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MAJOR RELEASES

Electronic commerce and technology
2001

Canadian businesses increased sales of goods and
services over the Internet in 2001. Although the
proportion of firms selling on-line increased marginally,
e-commerce sales still accounted for only a small
fraction of total operating revenue.

Companies received $10.4 billion in customer
orders over the Internet in 2001, up 43.4% from 2000,
according to the Survey of Electronic Commerce and
Technology. The percentage of businesses that reported
selling goods and services on-line rose marginally to 7%
from 6%.

Electronic commerce is increasingly concentrated in
large businesses. Firms selling on-line accounted for
nearly 30% of all gross business income in Canada, up
from 25% in 2000.

The e-commerce market is also volatile. Among
the businesses that responded to the survey in
both 2000 and 2001, four firms stopped selling over the
Internet in 2001 for every five that started. In contrast,
for every two that started selling over the Internet
in 2000, five stopped.

Despite this rapid growth, e-commerce sales still
accounted for only 0.5% of total operating revenue
in 2001, up from 0.2% in 1999. Internet sales made
up 2.6% of total operating revenue for businesses in
private sector educational services, the highest share.
Next came firms in transportation and warehousing
(1.4%).

E-commerce sales highestin wholesale trade sector

Measured by value, e-commerce sales were highest
in wholesale trade, followed by manufacturing, retail,
and transportation and warehousing. Combined, these
industries accounted for 58% of all Internet sales
in 2001.

Wholesalers sold $1.9 billion worth of goods and
services over the Internet in 2001, up 83.9% from 2000.
This accounted for 0.6% of their total operating revenue.
Twelve percent of all e-commerce sales by wholesalers
were direct to consumers, while 13% went outside the
country.

Manufacturers sold $1.7 billion worth of goods
and services over the Internet, up 28.8% from 2000.
This made up 0.3% of their operating revenue. More

Note to readers

Data in this release are from the 2001 Survey of Electronic
Commerce and Technology, which covered the entire economy
except local governments. About 21,000 businesses were in
the sample.

Electronic commerce is defined as sales over the Internet,
with or without on-line payment. Included are the value of
orders received over the Internet, Extranets and electronic data
interchange (EDI) on the Internet. Excluded are sales using
EDI over proprietary networks. Automatic teller machines are
excluded, as is the volume of financial transactions conducted
over the Internet. Included are service charges received for
conducting transactions over the Internet.

than 85% of these sales were to other businesses,
while 40% went outside Canada.

Retailers attracted $1.5 billion in on-line sales
in 2001, up 66.9%. Despite this increase, Internet sales
accounted for only 0.6% of their operating revenue.

Large businesses are still the big players
in electronic commerce. Enterprises with more
than 500 employees were responsible for 40% of sales
over the Internet, down slightly from 43% in 2000.

Only one-fifth of on-line sales are to
consumers or households

Although the dollar value of business-to-consumer
sales rose 59.0% to $2.3 billion in 2001, this comprised
only 22% of Internet sales. Business-to-business sales
also rose sharply — 39.5% to $8.1 billion.

The retail trade sector accounted for 25% of
the business-to-consumer market in 2001, the largest
share, followed by the information and cultural industries
(11%), manufacturing (11%) and wholesale trade (10%).

Sales to consumers accounted for 84% of Internet
sales from the arts, entertainment and recreation
sector, and 63% for the accommodation and food
services sector.

On-line sales for export more than double

In 2001, the value of export sales over the Internet
more than doubled to $2.7 billion from $1.2 billion
in 2000. These sales accounted for only slightly more
than one-quarter of total e-commerce sales.

Retail trade had the largest share of the electronic
export market (30%), followed by manufacturing (25%)
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and wholesale trade (9%). Fifty-four percent of all on-line
retail sales went for export.

More businesses buying on-line

The percentage of Canadian businesses buying
goods or services over the Internet continued to grow
in 2001. Twenty-two percent of firms bought goods or
services over the Internet, up from 18% in 2000 and 14%
in 1999. These same businesses accounted for 48% of
all gross business income in Canada.

Purchasing over the Internet

1999 2000 2001
Percentage of enterprises using the Internet
to buy goods or services

Forestry, logging and

support activities 7.4 4.5 11.0
Mining and oil and gas

extraction 19.3 20.4 14.5
Utilities 24.7 25.5 315
Construction . . 16.7
Manufacturing 18.9 21.3 29.1
Wholesale trade 13.9 22.9 26.4
Retail trade 10.8 13.5 16.9
Transportation and

warehousing 10.7 15.0 11.6
Information and cultural

industries 49.6 52.7 51.8
Finance and insurance 12.7 20.2 24.9
Real estate and rental

and leasing 8.2 8.8 13.4

Professional, scientific

and technical

services 30.0 35.8 42.1
Management of

companies and

enterprises 12.9 8.5 8.4
Administration and

support, waste

management

and remediation

services 13.4 225 30.9
Educational services

(private sector) 27.2 41.0 39.3

Health care and social
assistance (private

sector) 9.5 14.4 20.0
Arts, entertainment and

recreation 12.1 15.9 23.2
Accommodation and

food services 3.9 10.1 9.4

Other services
(except public
administration) 6.5 10.5 14.8

All private sector 13.8 18.2 224

Figures not available.

For the third straight year, the percentage of
businesses purchasing over the Internet was highest
in the information and cultural services industry, 52%.
This sector includes enterprises involved in publishing,
broadcasting, telecommunications, information services
and data processing.

Among businesses that did not buy or sell over
the Internet, 52% believed that their goods or services
did not lend themselves to Internet transactions.
Thirty-six percent preferred to maintain their current

business model. Smaller percentages of these
enterprises felt that security was a concern, or that
the cost of development and maintenance of an
e-commerce-enabled Web site was too high.

Almost three-quarters of all businesses
use the Internet

While the value of sales over the Internet was
small, businesses continued to embrace the Internet
in 2001; 71% of them used the Internet, up from 63%
in 2000. Firms that used the Internet accounted for 96%
of economic activity.

More than 9 of 10 businesses with 20 employees or
more used the Internet in 2001. Overall, 47% of private
sector employees had Internet access, up from 39%
in 2000.

Internet use and presence of Web sites

2000 2001 2000 2001

Percentage of Percentage of
enterprises that use enterprises with a

the Internet Web site

Forestry, logging and

support activities 42.3 68.2 4.7 15.3
Mining and oil and gas

extraction 78.0 77.6 22.6 39.2
Utilities 80.8 93.7 31.3 45.1
Construction . 70.5 . 24.3
Manufacturing 775 82.4 38.0 45.9
Wholesale trade 75.3 81.7 34.3 37.6
Retail trade 52.7 65.2 22.9 26.7
Transportation and

warehousing 57.5 57.4 12.9 111
Information and cultural

industries 92.7 92.9 54.5 65.1
Finance and insurance 75.9 82.0 34.4 47.8
Real estate and rental

and leasing 51.2 53.4 21.9 22.3

Professional, scientific

and technical

services 84.0 90.7 30.0 31.9
Management of

companies and

enterprises 52.9 63.1 16.9 13.8
Administration and

support, waste

management

and remediation

services 75.0 80.0 32.7 39.7
Educational services

(private sector) 89.2 93.0 69.7 61.7

Health care and social
assistance (private

sector) 61.7 70.4 15.6 18.6
Arts, entertainment and

recreation 69.2 815 36.0 45.8
Accommodation and

food services 44.0 48.0 18.5 20.1

Other services
s(except public
administration) 51.8 58.6 22.3 245

All private sector 63.4 70.8 25.7 28.6

Figures not available.

The percentage of businesses using the Internet
advanced in almost all industry sectors. Gains were
strongest in forestry, logging and support activities,
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utilities, retail trade, and arts, entertainment and
recreation.

About 29% of businesses had a Web site, up
marginally from 2000. These firms accounted for 81%
of all gross business income. Businesses in the
information and cultural industries sector were most
likely to have a Web site (65%), followed by private sector
educational services (62%). Those in transportation
and warehousing were least likely (11%).

About 14% of enterprises had an internal Internet,
or intranet, up from 12% in 2000. Industries most likely

Value of Internet sales

to have an intranet were finance and insurance, and
information and cultural industries.

Available on CANSIM: tables 358-0007 to 358-0012
and 358-0014.

For more information, or to enquire about
the concepts, methods or data quality of this
release, contact Bryan van Tol (613-951-6663,
bryan.vantol@statcan.ca), Science, Innovation and
Electronic Information Division.

2000 2001 2001 2001 2001 2001
Percentage of
enterprises that use Internet sales Internet sales as a Percentage of Percentage of
the Internet to sell with or without percentage of total Internet sales to Internet sales to
goods or services on-line payment operating revenue consumers outside Canada
$ millions

Forestry, logging and support activities 1.6 4.3 X X 10.6 14.1
Mining and oil and gas extraction 0.4 0.2 X X X 4.5
Utilities 4.6 14 X X X 0.0
Construction . 0.7 X X 1.3 0.5
Manufacturing 8.2 11.7 1,680.3 0.3 14.6 39.6
Wholesale trade 13.5 12.9 1,914.7 0.6 12.0 12.6
Retail trade 8.7 10.8 1,485.1 0.6 38.6 54.1
Transportation and warehousing 2.0 2.2 937.4 1.4 35 23.8
Information and cultural industries 18.9 20.1 388.5 0.6 63.2 50.3
Finance and insurance 7.3 9.6 623.7 0.3 8.0 21
Real estate and rental and leasing 4.8 7.3 X X 48.4 17.4
Professional, scientific and technical services 7.2 5.8 4235 0.7 20.5 35.1
Management of companies and enterprises 14 4.8 . 0.3 2.3

Administration and support, waste management
and remediation services 6.4 10.7 . . 11.5 5.9
Educational services (private sector) 15.6 14.0 80.6 2.6 21.8 19.9
Health care and social assistance (private sector) 1.3 0.6 . . 3.3 0.1
Arts, entertainment and recreation 5.3 10.0 . . 83.6 28.5
Accommodation and food services 5.1 3.7 259.4 0.3 62.9 36.0
Other services (except public administration) 3.5 3.6 . . 8.1 6.9
All private sector 6.4 6.7 10,388.9 0.5 22.2 25.8

Figures not available.
X Confidential data.
|
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Electric power statistics, Vol. 70, no. 1, January 2002 All prices are in Canadian dollars and exclude sales
Catalogue number 57-001-XIB ($9/$85). tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XIB or an -XIE extension
are Internet versions; those with -XMB or -XME are
microfiche; -XPB or -XPE are paper versions; -XDB are
electronic versions on diskette and -XCB are electronic
versions on compact disc.

How to order products

Order products by phone:
Please refertothe + Title ¢ Catalogue number ¢ Volume number <« Issue number ¢  Your VISA or MasterCard number.

In Canada and the United States call: 1-800-267-6677
From other countries call: 1-613-951-7277
To fax your order: 1-877-287-4369
Address changes or account inquiries: 1-800-700-1033

To order a product by mail write: Statistics Canada, Circulation Management, Dissemination Division, Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet: write to order@statcan.ca or download an electronic version by accessing Statistics Canada’s
Web site (www.statcan.ca) under the headings Products and services and Fee publications ($).

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.
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2001 Census: Population and dwelling
counts

2001 Census: Population and total
dwelling counts

Adult criminal court statistics

Adult training in Canada: Snapshots
from the nineties

Aircraft movement statistics

Aquaculture statistics
Asphalt roofing

Building permits

Canada’s international investment
position

Canada’s international transactions in
securities

Canadian economic observer

Canadian international merchandise
trade

Canadian social trends

Canadian Vehicle Survey

Cement

Cereals and oilseeds review

Changes in unmet health care needs
Coal and coke statistics

Coal mining

Compensation Sector Survey
Composite Index

Construction type plywood
Construction Union Wage Rate Index
Consumer Price Index
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January 2002
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January 2002
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January 2002

2000/01

December 2001 and annual 2001
2000
September—October 2001
February 2002

January 2002

February 2002

February 2002

March 12, 2002
March 6, 2002
March 14, 2002

March 28, 2002
March 13, 2002
March 15, 2002
March 1, 2002
March 1, 2002
March 28, 2002

March 6, 2002

March 27, 2002

March 25, 2002
March 21, 2002

March 19, 2002
March 11, 2002
March 14, 2002
March 7, 2002

March 1, 2002

March 26, 2002
March 13, 2002
March 1, 2002

March 20, 2002
March 11, 2002
March 20, 2002
March 22, 2002
March 19, 2002
March 21, 2002
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Crude oil and natural gas
Crushing statistics

Dairy statistics

Deliveries of major grains

Demographic statistics

Department store sales and stocks

Domestic sales of refined petroleum
products

Driven to excel: A portrait of Canada’s
workaholics

Economic overview of farm incomes —
all farms

Education quarterly review

Electric power capability and load

Electric power statistics

Employer pension plans (trusteed
pension funds)

Employment Insurance

Employment, earnings and hours

Export and import price indexes

Exports of skim milk powder

Farm Product Price Index

Farm product prices

Farming operating revenues and
expenses

Film and video distribution

Flows and stocks of fixed residential
capital

Focus on culture

Footwear statistics

For-hire motor carriers of freight, top
carriers

Geography working paper series
Gross domestic product by industry

Help-wanted Index

Industrial capacity utilization rates

Industrial chemicals and synthetic resins

Industrial product and raw materials
price indexes

Input—output tables

Inter-corporate ownership

Labour Force Survey

December 2001 and annual 2001
February 2002

January 2002
February 2002
January 1, 2002
January 2002

January 2002

1998

1998

Volume 8, number 2

2000

December 2001 and annual 2001
January 2002

Third quarter 2001
January 2002
January 2002
January 2002
2001

December 2001
January 2002
January 2002

2000
1999/2000

2001
Volume 13, number 3
December 2001

Fourth quarter 2001

January 2002
February 2002

Fourth quarter 2001
January 2002

February 2002

First quarter 2002

February 2002

March 4, 2002
March 18, 2002

March 13, 2002
March 25, 2002
March 28, 2002
March 8, 2002

March 8, 2002

March 11, 2002

March 13, 2002
March 28, 2002
March 27, 2002
March 1, 2002

March 28, 2002

March 25, 2002
March 27, 2002
March 28, 2002
March 19, 2002
March 11, 2002

March 1, 2002
March 28, 2002
March 11, 2002

March 28, 2002
March 25, 2002

March 22, 2002
March 8, 2002
March 15, 2002

March 20, 2002

March 8, 2002
March 28, 2002

March 7, 2002

March 11, 2002
March 14, 2002

March 28, 2002
March 5, 2002
March 15, 2002

March 8, 2002
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Labour productivity, hourly
compensation and unit labour cost

Livestock feed requirements study

Local government finance: Assets
and liabilities

Longitudinal Administrative
Database/Workplace Safety and
Insurance Board of Ontario

Mineral wool including fibrous glass
insulation
Monthly Survey of Large Retailers

Monthly Survey of Manufacturing

Natural gas sales
New Housing Price Index
New motor vehicle sales

Participation in cultural activities: The
role of language

Particleboard, oriented strandboard
and fibreboard

Periodical publishing

Perspectives on labour and income

Pipeline transportation of crude oil and
refined petroleum products

Placement of chicks and turkey poults

Population of businesses with
employees

Production and disposition of tobacco
products

Production of poultry and eggs
Public sector employment
Pulpwood and wood residue statistics

Residential construction investment
Restaurants, caterers and taverns
Retail trade

Sawmills and planing mills

Self-employment among college and
university graduates

Shipments of rolled steel

Standard geographical classification

Steel pipe and tubing

Fourth quarter 2001 and annual 2001
1999 and 2000

December 31, 1999

1986 to 1994

February 2002

December 2001 and annual 2001
January 2002

January 2002

January 2002
January 2002
January 2002

January 2002

1998 to 1999

Spring 2002

March 2002 online edition

October 2001
February 2002

Fourth quarter 2001

January 2002
February 2002
January 2002
Fourth quarter 2001
January 2002

Fourth quarter 2001 and annual 2001
January 2002
January 2002

December 2001 and annual 2001

1982 to 1997
January 2002
2001

January 2002
December 2001

March 14, 2002
March 11, 2002

March 22, 2002

March 18, 2002

March 19, 2002
March 1, 2002

March 20, 2002
March 18, 2002

March 21, 2002
March 11, 2002
March 14, 2002

March 8, 2002

March 8, 2002

March 18, 2002
March 15, 2002
March 20, 2002

March 14, 2002
March 25, 2002

March 15, 2002

March 6, 2002
March 27, 2002
March 5, 2002
March 21, 2002
March 20, 2002

March 4, 2002
March 18, 2002
March 21, 2002

March 5, 2002

March 21, 2002
March 18, 2002
March 19, 2002
March 15, 2002
March 15, 2002
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Steel primary forms Week ending February 23, 2002 March 1, 2002
Week ending March 2, 2002 March 7, 2002
Week ending March 9, 2002 March 14, 2002
January 2002 March 18, 2002
Week ending March 16, 2002 March 21, 2002
Week ending March 23, 2002 March 28, 2002

Steel wire and specified wire products January 2002 March 14, 2002

Stocks of frozen and chilled meat

products February 2002 March 1, 2002

March 2002 March 28, 2002

Stocks of frozen poultry meat February 1, 2002 March 1, 2002
March 1, 2002 March 19, 2002

Survey of Knowledge Management
Practices 2001 March 21, 2002

The role of information and
communications technology in

business sector growth 1981 to 2000 March 1, 2002
Travel between Canada and other

countries January 2002 March 19, 2002
Wholesale trade January 2002 March 20, 2002
Youth court statistics 2000/01 March 21, 2002
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