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Major releases

Retail trade
October 2004

Retail sales jumped 1.4% to a record high of $29.6 billion
in October, mostly due to a rebound in auto sales and
price-induced gains at gasoline stations. Excluding
sales by retailers in the automotive sector, retail sales
were little changed in October (+0.1%).
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Autos and gasoline drove up retail sales in October
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Overall, consumer spending in retail stores has
been advancing steadily since the start of 2004, except
for a 0.7% decline in April. Prior to 2004, retailers
suffered declining sales in each of the last four months
of 2003, after experiencing general increases since the
fall of 2001.

Cumulative retail sales in the first 10 months
of 2004 were 4.5% higher compared with the same
period of 2003. This increase was similar to the 4.2%
growth rate observed in the same 10-month period
of 2003, but much weaker than the 7.0% gain seen in
the first 10 months of 2002.

Once prices are taken into account, retail sales
rose 0.9% in October. Higher prices were seen at
gasoline stations and food stores, while consumers
enjoyed lower prices in computer and home electronics
stores.

Although retailers in the automotive sector posted
by far the most significant sales increase in October
(+4.0%), sizable sales advances were also noted in the
general merchandise (+1.4%) and pharmacy (+0.6%)
sectors. On the other hand, retail sales changed little
in the furniture (+0.2%) and food (+0.1%) sectors,
while declining in the miscellaneous (-1.9%), clothing
(-1.2%) and building supplies (-0.6%) sectors. The
miscellaneous sector includes retailers such as office
supply, sporting goods, hobby, music and book stores.

Auto sector in the driver’s seat in October

Increased demand for motor vehicles and higher
gasoline prices led to the 4.0% sales gain in the
automotive sector in October. Both used and
recreational motor vehicle and parts dealers (+3.7%)
and new car dealers (+2.8%) enjoyed their largest
monthly sales increase in eight months. New car
dealers posted good returns from the generous
incentive programs aimed at new models in October,
especially for passenger cars. Since the beginning
of 2004, new car dealers have regained all of the lost
sales in the second half of 2003, but were still behind on
their year-to-date results. Sales for the first 10 months
of 2004 were 1.2% below those reported in the same
10-month period of 2003.

Just two months before Christmas, consumer
spending in general merchandise stores picked up
steam in October (+1.4%), after weaker growth in the
previous two months. Sales in general merchandise
stores, which had jumped considerably in January due
to several department store openings, were 5.9% higher
in the first 10 months of 2004 compared with the same
period of 2003.

Pharmacies and personal care stores continued to
enjoy advancing sales in October (+0.6%), leading to
a cumulative gain of 7.5% so far in 2004. Of all retail
sectors, pharmacies and personal care stores came
second after building and outdoor home supplies stores
(+9.8%) in terms of year-to-date sales performance
in 2004.

Consumers take a breather in furniture
and food sectors

While sales rose marginally in the overall furniture
sector (+0.2%) in October, consumer spending was
polarized between the different store types. Home
furnishing stores (+2.0%) and furniture stores (+1.7%)
continued to show strong sales in October, while
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significantly lower prices pushed down the sales value
in home electronics and appliance stores (-1.9%) and
computer and software stores (-0.3%). Sales in the
furniture sector have been advancing by at least 1.2%
in each of the three months prior to October, thanks to
strong consumer spending in furniture stores and home
furnishings stores.

Sales in food and beverage stores paused in
October (+0.1%), after three consecutive monthly gains,
in which sales grew 2.2% over the period. Cumulative
sales in food and beverage stores have advanced 5.2%
so far this year compared with the first 10 months
of 2003. This was the third largest gain in eight years
after 1997 (+5.8%) and 2002 (+5.4%).

Shoppers spent 1.2% less in clothing and
accessories stores in October, continuing the seesawing
sales observed since the beginning of the year. Despite
these volatile results, clothing and accessories stores
posted a 3.5% sales gain in the first 10 months
of 2004 compared with the same period of 2003,
when sales grew by only 1.6%. Deflationary pressures
on clothing sales were more important last year, as
prices dropped 2.3% on average in the first 10 months
of 2003 compared with a 0.3% decline so far in 2004.

Auto sector shapes provincial picture

Higher sales in the automotive sector pushed retail
sales up in all provinces in October. However, increased
sales in the automotive sector in New Brunswick failed to
offset declines in other sectors. October’s decline in New
Brunswick (-0.6%) came after three months of strong
gains, where sales advanced by at least 1.1% in each
month. Nevertheless, retail sales in New Brunswick in
the first 10 months of 2004 stood at only 0.9% above
those in the same period of 2003. Of all provinces, only
Prince Edward Island (-0.5%) and Newfoundland and
Labrador (-0.3%) posted weaker year-to-date sales.

Consumer spending in retail stores advanced 1.5%
in both Quebec and Ontario in October. Retail sales in
these provinces have generally been rising since the

beginning of 2004, after declining in the last four months
of 2003. However, retailers’ cumulative sales in the
first 10 months of 2004 were much stronger in Quebec
(+4.3%) than in Ontario (+2.3%) compared with the
same period of 2003. Part of the explanation for these
different growth rates can be attributed to stronger sales
in Quebec at both used and new car dealers.

Related indicators for November

Total employment remained essentially flat in
November, after advancing in the previous two months.
The number of jobs created over the course of the
first 11 months of 2004 increased by 1.2%, a growth
rate slightly below the 1.5% gain observed over the
same period of 2003. Housing starts rebounded 5.8%
in November, making up more than half the declines
seen in the previous two months. According to the
Canada Mortgage and Housing Corporation (CMHC),
housing starts remain on track to reach a 17-year high
in 2004. Lower sales of passenger cars were mostly
behind the 3.7% decline in the number of new motor
vehicles sold in November, according to preliminary
data obtained from the auto industry.

Available on CANSIM: tables 080-0014 to 080-0017
and 076-0005.

Definitions, data sources and methods: survey
numbers, including related surveys, 2406 and 2408.

The October 2004 issue of Retail Trade
(63-005-XIE, $18/$166) will soon be available.

Data on retail trade for November 2004 will be
released on January 24, 2005.

For more information or to order data, contact
Client Services (1-877-421-3067; 613-951-3549;
retailinfo@statcan.ca). For analytical information, or to
enquire about the concepts, methods or data quality
of this release, contact Paul Gratton (613-951-3541),
Distributive Trades Division.
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Retail sales
October

2003
July

2004r
August

2004r
September

2004r
October

2004p
September

to
October

2004

October
2003

to
October

2004
Seasonally adjusted

$ millions % change

Automotive 9,306 9,707 9,774 9,702 10,090 4.0 8.4
New car dealers 5,685 5,794 5,784 5,729 5,888 2.8 3.6
Used and recreational motor vehicle and parts

dealers 1,233 1,184 1,210 1,205 1,249 3.7 1.3
Gasoline stations 2,388 2,729 2,780 2,768 2,953 6.7 23.6

Furniture, home furnishings and electronics
stores 1,964 2,006 2,037 2,062 2,067 0.2 5.2
Furniture stores 679 697 713 734 747 1.7 10.0
Home furnishings stores 347 375 380 384 392 2.0 13.0
Computer and software stores 169 148 158 144 144 -0.3 -14.6
Home electronics and appliance stores 770 785 786 799 784 -1.9 1.9

Building and outdoor home supplies stores 1,605 1,746 1,823 1,815 1,804 -0.6 12.4
Home centres and hardware stores 1,222 1,345 1,427 1,429 1,409 -1.4 15.3
Specialized building materials and garden

stores 384 401 396 387 396 2.3 3.2

Food and beverage stores 6,519 6,800 6,848 6,913 6,918 0.1 6.1
Supermarkets 4,734 4,901 4,902 4,959 4,960 0.0 4.8
Convenience and specialty food stores 715 739 767 740 738 -0.4 3.2
Beer, wine and liquor stores 1,070 1,161 1,179 1,214 1,221 0.5 14.1

Pharmacies and personal care stores 1,817 1,889 1,919 1,926 1,939 0.6 6.7

Clothing and accessories stores 1,631 1,693 1,669 1,691 1,671 -1.2 2.5
Clothing stores 1,222 1,296 1,274 1,293 1,276 -1.3 4.5
Shoe, clothing accessories and jewellery

stores 409 397 396 399 395 -1.0 -3.5

General merchandise stores 3,378 3,528 3,534 3,550 3,600 1.4 6.6
Department stores 1,753 1,848 1,847 1,855 1,874 1.0 6.9
Other general merchandise stores 1,625 1,680 1,687 1,696 1,726 1.8 6.2

Miscellaneous retailers 1,544 1,536 1,516 1,535 1,506 -1.9 -2.5
Sporting goods, hobby, music and book stores 740 741 743 750 730 -2.7 -1.4
Miscellaneous store retailers 804 795 773 786 777 -1.1 -3.4

Total retail sales 27,765 28,904 29,121 29,197 29,595 1.4 6.6

Total excluding new car dealers, used and
recreational motor vehicle and parts
dealers 20,847 21,926 22,127 22,263 22,458 0.9 7.7

Provinces and territories
Newfoundland and Labrador 471 463 467 476 482 1.3 2.3
Prince Edward Island 116 111 112 115 117 2.1 1.1
Nova Scotia 835 855 853 861 865 0.5 3.6
New Brunswick 646 653 661 671 667 -0.6 3.3
Quebec 6,349 6,574 6,623 6,625 6,728 1.5 6.0
Ontario 10,513 10,663 10,863 10,810 10,970 1.5 4.3
Manitoba 918 983 981 986 1,011 2.6 10.1
Saskatchewan 824 861 855 844 858 1.7 4.2
Alberta 3,312 3,674 3,660 3,715 3,777 1.7 14.0
British Columbia 3,683 3,971 3,948 3,998 4,022 0.6 9.2
Yukon 34 35 36 35 36 5.4 6.2
Northwest Territories 44 43 44 43 43 -0.1 -2.1
Nunavut 19 19 18 19 19 -2.1 -3.9

r Revised figures
p Preliminary figures
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Retail sales
October

2003
September

2004r
October

2004p
October

2003
to

October
2004

Unadjusted

$ millions % change

Automotive 9,223 9,961 9,646 4.6
New car dealers 5,494 5,900 5,410 -1.5
Used and recreational motor vehicle and parts

dealers 1,231 1,208 1,201 -2.5
Gasoline stations 2,498 2,854 3,035 21.5

Furniture, home furnishings and electronics
stores 1,983 2,065 2,071 4.5
Furniture stores 701 753 775 10.6
Home furnishings stores 367 382 407 11.0
Computer and software stores 171 151 139 -18.6
Home electronics and appliance stores 744 779 749 0.7

Building and outdoor home supplies stores 1,810 1,989 1,954 8.0
Home centres and hardware stores 1,408 1,567 1,549 10.0
Specialized building materials and garden

stores 402 422 405 0.9

Food and beverage stores 6,584 6,838 7,035 6.9
Supermarkets 4,830 4,917 5,085 5.3
Convenience and specialty food stores 726 742 747 3.0
Beer, wine and liquor stores 1,028 1,180 1,202 17.0

Pharmacies and personal care stores 1,849 1,875 1,927 4.2

Clothing and accessories stores 1,728 1,697 1,761 1.9
Clothing stores 1,327 1,316 1,379 4.0
Shoe, clothing accessories and jewellery

stores 401 381 382 -4.9

General merchandise stores 3,441 3,267 3,644 5.9
Department stores 1,832 1,686 1,959 6.9
Other general merchandise stores 1,610 1,582 1,685 4.7

Miscellaneous retailers 1,546 1,591 1,476 -4.5
Sporting goods, hobby, music and book stores 705 753 683 -3.1
Miscellaneous store retailers 841 838 793 -5.7

Total retail sales 28,164 29,284 29,514 4.8

Total excluding new car dealers, used and
recreational motor vehicle and parts
dealers 21,438 22,177 22,903 6.8

Provinces and territories
Newfoundland and Labrador 473 481 480 1.5
Prince Edward Island 116 117 117 0.2
Nova Scotia 844 856 860 1.8
New Brunswick 657 673 665 1.2
Quebec 6,504 6,657 6,756 3.9
Ontario 10,657 10,910 10,921 2.5
Manitoba 934 982 1,014 8.6
Saskatchewan 857 834 876 2.2
Alberta 3,356 3,719 3,772 12.4
British Columbia 3,670 3,956 3,959 7.9
Yukon 34 35 35 3.5
Northwest Territories 43 43 42 -4.3
Nunavut 20 20 19 -3.2

r Revised figures.
p Preliminary figures.
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Leading indicators
November 2004

The steady slowdown in its growth that began in
July culminated with the composite index posting no
growth in November, the first time it has not risen since
May 2003. Most of the weakness originated in the
US leading indicator and Canadian manufacturing.
Consumer spending remained the major source of
growth. Overall, 6 of the 10 components rose in
November, the same as in October.
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Manufacturers faced a worsening decline in export
demand, with the Canadian dollar up sharply just
as the world economy slowed. They responded
by again cutting their labour needs: the average
workweek resumed its slide while the loss of factory
jobs accelerated. Shipments continued to rise, but
a comparable increase in inventories stopped the
shipments-to-stocks ratio from improving for the second
month in a row. New orders posted their second
smallest gain in the last 13 months.

The US leading indicator also fell for the second
straight month. The components related to household
spending led the decline. However, only 3 of
the 10 components posted gains, notably investment.
But the strength of investment in the US benefits China
more than Canada. American imports of capital goods
from China have risen by one-third so far this year while
Canada has seen no growth. In 1990, the US imported
six times more capital goods from Canada than China:
this has been reversed so far this decade, with China’s
exports three times as large as Canada’s.

Housing starts in Canada rebounded in November
from their drop in October, rising to their third highest
level of the year. Starts are on track for their best year
since 1987. Existing home sales also recovered in
November, hitting record highs in Calgary, Edmonton
and Winnipeg.

With housing still strong, furniture and appliances
sales advanced 0.8%, the best result in five months.
Sales of other durable goods continued to firm, with the
rising Canadian dollar pushing down import prices.

The stock market recorded a third straight gain.
Resource issues again led the way but consumer stocks
also rose.

Available on CANSIM: table 377-0003.

Definitions, data sources and methods: survey
number 1601.

A more detailed analysis of the components is
available on our Web site. From the Canadian statistics
page, choose Economic conditions, then click on the
banner ad for Canadian economic observer. From that
page, choose Issues of CEO, then Composite Index.

For more information on the economy, consult
the December 2004 issue of Canadian Economic
Observer, Vol. 17, no. 12 (11-010-XIB, $19/$182;
11-010-XPB, $25/$243).

For more information, or to enquire about the
concepts, methods and data quality of this release,
contact Francine Roy (613-951-3627; ceo@statcan.ca)
Current Economic Analysis Group.
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Leading indicators
June
2004

July
2004

August
2004

September
2004

October
2004

November
2004

Last
month

of
data

available
% change

Composite leading indicator (1992=100) 197.1 198.4 199.2 199.8 200.2 200.1 0.0
Housing index (1992=100)1 145.9 147.6 145.9 144.6 142.2 141.1 -0.8
Business and personal services employment

(’000) 2,608 2,608 2,609 2,610 2,612 2,615 0.1
S&P/TSX stock price index (1975=1,000) 8,516 8,450 8,408 8,493 8,584 8,681 1.1
Money supply, M1 ($ millions, 1992)2 125,724 127,397 128,766 129,731 130,617 130,808 0.1
U.S. composite leading indicator (1992=100)3 114.9 115.2 115.4 115.4 115.3 115.0 -0.3
Manufacturing
Average workweek (hours) 38.7 38.6 38.5 38.3 38.3 38.2 -0.3
New orders, durables ($ millions, 1992)4 22,727 22,921 23,065 23,280 23,297 23,372 0.3
Shipments/inventories of finished goods4 1.84 1.86 1.88 1.90 1.90 1.90 0.00
Retail trade
Furniture and appliance sales ($ millions, 1992)4 2,028 2,041 2,050 2,063 2,076 2,093 0.8
Other durable goods sales ($ millions, 1992)4 7,496 7,560 7,644 7,629 7,632 7,648 0.2

Unsmoothed composite leading indicator 200.6 199.5 200.0 200.4 200.3 200.2 0.0

1. Composite index of housing starts (units) and house sales (multiple listing service).
2. Deflated by the Consumer Price Index for all items.
3. The figures in this row reflect data published in the month indicated, but the figures themselves refer to data for the month immediately preceding.
4. The figures in this row reflect data published in the month indicated, but the figures themselves refer to data for the second preceding month.
5. Difference from previous month.
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Other releases

Employment Insurance
October 2004 (preliminary)

The estimated number of Canadians (adjusted for
seasonality) receiving regular Employment Insurance
benefits in October was 522,430, down 2.2% from
September. Other than Prince Edward Island, all
provinces and territories recorded decreases. The
largest declines occurred in Saskatchewan (-8.7%),
Alberta (-7.4%) and Manitoba (-5.3%). Compared with
October of last year the number of regular beneficiaries
has fallen by 9.6% nationally.

Employment Insurance statistics
Oct.

2004
Sept.
2004

Oct.
2003

Sept.
to

Oct.
2004

Oct.
2003

to
Oct.

2004
seasonally adjusted

% change

Regular beneficiaries 522,430p 533,960p 577,960 -2.2 -9.6
Regular benefits paid ($

millions) 770.9p 681.8r 771.3 13.1 -0.1
Initial and renewal

claims received
(’000) 228.0p 223.1r 227.3 2.2 0.3

Unadjusted

All beneficiaries (’000) 685.3p 658.3p 730.2
Regular beneficiaries

(’000) 406.1p 387.1p 449.4
Initial and renewal

claims received
(’000) 227.8 196.1 253.2

Payments ($ millions) 1,116.8 1,011.4 1,011.7

year-to-date (January to October)

2004 2003 2003 to 2004

% change

Claims received (’000) 2,218.8 2,356.1 -5.8
Payments ($ millions) 12,653.6 12,394.4 2.1

r Revised figures.
p Preliminary figures.
Note: "All beneficiaries" includes all claimants receiving regular benefits (for

example, as a result of layoff) or special benefits (for example, as a
result of illness) and are representative of data for the Labour Force
Survey reference week which is usually the week containing the 15th
day of the month.

Number of beneficiaries receiving regular benefits

Oct.
2004p

Sept.
to

Oct.
2004

Oct.
2003

to
Oct.

2004
seasonally adjusted

% change

Canada 522,430 -2.2 -9.6
Newfoundland and

Labrador 38,190 -0.4 3.5
Prince Edward Island 8,680 2.0 9.7
Nova Scotia 30,100 -0.6 -0.4
New Brunswick 34,290 -0.2 -0.5
Quebec 173,510 -2.6 -7.6
Ontario 129,850 -0.4 -13.3
Manitoba 12,630 -5.3 -13.0
Saskatchewan 10,800 -8.7 -17.1
Alberta 27,270 -7.4 -19.5
British Columbia 55,860 -4.7 -16.8
Yukon Territory 900 -3.2 -11.8
Northwest Territories

and Nunavut 1,170 -0.8 1.7

unadjusted for seasonality

% change

Northwest Territories 720 12.5 -2.7
Nunavut 330 0.0 6.5

p Preliminary figures.
Note: The number of beneficiaries includes all claimants who received

regular benefits for the Labour Force Survey reference week, usually
containing the 15th day of the month.

Also on a seasonally adjusted basis, regular benefit
payments in October totalled $770.9 million, while the
number of people making initial and renewal claims
was 227,990.

Note: Employment Insurance Statistics Program data
are produced from an administrative data source
and may, from time-to-time, be affected by changes
to the Employment Insurance Act or administrative
procedures. The number of beneficiaries is a measure
of all persons who received Employment Insurance
benefits for the week containing the 15th day of the
month. The regular benefit payments series measures
the total of all monies received by individuals for the
entire month.
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Available on CANSIM: tables 276-0001 to 276-0006,
276-0009, 276-0011, 276-0015 and 276-0016.

Definitions, data sources and methods: survey
number 2604.

Data on Employment Insurance for November will be
released on January 25 2005.

For general information or to order data, contact
Client Services (613-951-4090; 1-866-873-8788;
labour@statcan.ca). To enquire about the concepts,
methods or data quality of this release, contact Gilles
Groleau (613-951-4091), Labour Statistics Division.

Marriages
2002

The number of couples who married in Canada
in 2002 remained virtually unchanged from 2001, as did
the nation’s crude marriage rate.

A total of 146,738 couples tied the knot, up 0.1%
from 146,618 in 2001.

The most recent peak in the number of marriages
occurred at the beginning of the millennium
in 2000 when 157,395 marriages took place. The
number of marriages in 2002 was 6.8% lower than the
peak two years earlier.

The crude marriage rate remained unchanged
from its record low in 2001, at 4.7 marriages for
every 1,000 population. This overall rate conceals the
differences in marriage rates between the sexes at
different ages.

In 2002, marriage rates rose for men
aged 35 to 39 but decreased for all other age groups.
The number of marriages increased among baby
boomer men in their 40s and 50s. However, marriage
rates for these men fell because the population of
unmarried men in these age groups increased faster
than did the number of marriages. In particular, it was
the population of single (never-married) men in their 40s
and 50s that increased the most from 2001 to 2002.

Baby boomer women showed similar decreased
marriage rates, again because the increase in the
number of marriages for women in their 40s and 50s
was offset by the increase in the number of single
(never-married) women in these age groups. In
contrast, marriage rates rose for women aged 35 to 39,
as well as for women aged 60 to 69.

In one-third of marriages in 2002, the bride, the
groom or both were born outside Canada. This
proportion has increased dramatically from 25% since
the early 1990s.

There were 45,619 such marriages in 2002,
compared with 35,502 in 1992. According to census
data, the proportion of the Canadian population born
outside Canada rose from 16% in 1991 to 18% in 2001,
the highest level in 70 years.

About three-fifths of all marriages in 2002 happened
during the summer months. Over 29,000 couples
got married in August 2002, representing 20% of all
marriages that year. About 14% of marriages occurred
in July, 13% in June and 12% in September.

In 2002, 71% of marriages occurred on a Saturday,
with Friday and Sunday far behind.

Same-sex marriages were first registered in Canada
in 2003. Marriage data for 2002 include marriages of
persons of the opposite sex only.

Definitions, data sources and methods: survey
number 3232.

The publication Marriages, 2002 (84F0212XWE,
free) is now available online. From the Our products and
services page under Browse our Internet publications,
choose Free then Population and demography.

For general information or to order custom
tabulations, contact Client Services (613-951-1746). To
enquire about the concepts, methods or data quality
of this release, contact Brent Day (613-951-4280;
brentday@statcan.ca) or Patricia Tully (613-951-1759;
patriciatully@statcan.ca), Health Statistics Division.

Statistics Canada - Cat. no. 11-001-XIE 9
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Marriages1

2001 2002 2001
to

2002

2002

number % change Crude marriage rate per 1,000 population

Canada 146,618 146,738 0.1% 4.7

Newfoundland and Labrador 2,964 2,959 -0.2% 5.7
Prince Edward Island 901 901 0.0% 6.6
Nova Scotia 4,903 4,899 -0.1% 5.2
New Brunswick 3,906 3,818 -2.3% 5.1
Quebec 21,961 21,987 0.1% 3.0
Ontario 62,574 61,615 -1.5% 5.1
Manitoba 5,968 5,905 -1.1% 5.1
Saskatchewan 5,060 5,067 0.1% 5.1
Alberta 17,433 17,981 3.1% 5.8
British Columbia 20,558 21,247 3.4% 5.2
Yukon 147 143 -2.7% 4.8
Northwest Territories 142 144 1.4% 3.5
Nunavut 101 72 -28.7% 2.5

1. Marriage statistics are compiled on the basis of province or territory of occurrence and may include marriages of non-residents of Canada and non-residents of the
province or territory where the marriage took place.

Demographic statistics
October 1, 2004 (preliminary estimates)

Canada’s population has surpassed the 32 million mark,
according to new demographic estimates.

As of October 1, 2004, the nation’s population
was an estimated 32,040,300, up 94,000 or 0.3%
in the three-month period since July 1, 2004. Since
October 1, 2003, the population has grown by an
estimated 292,600.

Ontario, which accounts for 39% of the total
population, had the fastest growth rate provincially in
the third quarter of 2004 with a 0.4% gain.

Preliminary postcensal population estimates as
of October 1, 2004 are now available for Canada, the
provinces and the territories.

Available on CANSIM: tables 051-0005, 051-0006,
051-0008, 051-0009, 051-0017, 051-0020 and
053-0001.

Definitions, data sources and methods: survey
numbers, including related surveys, 3231, 3232,
3233, 3601 and 3605.

These estimates appear in Quarterly Demographic
Statistics (91-002-XIB, $9/$27; 91-002-XPB, $11/$36),
which will soon be available.

To obtain these data, contact Nathalie
Proulx (613-951-2320; fax: 613-951-2307;
demography@statcan.ca), Demography Division or the
nearest Statistics Canada Regional Reference Centre.
For information, or to enquire about the concepts,
methods or data quality of this release, contact
Denis Morissette (613-951-0694; fax 613-951-2307;
denis.morissette@statcan.ca), Demography Division.
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Canada’s population1

July 1,
2003pr

October 1,
2003pr

July 1,
2004pp

October 1,
2004pp

July to September
(% variation)

2003 2004

Canada 31,660,466 31,747,670 31,946,316 32,040,292 0.3 0.3

Newfoundland and Labrador 518,350 518,952 517,027 516,875 0.1 0.0
Prince Edward Island 137,266 137,431 137,864 137,744 0.1 -0.1
Nova Scotia 936,165 937,082 936,960 938,134 0.1 0.1
New Brunswick 750,896 750,877 751,384 751,449 0.0 0.0
Quebec 7,492,333 7,509,504 7,542,760 7,560,592 0.2 0.2
Ontario 12,256,645 12,299,514 12,392,721 12,439,755 0.3 0.4
Manitoba 1,161,552 1,163,003 1,170,268 1,173,164 0.1 0.2
Saskatchewan 994,428 994,663 995,391 996,194 0.0 0.1
Alberta 3,158,641 3,170,227 3,201,895 3,212,813 0.4 0.3
British Columbia 4,152,289 4,164,043 4,196,383 4,209,856 0.3 0.3
Yukon Territory 30,554 30,878 31,209 31,167 1.1 -0.1
Northwest Territories 42,206 42,362 42,810 42,925 0.4 0.3
Nunavut 29,141 29,134 29,644 29,624 0.0 -0.1

pr Updated postcensal estimates.
pp Preliminary postcensal estimates.
1. These estimates use as a base population the 2001 census counts adjusted for net under coverage.

Railway carloadings
October 2004

The nation’s railways carried substantially more freight
in October than they did a month before, largely due to
the settlement of a labour dispute in the iron ore industry
in Quebec in late September.

Railways loaded 24.4 million metric tonnes of freight,
up 12.7% from September.

Freight reported as part of the non-intermodal
loadings totalled 22.0 million tonnes, up from 19.4 million
tonnes.

Iron ore loadings picked up after the end of a strike
in the Quebec North Shore region that lasted several
weeks.

Apart from iron ore, wheat, canola and coal
loadings showed the biggest increases in tonnage.
Just over 278,000 carloads were required to carry the
non-intermodal freight in October.

The intermodal portion, that is, containers and
trailers hauled on flat cars, rose 6.9% from September
to 2.4 million tonnes.

Freight arriving from the United States, either
destined for or passing through Canada, also
totalled 2.4 million tonnes, up 8.3% from September.

Non-intermodal tonnage was up 1.6%
compared with October last year. Intermodal traffic
decreased 1.0%, while traffic received from the United
States dropped 1.7%.

On a year-to-date basis, the cumulative total
for non-intermodal loadings for the first 10 months
of 2004 grew 6.4% compared with the same period
last year. Tonnage rose from 193.0 million tonnes
in 2003 to 205.5 million tonnes this year.

Intermodal loadings increased 1.4% to 22.2 million
tonnes, while traffic received from the United States was
up 3.3% over the same period to 22.3 million tonnes.

Available on CANSIM: table 404-0002.

Definitions, data sources and methods: survey
number 2732.

The October 2004 issue of Monthly Railway
Carloadings, Vol. 81, no. 10 (52-001-XIE, $9 / $83) is
now available. See How to order products.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the Dissemination Unit (1-866-500-8400; fax:
1-613-951-0009; transportationstatistics@statcan.ca),
Transportation Division.

Crude oil and natural gas
October 2004 (preliminary)

Provincial crude oil and marketable natural gas
production data are now available for October 2004.

Definitions, data sources and methods: survey
number 2198.

For more information, or to enquire about
the concepts, methods or data quality of this
release, contact the dissemination officer
(1-866-873-8789; 613-951-9497; energ@statcan.ca),
Manufacturing, Construction and Energy Division.
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New products

Infomat: A Weekly Review, December 21, 2004
Catalogue number 11-002-XWE ($100).

Monthly Railway Carloadings, October 2004, Vol. 81,
no. 10
Catalogue number 52-001-XIE ($9/$83).

Wholesale Trade, October 2004, Vol. 67, no. 10
Catalogue number 63-008-XIE ($15/$150).

General Summary of Vital Statistics by Local
Area, 2002
Catalogue number 84F0001XPB ($22).

Marriages, 2002
Catalogue number 84F0212XWE
(free).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or –XDE are electronic versions on diskette and
-XCB or –XCE are electronic versions on compact disc.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-7277
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-800-700-1033

To order by mail, write to: Statistics Canada, Circulation Management, Dissemination Division, Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulletin

Catalogue 11-001-XIE.

Published each working day by the Communications Division, Statistics Canada,
10-H, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The
Daily each morning by e-mail, send an e-mail message to listproc@statcan.ca. Leave the
subject line blank. In the body of the message, type "subscribe daily firstname lastname".

Published by authority of the Minister responsible for Statistics Canada. © Minister of Industry,
2004. Citation in newsprint, magazine, radio, and television reporting is permitted subject to
the requirement that Statistics Canada is acknowledged as the source. Any other reproduction
is permitted subject to the requirement that Statistics Canada is acknowledged as the
source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001-XIE, along
with date and page references.
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Regional reference centres

Statistics Canada’s Regional reference centres offer a full range of the Agency’s products and services. Each reference
centre is equipped with a library where you can consult or order publications, diskettes, CD-ROM discs, maps and
more.

Each centre has facilities to retrieve information from CANSIM, Statistics Canada’s data retrieval system. A
telephone enquiry service is available with toll-free access from all calling areas. Many other valuable services —
from seminars to consultations — are also offered. For information, contact your nearest Regional Reference Centre.

National toll-free enquiries line (Canada and the United States): 1-800-263-1136
Toll-free order-only line (Canada and the United States): 1-800-267-6677
Toll-free fax order line (Canada and the United States): 1-877-287-4369
Toll-free telecommunications device for the hearing impaired: 1-800-363-7629
E-mail: infostats@statcan.ca

Newfoundland and Labrador, Nova
Scotia, Prince Edward Island and
New Brunswick
Advisory Services
Statistics Canada
1741 Brunswick Street
2nd Floor, Box 11
Halifax, Nova Scotia
B3J 3X8

Quebec
Advisory Services
Statistics Canada
4th Floor, East Tower
Guy Favreau Complex
200 René Lévesque Blvd. W.
Montréal, Québec
H2Z 1X4

National Capital Region
Statistical Reference Centre (NCR)
Statistics Canada
Lobby, R.H. Coats Building
Holland Avenue
Tunney’s Pasture
Ottawa, Ontario
K1A 0T6

Ontario
Advisory Services
Statistics Canada
10th Floor
Arthur Meighen Building
25 St. Clair Avenue East
Toronto, Ontario
M4T 1M4

Manitoba
Advisory Services
Statistics Canada
Via Rail Building, Suite 200
123 Main Street
Winnipeg, Manitoba
R3C 4V9

Saskatchewan
Advisory Services
Statistics Canada
Park Plaza, Suite 440
2365 Albert Street
Regina, Saskatchewan
S4P 4K1

Alberta, Northwest Territories and
Nunavut
Advisory Services
Statistics Canada
Pacific Plaza, Suite 900
10909 Jasper Avenue, N.W.
Edmonton, Alberta
T5J 4J3

British Columbia and the Yukon
Advisory Services
Statistics Canada
Library Square Tower, Suite 600
300 West Georgia Street
Vancouver, B.C.
V6B 6C7
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