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Canada’s international
transactions in securities
August 2005

Canadians continued to invest heavily in foreign
securities, purchasing $5.5 billion worth in August. Most
of the investment poured into foreign bonds, as a record
amount was purchased.
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Foreign holdings of Canadian securities dropped
by $2.7 billion in August — the largest divestment
in 18 months. Foreign investors made substantial
purchases of Canadian equities over the month but
these were more than offset by a reduction in holdings
of Canadian debt instruments.

Canadians continue making large purchases
in foreign securities

In what is fast becoming commonplace, Canadian
investors once again invested heavily in foreign
securities in August, buying $5.5 billion worth and
marking the third consecutive month that Canadians
have bought in excess of $5 billion in foreign securities.

Purchases of foreign bonds, amounting to a
record $4.1 billion, accounted for the bulk of total

Related market information

Canadian long-term interest rates dropped 13 basis points to
a record low of 3.78%, while the US rates fell 25 basis points
to 4.02%. Still favouring investment in the United States, the
long-term interest rate differential between Canada and the
United States narrowed to 24 basis points.

Canadian short-term interest rates increased to 2.72% and
US rates rose to 3.44%, an increase of 13 and 22 basis points
respectively. Rates continued to favour investment in the United
States as the resulting differential increased to 72 basis points.

Canadian stock prices continued to rise in August with the
S&P/TSX Composite Index closing the month at 10,668.9, an
increase of 2.4%. Meanwhile, US stock prices, measured by the
Standard and Poor’s Composite Index, fell 1.1% to 1,220.3.

With an increase of 2.55 US cents, the Canadian dollar rose
for the fourth consecutive month, ending August at 84.24 US
cents.

Definitions
The data series on international security transactions cover

portfolio transactions in stocks, bonds and money market
instruments (both Canadian and foreign issues).

Stocks include common and preferred equities, as well as
warrants.

Debt securities include bonds and money market
instruments.

Bonds have an original term to maturity of more than one
year.

Money market instruments have an original term to
maturity of one year or less.

investment in foreign securities in August. While
Canadians continued to invest in US government
bonds ($451 million), most of their investment went
into US corporate and overseas bonds ($1.7 billion
and $1.9 billion respectively). The $1.9 billion invested
in overseas issues was a record for that sector.

After purchasing $2.7 billion in foreign equities
in July, Canadians bought a further $2.3 billion in
August. They continued to invest primarily in US stocks,
buying $1.6 billion worth, with the remaining $724 million
going into overseas equities. On the whole, Canadian
investors have purchased over $9.5 billion in foreign
equities so far this year compared to less than $1 billion
over the same period in 2004.

In contrast to the other classes of foreign securities,
Canadians sold off just under $1 billion worth of foreign
money market paper in August, largely overseas paper.

Foreign investors continue buying Canadian shares

Adding to July’s investment of $2.7 billion, foreign
investors continued to make significant purchases of
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Canadian equities. They purchased $1.6 billion worth
over the month, with more than two-thirds going into
secondary issues ($1.0 billion). After shedding some
holdings of outstanding Canadian shares over much
of 2005, foreign investors returned to the Canadian
secondary market, buying $3.7 billion worth over the
last two months. With share prices continuing to rise in
Canada, foreign-buying of shares in Canadian resource
firms led the way.

Other transactions accounted for $515 million,
primarily due to the purchase of a foreign company by
a Canadian firm. Part of the transaction consisted of a
share exchange whereby new treasury shares issued
by the Canadian firm were used to acquire the shares
of the foreign company.

Foreign holdings of Canadian debt
instruments tumble

Foreign holdings of Canadian debt instruments
plummeted by $4.2 billion in August. Holdings of
Canadian bonds fell by $2.4 billion, the largest
decrease in the sector since February 2004, with
holdings of Canadian money market paper falling by a
comparable $1.8 billion.
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The foreign divestment in Canadian bonds was
concentrated in federal and provincial government
issues. Foreign holdings of federal government bonds
fell by $1.4 billion in August, as Canadians bought
back existing debt instruments from non-residents.
The retirement of $1.9 billion of provincial government
bonds in the month was the main factor in the reduced
foreign holdings of these bonds. These retirements
were partially offset by foreign investors acquiring some
existing provincial bonds trading on the secondary
market. Since the beginning of 2005, the differential
in long-term interest rates between Canada and the
United States has fallen from parity to 24 basis points in
favour of investing in the United States.

The divestment of $1.8 billion in Canadian money
market paper was chiefly due to foreign investors
selling back to Canadians $1.5 billion worth of federal
government paper. August’s reduction in federal
government paper was the largest in the sector since
February 2004. Short-term rates continued to favour
investment in the United States in August as the
differential between Canada and the United States
increased to 72 basis points from 63 basis points in July.

Available on CANSIM: tables 376-0018 to 376-0029,
376-0042, 376-0058 and 376-0063.

Definitions, data sources and methods: survey
numbers, including related surveys, 1532, 1534,
1535 and 1537.

The August issue of Canada’s International
Transactions in Securities (67-002-XIE, $15/$142) will
soon be available.

Data on Canada’s international transactions
in securities for September will be released on
November 17.

For general information or to order data,
contact Client Services (613-951-1855;
infobalance@statcan.ca). To enquire about the
concepts, methods or data quality of this release,
contact David Filiplic (613-951-1864), Balance of
Payments Division.
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Canada’s international transactions in securities
May

2005
June
2005

July
2005

August
2005

January
to

August
2004

January
to

August
2005

$ millions

Foreign investment in Canadian securities 1,379 -2,373 3,337 -2,650 32,332 2,350

Bonds (net) 2,375 -1,518 175 -2,402 10,529 -1,454
Outstanding -1,015 403 1,893 -927 4,137 -1,789
New issues 3,883 3,490 622 1,488 28,813 20,156
Retirements -938 -4,269 -2,500 -3,507 -23,622 -20,974
Change in interest payable1 446 -1,141 161 545 1,201 1,152

Money market paper (net) 1,103 -410 436 -1,811 -2,647 -2,336
Government of Canada 1,177 -684 502 -1,505 -3,161 -634
Other -74 274 -66 -306 515 -1,703

Stocks (net) -2,100 -446 2,726 1,563 24,449 6,141
Outstanding -2,183 -150 2,632 1,048 6,390 3,054
Other transactions 84 -296 94 515 18,059 3,087

Canadian investment in foreign securities -279 -5,700 -5,213 -5,452 -8,088 -26,868
Bonds (net) -97 -2,453 -2,095 -4,062 -5,500 -16,637
Stocks (net) -738 -1,546 -2,712 -2,349 -991 -9,502
Money market paper (net) 555 -1,702 -406 959 -1,597 -728

1. Interest accrued less interest paid.
Note: A minus sign indicates an outflow of money from Canada, that is, a withdrawal of foreign investment from Canada or an increase in Canadian investment

abroad.

4 Statistics Canada - Cat. no. 11-001-XIE



The Daily, October 18, 2005

Leading indicators
September 2005

Driven by strong domestic demand, the composite
leading indicator posted a 0.3% increase in September,
matching the gain in August. Household spending
continued to dominate. Seven of the ten components
rose, the same as in August.
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Outlays for durable goods rose briskly (+1.3%)
for the third straight month. Furniture and appliances
rose 0.2%.

With its sixth straight increase, the housing index hit
a new record in September, edging past its previous high

set in July 2004. Housing starts were up sharply, after
a jump in existing home sales in August. The boom in
the resource sector sent starts to well above where they
started the year on the Prairies and in British Columbia.

New orders turned up due to gains in aerospace
and primary metals, both industries linked to business
investment. These increases did not boost shipments,
however, due to the long lags in production in these
industries.

The investment boom did show up in the growth
of business and personal services. Employment rose
another 0.4% on the heels of a 0.7% gain in August.
Western Canada continued to dominate the increase.
In Alberta alone, 25,000 more people were working in
personal, scientific and technical services than at the
start of the year, nearly a one-quarter increase.

The US leading indicator eked out a 0.2% gain, its
third straight. This increase was both smaller and less
widespread than Canada’s. Most of the increase was
driven by the interest rate spread.

Available on CANSIM: table 377-0003.

Definitions, data sources and methods: survey
number 1601.

A more detailed analysis of the components is
available on our Web site. From the Canadian Statistics
page, choose National Accounts, then click on the
banner ad for Canadian Economic Observer. From that
page, choose Issues of CEO, then Composite Index.
For more information on the economy, consult the
October 2005 issue of Canadian Economic Observer,
Vol. 18, no. 10 (11-010-XIB, $19/$182), now available.

For more information, or to enquire about the
concepts, methods and data quality of this release,
contact Francine Roy (613-951-3627; ceo@statcan.ca)
Current Economic Analysis Group.
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Leading indicators
April
2005

May
2005

June
2005

July
2005

August
2005

September
2005

Last
month

of
data

available
% change

Composite leading indicator (1992=100) 203.3 204.0 205.0 205.6 206.3 207.0 0.3
Housing index (1992=100)1 138.2 138.9 143.1 145.9 146.7 149.8 2.1
Business and personal services employment

(’000) 2,619 2,620 2,625 2,631 2,650 2,660 0.4
S&P/TSX stock price index (1975=1,000) 9,420 9,492 9,632 9,783 9,994 10,323 3.3
Money supply, M1 ($ millions, 1992)2 136,047 137,410 138,407 138,000 138,014 137,377 -0.5
US Conference Board leading indicator

(1992=100)3 124.6 124.7 124.6 124.9 125.0 125.3 0.2
Manufacturing
Average workweek (hours) 38.2 38.2 38.2 38.2 38.2 38.1 -0.3
New orders, durables ($ millions, 1992)4 24,965 25,158 25,419 25,554 25,290 25,446 0.6
Shipments/inventories of finished goods4 1.87 1.86 1.84 1.83 1.82 1.80 -0.025

Retail trade
Furniture and appliance sales ($ millions, 1992)4 2,166 2,185 2,215 2,236 2,247 2,252 0.2
Other durable goods sales ($ millions, 1992)4 7,821 7,831 7,929 7,998 8,095 8,202 1.3

Unsmoothed composite leading indicator 205.2 204.9 207.3 206.1 207.8 208.8 0.5

1. Composite index of housing starts (units) and house sales (multiple listing service).
2. Deflated by the Consumer Price Index for all items.
3. The figures in this row reflect data published in the month indicated, but the figures themselves refer to data for the month immediately preceding.
4. The figures in this row reflect data published in the month indicated, but the figures themselves refer to data for the second preceding month.
5. Difference from previous month.
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Study: Socio-demographic factors in the
current housing market
1997 to 2003

Social and demographic forces, including the maturation
of the baby boom echo, declining household size and
rising immigration, increased the number of new
households and the demand for housing over the first
half decade of the new millennium, according to a new
study in Canadian Economic Observer.

Like many countries, Canada has recently
experienced a surge in housing starts. Housing
starts have doubled since 1995. The boom intensified
after 2001, amplified by declining interest rates.

The most direct socio-demographic influence on the
demand for housing is the rate of household formation
and dissolution. Households exhibit a distinct lifecycle
with respect to their housing. Young people move out
of the parental home to form their own households and
families. They begin by renting, most purchase a first
home, many trade-up to a more expensive one and
ultimately in old age many return to renting, living with
relatives or even in an institution.

Data from the Survey of Household Spending
demonstrate a clear relationship between home
ownership and age. First, from 1997 to 2003, the
highest probability of buying a first home was among
households in their twenties. Couples in their thirties still
accounted for the largest proportion (40%) of first-time
home buyers, because they were more likely to have
formed independent households and there were simply
more of them. The number of 30 year olds, however, is
on the decline.

Several factors have maintained the number of
households and recently even produced a modest
increase in the rate of growth, despite fewer 30 year
olds and slower overall population growth. The
vanguard of the large baby boom echo generation (born
in the 1980s and early 1990s) is now entering their
twenties, raising the demand for housing. The number
of 18 to 24 year olds is now more than 3 million, or
about 1 in 10 Canadians. This generation owes its size
to the even larger boomer generation from which its
parents are drawn.

Secondly, the population may be aging but people
are also living longer and remaining in their homes
longer. Along with the falling birth rate, this contributes
to the long-term decline in average household size
(from 3.9 in 1961 to 2.6 by 2001). More young
people are also in single person households. In short,
Canadians have been spreading themselves over more
housing units.

Thirdly, the housing market is tied to migration, both
within Canada and from abroad. People moving to a
new area need housing. Some will rent and others will
buy. For more than a decade, immigration from abroad
has been sustaining the size of our population and the
formation of new households. In 2001, for example,
over 40% of households that had arrived over the
previous five years lived in a home owned by a family
member.

While these social and demographic forces
have been operating for some time, the trigger
for the current housing boom was lower interest
rates. Each percentage-point drop in interest rates
between 1997 and 2003 spurred about 16,000 additional
first-time home buyers.

The lower cost of borrowing, however, did
not produce a structural change in the social and
demographic characteristics of households owning or
purchasing a home. Instead, homebuyers have become
a little more diverse along virtually every dimension.

The sharp drop in interest rates in 2001 apparently
lured several groups into buying a home. On average,
the incomes of home buyers were lower in 2002 than
at any point since the mid-1990s. More first-time buying
occurred in rural areas and more buyers indicated that
their new home needed major repairs. Home buyers
were also less often couples, more were single, divorced
or separated individuals.

While home buyers have more diverse social
and demographic characteristics than in the past, the
probability of purchasing a first home is still highest for
young couples and the probability of trading up is higher
for older higher-income families. For first-time buyers,
a certain minimum income is essential, but beyond
this threshold the probability of purchasing does not
increase.

Definitions, data sources and methods: survey
numbers, including related surveys, 3508 and 3901.

The study "Socio-demographic factors in the current
housing market" is now available for free online. The
study is also included in the October 2005 Internet
edition of Canadian Economic Observer, Volume 18,
no. 10 (11-010-XIB, $19/$182), which is now available.
The monthly paper version of Canadian Economic
Observer, Volume 18, no. 10 (11-010-XPB, $25/$243)
is available Thursday, October 20.

For more information, go to the Canadian Statistics
page, choose National Accounts, and click on the banner
ad for Canadian Economic Observer.

For more information, contact Philip Cross
(613-951-9162; ceo@statcan.ca), Current Economic
Analysis Group.

Statistics Canada - Cat. no. 11-001-XIE 7
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Monthly Survey of Large Retailers
August 2005

Sales at large retailers reversed course in August,
declining 0.5%. Sales had been up by about 1% in
each of the two previous months. Prior to this, other
than slight declines in April and May, sales have risen
steadily in 2005. In 2004, sales increased rapidly up
until the fall, before decelerating in the final few months
of the year.

In August, five of the eight major commodity groups
saw their sales decline compared to July. Sporting
and leisure good sales, as well as clothing, footwear
and accessory sales moved sharply lower at large
retailers in August. Going the other way, sales of other
goods and services (which include products such as
automotive fuels, oils and additives, tobacco, stationery
and pet food) increased for a fourth consecutive month.

Sporting and leisure good sales did an about face in
August, dropping 2.9% and losing all of the sales gains
of the previous two months. Book, newspaper, and
periodical sales tumbled 9.2% as book sales returned
to more normal levels after an 11.3% surge in July.
Sporting good sales also pulled back at large retailers,
dropping 3.7% following two months of strong growth.

Clothing, footwear and accessory sales at large
retailers slid lower in August, the third decline in four
months. Sales of women’s and girls’ clothing and
accessories were particularly hard hit, dropping by 4.3%
and 5.8% respectively. After a period of strong growth
which started in the summer of 2004, women’s clothing
sales took a turn for the worse in the spring of 2005,
trending downwards over the past several months.
Apparel sales for men and boys fared somewhat better
in August, with men’s sales decreasing 2.7% and boys’
clothing sales eking out a slight gain of 0.4%

Once again, the sales of automotive fuels, oils
and additives were the driving force behind the sales
gain in the other goods and services commodity group.
According to the Consumer Price Index, gasoline prices
at the pump increased an additional 6.6% in August.
Automotive fuel, oil and additive sales at large retailers
rose 3.3% compared to July.

Sales by commodity for the group of large retailers
August

2004
July

2005r
August

2005p
July

to
August

2005

August
2004

to
August

2005
seasonally adjusted

$ millions % change

Commodity
Food and beverages 2,538 2,794 2,802 0.3 10.4
Health and personal

care products 770 807 803 -0.5 4.3
Clothing, footwear and

accessories 1,335 1,383 1,346 -2.7 0.8
Furniture, home

furnishings and
electronics 1,186 1,236 1,231 -0.4 3.8

Housewares 350 353 353 0.0 0.9
Hardware, lawn and

garden products 311 329 324 -1.5 4.2
Sporting and leisure

goods 386 431 419 -2.9 8.5
All other goods and

services 887 965 977 1.2 10.2
Total 7,762 8,299 8,254 -0.5 6.3

r Revised figures.
p Preliminary figures.

Sales by commodity for the group of large retailers

July
2005r

August
2004

August
2005p

August
2004

to
August

2005
unadjusted

$ millions % change

Commodity
Food and beverages 2,896 2,399 2,683 11.8
Health and personal

care products 788 735 769 4.6
Clothing, footwear and

accessories 1,271 1,333 1,329 -0.3
Furniture, home

furnishings and
electronics 1,209 1,180 1,226 3.9

Housewares 358 365 374 2.4
Hardware, lawn and

garden products 413 281 291 3.8
Sporting and leisure

goods 431 342 364 6.6
All other goods and

services 1,025 933 1,042 11.7
Total 8,392 7,568 8,078 6.7

r Revised figures.
p Preliminary figures.

Note: This survey includes large retailers mainly in the
food, clothing, home furnishings, electronics, sporting
goods, and general merchandise sectors. These
retailers represent approximately 27% of total annual
retail sales, or 35% when recreational and motor vehicle
dealers are excluded.
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All data in this release are adjusted for seasonality
and all percentages are month-to-month changes
unless otherwise indicated. Results from the Monthly
Survey of Large Retailers are classified according
to the 2002 North American Industrial Classification
System.

Available on CANSIM: table 080-0009.

Definitions, data sources and methods: survey
number 5027.

A data table is also available in the Canadian
Statistics module online.

Data for the group of large retailers for September
will be released on November 17.

For general information or to order data, contact
Client Services (1-877-421-3067; 613-951-3549;
retailinfo@statcan.ca). To enquire about the concepts,
methods or data quality of this release, contact
Elton Cryderman (613-951-0669), Distributive Trades
Division.

Food consumption
2004

Canadians continue to lay off their veggies, but they are
reaching for more fresh fruit, according to the latest data
on food consumption.

Per capita consumption of fresh vegetables fell for
the third consecutive year in 2004, hitting its lowest level
since 1992.

On average, Canadians consumed 74.8 kg of fresh
vegetables last year, down from 75.7 kg in 2003. Even
consumption of processed vegetables, including canned
and frozen varieties, fell from 15.8 kg to 15.1 kg.

Canada’s favourite vegetable, potatoes, many of
them eaten as french fries or chips, accounted for half
of the decline in vegetable consumption. Consumption
of potatoes has been trending down for three years.

Yet, other Canadian staples such as onions, lettuce
and carrots are also trending lower.

On the other hand, each Canadian on average
ate 37.6 kg of fresh fruits, up from 37.1 kg. Apples,
bananas and oranges remained the fruit of preference,
accounting for nearly half of all fresh fruit eaten.

Tropical and foreign fruits are still making inroads
into diets. Prior to 1988, quantities of guavas and
mangos bought in Canada were too small to be
counted. Last year, they accounted for over a half a
kilogram in our diet.

Consumption of pineapples has doubled
since 1999 to 800 grams per person.

Juice consumption slipped for the second
consecutive year. On average, Canadians each
drank 24.9 litres of juice in 2004, down from 25.0 litres.
Orange juice was the preferred beverage, accounting
for half of all juice consumed, followed by apple juice,
a distant second.

Overall use of oils and fats continued to rise,
reaching 23.6 kg from 23.0 kg the previous year.
Much of these products are in the form of salad oils
and shortening, used in salad dressings, deep-fried
products and baked goods.

Available on CANSIM: tables 002-0010, 002-0011 and
002-0019.

Definitions, data sources and methods: survey
numbers, including related surveys, 3403, 3404,
3407, 3430 and 3475.

The 2004 issue of Food Statistics, Vol. 4,
no. 2 (21-020-XIE, free) is now available online. From
the Our products and services page, under Browse our
Internet publications, choose Free, then Agriculture.

More detailed information can be found
on the Canada Food Stats CD-ROM,
(23F0001XCB, $81/$129), which will be available
shortly. This is an easy-to-use system that provides
access to a broad spectrum of data, pre-formatted
reports and articles on food and the food industry.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact Kim Boyuk (613-951-2510; 1-800-465-1991;
kimberley.boyuk@statcan.ca), Agriculture Division.

Refined petroleum products
August 2005 (preliminary)

Data on the production, inventories and domestic sales
of refined petroleum products are now available for
August. Other selected data about these products are
also available.

Definitions, data sources and methods: survey
number 2150.

For more information or to enquire about
the concepts, methods or data quality of this
release, contact the dissemination officer
(613-951-9497; 1-866-873-8789; energy@statcan.ca),
Manufacturing, Construction and Energy Division.

Statistics Canada - Cat. no. 11-001-XIE 9
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Construction Union Wage Rate Index
September 2005

The Construction Union Wage Rate Index (including
supplements) for Canada remained unchanged
in September compared to the August level of
131.9 (1992=100). The composite index increased
1.4% compared with the September 2004 index (130.1).

Union wage rates are published for 16 trades
in 20 metropolitan areas for both the basic rates and
rates including selected supplementary payments.
Indexes on a 1992=100 time base are calculated for
the same metropolitan areas and are published for
those where a majority of trades are covered by current
collective agreements.

Available on CANSIM: tables 327-0003 and 327-0004.

Definitions, data sources and methods: survey
number 2307.

The third quarter issue of Capital Expenditure Price
Statistics (62-007-XPB, $26/$85) will be available in
December.

For more information, or to enquire about the
concepts, methods, and data quality for this release,
contact Client Services Unit (613-951-9606; fax:
613-951-1539; infounit@statcan.ca) or Louise Chaîné
(613-951-3393), Prices Division.

10 Statistics Canada - Cat. no. 11-001-XIE
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New products

Food Statistics, 2004, Vol. 4, no. 2
Catalogue number 21-020-XIE
(free).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or –XDE are electronic versions on diskette and
-XCB or –XCE are electronic versions on compact disc.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-7277
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-800-700-1033

To order by mail, write to: Statistics Canada, Circulation Management, Dissemination Division, Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulletin

Catalogue 11-001-XIE.

Published each working day by the Communications Division, Statistics Canada,
10-H, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The
Daily each morning by e-mail, send an e-mail message to listproc@statcan.ca. Leave the
subject line blank. In the body of the message, type "subscribe daily firstname lastname".

Published by authority of the Minister responsible for Statistics Canada. © Minister of Industry,
2004. Citation in newsprint, magazine, radio, and television reporting is permitted subject to
the requirement that Statistics Canada is acknowledged as the source. Any other reproduction
is permitted subject to the requirement that Statistics Canada is acknowledged as the
source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001-XIE, along
with date and page references.
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