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Survey of Household Spending
2004

Growing demand for communication services and
electronics such as cell phones, high-speed Internet,
and DVDs drove changes in the spending patterns of
Canadian households in 2004. Households also spent
more on mortgages, energy, and health care, but less
on regular phone service and automobiles.

Households spent $63,640 on average in 2004, an
increase of 3.4% from the previous year, and well above
the inflation rate of 1.9% as measured by the Consumer
Price Index.

Personal taxes accounted for an estimated 20%
of the average household budget, about the same as
in 2003. Shelter claimed 19%, while transportation
represented 14% and food 11%, all about the same as
the previous year.

Households in three provinces (Ontario, Alberta
and British Columbia) reported spending above the
national average. Those in Ontario reported the
highest spending among the ten provinces, $71,580 per
household. Newfoundland and Labrador continued to
have the lowest provincial average ($49,870).

New communication services, digital electronics
soar in popularity

The explosive growth in DVD players continued
in 2004, with almost seven out of ten households (68%)
reporting them. This was a sharp increase from 52%
in 2003 and only 20% in 2001 when they were first
included in the survey.

Households spent an average of $340 on cell phone
and other wireless services, up 18% from 2003. Almost
six in ten households (59%) reported having at least one
cell phone, up from 54% in 2003.

About 30% of households with the lowest incomes
had a cell phone in 2004 — triple the proportion of
only 10% just five years earlier. Among households with
the highest incomes, the vast majority or 85%, had at
least one cell phone, up from 60% five years earlier.

Spending on Internet access jumped by 24% to
an average of $210, as the proportion of households
reporting high speed access increased to 43%,
from 35% in 2003. About six out of ten households
reported having some kind of Internet access from
home.

At the same time, spending for conventional land
line telephone service fell 6% to $700. Conventional

Note to readers

This release is based on data from the 2004 Survey of
Household Spending (SHS). Data were collected by personal
interviews conducted from January to March 2005 from a
sample of more than 21,000 private households in all provinces.
The survey gathered detailed information on spending patterns,
dwelling characteristics, and household equipment in 2004.

Since 1999, the SHS has included households in the
northern territories in every odd numbered year. The 2004 data
in this release represents data for the 10 provinces only.
The 2003 data for Canada include the 10 provinces and the
territories.

The average spending for a category is calculated for all
households, including those with and those without expenditures
for the category, unless otherwise noted. Average spending
includes sales taxes.

Comparisons of expenditures between years in this release
are not adjusted for inflation. The rate of inflation for selected
items is mentioned where it affects the analysis of year-to-year
changes in spending.

To analyze the data by income level, households were
divided into five groups or quintiles based on income. Each
quintile represents one-fifth of all households. They are created
by ranking households in ascending order of total household
income, and organizing them into five groups of equal number.
Households in the lowest quintile have 1.5 members on
average, half the size of households in the highest quintile,
which average 3.4.

Historical revision

The estimates for the 2004 SHS are based on new weights
derived from the 2001 Census. Revised data for the 2003 SHS
are now available, and are used in this article. Revised data for
preceding years will be released shortly. Although the effect of
the revisions in most cases is small, it is recommended that data
users making historical comparisons take them into account.

The historical revision is the result of two modifications. First,
all estimates back to 1997 are being adjusted to use new annual
population estimates based on the 2001 Census. Secondly, the
method of calculating survey weights has been modified and
standardised for all years from 1997 onward.

telephone service accounted for just over half of
all household spending on communications, down
from 80% in 1997.

Over 330,000 households reported they used cell
phones only and had no conventional land-line phone.

In addition to cell phones and DVDs, Canadians
continued to spend more on digital cameras. Total
spending on all cameras was up 60% over 2003 to
an average of $120 per household, over two-thirds of
which was for digital cameras. Spending on film and
processing was down 38% from the previous year to
about $70 per household.
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Nearly seven out of ten households reported
owning a computer. Over 94% of the highest income
households had a computer in 2004, compared to 39%
of the lowest income group. A record 25% of households
reported buying new computer hardware, a figure which
has risen steadily every year since the survey began.

Average spending on computer hardware was
up 11% in 2004 to $260. However, this was still below
the peak of $290 reached in 2000. This was mainly due
to the continuing decrease in computer prices, which
fell 17% in 2004, according to the Consumer Price
Index.

Households report higher fuel expenses,
fewer vehicle purchases

Household spending on transportation in 2004 was
an average of $8,630, up 3% from 2003.

Average spending on gasoline and other fuels rose
by 11% to $1,890, mirroring the 10.5% increase in
gasoline prices reported by the Consumer Price Index
in 2004.

This increase, as well as a 6% increase in private
and public insurance premiums to an average $1,230,
was partly offset by a 5% decline in spending on the
purchase of automobiles (including vans and SUVs).

This second consecutive annual decline was in line
with retail sales figures from Statistics Canada’s Retail
Commodity Survey. The Survey of Household Spending
includes spending on both new and used vehicles.

Meanwhile, average spending on public
transportation increased 13% to $810 per household.

This includes air fares as well as city and interurban
transit.

Mortgage payments boost shelter costs

Average spending on shelter increased 5%
to $12,200 in 2004. This was mostly due to a 7%
increase in spending on mortgage payments, a 5%
increase in property taxes, and a 4% rise in fuel costs.

The increase in mortgage spending was the result of
more households having mortgages and higher average
payments per household. There was no significant
increase in the cost of mortgages in 2004 according to
the Consumer Price Index.

Average spending on natural gas and oil for all
households was up 4% to $760, while spending on
electricity remained largely unchanged at $1,060.

Only 10% of households reported oil as their
principal heating fuel, the lowest level ever reported
since surveying began in 1947. The decline in these
households occurred mostly in Ontario and Quebec.

More than 27% of households reported having
central air conditioning in 2004, up from 25% in 2003,
and seven out of ten of these were in Ontario. Spending
on window air conditioning units was down 26%.

Gain in spending on health care, education

Health care took $1,690 from the average household
budget last year, a 6% gain from 2003. The increase was
driven largely by a 17% jump in reported out of pocket
spending for goods and services related to eye care,
such as surgery and examinations, and a 10% increase
in public health insurance premiums.

Households in Alberta reported the highest average
spending on health care, at $2,150, followed by those in
British Columbia at $2,080.

Average spending on education rose 6% in 2004 to
about $1,080, largely the result of a 9% increase in
spending on post-secondary tuition due to both higher
participation rates nationally and higher fees in Nova
Scotia, Ontario, Quebec, and British Columbia.

Recreation: New electronics affect spending

Rental of videos and DVDs dropped 11% to an
average of $90 per household, while purchases of
blank recordable media such as CDs, DVDs and tapes,
were up 75% to $20 per household. Four out of ten
households had a CD burner, and 16% reported DVD
writers.

The top three annual household expenditures on
recreational services were: rental of cable and satellite
services ($460); package travel tours ($430); and use
of sports and recreational facilities ($310).
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About 66% of households reported subscribing
to cable television, down slightly from 67%
in 2002 and 68% in 2001. Satellite television receivers
were reported by 22% of households, about the same
as the previous year.

In 2004, households spent more on live performing
arts, (up 5% to $90) and less on live sports events, where
average spending fell 5% to $40. Both were well below
the household average of $110 spent on going out to
movies.

Three-quarters of all households reported some
spending on games of chance in 2004, a similar
proportion to previous years. Net spending on games
of chance fell 2% to an average of $260 per household.

Food, shelter, clothing, account for over half of
spending by lowest income households

For the purposes of this analysis, households were
divided into five groups according to their income,
with each group representing 20%, or one-fifth, of all
households.

The one-fifth of Canadian households with the
lowest income spent about $21,300 in 2004. Of this,
almost 51% went to food, shelter and clothing. Personal
income taxes claimed 3.5% of their budget.

In contrast, the group of households with the highest
income spent an average of $129,400 in 2004. They
allocated about 28% of their budgets to food, shelter and
clothing, while another 28% went to personal income
taxes.

These proportions for both groups were similar
to 2003.

Available on CANSIM: tables 203-0001 to 203-0020.

Definitions, data sources and methods: survey
number 3508.

Two tables presenting summary-level spending data
for Canada and the provinces and selected metropolitan
areas are now available for free on the Canadian
Statistics section of our Web site, as well as a table on
Dwelling characteristics and household equipment.

The publication User Guide for the Survey of
Household Spending, 2004 (62F0026MIE2005007,
free), which presents information about survey
methodology, concepts, and data quality, is available
free on our Web site. From the Our products and
services page, under Browse our Internet publications,
choose Free, then Personal finance and household
finance.

Ten detailed tables are available at a cost
of $134 each. Tables now include medians. Of these
ten tables, five present detailed household spending
data: Canada, Provinces, Territories and Selected
Metropolitan Areas (62F0031XDB); Household Income
Quintile, Canada and Provinces (62F0032XDB);
Housing Tenure, Canada (62F0033XDB); Household
Type, Canada (62F0034XDB); Size of Area of
Residence, Canada (62F0035XDB).

The remaining five tables present data on
dwelling characteristics and household equipment:
Canada, Provinces, Territories and Selected
Metropolitan Areas (62F0041XDB); Income
Quintile, Canada (62F0042XDB); Housing Tenure,
Canada (62F0043XDB); Household Type, Canada
(62F0044XDB); Size of Area of Residence, Canada
(62F0045XDB).

Custom tabulations are also available.

For more information about the Survey of Household
Spending, or to enquire about the concepts, methods
or data quality of this release, or to purchase products,
contact Client Services, Income Statistics Division
(1-888-297-7355; 613-951-7355; income@statcan.ca).
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Average household expenditures
Canada N.L. P.E.I. N.S. N.B. Que. Ont. Man. Sask. Alta. B.C.

dollars

Total expenditure 63,640 49,870 50,850 54,560 51,530 54,490 71,580 56,320 53,310 71,260 64,270
Personal taxes 12,900 8,700 8,070 10,680 9,410 11,630 14,590 10,940 9,560 15,140 12,100
Shelter 12,200 8,260 9,220 9,600 8,800 9,420 14,680 9,580 9,490 13,250 12,990
Transportation 8,630 7,330 7,760 7,670 7,750 7,160 9,850 7,730 7,460 9,270 8,640
Food 6,910 6,180 6,070 6,190 6,060 6,870 7,110 6,410 5,670 7,130 7,120
Recreation 3,680 3,250 3,120 3,210 3,070 3,110 3,880 3,390 3,500 4,650 3,900
Personal insurance payments and

pension contributions 3,650 2,970 3,140 3,180 3,330 3,370 3,950 3,690 3,420 3,930 3,440
Household operation 2,920 2,690 2,690 2,980 2,730 2,390 3,260 2,770 2,750 3,300 2,850
Clothing 2,510 2,300 2,020 2,040 1,980 2,190 2,830 2,260 2,130 2,840 2,370
Household furnishings and equipment 1,870 1,610 1,540 1,570 1,610 1,410 2,300 1,580 1,740 2,080 1,660
Health care 1,690 1,450 1,760 1,590 1,610 1,710 1,470 1,470 1,590 2,150 2,080
Gifts of money and contributions 1,650 1,190 1,180 1,350 1,170 910 2,000 2,010 1,730 2,010 1,980
Tobacco products and alcoholic

beverages 1,500 1,380 1,320 1,480 1,270 1 470 1,540 1,520 1,280 1,660 1,430
Education 1,080 720 810 910 800 630 1,380 720 840 1,130 1,340
Miscellaneous expenditures 1,020 630 860 770 680 810 1,200 870 860 1,190 1,070
Personal care 900 740 750 760 760 900 960 770 780 940 820
Reading materials and other printed

matter 280 180 260 280 250 250 310 270 250 320 280
Games of chance (net) 260 270 280 290 250 260 280 350 260 270 210

Budget share of major spending categories by income quintile
2004

Lowest
quintile

Second
quintile

Third
quintile

Fourth
quintile

Highest
quintile

Average household expenditures ($) 21,280 36,930 54,040 76,560 129,370
Budget share for major spending categories: (%)

Food 16.7 14.5 12.3 10.8 8.3
Shelter 30.6 22.9 21.2 18.9 15.6
Clothing 3.5 4.0 3.9 4.0 4.0
Transportation 11.2 14.3 14.0 14.4 13.0
Personal taxes 3.5 10.4 15.6 19.6 28.2
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Non-profit institutions and
volunteering: Economic
contribution
1997 to 2001

Economic activity in the non-profit sector, as measured
by gross domestic product (GDP), recorded solid growth
during the late 1990s and early 2000s, according to data
on the economic contribution of non-profit institutions
and volunteering.

Between 1997 and 2001, GDP for the core
non-profit sector increased at an annual average rate
of 7.1%, slightly faster than the average of 6.1% for
the economy as a whole. At the same time, economic
activity generated by hospitals, universities and colleges
grew at a slower pace of 5.4%.
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The overall non-profit sector includes hospitals,
universities and colleges, along with a widely diverse
range of other generally smaller organizations.
Hospitals, universities and colleges account for the
lion’s share of non-profit economic activity. The
generally smaller organizations, known as the "core
non-profit sector", function in a diverse array of fields
and play an increasingly important role in society.

In 2001 alone, economic activity in the overall
non-profit sector increased 8.4%, more than twice
the 3.2% gain in the economy as a whole. Solid growth

Note to readers

Statistics Canada is among the first statistical agencies in
the world to have carved out a new sector for non-profit
organizations through the development of the Satellite Account
of Non-profit Institutions and Volunteering. Providing estimates
of the economic contribution of the non-profit sector in Canada,
the Satellite Account is part of the System of National Accounts.
Initially funded through the federal Voluntary Sector Initiative, it
is now an ongoing annual program at Statistics Canada.

With this second edition of the satellite account, two
additional reference years for the standard accounts covering
the production, incomes and outlays of the non-profit sector
are added: 2000 and 2001. Existing estimates are revised
back to 1997. The non-market extension, which puts an
economic value on volunteer work, is presented for the
years 1997 and 2000.

Separate estimates (for both the standard economic
accounts and the nonmarket extension) are available for (i)
the overall nonprofit sector including hospitals, universities
and colleges, and (ii) the core non-profit sector excluding
these groups. Wherever possible, analysis is presented for
the non-profit sector as a whole, and for the core sector.
Gross domestic product, total income and the non-market
extension are shown by primary area of activity according to the
International Classification of Non-profit Organizations.

Analysis presented covers the period 1997 to 2001, with a
focus on 2001. The standard economic accounts and the value
of volunteer work are combined to create "extended measures".
These are shown for the two common years, 1997 and 2000.
Estimates are presented in nominal terms.

in the core non-profit sector of 10.2% boosted overall
growth in the sector by a full percentage point.

The GDP of the core non-profit sector, estimated
at $25.4 billion in 2001, accounted for 2.5% of the overall
economy. When hospitals, universities and colleges are
included, this share increased to 6.8%.

Volunteering a significant activity in non-profit
sector, especially for the core segment

Because the non-profit sector relies heavily on
volunteers to undertake its activities, the standard
measure of GDP is extended to include a replacement
cost value of volunteer work (i.e., the cost to replace it
if the same services were purchased on the paid labour
market). Extended measures of the sector’s economic
contribution were estimated for 1997 and 2000. In 2000,
adding the value of volunteer work to GDP increases
the overall sector’s share of the economy from 6.4%
to 7.8%.

In 2000, volunteer labour services contributed
about $14 billion, or nearly 18% of the total
extended value of the non-profit sector’s GDP.
Between 1997 and 2000, the total extended value
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of the non-profit sector’s GDP grew at the slower
pace of 12.9% than standard GDP, at 16.4%, due to a
marginal decline in the overall value of volunteer work.

Notably, core non-profit organizations
mobilized over 86% of the overall volunteer effort
in 2000 ($12.1 billion). The economic contribution of
the core non-profit sector increases from 2.3% to 3.5%,
when this value is taken into account. The replacement
cost value of volunteer work accounted for about
one-third (34.3%) of its economic activity.

The size of both Canada’s core and overall non-profit
sector exceeds that of certain key industries

Although the non-profit sector is not a specific
industry, its GDP can be compared against traditional
industries to provide a point of reference.

In 2000, the overall non-profit sector’s extended
GDP was larger than the mining, oil and gas extraction
industry, and the entire retail trade industry. The
value of GDP exceeded that of these major industries
regardless of whether the contribution of volunteers (the
replacement cost value of volunteer work) was included
in its valuation.

The extended value of GDP for the core non-profit
sector in 2000 was larger than that of the motor vehicle
manufacturing, agriculture and the accommodation and
food services industries.
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Billions of dollars

Core non-profit sector gained momentum
from 1997 to 2001

Hospitals (including residential care facilities),
universities and colleges accounted for the lion’s
share of non-profit economic activity in 2001, as their
combined GDP reached $45.0 billion, or over 63% of
the total. Hospitals generated twice as much value
added, $30.3 billion, as universities and colleges,
at $14.8 billion. These primarily large organizations
fall mostly into the fields of health and education. As
a result, these fields of activity dominate the overall
sector’s GDP.

However, with average GDP growth of 7.1%
between 1997 and 2001, the core non-profit sector was
the fastest growing segment. As a result, the share
of hospitals (including residential care facilities) and
universities and colleges in total non-profit sector GDP
has progressively declined, from 65.3% in 1997 to 63.8%
in 2001.

Social services on the rise, health in decline in
the diverse core non-profit sector

The core non-profit sector, which amounted
to $25.5 billion (36.2% of the overall non-profit sector’s
GDP) in 2001, typically comprises smaller organizations
functioning in a diverse array of fields and playing an
increasingly important role in Canadian society.

On the whole, the composition of the core
non-profit sector by field of activity remained stable
between 1997 and 2001. Throughout these five
years, the field of social services always led the way,
accounting for 23.5% of GDP in 2001. Other industries
ranked as follows: culture and recreation (15.1%),
development and housing (12.9%), business and
professional associations and unions (11.6%), religion
(11.4%), and health (7.6%). Together, these six fields of
activity accounted for over 82% of the GDP generated
by this group.

With an average growth of almost 10%, the social
services group was not only at the head of the pack in
terms of level of GDP, it was also the fastest growing
field over the 1997 to 2001 period, after education
and research. Social services organizations engage
in the delivery of a multitude of services such as day
care, shelters, services for the youth, the elderly, or
persons with disabilities. The increase in social services
organizations’ share in core non-profit sector GDP
(from 21.2% to 23.5%) was largely offset by a decrease
in the field of (non-hospital) health services (from 10.2%
to 7.6%).

Statistics Canada - Cat. no. 11-001-XIE 7
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Revenue growth of core segment takes the lead

Total revenue for the generally smaller organizations
that make up the core non-profit sector grew by
an average of 7.5% over the 1997 to 2001 period,
exceeding income growth for the overall non-profit
sector (+6.6%).

Sales of goods and services rank as the
most important revenue source for core non-profit
organizations, with significant income also derived
from membership fees and donations from households.
Over the period, the federal share of government
transfers to the core non-profit sector rose, while the
provincial share declined. Culture and recreation,
business and professional associations, social services,
and religion were pockets of strength, with these
four groups accounting for over two-thirds of the
cumulative income growth in the core non-profit sector
between 1997 and 2001.

In 2001, revenue received by core non-profit
organizations was up 4.8%, while that of hospitals,
universities and colleges, which are primarily funded
by provincial government, increased by 4.5%. The
environment group (+25.4%) was the star performer in
terms of income growth in 2001, followed by business
and professional association (+21.2%). Organizations
in the education and research field also saw their
revenues increase strongly (+18.5%), as did the social
services group (+13.5%).

Hospital, universities and colleges get bigger
slice of the donations pie

The composition of revenue sources was notably
stable over the 1997 to 2001 period. However, hospitals,
universities and colleges received increased income in
the form of donations from households and businesses
over the period, their share in total donations climbing
from 13.4% in 1997 to 16.2% in 2001.

Compensation of employees top expense
of the non-profit sector

In 2001, outlays of the non-profit sector
increased 8.9% to $109.6 billion. As much as 98%
of these outlays consisted of operating expenditures
incurred to produce goods and services. The remainder
was transfers to other sectors of the economy.

Two expenditure categories accounted for
nearly 95% of total operating expenditures in 2001.
Compensation of employees was the largest and
accounted for 56.8% of the total. Intermediate
purchases, that is, current spending on goods
and services used in the production process
represented 37%. The composition of outlays remained
relatively stable over the 1997 to 2001 period.

Increased reliance on volunteer work for core
non-profit organizations

In 2000, non-profit organizations paid $56.4 billion in
compensation of employees and received the equivalent
of $14.0 billion in estimated volunteer work — nearly
one-fifth of the total value of labour resources employed.
The core non-profit sector mobilized over 86% of the
total value of volunteer work in 2000, reflecting the key
importance of this resource to smaller organizations. It
is therefore not surprising that this group’s share of the
value of volunteer work in total labour services (40%) is
twice as large as for the non-profit sector as a whole.

The overall value of labour resources employed by
these generally smaller organizations represented 5.5%
of the wage bill for the Canadian economy in 2000,
compared with 12.9% for the non-profit sector as a
whole.

Household donations pale compared with
value of volunteer services

Despite a small decline in the value
between 1997 and 2000, volunteering continues
to represent a considerably larger resource to
the non-profit sector than monetary and in-kind
donations from households. In 2000, households
donated $6.5 billion to non-profit organizations, less
than half the estimated value of volunteer contributions
of time.

Combining the value of volunteer work with
donations from households triples the importance
of household transfers in overall sector revenue,
from 5.3% to almost 17% of the total. For the core
non-profit sector, adding the value of volunteer work
increases the importance of transfers from households
from 10% to almost 30% of the total.

8 Statistics Canada - Cat. no. 11-001-XIE
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Culture and recreation attracts the most volunteers;
health and education the fewest

As in 1997, four fields of activity accounted
for the lion’s share of the value of volunteer work
in 2000. Culture and recreation led the way ($3.6 billion
worth of volunteer effort), followed by social services
($2.9 billion), religion ($2.3 billion), and education and
research ($1.5 billion). Together, these four groups
accounted for nearly three-quarters of the value of
volunteer work but less than 40% of paid labour
compensation in 2000.

The field of health, which is essentially dominated
by hospitals both in terms of GDP and income, relies
heavily on paid labour services as opposed to volunteer
effort. Health ranked ahead of all other areas in terms of
paid remuneration, followed by education and research.

While these two fields account for the bulk (71.7%)
of paid labour services in the non-profit sector, they only
benefited from about one-fifth of the value of volunteer
work. The dominance of paid labour services in health
and education reflects the reliance on skilled labour in
these two sectors.

The value of volunteer work fell
between 1997 and 2000

The value of volunteer work fell marginally
between 1997 and 2000, from an estimated $14.1 billion
to about $14.0 billion. The decline in the value was
because of a drop in hours volunteered over this period.

Philanthropic intermediaries and education and
research organizations experienced the largest decline
in the value of volunteer work, down 20% and 17%
respectively. The few fields that registered an increase
all have small volunteer complements, such as
environment, business and professional associations,
international, and law advocacy and politics.

In 2000, the value of volunteer work amounted
to 1.4% of Canada’s GDP, down from 1.7% in 1997.

Available on CANSIM: tables 388-0001 to 388-0004.

Definitions, data sources and methods: survey
number 1901.

The full report for the Satellite Account of Non-profit
Institutions and Volunteering, 1997 to 2001 (13-015-XIE,
free) is now available online. From the Our products and
services page, under Browse our Internet publications,
choose Free, then National accounts.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the information officer (613-951-3640,
iead-info-dcrd@statcan.ca) Income and Expenditure
Accounts Division.

Statistics Canada - Cat. no. 11-001-XIE 9
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Annual Survey of Traveller Accommodation
2004

Tourism grew at a faster rate than the rest of the
economy in 2004. After two years of decline,
tourism spending increased by 4.8% in 2004, with
spending on air transportation soaring by 10.3% while
accommodation spending grew by 4.7%.

Overall, the traveller accommodation industry
posted higher revenues and operating profits
compared to the year before. There were
almost 15,000 establishments in the tourism industry
in 2004 and they generated operating revenues
of $13.1 billion, up 6.1% from 2003 in current
dollars. Operating profits increased from 10.7%
in 2003 to 14.7% last year.

Hotel occupancy rates increased to 63% in 2004,
a notable jump from 59% in 2003, which was one of
the worst years for the hotel industry. The demand
for hotels had been following a downward trend since
the beginning of the millennium until it hit a record low
in 2003.

Hotels, regardless of where they were located,
had higher occupancy rates in 2004. Airport hotels
experienced the largest gains, as occupancy rates
jumped to 67% from 61% in 2003. This could partly be
explained by the general recovery of long-haul traffic
as well as the strong demand for air transport and
accommodation. In fact, the number of international
travellers (excluding those entering from the United

States) entering Canada grew for the first time
since 2000.

From a regional perspective, hotels and motels in
Quebec, Ontario and the Western provinces posted
higher operating revenues in 2004 compared to 2003,
led by British Columbia (+12.7%) and Alberta (+7.7%).
British Columbia and Alberta also experienced an
increase in the number of trips made by Canadian
residents compared to 2003. There were also
significantly more international travelers visiting
Montréal, Toronto, Niagara Falls, Alberta and Vancouver
in 2004 compared to 2003. Most provinces posted
double-digit profits, led by Alberta at 19.1%.

Data for 2004 for the traveller accommodation
industry (NAICS industry category 721, which
includes hotels and motor hotels, motels and other
accommodation industries) are now available. These
data provide information on revenue, expenses, salaries
and wages, and profit margins.

Available on CANSIM: table 351-0002.

Definitions, data sources and methods: survey
number 2418.

For more information, or to enquire about
the concepts, methods or data quality of this
release, contact Irene Ross (613-951-6305;
irene.pucci@statcan.ca) or Veronica Utovac
(613-951-0813; veronica.utovac@statcan.ca) Service
Industries Division.
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Selected financial statistics1for traveller accommodation
Year Number

of
establishments

Operating
revenue

($000,000)

Operating
Expenses

($000,000)

Salaries,
wages

and
benefits

($000,000)

Operating
Margin

(%)

Canada 2003 16,355 12,325 11,002 3,930 10.7
2004 14,915 13,075 11,150 4,142 14.7

Newfoundland and Labrador 2003 470 163 140 55 14.0
2004 410 162 136 61 15.7

Prince Edward Island 2003 223 79 68 24 13.8
2004 206 81 72 26 11.8

Nova Scotia 2003 625 323 281 103 12.9
2004 548 322 275 103 14.7

New Brunswick 2003 544 232 203 70 12.7
2004 475 218 182 70 16.4

Quebec 2003 3,079 2,178 1,960 748 10.0
2004 2,940 2,334 2,016 777 13.6

Ontario 2003 4,498 3,838 3,459 1,244 9.9
2004 4,194 3,952 3,409 1,257 13.7

Manitoba 2003 696 593 556 140 6.2
2004 603 629 555 147 11.7

Saskatchewan 2003 936 480 427 130 11.0
2004 804 478 411 130 14.0

Alberta 2003 1,566 2,019 1,748 630 13.4
2004 1,565 2,175 1,761 680 19.1

British Columbia 2003 3,404 2,260 2,013 744 10.9
2004 2,928 2,567 2,196 845 14.5

Yukon 2003 173 71 66 19 7.9
2004 126 72 65 25 9.1

Northwest Territories 2003 97 59 55 16 6.9
2004 81 53 45 16 15.9

Nunavut 2003 43 29 27 7 9.6
2004 37 33 28 8 13.2

1. Estimates for the most recent year are preliminary. Preliminary data are subject to revision. Due to rounding, components may not add to total (where applicable).

Commercial Software Price Index
October 2005

The Commercial Software Price Index (CSPI) is a
monthly series measuring the change in the purchase
price of pre-packaged software typically bought by
businesses and governments. The CSPI (2001=100)
for was October 72.2, down 4.1% from September.

This index is available at the Canada level only.

Available on CANSIM: table 331-0003.

Definitions, data sources and methods: survey
number 5068.

For more information on these indexes, contact
Client Services (1-866-230-2248; 613-951-9606;
infounit@statcan.ca). To enquire about the concepts,
methods or data quality of this release, contact Fred
Barzyk (613-951-2493; fred.barzyk@statcan.ca), Prices
Division.

Cement
October 2005

Data on cement are now available for October.

Available on CANSIM: tables 303-0060 and 303-0061.

Definitions, data sources and methods: survey
number 2140.

For more information, or to enquire
about the concepts, methods or data quality
of this release, contact the dissemination
officer (1-866-873-8789; 613-951-9497;
manufact@statcan.ca), Manufacturing, Construction
and Energy Division.

Industrial chemicals and synthetic resins
October 2005

Data on industrial chemicals and synthetic resins are
now available for October.

Available on CANSIM: table 303-0014.

Definitions, data sources and methods: survey
number 2183.

The October issue of Industrial Chemicals and
Synthetic Resins, Vol. 48, no. 10 (46-002-XIE, $6/$51)
is now available. See How to order products.

Statistics Canada - Cat. no. 11-001-XIE 11
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For more information, or to enquire
about the concepts, methods or data quality
of this release, contact the dissemination

officer (1-866-873-8789; 613-951-9497;
manufact@statcan.ca), Manufacturing, Construction
and Energy Division.
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New products

Satellite Account of Non-profit Institutions
and Volunteering
Catalogue number 13-015-XIE
(free).

Industrial Chemicals and Synthetic Resins,
October 2005, Vol. 48, no. 10
Catalogue number 46-002-XIE ($6/$51).

Household Expenditures Research Paper
Series: User Guide for the Survey of Household
Spending, 2004, 2004, no. 7
Catalogue number 62F0026MIE2005007
(free).

Detailed Average Household Expenditure for
Canada, Provinces/territories and Selected
Metropolitan Areas, 2004
Catalogue number 62F0031XDB ($134).

Detailed Average Household Expenditure by
Household Income Quintile for Canada and
Provinces, 2004
Catalogue number 62F0032XDB ($134).

Detailed Average Household Expenditure by
Housing Tenure for Canada, 2004
Catalogue number 62F0033XDB ($134).

Detailed Average Household Expenditure by
Household Type for Canada, 2004
Catalogue number 62F0034XDB ($134).

Detailed Average Household Expenditure by Size of
Area of Residence for Canada, 2004
Catalogue number 62F0035XDB ($134).

Dwelling Characteristics and Household Equipment
for Canada, Provinces/territories and Selected
Metropolitan Areas, 2004
Catalogue number 62F0041XDB ($134).

Dwelling Characteristics and Household Equipment
by Income Quintile for Canada, 2004
Catalogue number 62F0042XDB ($134).

Dwelling Characteristics and Household Equipment
by Housing Tenure for Canada, 2004
Catalogue number 62F0043XDB ($134).

Dwelling Characteristics and Household Equipment
by Household Type for Canada, 2004
Catalogue number 62F0044XDB ($134).

Dwelling Characteristics and Household Equipment
by Size of Area of Residence for Canada, 2004
Catalogue number 62F0045XDB ($134).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or –XDE are electronic versions on diskette; -XCB
or –XCE are electronic versions on compact disc and
-XBB or -XBE a database.
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How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-7277
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-800-700-1033

To order by mail, write to: Statistics Canada, Finance, 6th floor, R.H. Coats Bldg., Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulletin

Catalogue 11-001-XIE.

Published each working day by the Communications Division, Statistics Canada,
10-G, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The
Daily each morning by e-mail, send an e-mail message to listproc@statcan.ca. Leave the
subject line blank. In the body of the message, type "subscribe daily firstname lastname".

Published by authority of the Minister responsible for Statistics Canada. © Minister of Industry,
2004. Citation in newsprint, magazine, radio, and television reporting is permitted subject to
the requirement that Statistics Canada is acknowledged as the source. Any other reproduction
is permitted subject to the requirement that Statistics Canada is acknowledged as the
source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001-XIE, along
with date and page references.
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