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Retail trade
October 2005

Retail sales bounced back after two months of sluggish
sales, advancing 0.6% in October to $31.0 billion, mainly
on the strength of the auto sector.
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Autos drive up retail sales in October

$ billions
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Excluding sales by dealers of new, used and
recreational vehicles and auto parts, retail sales
fell 0.3% in October. Still, consumer spending
at non-auto retailers remained robust, as October
represented only the second decline since the start of
the year.

Besides the 2.1% sales gain in the auto sector,
two other sectors showed strong gains in October:
pharmacies and personal care stores (+0.9%) and
furniture, home furnishings and electronics stores
(+0.5%).

Meanwhile, sales in the food and beverage (+0.1%)
and general merchandise (-0.1%) sectors remained
essentially unchanged from the previous month.
Consumers spent less at miscellaneous retailers
(-0.7%) building and outdoor home supplies stores
(-0.8%) and clothing and accessories stores (-1.3%)
which all posted sizable declines from September.
Miscellaneous retailers include stores such as sporting
goods, hobby, music and book stores.

Note to readers

This release marks the implementation of measures to reduce
response burden in the Monthly Retail Trade Survey. Data
previously collected via questionnaire for a number of simple
retail establishments in the survey sample are now replaced
with modeled estimates based on Goods and Services Tax
(GST) returns. The model takes into account the sales to
revenue relationship, as well as the time lag between the
reference month for the survey and the reference period of the
GST estimates. This change has had minimal impact on retail
estimates.

For more information, refer to the document Monthly Retail
Trade Survey: Use of Administrative Data on our Web site. From
Definitions, data sources and methods, click on List by subject,
then under Trade, click on Retail trade, then 2406: Retail Trade
Survey, Monthly. The aforementioned document can be found
under "Documentation" at the end of the text.

Unadjusted and seasonally adjusted monthly estimates in
current and constant dollars have been revised starting from
January 2003. These revisions are now available on CANSIM
and by request. The revised 2005 estimates will also appear in
the October 2005 issue of Retail Trade (63-005-XIE).

Total retail sales advanced to its third highest level
since the start of the survey, with the highest level set
this July at just over $31.2 billion in monthly sales.

Auto sales help retail sales to bounce back

Sales at new car dealers increased by 5.5% in
October after retreating in August and September. In
July, sales had surged at new car dealerships in light
of employee pricing programs offered by some auto
makers to the general public. Overall, October saw new
car dealers gain back about half the ground they lost in
the previous month.

Consumers were given a break at the pump with
lower gasoline prices in October, resulting in a decrease
of 1.8% in the value of sales at gasoline stations. Over
the long run, gasoline station sales have been on the rise
since April 2003. Prices have played a major role in this
run-up.

Pharmacies and personal care stores (+0.9%)
enjoyed the largest sales increase of all non-auto retail
sectors in October. In the previous two months, sales
in this sector picked up speed, posting gains of 1.2% in
August and then another 2.4% in September. October
continued nine months of uninterrupted sales gains
since the start of the year. Generally, sales in these
stores have been on the rise since the autumn of 2002.

Stores in the furniture, home furnishings and
electronics sector saw sales increase 0.5% in October,
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despite a 0.9% sales drop in home electronics and
appliance stores. Strength in this sector came from
higher sales in furniture stores and home furnishings
stores. Retailers in the furniture, home furnishings and
electronics sector have seen their sales gain momentum
since the summer of 2004, despite little progress in the
first half of 2005.

Food and beverage store sales edged up 0.1%
in October compared with one month earlier. A
strong 3.0% gain in beer, wine and liquor stores offset
a sizable 0.7% sales decline at supermarkets —
the largest drop since last December when sales at
supermarkets fell 1.5%.

Sales at general merchandise retailers were little
changed in October, reflecting weak results in both
department stores and other general merchandise
stores. In spite of this, October’s sales level was just
slightly below September’s all time high of $3.7 billion,
following five months of little growth.

First decline in three months for home centres

In the building and outdoor home supplies sector,
home centres and hardware stores saw sales slip
by 0.3%. Despite this dip, October followed two strong
months of gains above 1.0% and represented a 9.1%
increase over the same month last year.

Miscellaneous retailers such as sporting goods,
hobby, music and book stores took a hit in October, with
sales falling 2.4% compared with September.

The overall value of sales for clothing and
accessories stores was deflated by lower prices
resulting from discounts of women’s clothing in October.
Clothing store sales dropped 1.5% from September.
After a surge at the start of 2005, sales growth in
clothing stores has either been flat or declining.

Four provinces surpass national growth rate

Retailers in Newfoundland and Labrador saw
sales surge by 4.6% in October over the previous

month, recouping the losses over the two previous
months, when sales fell by 0.9% in August and 2.9%
in September. Manitoba (+2.0%) and Prince Edward
Island (+1.1%) also posted gains well above the national
average of 0.6%. Retailers in Quebec (+0.4%) and
Ontario (+1.0%) both posted increases after two months
of sales declines.

Related indicators for November

Total employment increased by 0.2% in November
(+31,000), on the strength of gains in full-time jobs,
attributable, in large part, to more jobs in construction.
In addition, the overall unemployment rate (6.4%) fell
to its lowest level in three decades. Housing starts
were up 7.0% in November to a seasonally adjusted
annual rate of 222,100 units, according to the Canada
Mortgage and Housing Corporation. Estimated from
early results supplied by the auto industry, the number of
new motor vehicles sold in November rose by about 3%
from October.

Available on CANSIM: tables 080-0014 to 080-0017
and 076-0005.

Definitions, data sources and methods: survey
numbers, including related surveys, 2406 and 2408.

The October issue of Retail Trade
(63-005-XIE, $18/$166) will soon be available.

Data on retail trade for November will be released
on January 23.

For more information or to order data, contact
Client Services (1-877-421-3067; 613-951-3549;
retailinfo@statcan.ca). For analytical information, or to
enquire about the concepts, methods or data quality
of this release, contact Jane Lin (613-951-9691),
Distributive Trades Division.
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Retail sales
October

2004
July

2005r
August

2005r
September

2005r
October

2005p
September

to
October

2005

October
2004

to
October

2005
Seasonally adjusted

$ millions % change

Automotive 10,087 10,968 10,897 10,327 10,542 2.1 4.5
New car dealers 5,886 6,436 6,248 5,550 5,855 5.5 -0.5
Used and recreational motor vehicle and parts

dealers 1,259 1,296 1,280 1,265 1,237 -2.2 -1.7
Gasoline stations 2,942 3,236 3,369 3,512 3,450 -1.8 17.3

Furniture, home furnishings and electronics
stores 2,046 2,123 2,154 2,168 2,178 0.5 6.4
Furniture stores 730 733 748 763 771 1.0 5.6
Home furnishings stores 382 395 408 401 409 2.0 7.1
Computer and software stores 132 130 132 131 133 1.4 0.6
Home electronics and appliance stores 802 865 866 872 865 -0.9 7.8

Building and outdoor home supplies stores 1,802 1,896 1,922 1,934 1,919 -0.8 6.5
Home centres and hardware stores 1,420 1,513 1,533 1,554 1,550 -0.3 9.1
Specialized building materials and garden

stores 382 383 389 379 369 -2.7 -3.4

Food and beverage stores 7,011 7,261 7,221 7,285 7,290 0.1 4.0
Supermarkets 5,073 5,279 5,262 5,312 5,277 -0.7 4.0
Convenience and specialty food stores 743 770 759 761 764 0.4 2.9
Beer, wine and liquor stores 1,195 1,212 1,200 1,212 1,248 3.0 4.4

Pharmacies and personal care stores 1,935 1,992 2,016 2,064 2,083 0.9 7.7

Clothing and accessories stores 1,698 1,764 1,733 1,767 1,745 -1.3 2.7
Clothing stores 1,296 1,356 1,324 1,349 1,329 -1.5 2.5
Shoe, clothing accessories and jewellery

stores 402 408 409 418 416 -0.5 3.5

General merchandise stores 3,563 3,634 3,619 3,678 3,673 -0.1 3.1
Department stores 1,848 1,862 1,860 1,879 1,875 -0.2 1.5
Other general merchandise stores 1,715 1,771 1,759 1,799 1,798 0.0 4.8

Miscellaneous retailers 1,504 1,582 1,536 1,576 1,565 -0.7 4.1
Sporting goods, hobby, music and book stores 737 804 786 812 792 -2.4 7.4
Miscellaneous store retailers 766 778 749 764 773 1.1 0.8

Total retail sales 29,646 31,220 31,099 30,798 30,994 0.6 4.5

Total excluding new car dealers, used and
recreational motor vehicle and parts
dealers 22,501 23,488 23,570 23,984 23,901 -0.3 6.2

Provinces and territories
Newfoundland and Labrador 486 493 489 475 497 4.6 2.2
Prince Edward Island 117 118 119 116 117 1.1 -0.1
Nova Scotia 875 888 898 886 888 0.2 1.4
New Brunswick 676 715 704 704 705 0.1 4.2
Quebec 6,728 7,036 6,954 6,923 6,951 0.4 3.3
Ontario 10,992 11,485 11,370 11,234 11,344 1.0 3.2
Manitoba 1,011 1,075 1,066 1,042 1,063 2.0 5.1
Saskatchewan 868 949 943 926 921 -0.6 6.0
Alberta 3,765 4,154 4,161 4,121 4,139 0.4 9.9
British Columbia 4,026 4,199 4,289 4,266 4,263 -0.1 5.9
Yukon 36 37 37 37 37 0.6 2.8
Northwest Territories 45 49 48 48 48 1.1 6.5
Nunavut 20 21 21 21 21 0.3 7.5

r Revised.
p Preliminary.
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Retail sales
October

2004
September

2005r
October

2005p
October

2004
to

October
2005

Unadjusted

$ millions % change

Automotive 9,619 10,612 10,035 4.3
New car dealers 5,387 5,666 5,328 -1.1
Used and recreational motor vehicle and parts

dealers 1,202 1,257 1,170 -2.6
Gasoline stations 3,030 3,690 3,536 16.7

Furniture, home furnishings and electronics
stores 2,068 2,203 2,188 5.8
Furniture stores 773 799 812 5.1
Home furnishings stores 397 399 428 7.6
Computer and software stores 126 138 131 3.3
Home electronics and appliance stores 772 867 818 6.0

Building and outdoor home supplies stores 1,915 2,134 2,046 6.8
Home centres and hardware stores 1,530 1,720 1,670 9.2
Specialized building materials and garden

stores 385 415 376 -2.3

Food and beverage stores 7,067 7,277 7,092 0.4
Supermarkets 5,137 5,315 5,152 0.3
Convenience and specialty food stores 748 763 756 1.1
Beer, wine and liquor stores 1,181 1,199 1,184 0.3

Pharmacies and personal care stores 1,932 2,028 2,067 7.0

Clothing and accessories stores 1,765 1,789 1,810 2.6
Clothing stores 1,378 1,386 1,417 2.8
Shoe, clothing accessories and jewellery

stores 386 402 393 1.7

General merchandise stores 3,639 3,403 3,742 2.8
Department stores 1,959 1,730 1,981 1.1
Other general merchandise stores 1,680 1,674 1,761 4.8

Miscellaneous retailers 1,460 1,625 1,519 4.1
Sporting goods, hobby, music and book stores 671 809 724 8.0
Miscellaneous store retailers 789 815 795 0.8

Total retail sales 29,464 31,072 30,500 3.5

Total excluding new car dealers, used and
recreational motor vehicle and parts
dealers 22,875 24,149 24,002 4.9

Provinces and territories
Newfoundland and Labrador 481 485 484 0.7
Prince Edward Island 116 120 114 -1.8
Nova Scotia 867 891 868 0.1
New Brunswick 666 713 688 3.3
Quebec 6,766 6,949 6,929 2.4
Ontario 10,902 11,375 11,164 2.4
Manitoba 1,004 1,047 1,044 4.0
Saskatchewan 875 922 914 4.4
Alberta 3,733 4,168 4,062 8.8
British Columbia 3,955 4,295 4,130 4.4
Yukon 34 38 36 3.3
Northwest Territories 43 47 46 7.0
Nunavut 20 22 21 5.3

r Revised.
p Preliminary.
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Deaths
2003

Life expectancy at birth for both men and women
reached a record high in 2003, according to new
mortality data.

Combined, life expectancy at birth for men and
women increased from 79.7 years in 2002 to a record
high of 79.9 years in 2003.

Both sexes contributed to this gain. Life expectancy
at birth for women rose 0.3 years from a year earlier to
a record high of 82.4 years in 2003.

Life expectancy at birth for men also rose to a record
high of 77.4 in 2003, up 0.2 years from the previous
year. This increase was slightly lower than the increase
for women, and as a result, the gap between male and
female life expectancy widened slightly from 4.9 years
in 2002 to 5.0 years in 2003.

The widest gap between male and female life
expectancy in the last quarter century was in 1979,
at 7.4 years. From 1979 to 2003, the gap narrowed as
life expectancy for men improved by 6.0 years, whereas
life expectancy for women advanced by 3.6 years.

Over this 24-year period, men gained on average
one year of life expectancy every four calendar years,
while women gained on average one year of life
expectancy every 6.7 calendar years.

Provincially, life expectancy in 2003 for both sexes
combined was highest in British Columbia and Ontario.

Number of deaths on rise as population ages

The number of deaths has been on an upward trend
for several years, the result of a growing and aging
population. In 2003, 226,169 people died in Canada,
up 1.2% from 223,603 the year before. In the same
period, Canada’s population grew by 1.0%.

The number of deaths rose in every province and
territory, except in Prince Edward Island, Quebec and
the Yukon, where the number of deaths declined.

Decline in age-standardized mortality rate

To control for the impact of population aging on
death rates, comparisons over time are made using the
"age-standardized mortality rate." The age-standardized
mortality rate for both sexes fell from 598.2 deaths
per 100,000 population in 2002 to 586.9 deaths in 2003.
This rate has been dropping consistently each year
since its most recent peak of 694.9 in 1993.

The age-standardized mortality rate continued
its downward trend for men in 2003, falling
from 747.8 deaths per 100,000 population
in 2002 to 733.4 deaths in 2003. This was down from
the most recent peak of 902.1 in 1993.

The age-standardized mortality rate for women also
fell to 475.4 deaths per 100,000 population, after rising
for the first time in nine years in 2002 to 485.7.

Improvement in life expectancy for seniors

Life expectancy at the age of 65, which refers
to the number of years on average that a person
aged 65 could expect to live, improved for both men and
women in 2003.

Men aged 65 in 2003 could anticipate living on
average an additional 17.4 years, while women could
expect an additional 20.8 years.

In 2002, the comparable figures were 17.2 years for
men and 20.6 for women. The gap between the two
sexes remained the same at 3.4 years.

Infant mortality rate down slightly

The infant mortality rate, which represents the
number of deaths of infants under one year of
age, declined from 5.4 deaths per 1,000 live births
in 2002 to 5.3 deaths in 2003.

The decrease in the infant mortality rate was
due to a reduction in both the number of deaths
and the mortality rate of infants aged 7 to 364 days.
Deaths of infants aged 7 to 364 days fell by 4.0%
in 2003 to 668 compared with 696 in 2002, while the
mortality rate declined from 2.1 deaths per 1,000 births
to 2.0.

The mortality rates for infants under one day old and
for infants aged one to six days remained unchanged
from a year earlier at 2.5 and 0.7 deaths per 1,000 births
respectively.

The male infant mortality rate was 5.7 deaths
per 1,000 in 2003, while the rate for females
was 4.8. Both rates declined by a slight 0.1 years
from 2002. The number of infant deaths remained
virtually unchanged: 1,765 in 2003 compared
with 1,762 in 2002. In comparison, the number of
live births in 2003 jumped 1.9% from 2002.

The infant mortality rate was higher than the
national rate in Manitoba, Saskatchewan and Alberta
and in the three territories. However, there was
a substantial decline in the infant mortality rate
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in Alberta, from 7.3 deaths per 1,000 live births
in 2002 to 6.6 in 2003.

Six in ten deaths due to diseases of
circulatory system, cancer

In the last quarter century, the leading causes of
death in Canada have been diseases of the circulatory
system and malignant neoplasms, or cancer.

In 2003, diseases of the circulatory system and
cancer combined caused six deaths out of ten (62.0%).

Deaths due to diseases of the circulatory system
accounted for nearly one in three deaths (32.8%)
in 2003. However, diseases of the circulatory system
were responsible for nearly one in two (47.3%) deaths
in 1979.

Cancer caused 65,990 deaths in 2003, a 1.4%
increase from 2002. Since 1979, the proportion of
deaths due to cancer has increased from 22.9%
to 29.2% in 2003.

Both diseases of the circulatory system and cancer
deaths become more common as people get older, and
Canada’s population is aging. Age-standardized rates
eliminate the effect of population aging on mortality
trends.

The age-standardized mortality rate for diseases
of the circulatory system dropped substantially
in the last quarter century, from 408.8 deaths
per 100,000 population in 1979 to 185.9 deaths
in 2003.

In the same period, the age-standardized mortality
rate for cancers decreased much more slowly, falling
from 187.8 deaths per 100,000 in 1979 to 175.6 in 2003.

Cancer deaths mainly in five sites

Over 55% of all cancer deaths in 2003 were located
in one of five sites: lung, colorectal, female breast, male
prostate and pancreas.

Lung cancer accounted for 26.3% of all cancer
deaths in 2003, the largest proportion for any cancer
site. The number of deaths due to lung cancer
increased 1.1% from a year earlier to 17,374 in 2003.

The age-standardized mortality rate for lung cancer,
which eliminates the impact of an aging population,
fell for both sexes combined in 2003 to 47.0 deaths
per 100,000, from 47.8 a year earlier.

For men, the lung cancer age-standardized
mortality rate fell from 65.6 deaths
per 100,000 in 2002 to 65.1 in 2003. Men’s lung cancer
mortality rate peaked in the late 1980s, at 81.3 deaths

per 100,000 in 1988. The age-standardized mortality
rates for colorectal cancer and prostate cancer also
decreased for men in 2003, to 23.0 and 22.8 deaths
per 100,000 respectively. Both rates had peaked
in 1995.

In the last quarter century, women’s lung cancer
mortality rate has more than doubled, from 16.3 deaths
in 1979 to 35.4 deaths per 100,000 in 2003. In
contrast, death rates for colorectal cancer and for
female breast cancer dropped in 2003 for women,
to 14.6 and 24.1 deaths per 100,000 respectively,
continuing the downward trend that started in the
mid-1980s.

Deaths from pancreatic cancer jumped 7.5%
to 3,411 for both sexes combined in 2003. Changes
in the age-standardized rate for this cancer
site increased only marginally from 8.7 deaths
per 100,000 in 2002 to 9.1 in 2003. The mortality
rate for men was 10.3 deaths per 100,000 and the rate
for women was 8.1, both up very slightly from 2002.

Infectious disease outbreaks in 2003

Canada experienced two significant infectious
disease outbreaks in 2003. National mortality data
show 511 deaths due to Clostridium difficile (C.
difficile) infection and 30 deaths due to Sudden Acute
Respiratory Syndrome (SARS) in 2003. All SARS
deaths occurred in Ontario.

Because SARS was a new disease, no trend
information is available. For C. difficile infection, there
was a 67.5% increase in deaths due to this condition
in 2003 compared with a year earlier.

Almost all of the increase was in Quebec, where the
number of deaths due to C. difficile infection more than
doubled from a year earlier to 355 in 2003.

Definitions, data sources and methods: survey
number 3233.

The publication Deaths, 2003 (84F0211XIE, free)
is now available online. From the Our products and
services page, under Browse our Internet publications,
choose Free, then Population and demography.

For general information or to order custom
tabulations, contact Client Services (613-951-1746;
hd-ds@statcan.ca). To enquire about the
concepts, methods or data quality of this
release, contact Patricia Tully (613-951-1759;
patricia.tully@statcan.ca) or Brigitte Chavez
(613-951-1593; brigitte.chavez@statcan.ca), Health
Statistics Division.
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Deaths
2002 2003 2002

to
2003

Number of deaths % change

Canada1 223,603 226,169 1.2
Newfoundland and Labrador 4,183 4,281 2.3
Prince Edward Island 1,236 1,183 -4.3
Nova Scotia 7,997 8,064 0.8
New Brunswick 6,096 6,257 2.6
Quebec 55,534 54,927 -1.1
Ontario 82,234 84,207 2.4
Manitoba 9,849 9,867 0.2
Saskatchewan 8,906 9,007 1.1
Alberta 18,234 18,585 1.9
British Columbia 28,883 29,320 1.5
Yukon 147 133 -9.5
Northwest Territories 169 202 19.5
Nunavut 127 134 5.5

1. The total for Canada includes deaths of Canadian residents whose province or territory of residence was unknown; there were 8 such cases in 2002 and 2 in 2003.

Life expectancy1

Life expectancy at birth, 2003 Life expectancy at age 65, 2003
Both sexes Men Women Both sexes Men Women

years

Canada 79.9 77.4 82.4 19.2 17.4 20.8
Newfoundland and Labrador 78.2 75.4 81.0 17.6 15.8 19.3
Prince Edward Island 79.1 76.5 81.6 18.4 16.5 20.1
Nova Scotia 79.1 76.5 81.6 18.5 16.7 20.1
New Brunswick 79.2 76.4 82.0 18.6 16.5 20.4
Quebec 79.9 77.1 82.5 19.2 17.1 20.9
Ontario 80.2 77.8 82.4 19.2 17.5 20.7
Manitoba 78.7 76.0 81.4 18.8 16.8 20.5
Saskatchewan 79.1 76.2 82.0 19.1 17.2 20.9
Alberta 79.9 77.5 82.2 19.4 17.7 21.0
British Columbia 80.8 78.6 83.0 19.9 18.5 21.2
Yukon2 78.8 75.5 83.1 18.7 17.6 20.6
Northwest Territories2 74.7 73.8 75.7 15.5 15.6 15.5
Nunavut2 68.5 66.5 70.5 15.4 15.4 15.4

1. Life expectancy is calculated from birth and death data that exclude the following: stillbirths; births and deaths of non-residents of Canada and residents of Canada
whose province or territory of residence was unknown; and deaths for which the age of the decedent was unknown. The difference in life expectancy between men
and women was calculated on unrounded figures.

2. Life expectancy for the Yukon, Northwest Territories and Nunavut should be interpreted with caution because of small underlying counts of births and deaths.
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Study: Community belonging and
self-perceived health
2005

Nearly two-thirds of Canadians aged 12 and over have
a strong sense of belonging to their local community,
according to a new report that examines the link
between this sense of belonging and an individual’s
self-perceived physical and mental health.

This proportion varied dramatically by region
across Canada. Residents of Atlantic Canada
reported stronger feelings of community belonging,
with Newfoundland and Labrador reporting the highest
rates in the country.

On the other hand, people in Quebec were least
likely to feel connected. Only 54% felt a strong sense
of belonging.

The report used data from the first six months
of data collected by the 2005 Canadian Community
Health Survey (CCHS) to compare rates of community
belonging at the level of both health regions and
provinces. This study covered 119 health regions.

Health regions in major urban centres tended to
have the lowest rates of community belonging, while
predominantly rural health regions had higher rates of
belonging. This difference was found in most provinces.

In Ontario, the lowest rates occurred among
residents of the health regions of York and the City of
Toronto. In Manitoba, the lowest rate was for Winnipeg;
for Saskatchewan, Saskatoon; and for Alberta, Calgary
and the Capital health region (Edmonton). In British
Columbia, the lowest rates occurred in Vancouver.

In Quebec, the health region of Laval showed the
lowest rate of community belonging in the province and
across Canada. On the other hand, the health region
of Montréal reported a rate in line with the provincial
average.

The study also showed that Canadians who have
a strong sense of belonging to the community in which
they live also have more positive feelings about the state
of their physical and mental health.

Nearly two-thirds of those who felt a very strong
or somewhat strong sense of community belonging
reported excellent or very good general health. In
contrast, only half of those with a very weak sense of
belonging view their general health as favourable as
those with a strong sense of community belonging.

Significant associations between community
belonging and self-perceived general health emerged
in all provinces, except Prince Edward Island and
Quebec. Associations were particularly strong in British
Columbia and Ontario.

In British Columbia, 64% of residents with a strong
sense of belonging reported excellent or very good
general health, compared with 51% among those with

a weak sense. In Ontario, the proportions were 64%
compared with 55%.

These findings are particularly relevant in view of
evidence that self-perceived general health is predictive
of chronic disease incidence, use of medical services,
recovery from illness, functional decline and mortality.

Definitions, data sources and methods: survey
number 3226.

The Internet publication Your Community, Your
Health: Findings from the Canadian Community Health
Survey: Community Belonging and Self-perceived
Health: Early CCHS Findings, (82-621-XWE2005001,
free) is now available. From the Our products and
services page, under Browse our Internet publications,
choose Free, then Health.

The article "Community belonging and
self-perceived health: Early CCHS findings (January to
June 2005)" includes supporting tables and charts. In
addition, tables in CANSIM and "Beyond 20/20" format
are available for other selected CCHS variables.

For more information or to enquire about
the concepts, methods or data quality of this
article, contact Margot Shields (613-951-4177,
margot.shields@statcan.ca) or Sylvain Tremblay
(613-951-2528, sylvain.tremblay@statcan.ca), Health
Statistics Division.

To order custom tabulations, contact Client Services
(613-951-1746, hd-ds@statcan.ca), Health Statistics
Division.

Results from the CCHS Cycle 3.1 (2005), based
on the entire collection period, will be available in
June 2006.

For further information on the Canadian Community
Health Survey, or to enquire about the concepts,
methods or data quality of the survey, contact Mario
Bédard (613-951-8933, mario.bedard@statcan.ca),
Health Statistics Division.

Employer pension plans (trusteed pension
funds)
Second quarter 2005

The value of the retirement savings of millions of
Canadian workers with trusteed pension plans increased
in the second quarter of 2005 — the ninth consecutive
quarterly gain.

Pension fund managers increased the value of fund
assets to $729.2 billion, up 2.3% over the previous three
months.

The value of funds has been rising since it hit a low
of $532.4 billion in the first quarter of 2003.

Fund revenues amounted to $22.2 billion and
expenditures $9.1 billion, for a net cash flow

Statistics Canada - Cat. no. 11-001-XIE 9
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of $12.1 billion during the second quarter of 2005.
Quarterly cash flows have been positive for two full
years. In the first quarter of 2003, the funds had a
negative cash flow of $2.6 billion due to losses on the
sale of assets.

Contributions were high at $7.1 billion, of
which $5.4 billion were made by employers. Employer
contributions have been on the rise since 2001. Up to
that time many employers had been taking a contribution
holiday because their pension fund investments were
doing very well.

Benefits paid out in the first quarter amounted to just
under $7.0 billion.

About 4.6 million Canadian workers are members
of trusteed plans. Of these, 2.5 million are public
sector workers in municipal, provincial, and federal
governments and enterprises, crown corporations,
government boards, commissions and agencies, and
public educational and health institutions. Private sector
workers make up the remaining 2.1 million.

A further one million workers have employer
pension plans funded by government consolidated
revenue funds, or by insurance company contracts.
(Data in this release refer only to the trusteed plans,
and all values are in current dollars).

Available on CANSIM: tables 280-0002 to 280-0004.

Definitions, data sources and methods: survey
number 2607.

For more information about the current survey
results and related products and services, or to

enquire about the concepts, methods, or data
quality of this release, contact Client Services
(613-951-7355 or 1-888-297-7355; fax: 613-951-3012;
income@statcan.ca), Income Statistics Division.

Demographic statistics
October 1, 2005 (preliminary)

Preliminary postcensal population estimates as of
October 1, 2005 are now available for Canada, the
provinces and the territories.

Available on CANSIM: tables 051-0005 to 051-0006,
051-0017, 051-0020, 051-0037 and 053-0001.

Definitions, data sources and methods: survey
numbers, including related surveys, 3231, 3232,
3233, 3601 and 3605.

These estimates appear quarterly in Quarterly
Demographic Statistics, 2005 (91-002-XIB, $9/$27).
See How to order products.

To obtain these data, contact Demography
Division (613-951-2320; fax: 613-951-2307;
demography@statcan.ca). For more information, or to
enquire about the concepts, methods or data quality of
this release, contact Hubert Denis (613-951-0694; fax:
613-951-2307; hubert.denis@statcan.ca), Demography
Division.
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Canada’s population1

July 1,
2004pp

October 1,
2004pr

July 1,
2005pp

October 1,
2005pp

2004 2005

July to Sept. %
change

Canada 31,974,363 32,069,999 32,270,507 32,378,122 0.3 0.3
Newfoundland and Labrador 517,284 517,112 515,961 515,591 0.0 -0.1
Prince Edward Island 137,861 137,762 138,113 138,278 -0.1 0.1
Nova Scotia 937,509 938,821 937,889 938,116 0.1 0.0
New Brunswick 752,078 752,313 752,006 751,726 0.0 0.0
Quebec 7,547,728 7,566,136 7,598,146 7,616,645 0.2 0.2
Ontario 12,407,347 12,454,171 12,541,410 12,589,823 0.4 0.4
Manitoba 1,170,229 1,173,358 1,177,556 1,178,109 0.3 0.0
Saskatchewan 994,300 995,351 994,126 992,995 0.1 -0.1
Alberta 3,204,780 3,215,869 3,256,816 3,281,296 0.3 0.8
British Columbia 4,201,867 4,215,695 4,254,522 4,271,210 0.3 0.4
Yukon Territory 30,856 30,791 30,988 31,235 -0.2 0.8
Northwest Territories 42,851 42,973 42,982 42,965 0.3 0.0
Nunavut 29,673 29,647 29,992 30,133 -0.1 0.5

pr Updated postcensal estimates.
pp Preliminary postcensal estimates.
1. These estimates are based on the 2001 census counts adjusted for net undercoverage

Construction type plywood
October 2005

Data on construction type plywood are now available for
October.

Available on CANSIM: tables 303-0056 and 303-0057.

Definitions, data sources and methods: survey
number 2138.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the dissemination officer (1-866-873-8789;
613-951-9497; manufact@statcan.ca), Manufacturing,
Construction and Energy Division.

Crude oil and natural gas: Production
October 2005 (preliminary)

Provincial crude oil and marketable natural gas
production data are now available for October.

Definitions, data sources and methods: survey
number 2198.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the Marketing and Dissemination Section
(613-951-9497; 1-866-873-8789; energ@statcan.ca),
Manufacturing, Construction and Energy Division.

Sawmills and planing mills
October 2005

Data on sawmills and planing mills are now available for
October.

Available on CANSIM: table 303-0009.

Definitions, data sources and methods: survey
numbers, including related surveys, 2134 and 2135.

The October issue of Sawmills and Planing Mills,
Vol. 59, no. 10 (35-003-XIB, $10/$93) is now available.
See How to order products.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the dissemination officer (1-866-873-8789;
613-951-9497; manufact@statcan.ca), Manufacturing,
Construction and Energy Division.
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New products

Inter-provincial Trade Flows, 2002
Catalogue number 15F0002XDB
(various prices).

Input-output Model Simulations (National
Model), 2002
Catalogue number 15F0004XDB
(various prices).

Input-output Model Simulations (Inter-provincial
Model), 2002
Catalogue number 15F0009XDB
(various prices).

National Input-output Tables,, 2002
Catalogue number 15F0041XDB
(various prices).

Inter-provincial Input-output Tables, 2002
Catalogue number 15F0042XDB
(various prices).

National and Provincial Multipliers,, 2002
Catalogue number 15F0046XDB
(various prices).

Sawmills and Planing Mills, October 2005, Vol. 59,
no. 10
Catalogue number 35-003-XIB ($10/$93).

Imports by Commodity, October 2005, Vol. 62, no. 10
Catalogue number 65-007-XMB ($40/$387).

Imports by Commodity, October 2005, Vol. 62, no. 10
Catalogue number 65-007-XPB ($84/$828).

Health Indicators, 2005, no. 3
Catalogue number 82-221-XIE
(free).

Your Community, Your Health: Findings from the
Canadian Community Health Survey: Community
Belonging and Self-perceived Health: Early CCHS
Findings (January to June 2005), no. 1
Catalogue number 82-621-XWE2005001
(free).

Deaths, 2003
Catalogue number 84F0211XIE
(free).

Quarterly Demographic Statistics, July to
September 2005, Vol. 19, no. 3
Catalogue number 91-002-XIB ($9/$27).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or –XDE are electronic versions on diskette; -XCB
or –XCE are electronic versions on compact disc and
-XBB or -XBE a database.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-7277
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-800-700-1033

To order by mail, write to: Statistics Canada, Finance, 6th floor, R.H. Coats Bldg., Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.
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Statistics Canada’s official release bulletin

Catalogue 11-001-XIE.

Published each working day by the Communications Division, Statistics Canada,
10-G, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The
Daily each morning by e-mail, send an e-mail message to listproc@statcan.ca. Leave the
subject line blank. In the body of the message, type "subscribe daily firstname lastname".

Published by authority of the Minister responsible for Statistics Canada. © Minister of Industry,
2004. Citation in newsprint, magazine, radio, and television reporting is permitted subject to
the requirement that Statistics Canada is acknowledged as the source. Any other reproduction
is permitted subject to the requirement that Statistics Canada is acknowledged as the
source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001-XIE, along
with date and page references.
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