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Releases

Investment in non-residential
building construction
Fourth quarter 2005 and annual 2005

Investment in non-residential building construction
surpassed the $30-billion mark nationally for the first
time ever in 2005, thanks largely to huge gains in
Alberta and British Columbia.
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The total value of non residential building 
investments reaches a new peak

$ billions

2000 2001 2002 2003 2004 2005

Investment in commercial, industrial and institutional
projects reached more than $31.2 billion last year,
a 7.7% increase from 2004. It was the fifth consecutive
record high. Increases in industrial and commercial
investments offset a decline in the institutional sector.

In the last five years, non-residential investment
in Canada has increased at an annual average rate
of 6.4%, going from a level of $23 billion to more
than $31 billion.

Between them, Alberta and British Columbia
accounted for more than three-quarters of the total
increase in non-residential investment nationally
between 2004 and 2005. In both provinces, commercial
projects dominated investment.

Note to readers

Unless otherwise stated, this release presents seasonally
adjusted data, which ease comparisons by removing the effects
of seasonal variations.

Investments in non-residential building construction exclude
engineering construction. This series is based on the Building
Permits Survey of municipalities, which collects information on
construction intentions.

Work put-in-place patterns are assigned to each type of
structure (industrial, commercial and institutional). These work
patterns are used to distribute the value of building permits
according to project length. Work put-in-place patterns differ
according to the value of the construction project; a project
worth several million dollars will usually take longer to complete
than will a project of a few hundred thousand dollars.

Additional data from the capital and repair expenditures
surveys are used to create this investment series. Investment
in non-residential building data is benchmarked to Statistics
Canada’s System of National Accounts of non-residential
building investment series.

Investment in non-residential building construction
Fourth

quarter
2004

Third
quarter

2005

Fourth
quarter

2005

Third
to

fourth
quarter

2005
seasonally adjusted

$ millions % change

Canada 7,308 7,903 8,256 4.5
Newfoundland and

Labrador 80 81 82 0.8
Prince Edward Island 23 30 36 19.0
Nova Scotia 222 240 254 5.9
New Brunswick 131 161 168 4.6
Quebec 1,344 1,316 1,369 4.1
Ontario 3,287 3,310 3,428 3.6
Manitoba 237 246 249 1.1
Saskatchewan 160 188 198 5.8
Alberta 940 1,224 1,295 5.9
British Columbia 771 1,030 1,111 7.9
Yukon 22 23 22 -5.8
Northwest Territories 60 45 34 -25.5
Nunavut 29 10 8 -16.5

Non-residential building construction benefited
from low interest rates throughout 2005, even though
contractors had to contend with higher construction
costs, which added upward pressure on amounts
invested. On the manufacturing side, industries edged
closer to a record high use of production capacity.

On a quarterly basis, investment during the last
three months of 2005 in Canada reached $8.3 billion,
up 4.5% from the third quarter.
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All three sectors contributed to the gain.
Commercial investment rose 4.4% to $4.6 billion;
industrial investment was up 6.1% to $1.5 billion; and
institutional investment rose 3.5% to $2.2 billion.

Every province recorded fourth-quarter gains, led by
Ontario where investment in office buildings pushed up
the total by 3.6% to $3.4 billion. This gain halted two
quarterly declines.

Investment rose in 17 of 28 census metropolitan
areas. The largest increase occurred in Edmonton,
where gains in all three sectors led to a 19.6% advance
in the third quarter to $354 million. In contrast,
Kitchener posted the largest decline, falling 11.2% from
the previous quarter.

Record quarter and year in the commercial sector

In the last three months of 2005, commercial
investment increased for the ninth consecutive quarter
to $4.6 billion.

In 2005, commercial investment increased 11.8%
to $17.4 billion, mainly the result of an increase in office
building and warehouse construction in Ontario and
Alberta.
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The construction of commercial and industrial 
buildings continues to grow
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At the provincial level, increases of 5.5% in Ontario
and 9.3% in Alberta contributed to the sector’s growth
in the fourth quarter. Quebec experienced the largest
decrease for the second consecutive quarter, dropping
by 3.1% to $681 million.

Among the census metropolitan areas, Edmonton
experienced the greatest gains, increasing 20.7%
to $203 million. Montréal showed the strongest
decrease for the second straight quarter, dropping
by 7.3% to $335 million.

Canadian corporations made record profits in the
third quarter of 2005. Profits have risen for 4 consecutive
quarters and in 13 of the 15 last quarters. The job market
also showed a positive outlook with 233,000 new jobs
created in 2005, of which 57,000 were in the construction
industry. At the same time, a drop in vacancy rates
in large urban centres provided an added incentive for
office building construction.

Investment in industrial buildings grew
steadily throughout the year

Industrial investment totalled $1.5 billion, up 6.1% in
the fourth quarter of 2005, while annual growth was even
more spectacular, increasing by 19.3% to $5.5 billion.

Investment in industrial buildings continued the
upward trend that began in the first quarter of 2004,
surpassing the previous peak reached in the first quarter
of 2000.

During the last three months of 2005, investment
jumped by 23.7% in Quebec to $364 million, but fell
by 1.4% in Ontario to end the quarter at $548 million.

Of the 28 census metropolitan areas, 16 registered
quarterly growth. For the second quarter in a row,
Montréal showed the strongest investment growth
(+28.8%) while Toronto experienced the largest
downturn for the second consecutive quarter (-5.4%).

In 2005, high industrial capacity utilization rates
seem to have stimulated industrial building construction.
In particular, energy resource development pushed
Alberta far ahead of the other provinces, increasing
by 87.3% to $852 million. British Columbia placed
second, followed by Ontario and Quebec. Only
Saskatchewan and Newfoundland and Labrador posted
decreases.
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Third straight increase in institutional
building investment

Supported by high activity in institutional
construction in British Columbia, investment rose
for a third consecutive quarter, increasing 3.5%
to $2.2 billion.
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Investment in institutional  buildings increase for a 
third consecutive quarter

$ billions
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As a result of significant spending on the
construction of educational and health care facilities,
British Columbia experienced the largest investment
growth for a third consecutive quarter, rising by 18.2%
to $314 million.

By contrast, Nova Scotia experienced the largest
decrease, dropping by 17.3% to $76.3 million, after
reaching record investment levels in the previous
quarter.

Among census metropolitan areas, Vancouver
posted the strongest growth in every quarter of 2005 with
investment rising by 19.5% to $180 million in the fourth
quarter.

London showed the largest drop (-21.6%) resulting
from decreases in all categories of institutional buildings.
Of the 28 census metropolitan areas, 16 registered
increases.

On a year-to-date basis, investment in institutional
buildings was the only component showing an annual
decrease, dropping by 5.5% to $8.3 billion. A downturn
in the construction of educational institutions caused this
decrease.

Investment in non-residential building construction,
by census metropolitan area1

Fourth
quarter

2004

Third
quarter

2005

Fourth
quarter

2005

Third
to

fourth
quarter

2005
seasonally adjusted

$ millions % change

St. John’s 49 61 61 -0.7
Halifax 98 142 136 -4.1
Saint John 22 18 18 1.9
Saguenay 23 23 36 52.4
Québec 140 140 158 12.3
Sherbrooke 25 27 30 8.3
Trois-Rivières 35 20 23 14.4
Montréal 693 669 678 1.3
Ottawa–Gatineau,

Ontario/Quebec 299 304 348 14.4
Ottawa–Gatineau (Que.

part) 47 58 56 -4.8
Ottawa–Gatineau (Ont.

part) 252 246 292 18.9
Kingston 32 38 36 -4.9
Oshawa 118 115 131 13.9
Toronto 1,561 1,618 1,638 1.2
Hamilton 189 135 143 6.6
St. Catharines–Niagara 100 58 59 0.8
Kitchener 161 161 143 -11.2
London 144 143 141 -1.7
Windsor 73 66 77 17.6
Greater Sudbury/Grand

Sudbury 34 31 31 -0.2
Thunder Bay 31 25 25 -0.6
Winnipeg 161 167 173 3.4
Regina 44 59 55 -5.9
Saskatoon 31 77 79 3.1
Calgary 346 469 479 1.9
Edmonton 265 296 354 19.5
Abbotsford 18 41 40 -3.3
Vancouver 437 622 667 7.4
Victoria 71 68 68 -0.4

1. Go online to view the census subdivisions that comprise the census
metropolitan areas.

Available on CANSIM: table 026-0016.

Definitions, data sources and methods: survey
number 5014.

More detailed data on investment in non-residential
building construction are also available in free tables
online. From the Canadian Statistics page, choose
Latest indicators, then Construction.

To order data, contact Patrick Lemire
(613-951-6321; bdp_information@statcan.ca). For
more information, or to enquire about the concepts,
methods or data quality of this release, Valérie
Gaudreault (613-951-1165), Investment and Capital
Stock Division.
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Leading indicators
December 2005

The leading indicator posted a solid 0.5% gain in
December after growth slowed to 0.4% in October
and 0.3% in November. Investment demand continued
to stimulate manufacturing, while the stock market hit
a record high. Two components of household demand
fell, the same as in November.
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New orders recorded their fourth straight increase.
This demand was partly met by lower inventories,
raising the ratio of shipments to stocks for the second
time in three months. Investment goods continued to
lead the way. Business investment accelerated in the
third quarter, and non-residential building permits augur
continuing strength as they remained well ahead of the
previous year’s pace.

The stock market set new records, propelled by
energy and mining stocks where prices remained

strong. The stock market contributed 0.1 percentage
points to overall growth.

The two components that fell in December came
from the household sector. A rebound in auto sales was
not enough to raise the trend of durable goods sales,
which fell for a second straight month. The housing index
retreated for the third month in a row, with the drop in
housing starts accelerating while existing home sales
backed off from their record highs.

Only furniture and appliance sales continued to
sparkle, rising 1.1%. The rising dollar has helped lower
prices of household appliances, whose cost has fallen
steadily to their lowest level in 20 years, even as the
overall Consumer Price Index nearly doubled over these
two decades. These goods increasingly came from
China, which supplied about one-third of our imports
of these products in 2005 (two-thirds of the growth last
year).

The US leading indicator improved by another 0.2%.
While growth has broadened since last August,
most of the increase was driven by falling claims for
unemployment insurance, which have returned to their
level before Hurricane Katrina hit.

Available on CANSIM: table 377-0003.

Definitions, data sources and methods: survey
number 1601.

A more detailed analysis of the components is
available on our Web site. From the Canadian Statistics
page, choose National Accounts, then click on the
banner ad for Canadian Economic Observer. From that
page, choose Issues of CEO, then Composite Index.
For more information on the economy, consult the
January 2006 issue of Canadian Economic Observer,
Vol. 19, no. 1 (11-010-XIB, $19/$182), now available.

For more information, or to enquire about the
concepts, methods and data quality of this release,
contact Francine Roy (613-951-3627; ceo@statcan.ca)
Current Economic Analysis Group.
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Leading indicators
July

2005
August

2005
September

2005
October

2005
November

2005
December

2005
Last

month
of

data
available

% change

Composite leading indicator (1992=100) 205.7 206.6 207.6 208.5 209.1 210.1 0.5
Housing index (1992=100)1 145.6 145.9 146.4 145.6 144.5 143.6 -0.6
Business and personal services employment

(’000) 2,630 2,649 2,658 2,665 2,672 2,676 0.1
S&P/TSX stock price index (1975=1,000) 9,783 9,994 10,323 10,478 10,662 10,832 1.6
Money supply, M1 ($ millions, 1992)2 137,792 137,649 137,464 137,520 137,539 138,580 0.8
US Conference Board leading indicator

(1992=100)3 124.9 125.0 125.3 125.3 125.6 125.8 0.2
Manufacturing
Average workweek (hours) 38.3 38.3 38.4 38.5 38.5 38.5 0.0
New orders, durables ($ millions, 1992)4 25,599 25,371 25,542 25,782 25,902 26,150 1.0
Shipments/inventories of finished goods4 1.84 1.83 1.81 1.82 1.82 1.84 0.025

Retail trade
Furniture and appliance sales ($ millions, 1992)4 2,235 2,249 2,257 2,269 2,279 2,303 1.1
Other durable goods sales ($ millions, 1992)4 8,000 8,086 8,190 8,255 8,140 8,123 -0.2

Unsmoothed composite leading indicator 206.7 208.9 210.5 209.2 210.1 211.7 0.8

1. Composite index of housing starts (units) and house sales (multiple listing service).
2. Deflated by the Consumer Price Index for all items.
3. The figures in this row reflect data published in the month indicated, but the figures themselves refer to data for the month immediately preceding.
4. The figures in this row reflect data published in the month indicated, but the figures themselves refer to data for the second preceding month.
5. Difference from previous month.
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Monthly Survey of Large Retailers
November 2005

Sales at large retailers remained virtually unchanged
with a marginal 0.1% gain in November. Previously,
sales declined in October, but otherwise had been
generally rising throughout 2005. In 2004, sales
increased rapidly until the fall, before posting softer
growth in the final few months of the year.

In November, gains and losses among the eight
major commodity groups were evenly split. The
strongest sales growth at large retailers was seen in
hardware, lawn and garden products, and in clothing,
footwear and accessories. On the losing side furniture,
home furnishings and electronics, sporting and leisure
goods and health and personal care products each
decreased 1.7% compared to the previous month.

Hardware, lawn and garden product sales were the
source of the strongest growth at large retailers. Sales
of these products surged 7.2% compared to October,
largely as a result of lawn and garden product sales,
which were up 11.1%. This was the largest increase for
this commodity since August 2003. This surge was most
likely a result of an increase in sales of outdoor power
equipment at large retailers.

Clothing, footwear and accessory sales moved
ahead 2.1% in November, coming off a weak October.
Clothing sales have seen a period of volatility over
the past six months, generally alternating between
moderate gains and losses from month-to-month.
However, the overall result has been relatively flat sales
during that time.

October’s bright spot, furniture, home furnishing
and electronic sales, dropped 1.7% in November at
large retailers. The decline was widely based, with
furniture, household appliances, home electronics and
home furnishings all posting declines. Furniture sales
were the hardest hit, decreasing 2.4% compared to
October. Despite the latest decline, furniture, home
furnishing and electronic sales have been faring very
well at large retailers in 2005, likely aided by a strong
housing market. Sales of these products were 7.0%
higher than a year earlier.

Sporting and leisure good sales also
decreased 1.7% in November. Most of the commodities
within this group declined compared to October. The
one notable exception was toy and game sales, which
advanced 0.6%, perhaps aided by the release of a new
gaming system during the month.

Sales by commodity for the group of large retailers
Nov.
2004

Oct.
2005r

Nov.
2005p

Oct.
to

Nov.
2005

Nov.
2004

to
Nov.
2005

seasonally adjusted

$ millions % change

Commodity
Food and beverages 2,656 2,791 2,793 0.1 5.1
Health and personal

care products 766 817 803 -1.7 4.8
Clothing, footwear and

accessories 1,338 1,371 1,400 2.1 4.6
Furniture, home

furnishings and
electronics 1,165 1,268 1,247 -1.7 7.0

Housewares 352 359 360 0.5 2.3
Hardware, lawn and

garden products 321 331 355 7.2 10.4
Sporting and leisure

goods 408 422 415 -1.7 1.5
All other goods and

services 912 972 970 -0.2 6.4
Total 7,919 8,331 8,342 0.1 5.3

r Revised.
p Preliminary.

Sales by commodity for the group of large retailers

Oct.
2005r

Nov.
2004

Nov.
2005p

Nov.
2004

to
Nov.
2005

unadjusted

$ millions % change

Commodity
Food and beverages 2,767 2,522 2,697 7.0
Health and personal

care products 813 781 818 4.7
Clothing, footwear and

accessories 1,471 1,545 1,622 5.0
Furniture, home

furnishings and
electronics 1,298 1,396 1,472 5.4

Housewares 372 363 380 4.5
Hardware, lawn and

garden products 245 242 273 12.7
Sporting and leisure

goods 382 537 541 0.8
All other goods and

services 981 958 1,032 7.8
Total 8,327 8,344 8,835 5.9

r Revised.
p Preliminary.

Note: This survey includes large retailers mainly in the
food, clothing, home furnishings, electronics, sporting
goods, and general merchandise sectors. These
retailers represent approximately 27% of total annual
retail sales, or 35% when recreational and motor vehicle
dealers are excluded.

All data in this release are adjusted for seasonality
and all percentages are month-to-month changes
unless otherwise indicated. Results from the Monthly
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Survey of Large Retailers are classified according
to the 2002 North American Industrial Classification
System.

Available on CANSIM: table 080-0009.

Definitions, data sources and methods: survey
number 5027.

A data table is also available in the Canadian
Statistics module online.

Data for the group of large retailers for December
will be released on February 17.

For general information or to order data, contact
Client Services (1-877-421-3067; 613-951-3549;
retailinfo@statcan.ca). To enquire about the concepts,
methods or data quality of this release, contact
Elton Cryderman (613-951-0669), Distributive Trades
Division.

Large urban transit
November 2005 (preliminary)

Combined ridership on 10 large urban transit systems in
Canada was 2.7 % higher in November than it was for
the same month in 2004.

Approximately 118.0 million passenger trips were
taken on these transit systems in November. These
systems account for about 80% of total urban transit in
Canada.

The trips generated $176.9 million in revenue in
November (excluding subsidies), a 5.1% increase over
November 2004.

Available on CANSIM: table 408-0004.

Definitions, data sources and methods: survey
number 2745.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the Dissemination Unit (1-866-500-8400; fax:
1-613-951-0009; transportationstatistics@statcan.ca),
Transportation Division.

Industrial chemicals and synthetic resins
November 2005

Data on industrial chemicals and synthetic resins for
November are now available.

Available on CANSIM: table 303-0014.

Definitions, data sources and methods: survey
number 2183.

The November 2005 issue of Industrial
Chemicals and Synthetic Resins, Vol. 48,
no. 11 (46-002-XIE, $6/$51) is now available. See
How to order products.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact the dissemination officer (1-866-873-8789;
613-951-9497; manufact@statcan.ca), Manufacturing,
Construction and Energy Division.
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New products

Industrial Chemicals and Synthetic Resins,
November 2005, Vol. 48, no. 11
Catalogue number 46-002-XIE ($6/$51).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or –XDE are electronic versions on diskette; -XCB
or –XCE are electronic versions on compact disc and
-XBB or -XBE a database.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-7277
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-800-700-1033

To order by mail, write to: Statistics Canada, Finance, 6th floor, R.H. Coats Bldg., Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulletin

Catalogue 11-001-XIE.

Published each working day by the Communications Division, Statistics Canada,
10-G, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The
Daily each morning by e-mail, send an e-mail message to listproc@statcan.ca. Leave the
subject line blank. In the body of the message, type "subscribe daily firstname lastname".

Published by authority of the Minister responsible for Statistics Canada. © Minister of Industry,
2004. Citation in newsprint, magazine, radio, and television reporting is permitted subject to
the requirement that Statistics Canada is acknowledged as the source. Any other reproduction
is permitted subject to the requirement that Statistics Canada is acknowledged as the
source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001-XIE, along
with date and page references.
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