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Residential Telephone Service Survey
December 2006

While the majority of Canadian households rely on
land-line telephone services, a full two-thirds also have
cellular telephone service, according to new data from
the Residential Telephone Service Survey.

As of December 2006, about 90.5% of households
reported having a land-line, while 66.8% reported having
at least one cell phone.

About 80% of Alberta households reported using
cellular phone service, the highest proportion among the
provinces. This contrasted sharply with rates in New
Brunswick, where only 57.5% used cell phones and in
Quebec, where the proportion was 57.9%.

The proportion of households that relied solely on
cell phones remained relatively unchanged from the
previous year. About 5.0% of households reported
having only a cell phone in December 2006, compared
to 4.8% in December 2005.

For the first time, respondents were asked
about their use of two additional telecommunication
technologies: cable telephone services and "Voice over
IP" services.

Cable telephone services are offered by cable
television companies and allow subscribers to deliver
and receive telephone calls over a cable network. "Voice
over IP" or "VoiP" services allow the customer to make
and receive calls using the Internet.

As of December 2006, about 10.6% of Canadian
households reported using a cable telephone service
or a "VoiP" service. About 13.5% used them in Alberta
and 13.2% in Quebec, the highest rates among the
provinces. Only 4.9% used them in Newfoundland and
Labrador, the lowest rate.

Usage rates may reflect availability. Only 3.5%
of households in rural areas reported using one or
the other of these technologies, compared to 14.1%
of households in urban areas with a population
of 500,000 or more. Less than 1% of households
reported cable telephone or "VoiP" services as their
only means of telecommunication.

Almost 10% of Canadians households that reported
not having land-line telephone service cited basic local
monthly rates and installation charges that were too
difficult to afford.

Among those households without a land-line, 78.2%
reported having cellular phone service and 31.7%
reported using cable telephone or "VoiP" services.

The survey also showed that 1.2% of households
did not have any telephone service at all. This rate was
unchanged from the previous year.

Note: The Residential Telephone Service Survey,
conducted since the fall of 1998, is now carried out
for Bell Aliant Regional Communications, Limited
Partnership, Bell Canada, MTS Allstream Inc.,
Northwestel Inc., Saskatchewan Telecommunications
and TELUS Communications Company. It monitors
residential phone penetration rates and reasons for
non-subscribing to assist the Canadian Radio-Television
and Telecommunications Commission in making
decisions on rate increases and decreases, or subsidies.

Proportion of households by type of phone
service, December 2006

Land-line Cell
phone

Cable
telephone/VoiP

Canada 90.5 66.8 10.6
Newfoundland and

Labrador 95.0 61.8 4.9
Prince Edward Island 92.6 64.7 5.9
Nova Scotia 93.2 63.6 10.8
New Brunswick 94.5 57.5 5.4
Quebec 86.4 57.9 13.2
Ontario 92.5 70.1 9.6
Manitoba 90.7 62.4 11.5
Saskatchewan 95.5 67.9 6.4
Alberta 88.2 80.1 13.5
British Columbia 91.2 68.6 8.7

Definitions, data sources and methods: survey
number 4426.

The microdata file Residential Telephone Service
Survey (56M0001XCB, $535) is now available.
Information in this file is from the December 2006 survey
and refers to telephone service penetration rates in
all 10 provinces. See How to order products.

For more information on related products and
services, or to enquire about the concepts, methods or
data quality of this release, contact Client Services
(toll-free 1-800-461-9050; 613-951-3321; fax:
613-951-4527; ssd@statcan.ca), Special Surveys
Division.

Domestic sales of refined petroleum
products
March 2007 (preliminary)

Sales of refined petroleum products declined in five of
the seven major product groups in March compared to
March 2006.

Total sales amounted to 8 360 500 cubic metres,
down 232 700 cubic metres or 2.7% from a year earlier.

Transportation fuels led the year-over-year decline,
with motor gasoline sales down 36 400 cubic metres
or 1.1%. Sales of aviation fuel fell 33 100 cubic metres
or 6.1%. Diesel fuel oil sales increased marginally.

2 Statistics Canada - Cat. no. 11-001-XIE



The Daily, May 4, 2007

Sales of mid-grade gasoline dropped 39.0% in
March compared with March 2006, while sales of
non-leaded gasoline edged down 0.4%. Sales of
premium grades rose 1.8%.

During the first quarter of 2007, sales of refined
petroleum products totalled 24 729 700 cubic
metres, 2.9% higher than the same three-month
period last year.

Sales rose in five of the seven major product groups.
The largest gain was in diesel fuel, where sales were
up 429 000 cubic metres or 6.8%. Motor gasoline sales
also showed a robust gain of 203 700 cubic metres
or 2.1%.

Preliminary domestic sales of refined petroleum
products data are no longer available on CANSIM.

Definitions, data sources and methods: survey
number 2150.

For more information, or to inquire about the
concepts, methods or data quality of this release, contact
the dissemination officer (toll-free 1-866-873-8789;
613-951-9497; energ@statcan.ca), Manufacturing,
Construction and Energy Division.

Sales of refined petroleum products
March

2006r
March

2007p
March

2006
to

March
2007

thousands of cubic metres % change

Total, all products 8 593.2 8 360.5 -2.7
Motor gasoline 3 374.4 3 338.0 -1.1
Diesel fuel oil 2 270.4 2 292.6 1.0
Light fuel oil 526.6 533.9 1.4
Heavy fuel oil 586.4 582.2 -0.7
Aviation turbo fuels 541.4 508.3 -6.1
Petrochemical feedstocks1 432.7 374.2 -13.5
All other refined products 861.3 731.4 -15.1

January to March 2006r January to March 2007p
January to March 2006 to January

to March 2007

thousands of cubic metres % change

Total, all products 24 033.0 24 729.7 2.9
Motor gasoline 9 528.0 9 731.7 2.1
Diesel fuel oil 6 296.7 6 725.7 6.8
Light fuel oil 1 647.8 1 767.6 7.3
Heavy fuel oil 1 650.7 1 608.3 -2.6
Aviation turbo fuels 1 498.6 1 422.3 -5.1
Petrochemical feedstocks1 1 071.4 1 106.4 3.3
All other refined products 2 339.8 2 367.8 1.2

r revised
p preliminary
1. Materials produced by refineries that are used by the petrochemical industry to produce chemicals, synthetic rubber and a variety of plastics.
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New products

Income Trends in Canada, 1980 to 2005
Catalogue number 13F0022XIE ($209).

Income Trends in Canada, 1980 to 2005
Catalogue number 13F0022XCB ($209).

Residential Telephone Service Survey,
December 2006
Catalogue number 56M0001XCB ($535).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or -XDE are electronic versions on diskette; -XCB
or -XCE are electronic versions on compact disc; -XVB
or -XVE are electronic versions on DVD and -XBB or
-XBE a database.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-2800
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-877-591-6963

To order by mail, write to: Statistics Canada, Finance, 6th floor, R.H. Coats Bldg., Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 6% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulletin
Catalogue 11-001-XIE.

Published each working day by the Communications Division, Statistics Canada,
10-G, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The Daily each
morning by e-mail, send an e-mail message to listproc@statcan.ca. Leave the subject line blank. In the
body of the message, type "subscribe daily firstname lastname".

Published by authority of the Minister responsible for Statistics Canada. © Minister of Industry, 2007. All
rights reserved. The content of this electronic publication may be reproduced, in whole or in part, and by
any means, without further permission from Statistics Canada, subject to the following conditions: that
it be done solely for the purposes of private study, research, criticism, review or newspaper summary,
and/or for non-commercial purposes; and that Statistics Canada be fully acknowledged as follows: Source
(or “Adapted from”, if appropriate): Statistics Canada, year of publication, name of product, catalogue
number, volume and issue numbers, reference period and page(s). Otherwise, no part of this publication
may be reproduced, stored in a retrieval system or transmitted in any form, by any means—electronic,
mechanical or photocopy—or for any purposes without prior written permission of Licensing Services, Client
Services Division, Statistics Canada, Ottawa, Ontario, Canada K1A 0T6.
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Release dates: May 7 to 11, 2007

(Release dates are subject to change.)

Release
date

Title Reference period

7 Building permits March 2007
8 International merchandise trade: Annual review 2006
9 Field crop reporting series: Stocks of Canadian

grain at March 31
March 2007

9 Foreign direct investment 2006
10 Canadian international merchandise trade March 2007
10 The 2006 review of wholesale
10 New Housing Price Index March 2007
11 Study: Income Inequality and Redistribution in Canada 1976 to 2004
11 Labour Force Survey April 2007

Statistics Canada - Cat. no. 11-001-XIE 5


	toc
	Residential Telephone Service Survey
	Domestic sales of refined petroleum products
	(Release dates are subject to change.)
	Building permits
	International merchandise trade: Annual review
	Field crop reporting series: Stocks of Canadian grain at March€3
	Foreign direct investment
	Canadian international merchandise trade
	The€2006€review of wholesale
	New Housing Price Index
	Study: Income Inequality and Redistribution in Canada
	Labour Force Survey


