
Catalogue 11-001-XIE (Français 11-001-XIF) ISSN 1205-9137

Monday, March 17, 2008
Released at 8:30 a.m. Eastern time

Releases

Monthly Survey of Manufacturing, January 2008 2
Following a dismal December, manufacturers picked up the pace somewhat in January, propped
up by increased activity in the durable goods industries.

New motor vehicle sales, January 2008 6
Sales of new motor vehicles began 2008 with the strongest month-to-month growth in two and a
half years.

Large urban transit, January 2008 8

Monthly Survey of Large Retailers, January 2008 8

Contract drilling and services to the oil and gas extraction industry, 2006 8

Industrial chemicals and synthetic resins, January 2008 8

Primary iron and steel, January 2008 8

New products 9



End of text
End of release

The Daily, March 17, 2008

Releases

Monthly Survey of Manufacturing
January 2008

After closing out 2007 on a dismal note, manufacturers
started 2008 with a modest but positive lift.
Manufacturing sales increased by 1.3% in January
to $49.3 billion, as the sector struggled to spring back
from the three-year low posted in December (-3.7%).
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Durable goods provide a moderate lift to January 
manufacturing sales
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Notwithstanding January’s increase, manufacturing
sales, which have been trending downward for much
of the last year, remained 7.1% below the recent peak
reached in March 2007 ($53.1 billion) and with the
exception of the previous month, January 2008 marked
the lowest sales level since March of 2005. Much of the
weakness continued to come from the motor vehicle
and parts industry, which has toiled against a number of
production impediments in recent months.

Overall, 16 of 21 industries posted increases for the
month, representing just over three-quarters (76%) of
total manufacturing sales. Both durable (+1.8%) and
non-durable (+0.8%) goods industries contributed to
reversing the downward movement.

At 2002 prices, manufacturing sales increased 2.0%
to $47.7 billion in January, the first monthly increase
since October, and only the second positive movement

Note to readers

Preliminary estimates are provided for the current reference
month. Estimates, based on late responses, are revised for the
three prior months.

Non-durable goods industries include food, beverage and
tobacco products, textile mills, textile product mills, clothing,
leather and allied products, paper, printing and related support
activities, petroleum and coal products, chemicals, and plastics
and rubber products.

Durable goods industries include wood products,
non-metallic mineral products, primary metals, fabricated
metal products, machinery, computer and electronic
products, electrical equipment, appliances and components,
transportation equipment, furniture and related products and
miscellaneous manufacturing.

Unfilled orders are a stock of orders that will contribute to
future sales assuming that the orders are not cancelled.

New orders are those received whether sold in the current
month or not. They are measured as the sum of sales for the
current month plus the change in unfilled orders. Some people
interpret new orders as orders that will lead to future demand.
This is inappropriate since the "new orders" variable includes
orders that have already been sold. Readers should note that
the month-to-month change in new orders may be volatile. This
will happen particularly if the previous month’s change in unfilled
orders is closely related to the current month’s change.

Not all orders will be translated into Canadian factory sales
because portions of large contracts can be subcontracted out
to manufacturers in other countries. Also, some orders may be
cancelled.

in the past six months. Increases aside, the volume of
goods shipped were still 3.5% below the levels of a year
earlier.

Motor vehicles recover marginally

The motor vehicles industry was the primary driver
of January’s increase. Manufacturing sales of motor
vehicles lifted 4.5% to $3.9 billion, regaining some of
the lost ground from the 25.6% decline in December.
December aside, motor vehicle manufacturing stood at
its lowest level in almost a decade. A number of factors,
including a softening US export market, retooling of
assembly lines for new models and inventory control
measures at the retail level, continued to affect several
of the key producers.

Other positive movements in January were
observed in the machinery and food manufacturing
industries. After three consecutive decreases,
machinery sales rebounded 5.8% to $2.7 billion on
the strength of widespread gains. Higher grain prices

2 Statistics Canada - Cat. no. 11-001-XIE



The Daily, March 17, 2008

and record production from oilseed processors helped
to push the sales of food manufacturers up 1.3%
to $6.1 billion.

On the flip side, production of aerospace products
and parts fell 4.1% to $1.3 billion in January. Although
this marked the second consecutive monthly decline,
robust demand for aircraft and parts, based on record
high unfilled orders, should keep manufacturers busy in
the foreseeable future.

Manufacturing sales by the chemical industry
also slipped in January, losing 1.4% to $4.1 billion.
This marked the third decrease in four months.
Petrochemical and fertilizer manufacturers were the
primary catalysts of the drop.

Ontario and Quebec continue on a rollercoaster ride

Manufacturing sales increased in seven provinces in
January, as the moderate gains were widespread.

Ontario (+2.0%) and Quebec (+1.2%) were both
integral to the $633 million (+1.3%) lift in January sales,
accounting for almost 97% ($612 million) of the total
jump. The Central provinces showed considerable
resilience for the month, as both Ontario and Quebec
were the primary contributors to December’s woeful
sales performance.

Manufacturing sales, provinces and territories

December
2007r

January
2008p

December
2007

to
January

2008
Seasonally adjusted

$ millions % change

Canada 48,677 49,309 1.3
Newfoundland and

Labrador 483 520 7.7
Prince Edward Island 111 113 1.8
Nova Scotia 835 871 4.4
New Brunswick 1,436 1,355 -5.6
Quebec 12,133 12,284 1.2
Ontario 22,538 22,999 2.0
Manitoba 1,309 1,298 -0.8
Saskatchewan 946 949 0.3
Alberta 5,496 5,544 0.9
British Columbia 3,384 3,370 -0.4
Yukon 3 3 0.0
Northwest Territories

including Nunavut 3 3 0.2

r revised
p preliminary

Ontario was buoyed primarily by motor vehicles
(+5.5%) and machinery (+10.0%) producers, while
Quebec was bolstered by significant movements in
electrical equipment (+12.0%), paper (+8.0%) and food
(+2.7%) manufacturing. The downward rollercoaster
ride of the big two provinces continued to show volatility,
as both have seen nearly as many positive as negative
sales movements in the past 12 months.

Manufacturing sales in the Western provinces
were led by Alberta (+0.9%) in January, as a 2.0%
price increase assisted petroleum and coal product
manufacturers’ exceptional performance in the stalwart
oil patch. Newfoundland and Labrador’s manufacturing
sector also posted a healthy gain (+7.7%).

Provinces that reported decreased sales included
New Brunswick (-5.6%), Manitoba (-0.8%) and British
Columbia (-0.4%).

Inventories on the rise

Manufacturers’ inventories increased 1.4% to
$66.0 billion in January, due in part to producers of
petroleum products replenishing their stocks, coupled
with gains in the motor vehicle industry. All three stages
of fabrication were up for the month, as finished product
(+1.8%), raw materials (+1.3%) and goods in process
(+0.8%) lifted inventories over December levels.
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Inventories start 2008 on a higher note
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2006 2007 20082004 2005

January’s increase in inventories was only the
second in six months, as manufacturers have been
gradually reducing their holdings over the past year.
The trend for inventories, which had been downward
since the fall of 2006, has levelled off in recent months.

Inventories of petroleum and coal products
jumped 12.0% to $4.5 billion in January, as
manufacturers kept pace with strong demand. Excluding
the petroleum industry, total manufacturing inventories
rose a moderate 0.7%. Also posting a solid gain were
manufacturers of motor vehicles (+11.0%), as some
makers reported that they were beginning to build up
inventories in anticipation of higher production following
the recent slowdowns.
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The inventory-to-sales ratio remains steady

Following a sizeable jump in December, the
inventory-to-sales ratio remained constant in January
at 1.34. The boost in inventories (+1.4%) slightly
outpaced that of sales (+1.3%) in January, contributing
to the stability of the ratio.

The inventory-to-sales ratio is a measure of the time,
in months, that would be required to exhaust inventories
if sales were to remain at their current level.

As the manufacturing sector showed some
signs of weakness over the later half of 2007, the
inventory-to-sales ratio has been edging higher. As of
January, the ratio was at its uppermost level since the
recent high observed in October 2006 (1.36).
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The booming aerospace industry continues
to dominate unfilled orders

Led by aerospace, manufacturers posted yet
another strong increase in unfilled orders. In January,
the backlog of orders rose 3.6% to $59.5 billion,
following impressive gains in November (+4.8%) and
December (+2.3%).

Robust demand for aircraft and parts continued to fill
manufacturers’ orders books. The aerospace products
and parts industry posted a 6.8% boost in unfilled orders
to a record $27.8 billion. In January, orders stood in
excess of $9.5 billion higher than the level of one year
earlier.

Excluding the aerospace industry, total unfilled
orders rose a more modest 1.0%.

The fabricated metal products (+2.6%) and
computer and electronic products (+2.5%) industries
also contributed to the overall increase in unfilled orders.
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Manufacturers continue to load-up on unfilled 
orders

New orders make up some ground in January

The level of new orders made up some ground
in January, rising 2.9% to $51.4 billion. This followed
December’s big decline (-5.9%).

Despite the increase, new orders have weakened
substantially over the last year as January’s level
remained 8.6% below that of one year earlier.

New orders of aerospace products and computer
equipment were the key contributors to January’s gain.

Available on CANSIM: tables 304-0014, 304-0015 and
377-0008.

Definitions, data sources and methods: survey
number 2101.

For a more detailed synopsis of the trends and
indicators that affected manufacturers in 2007, the
Annual Review of Manufacturing will soon be released
in Analysis in Brief (11-621-MWE, free).
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Data from the February Monthly Survey of
Manufacturing will be released on April 16.

For general information or to order data,
contact the dissemination officer (toll-free
1-866-873-8789; 613-951-9497; fax: 613-951-9499;

manufact@statcan.ca). To enquire about the concepts,
methods or data quality of the release, contact Russell
Kowaluk (613-951-0600, russell.kowaluk@statcan.ca),
Manufacturing, Construction and Energy Division.

Sales, inventories and orders in all manufacturing industries

Sales Inventories Unfilled orders New orders Inventory-to-sales
ratio

Seasonally adjusted

$ millions
%

change $ millions
%

change $ millions
%

change $ millions
%

change

January 2007 51,142 -1.6 66,672 -0.1 48,660 11.6 56,215 5.7 1.30
February 2007 51,290 0.3 66,172 -0.7 50,987 4.8 53,617 -4.6 1.29
March 2007 53,059 3.5 66,154 0.0 51,287 0.6 53,359 -0.5 1.25
April 2007 52,703 -0.7 66,781 0.9 51,848 1.1 53,264 -0.2 1.27
May 2007 52,087 -1.2 66,533 -0.4 52,628 1.5 52,868 -0.7 1.28
June 2007 51,326 -1.5 66,570 0.1 53,135 1.0 51,869 -1.9 1.30
July 2007 51,886 1.1 66,789 0.3 55,007 3.5 53,758 3.6 1.29
August 2007 50,630 -2.4 66,354 -0.7 55,112 0.2 50,736 -5.6 1.31
September 2007 49,970 -1.3 65,359 -1.5 54,242 -1.6 49,099 -3.2 1.31
October 2007 50,042 0.1 65,073 -0.4 53,542 -1.3 49,342 0.5 1.30
November 2007 50,555 1.0 65,343 0.4 56,111 4.8 53,124 7.7 1.29
December 2007 48,677 -3.7 65,086 -0.4 57,403 2.3 49,969 -5.9 1.34
January 2008 49,309 1.3 65,993 1.4 59,490 3.6 51,397 2.9 1.34

Manufacturing industries except motor vehicle, parts and accessories

Sales Inventories Unfilled orders New orders
Seasonally adjusted

$ millions % change $ millions % change $ millions % change $ millions % change

January 2007 43,462 0.2 63,565 -0.1 47,528 11.9 48,526 8.5
February 2007 43,471 0.0 63,160 -0.6 49,933 5.1 45,876 -5.5
March 2007 44,529 2.4 63,169 0.0 50,335 0.8 44,931 -2.1
April 2007 45,033 1.1 63,785 1.0 50,835 1.0 45,533 1.3
May 2007 44,658 -0.8 63,574 -0.3 51,579 1.5 45,402 -0.3
June 2007 44,421 -0.5 63,567 0.0 52,093 1.0 44,972 -0.9
July 2007 43,887 -1.2 63,766 0.3 53,962 3.6 45,756 1.7
August 2007 43,765 -0.3 63,364 -0.6 54,167 0.4 43,970 -3.9
September 2007 42,341 -3.3 62,528 -1.3 53,381 -1.5 41,555 -5.5
October 2007 42,939 1.4 62,294 -0.4 52,687 -1.3 42,245 1.7
November 2007 43,317 0.9 62,667 0.6 55,287 4.9 45,917 8.7
December 2007 42,839 -1.1 62,503 -0.3 56,518 2.2 44,070 -4.0
January 2008 43,313 1.1 63,301 1.3 58,540 3.6 45,335 2.9
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New motor vehicle sales
January 2008

Sales of new motor vehicles began 2008 with the
strongest month-to-month growth in two and a half
years. Seasonally adjusted data from the New Motor
Vehicle Sales survey show that 153,231 units were
sold in January, up 8.2% from December. This was the
largest monthly growth since June 2005 when sales
grew 8.9%.
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New motor vehicle sales surge in January
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The growth in January followed a 5.1% increase
in December sales. Prior to December, sales had
decreased six times in seven months.

Looking ahead, preliminary industry data for
February suggest that some of January’s gains will be
lost due mainly to a decline in truck sales.

Sales of passenger cars surge ahead in January

January’s growth was almost entirely due to an
increase in passenger car sales. There were 80,754 new
passenger cars sold in January, up 16.2% compared
with December. This was the largest month-to-month
increase in passenger car sales since February 1998,
the month after a major ice storm hit Quebec and

Ontario. Additional rebates, as a result of new Canadian
prices and incentives to draw customers into the
showrooms, such as better financing, along with a one
percentage point reduction in the goods and services
tax, appear to have paid off for new car dealers.

Of the new passenger cars sold in January,
53,049 were North American-built, representing a
surge of 21.9% over unit sales in December. This
increase more than compensated for the cumulative
declines of the previous three months and was the
biggest single monthly jump in unit sales of North
American-built passenger cars since January 1991.
Unit sales of overseas-built passenger cars rose 6.7%
in January to 27,706 units, continuing the growth from
December’s 10.1% increase.

Sales of new trucks (which include minivans,
sport-utility vehicles, light and heavy trucks, vans and
buses) edged up 0.5% in January to 72,476 new units
sold. This relatively flat month comes on the heels of a
volatile six month period in truck sales.

Quebec drives national increase as all
provinces post gains

While sales increased across the country in January,
provinces where passenger cars contribute the most
to new motor vehicle sales led the way. A sizeable
increase in the number of new motor vehicle sales
in Quebec (+16.1%) to 39,953 units contributed the
most to the Canadian increase. Ontario (+6.9%) added
the second largest amount to national sales growth in
January with 54,558 units.

Like Quebec, a relatively large portion of the new
motor vehicle market in Atlantic Canada comes from
passenger car sales. Newfoundland and Labrador
(+31.3%) experienced the largest percentage growth in
sales in January with Nova Scotia (+12.5%) and Prince
Edward Island (+9.9%) posting strong gains as well.

In the four westernmost provinces, where a larger
portion of the market comes from truck sales as opposed
to passenger car sales, growth was less pronounced.
Manitoba (+7.0%) led the way in this group with sales
also increasing in Saskatchewan (+3.2%), Alberta
(+2.2%) and British Columbia (+1.2%).

Note: Effective with this release, a new table will
replace tables 079-0001 and 079-0002, which will no
longer be available. To help users convert from the
current CANSIM tables to the new table 079-0003, a
concordance table between the old and new vector
numbers is available.
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Available on CANSIM: table 079-0003.

Definitions, data sources and methods: survey
number 2402.

The January 2008 issue of New Motor Vehicle Sales
(63-007-XWE, free) will be available soon.

Data on new motor vehicle sales for February will be
released on April 14.

For general information or to order data,
contact Client Services (toll-free 1-877-421-3067;
613-951-3549; retailinfo@statcan.ca). To enquire about
the concepts, methods or data quality of this release,
contact Joseph Dunlavy (613-951-0193), Distributive
Trades Division.

New motor vehicle sales

January
2007

December
2007r

January
2008p

January
2007

to
January

2008

December
2007

to
January

2008
Seasonally adjusted

number of vehicles % change

New motor vehicles 142,251 141,616 153,231 7.7 8.2
Passenger cars 70,765 69,472 80,754 14.1 16.2

North American1 45,106 43,510 53,049 17.6 21.9
Overseas 25,659 25,963 27,706 8.0 6.7

Trucks, vans and buses 71,485 72,144 72,476 1.4 0.5
New motor vehicles
Newfoundland and Labrador 2,209 2,350 3,085 39.7 31.3
Prince Edward Island 460 456 501 8.9 9.9
Nova Scotia 3,927 4,110 4,623 17.7 12.5
New Brunswick 3,194 3,065 3,248 1.7 6.0
Quebec 34,513 34,418 39,953 15.8 16.1
Ontario 51,739 51,029 54,558 5.4 6.9
Manitoba 3,918 3,999 4,278 9.2 7.0
Saskatchewan 3,600 4,089 4,219 17.2 3.2
Alberta 22,052 21,327 21,799 -1.1 2.2
British Columbia2 16,639 16,774 16,967 2.0 1.2

January 2007 December 2007r January 2008p
January 2007 to

January 2008

Unadjusted

number of vehicles % change

New motor vehicles 94,413 122,954 105,543 11.8
Passenger cars 42,705 52,979 51,844 21.4

North American1 27,594 34,864 34,557 25.2
Overseas 15,111 18,115 17,287 14.4

Trucks, vans and buses 51,708 69,975 53,699 3.9
New motor vehicles
Newfoundland and Labrador 1,164 1,577 1,710 46.9
Prince Edward Island 243 334 288 18.5
Nova Scotia 2,437 3,269 3,115 27.8
New Brunswick 2,020 2,425 2,138 5.8
Quebec 20,683 23,786 25,040 21.1
Ontario 34,399 47,060 37,287 8.4
Manitoba 2,530 3,785 2,949 16.6
Saskatchewan 2,439 4,078 2,958 21.3
Alberta 16,390 20,240 17,044 4.0
British Columbia2 12,108 16,400 13,014 7.5

r revised
p preliminary
1. Manufactured or assembled in Canada, the United States or Mexico.
2. Includes Yukon, the Northwest Territories and Nunavut.
Note: Figures may not add up to totals due to rounding.

Statistics Canada - Cat. no. 11-001-XIE 7



The Daily, March 17, 2008

Large urban transit
January 2008 (preliminary)

Combined ridership on 10 large urban transit systems in
Canada was 2.2% lower in January than it was for the
same month in 2007.

Approximately 117.7 million passenger trips were
taken on these transit systems in January. These
systems account for about 80% of total urban transit in
Canada.

The trips generated $200.2 million in revenue in
January (excluding subsidies), a 3.0% increase over
January 2007.

Available on CANSIM: table 408-0004.

Definitions, data sources and methods: survey
number 2745.

For more information, or to enquire about the
concepts, methods or data quality of this release, contact
the Dissemination Unit (toll-free 1-866-500-8400; fax:
613-951-0009; transportationstatistics@statcan.ca),
Transportation Division.

Monthly Survey of Large Retailers
January 2008

Data for the Monthly Survey of Large Retailers are now
available for January.

Available on CANSIM: table 080-0009.

Definitions, data sources and methods: survey
number 5027.

A data table is also available under the Summary
tables module of our website.

For general information or to order data,
contact Client Services (toll-free 1-877-421-3067;
613-951-3549; retailinfo@statcan.ca). To enquire
about the concepts, methods or data quality of this
release, contact Abdulelah Mohammed (613-951-7719),
Distributive Trades Division.

Contract drilling and services to the oil and
gas extraction industry
2006

Revenues and expenditures data on the industries of
contract drilling and services to the oil and gas extraction
industry are now available for 2006.

Definitions, data sources and methods: survey
number 2014.

For more information, to order data, or to
enquire about the concepts, methods or data
quality of this release, contact Client Services
(toll-free 1-866-873-8789; 613-951-9497;
energ@statcan.ca), Manufacturing, Construction and
Energy Division.

Industrial chemicals and synthetic resins
January 2008

Data on industrial chemicals and synthetic resins are
now available for January.

Available on CANSIM: table 303-0014.

Definitions, data sources and methods: survey
number 2183.

The January 2008 issue of Industrial Chemicals and
Synthetic Resins, Vol. 51, no. 1 (46-002-XWE, free) is
now available. To obtain a copy, go to the Publications
module of our website.

For general information, or to enquire about the
concepts, methods or data quality of this release,
contact the dissemination officer (613-951-9497;
toll-free 1-866-873-8789; manufact@statcan.ca),
Manufacturing, Construction and Energy Division.

Primary iron and steel
January 2008

Data on primary iron and steel are now available for
January.

Available on CANSIM: tables 303-0048 to 303-0051.

Definitions, data sources and methods: survey
numbers, including related surveys, 2116 and 2184.

The January 2008 issue of Steel, Tubular Products
and Steel Wire (41-019-XWE, free) will soon be
available.

For more information, or to enquire about the
concepts, methods or data quality of this release, contact
the dissemination officer (toll-free 1-866-873-8789;
613-951-9497; manufact@statcan.ca), Manufacturing,
Construction and Energy Division.
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New products

Statistics Canada International Symposium Series:
Proceedings: "Symposium 2006: Methodological
Issues in Measuring Population Health", 2006
Catalogue number 11-522-XCB ($32).

Statistics Canada International Symposium Series:
Proceedings: "Symposium 2006: Methodological
Issues in Measuring Population Health", 2006
Catalogue number 11-522-XIE
(free).

National Income and Expenditure Accounts,
Quarterly Estimates, Fourth quarter 2007, Vol. 55,
no. 4
Catalogue number 13-001-XIB
(free).

Industrial Chemicals and Synthetic Resins,
January 2008, Vol. 51, no. 1
Catalogue number 46-002-XWE
(free).

All prices are in Canadian dollars and exclude sales
tax. Additional shipping charges apply for delivery
outside Canada.

Catalogue numbers with an -XWE, -XIB or an -XIE
extension are Internet versions; those with -XMB or
-XME are microfiche; -XPB or -XPE are paper versions;
-XDB or -XDE are electronic versions on diskette; -XCB
or -XCE are electronic versions on compact disc; -XVB
or -XVE are electronic versions on DVD and -XBB or
-XBE a database.

How to order products

To order by phone, please refer to:
• The title • The catalogue number • The volume number • The issue number • Your credit card number.

From Canada and the United States, call: 1-800-267-6677
From other countries, call: 1-613-951-2800
To fax your order, call: 1-877-287-4369
For address changes or account inquiries, call: 1-877-591-6963

To order by mail, write to: Statistics Canada, Finance, 6th floor, R.H. Coats Bldg., Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 5% GST and applicable PST.

To order by Internet, write to: infostats@statcan.ca or download an electronic version by accessing Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, under Browse our Internet publications, choose For sale.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.
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