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Private radio broadcasting, 2011
Operating revenues of the private radio broadcasting sector totalled $1.6 billion in 2011, up 3.7% from 2010. The
vast majority of revenue (97.7%) came from advertising.

The gain in 2011 followed a 3.2% increase in revenues in 2010 and a 5.2% decrease in 2009 during the economic
downturn. Revenues in 2011 exceeded the level attained in 2008, prior to the downturn.

The profit margin before interest and taxes was 19.4% in 2011, up from 19.1% in 2010, as profits totalled
$313 million. However, the margin was lower than the 21.1% profit margin recorded in 2008, just before the
economic slowdown.

In 2011, the FM radio sector had operating revenues of $1.3 billion. Following a 4.7% decline in 2009, consecutive
increases of 3.8% in 2010 and 4.3% in 2011 pushed FM radio's operating revenues above the level they were at
before the economic downturn in 2008.

FM radio's profit margin before interest and taxes was 21.5%, up from 21.3% the previous year, but still below
the 2008 profit margin of 24.5%.

The number of AM stations continued to decline, as several stations moved to the FM band and companies closed
the least profitable stations. Since 2009, 16 AM stations have gone off the air.

In 2011, the sector's operating revenues grew by 1.1% to $311 million. AM radio increased its profitability
from 10.1% to 10.6%. For the second consecutive year, the profit margin before interest and taxes surpassed
the 10% mark.

Ontario private radio broadcasters were the most profitable, with 24 cents of profit before interest and taxes per
dollar of revenue. Saskatchewan broadcasters continued to lag behind other provinces, with 11.8 cents of profit
before interest and taxes per dollar of revenue.

Broadcasters in the Atlantic provinces and Quebec experienced lower profitability in 2011, with decreases
of 0.7 cents and 1.9 cents respectively. For the second consecutive year, the profit margin was above 10% in every
region of Canada.

In 2011, ethnic stations posted the highest growth in operating revenues, at 5.3%, compared with 3.7% for
English-language stations and 3.2% for French-language stations.

English-language radio's profit margin before interest and taxes edged up from 20.0% to 20.8%, or $271.5 million.
For French-language radio, the profit margin fell from 16.4% to 14.0%, or $37 million.

Ethnic stations kept their profitability above 10% for the second consecutive year, with a total profit before interest
and taxes of $4.7 million.
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Table 1
Advertising revenues: Private radio broadcasters
      2010   2011   2010 to 2011

    millions of dollars   % change

By type of broadcaster 1,522.2 1,580.3 3.8
AM stations 296.8 300.8 1.3
FM stations 1,225.4 1,279.5 4.4
By market size 1,522.2 1,580.3 3.8
Five largest census metropolitan areas 675.6 711.9 5.4
Other census metropolitan areas 419.9 431.5 2.8
Non-census metropolitan areas 426.7 436.8 2.4

Table 2
Profit margin before interest and taxes1: Private radio broadcasters
      2010   2011

    % of revenues

By type of broadcaster 19.1 19.4
AM stations 10.1 10.6
FM stations 21.3 21.5
By market size 19.1 19.4
Five largest census metropolitan areas 24.8 25.2
Other census metropolitan areas 15.5 14.3
Non-census metropolitan areas 13.7 14.8

1.  The profit margin is obtained by dividing profits before interest and taxes by total operating revenues.

Available without charge in CANSIM: tables 357-0002 and 357-0003.

Definitions, data sources and methods: survey number 2724.

The publication Radio Broadcasting Industry, 2011 (56-208-X, free), is now available from the Key resource
module of our website under Publications.

For more information, contact Statistics Canada's National Contact Centre
(toll-free 1-800-263-1136; 613-951-8116; infostats@statcan.gc.ca).

To enquire about the concepts, methods or data quality of this release, contact Dany Gravel (613-951-0390;
dany.gravel@statcan.gc.ca), Investment, Science and Technology Division.
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Oil and gas extraction, 2011 (final)
Final data on oil and gas extraction are now available for 2011.

Definitions, data sources and methods: survey number 2178.

For more information, or to enquire about the concepts, methods or data quality of this release, contact
Statistics Canada's National Contact Centre (toll-free 1-800-263-1136; 613-951-8116;
infostats@statcan.gc.ca) or Media Relations (613-951-4636; mediahotline@statcan.gc.ca).
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New products and studies

New products
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