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Releases

Survey of Household Spending, 2012

Canadian households spent an average of $56,279 on goods and services in 2012, up 2.0% from 2011.

Spending on shelter accounted for the largest share of this total at 28.1%, followed by transportation (19.9%) and
food (13.8%). These shares were little changed from 2011.

Provincially, the highest average spending on goods and services was by households in Alberta at $69,870,
followed by households in British Columbia ($58,808). Households in Quebec reported the lowest average
spending at $48,870.

Couples with children had the highest average spending on goods and services ($80,056) of all household types.
One-person households headed by a senior aged 65 years or older had the lowest average spending ($27,546).

Shelter

Households spent an average of $15,811 on shelter in 2012, up 4.0% from 2011. This category includes rent,
mortgage payments, repairs and maintenance costs, property taxes and utilities. Homeowners spent an average of
$17,853 on shelter, which accounted for 27.1% of their goods and services spending, while renters spent $11,947,
representing 31.3% of their spending on goods and services.

Households in British Columbia (30.8%) allocated the largest share of goods and services spending to shelter, while
households in New Brunswick (22.3%) averaged the lowest spending. Albertans had the highest average spending
on shelter at $19,309. Households in New Brunswick averaged the lowest spending at $11,077.

Average spending on shelter was highest among households in population centres of one million or more at
$17,839. Households in rural areas had the lowest average at $11,849.

Transportation

Households spent an average of $11,216 on transportation in 2012, little changed from 2011.

This spending consisted of $10,087 on average for private transportation (which includes spending on the purchase
of cars, trucks and vans and their operating costs), while the remaining $1,128 was for public transportation, which
covered spending on public transit, taxis, air fares, inter-city buses and trains.

Households in rural areas reported higher average transportation costs ($12,725) compared with those in
population centres (spending between $9,530 and $11,997, depending on population size).

Food

On average, households spent $7,739 on food in 2012, down 0.7% from 2011. Spending on food purchased from
stores fell 0.3% to $5,572 on average in 2012, while spending on food from restaurants fell 1.8% to $2,167 on
average.

The largest average spending declines between 2011 and 2012 were for fish and seafood (-12.4%), vegetables and
vegetable preparations (-7.8%) and bakery products (-5.0%).

Provincially, households in Alberta reported the highest spending on food at $8,414. Households in Nova Scotia
had the lowest average spending at $7,235.

2 Statistics Canada - Cat. no. 11-001-X



The Daily, Wednesday, January 29, 2014

The highest average spending on food purchased from stores was by couples with children ($8,171). One-person
households reported the lowest average spending at $2,907.

Couples with children also reported the highest average spending on food purchased from restaurants at $2,878,
while one-person households headed by a senior aged 65 years or older spent the least at $893.

Health care

Households spent an average of $2,285 on out-of-pocket health care expenses in 2012, up 3.3% from 2011. This
included spending on health insurance premiums and health care costs not reimbursed by a public or private health
care plan.

Health care spending share increased with age. Households headed by a senior aged 65 years or older
allocated 6.4% of their goods and services spending to health care. In contrast, households headed by an individual
under 30 years old reported spending 2.8% of their budget on health care.

Communications

In 2012, 15.7% of households reported having only a cell phone and no landline, compared with 12.8% of
households in 2011. Ownership of at least one cell phone was reported by 81.4% of households in 2012. Cell
phone ownership was highest in Alberta (90.1%) and lowest in Quebec (72.8%).

In 2012, 81.5% of households reported having Internet access at home. Households in Alberta (87.3%) and British
Columbia (84.3%) were the most likely to have home access while households in Prince Edward Island (75.0%)
and New Brunswick (76.6%) were the least likely.

Cable was the most popular method of Internet connection in 2012. A cable connection was reported by 36.8% of
households while 27.5% reported using a high speed telephone connection. The use of wireless Internet connection
in households was 13.3% in 2012.

Average total expenditures

On average, households reported total expenditures of $75,443 in 2012, up 2.7% from 2011. This total includes the
$56,279 spent on goods and services, plus expenditures on income taxes, pension contributions, employment and
life insurance premiums and gifts of money.

The average spending on goods and services of $56,279 represented 74.6% of total spending. Income taxes,
pension contributions, insurance premiums and gifts of money accounted for the remaining 25.4%.

Distributing the population into five equal income groups, or quintiles, provides additional spending analysis.
The 20% of households with the lowest income spent an average of $29,921 in 2012. Of this total, 51.8% went to
shelter, food and clothing and accessories. Income taxes represented 1.1% of their total spending.

In contrast, the 20% of households with the highest income reported spending an average of $151,506. They
allocated 28.7% of their budgets to shelter, food and clothing and accessories, while 27.7% went towards income
taxes.
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Chart 1
Shares of total expenditure by income quintile, 2012
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Territories
Household spending information was also collected in the territories in 2012.

Households in the territories spent an average of $68,022 on goods and services in 2012. Of this total, shelter
accounted for 26.2% of spending, transportation 18.3% and food 16.2%.

Households in the Northwest Territories ($76,620) had the highest average spending on goods and services,
followed by households in Yukon ($62,903) and Nunavut ($61,730). Shelter accounted for the largest share of
spending in the Northwest Territories (28.3%) and Yukon (26.1%), while households in Nunavut (23.9%) allocated
the largest share of spending on food.
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Table 1
Average spending on goods and services and shares of spending of major categories by
province, 2012

Average spending Shelter Transportation Food Clothing and
on goods and accessories
services
dollars shares of spending on goods and services (%)

Canada 56,279 28.1 19.9 13.8 6.2
Newfoundland and Labrador 52,271 23.2 23.3 14.5 7.0
Prince Edward Island 50,745 24.7 22.8 14.3 6.3
Nova Scotia 51,347 26.6 21.1 14.1 5.7
New Brunswick 49,696 22.3 245 14.6 6.0
Quebec 48,870 25.8 195 15.9 6.4
Ontario 58,062 29.5 19.8 12.9 6.2
Manitoba 51,730 26.3 21.7 14.6 6.3
Saskatchewan 53,865 25.6 22.4 135 5.9
Alberta 69,870 27.6 21.0 12.0 6.6
British Columbia 58,808 30.8 17.5 14.1 5.3

Table 2
Budget shares of major spending categories by income quintile, 2012

Lowest quintile Second quintile Third quintile Fourth quintile Highest quintile

dollars
Average household expenditures 29,921 43,507 64,008 88,061 151,506
shares of spending (%)

Food 14.1 13.6 11.4 10.2 8.1
Shelter 325 26.9 22.6 20.8 16.4
Clothing and accessories 5.2 5.3 4.9 4.4 4.2
Transportation 13.8 16.0 17.2 16.0 13.1
Income taxes 11 5.3 10.8 15.6 27.7

Note to readers

Data for the provinces were collected using the 2012 Survey of Household Spending (SHS), which gathered detailed information from a
sample of close to 18,000 households.

Average spending for a specific good or service is calculated for all households, including those with and those without expenditures for
the category. Average spending includes sales taxes.

The survey methodology combines a questionnaire with recall periods appropriate to an expenditure item and a diary of daily expenses
that selected households complete over the two weeks following an interview. The diary provides more detailed information, particularly
for spending on food and other frequent purchases.

In 2012, the sample size for the expenditure diary was reduced to 50% of the total sample, given that the baseline for diary expenditures
was established during the first years of its collection. Corresponding changes have been made in the weighting method for data
collected from the diary.

The data for the territories in 2012 were collected according to the previous model of the SHS (questionnaire with 12-month recall period
only, no diary of expenditures). As such, estimates from the territories are not combined with the provincial estimates but presented
separately.

Comparisons of spending between years have not been adjusted for inflation.

Statistics Canada - Cat. no. 11-001-X 5



The Daily, Wednesday, January 29, 2014

Available in CANSIM: tables 203-0021 to 203-0028, 203-0030 and 203-0031.

Definitions, data sources and methods: survey number 3508.

Data tables are also now available from the Summary tables module of our website.

The report "User Guide for the Survey of Household Spending, 2012," which is now available as part of the
Household Expenditures Research Paper Series (62F0026M), presents information about the survey
methodology, concepts and data quality. From the Browse by key resource module of our website, choose
Publications.

For more information, contact us (toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media
Relations (613-951-4636; mediahotline@statcan.gc.ca).

To enquire about the concepts, methods or data quality of this release, contact Danielle Zietsma
(613-951-4243; danielle.zietsma@statcan.gc.ca), Income Statistics Division.

Statistics Canada - Cat. no. 11-001-X
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Railway carloadings, November 2013

Canadian railways carried 29.7 million tonnes of freight in November, up 8.4% from the same month last year.
Among the strongest factors contributing to this growth was increased demand for iron ores and concentrates.

Rail freight originating in Canada and destined within Canada and other parts of the world rose 9.1% to 26.4 million
tonnes. These shipments are composed of non-intermodal freight (that is, cargo moved via box cars or loaded in
bulk) and intermodal freight (that is, cargo moved via containers and trailers on flat cars).

Non-intermodal freight carried by Canadian railways rose 7.9% to 293,000 carloads in November. The amount of
freight loaded into these cars increased 9.7% to 23.8 million tonnes. Although iron ores and concentrates saw the
largest gain in tonnage loadings (up 565 000 tonnes), several other commodities also saw strong growth during the
month. These included coal (up 369 000 tonnes), fuel oils and crude petroleum (up 368 000 tonnes) and wheat
(up 366 000 tonnes).

Intermodal traffic was up in November, as the combined number of units of containers and trailers shipped
rose 4.6% to 171,000. The tonnage of these units increased 3.7% to 2.6 million tonnes.

Rail traffic coming from the United States rose 3.3% in November to 3.3 million tonnes. The increase in shipments
was brought on by robust growth of intermodal containers, which rose 40.4% to 226 000 tonnes. The number of
these containers also increased, with units up 23.9% to 14,000.

Note to readers
All the data in this release are not seasonally adjusted.

For non-intermodal traffic, rail carriers report the number of cars and tonnes by commodity of revenue-generating freight that they have
loaded in Canada.

For intermodal freight, the carriers report the number of units and tonnes for containers-on-flat-cars and trailers-on-flat-cars, with no
commodity data.

The publication Monthly Railway Carloadings (52-001-X), will be discontinued in February 2014. The last issue for this publication will
focus on December 2013 rail traffic shipments.

Available in CANSIM: table 404-0002.
Definitions, data sources and methods: survey number 2732.

The November 2013 issue of Monthly Railway Carloadings, Vol. 90, no. 11 (52-001-X), is now available from
the Browse by key resource module of our website under Publications.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us
(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations (613-951-4636;
mediahotline@statcan.gc.ca).
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Sawmills, November 2013

Lumber production by sawmills decreased 9.3% from October to 4 874.4 thousand cubic metres in November.
Compared with November 2012, lumber production decreased 0.5%.

Sawmills shipped 4 585.0 thousand cubic metres of lumber in November, down 8.6% from October.

Available in CANSIM: tables 303-0064 and 303-0065.

Definitions, data sources and methods: survey number 2134.

The November 2013 issue of Sawmills, Vol. 67, no. 11 (35-003-X), will soon be available.

For more information, or to enquire about the concepts, methods or data quality of this release, contact us

(toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca) or Media Relations (613-951-4636;
mediahotline@statcan.gc.ca).
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Fruit and vegetable production, 2013
Canadian fruit and vegetable farmers sold $1.7 billion in produce in 2013, down 1.4% from a year earlier.

Fruit growers reported a 6.2% sales decrease to $825 million while vegetable sales rose 3.5% to $868 million.
Among the provinces, Quebec had a significant sales drop for fruit, while Ontario apple sales in 2013 returned to
their 2011 level. Vegetable sales increased in British Columbia, Alberta, Saskatchewan, Quebec, Nova Scotia, New
Brunswick and Newfoundland and Labrador.

Nationally, carrots accounted for the largest contribution to vegetable sales at $93.3 million, followed by sweet corn
($72 million), cabbage ($66.7 million) and tomatoes ($65 million).

Blueberry sales declined 22.3% to $188 million, while cranberry sales were down 13.5% to $94 million. Apple sales
rose 2.7% to $191.3 million, while grape sales were up 3.5% to $149.6 million. In general, fruit sales growth was the
result of increased production.

Chart 1
Fruit and vegetable sales
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Available in CANSIM: tables 001-0009 and 001-0013.
Definitions, data sources and methods: survey numbers 3407 and 3411.
For more information, contact us (toll-free 1-800-263-1136; 514-283-8300; infostats@statcan.gc.ca).

To enquire about the concepts, methods or data quality of this release, contact Rita Athwal (613-951-5022;
rita.athwal@statcan.gc.ca), Agriculture Division.
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Amusement and recreation industry, 2012

Unseasonably warm spring temperatures across much of Canada led many golf courses to open earlier than usual
in 2012. This warmth, followed by good summer weather, contributed to the 6.3% increase in their operating
revenue, from $2.4 billion in 2011 to $2.5 billion in 2012. Operating expenses also increased from $2.4 billion
in 2011 to $2.5 billion in 2012, a5.6% increase. As a result, operating profit margins increased from 1.4%
in 2011 to 2.1% in 2012.

The ski industry at the national level remained relatively stable in 2012. Growth in British Columbia and Alberta was
offset by declines in all the other provinces. British Columbia and Alberta continued to benefit from
the 2010 Olympic Winter Games, which provided improved infrastructure such as better roads and new ski lifts, as
well as expanded media coverage that raised the profile of the ski industry. Overall, operating revenue for the ski
industry increased almost 1%, from $967.4 million in 2011 to $976.0 million in 2012.

Operating revenue for fitness facilities and recreational sport centres increased 6.2% to $2.4 billion. Increased
operating revenue was mainly the result of both the expansion of existing operations and from new companies
entering the industry.

Operating revenue for the "Other amusement and recreation industry” group, which includes golf courses and
country clubs, ski facilities, fitness facilities and recreational sports centres, marinas, bowling lanes, and other
amusement and recreational companies, increased 5.3% to $7.9 billion.

The amusement park and arcade industry earned operating revenue of $472.9 million in 2012, up 3.3% from 2011.
The industry's operating expenses declined 6.5% to $384.6 million in 2012.

Available in CANSIM: tables 361-0015 and 361-0021.

Definitions, data sources and methods: survey number 2425.

The publication Amusement and Recreation, 2012 (63-248-X), is now available from the Browse by key
resource module of our website under Publications. It contains industry highlights along with financial data
including revenues, expenses and operating profit margins.

For more information or to order data, contact us (toll-free 1-800-263-1136; 514-283-8300;
infostats@statcan.gc.ca).

For analytical information, or to enquire about the concepts, methods or data quality of this release, contact
Les Reid (613-951-2246; les.reid@statcan.gc.ca), Service Industries Division.
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New products and studies

New products

Monthly Railway Carloadings, November 2013, Vol. 90, no. 11
Catalogue number 52-001-X (HTML | PDF)

Household Expenditures Research Paper Series: "User Guide for the Survey of Household Spending, 2012",
No. 1
Catalogue number 62F0026M2014001 (HTML | PDF)

Amusement and Recreation, 2012
Catalogue number 63-248-X (HTML | PDF)
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