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tabour market stable in April 
In April, for the fifth consecutive month, labour market 
conditions were little changed. A drop in the number of 
people looking for work caused the unemployment rate 
to fail 0.3 percentage points to 9.4%. Overall, employ-
ment has shown little change since December 1994. 

The labour force participation rate - persons 
working or looking for work as a percentage of the 
population aged 15 or over - fell 0.2 percentage points 
(-38,000) to 64.9%, the lowest level in 11 years. Adult 
women (25 years and over) accounted for the drop. Their 
participation rate fell 0.7 percentage points (-56,000) to 
56.5%, reaching the rate observed three years ago when 
employment was at its recessionary low. 

Regionally, labour force participation fell in Quebec 
(-23,000), as fewer people were looking for work. New-
foundland and Saskatchewan also experienced declines, 
while New Brunswick recorded a rise. In all other 
provinces, labour force participation was unchanged. 

In the manufacturing sector, losses in March and 
April have left employment just 18,000 above its 
December 1994 level. Throughout 1994 and during the 
first two months of 1995, employment grew strongly in 
this sector. In agriculture, and in finance, insurance 
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• Labour market stable in April 
In April, for the fifth consecutive month, labour 
market conditions were little changed. 

• Residential permits reach four-year 
low 
In the first quarter of 1995, residential building 
permits tumbled to a four-year low - a result of 
limited job gains, concerns about job security, 
and higher mortgage rates. 

• House prices continue to fall 
In March, new house prices fell for the ninth 
consecutive month. 

• Help-wanted index down in April 
In April, newspaper advertising for help wanted 
fell for the first time since September 1993. 

• U.S. business travellers spend $1 
billion in Canada 
In 1993, business travel by Americans 
represented receipts of $1 billion in Canada. 
Toronto attracted three times more American 
business travellers than did Montreal. 
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Labour market stable in April 
and real estate, declines in April (-9,000 and - 
12,000 respectively) offset increases of similar 
magnitudes in March. Employment growth in 
community, business, and personal services has also 
slowed considerably this year, adding only 16,000 
jobs since December 1994. Employment in 
construction and public administration were both 
lower than their year-earlier levels. 

In contrast with most other industries, employ -
ment growth in transportation, communication and 
other utilities has strengthened in 1995, rising 
2.3% (23,000) in April. This brought gains since 
December 1994 to 50,000. Communications and 
transportations accounted for these increases. 

Full-time employment among adult wc 
decreased in April (-36,000) cancelling gains 
the previous two months, and leaving the fi 
around its November 1994 level. Part-
employment has also been little changed 
November. Among adult men, full-
employment growth continued, although i 
moderately than in 1994. Part-time employi 
has been declining for a year-and-a-half. 
For further information, order The labour 
(catalogue 71-001) or contact Household Sw 
Division at (613) 951-4720. (See also 'tu 
trends "on page 8.) 

PROVINCIAL PERSPECTIV 
Labour force survey, April 1995 
Seasonally adjusted 

Labour force Employment Unemployment 

1000 3, change, 1000 3, change, 1000 Rate (%) 
previous 

month 
previous 

month 

Canada 14,894 .0.3 13,488 0.0 1,406 9.4 
Newfoundland 242 -1.2 198 -1.5 44 18.2 
Prince Edward Island 68 0.0 57 0.0 11 15.7 
Nova Scotia 437 0.0 383 0.5 54 12.4 
New Brunswick 357 0.8 315 -0.3 42 11.8 
Quebec 3,608 -0.6 3,195 -0.1 413 11.4 
Ontario 5,722 0.2 5,223 0.2 499 8.7 
Manitoba 564 0.4 522 0.2 42 7.4 
Saskatchewan 490 -0.8 460 -0.6 30 6.1 
Alberta 1,492 -0.3 1,375 -0.4 117 7.8 
British Columbia 1,935 -0.2 1,766 0.1 169 8.7 

Residential permits reach four-
yearlow 
In the first quarter of 1995, the total value of 
building permits issued fell 6.7% from the previous 
quarter, to $6.5 billion. An 11.1% increase in non-
residential permits was offset by a 17.5% drop in 
residential permits, the third consecutive quarterly 
fall in the residential sector. Municipalities issued 
the lowestlevel of residential permits in four years, 
- the result of limited job gains, homebuyers' 
concerns about job security, and higher mortgage 
rates. 

Among the provinces, the first quarter's decline 
in the total value of building permits came mainly 
from British Columbia, Alberta, and Ontario. In all 
three provinces, housing construction intentions 
tumbled to recessionary levels. 

In March, the overall value of permits issued 
was $2.1 billion, down 1.0% from February. 

Value of building permits issued 
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Residential permits fell for a third straight month 
(-6.5% to $1.1 billion). Except for a few increases 
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In 5 of the 21 cities surveyed, contractors 0.6 
reported stable or offsetting new home selling prices 
resulting in no monthly changes. In the 10 cities 0.4 

showing 	monthly 	increases, 	the 	largest 	were 
02 recorded for Edmonton (1.5%), Regina (0.9%) and 

Saskatoon (0.6%). No other monthly increase was 0 
larger than 0.3%. Of the six cities registering 
declines, the largest were for Vancouver (-1.0%) and -0.2 

Hamilton (47%). 
-0,4 

On a year-over-year basis, housing prices rose in 
12 cities and fell in eight. Prices rose the most in -0.6 
Halifax (4.2%) and Regina (3.3%). The largest price 
decreases were recorded for Victoria (-7.3%) and 
Vancouver (44%). 
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Residential permits reach four-year low 
	Note to readers 

late last fall, the monthly value of residential 
building permits has been generally declining since 
mid-1994. This may signal a bleak outlook for the 
new housing market in 1995. It also augurs further 
cuts in construction employment. 

The non-residential sector, which has been 
overshadowed by the weak residential sector, rose to 
$1.0 billion in March, up 5.7% from February. 

Unless otherwi.se stated, all data are seasonally 
adjusted. The monthly Building and demolitions 
permits survey covers 2,400 municipalities 
representing 93% of the population. It provides an 
early indication of building activity. The value of 
planned construction activities excludes engineering 
projects and land. 

For further information, order Building permits 
(catalogue 64-001) or contact Investment and Capital 
Stock Division at (613) 951-96R9. 

I 	PH()V1 N(.1 AL PERSPECTI VES 	 I 
Building permits, March 1995 
Seasonally adjusted 

Total 	 Residential 	 Non-residential 

ProvincelTerritory 	($ millions) 	% change, 	($ millions) 	% change, 	($ millions) 	% change, 

	

previous month 	 previous month 	 previous month 

Canada 	 2,115 	1.0 	1,095 	.6.5 	1,020 	5.7 

Newfoundland 	 16 	-5.9 	12 	1.3 	4 	-22.9 
Prince Edward Island 	 9 	34.8 	 5 	25.7 	3 	52.2 
Nova Scotia 	 67 	30.4 	54 	22.7 	13 	74.7 
New Brunswick 	 42 	15.8 	18 	-0.7 	24 	31.8 
Quebec 	 655 	34.6 	221 	7.7 	434 	54.2 
Ontario 	 703 	-7.1 	423 	.3.2 	280 	-12.4 
Manitoba 	 33 	-46.5 	17 	-34.8 	16 	-55.0 
Saskatchewan 	 24 	-72.9 	11 	-7.9 	13 	-83.1 
Alberta 	 178 	-9.8 	109 	8.0 	69 	-28.5 
British Columbia 	 383 	-92 	 220 	-28.2 	164 	40.7 
Yukon 	 2 	-23.7 	 2 	-11.2 	0 	-69.1 
Northwest Territories 	 2 	-78.1 	 2 	-38.3 	 0 	-96.1 

House prices continue to fall 
New housing pice index 

In March, the price of new houses fell for the ninth 
consecutive month, down 0.1% from February and  
down 0.6% from March 1994. 	 % change, previous month 

The house only index dropped 0.3% from last 	For further information, order Construction price 
year and 0.1% from last month. The land only index 	statistics (catalogue 62-007) or contact Prices 
fell as well, 0.5% and 0.1% respectively. 	 Divie ion. at (613) 951-3350. 
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Help-wanted index down in April 
The help-wanted index (1991=100) fell 2% to 100 in 
April, the first decline since September 1993. From 
September 1993 to November 1994, the index 
increased 20% and then, beginning in December 
1994, it levelled off for four months. 

The index is compiled from help-wanted ads 
published in 22 newspapers in 20 major 
metropolitan areas. In these labour markets, the 
index reflects changes in the demand for labour. 
However, since not all jobs are filled through help-
wanted ads, the index represents only a part of all 
hiring. 

Compared with April 1994, the help-wanted 
index grew in Ontario (15%), the Atlantic provinces 
(12%) and Quebec (5%). The index was unchanged in 
the Prairie provinces and it fell 8% in British 
Columbia. 

Between March and April, the index recorded 
the following changes: 
• Atlantic provinces: down 3% to 103 
• Quebec: down 1% to 104 
• Ontario: down 1% to 108 
• Prairies: down 3% to 92 
• British Columbia: down 1% to 81 

M 	J 	 J 	 J 	 JA 
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Note to readers 
All help-wanted indexes have been seasonally 
adjusted and smoothed. 

For further information, contact Labour Division ag 
(613) 951 -4045. 

U.S. business travellers spend $1 
billion in Canada 
In 1993, business travel by Americans to Canada 
channelled $1 billion into the Canadian economy, 
excluding international transportation fares. In 
contrast, business travel from other countries 
generated only $0.5 billion. 

While trips of less than 24 hours accounted for 
45% (or 1.5 million) of American entries into 
Canada for business purposes, expenditures in these 
instances represented only 4% of the $1 billion 
generated by this target market. The rest was made 
up by the 1.8 million American business travellers 
making overnight trips to attend meetings, 
conventions, conferences, seminars, trade shows or 
other business. Their average stay was three days. 

Business travel accounted for 15% of the trips 
made by Americans to Canada, up from 14% in 
1990. This increase came as the total number of 
trips made to Canada by American residents fell, 
while the number of business trips rose. The 
Canada-U.S. Free Trade Agreement, by facilitating 
access to Canada, seems to have had a positive effect 
on business travel by Americans. 

Toronto was the most popular destination for 
American business travellers in 1993. Americans 
made some 664,000 business trips to Toronto, triple 
the number of trips to Montreal. Over one million 
visits were made to Ontario as a whole. 

Rate of parlicipation in selected activities 
during Hips by 	 th residcnts of e United States 

to Canada. 1 

0 10 20 30 40 50 60 70 

1 Visits to national, provincial, regional parks and historic sites. 
Note: Travellers can participate in more than one activity on a trip. 

As the most popular destination in Canada 
according to Americans, 16% of all visits to Ontaric 
were for business reasons. In Quebec and Alberta. 
however, the proportion of business travel was the 
highest (18%). Alberta recorded a 28% increase ft 
this type of travel between 1990 and 1993, compared 
with 4% for the country as a whole. 

(continued on page 5.d 
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U.S. business travellers spend $1 billion in 
Canada 

Of the activities experienced by American 
business travellers while in Canada, three out of 
five people said they enjoyed some fine dining. 

Nearly half went shopping, while over a third took 
advantage of their stay to go sightseeing. 
For further information, order Travel-log (catalogue 
87-003) or contact Education, Culture and Tourism 
Division at (613) 951 -1673. 

Business trips by residents of the United States to Canada by purpose and duration of trip, 1993 
Average spending per 

Trips 	Nights 	Spending Average duration 	 Trip 	Night 

1000 	1000 	$000,000 	Nights 	 $ 	$ 

Meetings 1,001 2,313 471 	 2.3 471 	204 
Congresses, conferences, 

trade show or seminar 573 2,366 376 	 4.1 656 	159 
Other business 241 879 136 	 3.6 564 	155 

Total,ovarnighttrips 1,815 5,558 983 	 3.1 542 	177 

Total, seme-day trips 1,468 ... 41 	 ... 28 



PUBLICATIONS RELEASED FROM MAY 5 TO 11, 1995 

Price: IssueiSubscription 

Division/title of publication 	 Period 	 Catalogue 	Canada 	United 	Othe: 
number 	(Cdn.$) 	States 	countrie 

Uss 

AGRICULTURE 
Cereals and oilseeds review February 1995 22-007 15/144 18/173 211202 

rNDUSTRY 
Asphalt roofing March 1995 45-001 6160 8172 9/84 
Cement March 1995 44-001 6160 8/72 9/84 
Electric power statistics 1993 57-202 29 35 41 
Gypsum products March 1995 44-003 6160 8/72 9/84 
New motor vehicle sales January 1995 63-007 16/160 20/192 23/224 
Oil pipeline transport February 1995 55-001 11/110 141132 16/154 
Production and inventories of process cheese 

and instant skim milk powder March 1995 32-024 6/60 8172 9/84 
Rigid insulating board March 1995 36-002 6/60 8)72 9/84 
Shipments of fuel burning heating products 1 8t Quarter 1995 25-002 8/24 9)29 11/34 
Specified domestic electrical appliances March 1995 43-003 6/60 8/72 9/84 
Wholesaling and retailing in Canada 1993 63-236 45 54 63 

INDUSTRY MEASURES AND 
ANALYSIS 

Gross domestic product by industry February 1995 15-001 141140 17/168 20/196 

INTERNATIONAL TRADE 
Exports by commodity February 1995 65-004 60/600 72)720 841840 

INVESTMENT AND CAPITAL STOCK 
Building permits February 1995 64-001 241240 29/288 341336 

TRANSPORTATION 
Aviation service bulletin Vol.27,no.4 51-004 10199 121119 14/139 



NEW FROM_STATISTICS CANA)A 

Wholesaling and retailing in Canada 
1993 
A new annual publication covering the distributive trades, Wholesaling 
and retailing in Canada, which replaces Wholesale trade statistics and 
Annual retail trade, uses the new Annual wholesale and retail trade 
survey as its data source. This new survey collects data from a sample of 
wholesalers and retailers and follows the same sampling strategy used 
for the Monthly wholesale and retail trade surveys. The two annual 
publications being replaced used annual surveys that compiled estimates 
from both surveys and administrative data. 

Two articles in Wholesaling and retailing in Canada, 1993 review the 
performance of these sectors in 1993. Also provided are information on 
operating revenues and expenditures by trade group at national, 
provincial and territorial levels. 
The 1993 issue of Wholesaling and retailing in Canada (catalogue 
63 -236, $45) is now available. For further information, call Gilles Simard 
at (613) 951-3541, Wholesale Trade Section or Serge Grenier at (613) 
951 -3556, Retail Trade Section. 

Public use microdata ifies on households and housing 
1991 Census 
The Public use microdata file (PUMF) on households and housing is now 
available on CD-ROM. This file is based on a 3% sample (298,960) of 
unaggregated, anonymous records from the 1991 Census database. 

This product provides two basic tools: a full text-retrieval package, 
which permits users to search for words or subjects and a program which 
illows the selection of variables for specific geographic areas. The data 
for these areas can then be processed using SAS, SPSS or other software. 

Microdata files are available for the provinces and territories as well 
as selected census metropolitan areas. All variables covered by the 
census are included, allowing quick access to comprehensive social and 
economic data. 

Public use microdata files on Families as well as on Individuals were released previously on CD-ROM. 
Each product costs $1,000. A set of three costs $1,500. For further information on this product or to order, 
contact your nearest Statistics Canada Regional Reference Centre. 
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Real gross domestic product fell 0.1 % in February as 
economic activity receded for the first time since July 
1993. 

Composite Index 
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In March 1995, the composite index continued to grow 
moderately, up 0.5% from the month before. 
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Consumers paid 2.2% more for goods and services in 
March 1995 than the year before. Food prices rose by 
3.0%. 
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In April, the unemployment rate fell 0.3 percentage 
points to 9.4%. 

Unemployment rate 

Manufacturing 
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Manufacturers' shipments fell 1 .3% in February to 
$32.6 billion. The level of unfilled orders grew by 0.6% 
to $34.1 billion. 

Merchandise trade 
$ billions 

Exports 
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The value of merchandise exports fell 4.4% in 
February, to $21.5 billion. Imports dropped 5.0% to 
$19.1 billion. 

Note. Al! series are seasonally adjusted except The consumer price index. 



LATEST MONTHLY STATISTICS 
(hange, Change, 
previous previous 

Period Level period year 

GENERAL 
Gross domestic product ($ billion, 1986) February 544.8 -0.1% 4.6% 
Composite index (1981 = 100) March 174.3 0.5% 6.6% 
Operating profits of enterprises ($ billion) 3rd quarter 20.2 11.4% 48.5% 

DOMESTIC DEMAND 
Retail trade ($ billion) February 17.7 -0.5% 4.2% 
New motor vehicle sales ('000 units) February 101.2 -0.6% -6.0% 

LABOUR 
Employment (millions) April* 13.5 0.0% 2.2% 
Unemployment rate (%) April* 9.4 0.3' 
Participation rate (%) April 5  649 -.0.2 
Labour income ($ billion) January 34.8 -0.3% 4.2% 
Average weekly earnings ($) December 572.69 0.3% 2.5% 

INTERNATIONAL TRADE 
Merchandise exports ($ billion) February 21.5 -4.4% 36.7% 
Merchandise imports ($ billion) February 19.1 -5.0% 27.9% 
Merchandise trade balance (all figures in $ billion) February 2.4 0.0 1.7 

MANUFACTURING 
Shipments ($ billion) February 32.6 -1.3% 23.3% 
Neworders ($billion) February 32.8 -1.0% 21.6% 
Unfilled orders ($ billion) February 34.1 0.6% 12.5% 
Inventory/ shipments ratio February 1.27 0.04 -0.12 
Capacity utilization (%) 4th quarter 84.8 0.91  

PRICES 
Consumer price index (1986=100) March 133.0 0.2% 2.2% 
Industrial product price index (1986= 100) March 127.6 0.6% 9.3% 
Raw materials price index (1986= 100) March 132.4 0.5% 16.5% 
New housing price index (1986= 100) March5  135.3 -0.1% -0.6% 

Note: All serzes are seasonally adjusted with the exception of the price indexes. * new this week 
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Icegional Reference Centres 
Statistics Canada's Regional Reference Centres offer a full range of the agency's products and services. Eac 
reference centre is equipped with a library and a sales counter where users can consult or purcha 
publications, microcomputer and CD-ROM diskettes, microfiche, maps and more. 

Each centre has facilities to retrieve information from CANSIM and E-STAT, Statistics Canada 
computerized data retrieval systems. A telephone inquiry service is available with toll-free access for dieni 
who are located outside local calling areas. Many other valuable services - from seminars to consultations - 
are also offered. Call or write your nearest Regional Reference Centre for more information. 

Newfoundland and Labrador, Ontario Southern Alberta 
Nova Scotia, Prince Edward Advisory Services Advisory Services 
Island and New Brunswick Statistics Canada Statistics Canada 
Advisory Services 10th Floor First Street Plaza, Room 401 
Statistics Canada Arthur Meighen Building 138-4th Avenue Southeast 
North American Life Centre 25 St. Clair Avenue East Calgary, Alberta 
1770 Market Street Toronto, Ontario T2G 4Z6 
Halifax, Nova Scotia M4T 1M4 Local calls: (403) 292-6717 
B3J 3M3 Local calls: (416) 973-6586 Toll free: 1-800-882-5616 
Local calls: (902)426-5331 Toll free: 1-800-263-1136 Fax: 1-403-292-4958 
Toll free: 1-800-565-7192 Fax: 1-416-973-7475 
Fax: 1-902-426-9538 Alberta and the Northwest 

Manitoba Territories 
Québec Advisory Services Advisory Services 
Advisory Services Statistics Canada Statistics Canada 
Statistics Canada Suite 300, MacDonald Building 8th Floor, Park Square 
Suite 412, East Tower 344 Edmonton Street 10001 Bellamy Hill 
Guy Favreau Complex Winnipeg, Manitoba Edmonton, Alberta 
200 René Levesque Blvd. W. R3B 3L9 T5J 3B6 
Montréal, Québec Local calls: (204) 983-4020 Local calls: (403) 495-3027 
H2Z 1X4 Toll free: 1-800-661-7828 Toll free: 1-800.563-7828 
Local calls: (514) 283-5725 Fax: 1-204-983-7543 Fax: 1-403-495-5318 
Toll free: 1-800-361-2831 
Fax: 1-514-283-9350 

Saskatchewan British Columbia and the Yukon 
Advisory Services Advisory Services 

National Capital Region Statistics Canada Statistics Canada 
Statistical Reference Centre (NCR) Avord Tower, 9th Floor Sinclair Centre, SuIte 300 
Statistics Canada 2002 Victoria Avenue 757 West Hastings Street 
Lobby, R.H. Coats Building Regina, Saskatchewan Vancouver, B.C. V6C 3C9 
Holland Avenue 84? 0R7 Local calls (604) 666-3691 Tunney'sPasture Localcalls: (306)780-5405 Tollfree: 1-800-663-1561 Ottawa, Ontario Toll free: 1-800-667-7164 Fax: 1-604-666-4863 K1A 0T6 Fax: 1-306-780-5403 
Local calls: (613)951-8116 
If outside the local calling area, please Telecommunications Device for th 
dial the toll free number for your Hearing Impaired 
province. Toll free: 1-800-363-7629 
Fax: 1-613-951-0581 


