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• Consumer spending at a standstill 
Consumer spending in retail stores remained virtually 
unchanged in February after three months of increases. 

• Wholesalers post second largest sales 
increase during past year 
In February, wholesalers increased sales by 0.9%, the 
second largest rise during the past twelve months. 

• Transportation prices push up CPI 
Consumers across Canada faced a 1.4% average price 
increase between March 1995 and March 1996. About half 
this change came from higher transportation prices. 

• Trade surplus narrows 

Consumer spending 'f 	99 
standstill 

C onsumer spending intretail  stores remained vht 	- 
changed in February 1996 after three months of increases. 
Total retail sales advancedjust 0.1% to $17.8 billion. Re- 

tailcrs in the eastern and western provinces reported higher sales, 
while those in central Canada posted declines. 

Sales in the automotive sector (which includes new and used 
car dealers, gasoline service stations, and parts, accessories and 
service outlets) rose 1.0% after gains of 0.9% in December 1995 
and 1.5% in January 1996. This sector's sales have been generally 
increasing since April 1995. Motor vehicles and recreational vehi-
cle dealers dominated the gain, with a third straight monthly 
advance. The number of new motor vehicles sold rose 3.4%. Both 
gasoline service stations and retailers of automotive parts, acces-
sories and services reported declines. 

Sales remained strong in the general merchandise sector, where 
a 0.5% advance in February marked the third consecutive monthly 
increase. This was mostly due to higher sales by department 
stores. Food retailers recorded lower sales for a second straight 
month (49%), continuing the downward trend observed since 
April 1995. In the other retail sector, sales have been decreasing 

With exports practically unchanged and imports rising, 	 (continued on page 2) 

Canada's trade surplus narrowed in February. 	 Retail sales 

• Foreigners resume investing in 
Canadian securities 
In February, after three months of selling, foreigners 
bought a significant amount of Canadian securities. 

• Composite index continues to pick up 
steam 
The composite index continued to pick up steam in 
March. 
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...Consumer spending at a standstill 
since March 1995, although at a more moderate rate in the past two 
months. 

Among the eight provinces and territories with higher sales in 
Februaiy, British Columbia and Alberta posted the strongest gains 
in value. Partly countering these gains were lower sales, mainly in 
Ontario and Quebec. 

Early indications of March sales point to a decline. Estimates 
indicate a drop in the number of new motor vehicles sold and in  

department stores sales. Layoffs and strikes may have contrib-
uteci to weaker consumer confidence in March. However, employ-
ment in trade increased 0.8% for a second consecutive month. in 
In the United States, retail sales increased 0.1% in March, after a 
rise of 1.9% in February. 
For further information, order Retail trade (catalogue 63-005-
XPB) or contact Louise Généreuz Industry Division at (613) 
951-3549. 

Wholesalers post second largest 
sales increase during past year 

In February, wholesalers increased sales by 0.9%, the second 
largest rise during the past twelve months. Despite this 
significant rebound, sales were at roughly the same level as in 

March 1995 ($20.2 billion). As shipments by manufacturers were 
reduced during February, wholesalers were forced to supply cus-
tomers by dipping into inventories, which declined by 0.5% to 
$31.6 billion. This drop, experienced in 6 of the 11 trade groups, 
was the third consecutive decrease, following two years of unin-
terrupted growth. 

The inventories-to-sales ratio fell from 1.59 in January to 1.56 in 
February. The reversal in this ratio in recent months suggests that 
wholesalers have had difficulties supporting high inventory lev-
els, forcing them to limit their orders from manufacturers. 

Wholesalers' sales of motor vehicles rose 3.5% in February 
after a 2.4% increase in January. This fourth consecutive monthly 
increase corresponds to rising car sales in both Canada and the 
United States in recent months. The slackening of manufacturers' 
shipments, as well as the strikes that affected output in February, 
also contributed to the 1.5% drop in wholesalers' inventories of 
motor vehicles. 

Sales by wholesalers of other products fell by 1.5%, the fourth 
decline in the last five months. Pulp and paper wholesalers, who 
represent almost 20% of this group's sales, accounted for most of 
this drop. Slowing demand has resulted in a large surplus of pulp 
on world markets, leading to eroding prices. 

Retail and wholesale trade, February 1996 
Seasonally adjusted 

Retail salesWholesale sales 

$ million % change $ millions change, 
previous previous 

month month 

Canada 17,826 0.1 20,196 0.9 

Newfoundland 290 1.5 188 3.5 
Prince Edward Island 79 3.0 45 -6.0 
Nova Scotia 565 3.1 485 8.8 
New Brunswick 440 .0.7 292 2.4 
Quebec 4,202 -0.4 4,528 0.4 
Ontario 6,418 -2.0 8,791 1.0 
Manitoba 620 -2.6 740 -2.6 
Saskatchewan 570 0.0 582 -1.5 
Alberta 1,925 4.2 1,851 2.1 
British Columbia 2,656 3.3 2,668 0.4 
Yukon 19 2.2 9 14.6 
Northwest Territories 41 5.5 18 13.6 

In the wake of falling interest rates and an increase in residen-
tial construction intentions, sales by wholesalers of lumber and 
building materials rose 1.6%. This was the first increase after four 
months of decline, although sales remained well below the level of 
February 1995. 
For further infor,narion, order Wholesale trade (catalogue 
63-008-XPB) or contact Catherine Mai'nay, Industry Division at 
(613) 951-9683. 

Transportation prices push up 
cPl 

A ccording to the consumer price index (CPI), consumers 
across Canada faced a 1.4% average price increase be 
tween March 1995 and March 1996. About half this change 

came from higher transportation prices (especially for new vehi-
cles, gasoline, insurance and air fares), but paper supplies, tel-
ephone services, restaurant meals and rented accommodation 
also contributed. At the same time, consumers benefited from 
lower prices for new houses, computer equipment, fresh vegeta-
bles and beef. March's advance was slightly larger than the 1.3% 
corresponding rise reported in February, but considerably lower 
than the average 2.1% increase in 1995. 

Between February and March 1996, the CPI rose 0.4%, due 
mainly to price jumps in the transportation sector. Other increases 
were noted for food, travel tours, clothing and footwear. These 
were moderated by a drop in vehicle prices and in home ownership 
charges. 

After declining in each of the preceding four months, gasoline 
prices rose 3.5% in March, resulting mostly from an anticipated 
increase in demand and record low inventories. Compared with a 
year earlier, gasoline prices were up 3.9%. Air fares jumped 8.9%, 
posting their largest monthly rise since July 1994. Travel tour 
prices reached their seasonal high. 

Food prices rose 0.2% with most of the increase concentrated 
in poultry, fresh fruit and fresh vegetables. Prices declined, how-
ever, for beef and coffee. For a third month in a row, the clothing 

(continued on page 3) 
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...Transportalion prices push up CPI 
and footwear index rose (+0.5%), due mostly to higher prices for 
women's footwear and men's clothing. 

Home ownership charges declined as mortgage interest costs 
and new home prices fell. The downward trend in mortgage rates, 
which began in early 1995, has continued into 1996. New home 
prices decreased throughout most of 1995, and then remained 
weak during the first three months of 1996. The latest 0.5% drop 
was the steepest in over two and a half years. 

Among the provinces, the increases in CPIs between March 
1995 and March 1996 ranged from a 0.7% low in Nova Scotia to a 
2.2% high in Alberta. In Nova Scotia, gasoline and clothing prices 
were lower than the year before, while food prices were un-
changed. In Alberta, above-average price rises were noted for 
most of the index's major components. 

From February to March, the changes in provincial CPIs ranged 
between a decline of 0.1% in Newfoundland to an increase of 0.8% 
in Alberta. The drop in Newfoundland's index was mostly due to 
lower food prices and shelter charges. Large increases in gasoline 
prices and local telephone charges accounted for Alberta's 
increase. 

The Consumer price Index, March 1996 
% change, previous year 

Province! All. Food Energy Housing Transpor- 
territory items tatlon 

Canada 1.4 0.7 1.8 0.2 3.7 

Newfoundland 0.9 -0.1 -0.3 0.7 2.1 
Prince Edward Island 2.1 2.0 -1.2 0.2 3.3 
Nova Scotia 0.7 0.0 .3.1 1.6 -1.3 
New Brunswick 0.8 .2.8 1.1 1.6 2.0 
Quebec 1.6 1.2 2.3 1.0 2.5 
Ontario 1.3 0.6 2.5 -0.1 4.6 
Manitoba 1.9 1.6 0.4 0.6 5.3 
Saskatchewan 1.6 1.1 3.9 3.1 2.5 
Alberta 2.2 1.6 3.6 1.6 4.5 
British Columbia 1.0 0.1 -1.0 -1.5 3.8 
Whitehorse 1.3 1.3 -0.2 -0,2 3.9 
Yellowknife 2.1 1.8 3.5 1.9 4.9 

* Data are not seasonally adjusted. 

For further information, order The consumer price index (cam- 
logue 62-0O1-XPB) or contact Sandra Shadlock, Prices Div i- 
sian at (613) 951-9606. (See also "Current trends" on page 6) 

Trade surplus narrows 

February's exports stood at $21.6 billion, remaining practi-
cally unchanged from January. Stronger sales of automo 
tive, agricultural and forestry products, and consumer goods 

. 
were offset by weaker sales of machinery and industrial goods. 
Shipments bound for the United States. Japan and Europe moved 
ahead, while those to all remaining trading partners lost ground. 

Imports grew by 3.3% to $19.7 billion, mostly on the strength 
of machinery and energy products. Increased shipments from 
OECD countries and the United States were somewhat offset by 
falling shipments from Europe. Higher imports, together with sta-
ble exports, narrowed Canada's trade surplus to $1.9 billion from 
$2.5 billion in January. 

Exports of automotive products rose 6.3%. The healthy pace of 
automobile exports, fuelled by higher sales of light vehicles, was 
tempered by a decline in the exports of trucks. Forestry products 
(+ 1.3%) gained on the strength of lumber and newsprint. The rise 
in lumber exports reflected an increase in housing starts in the 
United States. 

Machinery and equipment exports decreased from January. 
The drop was most notable in aircraft, engines and parts (-15.8%). 
Telecommunications equipment also slipped for a third consecu-
tive month. Exports of industrial goods retreated (3.2%), after 
gains in January. This was consistent with Canadian manufactur-
ing shipments, which declined in February. 

As for imports, machinery and equipment purchases, up 4.5%, 
accounted for the bulk of the growth. Aircraft, engines and parts 
imports advanced sharply (+87.7%), on the strength of several 
major aircraft purchases. As well, imports of excavating machinery 
grew, after dipping in January. Imports of energy products rose by 
34.5%, as crude oil continued to recover from a slump in Decem-
ber. Imports of crude petroleum and coal and other related prod- S 

Note to readers 

Merchandise trade is only one component of the current ac-
count of Canada's balance of payments, which also includes 
trade in services. In the fourth quarter of 1995, the overall 
merchandise trade surplus of $8.8 billion contrasted with a 
current account deficit of $1.3 billion. 

Trade balance 

$ billions, seasonally adjusted 
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ucts were at their highest level since May 1995. This increase was 
related to an unusually cold February across the country. 
For further information, order Canadian international mer-
chandise trade (catalogue 65-001-XPB) or contact Suzie 
Carpentier at (613) 951-9647 or at 1.800-294-5583, Interna-
tional Trade Division. (See also "Current trends" on page 6.) 
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Foreigners resume investing in 
Canadian securities 

In February, after three months of selling, foreigners bought a 
significant $3.6 billion of Canadian securities. They invested 
heavily in federal treasury bills and stock, but sold bonds for 

the first time in 14 months. The foreign investment in Canadian 
stocks was the largest since October 1994. 

Meanwhile, Canadian residents channeled a further $1.9 billion 
into foreign securities, similar in amount to their investment in 
January. So far in 1996 (January and February), investment in 
foreign securities is more than three-quarters that for all of 1995. 

After three months of selling Canadian money market paper 
totalling some $8 billion, foreign investors purchased a record 
$4.4 billion in February, all in federal treasury bills. The Govern-
ment of Canada increased its borrowing in treasury bills, after 
sharply reducing it in the previous three months. Two-thirds of 
the foreign investment in short-term paper came from Europe, with 
the balance from the United States and Asia. 

Foreign investors in February made their largest purchase of 
Canadian stocks since October 1994. The almost $ 1 million invest-
ment was split between new issues and existing shares. U.S. 
investors were the major buyers, accounting for over 90% of the 
investment. Trading activity jumped some 40% to a record $11 
billion in February as share prices, measured by the TSE 300 index, 
moved marginally lower. 

Foreign investment in Canadian securities* 
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* Inciudes bonds, stocks and money market paper. 

Again in February, Canadians invested a large amount ($1.9 
billion) in foreign securities in February, roughly split between 
foreign bonds and stocks. The bulk of investment in foreign 
stocks went to overseas countries (excluding the United States). 
This has been the pattern for more than a year. 
For further information, order Canada's international transac-
tions in securities (catalogue 67-002-XPB) or contact Don 
Granger, Balance of Payments Division at (613) 951-1864. 

. 

Composite index continues to 
pick up steam 

T he composite index continued to pick up steam in March, 
growing 0.7% after a 0.5% gain in February. Ongoing 
advances in the financial markets and in services at the 

start of the year were accompanied by a slight upturn in final 
demand. Eight of the 10 components expanded, two more than in 
February; one was unchanged and one posted a decline. While 
the breadth of the advance suggests strong growth, the overall 
rate of increase does not. 

Household demand gave some signs of rising, buttressed by 
employment growth at the turn of the year, falling interest rates 
and lower inflation. The housing index advanced 1.8%, its strong-
est growth in four years; both house sales and new construction  

posted solid growth. Durable goods sales edged up 0.1% , after 
two months of no growth. Personal services accelerated, returning 
to the pace set in 1994. 

New orders for durable goods continued to advance. This 
growth, together with a steady lengthening of the average work 
week, suggests an improvements in this sector. 

The U.S. leading indicator put an end to an 11-month string of 
declines. After a winter of severe storms and government shut-
downs, employment and household demand have recovered 
sharply, brightening the outlook for Canadian exports. 
For further information, order Canadian economic observer 
(catalogue 11-010-XPB) or contact Francine Roy at (613) 
951-3627, Current Economic Analysis Group. (See also "Cur-
rent trends" on page 6.) 

. 
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New from Statistics Canada 

S Health Indicators 
Health indicators, 1996 is a CD-ROM product that consolidates close to 2 million data points from various databases and national 
surveys. Included are data on workplace injuries, notifiable diseases (for example, hepatitis and tuberculosis), vital statistics (such as 
births, stillbirths and deaths), as well as information from the National Physician Database and the Survey of Consumer Finance. The 
1996 edition also contains new indicators from the National Population Health Survey. 

A new format and Windows-based software make the disc easy to use. Designed to meet the needs of market researchers, educators, 
students, special interest groups and policy makers, the Health indicators database may be used to analyse the health status of 
Canadians, their use of healthcare services, and the performance of the healthcare system. 
Health indicators, 1996 (catalogue 82-221-XDE, $250) is now available. For further information, contact Deirdre Gilhieson, Health 
Statistics Division at (613) 951-1635: fax (613) 951-0792. 

. 

Insights on... 
Spring 1996 
Insights on.. .,a new quarterly newsletter from Statistics Canada, focuses on trends in business 
and trade. It analyses emerging trends in Canadian industry, documents what's new in Canadian 
business, and examines how businesses are responding to challenges and opportunities. 

The first issue features two perspectives on the changing structure of trade. The lead article 
uses a series of charts to trace recent trends in Canada's exports, highlighting the contribution 
of merchandise exports to the economic recovery and Canada's increasing share of the U.S. 
market. A companion piece titled "The globalization of Canadian merchandise trade" uses 1991 
data to look at how globalization has affected the structure of Canadian trade. 
The Spring 1996 issue of insights on... (6IFO0I9XPE, free) is now available. For further 
information, contact Roger Purdue, Business and Trade Statistics Field at (613) 951.3425. 
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Current trends 

Gross domestic product 
% change, 
previous month 
1.0 

0.5 

0 

-0.5 

-1.0 
F 	 J 	 J 	 J 

1993 	1994 	1995 	1996 

Real gross domestic product at factor cost increased 0.4 0% 
in January. 

Consumer price index 
% change, 
previous year 
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Consumers paid 1.4% more for goods and services in March 
1996 than the year before. Food prices rose by 0.7 0/6.  

Composite index 
% change, 
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The composite index continued to pick up steam in March, 
growing 0.7% from the preceding month. 

Unemployment rate 	 I 
% 
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In March, the unemployment rate fell by 0.3 percentage points 
to 9.3%. 

. 

Manufacturing 

$ billions 
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Manufacturers' shipments fell 1.3% to $32.2 billion 
in February. The level of unfilled orders rose 0.7% 
to $33.0 billion. 

Merchandise trade 

$ billions 

Imports 
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In February, the value of merchandise exports remained 
virtually unchanged from January at $21.6 billion. Imports, 
however, increased by 3.3% to $19.7 billion. 

C 

Note: All series are seasonally adjusted except the consumer price index. 
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Latest monthly statistics 
Change, Change, 

previous previous 
Period Level period year 

GENERAL 
Gross domestic product ($ billion, 1986) January 546.0 0.4% 0.4% 
Composite index (1981=100) M arch* 175.6 0.7% 1.1% 
Operating profits of enterprises ($ billion) 4th quarter 23,7 0.5% 0.5% 
Capacity utilization (%) 4th quarter 82.9 •0.7t -2.8t 

DOMESTIC DEMAND 
Retail trade ($ billion) February* 17.8 0.1% 1.6% 
New motor vehicle sales ('000 units) February 98.2 3.4% -0.9% 

LABOUR 
Employment (millions) March 13.7 -0.1% 1.3% 
Unemployment rate (%) March 93 -0.3t -0.41" 
Participation rate (%) March 64.8 -0.3t -0.3t 
Labourincome ($billion) January 35.7 1.1% 3.1% 
Average weekly earnings (5) January 580.84 0.6% 1.7% 

INTERNATIONAL TRADE 
Merchandise exports ($ billion) February* 21.6 -0.1% 1.4% 
Merchandise imports ($ billion) February* 19.7 3.3% 2.9% 
Merchandise trade balance (all figures inS billion) 	February 5  1.9 -0.6 -0.3 

MANUFACTURING 
Shipments ($ billion) February 32.2 -1.3% -0.6% 
Neworders ($billion) February 32.4 -1.3% -1.4% 
Unfilled orders ($ billion) February 33.0 0.7% -4.0% 
Inventory/shipments ratio February 1.40 0.02 0.10 

PRICES 
Consumer price index (1986=100) March 5  134.9 0.4% 1.4% 
Industrial product price index (1986=100) February 129,7 -0.2% 1.9% 
Raw materials price index (1986=100) February 130.6 1.6% -1.2% 
New housing price index (1986=100) February 132,4 -0.5% -2.2% 

Note: All series are seasonally adjusted with the exception of the price indexes. 
* new this week 
t percentage point. 
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Publications released from April 19 to 25, 1996 
Price: Issue/Subscription 

Division/title of publication 	 Period 	 Catalogue 	Canada 	United 	Other 
number 	(Cdn.$) 	States 	counthes 

Uss 
EDUCATION, CULTURE AND TOURISM 
Touriscope: international travel, advance 

information February 1996 66-001-PPB 7/70 9/84 10198 

HEALTH STATISTICS 
Marriages 

Microfiche version 1994 84-212-XMB 25 30 35 
Paper version 1994 84-212-XPB 30 36 42 

HOUSEHOLD SURVEYS 
The labour force March 1996 71-001 -XPB 23/230 28/276 33/322 

INDUSTRIAL ORGANIZATION AND FiNANCE 
CALURA, part I - corporations: foreign 1994 61-220-XPB 38 46 54 
control in the Canadian economy 

INDUSTRY 
Gas utilities January 1996 55-002-XPB 161160 20/200 23/230 
Monthly survey of manufacturing February 1996 31-001 -XPB 19/190 23/228 27/266 
Production and disposition of tobacco products March 1996 32-022-XPB 6160 8/72 9/84 
Pulpwood and wood residue statistics February 1996 25-001-XPB 7/70 9/84 10/98 
Refined petroleum products January 1996 45-004-XPB 20/200 241240 28t280 

INDUSTRY MEASURES AND ANALYSIS 
Gross domestic product by industry January 1996 15-00l-XPB 14/140 17/168 20/196 

INTERNATIONAL TRADE 
Exports by commodity 

Microfiche version January 1996 65-004-XMB 35/350 421420 49/490 
Paper version January 1996 65-004-XPB 75/750 90/900 105/1,050 

PRICES 
Industry price indexes February 1996 62-01 1-XPB 21/210 26/252 30/294 
The consumer price index March 1996 62-001-XPB 10/100 121120 14/140 

To order Infomat or other publications by phone: 

Please refer to the • Title • Catalogue number • Volume number • Issue number • Your VISA or MasterCard number. 
In Canada and the United States call: 	1 800 267-6677 
From other countries call: 	 (613) 951-7277 
Or fax your order to us: 	 (613) 951-1584 

To order a publication by mail, write to: Sales and Service, Marketing Division, Statistics Canada. Ottawa, K I A 0T6. 
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers, add 7% GST, 
Statistics Canada Regional Reference Centres provide a full range of the Agency's products and services. 
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada 
Authorized agents and bookstores also carry Statistics Canada's catalogued publications. 
For address changes: Please refer to your customer account number. 

Pi 
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Key release calendar: May 1996 
Monday 	I 	Tuesday 	I Wednesday  I 	Thursday 	I 	Friday 

Li 	LJ 
Business conditions survey: 
Canadian manufacturing 
industries. April 1996 
Farm input price index, First 
quarter 1996 

61 	1 
ikiing permits, March 1996 

8 
Help-wanted index. ApnI 
1996 

Labour force survey. April 
1996 
New motor vehicle sales, 
March 1996 
New housing price Index. 
March 1996 

I 

. 

ii 1 j !ZJ 
Provincial economic accounts Field crop reporting series: Monthly survey of manufac- Consumer price index. April Canadian international 
(1981-1995) March31 grain stocks turIng, March 1996 1996 trade. March 1996 
and provincial gross Travel between Canada and 
domestic product by industry other countries, March 1996 
(1984-1995) 

2 
Composite index, April 1996 Canada's international Quarterly flnancial statistics 
Retail trade. March 1996 transactions in securities, for enterprises. Fourth quarter 

March 1996 1995 
Wholesale trade. March 1996 

27 2] 30 311 National economic and 
- 	 financial accounts, First 

Characteristics of interna- Employment, earnings and Industrial product price International travel account, quarter 1996 
tional travellers, Fourth hours. March 1996 index, April 1996 First quarter 1996 BaIWSCS of International 
quarter 1995 Raw materials price index. Canaiian families in the payments, First quarter 1996 
Farm cash receipts, Fixst April 1996 nineties: diversity and Real gross domestic product quarter 1996 Unemployment insurance, change, 1995 at factor cost by industry. Net farm Income, 1995 March 1996 March 1996 preliminary -- 

• Release dales for International Trade, the Consumer Price Index and the Labour Force Survey are fixed; dazes for other data series may change. 

. 
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Infomat readership survey 
To serve your needs better, we would like to know how you feel about the information you receive in Infomat 
Please take afew moments to fill out this form andfax it back to us at (613) 951-1104 or mail it to: 
INFOMAT, Communications Division, It H. Coats Building, 10th floor, Statistics Canada, Ottawa, Ontario, 
KJA 0T6. Thankyou. 

What kind of business or industiy do you work in? 

How long have you subscnbed to Infomati I to 5 years 0 	6 toloyears0 More than 10 years C) 

Is this subscription of Infomat shared? 	Yes 0 	No 0 

If yes, among how many people? 	 2-5 0 	6-10 0 	More than 100 

How would do you rate the following sections of Infomat? 

Vezy 	Useful 	Somewhat 	Not 
usefd 	 usefiul 	useful  

Overview 	 1 	2 	3 	4 
Aiticles 	 1 	2 	3 	4 
Charts 	 1 	2 	3 	4 
Tables 	 1 	2 	3 	4 
Currenttrends 	 1 	2 	3 	4 
Latest monthly statistics 	1 	2 	3 	4 

. Release calendar 	 1 	2 	3 	4 
New from Statistics Canada 	1 	2 	3 	4 
Publications released 	 1 	2 	3 	4 

Do you find the articles in Infomat: 	Easy to understand 0 	Too technical 0 

Should the articles be more in-depth? 	 Yes 0 	No 0 

Are there too many statistics in the articles? 	 Yes 0 	No 0 

Which topics do you find most useful? 

Would you use an annual index of Infomafi 	 Yes 0 	No 0 

Do you like the layout (presentation, font, colour, etc.)? 	Yes 0 	No 0 

Wouldyoubcinterestedinreceivinglnfomaiviathelnternet? 	Yes 0 	NoO 

How long does it take foryou to receive Infomat 	1-3 days 0 	4-7 days 0 
from the day of its publication? 	 8 days or more 0 

. 

Stitistic Canada - INF'OMAT Catalogue No. 11002E 	 April 26, 1996 



C3 

10102128 55 	

. 

0 

0 


