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Friday, February 2, 2001 

• Canadian investors sell oft a record 
amount of foreign bonds 
For the first time since October 1999. Canadians reduced 
their holdings of foreign securities in November. selling a 
record amount of foreign bonds. Foreigners reduced their 
holdings of Canadian securities, mainly divesting 
Canadian equities. 

• First drop of the Composite Index since 
1995 

• 	Ihe leading indicator fell by 0.4% in December. its first 
ii p since 1995. Half of the drop originated in the stock 
market. 

• Households spend more on automobiles 
and home heating 
Canadian households spent an average of $53,470 in 
1999 for all their purchases: they spent more on 
automobile purchases and home heating bills. On 
average, households spent about 4% more than in 1998 
and 7 17( more than in 1997. 

• Service sector grows faster than goods 
sector 
In the third quarter of 2000, service sector output grew 
twice as quickly as goods sector output. This was the first 
quarter in two years in which the services sector grew 
more rapidly than the goods sector. 

• Higher fuel costs affect tourism spending 
Tourism spending in Canada increased 6.0% in the third 
quarter of 2000, with higher fuel costs more than 
offsetting a decline in foreign travel. The increase in 
spending was less than the average increase for the 
previous four quarters. 

• Year-end labour market review  

Canadian investors-setI'flta 
record amount-of foreign bói 

For the first time since ()ctohei 1999. Canadian investors 
sold off a record amount of foreign bonds, totalling 
$2.8 billion. The selling was concentrated in U.S. treasuries. 

November's divestment followed cumulative purchases totalling 
$7 billion from January to October. 

On the other hand. Canadians continued to buy foreign stocks 
in November. but at the slowest pace since October 1999. Even 
with November's lower level of investment, Canadian investors 
have accumulated $50 billion worth of foreign equities in the past 
13 months. The massive buildup has favoured U.S. over overseas 
equities by a 2-1 margin. 

Foreigners reduced their holdings of Canadian equities by 
$1 .4 billion. This was only their second divestment of such holdings 
since April 1999. The reduction reflected the selling of existing 
shares in the secondary market for a second month in a row and 
was concentrated in technology shares. The drop in foreign demand 
for Canadian equities again affected Canadian stock prices, which 
declined for a third consecutive month. 
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Employment grew at a strong pace for a fourth straight 
ar in 2000. Job creation was mostly concentrated in the 

. 	irvice sector, whereas in 1999. it was the goods sector- 
especially manufacturing—that led the hiring. 

Includes bonds and stocks only. 
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Canadian investors sell off a record amount of foreign bonds 
In November, foreigners increased their holdings of Canadian 

bonds for only the second time in 2000. adding $0.8 billion. 
Foreign holdings of Canadian bonds declined a total $13.8 billion 
in the first 11 months of 2000. mainly as a result of retirements of 
foreign-held Canadian bonds. In the secondary market, foreign 
investors purchased just $1.9 billion worth of existing bonds in 
the first 11 months of 2000, in sharp contrast with the 
$11.2 billion purchased during the same period in 1999. 

Foreign holdings of Canadian money market paper declined 
by $0.1 billion in November. following a $1.1 billion increase in 
October. The seesaw pattern of foreign investment in Canadian 
money market paper over the first 11 months of 2000 has resulted 
in a small $0.4 billion reduction for the year to date. This is a 
marked difference from the same period in 1999, when foreigners 
slashed more than $13 billion from their holdings of Canadian 
money market paper. 

The November2000 issue of Canada's international transactions 
in securities (Internet: 67-002-XIB, $141$132: paper: 67-002-
.VPB, 5181$1 76) will be available soon. For more information, 
contact Donald Granger (613-951-1864). Balance of Payments 
u#ul Financial F/on's Division. 

Related market information 

In Noveniber, both the short-term and long-term inte,-est rate 
dfferenrials between canadian and U.S. government paper 
were virtual/v unchanged from October. At the end cf 
November, the differential on short-tenn insriwnents stood at 
56 basis points, and the spread on Ion g-temz Inst ruinents 
amounted to 15 basis points. Both djfferentials continue to 
favour investment in the United States. 

The TSE 300 Composite Index fell for a third consecutive 
month in November. declining 8.5%. Nevertheless, Canadian 
stock prices have advanced 4.8% overall since year-end 1999, 
The Standard and Poor's 500 index fell 8.0% in November, 
bringing the decline since the start of the year to 10.5%. 

The canadian dollar closed lower against the U.S. dollar for 
the third consecutive month. November's decline of 0.58 cents 
brought to almost 3 fidi cents the decline since August. The 
Canadian dollar closed out November at 65.10 U.S. cents, the 
lowest close since October 1998. 

First drop of the Composite Index 
since 1995 

T he leading indicator fell by 0.4% in December, its first dip 
since 1995, when the economy was slowing from an 
annual rate of growth of nearly 5%. The preliminary 

nature of December's estimates is underscored by the revision to 
November's figures, which moved from a 0.3% gain to no change. 

Five of the 10 components fell in December, two more than in 
the previous month, while five remained positive. Half of the 
drop originated in the stock market, which recovered slightly 
early in the new year, while export and housing demand also 
softened. The stock market and the housing market have the 
longest lead times in signalling turning points, but also give the 
most false signals of a coming turning point in the economy. 

The housing index dropped 1.3%, as both existing home sales 
and housing starts fell in December. Housing starts were  

particularly weak in Montreal and Toronto, which were hard hit 
by winter storms. Elsewhere, household spending remained 
positive, as labour marLet conditions staved ia ourable through 
the end of the year. 0 

Business spending in Canada also resisted slowing. Electronic 
products led the steady growth in new orders for durable goods. 
Business services remained the driving force behind the growth 
of services employment. The average work week fell sharply. as 
manufacturers met their manpower needs by stepping up hiring. 

As in Canada, much of the recent slump in the U.S. leading 
indicator originated in the stock market, compounded by the 
retreat by the auto industry. 
For more information on the economy, the January 2001 issue of 
canadian economic observer (paper: 11-010-XPB, $231$227) is 
available. For more information, contact Francine Roy (6 13-
951-3627), Current EconomicAna!vsis Group. See also "Current 
trends" on page 8. 

. 
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Households spend more on 
automobiles and home heating 

anadian households spent an average of $53,470 in 1999 
on everything from furniture to entertainment; they spent 
more on automobile purchases and home heating bills. 

On average, households spent about 4% more than in 1998 and 
7% more than in 1997. 

While spending on shelter remained virtually the same as in 
1998 overall, spending on transportation, food and personal taxes 
was up. However, the budget share for each of these spending 
categories was virtually unchanged. 

Transportation spending rose 8% to $6,880, four times the 
increase of just 2% in 1998. The jump was mainly the result of 
higher spending on car and truck purchases and on gasoline. In 
addition, households spent more on driving lessons, registration 
fees and licences. 

Spending on heating fuels rose 7% to an average of $480, 
owing primarily to higher natural gas prices. Households paid 

Average household spending and budget share 

1998 	 1999 

Average Share of 	Average Share of 
spending budget 	spending budget 

($ current) 	(%) ($ current) 	(%) 

51,200 100 53,470 100 

10,820 21 11,560 22 
10,080 20 10,240 19 
6,390 12 6,880 13 
5,910 12 6,100 11 
2,920 6 2,960 6 

2,760 5 2,840 5 
2,350 5 2.410 5 
2,200 4 2,330 4 

1,480 3 1,480 3 
1,150 2 1,360 3 
1,190 2 1,260 2 
1,210 2 1,180 2 

810 2 860 2 
710 1 760 1 
690 1 710 1 

280 	1 	270 	1 
250 	0.5 	270 	0.5 

Note to readers 

The data presented here come from the 1999 Survey of 
Household Spending. They were collected from Januarl to 
March 2000from a sample of about 17.000 private households 
in al/the provinces and territories comparisons of expenditures 
are not adjustedfor inflation, and a//figures have been rounded. 

$11,560 in personal taxes (excluding sales tax). $740 more than 
in 1998, corresponding to the increase in average household 
income. They spent an estimated $6,100 on food (including 
restaurant meals), up 3% from 1998. For the 37% of households 
that rented, average spending on rental accommodation rose 4% 
to $6,420. 

Households also spent more on clothing, personal care, 
entertainment and health care. In contrast, spending on insurance 
premiums declined and contributions to Registered Retirement 
Savings Plans remained flat. 

Access to the Internet and cellphone technology had an impact 
on households' spending on telecommunications. Spending on 
standard telephone service (which includes long-distance service) 
declined 4% to an average of $680. Even though the proportion of 
households with a cellular phone increased from 26% in 1998 to 
32% in 1999, spending on cellulai services fell about 7% to $460. 
Spending on Internet services increased 9% to $260. Finally, 
average spending on computer equipment and supplies was about 
$920. 

Among the provinces and territories, the Northwest Territories 
had the highest average household expenditure in 1999 at $79,680. 
Yukon and Alberta followed with an average of approximately 
$60,000 each. Newfoundland continued to have the lowest average. 
$42,510. 

Among the 17 metropolitan areas for which data are presented 
in 1999. the highest average spending was reported by households 
in Yellowknife ($93.830), followed by Toronto ($65,810) and 
Calgary ($65,010). 
Three tables presenting summary -level household spending data 
for Canada, the provinces and territories and selected metropolitan 
areas, as well as dwelling characteristics and household 
equipment, are available free on Statistics Canada's Web site at 
www,sta:can,ca, under "Canadian Statistics, "then "The People," 
"Families, households and hou cing," and "Ependitures" or 
"Housing." The publication Spending patterns in Canada, 
1999 will be released in June 2001. For more information, 
contact Client Services (1 888 297-7355; 613-951-7355; 
income@starcan.ca ), Income Statistics Division. 

[I 

Total spendIng 

.

Personal taxes 
Shelter 
Transportation 
Food 
Recreation 
Personal insurance payments 

and pension contributions 
Household operation 
Clothing 
Household furnishings and 

equipment 
Gifts of money and contributions 
Health care 
Tobacco products and alcoholic 
Miscellaneous expenditures 
Education 
Personal care 
Reading materials and other 

printed matter 
Games of chance expense (net) 
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Key services indicators, third quarter 2000 

Growth sinceGrowth since 

	

second quarter 	third quarter 

	

2000 	 1999 

0' 

Gross domestic product (real) 	 1.2 	 4.4 
Consumerspending 	 1.4 	 5.5 
Prices 	 1.0 	 2.4 
Exports 	 0.4 	 7.6 
Imports 	 1.2 	 7.1 
Employment 	 1.3 	 2.8 

computer and related services industry ranked first (+14.2%), 
followed by the telecommunication services industry (+11.9%). 

Since the third quarter of 1999, the services sector has added 
302.900 jobs—generating nearly 9 in every 10 new jobs in Canada. 
In addition. 91% of these jobs were full-time positions. In absolute 
terms, job gains were highest in health care and social assistance 
(+80,800) and retail trade (+68.900). In percentage terms, however, 
the most rapid rates of services job growth were in advertising 
and related services (+29.5%), information services and data 
processing services (+23.0) and gaining and lotteries (+ 15.8%). 
The third quarter 2000 issue of Services indicators (Internet: 
63-016-XIB, $261$87; paper: 63-016-XPB, $351s1 16) is now 
available, it includes an article entitled ' Canada 'sfuneral services 
industry in the 1990s," which examines the funeral services 
industry's pe?formance, cost structure, trends and some 
characteristics of its work force. For more information, contact 
Don Little (6 1$M5 1-6739: littdon ( .rrilcan.i -i,), Senice.', l;u/nstries 
Division. 	 0 

Service sector grows faster than 
goods sector 

In the third quarter of 2000, service sector output grew twice 
as rapidly as goods sector output. This was the first quarter in 
two years in which the services sector grew more rapidly than 

the goods sector. 

Output in services climbed by 1.2% compared with the second 
quarter of 2000, primarily driven by private sector service 
providers. Among all the industries in the services sector, the 
most rapid growth was registered in the computer and related 
services industry (+4.3%). 

Consumer spending also contributed to the growth of the 
services sector, with personal expenditures on services rising in 
nominal terms by 1.4% in the third quarter. Those expenditures 
rose fastest for communications services (+3.3%) and restaurants 
and accommodation services (+2.1%). 

The services sector created 139.000 jobs from July to 
September. a 1.3% increase from the second quarter. Employment 
growth was strongest in those industries that benefit from summer 
weather and increased vacation travel. All the added services jobs 
were full-time positions. 

After rising sharply in the second quarter. Canada's trade 
deficit in services fell $131 million to $1.6 billion in the third 
quarter. This decline was largely due to Canadians' lower spending 
on foreign travel. Services exports slipped by 0.4%, while imports 
showed a steeper decline of 1.2%. The decrease in exports and 
imports in this sector is highly unusual. 

Services output rose 4.4% in real terms in the third quarter of 
2000 compared with the third quarter of 1999, matching the 
growth rate posted in the goods sector. Year-over-year, the 

. 
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Higher fuel costs affect tourism 
spending • T totalling

ounsrn spending in Canada increased 6.0% in the third 
quarter of 2000 compared with the third quarter of 1999. 

 $19.5 billion. Declining foreign travel was more 
than offset by higher fuel Costs during this period. The increase in 
tourism spending in the third quarter was slightly less than the 
average increase of 7.6 17c for the previous four quarters. 

Canadians travelling in Canada spent $12.6 billion in the third 
quarter, up 7.1%. Foreign tourists spent $7.0 billion, up 4.1%. the 
lowest rate of increase in two years. In particular. Canadians' 
spending on fuel was up by 17.3% and on air transport by 13.2%. 
while foreign tourists' spending on fuel was up by 15.5%. Total 
spending on fuel increased for the sixth straight quarter. 

The total number of overnight travellers declined 1.7% in the 
third quarter. This decline was entirely attributable to American 
tourists, who made fewer overnight and same-day trips. The total 
number of travellers from countries other than the United States 
was unchanged. The strong increase in the number of travellers 
coming from the United Kingdom nearly offset declines from 

Note to readers 

Unless othent'ise indicated, dait' are not seasonally adju.sted 
and are expressed at current prices: comparisons are with 
data for the same quarter oft/ic previous vea, 

Tourism spending in Canada 

Year-to-year % change, unadjusted data 
20, 

15 

10 

II 	Ill 	IV 	I 	II 	Ill 	IV 	I 	II 

	

1998 	 1999 	 2000 
Tourism spending In Canada 
Not seasonally adjusted 

031999 032000 031999to 
032000 

• Spending by Canadians 	- Total spending 
o Spending by foreign visitors 

. 

$ billions at 	o change 
current prices 

Total tourism spendIng 18.4 19.5 6.0 
Foreigners 6.7 7.0 4.1 
Canadians 11.7 12.6 7.1 

TransportatIon 6.7 7.4 10.1 
Foreigners 1.8 1.9 5.9 
Canadians 4.9 5.5 11.6 

AccommodatIon 2.9 3.0 4.5 
Foreigners 1.5 1.6 5.2 
Canadians 1.4 1.4 3.8 

Food and beverage services 3.1 3.2 2.9 
Foreigners 1.5 1.5 2.1 
Canadians 1.6 1.7 3.6 

Othertounsmcommodltles 1.8 1.9 4.4 
Foreigners 0.6 0.7 4.2 
Canadians 1.2 1.3 4.5 

Other commoditIes 3.9 4.1 3.3 
Foreigners 1.3 1.4 2.8 
Canadians 2.6 2.7 3.5 

Nets: Totals may not add due to rounding. 

other European countries, and increased numbers of travellers 
from South Korea and Australia outpaced declines from other 
Asia/Pacific countries. 

The number of persons working full-time or part-time in the 
tourism industry totalled 571,500 in the third quarter, up a 
substantial 5.3% from the third quarter of 1999. Increases were 
widespread across all industries: recreation and entertainment led 
the way (+9.2%). followed by air transportation (+8.4%) and 
accommodation (+6.7%). 

On a seasonally adjusted basis, employment rose 4.1% (at 
annual rates) from the second quarter, mostly as a result of growth 
in the transportation industry. In the third quarter, the tourism 
sector registered higher grot th than the business sector as a 
whole (+0.4%), reversing the relationship of the second quarter. 
The third quarter 2000 issue of National tourism indicators 
(Internet: 13-009-XIB, free; paper: 13-009-XPB, free) is now 
available. To order, contact Client Services (613-951-3810;fax: 
613-951-3618; iead-info-d(rd@ statcan. Ca). For analytical 
information, contact Jacques Delisle (613-951-3796) or Katharine 
Kemp (613-951-3814), income and Expenditure Accounts 
Division. 
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Year-end labour market review 

Employment grew at a strong pace for a fourth straight year 
in 2000. The number of working Canadians increased by 
more than 319.000. up 2.2% from 1999. While this was 

strong growth, it was lower than the average increases of the 
previous three years. 

The vast majority of the new jobs. 263.000. were full-time; the 
remaining 56,000 were part-time. Full-time employment was up 
by 2.2% and part-time by 2.1%. In 1999, part-time employment 
had declined. 

Although growth in employment was lower in 2000, 
participation in the labour market climbed from 65.6% in 
December 1999 to 66.2% in December 2000. The unemployment 
rate fluctuated between 6.6% and 7.1%, ending the year where it 
began, at 6.8%. The employment rate-the percentage of working-
age people who were employed-climbed to 61.7% last December. 
its highest level since the middle of 1990. 

In 2000, growth in employment shifted from the goods sector 
to services. While manufacturing dominated employment growth 
in the labour market in 1999, more than 90% of new jobs in 2000 
were in the service sector. There were nearly 293.000 new jobs in 
services (+2.7%), compared with only 27.000 in the goods sector 
(+0.7%). Retail trade and high tech service industries and 
occupations led the growth in employment in the service sector. 
Moreover, that growth led to an increase in part-time employment 
last year. 

In the private sector, the increase in the number of employees 
was unusually strong in 2000, jumping 376.000 (+3.9%). However, 
self-employment, the other part of the private sector, declined for 
the first year since 1986. An estimated 146.000 fewer people 
worked for themselves in 2000. a 5.8% decline. About one-third 
of the drop can be attributed to reduced farm employment. 

In the public sector, employment rose 89.000, following a 
similar increase in 1999. The source of the advance was health 
care and social assistance, especially in hospitals. On the other 
hand, the number of jobs declined in both public administration 
and education. 

Overall, the growth in employment during 2000 was twice as 
strong among core-age women (aged 25 to 54) as it was among 
their male counterparts. Among women, employment increased 
by 115,000 (+2.3%). compared with an increase of 58.000 (+ 1.0%) 
for men. Among youths aged 15 to 24, employment growth was 
particularly strong in the last five months of 2000, bringing gains 
over the year to 90.000 (+4.0%). Growth in the service sector 
would appear to have led to more work for core-age women and 
youths. both of whom are more likely than core-age men to work 
in service jobs. 

Employment by industry, December 2000 
Seasonally adjusted 

DecemberDecember 1999 
2000 to december 2000 

000 	'000 change %change 

Total employment 15,066.7 319.2 2.2 

Goods sector 3,891.8 26.5 0.7 
Agriculture 347.5 -51.6 -12.9 
Forestry, fishing, mining, oil and gas 277.7 2.4 0.9 
Utilities 117.7 2.3 2.0 
Construction 820.6 13.2 1.6 
Manufacturing 2.328.4 602 2.7 

Service sector 11,174.9 292.7 2.7 
Trade 2,354.4 82.7 3.6 
Transportation and warehousing 787.8 23.6 3.1 
Finance, insurance, real estate and 

leasing 881.9 16.6 1.9 
Professional, scientific and technical 988.6 62.1 6.7 
Management, administrative and 

othersupport 559.2 41.7 8.1 
Education 952.1 -49.6 -5.0 
Health care and social assistance 1,523.7 51.8 3.5 
Information, culture and recreation 700.6 64.4 10.1 
Accommodation and food 965.7 15.1 1.6 
Other 698.4 -10.5 -1.5 
Public administration 762.4 -5.4 -0.7 

Employment grew in every province in 2000, except 
Newfoundland (-3.1%) and Saskatchewan (-1.0%). Ontario 
steamed ahead, with 58% of total employment growth in ihe 
country. Employment in the province increased by 186,(XX) 
(+3.2%); 4 of every 10 of these jobs were in manufacturing. 40 

In Quebec, employment growth slowed to 0.8%, after t hiec 
years of gains averaging 3.0%. Nevertheless, unemployment 
remained at historically low levels for the province: by the end of 
the year, the jobless rate had fallen to 8.0%, the lowest since early 
1976. British Columbia recorded job gains of 2.3%, and the 
unemployment rate fell to 7.1% from 7.8% over the year. Among 
the provinces, Alberta has posted the steadiest and most prolonged 
employment growth; employment increased by more than 2% for 
the eighth year in a row. 
The analytical article "The labour market: Year-end review" is 
published in the January 2001 issue of Perspectives on labour 
and income, online edition, Vol. 2, no. 1 (Internet: 75-001-X1E, 
$51$48), which is now available. For more information, contact 
Geoff Bowlby (613-951-3325: bowlgeo@statcan.ca ). Labour 
Statistics Division. 

. 
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New from Statistics Canada 

Travel-log 
Winter 2001 

The Winter 2001 issue of Travel-log. Statistics Canada's quarterly tourism newsletter, features 
the article "Canada's competitiveness in the U.S. travel market." To better understand the 
changes occurring in the U.S. market, this article examines the main characteristics of American 
travellers to Canada in 1990 and 1997 it also compares the characteristics of family travel and 
non-family travel in 1990 and 1997. Finally. 1999 data are used to paint a more up-to-date 
picture of U.S. family and non-family travel to Canada. 

Each quarter, Travel-log examines the trends of the Travel Price Index. It also features the 
latest travel indicators, travellers' characteristics and the international travel account. 
The Winter 2001 issue of Travel-log, Vol. 20, no.1 (internet: 87-003-XIE, $51$16: paper: 
87-003-XPB, $131$42) is now available. For more information, contact Monique Bevrouti 
(613-951-1673,fax: 613-951-2909. monique.bevrouti@statcan Ca). Culture. Tourism and the 
Cent refor Education Statistics Division. 

. ! aJk 
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1997 geography catalogue 
1996 Census 

The 1997 Geography catalogue, 1996 Census (geography products: geographic reference producic), formerly available in paper 
format, is now available in PDF format. This catalogue provides information about the geographic products and services produced by 
Statistics Canada. It contains short descriptions of the products and services, including information on price, medium and catalogue 
numbers. 
The 1997 Geography catalogue, 1996 Census (geography products: geographic reference products), (Internet: 92-3 74-XIE, free) is 
now available on Statistics Canada s Web site (wv.'w. statcan. ca ). From the Products and sen'ices page, choose Free publications. For 
more information, contact Alex Nadeau (613-951-4309: geohelp@statcan.ca ), Geography Division. 
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Current trends 	 E 
Gross domestic product 

% change, 
previous month 
1.5 

1.0 

0.5 

0 

-0.5 

-1.0 
oJ 	 J 	 J 
1997 	1998 	1999 	2000 

Gross domestic product advanced 0.5% in October, after 
levelling oft at the end of the third quarter. 

Composite Index 
0  change, 
previous month 
1.5 

1.0 

0.5 

0 

-0.5 
DJ 	 J 	 J 

	
AD 

1997 	1998 	1999 	2000 

The leading indicator fell by 0.4% in December, Its first dip 
since 1995. Half of the drop originated in the stock market. 

Consumer Price Index 
% change, 
previous year 

•iiiilii liii liii IlilliIII III 

DJ 	 J 	 J 	 D 
1997 1998 	1999 	2000 

Consumer prices for goods and services were 3.2% higher in 
December 2000 than they were a year earlier, as they were in 
November. Excluding food and energy, prices rose 191 0. 

Unemployment rate 

6 	iliiii iiiiiiili  
DJ 	 J 	 J 	 D 

1997 	1998 	1999 	2000 

In December, the unemployment rate dipped 0.1 percentage 
points to 6.8%, ending the year where it began. 

C 

Manufacturing 

$ billions 
60 
55 
50 
45 
40 

35 
30 

NJ 	 J 	 J 	 N 
1997 	1998 	1999 	2000 

Manufacturers' shipments increased by 0.3% in November to 
$45.7 billion. The backlog of unfilled orders edged down 0.1% 
to $55.3 billion. 

Merchandise trade 

$ billions 
40' 

Export 

mports 

20 	• 	• 	• • 	I I I I I i i i i • • • i • i i I i i i i i i i i i i 

NJ 	 J 	 J 	 N 
1997 	1998 	1999 	2000 

In November, the value of merchandise exports rose 0.8% to 
$35.5 billion. Imports, which Increased at almost three times the 
pace of exports, were up 2.2% to $31.1 billion. 

. 

Note: All series are seasonally adjusted except the Consumer Price Index. 
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Latest statistics 
Period Level Change. Change, 

previous period previous year 

GENERAL 
Gross domestic product ($ billion, 1992) November* 797.0 0.1% 3.7% 
Composite Index 	1992=100) December 166.6 -0.4% 7.0% 
Operating profits of enterprises ($ billion) Q3 2000 52.6 0.1% 15.7 
Capacity utilization (%) Q3 2000 86.9 -0.If 1St 

DOMESTIC DEMAND 
Retail trade ($ billion) November 23.4 0.4% 6.1% 
Department store sales ($ billions) November 1.50 -3.1% 6.3% 
New motor vehicle sales (thousands of units) November 127.3 3.4% -3.30/i 
Wholesak trade ($ billion) November 31.7 -0.7% 2.1% 

LABOUR 
Employment 	millions) December 15.07 0.2% 2.2% 
Uneinplovnsent rate (%) December 6.8 -0. It 0.Ot 
Participation rate (%) December 66.2 0.11 0.6t 
Average weekly earnings ($) November* 632.15 0.5% 2.9% 
Help-wanted Index (1996=100) December 181 0.0 1 0 7.7% 

INTERNATIONAL TRADE 
Merchandise exports ($ billion) November 35.5 0.8% 12.2% 
Merchandise imports ($ billion) November 31.1 2.2 1-,(,  10.1% 
Merchandise trade balance (all figures in $ billion) November 4.5 -0.4 1.0 

MANUFACTURING 
Shipments ($ billion) November 45.7 0.3% 7.5% 
New orders ($ billion) November 45.6 -0.1% 7.9% 
Unfilled orders ($ billion) November 55.3 -0.1% 2.3% 
Inventory/shipments ratio November 1.35 0.01 0.05 

PRICES 
(ttnsumer Price Index (1992=100) December 115.1 0.1% 3.2% 
Industrial Product Price Index (1992=100) December* 128.9 -0.9% 3.5% 
Raw Materials Price Index (1992=100) December* 142.8 -7.3% 6.3% 
New Housing Price Index (1992=100) November 104.3 0.4% 2.5% 

Note: All series are seasonal/v adjusted with the exception of the price indexes. 
* new this week 
t percentage point 
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Editor Caroline Olivier(613) 951-1189: oIivcar@statcan.ca  
Head of Official Release: Madeleine Simard (613) 951-1088; timamad@statcan.ca  

Published by the Official Release Unit. Communications Division, 
Statistics Canada. 10th floor, R.H. Coats Bldg., Ottawa, Ontario, KIA (YT6. 

The first (official) release of all statistical information produced by Statistics Canada 
occurs in The Dajjs' (www.statcan.ca ), av:silable at 8:30 a.m. The Dails presents 
highlights from new data releases, along with sources, links and contacts for further 
information. It also contains schedules of upresning major news releases and announces 
the Agencys new products and services. 

Published by authority of the Minister responsible for Statistics Canada. 
C Minister of Industry. 2001. All rights reserved. No part of this publication may be 
reproduced. stored in a retrieval system or transmitted in any form or by any means. 
electronic, mechanical, photocopying, recording or otherwise without prior written 
permission from Licence Services. Marketing Division, Statistics Canada. Ottawa. 
Ontario. K I A 0Th. Canada. 

To subscribe: Send a money order or cheque payable to the Receiver 
General of Canada/Statistics Canada. Circulation Management. 120 Parkdale 	The paper used in this publication meets Ute ntinimuns requirements of American 
Avenue. Ottawa. Ontario. K IA 0T6. To order by phone call (613)951-7277. or 	National Standard for Information Sciences - Permanence of Paper for Printed 
I 800 700-1033 both in Canada and outside Canada. or send an e-mail to 	Library Materials. ANSI Z39.48 - 1984. 

.  
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paper. $145; online, $109. All prices are in Canadian dollars and exclude 
applicable sales taxes. Shipping charges will be added for delivery outside 
Canada. 
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Products released from January 25 to 31, 2001 
SUBJECT AREA Period Catalogue Price ($1 
Title of product number (issue/subscription 

AGRICULTURE 
Field crop reporting series: Stocks of Canadian grain. Vol. 80. no. I at December 31. 2000 22-002-XIS 11/66 
Field crop reporting series: Siocks of Canadian grain. Vol. 80. no. I at December 31. 2000 22-002-XPB 15/88 
Stocks of frozen meat products January 2001 23-009-XIE no charge 

ANALYTICAL STUDIES 
The persistent gap: New evidence on the Canadian gender wage gap I IF00I9MIE00157 no charge 
The persistent gap: New evidence on the Canadian gender wage gap I IFOOI9MPEOO157 5 
In search of intergenerational credit constraints among Canadian men: 

Quantile versus mean regression tests for binding credit constraints I IF00I9MIE00158 no charge 
In search of intergenerational credit constraints among Canadian men: 

Quantile versus mean regression tests for binding credit constraints II FOOl 9MPEOO 158 5 

BALANCE OF PAYMENTS AND FINANCIAL FLOWS 
Canada's balance of international payments Q3 2000 67-00l-XIB 29193 
Canada's balance of international payments Q3 2000 67-001 -XPB 38/124 
Canada's international transactions in securities October 2000 67-002-XIB 14/132 
Canada's international transactions in securities October 2000 67-002-XPB 18/176 

CULTURE, TOURISM AND THE CENTRE FOR 
EDUCATION STATISTICS 

Government expenditures on culture 1998/99 87F000IXPB 50 
Travel-log, Vol. 20. no. 1 Winter 2001 87-003-XIE 5/16 
Travel-log, Vol. 20. no. I Winter 2001 87-003-XPB 13/42 

DISTRIBUTIVE TRADES 
Retail trade November 2000 63-005-XIB 16/155 
Retail trade November 2000 63-005-XPB 21/206 

GEOGRAPHY 
1997 geography catalogue. 1996 Census (geography products: 

geographic reference products) 1997 92-374-XIE no charge 
Postal code conversion file November 2000 92Ft)O27XDB 9,000 
Postal codes by federal riding file November 2000 92F0028XD5 2.900 

INDUSTRY MEASURES AND ANALYSIS 
Financial performance indicators for Canadian business. 

Volumes 1-3 1997-1999 10-30I0XKB 725 
Financial performance indicators for Canadian business. Volume 1 1999 6IFOO58XCB 180 
Financial performance indicators for Canadian business. Volume 2 1997 6IFOO59XCB 200 
Financial performance indicators for Canadian business, Volume 3 1997-1999 6IF006OXCB 220 

INTERNATIONAL TRADE 
Imports by commodity November 2000 65-007-XMB 37/361 
Imports by commodity November 2000 65-007-XPB 78/773 

MANUFACTURING, CONSTRUCTION AND ENERGY 
Constnmction type plywood November 2000 35-001 -XIB 5/47 
Electric lamps, lights bulbs and tubes December 2000 43-009-XIS 5/47 
Monthly Survey of Manufacturing November 2000 31-001 -XPB 20/196 
Production and disposition of tobacco products December 2000 32-022-XIB 5/47 
Pulpwood and wood residue statistics November 2000 25-00l-XIB 6/55 
Sawmills and planing mills November 2000 35-003-XIS 9/86 

PRICES 
Industry price indexes November 2000 62-0I1-XPB 22/217 

SCIENCE, INNOVATION AND ELECTRONIC INFORMATION 
Industrial research and development 	 2000 intentions 	 88-202-XIB 	 35 
Quarterly telecommunications statistics. Vol. 24. no. 2 	 Q2 2000 	 56-002-XIE 	 21/40 
Science statistics: Distribution of federal expenditures on science and 

technology, by province and territories. Vol. 25, no. 1 	 1998/99 	 88-OOl-XIB 	 6159 

Catalogue numbers with an -XIB or an -XIE extension are Internet versions (B signifies bilingual. E signifies English): those with -XMB or -XME are microliche: 
and -XPB or -XPE denote the paper version. XDB means the electronic version on diskette, while -XCB denotes a compact disc. 
Note: All products are priced in Canadian dollars and exclude applicable sales taxes. Shipping charges will be added for delivery outside Canada. 	
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Calendar of_key_releases:February 2001 
Monday Tuesday Wednesday Thursday Friday 

I] 
Business Conditions Survt v; 
manufacturing industries. 
January 2001 

Workplace and Employee Building pennits. Labour Force Survey. 
Survey, I994' December 2000 January 2001 

Help'.wanted Index, 
Januay 2001 

New Housing Price Index. Productivity growth in Consumer Price Index. Travel between Canada and 
December 2000 Canada, 1961 to 1999* January 2001 other countries. 

New motor vehicle sales. December 200() 

December 2000 

2jj Canadian international 
Monthly Survey of Composite Index, merchandise trade, Retail trade December 20(0 Population projections. 
Manufacturing. January 2001 December 2000 

Canada's international 2000 to 2026k 
I)eceniber 2(X)0 Wholesale trade. Employment Insurance, transactions in securities. 

December 2000 December 2000 December 2000 

Private and public investment Farm cash receipts. 2000 
in Canada. 2001 intentions* 

21 271 281 1 1 tndustrial Product Price ..J Real gruss domestic 
International travel account. and Raw Materials Price product at factor cost by 
Q4 2000 Indexes. January 2001 industry, December 2000 

Characteristics of Employment, earnings and National economic and 
international travellers, hours. December 2000 financial accounts. Q4 2000 

03 2000 Financial statistics for Balance of international 
enterprises, Q4 2000 payments, Q4 2000 

Note: Except for the releases marked with an asterisk, all the release dates in this calendar are fixed. A more detailed calendar of fixed release dates for the entire 
year is available from Statistics Canada's Web site at www.statcan.ca . 

How to order products and services 
To order Infomat or other products: 

Please refer to the • Title • Catalogue number • Volume number • issue number • Your VISA or MasterCard number. 

In Canada and outside Canada call: 	 (613) 951.7277 or 1 800 267-6677 
Fax your order to us: 	 (613) 951-1584 or 1977 287-4369 
Or e-mail your order 	 order@statcan.ca  

To order on the Internet: Visit the Statistics Canada web site at www,statcan.ca and click on "Products and services". 
To order by mail. wvite to: Circulation Management, Statistics Canada, 120 Parkdale Avenue Ottawa. Ontario. K I A 0T6. 
Include a cheque or money order payable to Receiver General of Canada/Publications. 
Statistics Canada Regional Reference Centres provide a full range of the Agency's products and services. 
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada. 
Authorized agents and bookatorts also carry Statistics Canada's catalogued publications. 
For address changes: Please refer to your customer account number. 
Visit Statistics Canada anytime at www,s:atcan,c-a, Click on Products and service" to access the CANSIM database. Or consult the tables in "Canadian statistics". 
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