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Frida, F'ehruarv 7, 2003 	 Growth in GDP loses momeiTh.im 

• Upturn in growth for Leading 
Indicators 
After fluctuating around 0.2% from August to 
November. the Composite Leading Indicator grew 
0.4% in December. This upturn was led by the firming 
of the stock market as well as strong domestic demand 
Two components fell, four were unchanged. and four 
rose. 

• • Manufacturers slightly more upbeat 
about higher production 

C anada's economy lost moinentuni again in November in 
the wake of weak consumei spending and industrial output. 
Gross domestic product GDP edged up only 0.1%, 

ldlowing a gain of 0.3% in October. 
Retailing activity declined 	mostly the result of a 3.5% 

drop in new motor vehicle sales, while industrial production, 
which includes the mining, utilities and manufacturing sectors. 
remained unchanged. Manufacturing output itself increased only 
O.lc7-. 

In addition, the booming housing and construction sector appears 
to have crested. Residential construction edged up slightly as 
demand for new homes continued to grow. but at a much slower 
pace. Except for furniture stores and gasoline stations, most retailers 
reported lower activity levels in November after strong gains in 
October. 

(anadian manufacturers appear to be slightly more 
upbeat about prospects for increased production during 
the next three months, according to new data from the 
Business Conditions Survey. However, most saw little 
chance for higher employment. 

Industrial production 
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• Largest gain in over a year for 
industrial prices 
Manufacturers' prices, as measured by the Industrial 
Product Price Index, were up 2.8% in December 2002 
from December 2001. the highest year-over-year 
increase since May 2(X)!. Manufacturers paid 17.6% 
more for their raw materials than they did in 
December 2001. 

• Consumer lending spurs gains in 
value of banking services 
Deposit-accepting intermediaries in Canada - 
chartered banks, trust companies. caisses populaires 
and credit unions - produced services worth 

hillion in 2001. tip 4.2 from a reised 
7 hi I IRn III 21.1(X). 
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Growth in GDP... (continued from page 1) 
Demand for travel-related services remained mixed. Consumer 

demand for air travel continued to wane as activity levels dropped 
a further 2.2% in November. Restaurants reported a slight decline 
in activity levels, but providers of hotel rooms and entertainment 
services, including gambling, recorded gains. 

After gaining 25% since mid-2001. the residential construction 
industry slowed down in November. advancing 0.1 %. Housing 
starts fell 3.3% in November, although they remained well above 
the 200.000 mark. The resale housing market cooled considerably. 

Within industrial production. reduced electricity generation 
offset gains in mining and manufacturing. Growth in industrial 
production has been muted since a 1.5 11c,  surge in July. According 
to comparable US data, industrial production south of the border 
rose 0.1%. This was the first monthly increase since July. thanks 
to a surge in motor vehicle production. 

Output from the Canadian mining and oil and gas sector rose 
0.9%, as higher crude oil and natural gas prices drove up 
exploration activity by 9.2%. Oil and gas output declined 0.5% as 
a result of lower production of synthetic oil. Production from 
Canadian mines expanded significantly in October and November, 
after declining for much of 2002. A number of mines re-opened 
after closures earlier in the year. 

In manufacturing, gains by non-durable goods manufacturers 
were offset by declines of durable goods manufacturers. Lower 
production of computers and telecommunications equipment 
continued to reduce the output of the information and 
communication technologies (ICT) manufacturing sector. ICT 
manufacturing declined 1.1% in November. the second consecuti\ e 
monthly decline. 

Manufacturers of transportation equipment pared back 
production 0.8%) for the third straight month. Manufacturers of 
motor vehicles and heavy trucks cut output 5.6% in an attempt to 
reduce rising inventories as the North American market for new 
motor vehicle sales has cooled in recent months. 

Sawmill producers decreased output slightly in November. 
However, output levels in this industry were 177/c higher than in 
November2001. Lumber exports edged down in November after 
surging 7.3% in October. 
The November 2002 issue of Gross domestic product by industry 
(Internet: 15-001-XIE, $]]/$110) is now available. For general 
information, contact Yolande Chanrignv (1 -800-887-4623: 
imad@ statcan. Ca). For analytical information,  contact Jo Ann 
MacMillan (613-951- 7248: joann. macni il/an® statcan. ( ,a), 
Industry Measures and Analysis Division. (See also "Current 
trends" on page 6.) 
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Upturn in growth for Leading 
Indicators 

A fter fluctuating around 0.2i from August to November, 
the Composite Leading Indicator grew 0.4% in December. 
This upturn was led by the firming of the stock market as 

well as strong domestic demand. Two components fell, four were 
unchanged and four rose. 

Services employment rose 0.7%, its largest increase since 
October 2000. to lead all components in growth. Business services, 
an important indicator of the early stages of business planning, 
led the way. 

Within durable goods, furniture and appliances continued to 
increase gradually while housing has led growth in recent months. 

Auto sales ended the year on a positive note, alter trending 
down over four months. The average workweek in manufacturing 
posted its first back-to-back increases since April 2000. 

The trend of the US leading indicator continued to lag behind 
the Canadian. with no growth in five months. An upturn in the 
financial market indicators, notably equity prices, was not enough 
to overcome the ongoing slump in manufacturing. Overall, half of 
the 10 components declined. 
For more information on the econonv, the January issue of 
Canadian Economic Observer (paper: I 1-010-XPB. $231$227) 
is now available. For more information, contact Francine Roy 
(613-951-3627). Current Economic Analysis Group. (See also 

Current trends" on page 6.) 
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Manufacturers slightly more 
upbeat about higher production 

C anadian manufacturers appear to be slightly more upbeat 
about prospects for increased production during the next 
three months, according to new data from the Business 

Conditions Survey. However, most saw little chance for higher 
employment. 

Overall, just over one-quarter (26%) of manufacturers indicated 
in January that output from their firms would be higher in the 
coming quarter, up from only 17% from the previous survey in 
October 2002. 

Just over one-half (54% 1 indicated that their production 
prospects would remain about the same, and 20% felt that 
production would decline. 

Fifteen of the 21 major industry groupings indicated a more 
positive outlook for the first quarter of 2003. Producers in three 
industries were the major contributors: transportation equipment; 
petroleum and coal products; and plastics and rubber products. 

On the other hand, the outlook for employment prospects in 
manufacturing remained stable. Some 72% of manufacturers 
indicated that their employment levels would change little in the 
coming three months, the same proportion as in October. Only 
13% said their firms planned to increase employment, and 15% 
said employment would likely decline. 

Manufacturing accounted for about one out of every five new 
jobs in the economy during 2002, according to an annual review 
of the year's labour market. Of 560,000 new jobs created during 
the year. about 125,0(X) were in manufacturing. 

The Business Conditions Survey also found that about 80% of 
tiianufacturers felt that their current level of finished products 
itiventory was about right. About 15% reported that inventories 
were too high. 

Manufacturers' expectations and business conditions 
Seasonally adjusted 

Jinuary April July October January 
20022002 2002 	2002 	2003 

% of manufacturers who said 

Volume of production In next 
three months will be: 

About the same as in previous 
three months 60 55 69 66 54 

Higher 11 27 20 17 26 
Lower 29 18 10 17 20 

Orders receIved are: 
About the same 55 57 60 55 61 
Rising 13 25 22 27 21 
Declining 32 17 18 18 18 

Backlog of unfilled orders Is: 
About normal 69 68 70 74 72 
Higher than normal 6 13 14 8 8 
Lower than normal 25 19 16 18 20 

FinIshed-product lnv.ntory IC: 
About nght 69 80 80 78 80 
Toolow 3 5 6 5 5 
Too high 27 15 14 18 15 

Employment in next three 
months will: 

Change little from previous 
three months 73 74 72 72 72 

Increase 9 12 13 13 13 
Decrease 18 14 15 15 15 

In addition. 61 % of manufacturers indicated orders they had 
received were about right, and 21% indicated their new orders 
were rising. The majority (72 17c) reported that their current level 
of unfilled orders was about normal. 
For more information, conrail Claude Robillard (613-951-3507: 
c1aude.robillard@statcan.(-o), Manufacturing,  Construction and 
Energy Division. 

Mentally disordered accused: special study 

A newly released report provides an overview of the justice system's policies relating to accused people who are menially disordered. 
The report, prepared by the Canadian Centre for Justice Statistics. also identifies variables that may be suitable for future data 
collection. 

This paper provides background information for possible data collection initiatives and future research addressing the interplay 
between the health and justice systems when a mental disorder becomes a factor in legal proceedings. 
Special study on mentally disordered accused in the criminal justice system (85-559-XZE, free) is now available on Statistics 
Canada s website (www.statcan.co ). For more inforniaiton, contact Client Services ( 1-800-387-2231: 613-951-9023: 
((J5e(SjaS1a1('an.ca), (anadian centre fir Justice Statistics. 
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Largest gain in over a year for 
industrial prices 

Manufacturers' prices, as measured by the Industrial 
Product Price Index (IPPI). were up 2.8% in December 
2002 from December 2001. the highest year-over-year 

increase since May 2001- 
Strong contributors to the year-over-year growth were 

petroleum and coal products (+24.5%) and primary metal products 
(+8.4%). Fruit, vegetable and feed products and chemical products 
also contributed to the annual growth in manufacturers' prices. 
However, lower prices for pulp and paper products and for lumber 
and other wood products dampened the increase. 

The increase for petroleum and coal product prices was the 
largest since December 2000. If these prices had been excluded, 
the year-over-year increase would have been 1.6% instead of 
2.8%. 

Manufacturers paid 17.6% more for their raw materials than 
they did in December 200 1, after an 11.6% increase in November. 
Higher prices for mineral fuels and vegetable products. as well as 
for wood products and non-ferrous metals, were mainly responsible 
for this annual rise in the Raw Materials Price Index (RMPI). If 
mineral fuels had been excluded, the RMPI would have increased 
7.8%. 

The year 2002 was a year of stabilization and recovery for 
industrial prices, with a reversal of the downward trend that 
began in June 2001. By the year's end, almost all of the ground 
lost in the second half of 2001 had been regained. 

Petroleum and coal prices had a strong year. After substantial 
declines in the last quarter of 2001, the IPPI for petroleum and 
coal products grew steadily throughout 2002, though still not 
reaching the high levels experienced in late 2000 and early 2001. 
Increased demand for petroleum and petroleum products. along 
with a tightening and at times an uncertain oil supply. contributed 
to this recovery. 

Industrial product and raw materials price indexes, 
December 2002 

Index °iichange, 	%change. 
(1997=100) previous previous 

month year 

Industrial Product Price Index (IPPI) 	108.2 -0.4 2.8 
IPPI excluding petroleum and coal 

products 106.9 -0.4 1.6 
Intermediate goods 105.0 -0.3 3.3 
Finished goods 113.0 -0.5 1.9 

Raw Materials Price Index (RMPI) 118.4 4.2 17.6 
RMPI excluding mineral fuels 96.3 0.0 7.8 
Mineral fuels (crude oil) 166.1 10.1 32.5 
Vegetable products 108.3 -1.9 21.5 
Animals and animal products 105.8 1.9 2.8 
Wood 86.6 -0,1 8.1 
Ferrous materials 91.4 -2.0 5.5 
Non-ferrous metals 82.0 -0.7 7.3 
Non-metallic minerals 112.5 0.0 2.8 

Prices for motor vehicles reniained steady. Following a year of 
growth in 2001, the general trend in the IPPI for motor vehicles 
and transportation equipment remained flat throughout 2002, 
mirroring the trend in new motor vehicle sales. 

For the most part. lumber prices fell during 2002. With the 
imposition of duties on softwood lumber by the United States in 
late May. the IPPI for lumber and other wood products was in 
steady decline for the remainder of the year. 
The December 2002 issue of Industry price indexes (paper: 
62-011-XPB, $221$217) will be available soon. For more 
information, contact Client Services (613-951 -960o: 
infounit@statcan.ca ) or Daniel/c Gouin (6)3-951-3375: 
danielle.gown@statcan.ca ), Prices Division. 

Canadian Community Health Survey, Public Use Microdata File 

The Public Use Microdata File from the Canadian Community Health Survey (CCHS), 2000-2001 is now available. Data were 
collected from over 130,000 respondents. aged 12 or older, residing in households across all provinces and territories. 

The Public Use Microdata File from the 2000-2001 CCHS provides data for 106 health regions or combined health regions across 
Canada. It comes on CD-ROM. with a built-in Beyond 20/20 application, and includes information on a wide range of topics. 
including alcohol consumption and dependence, chronic health conditions, fruit and vegetable consumption, general health, use of 
health services, height and weight, injuries, physical activity, restriction of activities and smoking. It also provides information on the 
socio-demographic characteristics, the income and the labour force characteristics of the population. 
To order a copy of the Public Use Microdata File orcustom tabulaiionsfrom the 2000-2001 CCHS, contact Client Services(613-951-
1746: hd-ds@statcan.ca ), Health Statistics Division. This product is available free of charge to public organizations in the health 
sector for research and non-commercial purposes. For more information, contact Mario Bdard (613-951-8933: 
mario. bedard@ statcan. Ca), Health Statistics Division. 

. 

Statistics Canada - INFOMAT Catalogue no.11.002 	 February 7,2003 



o 

. 

Consumer lending spurs gains in 
value of banking services 

DC110sit-accepting intermediaries in Canada - chartered 
hanks. trust companies, caisses populaires and credit 
unions - produced services worth $51.8 billion in 2001. 

up 4.2 from a revised $49.7 billion in 2000. 
The growth of the value of these services came from net 

interest income that climbed 11.8% to $27.6 billion in 2001. 
Higher volumes of consumer lending in areas such as mortgages 
and credit cards spurred the gain. 

Other lactors were lower funding costs for equity derivatives 
and increased interest rate spreads on loans among some large 
lenders. Retail banking services provided the biggest portion of 
growth in net interest income. 

On the other hand, there were various mitigating factors. 
Interest rates fell sharply, helping to propel an already active 
housing market. As stock market indexes plummeted in the wake 
of highly publicized corporate failures, the uncertain investment 
climate put a damper on investment trading volunies. The events 
of September Il, 2(X)! aggravated this uncertainty. 

Non-interest income declined 3.4% to $24.2 billion, somewhat 
reversing its large gain in 2000 and dropping again below the 
level of net interest income, a pattern observed prior to 2000. 

The annual Survey of Deposit-accepting Intermediaries covers 
the Canadian-based activities of the principal deposit-accepting 
intermediaries, namely chartered banks, trust companies, caisses 
populaires and credit unions. 

Retail banking services generated 61.2% of the value of services 
pi'tduced in 2001, still the largest proportion. The value of these 
er ices increased 6.0 117f to $31.7 billion. 

The growth in retail banking was a result of a 10.3% advance 
in net interest income to $23.7 billion. Higher volumes of mortgage 
and consumer lending helped drive this increase, as the value of 
house sales soared and interest rates dropped. Growth in business 
deposits was another important contributor. 

Treasury and investment banking remained the second highest 
revenue generator for deposit-accepting intermediaries, accounting 
for $10.5 billion or 20.4% of the value of services provided 
in 2001. 

Value of services produced in Canada by deposit-
accepting intermediaries 
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The value of services produced by corporate and institutional 
finance activities slipped 1.7 1  to $3.7 billion in 2001 in the wake 
of notable corporate downturns, weak equity markets and the 
aftermath of September Il. This segment accounted for 7. 1% of 
the total value of services produced in 2001. down from 7.6% 
in 2000. 

The value of services produced by electronic financial services 
fell for the second straight year in 2001. This portfolio produced 
services worth $3.1 billion, down 7.2 17c from 2000. Electronic 
financial services accounted for 6% of the total value of services 
produced by the industry in 2001, down from 6.7% in 2000. 

Gains in fiduciary services outpaced the other major services 
in 2001. continuing a trend of vibrant unbroken growth since 1996. 
Fiduciary services reached $2.8 billion, up 30.4%. They accounted 
for 5.3% of the value of all services produced in 2001, up 
from 4.3% in 2000. 

For more informatzon,coniact Christine Hinchier (613-951-5092; 
christine.hinchlev@siatcan.ca ) or Mario Vella (613-951-1395: 
ma rio. re/la® ,ctazcan. ca ), Industrial Organization and Finance 
Dwzsion. 
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Current trends 
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Gross domestic product 
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1.5 
1.0 	 _ 

1999 	2000 	2001 	2002 

Total economic activity edged up 0.1% in November, following 
a 0.3% gain in October. 

Composite Index 

% change. previous month 
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The leading indicator grew 0.4% in December after fluctuating 
around 0.2% for four straight months. 

Consumer Price Index 
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Consumer prices for goods and services were 3.9 0/6 higher in 
December than they were a year earlier. Excluding food and 
energy, prices also rose 3.90/6. 

Unemployment rate 
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In December, the unemployment rate was unchanged at 7.5%. 
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Manufacturing 
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Manufacturers' shipments deckned 1.3% in November to 
$43.6 billion. The backlog of unfilled orders declined 0.2% 
to $46.9 billion. 

Merchandise trade 
$ biflions 
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25 	
Imports 

20 
NJ 	 J 	 J 	 N 
1999 	2000 	 2001 	2002 

In November, the value of merchandise exports declined 2.20 0 

to $34.3 blion. Imports edged down 0.1% to $30.2 billion. 

Note 	All series are seasonal/v adjusted except the Consumer Price Index. 
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Latest statistics 
Period Level Change. Change, 

pievious period previous year 

GENERAL 
Gt'oss domestic product 	$ billions, 1997)' November* 984.4 0.1% 3.7% 
Composite Index (1992=100) December 180.6 0.4% 7.9% 
Operating profits of enterprises ($ billions) Q3 2002 40.3 2.6% 12.9% 
Capacity utilization tate Q3 2002 83.3 0.8* 2.5* 

DOMESTIC DEMAND 
Retail trade 	IS billions November 25.8 -0.6% 5.1% 
New motor vehicle sale,. (thousands of units) November 140.9 -4.7% -2.6% 
Wholesale trade ($ billions) November 35.9 0.3% 8.8% 

LABOUR 
Employment (millions) December 15.6 0.4% 3.7% 
Unemployment rate (%) December 7.5 0.0* -0.5* 
Participation rate December 67.5 0.2* 1.2* 
Average weekly earnings (5) November 684.76 0.3 1% 2.05% 
Help-wanted Index 11996=100i January* 111.6 -1.7% -11.3% 
Regular Employment Insurance beneficiaries (in thousands) November 550.5 - I. I % -1.6% 

INTERNATIONAL TRADE 
Merchandise exports (S bIllions> November 34.3 .2.2% 5.0% 
Merchandise imports ($ billions) November 30.2 -0.1% 7.8% 
Merchandise trade balance taIl figures inS billions> November 4.1 -0.8 -0.6 

MANUFACTURING 
Shipments (S billions) November 43.6 1.3% 5.8% 
New orders ($ billions) November 43.5 -0.9% 6.8% 
Unfilled orders ($ billions) November 46.9 -0.2% -1.1% 
lnventorv/shipments ratio November 1.46 0.04 -0.07 

PRICES 
Consumer Price Index (1992=100) December 120.4 -0.3% 3.9% 
Industrial Product Price Index (1997=100) December 108.2 -0.4% 2.8% 
Raw Materials Price Index (1997=100) December 118.4 4.2% 17.6% 
New I-lousing Price Index (1992=100) November 112.5 0.6% 5.0% 

Note: 	All series are .seoso,wIl 	al,us,el t,th i/u ('X('7ti('fl otthe p,u'' uuIe.se.'L 
new this week 

* percentage point 
1997t'pk,- 	1992 w the bwe ss'ar used in determining prices Jbr gross domestic product In' industry. Also. valwition has been t)tan ged frosn factor cost to basic IP'U. 

1 	Calculation oft/ic rafrs of capacity use is now based on the 1997 North American Industry Classification System (NA!( S), which has replaced the I95() 
Standard Industrial ('fossil ieatu'n. 
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Published by the Official Release Unit, Communications Division. 
Statistics Canada. 101h floor. R.H. Coats Bldg., Ottawa. Ontario. KIA 0T6. 

Price per issue: paper, $4: online at www.statcan.ca. $3. Annual subscription: 
paper, $)45: online. $109. All prices are in Canadian dollars and exclude 
applicable sales taxes. Shipping charges will be added for delivery outside 
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Avenue, Ottawa, Ontario. K IA 0Th. To order by phone call (613)951-7277. or 
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orderstatcan.ca. 

The first >official> release of all statistical information produced by Statistics 
Canada occurs in The Daily (www.statcan.ca ), available at 8:30 a.m. The Daily 

presents highlights from new data releases, along with sources, links and contacts 
for further information. It also contains schedules of upcoming major news 
releases and announces the Agency new products and services. 

Published by authority of the Minister responsible for Statistics Canada, 
C) Minister of Industry. 2003. All rights reserved. No part of this publication may 
be reproduced. stored in a retrieval system or transmitted in any form or by any 
means, electronic, mechanical, photocopYing, recording or otherwise without 
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Canada. Ottawa, Ornario. K I A 0T6. Canada. 

The paper used in this publication meets the minimum requirements of American 
National Standard for Information Sciences - Permanence of Paper for Printed 
Library Materials. ANSI Z39.48 - 1984. 
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AGRICULTURE 
Cereals and oilseeds review November 2002 22-007-XIB 11/112 
Cereals and oilseeds review November 2002 22-007-XPB 151149 
Farm Product Price Index November 2002 21-007-XIB free 
Field crop reporting series: Stocks of Canadian grains at December 31. 2002 22-002-XIB 11/66 
Field crop reporting series: Stocks of Canadian grains at December 31, 2002 22-002-XPB I 5/58 
Stocks of froien and chilled meat products January 2003 23-00Q-XIF free 

CANADIAN CENTRE FOR JUSTICE STATISTICS 
Special study on mentally disordered accused in the criminal justice s stern S5-.SS)-NtF free 

DEMOGRAPHY 
Quarterly demographic statistics Q3 2002 91-002-XIB 8/25 
Quarterly demographic statistics Q3 2002 91-002-XPB 10/33 

INDUSTRY MEASURES AND ANALYSIS 
Gross domestic product by industry November 2002 15-OOl-XIE 11/110 

INTERNATIONAL TRADE 
Exports by commodity November2002 65-004-XMB 37/36 I 
Exports by commodity November 2002 65-004-XPB 78/773 

LABOUR STATISTICS 
Employment, earnings and hours November 2002 72-(X)2-XIB 24/240 

MANUFACTURING, CONSTRUCTION AND ENERGY 
Asphalt roofing December 2002 45-OOl-XIB 5/47 
Electric power statistics November 2002 57-00l-XIB 9/85 
Refined petroleum products September 2002 45-004-XIB 161155 

PRICES 
Canadian International Development Agency Post Indexes February 2003 62F0084X1E free 
Foreign Service Directives Post Indexes February 2003 62F0082X1E free 
Military Post Indexes February 2003 62F0085X1E free 
Post Indexes for Non-government Organizations February 2003 62F0083X1E free 

SERVICE INDUSTRIES 
Restaurant, caterer and tavern statistics November 2002 63-01 l-XIE 6/55 

Catalogue numbers with an -XIB or an -XIE extension are Internet versions lB signifies bilingual. E signifies English): those with -XMB or -XME are microfiche: 
and -XPB or -XPE denote the paper version. XDB means the electronic version on diskette, while -XCB denotes a compact disc. 
Note: All products are priced in Canadian dollars and exclude applicable sales taxes. Shipping charges will be added for delivery outside Canada. 

How to order products and services 
To order Infomal or other products: 

Please refer to the • Title • Catalogue number • Volume number • Issue number • Your VISA or MasterCard number. 

In Canada and outside Canada call: 	 (613) 951-7277 or 1 800 267-6677 
Fax your order to us: 	 (613) 951-1584 or 1 877 287-4369 
Or e-mail your order: 	 order@statcan.ca  

To order on the Internet: Visit the Statistics Canada website at www.statcan,ca and click on "Our products and services'. 
To order by mail, write to: Circulation Management. Statistics Canada. 120 Parkdale Avenue. Ottawa. Ontario. K IA 0Th. 
Include a cheque or money order payable to Receiver General of Canada/Publications. 
Statistics Canada Regional Reference Centres provide a full range of the Agency's products and services. 
For the reference centre nearest you. check the blue pages of your telephone directory under Statistics Canada. 
Authorized agents and bookstores also carry Statistics Canada's catalogued publications. 
For address changes: Please refer to your customer account number. 
Visit Statistics Canada anytime at wwst.sta:eanaa. Click on "Our products and services" to access the CANSIM database. Or consult the tables in "Canadian 
statistics'. 
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