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Abt Associates of Canada
Social Research

Contact:

David Hoffman, Ph.D.,
Senior Researcher,
Ottawa Office,

85 Albert Street,
10eh Floor,

Ottawa, Ontario.

KIP 6A4

2300 Yonge Street,
Toronto, Ontario.
M4P 1G2

(4l6) 483-4313

(613) 233-0145
233-9385

Description:

Abt Associates provides social research
services to clients in the public and private
sectors. The question being addressed in the
development and delivery of projects may
involve program impact, policy alternatives,
program implementation or a demonstration

pro ject.

Services include technical assistance with
problem definition, development of research
objectives and design, statistical analysis and
interpretation of results.

Experience with program evaluation projects.

Personnel:
4 full-time employees in Canada.
R.B. Robinson President

Other Offices:
2300 Yonge Street,
Toronto, Ontario.
M4P 1G2

R.B. Robinson,
President
(416) 483-4313

1112 West Pender St.,
Vancouver, B.C.
VeE 2S1

Colin Meredith, Ph.D.,
Researcher
(604) 681-6l167

Subsidiaries and/or Affiliated Companies:
Stevenson & Kellogg, Canadian Facts.

Abt Associates of Canada, Stevenson & Kellogg
and Canadian Facts are the three operating
divisions of SK/CF Inc., an employee—owned
Canadian organization.

Incorporated in Canada.

Under the terms of a licensing agreement, Abt
Assoclates of Canada adheres to the standards
and procedures of Abt Associates Inc. of
Cambridge, Massachusetts. Members of staff of
each company are available to the other's
clients.

ACP Marketing Inc.

388 St. James St,,
9th Floor,

Contact:
Dennis Senik,

Montreal, Quebec
HIZ IS 1

388 St. James St.,
Montreal, Quebec
H2Y 181

(514) 994-9328

(514) 844-9328

Description:

Group interviews, telephone and mail surveys
across Canada. Market structure analysis,
concept evaluation, evaluation of advertising
campaigns. Methodological design. Strategic
marketing analysis and consulting.

Facilities:
A full-service research house.

Personnel:

7 full-time employees in Canada.
Yvan Allaire, Ph.D., Partner
Marcel Coté, M.Sc., Partner

Subsidiaries and/or affiliated companies:
Secor Inc.

An independent Canadian company.

Incorporated in Canada.

Adcom Research Limited (1965)

( CAMRO)
95 Berkeley Street, Contact:
Toronto, Ontario. D.R. Longden,

M5A 2W8 95 Berkeley Street,
Toronto, Ontario.
(416) 869-1912 M5A 2W8

5. Letovsky,

1170 Beaver Hall
Square,

3rd Floor,
Montreal, Quebec.
H3B 3Cé6

(514) 861-1746

Description:

Adcom does primarily high quality telephone
interviewing and specializes in custom surveys,
media research and Day-After—Recall studies of
television and print advertising as a means of
establishing impact value.

Fecilities:

22 central telephone installations across
Csnada with approximately 160 monitored
telephones and 350 fully trained interviewers.

Personnel :

50 full-time employees in Canada.
A.T. Gamble Chairman
E.R. Lyons President



A.M. Seymour
D.R. Longden
W. Gaug

Other Offices:

Montreal

Director
Director
Director

Subsidiaries and/or Affiliated Companies:

Canadian Farm Surveys

An independent Canadian organization.

Incorporated in Canada.

Analytical Research (Canada) Limited (1964)

P.0. Box 45
Toronto-Dominion Centre

Toronto, Ontario.
MS5SK IN1

(416) 364-8491

Description:

Contact:

Irving Gilman,
President,

104 South Division St.,
Peekskill, New York.
10566

(914) 737-8855

Social, Marketing, Consumer, Industrial,

Attitude Research;
Projects;

Corporate, Government
Consultants: - Communications,

Public Affairs, Advertising, New Product

Development, Product Testing;
Seminars;

Canadian/U.S. Studies;

Comparative

Qualitative/Quantitative/Motivation

Techniques.

Facilities:

Comparative Canadian, U.S. Corporate Image

Studies;

Personnel:

Social Science Seminars;
to Advertising Agencies.

Consultants

5 full-time employees in Canada.

Irving Gilman
Susan Starr

President
Vice~-President

A subsidiary of Analytical Research Institute

Inc.

Incorporated in Canada.

Burke Intermational Research Limited (1967)

(CAMRO)

2900 Warden Avenue,
Suite 230,
Agincourt, Ontario.
MIW 2S8

(416) 497-7400

Contact:
Patrick E,
President,
2900 Warden Avenue,
Suite 203,

MIlW 258

Greene

(416) 497-7400

Description:

Founded in the United States in 1931, the
company provides ad hoc, custom designed survey
research studies for industry and governments
in twelve countries throughout Europe, the
Americas and Japan.

Facilities:

Centralized telephone survey facilities in
twelve ma jor centres across the country,
offering full-time supervision at point-of-
interview.

Personnel:

15 full-time employees in Canada.

Patrick E. Greene President/Secretary
Mary Graham Group Account
Executive

Senior Project
Director

Field Director
Project Director
Project Director

Nancy Barbour

Linda Miller
Richard Cooper
Jill Greenwood

A subsidiary of: Burke International Research

Corporation.

Incorporated in Canada.

Canada Market Research Limited (1973)
( CAMRO)

2 Gloucester St. Contact:
Toronto, Ontario. Graham Peters,
M4Y 1L5S President,

2 Gloucester Street,
Toronto, Ontario.
M4Y 1IL5

(416) 964-9222

(416) 964-9222

Description:

The design, execution and interpretation of
research surveys of all types for industry,
commerce and government. Total emphasis is on
the professional conduct of this work by senior
researchers with considerable (average 15
years) experience.

Facilities:

Consultancy in research design, interpretation,
statistical applications, etc. is available, in
addition to the “full service" conduct of
surveys, or the provision of interviewing
services coast-to-coast.

Personnel:
17 full-time employees in Canada.

Graham R.E. Peters President
Timothy D.L. Costar Executive

Vice-President
C. Hugh Grant Executive

Vice-President

Incorporated in Canada.
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Canadian Facts (1933) (CAMRO)

Contact:

Susan O'Hara,

Manager, Ottawa Office,
85 Albert Street,

10th Floor,

Ottawa, Ontario.

KIP 6A4

160 Bloor St. East,
Toronto, Ontario.

(416) 924-5751

(61987 232=08i12

Description:

Full service survey research organization
providing consulting, design, administration
and analysis services to government, industry,
commerce and social institutions. The largest
and most experienced organization of its type
in Canada, the company's main work consists of
custom research studies.

The company maintains in-house sampling, data
processing and tabulation departments. The
national field force is administered by a full
time field management staff and a network of
regional supervisors.

Facilities:

Opinion Panels (Canadian Family Opinion)
Centralized Telephone interviewing facilities
across Canada

Communication and opinion testing centres at
permanent mall locations in major centres
(Consumer Opinion Centres)

Complex in-house statistical and computer
analysis services

Continuous multi-client surveys (CF Monitor)

Personnel :
140 full-time employees in Canada.
D. Monk President

Other Offices:
160 Bloor St. E.
Toronto, Ontario.
(416) 924-5751

D. Monk, President

Réalities Canadiennes
1390 Sherbrooke St. E.
HMontreal, Quebec

H3G 1J7

(514) 842-1734

F.S. Lyman

1112 West Pender St., P. Forward
Vancouver, B.C.

VeE 2S1

(604) 681-6167

Subsidiaries and/or Affiliated Companies:
Stevenson & Kellogg

Abt Associates of Canada

Stevenson & Kellogg, Abt Associates of Canada,
and Canadian Facts are the three operating

divisions of SK/CF Inc., an employee owned
Canadian organization.

Incorporated in Canada.

Canadian Inter-—mark

310 Donlands Ave., Contact:
Toronto, Ontario. Mr., Ceals- Hinch.,
M4J 3R8 President,

301 Donlands Avenue,
Toronto, Ontario.
M4&J 3R8

(416) 425-1814

(416) 425-18l4

Description:

Canadian Corporation with international
associates; national field force; shared cost
surveys; consumer behavior and attitude
studies; industrial research; price
sensitivity measurement; comprehensive test
merket package; public transit research;
product taste testing.

Facilities:

Special graphic presentations.

National probability sample.

Personnel :

9 full-time employees in Canada.

Mr. "C.J. Hinch President

Ms. E. Rehak Project Director
Other Offices: Montreal

Subsidiaries and/or Affiliated Companies:
Trans Canada Interviewing.

An independent Canadian organization.

Incorporated in Canada.

Centre de recherches contemporaines limitée
(1570) (CAMRO)

2021 Union St., Contact:

Suite 850, Clifford Balson,
Montreal, Quebec. Executive

H3A 259 Vice-President,

2021 Union St.,
Montreal, Quebec.
H3A 259

(514) 284-9360

(514) 284-9360

Description:

A Canadian owned, national and bilingual
research organization offers a full range of
market, public attitude and communication
research services.



The company provides comprehensive research
services including consulting, design,
administration, field work, data processing and
analysis.

Facilities:

Omnibus - a bi-monthly shared-cost study.

Group discussion facilities.

Permanent mall locations for shopping centre
interviews.

Computer facilities — GA - 1830 computer on
premises.

Card 1 - basic statistical testing facility
which can be added to standard cross—tabulation
analysis.

Affiliated with Contemporary Research Centre
Limited.

For further information see that listing.

Le centre de recherche sur 1'opinion publique
(Crop Inc.) (1965) (CAMRO)

1500 Stanley, Contact:
Montreal, Quebec Claude Gauthier,
H3A 1R3 Executive
Vice-President,
1500 Stanley,
Suite 520,
Montreal, Quebec.
H3A IR3

(514) 849-8086

(514) 849-8086

Description:

Based in Montreal but active through Canada,
CROP i1s a team of professional researchers with
vast experience in counselling, in designing
and executing social and political research
projects, in communications, marketing,
education, and corporate image.

Facilities:

Counselling services in applied social
research; sample models and selection;
telephone, door-to-door, group, and shopping
center interviews; coding; data processing
ana analysis.

Personnel :
12 full-time employees in Canada.
Yvan Corbeil President
Claude Gauthier Executive
Vice President

An independent Canadian organization.

Incorporated in Canada.

Cogenm Inc. (1972)

1420 Sherbrooke St. W., Contact:

Montreal, Quebec GErard Virthe,

H3G 1K7 1420 Sherbrooke St. W.,
Montreal, Quebec
(514) 845-9221 H3G 1K7

(514) 845-9221

Description:

A Canadian firm specializing in marketing
research and consulting, especially in the area
of consumer goods and services. Senlor
personnel comprises specialists in the
marketing of consumer goods and market research
professionals.

We provide our national clients with all the
research and survey services they require, to
which we add marketing consulting and
interpretation capabilities rarely found in
survey firms. We carry out every kind of
survey (including discussion groups),
commercial establishment location studies, and
marketing plans.

Facilities:

4 permanent, fully equipped rooms for group
discussions.

Listening and direct communication system.
Film and slide projectors; video equipment.
3 fully equipped kitchens.

Monitor-equipped telephone rooms (36 permanent
lines).

Electronic data processing service.
Computer-simulated LOOPS for site selection.
All telephomne, mail, in-home, and shopping
centre survey systems.

Permanent facilities located in Montreal,
Toronto, and Quebec City.

Personnel:
35 full-time employees in Canada.

Other Offices:

365 Bloor Street East, Robert C. Inglis,
Suite 500, Director,
Toronto, Ontario. Ontario Division
M4W 3L4

(416) 968-1038

Communications Research Centre

3 Charles Street W., Contact:

Suite 201, Leonard Kubas,

Toronto, Ontario. 3 Charles St. W.,

M4Y IR4 Suite 201,
Toronto, Ontario.

(416) 960-5030 M4Y 1R4

(416) 960-5030



Description:

A full service research company covering a
broad spectrum of consumer and industrial
marketing projects. CRC has special competence
in the retail merchandising and communications
sectors.

Undertakes studies and analysis of consumer
demographics, attitudes and behaviour in ma jor
metropolitan areas. Special emphasis and
expertise in the following areas:
marketing/economics studies of periodical
publishing industries; editorial/readership/
advertising promotion studies for publishers;
data assembly and evaluation for retail
merchandising sector; marketing consulting/
strategic planning; information resource
centre for Toronto Metropolitan region;
developing computerized information data banks
and bases; retail site location.

Facilities:

Target Market Focus data base.

Centralized Telephone Interviewing Facilities.
Word Processing Systems.

Resident Economist.

Advanced Computer Analysis Capabilities.

Personnel:
3 full-time employees in Canada.

Leonard Kubas President
Carolina Lai Director of
Administration

Marian Rohaly Research Assoclate

Subsidiaries and/or Affiliated Companies:
The Newspaper Research Centre

Retail Marketing Associates

Target Market Focus

A subsidiary of Metro Business Services Inc.

An independent Canadian organization.

Incorporated in Canada.

Complan Research Associates Ltd. (1967)
(CAMRO)

44 Eglinton Ave. West Contact:

Toronto, Ontario. M.A. Maciver,

M4R 1Al President,

44 Eglinton Ave. W.,
Toronto, Ontario.
M4R 1AL

(416) 483-1126

(416) 483-1126

Description:

Complan is a full service research house with
research capabilities from design through to
analysis. We specialize in custom research
studies for Government and the private sector.
Our national field force is multilingual.

Facilities:
Issues Canada-national omnibus 4 times a year
(2,000 adults).

Personnel:
30 full-time employees in Canada.
M.A. Macliver President

Other Offices:
Ottawa

(613) 234-0025
(613) 234-94061!

Allan Robbins
Vice President

An independent Canadian organization.

Incorporated in Canada.

Comstat Research Associates Ltd. (1974)

b6 Slater Street, Contact:
Suite 1701, Frederick Ermuth, Ph.D.,
Ottawa, Ontario. President,
K1P 6H9 66 Slater Street,
Suite 1701,
(613) 238-8537 Ottawa, Ontario.
KlP 6H9

(613) 238-8537

Description:

Full service applied social and economic
research organization offering
multidisciplinary professional and support
staff skilled in problem definition,
development of research objectives, survey
design and implementation, statistical analysis
and interpretation of results.

Facilities:

Associated with the Comstat Consulting Services
Ltd. group of companies, we maintain in-house
capadility for questionnaire design, sampling
desizn, field control, data entry (Key Edit
1000) and statistical analysis using a variety
of general purpose and specialized statistical
appli.cations programming packages.

Perscnnel:

20 full-time employees in Canada.

Frederick Ermuth Ph.D President

Barry de Ville Vice-President

Rolf Schliewen Vice-President

John Gagan Secretary-Treasurer

Other Offices:
55 University Ave.,
Suite 605,

Barry Braff, Ph.D.,
Director,



Toronto, Ontario.
M5J 2H7

(4le) 862-9867

Applied Social
Research

An independent Canadian-owned organization.

Incorporated in Canada.

Contemporary Research Centre Limited (1970)

(CAMRO)

1220 Yonge St.,
Toronto, Ontario.
M4T 1Wl

(416) 924-7791

Description:

Contact:

Frank J. Lacy,
President,

1220 Yonge St.,
Toronto, Ontario.
M4T 1wl

(416) 924-7791

A Canadian owned, national and bilingual
research organization offers a full range of
market, public attitude and communication

research services.

The company provides comprehensive research
services including consulting, design,
administration, field work, data processing and

analysis.

Facilities:

Omnibus - a bi-monthly shared—-cost study.
Group discussion facilities.
Permanent mall locations for shopping centre

interviews.

Computer facilities - GA - 1830 computer on

premises.

Card 1 - basic statistical testing facility
which can be added to standard cross-tabulation

analysis.

Personnel:

51 full-time employees in Canada.

Francis J. Lacy
Clifford J. Balson

Walter Myers
Robert Day

Kersti Biro
Christine Schmidt
Alec T. Svoboda
Other Offices:
2021 Union Ave.,
Suite 850,
Montreal, Quebec.

H3A 259
(514) 284-9360

President, Toronto
Executive Vice-
President, Montreal
Vice-President,
Toroato
Vice-President,
Toronto
Vice-President,
Montreal
Vice-President,
Montreal
Vice-President,
Toronto.

Clifford Balson

56 Sparks St.,
Suite 803,
Ottawa, Ontario.
K1P 5A9

(613) 233-2265

Sudha Mehta, Manager

An independent Canadian organization.

Incorporated in Canada.

The Creative Research Group Limited (1971)
{CAMRO)

161 Eglinton Ave. East, Contact:
Toronto, Ontario. 161 Eglinton Ave. E.,
M4P 1J5 Toronto, Ontario.

M4P 1J5

(416) 484-9500

Description:

Creative Research specializes in the design,
implementation, analysis and reporting of all
types of marketing, advertising and public
opinion research. The company's client-service
staff are all senior research people who work
either together (in teams) or individually to
conduct both simple and complex opinion
research studies. The company utilizes all
forms of primary data collection (personal,
telephone and mail interviews) and has broad
capabilities in conducting both quantitative
and qualitative research.

Facilities:

Complete production, editing and coding of
survey materials.

Full range of computer analysis of quantitative
data.

Sophisticated national sampling systems for
personal, mail and telephone surveys.
Standard techniques include: "I1.D.E.A." test
of new product concepts; COMTEST advertising
pre-test.

Publishes annual Vacation Habits of Canadians
Survey.

Group interview room and observation
facilities.

Personnel:

40 full-time employees in Canada.
Daniel R. Androsoff Vice~President
Peter Y. Copleston Vice-President
Richard W. Crosby President
Joyce Henry Vice~President
Mark R.C. Lovell Vice-President
J. Murray Philp Vice-President
Marilyn E. Sandler Vice-President
Robert J. Stewart Vice-President
David R. Thexton Vice-President
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Subsidiaries and/or Affiliated Companies:
Traveldata International.

An independent Canadian organization.

Incorporated in Canada.

Elliott Research Corporation Ltd. (1936)
(CAMRO)

Contact:

George L. Shields,
President,

840 Pape Avenue,
Toronto, Ontario.
M4K 3T6

840 Pape Avenue,
Toronto, Ontario.
M4K 3T6

(416) 463-1143

(416) 463-1143

Description:

Elliott Research Corporation Ltd. provides
quantitative and qualitative research,
nationally, on a custom basis, for companies in
the consumer and industrial goods fields, for
major advertising agencies, for leading retail
establishments and for various Government
departments.

Quantitative research ranges from concept
through product to A.T.U. studies. The
company's Continuing Public Attitude Study has
been conducted annually since 1944.
Advertising pre and post tests and campaign
effectiveness measurements are undertaken.
Since 1944 Elliott has been the sole Canadian
provider of national advertising expenditure
data.

Facilities:

Personal and telephone interviews on a
nation-wide basis. Permanent Shopping Mall
facilities in Toronto, and access to plaza
facilities in all major Canadian centres.
Centralized telephone interview set-up in
Toronto. Group interview studio with one-way
mirror and observation gallery, Toronto.

Personnel:

65 full-time employees in Canada.
George L. Shields President
Douglas J. Colquhoun Executive

Vice-President

Other Offices:

5993 East Jean Talon
Street,

Suite 205,

St. Leonard, Quebec.
H3B 1H9

(514) 253-31111

Mme C. Samson,
Manager,

An independent Canadian organization.

Incorporated in Canada.

Gelfand Derry & Associates Ltd. (1969)

1253 McGill College Contact:

Avenue , William C. Derry,

Montreal, Quebec. President,

H3B 2Y5 1253 MeGill College
Avenue ,

(514) 866-9481 Montreal, Quebec.
H3B 2Y5

(514) 866-9481

Description:

Completely integrated national marketing/survey
research firm specializing in custom designed
research in consumer, industrial, institutional
ard political sectors. National field
interviewing force, bilingual facility.
Subsidiary: Atlantic Studies Group, Collins
Bank, Historic Properties, Halifax, N.S. B3J
189 (902) 429-0563.

Facilities:

In-depth studies including consumer
psychometric projects. Visual laboratory for
surface design testing. Focus group work.

Personnel:

4 full-time employees in Canada.

William C. Derry President

Paul Cushman Executive
Vice-President
Atlantic Studies
Group

David Webster

An independent Canadian organization.

Incorporated in Canada.

Golifarb Consultants Limited (1965) (CAMRO)

5075 Yonge Street, Contact:
Willowdale, Ont. Paul D. Myles,
M2N 6C6 Executive

Vice-President,
5075 Yonge Street,
Willowdale, Ont.
M2N 6C6

(4l6) 787-0648

(416) 787-0648

Description:

Custom designed studies including behaviour and
attitude research, communications research,
market surveys, segmentation studies, tracking
studies, group discussion sessions, from a
total design and implementation basis.

Facilities:
In-house computer service.



Personnel:

25 full-time employees in Canada.

Hartin Goldfarb Prasident,

fank L. Whlas fxecutive
Vice-President

Other Offfces: #Eoaecadl

Subsidiaries and/or Affiliated Companies:

Accu-tab Computer Services Limited

Goldfarb Consultants Community Development
Research Limited

Incorporated in Canada.

ISL International Surveys Ltd. (CAMRO)

Contact:

T.A. Bryk,
President,

20 Eglinton Ave. E.,
Toronto, Ontario.
M4P 1B2

1) Eglinton Avenue E.,
Tsronto, Ontario.
#M4P 1B2

(416) 487-3381

5300 Sherbrooke St. W.,
Room 1775,

Montreal, Quebec.

H3A 1B9

(416) 487-3381

(514) 842-2734

Description:

Full service bilingual research organization to
diagnose client problem, define research
objectives, design studies, interpret and
analyse results in relevant and understandable
language. Widest range of research in-house
ficilities in Canada.

Facilities:

l. Syndicated Diary Purchase Panel.

% Customized Research Division — personal,
telephone and focus group facilities.

3. Permanent mall intercept locations.

4. Syndicated retail distribution service.
Quality control and data processing
facilities include: head office sampling
design, selection and control. National
field staff of English and French
interviewers. Head office field control
and fieldwork validation via long distance
tealephone. In-house translation, editing,
coding, key punching, tabulation,
statistical analysis and printing.
On—premise computer - GA18/30, 32K with 16K
user partition running under DMS 250 and
UYTOS with TSO and full peripheral
2quipment including on-line CRT data entry
terminals. Entrex 280 key-to-disk data
entry system. Central location telephone
installations. Group discussion viewing
and recording facilities. Bilingual group
moderators.

Personnel:

105 full-time employees in Canada.

T.A. Bryk President

D. Black Vice-President
Operations,

R. Hotte Secretary Treasurer

T. King Vice-President
(Montreal)

J. Lockyear Vice-President

J. Chapman Vice-President

Subsidiaries and/or Affiliated Companies:
ISL Test Centres

Sondage d'Opinion

Consumer Panel of Canada

An independent Canadian organization.

Incorporated in Canada.

Market Facts of Canada Limited (1962)
(CAMRO)

Contact:
John C. Robertson,

1240 Bay Street,
Toronto, Ontario.

M3R 3L9 President, or

Jim King,
(416) 964-6262 Sr. Vice-President
Description:

Market Facts of Canada is a large, full-service
marketing research company and has the research
capabilities and the data collection,
processing facilities to handle all phases of
the research process in-house. The company
specializes in problem-solving and improving
management decision-making.

Facilities:

Special analytical program and interpretive
skills (multi-variate analysis and conjoint
measurement); Household Equipment Study - an
annual syndicated study covering 60 products.
Also, a quarterly omnibus via mail panel with
2,000 or 4,000 respondents. Special data
collection facilities ~ consumer mail panels,
qualitative group research, central telephone
interviewing with computer-administered
questionnaires, Marketest, shopping mall test
centres, national 'door-to-door' interviewing
staffs.

Personnel:

85 full-time employees in Canada.

John C. Robertson President

Jim King Sr. V.P., Marketing
Jean de Boerr Sr. V.P., Operations
Julia Woolcombe V.P. & Account Group
Head

V.P., Data Collection
V.P. & Account Group
Head

V.P. & Account Group
Head

Gail Durance
Rick Bennett

Peter Groansairtl
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Other Offices:
Montreal, Vancouver.

pDivisions of Market Facts of Canada

Consumer Mail Panels - 15,000 households
Marketest - controlled in-store research
Telecentral - central location telephone
interviewing

Industrial Marketing - research on industrial
products and services

Decision Systems - special analysis and
computer modelling.

An independent Canadian organization.

Incorporated in Canada (partners with Market
Facts, Inc., Chicago).

Metro Business Services Inc.

3 Charles Street W., Contact:
Suite 201, Leonard Kubas
Toronto, Ontario. 3 Charles Street W.,
M4Y 1R4A Suite 201,

Toronto, Ontario.
(416) 960-5030 M4Y R4

(416) 960-5030

Description:

Undertakes studies and analysis of consumer
demographics, attitudes and behaviour in major
metropolitan areas. Special emphasis and
expertise in the following areas: marketing/
economics studies of periodical publishing
industries; editorial/readership/advertising
promotion studies for publishers; data
assembly and evaluation for retail
merchandising sector; marketing consulting/
strategic planning; information resource
centre for Toronto Metropelitan region;
developing computerized information data banks

and bases; retail site location.

Personnel:

3 full-time employees in Canada.

Leonard Kubas President

Carolina Lai Director of
Administration

Marian Rohaly Research Associate
Subsidiaries and/or Affiliated Companies:
The Communications Research Centre.

The Newspaper Research Centre.

Retail Marketing Associates.

Target Market Focus.

An independent Canadian organization.

Incorporated in Canada.

Nationwide Market Research Corporation Limited
(1968)

Contact:

James F. Kielty,
President,

45 Charles Street E.,
Toronto, Ontario.
M4Y 1S2

45 Charles St. East,
Toronto, Ontario
M4Y 152

(416) 961-2811

(416) 961-2811

Description:

A full service marketing and public opinion
research company with data-collection
facilities in all parts of Canada. High level
computer tabulation capability, full inventory
of statistical programs. National probability
sample design.

Facilicies:

Central location (shopper intercept) studies.
Focus group discussion facility (permanent
location).

Diagnostic T.V. commercial testing.

Fully bilingual staff at design and report
writing levels.

Multi-national research facilities - U.S.,
Europe, Africa, Asia.

Resident economist.

Personnel:
10 full-time employees in Canada.

James F. Kielty President

Verne H. Atril, Ph.D. Director of Special
Studies

Daniel G. Herling Statistician

Other Offices: Montreal.

Subsidiaries and/or Affiliated Companies:
Afrfiliated with and operated in conjunction
with the Canadian Gallup Poll Limited.

An independent Canadian organization.

Incorporated in Canada.

Realit&s Canadiennes

Suite 18, Contact:
139) Sherbrooke St. W., F.S. Lyman, Director,
Montreal, Quebec. Suite 18,

H3G 1J9 1390 Sherbrooke St. W.,
Montreal, Quebec.
(5l4) 842-1734 H3G 1J9

(514) 842-1734



= D7l =

Description:

Full service survey research organization
providing consulting, design, administration
and analysis services to government, industry,
commerce and social institutions. The largest
and most experienced organization of its type
in Canada, the company's main work consists of
custom research studies.

The company maintains in-house sampling, data
processing and tabulation departments. The
national field force is administered by a full
time field management staff and a network of
regional supervisors.

Facilities:

Opinion Panels (Canadian Family Opinion).
Centralized Telephone Interviewing facilities
across Canada.

Complex in-house statistical and computer
analysis services.

Communication and opinion testing centres at
permanent mall locations in major centres
(Consumer Opinion Centres).

Continuous multi-client surveys (CF Monitor).

A division of Canadian Facts.

For further information see that listing.

Retail Marketing Associates

3 Charles Street W., Contact:
Suite 201, Leonard Kubas,
Toronto, Ontario. 3 Charles Street W.,
M4Y R4 Suite 201,

Toronto, Ontario.
(416) 960-5030 M4Y R4

(416) 960-5030

Description:

A full service research company covering a
broad spectrum of consumer and industrial
marketing projects. RMA has special competence
in the communications and retail merchandising
sectors.

Undertakes studies and analysis of consumer
demographics, attitudes and behaviour in major
metropolitan areas. Special emphasis and ex-
pertise in the following areas: marketing/
economics studies of periodical publishing
industries; editorial/readership/advertising
promotion studies for publishers; data
assembly and evaluation for retail merchan-
dising sector; marketing consulting/strategic
planning; information resource centre

for Toronto Metropolitan region; developing
computerized information data banks and bases;
retail site location.

Facilities:

Target Market Focus data base.

Centralized Telephone Interviewing Facilities.
Word Processing Systems.

Resident Economist.

Advanced Computer Analysis Capabilities.

Personnel:
3 full-time employees in Canada.

Leonard Xubas President
Carolina Lai Director of
Administration

Marian Rohaly Research Associate

Subsidiaries and/or Affiliated Companies:
The Communications Research Centre

The Newspaper Research Centre

Target Market Focus

A subsidiary of Metro Business Services Inc.

An independent Canadian organization.

Incorporated in Canada.

Special Surveys Group: Special Surveys
Coordination Division (1972)

Statistics Canada Contact:

3rd Floor, Ray Ryan,

Jean Talon Bldg. Coordinator,

Ottawa, Ontario. 3rd Floor, Area C-7,

KIA OTé Jean Talon Bldg.,
Ottawa, Ontario.

(613) 996=57I7 K1A OTé6

(613) 9%96-5717

Description:

The Special Surveys Group was established to
manage statistical surveys of a special nature
that are not part of the natiomal statistical
program. These surveys are undertaken on a
cost recovery basis.

Facilities:

The Special Surveys Group specializes in the
conduct of large surveys which are not limited
to but are usually in the area of social
statistics. The group has at its disposal the
supplementary survey capacity of the National
Labour Force Survey and as well conducts
large-scale ad hoc projects. Services range

from consultation on the various components in

the survey cycle to the design and conduct of
entire survey programs.

Personnel:

23 full-time employees in Ottawa as well as
support from the 8 Statistics Canada Regional
Offices across the country who employ some
1,200 trained interviewers.
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Daniel Starch (Canada) Limited (1949) (CAMRO)

301 Donlands Avenue, Contact:
Toronto, Ontario. Carl J. Hinch,
M4J 3R8 President,
301 Donlands Avenue,
(416) 425-1824 Toronto, Ontario.
M4J 3R8

(416) 425-1824

Description:

Readership and reader profile studies of
consumer magazines, business publications, farm
journals, newspapers and company publications.
Pre and post testing of all types of
advertising. Qualitative "Impression” Studies.
Perceptual and Meaning Studies using portable
T-Scope. Recall studies of outdoor, interior
card, exterior bus, mall posters and subway
designs. Direct mail studies. Group
discussions.

Personnel:
12 full-time employees.
National field force.

Carl J. Hinch President
J. Geotfrey Cudlip Vice-President
Brian Hickey Vice-President

Incorporated in Canada.

Thompson, Lightstone & Company Limited (1977)
( CAMRO)

60 Shattesbury Ave., Contact:
Toronto, Ontario. Ian M. Lightstone,
M4T 1A3 Partner,
60 Shaftesbury Ave.,
(416) 922-1140 Toronto, Ontario.
M4T 1A3

(416) 992-1140

Description:

Full service marketing and survey research
organization providing research design, data
collection and analysis services to the
commercial institutional and government
sectors. The company maintains a national
interviewing force and all coding and data
processing is carrled out by in-house
personnel.

Facilities:

National field force of interviewers and
supervisors.

Controlled central location telephone
interviewing facilities.

Central location shopper intercept study
facilities.

(m~line data interaction computer system.

Personnel:

17 full-time employees in Canada
[an M. Lightstone Partner
Ivor Wm. Thompson Partner

Other Offices: Vancouver

Subsidiaries and/or Affiliated Companies:
Information Search Services

Canadian Opinion Poll

An independent Canadian organization.

Incorporated in Canada.






specialized
research
services and
organizations

In contrast to the full-service

survey research companies,

specialized research services
and organizations are cha-
racterized by one or more of
the foliowing:

a) they assume responsibili-
ty for only a part of the
survey research process.

b) they concentrate on spe-
cialized research activities
(i.e. real estate, transpor-
tation, environmenta.,
etc.);

c) marketing survey research
is not aiways their major
source of income.

sub-categoriesin this section

include:

1. Interviewing services

2. computer services

3. research consultants &
specialists

4. management consultants

5. other specialized research
services
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interviewing
services

These are companies able to
provide to clients services
and facilities that are related
to field interviewing assign-
ments






Baar and Associates (1973)

Market Research Contact:

Services, Mrs. Lilo Baar,

5923 Trollinger St., 5923 Trollinger St.,
North East, North East,

Calgary, Alberta. Calgary, Alberta.

T2K 3W5 T2K 3W5

(403) 274-0757 (403) 274-0757
275-3246 275-3246

Description:

Free-lance coordinator, market and opinion
research, provides field services for all types
of surveys, door-to-door, telephone,
mall-intercept interviewing, recruiting focus
group participants.

Personnel:

No full-time employees; trained part-time
interviewers available throughout southern
Alberta and adjacent areas of B.C. and
Saskatchewan.

Not incorporated in Canada.

Centralized Interviewing Services (1969)

95 Berkeley Street, Contact:

Toronto, Ontario. E.R. Lyons,

M5A 2W8 President,

95 Berkeley Street,
Toronto, Ontario.
M5A 2W8

(416) 869-1912

(416) 869-1912

Description:

CIS provides supervised, monitored telephone
interviewing in 22 installations across Canada
with approximately 160 telephones and 350 fully
trained interviewers.

Personnel:
4 full-time employees in Canada.
W. Gaug Field Director.

A subsidiary of Adcom Research Limited,
Toronto.

R.I.S. Christie Limited (1971)

366 Adelaide St. E., Contact:

Toronto, Ontario. Jill Christie,

M5A IN& 366 Adelaide St. E.,
Toronto, Ontario.

(416) 368-3408 M5SA 1N4&

(416) 368~3408

Description:

R.I1.S. is the largest market research
organization engaged primarily in fieldwork.
We perform services such as translation,
typing, printing, sampling, etc. Vast
experience in telephone, door-to-door, mall
intercepts, professional/executive interviews
and focus group recruiting from coast to coast
in Canada. We have supervisors in all major
Canadian cities with an emphasis on quality and
timing.

Personnel:

23 full-time employees in Canada.

T. Jill Christie President
Betty M. Blaire Vice-President
Murray Rayner Vice-President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Consumer Contact Limited (1971)

25 Overlea Blvd., Contact:

Luilding 3, Mrs. G.J. Eoll,
Toronto, Ontario. President,

M4H 1BI1 25 Overlea Blvd.,
Building 3,
Toronto, Ontario.
M4H 1B1

(416) 422-5100

(416) 422~5100

Description:

Consumer Contact with 54 coordinators and more
than 2,000 interviewers is an all inclusive
interviewing service. Its senior people devote
taemselves solely to the provision of quality
interviewing services.

Personnel:

7 full-time employees in Canada.

Mrs. G.J. Eoll President

Mrs. G. Bickerton Vice-President
Mrs. J. Duff Director of Field

Incorporated in Canada.

Cross Canada Interviewing (1968)

45 Overlea Blvd., Contact:

Suite B4, Norma George,

Toronto, Ontario. President,

M4H 1C3 45 Overlea Blvd.,
Suite B4,

(416) 429-7622 Toronto, Ontario.
M4H IC3

(4l6) 429-7622
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Description:

We do research in malls, telephone surveys,
research in supermarkets and medical research.
Television commercial pre-tests.

Personnel:

2,500-3,000 part-time employees.

Norma George President

M. George Vice-President
Shirley Percival Field Director

Incorporated inm Canada.

Go~Gal Research Services (1972)

Contact:

Jenny Gogal, Owner,
4 Oxenden Cres.,
Etobicoke, Ontario.

4 Oxenden Cres.,
Etobicoke, Ont.
M9C 4H4

(416) 621-3869 MIC 4H4
622-7215
(416) 621-3869
622-7215
Description:

We specialize in all phases of field
interviewing and are able to perform this in 50
centres across Canada (St. John's, Newfoundland
to Victoria, British Columbia). Each centre
has a supervisor to ensure accurate results.

Personnel:
1 full-time employee in Canada.
Jenny A. Gogal Owner

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Institut de cueillette de 1l'information inc.
(1970)

6966, boul. de
1'Assomption,
Montreal, Quebec.

Contact:

Pierrette Boileau,
Chairman and Managing
Director,

6966, boul. de
1'Assomption,
Montreal, Quebec.

(514) 725-9549

(514) 725-9549

Description:

We are exclusively a sample survey centre: we
offer no professional services, but gather
public opinion of all kinds; we also perform
sampling and coding operations.

Personnel:

7 full-time employees in Canada.

Pierrette Boileau Chairman and Managing
Director

Soucy D. Gagné Psychologist, Vice—
President
Psychologist,

Secretary

Roger Leduc

Incorporated in Canada.

Interviewco Limited (1975)

3860 Notre Dame Contact:
Boulevard, Sheila R. Buchan,
Suite 400, President,
Chomedey, Laval, 3860 Notre Dame
Quebec., Boulevard,
H7V 1§81 Suite 400,
Chomedey, Llaval,
(514) 687-3570 Quebec .
332-6264 H7vV 1Sl
(514) 687-3570
332-6264
Description:

Professional interviewing nationwide, depth
interviews (professional, medical), group
discussions, shopping centre intercepts,
commercial testing, door-to-door interviewing,
central telephone rooms Montreal and Toronto,
taste testing, all related field services and
bilingual interviews throughout the province of
Quebec .

Personnel:
8 full-time employees in Canada.
Sheila R. Buchan President

0la Ferguson Vice-President
Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Manpower Temporary Service (1958)

Contact:
Robert A. Hunter,

980 Yonge Street,
Toronto, Ontario.

M4w 2J5 Marketing Manager,
980 Yonge Street,

(416) 922-4611 Toronto, Ontario.
M4W 2J5

(416) 922-4611

Description:

World's largest temporary help service
specializing in assisting clieants with staffing
needs in marketing research, office, technical
and industrial areas.
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Personnel :

200 full-time employees in Canada.

W.J. Coke President

Robert A. Hunter Marketing Manager
Maureen Quinn Manager, Corporate

Services

Other Offices: St. John's, Halifax,

Moncton, Quebec City, Ottawa, Barrie, Sudbury,
Sault Ste. Marie, Windsor, London, Kitchener,
Welland, St. Catharines, Niagara Falls,
Winnipeg, Calgary, Edmonton, Regina, Saskatoon,
Vancouver, Brockville, Belleville,
Peterborough, Kingston.

A subsidiary of Manpower Inc., Milwaukee,
Wisconsin.

Incorporated in Canada.
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computer

5

These are companies which
specialize in the processing
of survey and research data.
Their services may include
sampling, programming, ta-
bulation and statistical analy-
Sis.






Accu ~ Tab Computer Services Limited (1973)

5075 Yonge St., Contact:
3rd Floor, Philip K.C. Lee,
Willowdale, Ontario. Vice-President,
M2N 6C6 Operations.
5075 Yonge St.,
(416) 226-5344 3rd Floor,
Willowdale, Ontario.
M2N 6C6

(416) 226-5344

Description:

Research tabulations from keypunching through
complete tabular data. Also have programming
capabilities to do custom work.

Type of Equipment:
IBY System 3 - exclusive use.

Computer Programs:

The company has its own set of programs
designed and written to handle market research
tabulations. .

Personnel:
8 full-time employees in Canada.
Paul D. Myles President

Vice-President,
Operations
Chairman of the Board

Philip K.C. Lee
Martin Goldfarb
Incorporated in Canada.

Processing of marketing/survey research data
represents major source of income.

Bailey & Rose Limited (1975)

Suite 1007, Contact:

2 Bloor Street West, K.F. Tongue, General
Toronto, Ontario Manager,

M4W 3E2 Suite 1007,

2 Bloor Street West,
Toronto, Ontario
M4W 3E2

(416) 923-6585

(416) 923-6585

Description:

General EDP consulting company, writes custom
software and specializes in business and
mathematical application.

Type of Equipment:
PDP 11/45 and IB¥ 370/168 - both shared.

Computer Programs:

SPSS (tabulation and statistical analysis)
DATA CLEAN (editing survey data)

CANSIM (data base of Canadian statistical
information)

Personnel:
30 full-time employees in Canada.
Ian Winston Fox President

Other Offices:

Ste 2912, 330 Sparks St., Ottawa

Ste 716, 850 West Hastings, Vancouver
Ste 420, 1117 St. Catherine, Montreal
Ste 308, 1585 Barrington, Halifax

Incorporated in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

Computel Systems Limited (1967)

1200 St. Laurent Blvd., Contact:
Ottawa, Ontario. Ms. Irena Nosko,
KIK 3B8 Systems Consultant,
Statistical Services,
(613) 746-4353 1200 St, Laurent
Blvd.,
Nttawa, Ontario.
K1K 3B8

(613) 746-4353

Description:

Computel {s la leading Canadian computer
services company providing data processing,
consulting, education and data entry services
from coast~to-coast through Computel, Data
Logic and Dominion Computer Support Services
(DCSS).

Type of Equipment:

Computel exclusive facilities available to
clients on a shared use basis:

(2) IBM 370/168, IBM 360/65, UNIVAC 1100, (&)
HP3000. Accessible: (2) B4700 in Miami,
Florida

Computer Programs:

Current versions of SPSS, on-line SAS through
T50 and BMD statistical analysis. In addition,
MARK IV and EASYTRIEVE file management and
report writing systems can also be very useful
for socio-economic survey analysis. Data entry
services offered through our subsidiary, DCSS,
erable us to provide a complete service from
assistance in survey design through data entry,
statistical analysis system set~up and
processing to provide analysis of results.

Personnel :

375 full~time employees in Canada.

R.T. Horwood President

R.A. Skene Executive Vice-
President

G.W. Gow Vice-President,

Marketing and Sales
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Other Offices:

Halifax, Montreal, Quebec City, Toronto,
Winnipeg, Calgary, Edmonton, Vancouver,

Victoria

Incorporated in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

DATACAP Ltd (1969)

77 Metcalfe Street,
Suite #906,

Ottawa, Ontario.
K1P 5L6

Contact:

Mrs. Ayla Weston,
Vice-President,
77 Metchalfe St.,

#906,
Ottawa, Ontario.
K1P 5L6

(613) 238-6363

(613) 238-6363

Description:

All activities in data processing including
form design, opinion sampling, data entry and
data reduction of the results. We have 5
mini-computers in-house to assist in these
tasks.

Type of Equipment:

IBM 370-168 and UNIVAC 1108 - shared
DATAGENERAL NOVA 2/10 and DATAGENERAL NOVA 800
- exclusive.

Computer Programs:

Each survey is taken on its merits resulting in
a choice of a standard package and a custom
design program set.

Personnel:

50 full-time employees in Canada.

Brian R. Weston President

Ayla Weston Vice-President

Other Offices:
Toronto, Montreal, Kingston, Cornwall

Incorporated in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

EDP Industries

Contact:

K.B. Landstrom,
1132 Homer Street,
Vancouver, B.C.
V6B 2X7

1132 Homer Street,
Vancouver, B.C.
V6B 2X7

(604) 682-2383

(604) 682-2383

Description:

EDP is a full service computer company
specializing in computerized bookkeeping
applications.

Type of Equipment:
H-1015, DATA 100, and UNIVAC 1710-1810.

Personnel:
31 full-time employees in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

Interactive Market Systems (1969) Inc.

1240 Bay Street, Contact:

Suite 802, Ian M. Grant,

Toronto, Ontario. Manager,

M5R 2A7 1240 Bay Street,
Suite 802,

(416) 961-2840 Toronto, Ontario.
M5R 2A7

(416) 961-2940

Description:

Principally involved in on-line storage and
retrieval of large disaggregate data bases.
Data can be analyzed by clients on their own
terminals or through IMS offices. Programming
background is not needed by the terminal
operator.

Type of Equipment:
Digital Equipment, DEC-20

Computer Programs:
IMS specializes in programs designed to assist
in media and marketing analysis.

They provide a range of generic programs that
permit cost-ranking, cross-tabulation, reach/
frequency and optimization anaysis of numerous
data bases in Canada, the United States and
internationally, as well as custom—designed
programs. Program details/specifications are
available upon request.

Personnel:
3 full-time employees in Canada.

Head Office:
19 West 44th Street, New York 10036

Chairman
President

Leon Liebman
Richar Makely

Incorporated in Canada.

Processing of marketing/survey research data
represents major source of income.
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IST L'Industrielle Services Techniques Inc.

Head Office:
2 Complexe Desjardins, Suite 1317
Montreal, Quebec H5B 1B3 (514) 284-1111

Branches:

IST Montreal:

2 Complexe Desjardins, Suite 2217
Mr. N. Drouin (514) 284-1111

IST Ottawa:
99 Bank, Suite 1130, Ottawa KIP 6G8
Mrs. M.D. Oaks (613) 238-7886

IST Quebec:
1126 Chemin St-Louis, Sillery GIS lE5
Mr. R. Gervais (418) 687-9300

IST Toronto:

10l ouest, Richmond, Suite 1202
Toronto M5H IT1
Mr. I. Shiers (416) 368-4771

Description:

IST is a wholly-owned subsidiary of Industrial
Life providing data processing services to both
private industry and government. IST makes
available financial, econometric, statistical,
and engineering applications, along with all
other types of general data processing
services.

Equipment available:

3 Amdahl 470 V/6 (Equivalent to 5 IBM 370/168)
1 Amdahl 470 V/7

coC 7600

Programs and data processing services:

CANSIM Mini-base

TROLL

SPSS, SAS

Informetrica (Databank, Massager, Symsys, etc.)
systems

Personnel:
IST has 365 employees throughout Canada.

Management Resource Group

84 Richmond St. East, Contact:

Suite 210, C.P. Curran,

Toronto, Ontario. Senior Partner,

M5C 1P1 84 Richmond St. East,
Suite 210,

(416) 366-4935 Toronto, Ontario.
M5C LP1

(416) 366-4935

Description:

Management Resource Group is an independent
consulting company engaged in the design,
collection, analysis and presentation of data
requiring complex quantitative methods of
evaluation for business, financial and
marketing applicatioms.

Types of Equipment:

Tektronix 4050 series with external tape

and

disk drives, and flatbed digital plotter

Computer Programs:

Cross tabulations, regression analysis (linear
and polynomial), analysis of variance, linear

programming.

Personnel :

5% full-time employees in Canada.

CeP. Curran
E.G. Shoniker
E.K. Guelpa

Incorporated in Canada.

Senior Partner
Senior Partner
Senior Partner

Frocessing of marketing/survey research data
does not represent major source of income.

McKerracher Tabulating Company Limited

(1970)
100 The East Mall,
Toronto, Ontario.
MBZ 5X2

(416) 252-5079

Description:

Contact:

Al McKerracher,
President.

100 The East Mall,
Toronto, Ontario.
M8Z 5X2

(416) 252-5079

We are a completely independent Canadian

company with no affiliations.

The President

and Vice-President have 13 and 5 years
experience respectively in survey tabulating.
Ma jor clients include: The Creative Research

Group,

Burke International Research,

Elliot

Research Corporation, Adcom Research Ltd. etc.

Type of Equipment:
Keypunch 6-129's (I1BM)
1-029  (IBM)

All Owned

Computer L1830 3-Disk 2 type drives

Computer Programs:

General tabulating package from Market Probe

lrc., New York.

Able to handle complex cross=-

tabulations of virtually any study with
frequencies, percentages, standard error,
standard deviation and CHI square.

Personnel:

20 full-time employees in Canada.

Al McKerrtacher
J.W. Wallington

Incorporated in Canada.

Processing of marketing/survey research

President
Vice-President

data

represents ma jor source of income.



Multiple Access Computer Group

885 Don Mills Road, Contact:

Don Mills, Ontario. Mr. T. Gilron,

M3C 1wW2 Branch Manager,
785 Carling Avenue,
Suite 705,
Ottawa, Ontario.
K1S 5H&4

(613) 238-8846

Mr. N.J. Fairbank,
Director or Marketing,
885 Don Mills Road,
Don Mills, Ontario.
M3C 1W2

Type of Equipment:

CDC 6600, CYBER 171, CYBER 173, IBM 360 MODEL
30, 65(8) IBM 370, MODEL 168(3), UNIVAC
494's(3), DATA GENERAL CS/40, PDP 11/34,70.
All machines are on a shared use basis.

Personnel :

600 full-time employees in Canada.

Mr. W. Boggs President

Mr. D. Burgess General Manager

Mr. B.N. Danter Secretary and
Treasurer

Other Offices:
Montreal, Toronto, Don Mills, Winunipeg,
Edmonton, Calgary, Vancouver, Los Angeles

Incorporated in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

PolyCom Systems Limited (1968)

133 Wynford Drive, Contact:

Don Mills, Ontario. A. Francescut,

M3C IK1 133 Wynford Dr.,
Don Mills, Ont.

(416) 449-3400 M3C 1K1

(416) 449-3400

Description:

PolyCom provides on-line, real time, time-
sharing computer services to industrial and
Government organizations. The services are
utilized via normal telephone lines using
typewriter like terminals located on the
customer's premises.

Type of Equipment:
toneywell 6060 - exclusive.

Computer Programs:

PolyCom offers a variety of application
programmes to the commercial and scilentific
communities. The most popular are DBMS
(Database Management), RAPS (Financial

Planning), SPREAD (Financial Analysis and
Reporting System), FMS (Financial Management),
TOM (Order Entry, Inventory Control), and OLPA
(Pension Plan Administration).

Personnel:

53 full-time employees in Canada.

M. Neal Chairman of the Board
P.D. Neeham President

R.L. Shirriff Secretary

Other Offices: London

Incorporated in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

QL Systems Limited (1973)

797 Princess Street, Contact:

Kingston, Ontario. Adrienne Herron,

K7L 1G1 Marketing Representa-
tive,

(613) 549-4611 797 Princess Street,
Kingston, Ontario.

K7L 1Gl
(613) 549-4611

Description:

QL Systems Limited specializes in information
sytems, information retrieval, text—editing,
word processing, photocomposition and
accordingly, in surveys relating to the
feasibility or to the use of such sytems. Key
principals have legal qualifications and QL
thus has special competence in surveys relating
to law and justice. QL was incorporated in
1973 to take over operation of Queens
University’s QUIC/LAW and Treaty Research
Projects.

Type of Equipment:

IBM 370/138 computer with 2.4 billion
characters of random access storage. Exclusive
use.

Computer Programs:
QL Retrieval System

QL ATS/370

SPSS

Personnel:

33 full-time employees in Canada.

Hugh Lawford President
Richard von Brieson Vice-President
Eleanor Douey Vice-President
Walter L. Cowing Treasurer

Other Offices: Toronto, Ottawa.

Incorporated in Canada.
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Processing of marketing/survey research data
does not represent the major source of income.

Quasar Systems Limited (1969)

Contact:
Gordon Harris,

99 Bank Street,
Suite 641,

(ttawa, Ontario. Branch Manager,

K1IP 6B9 99 Bank Street,
Suite 641,

(613) 237-1440 Ottawa, Ontario.
KIP 6B9

(613) 237-1440

Description:

(Quasar Systems provides multidisciplinary
consulting services in applied management
science, computer systems development operation
and evaluation, and management consulting.
Quasar Systems is an independent, entirely
Canadian owned company.

Type of Equipment:
Large scale IBM equipment (shared).

Computer Programs:

Integrated statistical package SPSS and BMD.
Quasar Systems also custom designs survey data
processing software.

Personnel:

L15 full-time employees in Canada.

M.U. Potter President

J.W. Thomson Director-Finance and
Administration

1.P. Sharp Associates Limited

145 King Street West, Contact:
Toronto, Ontario. J. Jorgan Smyth,
M5H 1J8 Toronto Branch

Manager,

145 King Street W.,
Toronto, Ontario.
M5H 1J8

(416) 364-5361

(416) 364-5361

W.H. Lidington,

Ottawa Branch Manager,
Suite 600,

265 Carling Ave.,
Ottawa, Ontario.

KIS 2El

(613) 236-9942

Description:

Through wholly owned subsidiaries in the
U.S.A., England and Europe and Australia we
market APL timesharing with emphasis on data

bases, economic, statistic and firnancial

application packages.

Type of Equipment:
AMDAHL 470 V6-11 - Two

Personnel:
200 full-time employees in
worldwide.

Canada, 350

Ian P. Sharp President
Roger D. Moore Vice-President
Edward A. McDorman Vice-President

Other Offices: in Canada.

Montreal, Ottawa, London, Winnipeg, Calgary,
Edmonton, Vancouver, Victoria, Saskatoon,
Aderdeen, Amsterdam, Atlanta, Boston, Brussels,
Calgary, Chicago, Copenhagen, Coventry, Dallas,
Dublin, Diisseldorf, Edmonton, Gloucester,
Houston, London, London, Melbourne, Miami,
Milan, Montreal, New York City, Newport Beach,
0Oslo, Ottawa, Palo Alto, Paris, Philadelphia,
Phoenix, Rochester, San Francisco, Saskatoon,
Seattle, Stockholm, Stuttgart/Boeblingen,
Sydney, Toronto (Corporate Headquarters),
Vancouver, Victoria, Vienna, Warrington,
Wezshington, Winnipeg, Ziirich.

Incorporated in Canada.

Stiles Data Services Limited (1973)

164 Eglinton Ave. East, Contact:
Room 403, Mlchael J. Stiles,
Toronto, Ontario. President,
M4P 1G4 l64 Eglinton Ave. E.,
Room 403,
(416) 487-5405 Toronto, Ontarioc.
M4P 1G4

(416) 487-5405

Description:

Acting as a service operation providing data
processing needs for the market research
conmunity. Covers coding, key punching,
tabulation and file manipulation. Programming
assignments also undertaken.

Type of Equipment:
Using IBM 370/168 as an over the counter client
at Datacrown Ltd., 650 McNicoll, Willowdale.

Computer Programs:

Donovan's DISTAB VERSION 12 Level 5. These
prcgrams cover editing, tabulation and file
manipulation for survey data.

Personnel :
2 full-time employees in Canada.
Michael J. Stiles President

Incorporated in Canada,
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Processing of marketing/survey research data
represents major source of income.

Systemhouse Limited (1974)

99 Bank Street, Contact:

3rd Floor, Carol Ann Smith,

Ottawa, Ontario. Manager,

K1P 6B9 99 Bank Street,
3rd Floor,

(613) 236-9734 Ottawa, Ontario.
K1P 6B9

(613) 236-9734

Description:

Along with providing a complete range of
professional services for the planning,
development, implementation, and operation of
information systems, Systemhouse provides
extensive data processing support for the
analysis of survey data including: survey
design; selection of appropriate methods of
analysis; evaluation of alternative software
packages; and data analysis.

Type of Equipment:
Large scale IBM equipment provided by computer
utilities.

Computer Programs:

File management systems: EASYTRIEVE
Statitical application packages: SPSS, SAS,
BMP, OSIRIS

Personnel:

350 full-time employees in Canada.

J.R. Davies Chairman of the Board
of Directors

R.M. Bryden President
J.B. Kelly Executive Vice-
President

Other Offices:
Vancouver, Winnipeg, Edmonton, Halifax, Saint
John, Montreal, Toronto.

Incorporated in Canada.

Tetrad Computer Applications Ltd. (1967)

740 Nicola Street,
Vancouver, B.C.
V6G 2C2

Contact:

Wilson Baker,
President,

740 Nicola Street,
Vaacouver, B.C.
V6G 2C2

(604) 685-2295

(604) 685-2295

Description:

To supply data processing consulting and
processing services in the fields of
scientific, engineering and management computer
applications. These include system analysis,
computer programming, use of applications
packages and computer graphics.

Type of Equipment:

Data entry - IBM 129 keypunches (8)

Remote Batch Terminals — COMTERM/DATA 100 (2)
Conversational terminals - Texas Instrument,
Decwriters

Gradicon coordinate digitizer

Houston Instrument drum plotter

UNIVAC Ll0O

IBM S370/168

CDC 6600

Xerox SIGMA 9

Computer Programs:

TRADAREA - online census data retrieval

SPSS - survey and statistical tabulations
CANSIM - time series data base

CONTOUR - contouring and trend surface analysis
FPS - financial planning simulator

MASSAGER —~ tabulate time series data

DATABANK - maintain time series data

DISSPLA - computer graphics plotting

Personnel:
13 full-time employees in Canada.
Wilson Baker President

Incorporated in Canada, 1968.

TMS Management Services (1974)

Contact:

Mr. Bruce Moody,
Systems Consultant,
Westmore Drive,
Rexdale, Ontario.
M9V 3Y7

The Westmore Centre,
23 Westmore Drive,
Rexdale, Ontario.
MOV 3Y7

(416) 745-4833
(416) 745-4833

Description:

Operates and programs Cobis, provides a
facilities management service which includes
financial information, payrolls, accounts
receivable etc. A subsidiary of SMA of
Montreal.

Type of Equipment:
IBM 370/165 - 2 (shared facilities).

Computer Programs:
COBIS - on-line computer system for the freight
industry.

Personnel:

30 full-time employees in Canada.
Mr. A.M. Dockerty President
Mr. A.F. Knowles Director
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Mr. C. Bruneau Director
Mr. W. Bird Director
Mr. M, Brough Director

Other Offices: Montreal
Incorporated in Canada.

Processing of marketing/survey research data
does not represent the major source of income.

Total Data Services Corporation Limited
(197'55)

120 Parliament Street, Contact:

Toronto, Ontario. E.R. Lyons,
M5A 2Y8 President,
95 Berkeley Street,
(416) 869-3188 Toronto, Ontario.
M5A 2W8

(416) 86901912

Description:
Computer utility, engaging in research and
accounting functions, plus data entry services.

Type of Equipment:
IV-Phase mini-computer

Personnel:

7 full-time employees

D.M. Bell Manager

S. White Supervisor

Canadian owned Company.






research
consultants
and specialists

These are individuals or
consuliting companies who
concentrate on one or more
of the specialized areas of the
marketing survey researcn
process. This category in-
cludes those individuals and
firms who specialize in group
or in-depth interviewing, mail
panels or on particular
groups such as teachers,
farmers, etc. Also included
are those consultants whese
main functions consist of
advising on research and
design needs.






Dorothy Aaron Research Limited (1978)

33 Ridelle Ave., Contact:
Toronto, Ontario. Dorothy Aaron,
6B 1H7 President,
33 Ridelle Ave,
(416) 782-0472 Toronto, Ontario.
7825758 68 1H7

(%lb) 7820472
782-6758

Description:

Designing, conducting, analyzing, and reporting
qualitative studies (focus group discussions
and individual depth interviews) with emphasis
on actionable implications for marketing,
advertising and social policy strategy. Fully
experienced (since 1967) with children and
teenagers as well as adult respondents.

Personnel:
l full-time employee in Canada.
Dorothy Aaron President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

ABM Research Ltd.

80 Bloor St. West, Contact:

Suite 901, Peter Atkinson
Taronto, Ontario. Ron Beasley
M35 2Vl Philip Maynard
Description:

A vompany formed by three specialists - Peter
Atkinson: custom-designed quantitative
research; Ron Beasley: qualitative research
and new product and creative development
research; Philip Maynard: multivariate
analysis and advertising research - who as a
multi-disciplinary team, design, implement and
report on a wide variety of general research
projects.

Personnel:

t full-time employees in Canada.
Feter Atkinson Director
Ron Beasley Director
Philip Maynard Director

&t independent Canadian organization.

Incorporated in Canada.

A.R.A. Consultants (1971)

Offices In: Contact:
Taronto John Renuer,

Ottawa Managing Partner,

Montreal 151 JBlldargiGl . WSS

New York Suite 620,
Toronto, Ontario.
M58 184

(416) 961-1474

Description:

A.R.A. Consultants specializes in research on
social issues, program evaluation, management
reviews, social marketing, and communications
research. We blend superior levels of academic
training with experience in the field of social
science research as well as in matters of
policy formulation, government organizations,
and project management.

Facilities:

The firm offers professional services and
facilities for social research and management
consulting.

Personnel:

11 full-time employees in Canada.

John Renner Managing Partner
Murray Glow Manager,
Administration
Manager, Operations
Manager, Planning &
Development .

Faul Stanley
Jim Weller

An independent Canadian organization.

Balneaves & Fuller Limited (1975)

425 Dundas St. East, Contact:

Toronto, Ontaric. Bruce Fuller,

M5A 2A9 President,

425 Dindast’st}! E.p
Toronteo, Ontario.
M5A 2A9

(416) 368-5456

(416) 368-5456

Description:

Balneaves and Fuller Limited was established to
supply a full range of retail marketing
services with emphasis on research and planning
phases. Company has established track record
in researching response to special promotional
efforts.

Personnel:

2 full-time employees in Canada.

G. Bruce B. Fuller President

Ian Sturdee Secretaryv-Treasurer

Incorporated in Canada.

Activities related to marketing/survey do not
represent major source of income.
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Bélisle

Contact:
Pierre Bélisle,

84 - 3275 McCarthy Rd.,
Ottawa, Ontario.

K1V 9M8 84 - 3275 McCarthy
Road,

(613) 731-2306 Ottawa, Ontario.
K1V 9M8

(613) 731-2306

Description:

Unaffiliated qualitative research consultant,
specialized in moderating French-speaking
groups and interpreting results to
English-speaking clients.

Personnel:
1 full-time employee.
Pierre BE€lisle

Activities related to marketing/survey research
represent major source of income.

M. Bossen & Associates (1973)

123 Home Street, Contact:

Winnipeg, Manitoba. Marianne Bossen,

R3G 1w8 123 Home Street,
Winnipeg, Manitoba.

(204) 783~1030 R3G IW8

(204) 783-1030

Description:

Studies of internal and external labour markets
and related problems, always within the
framework of industrial organization; industry
studies. Most research requires field-work to
gather primary data. Conducts establishment
surveys using complex questionnaires.

Personnel:

Part-time help only and/or contracting out as
required.

Marianne Bossen, M.A. Principal
Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Broadwith, Hughes & Associates Ltd.

380 Woolwich Street, Contact:
Guelph, Ontario. R.A. Broadwith,
N1H 3X6 D.R. Hughes,

380 Woolwich St.,
Guelph, Ontario.
NIH 3X6

(519) 822-1090

( SINN 162021= 11090

Description:

Broadwith, Hughes provide a management and
consulting service within the field of
agriculture for the farm, agribusiness and the
agriculture development and plaanning
communities. Offer services in agricultural
marketing, food marketing, food economics, farm
business management, rural resource use and
development and international agricultural
development .

Personnel:
6 full-time employees.

Subsidiaries and/or Affiliated Companies:
Canadian Farm Surveys.

An independent Canadian orgamization.

The Canadian Gallup Poll (1941)

45 Charles St. East,
Toronto, Ontario.

Contact:
Mr. Philip Atrill,

M4Y 1S2 Director of Client
Services,

(416) 961-2811 45 Charles St. E.,
Toronto, Ontario.
M4Y 1S2

(416) 961-2811
Telex: 06-22361

Description:

Public opinion and attitude studies conducted
by personal, in-home interviews monthly, on a
national basis with 1,000, 2,000 or 3,000
adults, 18 years and over. Omnibus questions
are included for government and commercial
clients.

Facilities:

National Omnibus -~ monthly.
Ontario Omnibus - 7 times a year.
Other Regions - 2 times a year.

Personnel:

2] full-time employees in Canada.

Frank Kielty President

Clara Hatton Vice-President

Philip Atrill Director of
Client Services

Subsidiaries and/or Affiliated Companies:
Nationwide Market Research Corporation.

An indepedent Canadian organization.

Incorporated in Canada.
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Canadian Group Services (1974)

Contact:

Gayle Petri/

A.T. Gamble,

95 Berkeley St.,
Toronto, Ontario.
M5A 2W8

95 Berkeley St.,
Toronto, Ontario.
M5A 2W8

(416) 869-1912

(416) 869-1912

Description:

Primary objective is to set up and execute
group and depth research and provide
consultation services. A variety of moderators
are available and consultation is mainly by
members of Adcom Research.

Personnel:
2 full-time employees in Canada.
Adrian T. Gamble Prasident

Edward R. Lyons Director
Alan M. Seymour Director
David R. Langden Director

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Canadian Opinion Research Ltd. (1972)

Contact:

Dr. B.E. Bryant,
Vice-President,
67 Yonge Street,
Suite 1212,
Toronto, Ontario.
MSE 1J8

67 Yonge Street,
Suite 1212,
Toronto, Ontario.
M5E 1J8

(416) 868-0135

(416) 868-0135

Description:

Survey and marketing research, management
consulting in four fields: (1) political
research and strategy; (2) media research;

(3) social research and (4) consumer research.
Capability for total research design, sampling,
data collection, computer processing, analysis
and consulting.

Personnel:
2 full-time employees in Canada.

J.E. Clucas & Assoclates Inc. (1967)

Suite 4, Contact:

2000 Ellesmere Rd., Mr. J.E. Clucas,
Scarborough, Ont. Suite 4,

MIH 2W4 2000 Ellesmere Rd.,

Scarborough, Ont.
(416) 439-6141 MIH 2W4
(416) 439-6141

Description:

Specialists in research television commercials,
print advertisements, radio commerclals, and in
packaging research.

Personnel:

3 full-time employees in Canada.
J+sE, Clucas

C.R. larcombe

Activities related to marketing/survey research
dara represent major source of income.

K. Brian Cockhill & Associates Inc. (1969)

51 General Brock Ave., Contact:
Roxboro, Quebec. K. Brian Cockhill,
H8Y IH7 President,
51 General Brock
(514) 684-2556 Avenue,
Roxboro, Quebec.
H8Y IH7

(514) 684-2556

Description:

Specialists in individual and group depth
interviewing, and in the planning, design,
analysis and interpretation phases of
quantitative research.

Personnel:

2 full-time employees in Canada.

K. Erian Cockhill President

Joan B. Cockhill Secretary/Treasurer

Inccrporated in Canada.

Activities related to marketing/survey rs=search
represent major source of income.

Frederick P. Currier
Robert M. Teeter
Barbara E. Bryant
Jack Vanden Berg

Chairman

President
Vice-President
Treasurer/Controller

A subsidiary of the Market Opinion Research
Company, Detroit, Mich. 48226, U.S.A.

Incorporated in Canada.

John W. Combs Limited

82 Bloor Street W., Contact:

Suite 200, John W. Combs,
Toronto, Ontario. President,

M58 1L9 82 Bloor St. W.,
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Suite 200,
Toronto, Ontarlo.
M5S ILS

(416) 961-1441

(416) 961-1441

Description:

Market Research pertaining to land use;
planning and development consultants;
study of land economics.

and the

Personnel:

5 full-time employees in Canada.

John W. Combs President

Hilary M. Gait Secretary/ Treasurer

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Construction Forecasts Company (1976)
Division of Ewen Ferguson Publishing Ltd.

Suite 600,

35 University Ave.,
Toronto, Ontario.
M5J 2H7

Contact:

Ewen Ferguson,
President,

Box 5369,

Postal Station 'A',
Toronto, Ontario.
M5W 1H6

(416) 922-8199

(416) 922-8199

Description:

Construction Forecasts Company offers research
and consulting services for construction,
energy and related markets. Other services
available are: forecast seminars;
newsletters, precasting construction volumes
which are updated monthly; and, market data
collection designed for individual clients. An
in-house computer with programmes especially
written for Construction Forecasts Company's
research applications as available to clients.

Facilities:

Regular meetings with industry economists,
statisticians and analysts from various parts
of the country are conducted by Construction
Forecasts Company. Delphi techniques are often
used to obtain group response. Daily analysis
of individual construction projects gives CFC
personnel in-depth knowledge of up-to-date
industry trends.

Personnel:
4 full-time employees in Canada.
Ewen Ferguson President

An independent Canadian organization.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Alastair J. Cooper Market Studies Ltd.
(1974)

10! Duncan Mill Rd., Contact:

Suite G1l, Alastair J. Cooper,

Don Mills, Oantario. President,

M3B 123 101 Duncan Mill Rd.,
Suite GlI,

(416) 449-~9289 Don Mills, Ontario.
M3B 123

(416) 449-9289

Description:

The company provides a comprehensive service
for the conduct of research with medical
professionals, and on health-related subjects,
with consumers. The company is a full-service
organization.

Personnel:
1 full-time employee in Canada.
Alastair J. Cooper President

An independent Canadian organization.

Incorporated in Canada.

Cornerstone Planning Group Limited (1973)

Contact:

Anmna Walkey,
President,

22 Creekhouse,
Granville Island,
Vancouver, B.C.
Vé6H 3S5

22 Creekhouse,
Granville Island,
Vancouver, B.C.
VéeH 3S5

(604) 687-5896

(604) 687-5896

Description:

Cornerstone consultants provide a range of
professional experiences in social survey
research methods applicable to the development
of social policies and service and facility
planning.

Facilities:

We specialize in research related to social
impact assessment, service delivery, housing
satisfaction, and programming for court and
educational facilities.

Personnel:

7 full-time employees in Canada.

Anna Walkey President

James L. Bancroft M.R.A.I.C. Vice-
President

Richard D. Roberts Secretary
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An independent Canadian organization.

Incorporated in Canada.

Co-West Associates (1975)

11930 - 100 Ave., Contact:
Edmonton, Alta. Dr. George Kupfer,
TSK O0K5 Co-Director/

President,

11930 -~ 100 Ave.,
Edmonton, Alberta.
T5K 0K5

(403) 482-4864

(403) 482-4864

Description:

Co-West Associates work in a collaborative
fashion integrating social research, teaching
and communication skills in dealing with
client—determined issues.

Personnel:

5 full-time employees in Canada.

I.N. Glick Secretary/Treasurer
Geneva E. Kupfer Co-Director

Mildred Glick Co-Director

Robert F. Langin Co-Director

Other Offices: Calgary.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Custom Research

1119-50 Mississauga
Valley Blvd.,
Mississauga, Ont.
L5A 382

Contact:

Bridget Glenday,
1119-50 Mississauga
Valley Blvd.,
Mississauga, Ont.
(416) 277-0195 L5A 382

(416) 277-0195

Description:

Specialists in qualitative research with adults
and children. Custom Research conducts all
phases of research: deign, execution, analysis
and reporting. Services include: depth
interviewing among children, teens and adults;
focus group moderating and analysis; new
concept development; evaluation of new
concepts; advertising effectiveness studies;
established product/service evaluation; design
and analysis of quantitative studies.

Personnel:
Bridget Glenday Partner
Nancy Gust Partner

Subsidiaries and/or Affiliated Companies:
Stage One (Massachusetts).

Registered in Canada.

Activities related to marketing/survey research
represent major source of income.

Dadson Research Associates (1973)

P.0. Box 67, Contact:

Station G, James R. Dadson,

Toronto, Ontario. President,

M4M 3ES8 P.0. Box 67,
Station G,

(416) 883-4700 Toronto, Ontario.
M4M 3E8

(416) 883-4700

Description:

The firm is engaged in the design, field work,
preparation, interpretation and analysis of
original marketing research data, particularly
‘n the field of advertising research.

Facilities:

"Compare” method of advertising research
evaluation, particularly for television
commercials.

Personnel:
£ full-time employees in Canada.
James R. Dadson

An independent Canadian organization.

Incorporated in Canada.

Data Labaratories Inc.

415 Bourke Ave., Contact:

Suite 131, T.Radird ;

Dorval, Quebec. President,

HI9S 3W9 415 Bourke Ave.,
Suite 131,

(514) 637-4218 Dorval, Quebec.
HIS 39

(514) 637-4218

Description:
Survey research consultants, media research
consultants, marketing consultants.

Facilities:

National opinion surveys.

Telephone and personal interviewing field force
in Montreal, Ottawa, Toronto, Winnipeg, Calgary
and Vancouver.
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Personnel:

5 full-time employees in Canada.

T.R. Bird President & General
Manager

Incorporated in Canada.

Dialogue Canada Limited (1972)

896 Mt. Pleasant Rd.,
Toronto, Ontario.
M4P 2L6

Contact:

Hugh Thom,
Vice-President,

896 Mt. Pleasant Rd.
Toronto, Ontario.
M4P 2L6

(416) 486-6390

(416) 486-6390

Description:

Ad hoc surveys conducted using nationally
representative mail panel, regional or special
group sub-samples also available. Also direct
mail surveys. Specialists in designing
questionnaires to be self-administered.

Personnel:

5 full-time employees in Canada.

Jane Karch President
Hugh Thom Vice-President

An independent Canadian organization.

Incorporated in Canada.

Dilan Marketing Research Bureau Ltd. (1978)

1255 Phillips Square, Contact:

Suite 411, Sergio Lanzieri,

Montreal, Quebec. President,

H3B 3Gl L2655 BRBIT1ps [Sq.,
Suite 411,

(514) 861-3971 Montreal, Quebec.
H3B 3Gl

(514) 861-3971

Description:

Dilan is specialized in furnishing a full range
of marketing services to industries (location
studies, investment economics, capacity
planning, cost calculations, production

control concepts, sales organization, marketing
management, integrated marketing, etc.).

Facilities:

Centralized survey facilities.

Research studies.

Complete reports in three languages.
Part-time students in economics and marketing
to partake in surveys and analyses.

Personnel:
2 full-time employees in Canada.
Sergio Lanzieri President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of fincome.

Ducros Meilleur Roy & Associates Limited

1200 McGill College
Avenue, Suite 1800,
Montreal, Quebec.
H3B 4G7

Contact:

Thomas M. Moore,
Managing Partner,
Place de Ville,
Tower 'B’,

112 Kent Street,
Suite 2218,
Ottawa, Ontario.
KIR I5B2

(514) 866-3301

(613) 238-2697

Description:

DMR is a wholly Canadian Management Consulting
firm specializing in Electronic Data
Processing. The principal areas of company
specialization are: Corporate Planning,
Management Information Systems, Project
Management, Computer Systems Development,
Banking, Insurance and Financial Systems,
Security and Control Systems, Communications
Systems, Specialized Technical Systems and Data
Base Systems.

Personnel:

200 full-time employees in Canada.
Senior Partners:

Plerre Ducros

Serge Meilleur

Alain Roy

Managing Partners:

Raymond Gagne Quebec City

Thomas M. Moore Ottawa and the
Maritimes

James Kranias Toronto

Robert Hunter Edmonton, Calgary

Other Offices: Saint John, N.B., Quebec
City, Ottawa, Toronto, Calgary, Edmonton.

An independent Canadian organization.
Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Harry Dulmage Associates Limited

Offices:
Highway 7,

Contact:
H.B. Dulmage,
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Stittsville, Ont. President,

KOA 3GO Highway 7,
Stittsville, Ont.
Mailing Address: KoA 3GO

P.0. Box 160,
Stittsville, Ont.
KOA 3GO

(613) 836-5151

(618} "836-5151

Description:

We provide engineering and management
consulting services, including technical and
economic research and analysis, specializing in
telecommunications subjects. Capabilities
include design, sampling, tabulation, manual
and computer analysis and reporting.

Mailing list compilation is provided in a wide
range of market segments. A full range of
mailing services is provided to clients.

Facilities:

In—house Honeywell computer, system analysis,
programming and statistical analysis. Full
range of mailing facilities including machine
collating, folding, addressing, and postage
metering.

Personnel:
16 full-time employees in Canada.
H.B. Dulmage President

An independent Canadian organization.

Incorporated in Canada.

Egerton Assoclates Limited (1964)

665 Maitland St., Contact:

London, Ontario. J.W. Egerton,
N5Y 2v7 President,
665 Maitland St.,
(519) 672-1330 London, Ontario.
NSY 2Vv7

(519) 672-1330

Description:

Primarily involved in feasibility studies and
counselling relating to real estate in the
fields of commercial, industrial and
residential with particular emphasis on the
economic aspects. Member, American Soclety of
Real Estate Counsellors.

Personnel:
14 full-time employees in Canada.
J.W. Egerton President

Other Offices:
12 Elliot Street East, Windsor, Ontario.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Eidetic General Systems (1968)

43 Eglinton Ave. E., Contact:
Suite 803, Barry Nelson,
Toronto, Ontario. Communications

M4P 2R8 Consultant,

43 Eglinton Ave. E.,
Suite 803,

Toronto, Ontario.

M4P 2R8

(416) 481-6419

(416) 481-6419

Description:

We provide consulting and custom studies for
left and right brain harmonic communications
ccnsidering the interactions of people,
scciety, the environment, services and
products. Our company has developed original
methods and frame work systems for integrating
new left and right brain information with
existing left brain data. Our field work has
demonstrated that these services have new
divection opening and paradigm expanding
applicability to all areas and aspects of
survey work. We have over a decade of
experience from studies throughout Canada, in
the United States and in Europe.

Facilities:

In-depth interview workshops; client viewing
equipment; Gestalt-based multi-disciplinary
team approach.

Original methods to obtain individual and/or
target group left and right brain (verbal and
non-verbal/visual) functional patterns,
praference patterns, perceptual styles,
personality dynamics and decision styles.
Left and right brain multivariant Hologram.
Models which allow us to organize and carry out
simple or complex studies.

Implementation Consulting.

Seminars for harmonic left and right brain
communications.

Personnel:

5 full-time employees in Canada.

Henry Evering President

Dr. Terry Burrows Senior Consultant
BS¢, MD
8arry Nelson Communications

Consultant
A subsidiary of Evering Consultants.

Incorporated in Canada.



Environics Research Group Limited (1970)
(CAMRO)

45 Charles St. E., Contact:
3rd Floor, Michael J. Adams,

Toronto, Ontario President, ERG,
M4Y 1S2 45 Charles St. E.,
Toronto, Ontario.
(416) 964-1397 M4Y 182
(416) 964-~1397
Description:

Environics Research Group Limited is a
full-service research firm with expertise in
social survey research, market research and
analysis, social and economic planning, policy
and program evaluation, social impact analysis
and public participation. Research skills
include survey design and anslysis, demographic
analysis, multivariate statistical analysis and
cost-benefit and cost-revenue analysis.
Services are provided to business and
government.

Facilities:

On a nation-wide basis, we conduct survey
research studies of the general population or
specific target segments, using focus groups,
postal surveys, telephone interviews and
personal in-home interviews. We have a
national field force of field supervisors and
interviewers.

Personnel :
6 full-time employees in Canada.
Michael Adams President

Subsidiaries and/or Affiliated Companies:
National Polling Trends Limited.

An independent Canadian organization.

Incorporated in Canada.

Evalucan Ltd. (1974)

Db fIDhESE Sy 1SaM o), Contact:
Calgary, Alberta. Ms. Jean Machan,
fge 155 Evalucan Ltd.,

905y - IS ehl St L ISEW.,,
Calgary, Alberta.
T3C IED

(403) 262-9957
(403) 262-9957
272~2437(home)
or
Mr. Vic Bryant,
10994-126th St.
Edmonton, Alberta.

T5M OP5

(403) 453-1744(hone)

Description:

A social science research firm specializing in
evaluation and research in social policy on
behalf of clients in the public and private
sector. Has demonstrated the capability to
design, implement and complete projects within
contracted time parameters. Through an applied
research approach is able to provide clients
with an objective assessment of the etficlency
and effectiveness of programs.

Personnel:
3 full-time employees in Canada.
Victor Bryant President

Jean S. Machan Secretary-Treasurer
Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Evolut Enterprises Ltd. (1975)

76 Walmsley Blvd., Contact:

Toronto, Ontario. Anthony Etele,

M4V 1X6 President,

76 Walmsley B8lvd.,
Toronto, Ontario.
M4V 1X6

(416) 481-1915

(416) 481-1915

Description:

Evolut operates on an international basis to
render research, survey and consulting services
in trade development, new product research,
technology marketing and joint ventures.

The following services are available to the

Canadian manufacturers and/or the overseas

licensor:

- promotional programmes for marketing
technology and products,

- introduction to interested parties,

- negotiation for licensing or joint venture
agreements, locally and overseas.

Personnel:

2 full-time employees in Canada.

Antony Etele, Ph.D President

Thomas Etele, BA, M.Ed Treasurer

Gabriel Etele Vice-President,
Marketing.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

D.I. Gallagher & Associates (1973)

1027 Yonge Street, Contact:
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Toronto, Ountario.
M4W 2K9

(416) 961-2925

Description:

Mr. D.I. Gallagher,
Senior Partner,
1027 Yonge Street,
Toronto, Ountario.
M4Ww 2K9

(416) 961-2925

Specialists in industrial marketing research
work, including new product studies,
evaluations of product and marketing
performance, marketing, planning and

forecasting.
industries.

Personnel:

Considerable experience in metal

! full-time employee in Canada.

David I. Gallagher

Senior Partner

An independent Canadian organization.

Not incorporated in Canada.

Gemini North Ltd.

250 - 1090 West
Georgia Street,
Vancouver, B.C.
VeE 3v7

(604) 681-8145

Contact:

Frank C. Basham,
Vice-President,
250 - 1090 West
Georgia Street,
Vancouver, B.C.
VoE 3V7

(604) 681-8145

Description:

The company specializes in socio~economic
research related to impacts from resource and
economic developments in developing areas and
in software design of satellite communication
systems for the delivery of direct
broadcasting, education and social services.
Gemin{ North Ltd. is affiliated through partial
ownership with Data Metrics Limited, a Calgary
energy economics consulting firm.

Personnel :

7 full-time employees in Canada.
Ms. Pat Carney President
Other Offices: Calgary
Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Groupe Centre Inc. (1974)

8595, rue Saint-Denis Contact:

Montreal, Quebec.
H2P 2H4

(514) 389-7423

Description:

Serge Lavigne,
President,

8595, rue Saint-Denis
Montreal, Quebec.

H2P 2H4

(514) 389-7423

Qualitative and semi-qualitative studies
through group or individual interviews.
Evaluation of concepts, products, packagings,

pictures, etc.

Observation room, simultaneous

interpretation available, complete audio-visual

equipment, kitchen.

Personnel:

2 full-time employees in Canada.

Serge Lavigne
Andrée Taillon

Incorporated in Canada.

President
Secretary

Marketing studies and survey research represent

na jor source of income.

Groupe Centre “PLUS™ Recherche en Marketing

Inc. (1976)

€595, rue Saint Denis,
Montreal, Quebec.
E2P 2H4

Contact:

Serge Lavigne,
President,

8595, rue Saint Denis

(514) 389-7423 Montreal, Quebec .

H2P 2H4
(514) 389-7423

Description:

Data collection throughout Canada. By phone
(central telephoning station), in shopping
centres or at home. Recruiting for group
faterviews. “Ad hoc" consultation. Research
dasign, questionnaire development, tabulation,
data analysis and reporting.

Facilities:
i)-line private exchange.

Personnel:
6 full-time employees in Canada.

Serge P. Lavigne President
Louise Geoffrion Vice-President
Andrée Taillon Secretary

Subsidiaries and/or Affiliated Companies:
Group Centre Inc.

An independent Canadian organization.

Incorporated in Canada.
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Group Five Consulting Ltd. (1973)

1215 Rooney's Lane, Contact:
Ottawa, Ontario. Neil V. McEachern,
KIH 7Y6 President,

1215 Rooney's Lane,
Ottawa, Ontario.
K1H 7Y6

(613) 521-4413

(613) 521-4413

Description:

Group Five serves government and the business
community as consultants in data processing,
scientific and engineering computation,

mat hematical modelling and simulation,
mini-computer and microprocessor applications.

Personnel:

8 full-time employees in Canada.

Neil V. McEachern President
Antonin A. Zimmer Vice—President

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Hamilton Opinion Research Centre Ltd.

1568 Main St. W.,
Hamilton, Ontario.
L8S 1E7

Contact:

Mr. N.P. Sidoruk,
President and
Director of Research,
Hamilton Opinion
Research Centre Ltd.,
1568 Main Street West,
Hamilton, Ontario.

L8S 1E7

(416) 522-0240

Description:

Hamilton Opinion Research Centre Ltd. provides
a full research service to people engaged in
Business, industry, government and Academic
institutions—primarily within Hamilton and
surrounding communities. The major source of
revenues has been from publicity funded sources
such as Academic and Health Care institutions.
We specialize in custom surveys utilizing face-
to~face interviews, telephone surveys, and mail
questionnaires.

When the Field Survey Unit at McMaster
University officially ceased operations,
Hamilton Opinion Research Centre Ltd. was
founded and the entire interviewing and coding
teams from McMaster were employed by H.0.R.C.
Ltd.

Personnel:
Over 30 employees.,

Incorporated in Canada.

Hushion Ogilvie Associates Limited (1978)

104 Yorkville Ave.,
Toronto, Ontario.
M5R 1BY9

Contact:

Don Hushion or
Robb Ogilvie

104 Yorkville Ave.
Toronto, Ontario.
M5R 1B9

(416) 961-2400

(416) 961-2400

Description:

Hushion Ogilvie Associates Limited specializes
in policy analysis, program planning and
evaluation of a wide range of public policy
areas and their organizations. Areas of policy
expertise include: regulatory reform,
occupational health and safety,
employment-manpower policy planning, social
services, quality of working life, labour
utilization, amateur sport and rtecreation.
Functional areas of expertise include:
client-public consultation process planning,
environmental audits, strategic planning,
organizational design, operational planning,
research design and sampling procedures, and
evaluation and various impact assessments.
Survey activities include socio-economic
surveys, organizational profiles, market
positioning surveys, client—public attitude and
opinion surveys.

Personnel:
4 full-time employees in Canada.
14 Associates.
Don Hushion
Robb Ogilvie

Partner
Partner

Not incorporated in Canada.

Activities related to marketing/survey research
represents a major source of income.

Industrial Marketing Services (1977)

1500 Stanley Street, Contact:

Suite 315, A.F. Wrenshall,

Montreal, Quebec. President,

H3A 1R3 1500 Stanley St.,
Suite 315,

(514) B842-1891 Montreal, Quebec.
H3A IR3

(514) 842-1891

Description:

Our organiation specializes in all aspects of
industrial marketing: advertising, public
relations and publicity, promotional
literature; market research; marketing
counsel. We specialize in the development of
research questionnaires oriented to the
clients; together with analysis of field
results and appropriate recommendations.
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Personnel:

7 full-time employees in Canada.

A.F. Wrenshall President

Mar jorie Vegh Vice-President

A division of IAP Industrial Marketing Inc. (an
independent Canadian organization).

Incorporated in Canada.

InfoResults Limited (1971)

2074 Lawrence Ave. W., Contact:
Suite 204, Dr. James White,
Weston, Ontario. President,
MIN 1J1 2074 Lawrence Ave. W,
Suite 204,
(416) 244-4203 Weston, Ontario.
MON WJ1

(416) 244-4203

Description:

We assist agencies to design or evaluate
information, advertising, marketing or social
development programs by means of comprehensive
mail, telephone or personal interview surveys.

Facilities:

We have considerable experience in three

speclalized areas:

- In-school surveys of students and teachers.
We have interviewed over 35,000 students at
the elementary, high school and
post—secondary level.

- Agricultural economics and agrimarketing. We
have completed several farmer and
agribusiness surveys and studies.

- Development of research procedures. We have

developed and evaluated instruments for
improved data collection procedures.

Personnel:

4 full-time employees in Canada.

Dr. W.J. White President

Dr. E.E. Pickett Vice-President
An independent Canadian organization.

Incorporated in Canada.

Interaction (1976)

1 Place Ville-Marie,
Suite 3235,
Montreal, Quebec.
H3B 3M7

Contact:

Jacques Ferron,
General Manager,

1 Place Ville-Marie,
Suite 3235,
Montreal, Quebec.
H3B 3M7

(514) 861-6642

(514) 861-6642

Description:

Interaction provides high quality, qualitative
and/or quantitative custom research studies,
stressing solution-oriented in-depth
interpretation of attitudes and behavior
amongst the general public or selected groups.

Facilities:

Exclusive permanent interviewing facility in
Montreal, featuring full audio-visual
equipment, test kitchen, comfortable client
viewing, ample parking and subway access.
Senlor interviewing staff (English and French).
Standard interviewing, coding, data processing
and translation capability. Interpretation of
secondary or backlog data available.

Personnel :
3 full-time employees in Canada.
Jacques Ferron General Manager

An independent Canadian organization.

Not incorporated in Canada (pending).

Institut québ&cois d'opinion publique (I1QOP
(INC) (1969)

Contact:
Jean-Pierre Nadeau,
l.sc.p., me.sc.inf.,
d.com.,

President and
general manager.

539 Grande—-Allée East,
Québec, Québec.
GINRY" 29'5

(418) 647-1183
5994 St-Hubert

Montrgal, Québec.
HS 2157

René Carrier,
Psychologist,
Vice-president

(%14) 276-3019

Description:

ICOP, a national and bilingual research organi-
zation based in Montr&al and Québec City and
active throughout Canada, consists of a team of
qualitative and quantitative research
specialists.

IQOP's researchers are widely experienced in
ths methodology, design, and carrying out of
projects dealing with the social sciences
(political, economic, and social analysis).

IQOP performs market research, media research,
anxi impact studies of advertising campaigns.

Facilities:

IQOP specializes in consultations regarding
applied social reseatrch methods, sampling model
construction, and data analysis through SPSS
and BMD. Delphi techniques are a specialty.
Our firm has a focus group room, a vast network
of door—to-door interviewers, and centralized
facilities for collecting data by telephone.

We can call upon 140 bilingual, fully trained
interviewers.
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Personnel:

il full-time professionals (statisticians, a
computer specialist, psychologists,
sociologists, an economist, and experts in
political science, marketing, and advertising).
Jean-Pierre Nadeau President and
ENSERIBGILE (M= Sa. Inf . , general manager
D.Comm. )
René& Carrier Psychologist,
Vice-president
Director of research
operations (QUEBEC)
Director of research
operations (ONTARIO-

WEST)

Richard Lavalée

Bill Appleton

An independent Canadian organization.

Incorporated in Canada.

IRAM - Institut de recherches et d'analyses de
marché (1973)

1255 Phillips Sq., Contact:

Suite 411, Mr. Sergio Lanzieri,

Montreal, Quebec. President,

H3B 3Gl 1255 Phillips Sq.,
Suite 411,

(514) 861-3971 Montreal, Quebec.
H3B 3Gl

(514) 861-3971
Description:
Research and development in the industrial
marketing field.
Full range of marketing research services.
Medium-term economic projections.
Multivariate analysis of production and
marketing factors.

Personnel:

Sergio Lanzieri President

Incorporated in Canada.

INMARINT International Marketing and Investment
Ltd.

120 Holland Avenue, Contact:
Ottawa, Ontario. Paul G. Muller,
K1Y 0X6 President,

120 Holland Ave.,
Ottawa, Ontario.
K1Y 0X6

(B30 722—2655

(613) 722-2655
Description:
INMARINT 's principal activities consist of
industrial, commercial and government marketing
research and preparation of related forecasts;
business feasibility analysis, strategic
business planning and industrial investment
evaluation. Background includes over 25 years
experience with Canadian Government and
Canadian and international companies.

Personnel :

1 full-time employee in Canada with several
associates.
Paul G. Muller President
Incorporated in Canada.

Activities related to marketing/feasibility
evaluation and research represent major sources
of income.

Kennedy, Ross & Associates (1973)

67 Yonge Street, Contact:
Toronto, Ontario. Anthony Ross,
M5E 1J8 Partner,

67 Yonge Street,
Toronto, Ontario.
M5E 1J8

(416) 364-2134

(416) 364-2134

Description:

Kennedy, Ross & Associates is a marketing and
economics oriented firm specializing in trade
association management and government
representation for trade associations. Other
activities involve public relations consulting,
industry surveys and market planning.

Personnel:

3 full-time employees in Canada.
Ian C. Kennedy Partner
Anthony G. Ross Partner
Other Offices: Montreal.

Not incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Earl M. Kliman, M.A., Behavioral Research
Consultant

277 Strathallan Wood,
Toronto, Ontario.
M5N 1T7

Contact:

Earl M. Kliman,
Caonsultant,

277 Strathallan Wood,
(416) 781-5839 Toronto, Ontario.
(416) 781-5839

Description:

Design, coordination and/or analysis of
research studies. Depth group and individual
research.,

Personnel:
1 full-time employee in Canada.
Earl M. Kliman Consultant

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.



Kwechansky Marketing Research Inc.

47 Eglinton Ave. E., Contact:

Suite 202, David N. Kwechansky,

Toronto, Ontario. President,

M4P 1G6 47 Eglinton Ave. E.,
Suite 202,

(416) 484-1700 Toronto, Ontario.
M4P 1Gé6

(416) 484-1700

Description:

Suppliers of qualitative (depth interviewing)
research, primarily specializing in new product
or service development studies and advertising
research. Most studies involve consumer
products but industrial studies are also
conducted.

Personnel:
2 full-time employees in Canada.
David N. Kwechansky President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

The Levy—Coughlin Partnership

2 St. Clair Ave. E., Contact:

Suite 1402, Steven Levy, D.S.W.,
Toronto, Ontario. Senior Partner, or
M4T 2T5 Robert Coughlin,
Senior Partner

2 St. Clair Ave. E.,
Suite 1402,

Toronto, Ontario.
M4T 2T5

(416) 961-8852

(416) 961-8852

Description:

We conduct research and planning activities
primarily in the areas of program evaluation,
surveys and projections. We specialize in the
areas of the handicapped, information systems,
leisure services and recreation planning.

Personnel:
2 full-time employees in Canada.

Steven Levy, D.S.W. Senior Partner
Robert Coughlin, M.A. Senior Partner

Subsidiaries and/or Affiliated Companies:
Boston, Gilbert, Henry Associates.
An independent Canadian organization.

Incorporated in Canada.

The Longwoods Research Group Limited (1978)

55 Eglinton Ave. E., Contact:

Suite 503, Dr. William Siegel,
Toronto, Ontario. President,

M4P 1G9 or

Christine Cunningham
Office Manager
55 Eglinton Ave. E.,

(416) 481-3311

Suite 503,
Toronto, Ontario.
M&4P 1G9

(416) 481-3311

Description:

Longwoods offers a wide range of high quality
research services to govermment, industry and
agencies. The company can assume
responsibility for some or all aspects of the
research process, including design,
implementation, data analysis and
interpretation of findings.

Facilities:

- Professional consultants on all aspects of
research design, implementation, data
analysis and interpretation of findings.

- Focus room for group discussions equipped

with: hostess, two-way mirror for client | 3o

viewing, audio-visual, recording and sound
playback equipment, full cooking facilities
and separate entrance for clients.

Personnel:

I3 full-time employees in Canada.
William Siegel President
Donald Speller Vice-President
An independent Canadian organization.

Incorporated in Canada.

Gordon Lusty Survey Research Ltd. (1965)

1129 Leslie Street, Contact:
Don Mills, Ontario. Gordon Lusty,
M3C 2K5 President,
1129 leslie Street,
(416) 445-H455 Don Mills, Ontario.
M3C 2K5

(416) 455-6455
Lescription:
We are suppliers of high-quality, high response
(70% plus) research from probability samples in
any part of all of Canada.

Facilities:
Every project is its own specialty.

Personnel:
9 full-time employee in Canada.
Gordon H. Lusty President

Frank C, Porter Vice-President
Simone M. (Roy) Luster Vice-President
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An independent Canadian organization.
Incorporated in Canada.

Facilities:
Every project is its own specialty.

Personnel:

9 full-time employees in Canada.

Gordon H. Lusty President
Frank C. Porter Vice-President
Simone M. (Roy) Lusty Vice-President

An independent Canadian organization.

Incorporated in Canada.

Market Attitude Research Service (1974)

48 Emerson Ave., Contact:
Toronto, Ontario. Steven J. Krakowski,
M6H 3S8 Owner,

48 Emerson Ave.,
Toronto, Ontario.
MbH 3S8

(416) 536-4560

(416) 536-4560

Description:

Multivariate analysis of attitude measuring and
psychographic instruments for marketing or
social research, including factor cluster and
discriminant analysis. Affiliated with
ACCU-TAB Computer Services Ltd. and Goldfarb
Consul tants Ltd.

Personnel:
1 full-time employee in Canada.
Steven J. Krakowski Owner

Not incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Market Focus Inc. (1977)

Suite 303, Contact:
542 Mount Pleasant Rd., Michael Fawson,
Toronto, Ontario. Suite 303,

M4S 2M7 542 Mt. Pleasant Rd.,
Toronto, Ontario.
(416) 487-0086 M4S 2M7

(416) 487-0086

Description:

Focus group discussions and in-depth interviews
(National). Door-to-door personal interviews
(Ontario only). Specialties: new product
development, qualitative research (including
child research).

Personnel:
3 full-time, 60 part-time employees in Canada.

An independent Canadian organization.
Not incorporated in Canada.

Activities related to marketing/survey research
are major sources of income.

Marketing/Management /Projects Limited
(1967)

1262 Don Mills Rd.,
Don Mills, Ontario.
M3B 2T7

Contact:
William A.
President,
1262 Don Mills Rd.,
Don Mills, Ontario.
M3B 2T7

Salo,

(416) 449-1100

(416) 449-1100

Description:

Marketing/Management/Projects is engaged in
highly specialized, usually very confidential,
and mostly difficult research projects of the
environmental factors to establish firm bases
for projecting potentiality of success or
failure of new ventures, in temms of risk,
profitability, and competitive reaction in the
private sectors of business.

Facilities:

Consumer and trade research analysis,
evaluation and extrapolation of critical
factors. Management training courses in both
technical and psychological management
techniques. Feasibility studies and trending.
Marketing and management strategic planning
guidelines. Acquisition surveys.

Personnel:

2 full-time employees in Canada.
William A. Salo President
Walter G. Cassels Secretary

An independent Canadian organization.

Incorporated in Canada.

McGrath/Smart Associates (1975)

Suite 311, Contact:

214 King St. W., D.G. McGrath,
Toronto, Ontario. J.C. Smart,
M5H 1K4 Suite 311,

214 King St. W.,
Toronto, Ontario.
M5H K4

(416) 595-0410

(416) 595-0410

Description:
Consulting on research feasibility, objective
definition; design, including sample
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selection, statistical control procedures,
questionnaire, data analysis (including
multivariate), project supervision;
depth/group interviewing.

Personnel:
4 full-time employees in Canada.

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Media Research Plus

250 Heath St. W., Contact:

Suite 1204, John Chaplin,

Toronto, Ontario. President,

M5P 3L4 250 Heath St. W.,
Suite 1204,

(416) 485-6807 Toronto, Ontario.
M5P 3L4

(416) 485-6807

Description:

Media Research Plus is a marketing, media
research and systems consultancy. The company
offers an independent professional service to
companies, government and the advertising
industry in the fields of campaign planning,
media and marketing research survey design,
implementation and analysis and studies in
advertising effectiveness.

Personnel:
1 full-time employee in Canada.

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Mediaspec Inc. (1976)

178 Dewbourne Ave.,
Toronto, Ontario.
M6C 127

Contact:

R.S. Brown,
President,

178 Dewbourne Ave.,
Toronto, Ontario.
M6C 127

(416) 782-5462

(416) 782-5462

Description:

Marketing and sales consultancy with
advertising media. Design and supervision of
market , marketing and advertising surveys for
advertisers, advertising agencies and media.

Personnel:
1 full-time employee in Canada.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Morrison International Marketing Consultants
Lud. (1973)

542 Mt. Pleasant Rd., Contact:

Toronto, Ontario. Peter J. Morrison,

M4S 2M7 Managing Director,
542 Mt. Pleasant Rd.,

(416) 484-8400 Toronto, Ontario.

M4S 2M7

(416) 484-8400
Description:
Marketing consultants, performing arts
ccnsultants, marketing research, advertising,
pvblic relations, media planning, etc.
Personnel :
8 full-time employees in Canada.
Mr. P.J. Morrison Managing Director

An independent Canadian organization.

Incorporated in Canada.

Multi-Reso Inc. (1971)

1032 Laurier St. W.,
Outremont, Quebec.

Contact:
Claude Gousse,

H2] 1Gé President,
1032 Laurier St. W.,
(514) 276-2604 Outremont, Quebec.
H2J 1Gé

(514) 276-2604

Description:

Multi-Reso Inc. is an applied social research
firm specializing in government programme
evaluation and research, in market research on
individual consumer goods and services, in
advertising research, and in communications
studies.

Facilities:

Field services (sampling, coding, interviews);
conputer compilation; analysis and
recommendations.

Personnel:

8 full-time employees in Canada.

Claude Gousse President

Alain Olivier Vice-President
Joanne Lafrance Secretary-Treasurer

An independent Canadian organization.
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Incorporated in Canada.

National Polling Trends Limited (1970)

45 Charles St. East, Contact:

3rd Floor, Michael J. Adams,

Toronto, Ontario. President

M4Y 182 45 Charles St. E.,
3rd Floor,

(416) 964-1397 Toronto, Ontario.
M4Y 1§82
(416) 964-1397

Description:

National Polling Trends Limited is a
full-service survey research firm with
expertise in public opinion polling, political
polling and research, social survey research
and market research. Services are provided to
business and government.

Facilities:

On a nation-wide basis, we conduct survey
research studies of the general population on
specific target seguents, using focus groups,
postal surveys, telephone interviews and
personal in-home interviews. We have a
national field force of field supervisors and
interviewers.

We also conduct Metropoll (T.M. pending), a
regularly-scheduled shared-cost survey of
Canada's urban public.

Personnel:

6 full-time employees in Canada.

Michael J. Adams President

Subsidiaries and/or Affiliated Cowmpanies:
Environics Research Group Limited.

An independent Canadian organization.

Incorporated in Canada.

Newspaper Research Centre

3 Charles St. W., Contact:
Suite 201, Leonard Kubas,

Toronto, Ontario. 3 Charles St. W.,
M4Y IR4 Suite 201,
Toronto, Ontario.
(416) 960-5030 M4Y 1R4
(416) 960-5030
Description:

Marketing Economists who provide high-level
research and consulting services to the
newspaper industry and other publishing
sectors. Expert consultancy for handling

complex problems that encompass several
operating areas of the publishing business.

Facilities:

Target Market Focus data base.

Centralized Telephone Interviewing Facilities.
Word Processing Systems.

Resident Economist.

Advanced Computer Analysis Capabilities.

Personnel:
3 full-time employees in Canada.

Leonard Kubas President
Carolina Lai Director of
Administration,

Marian Rohaly Research Associate

Subsidiaries and/or Affiliated Companies:
The Communications Research Centre.

Retail Marketing Associates.

Target Market Focus.

A subsidiary of Metro Business Services Inc.

An independent Canadian organization.

Incorporated in Canada.

Omnifacts Research Limited (1977)

239 Water Street, Contact:

P.0. Box 8456, Richard W. Emberley,
St. John's, Nfld. Vice-President,

AlB 3N9 239 Water Street,
P.0. Box 8456,

St. John's, Nlfd.
AlB 3N9

(709) 754-2442

(709) 754-2442

Description:

Omnifacts Research Limited is owned and managed
by individuals experienced in the unique
aspects of the Atlantic market and the
technical side of the research profession. The
head office of Omnifacts is located in St.
John's, Newfoundland, but the company is
capable of undertaking research projects and of
providing data on all areas of the Atlantic
Provinces. This flexibility and in-depth
knowledge of the Atlantic market enables
Omnifacts to provide individually-tailored
research projects to meet the needs of the
client.

Facilities:

The company provides clients access to a very
large sample through its Omnifacts Mail Panel
which consists of 1,350 households in
Newfoundland and Labrador. Other services
include focus group interviewing, food and
beverage taste tests, and detailed statistical
analysis of all data collected.
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Personnel :

7 full-time employees in Canada.

James G. Barnes President
Richard W. Emberley Vice-President
Derrick E. Gill Vice-President

Gary M. Wadden
Richard W. Pardy

General Manager
Assistant Manager

An independent Canadian organization.

Incorporated in Canada.

Plurimar Inc. (1971)

1500 Stanley, suite 331, Contact:
Montreal, Quebec. Jean-Claude

H3A 1IR3 de Brouwer,
President,

1500 Stanley,
Suite 331,
Montreal, Quebec.
H3A 1IR3

(514) 849-2256

(514) 849-2256

Description:

Marketing and research counselling form whose
main purpose is to offer a wide range of
professional services related to the decision-
mak ing which forecasts and conditions the
future of any organization.

Facilities:

Public opinion, attitude, behaviour,
motivation, and perception surveys. DELPHI-
type counselling, individual and group
interviews. Qualitative and quantitative
dimensions as well as probabilistic, quota, and
other samples.

Quebec Pulse Division -~

- one—day telephone surveys across Canada.

- Corporate syndicated socio-political
quarterly surveys.

- Communication laboratory.

Personnel:

3 full-time employees in Canada.

Jean-Claude de Brouwer President

Danielle Duchesne Secretary—-treasurer
An independent Canadian organization.

Incorporated in Canada.

Professional Studies Canada Ltd. (1976)

Contact:
John S.

6600 Trans Canada

Highway, Burton,

Suite 512,
Point Claire, Quebec.
H9R 4S2

President,
or
Sandra D. Wolter,

General Manager,

6600 Trans Canada
Highway,

Point Claire, Quebec.
HIR 4S2

(514) 694-2592

(514) 694-2048

Description:

Professional Studies Canada Ltd. provides
research and consultancy services to companies
narketing health care products.

Facilities:

Prescribing Trends - monthly survey among
general practitioners measuring awareness,
vsage, prescribing frequency in main product
categories, PSL G.P. Omnibus, PROM-TRAK for
promotion effectiveness measurements. Also
specially designed behaviour and attitude
surveys among doctors, paramedics and patients.
Agricultural and veterinary surveys also
carried out.

Personnel:

5 full-time employees in Canada.

John. S. Burton President (U.K.
Office)

Sandra D. Wolter General Manager

R. Dinsmore-Spence Conpany Secretary

(U.K. Office)

A subsidiary of Professional Studies Group
Ltd.

Incorporated in Canada.

Psychographics International of Canada, Limited
(1970)

Suite 4807,
44 Charles St. W.,
Toronto, Ontario.

Contact:

Dr. D.J. Tigert,
President,

Suite 4807,

(416) 489-6760 44 Charles St. W.,

929-5619 Toronto, Ontario.
(416) 489-6760
929-5619
Description:

1) Syndicated research: retailing (super-
markets, dept. stores etc.).

Marketing consulting: strategic planning.
Attitude research: life style and social

change.

2)
2))

Personnel :
4 full-time employees in Canada.
Dr. D.J. Tigert President
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Dr. Steve Arnold Vice-President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Recon TVC Canada Ltd. (1974)

163 Crescent Rd., Contact:
Toronto, Ontario. Brian C. Forrest,
M4W 1VI President,

163 Crescent Road,
Toronto, Ontario.
M4W 1V1

(416) 961-4844

(416) 961-4844

Description:
Tests television commercials and specializes in
communications research.

Personnel:
No full-time employees.

Brian C. Forrest President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Pat Reid: Marketing Insights Ltd. "Opinion
Place™ (1970

66 K Polo Park Shopping Contact:

Centre, Patricia M.

1485 Portage Avenue, President,

Winnipeg, Manitoba. 66 K Polo Park

R3G W4 Shopping Centre,
Winnipeg, Manitoba.

Reid,

(204) 774-1879 R3G OW4
722-1914
(204) 774-1879
772-1914
Description:

Marketing Insights Ltd. designs and analyses
surveys for Manitoba businesses, professions,
and govermment agencies. Opinion Place Field
Interviewing manages and conducts survey
interviewing for Marketing Insights and for
other social scientists and marketing research
specialists across Canada.

Facilities:

Permanent location for interviewing at Polo
Park Shopping Centre in Winnipeg (mall kiosk,
group discussion and viewing rooms, fully-
equipped kitchen, sound and video—equipment).
Annual "Omnibus” survey among Prairie farmers -

shared data on media habits and general
attitudes to farm needs and problems. Sensory
food testing panel services in conjunction with
Faculty of llome Economics, University of
Manitoba (Professor Marion Vaisey).

Personnel:

6 full-time employees in Canada.

Patricia Reid President

Ida Selman Vice-President and
Office Manager
Vice-President and
Food Testing
Consultant

Supervisor of Inter-
viewer training
Account Executive and
Project Director
Assistant Project
Director and Research
Trainee

Marion Vaisey

Norma Walker

Ellen Tabisz

Jason Kennedy

Shirley HMaslen Librarian and coding

Supervisor

Subsidiaries and/or Affiliated Companies:
Opinion Place Field Interviewing Services.

An independent Canada organization.

Incorporated in Canada.

Research Dimensions

Suite 2725, Contact:
55 Avenue Rd., Nancy Siller,
Toronto, Ontario. David Kay,

M5R 3L2 Suite 2725,
55 Avenue, Rd.,
Toronto, Ontario.

M5R 3L2

(416) 967-6161

(416) 967-6161

Description:

Specialists in qualitative studies; focus
groups and in—depth interviews; considerable
experience with children and teenagers.
Consultants on quantitative projects.

Personnel:

5 full-time employees in Canada.

Nancy Siller, David Kay Principal Partners
Gwen McGowan Research Assistant

Incorporated in Canada.

Activities related to marketing/survey research
represent ma jor source of income.



Research Management Partners (1977)

Buite 403, Contact:
20 Holly St., H.F. Fiorillo,
oronto, Ontario. Suite 403,
w4S 2E6 20 Holly St.,
Toronto, Ontario.
(Wlh) 485-0773 M4S 2E6
(416) 485-0773
Description:

The partnership serves as the on-call marketing
vssearch department for companies and
srganizations without this function, and also
rmkes on special assignments from time to time.

Personnel:

&% full-time employees in Canada.
F.C. Commins Partner
agorgina de Weerdt Partner
#denry Fiorillo Partner
Tim Wingrove Partner

Met Iacsprporated in Canada.

Ac#lvizies related to marketing/survey research
feprasent major source of income.

kesearch One, lac. (1974)

iD Roden Place, Contact:
Toronto, Ontario. John H. Gilmore,
MSR 1IP5 President,
10 Roden Place,
fayh) 967-2781 Toronto, Ontario.
HoR 1P5S

{u16) 967-2781

Description:

s are a full service research organization
wtilizing advanced social science techniques
#.3., psychologically developed lifestyle
sonjoint analysis etc.

Facilities:

Group interviewing facilities with closed
#ircuit television for client viewing. The
MeCollun/Spielmant technique for testing rough
television commercials.

Personnel:
5 full~time employees in Canada.

John He Gilmore President
Gordon Kane Vice President
Harrison Miller Assoc late

Subsidiaries and/or Affiliated Companies:
Jerome Friedland Assoc. (Marketing Research
Lonsultants)

#% independent Canada organization.

Lneorporated in Canada.

- {)‘} =

Research Spectrum Limited (1978)

Suite 408, Contact:
347 Bay Street, Les Jones,
Toronto, Ontario. President,
M54 2R7 Suite 408,
347 Bay Street,
(416) 868-1939 Toronto, Ontario.
M5H 2R7

(416) 868-1936

Description:

Research Spectrum Limited is a full service
research company handling both consumer and
industrial projects as follow:

1) Public opinion, behavioural and attitudinal
studies, nationally and locally.

2) Focus group moderation, analysis and
recruitment.

3) Project management and consultancy.

4) New product development and testing.

5) Advertisement testing.

6) Retall research.

7) Desk research.

Personnel:

5 full-time employees in Canada.

Les Jones President

Betty Kuzminski Pro ject Director
Beverly Pinnegar Project Director

Incorporated in Canada.

An independent Canadian organization.

Jack Roberts Marketing Services Limited
(1953)

1129 Leslie Street, Contact:

Don Mills, Ontario. Jack Roberts,

M3C 2K5 President,

1129 Leslie Street,
Don Mills, Ontario.
M3C K5

(416) 445-3720

(416) 445-3720

Description:

We conduct consumer research primarily in the
packaged goods area, design products and
packages and validate their effectiveness - and
provide a design management consultant service.

Facilities:

Ocular tests (shelf effectiveness), colour
prescriptions, image prescriptions, sensation
transference design studies, consumer habit
studies.

Personnel :
4 full-time employees in Canada.
Jack Roberts President
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Robert Reid
E. Jean Roberts

Vice-President
Sec.-Treas.

Subsidiaries and/or Affiliated Companies:
Gordon Lusty Survey Research Ltd.

Color Research Institute of America

Louis Cheskin Research

An independent Canadian organization.

Incorporated in Canada.

Ruston/Shanahan & Associates Ltd. (1976)

236 King St. East, Contact:

Toronto, Ontario. Patricia Shanahan,
M5A 1K1 Partner,

236 King St. E.,
Toronto, Ontario.
M5A 1K1

(416) 862-0117

(416) 8620117

Description:

The firm designs and analyses consumer research
studies and supervises the interim steps
conducted by firms specializing in these areas.
It is affiliated with the Management Consultant
Firm "Peter Barnard Associates". All types of
research are conducted but current specialities
are qualitative research and housing studies.

Personnel:

1 full-time employee in Canada.
Patricia M. Shanahan Partner
Derek T. Ruston Partner
Peter R. Barmnard Partner

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

SECOR Inc.

388 St. James St., Contact:

9th Floor, Pierre Lortie,
Montreal, Quebec. Executive Vice-
H2Y, Sl President,
388 St. James St.,
(hl4) 844-=3301 9th Floor,
Montreal, Quebec.
o G 1T

(514) 844-3301

Description:

Strategic analysis and consulting in four
areas: economics finance, organization and
public policy & public affairs. Specialized in
the analysis of relations between public and
private organizations. Secor is associated

with ACP Marketing for survey work. Secor
forms multidisciplinary teams to undertake
in-depth studies of ill-defined problems.

Personnel:

8 full-time employees in Canada.
Yvan Allaire Partner
Richard D. French Partner
Marcel Coté Partner
Pierre Lortie Partner
Roger E. Miller Partner

Incorporated in Canada.

Activities related to marketing/survey research
do not represent a major source of income.

Semper Paratus Limited (1973)

Contact:
John G. Myles,
President,

Suite 200,
11 Yorkville Avenue,
Toronto, Ontario.

M4W IL3 11 Yorkville Avenue,
Toronto, Ontario.
(416) 964-1661 M4W 1L3

(416) 964-1661

Description:

The company provides marketing counsel and
back~up research services to companies,
governments and other organizations requiring
assistance In their planning, development and
communications programs. Three skilled
assoclates are closely connected with the
company and work on a task basis. The company
has ready access to the following resource
facilities for executing research studies; an
information centre; field work and data
processing facilities; specialist consultants
in economics, statistics, psychology and
advertising; support service facilities.

Personnel :
1 full-time employee in Canada.
John G. Myles President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Sharp Opinion Research Ltd. (1976)

P.0O. Box 5151, Contact:

Station "A", Mrs. Mickey Sharp,
Calgary, Alberta. President,
T2V 2H9 781 Kingsmere

Crescent, S.W.,
Calgary, Alberta.
T2V 2H9

(403) 252-4358

(403) 255-1401
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Description:

Design, execution and interpretation of
research surveys of all types - industry,

commerce and government.

quantitative research.

Qualitative and

Trained field force in

Alberta, Saskatchewan and British Columbia.

Facilities:

Focus group studies in general and with

children in particular,.

Booklet avallable

identifying meaning and usage of market
research, client oriented.

Personnel :

4 full-time employees in Canada.

Mickey Sharp (Mrs.)
Beverley Sears (Mrs.)
Norma Cunningham (Mrs.)

President
Pro ject Director
Field Director

An independent Canada organization.

Incorporated in Canada.

J.J. Singer Consulting Economists Ltd. (1960)

155 University Avenue,
Toronto, Ontario.
MSH 387

(416) 362-2611

Description:

Contact:

J.J. Singer,

M.A. Farrow,

155 University Ave.,
Toronto, Ontario.
M5H 3B7

(416) 362-2611

The company specializes in providing short
term and long term economic projections and
related economic consulting services of

Canadian industry.

Personnel:

9 full-time employees in Canada.

J.J. Singer
M.A. Farrow

President
Vice-President

Incorporated in Canada (formerly W.A. Beckett

Assoc lates Limited).

Activities related to marketing/survey research
do not represent major source of income.

Social Dynamics (1974)
319 Windermere Ave.,
Toronto, Ontario.

M6S 3K9

(416) 769-1871

Contact:

Barry P. Thornton,
President,

319 Windermere Ave.,
Toronto, Ontario.
M6S 3K9

(416) 769-1871

Description:

Design, execution and analysis of ad hoc
sociological "life style” segmentation research
based on nationally or regionally
representative population samples. Product/
service/media "target” segments are identified
and copy, communications and media strategies
ar: developed for each segment.

Facilities:

Unique descriptions of the personality, socio-
logical, demographic characteristics of
population or product/service-using segments
show segment rationales for purchase and usage
of specific products, brands, services, media
or responses to concepts, issues,
considerations or other stimuli.

Personnel:

4 full-time employees in Canada.

Barry P. Thornton President

Earl Saltzman Vice-President
An independent Canadian organization.

Not. incorporated in Canada.

Social Policy Research Associates (1977)

1971 Queen St. East, Contact:
Suite 22, Dr. Ted Genet Harvey,
Toronto, Ontario. President,
M4L 1H9 1971 Queen St. East,
Suite 22,
(416) 698-6391 Toronto, Ontario.
M4L LH9

(416) 698-6391

Description:

Social Policy Research Associates provides
surveys and evaluations in the areas of social
services (especially services for children and
the elderly), housing, health and community
programs.

Facilities:

Social Policy Research Assoclates offers all
levels of service from survey design to field
work and analysis. Emphasis is placed on
surveys as a tool for evaluation research, with
the capability to mount specialized surveys on
a nation—wide basis. The firm has had
extensive experience with surveys of clients
and organizations, and with the implementation
of high quality mail-out and telephone surveys.

Personnel:
5 full-time employees in Canada.
Dr. Ted Genet Harvey President

Incorporated in Canada.
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Sorécom Inc. (CAMRO)

84 Notre-Dame St. West,
5th floor,

Hontr@al, Québec.

H2Y 86

(514) 281-1901

Description:

Contact:

Mr. Soucy D. Gagné,
President,

or

Mr. René& Pelletier,
Secretary-Treasurer,
84 Notre-Dame St.
West,

5th floor,
Montréal,
H2Y 156

Québec .

Sorécom Inc. provides professional services in
the fields of private and public
administration, business, education, mass
media, advertising, health and welfare, and
recreation, culture, and sports.

Personnel:

9 full-time employees in Canada.

Mr. Soucy D. Gagné
Mr. René Pelletier

Prestident
Secretary Treasurer

An independent Canadian organization.

Incorporated in Canada.

Sores Inc.

Complexe Desjardins,
C.P. 64, Succ.
Desjardins,
Montréal, Quebec.
Canada H5B 1B2

Description:

Contact:

André Anctil,
President,

Complexe Desjardins,
GLiBs p 641 'Stict .

Des jardins,
Montréal, Quebec.
Canada H5B 1B2

Collection and/or analysis of main data.
Specializes in special studies at client's

request.

Personnel:

40 full-time employees in Canada.

André Anctil

President

Robert Sylvestre Marketing Lté&e (1972)

666 Sherbrooke St. West, Contact:

Suite 701,
Montreal, Quebec.
H3A 1E2

(514) 284-0878

Robert Sylvestre,
President,

666 Sherbrooke St.
West, Suite 701,
Montreal, Quebec.
H3A 1E2

(5t4) 284-0878

Description:

We specialize in sample surveys and interviews,
both group and individual, as well as in
marketing planning and new product development.
Affiliated with Intergroupe.

Personnel:
3 full-time employees in Canada.
Robert Sylvestre President

Incorporated in Canada.

Activities related to marketing/survey research
represent main source of income.

Traveldata International (1969)

606-161 Eglinton Contact:

Ave. E., David R. Thexton,

Toronto, Ontario. Managing Director,

M4p 135 606-161 Eglinton
Ave. E.,

(416) 484-9605 Toronto, Ontario.
M4P 1J5

(416) 484-9505

Description:

A marketing research house providing a full
range of services and specializing in travel,
recreation and leisure research in Canada and
the United States.

Facilities:

“Vacation Travel by Canadians™ annual omnibus
survey involving a 10,000 personal interview
national samplz each fall and open to
participation - closing date Sept. l.

Personnel:

David R. Thexton Managing Director

Subsidiaries and/or Affiliated Companies:
Parent company - Creative Research Group Ltd.

A division of Creative Research Group Limited.

Incorporated in Canada.

Watts Marketing Research Ltd. (1958)

Suite 200 - 1326 Contact:
Johnston Road, Allard Van Veen,
White Rock, B.C. President,

V4B 3722 Charles Van Veen,
General Manager,
W.B. Watts,
Consultant,

Suite 200 - 1326
Johnston Road,
White Rock, B.C.

V4B 322
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Description:

Provides complete market research service
design to report from consultation - big in
economic feasibility and location studies -
leaders since 1952. The oldest firm in the
west — knows Western Canada thoroughly.

Facilities:
In house phone surveys, focus groups, shopping
surveys and personnel performance testing.

Personnel :

6 full-time employees in Canada.

Charles Van Veen General Manager
Allard Van Veen Pro ject Director
Valerie Van Veen Project Director

An independent Canadian organizaflon.

Incorporated in Canada.

Wylie Marketing Services Ltd (1967)

2323 Yonge St.,
Toronto, Ontario.
4P 2C9

Contact:

B.C. Wylie, Presldent,
2323 Yonge Street,
Toronto, Ontario.
(416) 486-6822 M4P 2C9

(416) 486-6822

Description:

General marketing consultants in th2 consumer
goods, retailing, services and fndustrial
areas. Conduct wacketing research directly
when this is more effective or efficient.

Personnel :
2 full-time employees in Canada.
B.C. Wylie President

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Eve Zaremba

52 Admiral Rd., Contact:

Toronto, Ontario. Yve Zaremba,
M5R 2L5 Consultant,
52 Admiral Rd.,
(416) 921-9353 Toronto, Ontario.
M5R 2LS

(416) 921-9353

Description:

1 am a free lance consultant. I concentrate on
conducting and designing projects for
non-commercial organizations such as unions,
art councils, libraries, etc. I have 20 years

experience in management and marketing
consulting, survey tesearch and related areas.

Fersonnel :
Mo full-time employecs.

Not iancorporated in Canada.

Activities related to marketing/survey research
represent major source of income.
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management
consultants

These are organizations who
have defined their main bu-
siness function as manage-
ment consuliting and who
offer a wide variety of re-
search services to commer-
cial, institutional and govern-
mental clients.

Marketing survey research,
however, does not represent
the major source of income,






Behavioural Team (1971)

164 Eglinton Ave. East, Contact:
Toronto, Ontario. Ben Barkow, Ph.D.,
M6E 2M7 President

(416) 482-5131

Description:

Answering behavioural questions is our only
business. We assist policy organizations,
designers, architects, information feedouters,
and all those who need to know or influence
human preferences and behaviour. Work ranges
from engineering/envirommental psychology to
corporate management consulting.

Personnel:

Five full-time professionals with graduate
training in psychology, sociology, and
anthropology.

Dr. Barkow is a registered applied
psychologist.

B.1.R.0. Inc. (1964)

1070 de la Tour, Contact:

Québec, Québec. Dimitri Kampouris,
GIR 2W7 Senior Consultant,
75 Albert St.,
Ottawa, Ontario.
KIP SE7

(418) 522-4707

(613) 236-1064

Description:

1) Economic studies, policy development for
federal and provincial governments,
including market studies.

2) Administrative systems - feasibility
studies, development, implementation.

3) Projet management.

4) E.D.P. system studies, development,
implementation.

Personnel:

15 full-time employees in Canada.

André Juneau President

D. Kampouris Senior Consultant
Antoni Gervais Senior Consultant

Other Offices: Ottawa, Montréal.
Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

H.V. Chapman Consulting & Compensation Limited
(1979)

1 Dundas Street W., Contact:

Toronto, Ontario Mr. Mark Lerner,
MSG 123 Vice-President,

1 Dundas St. West,
Toronto, Ontario.
MSG 123

(416) 598-1700

(416) 598-1700

Description:

Consultants in executive compensation, salary
administration, job evaluation, performance
appraisal, benefits planning, corporate
slanning and human resources. Conducts annual
surveys. Publishes reports on management,
chief executive and sales compensation, and on
benefits practices. Affiliated with

H.V. Chapman & Associates Limited, executive
and technical search and placement consultants.

Personnel:

65 full-time employees in Canada.
Mr. H.V. Chapman Chairman
Mr. G.T. Atchison President

Other Offices:
Falifax, Ottawa, Winnipeg, Calgary, Edmonton
and Vancouver.

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

COMMAR Management Consultants

5614 Fenwick St., Contact:

Halifax, N.S. R.W. Rodger,

B3J 1P9 5614 Fenwick St.,
Halifax, N.S.

(902) 422-9813 B3 ES

(902) 422-9813
Description:
Oifering a full line of marketing and
statistical research studies for business,
industry and government. Product, corporate
image, feasibility, employee relations,
personnel assessment and selection studies.
Disguised, structured association studies and
testing and buying preference studies.

Facilities:

Aerospace, Fisheries and High Technology
feasibility studies;

Out-of-house full service computer analysis;
Marketing consulting on image, design,
packaging, name/logo and training;
Door-to-door and mall interviews.

Personnel:

Four full time staff.

R.4. Rodger, M.B.A. President

J.J. Macleod Vice-President
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Subsidiaries and/or Affiliated Companies:
Nova Energy Limited, Halifax, N.S.
A.W. Stone & Associates Limited, Truro, N.S.

Both headed by professional engineers, one a
C.Eng., with a degree in Aeronautical
Engineering, the other, a professional
Environmental Engineer.

COMMAR Management Consultants Limited is an
independent Canadian organization, Incorporated
in Canada.

Currie, Coopers & Lybrand Led. (1955)

145 King Street West, Contact:
Toronto, Ontario. G.G. McKenzie,
MSH 1J8 Partner,
145 King Street West,
Toronto, Ontario.
M5H 138
(416) 366-1921
Description:

Currie, Coopers & Lybrand Ltd., is a broadly
based general management consulting firm
offering services in EDP, Marketing, Industrial
Development, Strategic Management, Project
Management, Financial Planning, Health Care,
Human Resources, Urban Planning, Organization
Planning, Executive Search and Industrial
Relations fields. We are associated with
Coopers & Lybrand in Canada.

Personnel:

171 full-time employees in Canada.

J.E. Daccord Executive Partner
G.N.M. Currie Executive Partner
G.G. McKenzie Executive Partner
D.M. Norman Executive Partner
P.H. Irwin Executive Partner
J.A, Drouin Executive Partner
W.B. Bindman Executive Partner

Other Offices: Montreal, Vancouver,
Winnipeg, Ottawa, Quebec, Edmonton, Calgary.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

De Leuw Cather, Canada Ltd. (1954)

133 Wynford Drive,
Don Mills, Ontario.
M3C 1K1

Contact:

M. Thor Nielson,
Senior Vice-President,
133 Wynford Dr.,

Don Mills, Ontario.
M3C IK]

(416) 429-3411

(416) 429-3411

Description:

Principal activities are transportation and
municipal engineering and planning. Surveys
related to these fields are a continual part of
operations. Surveys range from complex home
interview surveys to simplest traffic surveys.
Wholly-owned affiliates - Haigis-MacNabb~de
Leuw Ltd., as Ecologistics Limited.

Personnel :

272 full-time employees in Canada.

W.J. Malone Chairman

J.M Main President

J.S. Spiegelman Secretary-Treasurer

Other Offices: St. John's, Montreal,
Ottawa, Hamilton, London, Niagara Falls,
Winnipeg, Regina, Edmonton, Calgary.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Ernst & Ernst (1933)

2200 Commerce Court Contact:
West , Milton Moskowitz,
Toronto, Ontario. 2200 Commerce Court
MSL 1Cé West,

Toronto, Ontario.
(416) 864-9520 MSL 1Cé

(416) 864-9520
Description:
Ernst & Ernst provides a broad variety of
management consulting services, including
industrial, engineering, production control,
marketing research, operations research,
information systems, computer applications,
health care, executive search, organizational
design, compensation, and strategic planning.

Personnel:

30 full-time employees in Canada.

Brenton S. Rowe Principal - National
Milton J. Moskowitz Principal

Ross Greenwood Principal

Other Offices:
Montreal, Ottawa, Edmonton, Vancouver,
Victoria.

Hu Harries & Associates Ltd. (1950)

Contact:

Dr. Hu Harries, Ph.D.,
President,

Suite 1418,

10025 Oxford Bldg.,
Jasper Avenue,
Edmonton 15, Alta.

TSY NS6

Suite 1418,

10025 Oxford Building,
Jasper Avenue,
Edmonton 15, Alberta
T5J4 156

(403) 429-4317

(403) 429-4317
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Description:

Principal activities consist of marketing
research, economic studies, financial analysis
and planning and feasibility studies.

Personnel:
20 full-time employees in Canada.

Dr. Hu Harries, Ph.D. President

Mr. Albert Boykiw, Vice-President
M.B.A., P.Eng.

Mr. M. McKenzie, M.B.A. Vice-President

Other Offices:

206, 330-9th Avenue S.W.,
Calgary, Alberta. T2P IK7
(403) 262 3304

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Hedlin Menzies & Associates

480 University Ave., Contact:
Toronte, Ontario. Malcolm L. Martini,
M5G 1v2 Manager,
480 University Ave.,
Toronto, Ontario.
M5G 1v2
(416) 595-2000
Description:

The company undertakes both independently and
in association with Acres Consulting Services,
our parent company, a wide variety of
commercial, economic, financial and marketing
studies, including feasibility and impact
studies, planning and forecasting.

Personnel:
20 full-time employees in Canada.
Malcolm L. Martini Manager

Other Offices: Vancouver, Calgary,
Winnipeg, Halifax.

Incorporated in Canada.

Activities related to marketing/survey do not
represent major source of income.

Hickling-Smith Inc. (1977)

The Traders Building Contact:
625 Church Street Dr. David P. Deziel
Toronto, Ontario Partner
M4Y 2G1 Ottawa Office
Suite 605

(416) 964-9689 350 Sparks Street
Ottawa, Ontario

KIR 788

(O3 =23F -2220

Description:

Hickling-Smith Inc. provides a consulting
service to government and industry in Canada
and to countries in Africa, Asia and the

Middle East. We employ a staff of 50
professionals specialized in the areas of human
resource planning, information systems,
financial planning and management sclence.

The majority of our assignments can be grouped
under the following headings:

. policy analysis and strategic planning

. organization and compensation studies

. Information systems design and implementation
. transportation and urban/regional planning

+ general management consulting

Personnel:

J. Hickling Executive Partner,
Toronto

R. Smith Executive Partner,
Toronto

D. Deziel Partner, Ottawa

C. Shaw Partner, Ottawa

B. Starr Parnter, Vancouver

Other Offices: Montreal, Ottawa, Vancouver,
Costa Rica

Activities related to marketing/survey research
do not represent major source of income.

HiTech Canada Limited (1973)

Suize 103 Contact:
68 Highway 7, Mr. Neal MacGregor,
Ottawa, Ontario. Director, Advanced
K2H 8P5 Development ,
Suite 103,
(613) 820-1200 68 Highway 7,
Ottawa, Ontario.
K2H 8P5

(613) 820-1200

Description:

HiTech Canada Limited is an independant, wholly
Canadian company, specializing in software
turnkey systems and large system analysis.
Management consulting has involved modified
Delphi surveys and the creation of work
breakdown structures, organization and flow
charts as blueprints for action.

Personnel:

30 full-time employees in Canada.

Mr. S.H. Sandler President

Mr. A.B. Churgin Secretary-Treasurer

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.
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IBI Group (1974)

40 University Avenue, Contact:

Suite 626, Mr. Neal A. Irwin,

Toronto, Ontario. Managing Director,

MSURLITL 40 University Ave.,
Suite 626,

(416) 862-0450 Toronto, Ontario.
M5J IT1

(416) 862-0450

Description:

IBI is a group of companies providing
consulting services in the fields of Market
Research, Urban and Regional Planning,
Management Sciences, Transportation Planning
and Research, Travel/Recreation/Tourism
Planning, Computer and Information Systems,
Health Services and Facility Planning. The
research services provided by the firm include
design and implementation of a wide-range of
survey types as well as computer and
statistical analysis leading toward the
development of planning strategies.

Personnel:
120 full-time employees in Canada.

N.A. Irwin, Managing Director
P.H. Beinhaker, Managing Director
P.E.S. Brown, Director
F.D. Catton, Director
J.C. Clapham, Director
E.S. Fisher, Director
L.E.S. Green, Director
R. Gwilliam, Director
W.R. McDougall, Director
R.A. McNally, Director
L. Sherman, Director
L.S. Sims, Director
G.J. Sladek, Director
D. Thom, Director
J.G. Waddell, Director

Other Canadian Offices:
Barrie, Calgary, Edmonton, Halifax, Montreal,
Regina, Vancouver, Winnipeg.

Canadian owned partnership.

Activities related to marketing/survey research
do not represent a major source of income.

Innovative Marketing Incorporated (1971)

161 Eglinton Ave. E., Contact:

Suite 801 Julius N. Diamond,

Toronto, Ontario. President,

M4P 1J5 161 Eglinton Ave. E.,
Suite 801,

(416) 487-1105 Toronto, Ontario.
M4P 1J5

(416) 487-1105

Description:

Comprehensive marketing services in both market
planning and implementarion areas. Activities
include:

1) development of marketing plan;

2) consumer and market research;

3) development of marketing strategy;

4) development and implementation of marketing
programs (e.g., promotions);

development of communication packages;

post audits.

5)
6)

Personnel:

8 full-time employees in Canada.

Julius N. Diamond President

Ken LeDoux Vice-President.

Incorporated in Canada.

Mathieu, Williams Associates (1979)

129 Davenport Rd.,
Toronto, Ontario.
M5R 1H8

Contact:

J.C. Williams

Mrs. Kulli Millar,
Research Manager,

129 Davenport Rd.,
Toronto, Ontario.

M5R 1H8

or

(416) 967-7550

(416) 967-7550

R.W. Watson,
Senior Partner,
St. 650 - 1500 W.
Georgia St.,
Vancouver, B.C.

Description:

Specialists in three major flelds of survey,
analysis and consulting work: consumer,
distribution, and retailing research and
surveys.

1) survey and analysis on the distribution of
consumer goods and services. This involves
and reports on the system of how products
flow from original source to consumer.
survey and analysis on all facets of retail
distribution. Information on both retail
and consumer trends, problems, etc. are
surveyed by interviewing key retail or
whole-saling executives in the various and
appropriate segments of the Canadian retail
system.

consumer surveys and analysis of the
publics' trends, actions/shopping and buying
habits, and attitudes in the Canadian
marketplace, in special relation to consumer
products, retailing and advertising.

2)

3))
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Personnel:
11 full-time employees in Canada.
Executives are:
Richard M. Mathieu
John C. Williams
Kulli Millar

Ross W. Watson

Senior Partner
Senior Partner
Research Manager
Senior Partner -
Western Canada

Incorporated in Canada.

Peat, Marwick and Partners (1954)

Contact:

Mr. C. Green,

2lst floor, Tower B,
Place de Ville,

112 Kent Street,
Ottawa, Ontario.

KIp 5B2

PO, Baxd 81l

Commerce Court West,
Toronto, Ontario.
MSL 1B2

(416) 863-3500

(613) 237-6402

Description:

Peat, Marwick and Partners 1s a
multi-disciplinary organization offering a wide
range of diversified services in Market
Research; Transportation, Regional and Resource
Planning; Management Sciences; Computer Systems
and Services; Electronics; General Management;
Planning and Project Management; and Health
Services. The firm is part of the overall
worldwide family of Peat, Marwick, Mitchell &
Co.

Personnel :

225 full-time employees in Canada.

G.H. Cowperthwaite Senior Partner
G.G. Fisch Executive Partner
J.D. MacLean Executive Partner
F.E. Collins Managing Partner
Eastern Region
Managing Partner
Central Region
Managing Partoer
British Columbia
Managing Partner
Prairies

Managing Partner
Ottawa

G.D. Grosset
W.R. Sexsmith
P. Ackland-Snow
C. Green

Other Offices: Calgary, Edmonton, Halifax,
Montreal, Quebec City and Vancouver.
Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Price Waterhouse Associates

1200 McGill College Contact:

Avenue, Mr. R.D. Bromley,
Montreal, Quebec. Partner in charge of
H3B 2G4 Ottawa Office,

Suite 500, Keat Sq.,
255 Albert Street,
Ottawa, Ontario.

KIP 6A9

(514) 879-9050

(613) 238-8200

Lescription:

Frice Waterhouse Associates is a general
management consulting firmm offering services to
its clients in the fields of organization and
general management, management planning,
information and control systems, electronic
data processing, marketing industry/engineering
sarvices, human resources services and
executive recruitment. It is closely
associated with Price Waterhouse & Co., Canada,
chartered accountants. Price Waterhouse Canada
is part of an international network of
autonomous, nationally owned and managed
professional firms practicing under the name of
Price Waterhouse.

Personnel:
120 full-time employees in Canada.
Richard Mineau Managing Partner

J.C. Allard Partner
L.D. Almack Partner
R.D. Bromley Partner
D.D. Ferguson Partoner
P.S. Higgins Partoner
B.H. Lloyd Partner
M. MacCallum Partner
R. Mantha Partner
E.W. Netten Partner
L.4d. Schick Partner
W.5. Thompson Partner
J.C. Sangster Partner
R.<{. Jones Partner

Other Offices:

Halifax, Ottawa, Quebec, Toronto, Winnipeg,
Calgary, Edmonton, Vancouver, Mississauga,
London, International Services.

Organization is a partanership.

Robertson, Nickerson, Group Associates Limited
(1970)

75 Albert Street, Contact:

Suite 610, M.L. Nickerson,

Ottawa, Ontario. Vice-President,

KIP SE7 75 Albert Street,
Suite 610,

(613) 238-4625 Ottawa, Ontario.
IR § SEY

(613) 238-4625

Description:

We ofter complete survey research including
analysis. We specialize in research involving
business, industry, institutions, labour and
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difficult user/consumer studies, with extensive
field interviewing of business and industry.

Facilities:
Computer assisted cost and financial analysis
of industrial plants.

Personnel:

15 full-time employees in Canada.
G.M. Robertson,

P.Eng., MBA President
M.L. Nickerson,

P.Eng., MBA Vice-President

Other Offices: Halifax.

An independent Canadian organization.

Incorporated in Canada.

Murray H. Robinson & Assoclates Ltd.

130 Albert Street,
Suite 515,

Ottawa, Ontario.
KI1P 5G4

(613) 563-1756

Contact:

Murray Robinson,
President,

130 Albert St.,
Suite 515,
Ottawa, Ontario.

K1P 5G4
(613) 563-1756

Description:

The firm provides technical and management
consulting services in voice, data, message,
facsimile telecommunication services. As well
as providing end user support in the design and
implementation of advanced telecommunication
systems, it provides user attitudinal surveys
and market research studies in the field of
telecommunications for government and private
industry in Canada, the United States and
Western Europe.

Personnel:
5 full-time employees in Canada.

M.H. Robinson President
J.S. Robinson Secretary
N.T. Norris Director

Other Offices: Toronto and Calgary offices
planned for 1980.

London, England Office,

110-111 Strand,

London, England

WC2R 0AA

Telephone: 01 836-8918

Incorporated in Canada.

Activities related to marketing/survey research
represent approximately 20% of income.

P.S. Ross & Partners (1957)

Royal Bank Centre,
Suite 900,

90 Sparks St.,
Ottawa, Ontario.
K1P 5B4

(613) 236~-2444

Description:

Management Consultants:
financial management;
information systems;

economics;
planning;

Contact:

Barry McDougall,
90 Sparks St.,
Suite 900,
Ottawa, Ontario.
K1P 5B4

(613) 236-2444
marketing and

corporate
computer

system development, human resources planning

and management.
Co.,

Personnel:

Associated with Touche Ross
Chartered Accountants.

90 full-time employees in Canada.

&

A.R.Aird Chairman, Toronto
R.V. Brouillard Partner, Ottawa
D.E. Park Partner, Vancouver
S.C. Owens Partner, Calgary
J.E. Martin Partner, Toronto
B. Lachapelle Partner, Montreal

Other Offices: Toronto, Vancouver, Calgary,
Montreal.

Incorporated in Canada - Partnership.

Activities related to marketing/survey research
do not represent major source of income.

The Sintec Group Inc. (1976)

12 Fairview Road, Contact:

Suite 202, Mr. William L. Watt,

Barrie, Ontario. President,

L4N 4P3 12 Fairview Road,
Suite 202,

(705) 737-3131 Barrie, Ontario.
L4N 4P3

(705) 737-3131

Description:

Advising on all aspects of asset protection;
security surveys; communications and coamputer
security; systems engineering; security
organization, systems and procedures; security
training; contingency planning. Research and
analysis of international problems.

Personnel:
11 full-time employees in Canada.



Mr. William L. Watt,

C.D. President

Mr. L.H. Wylie,

MASC, CD Vice-President
Mr. James C. Poirlier,

Cch Vice-President

Mr. John R. Westell Secretary/Treasurer

Incorporated in Canada.

Henry A. Skinner Limited (1979)

Previously: Skinner, Thomas and Associates
Limited (1967)

80 Richmond St. W., Contact:

Suite 1507, Henry A. Skinner,
Toronto, Ontario. President,

M5H 2A4 80 Richmond St. W.,
Suite 1507,
Toronto, Ontario.
M5H 2A4

(416) 362-2695

(416) 362-2695

Description:

Henry A. Skinner Limited is a management
consultancy firm involved in the areas of human
resource development, personnel,
reorganizational studies, marketing planning/
development, long range corporate planning,
training programs, etc.

Personnel:
3 principals and assocfated staff.

Henry A. Skinner President
D. Bruce Sinclair Vice-President
Mary Lou Gill Secretary

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

C.P. Spring Marketing Ltd. (1972)

7 Pleasant Blvd., Contact:

Suite 207, C. Peter Spring,

Toronto, Ontario. President,

M4T 1K2 7 Pleasant Blvd.,
Suite 207,

(416) 923-4243 Toronto, Ontario.
M4T 1K2

(416) 923-4243

Description:

Management and operations consultants to major
corporations across Canada primarily concerned
with sports, boating and outdoor activities
including skiing. Specialists in exhibitions
and shows, associated public relations

activities and promotional plans, surveys and
follow—-up reports. Associates in Vancouver,
Calgary, Edmonton, Winnipeg and Halifax.

Personnel:

5 full-time employees in Canada.

C.P. Spring President

B.D. Spring Manager, Finance &
Operations

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Stevenson & Kellogg (1936)

2300 Yonge St.,
Toronto, Ontario.
M4P 1G2

Contact:

R.D. Tyrrell,
Ottawa Office,
10th Floor,

85 Albert Street,
Ottawa, Ontario.
KIP 6A4

(416) 483-4313

(613) 238-6512

Description:

Stevenson & Kellogg 1is a broadly based
management consulting firm, specializing in the
areas of policy development, strategic
planning, organization, management development
and information systems.

Parsonnel:

118 full-time employees in Canada.

K.G. Belbeck

Other Offices:
2300 Yonge St.,
Toronto, Ontario.
M4P 1G2

760, 717-7th Ave.
S.W.,

Czlgary, Alberta.
AP 078

1313 Duke St. Tower,
5251 Duke Street,
Halifax, N.S.

BSJ TIP3

Suite 2220,

Place du Canada,
1010 Lagauchetiére
Street West,
Montreal, Quebec.
H3B 2N2

11.2 West Pender St.,
Vancouver, B.C.
V6E 2S1

President

K.G. Belbeck,
President
(416) 483-4313

G.E. Stephenson,
(402) 269-4976

E.B. Hunter,
(902) 422-1521

P.M. Vallée,
(514) 866-1149

G.T. Calkin,
(604) 68l-6167
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809 Royal Bank Bldg.,
Winnipeg, Manitoba
R3C 0AS5

N.B. Girardin,
(204) 943-2581

10180~102nd St.,
Edmonton, Alberta.
T5J OM5

N.D. Hildebrandt,
(403) 429~1407

Stevenson & Kellogg, Abt Associates of Canada
and Canadian Facts are the three operating
divisions of SK/CF Inc., an employee owned
Canadian organization.

Incorporated in Canada.

Thorne Riddell Assoclates

P.0. Box 260, Contact:
Toronto Dominion K.G. Koehler,

Centre, Regional Director of
Toronto, Ontario. Operations - Ontario,
M5K 1J9 7th Floor, Commercial

Union Tower,

P.0. Box 260,
Toronto Dominion
Centre,

Toronto, Ontario.
M5K 1J9

(416) 868-8680

(416) 868-8680

Description:

Major firm of management consultants closely
associated with Thorne Riddell & Co. This firm
is owned and managed by Canadians. Thorne
Riddell Associates operates in the following
disciplines: General Management, Management
Information and Control Systems, Financial
Planning and Control, Computer Technology
Systems and Procedures, Behavioural Sciences,
Marketing, Manufacturing Management,
Organization and Personnel and Executive
Search.

Personnel:
35 full-time employees in Canada.
K.G. Koehler Regional Director

Other Offices:
Halifax, Montreal, Ottawa, Toronto, Winnipeg,
Edmonton, Calgary, Vancouver.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

TPF&C Ltd./Lté&e (1956)

P.0. Box 281,
Toronto Dominion

Contact:
B.A. Herbinson,

Centre, Managing Director,

Toronto, Ontario. P.0. Box 281,

M5K 1K3 Toronto Dominion
Centre,

(416) 362-2333 Toronto, Ontario.
M5K 1K3

(416) 362-2333

Description:

TPF&C Ltd./Lt&e is an international
organization whose activities involve problem
solving projects in such areas as actuarial and
employee benefit planming; all aspects of
compensation; communications; human resource
management ; organization; corporate planning;
finance; marketing; risk management and
computer based personnel information systems.

Personnel:
100 full-time employees in Canada.
F.G. Chown Manager, Vancouver

R.P. Giesinger
B.A. Herbinson
H.D. Lee

C.C. Mills
J.W. Rockley

Manager, Montreal
Managing Director
Vice-President
Vice~President
Vice-President

Other Offices: Montreal, Vancouver.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Woods Gordon (1932)

Contact:
M.D. Wood,
160 Elgin St.,

P.0. Box 253,
Royal Trust Tower,
Toronto Dominion

Centre, Place Bell Canada,
Toronto, Ontario. 12th Floor,
M5J 1J7 Ottawa, Ontario.

K2P 2C4
(416) 864-1212
(613) 236-7467

Description:

Woods Gordon 1is a full service, wholly Canadian
consulting firm offering services to management
in the following fields: Financial Planning
and Control; Computer Consulting; Software
Services; Marketing; Market Research;
Economics; Real Estate; Urban, Regional and
Environmental Affairs; Social Development;
Compensation; Executive Recruiting;

Industrial Relations Counselling; Organization
Development; Facilities Development;
Operations Management; Operations Research;
Project Direction, and Health Care.
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other
specialized
research
services

These are organizations that
ofter a wide range of speciali-
zed services. They provide
analysis of data for custc-
mers on a variety of specsali-
zed subjects, most often from
secondary sources. Typicai-
ly, they do not conduct
surveys but many will if
specifically requested.






Charles Ambler and Associates Limited
(1958)

987 Clarkson Rd. South, Contact:

Mississauga, Ontario. Mar jorie H. Barr,

150 "2N8 Director,

Customer Services,
987 Clarkson Rd. S.,
Mississauga, Ontario.
LSJ 2v8

(416) 822-3011

(416) 822-3011

Description:

Publish weekly comparative prices on food, meat
and produce and some non—food for five chains
in Southern Ontario. Facings studies in stores
across Canada.

Facilities:

Prices on food, meat, produce, health & beauty
aids from 1954 to present date. Facings
studies in stores across Canada complete with
tabulated report - these are at client's
request.

Personnel:

7 full-time employees in Canada.

Charles Ambler President & Director
Mar jorie H. Barr Secretary

An independent Canadian organization.

Incorporated in Canada.

Earl Berger Limited (1968)

47 Colborne Street, Contact:

#302, Earl Berger,

Toronto, Ontario. President,

M5E 1E3 47 Colborne St.,
#302,

(416) 863-6362 Toronto, Ontario.
MSE 1E3

(416) 863-6362

Description:

Social policy and planning, survey research,
government organization, community studies, new
town development market research; public
participation.

Personnel:

4 full-time employees in Canada.
Earl Berger, Ph.D. President
(Economics)

Other Offices: Edmonton, Alberta.
Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

B.C. Research Management Services Division
(1944)

3650 Westbrook Mall, Contact:

Vancouver, B.C. Mr. J.E. Roberts,
V6s 212 Head, Management
Services Division,
3650 Westbrook Mall,
Vancouver, B.C.

Ves 212

(604) 224-4331

(604) 224-4331

Description:

B.C. Research is the technical operation of a
non-profit, independent society, the B.C.
Research Council. It conducts research under
contract in fields of applied biology, applied
chemistry, engineering-physics, economics,
market research, operations research,
industrial engineering and management
training.

Personnel:

135 full-time employees in Canada.

Dr. P.C. Trussell Director, B.C.
Research

Head, Management
Services Division
Deputy Head,
Management Services
Division.

Mr. J.E. Roberts

Mr. A. Tunner

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Broadcast Monitoring Services Limited
(1964)

1156 Speers Road, Contact:
Oakville, Ontario. Mr. J.M. Hallam,
L6l 2X4 President,

1156 Speers Road,
Oakville, Ontario.
L6L 2X4

(416) 844-5812

(416) 844-5812

Description:

Radio and Television clipping service offering
transcripts, tapes and photos of radio-TV news
items, comments and commercials.

Facilities:

(1) Radio-TV Clipping Service-Transcripts,
audio cassettes, videocassettes and 16 MM
film of local/national news and comments
broadcast by Toronto Radio-TV stations.



(2) Radio-TV commercials -
Monitored-transcripts, audio cassettes,
videocassettes and 16 MM film of French
and English language commercials broadcast
by Toronto/Montreal, Radio-TV stations.
Facilities also available to monitor
Radio-TV stations. Facilities also
available to monitor Radio-TV commercials
in any Canadian market.

(3) Colour photo storyboards - of your own TV
commercials to publicize your TV
campaigns.

Personnel:
16 full-time employees in Canada.
Mr. J.M. Hallam President

An independent Canadian Organization.

Incorporated in Canada.

Canadian Economic Services Ltd. (1973)

120 Holland Avenue, Contact:

#504, C.D. Hodgins,

Ottawa, Ontario. President,

K1Y 0X6 120 Holland Ave.,
#504,

(613) 725-2136 Ottawa, Ontario.
K1Y 0X6

(613) 725-2136

Description:

CANECS provides a wide range of economic,
statistical and financial consulting services
to the business community and to governments.
CANECS is skilled in the use of modern
econometric and applied research methods and in
the use of computer technology.

Personnel:

6 full-time employees in Canada.
C.D. Hodgins President
Other Offices: Vancouver

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Canadian Farm Surveys Limited (1976)

380 Woolwich Street, Contact:

Guelph, Ontario. R.A. Broadwith,

N1H 3w7 380 Woolwich Street,
Guelph, Ontario.

(519) 822-4431 NIH 3wW7

(519) 822-4431

95 Berkeley Street, D. longden,
Toronto, Ontario. 95 Berkeley Street,
M5A 2W8 Toronto, Ontario.
M5A 2W8
(416) 869-1910
(416) 869-1910

Description:

CFS conduct custom and syndicated telephone
surveys with farmers and the agricultural
marketing community. Omnibus surveys of
farmers each year.

Facilities:

Full access to the telephone facilities of
Adcom Research Limited with 23 supervised,
monitored telephone installations.

Personnel :
6 full-time employees.

Subsidiaries and/or Affiliated Companies:
Wholly owned subsidiary of Broadwith, Hughes &
Associates Ltd., and Adcom Research Limited.

Canadian Press Clipping Services (1887)

481 University Avenue, Contact:
Toronto, Ontario. Mr. G.A. Ghany,

M5W 1A7 Sales Manager,
481 University Ave.,
(416) 596-5223 Toronto, Ontario.
M5W 1A7

(416) 596-5223

Description:

Canadian Press Clipping Services provides its
clients with press clippings taken from
approximately 2,000 Canadian publications. A
trained staff of readers selects clippings in
accordance with topics which have been
indicated by each client.

Personnel:

55 full-time employees in Canada.

Mr. J.R. Johnson General Manager
Mr. G.A. Ghany Sales Manager

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Canadian Resourcecon Ltd.

309 - 811 Beach Ave., Contact:

Vancouver, W.R. Lee,

British Columbia. President,

VéZ 2B5 309 - 811 Beach Ave.,
Vancouver, B.C.

(604) 682-8691 V6Z 2B5



= 85, =

Description:

Canadian Resourcecon is a firm of economic
consultants, with expertise in the natural
resource, energy, and transportation fields.
The company specializes in preparing energy
demand forecasts for both industry and
government, socio-economic impact analyses of
resource developments, project feasibility
studies, and benefit-cost analyses. Company
personnel are experienced in preparing
submissions for public meetings and in
presenting testimony at formal regulatory
hearing procedures.

Personnel:
10 full-time employees in Canada.

W.R. Lee President, Vancouver
D.K. Strang Vice-President,
Calgary
G.A. Constable Vice-President,
Vancouver
Other Offices: 470 - 640 12th Ave., S.W.,
Calgary, Alberta. T2R OH5

(403) 261-9861
An independent organization.
Incorporated in Canada.
While questionnaire design and survey work is
carried out in the course of study research,

activities related to marketing/survey research
do not represent a major source of income.

Code Two (1972)

20 Holly Street, Contact:

Suite 403, Dorothy Hooey,
Toronto, Ontario. 20 Holly Street,
M4S 2E6 Suite 403,

Toronto, Ontario.
(416) 487-5405 M4S 2E6

(416) 487-5405

Description:
A coding service for market research companies
or any company requiring coding.

Personnel:
1 full-time employee in Canada.
Dorothy Hooey

Activities related to marketing/survey research
represent major source of income.

Comparative Prices of Canada (1973)

3446 Queenston Dr., Contact:
Mississauga, Ontario. Roger L. Ouimet,
L5C 2G6 Owner ,

3446 Queenston Dr.,
L5C 2G6

Description:

We report on the retailer's retail prices on
tte following: drugs; health and beauty aids;
gardening supplies; camping equipment;
hardware; women's fashions; men's fashions;
boys' and girls' fashions; sporting goods;
stationary; home furnishings, etc. The
following stores are members of Comparative

Prices of Canada: Sears; Eatons; Woolco;
Woolworth; Zellers; Shoppers Drug Mart; Top
Drug Mart; Tamblyn; Drug Trading; Kent Drugs

and Nymark.

Personnel:

2 full-time employees in Canada.
Roger L. Ouimet Qwner

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Data Clearing House for the Social Science
(1975)

LS ISlaté&reaSt « Contact:
Ottawa, Ontario. Sharon E. Henry,
KIP 5SN1 Executive Director,

151 Slater Street,
Ottawa, Ontario.
KIP 5Nl

(613) 563-3570

(613) 563-3570

Description:

Objective is to provide a single comprehensive
source of information about quantitative
machine-readable social science data in or
about Canada. Bilinguyal services include
on-line searches, and current awareness
services using CANISISS, its computerized
inventory of data holdings and data centres.
Specialized services include the compilation,
cataloguing and production of special
subject-oriented or institutional catalogues
data files and the provision of specialized
refzrence services. Also produce the annual
Soc ial Science Data Inventory, and Directory
Social Science Data Centres and a quarterly
bulletin.

of

of

Personnel:

6 full-time employees in Canada.

Jacques Brazeau President and Chairman
of the Board

Executive Director
Assistant Director

Sharon E. Henry
Rachel Des Rosiers

Incorporated in Canada as a private non-profit
organization.
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DeLuC (1964)

1255 University,
Montreal, Quebec.
H3B 3X1

(514) 861-4721

Description:

Contact:

Emanuel Klaesi,
Managing Partner,
1255 University,
Montreal, Quebec.
H3B 3X1

(514) 861-4721

Consulting engineers working mainly in the
field of road and rail transportation planning
(automobiles, trucks, buses, subways, trains,
as well as passenger and cargo ferries).

Facilities:

Analysis programmes, services and experience in

the transportation field.

Personnel:

580 full-time employees in Canada.

Emanuel Klaesi
Richard Vezina

Other Offices:

Managing Partner
Partner

Toronto, Ottawa, St.

John's, London, Niagara Falls, Winnipeg,
Calgary, Regina, Edmonton, Hamilton, Thunder
Bay, Vancouver, Victoria and others in B.C. and

overseas.

Affiliated Companies:

De Leuw Cather Ltd., Ecologistics, Delcan,

Delcanda, WCT.

A subsidiary of De Leuw Cather, a Canadian
company, incorporated in Canada.

Devcom Lté&e (1974)

4999 Ste Catherine
Street, W., Ste. 310,
Montreal, Quebec.

Contact:
J.P. Chartrand,
President,

Personnel :
15 full-time employees in Canada.
J«P. Chartrand President

Incorporated in Canada.

Activities related to attitude/survey research
do not represent major source of income.

Downie Productions Limited:
Service (1968)

National Features

Contact:

Ivor Downie, Manager,
80 Charles St., W.,
Toronto, Ontario.

M55 1K8

80 Charles St., W.,
Toronte, Ontario.
M5S 1K8

(416) 925-3417
(416) 925-3417

Description:

Reporting weekly, by category on the retail
selling prices (advertised) on a wide variety
of packaged goods and appliances in the 18 "A"
markets of Canada.

Personnel:

2 full-time employees in Canada.
Evelyn Downie President
Ivor Downie Manager

An independent Canadian organization.

Incorporated in Canada.

HSZ il 4999 Ste Catherine
StEeet, Wigl Stat "310,
Montreal, Quebec.

HSZ T 1

(514) 489-5347

(514) 489-5347

Description:

We specialize in internal communication and
human resource development. Our operations
cover three areas: attitude surveys (20%),
staff training (60%), and internal
communication program (20%).

Dun & Bradstreet Canada Ltd/Lt&e (1957)

84 Carlton St.,
Toronto, Ontario.
M5B 1Lé

Contact:

Peter Giraldi,
General Manager,
Marketing Services
Division,

84 Carlton Street,
Toronto, Ontario.
M5B 1L6

(416) 925-2861

(416) 925-2861

Description:

Company gathers business information by
interview for the publication of credit and
marketing reports on Canadian Companies.
Specializes in data collection for market
research.

Personnel:

800 full-time employees in Canada.

R. Beard Chairman of the Board
& Chief Exec. Officer
Vice-President,
Corporate Marketing
General Manager,
Marketing Services
Division

P.C. Sommers

Peter Giraldi
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Other Offices: Montreal, Ottawa, Quebec
City, Calgary, Edmonton, Vancouver, Winnipeg,
Halifax, St. John, St. Johmn's.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Equifax Services Ltd. (1921)

Box 190, Station "A", Contact:

Toronto, Ontario. Mr. C.D. MacKinnon,

MSW 1B5 Ottawa Branch
Manager,

716 Gordon Baker Rd., Box 8090,

Willowdale, Ontario. Ottawa, Ontario.

M2H 3B4 K1G 3M2

(416) 494-6100 (613) 731-6010

Field of Activities:

Provides information relative to the
measurement, management and reduction of risks
for numerous types of organizations. Services
include claims investigations, skip/locates,
pre-employment reports, personal status
verifications, financial reports on individuals
and businesses, life and health underwriting
inspections, payroll and inventory audits,
property inspections, damaged merchandise
verifications.

Administrative Personnel:
D.R. Stewart Vice-President and
General Manager -
Toronto
Vice-President,
Operations ~ Toronto
Vice~President,
Administration -
Toronto

Manager, Sales/
Marketing, GMS -
Toronto.

B.M. Kennelly

G.H. Kennedy

G. Preston

400 full-time employees in Canada.

Canadian Offices and full-time salaried
locations:

Calgary - Lethbridge, Medicine Hat, Red Deer.
Edmonton - Grand Prairie.

Halifax - Charlottetown, Fredericton,
Kentville, Moncton, Newcastle, Saint John, St.
John's, Sidney, Truro.

Hamilton - Owen Sound, Kitchener, St.
Catharines.

London -~ Chatham, Sarnia, Windsor.

Montreal = Drummondville, Granby, Joliette, St.
Hyacinthe, St-Jérdme, Sherbrooke,
Trois-Riviéres, Valleyfield.

Montreal Claims:

Ottawa - Cornwall, Kingston, Mont-Laurier,
Smith Falls.

Quebec = Chicoutimi, Dolbeau, Rimouski, Riviére
du loup, St-Georges—-de-Beauce, Sept-Iles,
Victoriaville.

Regina - Saskatoon.

Sudbury - North Bay, Rouyn, Sault Ste-Marie,
Timmins, Val-D’or.

Toronto - Barrie, Belleville, Orillia, Oshawa,
Peterborough.

Toronto Claims:

Oshawa.

Winnipeg — Thunder Bay.

Vancouver - Abbotsford, Kamloops, Nanaimo,
Prince George, Victoria.

Affiliated Companies:
Credit Bureau of Montreal.
Retailers Commercial Agency

Division:

Physical Measurements Information
(Paramedicals for underwriting and
employment).

Expertim Limited (1974)

Contact:

H. Herreck,
President,

7077 Beaubien est,
Suite 204,

Ville d'Anjou,
Montreal, Quebec.
HIM 2Y2

7077 Beaubien est,
Suite 204,

Ville d'Anjou,
Montreal, Quebec.
1M 2Y2

(514) 353-7961

(514) 353-7961

Description:

Overseas inquiries, market research,
feaslbility studies of industrial projects,
selection and advise methods of handling and
preparing documentations, assistance in
establishing and organizing of Export/Import
department including administration staff
recruitment and guidelines.

Persomnel:

3 full-time employees in Canada.

H. Herreck President

D. Regli Vice-President

Incorporated in Canada.
Activities related to marketing/survey

researchdo not represent major source of
income.

The Hooper-Holmes Bureau, Inc. (1899)

684A Sheppard Ave. W., Contact:

Suite 200, Mr. G.E. Wight,
Downsview, Ontario. Regional Sales
M3H 2S2 Manager, Toronto,
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684A Sheppard Ave.W.,
Suite 200,

Downsview, Ontario.
M3H 282

(416) 630-9250

(416) 630-9250

Description:

Principal activity is obtaining decision-making
information for business through a network of
branch offices and full-time field personnel.
Survey research services are provided
throughout Canada.

Personnel:
95 full-time and 180 part-time employees in
Canada.

DSk North President

F.J. Schwindler Senior V.P.

F.H. King Jr. Secretary

J.P. Constantino Treasurer

A.H. Shinton Regional Operations

Manager, Toronto
Regional Sales
Manager, Toronto.

G.E. Wight

Other Offices: Calgary, Chicoutimi,

Edmonton, Halifax, Hamilton, London, Montreal,
Ottawa, Quebec City, Rimouski, St. John, St.
Lambert, Sherbrooke, Sudbury, Trois Riviéres,
Vancouver, Winnipeg.

Not incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

IMS of Canada Ltd. (1962)

4230 St. John's Blvd.,
Dollard des Ormeaux,
Quebec.

H9H 3X4

Contact:

Yvon Bastien,

Client Service
Manager,

4320 St. John's Blvd.,
Dollard des Ormeaux,
Quebec.

HOH 3X4

(514) 620-4000

(514) 620-4000

Description:

IMS collects, codes and processes various types
of data from doctors, stores, hospitals, and
wholesalers primarily for the Health Care
Industry and the government in 48 countries.

Facilities:

Syndicated audits such as a diagnosis and
therapy audit, a prescription audit, a medical
promotion audit and a drug stores and hospitals
audit., A syndicated sales management program
so-called Territory Sales Analysis and many

special studies and surveys on specific
therapeutic classes, substitution, prescribing
habits, pharmaceutical forecasts.

Personnel :
28 full-time employees in Canada.
Jeremy C. Allen General Manager

A subsidiary of an international company IMS
America.

Incorporated in Canada.

Industats Corporation Limited (1974)

47 Colborne St., Contact:

Suite 306, Roger Briers, Pres.,
Toronto, Ontario. 47 Colborne St.,
M5E 1E3 Suite 306,

Toronto, Ontario.
(416) 863-0626 M5E' IE3

(416) 863-0626

Description:

Industats Corporation is a specialist
organization engaged in investigating and
analysing industrial markets and advising
manufacturers and government departments on
industrial marketing problems.

Facilities:
Unstructured personal depth interviewing.

Personnel :

2 full-time employees in Canada.

Roger Briers President

John Thompson Vice-President

An independent Canadian organization.

Incorporated in Canada.

Information Resources (1969)

45 Inglewood Dr., Contact:
Toronto, Ontario. Susan Klement,
MA4T 1G9 Principal,
45 Inglewood Dr.,
(416) 486-0239 Toronto, Ontario.
M4T 1G9

(416) 486-0239

Description:

Information Resources finds information such as
existing research, periodical articles, specific
facts or statistics by means of literature
searching or interviewing. It presents the
information to the client in whatever form the
client requires - bibliographies, abstracts,
photocopies or written reports.



— 189

Personnel:
I full-time employee in Canada.
Susan Klement Principal

Not incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Informetrica Limited (1972)

Box 828, Station B, Contact:
Ottawa, Ontario. Carl A. Sonnen,
K1P 5P9 Chief,

Consulting Services,
Box 828, Station B,
Ottawa, Ontario.

K1iP 5P9

(613) 238-4831

(613) 238-4831

Description:

Provides detailed long-term econometric
forecasts through National Forecast Service;
economic consulting services including studies
requiring knowledge of computer science,
statistics and economics; proprietory
software; training.

Personnel:

25 full-time employees in Canada.

M.C. McCracken President

Carl Sonnen Secretary-Treasurer
and Chief, Consulting
Services.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Murray V. Jones — Consultant
(A Division of Talontree Investments Limited)

Suite 1106,

MacDonald Place Apartments,
9925 Jasper Avenue,
Edmonton, Alberta.

TS, 2X5

Description:

Urban and Regional Planning Consultant,
Professional services in urban policy planning,
development planning and local government
organization.

Personnel:
M.V. Jones

Other Offices:
Toronto, Ontario.

Kendall Associates Limited (1966)

406-77 Metcalfe St.,
Cttawa, Ontario.

Contact:
W.S. Kendall,

KI1P 5L6 President,

406-77 Metcalfe St.,
(613) 236-0875 Ottawa, Ontario.

KIP SL6

(613) 236-0875

Description:

Kandall Associates Limited has specialized in
tachnical marketing research and in particular
those areas where information data are not
aormally available.

Specialization areas include aerospace,
electronics and avionics. Studies have been
completed for the Canadian Government on
technical information retrieval systems, a
study of the Canadian Aerospace industry in
conjunction with Arthur D. Little, Inc. of
Boston, a study of the market for air
transportation in the North, a new products
study for one of the technical avionics
companies, an air traffic control study for the
Ministry of Transport, and studies for various
companies on products ranging from electric
timing mechanisms through to sophisticated
devices for aircraft safety.

We do not handle the normal consumer survey or
any other survey where statistical data are
available.

Personnel:

14 full-time employees in Canada.

W.S. Kendall President

F.R. Kendall Vice~President

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Leon Kumove Social Planning Limited (1968)

Contact:

Leon Kumove,
President,

41 Marbury Crescent,
Don Mills, Ontario
M3A 2G3

4] Marbury Crescent,
Don Mills, Ontario.
M3a 2G3

(416) 447-4687

(416) 447-4687
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Description:

Conducts planning studies and offers
consultation on: housing; wurban and rural
community development; recreation; social and
health services; social impact analyses
(surveys are undertaken as appropriate in
connection with the above).

Personnel:
2 full-time employees in Canada.
Leon Kumove President

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Leman Group Inc. Consultants on Human
Settlements (1971)

Contact:

Ingrid A. Leman, Ph.D.,
Head of Research
Division,

87 St. Nicholas St.,
Toronto, Ontario.

M5R 1B5

87 St. Nicholas St.,
Toronto, Ontario.
M5R 1B5

(416) 964-1833

(416) 964-1833

Description:

Provides professional consulting services on
human settlements issues, through research;
policy management; programme design and
planning; evaluation and urban impact
assessment; in areas of community development;
power (energy) studies; housing; recreation;
cultural activites; feasibility studies;
national, regional and municipal planning.

Personnel:
16 full-time employees in Canada.

Alexander B. Leman,

F.R.A.I.C. President

Nevena Bella Leman,

Ing. Arch. Corporate Secretary
Anwar Ahmed, P.Eng. Director of

Operations
Ingrid A. Leman,
Ph.D. Head of Research

Division
Affiliates:
In Nigeria, Pakistan, Kenya, Tanzania, Middle
East.

Incorporated in Canada.

H.T. Loevinsohn:
(1973)

Consulting Economist

Contact:

H.T. Loevinsohn,
Consulting Economist,
5636 Jellicoe Ave.,
Montreal, Quebec.

5636 Jellicoe Ave.,
Montreal, Quebec.
H4W 1Z6

(514) 489-3005

487-4079 H4W 126
(514) 489-3005
487-4079
Description:

Mainly engaged in econometric product line
forecasting or deriving satellite or micro
models from macroeconomic models of the
Canadian, U.S., European or Japanese economies,
provided through computer time-sharing
agreements with Data Resources Inc., Chase
Econometric Associates Inc., and Wharton
Econometric Forecasting Associates Inc.

Personnel:
1 full-time employee in Canada.
J.T. Loevinsohn Consulting Economist

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Maclean-Hunter Research Bureau (1890)

481 University Ave., Contact:
Toronto, Ontario. Robert G. Scott,
M5W 1A7 Manager,

481 University Ave.,
Toronto, Ontario.
M5W 147

(416) 596-5283

(416) 596~5283

Description:

Mainly serves Maclean-Hunter Publications and
divisions but ad hoc surveys for outside
organizations conducted on request. Many
surveys and market reports (based on both
primary and secondary data) are compiled.

Facilities:
Mail surveys to specialized businesses and
industrial universes.

Personnel:

6 full-time employees in Canada.

Robert G. Scott Manager

A.A. Duane Assistant Manager

A division of Maclean-Hunter Ltd.
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Marketing Analysis Institute

5530 Decelles Ave.,
Montreal, Quebec.
H3T 1IWS

(514) 737-7006

An independent Canadian organization.

Incorporated in Canada.

Marketing Resources Limited

707-42nd Ave.,
Lachine, Quebec.
H8T 2H5

(514) 637-2913

Description:

Contact:

Willard H. Ellis,
President,
707-42nd Ave.,
Lachine, Quebec.
H8T 2H5

(514) 637-2913

Management consultants on market development,
including marketing planning and organization,
market research, advertising and promotion,
product/service studies, potentials studies,
and return-on-investment analyses.

Personnel:

No full-time employees.
Willard H. Ellis

B. Charles Le Royer
Stanley J. Shapiro
Robert G. Cooper

Incorporated in Canada.

President
Director
Director
Director

Activities related to marketing/survey research
do not represent major source of income.

Mhun & Associates Ltd.
1080 Beaver Hall Hill,
Montreal, Quebec.

H2Z 1S8

(514) 861-0239

Description:

We offer the following services:

(1968)

Contact:

Henri Mhun,
President,

1080 Beaver Hall
Hill,

Montreal, Quebec.
H2Z 188

(514) 861-0239

market

research, economic monographs, translation.

Personnel:

3 full-time employees in Canada.

Henri Mhun

President

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

MFC Limited (1955)

4(0 Mount Pleasant Rd., Contact:

Toronto, Ontario. Derek J.W. Little,
M4S 2L6 President,

400 Mount Pleasant Rd.,
(416) 486-7777 Toronto, Ontario.

M4S 2L6

(416) 486-7777

Description:

We are a firm of consulting planners,
engineers, economists, geographers, etc., who
provide services to government and industry
rezarding the development of towns and resource
reglons.

Facilities:

Public questionnaires.

Structured interviews with industry, business.
Puslic hearings.

Personnel:
25 full-time employees in Canada.
Derek J.W. Little President

Other Offices:
Ontario.

Ottawa and Kingston,

Subsidiaries and/or Affiliated Companies:
Municipal Planning Consultants - division
MPC Limited.

of

An independent Canadian organization.

Incorporated in Canada.

Ontario Research Foundation (1928)

Sheridan Park,
Mississauga, Ont.
L5K IB3

Contact:

Dr. R.A. Kuntze,
Vice-President,
Operations,
Sheridan Park,
Mississauga, Ont.
L5K 183

(415) 822-4111

(416) 822-4111
Description:
An Independent, not-for-profit,
multi-disciplinary resource for industry,
consultants and governments, providing a broad
range of industrial technologies through
contract research.



Personnel:

350 full-time employees in Canada.

J.S. Dewar Chairman, Board of
Governors

W.R. Stadelman President

Dr. R.A. Kuntze Vice-President,

Operations
Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.

Purco Limited (1971)

7071 Bayers Road, Contact:

Halifax, N.S. R. Bryce McGregor,

B Il 2C2 7071 Bayers Road,
Halifax, N.S.

(902) 455-7642 B3L 2C2

(902) 455-7642

Description:

Bulk handling of liquid products, technical
service; Maritime manufacturing plants -
technical service; general consulting
services, factory efficiency studies; small
firm management consultants.

Personnel:

4 full-time employees in Canada.

C.V. Colyer President and General
Manager

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Research and Planning Division
A.E. LePage Investment and Professional
Services Company (1913)

2300 Yonge Street, Contact:

Suite 2801, Peter J. Andrews,
Box 2380, General Manager,
Toronto, Ontario. Canada Research and
Planning Division,
A.E. LePage Invest-
ment and Professional
Services Company,
2300 Yonge Street,
Suite 2801,

Box 2380,

Toronto, Ontario.
M4P 1E4

(416) 484-6141

(416) 484-6141

Description:

The Division comprises a team of professional
engineers, planners, economists and marketing
specialists. Consulting responsibilities
include consumer surveys, area economic
studies, project feasibility studies, urban and
regional planning, and Municipal consulting
services.

Personnel:

15 full-time employees in Canada.

Peter J. Andrews General Manager -—
Canada

Manager - Edmonton
Manager - Vancouver

Zelick L. Altman
Nick Davies

Other Offices: Vancouver, Edmonton.

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Sanford Evans Services Ltd. (1921)

1077 St. James St., Contact:
Box 6900, S. Steigerwald,
Winnipeg, Manitoba. Executive Vice-
R3C 3Bl President,
1077 St. James St.,
(204) 775-0201 Box 6900,
Winnipeg, Manitoba.
R3C 3Bl

(204) 775-0201

Description:

Publishing - business magazines, directories,
Building News Service, Motor Vehicle Data Books
and Price Guides, Direct Mail List fulfillment
and commercial printing. A subsidiary of
Tele-Direct Limited, Montreal.

Personnel :

71 full-time employees in Canada.

A.H. Strock President

S. Steigerwald Executive Vice-
President

Assistant Secretary-
Treasurer

R. Danylchuck
Other Offices: Calgary, Toronto,
Montreal.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.



- 93 -

Larry Smith & Associates Ltd.

Contact:
Hermann J. Kircher,
President,

145 King Street W.,
Suite 2400,
Toronto, Ontario.

M5H 1V8 145 King Street W.,
Suite 2400,

(416) 362-4268 Toronto, Ontario.
MSH 1v8

Cables: COYLBRAND
(416) 362-4268

Description:

Larry Smith & Associates Ltd. is a professional
consulting organization specializing in urban
land economics, market research and evaluation,
investment analyses pertaining to real property
and feasibility studies for real estate
developments.

Services:

Location selection and development strategy
studies; economic and land use projections;

appearing as expert witness on matters related
to real estate; cost/benefit/impact/ analyses;
retail, industrial park, recreational areas
and housing research.

Personnel:
15 full-time employees in Canada.

Hermann Kircher President
Robin V. Dee Senior Vice-President
Michel Grenier Vice~President

Vice-President
Vice-President

John S. Koppel
Douglas R. Annand

Other Offices:

6330 Dorchester Blvd., W.,
Montreal, Quebec.

H3B 1Wé

Contact: Michel Grenier
(514) 866-0594

2 Sheppard Avenue East,
Willowdale, Ontario.

M2N S5Y7

Contact: John S. Koppel
(416) 362-4268

Subsidiaries and/or Affiliated Companies:
Coopers & Lybrand

Lalibert&, Lanctdt, Morin & Associés
Currie, Coopers & Lybrand Ltd.

Drouin, Paquin & Associes Ltée.

A subsidiary of Coopers & Lybrand, Chartered
Accountants.

Incorporated in Canada.

Teela Market Surveys

Contact:
Susan Murray,

38 Dundas Street E.,
Toronto, Ontario.

M5B 1C4 Corporate Affairs,
38 Dundas St. E.,
Toronto, Ontario.
MSB 1C4
(416) 363-0401
Description:

Teela Market Surveys provides property
transaction data and analysis, nationally, to
all levels of government, commercial and
financial institutions, the academic community
as well as the real estate industry.

Teela collects, collates, and analyzes land
transfer information including registry, land
title, and assessment data. Teela’s data is on
computer and is available in hard copy or
microfiche format.

Customized information formats are available
and could include both qualitative and
quantitative reports. Teela can provide
telescopic reporting from large to small
areas.

It is feasible to produce “snapshots™ of data
related to specific planning areas.

Personnel:

50 full~-time employees in Canada.

11 part-time employees in Canada.

M.C. Feldman President

M.A, Smith Vice~President
R.S. Lee Controller

Other Offices:
Montreal.

Vancouver, Ottawa, Toronto,

An independent Canadian organization.

Incorporated in Canada.

Total-Market Index Limfted (1961)

10 Price Street, Contact:
Toronto, Ontario. J.C. Lackner,
M&W 124 President,
10 Price Street,
(416) 928-0970 Toronto, Ontario.
M4W 1Z4

(416) 928-0970

Description:

A full service survey research organization
including consulting, design and analysis to
industry and service organizations. Providing
a quality computerized CRT telephone
interviewing service from a central location in
Toronto. Tabulated reports are available
within 24 hours of the completion of the
interview.
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Facilities:

Telephones centrally located for interviewing
across Canada using Wats lines with full-time
supervision and monitoring facilities.

Subsidiaries and/or Affiliated Companies:
Audits and Surveys Inc., New York, N.Y.

TRU Techno—-Economic Research Unit Limited

P.0. Box 1232, Contact:
Station "A", Mr. E.R. Anderson,
Toronto, Ontario. Director,

M5W 1G7 P.0. Box 1232,
Station "A",
Toronto, Ontario.

M5W 1G7

(416) 364-4920

(416) 364-4920

Description:

The firm specializes in consulting industrial
marketing economics and planning for government
and industry. Project areas range from major
feasibility studies or an industry analysis to
the detailed evaluation of say the

produc t/market posture of a specific firm.

Much of the work is international and is often
in association with engineering consultants.

The company also operates the TRU Forest Using
Industries Unit, serving the forest products,
pulp and paper and allied industries.

Personnel:

11 full-time employees in Canada.

E.R. Anderson Managing Director
D.L. Wiley Field Work Director

Incorporated in Canada.

W.W. Urban Consultants Limited (1965)

Suite 202,

40 St. Clair Ave., E.,
Torento, Ontario.

M4T INL

(416) 962-3971

Description:

Contact:

Ann Matheson,

Senior Analyst,

Suite 202,

40 St. Clair Ave., E.
Toronto, Ontario.

M4T 1IN1

(416) 962-3971

We are a research and consulting company
engaged in primary and secondary data
acquisition, data evaluation and analysis,
consulting and advisory services for municipal,
provincial and federal governments,

institutions and private corporations.

Subject

areas include broad economic studies, market

demand /opportunity evaluations, consumer
research, urban core/shopping centre
development and impact, housing/condominium
studies, industrial studies, social impact
studies, etc.

Personnel:
7 full-time employees in Canada.
Richard Hamilton President

Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Wasteneys Associated Consultants Ltd.
(1959)

200 Cooper Street, Contact:

Suite 4, Geoffrey Wasteneys,

Ottawa, Ontario. President,

K2P 0Gl 200 Cooper Street,
Suite 4,

(613) 233-7791 Ottawa, Ontario.
K2P 0G1

(613) 233-7791

Description:

Market studies for goods and services, volume,
prices, consumer or industry preferences,
standards, quality controls, patents, trade
marks, marking, labelling, duties, taxes,
financing, location, government assistance.

Facilities:

Customs duties and valuation, sales taxes
labelling and marking of specialty products;
marketing of aerospace and defence equipment,
electric generating equipment, international
financing of exports; contract management.

Personnel :
3 full-time employees in Canada.
Geoffrey Wasteneys President

An independent Canadian organization.

Incorporated in Canada.

Maurice Waxman & Associates (1945)

155 Kent Street, Contact:
Ottawa, Ontario. Maurice Waxman,
KiP 5P3 Owner/Manager

155 Kent Street,
Ottawa, Ontario.
KlP 5P3

(613) 236-2910

(613) 236-2910
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Description:

We plan merchandise budgets; sales and
inventory control; statistical approach to
financial management; and unit control
(furniture industry, retail and wholesale
distributors, shoe industry).

Facilities:

Marketing budgets for department stores and
chain stores (soft goods - hard goods, food
supermarkets). In effect we develop controls
from initial mark %Z to gross profit and stock
turns and cash flows required as by banking and
financial institutions for industry.

Personnel:
2 full-time employees in Canada.
Maurice Waxman Owner/Manager

Other Offices: Fredericton (506) 454-1300
Subsidiaries and/or Affiliated Companies:
Maurice Waxman & Associates Merchandising and
Marketing Surveys.

An independent Canadian organization.

Not incorporated in Canada.






other
research
facilities

This section provides infor-
mation on research facilities
associated with academic
institutions, ad agencies,
non-profit and professional
associations and non-
Canadian companies.

sub-categories in this sectior

include:

1. academic research cen-
tres

. ad agency research cle-
partments

. associations
protessionai associations

. companies outside of Ca-
nada
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academic
research
centres

These are organizations who
are connected with universi-
ties and who provide marke-
ting/survey research facii-
ties for clients who are not
part of the academic institu-
tion
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Centre de Sondage — Université de Montréal
(1969)

5858 Cote des Neiges, Contact:

6th Floor, Suite 600, Mr. Victor Tremblay,
Montreal, Quebec. Director,

HOS H4.JQ P.0. Box 6128,
Station “"A",
Montreal, Quebec.
H36713J7

(514) 343-7596

(514) 343-7598

Description:

The Centre de Sondage is a research service
organization created by the University of
Montreal in 1969 mainly to develop new and
improve current applications for the sample
survey, considered to be the ideal tool for
measurement and analysis of the population.

With a network of interviewers, the Centre is
able to carry out surveys throughout the
Province of Quebec and even elsewhere in Canada
since it cooperates with York University's
Institute for Behavioural Research.

Facilities:

The Centre offers reference services In sample

survey methodology in addition to the following

scale of services:

(a) professional services: sampling design;
design of questionnaires; analysis and
intrepretation of results;

(b) technical services: sample selection;
forms preparation; data collection and
processing.

Personnel :
18 full-time employees in Canada.
Victor Tremblay Director

Department of Consumer Studies
College of Family & Consumer Studies

University of Guelph, Contact:
Guelph, Ontario. Dr. R.E. Vosburgh,
N1G 2wl Chairman,
University of Guelph,
(519) 824-4120 Guelph, Ontario.
Exr. |2120 N1G 2Wl

(519) 824-4120
Ext. 2120

Description:

Academic department actively engaged in
undergraduate and graduate teaching and
research in Consumer Studies. Emphasis is in
consumer behaviour and consumption process with
product interest in foods, housing, clothing
and textiles.

Although our primary function is not contract
research, research contracts are engaged in
when the study requires our specialized
interests and can meet academic objectives as
well as the interests of a contractor.

Not incorporated in Canada.

Institute for Behavioural Research (York-1BR)
York University (1967)

£700 Keele Street., Contact:

Downsview, Ontario. A.H. Richmond,

M3J 2Re Director,

4700 Keele St.,
Downsview, Ontario.
M3J 2Ré6

(416) 667-3026

(416) 667-3026

Description:

Tae York-IBR is an interdisciplinary research
agency created in 1967. It incorporates a
Survey Research facility which has been
conducting national, provincial and local
surveys since 1968. It is affiliated with the
Centre de Sondage, Université de Montréal which
canducts surveys in the province of Québec and
other French speaking areas. Both agencies
utilize the most advanced scientific sampling
procedures. Surveys are conducted by personal
interview, mail or telephone for government
departments, private companies or academic
researchers.

Personnel:

25 full-time employees in Canada.
Anthony H. Richmond Director
Not incorporated in Canada.

Activities related to survey research represent
ma jor source of income.

Mc(ill Student Entrepreneurial Agencies (MSEA)
Inc. (1968)

2075 University, Contact:
Montreal, Quebec. David Malen,

H3X 3R6 Sec. Treasurer,
Chris Johnson,
Vice-President,
2075 University,
Montreal, Quebec.
H3X 3R6

(514) B844-0058

(514) 844-0058

Description:

The MSEA is a student run organization with
extensive experience in the market field. The
MSEA is capable of performing all aspects of a
marketing study including tabulation and
cross—tabulation of data.
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Facilities:

As a result of our close ties with the
University, the MSEA has a vast pool of talen
to draw upon; students who are anxious to work
and eager to please. In addition we have
access to McGill's systems IBM 36/75 with HASP
and 0S/MVT, IBM 370/158 (online).

Personnel:

10 full-time employees in Canada.

Michael Marmur President

Chris Johnson Vice-President
David Malen Secretary-Treasurer

An independent Canadian organization.

Incorporated in Canada.

Population Research Laboratory (1966)

Dept. of Sociology, Contact:

The University of Dr. L.W. Kennedy,
Alberta, Director,

Edmonton, Alta. Population Research
T6G 2H4 Laboratory,

Dept. of Sociology,

(403) 432-4659 The University of

432-5797 Alberta,
Edmonton, Alberta.
T6G 2H4
(403) 432-4659
Description:

The Population Research Laboratory, The
University of Alberta, organized in 1966,
serves as a demographic and urban research arm
of the Department of Sociology, as well as a
depository of Canadian census publications and
data tape files. Foreign demographic data and
publications are also collected and made
available to researchers.

In addition to providing data, the PRL offers
the expertise of its staff in the form of
contract work.

Personnel:
6 full-time employees in Canada.
L.W. Kennedy Director

N.M. Lalu Professional Officer
C. Kinzel Research Technologist
I. Hobin Admin. Assistant

T. Macnab Secretary

S. Major Library Assistant

Not incorporated in Canada.

Sample Survey and Data Bank Unit - University of
Regina (1962)

University of Regina, Contact:
Regina, Saskatchewan Prof. Murray Knuttila,
S4S 0A2 Chair, Sample Survey

and Data Bank Unit,
University of Regina,
Regina, Saskatchewan
S4S 0A2

(306) 584-4763

(306) 584-4763

Description:

As an academic research unit, SSDBU has
responsibility for teaching methodology,
servicing the research needs of faculty members
and students, conducting in-house research and
research generated by research grants, as well as
contract work. The Unit provides a full range of
survey services, and also carries out other
methodologies, i.e., historical studies, panel
studies, feasibility studies, economic analyses,
etc. The data bank maintains a selection of
regularly used data systems and sources relevant
to Saskatchewan. The Unit makes a special effort
to cater to the needs of community groups such as
unions, farm groups, churches, etc. Projects
must have academic merit, and the data must
become public.

Facilities:

Maintenance and assistance in the use of several
populat data sets such as Census summary tapes,
Communities data file, Saskatchewan labour force
file, etc.

Maintenance and assistance in the use of various
analysis and instructional computer based systems
such as simulations of a grain marketing system
and the effects of inflation on income.

Maintenance of an opinion panel.

Maintenance of a province-wide sampling frame,
survey staff (part-time), etc.

Personnel:

3 full-time employees in Canada.

Prof. Murray Knuttila Chair

Ms. Denise Kouri Laboratory Instructor
Ms. Pamela Smith Laboratory Instructor
Mr. John Fagan Laboratory Instructor

Incorporated in Canada.

An independent Canadian organization (an academic
research centre).
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Sheridan College Research Centre

1430 Trafalgar Road, Contact:
Oakville, Ontario. David H. Sheridan,
L6H 2L1 Director,

1430 Trafalgar Road,
Oakville, Ontario.
L6H 2L1

(416) 845-9430

Description:

A full-service research unit providing
professional expertise in the design, conduct,
analysis and interpretation of research
studies. Specializes in survey research and
program evaluation designs. Extensive field
interviewing and data processing capabilities.
Affiliated with the Applied Research Centre at
Grant McEwan Community College in Edmonton,
Alberta.

The Sheridan College Research Centre places a
strong emphasis on methodological rigour. Its
link with staff and students at Sheridan
College enables an interdisciplinary approach
to client problems.

Facilities:

An interviewing room equipped with two-way
mirrors and videotape for client monitoring of
focus group sessions.

A batch terminal and high-speed printer on-line
to York University.

A cathode ray terminal in communication with
the interactive DEC-10 system at Ryerson
Polytechnical Institute with the capability of
communicating with other computer systems and
data banks.

SPSS (Statistical Package for the Social
Sciences) and other major statistical software
packages.

Access to mini and micro-computer hardware for
specialized data processing requirements.

Access to general Sheridan College facilities
including theatres, a colour TV studio, film
and sound equipment, seminar rooms and
laboratories.

Personnel:

A full-time director and three research

of ficers cross-appointed to the faculty of the
Research Techniques Program.

David Sheridan Director

Nick Sidoruk Design Consultant
Steve Oliver Research Officer
Joy Wilson Research Officer

Not incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.






ad agencies
research
departments

These are ad agencies who
provide in addition to their
normal services, counselling
services on marketing survey
research. These services are
available to their own clients
and often, depending on the
agency. to non-clients.
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Baker, Lovick Ltd.

Canadian Head Office: 60 Bloor St. W.,
Toronto, Ontario.
M4W 3B8

(416) 924-6861

Counselling Services of Research Dept.:
Available to clients of the Advertising Agency
only.

Personnel:
2 full-time staff are employed in marketing
research.

Earl M. Kliman Research Director

Cockfield-Brown & Co. Limited

Canadian Head Office: 606 Cathcart St.,
Montreal, Quebec.
H3B 1L1

Counselling Services of Research Dept.:
Available to clients plus non-clients who are
not direct competitors of clients.

Special Services:

(1) Statistical Fact Book - includes retail
sales estimates - available to clients
(prepared annually)

(2) Lifestyle segmentation profiles - prepared
for selected markets annually.

Personnel:

7 full-time staff are employed in marketing
research.
Dominique Wallart Research Director -
Montreal

Research Director,
Toronto & Vancouver
Research Supervisor,
Toronto & Vancouver
Research Supervisor,
Montreal

Brenda Breedon

Fergus Gamble

Ellen Jaeckel

Other Offices:

2 St. Clair Ave. West,
Toronto, Ontario.

M4V 1L7

(416) 924-5492

Foote, Cone & Belding Advertising Limited

Canadian Head Office: 10 St. Mary St.,
Toronto, Ontario
M4Y 1P9

(416) 924-9331

Counselling Services of Research Dept.:
Available to clients of the Advertising Agency
only.

Personnel:

Ficty Cherrie Researcher

Francis, Williams & Johnson Ltd.
(Opinion Research Index)

Canadian Head Office: 644 — 700 Sixth
Avenue S.W.,
Calgary, Alberta.
T2P OT8

(403) 266-7061

Counselling Services of Research Dept.:
A7ailable to both clients and non-clients of
the Advertising Agency.

Special Services:

Consumer and Industrial Marketing research.
Fully trained field staff, centralized
telephone facilities.

Personnel:

6 full-time staff are employed in marketing
research.

Jchn D. Francis President

Arne Miner Director

Goodis, Goldberg, Soren

Canadian Head Office: 23 Prince Andrew
Place,
Don Mills, Ontario.
M3C 2H2

(416) 445~1153

Counselling Services of Research Dept.:
Available to clients of the Advertising Agency
onLy.

Special Services:

Qualitative and quantitative surveys and
research, market information, sales data,
Statistics Canada information, newsletters,
bulletins, journals, periodical, etc. ~ all
available to clients and account services,
media dept. and creative dept. of the agency.

Personnel:
1 full-time staff employed in marketing
research.

Ms. Julie Lui
Ms. Connie Peck

Research Supervisor
Director of Media &
Research
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F.H. Hayhurst Co. Ltd.

Canadian Head Office:

55 Eglinton Avenue
East,

Toronto, Ontario.
M4P 1G9

(416) 487-4371

Counselling Services of Research Dept.:
Available to clients of the advertising agency

and P.R. Affiliate.

Special Services:

Surveys by arrangement with client; advertising
expenditure reports on a continuing basis; and
industry studies as required.

Personnel:

5 full-time staff are employed in marketing

research.

John L.B. Welch
Dan Jerred

Joan Bryan

Director
Assistant
Assistant

MacLaren Advertising Limited

Canadian Head Office:

415 Yonge Street
Toronto, Ontario
M5B 2E6

(416) 363-2244

Counselling Services of Advertising and Media

Research Departments:

Available to both clients and the industry as a

whole.

Personnel:

1 full-time staff member employed in advertising

research.
D.W. Keller

Manager, Advertising
Research

2 full-time members employed in media

research.
H. Ng

Manager, Media
Research

McKim Advertising Limited

Canadian Head Office:

Box 99,

Commerce Court East,
Toronto, Ontario.
M5L 1E1

(416) 863-5300

Counselling Services of Research Dept.:
Available to clients plus non-clients who are
not direct competitors of clients.

Special Services:

Position papers regarding research techniques
and applications of research to marketing
problems on an occasional basis: available to
clients.

Personnel:

2 full-time staff are employed in marketing
research.

Mr. A.S. Coldridge Vice-President &
Director, Research
Services

Ms. L.H. Sauf Research Associate

Media Advertising Ltd.
Canadian Head Office: 1460 Union Ave.,
Montreal, Que.
H3A 2B8

(514) 842-4131

Counselling Services of Research Dept.:
Available to clients plus non-clients who are
not direct competitors of clients.

Personnel:
I full-time staff is employed in marketing
research.

H. Libich Research Manager

Ogilvy & Mather (Canada) Ltd.
Canadian Head Office: 88 University Ave.,
Toronto, Ontario.
MSJ 1V5

(416) 362-7711

Counselling Services of Research Dept.:
Available to clients of the Ad Agency only.

Special Services:

Occasional “"general interest” surveys (e.g.,
attitudes towards large corporations, profits,
effects of comparative advertising). Sometimes
are available to clients only, sometimes
general availability.

Personnel:

4 full-time staff are employed in marketing
research. (international Research Director
part—time)
Alex Biel, Managing Director
Ogilvy & Mather
Montreal, Inter-
national Research
Director

Marion Plunkett Research Director
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Price, Rubin & Partners Inc.

Canadian Head Office:

One Yonge Street,
Toronto, Ontario.
M5E 1P2

(416) 366-2291

Counselling Services of Research Dept.:
Available to clients plus non-clients who are
not direct competitors of clients.

Personnel :

We operate on a consortium basis providing
services of 4 Ph.D's and one management

consul tant

Dr. R.W. Sweitzer
Dr. D. Patton

Dr. K. Deal

Mr. R. Wong

Mr. K. Gordon

Mr. J. Price

Ronalds - Reynolds & Co. Ltd.

Canadian Head Office:

154 University
Ave.,

Toronto, Ontario.
MSH 3Bl

(416) 593-5622

Counselling Services of Research Dept.:

Available to clients plus non-clients who are
not direct competitors of clients.

Personnel:
6 full-time staff are employed in marketing

research.
Jane Hall

L. Doucet
M. Imai
M. Ware

V.-P. Director of
Marketing Services/
Consumer Affairs
Project Director
Project Director
Senior Project
Director

J. Walter Thompson Co. Ltd.

Canadian Head Office:

102 Bloor St. W.,
Toronto, Ontario.
M5S IM9

(416) 924-9171

Counselling Services of Research Dept.:
Available to clients of the Ad Agency only.

Personnel :

7 full-time staff are employed in marketing
research.

George H. Clements National Director of
Media and Research
Operations

Brian Fine Research Director
Other Offices:

2060 Moutain St.,

Montreal, Quebec.

H3G 127

Pierre Tremblay Publicité& Inc.
Canadian Head Office: 485 Langelier Boul.
suite 200,

(Quebec, Quebec.

GIK 5P4

(418) 522-7133
Personnel:

1 full-time staff is employed in marketing
research.

Guy Drouin Coordinator
Richard Sirois Director, Research
Services

Wallace, Moore and Company Ltd.

Place Bonaventure, Contact:
Montreal, Quebec. James Wallace,
H3A 1ES President,

(514) 871-2014

Place Bonaventure,
Montreal, Quebec.

H5A 1E5
(514) 871-2014

Description:

Industrial and commercial marketing research
ard development and implementation of
integrated marketing communications programs.

Personnel:

9 full-time employees in Canada.

James Wallace President

Robert Bradley Vice~-President

Renée Heffes Manager, Client
Services

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.
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Robert D. Watson Advertising Ltd.

Canadian Head Office: 802 ~ l6th Avenue
S.W.,
Suite 2,
Calgary, Alberta.
T2R OT1

(403) 264-3801

Counselling Services of Research Dept.:
Available to both clients and non-clients of
the Ad Agency.

Special Services:

Marketing advertising, market research and
public relations. Has knowledge of foreign
markets in the United Kingdom and Latin
America.

Personnel:

1 full-time staff is employed in marketing
research,

Robert D. Watson President

Young & Rubicam Ltd.

Canadian Head Office: 60 Bloor St. West,
Toronto, Ontario.
M4W 1J2

(416) 961-5111

Counselling Services of Research Dept.:
Available to clients to the Ad Agency only.

Special Services:

None. All of our work is terms of specific
studies related to specific marketig and/or
advertising problems.

Personnel:
3 full-time staff are employed in marketing
research.

David Patton Vice President, Media
and Research

Michael J. Gadd Manager, Marketing
Research

Grace MacNaughton Research Assistant
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associations

These are arganizations
which provide marketing
survey research information
to clients on a non-profit
basis.
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Audit Bureau of Circulations (1914)

335 Bay Street, Contact:
Toronto, Ontario. P.I. Judson,
M5H 2R3 Manager, Canadian

Member Service.
335 Bay Street,
Toronto, Ontario.
MSH 2R3

(416) 366-6340

(416) 366-6340

Description:

Sets standards and audits the circulations and
other data of member publishers and reports
these facts and figures through regularly
published standardized reports.

Personnel:

7 full-time employees in Canada.

William M. Claggett Chairman of the Board
Jules P. Fine Vice Chairman

Lloyd M. Hodgkinson Vice Chairman

George J. Simko Vice Chairman

Clement W. Hohlman Secretary
David Kruidenier Treasurer
A.T. Wolcott President

Not incorporated in Canada.

BBM Bureau of Measurement (1944)

120 Eglinton Ave. E., Contact:

8th Floor, Peter R. Jones
Toronto, Ontario.

M4P 1E3 (416) 486-5055
Description:

The BBM Bureau of Measurement conducts national
surveys of television viewing & radio listening
covering all of Canada except the Yukon and the
Northwest Territories.

BBM 1is a non-profit association of over 700
members, including advertisers, advertising
agencies, broadcasters and other Interested
parties.,

Personnel :
22 full-time employees in Canada.

Peter R. Jones President

K.J. Purdye V.P. Research &
Development

B.A. Parish V.P. Director of
Surveys

R.L. Dilworth Secretary-Treasurer
Incorporated in Canada.

Activities related to marketing/survey research
represent major source of income.

Bell Canada - Survey Research Group (1952)

Room 1120 Contact:

620 Belmont St., Miss D. Léveillé,

Montreal, Quebec. Assistant-Study

H3C 3G4 Coordination Centre,
Room 1110,
620 Belmont St.,
Montreal, Quebec.
H3C 3G4

(514) 870-7681

Description:

The Surveys Group is engaged in all phases of
survey research: production facilities and
analytical support for all aspects of survey
design and analysis are provided.

Facilities:
Consulting
Mechanized telephone interviewing.

Personnel:

85 full-time employees in Canada.

Mrs. S. Lackenbauer Assistant Director -
Surveys

Other Offices: Toronto, Ontario.
(416) 599-7975

A Division of Bell Canada.
Incorporated in Canada.

Canadian Daily Newspaper Publishers Assoclation
(1925)

321 Bloor St. E., Contact:
Suite 214, W. Arnold Acton,
Toronto, Ontario Research Manager,

M4W LE7 321 Bloor, St. E.,
Suite 214,

(416) 923-3567 Toronto, Ontario
M4W 1E7

(416) 923-3567

Description:

To elevate the standard of newspaper publishing
in Canada; to foster the business interests of
its members; to promote a more enlarged and
friendly intercouse between its members.

Fersonnel :

20 full-time employees in Canada.

Joha E. Foy General Manager
W. Arnold Acton Research Manager.

Incorporated in Canada.

Activities related to marketing/survey research
do not represent major source of income.
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CAMRO - Canadian Association of Marketing
Research Organizations

The Canadian Association of Marketing Research
Organizations comprizes of research companies
offering complete research services, including
study design, questionnaire preparation, sample
design, interviewing, data processing,
statistical analysis and report writing.
companies have developed an industry
association to help improve research standards
and quality among both buyers and suppliers of
research.

These

The aims of CAMRO are:

l. To foster among Marketing Research companies
high standards of quality and
professionalism.

To maintain among member companies, strict
rules of professional conduct and ethical
practice in their relation with clients, the
public, other member companies, interviewers
and sub-contractors.

To represent fairly, to promote, and to act
as authoritative spokesman for Marketing
Research Companies in Canada, in their
dealings with public, governmental,
educational and business communities.

To maximize the value of the marketing
Research process through the co-operative
efforts among member companies in
researching solutions to problems common to
the profession.

2.

4.

Copies of CAMRO Standards are available from:
The Secretariat of CAMRO
15 Toronto Street,

Suite 702,
Toronto, Ontario
M5C 2E3

(416) 364-1223

The following companies are members of
CAMRO:

Adcom Research Ltd.

Burke International Research Limited
Canada Market Research Ltd.

Canadian Facts

Complan Research Associates Limited
Contemporary Research Centre Limited
The Creative Research Group Limited
C.R.0.P. TInc.

Elliott Research Corporation Limited
Environics Research Group Limited.*
Goldfarb Consultants Ltd.
International Surveys Limited

Market Facts of Canada Limited
National Market Development Limited
A.C. Nielsen Company of Canada Limited
Daniel Starch (Canada) Limited

Sorecom Inc.

Thompson Lightstone & Co. Ltd.

The Magazine Association of Canada

Suite 300
1240 Bay Street
Toronto, Ontario

Contact:
Miss Jo Marney
Research Director

MSR 2A7 Suite 300
1240 Bay Street
(416) 922-3181 Toronto, Ontario
M5R A7

(416) 922-3181

Description:

Non-Profit association, major publisher
members. Objectives - to promote the greater
use of magazines by advertises and agencies; to
provide as a medium; to provide member
publications with relative services and
information; to assist members in solving
common problems.

Personnel:
John S. Crosbie
(Miss) Jo Marney

President
Research Director

PMB Print Measurement Bureau (1972)

c¢/o Canadian Advertising Contact:

Advisory Board, Mr. Michael
Suite 302, Kennerley,
1240 Bay Street, Secretary,
Toronto, Ontario. c/o General Foods
MSR 247 LS,
P.0. Box 4019,
(416) 961-6311 Terminal A,
Toronto, Ontaric.
MSW 1J6

(416) 481-4222

Description:

PMB is a tripartite organization made up of
advertisers, publishers and advertising
agencies. The objects of PMB are to conduct
impartial surveys, gather data relating to
nationally distributed Canadian publications;
prepare reports data assembled; print; publish
and distribute same.

Facilites:

Product consumption profile data, consumer
publication readership data, computer access to
raw data files.

Personnel:
No full-time employees.

Mr. G.B. Thompson President
Mr. J.N. Voudouris First Vice President
Mr. M. Kennerley Secretary
Mr. L. Hodgkinson Treasurer

An independent Canadian organization.

Incorporated in Canada.
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Radio Bureau of Canada (1961)

43 Eglinton Ave. E.,
10th Floor,

Toronto, Ontario.
M4P 1A2

(416) 482-2222

Description:

Contact:

Peter N. Harricks,
Executive Vice—
President,

43 Eglinton Ave. E.,
10th Floor,

Toronto, Ontario

M4P 1A2

(h16) 482-2222

Service Marketing organization for the private
radio broadcasting industry.

Personnel :

11 full-time employees in Canada.

J.L. Adam
”+N. Harricks

#.L. Heywood

Other Offices: Montraeal

Incorporated in Canada.

President
Executive Vice~
President
Vice-President of
Creative Services

Activities related to marketing/survey research
fo cot cRLUeseRns wajor epcrod of iocDed.
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professional
associations

These are associations which
offer membership to profes-
sionals employed in market-
ing/research/survey organi-
zations.






CAASR - The Canadian Association of Applied
Social Research (1976)

The Canadian Association of Applied Social
Research consists of approximately 200
corresponding members from the social sciences.
They are drawn from academic, social and
marketing research agencies, crown corporations
and government departments from across Canada.
Members meet annually at the Learned Societies
Conferences at which many excellent papers are
presented and methodological workshops are
conducted.

CAASR presents a biannual newsletter and plans to
make papers avallable to a wider audience
starting in 1980. 1In 1979, a constitution was
approved. CAASR members share special interests
in the diverse applications of soclal research,
as well as In the standards and values of the
profession.

No institutional members are accepted.

For a membership list, the constitution, a list
of available papers or other information, please
write to one of the following members of the
Executive Committee:

Michael C. Saykaly, Executive Secretary,
CROP Inc.,

1500 Stanley Street,

Suite 520,

Montreal, Quebec.

H3A 1R3

(514) 849-8086

Héléne Robillard-Frayne,
Service des recherches,
Radio-Canada,

1055 Dorchester Bldv. West,
Fifth Floor,

Montreal, Quebec.

H2L 4R2

1979-80 President:
Gary Mauser (Simon Fraser University, B.C.)

IMRAC - Industrial Marketing Research Association
of Canada

The Industrial Marketing Research Association of
Canada is a professional organization made up of
members interested in research into the marketing
of goods and services to industrial and
ifnstitutional consumers. This research involves
the development and analysis of information on
the characteristics of existing and potential
markets. The information provided guides the
strategy of companies and improves their
effectiveness as suppliers of goods and
services.

Members come from various levels of management,
from both large and small industrial
manufacturing concerns. Members also include
persons from government, educational
2stablishments, consulting firms and other
agsociations.

Aims of IMRAC

To establish the association in Canada as the
organization representing the profession of
Industrial Marketing Research in all forms.

To improve technical standards and quality in

industrial marketing and research and to maintain

& high standard of efficiency and service in the

profession by providing the following:

- facilities for contact and cooperation between
menbers of the association and others;

- facilities for education and training in
industrial marketing research;

- the development of research techniques, in
particular, through seminars and workshops;

- the encouragement of ethical standards in the
profession.

To promote the understanding and use of
industrial marketing research.

T> establish liaison with government,
professional institutions, trade associations,
other professional research associations and
educational institutions.

For further information on membership, including
a copy of the Constitution, contact:

The Secretary,

Industrial Marketing Research
Association of Canada,

P.0. Box 901,

Is¢lington Station "B",

25 West Mall,

Etobicoke, Ontario.

MSC 4X1

PMRS - Professional Marketing Research
Society

This is the association of practitioners in
marketing research in Canada. The headquarters
are in Toronto, but its members span the whole
of the country, and there are thriving chapters
in British Columbia and in Quebec. Applicants
are admitted to the Society on an individual
basis (i.e., irrespective of their employer),
after scrutiny by the Executive Committee. It
was formed to provide a forum tn which anyone
whose business is, or is closely connected with
marketing research, can discuss their problems,
techniques, improvements, and future prospects.
The Society also represents the interests of
these practitioners by investigating reports of
abuse or attacks on the profession. Any
complaints reflecting on the professional
standards of its members are examined to
determine what action might be appropriate.
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A copy of the Code of Standards and Ethical
Practice is provided by the Society to indicate
the guidelines within which all practitioners
must operate. The Society has a duty to its
members to develop technical standards, and
organizes educational courses for this purpose on
a regular basis.

National Executive Officials:
(Toronto-based)

Mark R.C. Lovell (President),
Creative Research Group Limited

Gillian Humphreys (Vice-President),
Canadian Facts

Ted Keller (Administration)
Maclaren Advertising

Address:

Professional Marketing Research Society,
P.0. Box 5155,

Terminal A,

Toronto, Ontario.

MSW INS

British Columbia Chapter:
(Vancouver-based)

Jim Mcllwaine (Director)
B.C. Telephone

Gary MacDonald (Secretary-Treasurer),
A.C. Neilsen

Brian Woodcock (Administration & Membership),
Scott Paper

Address:

Gary J. MacDonald,

A.C. Neilsen Co. of Canada Ltd.,
501-1200 West 73rd,

Vancouver, British Columbia.

V6P 6G5

Quebec Chapter:
(Montreal-based)

Jean—Claude de Brouwer (President)
Plurimar Inc.

Christine Schmidt (Vice-President)
Centre de Recherches Contemporaines

Pierre Legendre (Secretary)
Cogem Inc. - Marketing

Address:

Pierre Legendre,

Cogem Inc. - Marketing,
1420 Sherbrooke West,
Montreal, Quebec.



companies
outside
of Canada

These are marketing survey
research companies whc do
not have offices in Canada.
They have specialized ser-
vices which Canadian buyers
are, for the most part, unable
to obtain through Canad an
companies.






Axiom Market Research Bureau Inc.

420 Lexington Avenue,
New York, New York.
U.S.A. 10017

(212) 986-8050

Contact for Canadian Researchers:
Alain Tessier, Director, Client Service

Description & Activities:

Target Group Index is a marketing/media survey
of 30,000 U.S. adults. Published annually, TGI
is available on subscription to advertising
agencies, and media owners.

Donovan Data Systems

666 Fifth Avenue,
New York, N.Y. 10019

(212) 585-0055

Michael Donovan President
David Solomon Exec. V.P.
Robert B. Reid V.P.

Contact for Canadian Researchers:
Robert B. Reid, New York

Description & Activities:

Leasing of data editing and tabulation
software; marketing research data processing as
a service bureau.

DISKTAB., Cross—tabulation package, multi-
punch data, arithmetic/Boolean operators,
matrix manipulations/mathematics, weighting,
standard/tailored data, coded/numeric data,
filters, full annotation.

DGEN. Data editing/manipulation, single/
multi punch, coded/numeric data, transfers/
recodes/spreads, punch, column, field editing,
error listings, file maintenance, marginals.

Gallup International Research Institutes,
Inc.

53 Bank St.,
Princeton, N.J.
U.S.A. 08540
(609) 924-9600

Contact for Canadian Researchers:
Phyllis L. Gillis, Executive Director

Description & Activities:

Gallup International Research Institutes is an
association of 25 companies around the world
providing research services to a wide variety
of clients both within the individual countries
and on a transnational basis. The Canadian
member of this association is:

Nationwide Market Research Corp./The Canadian
Gallup Poll Ltd.

45 Charles St. E.,
Toronto, Ontario.
M4Y 1S2

(416) 961-2811

President: J. Frank Kielty

The Gene Reilly Group Inc.

1574 Post Road,
Darien, Connecticut,
U.S.A. 06820

(203) 655-799%4

Contact for Canadian Researchers:
Eugene L. Reilly, President

Description & Activities:

Custom designers of innovative qualitative/
quantitative research and of advanced problem-
solving techniques. National, international
clientele. Fifteen years additional
specialization in research among children 6 to
14 and their parents.

Jean A. Lorant

66 Valley Forge Road,
Weston, Connecticut,
U.S.A. 06880

(203) 227-4475

Contact for Canadian Researchers:
Dr. Jean A. Loramt, President

Description & Activities:

Consultant in qualitative research: product
evaluation, advertising and concept
development. Specialist in group moderating
and analysis throughout Canada and U.S.

McCollum/Spielman/& Company, Inc.
235 Great Neck Road,

Great Neck, New York.

USS5HAY . L0210

(516) 482-0310
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Contact for Canadian Researchers:
Donald H. McCollum, Partner
Harold M. Spielman, Partner

Description & Activities:

Research T.V., print, radio ads, multi-
regional closed circuit videotape system.
Pretest product concepts/positioning.

Measures: clutter/awareness, communication,
motivation, custom diagnostics. Full analysis,
presentation.

Marian G. Schott Inc. Marketing Consultant

Taylor Road,
Mt. Kisco, New York.
U.S.A. 10549

(914) 666-8071

Contact for Canadian Researchers:
Marian G. Schott, President

Description & Activities:

We specialize in qualitative research with an
actionable marketing thrust. For 15 years we
have worked on comparable problems 1n the U.S.
and Canada, translating needs and opportunities
as reflected in the similarities and
differences between cultures, lifestyles and
values. Areas of particular stress have been
tourism, shopping and eating.

Robinson Associates, Inc.

15 Morris Avenue,
Bryn Mawr, Pennsylvania
U.S.A. 19010

(250 SE/=STLO0

Contact for Canadian Researchers:
Patrick J. Robinson, President,
Gary W. White, V-P. Marketing

Description & Activities:

RAT provides interdisciplinary research into
customer motivation and buylng behaviour. It
combines practical marketing management
experience with mathematical psychology and
computer modelling. Services include
CONSCREEN, CONCEPT TESTING, SPEEDMARK 1V
SIMULATED TEST MARKETING, and MULTIPLE TRADEOFF
ANALYSIS for coordinated new product
development, appraisal and positioning.



. -
specialized
-
services
aae -

facilities

This section contains expan-
ded information frcm the
individual abstracts in order
to give more detailed infor-
mation on specialized ser-

vices/facilities oftered by
survey organizations.

sub-categories in this

section include:

. group discussion facilities

. panel studies

. omnibus studies

. centrailzed telephone
interviewing faciiities

. mails and shopping centre
faciiities
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group
discussion

facilities

These are companies able to
pravide to clients services
and facilities retated to group
discussion assignments
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Dorothy Aaron Research Ltd.

33 Ridelle Avenue, Contact:
Toronto, Ontario. Dorothy Aaron,
M6B 1H7 President,

33 Ridelle Avenue,
(416) 782-6758 Toronto, Ontario.
782-0472 M6B IH7

(416) 782-6758
782-0472

Permanent Locations
None.

Facilities for Group Discussions:

We rent appropriate facilities according to
the requirements of each study and the
preferences of the client.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:

8 to 10. More than 10 becomes unwieldy.
Fewer than 8 can be successful, but 8 to 10
allows for non-shows and less-than—full
participation on the part of some
respondents.

Recruiting:

By hiring recruiting service best suited to
the needs of the study. Usually they utilize
“controlled referral”, so that no participants
know each other nor would they have been to a
proup in the past year.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

ACP Marketing

388 St. Jacques St., Contact:

Montreal, Quebec Marcel C6tE,

H2Y 1S1 Vice-President,

388 St. Jacques St.,
Montreal, Quebec

B2y 181

(514) 844-9328

(514) 844-9328

Permanent Locations:
Montreal.

Facilities for Group Discussions:
Two-way mirror for client viewing.
Audio-visual projection equipment.
Sound System for Playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
Eight .

Recruiting:

The recruitment is done by the Bureau
d'Intervieweurs Professionnels using a
methodology designed by Alain Olivier, M.A.
3ased on a snowball approach, the methodology
aims at minimizing non-qualified participants
and "professional” participants. A network of
over 26 recruiters i{s used. Double screening
juestionnaires are used and administered
independently. A log of participants in all
sessions is kept.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

Additional Information:

All our sessions are attended by at least one
observer from ACP Marketing who takes notes
and later reviews report with the moderator.

Adcom Research Limited

95 Berkeley Street, Contact:

Toronto, Ontario. Ms. I. Helin,

M5A 2W8 Group Co-Ordinator,
Toronto, Ontario.

(416) 869-1912 MSA 2W8

(416) 869-1912
or

Mr. S.A. Letovsky,
dontreal Manager,
Montreal, Quebec.

(514) 861-1746

Permanent Locations:
Toronto, Montreal.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.
Kitchen.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
8f e,
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Recruiting:
Usually through recognized recruiters.
Sometimes via random phone call.

Clients:
Rarely permitted to sit in on groups.

Additional Information:

Both Toronto and Montreal are informal rooms
(settees, etc.) rather than board room
table.

Broadwith, Hughes & Associates Ltd.

Contact:

Dick Broadwith,
President,

380 Woolwich St.,
Guelph, Ontario.
NIH 3w7

380 Woolwich Street,
Guelph, Ontario.
NIH 3w7

(519) 822-1090

(519) 822-1090

Permanent Locations:

Toronto, Montreal, (undertakes group
discussions in the field in many centres
across Canada).

Facilities for Group Discussions:
Two~way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
Usually necessary to invite 12 participants to
ensure good group.

Recruiting:

Telephone recruitment (farmers). Personal
approach and/or telephone recruitment for
agribusiness executives.

Clients:
Depending on the circumstances - clients
permitted to sit in on group.

Burke International Research Limited

2900 Warden Avenue,
Agincourt, Ontario.
MIWw 2S8

Contact:

Patrick Greene,
Managing Director,
2900 Warden Avenue,
Agincourt, Ontario.
MIW 258

(416) 497-7400

(416) 497-7400

Permanent Locations:
Toronto.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video~tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in English, French,
Italian, German and Spanish.

Number of Group Participants:
8 - 10, minimum 6.

Recruiting:
Random telephone screening,
Social/religious groups and organizations.

Clients:
Depending on the
sit in on group.

circumstances - permitted to

Canadian Facts

160 Bloor Street East,
Toronto, Ontario.

Contact:
Susan 0'Hara,

Ma4w 1C2 85 Albert Street,
10th Floor,

(416) 924-5751 Ottawa, Ontario.
KIP 6A4

(613) 232-0812

Permanent Locations:
Vancouver, Toronto, Montreal.

Facilities for Group Discussions:

Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.

Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.
Permanent closed circuit TV installation in
Toronto.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
12 persons are recruited for each group to
ensure 6-9 participants.



- 131 -

Recruiting:

Through telephone samples, recruitment
organizations or mall interviewing, as
appropriate to study.

Clients:
Depending on the circumstances and their number
- clients permitted to sit in on groups.

Additional Information:

In addition to permanent locatiouns,
arrangements can be made to conduct groups in
locations across Canada.

Donald Monk,

160 Bloor St. E.,
Toronto, Ontario.
M4w 1C2

Michel Aubree,

Montreal, Quebec.
H3G 1J7

(416) 924-5751 (514) 842-1743
Peter Forward,

1112 West Pender Street,

Vancouver, B.C.
V6B 2S1

(604) 681-6167

Canadian Farm Surveys Ltd.

95 Berkeley Street, Contact:
Toronto, Ontario. David Longden,
MSA 2W8 Director,
95 Berkeley Street,
{516) 869-1910 Toronto, Ontario.

MSA 2W8
(416) 869-1910

Permunent Locacions:

Toronto, Montreal (undercakes group
discussions in the field in many centres
across Canada).

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipuent.

Refreshment preparacion area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:

6= 10.

Usually necessary to invite 12 participants to
ensure good group.

1390 Sherbrooke St. E.,

Recruiting:

Telephone recruitment (farmers). Personal
approach and/or telephone recruitment for
agribusiness executives.

Clients:
Depending on the circumstances - clients
permitted to sit in on groups.

Acditional Information:

Canadian Farm Surveys conducts groups only for
agribusiness - i.e., groups of farmers,
dealers agribusiness executives, etc.

Canadian Inter-Mark

301 Donlands Avenue, Contact:

Toronto, Ontario. C.J. Hinch,
MaJ 3R8 President,
301 Donlands Ave.,
(416) 425-18l14 Toronto, Ontario.
M4J 3R8

(416) 425-1814

Permanent Locations:
Toronto.

Facilities for Group Discussions:
Video—tape equilpaent.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.
Closed circuit T.V.

Moderators:
Available to lead groups in both English and
French.

Mumber of Group Participants:
8 = 152

Recruiting:
Telephone.

Clients:
lepending on the circumstances - clients
permitted to sit in on groups.

Centre de recherches contemporaines limitée

2021 Union Ave., Contact:

Suite 850, Kersti Biro
Montreal, Quebec. or

H3A 259 Christine Schmidt,

Vice-Presidents,
2021 Union Ave.,
Suite 850,
Montreal, Quebec.
H3A 259

i 514) 284-9360

(514) 284-9360
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Permanent Locations:
#lontreal and Toronto.

Facilities:

Two-way mirrors for client viewing;
equipment; sound system for playback; taping
equipment; refreshment preparation area;
separate waiting area for participants.

video—-tape

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
8 = 10, Some flexibility is in order here but
minimum of 5 and maximum of 12.

Recruiting:

On a probability basis, via telephone
directories or by referral - depending on
clients requirements.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

Additional Information:

In addition to permanent location, arrangements
can be made to conduct groups in locations
across Canada.

X.L. Day, Sudha Mehta,

1220 Yonge St., 56 Sparks St.,

Toronto, Ontario. Suite 803,

MaT 1wl Ottawa, Ontario.
K1P 5A9

(%iH) 924-7791

(613) 233-2265

K. Brian Cockhill & Associates Inc.

51 General Brock Ave., Contact:

Roxboro, Quebec. K. Brian Cockhill,

H8Y 1H7 President,

51 General Brock Ave.,
Roxboro, Quebec.

48Y 1H7

(514) 684-2556

(514) 684-2556

Permanent Locations:
None.

Facilities for Group Discussions:
Taping equipment.

Moderators:
Available to lead groups in both English and
tfrench.

Number of Group Participants:

Eight.

In our experience, the kind of dynamic effects,
which give the technique much of its value,
tend to diminish rather sharply as groups grow
in size above this number. It is a matter of
providing sufficient air-time per person that
one feels he/she is really part of the group.

Recruiting:

Most of our recruiting is conducted for us by
specialized organizations which maintain
recruiting resources in all major and many
smaller centres across the country. The
recruiting is carried out according to
carefully developed specifications and
procedures which are discussed and approved in
advance with the client.

Clients:
Are usually permitted to sit in on groups (2
per group maximum).

Additional Information:

Our group discussion facilities are rented,
rather than owned. This is only practical when
one considers we have carried out studies in 30
different Canadian cities and towns across the
country, and occasionally conduct groups in the
United States. Wherever available we work in
hotels with a comfortable sitting room
arrangement . Other facilities, such as those
with two-way mirrors for client viewing, can be
rented in most larger Canadian cities, when
specified by the client.

Cogem Inc.

1420 Sherbrooke St. W.,
Montreal, Quebec.
3G 1K7

Contact:

Pierre Legendre,
Vice-President,
L1420 Sherbrooke
Street West,
Montreal, Quebec.
H3G 1K7

(514) 845-9221

(514) 845-9221

Permanent Locations:
Montreal, Toronto, Quebec City.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Recording equipment.

Refreshment preparation area.

Separate waiting area for participauts,
Fully equipped kitchen.
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Moderators:
Available to lead groups in both French and
English.

Number of Group Participants:
74 = SR

Clients:
Depending on the circumstances - permitted to
sit in on group discussions.

Complan Research Associates Ltd.

44 Eglinton Ave. W., Contact:
Suite 600, Margaret A. Maciver,
Toronto, Ontario. President,
M4R 1Al 44 Eglinton Ave. W.,
Suite 600,
Toronto, Ontario.
(416) 483-1126 M4R 1AL

(416) 483-1126

Permanent Locations:
Toronto, Moantreal.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
el J1(0)

Recruiting:
As each group has its own specifications, we

cannot give one method only. We have recruited

from telephone directories, business lists,
etc. However, we do not recruit from a
previous set-up at anytime.

Clients:
Depending on the circumstauces — clients are
permitted to sit in on groups.

Contemporary Research Centre Ltd.

1220 Yonge Street, Contact:
Toronto, Ontario. R.L. Day,
M4T W1 Vice-President,

1220 Yonge Street,
Toronto, Ontario.
M4T 1W1

(416) 924-7791

(416) 924-7791

Permanent Locations:
Toronto and Montreal.

Facilities for Group Discussions:
Two—-way mirrors for client viewing; video-tape
equipment; sound system for playback; taping
equipment; refreshment preparation area;
separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
8 to 10. Some flexibility is in order here but
minimum of 5 and maximum of 12.

Recruiting:

On a probability basis, via telephone
directories or by referral - depending on
clients requirements.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

Additional Information:

In addition to permanent locations,
arrangements can be made to conduct groups in
locations across Canada.

Kersti Biro or
Christine Schmidt,

Sudha Mehta,
56 Sparks St.,

2021 Union Ave., Suite 803,

Suite 850, Ottawa, Ontario.
Montreal, Quebec. KIP 5A9

H3A 259

(613) 233-2265
(514) 284-9360

The Creative Research Group Limited

161 Eglinton Ave. E., Contact:

Toronto, Ontario. Richard W. Crosby,
M4P WIS President,

161 Eglinton Ave. E.,
Toronto, Ontario.
M4P 1J5

(416) 484-9500

(416) 484-9500
Permanent Locations: Toronto.

Facilities for Group Discussions:
Two-way mirror for client viewing.
Video-tape equipment/player.

Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.
Overhead projector.

Moderators:
Available to lead groups in both English and
French.
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Number of Group Participants:

Normally 8 to 10. Sometimes 4 or 5 if topic is

unusually complex.

Recruiting:
Depends on the requirements of the study.

Clients:
Depending on the circumstances - permitted to
sit in on group.

Additional Information:

The room itself is comfortably furnished to
simulate a living room, as opposed to a board
room or meeting room. Tapes are produced both
on cassette and reel-to-reel.

Data Laboratories Inc.

415 Bourke Ave., Contact:

Suite 131, Terrence R. Bird,

Dorval, Quebec. President,

H9S 3W9 415 Bourke Ave.,
Suite 131,

(514) 637-4218 Dorval, Quebec.
H9S 3W9

(514) 637-4218

Permanent Locations:
Montreal, Ottawa, Toronto, Winnipeg, Calgary.

Facilities for Group Discussions:
Video-tape equipment.

Audio-visual projection equipment.
Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
6= 10,
Usually prefer a group of 9 or 10.

Recruiting:
By referral, by rental location (shopping
plaza) recruitment, or by random telephone or

personal interview recruitment - depending upon

the requirements of the study.

Clients:
Permitted to sit in on groups if they want to
and it is appropriate.

The Discussion Centre

55 Avenue Road, Contact:

Suite 2700, Gwen McGowan,
Toronto, Ontario. Manager,

55 Avenue Road,
Suite 2700,
Toronto, Ontario.

(416) 967-6742

(416) 967-6742

Permanent Locations:
Toronto.

Facilities for Group Uiscussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.
Full kitchen.

Meeting room.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
At moderator's discretion.

Recruiting:
At moderator's discretion.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

Additional Information:
The Discussion Centre is a rental facility

available to moderators, research companies and

other organizations.

Eidetic General Systems

43 Eglinton Ave. E.,
Suite 803,

Toronto, Ontario.
M4P 1A2

(416) 481-6419

Permanent Locations:
Toronto.

Contact:

Barry Nelson,
Business & Communic-
ations Consultant,
43 Eglinton Ave. E.,
Suite 803,

Toronto, Ontario.
M4P 1A2

(416) 481-6419
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Video-tape equipment.

Audio-visual projection equipment.

Sound system for playback.

Taping equipment.

Refreshment preparation area.

Closed circuit television for client viewing.

Moderators:
Available to lead groups in English and
French.

Number of Group Participants:

Our original verbal (left brain) and non-verbal
and visual (right brain) methodologies
facilitate 10-12 simultaneous in-depth
interviews in a two (2) to three (3) hour long
workshop format. Working from a wholeness
general systems basis our field workshops yield
five (5) to seven (7) times the information
collected in a focus group setting.

Information is also obtained in a manner which
¢l iminates 'dominant' participant problems
associated with focus groups.

Recruiting:

Random telephone interviews with participant
qualification questionnaires drawn up from
client demographic and usage inputs.

Clients:
Are usually permitted to sit on groups.

Additional Informationm:

Our field workshops provide new, unique and
actionable qualitative and quantitative
information for comprehensive consultative-
research studies to establish Corporate
Identity and/or Product/Service strategies.
Within these studies, products/services per se,
packaging, promotion (advertising), corporate
endorsement, customer personalities and
environmental influences are examined from
verbal (left brain) and non-verbal and visual
(right brain) points of view.

Foote, Cone and Belding

10 St. Mary Street, Contact:

Toronto, Ontario.
M4Y IRI

(416) 924-9331

Permanent Locations:
Toronto.

Kitty Cherrie,
Research,

10 St. Mary St.,
Toronto, Ontario.
M4Y IR1

(416) 924-9331

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in English only.

Number of Group Participants:
7 - 9: any larger, problem keeping order.

Recruiting:
Recruiting company.

Clients:
Depending on the circumstances - permitted to
sit in on group.

Gelfand, Derry & Assoclates Ltd.

1253 McGill College Contact:

Avenue, W.C. Derry, Presiden
Montreal, Quebec. or t,
H3B 2Y5 P. Cushman,

Vice-President,
1253 McGill College
Avenue ,

Montreal, Quebec.
H3B 2Y5

(514) 866-9481

(514) 866-9481

Permanent Locations:
Montreal (downtown area).

Facilities for Focus Group Sessions:
Two-way mirrors for client viewing.
Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

T-scope for surface design evaluation.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
8 to 12 (9 optimum).

Recruiting:

One type of group has been designated - i.e.,
sex, age, language, interests - our field
supervisors recruit accordingly.

Clients:
Permitted to sit in on group (but we do not
advise this).

Atlantic Region:

Contact D. Webster, Atlantic Studies Group,
Collins Bank, Historic Properties, Halifax,
N.S. (902) 429-0563.
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INCL Inc.

Contact:

Mrs. Gaétane Lachapelle,
Supervisor,

2306 Sherbrooke East,
Suite 5,

Montreal, Quebec.

2306 Sherbrooke East,
Suite 5,
Montreal, Quebec.

(514) 725-9549

(514) 725-9549

Permanent Location:
Montreal.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Audio-visual pro jection equipment.
Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
12 persons are invited in order to get at least
1O of them.

Recruiting:
Referrals of former participants or random
selection from telephone directories.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

Interaction

1 Place Ville-Marie,
Suite 3235,
Montreal, Quebec
H3B 3M7

Contact:

Jacques Ferron,
Managing Director,

1 Place Ville-Marie,
Suilte 8235,
Montreal, Quebec.
H3B 3M7

(514) 861-6642

(514) 861-6642

Permanent Locations:
Montreal (2 locatioms).

Facilities for Group Discussions:

Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.

Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.
Closed-circuit TV and video-tape recording.
Optional dubbing.

Moderators:

2 senior unilingual French.

1 senior bilingual - able and experienced in
conducting all groups (F&E) in a study.

Number of Group Participants:

We strongly discourage groups of more than 10
and normally recruit 10 participants (average
turnout: 9.6). If less than 7 showed up due
to weather or any reasons except those under
client's control, we would re-run group at our
expense .

Recruiting:

According to client's requirements. Referral
method (acquaintances of field personnel or
past interviewers) is usually selected as most
cost—efficient. Except by special arrangement,
no respondent is used twice on the same topic,
nor more than once per 6 months, nor more than
twice per 24 months.

Clients:
Strongly discourage clients sitting in on
groups.

Additional Information:

Our existing group facility is custom built -
does not double as a conference room - features
a warm, relaxing living-room atmosphere.

It is ideally located - on subway line at
Metropolitan Expressway — with ample parking,
promoting better group diversification, better
turnout, and greater client convenience (15
minutes from downtown, 15 minutes from Dorval
airport).

Client viewing area is large (over 100 sq.
feet), comfortable; special mirror allows
indirect lighting.

We offer an optional French-to-English or
English-to~French dubbing service, with
original discussion on Videocassette Track 1l
and translation on Track 2.

ISL International Surveys Ltd.

Contact:

Mr. T.A. Bryk,

20 Eglinton Ave. E.,
Toronto, Ontario.
M4P 1B2

20 Eglinton Ave., E.,
Toronto, Ontario.
M4pP 1B2

(416) 487-3381
(416) 487-3381

Permanent Locations:
Montreal, Toronto.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video—tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
8-10.
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Recruiting:
Usual method is through controlled referrals.

Clients:
Clients are usually permitted to sit in on the
groups.

Earl M. Kliman, M.A., Behavioural Research
Consultant

Contact:

Earl M. Kliman,
Behavioural Research
Consultant,

277 Strathallan Wood,
Toronto, Ontario.

M5N 1T7

277 Strathallan Wood,
Toronto, Ontario.
M5N 1T7

(416) 781-5839

(416) 781-5839

Permanent Locations:
Toronto.

Facilities for Group Discussions:
Use rented facilities.

Moderators:
Available in English only.
French moderators.

Can arrange for

Number of Group Participants:

8-10. Specific group sizes often depend on the
required composition of the group. Maximum is
12 per group. Occasionally mini-groups (4-6)
may be conducted.

Recruiting:

1 use independent recruitment agencies. 1
provide specifications and they recruit
according to those specifications.

Clients:
Yes (usually) permitted to sit in on groups.

Kwechansky Marketing Research Inc.

47 Eglinton Ave. E.,
Suite 202,

Toronto, Ontario.
M4P 1G6

(416) 484-1700

Permanent Locations:
Ma jor cities.

Contact:

David N. Kwechansky,
President,

47 Eglinton Ave. E.,
Suite 202,

Toronto, Ontario.
M4P 1G6

(416) 484-1700

Temporary facilities with

audio—hookup for observers available almost

anywhere.

(All facilities subcontracted).

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead English groups only.
“Additional Information' below).

(See

Huber of Group Participants:

Minimum 6; maximum 11. Usually 10 or 11
respondents are recruited per group. 1If less
than 6 show up, the group is cancelled and
replaced. However, if all of them show up,
they will all participate as long as they meet
specifications. The ideal number is 7 or 8.

Recruiting:
Random, referral, pyramid, etc., as required.
All recruiting subcontracted.

Clients:

Depending on the circumstances - clients
permitted to sit in on groups (maximum of two).
Some observation facilities accommodate up to
ten observers.

Additional Information:

Physical facilities described are not
necessarily owned, but on-going arrangements
2xist to provide the full range, as study
requirements dictate. French moderators
available for studies done in both languages,
but not when a study is done in French only.
Studies in both languages normally reported in
one English docuwaent, combining the results of
soth phases. Presentations and meetings in
Znglish or French at client discretion,
regardless of study language.

The Longwoods Research Group Limited (1978)

55 Eglinton Ave. E.,
Suite 503,

Toronto, Ontario.
M4P 1G9

Contact:

Dr. William Siegel,
President,

or

Christine Cunningham,
Officer Manager,

55 Eglinton Ave. E.,
Toronto, Ontario.

M4P 1G9

(416) 481-3311

(416) 481-3311
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Group Discussion Facilities:

Focus room for group discussions equipped with:
hostess, two-way mirror for client viewing,
audio-visual, cecording and sound playback
equipment, full cooking factlities and separate
entrance for clients.

Personnel:

13 full-time employees in Canada.
William Stegel President
Donald Speller Vice~President

An independent Canadian organization.

Incorporated in Canada.

Market Facts of Canada Ltd.

Focus—Group Interviews

Multi-Reso Inc.
1032 laurier West,
Montreal, Quebec.
H2V 2K38

(514) 276-2604

Permanent Locations:

Montreal, Quebec.

Contact:

Joanne Lafrance,
Administrative
Secretary,

1032 Laurier West,
Montreal, Quebec.
H2V 2K8

(514) 276-2604

Facilities for Group Discussions:
Two~way mirrors for client viewing.

Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

1240 Bay Street,
Toronto, Ontario.
M5R 3L9

(416) 964-6262

Contact:

Jim King,

Sr. Vice-President,
1240 Bay Street,
Toronto, Ontario.

M5R 3L9
(416) 964-6262

Permanent Locations:
Toronto and Montreal.

Facilities for Group Discussions:
Two-way wmirrors for client viewing.
Video~tape equipment (if requested).
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups I(n both English and
French.

Number of Group Participants:
8-10 people.

Recruiting:

Telephone directory (random).
Special lists.

Recruiltment companies.

Clients:
Depending on the circumstances - clients
permitted to sit in on groups.

Additional Information:

Creative workshops utilize exhibits of
products, advertisements, etc.

Quite often the research analysis is
observational as well as from verbal
discussion.

Utilize intensive/interactive workshop
method.

Separate waiting area for partlclipants.

Moderators:
Available to lead groups In both English and
French.

Number of Group Participants:

10.

No group discussion is held without a minimum
of 8 participants.

Recruiting:
Systematic random recruiting using telephone
directories.

Clients:
Depending on the circumstances - permitted to
sit in on groups.

Nationwide Market Research Corporation - Bedford
Research Centre

10 Bedford Road, Contact:

Toronto, Ontario. Mrs. Maggie Seymour,
M5R 2J8 Manager, Bedford
Research Centre,

10 Bedford Road,
Toronto, Ontario.
MS5R 218

(416) 924-8743
Telex: 06 22361

(416) 924-8743
Telex: 06 22361

Permanent Locations:
Toroato.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
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Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
Eight is our preference for maximwa discussion
effectiveness.

Recruiting:

Random telephone screening.

Referral.

(Screening method chosen after discussion with
client).

Clients:
Depending on the circumstances - clients are
permitted to sit in on groups.

Additional Informatiom:

Location at Bedford Road provides easy access
for Toronto transit travellers. Municipal
parking directly across the road.

Plurimar Inc.

1500 Stanley Street, Contact:

Station 331, Danielle Duchesne,
Montreal, Quebec. Communications

H3A 1IR3 Analyst,

1500 Stanley Street,
Station 331,
Montreal, Quebec.
H3A IR3

(514) 849-2256

(514) 849-2256

Permanent Location:
Montreal.

Facilities for Group Discussions:

Two-way mirrors for client viewing.
Video—tape equipment.

Aud io-visual projection equipment.

Sound system for playback.

Taping equipment.

Refreshment preparation area.

Scenlc arrangement "As if you were there".

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
T =7

Recruiting:
A screening questionnaire is always used for
recruiting and monitoring the group.

Speclalized service: random selection; bank;
“snow ball” approach.

Clients:
Depending on the circuamstances - peraltted to
sit in on groups.

Additional Information:

I is possible to administer the questionnaire
and to generate the results by compuluer

immed iately after the group discusslon.

Population Research Laboratory, Department of
Sociology

University of Alberta, Contact:

Edmonton, Alberta. L.W. Kennedy,

T6G 2H4 Population Research
Laboratory,

University of Alberta,
Edmonton, Alberta.

T6G 2H4

(403) 432-4659

(403) 432-4659

Permanent Locations:
Edmonton.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waltlng area for participants.

Moderators:
Avajilable to lead groups in English only.

Humber of Group Participants:

i5.

Regularly coanduct seminars led by members of
the Department of Sociology. Participants in
the seminars usually come from all regions of
Alberta.

Recruiting:
Personal letter.
Brochures.

Clients:
depending on the circumstances - permitted to
sit in on groups.

Additional Information:

Located on the University of Alberta campus,
and beiny a part of the University, the
Population Research Laboratory has access to
all the facilities the University has.
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Research Dimensions

55 Avenue Road, Contact:

Suite 2725, David Kay or
Toronto, Ontario. Nancy Siller,
Principal Partners,
55 Avenue Road,
Suite 2725,
Toronto, Ontario.

(416) 967-6161

(416) 967-6161

Permanent Locations:
Toronto.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.
Separate waiting area for participants.
Full kitchen.

Meeting room.

Two full group discussion facilities.

Moderators:
Available to lead English groups only.

Number of Group Participants:
&) M2
Optimum number varies with project.

Recruiting:

Recruiting is subcontracted to professional
research organizations which specialize in
recrultment.

Clients:
Depending on the circumstances - permitted to
sit 1in on groups.

Additional Information:

Research Dimensions provides a full range of
group moderation services, including groups of
consumers, of professionals (doctors, lawyers,
etc.) of children (aged 7 - teens). In
addition, Research Dimensions has developed
specialized techniques including Supergroups,
simultaneous groups, sequential groups, product
continuum analysis, Name Generation.

Research Spectrum Limited

347 Bay Street, Contact:
Suite 408, Leslie Jones,

Toronto, Ontario. President,

M5H 2R7 347 Bay Street,
Suite 408,

(416) 868-1936 Toronto, Ontario.
M5H 2R7

(416) 868-1936

Permanent Locations:
None .

Facilities for Group Discussions:

Facilities can be matched according to
respondent eligibility and client needs. This
allows flexibility in location, equipment needs
(viewing facilities, audio-visual projection
equipment, video taping requirements and
kitchen facilities) and room set up (formal or
informal) -- factors all contributing to the
success of a group.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
7 - 9 is ideal.

Recruiting:

Recruiting offered only as part of a 'package'.
Standard method: exclusive recruiters using
'referrals'. Majority of respondents have
never previously attended a focus group and
none would have been to one within 2 years.
Adaptable to client requirements (e.g., client
lists, in-store, subscriber lists).

Clients:

One client permitted to sit in on groups but
not recommended.

Viewing by clients is encouraged.

Marian G. Schott, Inc.

No permanent Contact:

Canadian Facility Marian G. Schott,
President,
Taylor Road,
Mount Kisco,
New York 10549

(914) 666-8071

Permanent Locations:
We have arrangements in all the major and many
minor markets in the United States.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Available for English only but French
moderators can be arranged.
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Number of Group Participants:
Ordinarily 8 - 10 is an ideal group.
recruit 12 to be sure of the quota.

Usually

Recruiting:

By telephone - occasionally in shopping malls -
depends on the nature of the screening
questionnaire.

Clients:
Depending on the circumstances - clients are
permitted to sit in on groups.

Additional Information:

We are specialists in study design and
execution, and sub-contract the facility
arrangements in both the U.S. and Canada.

Robert Sylvestre Marketing Ltd.

666 Sherbrooke
Street West,

Contact:
Robert Sylvestre,

Suite 701, President,

Montreal, Quebec. 666 Sherbrooke

H3A 1E7 Street West,
Suite 701,

(514) 284-0878 Montreal, Quebec.
H3A 1E7

(514) 284-0878

Permanent Locations:
None.

Facilities for Group Discussions:
Video-tape eguipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Moderators:
Available to lead groups in both English and
French.

Number of Group Participants:
8 to 10. Above 10, participants tend to wait
to be interviewed, are not as spontaneous.

Recruiting:
Referral from participants in previous groups.

Clients:
Yes - are permitted to sit in on groups.

Additional Information:

Having no permanent facilities allows for
better adaptation to groups (two way mirror
facilities in West end of Montreal for English
speaking groups, in the East for blue collars,
central for white collars, better class hotels
for doctors, rec. rooms for housewives).

J. Walter Thompson Co.

102 Bloor Street Ww., Contact:

Toronto, Ontario. Greg Bourgeois,

M58 IM8 Research Assistant,
102 Bloor Street W.,

(416) 924-9171 Toronto, Ontario.
M55 IM8

(416) 924-9171

Permanent Locations:
Toronto.

Facilities for Group Discussions:
Two—way mirrors for client viewing.
Video-tape equipment.

Audio-visual projection equipment.
Sound system for playback.

Taping equipment.

Refreshment preparation area.

Separate waiting area for participants.

Moderators:
Client provides own moderator.

Number of Group Participants:
8 - 10.

Recruiting:
Contracts in out to professional recruiters.

Clients:
Depending on the circumstances - client
permitted to sit in on groups.

Additional Information:

We are the research department of an
advertising agency. We only do research for
the clients who are commissioning advertising
with J. Walter Thompson Co. We do, however,
rent our focus group facilities to outside
interests.

Traveldata International

161 Eglinton Ave. E., Contact:
Toronto, Ontario. David R. Thexton,
M4P 1J5 Managing Director,

161 Eglingon
Avenue East,
Toronto, Ontario.
M4P 1J5

(416) 484-9505

(416) 484-9505

Permanent Locations:
Toronto.

Facilities for Group Discussions:
Two-way mirrors for client viewing.
Audio~visual projection equipmant.
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panel studies

These are companies wkich
can provide a large group of
persons who have agreed to
respond to consumer-

orianted mail questionnaires.
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Canadian Facts

Canadian Family Opinion

160 Bloor St. E., Contact:

Toronto, Ontario. Alastair Lynn,
M4W 1C2 Vice-President,
160 Bloor St. E.,
Toronto, Ontario.
M4W 1C2

(416) 924-5751

(416) 924-5751

Subject:
Any enquiry suitable for self-completion.

Timing:

Fieldwork starts are agreed with client; no
continuous mail-outs requiring fixed dates.

Cut-off dates for questions are agreed with

client.

Size of Panel:

6 balanced panels of 1,000 household each, plus
3,500 reserve households. Reserve {s used to
maintain the six panels and boost minimal
targets as required.

Sample Design:

Every month CF conducts a personal {nterview
survey — CF Monitor - across Canada, excluding
only remote areas. Application forms are left
with households indicating an interest in
joining such a panel.

Application forms are mailed to names randomly
selected from telephone directories.

Current members are asked from time to time for
referrals.

Method:
Mail out/mail back. Specialized panels can and
have heen designed on a custom basis.

Classification Data:

Province, community sfize, age of homemaker,
family income, children, first language, month
and year of birth, household composition and
size, sex of other family members, marital
status, language of home and others spoken,
education, occupation, type of dwelling, home
ownership and length of time of residence,
ownership of certain durables and heating
systems, pets.

Questionnaire:

Usually in booklet form, sometimes type-set.
Considerable emphasis on pretesting for layout
and clarity of language. Diaries and preoducts
for testing are sent to panel members.

Returns:

All studies go under a letter from “Carole
Adam” the resident panel head.

Reminder letter sent out two weeks after the
initial mail-out.

Birthday and Christmas gifts to members of
balanced panels.

Personalized letters answering panel members
letters.

Incentives for completing complex
questionnaires.

Return rates are usually 80Z plus.

Format of Results:

Tabulations, analysis and report as well as
tape/punched cards - available about 2 weeks
after completion of fieldwork.

Costs:
As each study is on an ad hoc basis, the fee {is
negotiated based on the scale and nature of the
study.

Additional Information:

6 panels are balanced to Statistics Canada
demographics - region, community size, age of
homemaker, family income, language within
Quebec — to be a representative sample of
Canadian homemakers.

Quebec panel operates via the CF bilingual
office in Montreal.

Demographic data updated every 1 to 2 years.
We have excellent pre-testing facilities at our
shopping mall locations - clients are welcome
to participate.

Chatelaine

Chatelaine Consumer Council

481 University Ave., Contact:

Toronto, Ontario. Mr. Terry Rushbrook.

M5W 1A7 Research Manager,
Chatelaine,

(416) 596-5000 481l University Ave.,
Toronto, Ontario.

M5W 1A7
(416) 596-5407

Subject:
Consumer issue, products used, brands bought
nost frequently.

I'requency:
Studies may be done once or twice a year
depending upon information requirements.

Timing:
Cut-off date is cne month prior to mailing.

Size of Panel:
3,000 women.

Sample Design:

Recruited from Chatelaine subscribers. New
members added to those who fail to answer two
successive questionnaires.
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Method:
Mail out/mail back.

Classification Data:
Age, income, geographic (in Quebec, English
French), working vs. non-working women.

Vs,

Questionnaire:

Number of questions is negotiable.
Products are sent to panel members for
testing.

Returns:
Return rate is high - averages 75% (depends on
subjects covered) is not guaranteed.

Format of Results:

Tabulations, analysis, report and special runs
— available approximately 2 months after
completion of fieldwork.

Costs:
Negotiable.

Dialogue Canada Limited

896 Mount Pleasant Rd.,
Toronto, Ontario.

Contact:
H.G. Thom,

M4P 2L6 Vice-President,
896 Mount Pleasant
(416) 486-6390 Road,
Toronto, Ontario.
M4p 2L6

(416) 486-6390

Subject:

Ad hoc surveys; custom designed.

Size of Panel:

6,500 families available; any number (down to
a minimum of 100) may be contacted.

Sample Design:

Random recruitment on stratified national
basis. Panel rebuilt every two years. Annual
attrition around 15% (moved away or dropped for
three consecutive non-completions).

Method:
Mail-out/mail-back.

Classification Data:

Region, city size, age of homemaker, husband,
children; education and occupation of
homemaker and husband, family size and
composition, annual family income, language,
type of dwelling, tenure.

Questionnaire:

Number of questions varies.

Diaries and products for testing are sent to
panel members.

Returns:

Follow-ups, incentives, newsletters, etc., are
used as required. A return rate of 80% is
guaranteed.

Format of Results:

Tabulations, analysis, and report - available
1-4 weeks after completion of fieldwork
(depends on length of questionnaire).

Costs:

Costs supplied on submission of questionnaire
or questionnaire outline and are dependent on
sample size as well as questionnaire length.

Additional Information:

Particular expertise in design, administration
and tabulation of lemgthy or complex
questionnaires.

ISL International Surveys Ltd.

Contact:

Mr. T.A. Bryk,
President, or

Mr. J. Lockyear,
Vice-President,

20 Eglinton Ave. E.,
Toronto, Ontario.
m4P 1B2

The Consumer Panel
of Canada,

20 Eglinton Ave. E.,
Toronto, Ontario.
M4P |B2

(416) 487-3381

(416) 487-3381

Subject:

Consumer purchases of selected grocery and
personal products — continuous and periodic
Consumption Studies.

Frequency:
Continuous — panel members report on a calendar
monthly basis.

Size of Panel:
Approximately 3,400 households.

Sample Design:

The basic control is demographic - using a
multi-dimensional cell approach created by a
cross—analysis between five major
characteristics within each region of Canada
(excluding Newfoundland and the two northern
territories). 1 These characteristics are city
size, age of female head of household, ethnic
origin, household size and household income.

Method:
Mail out/mail back.

Classification Data:

Province, household income, occupation,
education, ethnic origin, size of household,
age, children, dwelling type, mother tongue,
pets.
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Questionnaire:

In the form of a printed booklet - standard in
format each month except for necessary
updates.

Returns:
Return rates are usually 90% plus.

Format of Results:
Tabulation, analysis, report.

Costs:
Costs depend on clients' requirements.

Market Facts of Canada Ltd.

Consumer Mail Panels

1240 Bay Street,
Toronto, Ontario.
M5R 3L9

Contact:

Peter Greensmith,
Vice-President, or
John Robertson,
President,

1240 Bay Street,
Toronto, Ontario.
M5R 3L9

(416) 964-6262

(416) 964-6262

Subject:
Product, attitude, usage, behaviour studies.

Timing:

Schedules are established separately for each
research project or client may participate in
quarterly 'omnibus' surveys (see separate
listing).

Size of Panel:
15,000 households.

Sample Design:
(How a panel is recruited).
(A) Several methods:
- follow-up to random probability samples
- telephone directories
- special lists
- panel neighbours/friends
(B) Continuous recruitment replaces
attrition.
(C) Balanced to Canadian census data and
updated every 2-3 years.

Method:
Mail-out/mail-back.

Classification Data:
Region, population density, age, sex, household
income, household size and composition.

Questionnaire:

Designed to suit the research needs;
attitude/opinion questionnaires, purchase or
usage diaries and products for testing are sent
to panel members.

Returns:

Use of reminder cards; premiums; and
lotteries. Return rate depends on subject,
type of study, length of questionnaire.
Incentive — usually 70-90%.

Format of Results:
Tabulations, analysis and report - available
7-10 weeks after mail-out.

Costs:
Custom costing (unless participating in
'omnibus' surveys).

Additional Information:

A "Singles” panel of bout 1,000 persons (male
and female), over 20 years, living at home or
on their own is available.

The Household Equipment Survey

1240 Bay Street,
Toronto, Ontario.
MS5R 3L9

Contact:
Jean Currle,
Director, or
Cindy Piper, Special
Services Manager

Project

(416) 964-6262

Subject:
Syndicated ownership and purchase data on more
than 50 household appliances and durables.

Frequency:
Annual.

Timing:

Fieldwork conducted February/March.
Report available early June.

Back data available at any time.

Sample Design:
6,000 nationally representative households.
Balanced to Canadian census data.

Method:
Consumer Mail Panels.

Classification Data:

Standard analyses include region, population
density, age of female head, household income
and apartment dwellers. Others available on
request.

Questionnaire:

Includes information on brands last acquired,
type/features of product, when and where
purchased, price paid and future brand purchase
intentions.

Format of Results:

Cost:

First category -.$1,900



2nd, 3rd and 4th categories - $1,150 each

5th to 12th categories - $§ 900 each
13th to 19th categories - $ 730 each
20th category or more - § 370 each

Back data available at reduced cost.

Professional Studies Canada Ltd.

Prescribing Trends

6600 Trans Canada Hwy., Contact:

Suite 512, Sandra D. Wolter,

Pte, Claire, Quebec. General Manager,

H9R 482 6600 Trans Canada Hwy.
Suite 512,

(514) 694-2592 Pte. Claire, Quebec.
H9R 452

(514) 694-2592

Subject:
Prescribing patterns of general practitioners
for ethical pharmaceuticals.

Frequency:
Rotating panel - 75 general practitioners per
month - repeated quarterly.

Size of Panel:
225 General Practitioners.

Sample Design:
Random cluster sample of general practitioners
from medical directory -~ phoned and recruited.

Method:
Personal interview.

Classification Data:

Years since qualified, policy towards
pharmaceutical sales representative, language,
province, hospital affiliation.

Questionnaire:
Product profiles - attributes associated with
pharmaceuticals.

Returns:
Respondents are paid to increase returns.

Format of Results:
Tabulations and analysis - available 2-3 weeks
after completion of fieldwork.

Costs:
Annual contractual basis.

Retail Marketing Associates

Target Market Focus

3 Charles Street West, Contact:

Suite 201, Leonard Kubas,
Toronto, Ontario. President, RMA,
M4Y 1R4 3 Charles St. W.,
Suite 201,
(416) 960~5030 Toronto, Ontario.
M4Y IR4
(416) 960-5030
Subject:

Consumer behaviour and attitudes.

Size of Panel:
750.

Sample Design:
Mail out/mail back.
Telephone interview.

Classification Data:
Extensive.

Questionnaire:

Number of questions varies.

Diaries are sometimes used.

Products are sometimes sent to panel members
for testing.

Returns:
Incentives are used to increase returns.

Format of Results:
Tabulations, analysis and report.

Costs:

Varies.

Stratagem

175 Place Frontenac, Contact:

Pointe Claire, Que. Philip Harrisen,
HI9R 4Z7 President,

175 Place Frontenac,
Pointe Claire, Que.
H9R 427

(514) 694-4266

(514) 694-4266

Subject:

Ma jor therapeutic areas, such as
cardio-vascular and gastro—intestinal problems,
psychopharmacology and arthritis.

Size of Panel:
100 general practitioners, internists and
speclalists.

Timing:
Fieldwork begins at client's request.

Method:
Personal interview.
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omnibus studies

1ese are companies that
have shared-cost or multi-
client studies where clients
buy one or more sectiors or
modules for their exclusive
L3S
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Canadian Facts

CF Monitor

160 Bloor St. E. Contact:
Toronto, Ontario Susan ('Hara
M4W 1C2 Manager

10th Floor

85 Albert Street
Ottawa, Ontario
KIP 6A4

(416) 924-5751

(613) 232-0812

Frequency:
12 times a year.

Timing:

Fieldwork start the first day of each month.
Cut-off date for questions is the 15th day of
each preceding month.

Sample Design:

2,000 individuals.

The sample for the Monitor is a probability
sample based on the selection of blocks within
a sample of localicties drawn from a stratified
list of all localities. The sampling is
designed to give an over-representation of
interviews within the smaller regions. Before
data analyses, the sample undergoes two types
of weighting:

Weighted to
Survey Sample Population

Atlantic 300 182
Quebec 525 560
Ontario 550 125
Prairies 325 BES
British Columbia 300 208

2,000 2,000
Method:

Personal interview.

Classification Data:

Province or region, community size, sex, age,
education, family composition, total number in
family, total number of children, marital
status, mother tongue, language spoken most
often at home, position in household,
respondent's occupation, occupation of head of
household, total annual household income,
annual income of head of household, type of
dwelling.

Questionnaire:
Number of questions per client is limited to 7
minutes or less.

Format of Results:

Basic fee covers computer tabulations and
technical appendix. Interpretive report
avallable at additional cost.

Costs:

$1,200 first question

$700 each succeeding question - 60%+ of
respondents

$600 each succeeding question - 59% or less of
respondents

Additional Information:
Two stages of weighting are applied to the
data,

1) Politz weighting to correct for some people
being away from home more often than other
people.

2) Demographic weighting to ensure the correct
sex, age and regional balance.

Mary Auvinen F.S. Lyman
Donald Monk 1390 Sherbrooke
160 Bloor Street E. Street East
Toronto, Ontario Montreal, P.Q.
M4W 1C2 H3G 1J7

{(416) 924-5751 (514) 842-1743
Peter Forward

1112 West Pender Street

Vancouver, B.C.

V63 251

(604) 681-6167

Canadian Farm Surveys Ltd.

Syndicated Farm Survey

95 Berkley Street Contact:

Toronto, Ontario David Longden,
M5A 2W8 Director

95 Berkley Street
Toronto, Ontario
M5A 2W8

(416) 869-1910

(416) 869-1910

Frequency:
Approximately 2-3 times per year.

Timing:

Fieldwork starts March 5th, June 26th and
dctober 28th. Cut-off date for questions is
one month prior to field date.

3ample Design:

Up to 4,100 commercial farmers. Random rural
telephone numbers, stratified by number of
commercial farmers in each county/census
division.

Ontario 1,500
Quebec 600
Alberta 700
Manitoba 550

Saskatchewan 750
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Method:
Telephone interviews.

Classification Data:
Type of farm, size of farm, spec. crop,
acreage/livestock.

Questionnaire:
10 - 35 miautes.

Format of Results:
Tabulation, analysis and report. Presentation
of data to marketing/sales personnel.

Costs:

Vary by information package or whether
exclusive questions are open- or close-
ended asked.

Additional Information:

Syndicated information packages and/or tables
of data available on: herbicide use,
insecticide use, feed, seeds, animal health
products, farm banking practices, buildings,
farm publications, machinery etc. (available
upon request).

The Canadian Gallup Poll Limited

The Gallup National Omnibus

45 Charles Street E.
Toronto, Ontario
M4y 1S2

Contact:

Mr. Philip Atrill
Director of Client
Services

45 Charles Street E.
Toronto, Ontario
M4Y 1S2

(416) 961-2811
Telex: 06-22361

(416) 961-2811
Telex: 06-22361

Timing:

Fieldwork during first 10 days of each month.
Cut-off date for questions is the 15th of month
previous to fieldwork start.

Sample Design:

1,000, 2,000 and 3,000 samples are available.
Modified random probability sample is all
centres over 1,000 in population, quota sample
in rural farm and non-farm. Stratification by
six community groups based on 1976 Census data.
Stratification by 5 regiors. Random selection
of enumeration areas. Random selection of
starting points and of respondent.

Method:
Personal interview with respondents 18 years of
age and older.

Clessification Data:

Sex, age, region, community size, occupation of
head of household, education, annual family
income, mother tongue.

Questionnaire:
25 - 35 minutes (35 - 40 questions
approximately).

Format of Results:
Tabulations, analysis and
options are available).

report (all three

Costs:

1,000 sample: $600 for lst precoded; %400 for
each additional precoded, $200 added charge for
open ends. 2,000 sample: $960 for lst precoded
$660 for each additional precoded $340 added
charge for open ends. 3,000 sample: $1320 for
Ist precoded; $900 for each additional
precoded; $375 added charge for open ends.

Additional Information:

1) Sample of 1,000 personal in-home interviews
are conducted in various regions: eg.
Atlantic, Quebec, Ontario, Saskatchewan,
Alberta, British Columbia. A total of
twelve were completed in 1978.

Gallup Omnibus Study of Operating Farmers
consisting of 2000 personal interviews.
Fielded in Autumn of each year.

Gallup rare population research service is a
low cost research methodology for isolating
and interviewing low incidence populations
(less than 10%).

2)

3

The Canadian Gallup Poll Limited

Gallup Regional Omnibus Program: Atlantic,

Quebec, Ontario, Saskatchewan, Alberta, British
Columbia.

45 Charles Street E.
Toronto, Ontario
M4y 152

Contact:
Mr. Philip Atrill
Director of Client
Services

(416) 961-2811 45 Charles Street E.

Telex: 06-22361 Toronto, Ontario
M4Y 1S2
(416) 961-2811
Telex: 06-2236l

Frequency:

Atlantic 1

Quebec 1

Ontario 7

Saskatchewan 2

Alberta 3

British Columbia 2
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Timing:

Fleldwork is usually the last two weeks of the
month. cut-off date for questions is usually
end of month previous to fieldwork start.

Sample Design:

1,000 in each region

Modified random probability sample in all
centres over 1,000 in population, quota sample
in rural farm and non-farm. Stratification by
six community groups based on 1976 Census data.
Stratification by five regions. Random
selection of enumeration areas.

Random selection of starting points, and of
respondent. Each region/province broken down
arbitrarily into five areas.

Method:
Personal interview with respondents 18 years of
age and older.

Classification Data:

Sex, age, region of province, community size,
occupation of head of household, education,
annual family income and mother tongue (where
applicable).

Questionnaire:
25 ~ 35 minutes (approximately 35 - 40
questions).

Format of Results:
Tabulations, analysis and report (all three
options are available).

Costs:

$600 for first precoded.

$400 for each additional precoded.
$200 added for open-ends.

Canadian Inter-Mark

Magnascope

Contact:
C.J. Hinch, President

301 Donlands Avenue
Toronto, Ontario

M4J 3R8 301 Donlands Avenue
Toronto, Ontario
(416) 425-1814 M4J 3R8

(416) 425-1814

Frequency:
Annually

Timing:
Fieldwork starts in early July.
Cut-off date for questions is early June.

Sample Design:
2,000 individuals.
Probability sample.

Proportionately by Statistics Canada
population.

1,000 males

1,000 females

Method:
Personal interviews.

Classification Data:
Sex, age, occupation, income, size of
household.

Cuestionnaire:

30 - 45 minutes.

Minimum or maximum number of
c¢lient depends on the number

questions per
participating.

Format of Results:
Tabulations, analysis and report.

Costs:
Depends on number of participants.

Centre de recherches contemporaines limitee

(mnibus 79

2021 Union Avenue Contact:

Suite 850 Kersti Biro or

Montreal, Quebec Christine Schmidt,

H3A 259 Vice-Presidents
2021 Union Avenue

(514) 284-9360 Suite 850
Montreal, Quebec
H3A 259

(514) 284-9360

Frequency:
$ix times annually (every two months)

Timing:

Fieldwork takes place January 1 - 31, March 1 -
31, May 1 - 31, July 1 - 31, September 1 - 30,
Hovember 1 -~ 30. Cut-off date for questions is
approximately 15 days before fieldwork begins.

Sample Design:

2,000 individuals, 15 years of age and older,
in 2,000 separate households. Probability
sample based on enumeration area maps selected
at random by computer. National representative
sample excluding only the Yukon and NWT's.

Atlantic Provinces 180
Quebec 580
Ontario 700
Prairie Provinces 320
3ritish Columbia 220
Method:

Personal interview. Up to 2 call backs to
interview randomly selected household member.
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Classification Data:

Region, age, sex, education, language, marital
status, community size, household income,
household composition, total number in family,
total number of children, occupation of head of
household, socio-economic status, type of
dwelling, employment status of female head of
household.

Questionnaire:
45 to 60 minutes depending upon respondent
qualifications.

Format of Results:
Tabulations. Analysis and report by
arrangement.

Costs:

The cost for the Omnibus survey is based on the
number and type of questions and on the number
of persons to whom those questions are asked.

RE SPONDENTS FIRST Q SUBSEQUENT Q
2,000 - All respondents $800 $660
1,000 600 550

800 550 500

600 500 450

400 or 1less 450 400

Additional costs are added for showcards,
open—-ended questions and special analysis.

Additional Informatiom:

Full soft-ware facilities with in-house
computer for fast, economical non-standard
analysis and cross-tabulations. Percentaging
may be done both vertical and horizontal upon
request at no extra charge. Up to 45 banner
headings included in cost of questions.

Donald Hum Sudha Mehta

1220 Yonge Street 56 Sparks Street

Toronto, Ontario Suite 803

M4T 1Wl1 Ottawa, Ontario
K1P 5A9

(416) 924-7791
(613) "239%2265

Complan Research Associates Ltd.

Issucs Canada

44 Eglinton Avenue West Contact:

Suite 600 Margaret A. Maciver,

Toronta, Ontario President

M4R 1Al 44 Eglinton Ave. W.,
Toronto, Ontario

(416) 483-1126
(416) 483-1126

or

Pat Cockburn,
Vice~President

251 Laurier Ave. W.
Suite 1100

Ottawa, Ontario

(613) 234-0025

Frequency:
Quarterly.

Timing:

Fieldwork starts the 15th of the month.
Cut-off date for questions is the last day of
the previous moanth.

Sample Design:

2,000 individuals.

Stratified systematic random sampling using
1976 Statistics Canada Census information for
Canada (excludes Yukon, NWT's, Labrador and
northernmast part of the provinces. Each
region stratified into the following urban/
rural size groups: 500,000 plus, 100,000 -
499,999, 30,000 - 99,999, 1,000 - 29,999, rural
- less than 1,000.

Atlantic 200
Quebec 540
Ontario 720
Prairies 320
British Columbia 220

Method:
Personal interview.

Classification Data:

Region, Toronta, Montreal, Vancouver, community
size, English and French, sex, age, income,
education, marital status.

Questionnaire:
60 minutes.
Minimum of 3 minutes per client.

Format of Results:
Computer tables and technical appendix.
Analysis available at additional cost.

Contemporary Research Centre Limited

CRC Omnibus

Contact:

Donald Hum

Director of Omnibus
1220 Yonge Street
Toronto, Ontaric
M4T 1Wl1

1220 Yonge Street

Toronta, Ontario

M4T 1Wl

(416) 924-7791
(416) 924-7791

Frequency:
Six times annually (every two months)
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Timing:

Fieldwork takes place January 1l - 31, March 1| -
S8 el ~ WS Ly 1= @) #September 1. = 30,
November 1 - 30. Cut-off date for questions is
approximately 15 days before fieldwork begins.

Sample Design:

2,000 individuals, 15 years of age and older,
in 2,000 separate households. Probability
sample based on enumeration area maps selected
at random by computer. National representative
sample excluding only the Yukon and NWT's.

Atlantic Provinces 180
Quebec 580
Ontario 700
Prairie Provinces 320
British Columbia 220
Method:

Personal interview. Up to 2 call backs to
interview randomly selected household member.

Clasgification Data:

Region, age, sex, education, language, marital
status, community size, household income,
household composition, total number in family,
total number of children, occupation of head of
household, socio—-economic status, type of
dwelling, employment status of female head of
household.

Questionnaire:
45 to 60 minutes depending upon respondent
qualifications.

Format of Results:
Tabulations. analysis and report by
arrangement.

Costs:

The cost for the Omnibus survey is based on the
number and type of questions and on the number
of persons to whom those questions are asked.

RESPONDENTS FIRST Q SUBSEQUENT Q
2,000 - All respondents $800 $660
1,000 600 550

800 550 500

600 500 450

400 or less 450 400

Additional costs are added for showcards,
open—ended questions and special analysis.

Additional Information:

Full soft-ware facilities with in-house
computer for fast, economical non-standard
analysis and cross-tabulations. Percentaging
may be done both vertical and horizontal upon
request at no extra charge. Up to 45 banner
headings included in cost of questions.

Kersti Biro or Sudha Mehta
Christine Schmidt 56 Sparks Street
2021 Union Avenue Suite 803

Suite 850
Montreal, Quebec
H3A 259

(514) 284-9360

Ottawa, Ontario
KIP 5A9

(613) 233-2265

Malogue Canada Limited

Pyramid

896 Mount Pleasant Road
Toronto, Ontario
M4P 2L6

(416) 486-6390

Frequency:

Contact:

Hubert G. Thom
Vice—President

896 Mount Pleasant
Road

Toronto, Ontario
M4P 2L6

(416) 486-6390

4 times a year - January, April, July and

October.

Timing:

Fieldwork starts the 15th of the month.
Cut~off date for questions is the lst of the

monthe.

Sample Design:

Send outs - 6,000 or 3,000
Completions - 4,800 or 2,400
National Quota sample (includes rural)

Method:
Mail-out/mail-back

Classification Data:

Region, city size, age of homemaker and
husband, education of homemaker and husband,
family size and composition, presence and age
of children, language, annual family income,
occupation of principal and secondary wage
earners, type of dwelling, tenure.

Questionnaire:
Length varies.

Minimum 10 computer columns per client — no

maximum.

Format of Results:

Tabulations, analyses and report.

Costs:

Provided on submission of questionnaire or

questionnaire outline.

Ducros Meilleur Roy & Associates Limited

Wage & Salary Surveys

Place de Ville

Contact:
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Tower "B" Thomas M. Moore

112 Kent Street Managing Partner,

Suite 2218 Place de Ville

Ottawa, Ontario Tower "B"

K1P 5P2 112 Kent Street
Suite 2218

(613) 238-2697 Ottawa, Ontario
K1P 5P2

(613) 238-2697

Frequerncy:
As required by client.

Sample Design:

Specialize in EDP Wage and Salary surveys.
Sample size and specific geographical area
depends upon client requirements.

Method:

Personal interviews, telephone interviews, mail
out/mail back or other method requested by
client, or most appropriate to specific

survey.

Classification Data:

Industry-wide wage and salary benefits,
analysed by geographical area and job
classification.

Questionnaire:
Variable depending on specific requirement.

Format or Results:
Report with tabulations and analysis.

Costs:
Based on consultants time calculated at pre-
determined per diem rate.

Additional Information:

Salary surveys for EDP professionals are
conducted at request of client. Projects
dealing with staff re-organization which may be
a spinoff of a wage and salary survey will be
undertaken upon specific request by client.

Market Facts of Canada Ltd.

CMP 2000/4000 (Mail Panel Omnibus Study)

1240 Bay Street Contact:
Toronto, Ontario Cindy Piper
M5R 3L9 Special Services

Manager or
Peter Greensmith,
Vice-President

(416) 964-6262

Frequency:
Quarterly

Timing:

Fieldwork starts first of October, January,

April and July.

Cut-off dates for questions

are two weeks in advance of mail-out dates.
Reports due at end of the next months.

Sample Design:

2,000 or 4,000 households at rates below.

Al so

up to 10,000 at preferential rates.
Representation samples balanced against the
Canadian census data within region, by age of
homemaker, population density and household

income .

Method:
Mail-out/mail-back

Classification Data:

Region, population density, age and household

income are standard.

Questionnaire:

Overall length may be 10-12 sides.

Others available.

Each client

is allowed up to approximately 20 questions
depending on space availabilities.

Format of Results:
Tabular report

Cost Guide (per survey):

One to five pre-coded
questions

Subsequent pre-coded
questions

Additional costs of
open-ended questions

CMP 2000 CMP 4000
$440 each $710 each
$310 each $490 each
$280 each  $450 each

(Costs may be subject to change due to postal

rate increases.)

Additional Information:

1) the mail panel is updated every 2-3 years

for income and household composition.

most recent update)

RUO7Z9

2) see listing for Consumer Mail Panels.

Market Facts of Canada Ltd.

The Brand Awareness Measure

(and Telephone 'Omnibus' Survey)

1240 Bay Street,
Toronto, Ontario.
M5R 3L9

(416) 964-6262

Subject:

Contact:

Cindy Piper,
Special Services
Manager

or

Peter Greensmith,
Vice-President

Syndicated awareness data and/or customized

'omnibus' surveys.

Frequency:
Three times per year.
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Timing:

Field starts end January, end April and
beginning September with reports six weeks
later.

Sample Design:

Probability samples in Toronto, Montreal and
Vancouver

1,000 males 18+ and/or 1,000 females 18+, total
of 2,000 interviews.

Method:
Central location supervised telephone
interviewing.

Classification Data:
City, age, sex and income are standard, plus
other demographics as required.

Questionnaire:

Up to about 10 extra custom questions per
client depending on time availabilities.
Maximum total interview length of 20 minutes.

Format of Results:
Tabular report and graphic presentation of
trended awareness data.

Cost Guide (per survey):
Males or Total

females adults
(max. 1,000) (max. 2,000

l. Syndicated Aware-
ness data (on
first question
rate if awareness

data not purchased) $700 $950
2. Subsequent custom

questions*

asked of 67+% of

sample $375 $500

asked of 33-66%

of sample $300 $400

asked of 33% of

sample $225 $300

(* based on closed-end questions with standard
analysis)

Population Research Laboratory

Edmonton Area Study

Department of Sociology Contact:
University of Alberta L.W. Kennedy,

Edmonton, Alberta Director
T6G 2H4 Department of
Sociology

(403) 432-4659 University of Alberta
Edmonton, Alberta

T6G 2H4

(403) 432-4659

Frequency:
Annual.

Timing:
Iieldwork starts in February. Cut-off date for
questions 1is October 15th of each year.

Sample Design:
812 individuals.
Simple random sample.

Method:
Personal interview.

Classification Data:

hge, sex, relationship, marital status,
education, housing, occupation, religion,
ethnicity, residence and income.

(Questionnaire:

60 minutes.

Minimum or maximum number of questions is based
on question units. One simple pre-coded
cuestion = 1 question unit.

Format of Results:
Tabulations and sampling report.

Costs:
$170.00 per question unit.

Additional Information:

SPSS file with appropriate variable and value
labels is created for each study. Raw data
stored on magnetic tape for those who wish to
use other programs.

Professional Studies Canada Ltd.
P.S.L. Omnibus

660 Trans Canada Highway Contact:
Suite 512 Sandra D. Wolter,
Pte Claire, Quebec General Manager
6600 Trans Canada
(514) 694-2592 Highway
Suite 512
Pte Claire, Quebec

(514) 694-2592

Frequency:
4 times a year — March, June, September and
Dacember.

Sample Design:

125 general practitioners.

Random clsuter sample selected from Medical
Directory in major centres across Canada.

Method:
Personal interview.
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Classification Data:

Number of years since qualified, language,
province, number of pts/week, policy towards
pharmaceutical sales representatives.

Questionnaire:

30 minutes

Maximum of 20 points per client - depends on
question type.

Format of Results:
Tabulations and analysis.

Costs:
annual contractual basis.

Additional Information:
For pharmaceutical or health care industry
only.

Psychographics International of Canada Limited

Department and Discount Store Study

Suite 4807 Contact:

44 Charles Street W. Dr. Douglas J. Tigert
Toronto, Ontario President

M5P 2C9 Suite 4807

44 Charles Street W.
Toronto, Ontario
M5P 2C9

(416) 489-6760

(416) 929-5619

Frequency:
Annual.

Timing:

Fieldwork is in the Spring, usually March/
April. Cut-off date for questions is March
30.

Sample Design:

4,000 individuals.

Random selection from telephone directories.
1,000 interviews per city for Toronto,
Edmonton, Calgary and Vancouver.

Method:
Telephone interview.

Classification Data:
Age, income, occupation, family size, credit
card ownership, geographic sub-region of city.

Questionnaire:

Approximately 40 questions.

Bulk of questionnaire is consistent from year
to year.

Format of Results:
Tabulations, analysis and report. Special
analyses exclusive to individual clients.

Costs:
Negotiated.

Additional Information:
Key element is concept of tracking over time of
the changing retail structure.

Psychographics International of Canada Limited

Fashion Study

Suite 4807 Contact:

44 Charles Street W. Dr. Douglas J. Tigert

Toronto, Ontario Suite 4807

M4P 2C9 44 Charles Street W.
Toronto, Ontario

(416) 929-5619 M4P 2C9

(416) 489-6760

Frequency:
Annual.

Timing:

Fieldwork starts in the spring, usually March/
April. Cut-off date for questions is March
30.

Sample Design:

4,000 idividuals.

Telephone screen and in-home questionnaire
placement .

Toronto 2,000.

Montreal 2,000.

Method:
Mail-out/mail-back with telephone placement.

Classification Data:
Age, income, occupation, family size, credit
card ownership, geographic sub-region of city.

Questionnaire:

Approximately 40 questions.

Bulk of questionnaire is consistent from year
to year.

Format of Results:
Tabulations, analysis and report. Special
analyses exclusive to individual clients.

Costs:
Negotiated.

Additional Information:

Research is focussed on consumer life style,
attitudes toward major chains, shopping
behaviour, information seeking, produce and
price analysis, determinants of patronage and
demographic shopper profiles.
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Retail Marketing Associates

Target Market Focus

3 Charles Street W. Contact:

Suite 201 Leonard Kubas,

Toronto, Ontario President

M4Y R4 3 Charles Street W.
Toronto, Ontario

(416) 960-5030 M4Y 1R4

(416) 960-5030

Frequency:
Annually.

Sample Design:

2,000 individuals.

Random digit dialing in major (MA's.
Breakdown by major CMA's.

Method:
Mail out/mail back.
Telephone interview.

Classification Data:
Extensive.

Questionnaire:
20 or more pages.
Number of questions per client varies.

Format of Results:
Tabulations, analysis and report.

Soctal Dynamics

"Profiles” - Lifestyle National Studies

319 Windermere Avenue Contact:
Toronto, Ontario Barry P. Thornton
M6S 3K9 President
319 Windermere Ave.
(416) 769-1871 Toronto, Ontario
M6S 3K9

(416) 769-1871
Frequency:
Irregular frequency. Studies launch to feel

when format reaches capacity.

Timing:

Fieldwork starts during January, March, May and

October (no specific date within each month).
Cut-off date for questioms is 15 working days
prior to launch.

Sample Design:
1,100 individuals.

Random selection age 18 years and older within

top 20 urban areas, distribution acording to

population. 600 English-speaking completions,

distributed by province as per population

distribution. 500 French-speaking completions,
all in Quebec.

Method
Personal and telephone interviews.

(Classification Data:

4tge; marital status and household composition;
education; occupation; household income. Other
cdemographic data as requested by participating
clients. Media receipt and usage; daily
newspapers; specific magazines; specific
television programs.

(nestionnaire:
Approximately 50 minutes.

Format of Results:
Tabulations, analysis and report.

Costs:

Eased on volume of data required. Costs range
from minimum participation fee ($3,500) upward
based on per-column of data purchased.

Additional Information:

tample defined by personality or lifestyle
tehaviour, segmented into lifestyle
classifications. All survey data displayed for
total sample and sub~segments to demonstrate
specific behaviour patterns related to specific
personality/lifestyle classifications.

Stratagem

G.P, Omnibus

175 Place Frontenac, Contact:
Pointe Claire, Que. Philip Harrison,
H9R 427 President,
175 Place Frontenac,
(514) 694-4266 Pointe Clafre, Que.
HIR 427

(514) 694-4266

Frequency:
Bimonthly.

Timing:

Fieldwork begins two weeks before the end of
the survey month. Cut—off date for questions
is two weeks before the start of fieldwork.

Method:
Parsonal interviews.

Sample Design:
130 doctors: Quebec - 40, Ontario - 40,
British Columbia - 20. Random groups.

Classification Data:
Aze, language, number of consultations per
week, specialization.
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Questionnaire:
Approximately 30 minutes, depending on the
number of questions.

Format of Results:
Analysis only. Consulting and counselling
available if required.

Costs:
$8,250 per year for 120 points.

Additional Information:

The Stratagem G.P. Omnibus is both a flexible
and an economical method of getting information
on the market consisting of general
practitioners. A subscription buys points
which are used during the year according to the
type of question. The Stratagem omnibus also
enables us to carry out other G.P. research
without changing the survey vehicle.

Thorne Riddell Associates

Wage & Salary Surveys

P.0. Box 260 Contact:
Toronto Dominion Centre Kenneth Koehler
Toronto, Ontario Regional Director,
MSK 1J9 Ontario
P.0. Box 260
(416) 868-8780 Toronto Dominion
Centre
Toronto, Ontario
MSK 1J9

(416) 868-8780

Frequency: »
As required by client.

Sample Design:

Size - as required by client.

Organizations of comparable size and industry
in similar geographic area.

Participants recruited by personal contact.

Method:
Personal interview.

Classification Data:

Wage, salary and benefit data for specific
positions being studies. Review and compare
benchmark position responsibilities.

Questionnaire:

One hour.

No limit on number of questions per client.
Format of Results:

Report.

Costs:
Client pays for coasultant time at a standard
per diem charge.

Additional Information:

Salary surveys are provided to clients for
purposes of salary/benefits administration.
client receives a report of survey findings,
plus recommended adjustments to salary
structures. Survey participants receive
summarized results and guaranteed
confidentiality of all salary data they
provide.

Traveldata International

Vacation Travel by Canadians

161 Eglinton Ave. E. Contact:
Toronto, Ontario Mr. David R. Thexton
M4P LIS Managing Director

161 Eglinton Ave. E.
Toronto, Ontario
M4P 1J5

(416) 484-9505

(416) 484-9505

Frequency:

Annual.

Timing:

Fieldwork starts in October. Cut-off date for

questions is September 15.

Sample Design:

6,200 individuals.

Stratified national probability sample.

Atlantic 968

Quebec 1,721

Ontario 1,692

Prairies 1,015

British Columbia 974

Total 6,370 (dis-
proportionate
sample)

Method:

Personal interview,

Classification Data:

Place of residence, family composition, city
size, language, income, age, education, marital
status, sex, dwelling, occupation.

Questionnaire:

30 minutes

No minimum or maximum number of questions per
client.

Format of Results:
Report.

Costs:
Individual pricing.



centralized
telephone
interviewing
tacilities

These are companies which
specialize in telephone inter-
views and have established

centralized telephone inter-
viewing facilities.






Adcom Research Limited

95 Berkeley Street
Toronto, Ontario

Contact:
Mr. D.R. Longden

Burke International Research Limited

2900 Warden Avenue
Agincourt, Ontario
MiW 288

Contact:
Patrick Greene
Managing Director

M5A 2W8 Sales Manager,
Toronto
(416)869-1912
(416)869-1912

or

Mr. S.A. letovsky
Montreal Manager,
Montreal

(514) 861-1746

Permanent Locations:

St. John's, Nfld., Halifax, St. John, N.B.,
Montreal, Quebec City, Trois-Riviéres,
Chicoutimi, Toronto, Ottawa, Kingston,
Hamilton, London, Kitchener-Waterloo, North
Bay, Sudbury, Winnipeg, Regina, Saskatoon,
Calgary, Edmonton, Vancouver, Victoria.

Telephones:

An average of 8 telephones are available in
each location. Facilities are available for
long distance calls.

Supervisors:

10% minimum monitored. In most cities
interviewer is not aware who {s being
monitored.

One supervisor for every five interviewers.

Additional Information:

Covers approximately 557 of all telephone
households in Canada without any long distance
charge.

B.I1.P. Ltee.

1052 Laurier West Contact:
Montreal, Quebec Carmen Bonin,

H2V 2K8 President

1052 Laurier West
Montreal, Quebec
H2V 2K8

&) 2 20=Hhi81

(514) 270-3181

Permanent Location:
Montreal

Telephones:
10 telephones are available, 3 for long
distance calls.

Supervisors:

15% of interviews monitored. Interviewers are
aware of this fact. One supervisor for every
10 interviewers.

2900 Warden Avenue
Agincourt, Ontario
Mlw 2S8

(416) 497-7400

(416) 497-7400

Permanent Locations:

Vancouver, Calgary, Edmonton, Winnipeg, London,
Hsmilton, Toronto, Montreal, Sherbrooke, Quebec
City.

Telephones:

Average of 7 in each location.

All locations are capable of long-distance
dialing.

Supervisors:

20% of each interviewer's work is monitored.
Interviewers are usually aware. One supervisor
for every 5 Iinterviewvers.

Additional Information:

Those considering the use of central-location
telephone centres should be aware that the
value of monitoring interviewers is as a
quality control and training method, and not so
much as a validation procedure.

Canadian Facts

160 Bloor Street E. Contact:
Toronte, Ontario Susan O'Hara
M4W 1C2 Manager
85 Albert Street
(416) 924-5751 10th Floor
Ortawa, Ontario
KIP 6A4

(613) 232-0812

Permanent Locations:

Vancouver, Edmonton, Calgary, Regina, Winnipeg,
Toronto, Ottawa, Montreal, Quebec City,
Halifax.

Telephones:

Average of 21 with a range of 5 to 50 depending
on location. Facilities for long distance
calls available on request.

Supervisors:

An average of 10 - 15% of each interviewers
work is fully monitored and recorded.
Interviewers are not aware when they are being
moriitored. One supervisor for every eight
interviewers.
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Additional Information:

1) Permanent CLT supervisors and interviewers

2) Pilot tests conducted on each study -
interviewers prepare written reports on
pilot test experience

3) Clients are encouraged to attend pilot
tests

4) Separate viewing and monitoring facilities
for clients available in Toronto.

Canadian Farm Surveys Ltd.

95 Berkeley Street Contact:
Toronto, Ontario David Longden,
M5A 2W8 Director
95 Berkeley Street
(416) 869-1910 Toronto, Ontario
M5A 2W8

(416) 863-1910

Permanent Locations:

Toronto, Ottawa, Kingston, Hamilton, London,
Kitchener-Waterloo, North Bay, Thunder Bay,
Sudbury, Montreal, Quebec, Chicoutimi,
Trois-Riviéres, Hull, Calgary, Edmonton,
Winnipeg, Regina, Saskatoon, Vancouver,
Victoria, St. John's, Halifax, Saint John.

Telephones:

Average of 6 with a range of 3 to 20 telephones
depending on location. Facilities available
for long distance calls.

Supervisors:

10% random supervision, interviewers not
aware.

One supervisor for every five interviewers.

Additional Information:

Clients may monitor their own survey
interviews. CFS work involves farmers,
dealers, agri-business execs, etc.

The Canadian Gallup Poll Limited - Centel
Division

45 Charles Street E.
Toronto, Ontario.
M4y 1S2

Contact:

Mr. George Proussaefs
45 Charles Street E.
Toronto, Ontario.
(416) 961-2811 M4Y 1S2

(416) 961-2811
Telex: 06-22361

Permanent Locations:
Toronto

Telephones:

18 telephones are available.

Facilities are available for long distance
calls.

Continuous on-line monitoring of interviewer
performance by supervisory personnel.
Facilities available for client monitoring.

Canadian Inter-mark

301 Donlands Avenue Contacts:
Toronto, Ontario C.J. Hinch,
M4J 3R8 President
301 Donlands Avenue
(416) 425-1814 Toronto, Ontario
M4J 3R8

(416) 425-1814

Permanent Locations:
Toronto office.

Telephones:
15 telephones can be set up - 5 of which can be
monitored.

Supervisors:
Interviewers are always instructed that at any
time they could be monitored.

Additional Information:
Firm has done this in the past.

Canadian Opinion Research Ltd.

67 Yonge Street Contact:
Suite 1212 Donna M. McMillan
Toronto, Ontario Director of
MSE 1J8 Operations
67 Yonge Street
(416) 868-0135 Suite 1212
Toronto, Ontario
MSE 1J8

(416) 868-0135

Permanent Locations:
Toronto (bilingual staff) - can do national
coverage.

Telephones :
Average of 15 in each location.
WATS coverage for long distance calls.

Supervisors:

Random cut-in monitoring by supervisor;
interviewers not aware of monitoring; review of
duplicate questionnaires with interviewers.

One supervisor for every 5 interviewers.
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Additional Information:

Have operated central phone rooms in
Newfoundland, Montreal, Edmonton, Calgary,
Winnipeg and Vancouver.

Centre de recherches contemporaines limitéé

2021 Union Avenue Contact:

Suite 850 Kersti Biro,
Montreal, Quebec Vice-President or
H3A 259 Christine Schmidt
Pro ject Manager
2021 Union Avenue
Suite 850
Montreal, Quebec
H3A 259

(514) 284-9360

(514) 284-9360

Permanent Locations:
Montreal, Toronto, Ottawa.

Telephones:

About 14 lines available in Toronto, 6 to 8
lines in Montreal and 4 lines in Ottawa. WATS
lines available.

Supervisors:

100% edit post interview

20% validation recall

10% random monitoring - unaware
One supervisor per location

Additional Information:

Complete interviewing service available in all
ma jor centres in Canada. One supervisor in
every centre to co-ordinate and validate the
information. Over 2,000 interviewers are
called uvpon each year.

Centre de sondage — Université de Montréal

Contact:

Victor Tremblay

Director

2815 Edouard Montpetit Blvd.
Montreal, Quebec

089847

(514) 34307593

Permanent Location:
Montreal

Telephones:
30 telephones are available.
2 WATS lines.

Supervisors:

Visual control of all completed questionnaires.
validation (i.e. partial reinterview) of 10% of
the sample. One supervisor for every 10
incerviewers.

Additional Information:

The Centre de sondage has set up a random
teiephone number generation system. At
present, 4 provinces can be covered using this
method: Quebec, Ontario, Nova Scotia, New
Brunswick.

Cosgiem Inc.

1420 Sherbrooke St. W. Contact:
Moutreal, Quebec Claire Auger

H3G 1K7 Director of Field
Operations

1420 Sherbrooke
Street West
Montreal, Quebec
H3G 1IK7

(514) 845-9221

(514) 845-9221

Permanent Locations:
Montreal, Quebec City, Toronto

Number of Telephones:

An average of 10 telephones per location (16 in
Morntreal).

WATS lines are rented when required.

Supervisors:
One supervisor for every six interviewers.

Consumer Contact Limited

25 Overlea Blvd., Contact:
Building 3, Mrs. Jacqueline Duff,
Toronto, Ontario. President,
M4H 1Bl 25 Overlea Blvd.,
(416) 422-5100 Building 3,
Toronto, Ontario,
M4H 1Bl
{(416) 422-5100

Permanent Locations:
Montreal, Toronto, Edmonton and Vancouver

Telephones:

Number of telephones varies from 8 to 15
depending on location. Direct Dial long
distance usually most cost effective. WATTS
lin2 employed where warranted.

Suparvisors:

On first day of project supervisor monitors at
least one complete interview for each
interviewer, then continuously monitors
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portions of all interviews made through to

study completion.

Interviewers are not aware

&f when their lines are being monitored.
isually one supervisor to every 10 interviewers
- higher on low incidence or very straight-

forward studies.

Contemporary Research Centre Ltd.

1220 Yonge Street

Toronto, Ontario
HiT W1
i &48) 924-7791

Permanent Locations:

Contact:

Thomas Stewart
National Fileld
Director

1220 Yonge Street
Torounto, Ontario
#14T 1W1

T416) Y24-7791

Toronto, Montreal, Ottawa.

Telephones:

About 14 lines available in Toronto, 6 to 8

lines in Montreal and 4 lines in Ottawa.

lines available.

Supervisors:

100% edit post interview

20% validation recall

WATS

10% random monitoring - unaware
ne supervisor per location

Additional Information:

Complete interviewing service available in all

aajor centres in Canada.

One supervisor in

mvery centre to co-ordinate and validate the

information.
called upon each year.

Other Contacts:
Kersti Biro or
Christine Schmidt
2021 Union Avenue
Suite 850
Hontreal, Quebec
43A 2S9

@all4) 28420860

Over 2,000 interviewers are

Sudha Mehta

56 Sparks Street
Suite 803
Ottawa, Ontario
KIP 5A9

(613) 233-2265

bata Laboratories Inc.
415 Bourke Avenue,
Suite 131,

Borval, Quebec.

H9S 3w9

(EIAY E37-43.8

Permanent Locations:
sondowal

Lrtewa, Torsats, Wiaclpss,

Contact:

Mr. Terrence R.
President,

415 Bourke Avenue,
Suite 131,

dorval, Quebec.
HY9S 3W9

Bird

(514) 637-4218

oA gl

Telephones:

Number of telephones varies by centre, range
from 10 - 30.

Facilities for long distance calls available at
each centre.

Supervisors:

Usually almost 10% is monitored. Monitoring is
confidential in Montreal and Winnipeg.

One supervisor for every five interviewers.

Additional Information:
Facilities are located in important newspaper
premises.

Equifax Services Ltd. (1921)

Box 190, Station 'A’, Contact:
Toronto, Ontario Mr. C.D. MacKinnon,
M5W 1B5 Ottawa Branch Manager,
Box 8090,
(416) 494-6100 Ottawa, Ontario.
K1G 3M2

(613) 731-6010

Branch Offices:

Calgary, Edmonton, Halifax, Hamilton, London,
Montreal, Montreal Claims, Ottawa, Quebec,
Regina, Sudbury, Toronto, Toronto Claims,
Winnipeg, Vancouver.

Telephones:
Average of 20 available in each location.
Facilities available for long distance calls.

Supervisors:
Monitoring methods vary - dependent upon the
project.

Hooper Holmes Canada Ltd.

205 - 648A Sheppard Contact:
Avenue West P.J. Lee, General
Downsview, Ontario Manager

M3H 252 205 - 64BA Sheppard
Avenue West
ownsview, Ontario

#3H 2§52

(%18

AE5-2 200

(416) 635-2800

Permanent Locations:

Halifax, St. John, N.B., Quebec City,
Sherbrooke, Three Rivers, Montreal, Ottawa,
Lodon, Hamilton, Toronto, Winnipeg, Edmonton,
Calgary, Vancouver.
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Telephones:
Set up as required.

Supervisors:

All work is monitored by the Branch Manager,
his regional Vice-President and to some degree,
the Head Of fice here in Toronto. All branches
staffed on a regular week basis. One
supervisor to every 7 or 8 interviewers.

Additional Informatiom:
Calls to Head Office can usually supply
information immediately.

Interaction

1 Place de Ville—Marie
Suite 3235,
Montreal, Quebec.

Contact:
Jacques Ferron,
Managing Director,

H3B 3M7 1 Place Ville—-Marie,
Suite 3235

(514) 861-6642 Montreal, Quebec.
H3B 3M7

(514) 861-6642

Permanent Locations:
Montreal

Telephones:
Four telephones are available.
WATTS line (regional) is available.

Supervisors:

Monitoring methods vary according to
conditions, or to match clieant's requirements.
Ratio of supervisors to interviewers is
variable.

ISL International Surveys Ltd.

20 Eglinton Avenue E., Contact:
Toronto, Ontario Mr. Terry Bryk,
M4p 1B2 President
20 Eglinton Ave. E.
(416) 487-3381 Toronto, Ontario
M4P 1B2

(416) 487-3381
or

Mr. Tom King,
Vice-President,

550 Sherbrooke St. W.,
Montreal, Quebec

H3A 1B9

(514) 842-2734

Permanent Locations:
Montreal, Toronto

Telephones:

4 in Montreal, 8 in Toronto. All telephones
can be directly monitored. Long distance
direct dialing can be done throughout the
country using these telephones. WATS lines can
be rented when required.

Supervisors:

Full-time supervisors in each location.
Continuous random monitoring. Interviewers are
aware of monlitoring.

Interviewco Limited (1975)

3860 Notre Dame Boul., Contact:

Sulte 400, Sheila R. Buchan,
Chomedey, laval President,
Quebec 3860 Notre Dame Boul.,
H7vV 1Sl Suite 400,

Chomedey, Laval
(514) 687-3570 Quebec

H7V IS1

(514) 687-3570

Permanent Locations:
Toronto, Montreal, Quebec City.

Telephones:

Montreal 24
Toronto L1
Quebec 6

Facilities also available on rental basis in
Vancouver, Edmonton, Regina, Winnipeg and
Hamilton.

Supervisors:

Interviewers are aware that monitor is ongoing
during all studies, but are not aware who is
being monitored. Average one supervisor for 5
interviewers.

Market Facts of Canada Ltd.

Telecentral (Central Location Telephone

Facilities)

1240 Bay Street Contact:

Toronto, Ontario Jim King, Sr. Vice=-
MSR 3L9 President or

John Robertson,

(416) 964-6262 President

Permanent Locations:
Toronto, Montreal and Vancouver
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Telephones:

Average of 12 telephones in each location.
Direct Distance Dialing for coverage of outside
centres.

Supervision:

10-20% of interviews monitored. (Interviewers
can tell they are being monitored). Supervisor
on site on all projects.

Additional Information:

Questionnaire designed for efficient
interviewing. Careful briefing and trial
interviews.

"On-Line" computer-administered question-
naires for efficient, fast conduct of studies
(Toronto, Montreal, Vancouver).

Nationwide Market Research Corporation
Limited

45 Charles Street E. Contact:
Toronto, Ontario J.F. Kielty
M4Y 152 President
45 Charles Street E.
(416) 961-2811 Toronto, Ontario
M4Y 182

(416) 961-2811

Permanent Locations:
Toronto.

Telephones:

10 telephones are available.

Facilities are available for long distance
calls.

Supervisors:

10 - 20% of each interviewer's work is
monitored. They are aware of monitoring.
supervisor for every 5 interviewers.

One

Systemhouse Ltd.

99 Bank Street Contact:

3rd Floor Carol Ann Smith,
Ottawa, Ontario Manager

K1P 6B9 Econometric &

Statistical Services
99 Bank Street

3rd Floor

Ottawa, Ontario

KIP 6B9

(613) 236-9734

(613) 236-9734

Permanent Locations:

Montreal, Toronto, Edmonton, Vancouver
(available on a subcontract basis with an

affiliate company).

Telephones:

Number of telephones varies by location - range

of 8 - 15.

Direct dial long distance usually

most cost effective, WATS lines where

warranted.

Supervisors:

On first day supervisor monitors at least 1
full interview per interviewer - then

continuous monitoring.

when being monitored.

Interviewers not aware
Usually ratio is 1/10,

higher on low incidence or very straight-

forward studies.

Telephone Communicators Canada Limited

180 Dundas Street W.
Toronto, Ontario
M5G 1Z8

(416) 596-6070

Permanent Location:

Contact:

Nadine Lucki

General Manager

180 Dundas Street W.
Toronto, Ontario
M5G 1Z8

(416) 596-6070

Toronto - WATS facilities reaching all of
Canada from this location.

Telephones:

30 telephones are available.
WATS lines and direct dial for long distance

calls.

Supervisors:

Continuous random monitoring, plus 10% call

back.
techniques.

All interviewers are aware of monitoring

One supervisor for every 10 interviewers.

Additional Information:

The nature of our facility and the supervisory
methods allow us to undertake projects any-
where in Canada with minimum notice.

Thompson Lightstone & Company Limited

60 Shaftesbury Avenue
Toronto, Ontario.
M4T 1A3

(416) 922-11240

Permanent Locations:
Toronto,

Montreal, Vancouver,

Contact:

Ian M. Lightstone,
Partner,

60 Shaftesbury Ave.,
Toronto, Ontario.
M4T 1A3

(416) 922-1140

Hamilton.
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Telephones:
Average of 10 telephones available at each
location. Direct distance dialing.

Supervisors:

Full time supervision and monitoring is
maintained, 15% of each interviewer's work is
monitored. Interviewers are aware of this
on-going procedure. One supervisor for every
8ix interviewers.

Additional Information:

Interactive data entry terminals are available
at our Toronto facility providing direct access
to the Thompson Lightstone Interactive Data
Entry and Analysis System.
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BURKE INTERNATIONAL RESEARCH LIMITED

2900 Warden Avenue
Agincourt, Ontario
MIW 2S8

(416) 497-7400

Contact:

Patrick Greene
Managing Director
2900 Warden Avenue
Agincourt, Ontario
MIW 258

(416) 497-7400

CITY

NUMBER OF MALLS/SHOPPING CENTRES
FIRM HAS USE OF EXCLUSIVELY

FACILITIES AVAILABLE IN MALLS/
SHOPPING CENTRES

Toronto

Group discussion, product testing,
“theatre-style” set-up for
commercial evaluations, videotape.

CANADIAN FACTS

160 Bloor Street East
Toronto, Ontario

M4Ww 1C2

(416) 924-5751

Contact:

Susan O'Hara
Manager

10th Floor

85 Albert Street
Ottawa, Ontario
KIP 6A4

(613) 232-0812

CITY NUMBER OF MALLS/SHOPPING CENTRES FACILITIES AVAILABLE IN MALLS/
FIRM HAS USE OF EXCLUSIVELY SHOPPING CENTRES
Toronto 3  Yorkdale
Fairview
Scarborough
Equipped kitchens
Testing books
Montreal 2 Place Versailles Tachistascopes
An jou Video facilities
Group rooms with observation
at some facilities
Quebec City 1
Vancouver 1

Additional Information:

Other contracts:

Gi1l Humphries

160 Bloor Street East
Toronto, Ontario

M4w 1C2

(416) 924-5751

F.S. Lyman

1390 Sherbrooke Stree: East
Montreal, P.Q.

H3G 1J7

(514) 842-1743

Peter Forward

1112 West Pender Street
Vancouver, B.C.

V6E 251

(604) 681-6167
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CANADIAN INTER-MARK

301 Donlands Avenue, Contact:

Toronto, Ontario. C.J. Hinch, President,

M4J 3R8 301 Donlands Avenue,
Toronto, Ontario.

(416) 425-1814 M4J 3R8

(416) 425-18l14

Additional Information:
While we do not have exclusive rights we have and do use malls across Canada. We like to choose a mall

according to the type of respondents we are interviewing (i.e. higher income groups, we would choose a
mall in a higher income area).

Centre de recherches contemporaines limitee

2021 Union Avenue
Suite 850
Montreal Quebec
H3A 259

(514) 284-9360

Contact:

Kersti Biro, Vice-President

or

Lucile Marsolais, Project Manager
2021 Union Avenue, Suite 850
Montreal, Quebec

H3A 259

(514) 284-9360

CITY NUMBER OF MALLS/SHOPPING CENTRES FACILITIES AVAILABLE IN MALLS/
WHICH FIRM HAS USE OF EXCLUSIVELY SHOPPING CENTRES
Toronto 1 — Eaton Centre (in suite and on Permanent staff interviewers;
floor) full facilities; one-way mirror;

video; kitchen; 6 booths; on-site
supervision; group facilities
at the same location.

Montreal 1 - Place Des jardins Closed room; booth in the mall;

product testing; ad/commercial
testing - any work suitable for
mall enviromment.

Additional Information:

Able to rent facilities at all major centres.

Other Contacts:
Thomas Stewart
1220 Yonge Street
Toronto, Ontario
M4T 1Wl

(416) 924-7791

Sudha Mehta

56 Sparks Street
Suite 803
Ottawa, Ontario
KIP 549

(613) 233-2265
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1420 Sherbrooke Street West

Montreal, Quebec

H3G 1K7

(514) 845-9221

Contact:

Claire Auger

Director of Field Operations
1420 Sherbrooke Street West
Montreal, Quebec

H3G IK7

(514) 845-9221

(CILIR'C NUMBER OF MALLS/SHOPPING FACILITIES AVAILABLE IN MALLS/
CENTRES OF WHICH FIRM HAS SHOPPING CENTRES
EXCLUSIVE USE

Montreal wide choice moveable stands

Quebec City wide choice moveable stands

Toronto wide choice moveable stands

Contemporary Research Centre Ltd.

1220 Yonge Street
Toronto, Ontario

MAT IW1

(416) 924-8165

Contact:

Thomas Stewart

National Field Director
1220 Yonge Street
Toronto, Ontario

M4T 1Wl

(416) 924-8165

CRTY NUMBER OF MALLS/SHOPPING CENTRES FACILITIES AVAILABLE IN MALLS/
WHICH FIRM HAS USE OF EXCLUSIVELY SHOPPING CENTRES
Toronto 1 - Eaton Centre (in suite and on Permanent staff interviewers;
floor) full facilities; one-way mirror;

video; kitchen; 6 booths; on-site
supervision; group facilities at
the same location.

Montreal 1 - Place Desjardins Closed room; booth in the mall;

product testing; ad/commercial
testing — any work suitable for
mall environment.

Additional Information:

Able to rent facilities at all major centres.

Other Contacts:

Kersti Biro

2021 Union Avenue

Suite 850

Montreal, Quebec

H3A 259

Sudha Mehta

56 Sparks Street
Suite 803
Ottawa, Ontario
KIP 5A9
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HOOPER HOLMES CANADA LTD.

205 ~ 648A Sheppard Avenue West Contact:

Downsview, Ontario P.J. Lee, General Manager

M3H 252 205 - 648A Sheppard Avenue West
Downsview, Ontario

(416) 635-2800 M3H 2S2

(416) 635-2800

We handle all market surveys on an individual basis, getting permission to conduct surveys in malls on
each 'job'. We handled most Canadian cities.

INTERACTION

1 Place Ville-Marie Contact:

Suite 3235, Jacques Ferron, Managing Director,
Montreal, Quebec. 1 Place Ville-Marie,

H3B 3M7 Montreal, Quebec.

H3B 3M7
(514) 861-6642

(514) 8616642
Additional Information:

We feel that flexible facilities are more convenient for most clients from a demographic/sampling
viewpoint. Accordingly we have established working relationships with many malls, using portable
booths and ancillary facilities for individual interviews in up to three simultaneous locations, or
more upon special arrangements (malls are available in: Montreal, Quebec City, Trois-Riviéres,
Chicoutimi, Sherbrooke, Beloeil, Longueuil).

ISL INTERNATIONAL SURVEYS LTD.

ISL TestCentres Contact:
20 Eglinton Avenue East, Mr. T.A. Bryk
Toronto, Ontario. 20 Eglinton Avenue East,
M4P 1B2 Toronto, Ontario
M4P 1B2

(416) 487-3381
(416) 487-3381

(C1015¢ NUMBER OF MALLS/SHOPPING FACILITIES AVAILABLE IN MALLS/
CENTRES FIRM HAS USE OF SHOPPING CENTRES
EXCLUSIVELY
Toronto 5 Sherway Gardens Concept testing
Hudson's Bay Centre Product testing
Yonge-Eglinton Centre Package and design testing
Albion Shoppers' World Ad/Commercial testing
Sheridan Mall (Pickering) Screening for low incidence
respondents
Montreal 1  Alexis-Nihon Plaza

Additional Information:
Able to rent temporary facilities in all major centres throughout Canada.
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MARKET FACTS OF CANADA LTD.
1240 Bay Street

Toronto, Ontario

M5R 3L9

(416) 964-6262

Contact:

Peter Greensmith, Vice-President

CITY NUMBER OF MALLS/SHOPPING CENTRES
FIRMS HAS USE OF EXCLUSIVELY

FACILITIES AVAILABLE IN MALLS/
SHOPPING CENTRES

Toronto Towne & Countrye Mall Kitchen
VIR equipment
T-scope
Quebec City Le Bourneuf Kitchen
VIR equipment
T-scope
Additional Informationm:
1) good traffic flow
2) have premiums for shoppers
3) keep record of number of times shopper is intervisuad.
MARKET PROBE
P.0. Box 67, Station G Contact:

Toronto, Ontario
M4M 3E8

(416) 883-4774

James R. Dadson, President
P.0. Box 67, Station G
Toronto, Ontario

Mé4M 3ES8

(416) 883-4774

GILTY, NUMBER OF MALLS/SHOPPING CENTRES
FIRM HAS USE OF EXCLUSIVELY

FACILITIES AVAILABLE IN MALLS/
SHOPPING CENTRES

Metro Toronto i

closed-circuit TV facilities

THOMPSON LIGHTSTONE & COMPANY LIMITED
60 Shaftesbury Avenue

Toronto, Ontario

M4T 1A3

(416) 922-1140

Contact:

Ian M. Lightstone
Partner

60 Shaftesbury Avenue
Toronto, Ontario

M4T 1A3

(416) 922-1140

CITY NUMBER OF MALLS/SHOPPING CENTRES
WHICH FIRM HAS USE OF EXCLUSIVELY

FACILITIES AVAILABLE IN MALLS/
SHOPPING CENTRES

Toronto 3 (not exclusive use)

product testing,
package testing,
advertising pre-test.

Additional Information:
Interactive data entry terminals are available.
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REPERTOIRE!
DESIORCANISMESIOLENDUETE

Organismes a service complet; arganismes de recherche spécialisés; bureaux
de recherche spécialisés qui offrent leurs services de recherche aux ministéres
de 'administration fédérale.

Le Répertoire des organismes d'enquéte est une publication qui énumére les
organismes d'enquéte dont les services sont offerts aux ministéres de
I'administration fédéraie. Toute firme qui désire modifier le texte de son
sommaire ou figurer au Répertoire lors de révisions ultérieures devrait
communiquer avec

Le rédacteur du

Repertoire des organismes d'enquéte
Statistique Canada

3e étage, section A"

Immeuble Jean-Talon

Parc Tunney

Ottawa (Ontario)

K1A 0T6

(613) 995-0542

Les renseignements contenus dans le Répertoire proviennentdes organismes
d'enquéte eux-mémes; ils n'ont pas eté révisés par I'équipe de Statistique
Canada.

1-1500-502

6950500101
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la présentation des conclusions. L'étude
de marché& et la recherche par enquéte
constituent leur principale source de
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H.T. Loevinsohn: Conseiller en
économique

Mac Lean-Hunter Research Bureau

Marketing Resources Limited

Mhun & Associés Ltée.

MPC Limited

Ontario Research Foundation

Purco Limited

Research & Planning Division, A.E.
LePage Investment & Professional
Services Company

Sanford Evans Services Ltd.

Services Economiques du Canada Ltée.

Services Equifax Ltée.

Larry Smith & Associés Ltée.

Teela Market Surveys

Total Market Index Limited

TRU Techno-Economic Research Unit
Limited

W.W. Urban Consultants Limited

Wastene: Associated Consultants Ltd.
Maurice . xman & Associates
CATEGORIE C

Autres services de recherche

Cette section contient des renseignements
sur les installations de recherche liées 3
des Institutions d'enseignement, agences
publicitaires, associations sans but
lucratif et sociétés étrangéres.

Sous-catégories de cette section:

1. Centres de recherche
universitaires

2. Services de recherche d'agences
publicitaires

3. Associations

4. Associations Professionnelles

5. Soci&tés établies hors du Canada

SOUS—CATEGORIE C-1
Centres de recherche universitaires
Il s'agit d'organismes 1i&s 3 des

universités et qui fournissent a des
clients extérieurs 3 ces institutions
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d'enseignement un service d'&tude de marché@

et de recherche par eaquéte.

Centre de Sondage - Université
de Montré@al

Department of Consumer Studies -
Université de Guelph

Institute for Behavioural Research -
York University

McGill Student Entrepreneurial
Agencies (MSEA) Inc.

Population Research Laboratory -
University of Alberta

Sample Survey and Data Bank Unit -
University of Regina
Sheridan College Research Centre

SOUS-CATEGORIE C-2

Services de recherche
des agences publicitaires

I1 s'agit d'agences publicitaires qui
donnent, en plus des services ordinaires,
des conseils en &tude de marché et en
recherche par enquéte. Ces services sont
offerts @ leurs propres clients et,
fréquemment, sulvant les agences, a
d'autres intéressés.

Agence de publicité Média Ltée.

Baker, Lovick Ltd.

Cockfield-Brown & Co. Ltd.

Foote, Cone & Belding Advertising
Limited

Francis, Williams & Johnson Ltd.

Goodis, Goldberg, Soren

F.H. Hayburst Co. Ltd.
MacLaren Advertising Limited
McKim Advertising Ltd.

Ogilvy & Mather (Canada) Ltd.

Price, Rubin & Partners Inc.
Ronalds-Reynolds & Co. Ltd.

J. Walter Thompson Co. Ltd.
Plerre Tremblay Publicité& Inc.
Wallace, Moore and Company Ltd.

Robert D. Watson Advertising Ltd.
Young & Rubicam Ltd.
SOUS—-CATEGORIE C-3
Assoclations
11 s'agit d'organismes qui fournissent,
sans but lucratif, des renseignements sur

1'étude de marché et la recherche par
enquéte.
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Audit Bureau of Circulations

Association canadienne des éditeurs
de quotidiens

L'Association Canadienne des
Instituts d'Etude de Marché -
ACIEM

BBM Bureau of Measurement

Bell Canada - Section de sondages

The Magazine Assoclation of Canada
PMB - Print Measurement Bureau
Radio Bureau of Canada

SOUS-CATEGORIE C-4
Assoclations professionnelles

Il s'agit d'associations regroupant les
spécialistes qui travaillent pour un
organisme d'&tudes de marché et de
recherche par enquéte.

L'Association canadienne de recherche
en Marketing Industriel - ACRMI

L'Association canadienne de recherche
sociale appliquée - ACRSA

Société professionnelle de recherche
en marketing - SPRM

SOUS—CATEGORIE C-5
Sociétés &tablies hors du Canada

I1 s'agit de sociétés d'étude de marché et
de recherche par enquéte qui n'ont pas de
bureaux au Canada. Elles offrent des
services spécialisés dont la plupart ne
peuvent é€tre obtenus par des Canadiens par
l'intermédiaire de société&s canadiennes.

Axiom Market Research Bureau Inc.

Donovan Data Systems

Gallup International Research
Institutes, Inc.

The Gene Reilly Group Inc.

Jean A. Lorant

McCollum/Spielman & Company Inc.
Robinson Associates, Inc.
Marian G. Schott Inc.

CATEGORIE D
Services et installations spécialisés

Cette section compléte les sommaires
individuels en donnant des renseignements
détaillés sur les services et installations
spécialisés offerts par les organismes
d'enquéte.

117
118
118

118

118
119

123
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127
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Sous-—catégories de cette section:

l. Installations pour les rencontres
de groupe

2. Etudes de groupe

3. Etudes omnibus

4, Installations centralisées pour
interviews téléphoniques

5. Installations dans les galeries
marchandes et les centres
commerciaux

SOUS-CATEGORIE D-1

Installations pour les rencontres
de groupe

I1 s'agit des entreprises qui offrent 3
leurs clients des services et des
installations 11&s aux rencontres de
groupe .

Dorothy Aaron Research Ltd.

ACP Marketing

Adcom Research Limited

bkroadwith, Hughes & Associates

Burke International Research
Limited

Canadian Facts

Canadian Farm Surveys Ltd.

Canadian Inter-Mark

Centre de Recherches Contemporaines
Ltée.

K. Brian Cockhill & Associates Iuc.

Cogem Inc.

Complan Research Associates Ltd.
Contemporary Research Centre Ltd.
The Creative Research Group Limited
Data Laboratories Inc.

The Discussion Centre (Research
Dimensions)

Eidetic General Systems

Foote, Cone and Belding

Gelfand, Derry & Associates Ltd.

INCL Inc.

Interaction

ISL International Surveys Ltd.
Earl M. Kliman

Kwechansky Marketing Research Inc.
The Longwoods Research Group Ltd.

Market Facts du Canada Limitée

Multi-Reso Inc.

Nationwide Market Research
Corporation Limited

Plurimar Inc.

Population Research Laboratory -
University of Alberta

133
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Research Dimensions

Research Spectrum Limited
Marian G. Schott, Inc.

Robert Sylvestre Marketing Ltd.
J. Walter Thompson Co.

Traveldata International

SOUS-CATEGORIE D-2
Etudes de groupe

I1 s'agit d'entreprises disposant d'un
vaste échantillon de personnes qui ont
accepté de répondre 3 des questionnaires
postaux axés sur la consommation.

Canadian Facts

Chatelaine

Dialogue Canada Limited

ISL International Surveys Ltd.
Market Facts du Canada Limitée

Professional Studies Canada Ltd.
Retail Marketing Assoclates
Stratagem

SOUS—-CATEGORIE D-3

Etudes omnibus

I1 s'agit d'entreprises qui réalisent des
enquétes a frais partagés ol les clients

achétent un ou plusieurs modules ou
sections pour leur usage exclusif.

Canadian Facts

Canadian Farm Surveys Limited

The Canadian Gallup Poll Limited

Canadian Inter-Mark

Centre de Recherches Contemporaines
Ltée.

Complan Research Associates Ltd.

Contemporary Research Centre Ltd.

Dialogue Canada Limited

Ducros, Meilleur Roy & Associates
Limited

Market Facts du Canada Limitée

Population Research Laboratory -
University of Alberta

Professional Studies Canada Ltd.

Psychographics International of
Canada, Limited

Retail Marketing Associates

Social Dynamics

Stratagem
Thorne, Riddell Associates
Traveldata International

Page
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SOUS-CATEGORIE D—4

Installations centralis&es pour
interviews té&léphoniques

11 s'agit d'entreprises qui se spécialisent
dans l'execution d'interviews té&léphoniques

et qui ont aménagé i cette fin des
installations centralisées.

Adcom Research Limited

B.I.P. Ltée.

Burke International Research Limited
Canadian Facts

Canadian Farm Surveys Limited

The Canadian Gallup Poll Limited
(Centel Division)

Canadian Inter-Mark

Canadian Opinion Research Ltd.

Centre de Recherches Contemporaines
Ltée.

Centre de Sondage — Université de
Montréal

Cogem Inc.

Consumer Contact Limited
Contemporary Research Centre Limited
Data Laboratories Inc.

Hooper Holmes Canada Ltd.

Interaction

ISL JTnternational Surveys Limited

Interviewco Limitée

Market Facts du Canada Limitée

Nationwide Market Research
Corporation Limited

Services Equifax Ltée.

Systemhouse Ltd.

Telephone Communicators Canada
Limited

Thompson, Lightstone & Company
Limited

SOUS~CATEGORIE D-5

Installations dans les galeries
marchandes et les centres commerciaux

Il s'agit d'entreprises qui peuvent
exploiter en exclusivité une galerie
marchande ou un centre commercial afin d'y
exécuter, pour le compte de leurs clients,
des enquétes auprés des acheteurs et des
études connexes.

Burke International Research Limited

Canadian Facts

Canadian Inter—Mark

Centre de Recherches Contemporaines
Ltée.

Cogem Inc.
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organismes
canadiennes
de recherche
compléte

par enquéte

Ces organismes peuvent offrir
a leurs clients toute la gamme
des services et des installa-
tions de recherche. Elies
s'occupent de toutes les
étapes de la recherche par
enquéte, a savoir la concep-
tion, la réalisation, l'analyse
et, si nécessaire, la présenta-
tion des conclusions. L'étude
demarchéetlarechercte par
enquéte constituent leur
principale source de revenu.






ACP Marketing Inc. (1975)

388, rue Saint-Jacques
Y étage

Montréal (Québec)

Hsy 1Sl

(S514) 844-9328

Description:

S'adresser #:

Dennis Senik
directeur-général

388, rue Saint-Jacques
Montréal (Québec)

12y 181

(H14) 844-9328

Entrevues de groupes, enquétes téléphoniques et
enquétes postales & la grandeur du Canada.
Analyse de structure de marché, évaluation de
concepts, évaluation de campagnes de
comnunication. Design m&thodologique.

Consells stratégiques en marketing.

Installations:

Tous les services d'une socié&té& de recherche.

Personnel:

7 employés 3 temps plein au Canada.

Yvan Allaire, Ph.D.
tiarcel COté, M.Sc.

associé
associé

Filiales ou sociétés affiliées:

Sgcor Inc.

Un organisme canadien indépendant.

Société constituée au Canada.

Adcom Research Limited (1965) (ACIEM)

95, rue Berkeley
Toronto (Ontario)
MBA 2W8

(416) 869-1912

Description:

S'addresser 3:
D.R. Longden

95, rue Berkeley
Toronto (Ontario)
MS5A 2W8

S. letovsky

1170, carré Beaver
Hall

3e étage

Montréal (Québec)
H3B 3C8

(514) 861-1746

Adcom s'occupe surtout d’interviews
téléphoniques de haute qualité et se spécialise
dans les enquétes effectuées sur demande, la
recherche-média et les &tudes portant sur
1'impact de la publicité télédiffusée et
imprimée déterminé par le souvenir qu'en
gardent les interviewdés (Day-After-Recall).

Moyens:

22 centres téléphoniques partout au Canada,
environ 160 téléphones contrdlés et 350
interviewers ayant regu une formation
compléte.

Personnel :
50 employés 3 temps plein au Canada.
A.T. Gamble président du conseil

E.R. Lyons président
A.M. Seymour directeur
D.R. Longden directeur
W. Gaug directeur

Autres bureaux: Montréal

Filiales ou sociétés affiliées:
Canadian Farm Surveys.

Un organisme canadien indépendant.

Société constituée au Canada.

Analytical Research (Canada) Limited (1964)

@ Py 45 S'adresser 3:
Toronto-Dominion Irving Gilman,
Centre président
Toronto (Ontario) 104, South Division
MSK IN1 Street

Peekskill (New York)
(416) 364-8491 10566

(914) 737-8855
Description:

Recherches diverses: sociales, marché,
consommation, industrie, attitudes; programmes
publics ou privés; services conseil;
communications, affaires publiques, publicité,
mise en valeur de nouveaux produits, tests de
produits, &€tudes comparatives
Canada~Etats~Unis; colloques; techniques de
motivation, qualitatives ou quantitatives.

Installations:

Etude comparative (Canada-Etats-Unis) sur
1'image des compagnies; colloques en sciences
sociales; services-conseil aux agences de
publicicé.

Personnel:

5 employéds 3 temps plein au Canada.
Irving Gilman président
Susan Starr vice~président

Une filiale de Analytical Research Institute
Inc.

Société constitutée au Canada.
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Associés de recherche Abt du Canada Ltée (1977)
(Abt Associates of Canada)

S'addresser a:

David Hoffman, Ph.D.
chercheur principal,
bureau d'Ottawa

85, rue Albert,

10e &tage

Ottawa (Ontario)

KIP 6A4

2300, rue Yonge
Toronto (Ontario)
M4P 1G2

(416) 483-4313

(613) 233-0145
233-9385

Description:

Abt Associates offre ses services de recherche
sociale aux entreprises privées et aux
administrations publiques. L'é&laboration et
1'exécution des projets peuvent porter sur
l'incidence d'un programme, sur sa mise en
oeuvre, sur des politiques de rechange ou sur
un projet de démonstration.

Les services englobent notamment la
collaboration technique 3 l'identification des
problémes, 1'élaboration d'objectifs et de
plans de recherche, 1'analyse statistique et
1'interprétation des résultats.

Expérience des projets d'évaluation de
programme.

Personnel:
4 employés 3 temps plein au Canada.
R.B. Robinson président

Autres bureaux:
2300, rue Yonge
Toronto (Ontario)
M4P 1G2

R.B. Robinson,
président
(416) 483-4313

Colin Meredith, Ph.D.
chercheur
(604) 681-6167

1112, rue Pender ouest
Vancouver (C.-B.)
V6E 2S1

Filiales ou soci&tés affilides:
Stevenson & Kellogg, Canadian Facts.

Abt Associates, Stevenson & Kellogg et Canadian
Facts représentent les trois divisions
opérationnelles de SK/CF Inc., un organisme

=

canadien qui appartient 3 ses employés.
Société constituée au Canada.

En conformit@ de sa licence, Abt Associates of
Canada applique les mémes normes et procédures
que Abt Assoclates Inc., de Cambridge
(Massachusetts). Le personnel de chaque
entreprise est & la disposition des clients de
1'autre.

Burke International Research Limited (1967)

(ACIEM)

2900, avenue Warden
Bureau 230
Agincourt (Ontario)
MIW 2S8

(416) 497-7400

Description:

S'adresser 3:
Patrick E. Greene,
président

2900, avenue Warden
Bureau 230
Agincourt (Ontario)
MIW 2S8

(416) 497-7400

Fondée aux Etats-Unis en 1931, la compagnie
effectue des enquétes spéciales ‘sur demande
pour l'industrie et l'administration publigue
dans 12 pays d'Europe et d'Amérique et au

Japon.

Installations:

Installations d'enquétes téléphoniques dans 12
grands centres urbains du pays, permettant une

supervision permanente au point d'interview.

Personnel:

~

15 employés & temps plein au Canada.

Patrick E. Greene
Mary Graham

Nancy Barbour
Linda Miller

Richard Cooper
Jill Greenwood

président et
secrétaire
responsable des
comptes

directeur principal
des projets
directeur des
opérations sur le
terrain

directeur de projet
directeur des
opérations sur le
terrain.

Une filiale de Burke International Research

Corporation.

Soci&té constitu@e au Canada.

Canada Market Research Limited (1973)

(ACIEM)
2, rue Gloucester
Toronto (Ontario)
M&Y 1L5

(416) 964-9222

S'adresser 3:
Graham Peters,
président

2, rue Gloucester
Toronto (Ontario)
M4Y 1LS

(416) 964-9222
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Description:

La préparation, 1l'ex&cution et 1'interprétation
d'enquétes - tous genres pour les industries,
les commerces et le gouvernement. Notre grand
souci est l'exécution consciencieuse du travail
par des chercheurs chevronnés (moyenne de 15
années d'expérience).

Installations:

Services-conseils en conception d'enquétes,
interprétation, application statistique des
recherches, etc., en plus de l'exécution
compléte des enquétes et des services
d'interview d'un oc&an 3 1'autre.

Personnel:
17 employés 3 temps plein au Canada.

Graham R.E. Peters président

Timothy D.L. Costar vice-président
administratif

C. Hugh Grant vice-président
administratif

Société constituée au Canada.

Canadian Facts (ACIEM) (1933)

S'adresser 3:
Susan O'Hara
directeur, bureau
d'Ottawa

10e étage

85, rue Albert
Ottawa (Ontario)
KIP 6A4

160, rue Bloor est
Toronto (Ontario)

(416) 924-5751

(613) 232-0812

Description:

Organisme fournissant toute la gamme des
services de recherche par enquéte consultation,
conception, administration et analyse, aux
organismes publics, industriels, commerciaux et
soclaux. Notre société, la plus importante et
la plus expérimenté&e de ce genre au Canada,
s'occupe surtout de recherches particuliéres.

La firme est dotée de services internes
d'échantillonage, de traitement des données et
de totalisation. Lle personnel sur le terrain
est encadré de directeurs permanents des
opérations régilonales et de surveillants
régionaux.

Installations:

Panels d'opinion (opinions des familles du
Canada).

Installations centralisées permettant de
réaliser des interviews téléphoniques dans tout
le Canada.

Services d'analyses statistiques et
informatiques internes complexes.

Centres de communications et de sondage des
opinions installés en permanence dans les
centres commerciaux de villes importantes
(centres d'opinions des consommateurs).
Enquétes permanentes pour plusieurs clients (CF
Monitor).

Personnel:
140 employés 3 temps plein au Canada.
D. Monk président

Autres bureaux:
160, rue Bloor est
Toronto (Ontario)
(416) 924-5751

D. Monk, president

R8alités Canadiennes F.S. Lyman
1390, rue Sherbrooke

est

Montréal (Québec)

H3G 1J7

(415) 842-1734

1112, rue Pender ouest P. Forward
Vancouver (C.-B.)

V6E 2S1

(604) 681-6167

Filiales ou soci8tés affilides:

Stevenson & Kellogg

Abt Associates of Canada

Stevenson & Kellogg, Abt Assoclates of Canada,
et Canadian Facts sont les trois divisions
opérationnelles de SK/CK Inc., une firme
canadienne qui appartient 3 sus cmployés.

Sociétés constitude au Canada.

Canadian Inter-mark

301 av. Donlands
Toronto (Ontario)
M4J 3R8

S'adresser a:

M. C.J. Hinch,
président

301 av. Donlands
Toronto (Ontario)
M4J 3R8

(416) 425-1814

(416) 425-18l14

Description:

Société canadienne ayant des associés
internationaux; personnel sur le terrain &
1'échelle nationale; enquéte 3 frais partagés;
études du comportement et des attitudes des
consommateurs; recherche industrielle; calcul
de la variabilité des prix, programme complet
de marché d'essal; recherche sur les transports
publics; tests de préférences gustatives.
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Installations:
Présentations graphiques spéciales

-~

Echantillon probabiliste & l'&chelle nationale

Personnel:

9 employés 3 plein temps au Canada.

M« Ged. Hinch président

Ms. E. Rehak directrice de projets
Autres bureaux: Montréal.

Filiales ou sociétés affiliées:
Trans Canada Interviewing.

Un organisme canadien indépendant.

Société& constitu&e au Canada.

Centre de recherches contemporaines limitée
(1970) (ACIEM)

2021, rue Union S'adresser i:

Bureau 850 Clifford Balson

Montréal (Québec) vice-président

H3A 259 administratif
2021, rue Union,

(514) 284-9360 bureau 850
Montréal (Québec)
H3A 2S9

(514) 284-9360

Description:

Un organisme national et bilingue de recherche
appartenant 3 des Canadiens et offrant une
gamme compléte d'Btudes de marché et de
recherches sur les attitudes du public et sur
les communications.

La firme fournit des services de recherche
exhaustifs, y compris la consultation, la
conception, 1'administration, le travail sur le
terrain, le traitement des données et
1'analyse.

Installations:
Enquéte omnibus - €tude bimestrielle & frais
partagés.

Installations pour les rencontres de groupe.

Installations permanentes pour les interviews
dans les centres commerciaux et les galeries
marchandes.

Installations informatiques - ordinateur
GA-1830 sur les lieux.

Card 1 - installation de base pour les tests
statistiques qui peut s'ajouter 3 1l'analyse
courante par recoupement.

Société affiliée 4 Contemporary Research Centre
Limited. Pour plus de détails, voir le texte
concernant cette firme.

Le centre de recherche sur 1'opinion publique
(Crop Inc.) (1965) (ACIEM)

1500, rue Stanley
Montréal (Québec)
H3A 1IR3

(514) 849-8086

Description:

-

S'adresser d:
Claude Gauthier
vice-président
délégué

1500, rue Stanley
bureau 520
Montréal (Québec)
H3A 1IR3

(514) 849-8086

Etabli & Montréal mais oeuvrant partout au
Canada, CROP est composé d'une €quipe de
chercheurs professionnels possédant une vaste
expérience dans la consultation, la conception
et 1l'exécution de projets de recherche en
sciences sociales et politiques, en
communication, en commercialisation, en
&ducation et en image de l'entreprise.

Installations:

Services d'experts-conseils en recherches

sociales appliquées;

d'&chantillons;

données .

Perscnnel :

-

modéles et sélections
interviews:
domicile, en groupes,
commerciaux, codage;

par téléphone, a

dans les centres
traitement et analyse des

12 employés & temps plein au Canada.

Yvan Corbeil
Claude Gauthier

président
vice—président
délégué

Un organisme canadien indépendant.

Société constituée au Canada.

Cogem Inc. (1972)
1420 ouest, rue
Sherbrooke
Montréal (Québec)
H3G 1K7

(514) 845-9221

Description:

S'adresser 3:
Gérard Virthe,
président

1420 ouest, rue
Sherbrooke
Montréal (Québec)
H3G 1K7

(514) 845-9221

Société canadienne spécialisée dans la
recherche et le conseil marketing,
particuli&rement dans le domaine des biens
vendus aux consommateurs et des services. Le
personnel senior est composé de praticiens du
marketing des biens de consommation auxquels se
sont ajoutés des professionnels de la recherche

de marché.



il

la tirme fournit tous les services de recherche
it d'enquete que requi&rent nos clients
uationaux, auxquels s'ajoutent des capacités
4'interprétation et de conseil marketing que
I'on trouve rarement dans les firmes
d'enquétes. Nous effectuons tous les types
d'enquétes (incluant les groupes de
discussion), des &tudes de localisation
d'Gtablissements commerciaux et des plans
marketing.

Installations:

4 salles de rencontre de groupe permanentes et
complétement €quipées

swsteme d'écoute et de communication directe
rojecteurs de films, de diapositives et
systémes vidéo

} cuisines attenantes entiérement #quipées
Salles de télephones munies de systemes de
contrdle (36 lignes permanentes)

Service de traitement de donn€es informatisé
Simulation LOOPS sur ordinateur pour sélection
sites

Tous les systémes d'enquétes té€léphoniques,
wostales, 3 domicile et dans les centres
comnerc faux

lLes installations permanentes sont 3 Montré@al,
Toronto et Québec.

de

Personnel:
15 employés 3 temps plein au Canada.

Autres bureaux:

365 Bloor Street East Robert C. Inglis
Suite 500 Division de 1'Ontario
Toronto (Ontario)

M4W 3L4

(416) 968-1038

Communications Research Centre

S'adresser &:
Léonard Kubas
3, rue Charles ouest,

3, rue Charles ouest
Bureau 201
Toronto (Ontario)

M4Y IR4 Bureau 201
Toronto (Ontario)
(416) 960-5030 M4Y 1R4

(416) 960-5030

Description:

Une société de recherche complete qui peut
réaliser une grande diversité d'é@tudes de
marché dans le domaine de la consommation et
dans celui des entreprises. Secteurs de
spécialisation: vente au détail et
communications.

la rfirme etudie el analysce les caracléristiques
démographiques, les attitudes et le
comportement des consommateurs dans les grandes
régions métropolitaines. Elle se spécialise
dans les domaines suivants: &tudes de marché
et &conomie de l'é&dition de périodiques;

études sur le contenu, les lecteurs et la
publicité (pour les maisons d'@dition);
rassemblement et @valuation des donn&es pour le
secteur du commerce de détail; conseils en
marketing/planification stratégique; centre de
ressources informationnelles pour le Toronto
métropolitain; é&laboration de bases et de
banques informatisées de données; implantation
de points de vente au détail.

Installations:

Base de données Target Market Focus.
Installations centralisées pour interviews
téléphoniques.

Systémes de traitement des textes.
Economiste de permanence.

Installations perfectionnges d'analyse
informatique.

Personnel:

3 employés a temps plein au Canada.
Leonard Kubas président
Carolina Lai directrice de
1'administration
associée 3 la
recherche

Marian Rohaly

Filiales et sociétés affiliées

The Newspaper Research Centre

Retail Marketing Associates

Target Market Focus

Une filiale de Metro Business Services Inc.

Un organisme canadien indépendant.

Société constituée au Canada.

Complan Research Associates Ltd. (1967)
(ACIEM)

44, avenue Eglinton S'adresser i:

ouest M.A. Maciver,

Toronto (Ontario) président

M4R LAl 44, av, Eglinton
ouest,

(416) 483-1126 Toronto (Ontario)
M4R 1Al

(416) 483-1126

Description:

Complan, une entreprise de recherche compléte,
peut s'occuper de tous les aspects d'une
recherche, de la conception & 1l'analyse. Nous
nous spécialisons dans la recherche sur demande
pour le compte des secteurs privé et public.
Nous disposons d'interviewers multilingues dans

tout le pays.



Installations:
Issues Canada - sondage “omnibus” national 4
fois par année (2,000 adultes).

Personnel:
30 employés 3 temps plein au Canada.
M.A. Maciver président

Autres bureaux:
Ottawa (613) 234-0025 Allan Robbins,
(613) 234-9461 vice-président

Un organisme canadien ind&pendant.

Socidté constitude au Canada.

Comstat Research Associates Ltd. (1974)
66, rue Slater S'adresser a:
Bureau 1701 Frederick Ermuth,
Ottawa (Ontario) Ph.D., président
KIP 6H9 66, rue Slater,
bureau 1701
Ottawa (Ontario)
KIP 6H9

(613) 238-8537

(613) 2380-8537

Description:

Organisme de recherche sociale et &conomique
appliquée offrant tous les services par
1l'entremise de ses spécialistes
multidisciplinaires et de son personnel de
soutien. Spécialités: définition des
problémes, &€laboration des objectifs de
recherche, conception et mise en oeuvre
d'enquétes, analyse statistique et
interprétation des résultats.

Installations:

En vertu de notre affiliation au groupe
d'entreprises de Comstat Consulting Services
Ltd., nous pouvons nous occuper de tous les
aspects de l'établissement de questionnaires,
des plans d'dchantillonnage, du contrdle sur le
terrain, de 1'entrée des données (Key Edit
1000) et de 1l'analyse statistique; nous
disposons en effet de divers progiciels
statistiques, tant généraux que spécialisés.

Personnel:

20 employés & temps plein au Canada.
Frederick Ermuth, Ph.D. président

Barry de Ville vice-président

Rolf Schliewen vice-président

John Gagan secretaire—trésorier

Autres bureaux:

55, av. University, Barry Bragg, Ph.D.,

bureau 605 directeur de la
Toronto (Ontario) recherche sociale
M5J 2H7 appliquée

(416) 862-9867
Un organisme canadien ind@pendant.

Société constituée au Canada.

Contemporary Research Centre Limited (1970)
(ACIEM)

1220, rue Yonge S'adresser a:
Toronto (Ontario) Frank J. Lacy,
M4T 1W1 président

1220, rue Yonge
Toronto (Ontario)
M4T W1

(416) 924-7791

(416) 924-7791

Description:

Un organisme national et bilingue de recherche
appartenant 3 des Canadiens et offrant une
gamme compléte d'dtudes de marché et de
recherches sur les attitudes du public et sur

les communications.

La firme fournit des services de recherche
exhaustifs, y compris la consultation, la
conception, l'administration, le travail sur le
terrain, le traitement des données et
1’analyse.

Installations:

Enquéte omnibus - étude bimestrielle 3 frais
partagés.

Installations pour les rencontres de groupe.
Installations permanentes pour les interviews
dans les centres commerciaux et les galeries
marchandes .

Installations Informatiques - ordinateur
GA-1830 sur les lieux.

Card 1| - installation de base pour les tests
statistiques qui peut s'ajouter i l'analyse
courante par recoupement.

Personnel:

51 employés 3 temps plein au Canada.
Francis J. Lacy président, Toronto
Clifford J. Balson vice-président
administratif,
Montré&al
vice-président,
Toronto
vice-président,
Toronto
vice-président,
Montrgal
vice-président,
Montréal
vice~-président,
Toronto

Walter Myers
Robert Day

Kerstl Biro
Christine Schmidt

Alec T. Svoboda
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Autres bureaux:
2021, rue Union,
bureau 850
Montréal (Québec)
H3A 289

(514) 284-9360

Clifford Balson

56, rue Sparks,
bureau 803
Ottawa (Ontario)
K1P 5A9

(613) 233-2265

Sudha Mehta,
directeur

Un organisme canadien ind&pendant.

Société constituée au Canada.

The Creative Research Group Limited (1971)
(ACIEM)

S'adresser a:

Richard W. Crosby,
président

161, av. Eglinton est
Toronto (Ontario)

M4P 1J5

161, av. Eglinton est
Toronto (Ontario)
M4P 1JS

(416) 484-9500

(416) 484-9500

Description:

Creative Research se spécialise dans la
conception, la mise en oceuvre, l'analyse et la
publication de tous les genres de recherche
concernant la commercialisation, la publicité
et l'opinion publique. Son service 3 la
clientéle regroupe uniquement des chercheurs
chevronné&s qui travaillent, seuls ou en &quipe,
3 des travaux de recherche simples et
compliqués. La soci&té fait appel 3 tous les
modes de collecte de données primaires
(interviews personnelles, t&l&phoniques et
postales) et peut réaliser une vaste gamme de
recherches tant quantitatives que
qualitatives.

Installations:

Tous les aspects du traitement, de la
vérification et du codage des documents
d'enquéte.

Analyse informatique compldte des données
quantitatives.

Systémes perfectionns d'échantillonnage
national congus pour les enquétes personnelles,
postales et téléphoniques.

On retrouve, parmi les techniques courantes, le
test "I.D.E.A.” pour les nouveaux produits et
le test publicitaire COMTEST.

Enquéte annuelle sur les vacances des
Canadiens.

Salle d'interviews collectives et installations
d'observation.

Personnel:

40 employés & plein temps au Canada.
Daniel R. Androsoff vice-président
Peter Y. Copleston vice-président
Richard W. Crosby président
Joyce Henry vice-président
Mark R.C. Lovell vice-président
Je. Murray Philp vice-président
Marilyn E. Sandler vice-président
Robert J. Stewart vice-président
David R. Thexton vice-président

Filiales ou soci&tés affiliées:
Traveldata International.

Un organisme canadien ind&pendant.

Société constituée au Canada.

Elliott Research Corporation Ltd. (1936)
(ACIEM)

S'adresser 3:
George L. Shields,
président

840, avenue Pape
Toronto (Ontario)
M4K 3T6

840, avenue Pape
Toronto (Ontario)
M4K 3T6

(416) 463-1143

(416) 463-1143

Description:

Elliott Research Corporation Ltd. effectue de
la recherche quantitative et qualitative 3
1'échelle nationale pour le compte
d'entreprises des secteurs de la consommation
et des produits industriels, d'agences de
publicité, des principaux points de vente au
détail et de divers minist@res.

Cette entreprise effectue de la recherche
quantitative 3 partir de la conception jusqu'a
la mise en marché d'un produit en passant par
un essal auprés du consommateur. Elle poursuit
depuis 1944 une enquéte annuelle sur les
attitudes du public. Avant et aprés la
réalisation d'une campagne publicitaire,
Elliott Research Corporation Ltd. procéde 3 des
assais et mesure l'efficacité de la campagne.
Depuis 1944, cette entreprise est la seule
soci8té au Canada qui fournisse des données sur
les dépense de publicité 3 1l'échelle

nationale.

Moyens:

Interviews téléphoniques et personnelles au
niveau national. Accés 11limité aux centres
commerciaux de la région de Toronto et
possibilitd d'acc@s 3 ceux de toutes les
principales villes du Canada. Systéme
centralisé d'interviews t&lélphoniques dans la
région de Toronto. Studios servant aux
interviews en groupe et munis de miroirs 3 une
direction de galeries d'observation.
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Personnel:
65 employés 3 temps plein au Canada.

George L. Shields président

Douglas J. Colquhoun vice-président
administracif

Autres bureaux:

5993 est, rue Mmne C. Samson,

Jean-Talon directrice

Bureau 205

St-Léonard (Québec)

H3B 1H9

(514) '253=3101
Un organisme canadien indépendant.

Société constituée au Canada.

Gelfand Derry & Associates Ltd. (1969)

1253, avenue McGill S'adresser a:

College William C. Derry,

Montréal (Québec) président,

H3B 2Y5 1253, avenue McGill
College

(514) 866-9481 Montréal (Québec)
HBB | 2Y5

(514) 866-9481

Description:

Entreprise nationale intégrée d'études de
marchds et de recherche par enquéte, effectuant
sur demande des recherches dans les secteurs de
la politique, des institutions, des industries
et de la consommation. Interviewers &tablis
dans tout le pays. Filiale: Atlantic Studies
Group, Collins Bank, Historic Properties,
Halifax (N.-£.) B3J 1S89. (902) 429-0563.

Installations:

Etudes exhaustives, y compris les projets
psychométriques des consommateurs. Laboratoire
visuel pour les tests de projets de surface.
Groupes—cible.

Personnel:
4 employés 3 temps plein au Canada.

William C. Derry président
Paul Cushman vice—président
administratif

David Webster Atlantic Studies

Group, Halifax
Un organisme canadien independant.

Société constituée au Canada.
