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SHOPPING ONLINE
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Travel arrangements

16 to 24 25 to 44 45 to 64 65+

Window shoppers Total value spent online

Avg. total value per person ordered
over 12-month period

Total number of orders

Placed an order online

Tickets for entertainment events

42% Clothing, jewellery or accessories

35% Memberships or registration fees

35% Music

Software

22% Videos or DVDs

22% Consumer electronics

42% Books, magazines, online newspapers

77%

Avg. number of orders
over a 12-month period
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52% 65% 53% 36%

56% $18.9
billion

165
million $1,451
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Numbers are expressed as a percentage of Internet users.
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