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Direct Marketing in Canada
C E N S U S  •  R E C E N S E M E N T
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Farm operators are using direct marketing to grow their business and sell products directly to consumers.
In 2015, 1 in 8 farm operations used direct marketing to sell to Canadians.

Percentage of farms that reported using direct marketing,
by province

Direct marketing methods used by Canadian farms

Proportion of farms using direct marketing, 
by farm type

Which farm operations are 
using direct marketing? 
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The median annual sales of farms that reported direct 
marketing was $20,000.
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64.6% of farms reporting direct marketing had less 
than $50,000 in sales in 2015.
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