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RETAIL TRADE

FEBRUARY 1950

Canada's retail trade in February 1950 recorded the largest
gain since April 1949, with total sales up 9% compared with February
1949,

Motor vehicle dealsr sales played a significant role in
this large overall gain, The extremely large sales increase (102%)
raflects the very high sales of new passenger cars which accompanied
the introduction of new models in the first two months of this year,
when unit sales numbered 44,119 compared with 14,252 in the same two
months a year agzo, Garage and filling station sales were also up by
a substantial 21%, With motor vehicle dealers' sales omitted, retail
trade in February 1950 was virtually unchanged from February 1949,

Coal and wood dealers reported sales up 14%, this large
increase being accounted for by the generally colder February through-
out most of Canada this year as compared with February a ysar ago,

The apparel trades continued to record decreased sales volumes, with
women's, men's and family clothing store sales off 9%, 12%, and 13%
respectively, Consumer commitments for automotive purchases have
probably caused some moderation in sales of other types of consumer
goods, although much of the volume reported for that trade represents
deferred obligations.

The decreases in lumber and building material and hardware
sales (-8% and =9% respectively) may be related to a similar decrease
in construction contracts let in January 1950 compared with January 1949,

NOTE: This condensed summary of retail sales in February, 1950, replaces
the usual monthly report on retail trade, Publication of more
detailed information will be resumed at an early date, following
a compleate revision of retail trace estimates,

Prepared in Merchandising and Services Section.

Year's subscription, $2,00



Grooery and combination store sales increased 5%,

Generally, changes in sales volume in the different regions
varied 1ittle from the overall Canada increase of 9%, the one exception
being a decrease of L%'in Saskatchewan,

4 ' {
Cumulative sales for January~February 1950 were up 5% com=
pared with the same period in 1949, Most trades showed changes gquite
similar to those reported for February 1950,

A table showing the comparative results for February, 1950
appears on page 3 and the January-February 1950 cumlative results are
on page 4,



PERCENTAGE CHANGES IN RETAIL TRADE
rovinces and Kinds of Busi ness

B

(Without Adjustment for Price Changes)

‘February 1950 Over February 1949
Kindo:fszzii“°8‘ CANADA gi;;. Que. Ont.} ¥an, | Sask. |Alta, SZi.
% % % % % % % %

Total, All Trades ...ees | + 8.9 | 12,7 |+ 6,€ #10,1 * 6.5| = 1,4 [+11,8 |411.2
Grocery & Combination .eeee + S;i +1,5 |+ 3,6+ 6,411—4,4 + 4.9 |+ 9,0 |+ 6.4
B Rl ALt o o shiidzenvs + 1,2 | #12.8 |+ 5.1 [+ 2,1 |= 9,8 =11,1 |+ 5,7 |= 7.8
Country General cseccccsces = 1,5 | = 2¢3 | = 64|+ 2,4(=0.,56] + 1,6 |+ 2,1 |- 7,0
PRPEIONt: coo'ccoorsocnvace +042 [+ 047 |+ 4,8|= 3,8|= 07| = 2.7 |+ 7.2 |+ 5,7
Variety eececcosssesecseces | = 0cd (= 91 = 56+5,4) (a) = 3.6 |+ 4,9 |~ 8.6
MOtor VShicle .eseesecesees |+102,4 #1458 | 490,7 (41142 [+64,8 | +55.7 [+74,1 $120,7
Garage & Filling Station .es | +#20,9 | #1643 | +13.5 +26,3 [+36,5| +11.8 |+ 7,4 [+20.1
Mahie! [OLOLRANG ' oooldovssscas =11.8 | =16,1 | =1640 =13,7 |~ 8,1 + 3.6 |+12,8 |=10,7
Family Clothing ccoseeseee | =131 | = 5,8 | =19,2 -12,6 | (a)| - 4.9 (@) |[-17.2
Women's Clothing eeescecese = 848 | =14,3 | -21,8 |- 8,0}~ 8.0i = 745 (a) |*10,3
BRI e o< 41 e s 41+ 2aBl = Tedl | GRS Tobuf o ) | L. (W) [ # Bedeutidbind
Hardware seescccscevecccne = 942 | =1145 | = 846 |= 6,0 = 5-61 =20,6 -12,0 -10,9
Lumber & Building Material , = 7e7 | =1744 | =11.9|=16.8 (@) * 7.6 |+ 9,5 +11.9
T R S g =144 | = 948 | = 3,7|= 1.,6| (a)| = 6,7 [+24,1 |= 6,7
Appliance & Radio .esescees + 9,5« 9,1 | +10,1{+16,3 |+ 2,8 (b) |+ 6.1 (g)
ReBtaNrant esecoscsioscones - 142 (8) |+ 049 546 |+ 344| + 6.0 [+ 2.1 |+ 4,3
Boll & Mool *osedecssnnssone +14,1 | + 7,5 | +25.,2 |421,9 [=11,3| 411,2 |=28,3 |= 642
DrUE eeecessesseocccascense | = 1ol [ = 049 |+ 2,7|= 3,6+ 2,11 + 4,1 |+ 4.1 |= 4.0
Jewellery (c) eececsvecese | * 4,0| #10,5 | = 646 |+ 7,8/~ 7.4 (a) | 42540 |+ 73
TObACCO eesscsssscssnasccen | ¥ 249| = 8,3 |+ 8.7¢ 2,41 (a)| = 5.9 | (a) |~ 4.2
ALL OBhOTrS  lsavesssosssssss | = Bsd| # 2.6 1= 4,7]s 6.9/ 242] =82.7 |% 0.7 |+ 2.8

{a) Unchanged.

March, 1949,

(b) Not available.

(c) Sales upon which comparisons are based
include the 25% Federal Tax levied at consumer level prior to its removal in
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PERCENTAGE CHANGES 1IN RETAIL TRADE

(Without Adjustment for Price Changes)

Jamuary~to~February 1950 Over January=-to=February 1949

W,

e v CANADA | p % | Que.| Omt, | Man, |Sask, |Alta 22{.
- i % % % % % % % *
Popdll, AL TradeS.. | + 542 | * 5,7 |+ 4,0 + 7,2 |+ 5,0 [+ 0.6 [+ 3,7/* 3.6
Grocery & Combination e.ee | + 3.7 | = 1,0 [+ 2,4 |+ 5,2 [+ 3,7 |+ 4,7 |+ 5,6|¢.3,7
I Neskaditeatonnaecs| = 0s8 [ + 2.4 |+ 2.7 |~ 0,4 L= 048 %0 (a)|= 4.6
Country General ..eeeceee | = 246 | = 446 | = 6,1 | = 1,3 |= 1,2 [= 1,1 [+1,3|- 3,0
DOpATtment eceececssccse | ¥ 0.8 | + 0,2 [+ 1,6 (= 0,7 |+ 1,6 [+ 0,2 [+6,9(* 0,9
Variety cecescccccconcee | =250 | = T8 |= 648 |+ 4,2 (= 4,6 [= 7,7 |-1,5|-16,2
Motor Vehicle .eeesscces | +6646 | +78,4 | +59.8 | +76,7 | +49,6 | +45,0 |+446,8(+72,6
Garage & Filling Station. | +13,8 | ¢ 5,6 | 17,0 | +14,8 | +417,8 | +14,56 |+ 3,2|+414.6
Mon's Clothing sesececsee | =1142 | =19,7 | =19,9 | =104 |= 548 |= 1,5 |+ 6,9|- 2,9
Family Clothing .esceces | =13e4 | = 6,8 | =20,4 | =11,9 |~ 3,4 (o) |- 4,1(-17.5
Women's Clothing seeecee | =108 | = 446 | =17,6 | =10,0 |= 9,2 |= 9,3 |= Be4|= 9.6
SHOE ‘woseccscosscssesces | = 0a7 | = 1o7 |+ 6,0 | = 4,6 |= 4,2 | =10,5 |+10.,8|= 2.4
HArGWBI®  seescccccsccee | =123 | «12,6 [ = 9,6 | «13,0 |= 9,7 |=18,1 [=11,1|=14,1
Lumber & Building Material| = 7,6 | =13,0 -16.7 =12,0 [= 1,9 [+ 7,9 [= 2,1|= 6.1
FUrNItUT® +.cevccccoccee | = 446 | =12,3 [ =11,8 | + 1,8 |=183,0 |=16,1 |= 4,1|=11,0
Appliance & RadiO ,eeeee | *+ 243 | =11,9 | = 6,9 | +12,0 |= 2,8 (b) |= 2,9|= 9.8
RestaurBnt ceeeesecsccee | = 149 | = 3,83 | = 0,3 | = 2,2 |= 0,6 [+ 1.9 |- 53|= 2.4
Coal & WOOd eecececcnscas | +15,0 | #12,5 | 424,8 | 17,5 |+ 2,0 [+425,7 |= 4.9|= 643
B s, ool St e i dee | = L = Ou6 [t 4,3 | = B.T [t.1.6 | F 0,7 [=ellaSili= g6
Jowellery (C) seeeesece | * 1ol | + 2,6 | = 8,6 |+ 4,5 |= 745 |420,7 |#14,6|~ 1,2
BEREE  .osicenaeevieces | ¥ 86l - (@) |+ 77| =31 | (a) [=8s6 | (a)|= 6.6
AY] OBBOEE sobscncccisese| = 562 | # 041 |= 3,2 ['= 46 (a) |=23,8 |- 8,2|= 4,4
(a) Unchanged. (b) Not Available,
(¢) Sales upon which comparisons are based include the 25% Federal Tax levied at

consumor level prior to its removal in March, 1949.



