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StONES CONVENT LONNELS 

Lea signes conventionnels suivants sont employés unifor-
mément dans lee publications de Statistique Canada: 

Ikonibres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombrea infimes. 

nombres provisotres. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la Loi sur 18 
statistique relatives au secret. 

* Le lecteur est prié de noter que lea donnëes sonit soit 
fondées sur des réponses qui ne satisfont pas B La 
norme habituelle exigëe pour Is publication ou que 
celles-ci ont une plus grande marge d'inconsistance que 
l'on devrait normalement obtenir, at ce, B cause de la 
structure de is liste, c'est-B-dire des ajustements dus 
aux crCetions et aux disparitions et des changements 
dana Ic classement; elles doivent par consequent etre 
utilisées avec circonspection. 

SYMBOLS 

The following standard symbols are used in 
Statistics Canada publications: 

• . figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of 
the Statistics Act. 

* The reader is asked to note that the data are 
either based on a response which falls below 
the usual standard for publication or have a 
greater degree of variability than normal asso-
ciated with them due to list structure changes 
i.e., birth/death adjustment and classification 
changes, and should therefore be used with cau-
tion. 

NOTE 
	

NOTA 

Components may not add to totals due to rounding. 	 Les chiffres ayant été arrondis, les totaux ne corres- 
pondent pee toujours. 
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INTRODUCTION 

Les estimations du commerce de detail sont tirées d'une 
enqulte sur lea points de vente au detail au Canada. On ott-
use a cette fin un concept de base (exposé ci-dessous) qui 
est cominun au recensement et au programme d'enqulte courante 
de Is Division du commerce et des services. (Le recensement 
mesure egaiement les activitls des "ltablissements", toutefois, 
on n's pas recours B cette unite d'observation dans i'enqulte 
mensuelle sur le commerce de detail.) 

Les entreprises sont d'abord classées dans le secteur do 
commerce de detail d'aprBs is "valeur aoutée recensée"(l), 
qui représente dans ce secteur Is difference entre le prix de 
vente et le prix d'achat des biens vendus pendant one période 
dltermirile. Los sociltCs qui appartiennent au commerce do 
detail sont ensuite classles dana des categories prlcises 
d'activitd (code a trois chiffres do is Classification des ac-
tivités économiques) d'aprBs la "principale activité", c'est-
B-dire d'aprBs la proportion des ventes dont rend compte cha-
que genre d'activité ou chaque type de marchandises vendues. 

L'étape suivante du travail de classification consiste B 
faire un relevê des entreprises lchantillonnées dans le but 
d'obtenir des renseignements sur le nombre do points de vente 
et leur activité. De tels renseignements servent non seulement 
B determiner si des entreprises particuliCres, notamment lea 
entreprises B points de vente multiples, peuvent Itre considl-
rIca comae des "magasins I aucc,,rsales" (voir definition ci-
dessous), mais ausai I distinguer les points do vente au detail 
des autres et ainsi assurer un ciassement plus précis de chacun 
dana on des genres de commerce dont le nombre eat do pius de 
90. SubsCquemment, ces genres do commerce soot agrégls en 28 
groupes pour fins do publication. 

L'enquéte étant axle sur lea points de vente, le champ 
d'enqulte a etC Itendu aux points do vente exploitCs par des 
entreprises autres quo des magasins do dltail. Lorsqu'on a 
établi par exempie qu'un fabriquant exploite un ou pluaieurs 
locaux de vente au detail, on proelde de is mIme façon quo ci-
dessus. Des locaux de vente au detail peuvent Itre exploitls 
par des entreprises dont l'activitC t'rincipale est is fabri-
cation, ie commerce de gros, l'administratlon publique, is 
construction, etc. 

Le systeme supportant le nouvel échantillon du commerce 
de detail permet Ia rIvision des estimations mensuelles tout 
en tenant compte des rlponses tardives. La publication men-
suelle fournira donc des données provisoires pour le mois en 
cours et des donnIes rlvisCes pour le mois prIcldent. 

(I) Pour de plus amples renseignements, voir le Manuel de la 
classification des activitls Iconomiques, n °  12-501 au 
catalogue, pages 9-11. 

Retail trade estimates are derived from a aurvey 
of Canadian 'retail locations', utilizing a basic con-
cept (see below) which is common to both the census 
and the current survey program of the Merchandising 
and Services Division. (The census also measures the 
activities of establishments'; however, this concept 
is not used in the monthly survey of retail trade.) 

Businesses are first classified to the retail 
sector on the basis of "census value added",(l) which 
is defined in retail trade as the difference between 
sales and the purchase price of the goods sold in a 
particular period. Companies which fall into the 
retail sector are then further classified to specific 
categories of business (using the three-digit Standard 
Industrial Classification code) on the basis of 'major 
activity" - the proportion of sales accounted for by 
each kind of business or by each type of commodity 
sold. 

The next step in the classification procedure is 
to survey those businesses selected for the sample in 
order to obtain information on the number and activity 
of locations operated. Such information is required 
not only to determine if individual business - partic-
ularly multi-location businesses, qualify for treat-
ment as "chains" (see dcfinition following) but also to 
isolate retail locations from non-retail and make pos-
sible a more precise classification of each to one 
of more than 90 "kinds of business", which are subse-
quently grouped into 28 trade groups for purposes of 
publication. 

Because this is a location-oriented survey, the 
scope of coverage is extended to include locations 
operated by non-retailing businesses. When it is 
determined that a manufacturer (far example) operates 
one or more retail locations, the same treatment is 
given as outlined above. Retail locations can be 
operated by businesses whose principal activity is 
manufacturing, wholesaling, government, construction, 
etc. 

The design of the new sample system provides the 
facility to revise the monthly estimates to account for 
late responses. Each month the publication will contain 
preliminary estimates for the current month and revised 
estimates for the preceding month. 

(1) For additional information, see Standard Industrial 
Classification Manual, Catalogue 12-501, pages 9-11 

"This report is based on 26 shopping days, 	in- "Lea donnCes prlsentées dana ce bulletin visent 26 

cluding 4 Saturdays. In the same month last year jaurs cominerciaux. dont 4 samedis. 	Le mIme mois L'annit 

there were 25 ahopping days, including 5 Saturdays." derniBre, il y a eu 25 jours commerclaux, dont 5 samedis. 



Definitions 

'Retail Trade', for the purpose of this report, 
is defined as "the aggregate sales made through retail 
locations (outlets)". 

A "retail location", as defined by Statistics 
Canada, is a "business location (usually a store) in 
which the principal activity is the sale of merchandise 
and related services to the general public, for house-
hold or personal consumption". Retail trade estimates 
do not include any form of direct selling which bypasses 
the retail store, e.g., direct door-to-door selling; 
sales made through automatic vending machines; sales 
of news-papers or magazines sold directly by printers 
or publishers; and sales made by book and record clubs. 
The only exception is the mail-order and catalogue sales 
activities of department store businesses, which have 
been classified to the "general merchandise store" 
category. In addition, retail trade excludes: retail 
ales through ancillary units, e.g., ware-houses, head 

offices, etc.; sales of contractors whose major activ-
ity is not retailing; and retail transactions between 
individuals. 

Total net sales include sales of merchandise and 
receipts from related services, such as repairs, equip-
ment rental, and food serving, less returns, adjustments 
and discounts. Total net sales also include: rrade-in 
allowanes; withdrawals of goods for personal use (at 
retail); and commissions earned from sales of goods 
owned by others. Non-trading revenues, bad debts re-
covered and sales taxes are excluded. 

Classification 

Kind of Business(l) 

Estimates of retail trade are stratified by geo-
graphical area and by kind-of-business groupings which 
are based on the Standard Industrial Classifications 
and the retail kind-of-business categories employed in 
the 1966 Census of Merchandising and Services. Since 
the monthly retail trade survey is a "location" sur"ey, 
as noted above, each individual (retail) location of a 
firm is assigned a kind-of-business code based on its 
major activity (or type of commodities cold). 

In this report, retail trade is stratified into 
twenty-seven major kind-of-business groupings plus a 
miscellaneous category. In order to increase the use-
fulness of these statistics, the composition of each 
kind-of-business group is described at the end of the 
report. 

Kind of Organization 

The retail trade estimates, in addition to being 
stratified by kind-of-business groupings, are also 
broken down Into chain and independent components. 
Firma are classified to the chain store component based 
on the following definition: 

Chain Store organization "an organization oper-
ating four or more retail outlets in the same kind of 
business, under the same legal Ownership". 

Any firm not meeting the above definition is 
automatically classified as an "independent" organiza- 
tion, the only exception being "department stores" which 
are classified In their entirety to the chain component. 

(1) For a detailed definition of each kind of business, 
see Census of Canada, 1966 Retail Trade, Catalogue 
97-601. 

nf1i t Inns 

"Commerce do detail" signifie, pour les besoins de Is 
prdsente publication, "l'ensemble des ventes faitea par des 
points de vente au detail". 

Un "point de yenta au detail', suivant la déuinition de 
Statistique Canada, est un local d'affaires (habituellement un 
magasin) dont l'activité principale eat la vente de marchandi- 
sea at de services connexes au grand public pour Is consommation 
menagre ou personnelle. Lea estimations relatives au commerce 
de detail ne prennent Pas en compte lea ventes directes, c'eat- 
I-dire lea ventes qul ne sont pas faites par l'intermfdiaire 
d'un point do yenta au detail, par example lea ventes directes 
par démurchage, los ventes par diatributeur automatique, les 
ventes de journaux ou do revues faites directement par los Ia- 
primeurs et Cditeurs, et lea ventes faites par lea cercles du 
livre et lea clubs de disques. 11 n'y a qu'une exception: les 
ventes des grands magasins faites par la poste ou par catalogue, 
gui sont classées dane la categoric des "magasins de marchandi- 
sea diverses". En outre, le commerce de detail ne comprend pas 
lea venteS au detail des unités auxilisires, par exemple, entre- 
pCts, siges soclaux, etc., ni les ventes des entrepreneurs dont 
l'activitC principale ne relgve pas du commerce do dItch, flu 

las oplratlons de detail entre particuliers. 

Ventes nettes totales comprenrient lea ventes de marchan-
dines et les recettes provenant de services connexes tels que 
lea riparations, la location de materiel et Is reatauratlon, 
moms lea rendus, les rajustements et lea remises. Les ventes 
tot ales nettea comprennent Rgalement: is valeur des reprises, 
lea prélévements de marchandiaes pour usage personnel (au dl-
tail) at lea commissions au titre de la yenta de marchandises 
appartenant I d'autres personnes. On no prend pas en compte lea 
recettes hors exploitation, ni le recouvrement de créances 
douteuses, ni lea taxes de vente. 

Classement 

Genre do cominerce(l) 

Les estimations relatives au commerce de detail S'I,t 
atratifiRes par region at par groupe de genre do commerce. Ces 
groupes sont fondIs sur la Classification des activités écono-
miques et les categories do genre de commerce de detail gui ont 
Rtl utilisécs lors du recensement du commerce et des services 
de 1966. Etant dome que l'enqulte mensuelle do commerce de 
detail eat axée sur los points de vente comae on l's indiqul 
ci-dessus, chaque point de vente au dEtail d'une entreprise se 
volt attribuer Un code "ganre do commerce" d'aprea son activitE 
principale (ou le genre de marohandises vendues). 

Dana Ia prlaente publication, le commerce de detail est 
stratlfid scIon vingt-sept grands groupes de genre do commerce, 
outre Is catdgorie "Marchands divers". Pour rendre cam atatis-
tiques plus ,'tiles, nous décrivons Is composition de chaque 
groupe de genre de commerce I Is fin do la publication. 

Type d'entrepriae 

En plus d'tre stratifiles scIon le genre de commerce, lea 
estimations relatives au commerce de detail sont ventilées entre 
magsains I succursales at magasins indEpendants. Lea entrepri-
sea gui rlpondent I Is definition suivante sont classIcs dans 
Is catEgorie des magaains I succursales: 

Magasins I succursales "entrepriae exploitant au moms 
guatre points de vente au detail dana un mIme genre de commer-
ce, sous une mIme appartenance juridique". 

Toute entreprise dont le schema do structure ne concorde 
pas avec is definition ci-dessus eat c1ass6e automatiquement 
dans la categorie des magasins indIpendants, Is seule exception 
Itant lea "grands magasins" gui sont portés en totalitl dana Is 
categorie des magasins I succursales. 

(1) Pour one definition comp1te de chaque genre do commerce, 
consulter Is publication Recensement du Canada, 1966, Com-
merce de detail (n° 97-601 ma catalogue), 
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Methodology 

The monthly retail trade estimates contained in 
this report are produced by means of a sample survey 
using methodology which differs substantially from that 
used for the estimates published to the end of 1.974. 

The new methodology was primarily developed 
because, after 1969, there was no adequate source of 
information available to update the independent portion 
of the old sample to account for firms coming into 
existence (births) and/or going Out of business 
(deaths). The levels established by the new sample 
indicate there was a .lownward bias in the old sample 
which had grown to about 42 in 1974. Even so, the 
monthly trends are relatively consistent between the 
old and new samples. 

Old Sample  

The former sample (approximately 12,000 firms) 
was randomly selected from the universe created by the 
1961 Census (i.e., of Merchandising and Services) strat-
ified by province, by kind of business and by sales-
size group. Estimates of total retail sales were pro-
duced from the sample results by employing the "link-
relative method', i.e., each month, ratios were derived 
by linking the sales of the same firms within a cell 
with their sales in the corresponding month of the 
previous year and these, in turn, were applied to the 
base figure (the 1961 Census) to produce a current 
month estimate. 

To offset the effects of deterioration in the 
sample, an adjustment was made annually for btrths 
and/or deaths. New firms were identified through 
Nature of Business Reports collected by the Unemployment 
Insurance Commission and were surveyed in order to 
obtain relevant information. In addition, all firms in 
the sample were surveyed annually to ensure the accuracy 
of the monthly reports and to derive estimates for "poor 
or late respondents". The results of these enquiries 
were then used to update the monthly estimates. Another 
adjustment was made in the estimates to account for 
businesses which went out of operation or which were 
no longer in scope. This adjustment consisted of the 
application of a formula to compensate for all similar 
firms in the universe. A final adjustment was also 
made to compensate for firms which changed their kind 
of business during the year. 

The data which resulted from these various ad-
justments have in the past often been described as 
"final" estimates. However, this was not entirely 
accurate - since all such estimates were usually revised 
one more time after each census. The post-censal es-
timates reflected the insertion (in the calculations) 
of new Census benchmark data. 

Me thodologie 

On établit les estimations mensuellea relatives au comluer-
cc de detail que renferine la présente publication au moyen d'urie 
enquBte par sondage dont is méthodologie différe sensiblement 
de celle utilisée pour les estimations qui ont paru jusqu'B is 
fin de 1974. 

Cette nouveile methodologie fut principalement inise en 
application parce qu'Ll n'existait plus de source adequate de 
renseignements disponibles apr?s 1969 pour mettre a jour la par-
tie de l'ancien échantillon comptant lea entreprises dites in-
dépendantes. 21 nous Ctait désormais impossible de tenir comp-
te des nouvelles entreprises (creations) et (ou) de celles qui 
fermaient leurs portes (disparitions). Le niveau des ventes 
dêterminé par le nouvel Cchantlllon démontre qu'il y avait un 
certain degré de sous-estimation, laquelle sous-estimation a-
vaSt atteint 4 Z en 1974. Néanmoins lea tendances mensuelles 
mesurées par l'ancien ainsi qua par le nouvel échantilion sont 
passablement similaires. 

Ancien échantillon 

L'ancien Bchantillon (approximativement 12,000 entrepri-
sea) a été choisi au hasard é partir de l'univers créé par le 
recensement de 1961 (Commerce et services) at stratifié par 
province et selon le genre de commerce et le volume des ventes. 
Des estimations des ventes totales au detail ont été tirées des 
rCsultats du sondage 5 l'aide de is "méthode de rapport en chat-
ne", c'est-à-dlre que chaque mois, on obtient des ratios en com-
parant Ic volume des ventes des entreprises é celui observe pour 
le mois correspondant de l'annBe précédente et on applique ces 
ratios su chiffre de rCférence (recensement de 1961) pour déga-
ger une estimation pour le mois visé; ce calcul eat effectué 
pour chacune des cellules. 

Pour compenser lea effets de détérioration dans l'échan-
tillon, on a procédé tous lea ans S on ajustement pour prendre 
en compte les creations et (ou) lea disparitions. On apprenait 
l'existence de nouvelles entreprises gréce aux rapports sur Is 
nature de Ventreprise reçus par Is Commission d'assurance-
ch&mage et on effectuait one enquéte auprès de ces etntreprises 
pour obtenir lea données qui nous intéressaient. En outre, 
toutes les entreprises CchantillonnSes on fait tous lea ana 
l'objet d'une enquCte afin d'assurer l'exactitude des rapports 
mensuels at d'étabiir des estimations pour lea enquCtes S "dé-
claration piltre ou tardive". Les rBsultats ont ensuite servi 
S la misc S jour des estimations mensuelles. On a apporti on 
autre ajustement aux estimations en fonction des entreprises 
qui ont cessé toute activité ou qul ne rSpondaient plus aux dé-
finitions de l'enquBte. Cet ajustement consistait S utiliser 
une formule de compensation visant toutes lea entreprises du 
méme genre dana l'univera. On a enfin procédé S un ajustement 
compensatoire en fonction des entreprises qui ont change d'ac-
tivité au cours de l'année. 

Lea donnCes obtenues au terme do ces divers ajustements 
ont souvent Cté considérfes dans le passé comme des estimations 
"dCfinitives". Cela n'est pas tout S fait exact, car toutes 
ces estimations ont habituellement Cté révisées one autre foia 
aprCs chaque recensement. Lea estimations postcensitaires tra-
duisaient l'introductlon dans les calculs de nouvelles données 
repSres de recensement. 

New Sample 

With the advent of the new survey, the census 
will no longer be employed as a "source" universe. The 
Revenue Canada (Taxation) list, supplemented by chain 
and department store lists and an area file list, com-
prise the new universe. A sample of approximately 
16,000 independent firms, stratified by geographical 
regions and by the Standard Industrial Classification 
code has been selected from this universe and surveyed 
in order to verify the kind of business of each firm. 
Estimates are then produced monthly, stratified by 
trade group and geographical region. 

Nouvel échantfllon 

i2ans la nouvelle enquBte, le recensement ne servira plus 
de source pour le dressage de Is hate des entreprises. La 
liste de Revenu Canada (lmpôt) fut complétCe par la liste des 
magasins S succursales ainsi qua des grands magasins et une 
hate de fichier aréolaire. Un Schantillon d'environ 16,000 
entreprises indépendantes, stratifié par region et selon le 
schema de codage de Is Classification des activités économiques, 
a été prélevé sur cat univers et a fait l'objet d'une enquéte 
en vue de determiner Ic genre d'activité de chaque entreprise. 
Des estimations soOt ensuite établies tous les mois at strati-
fiées selon le groupe de commerce at is region. 
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Records on the survey master file are sampled 
using a given probability of selection determined by 
geographical location, Standard Industrial Classifica-
tion code and cell size. To create the original sample 
file, the complete survey master file was sampled. 
Since that time, only the births have been sampled each 
month. 

La mPthode d'estimation des ventes totales au detail con-
siste B gonfler les donnBes déciarCes par cheque unite échantil-
lonnCe aux dimensions de l'univers en multipliant lea donndes 
de lunité par l'inverse de Ia probabilitd de choix de l'unitd. 
Dana Ic ces des entreprises non dCclarantes B ternps(2) un maim 
donrC, on procBde B une imputation B l'aide dune mBthode sta-
tlstique (101 fait intervenir divers IlBments come les moyennes 
de cellule, les ventes du dernier mois, d'autres tendances, etc. 
Ainsi, ii dolt y avoir une estimation des ventes pour chaque 
entreprise échant illonnSe. 

Los rBsultats de La nouvelle enquBte ne seront paa rae-
cordés (come dans l'ancienne enquéte) B ceux du recensement. 
lIne itude comparative entre les estimations obtenues dana le ca-
dre de cette enquCte ainsi que relies obtenues lore d'un recen-
sement sera effectules afin de determiner Ia cause de tout Scart 
entre lea deux niveaux, Ce gui nous permcttra de rectifier lea 
etatistiques et de compenser les erreors ou les divergences re-
levees (come un classement errond selon is genre de commerce, 
une surestimatlon dans des ceilules particuliBres, etc.). 

Elements du nouvel Ichantillon 

L'univers de Is nouvelie enquBte comprend deux BlCments 
fondsmentaux: one liste de fichier principal (y compris lea B-
lBments magasina B succureales et grgnds magasins) et unc liste 
de fichier arBolaire. Ces BlBments représentent mieux l'univers 
dii commerce do dItall que la base de l'enquBte prBcCdente. 

Fichier principal de l'enguCte 

Le fichier principal de lenquéte do commerce de vente au 
detail est fondB sur one sCrie de profile tires de la fraction 
du fichier principal do Revenu Canada (tmp6t) se rapportant aux 
commorces do vente au detail et est stratifiB par region St me-
lon le shéma de codage de is Classification des activitBs leo-
nomiques. Cet élément do ftchier eat one lists de toutes les 
entreprises de vents au d6tail qui ont un nimBro T-4 (entrepri-
SOS avant des salaries B 	desquels des deductions sont 
faites aux fins de i'impBt). Cette lists eat mise B jour tous 
lea mois; 11 a'agit de prendre en compte is creation de nouvel-
los entreprises, la disparition d'enrreprlses St dana le rag 
d'entreprises existantes, tous lea changements de nom, d'adres-
cc ou de genre do commerce. Cea miaes B jour s'appuient sur 
des enquétes de Revenu Caoada (lmpSt) et de Statistique Canada. 
DBs quo ion dispose de ces mises B jour, lee entreprises qul 
cessent toute activitB aunt Clfminées de l'Cchantillon St un 
Bchantillon de creations est preleve cur les nouvelles entre-
prises, cc qui permet Un ajustement mensuel en function des 
creations et des disparitions. 

Des enregistrements do fichier principal de l'enquPte 
soot échartjllonnés d'aprBs one probabilité donnée do selection 
dSterminée par le lieu d'exploitation, le shCma de codage de 
la Classification des activitBs Iconomiques Ct la talUe des 
cellules. Lors de la constitution do tichier de l'Bchantillon 
initial, la selection a porte sur tout Ic fichier principal de 
lenquCte. Depuis lors, seules lea crIations ont fait l'objet 
dun échantillonnage toua lea mole. 

lCment magasins B succursales et grands magasins 

La lists des magasins B succursales et des grands magasins 
constitue on sous-ensemble de l'BiBment fichier principal do 
l'enquCte. Lea étehlissements commerciaux figurant sur cotte 
hate sont ceux qui ont etC identifiCs (d'aprBs les documents 
de Statistique Canada) come rnagasins B succursales et grands 
magasins St qui ont été échantillonnés aver certitude (chaque 
entreprise fait partie de l'échantillon). Cet Bllment, gui 551 

mis B jour tous les mois d'aprBs les donnécs de Revenu Canada, 
fait egalement l'objet d'une mice B jour annuelle. Ces derniB-
rca mises B jour soot fondBes principalement cur les d6clara- 

(2) Les declarations tardives sont toujours considBrBes dans le 
calcul des estimations révisBes. 

The method used for the estimation of total re-
tail sales Is one in which each sampled unit's reported 
data is inflated to universe levels by multiplying the 
reported data of the sampled unit by the inverse of the 
probability of selection for the unit. For firms which 
do not respond on time(2) in a particular month, an es-
timate is imputed using a statistical technique which 
employs a number of components such as: cell averages; 
last month's sales; other trends; etc. Consequently 
each firm in the sample must have an individual estimate 
of sales. 

The results of the new survey will not be linked 
(as was the old survey) to the Census results, instead, 
the estimates derived in the course of the survey will 
be compared with census data in order to determine the 
cause of any differences which may be found to exist 
between the two levels. Based on these findings, revi-
sions will then be made to compensate for any errors 
or discrepancies discovered (such as in coding of firms 
to erroneous kinds of business codes, over-estimation 
in particular cells, etc.). 

Components of the New Sample 

The universe used for the new survey is composed 
of two basic parts: a master file list (including chain 
and department store components) and an area file list. 
These components provide a more adequate representation 
of the retail trade universe than in the previous 
survey. 

The Survey Hester File 

The survey master file is based on a series of 
profiles developed from the retail store portion of the 
Revenue Canada (Taxation) master file and is stratified 
by geographical area and by Standard Industrial Classi-
fication code. This component is a list of all retail 
businesses having a T-4 number (i.e., having employees 
for whom payroll deductions are made). It is updated 
monthly for new firms coming into business, for firms 
going Out of business and, in the case of existing 
firms, for any changes in name, address or nature (kind) 
of business. These updates originate from both Revenue 
Canada (Taxation) and from Staliatics Canada survey 
sources. As these updates are received, firms going 
out of business are dropped from the sample and a sample 
of births is selected from among new firms which have 
gone into business, thus providing a monthly birth/death 
adjustment. 

Chain and Department Store Component 

The chain and department store list is a sub-set 
of the survey master file component. The businesses 
on this list are those which have been identified (from 
Statistics Canada sources) as chains or department 
stores and which have been sampled with certainty (i.e., 
each business is surveyed). This component, as well as 
being updated monthly using Revenue Canada information, 
is also updated annually. The annual updates are based 
primarily on returns obtained in the course of the 
Annual Chain and Department Store Survey, as well as on 

(2) Late responses are included in revised estimates. 
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information derived from other sources such as trade 
magazines, etc. 

tions obtenues dans le cadre de l'enquke annuelle sur les 
magasins 5 succursales et lea grands magasins, ainsi que sur 
des renseignements puisés a d'autres sources comae les revues 
portant sur le commerce, etc. 

ldment fichier glographigue 

Le but premier du fichier gographlque est de completer 
is base de l'échsntillon. Cet Illment supplétnentaire permet: 

d'Ctablir one estimation visant lea entreprises qui ne fi-
gurent pas dana le fichier principal de l'enquéte (entre-
prisea ne comptant aucun salarié pour lequel on precede a 
des deductions aux fins de l'impét); 

de compenser le "retard" d'obtention des ajustements en 
fonction des creations et des disparitions an moyen du fi-
chier principal de l'enquéte. 

On a cortstitué le fichier géogrsphique en choisissant un 
certain nombre de secteurs gfographiques au Canada (I l'aide de 
donnRcs de l'enquéte sur Is population active) de façon I cou-
vrir tout le territoire canadien I l'exception du Yukon et des 
Territoires du Nord-Ouest. Les secteurs choisis ont ensuite 
étd entiBrement dénombrés par des reprdsentants régionaux et 
on a ainsi obtenu un flchier geographique comprenant tous lea 
établissements commerciaux de ces aecteura. On a compare ce 
fichier su fichier principal de l'enquéte pour determiner 
queues entreprises figuraient dana los deux fichiers. Pour Ce 
qui eat de ces entreprises, l'univers a dté reprPserité par l'é-
chantillon d'entrepriaes prClevé sur le fichier principal do 
l'enquEte. Toutes lea entreprisea sans pendant (dana le fichier 
ardolare) ont EtE automatiquement incorporées au fiehier de 
l'échantillon. bus lea mois depuis le premier dénombrement, 
tin douziBme des regions choisies a fait l'objet d'un aUtre de-
nombrement complet visant I determiner queues nouvelles entre-
prises out vu le jour an cours de l'année precddente. Ces nou-
velles entreprises soOt ensuite réappariées avec Ic fichier 
principal de l'enquéte. Do Is memo façon toutes lea nouveiles 
entreprises ajoutdes au ficinier principal de l'enquête au moyen 
do mises a jour tirdes do fichier de Revenu Canada (Impét) sent 
réapparides chaque mois avec le fichier gCographique. Las 
entreprises pour lesquelles on a trouvé un pendant au cours des 
deux proceasus de comparaison prdcédeninent décrits sent radiées 
do fichier geographique et demeurent sur Ic fichier principal 
de l'enquéte ol elles ont une probabilité d'étre choisies. La 
reste des entreprises du fichier geographique pour lesquelles 
on n's pas trouver un pendant sont d'office inclus dana l'é-
chantillon. 

Area File Component 

The purpose of the area file, essentially, is to 
supplement the sample frame. This additional input 
has two uses. 

to provide an estimate for firms which do not 
appear on the survey master file (i.e., having 
no employees for whom tax deductions are made); 
and 

to compensate for the time lag involved in ob-
taining birth/death adjustment through the survey 
master file. 

The area file was derived by selecting a number 
of areas in Canada (as defined by the Labour Force 
Survey), covering all regions with the exception of the 
Yukon and Northwest Territories. To create the area 
file portion of the sample frame, the selected areas 
were completely enumerated by field representatives and 
an area file composed of all businesses in the selected 
areas was created. This file was then matched against 
the survey master file to determine which firms were 
present on both files. For those firms which appeared 
on both files, the universe was represented by the 
sample of firms derived from the survey master file. 
All unmatched firma (on the area file) automatically 
became part of the sample file. Every month since the 
original enumeration, one twelfth of the selected areas 
has been completely re-enumerated in order to locate 
any new firms which may have come into existence during 
the preceding year. These new firms are then matched 
against the entire survey master file. Similarly, all 
new businesses which have been added to the survey mas-
ter file from the Revenue Canada (Taxation) updates are 
matched each month against the entire area file. Once 
it has been determined that firms are matches, they are 
removed from the area file and given a chance of selec- 
tion on the survey master file. The remaining unmatched 
firms on the area file are included in the sample. 

Seasonal and Trading-day Adjustments 

The sales data (for Canada by kind-of-business 
grouping and total retail trade by province) contained 
in Table A have been adjusted to account for seasonal 
and trading-day variations. The seasonal adjustment 
method applied to this series is a computerized ratio-
to-moving average method. The standard computer program 
used is the U.S. Bureau of the Census Method II, X-lI 
version. 

Seasonal adjustment removes the effect of repet-
itive intra-year variations resulting from normal dif-
ferences in weather, holidays with invariable dates, 
or other events which repeat with the same timing. An 
additional adjustment is made for the retail trade 
series which contains variation caused by the difference 
in the number of working or trading-days in each month 
or for holidays or other events with variable dates. 
These adjustments are made prior to the seasonal ad-
justment but are treated as part of the seasonal ad-
justment. 

While seasonal adjustment allows a much better 
look at the underlying trend of a series, the adjusted 

Déssisonnalisation et ajustement en fonction 
des jours commcrciaux 

Las chiffres des ventes (par groupe de genre de commerce 
pour le Canada et ensemble du commerce de detail par province) 
prdsentés su tableau A ont etC ajustCs en fonction des tendances 
saisonniRres et des variations du nombre de jours ouvrables. 
La méthode de dCsaisonnalisation appliquée I cette aCne eat 
one mCthode informatique do rapport aux moyennes mobiles. La 
programme informatique mnormalisd utilisd eat la version X-II 
do la mCthode II do U.S. Bureau of the Census. 

• La dCsaisonnalisation supprime lea effets des variations 
rCpCtitives qui se produisent dana l'annde et soot imputabies 
I l'Svolution normale do climat, aux congés fixes, ou I d'autres 
CvCnemnents qui se rCpétent I des intervallea rdguliers. 11 eat 
nCcessaire d'apporter ott ajustement supplCmentaire au aCne de 
commerce do detail contenant des variations imputables S Is 
difference entre Ic nomabre de jours de travail ou de jours 
ouvrables dans chaque mois, on I des congCs ou autres Cvénements 
sans date fixe. Ces ajustements sont faits avant la dCsaisonna-
lisation proprement dite, niais on lea considCre comae parrie in-
tCgrante de cette derniere. 

Bien que Is désaisonnalisation permette de mettre bien 
mieux en evidence Is tendance fondamentale d'une aCne, las 
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series still contain irregular fluctuations. Small 
changes between months in the adjusted series may sim-
ply be erratic movements and, to obtain a clearer idea 
of the underlying trend, users should examine the ad-
justed series over a number of months. The MCD. or 
Months for Cyclical Dominance, (See Table B) indicates 
the smallest span of months for which the average per-
cent chenge without regard to sign in the trend cycle 
Is greater than that in the irregular factor. For the 
smoothest series the MCD is one, for the most erratic 
series it is six. Applying a moving average of the 
period equal to the MCD tends to smooth irregular 
movements which may obscure the underlying trend. 

Note 

Users are advised to exercise caution in the use 
of these data (Table A) since the seasonal and trading-
day factors employed to adjust the series (Table B) have 
been derived from a relatively short historical base. 

Comparison of Kind of business Groupings - Old and New 
Surveys 

The number of trade groups (each composed of one 
or more kinds of business) for which data will be pub-
lished has been expanded by ten. In some cases, a new 
trade group was created by splitting one of the old 
trade groups. In other instances, new trade groups were 
derived from the all nther stores" category. The 
following chart provides a method for converting the 
"new" groups back to the 'old" for anyone wishing to 
compare one series with the other. 

The following trade groups comprise the same 
kinds of business in both the new and old surveys: 

Department stores. 
General merchandise stores. 
General stores. 
Variety stores. 
Motor vehicle dealers. 
Men's clothing stores. 
Women's clothing stores. 
Family clothing stores. 
Hardware stores. 
Jewellery stores. 

The following trade groups, for which data will 
be published in the new survey, were previously rep-
resented in the "all other stores" group of the old 
survey: 

Used car dealers. 
Automotive l,arts and accessories stores. 
Nook and stationery stores. 
Florists. 
Sporting goods and accessories stores. 
Personal accessories stores. 

The following trade groups represent a finer 
breakdown of trade groups which were employed in the 
old survey: 

	

New Trade Group 	Old Trade Group 

Combination stores 
G 	 Grocery and combination rocery, confectionery  

	

and sundries stores1 	stores 

All other food stores 1- 	All other food Stores 

Service stations 	Service stations and 
Garages 	garages 

aNries dêsaiaonnalisées n'en contiennent pas moms des fluctua-
tions irrégulthres. Do légères variations d'un mois 5 l'autre 
dana les series désaisonnalisées peuvent etre de simples mouve-
ments irreguliers, et pour avoir une meilleure idëe de Is ten-
dance fondamentale, lea utilisateurs doivent examiner lea 
series desaisonnalisees d'un certain nombre de mois. Le M.D.C., 
ou SOiS I dominance cyclique, (voir tableau B) donne le plus 
petit nombre de mois pour lesquels le taux de variation moyen 
compte non tenu du signe de Is tendance générale, eat supérieur 
ii celui du facteur irregulier. Dana le css de is serie is plus 
lisse rosaible,  le M.D.C. eat Igal I un, dns celui de is série 
la plus irreg'iliere, 11 eat Cgal I six. L'application d'une 
moyenne mobile dont la pdriode eat égale au M.D.C. tend I lisser 
lea mouvements irrégullers pouvant dissimuler la tendance fonda-
mentale. 

Remargue 

On demande aux utilisateurs de faire preuve de discerne-
ment dans l'emploi de ces données (tableau A), car lea facteurs 
de saisonnalité (tableau B) et de jours commerciaux servant a 
ajuster lea series portent sur one période relativement breve. 

Comparaison des groupes de genre de commerce - Enquetes 
anctennes St nouvelles 

Le norebre de groupes commerciaux (chacun compose d'un ou 
de plusieurs genres de commerce) sur lesquels des données pa-
raltront a été porte a dix. Dana certains cas, on a créé on 
nouveau groupe en divisant un des anciens groupes. Dana d'au-
tres cas, de nouveaux groupes commerciaux ont étf tires de la 
catégorie "Tous les autres magasins'. Le graphique auivant 
prCsente one rnéthode qui permettra I quiconque disire comparer 
lea series de passer des nouveaux groupes aux anciens. 

Lea groupes commerciaux suivants comportent les memes 
genres de commerce dana l'ancienne et la nouvelle enqute: 

Grands niagasins. 
Magasins de marchandises diverse&. 
Magasins générsux. 
Bazars. 
Concessionnaires dautomobiles. 
Magasins de vetementa pour hommes. 
Magasins de vétements pour dames. 
Magasins de vétements pour is famille. 
Quingailleries. 
Bijouteries. 

Lea groupes connirerciaux suivants, pour lesquels on pubiie 
des donnCes dans is nouvelle enquete, faisaient partie dens ie 
cadre de l'ancienne enquCte do groupe "Tous lea autres maga-
sins": 

Vendeurs d'automobiles d'occssion. 
Magasins de pilcea et d'sccessoires d'automobiles. 
Librairies-papeteries. 
Fleuristes. 
Magasins d'articles de sport et accessoires. 
Magasins d'accessoirea personneis. 

Lea groupes commerciaux suivants constituent une venti-
lation plus fine des groupes utilisés dans lancienne enquéte: 

Nouveau groupe de commerce 	Ancien groope de commerce 

piceries-boucheriea 
Epiceries, confiseries et 	Epiceries et Ipiceries- 
magaaina d'srticles divers' 	boucherie 

Tous autres magasins 	Tous autres magasins 
d'alimentation 1 	d'alimcntation 

Stat ions-service 
Stations-service et garages Garages 



New Trade Group Old Trade Group Nouveau groupe de commerce Ancien groupe de commerce 

Specialty shoe stores Nagasins de chaussurea 
Shoe stores spéciales Magosins de chaussures 

Family shoe stores Nagasins de chaussures pour 
in famille 

Household furniture stores Hagasins d'ameublement ménager 

Household appliance stores Furniture, T.V. • 	radio Magasins d'appareils ménagers Magasins de meubles, 

Furniture, T.V., radio and and appliance stores Magasins de meubles, de de téldviseurs, de radios 

r appliances stoes 2  télévtseurs, de radios et et d'appareils ménagers 
d'appareils ménagers 2  

Pharmacies, patent medi- Pharmacies, magasins de 
cine and cosmetics Drug stores médicaments brevetés et de Pharmacies 

stores 3  produits de beauté 3  

In addition to the changes noted above, "fuel and Outre ces modifications, Lea "marchands de combustible 

fuel oil dealers" have been re-classified to wholesale et de mazout" ont été reclassds dans le commerce de gros et ne 

trade and consequently do not appear in the tabulations. figurent dooc pas dana lea totalisations. 

NOTES: 

Le nouveau groupe commercial "épiceries, confiseries et ma-
gasina d'articles divers" comprend non seulement les "épi-
ceries" (dana l'ancienne enquéte, un éldment de "épiceries 
ci êpicerfes-boucheries"), mais aussi Is categoric du recen-
sement de 1966 "ipiceries, confiseries et magasins d'arti-
des divers". Ce dernier genre de commerce comprend leg 
"comptoirs de lait en cruche" et les magasins d'articles 
d'usage courant ainsi qu'un certain nombre de magasins qul 
Ctaient auparavant classes dans Is categoric des "éplceries" 
ou dans celle dee "confiseries". (Dane l'ancienne enquête, 
lee "confiseries" faisaient partie du groupe "tous autres 
magasins d'alimentation".) 

Le nouveau groupe commercial "magasins de meubles, de téld-
viseurs, de radios et d'appsreils minagers' comprend le gen-
re de commerce de 1966 "magasins d'appareils électriques", 
qul dtait auparavant classé dana Ia categoric "tous lea au-
tres magasins". 

Le nouveau groupe commercial "pharmacies, magasins de médi-
caments brevetés et de produits de beauté" englobe le genre 
de commerce utilisé en 1966 "magasins de médicaments breve-
tés et spécialisés, tie parfums et de produits de beauté", 
qui faisait auparavant partie du groupe "tous lea autres 
ma gas ins". 

NOTES: 

The new trade group "grocery, confectionery and 
sundries stores" includes not only "grocery stores" 
(part of "grocery and combination stores" in the old 
survey) but also the 1966 Census category, "grocery, 
confectionery and sundries stores". The latter kind 
of business includes the so-called "jug-milk stores" 
and "convenience stores" as well as a number of 
stores which were previously classified either to 
"grocery stores" or "confectionery stores". (In the 
old survey, 'confectionery stores" were published in 
the "all other food stores" group.) 

The new trade group "furniture, T.V., radio and 
appliance stores" includes the 1966 kind of business, 
"electrical supply stores", which was previously 
classified to the "all other stores" group, 

The new trade group "pharmacies, patent medicine and 
cosmetics stores" includes the 1966 kind of business, 
"patent nedicine, cosmetic and perfume stores and 
proprietory stores", which was previously classified 
to the "all other stores" group. 
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PRELIMINAR\ ESTIMAEES 

FABLE 1. Retail Trade, (haiti and Independent Stores, b Kind of Busiiicss 

Nesfoii rid I a rid 

November 	1976 	Novcinhrc 

Kind of business 

Genre de commerce 

Chain stores 

Magasins A succursales 

Independent 

Magasins indôpcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1976/1975 - l976/t'75 - 1976/1975 

Ventes Variation Ventes Variation Ventcs Variation 
No.  

$ 000 $ '000 $'OOO 

I x x x x 11,352 + 	1.3 

2 x x x x I 1,205' 

3 x x x x 396' 

4 

All 	other 	food 	stores 	................................ 

9.207 + 	10.4 - - 9,207 + 	1(1.4 

5 x x x x 6.672' 

6 997 - 	13.0 6.242 + 	12.4 7,239 + 	8.0 

7 x x X X X X 

8 x x x x 14.003 + 	3.7 

9 - - X X X 

10 Service stations ..................................... x x x 8.250 + 35.6 

II Garages 	........................................... 752 14.4 752 - 	14.4 

12 

Combination stores (groceries and meat) ............... 

x x X X X X 

13 

Department 	stores ................................... 

Mcn's clothing stores ................................ x x x 406' 

14 x x x x 909 + 	14.4 

15 

Motor vehicle dealers ................................ 

x x x X 3.463 + 	18.9 

16 

Grocery conhictionery and sundries stores ............... 

x x x X X X 

17 

General 	merchandise stores ........................... 

x x x x x x 

18 

General 	stores 	...................................... 

Variety 	stores ....................................... 

- - 253 + 	14.6 253 + 	14.6 

9 

Used 	car dealers .................................... 

Family clothing stores 	............................... 

Household 	liarniture 	stores ... ........................ -- 933* • 933' 

20 x x x x 323 - 	17.3 

21 

Automotive parts and accessories stores ................ 

x 

. 

x x 1.390' 

22 

Women's clothing stores 	............................. 

Pharmacies. patent medicine and cosmetics stores x x x x 3.427 + 	21.3 

23 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	.................................. 

x x x x 188 + 28.2 

24 

Hardware 	stores 	.................................... 

- - 158* ... I 

25 

Household 	appliance stores ........................... 

Furniture. TV., radio and appliance stores.............. 

x x x 525 + 	19.0 

26 

Book 	and 	stationery stores............................ 

Sporting goods and accessories stores 268' ... 268' 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

x x x x 102' 

28 

Personal accessories stores ............................ 

x x X x 0,182 + 	18.2 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 36,687 + 	2.3 57,456 + 10.8 94,143 + 	7.4 
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ESTIMATIONS PR:LIMlNAIREs 

,rABLEAU I. Commerce de detail, magains a stoccursales ci magasins indCpendanis. suivant Ic genre de commerce 

Terre-Neue 

January-November - 1976 	Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins tndèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/175 - i976/l75 -- 1976/075 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO . S'OOO 17i, $'OOO 

x x x x 126.506 + 	11.2 I 

x x x x 115.206 + 20,7 2 

x x x x 5,583 - 	12.0 3 

70.421 + 	7.8 -- 70.421 + 	7.8 4 

x x x 62.010 19.4 5 

10.162 + 	3.7 67.339 1.7 77.500 - 	1.1) 6 

x x x x x 

Epiceries. 	conliseries et 	articles 	divers 	.................. 

7 

x x x x 171.901 + 	.0 8 

x x x x 9 

x x x x 71.524 + 35.8 10 

- 9,838 ... 9.838 ... 

Epiceries 	Boucheries ............................... 

II 

x x x x x x 

Tous 	les autres 	magasins d'altments.................... 

12 

a x x a 2,578* ... 

Grands 	magasins .................................... 

Magasins de marchandises diverses 	.................... 

13 

x a x x 7,735 + 	27.1 

Magasins 	gCnCraux 	.................................. 

Ilazars 	............................................. 

14 

x x a 26,218 + 	10.1 

Concessionnaires 	d'automobilc.s ........................ 

Vendeurs d'automobiles d'occasion ..................... 

15 

x a x x x x 

Stations-service ...................................... 

16 

x a x a a x 

Garages 	........................................... 

Magasins de pièces et dacccssoircs d'automohiles ........ 

17 

- . 2,887k ... 2,887* ... 

Magasins de vétemenis pour hommes .................. 

Magasins de 	vétements pour dames ................... 

Magasins de 	vétements pour 	Ia 	famille ................. 

18 

- 8.909 ... 8.909* ... 

Magasins de chaussures 	spécialisées .................... 

Magasins de chaussures pour 	Ia 	famille 	................ 

19 

a a x a 2.524 ... 

Quincailleries 	....................................... 

Magasins 	dc 	meubles 	................................ 

20 

a a a a 12.364 + 23.5 Magasins de meubles. tCléviseurs. radios ci aeeessotres . . 21 

a a a 35.307 + 22.5 Pharmacies, médicaments brcvctCs et produits de heauté 22 

a x a x 1.719 + 	31.9 

Magasins d'appareils 	ménagers ........................ 

23 

... 1.853 ... 24 

a a a x 4.315 + 	1.8 

Fleuristes 	.......................................... 

25 

5.357 + 	19.0 5.357 + 	19.0 

Librairies 	ci 	papeteries ............................... 

Bijoutries.......................................... 

Magasmns d'articics de sport et d'acccssoircs 	............ 26 

a a a x 934* ... 27 

a x a x 64.342 + 29.8 

Magasins d'acccssoires 	personnels ...................... 

28 

349,4)94 + 	8.3 596.138 + 	10.2 945.232 + 	9.5 

Thus 	es 	aulrcs 	magasins 	............................. 

I'lnscnibk 	des 	magasins ............................. 29 



PRELIMINARI ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores. by Kind of Business 

Prince Edsard kiand 

November 	1976 	Novembre 

Genre dc commerce 

Kind of business  

Chain storcs 

Magasins it succursales 

Independent 

Magasins indépcndants 

All storCs 

Ensemble des magasins 

Sales Chanoc Sales Change Sales Change 
- 1976/175 - 1976/175 - l976/l75 

Vetites Varution Ventes Variation Ventes Variation 
No.  

$'000 04, $'000 

I x x x x 2,844 3 	I 

2 Grocery confectionery and sundries stores - x x x 

3 - x x x x 

4 

Combination 	stores 	(groceries 	and 	meat) ................... 

All 	other 	food 	stores 	........................................ 

3.597 - 	12.0 3.597 + 	12.0 

5 x x x a x 

6 

Department 	stores ................................... 

General 	stores 	..................................... 1,160 + 22.6 1.160 + 22.6 

7 524 + 	5.9 128 2.0 653 + 	4.2 

8 - 3,712 + 	11.6 3,712 + 	11.6 

9 

Variety 	stores ......................................... 

Used 	car 	dealers 	................................... 213* ... 213* 

10 x x x a 2.360 + 	31.9 

II 

General 	merchandise 	stores ............................... 

..... .. 

- x x x x 

12 106 284 + 22.9 391* + 26.3 

13 

Motor 	vehicle 	dealers .................................... . 

- a x x x 

14 a x a x x 

IS 

Automotive 	parts and 	accessories stores 	................ 

a x x a x a 

16 

Service 	statk'ns 	......................................... 

a 

......... 

x x a x a 

17 

Men's 	clothing 	stores 	................................ .. . 

Family 	clothing 	stores 	............................... .. 

Specialty 	shoe 	stores ................................. . 

S X x S X X 

18 

Garages 	............................................... . 

Women's 	clothing 	stores 	............................. .. 

- 20 17.8 20 17.8 

19 

Family 	shoe 	stores 	.................................. .. 

- a a a a 

20 x x a a a a 

21 

Hardware stores .................................... 

Household appliance stores ...........................

Furniture. TV., radio and appliance stores - x X a X 

22 Pharmacies, patent medicine and cosmetics stores x a x x 553 18.3 

23 -  a x x a 

24 

Household furniture stores ............................ 

Florists ............................................ - a a x a 

25 iewellery 	stores ..................................... a a a a x a 

26 

Book and stationery stores............................ 

Sporting goods and accessories stores - 120 + 34.8 120 + 34.8 

27 a a a a x x 

28 

Personal accessories stores ............................ 

x a x a 2.194 + 	8.4 

29 

Al! 	other 	stores ..................................... 

All 	stores 	........................................ 8.417 - 	0.7 13.465 + 	13.9 21,883 + 	7.8 
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ESTIMAtIONS PRWMINAIRES 

i'AI3LEAU 2. Commerce de délail, magains a sticcursales ci iiiagasins indépendanis. sui%anl Ic genre de commerce 

IIe-dti-Pririce-E(Iouard 

January.Nos'eiiibcr 	1976 	Janvicr-Novenihre 

Chain stores 

Magasins A succursales 

Independent siorcs 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/1975 1976/1975 1976/1)75 

Venies Variation Ven tes Variation Venies Variation 
No 

S '000 % $ '000 % $ '000 % 

x x x a 33.333 + 	0.3 I 

- a a x x 2 

a x a x Tous 	les 	aulres 	magasins 	d'alimcnts ................... 3 

32.445 + 	4.5 32.445 + 	14.5 4 

a a a x a a 

Epiceries 	- 	Boucheries ............................... 

5 

- 12,98() + 	31.6 12.980 + 	31.6 

Epiceries, 	conliseries ci 	articles divers 	.................. 

6 

. 

4.397 1.3 1,140 17.4 5.537 5.2 

Grands 	magasins .................................... 

Magasins de 	marchandises diverses .................... 

7  

- 45.05 6 + 	12.2 45,056 + 	12.2 

Magasins 	gencraux 	.................................. 

Bazars 	............................................. 

m 8 

- 1.1 97 ... 1.197 1  .. 

Concessionnaires 	d'autoohiles ........................ 

Vendeurs 	d 'autoniohilcs d 'occasion ..................... 9 

x a a a 26,038 -4- 	32.2 10 

- a a a a Garages 	........................... 	... 	............ Ii 

884 + 24.9 1.963 - 	12.3 2.848 3.4 12 

- x x a a Magasins de vétenients pour honimes .................. 13 

a a a a a x Magasins de 	vCtenlents 	pour dames .................... 14 

a x x x a x IS 

a x x x a x 16 

a x x x a a 17 

231 ... 23I ... 18 

a x a x 19 

a a x x a a 

Stations-service 	..................................... 

20 

- a a a a 

Magasins de pieces ci d'acccssoircs d'automohilcs ........ 

Magasins de meubles. tCléviseurs, radios ci accessoires 21 

x a a a 6.872 + 	7.1 

Magasins de 	vCtenlents 	pour Ia 	famille ................. 

Pharmacies, médicaments brevetes ci produits de heautC - 22 

- a x x a 

Magasins de chaussures 	spCcialisCes .................... 

Magasins de chaussures pour Ia 	farnillc 	................ 

Magasins 	d'appareils 	mCnagers ........................ 

23 

x a x x 

Quincailleries 	....................................... 

Magasins 	dc 	meubles 	................................ 

24 

a x a x x a 

Fleurisies 	.......................................... 

25 

. 

- 1.315 + 	18.6 1.315 + 	18.6 

Librairies 	et 	papeteries ............................... 

Bijoutcries .......................................... 

Magasins d'articles de sport et d'accessoircs 	............ 26 

x x a x a x 27 

a x a x 26.534 + 	6.8 

Magasins 	d'acceasoires 	personnels ...................... 

28 

83.392 + 	2.2 153.897 + 14.5 237.290 + 	9.9 

bus 	les 	autres 	magasins 	............................. 

	

Ensemble des 	magasins ............................. 29 
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PREliMINARY ISTlMATI:S 

1 ABLE 3. Retail Trade. Chain and Independent Stores, by Kind of Business 

Nova Scotia 

November 	1976 	Novembre 

Kind of business 

Genre tie commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 
_______________________ 

Sales Change 

_______________________ 

Sales Change Sales Change 
-- l976/l75 1976/1975 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ '000 $'OOO $ '000 

I 20.720 + 	2.2 5.571 - 	13.0 26.291 1.4 

2 

Combination 	stores (groceries and 	meat) 	............... 

Grocery confectionery and sundries stores .............. x x x x 5.543 + 	10.9 

3 S 

...... 

x x x 1,040 + 	7.5 

4 1)epartment 	stores 	.................................. + 	19.6 - 18.588 + 	19.6 

5 

All 	other 	food 	stores 	..................................... 

x x x x 11,264 + 	16.7 

6 

General 	merchandise 	stores ............................... 

18,58. 8 

- 2.600 + 26.4 2,600 + 26.4 

7 

General 	stores 	......................................... 

Variety 	stores ...................................... 4.85. 8 + 	1.2 585 + 	7.7 5.443 + 	1.8 

8 - - 26,170 + 	16.0 26.170 + 	16.0 

9 - - 791 * .,. 791 * 

10 Service statins a 14.930 + 	19.6 

II Garages 	.......................................... - 684 + 23.2 684 + 23.2 

12 199 - 	3.2 4.185 + 25.9 4,384 + 24.2 

13 

........ 

S x x x 2.705 + 	7.1 

14 1.641 + 	0.3 1.502 + 	15.9 3.143 + 	7.2 

IS 

Motor 	vehicle 	dealers ................................... 

Used 	car 	dealers 	....................................... 

386 - 	16.5 2.700 + 23.0 3.086 + 	16.1 

16 x x x x x X 

17 

Automotive 	parts 	and 	accessories stores 	.................. 

Men's 	clothing 	stores 	................................... 

S S X S S X 

18 

Women's 	clothing 	stores 	............................. 

Family clothing stores 	............................... 

- 1.351 + 	8.3 1,351 + 	8.3 

19 a x 5 1.050 - 	5.0 

20 S x x x 947 + 26.8 

21 769 *  1.964 + 	19.9 2.733' + 27.0 

22 Pl,armacics. patent medicine and COSfl!eLIc 	stores 1.301 + 	14.6 4,060' ... 5.361 * + 335 

23 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	........ .......................... 

Hardware 	stores 	....................... ......... .... 

160 6.0 1,630' ... 1,789' 

24 

Household furniture stores ............................ 

a a x a 365 + 	12.0 

25 

Household appliance stores ...........................

Furniture. TV., radio and appliance stores .............. 

718 5.6 240' ... 958' 

26 

Book 	and 	stationery 	stores............................ 

Sporting goods and accessories stores 889' ... 889' 

27 

Florists 	............................................ 

Jewellery 	stores 	...................................... 

a x a 1.280 + 	15.6 

28 

Personal accessories stores .................... ........ 

x x 17.182 + 	12(1 

29 

All other stores .....................................

All 	stores 	........................................ 72.878 + 	9.7 88,957 + 16.0 161,835 + 	13.1 



ESTIMATIONS PREIJMINAIRES 

lABLEAI' 3. Commerce de detail, Illagasins a succursales ci unagasiris iridCpendants. suisant Ic genre de commerce 

Nouvelle-Ecosse 

January-November 	1976 	Janvicr-Novcmhrc 

Chain stores 

Magasins zi suecursales 

Independent stores 

Magasins indCpendants 

AU stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1976/1975 -- 1976/1975 - 1976/1975 

Ventes Variation Ventes Variation Ven Les Variation 
No 

5000 . $ 000 % $ '000 

240.710 + 	12.2 67.722 0.8 308.432 + 	9.1 Epiceries 	Boucherics ............................... I 

K K x x 64.278 + 	1 9.8 2 

x x x x 10.075 - 	 1.9 3 

1.34(143 -f 	11.2 134.043 + 	11.2 Grands 	magasins .................................... 4 

K K x x 88.325 + 	17.9 5 

- 27.908 + 23.8 27.90 8  + 23.8 

Epiceries. 	conliseries et 	articles 	divers 	.................. 

6 

38.888 + 	0.6 5.256 + 35.9 44.144 + 	3.8 

Magasins de 	marchandises diverses 	.................... 

7 

310.440 -i- 	11.2 310.440 + 	11.2 

Magasins 	gI1áraux 	.................................. 

Bazars 	............................................. 

8 

- 8.068 + 25.0 8.068 + 25.0 

Concessionnaires 	d 'automobiles ........................ 

Vendeurs d'automohiles d'occasion ..................... 9 

K K X x 156.181 + 25.3 Stations-service ...................................... 10 

8.471 ... 8.471 * 
... Garages 	........................................... II 

1.746 17.1 36.046 + 	18.3 37.792 + 	16.0 

Tous 	les 	autres 	magasins 	d'aliments .................... 

12 

K K K 5 22,999 + 	10.7 13 

15.133 -4- 	12.7 12,142 + 	19.1 27.274 + 	15.5 14 

3.809 1.2 20.423 + 	7.0 24.232 + 	5.6 IS 

K K K K X x 16 

X X K K X s 

Magasins de 	vCtcments 	pour dames .................... 

17 

- -- 15.781 + 	17.2 15.781 + 	17.2 

Magasins de 	v5iemonts pour Ia 	famille ................. 

Quincailleries 	....................................... IS 

K X X 2.770 -4- 	3.6 Magasins 	de 	meubles 	................................ 19 

K X II 5 8.203 + 	4.4 20 

5.959 + 20.4 18.669 + 	10.1 24.628 + 	12.4 

Magasins de pieces ci daccessoires d'automobiles ........ 

Mag ~usins de vCtements pour hommes .................. 

Magasins de mcubles ,  tClCviseurs ,  radios ci accessoires 21 

13.864 + 	2.4 39.669 + 23.2 53.533 + 	17.0 Pharmacies ,  mCdicaments brevetés et produits de heautC 22 

1.415 + 22.5 16.302* ... 17.71 7 ... 

Magasins 	de 	chaussurcs 	spcialisCes .................... 

Magasins de chaussures pour 	Ia 	fsmille 	................ 

23 

K K K 5 4,252 + 	11.3 24 

7.045 + 	3.1 2.533* ... 9.577 19.6 

Magasins 	d'appareils 	mEnagers ........................ 

25 

- 8.894 + 	12.0 8.894 + 	2(1 

Librairies 	ci 	papeterics 	............................... 

Fleuristcs 	.......................................... 

Bijouteries .......................................... 

Magasins d'artieles dc sport ci 	d'accessoires 	............ 26 

x x x x 12.981 + 	5.4 27 

x x x x 178,983 + 	5.7 

Magasins 	d'accessoircs 	personncls ...................... 

28 

682.154 + 12.9 947.511 + 14.2 1,629,665 + 13.6 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRELIMINARY I'STIMATES 

TABLE 4. Retail Trade. Chain and Independent Stores, by Kind of Business 

New Brunick 

November 	1976 	Novembre 

Kind ol' business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Saics Change Sales 
- 

Change 
- l976/l75 - 1976/175 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ '000 $ '000 $ '000 

I Combination stores (groceries and meat) x x x 21,100 - 	0.4 

2 x x x x 5.993 3.5 

3 All 	other 	food 	stores 	................................ x x x x 1,712 + 35.9 

4 15.671 + 22.6 - - 15,671 + 22.6 

5 x x x x 5,090 - 20.8 

6 x x x x 4,417 + 29.4 

7 

General 	stores ...................................... 

4.435 + 	2.3 1,152 + 	8.5 5,588 + 	5.3 

S x x x x 23.216 + 	8.7 

9 

Motor vehicle dealers ................................ 

- - x X X X 

10 872 + 	3.9 7,817 + 30.8 8.689 + 27.5 

II Garages 	........................................... - - 1,266* ... 1,266 

12 231 - 	13.7 3,172 + 	10.3 3.403 + 	8.3 

13 Men's 	clothing 	stores 	......... 	. 	..................... 503* 1.315 + 	8.4 1,818* + 	16.2 

14 1.363 + 	9.6 380 ... 1,744* 3.3 

IS 1.014 + 	14.0 980 + 	5.3 1.994 + 	9.6 

16 

Grocery confectionery and sundries stores ............... 

x x x x x X 

17 

Department 	stores ................................... 

General 	merchandise stores ........................... 

905 307 + 33.9 1.212* 

18 

Variety 	stores ....................................... 

Hardware stores .................................... 1,862* ... 1.862* 

19 

Used 	car dealers .................................... 

x x x x 3.033 + 	5.9 

20 

Service 	stations 	..................................... 

x x x x 341 - 	14.3 

21 

Automotive parts and accessories stores 	................ 

x 

. 

x x x 242 + 	3.4 

22 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

Household 	l'urniture 	stores ............................ 

Pharmacies, patent medicine and cosmetics stores x x x x 3,695* 

23 

Specialty shoe 	stores ........ ......................... 

Family 	shoe 	stores 	.................................. 

x x x x 527 + 	11.4 

24 x x x X 364 + 20.2 

25 

Household 	appliance 	stores ........................... 

Furniture, TV.. radio and appliance stores .............. 

683 - 	9.1 436* ... 1.119* + 	8.2 

26 

Book and stationery stores............................ 

Sporting goods and accessories stores 879 + 	15.1 879 + 	15.1 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

121 * ,,, 626 + 22.9 747* + 27.9 

28 

Personal 	accessories 	stores ............................ 

x x x x 14,298 1.1 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 59.304 + 	7.4 70,890 + 	8.4 130.194 + 	7.9 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Conimerce de detail. magasins a succursales et niagasins indépendants, sui%ant le genre de commerce 

Nouveau-Brunswick 

January-November - 1976 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indipendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1976/1975 l976/l'75 - l976/l75 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO % $ 1000 

246.038 + 	8.9 Epiceries 	Bouchcries .............................. I 

x x x x 74,634 + 	15.4 2 

x x x x 16.085 + 	6.9 bus 	les 	autres 	magasins d'atimcnts ................... 

.. 

113.395 + 	15.5 - 113.395 + 	15.5 4 

x x x x 43.025 - 	9.4 5 

x x x x 47.313 + 24.6 

Epiceries, 	conliseries 	ci 	articles 	divers 	................... 

..3 

6 

35.911 + 	4.2 9.663 + 	19.2 45,574 + 	7.0 

Magasins de 	marchandises diverses 	..................... 

7 

x x x x 272,498 + 	9.8 

Magasins 	genéraux 	................................... 

l3azars 	.............................................. 

K 

- - x x x x 9 

9.155 - 	1.3 82.703 + 26.6 91,857 + 	23.1 

- 18,551 + 	4.2 18.551 + 	4.2 11 

2,297 + 	5.8 30.456 + 	13.1 32.752 + 	12.5 

3.427 + 27.9 10.436 + 30.7 13.862 + 30.0 

Grands 	magasins ..................................... 

Magasins de vCtements pour hommes ..................13 

11.176 + 	13.4 3,863* ... 15.039 + 	1.2 

8.112 + 	8.0 7.929 + 	4.0 16.041 + 	6.0 

Magasins de vCtements pour dames ....................14 

x x x x x x 

Stations-service ......................................JO 

Garages 	............................................ 

16 

6.515w ... 2,515 + 	18.1 9.030 + 	33.1 

Concessionnaires d'automohiles ......................... 

Vendeurs d'automobiles d'occasion ...................... 

- 16.384 -4- 	19.0 16.384 + 	19.0 

Magasins de vCtcments pour Ia 	famille .................15 

x x x x 29,715 + 	2.5 

Magasins de pieces ci d'accessoires d'autoniobiles ........12 

Magasins 	de 	chaussures 	pour 	Ia 	tamitle 	................17 

x x x x 3.368 + 	12.4 

Quincailleries 	......................................18 

20 

x x x x 2.308 ... 

Magasins de chaussures 	spécialisCcs ..................... 

Magasins dc meubles. tcicviscurs. radios ci accessoires. . 21 

a x a a 36.277* ... 

Magasins 	de 	meuhlcs 	................................19 

Pharmacies. médicaments brevetCs et produits de beauté 22 

a a x x 4,614 + 	5.5 

Magasins 	d'apparcils 	mCnagers ........................ 

23 

a x x a 4.491 + 34.6 

Librairics 	ci 	papeterics ............................... 

24 

6.359 + 	19.6 3,203 + 23.9 9.561 + 21.0 

Fleuristes 	.......................................... 

Bijouterics 	.......................................... 25 

- - 12.259* ... 12.259* ... 26 

930 + 	10.9 6,397 + 30.2 7.327 + 27.4 

Magasins darticles dc sport ci d'accessoircs 	............ 

27 

a x a a 149,582 + 	8.5 

Magasins d'accessoircs personnels ...................... 

28 

547.557 + 	9.3 786,254 + 13.7 1,333.811 + 	11.8 

Tous 	les 	autres 	magasins ............................. 

	

Ensemble des 	magasins ............................. 29 



PRFLIMINAIfl FSTIMATES 

I%BLF; 5. Retail Trade. Chain and Independent Stores. b Kind of Business 

Quebec 

Nosern her 	19 7 0 	Novembre 

Kind of business 

Genre de commerec 

Chain stores 

Magasins a succursales 

Independent 

Magasins indëpcndants 

All stores 

Ensemblc des magasins 

Sales Change Sales Change Sates Change 
l976/I)75 - 197611975 - 197611975 

Ventes Variation Ventes Variation Venics Variation 
No.  

$ '000 % 5 1000 $000 % 

I x x x x 233.956 - 	2.4 

2 Grocery conlcctionery and sundries stores .............. x x x x 76,379 - 	3.4 

3 1.369 + 13.9 23.392 + 	14.5 24,761 + 	14.5 

4 125.862 + 12.2 - 125.862 + 	12.2 

S 

...... 

9.462 16.8 9.000 + 	6.3 28,461 - 	10.6 

6 

All 	other 	food 	stores 	................................... 

x x x x 15.034 + 	10.6 

7 

General 	stores 	.......................................... 

13955 + 4.0 7.301 + 	9.5 21.256 + 	5.8 

8 - - 206,290 + 	4.9 206.290 + 	4.9 

9 

Variety 	stores ........................................ 

- 4,483 + 	10.1 4.483 4- 	10.1 

10 

Combination 	stores (grocertes and 	meat) ............ ........ 

17.707 2.3 61.857 + 	2.0 79.564 + 	1.0 

II - ._ 24.213 + 	17.3 24,213 + 	17.3 

12 

General 	merchandise 	stores ............................. 

4,578' ... 24.997 + 	13.7 29.576* + 	62 

13 4.256 4- 12.7 14,426 + 	13.4 18.682 + 	13.2 

14 

Used 	car 	dealers 	............................................ 

12.945 -4- 9.6 16.225 + 33.2 29,170 + 26.8 

IS 

Service 	stations 	...................................... 

10.972 + 4.6 17.550 4.2 28.521 1.0 

16 

Department 	stores ................................... 

Automotive 	parts and 	accessories stores 	................ 

1.660 + 1.8 896* ... 2.556' + 27.3 

17 I 1.99 + 6.5 7.882 + 	19.7 19.880 + 	11.4 

18 

Motor 	vehicle 	dealer, .................................... 

x x x 20.320 + 	16.2 

19 3.079 + 7.7 16.089 4.0 19.168 2.3 

20 

Garages 	............................................... 

x x 3.327' 

21 

Men's 	clothing 	stores ................................ 

676 ... 9.320 + 	5.0 9.996* 8.6 

22 

Women's clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores 1.207' ... 28.007 + 	14.1 29 . 214* + 	10.4 

23 

Specialty 	shoe 	stores --------------------------------- 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	.................................... 

1.869 + 17.4 3,365 ... 5.234 + 	32.1 

24 

Household 	furniture 	stores ............................ 

Book 	and 	stationery 	stores ............................ 

Florists 	................................. 	........... x x x x 3.310 + 	15.3 

25 

Household appliance stores ...........................

Furniture, TV., radio and appliance stores .............. 

Jewellery 	stores 	..................................... 3.320 + 17.8 9.003 + 24.2 12.323 + 22.4 

26 x x x x 15,552 + 	4.3 

27 

Sporting goods and accessories stores .................. 

3.237 + 10.5 20.361' ... 23.599* + 34.8 

28 

Personal 	accessories 	stores ............................ 

46.765 19.4 58.591 + 27.7 105,356 + 	1.3 

29 

All 	other 	store', 	..................................... 

All 	stores 	........................................ 432.997 + 3.0 783,048 + 	5.2 1.216,045 + 	4.4 



ESTIMAI1()NS PRELIMINAIRFS 

TABLI:AL' 5. ('oninierce de detail, magasins a suecursales ci niagasins indCpendanis suhani le genre de cornnierce 

Québec 

January-November - 1976 - Janvier-Novembre 

Chain stores 

Magasins A suecursales 

Independent stores 

Magasins indpendants 

All 	stores 

Ensemble des niagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1976/1975 - 1976/1975 - 1976/1975 

Vcntes Variation Ventes Variation Ventes Variation 
No 

$'OOO S'OOO $'OOO 

x x x x 2.608.072 + 	1.5 tpicerics 	Biucheries .............................. 

x x x 844.515 + 23.3 Epicene'. 	coriticries 	ci 	articles 	divers 	.................2 

15.455 + 11.6 242,533 + 	15.4 257.989 + 	15.2 Thus 	Ics 	autres 	magasins 	d'alimcnts ................... 3 

1.097.931 + 17.2 - 1,097.931 + 	17.2 Grands 	magasins ...................................4 

172.338 9.2 82.703 + 	5.5 255.041 -. 	4.9 Magasins 	de 	marchandises 	diverses 	...................5 

x x x x 158.604 + 	13.3 Magasins 	gCnéraux 	.................................6 

137,952 + 11.5 73.655 + 	18.0 211.608 + 	13.7 Bazars 	............................................ 7  

- .. 2,509.713 + 	11.4 2.509.713 + 	11.4 Concessionnaires 	d'automohiles .......................8 

- - 53.926 + 22.9 53,926 + 22.9 Vendeurs d'automohiles 	d'oceasion ....................9 

194,622 + 7,9 679.098 + 	15.7 873.720 + 	13.9 Stations-service ..................................... 

.

0 

- 246.352 + 	31.1 246.352 + 	31.1 Ii 

35.361 9.6 235.660 + 29.1 271.021 + 22.3 12 

33,785 + 1.5 125,150 + 	11.9 158.935 + 	9.5 13 

I 13.i36 + 19.2 140.837 + 	16.9 254.573 + 	17.9 14 

104.123 + 16.3 160.589 + 	0.7 264.712 + 	6.3 

Garages 	........................................... 

Magasins de pieces et d'accessoires d'automohilcs ........ 

IS 

13.666 + 27.3 7.101 + 	8.9 20,767 + 20.4 

Magasins de vCtements pour hommes .................. 

Magasins de vCtements pour dames .................... 

16 

88.156 + 17.5 59.005 + 	26,1 147.162 + 20.8 

Magasins 	de 	véuiients 	pour 	Ia 	I'amille ................. 

Magasins 	de 	chaussures 	spécialisécs .................... 

17 

x x 219,832 + 	16.5 

Magasins de chaussures pour Ia 	famille 	................ 

Quincailleries 	....................................... IS 

28.484 + 4.5 171,188 + 	17.5 199.672 + 	15.4 

. 

19 

x x x x 27.396' ... 20 

12.056' ... 95.108 + 	16.7 107.164' + 	7.4 Magasins de meubles, tClCviscurs. radios ci accessoires. . 21 

14,170 ... 303,058 + 	13.1 317.228* + 	9.5 Pharmacies, mCdicaments brevetCs ci produits de beautC 22 

15.611 + 13.9 31.734 + 24.7 47.345 + 20.9 

Magasins 	de 	meubles 	................................ 

Magasins d'appareils 	mCnagers ........................ 

23 

x x x 41,821 + 	10.6 2 4  

28,455 + 14.4 70.712 + 	23.1 99.167 + 20.5 2 5  

x x x x 191,609 + 	9:2 

Librairics 	ci 	papctcrics ............................... 

26 

33.254 + 12.8 89.500 + 27.9 222.754 + 25.4 

Fleurisics 	.......................................... 

Bijouteries .......................................... 

27 

478.614 + 6.4 19.s57 + 	7.6 998.471 4- 	7.0 

Magasins d'articles de sport ci d'accessoires 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

4.214.319 + 9.9 8.492.780 + 	11.6 12,707.098 + 	11.0 

'T'ous 	Ics 	autres 	magasins ............................. 

	

Fnsemble dcc 	magasins ............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade. Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

November 	1976 	Novembre 

Kind ut business 

Genre de commcrcc 

Chain stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Chanue Sales Chanoe 
- l976fI75 - l97ô/l75 -- 1976/175 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO % $'OOO % $'OOO % 

I x x x X 115.243 + 	3.8 

2 x x x x 31,511 * 

3 All 	other 	food 	stores 	............................... 872 ' 15.421 + 	22.0 16,292' + 22.8 

4 

Combination 	stores 	(groceries 	and 	meat)................... 

Department 	stores 	................... 	. 	.............. 79,802 + 	10.2 79.802 + 	10.2 

S 

Grocery confectionery and sundries stores ................... 

5.278' 

.. 

1,074 9.3 6.352' 

6 

General 	merchandise 	stores 	........................... 

General 	stores 	..................................... 

. 

358* 35* 

7 Variety 	stores 	............................... 	...... 4,665 + 	11.7 2.391 + 33.7 7.056 + 	18.3 

8 Motor vehicle dealers 94,971 + 	6.1 94.971 + 	6.1 

9 Used 	car 	dealers 	................................... 1.873' ... 1,873* 

10 11.282 + 	12.2 22.912 + 	7.7 34.194 + 	9.1 

II Garages 	.......................................... - - 5.229 + 20.4 5,229 + 20.4 

12 Automotive 	parts and 	accessories 	stores 	............... 2,812' 

......... 

... 7,321 9.2 10.133' - 	16.2 

13 3.331 

... 

......... 

+ 	16.5 6,124 + 	12.4 9,455 + 	13.8 

14 7,523 + 	15.6 7.761' ... 5,284' + 30.0 

IS 

Service 	sta1ln 	...................................... 

.... 

5,967 + 	12.3 3.690' ... 9.658' - 	12.5 

16 

. 

1.037 + 	15.1 629* ... 1.666' + 35.6 

17 6.532 - 	5.8 4.010* ... 10.542' + 	8.4 

IS 

Men's 	clothing 	stores 	.................................. 

x x x x 10,678 + 20.1 

19 

Women's 	clothing 	stores 	............................... 

x x x x 15,666 - 	6.9 

20 

Family 	clothing 	stores 	................................. 

Specialty 	shoe 	stores ................................... 

Family 	shoe 	stores 	................................... 

x x x a 1.905' 

21 

Hardware 	stores 	......................................... 

x a x a 3.943 - 	18.8 

22 

Household 	furniture 	stores ................................. 

Household appliance stores ...........................

Furniture. TV., radio and appliance stores ........... ...

Pharmacies, patent medicine and cosnnic' 'lures x a x a 16.817 + 	6.8 

23 1.226* ... 1,671' ... 2,897' 

24 a x x x 1,764 + 	17.3 

25 2.538 + 	17.8 4,135* ... 6,672' + 33.4 

26 

Book 	and 	stationery 	stores............................ 

Sporting goods and accessories stores .................. x x a x 7,28 7.0 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

2.310 - 	6.1 12.523' ... 14,833 * + 34.2 

28 

Personal 	accessories 	stores ............................ 

12.961 15.2 28,338 + 	21.6 61.299 . 	1.4 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 263,391 + 	2.7 330,030 + 	3.7 593,421 + 	3.3 
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ESTIMATIONS PRI'LIMINAIRES 

TABLEAU 6. (onimerce de déiail. iiiagasin a suceursales ci magasins indépendants. suivant Ic genre dc commerce 

Zone métropolilaine de Montréal 

January-November 	1976 - Janvter-Novcmhre 

Chain stores 

Magasins 	t suceursales 

Independent stores 

Magasins indpendanis 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
-- 1976/1975 - 1976/1975 - 1976/1975 

Venics Variation Ventes Variation Vcntes Variation 
No 

$'OOO $'OOO $ 1000 

1.272.348 + 	2.9 Epiceries 	Bouchertes .............................. 

x x x 338.847 + 21.0 2 

9.171 + 	8.3 145,766 + 	12.3 154.937 + 	12.0 Tous 	les 	autres 	magasins 	d'aliments ................... 3 

687.288 + 	17.8 687,288 + 	17.8 4 

62.678 - 	12.7 9.213 . 	6.3 71,891 11.9 5 

- . 2.842 + 33.9 2.842 + 33.9 6 

46,587 -1- 	12.9 22.440 + 34.0 69.027 + 	19.0 7  

-- 1.135.699 + 	8.5 1,135,699 + 	8.5 8 

- -- 16.138' ... 16.138' ... 9  

116.835 + 22.9 239.345 + 	10.7 356,180 + 	14.4 10 

49.531 + 	21.4 49.531 + 21.4 

Epiecries. 	conliserics 	ci 	articles 	divers 	................... 

II 

22.138 12.7 76.995 + 	18.3 99.134 + 	9.6 

Grands 	magasins ..................................... 

Magasins de 	marchandises divcrscs 	..................... 

12 

25.560 + 	6.0 54.169 + 	14.6 79.729 + 	11.7 

Magasins 	géneraux 	................................... 

Bazars 	.............................................. 

13 

66.728 + 26.5 61,291 + 	11.8 128,019 + 	19.0 

Concessionnaires 	d'automoht!cs ......................... 

Vcndcurs 	dauiomobiles d'occasion ...................... 

55.909 + 	21.2 35.400* ... 91,309' 2.1 

Stations-service ...................................... 

Garages 	........................................... 

IS 

.. 

8,830' ... 4.907 + 28.2 13.736* ... 

Magasins de pieces ci d'acccssoircs d'automohilcs ........

Magasins dc 	vtemcnts 	pour homnies ................... 

50.392 + 	13.2 27.875' ... 78.268' + 	21.3 

Magasins 	dc 	vêtemcflts 	pour dames ....................14 

Magasins de 	vtcments 	pour Ia 	Famille ................. 

x x x x 115.344 + 	18.8 

Magasins de 	chaussures 	specialisécs ....................16 

Magasins 	de chaussures 	pour 	Ia 	lamille 	................17 

x x x x 168.556 + 	16.2 

Quincaillcrics 	.......................................1 8  

Magasins 	de 	mcuhlcs 	................................19 

x x x 17.962 + 35.5 20 

x x x x 45.245 - 	6.8 Magasins dc meubles. téléviscurs, radios ci aceessoires 21 

x x x x 174,718 + 	4.2 Pharmacies, médicaments brevetés ci produits de beauté 22 

10.197 + 27.4 14.816 + 	15.0 25.013 + 	19.7 

Magasins 	d'appareils 	ménagers ........................ 

23 

x x x 21.867 + 	11.9 

Librairics 	ci 	papeicrics 	............................... 

24  

21.686 + 143 35.018' ... 56,704' ... 

Flcuristes 	.......................................... 

Rijouterics 	.......................................... 25  

x x x x 86.877 + 	8.3 Magasins d'articles de sport ci d'acccssoires 	............ 26 

24.539 + 	7.2 106.579 + 	21.4 131.117 + 	18.5 27 

282.329 + 	5.2 251.195 + 	2.6 533,724 + 	4.0 

Magasins daccessotres 	personnels ...................... 

lous 	es 	autres 	magasins 	............................ 2% 

2.528.238 + 	8.5 3.493.812 + 10.9 6.022.051 + 	9.9 Ensemble des 	magasins ............................. 29 

. 
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PIRFLMAINARI ESTIMATES 

TABLE 7. Relail Irade. Chain and Independeiil Slores. by Kind of Business 

Oii I a rio 

November - 1976 	Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasms indépcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1976/1975 - 1976/1975 1976/1975 

Vejites Variation Ventes Variation Vcntcs Variation 
No.  

S .000 % $ '000 % $ '000 

I 289.387 + 	10.1 62.365 7.2 351.752 + 	6.5 

2 22.707 + 20.8 59.450 + 32.9 82,158 + 29.3 

3 

Combination 	stores 	groccries and 	meat) 	............... 

Grocery confectionery 	and 	sundries stores ................. 

4.448 + 	5.6 31,999 0.8 36,448 -- 

4 

All 	other 	food 	stores 	................................... 

1)epartment 	stores 	.................................. + 	13.9 - 254.049 + 	13.9 

5 

25.4.049 

42.318 - 	12.4 4.400 8.7 46.718 - 	12.1 

6 

General 	merchandise 	stores ............................ 

x x x x 10,961 - 	8.7 

7 

General 	stores 	................................... 	......... 

Variety 	stores ..................................... + 	6.6 6.760 + 	14.0 29.459 + 	8.2 

8 Motor 	vehicle 	dealers 	............................... - 326,341 - 	11.1 326,341 11.1 

9 - 6,490 - 	III 6,490 11.1 

10 

.22.70. 0 

33.943 + 29.5 101.402 + 	12.6 135,345 + 	16.4 

II 

........... 

- 22.311 + 	28.2 22.311 + 28.2 

17 

Used 	car 	dealers 	.............................................. 

6.352 + 	7.8 39.883 + 	8.7 46.235 + 	8.5 

13 

Service 	stains 	....................................... 

Garages 	..................................................... 

11.084 + 	11.0 21.994 + 	7.4 33,077 + 	8.6 

14 

Men's 	clothing 	stores 	.................................. 

19.731 + 	7.6 19.647* ... 39.378 + 23.9 

IS 

Automotive 	parts 	and 	accessories stores 	.................. 

Women's 	clothing 	stores 	............................... 

12,067* ... 11,119 + 	9.2 23.186 + 24.3 

16 703 + 	4.8 1,641 4- 	30.5 2,344 + 21.5 

17 

Specialty 	shoe 	stores .................................... 

12.575 + 26.3 8,156 + 	5.6 20,731 + 	17.2 

18 

Family 	clothing 	stores 	............................... 

x x x x 17.027 + 22.5 

19 6.965 -1- 	7.4 24.182 + 	3.3 31.147 + 	4.2 

20 

Family 	shoe 	stores 	................................... 

Hardware 	storCs 	......................................... 

Household 	apphance 	stores 	.......................... x x x x 9.512 + 	1.3 

21 

Household 	furniture 	stores ............................. 

....... 

8.033 - 	5.7 8.984 + 	8.7 17.017 - 	4.3 

22 Pharmacies, patent medicine and cosmetics stores 15,635 + 	14.8 37,879 + 	9.1 53.515 + 	10.7 

23 Book 	and 	stationery 	stores ........................... 5.556 + 	19.4 4,083 + 34.8 9.640 + 	25.5 

24 Florists 	. 	................................... 	...... x x x 7,105 + 25.5 

25 

Furniture, 	1 V. 	radio and 	appliance 	stores ................. 

7.384 + 	6.4 8.067 + 	12.3 15,451 + 	9.4 

26 

Jewellcry 	stores 	........................................ 

Sporting goods and accessories stores .................. 

.... 

x x x 15.385 + 	19.3 

27 

............ 

8.849 + 	13.3 19,419 + 	1.1 28,268 + 	4.6 

28 

Personal 	accessories stores ............................ 

122.848 2.8 108.395 + 	21.6 231,242 + 	7.2 

29 

All 	other 	stores 	.................................... 

All 	stores 	........................................ 917.195 + 	9.2 985.098 + 	2.7 1,902.293 + 	5.7 



FSTIMATIONS PRELIMItAIRES 

TABIk:A( I  7• (oiiiincrce de detail, magasins a sucetirsales el niagasills indCpendants. suisani Ic genre de commerce 

Ontario 

January-November 	1976 	Janvier-Novembre 

Chain stores 

Migasins .m succursales 

Independent storcs 

Mapsini. independants 

All 	stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Saks Change Sales Change 
- 1976/1975 - 1976/1975 197611975 

Ventes Variation Venies Variation Ventes Variation 
No 

$'OOO $'OOO $'OO() $ 

3.047.857 + 10,0 790.261 + 	9.3 3.838.118 + 	9.8 Epiceries 	Boucheries 	............................. 

227.831 + 7.2 579.91 ... 807.745 + 26.7 2 

50,569 + 5.3 374.387 + 	18.5 424.956 + 	16.8 3 

2,031.753 + 10.9 2.031.753 + 	10.9 4 

367.393 - 2.1 45.076 - 	17.2 412.469 - 	4.0 

Epiceries, 	contiseries 	ci 	articles 	divers 	.................. 

5 

x x x 133.225 - 	3.6 6 

204.296 + 5.8 62.573 + 	13.6 266,870 4 	7.6 7 

3.385.477 + 	6.3 3,385,477 + 	6.3 8 

78.082 + 	21.5 78,082 + 	21.5 9 

328.348 + 21.4 1.034.429 + 	18.0 1.362.777 + 	18.8 10 

- 230.371 + 	30.1 230.371 + 	30.1 

Tous 	Ics autres 	magasmns d'aliments.................... 

Grands 	magasins .................................... 

Garages 	....................... 	................... II 

58.606 -- 0.9 416,437 + 	7.3 475,042 + 	6.2 

Magasins de 	marchandises diverscs .................... 

12 

94.755 + 11.8 189.227 + 	0.3 283982 + 	10.8 

Magasmns 	génáraux 	.................................. 

Bazars 	............................................. 

Concessionnaires d'automobiles ........................ 

13 

175.687 + 10.3 65.426 + 24.7 341.113 + 	16.8 

Vendeurs d'auiomohiles d'occasion .....................

Stations-service ...................................... 

14 

90.069 + 30.1 100.915 + 	18.4 190.884 + 23.7 

Magasjns de piôces ci d'accessoires d'automobiles ........ 

IS 

6.551 + 8.7 12.877 + 	8.7 19.428 + 	8.7 

Magasins de vtements pour hommes .................. 

Magasins de vétemenis pour dames .................... 

16 

00.542 + 17.8 74.977 + 	7.4 175,519 4- 	13.1 

Magasins de 	vitcmcnts pour Ia 	lamille ................. 

Magasins 	de 	chaussures spëcialismes .................... 

17 

x x x x 162.596 + 	11.7 

Magasins dc chaussures pour Ia 	famille 	................ 

Quincamllerics 	....................................... 18 

66.282 0.5 220.258 + 	3.9 286.540 + 	2.8 Magasins 	de 	meuhies ................................ .19 

x x x x 90.746 + 	0.1 20 

81.168 - 2.4 85.107 + 	8.5 166.275 + 	2.9 Magasins de meuhles, tCléviseurs. radios ci accessoires 21 

159.426 + 5.8 415.139 + 	11.8 574,565 + 	12.9 Pharmacies, médicamenis brevets ci produmis de heautO 22 

48,539 + 4.0 37.$oi + 	31.8 86,345 + 	21.2 23 

x x x x 79.195 + 	18.3 24 

61.561 + 10.6 71.437 + 	17.0 132.998 + 	13.9 

Magasins 	d'apparcils 	ménagers ........................ 

25 

x x x 189.601 ... 

Librairics 	ci 	papeicrics ............................... 

Magasins d'articles de sport ci 	d'accessoires 	............ 26 

87,569 + 10.3 180.015 + 	9.7 267.584 + 	9.9 

Fleuristes 	.......................................... 

Bijouteries .......................................... 

27 

1.241.573 + 73) 1.1)06.459 + 	12.7 2.2483)32 + 	9.4 

Magasins 	d'acccssoires 	personnels ...................... 

28 

8.626.115 + 9.7 10,116.171 + 	12.1 18.742.286 + 11.0 

Thus 	cs 	autres 	magasmns 	............................. 

	

Ensemble des 	magasinc ............................. 29 



PRFLIMINAR\ i:S1IMAiFs 

TABlE: 8. Retail Trade. ('haiii and Independent Siores, by Kind of Business 

M ti ropo lii art loron to 

Novcinhci 	7( 	Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	succursaks 

Independent 

Magasins indtpendanis 

All stores 

Enscrnbk des magasins 

Saks Change Saks Change Sales Change 
197611975 - 1976/1975 - 197611975 

Venies Variation Ventes Variation Ventes Variation 
No.  

$ '000 $ '000 % $ '000 

I Combination 	stores (groceries and 	meat) 	.............. x x x x 122,643 + 	4.6 

2 Grocery confectionery and 	sundries stores .............. x x x x 19.884 + 	12.6 

3 All 	other 	fuod 	stores 	............................... 

........ 

2.986 + 	13.0 13.132 - 	5.5 16.117 2.6 

4 107.224 + 	15.8 07.224 + 	15.8 

5 

....... 

x x x x 15.670 -- 	13.2 

6 431 2.2 431 2.2 

7 x x x x 7.060 + 22.9 

8 

Department 	stores ................................... 

General 	merchandise 	stores 	................................ 

Motor 	vehicle 	dealers 	........... .................... 

... 

108.593 - 	16.9 108.593 -- 	16.9 

9 Used 	car 	dealers 	............... 	.................... 2.004 + 	9.0 2,004 + 	9.0 

10 

General 	stores 	................................................... 

Variety 	stores ............................................ 

12.913 + 	30.1 37.696 + 	18.8 50.609 4- 	21.5 

II 

Service 	stations 	..................................... 

4.96I ... 4.961' 

12 1.916 + 	9.6 10,746 + 	11.4 12.662 + 	III 

13 5.543 + 	8.2 7.812 + 	0.7 13.356 + 	3.7 

14 

............ 

9.072 + 	6.1 8.989 ... 18.061 * + 25.8 

Ii Family 	clothing 	stores 	............ 	. 	................. x x x x 7.754 + 	11.3 

16 Specialty 	shoe 	stores .................. 	. 	............. x 

............. 

x x x 1 . 228* 

17 

Automotive 	parts 	and 	accessories stores 	.................. 

Men's 	clothing 	stores 	.................................. 

x x x x 8,429 + 23.7 

18 

Women's 	clothing 	stores 	............................... 

Hardware 	stores 	............................ 	...... 

...... 

x x x. x 5.803' 

19 3.898 + 	18.4 6.806 + 	12.2 10,703 + 	13.4 

20 

Garages 	.................................................... 

Household 	furniture 	stores ........ ................... 	

...... 

Household 	appliance 	storcs 	.......................... x x x 2.843 - 	8.2 

21 

...... 

x x x x 9.031 -. 	1.5 

22 

Family 	shoe 	stores 	....................................... 

Pharmacies, patent medicine and cosmetics stores 

... 

5.650' ... 15.691 + 20.5 21,341 • + 26.2 

23 

........... 

3.330 + 26.4 1.719 ... 5.049* + 30.2 

24 

Furniture. 	T.V.. 	radio and 	appliance 	stores ................... 

.5 x .s x 2,563* 

25 2.906 + 	6.8 1.801 + 	4.1 4.707 + 	5.8 

26 

Book 	and 	stationery 	stores ............................ 

Jewellery 	stores 	..................................... 

x x x x 6,082* 

27 

Florists 	............................................ 

Sporting goods and accessories stores .................. 

4.399 + 	8.1 7,162 + 	5.5 11.561 + 	6.5 

28 

Personal 	accessories 	stores ............................ 

37.390 3.0 46.452 + 	24.3 83.842 + 	10.4 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 349.09() + 	9.8 331.123 + 	2.4 680.213 + 	6.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAt' 8. Commerce de detail, niagasins a suecursales ci inagasins indépendanis. suh'ant Ic genre de commerce 

Zone niCiropoliiaine de Toronto 

January-November - 1976 -- Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indpcndants 

All 	stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/1975 - 1976/1975 - 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO % $000 % 

x x x x 1,348.149 + 4.5 1 

x x x x 209.316 + 18.0 2 

32,952 + 8.9 161,243 + 	6.0 194.195 + 6.STous 3 

842,529 + 9.4 - - 842.529 + 9.4 4 

x x x x 146.242 + 3.8 

Epiccries 	- 	Boucheries ................................ 

5 

- 5,181 + 	33.1 5.181 + 33.1 

Epiceries. 	conuiseries 	ci 	articles 	divers 	................... 

les 	autres 	magasins 	d'alimcnts ..................... 

6 

x x x x 58.083 + 7.4 

Grands 	magasins ..................................... 

Magasins 	de 	marchandises 	diverses 	..................... 

7 

- 1,090,046 + 	3.5 1.090.046 + 3.5 

Magasins 	gCntraux 	................................... 

8 

20.924* ... 20.924 .. 

Bazars 	.............................................. 

Concessionnaires 	d'automohiles ......................... 

9 

119.098 + 12.0 333,606 + 	18.4 452.704 + 16.7 10 

- 46,140* ... 46.140* ... II 

15629 - 1.8 108.780 + 	11.4 124,409 + 9.5 12 

46.541 + 6.5 70.252 + 	1.5 116,793 + 3.5 13 

83,405 + 11.1 73.729 + 30.7 157.134 + 19.5 14 

x x x x 69,161 * ... 

Vendeurs 	d'automobilcs 	d'occasion ...................... 

Stations-service ....................................... 

Magasins de 	pièces et d'acccssoires d'automohiles ......... 

Magasins 	de 	vètemcnts 	pour dames ..................... 

IS 

x x x x 9.184 + 2.8 

Garages 	............................................ 

Magasins de vëtemcnts pour 	hommes ................... 

16 

x x x x 75.925 + 14.8 17 

x x 45,524 ... 

Magasins 	de 	vCtemcnts 	pour 	Ia 	lamille .................. 

Magasins 	de 	chaussures 	spécialisécs ..................... 

Magasins 	de 	chaussures 	pour 	Ia 	famillc 	................. 

18 

33.950 + 1.7 68.192 + 24.0 102.143 + 15.6 

Quincailleries 	........................................ 

Magasins 	de 	meubles 	................................. 19 

x x x 29.802 + 3.3 20 

x x 89.865 + 11.8 Magasins de meubles. téléviscurs. radios et accessoires 21 

51.493 + 18.1 163.581 + 	14.1 215.074 + 15.0 Pharmacies, médicaments brevetCs ci produits de beaut.' 22 

29.191 -4- 19.5 16.223 + 	28.7 45,413 + 22.6 

Magasins 	d'appareils 	ménagers ........................ 

Librairics 	ci 	papeteries 	............................... 23 

x x x 24.100* ... 2 4  

24.172 + 8.3 17.047 + 	12.0 41.219 + 9.8 

Fleuristcs 	.......................................... 

25 

x x x x 80887* ... 

Bijouteries 	.......................................... 

Magasins d'articles de sport 	ci d'accessoires 	............ 26 

44.924 + 10.0 71,455 + 	12.5 116,379 + 11.5 Magasins 	daceessoires 	personnels ...................... 27 

374.580 + 7.1 388.518 + 	13.3 763.097 + 10.2 28 

3.265.051 + 7.5 3.254.565 + 12.7 6.519.616 + 10.0 

Tous 	Ics 	autres 	magasins ............................. 

Fiisemblc 	des 	magasins ............................. 29 



PRFI.I!VIINAR I;SFIM AlES 

1 ABLE 9. Relail Trade. Chain and lmkpcndenl Slore, by Kind of Biisiiiess 

Maniloba 

November 	1976 	Novemhre 

Genre de comnierce 

Kind of business  

Chain stores 

Magasins 	i succursales 

Independent 

Magasins indpendanis 

All stores 

Ensemble dcs magasins 

Sales Change Sales Change Sales Change 
1976/1975 - 1976/1975 - 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No.  

S '000 % $ '000 $ '000 

I 24.370 + 	5.6 7.840 10.7 32.210 + 1.1 

2 3.501 + 	0,2 5.884 + 	8.4 9.386 + 5.2 

3 a x x x 2.487 + 10.9 

4 

Combination 	stores 	(groceries 	and 	meat) 	................ 

Grocery 	confectionery 	and 	sundries 	stores ................. 

40.121 + 	12.6 - - 40,121 + 12.6 

S 

Department 	stores 	................................... 

General 	merchandise 	stores 	................... 	....... 4949* 2129 11.3 7,078* 20.9 

6 

All 	other 	food 	stores 	..................................... 

a x x x 9.800 + 12.6 

7 

General 	stores 	........................................... 

1.966 + 	1.7 192* ... 2 . 158* + 4.4 

8 

Variety 	stores ........................................ 

. 

45,708 + 	16.1 45.708 + 16.1 

9 

Motor 	vehicle 	dealers 	......................................... 

189* ... 189* 

ID 2.695 + 	13.1 8.057 + 	18.0 10,752 + 16.7 

II 743* 743* 

12 

Used 	car 	dealers 	................................................ 

a x x x 3,091 * 

13 

Service 	stations 	..................................... 

769 + 	19.0 817 3.8 1.586 + 6.0 

14 1.747 + 27.3 662' ... 2.409' + 8.3 

IS 

Automotive 	parts 	and 	accessories 	stores 	.................... 

Men's 	clothing 	stores 	.................................. 

1.648 + 	8.5 903 + 	10.0 2.551 + 9.0 

16 Specialty 	shoe 	stores ........... 	..................... a a x a 58* 

17 

Women's 	clothing 	stores 	............................. 

Family 	shoe 	stores 	.............. 	................... x x a x 996 + 11.7 

18 

Garages 	........................................................ 

Family 	clothing 	stores 	............................... 

. 

. 

x a a a 2,012 - 1.3 

19 a x a x 2,019* 

20 

Hardware 	stores 	....................................... 

Household 	appliance 	stores 	... ....................... a x a x 538 + 2.3 

21 a a x x 1.535 + 15.2 

22 

Household 	furniture 	stores ............................... 

Pharmacies, patent medicine and cosmetics stores 1.365 + 	7.9 5.309 + 	19.3 6.674 + 16.8 

23 a x x a 530 2.0 

24 - - 485 + 	13.4 485 + 13.4 

25 

Furniture. 	LV,. 	radio 	and 	appliance 	stores .................... 

....... 

582* ... 1,397' ... 1.979' 

26 

Book 	and 	stationery stores ............................ 

a a a a 1.419* 

27 

Florists 	............................................ 

Jcwcllery 	stores 	..................................... 

376 + 	9.3 1.034 + 	21.4 1.410 + 17.9 

28 

Sporting goods and accessories stores ..................

Personal 	accessories 	stores ............................ 

x x x a 24,693 + 14.8 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 101,695 + 	6.7 112,920 + 	11.0 214,615 + 8.9 
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FISTI1AiIONS PRELIN1INA1RES 

1'ABLF.-U 9. (omiiieree de detail, inagasins a sw.eturalcs et Iliagasins indépendants. sills ant Ic genre de commerce 

Manitoba 

January-November 	1976 	Janvier-Novembre 

Chain store\ 

Magasins a succursales 

Independent stores 

Magasmns 	nd.pendanis 

All stores 

Ensemble des magasins 
Kind 	iii 	business 

Genre de commerce Sales Change Sales Change Sales ('hange 
1976/1975 - 1976/1975 1976/1975 

Vcnics Variation Ventes Variation Ventes Variation 
No 

$ '000 S '000 

264.317 + 	12.8 95.133 0.2 359,450 + 	9.0 I 

40.857 + 	7.0 68.434 4- 	15.2 109.292 + 	12.0 2 

x x x x 26.281 + 	9.7 Tous 	es autres 	magasins d'aliment 	.................... 3 

325,105 + 	II.)) - - 325.105 + 	11.0 4 

43,969 15.4 24.549 + 22.4 68.517 4.9 

Grands 	magasins .................................... 

Magasins de 	marchandises diverscs 	.................... 5 

x x x x 98.419 + 	12.6 6 

17.750 + 	14.3 1,585 14.9 19.335 + 	11.1 7  

506,607 + 	12.0 506,607 + 	12.0 S 

2,366* ... 2,366 ... 9 

26.325 -4- 	24.0 84,339 + 	13.7 110.664 + 	16.0 

Magasins 	gnCraux 	.................................. 

Batars 	............................................. 

It) 

9.568 + 	2.5 9.568 + 	2.5 II 

x x x x 34.025 20.7 

Epiceries 	- 	Boucheries ............................... 

Epicerics, 	contiscries et 	articles divers 	.................. 

12 

6.86() + 29.4 7.410 + 	8.1 4.270 + 	17.4 13 

15,141 ... 8,137 + 	1.7 23.278* + 22.5 14 

14,003 + 	6.1 8.5(19 -m- 	3.8 22.513 + 	8.9 

('oncessionnaires 	d'automohilcs ........................ 

IS 

x x x x 675* ... 

Vendeurs d'auiomohiles doccasion .....................

Stations-service ...................................... 

Magasins de vétements pour hommes .................. 

IS 

x x x x 8.723 + 	7,3 

Garages 	........................................... 

Magasins de piiccs ci d'acccssoircs d'automobiles ........ 

Magasins dc 	vCtemcnts 	pour dames .................... 

17 

x x x 20.340 9.4 18 

x x x x 16.079 4- 	13.4 

Magasins dc 	vétdments 	pour Ia 	famille ................. 

19 

x x x x 6.594 + 32.3 

Magasins 	de 	chaussures 	spcialisics .................... 

Magasins de chaussures pour 	a 	lamille 	................ 

20 

x x x x 15,069 + 23.8 

Quincaillerics 	....................................... 

Magasins 	de 	meubles ................................ 

Magasins de meubles. téléviseurs, radios ci accessoires ... 21 

14.155 + 	23.7 57.378 + 	15.0 71.532 + 	16.6 

Magasins d'appareils 	mcnagcrs ........................ 

Pharmacies, médicaments breveics ci produits de beautC - 22 

x x 5.145 -1- 	7.6 23 

5.942* ... 5.942 ... 24  

5,047 + 	19.6 10.939 ... I 5,986 ... 25 

x x x 14,820* ... 

Librairies 	em 	papeterics ............................... 

Bijouterics .......................................... 

26 

3,984 + 	16.5 10,665 + 	21.6 14.649 + 20.1 

Fleurisies 	.......................................... 

Magasins d'arttcles de sport cm 	d'accessoircs 	............ 

27 

x x x 5 236.958 + 	12.4 

Magasins 	d'acccssoires 	personncls ...................... 

28 

948.521 + 	9.8 1,213.681 + 	11.5 2.162,202 + 10.8 

Tous 	les 	autres 	magasins 	............................. 

Fnst',nble 	dcc 	magasins ............................. 29 
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PIRFLIMINARN i:STlMAlEs 

TABLE 10. Retail rride. (haiti and Independent Siore. h Kind of Bti.ines 

Metropolitan Winnipeg 

November 	1976 	Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	t succursales 

Independent 

Magasins indpcndants 

All stores 

Ensemble des magasins 

Sales Chanoc Sales Change 
-. 

 Sales Change 
1976/175 1976/1975 1976/1975 

Ventes Variation Venies Variation Ventes Variation 
No.  

$'OOO $000 $'OOO 

I 19.318 + 	7.1 3.699° ... 23.0 16* + 	0.4 

2 

Combination 	stores (groceries and 	meat) 	................ 

3.270 + 	2.7 2.803 + 	6.5 6.073 + 	4.4 

3 x x x x 1.741 - 	1.9 

4 37.244 + 	13.5 37.244 + 	13.5 

5 

Grocery confectionery and 	sundries stores ................ 

All 	other 	food 	stores 	.... ...................... 	............ 

Department 	stores 	.................................. 

x x x 2.410 - 	8.5 

6 General 	stores 	..................................... 56* ... 56° 

7 

General 	nierchandise 	stores .............................. 

Variety 	stores ....... 	............................... x x x 878 + 	9.2 

8 - - 22.615 + 	21.4 22.615 + 	21.4 

9 Used 	car 	dealers 	................................... 

.... 

............. 

- x x x x 

10 2.402 + 	18.4 4.035 + 	17.6 6,436 + 	17.9 

II 

Motor 	vehicle 	dealers ................................... 

Garages 	.... 	............................... 	...... - x x x x 

12 Automotive 	parts 	and 	accessories 	stores 	............... 

........ 

x x x x 2.224 + 	8.8 

13 

Service 	stations 	..................................... 

Men's 	clothing 	stores 	............................... 

......... 

x 

...... 

x x x 878 + 	14.7 

14 1,466 

...... 

+ 26.0 412 18.8 1.878 + 	12.4 

IS x x x x 684 + 	14.8 

16 Specialty 	shoe 	stores ................................ x x x x SI * 

17 

Women's 	clothing 	stores 	............................. 

x x x x 836 + 	14.2 

18 

Family 	clothing 	stores 	............................... . 

Hardware 	stores 	............................ 	...... x x x x 154 - 	3.2 

19 

Family 	shoe 	stores 	................................ 	.. . 

.. 

x x x x 1.5 16* 

20 

.. 

x x x x 286 - 	11.4 

21 

Household 	furniture 	stores ............................ . 

- - 776 + 	17.9 776 + 	17.9 

22 Pharmacies, patent medicine and cosmetics stores x x x x 4.345 + 	19.8 

23 

Household 	appliance 	stores 	........................... . 

Book 	and 	stationery 	stores ................. 	......... S x x x 433 + 	9.0 

24 - - 327 + 	15.0 327 + 	15.0 

25 

Furniture. 	TV.. 	radio 	and 	appliance 	stores .................. 

Florists 	............................................ 

x x x x 1.655° 

26 Sporting goods and accessories stores 

. 

x x x 814* 

27 

Jcwellcry 	stores 	..................................... 

36' 10.0 850 + 30.5 1,219 + 23.6 

28 

Personal 	accessories stores ............................ 

7,448 + 	2.4 8,134 + 30.6 15.583 + 	15.4 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 78.049 + 	9.4 56.289 + 14.4 134,338 + 	11.5 
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ESTIMATIONS PRLIMINAIRES 

TABLEAU 10. Coinitierce de délail. inagasins a sticcursales ci niagasins indépendants. suivant Ic genre de commerce 

Zone métropolilainc de Winnipeg 
January-November 	1976 	Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indpendants 

All 	stores 

Ensemble des magasins 
Kind ol business 

Genre de conimerce Sales Chan ge Sales Change Sales Chanc 
1976/1975 1976/1975 1976/1975 

Ventes Variation Ventes Variation Ven tes VarLauon 
No 

$'OOO % S'OOO c. '000 % 

209129 + 	13.2 49,442 6.4 258.571 + 	8.8 Epiccrics 	Boucherics 	.............................. 

38.035 + 	10.7 30,415 + 	17.6 62,450 + 	13.7 2 

19.863 + 	4.8 3 

299.762 + 	11.1 - 299.762 + 	11.1 4 

23.622 + 	3.1 S 

533* 533* ... 6 

7.844 + 	2.7 Bazars 	............................................. 7  

- - 261,785 + 	12.8 261.785 + 	12.2 2 

9 

23.194 + 	23.6 39.368 + 	10.8 62,562 + 	15.2 10  

- x x x x Ii 

22.442 + 	3.3 2 

7.905 + 24.2 13 

12.957* ,.. 5.208 + 	5.6 18.165 + 25.8 14 

5.887 2.5 

Epiceries, 	conhiseries 	ci 	articles 	divers 	.................. 

bus 	les 	autres 	magasins d'aliments .................... 

IS 

620k ... 

Grands 	magasins .................................... 

Magasins de 	marchandises diverses 	.................... 

Magasins 	de 	chaussures 	spécialisées .................... 16 

x x S x 7,299 + 	11.6 

Magasins 	gnëraux 	.................................. 

17 

1.958 . 	2.6 

Concessionnaires 	d'automohnlcs ........................ 

Vendeurs d'automohtles d'occasion ..................... 

18 

x x x x 10.831 + 	11.4 

Stations-service ...................................... 

Garages 	........................................... 

9 

3.484 + 	9.9 

Magasins de pièces ci d 'accessonres d 'automobiles ------- -

Mugasins de vélemenis pour hommes .................. 

20 

-- 7,074 + 	11.8 7,074 + 	11.8 

Magasins 	de 	s'étemenis 	pour dames .................... 

Magasins 	de 	vètcments 	pour 	Ia 	6ininlle ................. 

Magasins de 	meubles. téléviseurs. 	radios ci accessoires ... 21 

x x x x 45.574 + 	11.6 

Magasins 	de 	chaussures 	pour 	Ia 	l'amnlle 	................ 

Pharmacies. rnédicamcnts brevetés ci produnts de heauté 22 

x x x x 4,048 + 	17.2 

Quincailleries 	...................................... 

Magasins 	de 	mcublcs 	................................ 

23 

3,870* ... 3.870* ... 

Magasins 	d'appareils 	ménagers ........................ 

2 4  

x 12,647 + 33.5 

Fleuriste', 	.......................................... 

Bijouteries 	.......................................... 25 

x x x x 10,1497* ... 

Librairies 	et 	papeicries ............................... 

26 

3,894 + 	19.0 8,326 + 	13.4 12,220 + 	15.1 

Magasins d'articics de sport en 	d'acccssoircs 	............ 

27 

65,724 + 	5.3 71.2113 + 	19.2 136.927 + 	12.1 

Magasins 	d'acccssoires 	personnels ...................... 

28 

713,574 + 	11.2 604.872 + 	12.4 1,318.446 + 	11.7 

Tous 	les 	autrcs 	magasins ............................. 

Fnscrnbic 	des 	,nagasins ............................. 29 
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PRELIMINARV ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

SaskaIchean 

November 	1976 	Novemhrc 

Kind of business 

Genre tic commerce 

Chain stores 

Magasins 	succursales 

Independent 

Magasins indépendants 

All 	stores 

Ensemble des magasins 

Sales Chance Sales Change Sales Change 
1976/075 -- 1976/1975 - 1976/1975 

Ventes Variation Ventes Variation Ventes Variaiim 
No.  

5'000 5 1000 $'OOO 

I Combination stores (groceries and meat) x x x 23,132 + 	9.7 

2 Grocery 	con6.ctioncry 	and 	sundries 	storcs .............. x x x 9,480 + 23.5 

3 All 	other 	food 	stores 	............................. 1(1 9 

....... 

+ 29.2 1,782 + 	16.4 1.891 + 	17.0 

4 19.36 I + 	8.5 - -- 19.361 + 	8.5 

5 

..... 

11.719 2.5 1,977 + 	23.9 13.696 + 	0.5 

6 

Department 	Stores ................................... 

General 	merchandise 	stores ........................... 

4.620 + 	23.3 8.182 + 	1.3 12.802 + 	8.3 

7 

General 	stores 	...................................... 

2.908 + 	10.5 595 - 	4.3 3.503 + 	7.6 

S - 66.670 + 23.2 66,670 + 23.2 

9 

Motor 	vehicle 	dealers 	........................................ 

- 252* ... 252* 

10 

Variety 	stores ....................................... 

Used 	car 	dealers 	............................................ 

1.630 + 	1.1 12,564* ... 14,194* + 35.9 

II -- 804 5.6 804 - 	5.6 

12 

Service 	stations 	...................................... 

Automotive 	parts 	and 	accessories 	stores 	........... 	... x x x x 3,680 + 	10.4 

13 

Garages 	.................................................... 

x 

...... 

x x x 2,183 + 	4.6 

14 

Men's 	clothing 	stores 	..................................... 

1.770 + 	23.1 1.585 - 	3.4 3.355 + 	9.0 

IS Family 	cloihing 	Stores 	.............. 	. ............... x x x x 2.868 + 	4.9 

16 Specialty 	shoe 	stores ............ 	. 	....... 	........... 

. 

x x x x 212 + 	9,3 

17 

Women's 	clothing 	stores 	............................. 

. 

x x x x 1.232 + 	ISO 

18 

Family 	shoe 	stores 	.................................. 

x x x x 2,678 + 	1.6 

19 

Hardware 	stores 	.................................... 

Household 	furniture 	stores .................... 	...... x x x x 1.847 - 	1.0 

20 Household 	appliance 	stores 	.......................... .x x x 734* 

21 Furniture. 	TV., 	radio 	and 	appliance 	stores ............. 

...... 

x x x x 2.529 - 	11.6 

22 Pharmacics, patent medicine and cosmetics stores 	

...... 

...... 

1.783 + 	4.0 4,334 + 	1.7 6,117 + 	2.4 

23 x x x 540 + 	15.9 

24 

Book 	and 	stationery 	stores ............................... 

Florists 	........................................... x x x x 661 * 

25 Jewellery 	stores 	.................................... 	

. ... 

. 564 + 	1.6 825 + 	9.4 1.389 + 	6.1 

26 Sporting goods and accessories stores -- 2.730 + 	22.3 2.730 + 	22.3 

27 Personal 	accessories 	stores 	........................... 45 4. 	8.4 1,658 8.0 1,803 - 	6.8 

28 All 	other 	stores 	............................. 	...... x x x x 23.916 - 	3.3 

29 All 	slores 	........................................ 78.557 + 	4.6 145,704 + 16.3 224.261 + 	11.9 
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ESTIMATIONS PRELIMINAIRES 

1 ABLEAU II. Coinnierce de detail, niagasins a succtirsales ci magasins indCpendants. stuisant Ic genre de coitinierce 

Saskaicliewan 

January-November 	1976 	Janvier-Novembre 

Chain stores 

Magasins 	i succursales 

Independent stores 

Magasins independanis 

All stores 

Ensemble dcs magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/1975 1976/1975 1976/1975 

Ventes Variation Ventes \'ariation Ventes Variation 
No 

$ '000  $ '000 Cil 

x x x x 251,298 + 	10.3 Epiceries 	-- 	Boucheries .............. 	.... 	............ I 

x x x x 103.148 + 30.3 2 

1,009 + 	10.7 8.339 + 	14.4 19.348 + 	14.2 3 

158.215 + 	16.9 - 58.215 + 	6.9 4 

93,656 3.1 19,456 + 	27.1 113.111 + 	1.0 5 

44,114 + 	21.1 99.495 + 	8.2 143.609 + 	19.1 

Epiceries, 	conlisertes et 	articles 	divers 	.................. 

rous 	les 	autres 	inagasins 	d'alimcnts .................... 

6 

25.363 + 25.2 5.893 + 	13.0 31.256 + 22.7 

Grands 	magasins .................................... 

Magasins 	de 	marchandises diverses 	.................... 

7 

- 686.620 + 	5.8 686.620 + 	5.8 

Magasins 	gCnéraux 	.................................. 

Bazars 	............................................. 

8 

--  3,253* ... 3,25Y ... 

Concessionnaires d'automohiles ........................ 

Vcndeurs d'automobiles 	d'occasion ..................... 9 

17.413 + 	1.9 122.372 + 	31.0 139,784 + 26.5 

. 

10 

- 10,893 - 	15.7 0.893 15.7 II 

x x x x 41.904 + 	7.5 12 

x x x x 19.676* ... 13 

15.036 + 	6.7 17.483 + 	7.0 32,519 + 	6.8 14 

x x x 25.334 + 	8.2 15 

x x a a 2,211 + 	11.4 16 

a x S X 10.864 + 	21.5 17 

a a a x 27.269 + 	7.9 18 

a x x 16.526 - 	0.5 

Stations-service ...................................... 

Garages 	........................................... 

19 

a x a a 5.203* ... 

Magasins de pièces ct d'accessoires d'automobiles ........ 

Magasins de vétements pour 	hommes .................. 

20 

a x a x 27.169 + 	1.4 

Magasins de 	veterpents pour dames .................... 

Magasins de 	vétenlcnts 	pour Ia 	famille ................. 

Magasins de meubles, téléviscurs, radios et accessoircs. . 21 

20.335 + 	10.7 48,858 + 	14.8 69.193 + 	13.6 

Magasins de 	chaussures 	spécialisécs .................... 

Magasins de chaussures pour 	Ia 	famille 	................ 

Pharmacies, médicaments brevetés ci produits de heaué 22 

a x a a 4.792 + 21.0 

Quincaillcries 	....................................... 

Magasins 	de 	meuhlcs 	................................ 

23 

a a x x 7.027 + 	14.7 

rslagasins 	d'apparcils 	ménagers ........................ 

24 

5,189 + 	13.2 6.882 1.7 12.072 + 	4.1 25 

-- 34,644* ... 34.644* ... 

Librairies 	ci 	papeterics ............................... 

Fleuristes 	.......................................... 

Bijouscrles .......................................... 

vtagasins d'articles de sport ci 	d'accessoires 	............ 26 

1,293 + 	8.2 21,849 + 	22.2 23.142 + 	21.3 27 

a a x x 253.001 + 33.3 

Magasins 	d'accessotrcs 	personnels ...................... 

28 

729.509 + 11.4 1.543.569 + 14.5 2,273.077 + 13.5 

Thus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRI'LlN1INAR 	i:s'i'i riTi;s 

TABLE 12. Retail Trade. Chain and Independent Siore, by Kind of Business 

Alberta 

November - 1976 	Novemhre 

Kind of business 

Genre de commerce 

('haui stores 

Magasins 	succursales 

Independent 

Magasins indpendants 

All stores 

Ensemble des magasins 

Sales Chanoe Sales Chanoe Sales Chanie 
- 1976/175 - 1976/175 1976/1975 

Ventes Variation Venics Variation Vcntes Variation 
No.  

$'OOO 1000 4. $'OOO 

I x x x x 56,276 + 	4.0 

2 x x x x 12.121 * 

3 

Grocery conlictionery 	and 	sundries stores .................... 

16% 4.042 + 	18.8 4.210* + 20.4 

4 

Combination 	stores (groceries and 	meat) 	.................... 

All 	other 	food 	stores 	.................................. 

83.684 + 	12.5 83,684 + 	12.5 

S 

Department 	stores 	................................... 

3,090 3.9 6,124 + 	19.5 19.215 + 	2.4 

6 S x x x 17.247 + 	9.6 

7 3.135 + 	5.0 1,056 + 	15.3 4.191 + 	7.4 

8 

General 	merchandise 	stores 	............................. 

Motor 	vehicle 	dealers 	............................... 96,807 + 	4.7 96.807 + 	4.7 

9 

General 	stores 	........................................... 

x x x x 

10 

Variety 	stores 	......................................... 

.......... 

5,33Q* 24,343 + 28.5 29,673* + 31.6 

II 

Used 	car 	dealers 	............................................ 

Service 	stations 	..................................... 

- 4.171 + 	13.1 4.171 + 	13.1 

12 x x x x 7.358 + 	18.3 

13 

Garages 	.................................................... 

Automonvc 	parts 	and 	accessories stores 	.................... 

Men's 	clothing 	stores 	............................... 1,773 + 22.4 5.105 7.3 6.878 - 	1.1 

14 5,396 + 	16.9 2.514 + 	4.6 7,910 + 	12.7 

IS 3.916 + 	17.0 3,519 - 	0.3 7.435 + 	8.0 

16 

Women's 	clothing 	stores 	.............................. 

x 

.. 

x x x x x 

17 Family 	shoe 	stores 	................... 	.............. x x x x 3,464 + 24.8 

18 

Family 	clothing 	stores 	............................... 

x x x x 6.577 + 	17.1 

19 

Specialty 	shoe 	stores ....................................... 

x x x x 7,118 4.0 

20 

....... 

x x x x 3,248 -4- 	26.5 

21 

Hardware 	stores 	............................ 	............ 

Houschold 	furniture 	Stores ................................. 

Household 	appliance 	stores 	................................ 

Furniture. 	TV., 	radio 	and 	appliance 	stores ............. x x x x 1,880 + 	7.1 

22 Pharmacies, patent medicine and cosmetics stores 2.504* ... 10.096 + 	34,1 12.600* 

23 Book 	and 	stationery 	stores ........................... 753 + 	22.2 477 ... I,230 + 	32.4 

24 

...... 

S X x x 1.195* 

25 2.111 + 	14.2 1.967* ... 4,078 

26 

Jcwellcry 	stores 	.................................... 

227* 

. 

... 4.117 + 	8.1 4344* + 	0.4 

27 

Florists 	............................................ 

Sporting goods and accessories stores .................. 

1.74% + 	28.1 3,377* ... 5.125* 

28 

Personal 	accessories 	stores ............................ 

32.095 + 	6.0 32,346* ... 64.441* + 28.6 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 216,341 + 	9.5 257,045 + 16.8 473,386 + 	13.3 
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ESTIMATIONS PRFI.IMINAIRES 

TABLEAU 12. Commerce de detail, tnagains it suectursales ci magasins indCpendants. suisant Ic genre de commerce 

Alberla 

January-November - 1976 - Janvier-Novembre 

Chain stores 

Magasuns a succursales 

Independent siorcs 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
l976/i75 l976/t75 1976/l75 

Ventes Variation Ventes Variation Venics Variation 
No 

$ '000 % $'OOO $ 000 

x x x x 632.865 + 	10.1 Epicerics 	Boucheries 	.............................. 

x x x a 114.649 + 	23.6 Epiceries, 	confiserics 	ci 	articles 	divers 	.................2 

1.491* 43,073k ... 44564 ... Tous 	les 	autres 	magasins 	d'aliments ...................3 

724.082 + 	16.7 724.082 + 	16.7 Grands 	magasins ...................................4 

104860 4.8 55.911 + 	31.5 160.771 4- 	5.2 Magasins 	de 	marchandises 	diverses 	...................5 

a x x x 172.642 + 	7.5 Magasins 	gcmraux 	.................................6 

27.519 + 	6.4 10.895 ... 38.414* + 	16.5 Bazars 	............................................ 7  

- -- 1.1 53.466 + 	15.2 1.1 53,466 + 	15.2 ('oncessionnaires 	d'autornobiles .......................8 

x x a x Vendeurs 	d'automohiles 	d'occasion ....................9 

54.272 + 	33.6 257.874 + 	29.7 312.146 + 30.3 Stations-service ..................................... 0 

. 

40.819 + 	13.6 40.819 + 	13.6 Garages 	.......................................... II 

a x a a 67.273 + 	6.9 12 

14.951 -t- 	29.4 56,506 + 	16.7 71.457 + 	19.2 13 

46.051 + 	15.8 26.784 + 	18.1 72.835 + 	16.7 14 

34.259 + 27.4 33.406 + 	17.6 67.665 + 22.4 IS 

a x a a a a 16 

a x a a 29.026 + 	18.9 17 

a x a x 58.739 + 	11.5 

Magasins de péces ci d'accessoires dautomohiles ........ 

Magasins de vétements pour hommes .................. 

1 8  

a x x a 65.867 ... 

Magasins de vélemenis pour dames .................... 

Magasins de vétemcnts pour Ia 	famille ................. 

19 

a a a a 28.731 + 	17.8 

Magasins de 	chaussures 	specialisecs .................... 

Magasins de chaussures pour Ia famille 	................ 

20 

a x a a 17.293 - 	3.7 

Quincaillcries 	....................................... 

Magasins 	de 	meubles 	................................ 

Magasins de meubles. télévis.eurs. radios ci accessoLres 21 

23.287 + 	29.1 101.745 + 23.4 125.032 + 24.5 

Magasins 	d'appareils 	ménagers ........................ 

Pharmacies. médicaments brevetés ci produits de hcaute 22 

6.074 + 	27.3 4.656 ... 10.731 * + 33.7 1..ihrairies 	ci 	papeterics ............................... 23 

x x a x 13.31 7 ... Fkuristes 	.......................................... 

. 

. 

24 

17,808 + 	17.5 15,016 ... 32.824* + 26.7 Bijouteries 	.......................................... 25 

2.404 ... 47,306 + 	14.5 49.709 + 	11.2 Magasins d'articles de sport ci d'accessoircs 	............ 26 

16.508 + 	16.0 21,987 + 	21.4 38.495 + 	19.1 27 

300.985 4- 	11.1 293.499 4-3 4.7 594,483 + 	21.6 

Magasins d 'accessoires 	personnels ...................... 

2 

2,016.264 + 12.8 2,7333 71 + 20 (1 4.749.83 + 16.9 

Tous 	les 	autres 	magasins ............................. 

Ensemble 	des 	agasins ............................. ni 29 



- 26 

PRELIMINARY ESTIMATES 
TABLE 13. Retail Trade. (haiti and lndepeiideiil Stores, by Kind of Business 

British Columbia 

November 	1976 	Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins indtpendants 

All stores 

Ensemble des magasins 

Sales ('hange Sales Change Sales Change 
1976/1975 - 976/1975 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO 5000 S'OOo 

I 67.223 + 	2.6 23.729 + 	13.0 90,952 + 	5.1 

2 

Combination 	stores 	((Froceries 	and 	meat) 	.............. 

2.483 + 	15.4 21.480 + 22.7 23.963 + 	21.9 

3 

Grocery 	contëctionery 	and 	sundries 	stores ................. 

792 0.1 10.684 + 	1.0 11,476 + 	0.9 

4 

All 	other 	food 	stores 	.................................... 

x x - x x 

5 

Department 	stores ............................... 	........... 

18.009 10.8 1,922 + 	IS 19.931 9.8 

6 

General 	merchandise 	stores 	........................... 

x x x x 5.922 II. 	I 

7 

General 	stores 	...................................... 

x x x 6.382 - 	2.9 

8 

Variety 	Stores ........................................... 

Motor 	vehicle 	dealers ... 	............................ x x x 100.812 + 	15.6 

9 Used 	car 	dealers 	. 	......................... 	......... - x x x x 

0 

......... 

8.288 + 	2.1 32,123 + 	12.1 40.411 + 	9.9 

II Garages 	...................... 	.................... 

..... 

-- 6,697k ... 6,697* 

12 

Service 	stations 	....................................... 

1.552 

...... .... 

- 	18.5 6,681 - 	0.3 8.233 - 	4.3 

13 

Automotive 	parts 	and 	accessories 	stores 	.................. 

2.321 * 2.887 - 	8.1 5 . 209* + 	16.5 

14 

Men's 	clothing 	stores 	................................ 

Women's 	clothing 	stores 	............................. 4.799 + 	3.0 5.417 + 	31.5 10.216 + 	16.4 

IS Family 	clothing 	stores 	.................. 	............ 4.454 + 	3.9 3,308 + 	15.5 7.762 + 	8.6 

16 Specialty 	shoe 	stores ................................ 

. 

x x x x 707 + 	14.1 

17 Family 	shoe 	stores 	................................. 

.. 

x x x x 3.759 + 	2.2 

18 Hardware 	stores 	................................... 

.. 

.x x x x 4.658 + 	2.1 

19 x x x x 6,23 I * 

20 

Household 	furniture 	stores ................................. 

x x x 2.340 + 	11.2 

2 1 x x x 8.396 + 	9.6 

22 

Furniture. 	TV., 	radio 	and 	appliance 	Stores .................. 

Pharmacies, patent medicine and cosmetics stores 7.623 + 	18.0 14,203 + 30.4 21.826 + 25.8 

23 

Household 	appliance 	stores 	............................... 

Book 	and 	stationery 	stores ........................... 691 + 	29.1 1.770* ... 2.462* 

24 - -- 2,004 .,, 2 .004* 

25 

.... 

2.360 + 	7.4 3.698 + 	3.3 6.057 + 	4.9 

26 

Florists 	............................................ ..... 

Jewellery 	stores 	..................................... 

x x x x 7 . 580* 

27 

Sporting goods and accessories stores .................. 

1.430 + 	25.2 7,187 + 	4.9 8.617 + 	7.8 

28 

Personal 	accessories 	stores ............................ 

38.126 + 	11.0 40,001 + 34.0 78,127 + 	21.7 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 269.575 + 	4.6 321.238 + 16.8 590,812 + 10.9 
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ESTIMATIONS I'RFLIMINAIRFS 

TABLFAV 13. Coititnerce de detail. iiiagasit1s a succursales et inagasins indtpendanls. suiant Ic genre de continerce 

( oknn h ic- B ri a tin iqu e 

January-Novc;n hcr 	197(, 	Ja nvlcr- Novcntbre 

Chain stores 

Mag.isins it succursales 

Independent stores 

Magasins indCpendanis 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
197611975 197611975 197611975 

Ventes Variation Verites Variation Ventes Variation 
No 

$'o $ '001) 

741.127 + 16 263.691 + 21.6 1,004.818 + 	7.0 I 

23.161 11.6 227.998 + 20.0 251.159 + 	16.1 2 

9.335 + 7.3 126.521 + 30.7 135.856 + 	28.7 3 

- x x 4 

148.581 + 1.0 19.355 + 	15.3 167.936 + 	2.4 5 

x x x x 68.136 3.0 6 

x x 60.466 + 	3.7 7 

x x x 1.120.658 + 	14.0 S 

x x x x 9 

85.814 + 6.5 351.427 + 	31.5 437.241 + 25.7 

Epicerics 	Boucheries ............................... 

Epiceries. 	contiseries 	ci 	articles divers 	.................. 

10 

- 59.234 + 26.3 59.234 + 26.3 

Fous 	les 	autres 	magasins 	d'aliments .................... 

Grands 	magasins .................................... 

II 

15.185 7.2 58.179 8.1 73364 . 	7.9 

Magasins de marchandises diverses 	.................... 

Magasins 	gniraux 	.................................. 

12 

17.880* ... 29.893 + 	9.0 47.773 + 26.6 

Bazars 	............................................. 

Concessionnaires 	d'automohtics ........................ 

13 

43.682 + 7.4 47.720 + 	14.3 91.402 + 	10.9 

Vendeurs d'autumohilcs doccasion .....................

Stations-service ...................................... 

14 

40.975 + 11.0 30,729 + 	21.2 71.704 + 	IS.! 

Garages 	........................................... 

Magasins de pieces ci d'accessoires d'automohilcs ........ 

IS 

x x x x 6,495 + 25.7 

Magasins de vétements pour hommes .................. 

Magasins de 	vétements pour dames .................... 

16 

x x x x 36,752 + 	4.8 

Magasins 	de 	vtet6ents 	pour 	la 	famille ................. 

Magasins 	de 	chaussures 	spCcialises .................... 

17 

x x x x 49.345 -- 

Magasins de chaussures pour Ia famille 	................ 

Quincaillerics 	....................................... IS 

x x x x 46.588 + 	11.4 Magasins 	de 	meubles 	...............................19 

x x x x 23.670 + 	15.3 20 

x x x x 74.278 1.6 

Magasins 	d 'apparcils 	menagers ........................ 

Mag 	meubles, tCléviseurs, 	radios ci accessotres ... asins dc 21 

69,884 + 17.2 151.000 + 23.3 220.885 + 	21.3 Pharmacies. mCdicaments hrcvetés ci produns de heautC . 22 

5.932 + 19.8 13.070 + 	21.3 19.001 + 20.8 Librairies 	ci 	papcteries ............................... 23 

- 18.775 + 35.9 18,775 + 35.9 Flcuristes 	.......................................... 24 

20.718 + 9.8 31.068 - 	5.8 51.786 - 	0.1 Bijoutcrics .......................................... 25 

x x x x 90.411 + 28.6 Magasins d'articles dc sport ci d'acccssoires 	............ 26 

13,731 + 12.1 81.527 + 	18.6 95,258 + 	17.7 27 

3.7 7 65 I- 0.2 38,44 1 ... 752.31 4 + 	17.4 

Mag asins 	d'acccssoircs 	personncls ...................... 

m 28 

2.572.201 + 5.8 3.41 1.04$ + 19.8 5.983.249 + 	13.3 

Tous 	Ics 	autres 	agasins 	............................. 

	

Ensemble des 	inagasins ............................. 29 
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PRELINUNARN F:Sll1AIES 

TABLE 14. Retail Trade. Chain and Itidependeni Stores. b Kind of Business 

Me I ropol it art Va ncou sc r 

November 	1970 	Nuvembre 

Genre dc commerce 

Kind of business  

Chain stores 

Magasins it succursaics 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Saks Change Sales Change Sales Change 
I976/l75 - I976/l'75 - 1976/1975 

Ventes Variation Ventcs Variation Ventes Variation 

$'OOO 7 $'OOO % S'OOO 

I 26.60 I 2.4 10,446 2.0 37,047 - 	2.3 

2 .452 + 	4.6 10.281 ... 11.732 

3 

Grocery confectionery and 	sundries stores .................. 

627 + 	5.1 5.199 1.2 5.826 0.5 

4 

('ombination 	stores 	(groceries 	and 	meal) 	................ 

All 	other 	food 	stores 	.................................... 

62.170 + 	4.1 - 62.170 + 	4.1 

S 

l)epartnicni 	stores ................................... 

7.039 16.6 393 + 24.3 7.432 15.1 

6 - - 620* ... 620 

7 727 - 	12.4 163* ... 889k 

8 

General 	merchandise 	stores ............................. 

x x x x 51.971 + 	10.0 

9 

General 	stores 	.......................................... 

-- 390 39* 

10 

Variety 	stores ......................................... 

5.513 2.4 15.421 + 	11.0 20,934 + 	7.1 

II 

Motor 	vehicle 	dealers ..................................... 

used 	car 	dealers 	............................................ 

Service 	stations 	....................................... 

Garages 	.......................................... - 2.985 + 	21.0 2.985 + 	21.0 

12 

........

l.015 ... I.386 ... 2.40 I 

13 

Automotive 	parts 	and 	accessories stores 	................ 

l.757 ... 1,1)31) 9.8 2.787* + 24.4 

14 

Men's 	clothing 	stores 	................................ 

2.338 - 	6.9 3.286 + 26.9 5,625 + 	10.2 

IS 

Women's 	clothing 	stores 	............................. 

x x x x 2,969 + 	13.3 

16 x x x x 374 + 22.3 

17 Family 	shoe 	stores 	................................. x x x x 1.650 + 20.8 

18 

Family 	clothing 	stores 	................................... 

- 1.134 + 29.4 1,134 + 29.4 

19 

Specialty 	shoe 	stores ..................................... 

x x x 3.060 + 34.6 

20 

Household 	furniture 	stores ................................. 

Household 	appliance 	stores 	.......................... 

...... 

x x x 945 + 	1.2 

21 

Hardware 	stores 	............................................. 

.......... 

x x x x 4.626 + 27.1 

22 I'harmacies. patent medicine and cosmetics stores 5.959 + 	6.9 4.635 + 	12.1 10.594 + 	14.8 

23 562 + 	27.7 556 6.2 1.118 + 	8.2 

24 - 977* ,,. 977* 

25 

Furniture. 	TV.. 	radio 	and 	appliance 	stores ................... 

1.430 + 	13.1 2.101 + 	15.1 3.531 + 	14.3 

26 

Book 	and 	stationery 	stores ............................ 

S X S x 3054 + 21.5 

27 

Florists ............................................

Jewellery stores .....................................

Sporting goods and accessories stores .... .............. 

1.194 + 26.7 4,395 7.8 5,589 - 	2.1 

28 

Personal 	accessories 	stores ............................ 

All 	other 	stores 	.................... 	.. 	... 	. 	.......... 18.350 + 	21.4 15,062 + 23.9 33.412 + 	22.5 

29 All 	stores 	........................................ 141.576 

. 

+ 	3.9 143.914 + 10.8 285,490 + 	7.2 
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ESTIMAtIONS pRFLIrllNA1REs 

'IABLFAt' 14. ('oniinercc de detail. magasins a succursales et utiagains indépendants. suisant Ic genre de conhilierce 

Zone nietropolita inc de Vancous er 

January-November 	1976 	Janvier-Novembre 

(ham Stores 

Migasins a succursales 

Independent stores 

Magasins indépendanis 

All stores 

Ensemble des mtgasIns 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/1975 - 1976/1975 - 1976/1975 

Venics Variation Venics Variation Ventes Variation 
No 

$'OOO S'OOO $'OOO 

305.750 + 2.4 121,751 + 	10.1 427.501 + 	4.5 Epiceries 	Boucheries .............................. 

16.647 2.7 104,829 + 	24.1 121.476 + 	19.5 2 

6.536 + 3.5 60,315 + 	33.4 66.851 + 29.7 3 

543.236 + 3.9 - 543.236 + 	3.9 4 

59.090 + 1.5 3.425 + 	5.3 62.514 + 	I.? 5 

9,470* ... 9.470 ... 

bus 	es autres 	magasins d'aliments .................... 

6 

7.315 11.4 2.825 - 	17.8 10.140 13.3 

Grands 	magasins .................................... 

7  

x x x x 573,495 + 	1(1(1 

Epiceries. conliseries ci articles divers .................. 

8 

- - 4.888 ... 4.888 ... 

Magasins de 	niarchandises diverses 	.................... 

9 

59,360 + 12.0 151,281 + 	31.4 210.642 + 25.3 

Magasins 	genéraux 	.................................. 

Bazars 	............................................. 

tO 

26.981 ... 26.981 ... 

Concessionnaires 	d'auiomobtles ........................ 

Vendeurs d'autoniohilcs d'occasion ..................... 

II 

9,983 4.7 11.295 2.0 21,278 3.3 

Stations-service ...................................... 

Garages 	........................................... 

12 

13.857 ... 10.542 + 	5.1 24,400 + 34.0 13 

22.972 + 2.8 29,474 + 26.6 52.447 + 	14.9 14 

x x x x 28.544 ... 

Magasins dc pièces ci d'accessoircs d'autornohiles ........ 

IS 

x x x x 3.198 + 	13.4 

Magasins de vCtemenis pour hommes .................. 

16 

x x 14,734 + 	0.4 

Magasins de vétements pour dames .................... 

Magasins 	de 	chaussurcs 	spécialisécs .................... 

I 

- - 10.735 - 	0.9 10.735 0.9 

Magasins de 	vélemenis pour Ia 	famille ................. 

Magasins de chaussures pour Ia 	famille 	................ 

1 8  

x x x 24.653 + 	18.7 

Quincailleries 	....................................... 

Magasins 	de 	mcuhles 	................................ 19 

x x x x 10.095 + 	18.0 20 

x x x x 34.205 + 	1.7 Magasins de meubles, téléviseurs. radios ci accessoires 21 

51,415 + 12.8 52.740 + 	1.0 104.155 + 	6.5 Pharmacies. médicaments brevetés ci produns de beauté 22 

4.920 + 5.8 5.785 + 	8.1 10,705 + 	11.5 23 

- 9,064 + 26.7 9,064 + 26.7 24 

12,235 -4' 7.8 18.131 7.5 30.366 1.8 

Magasins 	d'appareils 	ménagcrs ........................ 

25 

x x x x 43.644 ... 

Librairies 	ci 	papeicries ............................... 

Bijouterics .......................................... 

26 

11,880 + 13.1 46,236 + 	3.2 58.116 + 	5.1 

Fleuristes 	.......................................... 

Magasins d'arircics de sport ci d'acccssoircs 	............ 

27 

167.36(1 + .7 161.979 ... 329 . 339* + 	17.7 

Magasins 	d'acecssoires 	personnels ...................... 

28 

1,339.358 + 4.6 1.527.511 + 15.8 2.866.869 + 10.3 

Tous 	les 	autres 	magasins ............................. 
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PRI-TINIIINARI lS1IMA1ES 

TAHI.F 1. Retail trade. Chain and Independent Stores, by Kind of Business 

iiko,i and Norilissest territories 

Noveniher 	1976 	Novcmhre 

Kind of husinss 

Genre de commerce 

Chain stores 

Magasns 	i succursales 
_____________________ 

Independent 

Magasins indipcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- I97ô/l75 - 1976/1975 1976/1975 

Ventes Variation Venies Variation Ventes Variation 
No.  

$'OOO 5 1000 

I x 	x x 	x 1.802 	+ 	2.3 

2 

Combination 	stores (groceries 	and 	meau 	............... . 

Grocery contectionery and sundries stores - x 	x x 

3 All 	oilier 	kind 	stores 	............................... - x 	x x 

4 x 	x x 	x 

5 

... 

a 	a x 	a x 	x 

6 

Department 	stores 	................................... . 

a 	x x 	a 3.528 	+ 	12.3 

7 

General 	merchandise 	stores ........................... . 

Variety 	stores 	..... 	................................. x 	a a 	a a 

S - 	- 

.. 

1.204 	0.1 1.204 	0.1 

9 

General 	stores 	...................................... . 

Motor 	vehicle 	dealers ................................ 

Used 	car 	dealers 	................................... - a 	x a 	a 

10 Service 	stations 	.................................... - 242* 	... 242 

II Garages 	.......................................... 

.. . 

x 	x x 

12 Automotive parts and accessories stores - 

.. 

a 	x a 	x 

13 - a 	a a 	a 

14 

.. .. ... 

- x 	a a 	 a 

IS 

Women 'a 	clothing 	stores 	............................. 

Family 	clothing 	stores 	.......... 	.... ................ - x 	a x 	 a 

16 

Men's 	clothing 	stores 	................................ 

Specialty 	shoe 	stores ................................ - a 	a a 	 a 

7 Family 	slioc 	stores 	...... 	........................... a 	x a 	 x 

18 Hardware 	stores 	.................... 	............... 

.. 

- 129 	10.9 129 	10.9 

19 

. 

- a 	x a 	 a 

20 

... ... 

. a 	x a 	 a 

21 

Household 	appliance 	stores 	........................... . . 

Furniture. TV., radio and appliance stores 

.. . 

a 	a a 	a 

22 

Household 	furniture 	stores ............................ . . 

Pharmacies, patent medicine and cosmetics stores a 	x a 	a 274 	+ 	8.5 

23 Book and stationery stores a 	a x 	a 

24 Florists 	........................................... - a 	a x 	a 

25 a 	a x 	a 

26 

Jeweller 	stores ..................................... 

.. . 

- 	- 89 	13.1 89 	13.1 

27 

Sporting goods and accessories stores ..................

Personal accessories stores a 	a a 	a 

28 a 	 a a 	x 1.445 	+ 	18.2 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 6.510 	+ 	4.6 4,701 	+ 	1.9 11.211 	+ 	3.5 
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ESTIMAtIONS PRFLIMINAIRFS 

[ABLEAU 15. (ounmerce de déiaiL magasins a succursales ci niagasins indépendants. suisaill Ic genre de commerce 

Yukon ci Terriloires du Nord-Ouest 
January-November 	1976 	Janvier-Novembre 

Chain stores 

Magasins a succursaks 

Independent stores 

Magasins indtpcndants 

All 	stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Saics Change Sales Change 
1976/1975 - 1976/1975 - 1976/1975 

Ventes Variation Vcntes Variation Ventes Vanation 
No 

S'OOO $'OOO 	% $'OOO 

x 	 x x 	 x 20.202 	+ 	3.2 EpicerLes 	Boucheries .............................. 

- x 	 x x 	 x 2 

- x 	 x x 	 x bus 	Ics 	autres 	niagasins 	d'ahmcnts ................... 3 

- x 	 x 4 

x 	 x x 	 x x 5 

x 	 x x 34.614 	+ 	9.8 6 

xx x 	 x x 	 x 

Grands 	magasins .................................... 

7 

16.899 	+ 	2.6 16.899 	+ 	2.6 8 

x 	 x x 	 x 

Magasins 	généraux 	.................................. 

9 

5,529 	 ... 5.529* 	 ... 

picerics. 	conliseries ci 	articles 	divers 	.................. 

10 

x 	 x x 	 x 

Magasins de 	niarchandises diverses 	.................... 

II 

- x 	 x x 	 x 

Bazars 	............................................. 

12 

- x 	 x x 	 x 

Concessionnaires dautomohiles ........................ 

13 

- 	- x 	 x x 	 x 

Vendeurs d'automobiles d'occasion .....................

Stations-service ......................................

Garages ........................................... 

Magasins de vétements pour dames .................... 14 

- 	- x 	 x x 	 x 

Magasins de piccs et d'accessoires d'automohiles ........ 

Magasins de vétements pour homnies .................. 

IS 

x 	 x x 	 x 

Magasins de vIeinenis pour Ia 	famille ................. 

16 

- 	-. x 	 x x 	 x Migasins de chaussures 	pour 	]a 	t.tmtLle 	................ 17 

- 1.595 	- 	3.0 1,595 	- 	3.0 Quincailleries 	....................................... 

. 

18 

-- 	 - x 	 x x 	 x 

Magasins 	de chaussures 	spécialisécs .................... 

Magasins 	de 	meubles ................................ 19 

• x 	 x x 	 x 20 

x 	 x x 	 x 

Magasins 	d'apparctls 	ménagers ........................ 

Magasins dc meubles. téléviseurs, radios ci accessoires . . 21 

x 	 x x 	 x 3.284 	+ 	16.5 Pharmacies, médicaments brevetés em produits de beauté 22 

.5 	 x x 	 x 23 

x 	 x x 	 x 24 

x 	 x x 	 x 25 

- 1.086 	+ 	23.2 1.086 	+ 	23.2 

Librairies 	ci 	papeterics ............................... 

Bijouterics .......................................... 

26 

- 	- x 	 x x 	 x 

Fleuristes 	.......................................... 

Magasins d'articles de sport ci d'accessoires 	............ 

27 

x 	 x x 	 x 16,019 	 -. 

Magasins 	d'acccssoires 	personnels ...................... 

28 

67.317 	+ 	8,6 58.994 	+ 	5.6 126.310 	+ 	7.2 

Tous 	Ics 	autrcs 	magasins 	............................. 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade. Chain and Independent Stores, by Kind of Business 

Canada 
November 	1970 	Novembre 

Kindof business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indépendants 
_______________________ 

All stores 

Ensemble des magasins 
_________________________ 

Sales Change Sales Change Sales Change 
- l976Ift75 - 197611475 - 1976/1475 

Ventes Variation Ventcs Variation Ventes Variation 
No.  

$'OOO $000 % $'OOO % 

I 618.531 + 7.8 233.135 7.9 851.666 + 2.9 

2 Grocery confectionery and sundries stores .............. 37.390 + 20.8 200.001 + 13.0 237.391 + 14.2 

3 7.114 + 8.1 77,758 + 6.2 84,872 + 6.3 

4 669.622 + 12.2 - 669.622 + 12.2 

5 126.913 - 11.6 32.865 + 3.3 159,777 - 8.9 

6 27.367 + 9.8 63,344 + 5.8 90,711 + 7.0 

7 

Combination stores (groceries and 	meal) 	............... 

62.060 

... 

+ 4.8 20.408 + 9.3 82,468 + 5.9 

S 

All 	other 	food 	stores 	................................... 

Department 	stores ................................... 

10.687 + 6.4 900.247 + .2 910,934 + 1.3 

9 

General 	merchandise 	stores ............................ 

General 	stores 	....................................... 

Used 	car 	dealers 	...................... 	............. - - 15.418 - 9.0 15,418 -- 9.0 

10 

Variety 	stores ........................................ 

Motor 	vehicle 	dealers 	................................. 

72.306 + 15.9 272,105 + 13.7 344,411 + 14.2 

II Garages 	........................................... - - 61.777 + 18.1 61.777 + 18.1 

12 15.856 - 8.0 92.758 + 9.3 108,614 + 6.3 

13 21.862 + 20.1 50,851 + 5.4 72.713 + 9.4 

14 50.201 + 11.9 48.403 + 30.8 98.604 + 20.5 

IS 

Service 	stations 	....................................... 

Women's clothing 	stores 	............................. 

37.702 + 17.4 43.320 + 3.0 81.022 + 9.3 

16 

Family 	clothing 	stores 	............................... 

2.707 + 2.9 3.288' ... 5.995' + 20.1 

17 

...... 

32.186 + 18.1 21.217 + 11.6 53.404 + 15.4 

18 9.055 + 10.0 47,832 + 17.1 56,886 + 15.9 

19 14.301 + 6,5 58.347 + 1.9 72.648 + 2.8 

20 3.468 + 4.5 17.862 + 18.1 21,330 + 15.7 

21 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores 	................................ 

Family 	shoe 	stores 	.................................. 

12.62 1* ... 33.104 + 11.0 45,725* - 1.8 

22 

Hardware 	stores 	.................................... 

Household 	furniture 	stores ............................ 

Pharmacies, patent medicine and cosmetics stores 32.335 + 11.9 110.918 + 17.7 143,253 + 16.3 

23 

Specialty 	shoe 	stores ................................. 

Furniture. TV.. radio and appliance stores .............. 

9.620 + 18.9 12.541' ... 22.161' + 30.9 

24 875* ... 4,843 + 25.5 15.718' + 26.3 

25 

Household 	appliance 	stores ........................... 

Florists 	............................................ 

Jcwcllery 	stores 	..................................... 7.842 + 7.9 26.181 + 18.2 44.023 + 13.8 

26 

Book 	and stationery stores .................... . ... .... 

Sporting goods and accessories stores .................. 4.592' ... 44.662 + 9.7 49.254' + 15.9 

27 16.229 + 15.6 54,976 + 16.3 71.205 + 16.1 

28 

Personal 	accessories 	stores ............................ 

286.715 3.0 282,362 + 26.9 569.076 + 9.8 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 2.200,157 + 6.9 2.8441,522 + 7.8 5,040.679 + 7.4 
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ESTIMATONS PRELIMINAIRES 

JABLEAU 16. Continerce de detail, magasins it succursales ci magasins indCpeiidants, suisant le genre de commerce 

Canada 

January-November 	1976 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independcnt stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of husincss 

Genre de commerce Sales Change Sales Change Sales Change 
- 1976/1975 1976/175 - 1976/075 

Ventes Variation Ventes Variation Venies Vanation 
No 

$'OOO % $'OOO $'OOO 

6.677.362 + 9.4 2.751.769 + 	1.7 9.429,131 + 	7.0 I 

370.169 + 7.7 2.128.521 + 26.0 2.498.690 + 22.9 2 

80.358 + 7.3 864.654 + 	19.1 945.012 + 	8.0 Tous 	Ics 	autrcs 	magasins 	d'aliments ................... 3 

5.556.906 + 13.1 - - 5.556.906 + 	13.1 4 

1.063.019 4.2 323,642 + 	5.2 1.386.661 - 	2.1 5 

257.740 + 6.3 717,210 + 	9.5 974.950 + 	8.6 6 

558.146 + 7.8 195,562 + 	16.7 753.707 + 	10.0 

Epiceries 	Boucherics ............................... 

Epiecrics, 	confiseries ci 	articles divers 	.................. 

7 

127.335 + 9.3 10,052.000 + 	9.7 10,179,335 + 	9.7 

Grands 	magasins .................................... 

8 

- 217.751 + 30.5 217,751 + 30.5 

Magasins de marehandises diverses .................... 

Magasins 	genCraux 	.................................. 

9 

736.880 + 15.7 2.850.581 + 	21.5 3,587,461 + 20.2 

Bazars 	............................................. 

Concessionnaires 	d'automobiles ........................ 

10 

- - 636.170 + 26.8 636,170 + 26.8 

Vendeurs d'automobilcs d'occasion ..................... 

II 

146.151 - 5.4 909.318 + 	10.9 1.055.470 + 	8.3 Magasins de pieces ci d'accessoires d'auiomohiles ........ 12 

179.563 + 17.8 457.493 + 	12.3 637.056 + 	13.8 

Stations-service ...................................... 

Magasins de vCtements pour hommes .................. 

. 

13 

442,623 + 13.8 427,350 + 	18.3 869,973 + 	15.9 

Garages 	........................................... 

14 

321,245 + 19.4 389,585 + 	8.4 710.830 + 	13.1 

Magasins de vCtements pour dames .................... 

IS 

23,827 + 19.2 28,868 + 	19.2 52.695 + 	19.2 16 

252.409 + 18.6 180,359 + 	12.3 432.768 + 	15.9 

Magasins de chaussures specialisees .................... 

17 

94,072 + 18.4 480.928 + 	10.3 575.000 + 	11.6 

Magasins de chaussures pour Ia 	famille 	................ 

18 

136.847 + 5.0 546,806 + 	10.1 683.653 + 	9.0 

Quincailieries 	....................................... 

Magasins 	dc 	mcuhles ................................ 19 

38,151 + 6.6 158,727 + 	12.6 196.878 + 	11.4 20 

138,054 - 7.5 308,640 + 	11.0 446.693 + 	4.5 

Magasins 	d'appareils 	mCnagers ........................ 

Magasins de meublcs. tIeviseurs, radios ci accessoires, . 21 

326.456 + 11.5 1.187.252 + 	16.3 1.513.708 + 	15.2 

Magasins de vCtements pour Ia famille ................. 

Pharmacies, mCdicaments hrcvctés ci produits de beautC 22 

82.626 + 15.5 115,018 + 30.4 197.644 + 23.7 23 

9.594 + 30.8 167.925 + 20.7 177.519 + 	21.2 Fleuristes 	.......................................... 24 

153.332 + 12.1 216.858 + 	15.0 370.190 + 	13.7 25 

40.418' ... 559,379 + 27.7 599,797* + 	32.1 

Librairics 	ci 	papeteries ............................... 

26 

160,402 + 11.7 525,494 + 	18.3 685.896 + 	16.7 

Bijouterics .......................................... 

27 

2,862,853 + 6.7 2.655,867 + 	19.8 5,518.720 + 	12.6 

Magasins d'articles de sport ci d'acccssoires 	............ 

Magasins dacccssoires personncls ...................... 

28 

20.836.538 + 9.6 30.053.725 + 	13.6 50.890.262 + 12.0 

Tous 	Ics 	autres 	magasins 	............................. 
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REV 1SF 1) FSTI\IATFS 

TABLE 17. Retail Trade. Chain and Independent Stores, by Kind of Uusiness 

Nenfoundland - Terre-Neuve 

October 	1976 	Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indépendanis 

All stores 

Ensemble des magasins 

Sales Change Saks Change Sales Change 
976/1975 1976/1975 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No.  

5'OOO % S'OOO % $'OOO % 

I x x x x 12.918 + 	7.9 

2 x x x x 10.828 + 23.6 

3 

Combination 	stores (groceries and 	meat) 	.................... 

Grocery conh.ccionery and sundries stores.................... 

x x x x 473* 

4 7.689 + 	3.3 - - 7.689 + 	3.3 

5 x x x 6,753k 

6 

All 	other 	food 	stores 	..................................... 

General 	stores 	..................................... 1.164 

.... 

+ 	6.4 6,012 + 	5.9 7,176 + 	6.0 

7 

Department 	stores ................................... 

General 	merchandise 	stores ........................... x 

Variety 	stores ...................................... x x x x x x 

8 

..

. 

x x x 14.659 5.4 

9 x x x x 

10 x x x x 7.530 + 	32.1 

II 

Motor 	vehicle 	dealers 	............................ 	.... . . 

Service 	stations 	..................................... . 

- - 807 - 	4.7 807 - 	4.7 

12 

Garages 	........................................... 

Automotive parts and accessories stores 	............... x x x x x x 

13 

Used 	car 	dealers 	.................................... . ...... 

Men's 	clothing 	stores 	................ 	. 	.............. x x x x 372 

14 x x x 844 + 28.3 

IS x 

. . 

x x x 3.296 + 20.0 

16 

Women's 	clothing 	stores 	............................. 

x 

. . 

x x x x x 

17 x x x x x x 

18 

Specialty 	shoe 	stores ................................. . 

Family 	shoe 	stores 	..... ............................. 

3011 ... 3010 

19 Household furniture stores 9380 ... 938* 

20 

Family 	clothing 	stores 	............................... . 

x x x x 263* 

21 

Hardware 	stores 	.................................... . .. 

x x x x 1,155 -- 	11.7 

22 x 3.450 + 	17.5 

23 x x x x 125 - 	18.9 

24 

Pharmacies, patent medicine and cosmetics stores ........ 

159 ... 159 

25 

Houschold 	appliance 	stores 	........................... 

Furniture. TV 	radio and appliance stores .............. 

x x x x 381 2.6 

26 

Book and stationery stores............................ 

Sporting goods and accessories stores 340 -. 	12.0 340 12.0 

27 

Florists ............................................ 

Jewellery 	stores ..................................... 

x x x 99 

28 

Personal accessories stores ............................ 

x x x x 6,133 + 	14.3 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 35.8413 + 	0.1 56,482 + 	6.1 92.285 + 	3.7 
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ESTIMATIONS REVISEES 

lABLEAI 17. (olillIleree de délail. inagains a ,ccuraIes et niagasins indépcndants. suianl le genre de commerce 

Prince Edward Island - Ile-du-Prince-Edouard 

October 	1976 	Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All 	stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/1975 1976/1975 1976/1975 - 

Ventes Variation Ventes Variation Ventes Variation 
No 

S '000 % .5'000 $ '000 

x x x x 3.121 - 	0.4 Epiceries 	-- 	Boucheries .............................. 

- - x x x x 2 

- x x x x Tous 	les 	autres 	magasins 	d'aliments ................... 3 

3.390 + 	15.3 3.390 + 	15.3 4 

x x x x 5 
x 

-- 1.281 + 	11.8 1.281 + 	11.8 6  

448 4.9 107 14.8 555 - 	7.0 

Epiceries. 	conliscries ci 	articles 	divers 	.................. 

Bazars 	........................................... 

4,951 + 23.4 4.951 + 23.4 

Grands 	magasins .................................... 

Magasins de 	marchandises 	diverses 	.................... 

8 

- 40 ... 40 ... 

Magasins 	gcnëraux 	.................................. 

9 

x x x x 2.386 + 34.3 

Conccssionnaires 	d'automohilcs ........................ 

Vendeurs d'auiomohilcs d'occasion ..................... 

10  

x x x x II 

Ill + 	35.7 213 + 	6.9 324 + 	15.3 

. 

12 

x x x x 13 

x x x x x 14 

x x x x x IS x 

x x x x x s 16 

x x x x x x 17 

- 19 ... 19* ... 

Stations-service ...................................... 

Garages 	........................................... 

18  

- - x x x x 

Magasins de pi&es ci d'acccssoires d'automohilcs ........ 

Magasins de vitcments pour hommes .................. 

1 9  

x x x S x x 

Magasins de 	vi5lcmenls 	pour dames .................... 

Magasins de vétenenIs 	pour Ia 	famille ................. 

20  

-- x x x x 

Magasins de chaussures 	spcialisees .................... 

Magasins de chaussures 	pour Ia 	1amil1e 	................ 

Magasins de meubles. icléviseurs. radios ci accessoires 21 

x x 543 -- 	2.4 

Quincailleries 	....................................... 

Pharmacies, mëdicaments brevcts ci produits de beauté 22 
x x 

Magasins 	de 	meubles 	................................ 

-- x x x x 

Magasins d'apparcils 	ménagers ........................ 

23  

- - 1. x x x 

Librairics 	ci 	papeteries ............................... 

24  

x x x x x x 

Flcurisies 	.......................................... 

Bijouterics .......................................... 25  

- - 135* ... 135 ... Magasins d'articles de sporl et daccessoires 	............ 26 

x x x x x s 27 

x x x x 2.440 - 	12.7 

Magasins d'accessoires 	personnels ...................... 

lous 	les 	autres 	magasins 	............................28 

8,379 - 	3.4 15.059 + 14.5 23.438 + 	7.3 Ensemble des 	magasins ............................29 
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REVISED ESTIMATES 

TABLE 1. Retail Trade. Chain and Independeni Slores. by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 

October 	1976 	Octohrc 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales 
- 

Change Sales Change Sales Change 
1976/175 - 1976/1975 - l976/i75 

Ventes Variation Venics Variation Ventes Variation 
No. 

$'OOO S'OOO $000 

I 24.024 + 	15.8 6.151 - 	3,9 30,175 + 	11.1 

2 Grocery confectionery and sundries stores .............. it it x 6.064 + 	17.8 

3 

Combination 	stores (groceries 	and 	meat) ............... 

x 

.x ..... 

x x 1,056 - 	13.4 

4 Department 	stores .................................. 13.847 + 	6.0 - - 13,847 + 	6.0 

5 it x it 10.679 + 	14.5 

6 

All 	other 	food 	stores 	..................................... 

2,705 + 24,9 2.705 + 24.9 

7 Variety 	stores ...................................... ..05 7 

. 

.. 

3.6 484 - 	1.8 4.541 - 	3.4 

8 

General 	merchandise 	stores ............................. 

- 

. 

- 27,733 + 	3.1 27,733 + 	3.1 

9 

General 	stores 	........................................ - 

- - 873' ... 873' 

10 

Motor 	vehicle 	dealers .................................. 

x x x x 14,924 + 26.9 

II - - 803 + 23.3 803 + 23.3 

12 

Used 	car 	dealers 	........................................ 

Service 	stations 	......................................... 

Garages 	............................................... 

205 - 	12.5 3.897 + 26.9 4.102 + 	24.1 

13 

Automotive parts and accessories stores 	.................. 

x it x x 2.283 + 	8.1 

14 

Men's 	clothing 	stores 	..................................... 

Women's 	clothing 	stores 	............ ... ............. 1,567 + 	11.6 1.360 + 	14.7 2.927 + 	13.0 

IS 

. 

344 - 	12.6 2.106 + 22.4 2,451 + 	15.9 

16 

Family 	clothing 	stores 	............................... 

x x x x x x 

17 x x x 

18 - - 1.677 + 28.7 1,677 + 28.7 

19 

Specialty 	shoe 	stores ..................................... 

Household 	furniture 	stores ....... .................... x it x x 1.108 + 	18.8 

20 

Family 	shoc 	stores 	...................................... 

Hardware 	stores 	........................................ 

x it it it 898' 

21 

..... 

507 + 	8.6 1.849 + 	17.2 2.357 + 	15.2 

22 Pharmacies, patent medicine and cosmetics stores 1.330 + 	7.2 4.178' ... 5.508' + 29.5 

23 

Household 	appliance 	stores 	............................... 

Furniture. 	T.V., 	radio 	and 	appliance 	stores ................. 

Book 	and 	stationery 	stores ............... . ........... 136 + 	6.1 1.428' ... .564' 

24 x x it x 356 + 	16.8 

25 591 -. 	4.7 187' ... 778' 

26 

Florists 	................................................. 

..... 

- - 539 + 	6.0 539 + 	6.0 

27 

Jewellery 	stores 	........................................ 

Sporting goods and accessories stores .................. 

x it it it 1,146 + 	10.4 

28 

Personal accessories stores ............................ 

x it it it 17.918* 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 70.826 + 17.6 89,253 + 13.2 160.079 + 	15.1 
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ESTIMATIONS REVISEES 

TABLE AL IS. Commerce de detail, magasins a succiirsales et inagasins indCpendants. suiant Ic genre de commerce 

New Brunswick - Nouveau-Brunswick 

October - 1976 	Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Chanoc Sales Change 
- l976/i75 -- 1976/175 1976/I75 

Ventes Variation Ventes Variation Ventes Variation 
No 

S'000 % S'OOO % 

x x x x 24.172 + 	9.7 Epicerics 	- 	Bouchcrics .............................. 

x x x 5 6.219 + 	1.0 2 

x x x x 1.590 4- 	13.6 3 

2.804 + 	16,1 - - 12,804 + 	16.1 4 

x x x x 5,179 - 	15.8 5 

x x x x 4.968 ... 6 

3,770 -• 	2.7 1.069 + 25.8 4.838 + 	2.4 7  

x x x x 27.255 .4- 	8.8 8 

- - x x x x 9 

846 12.7 8.086 + 27.9 8.932 + 22.5 

Epiceries. 	con tiserics ci 	articles divers .................. 

10 

- 1.796 - 	5.5 1.796 -- 	5.5 

Tous 	les autres 	magasins d'aliments .................... 

Grands 	magasins .................................... 

Garages 	................................... 	... 	.... II 

245 + 	4.4 3.203 + 	12.2 3.449 + 	11.6 

Magasins de marchandises diverses .................... 

Magasins 	généraux 	.................................. 

12 

485* ... 1.100 + 22.0 1,585 + 33.4 

Bazars 	............................................. 

Concessionnaires d'automobiles ........................ 

13 

1.375 + 33.5 442k ... 1,818* + 	13.6 

Vendeurs d'automobilcs d'occasion .....................

Stations-service ...................................... 

14 

875 + 	11.4 925 + 	9.4 1.800 + 	10.4 

Magasins de piôces et d'acccssoires d'automobilcs ........ 

IS 

x x x x x x 

Magasins de vétcments pour hommes .................. 

rvlagasins de 	vétements pour dames .................... 

16 

873* ... 311 + 21.4 1.184* ... 

Magasins de v6temcnts pour Ia famille ................. 

Magasins dc chaussures specialisées ..................... 

17 

1.733 + 23.3 1,733 + 23.3 

Magasins de chaussures pour la 	famille 	................ 

Quincailleries 	....................................... 18 

x x x x 2.823 - 	0.6 

. 

1 9  

x x x x 361 + 	22.3 20 

x x x x 226 - 	91) 

Magasins 	de 	meuhies ................................ 

Magasins dc meubles. tCléviseurs. radios ci accessoires ... 21 

Magasins 	d'apparcils 	ménagers ........................ 

x x 3,497* ... Pharmacies, médicamenis hrevctés ci produits de beauté 22 x 

it x x x 454 4- 	12.8 Librairics 	ci 	papeteries ............................... 23 

it x x it 391 + 	17.6 Fleuristes 	......................................... 24  

608 + 	16.7 292* ... 900 + 26.9 25  

- - 897 + 24.7 897 + 24.7 

Bijouteries ..........................................

Magasins d'articles de sport ci d'accessoires 	...........26 

102 ... 602 ... 704 ... 27 

it x x x 6.963* ... 

Magasins &accessoircs personnels ......................

Tous 	les 	autres 	magasins ............................28 

51,027 - 	3.7 75,641 + 105 126.667 + 	4.2 Ensemble des 	magasins ............................29 
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REVISED ESTIMATES 

TABLE 19. Retail Frade. Chain and Independent Stores, by Kind of Business 

Quebec 

October 	1976 	Ociobrc 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
l976/l75 - l97oiF75 - - 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$'OOO % S'OOO $'OOO 

I Combination stores (groceries and 	meat) .............. x x x 254.721 - 	(1.3 

2 x x x x 76,247 + 	16.9 

3 All 	other 	food 	stores 	........................... 	. 	... 1.308 + 20.6 23,647 + 	10.1 24.955 + 	10.6 

4 

Grocery confectionery and 	sundries stores ...................... 

........ 

115.817 

.... 

+ 	14.0 - 115.817 + 	14.0 

5 

Department 	stores ................................... 

General 	merchandise 	stores .......................... 18.671 + 	4.0 8,250 11.1 26.921 - 	1.1 

6 x 

.. 

x x x 16,079 + 	15.1 

7 

General 	stores 	.......................................... 

12.983 + 	6.7 7.715 + 28.8 20.698 + 	14.0 

8 - - 228,679 - 	4.8 228.679 -- 	4.8 

9 

Variety 	stores ........................................ 

Motor 	vehicle 	dealers ..................................... 

- 4.687 -- 	0.7 4,687 0.7 

Ill 

Used 	car 	dealers 	......................................... 

17.006 7.5 65.783 + 	6.7 82,790 + 	3.4 

II 

Service 	stations 	..................................... 

- - 23.844 + 	19.9 23.844 + 	19.9 

12 

Garages 	................................................ 

4.373 - 	2.3 25,687 + 33.5 30.060 + 26.7 

13 4.012 + 	7.9 13,998 + 	17.8 18.010 + 	15.4 

14 13.560 + 24.7 16.503 + 24.4 30.063 + 24.5 

IS 

Automotive 	parts 	and 	accessories stores 	................... 

Men's 	clothing 	stores 	................................... 

11.700 + 20.8 18.084 + 	1.6 29,783 + 	8.4 

lb 

Women's 	clothing 	stores 	............................... 

Family 	clothing 	stores 	................................. 

Specialty 	shoe 	stores ................................ 2,000* ... 871' ... 2.871* 

17 

.. 

12.436' ... 7.871' .. 20,307' 

18 Hardware 	stores 	................................... x x x 20.417 - 	12.7 

19 

.........

3.126 + 	0.7 16.191 + 	6.3 19.317 + 	5.4 

2(1 

Family 	shoe 	stores 	.................................. 

Household 	furniture 	stores ............................. 

x x x 3375' 

21 

Household 	appliance 	stores 	............................... 

Ftirniture, 	TV.. 	radio 	and 	appliance 	stores ............. 1.284' ... 8.325 6.6 9,609' 13.6 

22 Pharmacies, patent medicine and cosmetics Stores 

.. 

1.236' ... 28.447 + 	12.6 29.683* + 	8.5 

23 Book 	and 	stationery 	stores ........................... 1.497 5.2 3,458 + 34.2 4,955 + 	19.2 

24 x x x 3.626 + 	11.4 

25 2.719 + 	15.1 6.157 + 	7.2 8,875 + 	9.5 

26 

.... 

x x x x 15,598 + 	15.2 

27 

Florists 	.................................................. 

Jewellery 	stores 	........................................ 

2.985 + 	6.4 19.123' ... 22,108 + 32.5 

28 

Sporting goods and accessories Stores ..................

Personal 	accessories 	stores ............................ 

52.252 + 	9.6 56.221 + 	11.8 108,473 + 	10.7 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 437.797 + 	9.5 814.773 + 	4.1 1.252,570 + 	5.9 
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ESTIMATIONS REVISEES 

TABLEAU 19. ('ominerce de délail. magasins it succursales ci magasins indépendants. sui'ant Ic genre de commerce 

Metropolitan Montreal - Zone métropolitaine de Montréal 

October - 1976 - Octobre 

Chain stores 

Magasins ii succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble dcs magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1976/175 - 1976/1975 - 1976/1975 

Ventes Variation Venics Variation Ventes Variation 
No 

$'OOO $'IK)O % $000 17, 

x x x x 124.616 + 	1.1 Epicertes 	Boucherics .............................. 

x x x x 29.428 + 	7.8 2 

805 + 	25.7 13.616 + 	1.8 14.421 + 	2.9 Tous 	les autres 	magasins d'aliments ................... 3 

73.409 + 	14(1 - 73.409 + 	14.0 4 

5.291 16.7 1,046 - 	4.6 6.336 14.9 5 

- 287 + 32.4 287 + 32.4 

Epiccrics. 	confiscrics 	ci 	articles 	divers 	.................. 

6 

4.422 + 	12.2 2.621 * 7.043* + 25.7 

Grands 	magasins .................................... 

7 

- 101,430 - 	6.7 101.430 -- 	6.7 

Magasins 	de 	marchandises 	diverses 	.................... 

Magasins 	genéraux 	.................................. 

m 8 

2.037* ... 2.037* ... 

Bazars 	............................................. 

Conccssionnaircs 	d'autoobtles ........................ 

9 

0.894 + 	6.0 23,381 + 	8.4 34.275 + 	7.6 

Vendeurs 	d'automobilcs 	d'occasion ..................... 

Stations-service ..................................... ..10 

4,579 + 26.3 4.579 + 26.3 Garages 	........................................... 

. 

II 

2.594 14.1 9,053 + 26.2 11.646 + 	14.2 Magasins de pieces ci d'accessoires d'automohilcs ........ 12 

3.088 + 	7.6 5.854 + 	10.7 8.942 + 	9.6 13 

7.687 + 29.2 7.311 -4- 	20.5 14.999 + 24.8 14 

6.387 + 28.8 3.752 ... 10 . 138* 7.5 

Magasins de vétements pour dames .................... 

IS 

1.201 * 551 ... 1.751 ... 

Magasins de 	vCtements pour hommes .................. 

Magasins de vCtements pour Ia 	famiUc ................. 

16 

6,742 + 26.6 3.669 ... 10,411* + 34.8 

Magasins de chaussures spécialisces .................... 

17 

x x x x I0.355 ... 

Magasins de chaussures pour Ia familic 	................ 

18 

x x x x 15.937 + 	3.1 19 

S x x x 2.022* ... 

Magasins 	de 	meubles ................................ 

20 

x x x x 4.384 - 	19.6 Magasins de meubles. tClCviscurs, radios et accessoires 21 

Magasins 	d'appareils 	ménagers ........................ 

x x x x 16.933 + 	3.3 Pharmacies. mCdicaments brevetCs et produus de heauté 22 

944 + 	5.4 1,648* ... 2.592* + 26.0 

Quincailleries 	....................................... 

23 

x 1.841 + 	6.1 24 

2.037 + 	15.8 2,992 + 34.8 5,029 + 26.4 25 

x x x x 7.517 + 	14.2 

Fkuriste', 	.......................................... 

26 

Librairics 	Ct 	papctcrics ............................... 

Bijouteries 	.......................................... 

Magasins d'articics dc sport ci d'accessoires 	............ 

2.153 + 	1.7 11.689* ... 13.842 ... 27 

29,933 + 	4.1 26,910 + 	2.4 56.843 + 	3.3 

Magasins d'acccssoires 	personnels ...................... 

28 

261.411 + 	7.5 331.630 + 	1.6 593.042 + 	4.1 

bus 	es 	autres 	magasins ............................. 

	

Ensemble des 	magasins ............................. 29 



RFVISH) ESlIMATEs 

TABLE 20. Relail Trade. Chain and Independent Stores, by Kind of Business 

ontario 

October 	1976 	Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
-- I976/l75 - l976/l75 l976/i!75 

VCI1tL'S Variation Ventes 'variation Ventes Variation 
No.  

1000 $ '000 $ '000 

I 300.810 + 	8.3 70.746 2.4 371.556 + 	6.1 

2 22.796 + 	13.7 55.855 + 34.3 78.651 + 27.6 

3 

Combination stores (groceries and meat) ................ 

4.308 - 	1.3 34,166 + 	9.5 38,474 + 	8.2 

4 

All 	other 	food 	stores 	................................... 

Department 	stores .................................. + 	8.5 - - 210,790 + 	8.5 

5 

Grocery confectionery and 	sundries stores ................. 

210..790 

39.209 + 	3.3 4,599 + 	0.5 43,807 + 	3.0 

6 

General 	merchandise 	stores ............................ 

x x x x 12.727 -- 	2.2 

7 

General 	stores 	........................................... 

20.349 + 	3.7 6.239 + 	15.7 26,587 + 	6.3 

8 Motor 	vehicle 	dealers ...................... ......... - 328.138 8.2 328,138 8.2 

9 Used 	car 	dealers 	................................... - 7.037 + 	19.9 7.037 + 	19.9 

10 32.675 + 	21.0 106,240 + 23.3 138.915 + 22.8 

II 

Variety 	stores ......................................... 

- 22,575 + 28.2 22.575 + 28.2 

12 

Service 	stations 	....................................... 

...... 

6.184 

.......... 

- 	10.7 38,425 + 	7.6 44,610 + 	4.6 

13 9.920 + 	11.3 18.753 + 	5.5 28,673 + 	7.5 

14 

Garages 	.................................................... 

Men's 	clothing 	stores 	................................... 

20.214 + 20.5 19,231k 39445 + 29.4 

IS 

Automotive 	parts and 	accessories stores 	................... 

Women's 	clothing 	stores 	............................... 

10.915* ... 10.743 + 	13.9 21.658 + 26.1 

16 

Family 	clothing 	stores 	............................... 

+ 	18.7 1.984 ... 2,689 

17 Family 	shoe 	stores 	................................. ... 8.366 + 28.2 20.383 

IS x x x x 16.797 + 	17.7 

19 

Specialty 	shoe 	stores ...................................705 

6.947 + 	6.4 21.912 -. 	1.4 28.859 + 	0.3 

20 x x x x 9.095 - 	8.8 

21 8.002 - 	6.5 9.056 + 	11.0 17.057 '4' 	2.0 

22 

Hardware 	stores 	. ................................ ........ 

Pharmacies, patent medicine and cosmetics stores 

12.,0.17 

14.948 + 	14.9 36.729 - 	2.4 51,677 + 	2.0 

23 Book 	and 	stationery 	Stores ........................... 4.462 + 	4.8 3,750 + 35.4 8.212 + 	16.8 

24 

Household 	furniture 	stores ............................... 

Household 	appliance 	stores 	................................. 

Furniture. T.V.. 	radio and 	appliance 	stores ................. 

x x x x 7,052 + 	21.8 

25 

Florists 	............................................ 

5.972 + 	13.6 7.075 + 	16.2 13.047 + 	15.0 

26 

Jewellery 	stores 	..................................... 

x 

. 

x x x I 5537 

27 

Sporting goods and accessories stores .................. 

8.339 '4- 	12.7 17.039 8.1 25.378 -. 	2.2 

28 

Personal 	accessories stores ............................ 

122.208 + 	9.2 103,545 + 	13.3 225.753 + 	11.1 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 871.653 + 	9.8 983,526 + 	4.7 1,855.179 + 	7.0 
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ESTIMATIONS REVISEFS 

rABLFAu 20. Commerce dc detail. niagasins a succursales ci niagasins indCpendants. suiani Ic genre de commerce 

Metropolitan Toronlo - Zone métropolitaine de Toronto 

October - 1976 	Oeiohre 

Chain stores 

Magasins a succursaics 

Independent storcs 

Magasins indCpendants 

All 	stores 

Ensemble dcs magaon 
Kind of hu\lness 

Genre de commerce Sales Change Sales Change Sales Change 
-- l976/l75 - l976/l7S - 1976/1975 

Ventes Variation Ventcs Variation Ventcs Variation 
No 

$ '000 % $ '000 % 5 1000 

x x x x 132.919 + 	4.2 Epiceries 	Boucheries 	.............................. 

x x x x 19.593 + 	14.2 2 

2.889 + 6.3 14.519 + 20.4 17.407 + 	17.8 Tous 	les 	autres 	magasins 	d'alinicnts. .................. 3 

88.417 + 8.3 88.417 + 	8.3 4 

x x x 15,118 + 	33.5 S 

- 487 + 	II.! 487 + 	11.1 6 

x x x x 5.774 + 	8.9 

Magasins de 	marchandiscs diverses .................... 

7 

102.371 13.9 102.371 - 	13.9 S 

- 1.658 + 	9.6 1.658 + 	9.6 9 

11.417 + 16.3 36.434 + 	25.1 47,852 + 22.9 tO 

4,885* ... 4.885k ... Garages 	...... 	.................................... II 

1.557 + 0.5 10.346 1.2 11.903 - 	0.9 

Epiceric. 	confiscnes ci 	articles 	divers 	.................. 

12 

4.995 + 80 6.538 - 	5.9 11.533 - 	0.3 

Grands 	niagasins .................................... 

13 

9.436 + 19.5 9.209 ... 18 .645* + 35.3 

Magasins 	génCraux 	.................................. 

Bazars 	............................................. 

14 

x x x x 6.939 + 	5.7 

Cuncessionnaires 	d'automohilcs ........................ 

Vendeurs d'auiomobilcs d'occasion ..................... 

IS 

x x x x 1.413* ... 

Statiuns.scrvice ...................................... 

16 

x x x x 5,574 + 35.7 

Magasins de pièces ci d'acccssoires d'autumohiles ........ 

Magasins de vétements pour hommes .................. 

17 

x x x x 5.761 * , 

Magasins de vétements pour dames .................... 

Magasins de vétements pour 	a 	lamille ................. 

IS 

3.104 20.6 6.789 + 	17.5 9,894 + 	2.1 

Magasins 	de 	chaussures 	spccialisées .................... 

Magasins de chaussurcs pour Ia 	famille 	................ 

19 

x x x x 2.776 8.7 

Quincailicries 	....................................... 

Magasins 	de 	meubles 	................................ 

20 

x x x 8.738 + 	0.6 

Magasins d'appareils 	ménagers ........................ 

Magasins de meubles, tClCviscurs. radios ci accessoires ...  21 

5.339 + 30.9 15.588 + 	6.6 20.926 + 	11.9 Pharmacies, médicaments brevctés ci produits de beaute 

. 

.22 

2,718 + 5.8 1 .662 + 30.2 4.380 + 	13.9 23 

x x x x 2.680* ... 

Librairies 	ci 	papeterics ............................... 

24 

2.211 + 11.8 1.598 + 	4.5 3.508 + 	8.6 

Flcurisics 	.......................................... 

Bijouterics .......................................... 25 

x x x x 6.634* ... Magasins d'ariicics de sport ci d'acccssoires 	............ 26 

4.299 + 9.5 6.893 + 	8.3 11.192 + 	5.9 27 

37.254 + 9.2 42.912 + 20.2 80.165 + 	14.8 

Magasins d'accssoircs 	personncls ...................... 

28 

331.549 + 9.1 320.892 + 	.9 5 652,441 + 	7.5 

Tous 	les 	autres 	magasins 	............................. 
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REV 151:1) FSTI MATES 

TABLE 21. Retail Trade. Chain and Independent Stores, by Kind of Btisines 

Manitoba 

October 	1976 	Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indpendanis 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
l976/I75 - l976/l75 - l97ô/l75 

Ventes Variation Ventes Variation Ventes Variation 
No.  

S'OOO $'OOO % $'OOU % 

I Combination stores (groceries and meat) 27.225 + 	12.2 8640 - 	5.5 35,865 + 	7.3 

2 4.206 + 	9.4 6,387 + 	6.1 10.593 + 	7.4 

3 x x 2.852 + 	16.1 

4 

All 	other 	food 	stores 	...................................... 

Department 	stores .................................. 33.673 + 	12.9 33.673 + 	12.9 

5 

Grocery conflxtionery and 	sundries stores ................. 

General 	merchandise 	stores .......................... 4,768 

. 

- 	0.6 2.265 + 	7.3 7.032 + 	1.7 

6 x 

.. 

x x x 9,883 + 	12.4 

7 1.821 + 	10.5 167 + 29.7 1.989 + 	11.9 

8 Motor 	vehiele 	dealers ............... 	............... 51,506 + 	6.4 51,506 + 	6.4 

9 

General 	stores 	.......................................... 

Used 	car 	dealers 	................. 	.................. - -- 226 ... 226 

10 

Variety 	stores ........................................ 

2,438 + 	7.1) 8,295 + 	16.7 10,733 + 	14.3 

II 

.....- 

528 ... 528k 

12 

Service 	stations 	...................................... 

..... 

x x x x 3.126* 

13 771* 781 + 	12.1 1.553* + 23.5 

14 Women's 	clothing 	stores 	............ ................ 1 . 880* 749 - 	9.9 2.629 + 	21.1 

IS 

Garages 	................................................. ... 

Automotive parts and 	accessories stores 	..................... 

1.380 - 	13.2 960 + 	17.9 2.339 2.7 

16 x x x x 77 

17 

Men's 	clothing 	stores 	.................................. 

x x x x 1.077 + 	14.3 

18 

Family 	clothing 	stores 	................................ 

. 

x x x 1.986 + 	2.5 

19 

Specialty 	shoe 	stores ...................................... 

x x x x 1.919 + 25.3 

20 

Family 	shoe 	stores 	....................................... 

x x x x 1,019* 

21 

Hardware 	stores 	........................................ 

Household 	furniture 	stores ................................ 

x x x x 1.566 + 	18.9 

22 

Household 	appliance 	stores 	............................... 

Furniture. 	F.V.. radio and appliance stores .............. 

Pharmacies, patent medicine and cosmetics stores 1.247 + 	3.3 5.471 + 	10.2 6.718 + 	8.9 

23 x x x x 447 -- 

24 528 + 26.6 528 + 26.6 

25 

Florists ............................................ 

465 + 	13.6 1.111* ... 1.575k 

26 

Book 	and 	stationery stores ............ ................ 

x x x x 1.249 + 	35.1 

27 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores .................. 

346 - 	1.9 996 + 	8.3 1.342 + 	5.5 

28 

Personal accessories stores ............................ 

x x x x 24.469 + 	17.4 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 97.334 + 10.2 121,166 + 	8,0 218,500 + 	9.0 
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ESTIMATIONS REVISI.ES 

TABLEAU 21. ('ommerce de délail. niagains i succtiraIcs ci magasins indépciidants, suisant Ic genre de commerce 

Metropolilan Winnipeg - Zone niéiropolitamne de Winnipeg 

Octohcr - 976 	Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All 	stores 

Ensemble des magasins 
Kind of business 

Genre dc commerce Sales Change Sales Change Sales Change 
1976/075 - 1976i175 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

21.465 + 	11.9 4.285 - 	15.3 25.751 + 	6.2 Epicerics 	- 	Bouchcries .............................. 

3.929 + 	12.9 3.256 + 	4.5 7.185 + 	8.9 2 

x x x x 2.029 + 	0.1 Tous 	les 	autres 	magasins d'aliments ................... 3 

30.973 + 	12.7 - 30.973 + 	12.7 4 

x x x x 2.358 + 	16.1 5 

44' ... 44' ... 6 

x x x x 796 + 	5.1 7  

24.001 + 	4.1 24,001 + 	4.1 8 

x x x x 9 

2.149 + 	9.6 4.357 + 24.9 6.506 + 	19.4 1 0  

xx x Garages 	................................... 	....... II 

S x x x 2.269 + 	0.4 12 

x x x x 872 + 29.5 13 

1.580' ... 455 3.8 2.034' + 25.3 14 

x x x 560 - 	1.2 IS x 

x x x 70* ... 

Epiceries. 	confiseries Ct 	articles divers 	................... 

1(1 

x x x 916 + 29.5 

Grands 	magasins ..................................... 

Magasins de 	marchandises diverscs 	..................... 

17 x 

S x x x 275' ... 

Magasins 	généraux 	................................... 

Bazars 	.............................................. 

18 

x x x x 1.391* ... 

C'onccssionnaires 	d'automohtics ......................... 

Vendeurs d'automobiles d'occasion ...................... 

1 9  

x x x x 395 + 20.0 

Stations-service ....................................... 

20 

750 + 	13.4 750 + 	13.4 

Magasins dc pièces ci d'accessoires d'automohilcs ......... 

Magasins de vétements pour hommes ................... 

Magasins de meubles, téléviscurs, radios ci accessoires 21 

x x x 4.374 + 	8.8 

Magasins de vétemcnts pour dames ..................... 

Pharmacies, médicamcnts brevetés ci produits de heauté 22 x 

Magasins de vétements pour Ia 	famille .................. 

x x x x 372 + 	14.0 

Magasins de chaussures 	specialisécs ..................... 

Magasins de chaussures pour Ia famillc 	................. 

2 3  

- - 365 + 30.8 365 + 30.8 

Quincaillerics 	........................................ 

Magasins 	de 	meubles 	................................. 

2 4  

x x x 1.261 * 

Magasins 	d'appareils 	ménagers ......................... 

.. 

.. 

2 5  

x x 807' ... 

Librairies 	ci 	papcteries ............................... 

26 x x 

339 + 	0.9 810 + 	14.0 1.149 + 	9.8 

Flcuristes 	.......................................... 

Bijouterfes .......................................... 

27 

6.960 4- 	6.5 8,605 + 	33.3 15,565 + 	9.8 

Magasins d'articles dc sport ci d'accessoires 	............ 

Magasins 	d'accessoires 	personnels ...................... 

28 

73,633 + 	11.9 59.632 + 	7.9 133,265 + 	10.1 

Tous 	cs 	autres 	magasins ............................. 
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REVISED ESTIMATES 

TABLE 22. Retail Trade. Chain and Independent Stores, by Kind of Business 

Saskatchewan 

October 	1976 	Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
l976/I75 -- 1976/175 - 1976/1975 

Venies Variation Ventes Variation Venics Variation 
No. 

$'OOO % $'OOO % $'OOO % 

I x x x x 25,941 + 	13.1 

2 

Combination 	stores (grocerics and 	meat) .................... 

Grocery confectionery and sundries stores .............. x x x x 9.956 + 25.1 

3 102 

...... 

+ 	16.4 1.634 -- 1.736 + 	0.8 

4 

All 	other 	food 	stores 	................................... 

15.990 + 	8.4 - 5.990 + 	8.4 

S 

Department 	stores .................................... 

10.497 - 	9.3 2,374* ... 12.871* 3.2 

6 

General 	merchandise 	stores ............................ 

General 	stores 	..................................... .4.881* 9,956 + 24.0 14,838* + 31.6 

7 2.592 + 	8.6 588 + 	10.4 3,179 + 	8.9 

8 

Variety 	stores ....................................... 

- - 73.906 + 	19.3 73.906 + 	19.3 

9 

Motor 	vehicle 	dealers .................................... 

- - 264* ... 264 

10 1.581 - 	3.0 13.441 + 35.8 15.022 + 30.3 

II - - 690 ... 690 

12 

Used 	car 	dealers 	........................................ 

Service 	stations 	...................................... 

x x x x 4.025 + 26.3 

13 

Garages 	............................................... 

Automotive 	parts and 	accessories stores 	.................... 

Men's 	clothing 	stores 	.... 	. 	.......................... x x x x 2.113 + 	18.3 

14 1.811 + 	16.2 1.917 1.6 3,728 + 	6.2 

IS Family 	clothing 	stores 	.............. . ............... 

...... 

x x x x 2,991 + 	9.0 

16 

.. 

x x x x 262* 

17 

Women's 	clothing 	stores 	............................. 

x x x x 1,277 + 	16.7 

18 

Specialty 	shoe 	stores ................................. . 

Hardware 	stores 	................................... x x x x 2.667 + 	11.5 

19 

Family 	shoe 	stores 	.................................. . 

Household 	furniture 	stores ........................... x x x x 1,781 17.4 

20 

...... 

x x x x 989* 

21 x x x x 2,684 3,0 

22 

Household 	appliance 	stores 	................................ 

Furniture, 	TV.. 	radio and 	appliance Stores .................. 

Pharmacies, patent medicine and cosmetics stores 	

...... 

1.856 + 	9.6 4,647 + 	6.8 6.503 + 	7.6 

23 Book 	and 	stationery 	stores ........................... x x x x 478 + 23.7 

24 

.... 

x x x x 522 + 	7.9 

25 

Florists 	............................................... 

501 + 	9.7 633 - 	10.1 1.134 2.3 

26 Sporting goods and accessories stores 2.129 + 	9.9 2.129 + 	9.9 

27 

Jewcllery 	stores 	.................................... 

129 + 	4.2 1.796 + 23.1 1.925 + 	21.6 

28 

Personal accessories stores ............................ 

x x x 23.893 

29 

All 	other 	stores ..................................... 

All 	Stores 	........................................ 75,832 + 20.5 157,661 + 18.4 233.493 + 	19.1 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de délail, niagains a succursales el magasins indépendants, suianI le genre de commerce 

Alberta 

October -- 1976 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins inkpcndants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1976/1975 l976/l75 - 1976,li75 

Venics Variation Ventes Variation Ventes Variation 
No 

S .000 % $000 % $ 1000 

x x x x 63,675 + 	9.9 Epicerics 	- 	Boucheries .............................. 

x x x x 12.494' ... 2 

I 70* ... 4.365' ... 4,535' ... 3 

73.728 + 	11.1 -- 73.728 + 	11.1 4 

11.706 - 	12.9 6.256 + 	16.1 17.962 - 	4.6 

Grands 	magasins .................................... 

5 

x x x x 17.682 + 	6.6 

Magasins de 	marchandises diverses 	.................... 

6 

2.748 + 	1.2 999 + 	21.9 3,747 + 	6.0 7  

- 112.172 + 	9.5 112.172 + 	9.5 8 

- x x x x 9 

5.192' ... 24.599 + 22.9 29.790* + 25.3 

Epiceries, 	conliserics et 	articles divers 	.................. 

10 

4.311 + 29.5 4.311 + 29.5 

1 OUS 	les 	autrcs 	magasins 	d 'aliments .................... 

II 

x x x x 7.269 + 	1.9 12 

Magasins 	géneraux 	.................................. 

1,560 + 	32.5 5.184 + 	9.1 6.744 + 	13.8 

Bazars 	............................................. 

Conccssionnaires d'automobilcs ........................ 

13 

5.251 + 22.9 2.879 + 	19.4 8,130 + 	21.6 

Vendeurs d'automohiles d'occasion .....................

Stations-scrvice ......................................

Garagcs ........................................... 

14 

3.909 + 	26.7 3.692 + 	1.3 7.602 + 	2.9 

Magasins de pieces ci d'acccssoires d'automohilcs ........ 

IS 

x x x x x x 

Magasins de vétements pour hommes .................. 

Magasins de vétements pour dames .................... 

pe lb 

x x x x 3.418 + 26.3 

Magasins de vCtements pour 	Ia 	lamille ................. 

Magasins de chaussures 	scialisees .................... 

17 

x x x 6.520 + 	17.7 

Magasins de chaussurcs pour Ia 	famille 	................ 

Quincaillerics 	....................................... 18  

x x x x 6.635* ... 1 9  

x x x x 3.108 + 	11.2 20 

S x x x 1.579' ... Magasins de meubics. tClCviseurs, radios ci accessoires 21 

2.161 + 	28.1 9.862 + 26.8 12.024 + 27.0 

Magasins 	dc 	meubles 	................................ 

Pharmacies. mCdicaments hrevetCs et produits dc heautC 22 

596 + 	22.5 408 + 	10.4 1.003 + 	17.3 

Magasins d'appareils 	menagers ........................ 

2 3  

x x x 997 + 23.9 

Librairics 	ci 	papeteries ............................... 

24  

1.722 + 	15.0 1.596' ... 3.318' + 28.0 

Flcuristes 	.......................................... 

Bijouteries .......................................... 25  

231' ... 4.435' ... 4.666' + 	31.2 Magasins darticles de sport ci d'accessoires 	.......... 26 

.543 + 	8.6 2,184 + 	7.7 3.727 + 	8.1 27 

30.153 + 	4.9 31.982' ... 62.135* + 29.3 

Magasins daccessoires personnels ...................... 

28 

207.560 + 	9.1 273.005 + 19.7 480.565 + 14.9 

bus 	cs 	autres 	magasins ............................. 

	

Ensemble des 	magasins ............................. 29 
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H EVISEJ) ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Siores, by Kind of Business 

Brilisli Columbia - Colombie-Britannique 

October 	1976 	Octobre 

Kind of business 

Genre dc commerce 

Chain stores 

Magasins it succursalcs 

Independent 

Magasins indépcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1976/1975 - 1976/1975 -- 1976/1975 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$ '000 9. $ '000 % 5•000 

I 65.865 -- 	2.9 28.898 + 26.5 94.763 + 	4.4 

2 

Combination 	stores (groceries and 	meat) 	............... 

2.679 + 	11.7 22.913 + 23.6 25.591 + 	22.2 

3 855 -- 12.474 + 	19.5 13.329 + 	18.0 

4 

Grocery confectionery and 	sundries stores ................. 

All 	other 	food 	stores 	................................... 

x - x x 

5 

Department 	stores ........................................ 

General 	merchandise 	stores .......................... + 	9.3 1,799 + 	5.6 18,304 + 	8.9 

6 x x x x 6,414 3.8 

7 x x x 5,888 + 	14.5 

8 

16,50. 5 

x x x x 107,101 + 	10.2 

9 

General 	stores 	.......................................... 

- x x x x 

10 

Variety 	Stores ........................................... 

Motor 	vehicle 	dealers .................................... 

Service 	stations 	.................................... 7.741 1.1 33.051 + 	17.8 40.792 + 	13.6 

II 

Used 	car 	dealers 	........................................ 

... 

6.191 + 28.5 6,191 + 28.5 

12 1.674 - 	8.9 6.108 - 	1.1 7.783 2.9 

13 

Automotive 	parts 	and 	accessories stores 	.................. 

1.957* ... 2.978 + 	8.3 4.935 + 30.4 

14 

Garages 	....................................................... 

4.692 + 	0.1 5,547* ... 10,239* + 	18.6 

15 4.147 + 	3.5 3.008 + 	17.1 7.156 + 	8.8 

16 

Men's 	clothing 	stores 	................................ 

Family 	clothing 	stores 	............................... 

x x x x 725 + 32.8 

17 

Women's 	clothing 	stores 	............................. 

Family 	shoe 	stores 	................................. .x x x x 3.626 3.7 

8 

Specialty 	shoe 	stores ................................. . 

Hardware 	stores 	................................... x x 4.834 + 	5.6 

9 x x x x 5,540 + 27.8 

20 Household 	appliance 	stores 	................ .......... 

..... 

x x x x 2.498 + 	19.6 

21 x x x x 7,313 6.9 

22 

Household 	furniture 	stores ................................ 

Pharmacies, patent medicine and cosmetics stores 6.349 + 	13.6 14.481 + 	24.7 20.830 + 	21.1 

23 Iook 	and 	stationery 	stores ........................... 

..... 

596 + 28.7 1.331 + 24.4 1.927 + 25.7 

24 

Furniture. 	TV.. 	radio and 	appliance stores ................... 

Florists 	........................................... -.- - 1.756 + 	16.0 1.756 + 	16.0 

25 1.917 + 	5.6 2.681 - 	16.7 4.597 8.6 

26 

Jewellery 	stores 	.................................... 

..... 

...... 

x x x x 8,005* 

27 

Sporting goods and accessories stores .................. 

1.268 + 	6,6 7,564 + 	31.3 8,832 + 27.0 

28 

Personal 	accessories stores ............................ 

35.168 + 	0.2 40.673* ... 75,842 + 22.3 

29 

All 	other 	store' 	..................................... 

All 	stores 	........................................ 245.767 + 	1.1 334,693 + 18.7 580,460 + 10.6 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de délail. magasins a succursales el magasins indépendants. suivant Ic genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

Octohcr 	1976 	Octobre 

Chain stores 

Magasins A sucursaks 

lndcpcndcnt stores 

Magasins indépendants 

All 	stores 

Ensemble des magasins 
Kind ol' business 

Genre de commerce Sales ('hange Sales Change Sales 
-- 

 Change 
1976/I75 1976/1975 - 1976/1975 

Ventes Variation Ventes Variation Veotes Variation 
No 

$ '000 % $ '000 $ '000 

26.665 - 	11.1 14.314 + 	15.9 40.979 3.2 Epiceries 	IIoucheries .............................. 

1.706 + 	3.2 11.287 + 	31.1 12.992 + 26.6 2 

699 5.3 5,821 + 	11.6 6.520 + 	9.5 Tous 	Ics 	autres 	magasins 	d'alimcnts ................... 3 

52.508 + 	0.2 - 52.508 + 	0.2 Grands 	magasins .................................... 4 

6,626 + 	13.8 326 -- 6,952 + 	13.1 

Epiccries, conlseries et 	articles divers .................. 

5 

694* ... 694 ... 

Magasins de 	marchandises diverses 	.................... 

6 

674 ... I80 ... 854 ... 

Magasins 	généraux 	.................................. 

Bazars 	............................................. 7 

x x x x 53,528 + 	4.4 Conccssionnaires d'automohiles ........................ 

. 

8 

- 171 * ... 171 ,.. 9 

5.288 1.5 15.230 + 20.8 20.518 + 	14.1 

Vendeurs d'automohiles d 'occasion .....................

Stations-service ...................................... 10 

2.368 -- 	0.3 2.368 - 	0.3 II 

995 7.4 1.156 - 	6.1 2,151 - 	6.7 12 

1.504 ... 943 - 	5.1 2,447 ... 

Magasins de piôces et d'accessoires d'automohiles ........ 

13 

2,290 4.7 3.43 1* ... 5.721 + 	19.4 

Magasins de vétements pour hommes .................. 

Magasins dc vétements pour dames .................... 14 

x x x x 2.755 + 26.6 IS 

x x x x 377 + 25.5 

Garages 	........................................... 

16 

x x x x 1.437 - 	7.5 

Magasins de chaussures spécialisées .................... 

17 

1.122 + 	9.2 1.122 + 	9.2 

Magasins de 	vétmcnts 	pour Ia 	l'amille ................. 

18 

x x x x 2.625 + 	15.6 19 

x x x x 1.101 + 	16.7 

Magasins de chaussures pour 	a 	famille 	................ 

Magasins 	de 	meubles ................................ 

20 

x x x x 3.457 - 	3.3 

Quincailleries 	....................................... 

Magasins de meubles. téléviseurs, radios et accessoires. . 21 

4,871 + 	13.3 4.972 + 	16.8 9,843 + 	15.0 

Magasins 	d'appareils 	ménager) ........................ 

Pharmacies. mcdicamcnts brevetes ci produits de beauté 22 

485 + 25.2 614 + 	16.2 1.099 + 20.0 23 

918 + 	21.2 918 + 	21.2 Flcuristes 	.......................................... 24 

1.149 + 	7.2 1.629 - 	17.6 2,778 - 	8.8 25 

x x x x 3.523 + 	18.9 

Libratrics 	ci 	papeterics ............................... 

Bijouterics .......................................... 

26 

1.082 + 	5.4 4.200 + 	11.0 5.282 + 	9.8 27 

16.957 + 	10.1 14.838* ... 31,795 + 25.9 

Magasins d'articics de sport ci d'accessoires 	............ 

Magasins 	d 'acccssoircs 	personnels ...................... 

28 

128.509 + 	0.7 148.007 + 12.0 276.516 + 	6.4 

fous 	Ics 	autres 	magasins ............................. 

	

Ensemble des 	magasinc ............................. 29 
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REVISED ESTIMATES 

TABLE 24. Retail Trade. Chain and Independeni Slores, by Kind of Business 

Yukon and Norlhwesl Terrilories - Yukon ci Territoires du Nord-Ouest 

October - 1976 - Octohrc 

Kind of business 

Genre dc commerce 

Chain stores 

Magasins a succursaics 
_____________________ 

Independent 

Magasins indépendants 
_____________________ 

All stores 

Ensemble des magasins 
______________________ 

Sales Change Sales Change Sales Change 
- I976/I75 - I976/175 - l976/l75 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO 	% $'OOO 	% $'OOO 	% 

I Combination stores (groceries and 	meat) 	.............. x 	x x 	x 1.916 	+ 	8.7 

2 Grocery confectionery and sundries stores x 	x x 	x 

3 All 	other 	food 	stores 	............................... - 

.. 

x x 	x 

4 x 	x -- x 	x 

5 x 	x x 	x x 	x 

6 x 	x x 	x 3.637 	+ 	0.7 

7 x 	x 

.. 

x 	x x 	x 

8 

General 	merchandise 	stores ........................... . 

General 	stores 	...................................... . 

1.425 	- 	7.4 1.425 	7.4 

9 

Department 	stores ................................... . 

Variety 	stores ....................................... . 

x 	x x 	x 

10 Service 	stations 	..................................... . . - 534 	+ 34.7 534 	+ 34.7 

II Garages 	.......................................... - 	- x 	x x 	x 

12 - 	- x 	x x 	x 

13 - 	- x 	x x 	x 

14 - x 	X X 	 X 

IS 

Motor vehicle 	dealers ................................ . .. 

Family clothing storc x 	x x 	x 

16 -- x 	x x 	x 

17 Family shoe stores x 	x x 	x 

18 135 	- 	6.6 135 	- 	6.6 

19 

Used car dealers .................................... . .. 

- 	- x 	x x 	x 

20 Household appliance stores 

.. 

X 	 X X 	 X 

21 

Automotive parts and accessories stores ................ 

Men's clothing stores ................................ 

- 	- X 	 X X 	 'I 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores x 	x x 	x 317 	+ 	16.6 

23 

Specially shoe 	stores ................................. 

Hardware stores .................................... 

- 	- X 	 X X 	 X 

24 

Household 	furniture stores ............................ 

- 	- x 	x x 	x 

25 

Furniture. T.V., radio and appliance stores.............. 

- 	- X 	 X X 	 X 

26 

Book and stationery stores ............................ 

- 	- Ill * 	... Ill 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

Sporting goods and accessories stores .................. 

- 	- x 	x x 	X 

28 

Personal accessories stores ............................ 

x 	x x 	x 1.587 	+ 	17.7 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 6,759 	+ 	4.2 5,521 	+ 	9.7 12,279 	+ 	6.6 
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ESTIMATIONS REVISEES 

1'ABLEAL 24. Commerce de detail, magasins a succursales et magasins indépendants. suiant le genre de commerce 

Canada 

October 	1976 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indpcndants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Chanc Sales Change Saks Change 
l976/l'75 1976/175 - 1976/175 

Ventes Variation Ventes Vanatton Ventes Variation 
No 

$'OOO % S'OOO $'OOO % 

658.196 + 	7,6 260.626 - 	1.8 918.822 + 	4.7 Epicerics 	Boucheries .............................. 

38.334 + 	16.5 199.685 + 22.8 238,019 + 	21.8 2 

6.959 + 	4.3 82,430 + 	12.5 89.389 + 	11.8 

Epiceries, contiscries et 	articles divers .................. 

3 

572.118 + 	9.1 - 572.118 + 	9.1 4 

117.724 1.9 33.485 + 	2.7 151.209 0.9 5 

27.502 + 	13.1 69.887 + 	10.6 97,389 + 	11.3 

Tous 	les 	autres 	magasins d'alimenis.................... 

Grands 	magasins .................................... 

6 

55.272 + 	3.4 19,919 + 24.8 75.191 + 	8.3 7 

11.955 + 	7.3 965,569 - 	0.4 977.525 - 	0.3 8 

- - 16,679 - 	1.6 16.679 - 	1.6 Vendeurs d'automobiles d'occasion ..................... 9 

69.360 + 	9.1 282,987 + 	19.3 352.347 + 	17.2 10 

- 61,693 + 	19.5 61,693 + 	19.5 

Magasins 	generaux 	.................................. 

II 

16.274 - 	9.3 90,539 + 	13.6 106.812 + 	9.3 

Magasins de 	rnarchandises diverses 	.................... 

12 

19,618 + 20.9 46.820 + 	10.4 66.439 + 	13.3 

Bazars 	............................................. 

Concessionnaires d'automobiles ........................ 

13 

51.115 + 20.2 49,073 + 28.0 100.188 + 23.9 

Stations-service ...................................... 

14 

36,383 + 	21.9 42.844 + 	7.3 79,227 + 	13.6 

Garages 	........................................... 

Magasins dc pièces et d'acccssoircs d'automobiles ........ 

IS 

3.055 + 28.5 4499* 7554* ... 

Magasins de vétements pour hommes .................. 

Magasins de vètemenls pour dames .................... 

16 

31.743 ... 21.325 + 25.4 53,069 + 34.5 

Magasins de vélemcnts pour Ia 	famille ................. 

Magasins de chaussures sp&ialisèes .................... 

17 

8.667 + 	10.4 48,418 + 	2.2 57.086 + 	3.4 Quincaillcrics 	....................................... 18 

14,227 + 	1.8 54,822 + 	6.5 69,049 + 	5.5 Magasins 	de 	meubles ................................ 19 

4,676 + 	10.4 16,975 + 	13.3 21.651 + 	12.6 

Magasins de chaussures pour Ia 	lamilte 	................ 

20 

13.226 - 16.6 30,327 + 	2.4 43.554 4.2 

Magasins 	d'appareils 	ménagers ........................ 

Magasins de meubles, télCviseurs. radios et accessoires. . 21 

30,000 + 	9.0 110.748 + 	11.0 140.748 + 	10.6 Pharmacies, médicaments brevetés et produits de beautC 22 

7,805 + 	6.1 11.380. + 	31.7 19.185 + 	19.9 23 

842 ... 14.623 + 	17.0 15.465 + 	18.4 24 

14.576 + 	11.5 20,171 + 	9.1 34.746 + 	10.1 

Fleuristes 	.......................................... 

25 

3.906 ... 45,299 + 27.6 49,205* + 32.4 

Librairics 	ct 	papeteries ............................... 

26 

15.010 + 	10.1 50.541 + 	14.4 65,551 + 	13.4 

Bijouterics .......................................... 

27 

280.191 + 	8.9 275.414 + 22.4 555.605 + 	15.2 

Magasins d'articles de sport et d'accessoircs 	............ 

Magasins d'accessoircs 	personnels ...................... 

28 

2,108.735 + 	8.5 2,926,781 + 	8.5 5.035.516 + 	8.5 

Tous 	les 	autres 	magasins ............................. 

	

Ensemble des 	magasins ............................. 29 
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TABLE A. Retail Trade, Seasonally Adjusted(l) 

Canada 

1976 

Jan. 	Feb. 	Mar. 	Apr. 	I May 	I June 	Iiuly 	Aug. 

Janv. 	F. 	 Mars 	Avr. 	Mai 	Juin 	Juill. 	Aoflt 

No. 
millions of dollars 

Kind of business 

1 Combination stores (groceries and meat) ......... 857.5 	826.8 	835.0 	851.3 	874.1 	865.2 	886.0 	845.8 
2 Grocery confectionery and sundries stores 	215.8 	225.0 	218.4 	224.6 	220.5 	232.4 	223.8 	231.4 
3 All other food stores .............................79.4 	78.1 	80.0 	84.7 	87.4 	91.7 	90.9 	90.3 
4 Department Stores ................................512.2 	500.5 	520.1 	544.4 	517.1 	533.6 	547.7 	552.0 
5 General merchandise stores ...................... 158.0 	132.8 	123.3 	136.2 	121.6 	124.3 	129.6 	138.1 
6 General stores ................................... 80.8 	83.7 	87.5 	87.5 	93.1 	91.2 	93.6 	91.0 
7 	Variety stores ..................................... 67.2 	74.1 	72.0 	76.5 	73.1 	73.3 	73.4 	73.6 
8 Motor vehicle dealers ............................. 849.1 	857.9 	890.5 	936.7 	882.4 	944.9 	939.2 	990.4 
9 	Used car dealers ....................................... . 	 ... 

	

... 	 ... 	 . .. 	 ... 

10 Service stations ...................................351.2 	326.2 	340.3 	320.8 	326.1 	322.9 	312.9 	312.7 
11 	Garages .............................................58.1 	56.7 	53.7 	53.8 	54.7 	57.3 	57.2 	54.5 
12 Automotive parts and accessories stores 	97.4 	92.8 	98.9 	106.5 	97.1 	100.6 	98.4 	91.2 
13 Men's clothing stores ..............................60.5 	57.6 	58.9 	64.0 	62.1 	60.9 	59.5 	62.9 
14 Women's clothing stores .............................77.8 	73.9 	76.0 	78.8 	76.7 	83.8 	82.1 	85.5 
15 Family clothing stores .............................67.1 	68.8 	67.2 	68.2 	62.6 	69.0 	66.4 	66.7 
16 	Specialty shoe stores ................................3.8 	4.7 	4.2 	4.7 	4.0 	4.9 	5.1 	4.5 
17 	Family shoe stores ..................................37.8 	38.0 	37.9 	42.5 	37.4 	39.9 	40.1 	38.4 
18 Hardware stores ....................................50.6 	50.9 	50.6 	53.5 	51.0 	53.8 	54.0 	58.4 
19 Household furniture stores .........................58.8 	55.7 	61.8 	59.1 	59.8 	66.7 	67.3 	66.4 
20 Household appliance stores .........................17.8 	20.9 	18.1 	16.4 	16.8 	21.3 	17.6 	19.3 
21 Furniture, T.V., radio and appliance stores 	43.6 	38.2 	40.8 	41.9 	38.5 	42.9 	45.5 	45.1 

22 Pharmacies patent medicine and cosmetics 	130.1 	136.5 	135.2 	139.1 	138.0 	143.9 	141.1 	145.9 
stores. 

23 Book and stationery stores ..........................17.1 	18.5 	15.1 	17.2 	18.0 	19.9 	20.9 	19.9 
24 	Florists ............................................13.6 	16.5 	16.8 	17.9 	16.9 	16.4 	17.8 	17.7 
25 	Jewellery stores ...................................38.2 	36.9 	38.9 	39.4 	40.1 	40.8 	40.6 	41.4 
26 Sporting goods and accessories stores ...............52.4 	51.9 	49.3 	56.5 	54.1 	55.2 	58.4 	5lu.4 

27 Personal accessories stores ........................67.7 	58.5 	60.3 	61.7 	58.4 	61.3 	60.2 	67.5 
28 All other stores .................................. 478.1 	490.0 	494.1 	501.7 	509.9 	555.1 	533.5 	551.8 

29 	Total all stores .............................. 4,549.4 4,501.6 	4,591.4 	4,667.1 	4,621.7 	4,853.7 	4,761.3 	4,784.2 

Provinces 

30 Newfoundland ....................................89.3 	86.5 	87.9 	87.8 	85.2 	81.5 	90.3 	90.7 

31 Prince Edward Island ............................22.3 	21.5 	215r 	22.0 	21.9 	20.9 	21.3 	21.8 

. 

32 	Nova Scotia .....................................48.3 	147.2 	149.2 	156.0 	150.2 	147.5 	148.6 	152.6 

33 	New Brunswick ....................................120.0 	123.8 	117.9 	128.6 	121.0 	125.2 	122.5 	121.4 

34 	Quebec ......................................... 	

.. 

	

.142.1 1,144.6 	1,095.8 	1,186.6 	1,133.3 	1,213.9 	1,209.7 	1,208.2 

35 	Ontario ......................................... 1,644.4 	1,614.8 	1,701.0 	1,724.8 	1,698.3 	1,824.4 	1,754.0 	1,748.7 

36 Manitoba ........................................195.7 	191.2 	200.0 	210.4 	192.6 	201.5 	196.5 	199.2 

37 	Saskatchewan .................................... 208.2 	205.3 	197.1 	205.3 	206.0 	205.1 	211.8 	214,2 

38 Alberta ......................................... 422.6 	432.3 	452.7 	428.8 	436.1 	461.2 	439.1 	445.5 

39 British Columbia ................................ 548.4 	531.4 	553.2 	550.6 	558.2 	553.1 	542.4 	570.2 

40 Yukon and Northwest Territories ................. 10.3 	10.5 	1119 	11.6 	12.5 	12.1 	11.6 	11.6 

Each series of Table A including the "total all stores" has been adjusted separately by dividing the unadjusted aerles by 
the appropriate combined factor in Table B. Therefore, the sum of either the kinds of business or the provincial totals 
will not equal the "total all stores". 
Per cent changes - are calculated on data expressed in thousands of dollars. 
Year to date - cumulative 1976 sales 	cumulative 1975 sales. 
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TABLEAU A. Commerce de detail, d6saisonnalisé(1) 

Canada 

Per cent change(2) 	 - 

	

976 	 1975r 	 - 
Variation procentuelle(2) 

Nov. 	Nov. 
1976 	1976 	Year-to- 

Sept. 	Oct.r 	 Nov. 	Nov. 	date(3) 
- 	 - 	Nov. 	Nov. 	éc. 	- 	- 	 - 

Sept. 	Oct,r 	 Oct. 	Nov. 	L'annBe 
1976 	1975 	ii 
Oct. 	Nov. 	date(3) 	 No 

millions de dollars 

Cenre de commerce 

	

882.6 	888.4 	886.0 	831.5 	867.6 	- 0.3 	+ 6.6 	+ 7.1 	Epiceries - Boucheries ............................1 

	

232.9 	231.1 	249.5 	215.0 	217.2 	+ 7.9 	+ 16.0 	+ 23.0 Epiceries, confiseries et articles divers .........2 

	

88.3 	93.0 	88.0 	82.8 	88.7 	- 5.4 	+ 6.2 	+ 17.7 Tous les autres magasins d'aliments ...............3 

	

567.4 	558.7 	548.6 	486.2 	521.9 	- 1.8 	+ 12.8 	+ 13.0 	Grands magasins ...................................4 

	

133.6 	142.4 	107.7 	127.5 	130.7 	- 24.4 	- 15.5 	- 1.8 Magasins de marchandises diverses .................5 

	

92.3 	90.4 	90.4 	83.2 	88.8 	+ 0.02 	+ 8.7 	+ 8.3 	Magasins gCnCraux .................................6 

	

78.1 	76.5 	73.8 	71.2 	72.4 	- 	3.6 	+ 	3.6 	+ 	9.3 	Bazars ............................................7 

	

858.2 	941.7 	942.4 	960.6 1,040.1 	+ 0.06 	- 1.9 	+ 9.4 Concessionnairos d'automobiie5 ....................8 
Vendeurs d'automobiles d 'occision ............... 	 9 

	

317.0 	330.1 	338.5 	294.4 	316.3 	+ 2.6 	+ 15.0 	+ 20.6 	Stations-service ................................ 	

. 

..0 

	

59.7 	62.1 	61.2 	53.3 	60.6 	- 	1.4 	+ 14.8 	+ 26.9 	Garages .......................................... 11 

	

79.8 	101.7 	97.6 	94.1 	105.4 	- 4.1 	+ 3.7 	+ 8.3 Magasins de pilces et d'accessoires dautomobiles 12 

	

68.8 	64.5 	60.9 	56.4 	59.9 	- 5.6 	+ 8.1 	+ 13.5 Magasins de vtements pour hommes ................ 13 

	

89,0 	88.1 	90.3 	75.7 	76.9 	+ 2.5 	+ 19.3 	+ 14.8 Magasins de vCtements pour dames ................. 14 

	

70.4 	69.9 	68.8 	63.1 	73.9 	- 1.5 	+ 9.1 	+ 14.8 Magasins de veteinents pour la famille ............ 15 

	

5.6 	6.6 	4.6 	3.9 	4.1 	- 30.8 	+ 17.4 	+ 16.4 lIagasins de chaussures sple ialisées .............. 16 

	

42.6 	47.6 	41.5 	36.7 	37.8 	- 12.9 	-I-  12.9 	+ 14.9 Magasins de chaussurs pour la famille ........... 17 

	

55.9 	54.9 	54.1 	46.5 	51.3 	- 	1.4 	+ 16.5 	+ 11.3 	Quincailleries .................................. 18 

	

63.8 	62.0 	67.9 	63.4 	60.3 	+ 9.6 	+ 	7.1 	+ 9.0 	Magasins de meubles ...............................19 

	

19.8 	18.4 	18.7 	15.9 	17.0 	+ 1.4 	+ 17.6 	+ 11.4 Magasins d'appareils teenagers .....................20 

	

37.5 	38.5 	61.9 	41.9 	43.2 	+ 8.6 	- 0.1 	+ 4.6 Magasins de meubles, téléviseurs, radios Ct 	 21 
accessoires. 

	

144.8 	138.6 	150.4 	130.8 	142.3 	+ 8.6 	+ 15.0 	+ 14.8 Pharmacies, médicaments brevetés et produits de 	22 
beauté. 

	

19.7 	21.3 	21.2 	17.2 	19.9 	- 0.4 	+ 23.0 	+ 23.5 	Librairies et papeterhs ..........................23 

	

16.7 	17.1. 	18.0 	14.6 	15.8 	+ 	6.9 	+ 22.6 	+ 20.0 	Fleuristes ........................................24 

	

39.5 	42.3 	41.9 	36.6 	36.7 	- 	0.9 	+ 14.4 	+ 13.7 	Bijouteries .......................................25 

	

57.1 	62.6 	58.3 	50.9 	52.4 	- 6.9 	+ 14.6 	+ 31.0 Magasins d'articles de sport et accessoirs 	 26 

	

70.1 	69.9 	74.5 	64.1 	67.9 	+ 6.6 	+ 16.2 	+ 16.9 Magasins d'accessoires personnels .................27 

	

551.0 	539.1 	537.3 	487.9 	508.7 	- 0.3 	+ 10.1 	+ 12.5 Tous les autres m.agasins ..........................28 

	

4,796.4 4,809.0 4,832.9 4,523.0 4,778.9 	+ 0.5 	+ 6.8 	+ 11.8 	Total, ensemble des magasins ................... 29 

Provinces 

	

89.0 	88.8 	89.6 	85.3 	87.1 	+ 0.9 	+ 	5.0 	+ 9.5 Terre-Mauve ...................................... 30 

	

21.8 	22.3 	22.5 	20.9 	22.3 	+ 0.9 	+ 7.5 	+ 11.4 f1e-du-Prince-douard ............................31 

	

153.6 	157.4 	152.7 	136.0 	149.9 	- 3.0 	+ 12.3 	+ 13.4 Nouvelle-Ecosse ..................................32 

	

126.0 	122.0 	123.2 	115.2 	125.1 	+ 1.0 	+ 6.9 	+ 11.7 Nouveau-Brunswick ................................33 

	

1,195.8 	1,202.4 	1,173.9 	1,139.7 	1,153.8 	- 	2.4 	+ 	3.0 	+ 	9.6 	Québec ...........................................34 

	

1,782.7 	1,784.2 	1,799.4 	1,708.1 	1,866.2 	+ 	0.9 	+ 	5.3 	+ 10.8 	Ontario ...........................................35 

	

199.1 	208.8 	202.8 	187.5 	199.3 	- 	2.8 	+ 	8.2 	+ 10.6 	Manitoba .........................................36 

	

219.6 	217.0 	211.2 	193.0 	208.6 	- 2.7 	+ 9.4 	+ 13.1 	Saskatchewan ......................................37 

	

424.8 	456.5 	463.2 	403.8 	407.8 	+ 1.5 	+ 14.7 	+ 17.6 Alberta ...........................................38 

	

563.3 	562.4 	577.7 	515.2 	536.6 	+ 2.7 	+ 12.1 	+ 13.4 Colombie-Britannique .............................39 

	

11.9 	11.9 	11.7 	11.0 	11.3 	- 1.9 	+ 6.5 	+ 6.7 Yukon et Territoires du Nord-Ouest ............... 40 

Chacune des series du tableau A incluant 'l'ensemble des magasins' a Ité ajustée individuellement en divisant is sBrie 
brute par 1e facteur combine appropril du tableau B. En consequence, Ia sotmne des données relatives aux divers genres de 
commerce ou la somme des données provinciales ne correspond pas au total de 'lensemble des magasins'. 
Variations procentuelles - sont calculées sur des donnécs exprimCes en milliers de dollars. 
L'annBe B date - ventes cumulatives 1976 	ventes cumulatives 1975. 
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TABLE B. Retail Trade, MCD and Combined, Seasonal and Trading Day, Factors 

Canada 

1976 

MCD 	Jan. 	Feb. 	Mar. 	Apr. 	May 	June 

M.D.C. 	Janv. 	Fey. 	Mars 	Avr. 	Mal 	Juin 

No 

Kind of business 

1 Combination stores (groceries and meat) 2 101.45 93.12 97.30 103.80 100.00 100.00 

2 Grocery confectionery and sundries stores 2 91.45 85.97 92.54 98.13 104.51 105.63 

3 All 	other 	food 	stores 	.............................. 3 101.04 96.57 100.37 103.00 101.48 98.68 

4 Department 	stores 	.................................. 2  77.33 69.58 84.36 95.74 99.37 97.98 

5 4 71.56 81.51 92.89 95.84 96.49 95.35 

6 3 91.24 80.42 86.90 95.71 103.98 106.02 

7 4 72.44 68.15 80.08 93.73 101.36 100.49 

8 3 76.18 84.76 107.06 118.99 122.57 120.24 

9 5 68.50 73.55 101.22 108.21 127.10 104.91 

10 3 83.72 83.03 88.64 98.11 102.66 106.56 

11 

Variety 	stores 	..................................... 
Motor 	vehicle 	dealers 	.............................. 
Used 	car 	dealers 	................................... 

2 84.96 87.42 97.44 107.91 106.48 110.10 

12 Automotive parts and accessories stores 4 69.54 60.82 75.78 102.89 117.14 122.07 

13 3 89.17 68.12 80.92 96.34 99.86 104.51 

14 3 84.00 69.96 87.51 99.29 102.12 98.37 

15 3 82.36 65.00 78.98 93.72 101.68 101.14 

16 4  92.31 54.55 79.67 100.02 114.20 96.24 

17 

General 	merchandise 	stores 	......................... 
General 	stores 	..................................... 

service 	stations 	................................... 

5 76.27 57.02 75.95 103.97 112.40 104.85 

18 

Garages 	............................................ 

Family 	clothing 	stores 	............................. 

3 76.02 65.93 74.49 91.77 120.93 119.09 

19 

Specialty 	shoe 	stores 	.............................. 

3 90.14 82.31 90.25 99.92 104.55 96.13 

20 5 92.67 70.67 97.29 96.00 91.97 86.32 

21 

Men's 	clothing 	stores 	.............................. 
Women's 	clothing 	stores 	............................ 

Family 	shoe 	stores 	................................. 
Hardware 	stores 	.................................... 
Household 	furniture 	stores 	......................... 

Furniture, T.V., 	radio and appliance stores 3 81.05 82.09 88.27 91.02 105.65 95.10 

22 Pharmacies, 	patent medicine and cosmetics stores 3 98.03 94.25 98.69 100.02 102.00 98.83 

23 3 101.19 83.42 106.38 93.04 93.19 88.32 

24 

Household 	appliance 	stores 	......................... 

5  89.26 91.52 86.04 108.50 139.29 108.39 

25 4  68.95 65.33 71.66 82.59 89.78 93.14 

26 

Book 	and 	stationery 	stores 	......................... . 
Florists 	........................................... 

4 85.56 67.13 78.47 102.99 130.79 138.58 

27 

Jewellery 	stores 	................................... 
Sporting goods and accessories stores 	.............. 

2 79.00 82.41 90.18 94.57 103.93 103.82 

28 
Personal 	accessories 	stores 	........................ 
All 	other 	stores 	................................... 2  81.25 78.15 89.56 97.27 99.80 100.49 

29 1 	Total all stores ................................. 2  1 	85.15 1 	81.56 1 	92.79 	103.85 	105.94 	104.27 

Provinces 

30 3  78.49 79.59 92.61 101.08 104.831 111.41 

31 3 77.10 75.63 89.96 99.87 105.14 111.75 

32 2  82.55 79.28 91.98 100.60 102.29 106.18 

33 2 80.23 76.15 94.66 101.22 108.04 109.62 

34 

New 	Brunswick 	...................................... 

2  83.78 79.35 95.88 105.90 109.86 106.14 

35 

Newfoundland 	....................................... 

2 87.56 82.98 91.41 102.54 105.94 102.84 

36 

Prince 	Edward 	Island 	............................... 

Nova 	Scotia 	........................................ 

Quebec 	............................................. 

2 83.88 82.55 91.51 100.96 107.84 104.60 

37 

Ontario 	............................................ 

3 82.01 79.57 92.14 107.11 104.46 108.72 

38 

Manitobd 	........................................... 

2 85.53 80.96 91.44 101.12 103.10 101.80 

39 

Saskatchewan 	....................................... 

Alberta 	............................................ 

2 85.02 84.13 93.21 99.22 102.20 103.41 

40 

British 	Columbia 	................................... 

Yukon and Northwest Territories 	.................... 2 82.56 86.00 93.08 98.76 99.88 108.11 
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TAGLIAU B. Comoerce do dlLail, N.O.C. et facteurs do la saisonnalité ainsi quo des combines tenant compta doxploitation 

Canada 

July 	Aug. 

Jul11. 	Aot 

1976 

Sept. 	Oct. 	Nov. 	 Dec. 

Genre do commerce 

No 

105.13 94.87 96.18 103.42 96.12 114.84 1 

113.64 105.81 102.00 102.98 95.15 105.52 
100.38 98.13 100.82 96.08 96.43 111.53 3 

92.94 88.28 101.86 102.40 122.05 171.54 

83.14 95.80 100.78 106.15 148.31 137.16 

Epiceries 	- Boucherie 	.................................. 

5 

108.82 105.87 101.56 107.77 100.36 115.05 6 

102.09 94.58 93.44 98.23 111.75 186.96 7  

101.88 87.88 93.70 103.80 96.66 88.22 

Tous 	les autres magasins 	d'aliments 	..................... 

Magasins 	de 	parchandises 	diverses 	....................... 

8 

114.73 88.21 100.13 114.45 106.99 94.36 

1piceries, 	confiseries 	et 	articles 	divers 	..............2 

Grands 	magasins 	........................................ 4  

9 

113.51 111.30 103.24 106.75 101.75 103.55 

Magasins 	gCnéraux 	....................................... 
Bazars 	.................................................. 

10  

110.39 109.68 99.75 99.39 100.94 90.33 

Concessionnaires 	d'automobiles 	.......................... 

11  

111.53 101.80 115.53 105.04 111.34 110.25 

Vendeurs d'auromobiles 	d'occasion 	....................... 
Stations-service 	....................................... 

Magasins de pièces et d'accessoireg d'automobiles 12 

93.15 79.57 93.37 103.00 119.38 176.68 Magasins 	de vBtements 	pour 	hommes 	...................... 13 

95.56 89.43 104.78 113.69 109.19 150.24 

Garages 	................................................ 

Magaslns 	do vItements 	pour 	dames 	....................... 14 

93.97 97.59 103.84 113.41 117.70 153.19 15 

84.41 97.37 124.71 114.34 131.15 111.71 16 

90.58 92.11 110.69 111.47 128.84 139.53 17 

114.43 99.30 101.01 104.02 105.06 130.91 

Kagasins do vétements 	pour 	is 	famille 	................... 
Kagasins de chaussures 	splcialisées 	.................... 

18 

103.36 99.01 103.75 111.41 106.99 113.68 19 

95.94 95.14 103.54 117.38 114.09 143.30 20 

99.81 104.18 114.13 112.99 109.20 117.57 Magasins de meubles, 	tCléviseurs, radios et accessoires 21 

99.50 94.56 96.35 101.57 95.24 124.51 Pharmacies, tnédicaments brevetés et produits de beauté 22 

80.38 94.41 110.14 90.13 104.52 161.25 

Magasins 	dappareils 	teenagers 	.......................... 

2 3 

82.12 81.46 88.51 90.38 87.53 153.59 

Magasins de 	chaussures 	pour 	la 	farnille 	................. 

24  

86.40 84.03 92.96 82.16 105.06 284.23 

Qulncailleries 	......................................... 
Megasins 	de 	meubles 	.................................... 

25 

118.98 99.64 95.07 78.58 84.44 124.40 26 

113.86 108.10 97.61 93.77 95.56 141.01 

Librairies 	et 	papeteries 	............................... 

27 

105.29 97.10 95.58 103.07 105.91 150.85 

Fleuristes 	............................................. 
Bijouteries 	............................................ 
Magasins d'articles do 	sport 	et 	d'accessoires 	.......... 
Magaslns 	d'accessoires 	persoOnels 	...................... 

28 

103.14 96.19 97.83 104.71 104.30 124.80 

Tous 	lee 	autres 	magssins 	............................... 

	

Total, 	ensemble 	des magasins 	......................... 29 

Provinces 

104.19 98.15 97.24 103.87 105.03 127.77 30 

121.48 108.45 97.73 105.08 97.22 114.77 31 

108.69 101.41 96.36 101.68 106.01 126.92 

Terre-Neuve 	............................................ 

Ile-du-Prince-douard 	.................................. 

Nouvelle-Ecosse 	........................................ 32 

108.03 100.36 97.12 103.84 105.71 118.48 33 

101.64 93.52 98.11 104.17 103.59 122.81 

Nouveau-Brunswick 	...................................... 

34 

103.19 94.79 97.56 103.98 105.72 126.00 35 

102.70 97.26 99.35 104.67 105.80 122.32 ManItoba 	............................................... 36 

103.16 99.70 95.52 107.61 106.19 117.84 

Québec 	................................................. 

37 

103.59 97.76 100.62 105.27 102.21 126.59 

Ontario 	................................................ 

38 

104.97 99.97 98.53 103.21 102.27 127.77 

Saskatchewan 	........................................... 

Alberta 	................................................ 

39 

112.94 105.97 98.08 102.97 95.78 120.04 

Colombie-Britannique 	................................... 

Yukon et Territoires du Nord-Ouest 	..................... 40 
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Kind of Business Composition 

Combination Stores: combination stores (groceries 
with 201 or more fresh meat). 

Grocery, confectionery and sundries stores: gro-
ceries, confectionery and sundries stores; gro-
cery stores (with 201 or less fresh meat). 

All other food stores: bakery product stores; can-
dy, nut and confectionery stores; dairy product 
stores; egg and poultry stores; fruit and vege-
table stores; meat markets; fish markets; deli-
catessen stores; other food stores. 

Department Stores: department stores including 
concessions located in department store outlets 
which are an integral part of the overall oper-
ation. (NOTE: This kind of business excludes 
non-department store outlets operated by depart-
ment store firms, as well as department store 
mail-order and catalogue sales offices). 

General Merchandise Stores: general merchandise 
stores (less than one-third food); and depart-
ment store mail order and catalogue sales 
offices. 

General Stores: general Stores (more than one-
third food). 

Variety Stores: variety stores. 

B. Motor Vehicle Dealers: motor vehicle dealers (new 
and used or new only). 

Used car dealers: used car dealers (used cars and 
trucks or cars only). 

Service Stations: service stations. 

Garages: garages. 

Automotive parts and accessories stores: accesso-
ries, tire and battery shops; home and auto-
supply stores. 

Hen's clothing stores: men's and boys' clothing 
stores; men's and boys' furnishings stores; men's 
and boys' hst stores; custom tailors (made to 
measure shops). 

Women's clothing stores: women's and misses' 
ready to wear stores, women's and misses' linge-
rie and hosiery stores; accessories and other 
apparel stores. 

Family clothing stores: family clothing and fur-
nishings stores. 

Specialty shoe stores: men's and boys's shoe stores; 
women's and misses' shoe stores; children's and 
infants' shoe stores. 

Family shoe stores: family shoe stores. 

1$. hardware stores: hardware stores. 

Household furniture stores: furniture stores 

t(ousehold appliance stores: household appliance 
stores; electrical supply stores. 

Composition par 

Epiceries-boucher Lea: dpiceries-boucheries (épicories 
avec 20 1 ou plus de viande fraThhe). 

fpiceries, confiseries et articles divers: épicerics, 
confiseries et magasins d'articles divers; ëpiceries 
(avec 20 1 ou moms de viande fralche). 

Tous lea autres magasins d'allmenta: magasins de produits 
de boulangerie; magasins de bonbons, de noix et confi-
series; laiteries; magasins d'oeufs et de volailles; 
magasins de fruits at legumes; boucheries; poissonne-
ries; magasins d'liments fins (delicatessen); autres 
magasins d 'alimentat ion. 

Grands magasins: grands magasins y compris les filiales 
situées dana lea points de vente des grands magasins 
qui font partie intCgrale de l'exploitation. (NOTE: 
Soot exclus les points de vente autres quo ceux des 
grands magasins, qui sont exploités par lea socidtés 
propriCtaires de grands magasins, sinai qua las bureaux 
de vente par commande postale et par catalogue des 
grands magasins). 

Magasins do marchandises diverses: magasins do marchandises 
diverses (moms do tiers du stock en aliments); et les 
bureaus do vente par commando postale at par catalogue 
des grands rnagasins. 

Magasins générsux: magasins generaux (plus do tiers du 
stock en aliments). 

Baars: bazars. 

Concessionnaires d'automobiles: vendeure d'automobiles 
(neuves et d'occasjon ou neuves seulement). 

Vendeurs d'automobiles d'occasion: vendeurs d'automobiles 
d'occasion (automobiles et camlons d'occasion ou auto-
mobiles d'occasion seulement). 

Stations-service: stations-service. 

Garages: garages. 

Magasins de pièces et d'accessoires d'automobiles: 
magasins de pneus, d'accumulateurs at d'sccessoires; 
magssins de fournitures pour la maison et l'automobile. 

Magasins de vètements pour hommes: magasins de vtements 
pour hommes et garcons; magasins d'accessoires vesti-
mentaires pour homities at garcons; chapelieries pour 
hommes et garcons; tailleurs (ateliers de confection 
sur place de vètements sur mesure). 

Magasins de vPtements pour dames: magasins de vPtements 
prèts--porter pour dames et jeunes filles; magasins de 
lingerie at bonneteries pour dames at jeunes filles; 
magasins d'accessoires et sutres vètements. 

l. Magasins de vétements pour Is famille: magasins de 
vètements at d'accessoires vestimentaires pour la 
famille. 

Magasins spdcialises de chaussures: magasins de chaussures 
pour hommes et gsrçons; magasmns de chaussures pour 
dames et jeunes filles; magasins de chaussures pour 
enfants at bCbCs. 

Magastns de chaussures pour is famille: magasins de 
chaussures pour is famille. 

lb. Quincailleries: quincailleries. 

Magasins de meubles mdnagers: magasins de ineubles. 

Magasins dappsreils mértagers: magasins d'appareils 
ménagers; magasins de fournitures Plectriques. 
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Furniture, television, radio and appliance stores: 
furniture, television, radio and appliance 
stores. 

Pharmacies, patent medicine and cosmetics stores: 
drug stores Including proprietary stores. 

Book and Stationery steres: book and stationery 
stores. 

Florists: florists. 

Jewollery stores: jewellery Stores. 

Sporting goods and accessories stores: sporting 
goods stores; boats, outboard motors and 
boating accessories; bicycle and bicycle repair 
shops; ntorcycle dealers. 

Personal accessories stores: tobacco stores and 
stands; news dealers; gift novelty and souvenir 
shops; camera and photographic supply stores; 
luggage and leather goods stores; toy and hobby 
shops. 

All other stores: all other Stores not specified 
above. 

Magasins de meubles, téléviseurs, radios et accessoires: 
magasins de meubles, de télévis,urs, de radios et 
d'appareils ménagers. 

Pharmacies, médicaments brevetés at produits de beauté: 
drogueries, y compris magasins de spécialités pharmaceu-
tiques. 

Librairies et papeteries: librairies-papeteries. 

Fleuristes: fleuristes. 

Bijouteries: bijouteries. 

Magasins d'articles de sport et d'accessoires: magasins 
d'articles de sport; embarcations, moteurs hors-bord et 
accessoires connexes; magasins de bicyclettes at 
ateliers de reparation; vendeurs de motocyclettes. 

Magasins d'accessoires personnels: magasins et kiosques 
de tabuc; marchands de journaux at de périodiques; ma-
gasins de cadeaux, de nouveautés Ut de souvenirs; saga-
sins dappareils at de fournitures photographiques; ma-
gasins de sacs de voyage, valises, inalles, mallettes et 
de maroquinerie; magasins de jouets et de jeux. 

Tous las autres magasins: tous lea autres magasins non 
indiquCs ci-dessus. 



PUBLICATIONS SUR LE COMMERCE DE DETAIL 

Les publications suivantes de la Division du commerce et des services contien-
nent des données sur le commerce de detail. 

Catalogue 

63-002 	Ventes et stocks des grands magasins, M., Bil. 

63-004 

63-005 

6 3-007 

63-013 

63-014 

6 3-208 

63-210 

63-211 

63-213 

63-218 

63-219 

Ventes des grands magasins par region, Rapport provisoire, M., Bil. 

Commerce de detail, M., Bil. 

Ventes de véhicules automobiles neufs, M., Bil. 

Le financement des ventes, M., Bil., Premiere edition, janvier 1971 

Stocks commerciaux, M., Bil. 

Ventes de véhicules automobiles neufs, A., Bil. 

Magasins de detail a succursales, A., Bil. 

Le financement des ventes, A., Bil. 

Exploitants de distributeurs automatiques, A., Bil. 

La vente directe au Canada, A., Bil. 

Librairies de campus, A., Bil. 

M. Mensuel 	 A. Annuel 	 Bil. Bilingue 

Outre les publications énumérées ci-dessus, Statistique 
Canada publie une grande variété de bulletins statistiques 
sur la situation économique et social du Canada. On peut se 
procurer gratuitement un catalogue complet des publications 
courantes en s'adressant a Statistique Canada, K1A 0T6. 
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RETAIL TRADE REPORTS 

Following are publications of the Merchandising and Services Division in the 
Retail Trade sector. 

Catalogue 

	

63-002 	Department Store Sales and Stocks, M., Bil. 

	

63-004 	Department Store Sales by Regions, Advance Release, M., Bil. 

	

63-005 	Retail Trade, H., Bil. 

	

63-007 	New Motor Vehicle Sales, M., Bil. 

	

63-013 	Sales Financing, M., Bil. First issue, January 1971 

	

63-014 	Merchandising Inventories, M., Bil. 

	

63-208 	New Motor Vehicle Sales, A., Bil. 

	

63-210 	Retail Chain Stores, A., Bil. 

	

63-211 	Sales Financing, A., Bil. 

	

63-213 	Vending Machine Operators, A., Bil. 

	

63-218 	Direct Selling in Canada, A., Bil. 

	

63-219 	Campus Book Stores, A., Bil. 

M. Monthly 	 A. Annual 
	

Bil. Bilingual 

In addition to the selected publications listed above, 
Statistics Canada publishes a wide range of statistical 
reports on Canadian economic and social affairs. A compre-
hensive catalogue of all current publications is available 
free on request from Statistics Canada, Ottawa (Canada), 
K1A 0T4. 


