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The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

• figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

Lea signes conventionnels suivants sont employês unifor-
mment dans lea publications de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres inuimes. 

nombres provisoires. 

r nombres rectiflés. 

r-v r 	 x 	,-,'nfi:'nt i] cn veiti 	disp:'siticns du l 	1' i 	ur 1. 

,ithur 
the usual standard for publication or have a 
greater degree of variability than normal asso-
ciated with them due to list structure changes 
i.e., birth/death adjustment and classification 
changes, and should therefore be used with cau-
tion. 

U,s r1' 	- 'ui 0 	ai,,1cflt ,u.s d 1 
norme habituelle exigêe pour la publication ou qu 
celles-ci ont une plus graride marge d'inconsistanc 
l'on devrait normalement obtenir, et Ce, Zk cause de 1 
structure de Is liste, c'est--dire des ajustements dus 
aux creations at aux disparitions et des changements 
dana le classement; elles doivent par consCquent être 
utilisées avec circonspection. 

1OTE 
	

NOTA 

Components may not add to totals due to rounding. 	Lea chiffres ayant etC arrondis, lea totaux ne corres- 
pondent pas toujours. 
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Ls estimations du :ommerce On detail soot tries noon 
enqute sur lea points de vente au detail au Canada. On uti-
use a cette fin un concept de base (exposé ci-dessous) qui 
eat commun so recensement et au programme d'enquéte courante 
de 15 Division du commerce et des services. (Le recensement 
mesure également lea activités des "établissements", toutefois, 
on n's pas recours a cette unite d'observation dsns l'enquéte 
mensuelle sur le commerce de detail.) 

Lea entreprises sont d'abord classées dana le secteur du 
commerce de detail d'aprés la "valeur ajoutée recensêe"(l), 
qui reprCsente dans ce secteur la difference entre le prix de 
vente et le prix d'achat des biens vendus pendant one période 
détermminée. Lea sociëtés qui appartiennent su commerce de 
detail sont ensuite clasaêes dana des categories precises 
d'activité (code I trois chiffres de la Classification des ac-
tivitCs economiques) d'après la "principale activité", c'est-
I-dire d'aprIs la proportion des ventes dont rend compte cha-
que genre d'activité ou chaque type de marchandises vendues. 

L'étape suivante du travail de classification consiste I 
faire un relevé des entreprises échantillonnées dans le but 
d'obtenir des renseignements sur le nombre de points de vente 
et leur activité. De tels renseignements servent non seulement 
I determiner si des entreprises particulières, notamment lee 
entreprises I points de vente multiples, peuvent étre considé-
rées comme des "magasins I succursales' (voir definition ci-
dessous), mais aussi I distinguer lea points de vente au detail 
des autres et ainsi assurer un classement plus précis de chacun 
dana Un des genres de commerce dont le nombre eat de plus de 
90. SubsCquemment, ces genres de commerce sont agrigés en 28 
groupes pour fins de publication. 

L'enquéte êtant axée sur lea points de vente, le champ 
d'enquéte a été êtendu aux points de vente exploités par des 
entreprises autres que des magasins de detail. Lorsqu'on a 
itabli par exemple qu'un fabriquant exploite on ou pluaieurs 
locaux de vente mu detail, on procéde de la mBme facon que ci-
dessus. Des locaux de vente mu detail peuvent ltre exploitCs 
par dma entreprises dont l'activitl principale eat la fabri-
cation, le commerce de gros, l'administratiOn publique, la 
construction, etc. 

I.e systlme supportant le nouvel échantillon do commerce 
de detail permet la revision des estimations mensuelles tout 
en tenant compte des réponses tardives. La publication men-
suelle fournira donc des donnéea provisoires pour le mois en 
cours et des données rCvisées pour le mois prlcIdent. 

(1) Pour de plus amples renseignements, voir le Manuel de la 
classification des activités Iconomigues, n°  12-501 au 
catalogue, pages 9-11. 

Retail trade estluates are derived from a survey 
of Canadian retail locations 	utilizing a basic con- 
cept (see below) which is common to both the census 
and the current survey program of the Merchandising 
and Services Division. (The census also measures the 
activities of 'establishments'; however, this concept 
is not used in the monthly survey of retail trade.) 

Businesses are first classified to the retail 
sector on the basis of "census value added",(l) which 
is defined in retail trade as the difference between 
sales and the purchase price of the goods sold in a 
particular period. Companies which fall into the 
retail sector are then further classified to specific 
categories of business (using the three-digit Standard 
Industrial Classification code) on the basis of "major 
activity" - the proportion of sales accounted for by 
each kind of business or by each type of commodity 
sold. 

The next step in the classification procedure is 
to survey those businesses selected for the sample in 
ord to obtain information on the number and activity 
of locations operated. Such information is required 
not only to determine if individual business - partic-
ularly multi-location businesses, qualify for treat-
ment as "chains" (see definition following) but also to 
isolate retail locations from non-retail and make pos-
sible a more precise classification of each to one 

more than 90 "kinds of business", which are subse- 
mtly grouped into 28 trade groups for purposes of 

• I ication. 

Because this is a location-oriented survey, the 
n of coverage is extended to include locations 
'oited by non-retailing businesses. When it is 

miemermined that a manufacturer (for example) operates 
one or more retail locations, the same treatment is 
given as outlined above. Retail locations can be 
operated by businesses whose principal activity is 
manufacturing, wholesaling, government, construction, 
etc. 

The design of the new sample system provides the 
facility to revise the monthly estimates to account for 
late responses. Each month the publication will contain 
preliminary estimates for the current month and revised 
estimates for the preceding month. 

(1) For additional information, see Standard Industrial 
Classification Manual, Catalogue 12-501, pages 9-11. 

"This report is based on 26 shopping days. in- 	"Lea données présentées dans ce bulletin visent 26 

cluding 4 Saturdays. In the same month last year 	jours comaerciaux, dont 4 samedis. Le mCme mois l'an- 

there were 26 shopping days, including 4 Saturdays." 	née dernilre, ii y a eu 26 jours couunerciaux, dont 4 
samedis." 



Definitions 

"Retail Trade", for the purpose of this report, 
is defined as 'the aggregate sales made through retail 
locations (outlets)". 

A "retail location", as defined by Statistics 
Canada, is a "business location (usually a store) In 
which the principal activity is the sale of merchandise 
and related services to the general public, for house-
hold or personal conSumption". Retail trade estimates 
do not include any form of direct selling which bypasses 
the retail store, e.g., direct door-to-door selling; 
sales made through automatic vending machines; sales 
of news-papers or magazines sold directly by printers 
or publishers; and sales made by book and record clubs. 
The only exception is the mail-order and catalogue sales 
activities of department store businesses, which have 
been classified to the "general merchandise store" 
category. In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-houses, head 
offices, etc.; sales of contractors whose major activ-
ity is not retailing; and retail transactions between 
individuals. 

Total net sales include sales of merchandise and 
receipts from related services, such as repairs, equip-
ment rental, and food serving, less returns, adjustments 
and discounts. Total net sales also include: trade-in 
allowances; withdrawals of goods for personal use (at 
retail); and commissions earned from sales of goods 
owned by others. Non-trading revenues, bad debts re-
covered and sales taxes are excluded. 

f1e,rinn 

Kind of Business 

Estimates of retail trade are stratified by geo-
graphical area and by kind-of-business groupings which 
are based on the Standard Industrial Classifications 
and the retail kind-of-business categories employed in 
the 1966 Census of Merchandising and Services. Since 
the monthly retail trade survey is a "location" sur'ey, 
as noted above, each Individual (retail) location of a 
firm is assigned a kind-of-business code based on its 
major activity (or type of commodities sold). 

In this report, retail trade is stratified into 
twenty-seven major kind-of-business groupings plus a 
miscellaneous category. In order to increase the use-
fulness of these statistics, the composition of each 
kind-of-business group is described at the end of the 
report. 

Kind of Organization 

The retail trade estimates, in addition to being 
stratified by kind-of-business groupings, are also 
broken down into chain and independent components. 
Firms are classified to the chain store component based 
on the following definition: 

Chain store organization "an organization oper-
ating four or more retail outlets in the same kind of 
business, under the same legal ownership". 

Any firm not meeting the above definition is 
automatically classified as an "independent" organiza- 
tion, the only exception being "department stores" which 
are classified in their entirety to the chain component. 

(1) For a detailed definition of each kind of business, 
see Census of Canada, 1966 Retail Trade, Catalogue 
97-601. 

Definitions 

"Commerce de detail" signifie, pour lea besoins de I. 
présente publication, "l'ensemble des ventes faites par d 
points de vente au detail'. 

Un "flnt de vents au detail", suivant la definition 
Statistique Canada, eat on local d'affaires (habituellement 
magasin) dont l'activité principale eat Is vente de marchand.i-
sea et de services coanexes au grand public pour Ia consommation 
ménagre oo personnelle. Lee estimations relatives au commerce 
de detail ne prennent pas en compte lea ventes directes, c'est-
B-dire lea ventes qui ne sont pas faites par l'intermédiaire 
d'un point de vente au detail, par exemple lea ventes directes 
par demarchage, lea ventes par distributeur automatique, lea 
ventes de journaux ou de revusa faites directement par les is-
primeurs et éditeurs, et les ventes fites par lea cercies du 
livre et lea clubs de diaquea. Ii n'y a qu'une exception: las 
ventes des grands magasina faites par la poste 00 par catalogue, 
qui sont claasêes dana Is catégorie des "magasins de marchandi-
sea diversea". En outre, le commerce de detail ne comprend pas 
lea ventea au detail des unites auxiliairea, par exemple, entre-
pôts, sieges sociaux, etc., ni lea ventes des entrepreneurs dont 
l'activitC principale ne reThve paa do commerce de detail, ni 
lee operations de detail entre particuliers. 

Ventes nettea totales comprennent les ventea de marchan-
disea et lea recettes provenant de services connexes tels que 
lea reparations, Is location de materiel et la restauration, 
mains lea rendus, lea rajustements et lea remises. Les ventes 
totalea nettes comprennent également: la valeur des reprises, 
lea prClévements de marchandises pour usage personnel (80 dé-
tail) et lea commissions au titre de la vente de marchandisea 
appartenant B d'autres personnes. On ne prend pas en compte lee 
recettea hors exploitation, ni le recouvrement de créances 
douteuaes, ni lea taxes de vente. 

Ciassement 

Genre de commerce(l) 

Lea estimations relatives au commerce de detail anut 
stratifiées par region et par groups de genre de commerce. 

	

groupes soot fondés aur la Classification des activitda éc 	- 
miques et lea categories de genre de commerce de detail qui or 
été utilisées bra du recensement do commerce at des services 
de 1966. Etant donné que l'enquéte mensuelle clii commerce de 
detail eat axée sur lea points de vents comae on l'a indiqué 
ci-dessus, chaque point de vents au detail d'une entreprise as 
volt attribuer on code "genre de commerce" d'aprCs eon activité 
principals (00 le genre de marchandiaes vendues). 

Dana la presents publication, le commerce de detail eat 
stratifié selon vingt-aept grands groupea de genre de commerce, 
outre Ia catCgorie "Marchands divers". Pour rendre cea statis-
tiques plus utiles, nous décrivons Is composition de chaque 
groupe de genre de commerce I la fin de is publication. 

Type d'entreprise 

En plus d'étre stratifiéea selon le genre de commerce, lea 
estimations relatives au commerce de detail aunt ventilées entre 
magnains B succursales et magasins indépendants. Lea entrepri-
sea qul répondent B ia definition suivante soot classées dana 
is catégorle des magasina B succursales: 

Magaaina B auccursalea "sntreprise exploitant au moms 
quatre points de vents au detail dana un meme genre de commer-
ce, aous one mBme appartenance juridique". 

Toute entreprise dont le schema de structore ne concorde 
pas avec Is definition ci-deasus eat clasaée automatiquement 
dana la catégorie des magasina indépendants, Ia seuie exception 
tant lea "grands magasins" qui sont portés en totalité dana Is 

catégorie des magasins B succursalea. 

(1) Pour une definition compiBte de chaque genre de coimner 
'iir le 	iiti 	R,nlI, 	,duC1iidda, 19f6. C 

I 



Methodology 

The monthly retail trade estimates contained in 
this report are produced by means of a sample survey 
ising methodology which differs substantial1y from that 
sed for the estimates published to the end of 1974. 

The new methodology was primarily developed 
because, after 1969, there was no adequate source of 
information available to update the independent portion 
of the old sample to account for firms coming into 
existence (births) and/or going out of business 
(deaths). The levels established by the new sample 
indicate there was a Jownoard bias in the old sample 
which had grown to about 41 in 1974. Even so, the 
monthly trends are relatively consistent between the 
old and new samples. 

Old Sample 

The former sample (approximately 12,000 firms) 
was randomly selected from the universe created by the 
1961 Census (i.e., of Merchandising and Services) strat-
ified by province, by kind of business and by sales-
size group. Estimates of total retail sales were pro-
duced from the sample results by employing the "link-
relative method", i.e., each month, ratios were derived 
by linking the sales of the same firms within a cell 
with their sales in the corresponding month of the 
previous year and these, in turn, were applied to the 
base figure (the 1961 Census) to produce a current 
month estimate. 

To offset the effects of deterioration in the 
-omp1e, an adjustment was made annually for births 
nd/or deaths. New firms were identified through 
riture of Business Reports collected by the Unemployment 

insurance Commission and were surveyed in order to 
htain relevant information. In addition, all firms in 
ne sample were surveyed annually to ensure the accuracy 
I the monthly reports and to derive estimates for "poor 
c late respondents'. The results of these enquiries 

were then used to update the monthly estimates. Another 
adjustment was made in the estimates to account for 
businesses which went out of operation or which were 
no longer in scope. This adjustment consisted of the 
application of a formula to compensate for all similar 
firms in the universe. A final adjustment was also 
made to compensate for firms which changed their kind 
of business during the year. 

The data which resulted from these various ad-
justments have in the past often been described as 
"final" estimates. However, this was not entirely 
accurate - since all such estimates were usually revised 
one more time after each census. The post-censal s-
timates reflected the insertion (in the calculations) 
of new Census benchmark date. 

Méthodoioie 

On Btablit les estimations mensuelles relatives au commer-
ce de detail que renferme Ia prisente publication au moyen d'une 
enqulte par sondage dont la "nBthodologie diffire sensiblement 
de celle utilisBe pour les estimations qut ont paru jusqu'B Ia 
fin de 1974. 

Cette nouvelle methodologie fut principalement mise en 
application parce qu'il n'existait plus de source adequate de 
renseignements disponibles aprEs 1969 pour mettre a jour is par-
tie de l'ancien échantillon comptant les entreprises dites in-
dépendantes. Il nous Ctait désormais impossible de tenir comp-
te des nouvelles entreprises (creations) et (ou) de celles qul 
fermalent leurs portes (disparitions). Le niveau des ventes 
déterminC par Is nouvel Ichantillon dBmontre qu'il y avalt un 
certain degré de sous-estimation, laquelle sous-estimation a-
vait atteint 4 1 en 1974. Méanmoins les tendances mensuelles 
mesurées par l'ancien ainsi que par Is nouvel échantiilon soot 
passablement similaires. 

Ancien échantillon 

L'ancien ichsntillon (approximativement 12,000 entrepri-
ses) a ftf choisi au hasard B partir de l'univers créé par le 
recensement de 1961 (Commerce et services) et stratiflé par 
province et selon le genre de commerce et le volume des ventes. 
Des estimations des ventes totales au detail ont BtB tirêes des 
résultats du sondage B l'aide de Is "methods de rapport en cha!-
ne', c'est-B-dire que chaque mois, on obtient des ratios en com-
parant le volume des ventes des entreprises B celui observe pour 
Ic mois correspondant de l'annBe pricBdente et on applique ces 
ratios au chiffre de réfCrence (recensement de 1961) pour déga-
ger une estimation pour le mois visé; ce calcul set effectuC 
pour chacune des cellules. 

Pour compenser les effets de détCrioration daos l'échan-
tillon, on a procBdB tous lee ans B on ajustement pour prendre 
en compte les creations et (ou) lea disparitions. On apprenait 
l'existence de nouvelles entreprises grBce aux rapports sur Ia 
nature de l'entreprise recus par is Commission d'assurance-
chémage St on effectuait one enquéte auprBs de ces entreprises 
pour obtenir les donnCes qui nous intCreasaient. En outre, 
toutes les entreprises BchantillonnCes on fait tous les ans 
l'objet d'une enquCte afin d'assurer l'exactitude des rapports 
mensuels et d'Btabiir des estimations pour les enquétes B 
claration plétre 00 tardive". Les résultats ont ensuite servi 
B Ia mime é jour des estimations mensuelles. On a apporté un 
autre ajustement aux estimations en fonction des entreprises 
qui ont cessB toute activité ou qui ne répondaient plus aux dé-
finitions de l'enquBte. Cet ajuatement consistait B utiliser 
one formule de compensation visant toutes les entreprises du 
ménie genre dans l'unlvers. On a enfin procCdé B urn ajustement 
compensatoire en fonct ion des entreprises qui ont change d'ac-
tivité an cours de l'année. 

Lea données obtenues au terms do ces divers ajustements 
ont souvent étB considBrdes dans is passé coimne des estimations 
"définitives". Cela n'est pas tout B fait exact, car toutes 
ces estimations ont habitueiiement Bté révisées one autre fois 
après chaque recensement. Les estimations postcensitaires tra-
duisalent l'introduction dans les calculs de nouveiles données 
ropéres de recensement. 

Nouvel Bchantillon 

Dane Is nouvelle enquéte, is recensement ne servira plus 
de source pour le dressage de la lists des entreprises. La 
liste de Revenu Canada (ImpBt) fut complétBe par la lists des 
magasins B succursales ainsi que des grands magasins Ct une 
lists de fichier arColaire. Un Cchantillon d'environ 16,000 
entreprises indépendantes, stratifiB par region et scion le 
schema de codage de Is Classification des act ivités économiques, 
a été prClevé sur cet univers et a fait l'objet d'une enquéte 
en vue de determiner le genre d'activité de chaque entreprise. 
Des estimations sont ensuite établies tous lee mois St strati-
fiées selon le groupe de commerce St Is region. 

New Sample 

With the advent of the new survey, the census 
will no longer be employed as a "source" universe. The 
Revenue Canada (Taxation) list, supplemented by chain 
and department store lists and an area file list, com-
prise the new universe. A sample of approximately 
16,000 independent firms, stratified by geographical 
regions and by the Standard Industrial Classification 
ode has been selected from this universe and surveyed 
in order to verify the kind of business of each firm. 

- 



La méthode dtestimation  des ventes totales au detail con-
slate B gonfler lea donnêes déclsrées par chague unite échantil-
lonnCe aux dimensions de l'univers en multipliant lea données 
de l'unité par l'Inverse de la probsbllité de choix de l'unit. 
Dana le cas des entreprises non déclarantes B temps(2) un rnoi 
donné, on procBde B une imputation B l'aide d'une méthode sta-
tistique qui fait intervenir divers elements cone lea moyenn.' 
de cellule, lea ventes du dernier mois, d'autres tendances, etc. 

Ainsi, ii dolt y avoir une estimation des ventes pour chaque 
entreprise échantillonnée. 

Les résultats de Is nouvelle enquéte ne seront pas rac-
cordCa (comae dana l'ancienne enquéte) B ceux du recensement. 
Une Ctude comparative entre lea estimations obtenues dana le ca-
dre de cette enqute sinai que celles obtenues bra d'un recen-
sement sera effectuées afin de determiner Is cause de tout écart 
entre lea deux niveaux, ce qui nous permettra de rectifier las 
atatiatiques et de compenser lea erreurs ou lea divergences re-
levees (comae un classement erroné selon le genre de commerce, 
une surestimation dana des cellules particuliBres, etc.). 

léments du nouvel échantillon 

L'univers de is nouvelle enquCte comprend deux éléments 
fondamentaux: une hate de fichier principal (y compris lea é-
léments magasins B succursales at grands magaslns) et une hate 
de fichier aréolsire. Ces elements repréaentent mieux l'univera 
du commerce de detail qua is base de l'enquéte precedents. 

Fichier principal de l'enquéte 

Le fichier principal de l'enquéte du commerce de vente au 
detail eat fondé sur une série de profils tires de la fraction 
du fichier principal de Revenu Canada (tinp6t) se rapportant aux 
commerces de vente au detail at eat etratiflé par region et Sc-
ion le shéma de codage de Is Classification des activitéa éco-
nomiques. Cat élément du fichier eat une hate de toutes lea 
entreprises de vente so detail qui ont Un numéro T-4 (entrepri-
sea ayant des salaries B l'egsrd desquels des deductions sont 
faites aux fins de l'imp6t). Cette lists eat mise B jour tous 
les mole; ii s'agit de prendre en compte Is creation de nouvel-
lea entreprisea, la disparition d'entreprises et dana le cas 
d'entreprises existantes, tous les changements de note, d'adres-
se ou de genre de commerce. Ces mises B jour s'appuient sur 
des enquétes de Revenu Canada (Imp5t) et de Statistique Canada. 
DBs que l'on dispose de ces mises B jour, lea entreprises qui 
cessent toute activité soot Climinéea de l'échantillon et un 
echantillon de creations eat prélevé sur lea nouvelles entre-
prises, ce qui permet un ajustement mensuel en fonction des 
creations et des disparitiona. 

Des enregistrements du fichier principal de l'enquete 
sont Cchantihlonnés d'aprBs une probabilité donnée de selection 
déterminée par le lieu d'exploitation, le shdma de codage de 
la Classification des activités dconomlques et Is taille des 
cellulea. Lors de is constitution du tichier de l'échantillori 
Initial, Is selection a porte sur tout le fichier principal de 
1'enqute. Depuis bra, seules les creations ont fait l'objet 
d'un echantillonnage tous lea stoic. 

lément magasins B succursales et grands magasins 

La hate des magasins B succursales et des grands inagaains 
constitue Un sous-ensemble de l'élément fichier principal de 
l'enquete. Lea étabhissements cominerciaux figurant sot cette 
hate aont ceux qui ont été identifies (d'aprBs lea documents 
de Statistique Canada) comma magaains B succursales et grands 
magasins et qui ont été échantillonnés avec certitude (chaque 
entreprise fait partie de l'échantilhon). Cet élément, qui est 
mis B jour toua lea mols d'aprBa lea donnéea de Revenu Canada, 
falt egslement l'objet d'une miae B jour annuelle. Ces derniB-
tee mimes B jour sont fondéea principalement aur lea declara- 

(2) t,es declarations tardives sont  
calcul des estimations rlvisCes. 

The method used for the estimation of total re-
tail sales is one in which each sampled unit's reporte.d 
data is inflated to universe levels by multiplying the 
reported data of the sampled unit by the inverse of the 
probability of selection for the unit. For firms which 
do not respond on time(2) in a particular month, an es-
timate is imputed using a statistical technique which 
employs a number of components such as; cell averages; 
last month's sales; other trends; etc. Consequently 
each firm in the sample must have an individual estimate 
of sales. 

The reaults of the new survey will not be linked 
(as was the old survey) to the Census results. Instead, 
the estimates derived in the course of the survey will 
be compared with census data in order to determine the 
cause of any differences which may be found to exist 
between the two levels. Based on these findings, revi-
sions will then be made to compensate for any errors 
or discrepancies discovered (such as in coding of firms 
to erroneous kinds of business codes, over-estimation 
in particular cells, etc.). 

Components of the New Sample 

The universe used for the new survey is composed 
of two basic parts: a master file list (including chain 
and department store components) and an area file list. 
These components provide a more adequate representation 
of the retail trade universe than In the previous 
survey. 

The Survey Master File 

The survey master file is based on a series of 
profiles developed from the retail store portion of the 
Revenue Canada (Taxation) master file and is stratified 
by geographical area and by Standard Industrial Classi-
fication code, This component is a list of all retail 
businesses having a T-4 number (i.e., having employees 
for whom payroll deductions are made). It is updated 
monthly for new firms coming into business, for firms 
going out of business and, in the case of existing 
firms, for any changes in name, address or nature (kind) 
of business. These updates originate from both Revenue 
Canada (Taxation) and from Statistics Canada survey 
sources. As these updates are received, firms going 
Out of business are dropped from the sample and a sample 
of births is selected from among new firms which have 
gone Into business, thus providing a monthly birth/death 
adjustment. 

Records on the survey master file are sampled 
using a given probability of selection determined by 
geographical location, Standard Industrial Classifica-
tion code and cell size. To create the original sample 
file, the complete survey master file was sampled. 
Since that time, only the births have been sampled each 
month. 

Chain and Department Store Component 

The chain and department store list is a sub-set 
of the survey master file component. The businesses 
on this list are those which have been Identified (from 
Statistics Canada sources) as chains or department 
Stores and which have been sampled with certainty (i.e., 
each business is surveyed). This component, as well as 
being updated monthly using Revenue Canada information, 
is also updated annually. The annual updates are based 
primarily on returns obtained in the course of the 
Annual Chain and Department Store Survey, as well as on 

(2) Late responses are included In revised estimates. 
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The purpose of the area file, essentially, is to 
supplement the sample frame. This additional input 
has two uses. 

to provide an estimate for firms which do not 
appear on the survey master file (i.e., having 
no employees for whom tax deductions are made); 
and 

to compensate for the time lag involved In ob-
taining birth/death adjustment through the survey 
master file. 

The area file was derived by selecting a number 
of areas in Canada (as defined by the Labour Force 
Survey), covering all regions with the exception of the 
Yukon and Northwest Territories. To create the area 
file portion of the sample frame, the selected areas 
were completely enumerated by field representatives and 
an area file composed of all businesses in the selected 
areas was created. This file was then matched against 
the survey master file to determine which firms were 
present on both files. For those firms which appeared 
on both files, the universe was represented by the 
sample of firms derived from the survey master file. 
All unmatched firms (on the area file) automatically 
became part of the sample file. Every month since the 
original enumeration, one twelfth of the selected areas 
has been completely re-enumerated In order to locate 
any new firms which may have come into existence during 
the preceding year. These new firms are then matched 

inst the entire survey master file. Similarly, all 
businesses which have been added to the survey mas- 
file from the Revenue Canada (Taxation) updates are 
hed each month against the entire area file. Once 
has been determined that firms are matches, they are 
,ved from the area file and given a chance of selec- 
1 on the survey master file. The remaining unmatched 

rtns on the area file are included in the sample. 
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information derived from other sources such as trade 	tions obtenues dane le cadre de l'enquête annuelle our lee 
magazines, etc. 	 magasins 	succursales et leg grands magasins, ainsl quo sur 

La but premier do fichier géographique est do completer 
la base de l'êchantillon. Cet flément supplémentaire permet: 

d'établir use estimation visant lea entreprises qul ne fi-
gurent pas dans le flchier principal do l'enquête (entre-
prises ne comptant aucun salariC pour lequel on procède a 
des deductions aux fins do limpöt); 

de compenser le "retard" d'obtontion des ajustements en 
fonction des creations et des disparitions au moyen do fi-
chier principal de l'enquête. 

On a constituf le fichier gdographique en choisissant us 
certain sombre do secteura gdographiques au Canada (a l'aide do 
données de l'enquête sur Ia population active) de façon a cou-
vrir tout le territoire canadien a l'exception du Yukon et des 
Territoires do Nord-Ouest. Los secteurs choisis ont easulte 
étê entièrement dfnombrés par des représentants régionaux et 
on a ainsi obtenu us fichier géographique comprenant tous lea 
dtablissements commerciaux de ces secteurs. On a compare ce 
fichier au fichier principal de l'enquête pour determiner 
queues entreprises figuraient dans los doux fichiers. Pour ce 
qul eat de ces entreprises, l'univers a Cté reprësenti par l'ë-
chantillon d'entreprises prélevé sur le fichier principal de 
l'onqu&re. Toutes lea entreprises sans pendant (dana le fichier 
aréolaire) not été automatiquement incorporFes au fichier de 
l'échantillon. Tous los mois depuis le premier dénombrement, 
on douzlCme des regions choisies a fait l'objet d'un autre dé-
nombrement complet visant A determiner quelles nouvelles entre-
prisos ant vu le jour au Coors de l'année prfcédente. Ces nou-
volles entreprises sont ensuite réappariées avec le fichier 
principal de l'enquCte. Do Is mRme façon toutes les nouvelles 
entreprises ajoutées au fichier principal do l'enquête au moyen 
de mimes A jour tirêes do fichier de Revenu Canada (Impt) soot 
reappariees chaque moia avec le fichier géographique. Les 
entreprises pour lesquelles on a trouvé Un pendant au cours des 
deux processus do comparaison précédemmeot décrits soot radiées 
du fichier géographique et demeurent sur le fichier principal 
de l'enquête oii elles out one probabilité d'être choisies. Le 
reste des entreprises du fichier géographique pour lesquellea 
on n'a pas trouver on pendant sont d'office inclus dons l'é-
chsntillon. 

Désaisonnalisation et ajustement en fanction 
dos lours commerciaux 

Lea chiffres des ventes (par groups do genre do conmierce 
pour le Canada at ensemble do commerce do detail par province) 
présentés au tableau A out été ajustés en fonction des tendances 
saisonnières et des variations do nombre do jours ouvrables. 
La méthode do désalsonnalisation appllqude A cette adrle eat 
use méthode informatique de rapport aux moyennea mobiles. Le 
programme informatique normalisé utllisC eat la version X-Il 
de la mithode It do U.S. Bureau of the Census. 

La désaiaonnalisation supprime lea effets des variations 
répCtitives qui se produisent dana l'année et soot imputables 
a l'ëvolutlon normale du climat, aux congCs fixes, ou A d'autres 
évfnements qul me répAtent A des intervalles reguliers. Ii est 
nécesssire d'spporter on ajustement supplémentaire au gene de 
commerce de detail contenant des variations imputables A la 
difference entre le nombre de jours de travail ou do jours 
ouvrables dana chaque mois, ou a des congés ou autres événementa 
sans date fixe. Cea ajustements sont faits avant is désaisonna-
lisation proprement dite, male on lea considère comme partie in-
tégrante de certe derniAre. 

Bien quo Is desalsonnalisatlon permette do mettre bien 
mieux en evidence la tendance fondamentale d'une eerie, lea 

Seasonal and Trading-day Adjustments 

The sales data (for Canada by kind-of-business 
grouping and total retail trade by province) contained 
in Table A have been adjusted to account for seasonal 
and trading-day variations. The seasonal adjustment 
method applied to this series is a computerized ratio-
to-moving average method. The standard computer program 
used is the U.S. Bureau of the Census Method II, X-II 
version. 

Seasonal adjustment removes the effect of repet-
itive intra-year variations resulting from normal dif-
ferences in weather, holidays with invariable dates, 
or other events which repeat with the same timing. An 
additional adjustment is made for the retail trade 
series which contains variation caused by the difference 
in the number of working or trading-days in each month 
or for holidays or other events with variable dates. 
These adjustments are made prior to the seasonal ad-
justment but are treated as part of the seasonal ad- 

tment. 
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series still contain irregular fluctuations. Small 
changes between months in the adjusted series may sim-
ply be erratic movements and, to obtain a clearer idea 
of the underlying trend, users should examine the ad-
justed series over a number of months. The MCD, or 
Months for Cyclical Dominance, (See Table B) indicates 
the smallest span of months for which the average per-
cent chenge without regard to sign in the trend cycle 
is greater than that in the irregular factor. For the 
smoothest series the MCD is one, for the most erratic 
series it is six. Applying a moving average of the 
period equal to the MCD tends to smooth irregular 
movements which may obscure the underlying trend. 

series désaisonnallsées n'en contiennent pam moms des fluctua-
tions irregulières. De légres variations d'un mois I l'autre 
dane lea series désaisonrialisées peuvent ètre de simples mouve-
ments irréguliers, et pour svolr une meilleure We de Is ten-
dance fondamentale, les utilisateurs doivent examiner les 
series désaisonnalisCes d'un certain nombre de mois. Le M.i. 
ou mole I dominance cyclique, (voir tableau B) donne le ph. 
petit nombre de mois pour leaquels le taux de variation mi 
compte non tenu du signe de is tendance generale, est supé 
Ii celui du facteur irrégulier. Dans le caa de Is série is plus 
lisse possible, le M.D.C. est Cgal I un, dans celui de la aCne 
Is plus irrégulière, ii eat égal I six. L'application dune 
moyenne mobile dont Is pCrlode eat Cgale mu M.D.C. tend I lisser 
lea mouvements irréguliers pouvant disslxauler la tendance fonda-
mentale. 

Remargue 

On demande aux utilisateurs de faire preuve de discerne-
ment dans l'emploi de ces données (tableau A), car les facteurs 
de saisonnalitC (tableau B) et de jours commerclaux servant I 
sjuster les series portent sur one pCrlode relativesent breve. 

Comparaison des groupes de genre de couinerce - Enquétes 
anciennes et nouvelies 

Le noinbre de groupes commerciaux (chacun compose d'un ou 
de plusieurs genres de commerce) sur lesquels des donnCes pa-
raltront a Cté porte a dix. Dans certains cas, on a créé un 
nouveau groupe en divisant un des anciens groupes. Dana d'au-
tree cas, de nouveaux groupes commerciaux ont etC tires de Is 
categonie "Tous ies autres magasins". Le graphique suivant 
présente une méthode qul permettra I quiconque desire comparer 
lea series de passer des nouveaux groupes aux anciens. 

Les groupes commerciaux siaivants comportent les mèmes 
genres de commerce dana l'ancienne et Is nouvelle enqulte: 

Grands magasins - 
Magasins- de marchandises diver 
Hagasins genfraux. 
Bazars. 
Concessionnaires d'automobiles. 
Magasins de vétementa pour hom. 
Magasins de vétements pour dames. 
Magasins de vètements pour Is familie. 
Quincailleries. 
Bijouteries. 

Les groupes coinnierciaux suivats, pour iesquels on publie 
des donnCes dans la nouvelle enqulte, faisaient partie dana le 
cadre de l'ancienne enquéte du groupe "Tous ies autres maga-
sins": 

Vendeurs d'automobiles d'occasion. 
Magasins de pièces et d'accessoires d'automoblles. 
Librairies-papeteries. 
Fleunistes. 
Magasins d'articles de sport at accessoires. 
Magasins d'accessoires personnels. 

Les groupes ccmmerciaux suivsnts constituent une venti-
lation plus fine des groupes utilisCs dans l'ancienne enquéte: 

Nouveau groupe de commerce 	Ancien groupe de commerce 

Epiceries-boucheries 
Epiceries, confiseries et 	Epiceries et Cpiceries- 
magasins d'articles divers 1 	boucherie 

Tous autres magasins 	Tous autres magasins 
d'alimentation 1 	d'alimentation 

Note 

Users are advised to exercise caution in the use 
of these data (Table A) since the seasonal and trading-
day factors employed to adjust the series (Tab)e B) have 
been derived from a relatively short historical base. 

Comparison of Kind of business Groupings - Old and New 
Surveys 

The number of trade groups (each composed of one 
or more kinds of business) for which data will be pub-
lished has been expanded by ten. In some cases, a new 
trade group was created by splitting one of the old 
trade groups. In other instances, new trade groups were 
derived from the all other stores' category. The 
following chart provides a method for converting the 
"new" groups back to the 'old" for anyone wishing to 
compare one series with the other. 

The following trade groups comprise the same 
kinds of business in both the new and old surveys: 

Department stores. 
General merchandise stores. 
General stores. 
Variety stores. 
Motor vehicle dealers. 
Men's clothing stores. 
Women's clothing stores. 
Family clothing stores. 
Hardware stores. 
Jewellery stores. 

The following trade groups, for which data will 
be published in the new survey, were previously rep-
resented in the "all other stores" group of the old 
survey 

Used car dealers. 
Automotive parts and accessories stores. 
Book and stationery stores. 
Florists. 
Sporting goods and accessories stores. 
Personal accessories stores. 

The following trade groups represent a finer 
breakdown of trade groups which were employed in the 
old survey: 

	

New Trade Group 	Old Trade Group 

Combination stores 
G 	

Grocery and combination 
rocery, confectionery  

	

and sundries stores1 	
stores 

	

All other food stores 1 	All other food stores 

II 	 iT: 	 Ill 



New Trade Group 	Old Trade Group Nouveau groupe de commerce Ancien groupe de commerce 

ialty shoe stores Magasins de chaussures 
ciales 
ama de chaussures pour 

M agasins de chaussures 
 

famille 

ins d'ameublement rnénager 
-aains d'appareils ménagers Magasins de meubles, 

Furniture, T.V., radio and 	and appliance stores Magasins de meubles, de de tflviseurs, de radios 
appliances stores 2  téléviseurs, de radios et et d'appareils ménagers 

d'appareils m6nagers 2  

Pharmacies, patent medi- Pharmacies, magasins de 
cine and cosmetics 	Drug stores médicaments brevetés et de Pharmacies 
stores 3  produits de beaut6 3  

In addition to the changes noted above, 	'fuel and Outre ces modifications, les "marchands de combustible 
fuel oil dealers 	have been re-classified to wholesale et de mazout" ont été reclassés dana le commerce de gros et ne 
trade and consequently do not appear in the tabulations. figurent donc pas dans les totalisations. 

NOTES: 

Le nouveau groupe commercial "épiceries, confiseries et ma-
gasins d'articles divers" comprend non seulement lea "épi-
ceries" (dans l'ancienne enquéte, un élément de "épiceries 
et épiceries-boucheries"), mais aussi La catégorie du recen-
sement de 1966 "épiceries, confiseries et magasins d'arti-
des divers". Ce dernier genre de commerce comprend les 
"colnptoirs de lait en cruche" et les magasins d'articics 
d'usage courant ainsi qu'un certain nombre de magasins qui 
étaient auparavant classes dana is catégorie des "épiceries" 
ou dans celle des "confiseries". (Dans l'ancienne enquéte, 
lea "confiseries" faisaient partie du groupe "tous autres 
magasins d 'alimentation".) 

Le nouveau groupe commercial 'magasins de meuhies, de tClé-
viseurs, de radios et d'appsreils mCnagers' comprend le gen-
re de commerce de 1966 'magasins d'apparells Clectriques", 
qul Ctait auparavant classC dans la catCgorie "tous les au-
tres magasins". 

Le nouveau groupe commercial "pharmacies, magasins de médi-
caments brevetés et de produits de beauté" englobe le genre 
de commerce utilisé en 1966 "magasins de médicaments breve-
tés et spécialisés, de parfums et de produits de beautC", 
qui faisalt auparavant partie du groupe 'tous les autres 
magas ins". 

NOTES: 

The new trade group "grocery, confectionery and 
sundries stores' includes not only 'grocery stores" 
(part of 'grocery and combination stores" in the old 
survey) but also the 1966 Census category, 'grocery, 
confectionery and sundries stores". The latter kind 
of business includes the so-called "jug-milk stores" 
and "convenience stores" as well as a number of 
stores which were previously classified either to 
"grocery stores" or 'confectionery stores". (In the 
old survey, "confectionery stores' were published in 
the "all other food stores" group.) 

The new trade group 'furniture, T.V., radio and 
appliance stores" includes the 1966 kind of business, 
"electrical supply stores", which was previously 
classified to the "all other stores" group. 

the new trade group 'pharmacies, patent medicine and 
cosmetics stores" includes the 1966 kind of business, 
'patent medicine, cosmetic and perfume stores and 
proprietory stores', which was previously classified 
to the all other stores" group. 
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PRI1IMINAR\ ESTIMA1FS 

lABLE; 1. Retail Trade. Chain and Independent Stores. l Kind of I3iisiness 

Newfou tid Ia tid 

November 	19 7 7 	Novembre 

Kind of' business 

Genre de commerce 

Chain stores 

Magasins 	succursales 

Independent 

Magasins indópcndanis 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1977/1976 - 1977/1976 - 1977/1976 

Venics Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO $000 % 

I x x x s 13.747 + 24.4 

2 x x x x 10.904 + 	1.9 

3 

Combination stores (groceries and 	meat) ................... 

All 	other 	food 	stores 	........................... 	.... S x x x 23 - 	2.1 

4 

Grocery confectionery 	and 	sundries stores ................... 

Department 	stores ................................... 

.....4 

9.46 + 	2.7 - - 9,464 + 	2.7 

5 x x x 9,543 + 33.3 

6 

General 	merchandise 	stores ............................... 

General 	stores 	..................................... + 	27.5 6.265 6.8 7.390 - 	2.8 

7 Variety 	stores ...................................... 

1.12. 5 

. . x X 5 3,767 + 	9.2 

8 Motor 	vehicle 	dealers 	................................ x x x x 17.973 + 2 

9 233 ... 233' 

10 x x x 10.431 + 	. 

II Garages 	..................................... 	..... - 860 + 34.8 860 + 34. 

12 x x x x S S 

13 

Service 	stations 	............... 	.......................... 

......... 

x x x 419 + 	18.3 

14 

Used 	car 	dealers ............................................. 

Automotive parts 	and 	accessories 	stores 	.................... 

Men's 	clothing 	stores 	.................................... 

909 + 23.4 252 + 	14.6 1.161 + 	21.4 

IS 1.579 -- 	0.5 1,805 + 	6.4 3.384 + 	3.0 

16 

Women's 	clothing 	stores 	............................... 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores ................................... - . . 

35.. 

x x x x 

17 Family 	shoe 	Stores 	.................................. 633 .9 164 15.8 797 -f 	20.6 

18 Hardware 	stores 	.................... 	............... - 212 + 	1.8 212 + 	1.8 

19 Household furniture stores 

.. 

1,152 ... 1.152' 

20 x x x X. 464' 

21 

Household 	appliance 	stores 	........................... 

Furniture, TV.. radio and appliance stores .............. x x x x 1.734 + 30.5 

22 Pharmacies.patent medicine and cosmetics stores x x x 4,011 + 	19.3 

23 -  191 2.2 191 - 	2.2 

24 - 153 2.9 153 2.9 

25 x x x x 561 + 	10(1 

26 

Book and stationery stores............................ 

Sporting goods and accessories stores .................. - - 584 + 	9.1 4 + 

27 

Florists ............................................

Jewellery 	stores 	..................................... 

x x x x 42 

28 

Personal accessories stores ............................ 

x x x 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 45,028 + 22.5 64.300 + 14.6 109.328 + 	17.7 



	

x 	x 

	

S 	 S 

	

7.3110 	+ 24,0 

	

12.641 	+ 4.0 

	

4.019 	+ 14.3 

	

x 	S 

	

x 	x 

	

S 	 X 

	

S 	 X 

S 

S 

	

8l.54)i) 	+ 	9.5 

I 

x 

67,272  

x 

S 

2,1194* 

S 

9,420 

S 

S 

2.1119 

12.620 

x 

1.634 

I .807' 

9.256 

'I 

S 

S 

1,633 

.846 

S 

4,963 

x 

S 

632,474 

S 

x 

S 

S 

x 

S 

S 

2.1 

x 

x 

S 

+ 	9.1 

S 

S 

1.4 

6.9 

S 

+ 6.6 

+ 7.7 

x 

x 

S 

+ 8.9 

+ 3.0 

S 

14.8 

S 

x 

+ 8.1 

x 

x 

S 

73,506 

S 

10.707 

S 

x 

x 

S 

+ 4.6 

S 

+ 6.7 

x 
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ESTIMATIONS PRELIMINAIRES 

IABLFAU 1. Commerce de detail. itlagasins ii succursales ci magasins indCpendanis. sui%ant Ic genre de commerce 

Terre-Neuve 

Januar-Nt' ember 	I 977 	Jancier-Novembre 

Chain stores Independent stores AU stores 

Magasins 	i succursales Magasins indpendants Ensemble des magasins 
Kind of' husincss 

Genre de commerce Sales Change Sales 

__ 

e Sales Change 
l977/l'76 - 76 E l977/l76 

Ventes \'ariatLon Venics n Ventes Variation 
_____________________________________ No 

'OOO 	% 
_ 

$OOO  
_______________ 

$'OOO 

135.164 + 6.7 Epiceries 	Boucheries .............................. 

114.470 + 1.4 Epicerics. 	conUseries 	Ct 	articles 	divers 	................. 

3.309' ... Tous 	les 	autres 	magasins 	d'aliments................... 

73.506 + 4.6 Grands 	magasins ................................... 

69.921 -f 13.3 Magasins 	de 	marchandises 	diverses 	................... 

77.979 1.0 Magasins 	gCnéraux 	................................. 

28.995 + 6.8 Bazars 	............................................ 

182.832 + 5.7 Concessionnaires 	d'automohilcs ....................... 

2.894' ... Vendeurs 	d'automobiles d'oceasion .................... 

97.657' ... Stations-service ..................................... 

9.420 + 9.1 Garages 	.......................................... 

x x Magasins de piôces ci d'acccssoires d 'automobiles ....... 

3.057 + 18.5 Magasins dc vitcments 	pour 	hommes ................. 

9,569 + 17.1 Magasins dc 	vCtements 	pour dames .................. 

25.261 1.7 Magasins 	dc 	vétemcnts 	pour 	Ia 	famille ................ 

x x Magasins 	de 	chaussures 	spécialisécs .................. 

5,653 + 12.0 Magasins 	de 	chaussures 	pour 	La 	lismulle 	............... 

1,807' ... Quincaillerics 	...................................... 

9.256 + 7.7 Magasins 	dc 	meubles 	............................... 

3.091 + 30.0 Magasins 	d'appareils 	mCnagers ....................... 

13.004 + 19.8 Magasins de meubles. téléviseurs. radios et accessoires 

40.458 + 15.3 Pharmacies. médicamcnis brevetes ci produits de heauté 

.633 + 8.9 Librairics 	et 	papcicrics .............................. 

1.846 + 3.0 Flcuristes 	......................................... 

4.826 + 11.8 Bijoutcric 	......................................... 

4.963 - 14.8 Magasins d'articles de 	sport et 	d'acccssotres 	........... 

1.610' ... Mugasins 	d'accessoires 	personnels ..................... 

73.635 + 15.1 Tous 	les 	autrcs 	magasun 	............................ 

1.014,341 + 8.6 Ensemble 	des 	magasins ............................ 

2 

3 

4 

5 

6 

7 

8 

9 

10 

II 

12 

13 

14 

15 

16 

7 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 



PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade. Chain and Independent Stores. by Kind of Biisiiicss 

Prince Edssard Island 

November 	19 7 7 	Novcmhre 

Kind of business 

Genre de commerce 

('hitn 	stores 

Magasins a succursiIes 
_______________________ 

Independent 

Magasins indëpendans 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1977/1976 1977/ 1976 - 1977/1976 

Venies Variation Ventes Variation Ventcs Variation 
No.  

% $000 $000 

I Combination stores (groceries and meat) x x x 3.038 + 	6.2 

2 Grocery confectionery and sundries stores x x x x 

3 - 573* 573* 

4 

All 	other 	food 	stores 	.................................... 

Department 	stores .................................. 4.054 

. 	. 

12..7 - 4,054 + 	12.7 

5 x 

. 

x x 1.841 + 	2.6 

6 

General 	merchandise 	stores ............................. 

.073 9.0 1.073 9.0 

7 

General 	stores 	......................................... 

Variety 	stores 	...................................... 559 .5 125 4.5 684 + 	4.3 

8 Motor 	vehicle 	dealers ................................ . . 

. 

. 	

6.

.. 

- 4.421 + 20.8 4.421 + 7 

9 x x 

10 

Used 	car dealers .................................... . ... 

Service 	stations 	.................................... x x 2,342 

II x x x 

12 x 

.. . 

x x x 595* 

13 

Automotive 	parts 	and 	accessories stores 	................ 

x x x x x x 

14 

Men's 	clothing 	stores 	................................ 

x x x x x x 

IS x x X X X X 

16 

Women's 	clothing 	stores 	............................. . 

Specialty 	shoe 	stores ................................ - x x x 

17 

Garages 	........................................... . ... 

Family 	clothing 	stores 	............................... . 

.. . 

x x x x x x 

18 

Family 	shoe 	stores 	.................................. . 

- 90 ... 90 

19 

Hardware 	stores 	.................................... . 

- x x x x 

20 Household 	appliance 	stores 	..... ..................... x x x x x 

21 Furniture. TV.. radio and appliance stores 	

.. 

X X X X 

22 

Household 	furniture 	stores ............................ . 

Pharmacies, patent medicine and cosmetics stores x x x x 583 + 	4.3 

23 -  X X X X 

24 - x x a x 

25 Jewellery 	stores ..................................... a a x x 65 

26 

Book and stationery stores............................. 

Sporiing goods and accessories stores - 174* ... 174* 

27 

Florists ............................................. 

x a a a 106 ( • 7 

28 

Personal 	accessories stores ............................ 

x x 2.769 + 	4 

29 

All other stores ..... ..... ............................

All 	stores 	........................................ 9,026 + 	4.9 16,189 + 19.5 25.215 + 	13.8 



5 

ESTIMATIONS PRELIMINAIREs 

I RI I \ I 2. ( iiiiiui 	dc du,iil. m.t ~_, asins .i siicciirsale'. ci Illagasins indépendants. suivani Ic genre de coiiinwrce 

I Ic -du -Prince -Edotuard 
J,inuarv-Novemher 	1977 	Janvier-Novembre 

Chain stores Independent stores All 	stores 

Magasins a succursales Magasins indpendants Ensemble des niagasins 
Kuid or business 

Sales Change Sales Change Sales ('hange Genre de commerce 
1977/1976 1977/1976 - 1977/1976 

Ventes Varialion Ventes Variation Verites Variation 
No 

$ '(8)0 $ '000 $ '000 

x 	 x 

	

36,068 	+ 1 0.9 

x 	S 

	

4.533 	+ 3.8 

I 
S 	 S 

S 	 X 

x 	 x 

S 	 X 

S 	 S 

x 	S 

S 	 S 

S 	 X 

I 
I 	+ 4.6 

x x 35.929 + 9.2 Epiceries 	I3oucheries .............................. 

x x x x 2 

5.367' ... 5,367' ... 3 

- 36.068 + 10.9 4 

x x 14.732 + 3.7 5 

13.922 + 	7.7 13.922 + 7.7 

Tous 	les 	autres 	magasins 	d'alimcnis ..................... 

6 

1.325 + 	9.9 5.857 + 5.1 7 

48.749 + 	8.5 48,749 + 8.5 Concessionnaires 	d'automohdes ....................... 8 

x x x x 

Magasins 	gônraux 	................................... 

9 

x x 25.360 6.5 10 

x x x x Garages 	.......................................... II 

x x 3.169 + 12.0 12 

x x x x 13 

x x x x 

Epicerics, 	conliscrics 	ci 	articles 	divers 	................... 

14 

x x x x 

Grands 	magasins ..................................... 

IS 

x x x x 

M.tgasins 	de 	iiiarchandises 	diverse' 	...................... 

16 

x x x 

Bazars 	............................................... 

17 

.. 

795 795* 
... 

Vendeurs 	d'automohtles 	d'occasion ...................... 

18 

x x x x 

Stations-service 	....................................... 

Magasins de pieces ci d'accessoires d 'automobiles ......... 

Magasins 	dc 	meubles 	................................. 19 

x x x 

Magasins de 	vCicments 	pour hommes ................... 

20 

.. 

x x x x 

Magasins 	de 	v.3ierncnts 	pour 	dames ..................... 

Magasins 	de 	chaussures 	sp&ialise' ..................... 

Magasins de meubles. tiSleviseurs. 	radios ci accessoires 21 

x 5.788 - 3.0 

Magasins 	dc 	vCiernents 	pour 	Ia 	famille .................. 

Magasins 	dc 	chaussures pour 	Ia 	familic 	................. 

Quincailleries 	........................................ 

Pharmacies. mCdicaments brevetCs ci produits ile heauiC 22 

x x x x 

Magasins 	d'appareils 	ménagers ........................ 

23 

x x x x 24 

x x 576 11.2 

Fleuristes 	.......................................... 

25 

1.734 ... 1.734* ... 

Lihrairies 	ci 	papetertes ............................... 

Bijouterics 	.......................................... 

26 

x x 1.115 6.4 

Magasins 	d'articles 	de 	sport 	ci 	d'acccssoire' 	............ 

27 

x x 31.062 + 17.11 

Magasins 	d'acccssoires 	personnels ...................... 

28 

168.924 + 10.9 255.765 + 8.7 

I oti'. 	lesautre'. 	magisins 	............................. 

l:,iseinhk 	des 	magasiris ............................. 29 



PRELIMINAR\ ESTIMATES 

[AbLE 3. Retail Trade. Chain and Indtpcndenl Stores, by Kind ol Ittisinuss 

Noa Scotia 

November 	1977 	Novcmhre 

Genre de commerce 

Kind of business  

Chain stores 

Maga.sins A succursaks 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1977/1976 - 197711976 - 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ • $ '000 51000 Qf 

I x x x x 32,538 + 24.5 

2 x x x x 6,104 + 	16.2 

3 

Combination 	stores 	(groceries and 	meat) 	.................... 

Grocery confectionery and 	sundries stores .................... 

x x x x I ,480 

4 19.830 + 	6.6 - 19.830 + 	6.6 

5 

All 	other 	food 	stores 	..................................... 

Department 	stores ................................... 

General 	merchandise 	stores 	.......................... x x x 12073 - 	7.9 

6 

.. 

3,349 + 	31.5 3,349 + 31.5 

7 Variety 	stores ....................................... 5.717 + 	15.1 694 + 	16.5 6,412 + 	15.2 

8 Motor 	vehicle 	dealers .................... ........... - - 29.626 + 	14.5 29.( I 

9 - - 1.160* .., 1.1 

10 

Used 	car 	dealers 	........................................ 

1.294 

..... 

+ 	5.9 15.348 + 23.5 16.64., + 

II 

Service 	stations 	..................................... 

Garages 	................................ 	.......... 1,113 + 20.3 1.113 + 2o 

12 x x x 3.901 + 	0.7 

13 

Automotive parts and accessories stores ................ 

743 + 	11.0 2.055 + 	5.4 2.798 + 	6.8 

14 

General 	stores 	.................................... 	.. .. 

Men's 	clothing 	stores ................................ 

2.115 + 	19.8 1.923 + 24.5 4.039 + 22.0 

IS 265 13.9 2.755 + 	4.7 3.020 + 	2.7 

6 X X X X S X 

17 Family 	shoe 	stores 	.................................. x x x x x x 

18 

Women's clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

- 1.570 + 	12.6 .570 + 	12.6 

19 

Hardware stores ................. .... .... ....... .... 

x 

........... 

x x x 1.027 - 	3.1 

20 x x x x 443 

21 Furniture. TV.. radio and appliance stores .............. x x x x 2.377 - 14.6 

22 

Household 	furniture 	stores ............................ 

Pharmacies, patent medicine and cosmetics stores 1.3 10 + 	1.5 4.565 + 	12.9 5.875 + 	10.1 

23 

Specialty 	shoe 	stores ................................. 

149 15.1 1.780 + 	7.4 1.930 + 	5.2 

24 x x x x 383 + 	6.2 

25 

Household appliance stores ........................... 

Florists 	............................................ 

Jcwcllery 	stores 	..................................... x x x 953 - 	12.4 

26 

Book 	and 	stationery stores ............................ 

Sporting goods and accessories stores .................. - - 1.194 ... 1.I94 

27 332 + 	9.8 950 + 	22.1 1,282 + 	I .' 

28 

Personal 	accessories 	stores ............................ 

x x x 19.788 + 	I 	.1 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 83.795 + 	11.3 98,203 + 14.6 181,999 + 	13.0 

I 
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ISTIMATIONS PRI:LIMINAIRI:S 

a sucetirsales eI rilagasins indtpendants. suitani le geiirc tie vornnierce 

Nou elle-Feosse 

Jan uarv- Naveni her 	1977 	Janvier- No'.cmhre 

Chain stores 	 Independent store'. 	 All stores 

Maga.sins ii succursales Magasins indcpend;ints Ensemhk dc. nhtgasins 

Sales Change 
977/ l)76 

Ventes 'ariatLon 

$0013 

Kind of business 

Sales 	('hange 	Sales 	Change 	 Genre tie comnicrce 
1977/1976 	 1977/1976 

Ventes 	Variation 	Venics 	Variation 

S 01)0 	 I $000 	% 
No 

I 

I 

	

S 	 X 	 X 

	

S. 	 S. 	 S. 

	

S. 	 S. 	 S. 

	

144.358 	+ 7,6 

	

S. 	 S. 	 S. 

.34.509 

	

41.934 	+ 7.8 	5.557 

127.926 

7.729 

149.694 

0.333 

x 	 x 	 x 

	

5.950 
	

+ 11.8 	17.365 

	

17.171 
	

+ 14.3 	14.628 

	

2.388* 
	

20.702 

	

S. 
	

S. 	 S. 

	

S. 
	

S. 	 S. 

5.065 

	

S. 
	

S. 	 X 

x 	 S. 	 S. 

	

S. 
	 x 	 x 

	

14.255 
	

+ 3.4 	47.436 

	

1.456 
	

+ 	1.6 	16,029 

	

S. 	 S. 	 S. 

	

S. 
	

S. 

12.719* 

9,478 

S. 

989.042 

x 333.538 + 8.9 

64.463 + 6.1 Epicerics. 	cinliseries 	ci 	articles 	diver' 	................. 2 

x 12.221 + 29.7 3 

144.358 + 7.6 4 

78.176 12.2 5 

+ 	18.3 34.509 + 18.3 

Epiceries 	Boucherie' 	................................I 

6 

+ 	6.8 47.491 + 7.7 

Grands 	magasins ..................................... 

7 

+ 	(.4 327.926 + 6.4 

. 1us 	les 	autres 	magasins 	d'alinicnts ..................... 

8 

((.9 7.729 . 10,9 

Magasins 	gcn&rau' 	................................... 

Bazars 	.............................................. 

9 

+ 	5.0 163.034 + 5.0 

Concessionnaires 	d'autornohilc' ......................... 

10 

+ 	8.4 10.333 + 8.4 Garaces 	.......................................... II 

.. 

x 35.664 5.1 

Magasius 	de 	niarchandises 	diverse' 	..................... 

12 

+ 	5.9 23.314 + 7.4 13 

+ 	17.9 31,800 + 15.9 

Vendeurs 	d'auiomohile'. 	tl OCCJSIOfl ...................... 

14 

+ 	0.1 23.090 4.4 

Stations-service 	....................................... 

Maoasins d 	vttet11ents pour 	a famille IS 

S. x x 

Magasins 	de 	vtcn1enis 	pour 	homnies ................... 

.. 

16 

x x x 17 

7.9 15.065 7.9 

Magasins 	de 	v3temerits 	pour 	dame' ..................... 

Magasins 	tie 	chaussures 	spëcialisces 	..................... 

18 

x 12.331 3.4 

Magasins 	de 	chaussures 	pour 	a 	liniilIc 	................. 

19 

x 7.766 7.2 

Quincaillertes 	........................................ 

Magasins d'ippareils mënagers 20 

x 23.846 3.6 

Magasins de 	piãccs ci d'accessoires d'atitomohilcs ......... 

Magasins tic 	nicuhlcs, 	tclviscurs. 	radios ci 	accessoircs ... 21 

+ 	18.6 61.691 + 14.7 Pharniacics. mcdicamcnts hrcvcics ci produits tic bcauté 22 

3.3 17.484 2.9 23 

4.533 4- 6.2 

Magasins 	tie 	rncuhles 	................................ 

24 

8.733 10.8 

Fleurisics 	.......................................... 

Bijuierics .......................................... 25 

12.719 

Librairics 	ci 	papeteries 	............................... 

...Magasins 26 

+ 	20.1 12.525 + 18.1 27 

x 196.173 + 9.3 

d'articles 	tie 	sport 	ci 	d'acccssoires 	............ 

Magasins 	d'accessoircs 	personnel' ...................... 

28 

+ 	5.3 1.720.640 + 6.0 

lou'. 	Ic,, 	autres 	magasins 	............................ 

EnsmbIe 	dvs 	nlagiisins ............................. 29 



PR! LIMINAR\ FSTIMAII 

FABLE 4. Retail irade. (haiii and Inde1)endc,II Slot us. hs kind 

Ncs I3runssick 

November 	1977 	Novembre 

Kind 	of I,iisines'. 

Genre de comnierce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indpend;inis 

All stores 

Enscuible des magasins 

Sales Change Sales Change Sales Change 
1977/1976 197711976 1977,1976 

Venies Variation Vcntes Variation Ventes Variation 
No.  

$ '000 S'OOO % $000 

I Combination 	stores 	(groceries and 	meat) 	............... x x x x 25.462 + 	21.1 

2 Grocery conIctionery and sundries stores .............. .x x x x 6,994 + 	9.3 

3 All 	other 	food 	stores 	............................... x x 1.329 15.0 

4 + 	3.9 16.284 + 	3.9 

5 

Department 	stores ................................... 

General merchandise stores ........................... 

16..284 

x x x x 6.913 + 	13.5 

6 x X X 4,821 + 	10.3 

7 5,036 + 	12.6 880 ... 5,916* + 	4.8 

8 x x x 25.923 + 

9 - x x x 

10 440 10,778 + 	31.0 11.2 19 + 	2i 

II Garages 	..........................................  741 ... 741 

12 

Motor vehicle dealers ................................ 

Used 	ear 	dealers .................................... 

289 + 	25.1 3.760 + 25.0 4.049 + 25.0 

13 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores ................................ 640 + 35.8 1.355 + 	12.3 1.995 + 	18.9 

14 1,749 + 	2t).5 527 ... 2.276 + 	25.2 

IS 

General 	stores 	...................................... 

Variety 	stores ....................................... 

Women's clothing 	stores 	............................. 

860 16.7 995 2.2 1.855 9.5 

16 

Family 	clotlung 	stores 	............................... 

Specialty shoe 	stores ................................. x X X S S X 

17 

Service 	stations 	..................................... 

x x x x 1.369 + 23.5 

18 Hardware stores .................................... 1.971 + 	3.0 1.971 + 	3.0 

19 x x x x 3.264 + 	8.8 

20 

Family 	shoe 	stores 	.................................. 

x x 339 17.0 

21 x x x x 418* 

22 

Furniture. 	IV., radio and appliance stores .............. 

Pharmacies, patent medicine and cosmetics stores x x 4.258 + 	15.3 

23 72* ... 393 5.0 465* 8.6 

24 

Household 	furniture stores ............................ 

Book 	and 	stationery stores .................... ........ 

Florists 	............................................ - 492 + 	31.4 492 + 	31.4 

25 

Household appliance stores ........................... 

x x x 1.054 7.5 

26 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores .................. - 1.416 + 	27.5 1.416 + 2 

27 146 + 	10.3 819 + 	25.8 965 + 2 

28 

Personal 	accessories 	stores ............................ 

x x x x 14.221 + 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 64,981 + 	9.4 81.134 + 15.8 146,116 + 	12.9 

I 

I 



Sales 	Change 
- 	1977/1976 

Verutes 	Variation 

$'OOO 	% 

Sales Change Sales Change 
- 1977/1976 - 1977/1976 

Ve n ics Variation Ve fl (Cs Variation 

5 ,000 	% 5'000 	% 

a x 260.963 + 7.3 Epiceries 	- 	Boucherues ............................. 

a x 70,710 6.5 2 

a x 15.435 1.3 3 

121.449 + 7.6 4 

x x 42.959 - 2.0 5 

a a 53.692 + 9.6 

Epiceries. 	conhiseries 	et 	articles 	divers 	................... 

6 

8.038 16.0 44.751 - 1.3 

lous 	Ics 	autres 	magasins 	d'aliments ..................... 

7 

a a 291,672 + 7.2 

Magasuns 	de 	marchandises 	duverses 	..................... 

Magasins 	gnéraux 	................................... 

8 

a a x x 

BaLars 	.............................................. 

Concessionnaires 	d'auuomobilcs ......................... 

9 

98.220 + 13.9 104.1 76 + 10.7 

Vendeurs 	d'automohilcs 	d'occasion ....................... 

10 

12.840* ... 12,840* ... 

Grands 	magasins ..................................... 

II 

33.179 -1- 13.9 35,339 + 13.5 12 

11.250 + 11.0 15,840* + 17.4 13 

4.413 + 24.1 18,062 + 19.7 14 

7,653 4.4 14.138 - 11.8 

Garages 	............................................ 

IS 

x x a a 

Magasins de 	piáccs ci 	d'accessoires d'automohiles ......... 

16 

x x 9,208 0.6 

Magasins 	de 	vëtenlents 	pour 	Ia 	famille .................. 

17 

18.249 + 4.5 18,249 + 4.5 

Stations-service ....................................... 

Magasuns 	de 	chaussures 	spécialtsées 	..................... 

18 

x a 30.641 + 5.8 19 

x a 3.429 + 4.6 

Magasins 	de 	vétenients 	pour 	hommes 	................... 

Magasins 	de 	vãtemcnts 	pour 	dames ..................... 

20 

a x 3,359* ... Magasins de rncubles, uólóviscurs, radios ci accessoires 21 

a x 42.953 + 19.5 

Magasins de chaussures 	pour 	Ia 	famillc 	................. 

Quincailleries 	........................................ 

Pharmacies, médicaments brevetés ci produits de heauté 22 

3.371 -- 16.5 4.198 9.8 23 

5,438 -4- 18.8 5,438 + 18.8 

Magasins 	de 	nicubles 	................................. 

24 

a a 8.639 3.2 

Magasins 	d'appareils 	mënagers ........................ 

Fleuristes 	.......................................... 

25 

16,124 + 24.6 16.124 + 24.6 

Lubrairies 	ci 	papeterics 	............................... 

Bijouterues 	.......................................... 

Magasins 	d'articles 	dc 	sport 	ci 	d 'acccssoircs 	............ 26 

7.386 + 25.0 8.483 + 22.1 27 

a x 149.271 3.4 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

828,498 + 5.2 1.402.962 + 4.9 

ThUS 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

	

a 	 'C 

x 	a 

x 	a 

	

121.449 	+ 	7.6 

x 	a 

	

a 	a 

	

36,713 
	

+ 2.5 

2,160 4- 	7.9 

4,590* 

13.649 + 	18.4 

6,486 - 	19.1 

x x 

x x 

x 	x 

	

a 	a 

	

a 	a 

	

a 	x 

	

827 	+ 33.8 

	

a 	a 

+ 5.8 

	

S 	 'C 

	

574,464 	+ 4.4 

- 9 -- 

, 	 I:STJMATIONS PRELIMINAIRES 

U41 1:  \1 4. ( Iulilorec d& i!cuail, nu.u.usins a succursales ci magasins independants. suisant Ic genre de commerce 

Nouveau - BrunsWick 

ianuiurv-November 	1977 	Janvuer-Novenibre 

Chain siorcs 	Independent stores 	All stores 

Magasins a succursaks Magasins indpendants Ensemble des magasins 
Kind of business 

Genre de commerce 

irr 



PRI-ITIMINARI ESIINIAl I s 

I'.ABLI' S. Relail trade, Chain arid lndependcnl Slqj rts. tr 1501) 0) 

Quebec 

Novertther 	1977 	Noventhre 

Kind of business 

Genre de comnierce 

(.'h.tin 	stores 

Mnisins it succursales 

Independent 

Magasins indcpend.ints 

All 	stores 

Enmhle des niagasins 

Sales ('hange Sales Change Sales ('liange 
1977/1976 1977/1976 1977/1976 

Veti tes Variation Ventes Va na ton \e n tes V'aria Ito n 
No.  

ShOt) $'OO() %'OOO 

I x x x x 274.120 + 173 

2 

('onihination stores (groceries and meat) ............... 

Grocers confectionery and sundries stores ........ ....... x x x x 94.343 + 23.0 

3 All 	other 	lod 	stores 	.............. 	........ 	......... 1.554 + 	18.9  26.162 + 	13.)) 27.715 + 	14.1 

4 13 1 .932 

. 

+ 	4.8 131.932 + 	4.8 

5 24.1 ))i) + 	8.8 7.643 16.1 31.823 + 	1.5 

6 General 	stores 	.................... 	. ................ . x x x 17.376 -f 	14.4 

7 13.365 3.1 7.492 + 	7.7 20,858 4- 	0.5 

8 

General 	merchandise 	stores ........................... 

234.316 + 	12.9 234.3 16 + 	I 

9 5.1)73 + 	12.8 5,073 + 	I 

10 

Used car dealers ....................................

Service 	sidtlons 	..................................... 18.520 + 	13.5 69.857 + 	7.0 88,377 + 

II 

Department 	stores 	.................................. 

- 31.379 + 	33.5 31.379 + 

12 

'Variety 	store'  ......................... 	............... 

5.851 + 	27.8 26,091 + 	6.0 31.942 + 	9.4 

13 4.092 12.1 5.572 + 	11.4 19.664 4- 	5.5 

14 

Garages 	........................................... 

Automotive parts and 	accessories stores 	................ 

Men's 	clothing 	stores 	................................ 

13.223 + 	8.4 14.946 6.5 28.169 -- 

IS 10.617 - 	 0.4 15.583 9.1 26,200 - 	 5.4 

16 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores ................................. 1.509 8.7 733* ... 2.242* - 	13.8 

17 12.188 ~ 	8.8 9.568 + 	34.1 21.756 + 	1 8.6 

I)) 

Motor s'chicje dealers ................................ 

x x x x  21.572  + 	6.4 

'9 

Hardware 	stores 	............ ........................ 

Household 	furniture 	stores ............................ 2.944 - 	 4.3 27.116 5.1 30.060 - 	 5.1 

20 Household 	appliance 	stores 	........................... x x x x 4.666 + 	0.2 

21 1.297 + 	1.4 11.594 - 	 14.3 12,892 -. 	 13.0 

22 

Furniture. TV. ,  radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 828* ... 30.713 + 	12.9 31.541* + 	10.0 

23 

Family 	shoe 	stores 	.................................. 

BooL 	and 	stationery 	store.............................  2.059 + 	II.)) 4.226 + 	13.5 6.285 + 	12.9 

24 x x x x 4.136 + 	12.3 

25 

Florists 	............................................ 

2.765 13.4 8.942 0,4 11,7(17 - 	 3.8 

26 

Jewellery 	stores 	..................................... 

x 

. 

x x x 18.584 + 

27 

Sporting goods and accessories stores .................. 

3.422 + 	2.3 21,964 6.5 25.386 -. 

28 

Personal 	accessories 	stores ............................ 

62.999 + 	34.1 73,194 + 	14.1 136.193 + 

29 

All 	other 	stores 	..................................... 

All 	SiOrt,S 	........................................ 480.503 + 	11.2 909,804 + 11.7 1,390.307 + I 

I 



P 1ST IMATIONS PRIIJN11NAIRES 

sins a succursales ci i1Iagasin 	iidpendinls. suiaiiI Ic genre de commerce 

Q ii éhec 

January-November 1977 Jans'ier-Novcmhre 

('ham stores Independent stores All 	stores 

Magasins ii succursales Magasins in&pcndants Enscmbk des magasills 
Kind uI 	business 

Sales Change Sales ('hangc Saks ('hangc Genre kle commerce 
1977/1976 1977/1976 1977/1976 

Vcntes Variation 'cr1tcs Variation Vcntcs Variation 
Nt 

$'OOO S030  

x x x x 2.866.075 + 	10.1 Epiecrics 	l3tniclicrics 	............................. 

x x x x 973.919 + 	15.1 2 

17.323 + 6.6 256.080 + 	5.7 273.403 'I- 	5.7 

Epicerics. 	contiscries 	ci 	articles 	divers 	.................. 

3 

1.126.632 + 2.9 1.126.632 + 	2.9 .1 

184,51(6 + 4.6 93.746 + 	14.7 278.332 4- 	7.8 S 

x x x 190.829 + 	I 5.4 

lous 	les 	attires 	magasins 	d'alimcnis ..................... 

6 

139,484 + 2.8 75.186 + 	6.7 214.670 + 	4.1 

Grands 	macasins .................................... 

7 

66.817 + 	6.2 2.666.817 4- 	6.2 

Magasins 	gineraux 	.................................... 

8 

P 48.132 1.6 48.132 1.6 9 

64.724 0.7 847,59(1 + 	II II) 

309.875 + 	27.7 309.875 + 27.7 Garages 	...................... 	...... 	............. 

35.407 + 5.1 222.265 2.7 257.671 1.7 

Stations-service ........................ 	............... 

..II 

12 

36.596 + 28 126.777 + 	1.9 163.373 + 	2.1 

Migasins 	de 	marehandises 	divcrses 	...................... 

13 

12(1,468 + .2 144.765 + 	4.1 265.233 + 	2.8 

Bai.ars 	............................................... 

Concessiunnaircs 	d'aiiiomohiks ......................... 

14 

98,43(4 5.5 I 58,939 + 	12 257.369 1.4 

Vendeurs 	d'automohiles 	d'uccasion ....................... 

Magasins 	de 	s'tcmer1ts 	pour 	Ia 	I.iniillc 	................ IS 

14.01(4 + I .b 7.844 + 	14.3 21.928 + 	5.8 16 

92.23(1 + 5.3 63.609 + 	12.6 155.839 + 	8.2 

Magasins 	de 	vétcrncnts 	pour 	liommcs 	................... 

Magasins 	de 	vtements 	pour 	dames ................... 

7 

x x .s x 233,976 -1- 	7.7 

Magasins 	tic 	chaussures 	specialisecs 	..................... 

.. 

8 

28.504 + 1.8 291.767 + 	2.6 320.271 + 	2.3 

Magasins 	de 	chaussures 	pour 	Ia 	limiIlc 	.................. 

Quincaillcrics 	......................................... 

19 

x x x x 43.85(4 + 	3.5 Magasins 	d'appareils 	Illénagers ........................ 20 

15.005 6.1 118.925 3.2 133,930 3.5 

Manasms de ptices ci d'accessoires d'iiutomohites ......... 

Magasins de meuhlcs. tikviseurs. radios ci act-csstttrcs . . 21 

12.819 15.5 325.407 + 	9.3 338.226 + 	8.1 Pharmacies. mdicamcnts hI -CVCICS ci produits dc heauti - 22 

17.820 + 9.4 46.158' ... 63.977' + 	27.3 23 

x x 51,034 + 	20.1 

Magasins 	de 	meubles 	................................ 

24 

25,348 5.9 70.805 -- 96.153 1.5 25 

x x x 208.881 + 	3.9 

Librairies 	ci 	papelerics 	............................... 

26 

169 

+ 4.4 222.226 + 	10.1 156.895 + 	9.3 

Flcuristes 	.......................................... 

Biuutcrics 	......................................... 

Masasins d 'articles 	tic 	sport ci 	d'aeccssoircs 	............ 

27 

'78 + 13.9 701025 + 	21.9 1.238.803 + 	18.3 

Magasins 	d'acccssoirs 	personnel'. ...................... 

28 

4,4is.932 + 6.6 9,437,753 + 	8.6 13,903.685 + 	8.0 

bus 	Ic% 	autres 	magasins 	............................ 

Enseinbk 	des 	Inagasins ............................. 29 
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TABLE 6. Retail Trade. Chain and Independent Stores. 1) .N Kind of Rtistncs' 

Nietropolitan Montreal 

November 	1977 	Novemhre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Indcpcndeni 

Magasins indcpcndants 

All stores 

Ensemble des magasins 

Sales Change Sales ('hange Sales Change 
1977/1'76 -- 1977/1976 1977/1976 

Ventes Variation Venis Variation \'erltes Variation 
No . ______________ ______________ 

$ '000 . 5 1000 % $ '000 % 

I x x x x 134.873 + 	17.0 

2 x x x x 41.531 + 32.3 

3 

Combination 	stores (groceries and 	meat) 	.................... 

Grocery confectionery and 	sundries stores..  ........ .......... 

971 + 	15.3 16.270 + 	9.3 17.241 + 	9.7 

4 

All 	other 	food 	stores 	................................... 

Department 	stores 	.................................. + 	1.3 - 80.851 + 	1.3 

5 General 	merchandise 	stores ....... ................... 8.172 (1.2 1.163 2.7 9.335 0.5 

6 

80..851 

.- 361 + 	34.1 361 + 	34.1 

7 4.469 4.7 2.508 + 	6.4 6.977 1.1) 

8 

General 	stores 	................................... 	............ 

Motor 	vehicle 	dealers 	............................... - 99.427 + 	2.8 99,427 + 

9 

Variety 	stores ........................................ 

.. 

.......... 

2.101 + 	4.6 2.101 + 	It  

10 12.212 + 	19.1 28,128 + 	6.5 40.339 + 	I 

II 

Service 	stations 	..................................... 

Garages 	............................................... -  . 

25

...2 5.234 + 	2.3 5,234 + 

12 Automotive 	parts and 	accessories stores 	............... 3.52. 1 8.822 + 22.4 12.343 + 23.2 

13 3.032 17.6 6.222 + 	3.1 9.254 . 	4.7 

14 7.391 + 	4.0 6.440 -. 	13.5 13.831 4.9 

IS 

Used 	car 	dealers .................. .... ........ ................ 

Family 	clothing 	stores 	............................... 5.701 2.5 4,453 + 33.4 10,154 + 	10.5 

16 

Men's 	clothing 	stores ................................ 

855 16.4 249* ... 1.104* 

17 

Women's clothing 	stores 	............................. 

Specialty 	shoe 	stores ................................. 

6.85 7  + 	8.8 4,676 + 	28.1 11.533 + 	15.8 

18 X X X X 11.508 + 	7.4 

19 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	.................................... 

Household 	furniture 	stores ............................ 1.606 3.9 I0,378 ... 11.985* 

20 x x x x 2,149 + 26.1 

21 Furniture. TV., radio and appliance stores .............. x x x x 5.337 + 	0.5 

22 

Household appliance stores ........................... 

Pharmacies, patent medicine and cosmetics stores 673* 17.531 + 	11.9 18.204* + 	7.9 

23 1.292 + 	6.8 2.017 + 	19.0 3.310 + 	14.0 

24 

Book 	and 	stationery 	stores............................ 

x x x x 2.121 + 	13.3 

25 

Florists 	............................................ 

Jewellery 	stores 	..................................... 2.222 5.6 4,629 + 	8.3 6.851 + 	3.3 

26 Sporting goods and accessories stores .................. x x x x 9.110 - 	2.1 

27 Personal 	accessories 	stores 	........................... 2.523 + 	4.5 12.527 - 20.1 15.051 16.8  

28 All 	other 	stores 	....................................44,088 + 33.0 27,894 6.8 71.982 + 	14,1 

29 All 	stores 	........................................ 288.931 + 	8.9 365,165 + 	7.1 654.096 + 	7.9 

I 

I 



Sales 	('hange 
1977/1976 

Ventes 	Variation 

$000 

Sales Change Sales Change 
- 1977/1976 1977/1976 

Venies Variation Venics Variation 

$ '000 $ '000 	% 

Kind of business 

Genre de commerce 

No 

x 

x 

156,920 

11,293 

2.922 

26,897  

.1)85.667 

20.346 

247,411 

56.575 

73,324 

51.496 

62.939 

39,945  

2.420 

32.235 

123.212 

166.293 

22.987 

S 

34.868 

S 

127.113 

275.396  

3,639.512 

[] 

ISTIMATIONS PRI'IIMINAIRFS 

I \ Ill I \ I 	( iii I ill T 	If I hi . ii. rH.i2isins a %uccursales ci inagains indépendaiiis. suivant Ic genre de commerce 

Zone metropolulairie ik Montréal 

January-November 	1977 	.l,tiivicr-Novcmhre 

Chain stores 	 Independent stores 	 All stores 

Magasins a succursales I  Magasins indcpcndants Ensemble des magasins 

I 

+ 8.9 

+ 23.3 

+ 7.6 

- 0.1 

+ 0.1 

+ 3.1 

4.5 

+ 19.6 

+ 5.5 

+ 11.6 

-. 1.6 

- 4.5 

- 0.9 

+ 5.7 

- 12.8 

+ 7.2 

+ 12.2 

- 15.4 

+ 13.4 

3.5 

+ 1.3 

+ 27.6 

+ 13.1 

- 3.3 

- 4.0 

+ 3.5 

+ 20.6 

+ 4.7 

x 

	

x 	 x 

	

10.877 	+ 2.2 

	

687,695 	0.1 

	

65,421 	3.0 

	

46.819 	+ 0.3 

20.838 

27.213 

66,305 

55 .3 32  

8.987 

51.834 

x 

16,119 

x 

111.961 

12.028 

x 

19.187 

x 

f.489 

2.o19,012 

	

x 	1.381,899 

	

x 	406.787 

	

+ 8.0 	167.797 

687,695 

	

+ 23.5 	76.713 

2.922* 

	

+ 8.3 	73.716 

	

4.5 	1.085.667 

	

+ 19.6 	20.346 

	

+ 4.5 	363,159 

	

+ 11.6 	56.575 

	

2.4 	94,162 

	

6.8 	78.709 

	

+ 3.7 	129.243 

	

+ 19.0 	95.278 

11.407* 

	

+ 14.7 	84,069 

	

x 	128.760 

	

16.9 	139.332 

	

x 	18.949 

	

x 	52.638 

	

+ 2.1 	177.254 

35,0l4 

	

x 	25,271 

	

1.8 	54.055 

	

x 	94.360 

	

+ 3.9 	152.603 

	

+ 8.8 	644,143 

+ 3.4 6.338.525 

Epiceries . Boucheries 

2 

3 

4 

5 

6 

7 

Grands 	magasins ..................................... 

8 

9 

10 

Garages.......................................... I 	I 

Magasins 	de 	marchundises diverses 	..................... 

12 

13 

14 

Stations-service ....................................... 

Magasins 	de 	v3temcnts 	pour 	Ia 	himille ................ IS 

Epiceries. 	conliseries 	ci 	articles 	divers 	................... 

lous 	cs 	autres 	magasins 	d 'aliments..................... 

16 Magasins 	dc 	chaussures 	spécialisées ..................... 

17 

Magasins 	gëncraux 	.................................... 

Bazars ............................................... 

Magasins 	de chaussures 	pour 	Ia 	famille 	................. 

18 

(.'onCcsslonnalrcs 	d'auioniohiles ......................... 

Vcnsleurs 	d'automohiles 	d'occasion ...................... 

19 

Magasins de pièces ci d 'accessoircs d'automohiles ......... 

20 

Magasins 	de 	vètements 	pour 	liommes ................... 

Magasins dc mcuhlcs. tëkviscurs. radios ci accessoires 21 

Magasins 	de 	vètemcnts 	pour 	dames ..................... 

Pharinacis, mèdicaments brevetés ci produits de heaute 22 

23 

.. 

Quincailicries 	........................................ 

Magasins 	de 	mcuhlcs 	................................. 

24 

Magasins 	d'apparcils 	mènagers ........................ 

L.ihrairics 	ci 	papeteries 	............................... 

25 

.. 

Ficurisics 	.......................................... 

26 

Bipoutcrics 	.......................................... 

Magasins d 'articles de 	sport 	ci d 'acccssoircs 	............ 

27 Magasins 	d 'acccssoircs 	personnels ...................... 

28 Tous 	Ics 	autres 	magasins 	............................ 

Ensemble 	des 	mag'asins ............................. 29 

+ 

4.9 

2.1 

+ 1.6 

+ 3.0 

x 

1.5 

x 

x 

9.5 

+ 9.8 

x 

5.9 

x 

+ 1.5 

+ 31.2 

+ 6.5 
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IABiE 7. Retail Irade. ('haiti and Iridejiendetit Slur .. H 	rirul 

()nlario 

November 	1977 	Novenibre 

Kind of business 

Genre de commerce 

	

(Thai ii 	stores 

	

Ma'.,isins a 	succursales 

Independent 

Magasins independanis 

All 	stores 

Ensemble des nlagasins 

Sales Change Saks Change Sales (hane 
197 7 i176 1977/1976 1977/1'70 

\'cntes Variatioti Vntes Varialion Ventes Variation 
No.  

S .000 14 ,  $ .000 % 5 '000 

I 336560 + 	23.9 73.912 + 	14fu 410,473 + 22.1 

2 24.582 + 20.4 57.203 + 	19.3 81.785 + 	19.6 

3 

(omhtnation 	stores 	(groceries 	and 	meat ................ 

(irucer'u 	conIctionery 	and 	sundries 	stores ................ 

4.800 + 	11.0 35.194 + 26(1 39,994 + 23.9 

4 

All 	other 	kxud 	stores 	................................. 

280.541 + 	10.3 28(1,541 + 	10.3 

5 

l)cpariment 	stores 	................................. 

51.949 + 	9.5 6.207' ,, 58.1 57 + 	12.5 

6 General 	stores 	............. 	....................... x 12,934 + 	17.1 

7 Variet 	stores 	...................................... 

......x 

+ 	3.4 3.558' ... 26.904 1  7.1 

8 Motor 	vehick 	dealers 	...................... 	......... 

23.24. 6 

. 348,824 + 	7.4 34%. 

9 

......- 

- 9.889' ... 

0 35.959 + 	2.4 I 14.100 + 	11.3 ISO. 

II (;ar.Iges 	................. 	... 	......... 	..... 	..... -- 25.384 0.8 25.384 

12 

General 	merchandise 	stores 	............................ 

........... 

6.966 + 	8.1 42.611 + 	6.2 49.576 + 	6.4 

13 13.941 + 	21.1 17.867 15.8 31.807 2.8 

14 

Used 	car 	dealers 	.............................................. 

Service 	stations 	.................................... 

22.524 + 	12.4 19.374 + 	9.3 41.898 + 	11.0 

IS 

Automotive 	parts 	and 	accessories 	stores 	................. 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	storcs 	............................... 11.882 0.7 12.322 2.2 24.203 1.4 

16 

Men's 	clothing 	stores 	................................. 

692 + 	1.0 1.632 + 27.8 2.323 + 	18.5 

17 

Specialty 	shoc 	stores .................................... 

Family 	shoe 	stores 	................................. + 	13.4 10.367 + 	28.1 23.626 + 	19.4 

18 Hardware 	stores 	.............. 	.................... 	.. 

.3..259 

x x x x 15.426 + 	10.2 

9 8.102 + 	16.3 25.351 + 	10.9 33,453 + 	12.1 

20 

Household 	Furniture 	siores ............................ 

x x x x 8091 - 	18.6 

21 

Houschuld 	appliance 	stores 	................ ..... ...... 

Furniture. 	LV., 	radio and 	.tppliance stores .............. 3.256' ... 7,316 14.4 10.572* 

22 I'harmades. patent medicine and cosmetics stores 17.302 + 	7.9 41.737 + 	8.4 59.039 + 	8.2 

23 Book 	and 	stationery 	stores ... 	........................ iu.956 + 	14.6 5.233 + 29.2 12.189 + 20.5 

24 344 17.0 7.097 + 	15.8 7.442 + 	13.7 

25 

Florists 	.......................................... 

Jewellerv 	stores 	................. ........ 	......... x 

. 

x x x 17.359 + 	7.5 

26 Sporting goods and accessories stores .................. x x x 5 16.364 + 

27 Personal 	accessories 	stores 	.............. 	............ 1(1,127 + 	13.0 19.076 + 	4.3 29.203 + 

28 All 	other 	stores 	........................... 	......... I s2.3 7 8 + 	14.5 116,005 + 	12.4 268,382 -I- 	I 

29 All 	stores 	........................................ 1.044.542 + 	14.2 1.051.259 + 	9.2 2.095,801 + 	Ilur 
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I'.uMATIorS PRFLIMINAIRES 
I U41 I \l 7. ( oliulilurte tIc detail. 	.i,iiis a succursales ci Inagasins indépendants. suisani Ic genre de conimerce 

Ontario 

January-November - 1977 	Janvier-Novenihrc 

Chain stores 	Independent stores 	 MI stores 

Magasins a succursales Magasins indèpcndanis Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
-- 1977/I76 l977/l76 - 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No 

S '000 % $ '000 $ '000 % 

3,327,290 + 9.7 824.368 + 4.0 4,151.658 + 8.5 I 

249.226 + 10.5 576.271 + 1.1 825.497 + 3.8 Epiceries. 	conhiseries 	ci 	articles 	divers 	................. .2 

51.857 + 1.9 337.810 - 8.7 389.667 - 7.4 3 

2.185.232 + 7.8 - . 2,185.232 + 7.8 

375.388 + 5.4 55.033 + 27.8 430,421 + 7.8 

Epiceries 	- 	Boucherics 	................................. 

5 

x x x x 132,846 + 7.7 

bus 	Ics 	autrcs 	magasins 	daIiments ...................... 

Magasins 	gènèraux 	................................. 6 

200.544 1.3 54,730 - 10.2 255,273 3.4 

Grands 	magasins .....................................4 

7 

t.782,756 + 11.7 3,782,756 + 11.7 

Bazars 	............................................... 

8 

86,989 + 28.0 86.989 + 28.0 

Conccssionnaircs 	d'automobilcs .......................... 

9 

fl 11 1.154.514 + 14.6 1,524,105 + 11.9 10 

- - 267,512 + 0,7 267.512 + 10.7 II 

57.733 + 4.5 419,573 + 2.8 477.306 + 3.0 12 

109.366 + 14.2 164.704 10.8 274.070 2.2 13 

198,256 + 12,4 177,058 + 6.1 375.314 + 9.4 14 

101,872 + 4.2 107,398 + 7.2 209.269 + 5.7 

Stations-service ....................................... 

Garages 	............................................ 

IS 

4.436 ... 14.076 + 14.6 18,512* 1.5 

Magasins de 	vétements 	pour 	hommcs 	................... 

16 

.. 

110.833 + 10.5 80.215 + 9.3 191.049 + 10.0 

Magasins 	de 	marchandiscs 	diverscs 	...................... 

Magasins 	de 	vètcrnents 	pour 	dames ..................... 

Magasins 	de 	vétements 	pour 	Ia 	famille .................. 

17 

x x x x 156.713 - 1.9 

Magasins de chaussures 	pour Ia 	familte 	................. 

18 

.. 

69,127 + 3.3 234,449 + 6.5 303.576 + 5.8 

Vendeurs 	d'automobjlcs 	d'occasion ....................... 

Quincaillcries 	........................................ 

19 

x x x x 83,845 7.4 20 

60.367* ... 76,747 - 7.2 137.1 14* 16.4 

Magasins de pièces ci d'accessoires d'automohilcs ......... 

Magasins de meubics. téléviscurs. radios et accessoires 21 

182.171 -4- 7.5 426.881 + 3.6 609.052 + 4.7 Pharmacies. médicamcnts brcveiés ci produits de beaute 22 

55,331 + 14.3 41.351 + 8.7 96.682 + 11.8 

Magasins 	de 	chaussurcs 	spécialisécs 	..................... 

23 

4,700 19.1 78,530 + 8.0 83,230 + 6.0 

Magasins 	de 	meubles 	................................. 

24 

x x x x 147.005 + 9.9 

Magasins 	d'apparcils 	ménagers ......................... 

25 

x x x 196.234 + 1.4 

Librairies 	et 	papeteries 	............................... 

Bijoutcries 	.......................................... 

Magasins d'arucics de sport ci d'acccssoires 	............ 26 

J5,77 + 11.4 180.565 + 4.8 279,343 + 7.0 

Flcuristes 	.......................................... 

27 

h,017 + 4.7 1.151.610 + 15.0 2.457.627 + 9.3 

Magasins 	d'acccssoires 	personnels ...................... 

28 

9,289,592 + 7.5 10.838.306 + 8.0 20.127.898 + 7.8 

Tous 	tes 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRFIJN1INAR\ l:sTiriATFs 

TABLE 8. RelisH 'trade. Chain and Independent Stores. to, Kind ot Rusiniuss 

Meiropolitan loronlo 

Novenil,cr 	1977 	Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	i succursales 

Independent 

Magasins independants 

All 	stores 

Ensemble des magaslns 

Sales Change Sales Change Sales Change 
1977/1976 - 1977/1976 - 1977/1976 

Ventes Variatton Ventes Variation Ventes Variation 
No.  

$'OOO $000 S'OOO 

I S x x x 142.919 + 	18.5 

2 

Combination 	stores (groceries and 	meal i ......... .... .. 

Grocery confectionery 	and 	sundries stores .......... .... .x x x x 20.499 + 	15.3 

3 All 	other 	fbod 	stores 	................................3,171 + 	8.5 14,690 + 20.6 17,861 + 	18.3 

4 Department 	stores 	.................................. .. 3.767 + 	6.1 - 113.767 + 	6.1 

5 x 

. 

x x x 18,914 + 	6.1 

6 

General 	merchandise 	stores ............................... 

- 338 - 	18.5 338 18.5 

7 4.721 + 	7.9 448 ... 5.169 

8 

General 	stores 	.............................................. 

Variety 	stores 	....................................... 

- 124.887 + 	14.5 124.s 

9 

Motor 	vehicle 	dealers ................................ 

._ 1.559 ... 

10 14.284 + 	6.0 38,808 + 	8.2 53.(0)2 + 

II 

Used 	car 	dealers 	.............................................. 

Service 	stations 	..................................... 

- 8,824 + 	7.0 8.824 + 	7.)) 

12 

Garages 	.................................................... 

Automotive parts and accessories stores ................ 2.188 + 	10.2 11.930 + 	12.9 14.118 + 	12.5 

13 Men's 	clothing 	stores 	................................ 6.971 + 	23.1 6.756 12.0 13,727 + 	2.8 

14 Women's 	clothing 	stores 	................ ............ 9.806 + 	8.0 9.463 + 26.1 19.269 + 	16.2 

15 5.435 + 	13.4 4.125 . 	8.6 9.561 + 	2.7 

lb 

Family 	clothing 	stores 	............................... 

.557* ... 750 + 	18.3 1.307' + 28.6 

17 Family 	shoe 	stores 	... 	. 	........ 	. 	.................... .5.519 + 	13.2 3.907 + 	13.9 9.426 + 	13.5 

IS Hardware 	stores 	.................................... x x x x 3,878 + 	15.0 

19 Household 	furniture 	stores ............................ 4.744 + 	21.7 6,710 0.9 11.455 + 	7.3 

20 x x x x 2.300 

21 x x x x 4.063' 

22 5.419 + 	5.4 7.866 + 	12.4 23.285 + 	10.7 

23 

Specialty 	shoe 	stores ................................. 

4.473 + 25.7 2.229 + 30.0 6.702 + 27.1 

24 x x x x 2.554 + 20.0 

25 

Household appliance stores ........................... 

Furniture. 	f V 	radio and appliance stores .............. 

3.149 + 	8.9 2,669 + 30.7 5.818 + 	17.9 

26 

Pharmacies, patent medicine and cosmetics stores ........ 

Book 	and 	stationery 	stores............................ 

Jewellery 	stores 	..................................... 

x x x x 7.479 -- 	I' 

27 

Florists 	............................................ 

Sporting goods and accessories stores .................. 

5.530 + 	19.8 6,701 1.5 12,231 + 	7 

28 

Personal 	accessories 	stores ............................ 

49.369 + 22.8 50,958 + 	11.2 10(1.327 + 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 396.461 + 13.3 358,867 + 	9.4 755.327 + 	11.4 

I 

I 
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I lIMATIONS PRI'LIMINAIRES 

I thI.I Al S. ( ii)uni 	di.' tli.'i.iil. ivaasiiis A succursales ci ,iiagasins indépendants, suisant le genre de commerce 

Zone niétropolilaine de Toronto 

January-November - 1977 	Janvier-Novembre 

Chain stores 	independent stores 	All stores 

M.tgasins i succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1977/I76 - l977/l'76 - 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No 

%'OOO $'OOO % ¶'OOO 

x x x x 1.418.024 + 4.5 Epicerics 	-- 	Boucheries 	............................. 

x x x x 214,582 + 3.2 2 

34,071 + 2.7 147.549 -- 	7.9 181.620 6.1 3 

888.926 + 5.5 - - 888,926 + 5.5 4 

x x x x 157,194 + 6.2 5 

4,117 - 	10.5 4,117 0,5 6 

42.920 + 5.1 13,993 14.2 56.914 0.4 

Grands 	magasins ...................................... 

7 

1,262,025 4- 	15.7 1.262.025 + 15.7 

Epiceries 	conliseries 	ci 	articles 	divers 	.................... 

8 

15.098 + 	2.8 15,098 + 2.8 

Bazars 	............................................... 

Concessionnaires 	d 'automobiles .......................... 

9 

371,694 + 	11.4 517,762 + 10.5 

Tous 	es 	autres 	magasins 	d'aliments ...................... 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	généraux 	.................................... 

10 

- 97,262k ... 97.262* ... II 

16,254 + 11.4 114,570 + 	8.2 130,824 4- 8.6 

Vendeurs 	d'automobiles d'occasion ....................... 

12 

54.786 + 15.3 64,869 -- 	7.7 119.655 + 1.5 

Stations-service ...................................... 

13 

89.240 + 8.1 78.425 + 	9.2 167,665 + 8.6 14 

43,638 + 11.5 37.369 + 	21.1 81.008 + 15.7 

Garages 	............................................ 

IS 

2,895* ... 7.270 + 22.5 10,164* + 5.5 

Magasins de vélements pour hommes ................... 

16 

50.005 + 15.2 34,460 + 	8.5 84.465 + 12.3 

Magasins de 	vétemcnts 	pour dames ..................... 

Magasins 	de 	vétements 	pour 	Ia 	famille .................. 

17 

x x x x 43.880 -- 3.0 18 

38.956 + 15.8 59.299 - 	13.2 98.255 - 3.6 19 

x x x x 24.555 - 13.6 20 

x x x x 62,667* ... 

Magasins de pieces ci d'acccssoires d'automohiles ......... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

59,812 + 11.4 178,590 + 	8.1 238,402 + 8.9 Pharmacies, médicaments brevetés ci produits de heauté 22 

34.271 + 18.0 17,537 + 	9.9 51.808 + 15.2 

Magasins 	de 	chaussures 	specialisces 	..................... 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

23 

x x x x 28,107 + 19.9 

Quincailleries 	........................................ 

Magasins 	de 	meubles 	................................. 

24 

27.085 + 14.0 22,990 + 	29.8 50.075 + 20.8 

Magasins 	d'appareils 	mcnagers ........................ 

25 

x x x x 94.571 + 10.1 

Librairies 	ci 	papetcrics ............................... 

26 

1,640 + 16.8 68,576 - 	1.3 122,216 + 5.9 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

.664 + 9.2 478,206 + 23.2 888,870 + 16.3 

Magasins 	d'articles de 	sport 	ci 	d 'accessoires 	............ 

Magasins 	d'accessoires 	personnels ....................... 

28 

3.516.257 + 6.7 3.594.454 + 10.3 7.110,711 + 8.5 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 



I'RI'IJMINAR\ ESlIMAlIS 

I ABLE 9. Retail Trade. (Ii a in a rid I ode peuden I Stores. 1) .N K i uid i d 18 ii sill es 

Manitoba 

November 	I 17 	Novcnihrc 

Kind of business 

Genre de commerce 

Chain stores 

Matistns it succursales 

Independent 

Magasins indpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1977/1976 1977/1976 -- 1977/1976 

Ventes Variation Venics Variauon Ventes Vanation 
No.  

$ '000 S '000 % $ '000 70 

I 28.590 + 	17.4 7.608 - 	5.5 36.198 + 	11.7 

2 4.243 + 	21.1 8,498* ... 12.741k 

3 x x x x 2,338 + 	10.0 

4 Department 	stores .................................. + 	8.3 - 43.455 + 	8.3 

5 

All 	other 	food 	stores 	..................................... 

6.226 + 	12.3 2.497 + 	6.9 8,723 + 	10.7 

6 

Combination 	stores 	(groceries 	and 	meat) 	............... 

Grocery 	conlctionery 	and 	sundries 	stores ................ 

x x x x 12,284 -4- 	28.2 

7 Variety 	stores ...................................... 

43.45. 5 

+ 	11.8 181 - 	6.4 2.425 + 	10.2 

8 

General 	merchandise 	stores ........................... 

General 	stores 	.......................................... 

- 41.835 - 	3.7 4l, 

9 

 

2.24. 4 

- 365* ... 36 ,  - 

10 Service 	stations 	..................................... 2,743 + 	2.2 8,601 + 	4.0 11.344 + 

II 

Motor 	vehicle 	dealers ......................................... 

Used 	car 	dealers 	.................................. ........... 

Garages 	.......................................... 1.700* ... 1.700 

12 x x x x 4.140* 

13 

Automotive 	parts 	and 	accessories stores 	.................... 

915 + 	14.9 1.170 + 27.3 2.085 + 21.5 

14 1.948 + 	16.9 615 4.6 2.563 + 	10.8 

IS 

Men's 	clothing 	stores 	.................................. 

Women's 	clothing 	stores 	............................. 

1.699 2.2 I.388 ... 3.086 + 	17.3 

16 

Family 	clothing 	stores 	.............................. 

Specialty 	shoe 	stores ................................ .. x x x 43 

17 x x x x 1.067 + 	15.5 

18 2.782 ... 2.782 

19 x x x x 2.029 + 31.4 

20 

Family 	shoe 	stores 	............................... 	......... 

x 

............ 

x x x 772 

21 

Household 	liarniturc 	slorCs ............................... 

x x x x 2.495 + 35.9 

22 

Hardware 	stores 	........................................ .. 

Household 	appliance 	stores 	....................... ....... 

Furniture. 	IV.. 	radio 	and 	appliance 	stores ................. 

Pharmacies, patent medicine and cosmetics stores 786* 5,630 + 	4.8 6.416* 2.0 

23 Book 	and 	stationery 	stores ........................... x x x 623 + 	7.9 

24 -- 635 + 24.4 635 + 24,4 

25 Jewcllery 	stores 	... 	............... 	..... 	.... 	.... 	..... 

..... . 

x X X 1.707 - 	12.1 

26 

Florists 	............................................... 

Sporting goods and accessories stores 

.... 

- 1,170 - 	9.3 1.170 - 	9.3 

27 7 1 9 752 - 198 1.471 * + 	9.' 

28 

Personal 	accessories 	stores 	........................... 

All 	other 	stores 	................................ 	..... . x x x 27,110 + 	11.4 

29 All 	stores 	....................................... f 	113.366 + 	11.1 129.237 + 	9.5 233.603 + 10.3 



88,094 - 6.8 378.004 + 5.3 Epicerics 	Bouuhcii.' 	............................. 

65,648 3.2 110.270 + 0.9 2 

x x 29.604 + 23.1 3 

337,408 + 4.0 4 

22,360 9.5 66.747 - 4.0 5 

x x 113,370 + 12.5 6 

I.7(11 + 15.4 21.328 + 10.5 

Magasins 	de 	marchandises 	diverses 	..................... 

7 

179. ItI7 4 5 479.102 4.5 ('oncessionnalrcs 	dautomohiles ....................... 

3.655' .. 3.655' ... Vendcurs 	d'aut&,mohilcs 	d'occaston ...................... 

..S 

9 

83,854 - 0.1 114.081 + 3.7 

lous 	les 	autres 	magasins 	d'alinienis ..................... 

10 

I8.474 ... 18,474' ... 

Epiceries. 	conhiscrics 	ci 	articles 	divers 	................... 

Grands 	magasins ..................................... 

Garages 	.......................................... II 

x x 34.402 + 4.0 

Biiir', 	.............................................. 

12 

8.942 + 9.9 17,214 + 19.6 

Magasins 	généraux 	................................... 

13 

6.081 13.3 24.039 + 7.3 14 

10.076 + 17.3 25.887 + 10.2 

Stations-service ....................................... 

.. 

IS 

S x 524' ... 

Magasins de pieces ci d'accessoircs dautornobihes ......... 

Magasins 	de 	vëtenienis 	pour 	hommes ................... 

16 

x x 8.703 1.4 

Magasins 	dc 	vCtcilients 	pour 	dames ..................... 

Magasins 	de 	vCtements 	pour 	a 	familic .................. 

17 

21.439 + 2.4 21.439 + 2.4 

Magasins 	tic 	chaussures 	pour 	Ia 	Iamillc 	................. 

18 

x x 18.194 -4- 23.9 

Quincailleries 	........................................ 

19 

x x 7.546 + 11.4 20 

x x 17.611 + 14.4 Magasins dc meubles. 	tékviseurs, 	radios ct accessoires ... 21 

61.623 + 6.7 7 1.406' + 1.3 Pharmacies. médtcamcnts hrcvctcs et produtis tic hcautc 22 

S 5 5.762 + 12.5 

Magasins 	de 	chaussurcs 	spiciaIisCcs 	..................... 

23 

6,765 + 12.3 6.765 + 12.3 

Magasins 	dc 	mcuhIc 	................................. 

24 

x x 17.417 + 5.7 

Magasins 	d'apparcils 	ménagers 	........................ 

Bijouterics .......................................... 25 

12,183 -. 6.3 12.183 6.3 

Librairics 	et 	papcteries ............................... 

Magasins d'ariicics dc sport ci 	d'accessoires 	............ 26 

8.962 - 6.8 15.690' + 13.3 

Flcuristcs 	.......................................... 

27 

x x 256,398 + 9.4 

Magasins 	d 'accessoires 	personnels ...................... 

28 

1.221.561 + 1.8 2.233.222 + 3.8 

lous 	les 	autrcs 	magasins 	............................. 

Enseitible 	des 	Inagasins ............................. 29 

289.910 + 	9.6 

44.623 + 	7.8 

x x 

337.408 + 	4.0 

44.386 1.0 

S S 

19,567 + 	10.1 

I 	I 

	

S 
	

S 

	

8.271 
	

+ 19.3 

	

17.958 
	

+ 16.7 

	

15.811 
	

+ 	6.1 

	

S 
	

S 

	

S 
	 x 

	

S 
	

S 

	

S 
	

S 

	

S 
	

S 

9.783' 

	

S 
	 x 

	

S 
	

S 

I 	S 

	

It) 11.66 1 	+ 6.5 

9 

FSTIMAFI(.)NS PRELIMINAIRES 

I kB1.1 	I 0. ( iii iii' It i tic dcii I. iii:t .asins a succursales CI niagasins indépendanis. stIi%ani Ic genre de coulitierce 

Manitoba 

January-Noveni her 	1977  	ii nvier-Novcni hre 

Chain stores Independent stores All stores 

Magasins 	succursaics Magasins intkpcndants Ensemble ties magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1977/1976 1977/1976 - 1977/1976 

Ventes Variation Ventcs Variation Ventes Variation 
N. 

$ '001.) $ .000 $ .000 
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PRI't.lMINAR FSTlNlAIF.' 

TABI .I' 10. Retail trade, (Iiaii, and Independent Stores. by Kind ol Un sirius'. 

Metropolitan Winnipeg 

Noveniher 	1977 	Novembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

lndepcndent 

Magasins indépendants 

All 	stores 

Ensemblc des magasins 

Sales Chaiige Sales Change Sales Change 
1977/1976 1977/1976 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No.  

S'OOO $'OOO S'OO() 

I Combination 	stores (groceries and 	meat) 	............... 26.334 3.607 - 	8.5 29,941 * + 28.7 

2 3.957 + 	21.0 4.730 ... 8.687 

3 

Grocery confectionery and 	sundries stores ................. 

x x 1,856 + 	6.9 

4 Department 	stores .................................. + 	7.5 - 40.068 + 	7.5 

5 General 	merchandise 	stores 	.......................... x x x x 2527 - 	11.6 

6 

All 	other 	food 	stores 	..................................... 

- - 108 ... 108 

7 

40.06. 8 

.... 

923 + 	11.4 1. ... 924 + 	5.7 

8 

9 

 - 21.366 3.7 21,366 - 

Variety 	stores ......................................... 

Used 	car 	dealers 	................................... x x x 

10 

Motor 	vehicle 	dealers ......................................... 

Service 	stations 	..................................... 2.490 + 	3.8 4.210 + 	6.1 6.700 + 

II 

General 	stores 	.......................................... 

- x x x x 

12 x x x x 3.019* 

13 

Garages 	............................................... 

Automotive 	parts and 	accessories stores 	................... 

879 + 	14.8 328 ... I.207 + 25.8 

14 1.703 + 20.5 374 + 	3.6 2,077 + 	17.1 

15 

Men's 	clothing 	stores 	.................................. 

Family 	clothing 	stores 	............................... 635 + 	2.0 335 ... 970 + 	19.9 

16 x x x x 35 

Ii x x x x 895 + 	16.6 

18 515' ... 5 1 5 

19 

Women's 	clothing 	stores 	............................. 

Specialty 	shoe 	stores ................................... 

x 

........... 

x x x 979 6.7 

20 

Family 	shoe 	stores 	.... ................ ............. 	... 

Hardware 	stores 	........................................... 

Household 	furniture 	stores .............................. 

x x x x 432 

21 

Household 	appliance 	Stores 	............................. 

Furniture. 	IV 	radio and appliance stores -- l.246 ... 1.246 

22 Pharmacies, patent medicine and cosmetics stores 690 + 	3.5 3.733 + 	1.2 4,423 + 	1.6 

23 Book 	and 	stationery 	stores .................... . ...... .400 + 	6.7 76 ... 477 -- 

24 - -- 412 + 	14.3 412 + 	14.3 

25 

Florists 	............................................ 

Jewellery 	stores 	................. 	................... .. x x x 1,477 - 	8.0 

26 Sporting goods and accessories stores -- 766 - 	14.2 766 - H 

27 691* 602 ... 1,293 + 

28 

Personal 	accessories 	stores 	............................... 

11.1 77 8.912 + 	12.0 20,089* + 	3 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 94.017 + 20.5 58.804 + 	6.0 152,821 + 	14.5 

I 
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l'lr.1,.v lIONS PREI,IlINAlRES 

I \ 1(1.1 	II. 	I 	I&: !.i.i I. 	1,1 siuccursales ci niagasins indépendanis. suhani Ic genre de conirnerce 

Zone meiropolitaine de Winnipeg 

January-November 	1977 	Janvier-Novembre 

Chain stores 	Independent stores 	All stoics 

Magasins a succursales Magasins indpendants Ensemble des magasins 
Kind of business 

Genre dc commerce Sates e Sates Change Sales Change 
76 E 1977/1976 1977/1976 

Ventes n Ventes Variation Ventes Variation 
__ _________ _____ ______________ _____________________________________ No 

S .000 $'OOO S'OOO % 

245.659 4- 	17.4 46.494 4.2 292.152 + 	13.3 Epiceries 	Boucheries 	.............................. 

41.769 + 	8.3 29.271 2.3 71.039 + 	3.6 2 

x x 23.188 + 	19.5 3 

310,503 + 	.8 3 31(1.503 + 	3.8 4 

x x x x 20.030 - 	17.3 5 

81 5' ... 815' ... 

es 	aulrcs 	magasins 	daliiiienis ..................... 

	

Magasins 	génëraux 	................................. 6 

8.101 + 	9.9 228' ... 8.329 + 	6.8 

Grands 	magasins ...................................... 

7 

254.198 2.6 254.198 - 	2.6 8 

x x x x 

Concessionnaires 	dautornohiles ......................... 

9 

4 I 41.598 + 	6.5 68.742 + 	10.8 (0 

x x II 

x x x x 25.539 + 	14.9 2 

7.899 + 	15.4 1.986' ... 9.884' + 22.4 13 

15.561 + 	17.2 3,947 4.9 19,508 

Epiceries. 	conliscrics 	ci 	articles 	divers 	.................... 

14 

6.067 + 	11.8 2.460' ... 8.527' + 20.3 IS 

x x x 469 - 	13.4 

Magasins 	de 	marchandises 	diverses 	..................... 

16 

.. 

x x x 7.257 2.0 

Bazars 	............................................... 

Vendeurs 	d'automohiles 	d occasion ....................... 

17 

2,648 + 	32.3 2.648 + 32.3 

Stituons-service ....................................... 

Garages 	............................................ 

18 

x x x 11(199 + 	16.4 

Magasins tie 	pièces ci d'acccssoircs d'automohiles ......... 

Magasins de 	vétemenis 	pour 	hommes ................... 

(9 

x x x 4(151 + 30.6 

+ 	11.9 	Magasins 	dc 	vlements 	pour 	dames ..................... 

Magasins 	tie 	vèiemenls 	pour 	Ia 	ianiillc .................. 

20 

8.422 + 	16.9 8.422 + 	16.9 

Magasins 	de 	chaussures 	specialisocs ..................... 

Magasins 	tie 	chaussures pour 	Ia 	famille 	................. 

Magasins de mcuhlcs. tlèviseurs. radios et aeccssolrcs ... 21 

7.867 + 	15.8 41.029 + 	5.1 48.896 + 	6.6 

Quincaillerics 	........................................ 

Pharmacies, mèdicaments hreveiès ci produits tie hcautè 22 

3.645 + 	16.1 890 - 	5.4 4.535 + 	11.1 

Magasins 	d'appareils 	ménagers ........................ 

23 

4.623 + 	12.8 4.623 + 	12.8 

Magasins 	de 	meuhles 	................................. 

24 

x x S 5 14,462 + 	10.9 

Librairies 	et 	papeteries 	............................... 

Heuristes 	.......................................... 

Bi(outerics 	.......................................... 25 

7,198 19.8 7.198 19.8 Magasins 	d'articles 	tic 	sport 	ci 	d'accessoircs 	............ 26 

,420' ... 6,735 20.3 13,155' + 	5.3 27 

.299' ... 78.515 + 	13.1 185.814' ... 

Magasins 	d'accessoircs 	personnels ...................... 

28 

821,634 + 14.8 607.302 + 	1.5 1.428,936 + 	8.7 

l'ous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PR[IJ1INAR\ FSTIMATFS 

'tABLF 11. Retail Trade. Chain and Independent Stores. h .s Kind of I3tisiiies's 

Saskatchewan 

November - 1977 	Novenihre 

Kind of business 

Genre decommerce 

Chain stores 

Magasins a succursales 

Indcpendent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Salcs Change Sales Change 
1977/1976 1977/1976 - 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No. 

5000 $'OOt) . $'OOO 

I x x x x 29,289 + 284 

2 

Combination 	stores (groceries 	and 	meat) 	................. 

x x x x 9.390 + 	0.6 

3 

Grocery confectionery and sundries stores ................. 

x x x x 2,077 + 	15.6 

4 21.451 + 	10.7 - - 21,451 + 	10.7 

5 

Department 	stores ................................... 

4,.556 + 	18.4 2.415 + 	22.1 16.971 + 	18.9 

6 

General 	merchandise 	stores ............................ 

General 	stores 	...................................... 3,416' 8.975 + 	1.8 12,391 6.9 

7 3.148 + 	8.8 640 + 	14.6 3,788 + 	9.8 

8 

Variety 	stores ........................................ 

- 54.092 15.5 54,(i)2 I 

9 - 273' ... 27 

10 

All 	other 	food 	stores 	.................................. 

2,250' 15.025 + 	21.6 I 7.275 + fl 

II 

Motor 	vehicle 	dealers ........................................ 

Used 	car 	dealers 	............................................ 

- 1.415' ... 1 .415* 

12 x x x x 4.524 + 24.0 

13 

Service 	stations 	..................................... 

x x x x 2.253 + 	7.9 

14 

Garages 	................................................... 

Automotive 	parts and 	accessories stores 	..................... 

2.069 + 	19.6 1.702 + 	6.2 3.770 + 	13.2 

15 

Men's 	clothing 	stores 	..................................... 

Women's 	clothing 	stores 	............................. 

x x x x 3.680 + 	31.2 

16 

Family 	clothing 	stores 	.................................. 

- 276* ... 276' 

17 

Specialty 	shoe 	stores ........................................ 

Family 	shoe 	stores 	.................................. 800 + 35.3 725 + 	16.4 1.525 + 25.6 

IS x x x x 2.712 + 	9.7 

19 - 1,524' ... 1.524' 

20 x x x x 1,526' 

21 x x X 2.217 - 10.4 

22 

Hardware 	stores 	...................................... 

Household 	furniture 	stores ................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 7,161 + 	11.4 

23 

Household 	appliance 	stores 	............................. 

Furniture, 	T.V.. 	radio 	and 	appliance 	stores ................ 

Book 	and 	stationery 	stores ........................... x x x x 548 - 	7.5 

24 

... 

454 + 	0.6 454 + 	0.6 

25 632 + 	0.1 824 + 	5.0 1.456 + 	2.8 

26 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores - 2.834 + 	0.9 2.834 + 	0.9 

27 

Florists 	.................................................... 

212' ... 2,260 + 	19.2 2,472' + 21 

28 

Personal 	accessories 	stores ............................ 

x x x 24,993 + 	7,.. 

29 

All 	other 	stores ... ...................... ............ 

All 	stores 	........................................ 87,619 + 	12.1 144.719 + 	1.7 232,338 + 	5.4 

n 
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IIMATIONS PRELIMINAIRES 

I .RI .1 U II. ( uiiiiiicrcu d1 

	

	iiI,t,tsiiis i succursales ci magasins indépendanis. suisant Ic genre de commerce 

Saskalchc an 

January-November 	1977 	Janvier-Novembre 

Chain stores 	Independent stores 	 All stores 

Magasins t succursales Magasins tndipcndants Ensemble des magasins 
- Kind ol business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1977/1976 197711976 1977/1976 

Venics Variation Venies Variation Ventes Variation 
No 

$ 1000 % $'OOO % S'OOO 

291.715 + 16.6 Epicerics 	- 	Boucheries 	............................ 

x x x x 101,991 0.9 2 

x x x x 20,376 + 10.2 3 

165.577 + 	6.3 - 165.577 + 6.3 4 

106.096 + 	10.8 20.496 + 	3.9 126,592 + 9.6 5 

35.408* ... 98,429 0.8 133.937 - 7.4 

Epiceries, 	confiscrics 	ci 	articles 	divers 	................... 

6 

26.462 + 	4.5 5.023 11.8 31.485 + 1.5 

Magasins 	dc 	marchandises diverscs 	..................... 

7 

625,059 - 	8.6 625.059 - 8.6 

Magasins 	généraux 	................................... 

BaLars 	.............................................. 

8 

2.001 - 	7.2 2,1)01 - 7.2 9 

154,722 + 	17.5 175.396 + 17.7 

Concessionnaires 	d'automohilcs ......................... 

Vendeurs 	d'automohiks 	doccasion ...................... 

10 

- . 10.695 5.4 10,695 5.4 Garages 	.......................................... II 

x x x x 38.979 - 2.5 

Jous 	les 	autres 	magasins 	d'aliments ..................... 

Grands 	magasins ..................................... 

12 

x x x x 18.871 - 4.3 13 

17,888 + 	18.7 17,180 3.5 35.068 + 6.6 14 

x x x x 28.085 + 12.2 IS 

2.4411 + 	12.7 2.448 + 12.7 16 

5.846 + 	9.2 5.936 + 	3.1 11.782 + 6.1 

Stations-service ....................................... 

17 

.. 

x x x x 26.073 + 0.1 

Magasins 	de 	vétenients 	pour 	Ia 	famille .................. 

I. 

10.404 ... 10,404* ... 

Magasins 	dc 	vëtemcnls 	pour dames ..................... 

Magasins 	de 	meubles 	................................. 19 

x x x x 11.571 * ... 

Magasins de chaussurcs pour 	Ia 	lamilic 	................. 

20 

x x x x 22.233 - 13.6 

Magasins de pièces ci d'accessoires d'automohiles ......... 

Magasins de vètemcnts pour hommes ................... 

Quincailleries 	........................................ 

Magasiris dc meubles. téléviseurs. radios ci acccssoires 21 

x x x x 76.453 + 10.4 Pharmacies, médicamenis brevetés ci produits dc beauté 22 

x x x x 6.097 + 25.0 

Magasins 	dc 	chaussures 	spécialisécs ..................... 

23 

- - 6,851 + 	1.6 6.851 + 1.6 24 

5.700 + 	9.3 7.820 + 	15.0 13.520 + 12.5 

Magasins 	d apparcils 	menagers ........................ 

25 

32.543 - 	0.8 32.543 - 0.8 

Librairies 	ci 	papctcrics 	............................... 

26 

+ 26.2 20.411 6.6 22.044 - 4.8 

Fleurisies 	.......................................... 

Bijouteries .......................................... 

27 

x x x 254.1122 + 1.7 

Magasins d'ariides de sport et d'acccssoircs 	............ 

M.tgasins 	daccessoircs 	personnels ...................... 

28 

775,511 + 	7.5 1,526,886 - 	0.8 2,302.454 + 1.8 

bus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRELIMINARi ESTIMATI'!S 

[ABLE 12. Retail l'rade. Chain and Independeitt Stoics. lit Kind iii 	isitiess 

Alberta 

November 	1977 	Novcmhre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins 	i succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales ('liange 
1977/1976 1977/1976 1977/1976 

Vcntes VariaLion Ventes Vari.ition Venics Variation 
No.  

5'OOO S'OOO $'OOO 

I Combination 	stores 	(groceries and 	meat) 	............... x x x x 64.560 + 	16.1 

2 x x x x 3.822 + 28.5 

3 

Grocery confectionery and 	sundries stores ..................... 

x x x x 4.715 + 23.4 

4 

All 	other 	food 	stores 	...................................... 

Department 	stores 	.................................. .03,49. 8 + 23.6 103,498 + 23.6 

5 General 	merchandise 	stores ........................... 16(142 + 	10.6 5,867 + 	6.2 21,909 + 	9.4 

6 x x x x 22,1(14 + 29.5 

7 Variety 	stores ...................................... + 	11.8 1,003 0.6 4,507 + 	8.8 

8 

General 	stores 	.......................................... 

3,50. 4 

- - 120.825 + 27.3 120.825 + 2 

9 1.051 + 	11.4 1.051 + 	II 	1 

10 Service 	stations 	..................................... 6.140 + 	19.0 28.557 + 	8.4 34.698 + 	I 

It 4.175 + 	7.2 4.175 + 	7.2 

12 Automotive 	parts 	and 	accessories 	stores 	............... x x x x 8.489 + 20.0 

13 

Motor 	vehicle 	dealers 	.................................... 

Men's 	clothing 	stores ................................ 

..... 

2,315 + 30.5 5.901 + 	13.4 8.216 + 	7,8 

14 

Garages 	...................................................... 

6,158 + 	13.5 3.147 + 22.7 9.305 + 	16.5 

IS 5,11)3 + 30.3 3,479 4.3 8,583 + 	13.6 

16 

Women's clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

x x x x 32 + 	1.2 

17 x x x x 3.949 + 23.5 

18 Hardware 	stores 	.................................... x x x 7.623 + 	17.5 

19 

Used 	car 	dealers ............................................... 

Family 	shoe 	stores 	.................................. 

x .s x x 7,598 + 	21.6 

20 

Household 	furniture stores ............................ 

Household appliance stores ........................... x x x 2.519 6.3 

21 Furniture. TV.. radio and appliance stores .............. 405 + 26.0 2.244* ... 2,648 

22 Pharmacies, patent medicine and cosmetics stores 2,607 1.2 l3,563 ... 16.171 + 29.2 

23 

Specialty shoe stores ...... .... ........ . ........... ... 

1.032 + 	15.5 I .084 ... 2.1 l6 

24 267* 1.058 + 	9.9 1.325* + 	15.5 

25 Jcwcllcry 	stores 	..................................... 2,130 - 	0.4 2,315 + 	17.3 4.445 + 	2.1 

26 

Book 	and 	stationery 	stores............................ 

x x x x 6,400 

27 

Florists 	............................................ 

Sporting goods and accessories stores .................. 

2.345 + 29.6 3,447 + 	13.8 5.792 + 	19. 7  

28 

Personal 	accessories 	stores ............................ 

34,365 + 	16.5 36,280 + 	18.4 70.645 + 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 259.042 + 21.2 302,676 + 21.6 561,717 + 21.4 

I 



Sales 	('hange 
- 	l977/l76 

Ventes 	Variation 

$ '000 

Sales Change Sales Change 
1977/1976 - 1977/1976 

Ventes Variation Vcntcs Variation 

5 '000 	% 5 '000 

25 

P 	 FIMATIONS PRELIMINAIRES 

I \ If I I \I 	2. ( iiiiiiru& h ili.ii I. ii.i.iins a MicctIrsaIes el magasins indépendants. sunani Ic genre de commerce 

Alberta 

January-November 	1977 	Jamivier-Novembre 

Chain stores 	Independent stores 	 All stores 

Magasins a succursales Magasins indôpendants Ensemble des magasins 
Kind of business 

Gcnre de COfl1fl1CtCC 

x x 

mm x 

mm mm 

789.778 + 	9.7 

112.475 + 	3.9 

x mm 

29.769 + 	8 2 

x x 675.024 + 	6.2 Epiceries 	Boucheries .............................. 

mm mm 136.561 + 26.8 2 

mm mm 45.8115 + 	14.1 3 

- 789.778 + 	9.7 4 

62.231 + 	11.5 174.705 + 	6.5 5 

mm mm 213.1)62 + 23.1 

Epiceries. 	contiscries 	ci 	articles 	divers 	................... 

6 

9.246 - 	3.0 39.015 + 	5.3 

bus 	les 	autres 	magasins 	d 'aliments..................... 

Grands 	magasins ..................................... 

7 

.247,473 + 	8.3 1,247.473 + 	8.3 

Magasins 	de 	marchandises 	diverses 	..................... 

Magasins 	gcnoraux 	................................... 

8 

14.101* ... 14.101 ... 

Bazars 	.............................................. 

9 

309,402 + 	20.1 375.014 + 	21.6 tO 

42,550 + 	2.6 42.550 + 	2.6 (iarages 	.......................................... II 

mm x 70.978 + 	9.6 12 

52,054 8.0 70.462 1.4 

Concessionnaires 	daumomohiles ......................... 

13 

29.032 + 	8.9 114.262 + 	16.5 

Vendeurs 	dautomohiles 	doccasion ...................... 

14 

32,310 + 	1.8 71.979 + 	8.9 

Stations-service ....................................... 

IS 

x x 454 + 	13.4 

Magasins de 	véternents pour 	hommes ................... 

16 

mm x 31.882 + 	5.1 

Magasins 	de 	vtemenIs pour 	dames ..................... 

Magasins de 	vãtements pour 	a 	famille .................. 

17 

mm mm 64.441 + 	8.9 

Magasins de chaussures 	sp&ialisées ..................... 

Magasins de chaussures 	pour 	Ia 	famille 	................. 

18 

mm mm 71.476 + 	11.1 

Quincailleries 	........................................ 

..19 

mm x 24.920 8.0 20 

16.050 + 26.4 19,550 + 20.6 

Magastns de 	pimces ci d'acccssoircs d'automohilcs ......... 

Magasins de meubles. t&viseurs, radios et accessoircs ... 21 

120.164 + 	18.3 145,886 + 	16.0 Pharmacies. niédicaments hrevetms et produits de heatit 22 

8,246 ... 15,681 * ... 23 

13,107 + 22.8 15,916 + 	23.4 

Magasins 	de 	meuhies 	................................. 

Fleuristes 	.......................................... 24 

20.438* ... 40.233 + 25.0 

Magasins 	d'apparcils 	mënagers ........................ 

25 

x x 5 1.062 + 	5.1 

Librairics 	cm 	papemeries 	............................... 

Bi)otiteries 	.......................................... 

26 

29,702* ... 49.604 + 	28.1 

Magasins darticles de sport ci 	d'accessoires 	............ 

27 

325.245 + 	11.4 653.173 + 	10.7 

Magasins 	daccessoires 	personnels ...................... 

28 

2.994.540 + 10.5 5.235.127 + 10.9 

Thus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

	

x 	 mm 

	

18,408 
	

+ 23.5 

	

55.230 
	

+ 21.0 

	

39,669 
	

+ 15.4 

	

x 	 mm 

mm 

mm 

	

'I 
	 mm 

	

mm 	mm 

3.50! 

	

25.722 
	

+ 6.5 

	

7.436 
	

+ 17.9 

	

2.809 
	

+ 26.1) 

	

19.795 
	

+ 10.7 

	

x 	 mm 

	

9,902 
	

+ 12.8 

+ 9.9 

	

2.240.587 
	

+ 11.4 
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PRELIMINiAR\ ESTIMATES 

lABLE 13. Relail Irade. Chain and Independeill Stores, h kind of Ritsitiess 

British Columbia 

Nuveiii Icr 	1977 	N ovcnl bre 

Kind of husifless 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indtpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
l977/l'76 - 1977/1976 - 1977/176 

Venies Variation Ventes Variation Ventes Variation 
No.  

% $'OOO . $'OOO % 

I a a a x 03.693 + 	17.9 

2 a x x a 23.861 + 	3.0 

3 

Combination 	stores 	(groceries 	and 	meat) 	..................... 

All 	other 	food 	stores 	................................ 836 + 	5.3 12,081 + 	19.0 12.916 + 	18.0 

4 

Grocery conicutoncry and 	sundries stores ..................... 

Department 	stores ................................... a a a 

5 22.52 I + 	6.5 1,816 ... 24.337 - 	3.5 

6 General 	stores 	...................................... x x a a 7,466 + 	22.1 

7 Variety 	stores ....................................... 5.130 + 	14.0 1.914 + 	5.2 7,044 + 	11.5 

8 x x a x 118.297 + 	15. 1  

9 Used car dealers .................................... - a a x 

10 

Motor vehicle 	dealers ................................ 

Service 	stations 	.................................... .7.4 18 + 20.4 38.513 + 24.2 45.931 + 23 ,  

II - 6,353 ... 6 . 353* 

12 

Garages ........................................... 

2.11 6 ... 10.022 * ... 12.1 38* 

3 Men's 	clothing 	stores 	.............. 	................. 2,675 + 	12.5 2.793 5.8 5,468 + 	2.3 

4 5,696 + 23.9 5.285 + 	1.4 10.981 + 	11.9 

IS Family 	clothing 	stores 	............................... 5.249 + 	17.8 3,517 + 	11.0 8.766 + 	15.0 

16 x a a a 917 + 29.9 

17 

General 	merchandise 	stores ........................... 

a x a a 5.067* 

18 a x a a 5,803 + 32.8 

19 a x a 6,096 - 20.2 

20 

Hardware 	stores 	.................................... 

Household furniture stores ............................ 

x x a a 2,190 - 	8.1 

21 

Automotive parts and accessories stores 	................ 

Household appliance stores ........................... 

Furniture. TV.. radio and appliance stores .............. x 

. 

x x a 7,838 + 	16.1 

22 

Women's 	clothing 	stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 10,472 + 	35.7 16.139 + 	12.5 26.611 + 20.6 

23 

Specialty shoe stores ................................. 

Family 	shoe 	stores 	............ ...................... 

953 + 	14.4 2.123 + 	29.1 3.076 4- 	24.1 

24 Florists 	............ 	............................... - 2,094 + 	14.8 2,094 + 	14.8 

25 Jewellery 	stores 	..................................... 3,149 + 25.4 4.247 + 24.3 7.397 + 24.7 

26 

Book 	and 	stationery 	stores............................ 

a a a a 8.055 + 	( 

27 2.572 

. 

... 9.331 + 	33.1 11,903* 

28 

Sporting goods and accessories stores ..................

Personal 	accessories 	stores ............................ 

36.434 + 	8.3 45,484 + 	19.6 81,918 + 	143  

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 30,453 + 16.7 366.290 + 15.8 674,743 + 16.2 

I 
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111MATIONS PRELIMINAIRES 

I kBIl \l l. ( iiiiii&'ruv di' dcLtil. iit.t'.ins a succursales et magasins indépendants. suianl Ic genre de commerce 

Colombie-Briannique 

Janujrs-Novcmhcr 	19 7 7 	Janvier-Nuvembre 

Chain stores 	Independent stores 	All stores 

Magasins a succursaics Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales ('hange Sales Change Sales Change 
- 977/1976 1977/1976 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No 

$ '000 % $ '000 S '000 

x x x x 1.110.154 + 	10.9 Epiceries 	Boucheries 	.............................. 

x x x x 267,544 + 	7.7 2 

9.091 + 	2.1 118.724 - 	3.9 127.815 - 	3.5 3 

x x - - x x 4 

153.658 -- 24.793 + 	14.6 178.451 + 	1.7 5 

x x x x 72.492 + 	9.8 6 

43.603 + 	3.6 17,716 + 	4.4 61.319 + 	3.8 7 

x x 1.266,821 + 	12.8 8 

x x x x 9 

366,554 + 	4.6 442.312 + 	5.2 10 

58,497 + 	7.5 58.497 + 	7.5 

Epiceries. 	conliscrics 	ci 	articles 	divers 	................... 

Tous 	Ics 	autres 	magasins 	d'alimenis ..................... 

Garages 	.......................................... II 

16,292 + 	12.5 73,281 + 27.0 89.573 + 	24.1 

Grands 	magasins ..................................... 

12 

22,842 + 	14.4 26,267 13.1 49.109 - 	2.1 

Magasins 	gcnéraux 	................................... 

Bazars 	............................................... 

13 

50.444 + 	16.4 49.835 + 	12.5 100.279 + 	14.4 

Concessionnaires 	d'automohiles ......................... 

Vendeurs 	d'auiomohiles d'occasion ...................... 

14 

44.259 + 	6.6 32,717 + 	7.6 76.976 + 	7.0 

Stations-service ....................................... 

5 

x x x x 8.470 + 29.0 

Magasins 	de 	vétemenis 	pour 	hommes 	................... 

16 

x x x 41.543 + 	16.2 

Magasins 	dc 	marchandises diverses 	..................... 

Magasins 	de 	vétements 	pour 	dames ..................... 

17 

x S X 53,522 + 	11.1 

Magasins 	de 	vétements 	pour 	a 	l'aniille ................... 

Magasins 	de 	chaussures 	spécialisces 	..................... 

Magasins 	de 	chaussures 	pour 	Ia 	t'amillc 	................. 

18 

x x x x 63.616 + 	31.8 

Quincaillerie 	........................................ 

19 

x x x x 22.208 - 	2.1 20 

x x x x 74.497 + 	3.7 

Magasins de pieces et d'aecessoires d'automohilcs ......... 

Magasins dc rneublcs, tClCviseurs, radios ci aecessoires 21 

89.810 + 27.6 165,218 + 	9.4 255,027 + 	15.2 Pharmacies. médicarnents brevetes et produits de beautC 22 

7.326 + 22.2 17.779 ... 25.105* + 32.7 23 

21,918 + 	17.1 21.918 + 	17.1 

Magasins 	de 	meubles 	................................. 

24 

25,333 + 22.7 47,393* ... 72.726* ... 

Magasins 	d'appareils 	mCnagers ........................ 

25 

x x x x 85.905 - 	10.1 

I 	Librairies 	ci 	papctcries ............................... 

Bijouterie 	.......................................... 

26 

19.112 + 29.9 86.356 + 	6.0 105.40 + 	9.6 

Fleuristes 	.......................................... 

Magasins 	d'articics 	de 	sport 	ci 	d'acccssoires 	............ 

27 

9,799 + 	7.5 400,331 + 	4.1 799,131 + 	5.8 

Magasins 	d'aecessoircs 	personnels ...................... 

28 

2.787.513 + 	8.7 3,671,392 + 	8.9 6.458.906 + 	8.8 

Thus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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11"RI;1iMINAR ESIIMATES 

lABLE 14. Retail Trade, Chain and lndeperl(lent Stores. hs Kind of Riisiiies', 

Metropolitan Vancouser 

November 	197 7 	Novembre 

Kind of business 

Genre de commerce 

('ham stores 

Magasins 	suci.:tirsales 
_______________________ 

Independent 

Magasins indipendants 
_______________________ 

All 	stores 

Ensemble des magasins 
_________________________ 

Sales Change Sales Change Sales Change 
1977/1976 1977/1976 1977/1976 

Ventes Variation Ventes Variation Venies Variation 
No.  

$ boo % $ '000 $ '000 % 

I x x x 44,449 + 24.6 

2 

Combination 	stores (groceries 	and 	meat) 	.................. 

Grocery conlictionery and sundries stores x x x 12.092 + 	2.2 

3 685 

... 

+ 	10.0 5,806 + 	13.2 6,490 + 	12.8 

4 

All 	other 	food 	stores 	................................... 

Department 	stores .................................. 71.708 + 	15.3 - - 71.708 + 	15.3 

5 6,530 

. 

- 	12.7 369 -- 	2.4 6.899 - 	12.2 

6 637 + 	3.0 637 + 	3.0 

7 931 + 28.0 139 + 	5.0 1.070 + 24.5 

8 

General 	merchandise 	stores ........................... 

General 	stores 	................................................. 

- - 62.233 + 	13.1 62,23 

9 

Variety 	stores ......................................... 

Motor 	vehicle 	dealers .................................... 

- -- 362 ... 362' 

10 

Used 	car 	dealers 	......................................... 

4.898 + 	31.5 20.330 + 27.0 25.229 -i- 	2i 

II - 3959* 3959* 

12 

Service 	stations 	..................................... 

Garages 	.................................................... 

1.229 + 	21.0 2 .289* ... 3.517* 

13 

Automotive 	parts 	and 	accessories 	stores 	................. 

2.056 + 	13.4 959 - 	3.2 3,015 + 	3.3 

14 2.904 + 26.4 3.518 + 	10.5 6.422 + 	17.2 

15 1.665 + 	10.4 1.568 + 	10.1 3.233 + 	10.3 

16 

Men's 	clothing 	stores 	................................ 

x x x x 456 + 	21.8 

17 

Women's 	clothing 	stores 	............................. 

Specialty 	shoe 	stores ................................. 

x x x x 2,685 

18 

Family 	clothing 	stores 	............................... 

- 961 + 	9.1 961 + 	9.1 

19 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	.................................... . 

x x 3,014 

20 x x x 685 

21 x x x x 3.229 + 	5.6 

22 

Household 	furniture 	stores ................................. 

Pharmacies, patent medicine and cosmetics stores 8.0 14 + 	32.4 5,703 + 	14.0 13,718 + 	24.1 

23 

Household 	appliance 	stores 	.......................... 	.......... 

Furniture. 	IV.. 	radio 	and 	appliance 	stores ................... 

Book 	and 	stationery 	stores ........................... 704 + 	3.3 1.070 ... 1.774* 

24 - 967 + 	5.6 967 + 	5.6 

25 1.971 ... 2.470 + 33.9 4.441 • + 35.4 

26 

Florists 	........................................... 	.......... 

.... 

x x x x 3.763 + 	H 

27 

Jewellery 	stores 	....................................... 

Sporting goods and 	accessories stores 	...................... 

1,991 * , 6.583* ... 8.574' 

28 

Personal 	accessories 	stores 	.............................. 

All 	other 	storCs 	....................................... 17.415 + 	4.2 17.507 + 	13.5 34.922 + 

29 All 	stores 	........................................ 160.582 + 15.7 169,920 + 16.5 330,503 + 	16.1 

I 
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l:STIMATI0NS PRELINIINAIRES 

I 'B I I 	I 14 	uiiii I 	ii: Ii iii. n.asins a succiiraIes ci magains iiidépenduni, suiant le genre de commerce 

Zone iiielropolilaine de Vancouver 

Jarivary-Novcniher 	1977 - Janvier-Novembre 

	

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble dcs magasins - - Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 197711976 - 1977/1976 - 1977/1976 

Ventes Variation Venics Variation Ventes Variation 
No 

$ '000 % $ '000 5 1000 % 

x x x x 474.003 + 	11.5 

x x x x 133.329 + 	6.9 Epicerics, 	conliseries 	ci 	articles 	divers 	................. 2 

7.249 1.5 6I,836 + 	5.1 69.085 + 	4.4 3 

557.442 + 	3.0 - - 557,442 + 	3.0 4 

58,608 4.9 3,990 + 	21.4 62.598 3.6 5 

6.571 - 10.7 6,571 - 	10.7 

Fous 	les 	autres 	magasins 	d'aliments ..................... 

6 

8,071 + 	10.9 1,381 8.5 9,452 + 	7.6 

Grands 	magasins ..................................... 

7 

645,420 + 	11.9 645.420 + 	11.9 

Baiars 	.............................................. 

8 

1.781 * 1.781 ... 

Concessionnaires 	d',iutomohiles ......................... 

9 

I , 	' 185.273 + 	22.9 235,773 + 	19.6 10 

- 37.260 ... 37.260 ... Garages 	.......... 	................................ II 

10.008 + 	8.0 13.347 + 	5.5 23.355 + 	12.2 12 

17,595 + 	12.2 9,196 - 	12.0 26.791 + 	2.5 

Magasins 	ginëraux 	................................... 

13 

26,348 + 	16.2 31,124 + 	17.5 57.472 + 	16.9 14 

14.602 + 	4.2 17,140 + 	17.3 31.741 + 	10.9 

Epicerics 	- 	Boucheries ................................I 

Stations-service ....................................... 

15 

.. 

x x x x 4.109 + 26.0 

Magasins 	de 	vi5tcmcnis 	pour 	hommes ................... 

16 

.. 

x x x x 8.578 + 	31.2 

Magasins de 	marchandises diverses 	..................... 

Magasins 	de 	vélemenis 	pour 	dames ..................... 

17 

11.048 -- 11.048 -. 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

18 

S x x 37.981 * ... 

Vendeurs 	d 'automobiles d 'occasion ...................... 

Quincailleries 	........................................ 

19 

x x x x 8.872 - 	2.8 

Magasins 	de 	vétements 	pour 	Ia 	farnille .................. 

20 

x x x 36.450 + 	12.6 

Magasins de piôces ci d'aecessoircs d'automohiles ......... 

Magasins de meuhles, téléviseurs. radios ci accessoires ... 21 

63.109 + 	19.0 56.590 + 	5.9 119,699 + 	12.4 Pharmacies, médicaments brevetes ci produits de heaute 22 

5.803 + 	16.6 8.803* ... 14.606 ... 

Magasins 	de 	chaussures 	spécialisécs ..................... 

23 

- - 10,718 + 20.0 10.718 + 20.0 

Magasins 	de 	meuhics 	................................. 

24 

15.650 + 30.3 19.673 + 	13.2 35.323 + 20.2 

Magasins 	d'appareils 	menagers ........................ 

Bijouterics .......................................... 25 

x x x x 39.473 - 	11.1 

Lihrairics 	ci 	papeterics ............................... 

Magasins d'articics dc 	sport 	ci d'acccssoires 	............ 26 

6.671 + 28.7 56,465 + 29.2 73.136 + 	29.1 

Fleuristes 	.......................................... 

27 

158 + 	7.1 162.214 -- 348.371 + 	3.7 

Magasins 	d'accessoircs 	personnels ...................... 

28 

L.4S4).162 + 	8.4 1.680.279 + 10.3 3.130.441 + 	9.4 

Thus 	Ics 	autres 	magasins 	............................. 

Ensemble 	des 	mnagasins ............................. 29 
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PRELIMINAR\ FSTINIATFS 
TABLE 15. Retail Trade. Chain and Independent Stores. h K iiid of lisiiicss 

'tukon and Northwest Territories 

November 	1977 	Novembre 

Kind of business 

Genre tie commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1977/1976 - 197711976 - 1977/1'76 

Venies Variation Ventes Variation Ventes Variation 
No . __________  

$'OOO 	% $'OOO $ 1000 

I x 	x x 	x 1891 	+ 	2.4 

2 

Combination 	stores 	(groceries and 	meal) 	............... . 

Grocery confectionery and 	sundries stores............... -  x 	x x 	x 

3 All 	other 	food 	stores 	...............................  168 	... 168 

4 x 	x - 	- x 	x 

5 

Department 	storcs 	................................... 

x 	x x 	x 97 	-- 

6 

General 	merchandise 	stores ........................... 

General 	stores 	...................................... x 	x x 	x 3.961 	+ 	11.5 

7 Variety 	stores 	....................................... x 	x x 	x 372 	+ 	15.4 

S Motor vehicle dealers 1.796 	+ 	50.2 1,796 	+ 50 

9 Used 	car dealers .................................... . .. x 	x x 

10 - 	- 511 	+ 310 511 	+ 	33.0 

II -- 	- x 	x x 	x 

12 

Service 	stations 	..................................... 

Garages 	........................................... 

Automotive 	paris 	and 	accessories 	stores 	...............  -- x 	x x 	x 

13 Mcii's clothing stores X 	 X X 	 X 

14 Women's 	clothing 	stores 	............................  - x 	x x 	x 

IS Family 	clothing 	stores 	.............................. --- . x 	x x 	x 

16 Specially 	shoe 	stores ................................  - x 	x x 	x 

17 - 	- x 	x x 	x 

18 

Family 	shoe 	stores 	......... 	..................... 	.... 

Hardware 	stores 	.................................... . - 	- 171 	+ 	1.6 171 	+ 	1.6 

19 x 	x x 	x 

20 

Household 	furniture 	stores ............................ . - 

Household 	appliance 	stores 	..........................  x 	x S 	 S 

21 •1 Furniture. 	V 	radio and appliance stores -- x 	x S 	 S 

22 Pharmacies, patent medicine and cosmetics stores x 	x x 	x 270 	- 12.7 

23 nook 	and 	stationery 	stores ............. . ... . ......... - 	- x 	x x 	x 

24 Florists 	............................................ - 	- x 	x S 	 X 

25 221 * 221 

26 

Jcwellery stores .....................................

Sporting goods and accessories stores .................. - 

. 

146 	... 146 

27 -- 	- 152 	7.7 152 	- 	7 . 7 

28 

Personal 	accessories stores ............................ 

x 	x x 	x 1.846 	+ 	22. 

29 

All 	oilier 	stores ..................................... 

All 	stores 	........................................ 7,461 	+ 14.3 6,268 	+ 24.7 13.729 	+ 18.8 



x x 20.717 4- 	1.5 Epicerics 	Boucheries. 

x x x x 2 

2.642 ... 2.642k ... 3 

x x 4 

x x 1.398 9.1 5 

x s. 37.407 + 	7.9 6 

x x 3.349 + 	8.2 

lous 	lc.% 	attires 	magaslns 	d'alimcnis ..................... 

7 

2.539 + 25.3 2 1.39 + 25.3 

Grands 	magaslns ..................................... 

Concessionnaires 	dauiomohilcs ....................... K 

x x x 

Magasins 	gcnraux 	................................... 

9 

5.711 + 	14.5 5.71 1 + 	14. 5 

Magasins 	de 	marchandises 	diverses 	..................... 

10 

x x x x I 	I 

.. 

x x x 12 

S x x c 

Epicerics. 	conliscries 	ci 	articles 	divers 	................... 

13 

S x x x 14 

x 

Ba/aN 	.............................................. 

Stations-service ....................................... 

IS 

x x x x 

Vendeurs 	d 'automobiles 	d'oecasion ...................... 

Migasins de 	pieces ci 	d accessoires d'automohilcs ......... 

M igasins 	de 	vetemenis 	pour 	honiriies 	................... 

16 

x x 

Garages 	............................................ 

Migasins 	de 	vttcmCnts 	pour 	dames ..................... 

17 

2.42 	* ... 2.421 ... 

Migasins 	tie 	chaussures 	pour 	Ia 	hintille 	................. 

Quincaillerics 	.............. 	........................ IS 

x x x 

Magasins 	tic 	v2tcments 	pour 	Ia 	Iiniilk .................. 

19 

.. 

x x x x 

Magasins 	dc 	chaussures 	specialisCes 	..................... 

2(1 

x x x x Magasins tie meubles. ideviseurs, radios ci accessoires 21 

x x 3.223 2.9 Pharmacies. medicaments hrcvctes ci produils de heaute 22 

x x x x 23 

x x x 

Magasins 	de 	meubles 	................................. 

Librairies 	ci 	papeteries ............................... 

24 

1.91 7 ... 1.91 7 ... 

Magasins 	d'appareils 	menagers ......................... 

Heurisics 	.......................................... 

Boutcrics 	.......................................... 25 

1.368 + 	28.5 1.368 + 28.5 26 

1.359 . 	6.5 1.359 - 	6.5 27 

x 18.075 + 	13.8 

Magisins 	d'ariicics de 	sport 	ci 	d'accessoircs 	............ 

Magasins 	d'accessoires 	personnels ...................... 

28 

69,801 + 18.9 141318 + 12.5 

Tous 	Ics 	autres 	mimasins 	............................. 

F.ns.c,nble 	des 	inagtisins ............................. 29 

x 	 x 

x 

x 

I 

x 	 x 

+7.0 

31 

IIiATI()NS PRELIMINAIRES 

I 	 iri% a succursales ci r,uagas.ins. indépendants. suianI Ic genre de conirlierce 

\ ukon ci lerruloires dii Nord-Ouest 

.1 iii ira rv - N ive it hcr 	19771 	Jaii vicr- N ovc m bre 

Chain stores 	 Independent storcs 	 All stores 

Magasiris zi suecursales Magasins independanis Ensemble dcs magasins 	
Kind of husinss 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre de commerce 
1977j'1976 	 197711976 	 197711976 

Ventes 	Vanaiion 	Venics 	Variation 	Vcntcs 	Variation 
No 

S '000  
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PREL1MtNAR' ESTINIATI s 

I ABLE 16. Retail Irade, ('haiti and Independent Sot c. Its K ittil ol l(u\iiiu 

Canada 

November 	1977 	Novembre 

Kind Of business  

de commerce 

_____

Genre 

('hiin 	stores 

Magasins ii succursales 

Independent 

Magasins independants 

All 	stores 

Ensemble dcs magasins 

Sales Change  Change Sales ('hinge 
1977/1976 

:V],nt 
1977/1976 1977/1976 

Ventes Variation  Variation Ventes Variation 
No . __ _________  

S'OOO S'OOO S ,000 

I Combination 	stores 	(groceries 	and 	meat) 	............... 722.605 + 20.9 272.404 + 	16.3 995.009 + 19.6 

2 39.376 + 	19.6 222.156 + 	18.5 261.531 + 18.6 

3 

Grocery conlecuonery and 	sundries stores ................. 

7.723 + 	13.1 85.867 + 	20.1 93.59(1 + 19.4 

4 

All 	oilier 	food 	stores 	................................... 

Departnt 	stores .................................. me + 	11.6 - - 747.816 + 11.6 

5 159.739 + 	10.8 32,648 5.5 192.387 + 7.6 

6 

General 	merchandise 	stores ........................... 

74.7.816 

+ 	18.5 72,989 + 	13.3 105.149 + 14.8 

7 

General 	stores 	......................................32.160 

Variety 	stores ....................................... 65.534 + 	5.9 17.042 12.6 82.576 + 1.5 

8 Motor 	vehicle 	dealers 	................................ 12.602 + 	19.0 985.325 + 	10.2 997.92 - I 	I 

9 21.021 * ... 21.02 

10 

Used 	car 	dealers 	............................................... 

Service 	stations 	..................................... 75.246 + 	8.2 313.584 + 	14.3 388.0 I 

II 73.246 + 	18.1 73.246 + Is. 

12 19.662 + 	23.3 101,971 + 	10.8 121.632 + 12.6 

13 25.932 + 	13.8 49.004 1.1 74.936 + 3.5 

14 

Men's 	clothing 	stores 	................................ 

Women's clothing stores 56.552 + 	13.7 48.060 + 	4.2 104.612 + 9.1 

IS 

Automotive 	parts 	and 	accessories stores 	................. 

39.287 + 	5.6 43.690 0.9 82.977 + 2.0 

16 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores .................................. 2.561 4.4 3.334 + 	12.4 5.895 + 4.3 

17 33.963 + 	12.7 26.462 + 	32.4 60,426 + 20.6 

IS Hardware 	stures 	................................... 6.4 51,463 + 	16.2 59,932 + 12.4 

19 

Garages 	......................................................... 

Household 	furniture 	stores ........................... 

. 

4.325 .. + 	7.0 71.985 + 	3.4 86.310 + 4.0 

20 

..8.469 

3.371 3.9 17.676 8.6 21,048 - 7.9 

21 

Household 	appliance 	stores 	............................ 

Furniture, 	TV.. 	radio and 	appliance 	stores ............. ... 34.726 1.9 43.359 - 10.2 

22 

Family 	shoe 	stores 	.................................. 

36.118 + 	9.2 125.819 + 	13.4 161,937 + 12.4 

23 11.798 + 	12.6 15.671 + 22.3 27.469 + 17.9 

24 

8..633 

771 + 	0.1 16,41)7 + 	14.2 17.179 + 13.5 

25 

Pharmacies, 	patent 	medicine and cosmetics stores ......... 

18.869 + 	0.8 28,055 + 	7.4 46.924 + 4.6 

26 

Book 	and 	stationery 	stores .............................. 

Florists 	................................................. 

Jewellery 	stores 	....................................... 

5.898 + 	25.8 51.023 + 	8.8 56.921 + 0' 

27 

Sporting 	goods 	and 	accessories 	stores 	..................... 

Personal 	accessories 	stores 	............................. 2(1,1)78 + 	21.9 59(18 I + 	4.7 79.159 + 

28 All 	other 	stores 	................ 	.............. 	... 334.725 + 	15.6 120.373 + 	155 655/198 + I 

29 All 	stores 	........................................ 2,503.815 + 	14.3 3.161.079 + 	11.9 5.664,894 + 	12.9 

I 



7,333.603 

405.592 

84.571 

5,890.107 

1,1 18.745 

294.685 

568,900 

144,687 

210.776 

499.856 

336,279 

22.039 

272,694  

95.902 

130,355 

36.68! 

115.692 

365.301 

95,480 

9,630 

163.178 

sl.967 

I5,7I3 

l.220 

22,417.339 

+ IOU 

+ 12.3 

+ 4.0 

+ 6.4 

+ 4.5 

+ 13.1 

+ 2.5 

+ 	5.1) 

+ 14.0 

+ 11.4 

+ 	1.8 

7.0 

+ 7.4 

+ 1.8 

0.8 

5.1) 

16.9 

+ 8.7 

+ 14.2 

5.4 

+ 8.7 

+ 17.0 

+ 13.1 

+ 7.2 

+ 7.7 

I 

I 

2,92 5 337  

2,275.750 

841.153 

343,689 

779.260  

184.634 

.805.868 

199.432 

1,105,631  

741.676 

917.497 

426.664 

447,735 

39 7.086 

30.877 

94.469 

498,598 

710.876 

171,969 

329,976 

1.284.862 

141.461 

188.999 

249.567  

571,750 

568,424 

3.046.951) 

32.379,189 

33 

, 	 IsFIMATIONS pR:ur1INAIREs 

1. 1 iiriiivr L( ik di iii. iii 	 a succursales ci niagasins indépendants. suisant Ic genre de commerce 

Canada 

.I.iiiti,ir -Nvcmher 	19 7 7 	Janvier-Novembre 

Chain stores 	Independent stores 	 All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

Sales Change Sales Change 
- 1977/1976 1977/1976 

Venies Variation Ventes Variation 

$ '000 	% $000 

Sales 
	

Change 
1977/ 1976 

Ventes 
	

Variation 

$ '000 

Kind of business 

Genre de commerce 

+ 	6.8 10258.941 + 9.1 Epiceries 	. 	Boucheries 	.............................. 

+ 	7.8 2,681.342 + 8.4 2 

0.7 925.724 0.3 3 

5.890.107 + 6.4 4 

+ 	6.8 1.462.434 + 5.0 5 

+ 	8.6 1.073.945 + 9.8 6 

1.4 753,534 + 1.5 7 

+ 	7.5 10.940.748 + 7.5 

Epicerics. 	contiseries 	ct 	articles 	divers 	................... 

8 

+ 	14.1 199.432 + 14.1 9 

+ 	9.9 3.874.434 + 9.4 10 

+ 	16.0 741.676 + 16.0 Garages 	.......................................... II 

+ 	3.3 1.062.184 + 3.5 

Tous 	les 	autres 	magasins 	d'aliments ..................... 

12 

5.3 637,441 + 0.2 

Grands 	magasins ..................................... 

Magasins 	de 	marchandises 	diverses 	..................... 

13 

+ 	6.0 947,591 4 8.8 

Magasins 	ginëraux 	................................... 

BaLars 	.............................................. 

14 

+ 	3.7 733,365 + 2.8 

Concessionnaires 	d'automobiles ......................... 

Vendeurs 	d'automobilcs 	d'occasion ...................... 

Magasins 	de 	v1en1ents 	pour 	Ia 	limillc ................ IS 

+ 	16.6 52.916 + 5.4 

Stations-service ...................................... 

16 

. 

+ 	10.5 467.163 + 8.7 

Magasins de pieces et d'aeccssoires d'automohiles ......... 

Magasins de 	viiemcnts 	pour hommes ................... 

17 

+ 	4.9 594.501 + 4.4 

Magasins 	dc 	vitements 	pour 	dames ..................... 

18 

.. 

+ 	7.9 841.231 + 6.5 

Magasins 	de 	chaussures 	speetalisoes ..................... 

Magasins 	de 	chaussures 	pour Ia 	famille 	................. 

19 

+ 	0.2 208.650 (1.7 

Quincailleries 	........................................ 

Magasins 	de 	meubles 	................................. 

20 

- 	0.2 445.667 5.1 

Magasins 	ii 'appareils 	mCnagcrs ........................ 

Magasins de meubles, tdCviseurs. radios ci accessoires 21 

+ 	9.0 1.650.163 + 8.9 Pharmacies, midicamcnts brcvetés ci produits de beautC 22 

+ 20.5 236.941 + 17.9 23 

+ 	13.3 198,629 + 12.3 24 

-e- 	14.1 411,745 + 11.9 25 

-i- 	0.3 623.717 + 1.5 

Librairies 	ci 	papelerics 	............................... 

Bijouterics 	.......................................... 

26 

+ 	8.3 754.137 + 9.4 

Flcuristes 	.......................................... 

27 

+ 	13.1 6.128,170 4- 10.1 

Magasins 	d'articics de sport ci d'accessoires 	............ 

Magasins 	d'accessoires 	personnels ...................... 

28 

+ 	7.7 54.796.528 + 7.7 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	unagasins ............................. 29 
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1 Ai4IF 17. Retail Irade. Chain and Iiidcpcnd&'ti I 

Ne IOUII(Ilafl(l - I erreNeti c 

October 	1977 	Octobre 

Kind 01 	business 

Genre de commerce 

Chain stores 

Magasins 5 succursales 
_________________________ 

Independent 

Magasins independants 
_________________________ 

All stores 

Ensenible dcs magasins 

Sales Change Sales Change Sales Change 
977/1976 1977/1976 1977/1976 

Ventei. Variation Venom Variation Ventes Variation 
No.  

$ '000 S '000 $ '000 51 

I ('omhin.tmton 	stores 	( groceries 	and 	meat ) 	.............. x x x x 13,527 + 	8.6 

2  x x x x II 	145 + 	5.! 

3 

Grocery conIctionery 	and 	sundries 	stores - 	-- 	------- -

x 

---- 

x x x 22I 

4 

All 	oilier 	food 	stores 	------ 	-------------------------- ----- 

t)cpartnient 	stores 	----------------------------------- 

- 

 

7,811 + 	1.5 - - 7.811 + 	1.5 

5 General 	merchaiidtse 	stoics 	....... ....... ............ x x x x 7.963 + 	18.8 

6 General 	stores 	...................................... L009 

....... 

13.2 6.189 4.1 7.198 . 	5.5 

7 Variet .N 	stores 	....................................... x x x x 1895 + 	2.6 

8 x x x x 17.1 

9 

Motor 	vehicle 	dealers 	................ 	......... 	..... 

280* 

Ill Service 	stations 	..................................... x x x x 9/ 

II - - 769 1.1 769 I 	I 

12 x x x x x x 

13 

Garages 	.............................................. 

x x x x 326 + 	0.9 

4 

Automotive 	parts 	and 	accessories 	stores 	................... 

762 -4- 	5.2 227 6.7 988 + 	9.3 

IS 

Women's 	clothing 	stores 	.............................. 

Family 	clothing 	stores 	............................... 1.352 10.9 1.451 9.1 2.803 - 	10.0 

16 

Men's 	clotliint 	stores 	................................... 

Specialty 	shoe 	stores -------------------------------- 

17 535 148 13.2 683 -4- 	22,9 

18 

Faniil 	shoe 	stores 	.................................. 

193 17.2 193 - 	17.2 

19 

Used 	car 	dealers 	........... .......... 	...... ........ . .. 

Household furniture stores 1.127 + 20.7 1.127 + 20,7 

20 Household 	appliance 	stores 	.............. ............ 	. x x x 409 

21 x x x x 1,571 + 35.2 

22 

Furniture, 	TV., 	radio 	and 	appliance 	stores .............. 

Pharmacies, patent medicine and cosmetics stores x x x 3,684 4- 	8.5 

23 -  127 + 	1.2 127 + 	1.2 

24 

Hardware 	stores 	.................................... . ... 

Book 	and 	stationery 	stores............................ . 

159 + 27.3 159 + 27.3 

25 Jcwellery 	stores 	..................... 	...... 	......... x x x x 460 -r 	18.3 

26 Sporting goods and accessories stores 

.. 

522 8.6 

27 

Florists 	............................................ . .. 

Personal 	accessortes 	stores ............................ x x x x 

28 All 	other 	stores 	..................... 	............... .x x x 

29 All 	stores 	........................................ 39,448 + 	10.1 60,051 + 	7.6 99,499 + 	8.1 



x x 3.377 + 	8.4 f.piceries 	Boucheries 	.............................. 

x x x x 2 

581 ... 581 ... 3 

3,613 + 	6.5 4 

x x 1.636 4- 	2.6 5 

1,246 4.8 1.246 4.8 6 

127 + 	1.7 556 2.9 

Epicerics. 	conliseries 	en 	articles 	divers 	.................... 

Magasins 	de 	marchantitses 	diverses 	...................... 

7 

5.06 + 	6.8 5,1(16 + 	6.8 

ions 	cs 	autres 	niagasins 	d'aliments ...................... 

Grands 	magasins 	...................................... 

Magasins 	géniraux 	.................................... 

8 

x x x x 9 

S x 2376 - 	11.0 

Vcndcurs 	d'aiitoinohilcs 	d'oce.ision ....................... 

10 

x x x x Ciarages 	..................... 	...... 	............. I I 

x x 317 . 	2.0 12 

x x x 13 

x x x 4 

x x x 

Baz,irs 	.......................................... 

.. 

IS 

x x 

('olicessionnalres 	d 'automohik's ....................... 

6 

S X x x 

Stations-service ....................................... 

17 

91 ... 91. ... 

Magasins 	de 	vtemenns 	pour 	hommes ................... 

Magasins 	de 	chaussures 	pour 	1.1 	lamille 	................. 

IS 

.5 X x x 

Magasins 	de 	vteI1leInts 	pour 	dames ...................... 

Magasins 	de 	vtemeInis 	pour 	Ia 	tinulle .................. 

Quincailleries 	........................................ 

19 

x x x 

Magasins 	de 	chaussures 	specialises 	...................... 

20 

x x x x 

Magasins dc pieces en d'acccssoires daunomohiles ......... 

Magasins de rneuhks. ncicviscurs. radios ci 	aeccsso1cs ...  21 

x x 431 - 	20.6 

Magasins 	d'apparcils 	menagers ........................ 

Pharmacies. mcdlcamenh brevetes en produits dc hcauië 22 

x x x x Librairies 	ci 	papeterics 	............................... 23 

x x x x 

Magasins 	de 	meubles 	................................. 

Ileurisies 	.......................................... 24 

x x 52 + 35.6 Bijoutcries 	.......................................... 25 

2 16 ... 216* ... Magasins 	d'artucles 	de 	sport 	ci 	d accessoires 	............ 26 

x x 101 4.1 27 

x 

x 

2,964 + 	22.1 

Magasins 	d'acccssoires 	personnels ....................... 

28 

17.023 + 13.3 25.492 + 	8.8 

Thus 	les 	lUnres 	magasins 	............................. 

Frisciiible 	des 	Inagasins ............................. 29 

	

x 
	

x 

	

3,613 
	

+ 6.5 

	

x 	 S 

429 
	

4.2 

I 
S 	 S 

S 	 S 

ii 	 S 

S 	 'I 

S 	 S 

S S 

S S 

S S 

I 
+ 0.9 

35 

1STIMAT1ONS REVISEI'S 

s A succursales ci Inagasins indépendatits. siiiant Ic genre de commerce 

1riiic&, Idsard Island - lle-du-Prinee-Fdouard 

October 	1977 	Octobre 

('ham stores Independent stores All 	stores 

Magasins a suceursales Magasins indcpcndants Ensemble ds niagasins 
Kind of business 

Sales Change Sates ('hange Sales Change Genre de comnlercc 
1977/1976 197711976 1977/1976 

Vcntcs Variation Venics Variation Vntes Variation 
No 

'000 S '0(81 	 . S '000 



36 

RFVISI:L) FS1IMA1FS 

TABLE 18. Retail trade, Chain and Independent Stores. h Kind of Riisiiics' 

Nosa Scotia - Nouselle-cosse 

October 	1977 	Octobre 

Kind of husines 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins indépendants 

All 	stores 

Ensenihle des magasins 

Sales Changc Safes Change Sales Change 
1977/1 	76 1977/1976 1977i176 

Vntes Variation Ventes Variation Ventes Variation 
No.  

$000 % S '000 

I x x x x 33.188 + 	0.3 

2 Grocery confectionery and 	sundries stores .............. x x x x 6.330 + 	10.5 

3 x x x x 1.394* 

4 

Combination 	stores (groceries and 	meat) 	................... 

14,418 + 	4.1 - 14.418 + 	4.1 

5 x x x x 9.250 -. 	12.1 

6 

General 	merchandise 	stores .............................. 

..... 

-- 3,346 + 25.3 3,346 + 25.3 

7 4.348 + 	7.1 598 + 	19.2 4.946 + 	8.5 

8 

Variety 	stores ....................................... 

Motor 	vehicle 	dealers 	............................... - 29.943 -f 	7.9 29.9 4. 	-, 

9 - - 888* ... 855' 

10 

General 	stores 	............................................. 

Used 	car 	dealers 	........................................ 

1.235 + 	1.9 15.118 + 	12.1 16.33 + 	II 

II 

........ 

- 1.121 + 	29.1 1.121 + 29.1 

12 x x x x 3,328 15.5 

13 

Automotive 	parts and 	accessories stores 	............. ....... 

562 + 	8.6 1.524 - 	2.7 2.085 -- 

14 

Men's 	clothing 	stores 	.................................. 

1.730 + 	10.3 1.631 + 	19.1 3,360 + 	14.4 

15 

All 	other 	kiod 	stores 	.................................... 

252 ... 2,103 - 	0.4 2.356 -- 	3.4 

16 

Department 	stores ................................... 

x x x x x x 

17 Family 	shoe 	stores 	........................ ......... x x x x x x 

18 Hardware 	stores 	................................... -. 1.550 8.6 1.550 - 	8.6 

19 

Service 	stations 	..................................... 

Garages 	................................................... 

Specialty 	shoe 	stores ..................................... 

x ii x it 854 

20 x it x a SlY 

21 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	................................ 

x x x it 2.188 -- 	8.0 

22 

Household 	appliance 	Stores 	............................... 

Pharmacies, patent medicine and cosmetics stores 1.158 

..... 

11.9 4,674 + 	11.6 5,832 + 	6.0 

23 

Household 	furniture 	stores ................................ 

Book 	and 	stationery 	stores ........................... 

.......... 

141 + 	3.8 1.538 + 	5.1 1.679 + 	5.0 

24 

Furniture. 	TV 	radio 	and 	appliance 	stores .................. 

x it it a 364 + 	3.3 

25 

Florists 	.............................................. 

.. 

x a a a 845 + 	13.0 

26 

Jewellery 	stores 	....................................... 

Sporting goods and accessories stores - 994 + 	12.7 994 + 	2." 

27 Personal 	accessories 	stores 	............................ 299 + 24.4 722 + 	1.1 1,021 + 	7o 

28 All 	other 	stores 	............................ 	...... 	.. x a a a 18.271 + 	2 

29 All 	stores 	........................................ 74,568 + 	5.3 92,884 + 	5.7 167.452 + 	5.5 

I 



x x 25.107 + 4.7 Epicertes 	Boucheries .............................. 

x x 6.759 + 1.7 2 

x x 1,389 + 1.2 3 

12,630 1.3 4 

x x 5.246 + 4.2 5 

x 5 5.149 + 3.1 

Epiceries, 	confiserics 	ci 	articles 	divers 	.................... 

'lous 	les 	autres 	magasins 	d'aliments ..................... 

ër 6 

833* .., 4.689 3.0 

Magasins 	de 	marchandises 	diverses 	...................... 

7 

x x 27,5 56 + 2.8 

Magasins 	gënaux 	................................... 

('oncessionnaires 	d'automobiles ....................... 8 

x x x x 9 

9.914 + 22.4 0.408 * + 19.2 10 

771 ... 771 ... II 

3.208 + 7.7 3.455 + 7.2 12 

1.31 	I + 35.8 1,773 + 22.4 I3 

496 + 20.2 1.932 + 5.8 

Grands 	magasins ...................................... 

14 

791 - 16.2 1.452 20.2 

Bazars 	............................................... 

Stations-service ....................................... 

IS 

x x x x 16 

.. 

x x 1.122 1.6 

Garages 	............................................ 

Magasins 	de 	vCtemenis 	pour 	Ia 	famille .................. 

17 

1.927 + 8.2 1.927 + 8.2 

Magasins 	de 	chaussures 	pour 	Ia 	lamille 	................. 

18 

x x 2,906 + 3,8 

Vendeurs 	d'automobiles 	d'occasion ...................... 

Magisins 	de 	vCiemenis 	pour dames ..................... 

19 

x x 340 2.1 20 

x x 442 ... 

Magasins de pieces ci d'accessoires d'automohiles ......... 

Magasins dc 	v3tcmcnts 	pour 	hommes ................... 

Quincailleries 	........................................ 

Magasins de meubles. 	LCléviseurs. radios ci accessoircs ... 21 

S x 4.249 + 22.2 Pharniacics. mCdicaments brevetCs ci produits de heautC 22 

.11 	I 12.9 409 -- 7.1 

Magasins 	de 	chaussures 	spëcialisces ..................... 

23 

562* ... 562 ... 

Magasins 	de 	meubles 	................................. 

24 

x x 820 + 6.2 

Magasins 	d'appareils 	mCnagers ........................ 

25 

1.176 + 28.8 1.176 + 28.8 

Librairies 	ci 	papeicries ............................... 

Magasins d'articles de 	sport 	ci d'acccssoircs 	............ 26 

674 + 11.4 783 + 10.7 

Fleurisies 	.......................................... 

Bijouteries .......................................... 

27 

x x 13.988 + 2.6 

Magasins 	d'accessoircs 	personnels ...................... 

28 

78.588 + 4.9 137,129 + 3.8 

i'otis 	les 	auires 	magasins 	............................. 

Fnsc,nbk 	des 	magasins ............................. 29 

x 	 x 

x 	 x 

x 	 x 

	

2,630 
	

'.3 

x 	 x 

x 	 x 

	

3,856 
	

+ 2.2 

	

248 
	

+ 1.0 

	

462 
	

4.3 

	

1.435 
	

+ 	1.5 

661 

x 	 x 

'I 
	 x 

x 	 S 

x 	 S 

x 	 x 

x 	 S 

98 
	

+ 17.8 

	

S 	 X 

+6.: 

	

58.541 	+ 2.5 

ItIm 

I:STIMATIONS RFVISEES 

I RI I 	I 	IS. ( uIIir 	iLti I. ii..iii a sticeursaIe et illagasins indépendan. suianI Ic genre de commerce 

New Bruiiswick - Noueaii-Brunsick 

October 	1977 - 	Octobre 

Chain stores Independent stores All stores 

Magasins a suceursalcs Magasins indipcndanis Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 197711976 1977/1976 - 1977/1976 

Ventes Variation Venics Variation Vcntcs Variation 
 No 

5'000 $ '001) 	% I 	$ '000 	% 
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FAKI,F 19. R&iail I rude. Chain and Independt'ii I 	 I iJ 	U 

Q tichec 

977 	Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magastiis ii 	succursales 

Independent 

Magasins independanis 

All stores 

Ensemble des magasins 

Sales Change Sales Change Salcs Change 
1977/1976 - 1977/1976 1977/1976 

Vetoes Variation Ventes Variation Venies Variation 
No.  

S'OOO S'000 

I x x x . 263.025 + 	3.3 

2 x x x x 90,423 + 	18.5 

3 

Combination 	stores 	(groceries 	and 	meal ... ........ ............ 

Grocery 	conlictionery 	and 	sundries 	stores ...................... 

1.500 + 	15.3 22,852 . 	3.3 24.352 2.3 

4 

All 	other 	lood 	stores 	................................... 

Deparinient 	stores 	................................... 110.660 4.4 110,66)) . 	4.4 

5 22.555 + 	8.4 7.859 - 	4.6 30.414 + 	4.7 

6 

General 	merchandise 	stores 	.......................... 

x x .x x 17.827 + 	8.8 

7 Variety 	stores 	.................................... 1.9 6.908 - 	3.8 19,529 2.5 

S 263.813 + 	15.3 263.813 + 

9 

General 	stores 	...... 	............. 	................. 	........ 

Motor 	vehicle 	de.ikrs ........................................... 

4.570 5.2 4.57)) 

I)) Service 	stations 	..................................... 

12.62. 0 

17.427 + 	9.5 65.184 + 	1.1 82.611 + 

II 

Used 	car 	dealers 	............................................... 

30.411 + 32.6 30.411 + 	32,i 

12 Automotive 	parts 	and 	accessories 	stores 	................ 4.088 6.5 22.128 . 	13.2 26.216 12.2 

13 3.721 11.4 13.284 -- 	2.6 17.005 4.7 

14 

Garages 	................................................ .... 

Men's 	clothinu 	stores 	.................................. 

Women's 	clothing 	stores 	............................. 12.694 9.6 13.933 -- 	18.4 26.627 14.4 

IS 10.223 11.7 15.698 - 	14.1 25.921 13.2 

16 

Family 	clothing 	stores 	............................... 

1.581 729 + 	0.1 2.311 • 15.3 

17 

Specialty 	shoe 	storCs .................................. 

Family 	shoe 	stores 	.................. 	............ 	.... 11)74" 11.6 8.288 + 	11.8 19.036 2.7 

8 Hardware 	stores 	.................................... X X X X 21.150 + 	3.7 

19 2.787 10.8 27.105 - 	2.5 29.892 3.4 

2(1 x x x 5.178 + 	10.7 

21 

Household 	Furniture 	storcs ........................... 

Household 	appliance 	stores 	.. .......... ........... 	........ 

1.3 12 11,553 + 	0.7 12,865 4.2 

22 

Furniture. 	'IV., 	radio 	and 	appliance 	stores .............. 

Pharmacies, patent medicine and cosmetics stores 907 32.724 + 	15.8 33.631 • + 	12.8 

23 1.77(1 + 	7.0 4,54)) + 	21.2 6.30 + 	6.9 

24 

Book 	and 	stationery 	stores ............................. 

,y x x 4,487 + 	22.1 

25 2.19)) 10.)) 6.267 -i- 	0.9 8,457 2.1 

26 

Florists 	....................................... 	......... 

Jewellery 	stores 	.......................... 

x x 14,697 

27 

Sporting 	goods 	and 	accessories stores 	...................... 

Personal 	accessories 	stores 	........................... 3,10. 3 -f 	9.2 21.435 + 	12.2 24.537 + 

28 55.353 + 	5.5 68.521 + 	10.0 123.874 + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 34.194 - 	1.2 905.633 + 	8.5 1,339.82$ + 

I 

a 



I 
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l'STIMA'IIONS RFVISEES 

	

tIIuIIruu tIe detail, it 	t'iiis a sticetirsales ci magasins independants. suivanl Ic genre de conimerce 

Metropolliari Montreal - Zone iiiétropolitaine de Mo,iiral 

October 	1977 	Ociobre 

(:hiin stores 	Independent stores 	 All stores 

Magasins a succursales Magasins indcpcndanis Ensemble des magasins 
Kind oF business 

Genre de commerce Sales Change Sales ('hange Sales ('hange 
1977/1976 - 1977/1976 197711976 

Ventes Variation Venies Variation Ventes Variation 

$ .000 	% 5 1000 	% 5'000 	% 

x x x x 126.969 + 	2.2 Epiceries 	- 	Boucheries .............................. 

x x x x 39,034 + 26.2 2 

926 + 	15.2 13,661 + 0.3 14,587 + 	1.1 3 

67.291 8.3 - 67,291 - 	8.3 4 

7.472 + 	0.8 1.075 - 10.9 8.547 - 	0.7 5 

303 ... 303* ... 6 

4.292 -- 	2.8 2.529 - 2.0 6.821 - 	2.5 

Grands 	magasins ..................................... 

7 

06,946 + 5.4 106.946 + 	5.4 8 

1.952 - 15.7 1.952 - 15.7 9 

- 26.640 + 17.4 37.851 + 	16.0 

Epiceries, 	conliseries 	ci 	articles 	divers 	................... 

10 

6.192 + 33.8 6,192 + 33.8 

Tous 	Ics 	autres 	magasins 	d 'alimenis ..................... 

II 

2,300 - 	11.3 7.616 - 14.2 9,916 - 	13.5 

Magasins de 	marchandises 	diverses 	..................... 

Magasins 	gtn&aux 	................................... 

12 

2.688 6.7 5.341 - 8.4 8.028 - 	11.3 

BuLars 	.............................................. 

Cttncessionnaires 	d'auiomohiles ......................... 

13 

6,871 - 	12.8 5,511 ... 12.381 * - 20.8 

Vcndcurs 	d'auiomobilcs 	d'occasion ...................... 

14 

5,556 - 	12.1 4.189 + 11.6 9,745 3.2 

Stations-service ....................................... 

Garages 	............................................ 

Magasins 	de 	vëtcmcnts 	pour 	Ia 	lamille ... ............. IS 

885 ... 255* ... 1.140* ... 

Magasins de pieces et d'accessoires d'automohiles ......... 

Magasins de 	vtements 	pour 	hommes ................... 

16 

5.910 12.4 3.984 + 7.2 9.894 -- 	5.4 

Magasins 	de 	vtements 	pour dames ..................... 

17 

x x x 11.629 + 	11.0 

Magasins 	de 	chaussures 	specialisëes ..................... 

18 

1,472 -. 	15.2 10.107* ... 11.579* ... 

Quincaillcries 	........................................ 

. 

19 

x x x 2,254 + 	21.5 20 

x x x x 5.145 - 	16.9 Magasins de meubles. tdtviseurs. radios ci accessoires 21 

758 ... 17.777 + 13.5 18.535 + 	9.8 

Magasins 	de 	chaussurcs 	pour 	a 	faniillc 	................. 

Pharmacies, médicamenis brevetés ci produits de heauté 22 

1,191 + 	8.1 2,162 + 24.9 3.354 + 	18.4 23 

x x x 2,298 + 21.6 

Magasins 	de 	meubles 	................................. 

24 

.685 - 	6,8 3,064 - 4.6 4.749 - 	5.4 

Magasins 	d 'apparcils 	mtnagers ........................ 

Flcurisics 	.......................................... 

25 

x x x x 6.915 - 12.9 

Librairies 	ci 	papeteries 	.............................. 

Bijouteries .......................................... 

Magasins d'ariicics de sport ci 	d'acccssoires 	............ 26 

2.330 + 	10.3 12.170 + 7.0 14.500 + 	7.5 27 

I + 26.4 27,658 + 2.7 65.940 + 	15.3 

Magasins 	d'acccssoires 	personnels ...................... 

28 

258.309 - 	2.0 356,185 + 6.7 614.493 + 	2.8 

Thus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

No 
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REVISEI) EST1MA'll 

'I'ABI.F 20. Retail l'rade. Chain and Independent Stoics. Im Is nd Ill Iisinc\ 

Ontario 

October 	1977 	Octobre 

Kind of business 

Genre dc conlnlcrce 

Chain stores 

Magasins ii succursales 

Independent 

Magasins iridipcndanis 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- l977/I76 - 1977/i76 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $ '000 % $ '000 % 

319564 + 6.3 78,408 + 	10.8 397,973 + 7.1 

2 Grocery confectionery and 	sundries stores .............. 24.768 + 8.7 49.951 0.5 74,719 - 4.9 

3 4.764 + 11.5 34.711 + 	1.5 39,476 + 2.7 

4 Department 	stores .................................. 22.0.488 + 4.6 - 220,488 + 4.6 

5 General 	merchandise 	stores ........................... 42.937 + 10.5 5,744 + 27.9 48.680 + 12.3 

6 General 	stores 	..................................... x x x 13.443 + 10.6 

7 

.........

19.587 -- 3.6 4.898 ... 24.485 -. 7.8 

8 

Combination 	stores 	(groceries and 	meat) 	............... 

Variety 	stores ........................................ 

- 

.. 

- 354,930 + 	8.1 354.930 + I 

9 

All 	other 	food 	stores 	.................................. 

Motor 	vehicle 	dealers ..................................... 

- 8.298 ... 8.298 

10 

Used 	car 	dealers 	......................................... 

Service 	stations 	...................................... 37.054 + 7.5 111.710 + 	7.1 148.765 + 

II - 23,465 - 	3.8 23.465 -- 

12 

Garages 	.................................................... 

6.510 + 5.2 37.390 - 	1.7 43,900 - 0.7 

13 

Automotive 	parts and 	accessories stores 	.................. 

10.730 + 7.1 15.662 - 	14.0 26,392 - 6.5 

14 

Men's 	clothing 	stores 	................................. 

Women's 	clothing 	stores 	............................. 20.845 + 2.4 18,636 + 	3.5 39,481 + 2.9 

IS Family 	clothing 	stores 	............................... 10.200 - 5.9 11.063 + 	2.5 21.263 1.7 

16 ... 1.409 ... 1634 

17 

Specialty 	shoe 	stores .................................225 

Family 	shoe 	stores 	................................. 11,832 + 6.6 8,136 + 	2.2 19.967 + 4.7 

18 x x x x 14,678 + 3.3 

19 

Hardware 	stores 	........................................ 

7.516 + 8.1 24.254 + 	11.3 31.770 + 10.6 

20 

Household 	furniture 	stores ............................. 

Household 	appliance 	stores 	........... ........... ......... x x 8.147 - 17.7 

21 Furniture, 	'r.v.. 	radio 	and 	appliance 	stores .............. 2.727 ... 6,871 ... 9,598 

22 Pharmacies, patent medicine and cosmetics stores 17.036 + 10.4 41,572 + 	13.4 58.608 + 12.5 

23 Book 	and 	stationery 	stores ........................... 5.755 + 29.2 4.432 + 	17.1 10.188 + 23.6 

24 Florists 	............................................ .362 ... 7,316 + 	21.0 7,678 + 17.9 

25 x x x x 13.771 + 6.7 

26 x x x x 16,072 + 4 4 

27 

Jewellery 	stores 	........................................... 

Sporting goods 	and 	accessories stores 	........................ 

8.991 + 13.5 17,267 + 	6.4 26.258 + 

28 

Personal 	accessories 	stores 	.............................. 

All 	other 	stores 	............... 	. 	.... 	. 	............. 	... I 34,609 + 11.5 109,303 + 	55 243,912 + 

29 All 	stores 	........................................ 923.066 + 6.1 1.024.972 + 	5.0 1,948.038 + S5 

I 
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ESTIMATIONS REVISEES 

I \BLFAL 1  20. Commerce de detail. nIagains a succursales el luagasins indCpendanls, suisant Ic genre de commerce 

Meiropolitail Toronto - Zone mClropolitaine de Toronlo 

October 	1977 Octobre 

Chain stores Independent stores All stores 

Magasins a succursales 
___ 

Magasins indépendants Ensemble des magasins 
___ Kind 

- 
ol 	business 

Sales Change Saks ge Saks Change Genre de commerce 
1977/1976 976 E 1977/1976 

Ventes Variation Venics on Ventes Variation 
_ __ ______________ ___________________________________ No 

S 1000 $'O(l() $'OOO 

x x x x 134.758 + 	1.6 Epiceries 	Boucheries ............................. 

x x x 20.284 + 	3.5 2 

3.184 + 	10.3 14.010 - 	3.5 17.193 1.2 Tous 	les 	autres 	magasins 	d'alimcnts ................... 3 

87.753 0.7 - - 87,753 0.7 4 

x x x x 16,141 + 	8.1 5 

328 - 	18.3 328 18.3 6 

3.982 1.8 1,650 - 	3.8 5,632 - 	2.4 7 

119,168 + 	16.4 119.168 + 	16.4 

Magasins 	généraux 	................................... 

8 

1.320 + 22.7 1,320 + 22.7 

Epiceries 	confiscries et 	articles 	divers 	................... 

9 

37,387 + 	3.3 52,063 + 	5.4 

Grands 	magasins ..................................... 

Magasins 	de 	marchandises diverses 	..................... 

10 

- 8.611 + 	14.4 8,611 + 	14.4 II 

1.839 + 	18.1 10.130 + 	2.3 11.969 + 	4.5 

Bazars 	.............................................. 

Concessionnaires 	d'automobiles ......................... 

Vendeurs d'automohiks d'occasion ...................... 

12 

.. 

5.267 4- 	3.3 6,377 - 	2.4 11.645 -- 13 

9.493 + 	0.2 8.897 + 	15.4 18.390 + 	7.0 14 

4.785 4- 	13.3 3,865' ... 8.650' + 24.9 

Stations-service ....................................... 

Garages 	............................................ 

IS 

168' ... 680' ... 849' ... 

Magasins de pieces ci d'accessoircs dautomohiles ......... 

Magasins 	de 	vétements 	pour 	homnics ................... 

16 

5.395 + 	12.8 3,190 - 	3.6 8.585 + 	6.1 

Magasins 	de 	vétemcnts 	pour 	dames ..................... 

Magasins 	de 	vCtements 	pour 	Ia 	famille .................. 

17 

x x x x 3.933 + 23.0 

Magasins 	de 	chaussurcs 	specialisecs ..................... 

Magasins 	de 	ehaussures 	pour 	Ia 	lamille 	................. 

18 

4.143 + 33.4 6.155 - 	9.5 10.299 + 	3.8 19 

x x x x 2.1 78' ... 

Quincailleries 	........................................ 

20 

x x x x 3.874' ... 

Magasins 	de 	meubles 	.................................. 

Magasins 	d'appareils 	ménagers ........................ 

Magasins de meubles. téléviseurs, radios ci accessoircs 21 

5,360 + 	8.9 7.872 + 	15.3 23.232 + 	13.7 Pharmacies, mcdicaments brcvctCs et produits de heautC 22 

3.649 + 34.2 1.831 + 	10.7 5.480 + 25.3 23 

x x x x 2.752 + 22.9 24 

2,586 + 	27.1 2,134 + 	15.0 4,720 + 	21.3 

Flcuristcs 	.......................................... 

Bijouieries .......................................... 25 

x x x x 6.918 - 	2.3 

Librairics 	et 	papeteries ............................... 

Magasins d'articles de 	sport ci 	d'accessoires 	............ 26 

.082 + 20.6 6.815 + 	2.3 11.896 + 	9.4 27 

:4.255 + 20.5 46.587 + 	8.5 90.842 + 	14.0 

Magasins 	daccessoires 	personnels ...................... 

28 

46.563 + 	4.6 342.900 + 	7.8 689.462 + 	6.2 

[otis 	Ics 	autres 	magasins 	............................. 

Ensemble 	des 	Inagasins ............................. 29 
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REVISEI) ESTIMATES 

1ABLE 21. Relail Irade. Chain and Independeni Siores. by Kind of Biisiiwss 

Ma iii loha 

Ociohcr 	1977 	Octohre 

Kind of husness 

Genre de commerce 

Chjin stores 

Magasins a succursales 

Independent 

Magasins indpendanIs 

All stores 

Ensemble des magasins 

Saks Change Sales Change 
- 

Sales Change 
1977/176 - l977/l76 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No . _ _______________ ____________ 

$ '000 $ '000 % S Q(y) 

I 27.997 + 	2.8 8.446 - 	3.3 36,443 + 1.3 

2 

.ombination stores (groceries and 	meat) 	............... 

4.620 + 	9.8 8.06(} + 	26.1 12.680 + 19.6 

3 

Grocery conketionery and sundries stores ............... 

All 	other 	food 	stores 	................................ x x x 2.662 + 12.0 

4 Department 	stores ................................... 31.745 5.8 - 31,745 - 5.8 

5 4.8 12 + 	IA) 1,960 - 	11.5 6.772 - 2.9 

6 General 	stores 	.......................... ............ x x x x 11,235 + 12.5 

7 I .885 + 	3.5 130 - 	17.8 2,015 + 1.8 

8 

Variety 	stores ....................................... 

47.890 - 	5.0 47,890 - 

9 Used car dealers .................................... 450* ... 450w 

10 2,85(1 + 	16.9 8.202 - 	5.4 11.052 - 

II Garages ........................................... - I.469 ... 1.469* 

12 x x 3.298 + 2.6 

13 Men's clothing 	stores ................................ 774 - 	3.8 891 + 	4.2 1.665 + 0.3 

14 Women's 	clothing 	stores 	............................. 1.980 + 	1.7 605 - 	16.2 2,585 - 3.1 

IS 1,249 - 	14.8 999 + 	7.4 2.249 6.2 

16 x x x x 46* 

17 

General 	merchandise stores ........................... 

Family clothing 	stores 	............................... 

Family shoe 	stores 	.................................. x x x x 878 -- 15.2 

IS 2.307 + 	16.2 2.307 + 16.2 

19 

Motor vehicic dealers ................................ 

x x x x 1.664 + 13.7 

20 

Service 	stations 	..................................... 

x x 736* 

21 

Automotive parts and accessories stores ................ 

x x x x 1.791 + 5.1 

22 Pharmacies, patent medicine and cosmetics stores 837* 5.752 + 	5.0 6,589* - 1.0 

23 

Specialty 	shoe 	stores ................................. 

Hardware stores .................................... 

x x x x 529 + 18.0 

24 

Household 	furniture stores ............................ 

707 + 23.7 707 + 23.7 

25 

Household appliance stores ........................... 

Furniture, TV.. radio and appliance stores .............. 

x x x x 1.533 + 1.6 

26 

Book and stationery stores............................ 

Sporting goods and aceessones stores 767 - 	16.5 767 - '.7 

27 

Florists ............................................

Jewellery 	stores ..................................... 

649 ... 752 - 	19.5 1.400* + 

28 

Personal 	accessories 	stores ............................ 

All 	other 	stores 	.................................... S x x 24,727 + 4 

29 All 	stores 	........................................ 97,820 + 	0.5 120.062 + 	0.9 217.883 + 0.7 

I 



	

25.788 	+ 20.1 
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x 	 x 

	

x 	 x 

	

x 	 x 

x 
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x 	 X 

I 
81.352 	+ 10.5 

30.411 

8.050 

2.139 

29,102 

1.962 

90 * 

788' 

25.270 

x 

6.343 

S 

2,450 

998' 

2.131 

767 

40' 

741 

523' 

1.029 

415 

827 

4.599 

416' 

492 

1,314 

446' 

1.204' 

18.040' 

140.829 

4.624 

3,7(18 

x 

x 

90 * 

7. 

25.270 

x 

3.752 

S 

S 

256' 

391 

205 

S 

S 

523' 

S 

S 

827 

3.889 

53. 

492 

x 

446' 

586 * 

7,570 

59,477 

+ 5.6 

+ 13.8 

x 

x 

+ 3.3 

S 

- 15.9 

S 

S 

+ 0.1 

+ 22.5 

x 

x 

x 

S 

+ 3.2 

+ 3.0 

+ 20.8 

S 

- 6.6 

+ 0.5 
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FST1MAT1OS REVISEES 

I •\Rl I U 21. ( ortiiiici& c de duLl il. 	.t4.lsiIIS a succursales ci magasin% indépendanis. sui,ant Ic genre de commerce 

Melropolilan Winnipeg - Zone méiropolivaine de Winnipeg 

Octohcr 	1977 	Ociobre 

Chain stores Independent stores All 	stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 977/1976 1977/1976 1977/1976 

Venics Variation Ventes Variation Ventes Variation 
No 

$'OOO 	% $'OOO 	%  

+ 17.6 Epicerics 	Boucheries 

+ 	12.0 2 

+ 	10.3 bus 	les 	autres 	magasins 	d'aliments ................... 3 

6.1 4 

• 	14.6 5 

6 

+ 	0.2 7 

+ 	3.3 8 

x 

Magasins 	de 	marchandises 	diverses 	..................... 

9 

4.0 

Bazars 	.............................................. 

10 

x 

Concessionnaircs 	d 'automobiles ......................... 

Garages 	.......................................... II 

+ 	7.9 

+ 	5.3 m 

+ 	4.6 

Epiceries. 	conliseries 	et 	articles 	divers 	................... 

+ 	14.9 

Grands 	magasins ..................................... 

Magasins dc piôccs ci d'accessoires d'automohiles ........12 

Magasins 	gcncraux 	................................... 

15.9 

Vendcurs 	d'automobiles 	d'occasion ...................... 

Stations-service ...................................... 

Magasins 	de 	vétements 	pour 	Ia 	famille .................IS 

+ 	8.9 

Magasins dc 	vétements 	pour 	humes ..................13 

.. 

+ 22.0 

Magasins 	de 	vétements 	pour dames ....................14 

20 

+ 	3.2 

Magasins 	dc 	chaussures 	spéctalisées ....................16 

Magasins 	de chaussures 	pour 	Ia 	famille 	................17 

Magasins de nicuhies, televiseurs. radios ci accessotres 21 

+ 	4.7 

Quincailleries 	.......................................18 

Magasins 	de 	nicuhics 	................................19 

Pharmacies, medicaments hrcvciés ci produits de heauté 22 

+ 	12.0 

Magasins 	d 'apparcils 	ménagers ........................ 

23 

+ 20.8 

Librairies 	et 	papeicries 	............................... 

24 

+ 	6.2 

Fleuristes 	.......................................... 

Bijouteries .......................................... 25 

. 

26 

+ 	4.6 27 

+ 20.2 

Magasins d'articles de sport 	ci d'accessoires 	............ 

Magasins 	d'acccssoires 	personnels ...................... 

28 

+ 	6.0 

Tous 	les 	autres 	magasins 	............................. 

I 	Ensemble 	des 	magasins ............................ .29 
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REVISED F:sTIMAI IS 

'I'ABI.E 22. Retail Trade, Chain and IIi(kpendenl Slorc-, h kiiid iii Btisiricss 

Saskatchewan 

October 	I 977 	Ocu,hre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_______________________ 

Indcpcndent 

Magasins indëpcndants 
_______________________ 

All stores 

Ensemble des magasins 

Sales ('hange Sales Change Sales Change 
1977/1976 1977/1976 - 1977/1976 

Ventes Variation Ventes Variation Ventes Varialion 
No.  

$'OOO % $'OOO % $'OOO % 

I x x x x 28.955 + 	13.2 

2 Grocery conlctionery 	and 	sundries scores .............. x x x 9,468 4.9 

3 

Combination stores (groceries and 	meat) .................... 

x 

...... 

x x x 2.191 + 29.4 

4 

All 	other 	loud 	stores 	..................................... 

Department 	stores 	.................................. -- 	2.9 15807 - 	2.9 

5 

..I 5.807 

111,986 + 	5.3 2,152 - 	9.3 13.138 + 	2.6 

6 

General 	merchandise 	stores 	............................ 

3.339 8,811 - 	8.5 12,150* - 	16.0 

7 

General 	stores 	...................................... 

2.384 8.0 510 - 	13.4 2.895 9.0 

8 

Variety 	stores ....................................... 

53.426 27.7 53,426 - 2 	7 

9 

Motor 	vehicle 	dealers 	................................ . 

Used 	car 	dealers 	....................................... 257 + 32.7 257 + 32 - 

10 Service 	stations 	.................................... 2.237 14,898 + 	9.4 17. l35 + 	1 1  

II - 

. 

- 1.416* ... 1.416 

12 

Garages 	........................................... 

x x x x 3,689 - 	10.2 

13 

Automotive 	parts 	and 	accessories stores 	............. ....... 

x x x x 1,991 5.8 

14 

Men's 	clothing 	stores 	.................................... 

Women's 	clothing 	stores 	............................ 7.8 1.779 6.9 3.581 - 	73 

15 

l.80. 2 

x x 2.860 - 	3.1 

16 

Family 	clothing 	stores 	................................. 

Specialty shoe scores 222 - 	15.4 222 15.4 

17 t'i3 9.2 543 - 	14.1 1.156 - 	11.6 

IS 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	................................... x x x x 2.392 - 	6.2 

19 - 983 + 	1.6 983 + 	1.6 

20 Household 	appliance 	stores 	.......................... x x x x 1.279 + 	15.9 

21 Furniture. 	TV., 	radio 	and 	appliance 	stores ............. 	. 

. 

.. 

x x x x 2.186 - 	19.0 

22 

Household 	furniture 	stores ............................ . . 

Pharmacies, patent medicine and cosmetics stores x x x x 8,219 + 22.9 

23 Book 	and 	stationery 	stores ........................... x x x x 634 + 31.8 

24 

. 

420 -- 	19.6 420 - 	19.6 

25 

Florists 	................................................... 

Jewellery 	stores 	..................................... 556 + 	7.6 637 + 	0.3 1,193 + 	3.6 

26 Sporting goods and accessories stores - 2.255 + 	11.5 2.255 + 	II 

27 Personal 	accessories 	stores 	........................... 179 ... 1.662 - 	2.0 1,841 + 

25 All 	other 	stores 	.................................... x x x x 24,901 + 	2 

29 All 	stores 	........................................ 77.097 + 	2.1 139.542 - 11.2 216,639 - 	6.9 

I 
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IsI'IMAIIONS Rt:vIsEFs 
I RI I kl 21. & iiiiio I 	L L 1,1 ii. ii.i.iiii". a uccursaIes et magasins indépendants, suhant le genre de commerce 

Alberta 

October 	1977 	Octobre 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indëpendants Ensemble des rnagasins 
__ Kind of business 

Sales 
E7/ 

 Sales e 
76 E Sales Change 

1977/1976 
Genre decommerce 

Venics  Ventes n Ventes Variation 
 _ No 

$'OOO $'OOO 	% $'OOO 	% 

I 

x x 65.639 + 3.7 Epicertes 	- 	Boucheries .............................. 

x x 14.071 + 28.3 2 

x x 4.527 + 17.7 3 

-. - 72,792 - 1.2 4 

6,278 + 2.0 18,200 + 0.1 5 

x x 21,437 + 21.2 

Epiceries, 	confiseries 	ci 	articles 	divers 	................... 

Tous 	ks 	autres 	magasins 	d 'aliments ..................... 

Magasins 	généraux 	................................. 6 

873 - 9.2 3,732 + 0.5 

Grands 	magasins ..................................... 

7 

124.519 + 11.0 124.519 + 11.0 

baLars 	............................................... 

.. 

8 

1,027 + 13.1 1,027 -4- 13.1 

Conccssaonnaires 	d'automobiles .......................... 

9 

28,982 + 19.2 35.272 + 20.0 10 

3,929 8.5 3.929 8.5 Garages 	.......................................... II 

x x 6.406 - 11.9 

4,741 8.5 6,559 - 2.7 

..12 

13 

2,987 + 8.9 8.608 + 6.1 14 

3,108 18.6 6.845 - 11.4 

Stations-service ....................................... 

IS 

x x 29 15.7 

Magasins de 	vt3temcnts 	pour hommes ................... 

16 

x x 3.672 + 0.8 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins de 	vãtements 	pour dames ..................... 

Magasins 	dc 	vi5iements 	pour 	Ia 	lamille .................. 

17 

x x 6,004 9.0 IS 

x x 7.642 + 24.3 

Vendeurs 	d'automohilcs 	d'occasion ....................... 

19 

x x 2.287 20.7 20 

2.1 65' ... 2.548' ... 

Magasins de pi&es ci d'acccssoircs d'automohilcs ......... 

Magasins de meubles, tãléviscurs. radios et accessoires 21 

12,846 + 31.0 15.117 + 24.9 Pharmacies. rnëdicaments breveis em produits de heauté 22 

948* ... 1.712* ... 

Magasins 	de 	chaussures 	specialisi±es 	..................... 

Magasins 	de 	chaussures 	pour 	a 	famille 	................. 

23 

1.068 + 26.7 1,325' + 32.0 

Quincailleries 	........................................ 

Magasins 	de 	meubles 	................................. 

24 

1.719 + 12.8 3.550 + 12.9 

Magasins 	d'appareils 	ménagers ........................ 

25 

x x 4,091 - 3.5 

Librairies 	ci 	papeteries ............................... 

26 

3,282* ... 5.274' ... 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

30.693 4.0 63.639 + 2.0 

Magasins 	d'articics 	de 	sport 	ci 	d'accessotrcs 	............ 

Magasins 	d'accessoires 	personncls ...................... 

28 

292,262 + 8.3 510,450 + 7.1 

bus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

x 	x 

x 	x 

x 	x 

	

72.792 	-- 	1.2 

	

11.922 	0.8 

	

S 	 S 

	

2.859 	+ 4.0 

	

S 
	 x 

	

1,818 
	

* 16.6 

	

5,620 
	

+ 4.7 

	

3.737 
	

4.3 

x 	x 

	

S 
	 x 

x 	x 

x 	x 

x 	x 

	

383 
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S 
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1.992 
	

+ 27.6 

	

.946 
	

+ 8.5 

	

218,188 
	

+ 5.5 
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RIVlSI:l) 

TABLE; 23. Retail Trade. (haiti and Independent Stores. In Kind of Busiii.'s 

British ('olumbia - Colombie-Britannique 

October 	1977 	Octohre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- l977/i76 - l977/l'76 1977/1976 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ '000 $'000 % $ '000 % 

I S x x x 107.306 + 	14.9 

2 

Combination 	stores (groceries 	and 	meat) 	................. 

Grocery confectionery and sundries stores .............. .
I 	

x x x x 24,542 4.9 

3 763 - 	7.8 11,430 + 	0.5 12,192 -- 

4 

All 	other 	lood 	stores 	................................... 

Department 	stores ................................... S x x x 

S General 	merchandise 	stores ........................... 16,871 + 	1.4 1.944 + 	6.9 18,815 + 	1.9 

6 x x x 7,268 + 	12.5 

7 

General 	stores 	......................................... 

4.198 + 	3.9 1.702 7.2 5.900 + 	0.4 

S x x x 119.017  + 	I 	I 	I 

9 Used car dealers .................................... x x x 

10 7.184 + 	18.7 36.613 + 	10.7 43,796 + 	I 

II 

Motor vehicle 	dealers ................ ................ 

Garages 	........................................... - 6,022 2.5 6,022 - 

12 1,766 + 	5.5 7.364 + 	14.1 9,130 + 	12.3 

13 2.401 + 	21.3 2.347 ... 4.745 4,5 

14 5,319 + 	11.7 5.007 - 	3.1 10,326 + 	3.9 

IS 4.207 + 	1.4 2.924 - 	1.9 7.131 

10 x x x x 921 + 26.1 

17 x x x x 4.561 + 25.0 

18 

Variety 	stores ....................................... 

Family shoe stores 	.................................. 

Hardware 	stores 	.................................... x x x x 5,011 + 	7.3 

19 Household 	furniture stores ............................ x x x x 6,289 + 	2.3 

20 

Service 	stations 	..................................... 

x x x x 2.046 - 	18.1 

21 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores ................................ 

Family 	clothing 	stores 	............................... 

x x x x 7,550 + 	4.5 

22 

Women's clothing 	stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 7,865 + 	21.6 5,582 + 	9.6 23,447 + 	13.4 

23 

Specialty 	shoe 	stores .................... ............. 

766 + 33.7 1 . 800* ... 2.567w 

24 2.086 + 	21.7 2.086 + 	21.7 

25 

Household 	appliance Stores 	........................... 

Furniture. T.V., radio and appliance stores .............. 

2.397 + 30.0 3.334 + 24.5 5.731 + 26.8 

26 

Book 	and 	stationery 	store, ............................ 

x x x x 6,741 - 	I 

27 

Florists ............................................

Jcwcllery 	stores 	..................................... 

I .992 8.201 + 	8.4 10.193* + 	I 

28 

Sporting goods and accessories stores ..................

Personal 	accessories 	stores ......... ................... 

All 	other 	stores 	....... 	.................... 	......... 36,002 + 	0.6 39.697 - 	2.3 75,699 

29 All 	stores 	........................................ 265.039 

. 

+ 	8.8 350.897 + 	5.2 615,937 + 	6.7 

I 

I 



p 
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FSTIMATIONS REVISEES 
I kBI I I 1. ( monwick ,  lidr 	 a sticcursales et niagasins indépendants. silisant Ic genre de coinnierce 

Metropolitan \'aiicouer - Zone niélropolilaine de Vancouser 

October 	- 	1977 	-- 	Octobre 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Enscmhlc des magasins 
Kind or business 

Sales Change Sales Change Sales Change Genrc de commerce 
- 1977/1976 - 1977/1976 - 1977/1976 

Ventes Variation Venics Variation Ventes Variation 
No 

$ .000 	% $ '000 $ '000 

x x x x 45.645 + 11.3 tpiceries 	Boucheries .............................. 

x x x 12.149 - 79 2 

639 -- 	6.8 6.145 + 4.2 6,784 + 3.0 Thus 	les 	autres 	magasins 	d'alirnents ................... 3 

52.095 - 	0.7 52.095 0.7 4 

5.705 - 	15.5 393 + 20.4 6,097 - 13.8 5 

- - 640 - 7.7 640 - 7.7 

Eptccrtcs, 	conflscries 	ci 	articles 	divers 	................... 

6 

803 + 	18.7 127' ... 929' + 11.0 7 

60.529 + 13.0 60.529 + 13.0 

Magasins 	généraux 	.................................... 

8 

.. 

453* 453* ,.. 9 

17.741 + 10.3 22,486 + 12.5 10 

-- 3,746' ... 3,746* ... II 

961 3.3 1.340 + 9.5 2.301 + 3.7 12 

1.864 + 	22.1 765 -- 18.5 2.629 + 6.6 13 

2.751 + 	18.2 3.142 - 0.6 5.893 + 7.3 

Grands 	magasins ..................................... 

Bazars 	............................................... 

14 

1.364 -. 1.252 - 10.0 2.617 5.0 

Magasins de 	marchandises diverses 	...................... 

Stations-service ....................................... 

IS 

x x x x 440 + 16.8 

Conccssionnaircs 	d'auiomobilcs .......................... 

Magasins de 	vétcmcnts 	pour 	hommcs ................... 

16 

x x x x 2.318' ... 

Vcndcurs 	d'autornohilcs 	d'occasion ....................... 

Magasins 	de 	vétenlents 	pour 	dames ..................... 

Magasins 	dc 	vétements 	pour 	Ia 	lamifle .................. 

17 

- 950 - 1.7 950 1.7 

Garages 	............................................ 

Magasins de pièces ci d'accessoires d'automohiles ......... 

Magasins 	tie 	chaussures 	spccialisées ..................... 

IS 

x x x x 3.492 + 32.9 

Magasins 	tie 	chaussurcs 	pour 	Ia 	farnille 	................. 

19 

x x x x 810' ... 20 

x x x x 3.799 + 12.4 

Quincaillerics 	........................................ 

Magasins de mcuhlcs, tëIvieurs, radios ci accessolres 21 

5.330 + 	6.8 5.740 + 15.6 11.070 + 11.2 Pharmacies, médicaments brevetés et produits de beauté 22 

570 + 23.3 1,031' ... I .60(.)' ... 23 

- - 1.090 + 20.5 1,09() + 20.5 

Magasins 	de 	meubles 	................................. 

24 

1,471* ... 1,948 + 19.0 3.419' + 26.6 

Magasins 	d'appareils 	ménagers ........................ 

25 

x x x x 2.497' ... 

Librairics 	ci 	papctcrics ............................... 

26 

5.6 12* ... 7.316' ... 

Flcuristes 	.......................................... 

Bijoutcries .......................................... 

Magasins d'arucles de sport ci d'accessoircs 	............ 

27 

999 - 	0.8 16,530 + 11.4 33.529 + 4.8 

Magasins 	d 'accessoires 	personnels ...................... 

28 

3.075 + 	5.9 162,248 + 9.4 297.323 + 7.8 

bus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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REVISEI) ESTIMATES 

lABLE 24. Retail Trade. Chain and Independeni Siorc. bN Kind ol Riisiti&s'. 

\ ukon and Northwest Territories - iikon Ct Territoires dii Nord-Otiest 

October 	1977 	Ociohrc 

Kind of business 

Genre dc commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins tndipendants 

All 	stores 

Ensemble des magasins 

Sales Change Sales ('hange Sales ('hange 
1977/1976 - 1977/F976 - 1977i176 

Ventes Variation Ventes Variation Ventes Variation 
No.  

S 'UI 81 $ '000 $ '000 

I x 	x x 1.960 	+ 	2.0 

2 Grocery conlctionery and sundries stores - x 	 x x 	x 

3 All other food stores 191 * 	... 191 * 

4 x 	x x 

5 x 	x x 	 x 108 	+ 	0.9 

6 General 	stores 	......................... 	... 	......... x 	x K 3,995 	+ 	10.1 

7 

General 	merchandise 	stores ........................... . 

K 	 K 315 	+ 	5.4 

8 

Variety 	stores ....................................... . 

..x 

	 X 

- 1.995 	+ 	39.0 1.995 	-f 

9 - x 	x x 

10 - 521 	+ 	22.0 521 	+ 

Combination 	stores 	(groceries 	and 	meat) 	............... . 

IIGarages - K 	 K K 

12 Automotive parts and accessories stores - K 	 X K 	 X 

13 

Department 	stores ................................... . 

Men's clothing stores x 	 x x 	x 

14 

Used 	car 	dealers 	.................................... . 

- K 	 K K 	 K 

15 

Motor 	vehicle 	dealers ................................ . . 

Service 	stations 	..................................... . 

........................................... . 

Family clothing stores K 	 K K 	 X 

16 Specialty 	shoe 	stores ................................ - 	- X 	 K K 	 X 

17 

Women's 	clothing 	stores 	............................. . 

- 	- 

. 

X 	 K K 	 X 

18 - 158 	+ 	1.9 158 	+ 	16.9 

19 Household 	furniture 	stores ................... ........ - X 	 K K 	 X 

20 

Family 	shoe 	stores 	.................................. . 

- x 	x x 	x 

21 

Hardware 	stores 	.................................... . 

Household 	appliance 	stores 	........................... . 

Furniture. TV.. radio and appliance stores 

.. 

x 	x x 	x 

22 Pharmacies, patent medicine and cosmetics stores x 	 x x 	x 287 	9.8 

23 Book 	and 	stationery 	stores............................ -  X 	 K K 	 K 

24 x 	 x x 	x 

25 

Florists 	............................................ . ... 

Jewellery, 	stores 	................ 	. 	................... )37* 	... 137* 

26 Sporting goods and accessories stores .................. 

.. ... 

- 	-- 36 	+ 23.8 136 	+ 	7 

27 Personal 	accessories 	stores 	........................... . -- 126 	17.9 126 	- 

28 All 	tither 	stores 	.................................... x x K 	 X 1,970 	+ 	2 	( 

29 All 	storeK 	........................................ 7,331 	+ 	8.4 6.685 	+ 26.1 14.016 	+ 	16.2 

I 
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ISTIMATIONS REVISEES 

I \I(I I kI 24. ( IlIII!tI( dc dutil, n,u.t'iits a succursales ci inagasins indépendants. suisanl Ic genre de conhinerce 

Canada 

October 	1977 - Ociobre 

Chain stores 

Magasins 	. succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1977/1976 1977/076 -- 1977/1976 

Venies Variation Ventes Variation Ventes Variation 
No 

$ 1000 S'OOO % 5 1000 

699.873 + 6.6 276.626 + 	6.6 976,499 + 6.6 Epiceries 	Roucheries 	............................. 

40,249 + 9.5 211.505 + 	5.9 251.754 + 6.5 2 

7,669 + 12.8 81.506 + 	2.1 89,175 + 2.9 3 

575.796 + 0.5 -. 575.796 + 0.5 4 

128.406 + 7.2 31,817  - 	3.4 160.223 + 4.9 5 

30,414 + 10.8 73.879 + 	5.7 104,294 + 7.1 

Ions 	les 	autres 	magasins d'aliments.................... 

6 

54,872 - 0.4 7,083 11.5 71,956 .3.3 7 

1.032,684 -1- 	7.0 1,045,231 + 7.0 

Magasins 	généraux 	.................................. 

8 

18.544 + 21.0 18.544 + 21.0 

Grands 	niagasins .................................... 

9 

302,040 + 	8.0 377.305 + 8.5 

Magasins de marchandises diverses .................... 

10 

- 69,503 + 	10.9 69,503 + (1.9 

Epiceries. 	contiseries 	et 	articles 	divers 	.................. 

Bazars 	............................................. 

Concessionnaires 	d'autornohiks ........................ 

II 

16,134 - 0.8 85.420 - 	5.0 101.554 4.4 

Vendeurs d'automohiles d'occasion .....................

Stations-service ...................................... 

12 

20,961 + 4.8 41.797 - 	8.3 62.759 -- 4.3 

Garages 	........................................... 

Magasins de pieces et d'aceessoires d'automohiles ........ 

13 

52.319 -i- 0.2 45.591 - 	4.7 97.910 - 2.1 Magasins dc vCtemcnts pour dames .................... 14 

33.356 8.0 39.696 - 	7.5 73.052 ._ 7.7 IS 

2.127* ... 3.082 9.3 5,208* -. 19.3 

Magasins de vCtemcnts pour hommes .................. 

Magasins de vCtcments pour Ia 	famille ................. 

Magasins 	de 	chaussures 	spCcialisCcs .................... 16 

30,035 -. 21) 22,232 + 	8.3 52.267 + 2.1 17 

8,033 7.3 47.428 + 	4.0 55.461 + 2.2 

Maasins de chaussures 	pour 	a 	lamille 	................ 

Quincaillcries 	....................................... 18 

13,455 + 0.5 69.812 + 	5.8 83.267 + 4.9 Magasins 	de 	meubles 	................................ 19 

4,273 -. 8.6 16.709 - 	11.5 20.983 10.9 20 

8.228* ... 32.720 .. 	1.8 40.948* -. 12.2 

Magasins 	d'appareils 	mCnagers ........................ 

Magasins de meubles. tClCviseurs. radios et accessoires . . 21 

32,892 + 6.2 127.203 + 	15.3 60.095 + 13.3 Pharmacies. médjeaments brevetCs et produits de beanie 22 

9,815 + 23.8 14.369 + 23.9 24.184 + 23.8 23 

810 + 0.8 17.059 + 20.7 17.869 + 19.7 24 

15.371 + 14.3 21.180 + 	3.4 36.550 + 7.8 Bijouteries .......................................... 25 

516 -- 4.1 43.852 - 	2.1 47,668 -- 2.3 

Librairies 	ci 	papeicries ............................... 

Magasins d 'articles de sport ci d'accessoires 	............ 26 

370 + 19.6 54,364 + 	10.3 71.734 + 12.4 

Fleuristes 	.......................................... 

27 

676 + 8.0 290.898 + 	3.7 600.574 + 5.9 

Magasins 	d'accessoires 	personnels ...................... 

28 

2.201.762 + 4.3 3.088,600 + 	5.4 5.292.362 + 5.0 

ions 	es 	autrcs 	magasins 	............................. 

	

Ensemble des 	magasins ............................. 29 



894.0 
240.5 
76.7 
575.1 
129.3 
92.4 
74.4 

1,010.9 

355:2 
66.5 
97.3 
61.3 
89.0 
73.0 
6.1 

43.8 
52.4 
74.9 
20.8 
43.6 

145.2 

23.3 
18.3 
41.5 
60.3 
71.9 

553.5 

4,983.1 

922.9 
239.7 
77.6 
563.0 
136.3 
91.7 
77.5 

1,004.3 

359.7 
69.7 

100.3 
63.6 
89.1 
73.1 
6.1 

44.8 
57.6 
77.6 
19.2 
43.2 

146.7 

19.3 
18.7 
40.4 
57.3 
68.9 

558.2 

5,042.2 

949.2 
249.0 
82.1 
553.6 
144.7 
96.2 
73.8 

955.3 

367.7 
69.3 

103.9 
60.4 
88.2 
72.1 
5.0 

41.1 
57.0 
74.1 
20.0 
45.4 

152.2 

22.7 
20.2 
41.2 
63.1 
69.5 
556.0 

4,983.0 

943.5 
262.3 
81.0 
561.1 
139.0 
100.9 
74.4 

953.5 

356.2 
66.6 
98.7 
57.8 
88.0 
65.4 
4.2 

41.0 
53.6 
72.9 
19.6 
41.4 

150.6 

20.4 
18.0 
48.0 
55.8 
67.9 
563.2 

5,009.4 

942.2 
239.4 
86.6 

526.6 
129.5 
99.8 
73.8 

936.4 

344.0 
62.8 
93.0 
62.2 
86.9 
68.8 
4.5 

40.4 
52.2 
79.8 
21.1 
41.6 

153.5 

22.0 
18.3 
51.4 
52.5 
68.0 

580.5 

4,978.6 

959.4 
236.7 
88.6 
560.8 
132.4 
102.1 
71.0 

932.3 

343: 
59.1 
98.5 
66.4 
90.5 
70.6 
5.3 

41.4 
56.1 
77.1 
19.3 
43.2 

151.8 

24.2 
19.9 
43.9 
53.5 
67.3 

581.5 

4,990.4 

938.7 
243.0 
90.2 

613.9 
143.4 
104.2 
77.7 

1,018.0 

342:5 
68.8 
94.8 
64.1 
97.1 
77. 
4.9 

44. 
58.9 
81.1 
20.7 
39. 

156.7 

23.8 
19.8 
45.6 
57.2 
71.3 

617.4 

5,239.0 

Provinces 

30 	Newfoundland ....................................91.2 	90.7 

31 	Prince Edward Island .............................23.5 	22.8 

32 	Nova Scotia .................................... 	

. 

..57.5 	158.0 

33 	New Brunswick ...................................128.8 	127.5 

34 	Quebec ......................................... 	

.. 

.286.0 1,269.9 

35 	Ontario .........................................1,835.3 	1,817.2 

36 	Manitoba ........................................206.2 	195.0 

37 	Saskatchewan ....................................207.2 	215.8 

38 	Alberta .........................................466.9 	476.0 

39 	British Columbia ................................599.7 	594.1 

40 Yukon and Northwest Territories .................11.8 	11.9 

9119 	91.7 	92.3 	97.3 

22.7 	22.7 	23.7 	24.6 

156.2 	153.9 	156.2 	160.4 

127.8 	125.6 	130.3 	131.1 

1,243.7 1,260.1 1,275.5 1,353.3 

1,875.8 1,855.5 1,838.5 1,928.8 

200.1 	205.1 	205.2 	208.6 

217.1 	210.3 	211.2 	215.8 

473.8 	478.9 	476.5 	494.4 

578.0 	583.0 	582.9 	604.5 

13.2 	13.7 	13.0 	31.2  

93.2 

21.3 

156.0 

125.3 

1,279.8 

1,895.8 

207.8 

210.9 

469.8 

584.6 

11.4 

93.3 

21.9 

156.0 

128.0 

1,286.1 

1,873.4 

215.5 

201.2 

466.3 

596.2 

12.5 
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TABLE A. Retail Trade, Seasonally Adjusted (1 

Canada 

1977 

Jan. 	Feb. 	Mar. 	Apr. 	May 	June 	July 	Aug. 

	

Janv. I Fey. 	I Mars 	Avr. 	Mai 	Juin 	Jul11. 	Aot 

No 

	

a 	- millions de dollars 

Kind of business 

1 Combination stores (groceries and meat) ...........878.4 
2 Grocery confectionery and sundries stores 	234.3 
3 	All other food stores ..............................81.6 
4 	Department stores ..................................582.4 
5 General merchandise stores .........................140.3 
6 	General stores .....................................85.0 
7 	Variety stores .....................................74.2 
8 Motor vehicle dealers ...........................1,002.3 
9 	Used car dealers ............................... 

10 	Service stations ................................347.6 
11 	Garages ..........................................70.4 
12 Automotive parts and accessories stores ..........96.6 
13 	Men's clothing stores ............................64.0 
14 	Women's clothing stores ..........................90.4 
15 	Family clothing stores ..........................70.8 
16 	Specialty shoe stores .............................5.2 
17 	Family shoe stores ............................. 	42 ..5 
18 	Hardware stores ..................................51.8 
19 Household furniture stores ......................75.4 
20 Household appliance stores .......................19.5 
21 FurnIture, T.V., radio and appliance stores 	44.1 

. 

22 Pharmacies patent medicine and cosmetics stores 	44.6 

23 	Book and stationery stores ......................20.4 
24 	Florists .........................................17.3 
25 	Jewellery stores .................................40.4 
26 Sporting goods and accessories stores ............59.8 
27 	Personal accessories stores ......................72.2 
28 	All other stores ................................569.5 

29 I 	Total all stores ............................. I 5,024.3 

Each series of Table A including the "total all stores" has been adji 1St 

the appropriate combined factor in Table B. Therefore, the sum of e 
will not equal the "total all stores". 
Per cent changes - Are calculated on data expressed in thousands of loll 
Year-to-date - Cumulative 1977 sales .'. cumulative 1976 sales. 



981.0 
242.8 
91.2 

578.8 
132.6 
105.7 
74.6 

1,006.6 

349.1 
67.9 
83.5 
63.2 

Li 

993.8 
249.9 
89.7 

567.1 
147.8 
99.5 
73.6 

1,010.8 

353.2 
69.9 
98.4 
61.3 
89.2 
66.8 
4.4 

48.3 
55. 1 
77.1 
19.0 
37.4 

1,027.8 
273.1 
96.5 

626.1 
138.2 
105.6 
75.5 

1,033.3 

381:8 
71.4 

109.6 
65.2 
97.3 
73.2 
4.8 

49.0 
57.8 
79.3 
18.4 
39.5 

	

877.0 
	

884.7 

	

223.1 
	

234.3 

	

80.6 
	

92.6 

	

557.3 
	

560.4 

	

127.1 
	

126.6 

	

92.2 
	

93.2 

	

72.9 
	

71.6 
949.0 1,005.3 

	

337.9 
	

344.3 

	

60.8 
	

68.9 

	

98.8 
	

103.9 

	

61.3 
	

70.1 

	

88.6 
	

90.0 

	

70.4 
	

76.3 

	

4.6 
	

4.8 

	

40.2 
	

40.3 

	

51.8 
	

52.8 

	

75.2 
	

73.9 

	

20.4 
	

17.8 

	

44.3 
	

44.3 

159.3 160.0 172.2 152.1 156.8 

24.3 26.7 25.6 21.8 22.6 
19.3 20.6 19.7 17.4 17.7 
42.9 44.7 44.0 42.3 41.2 
58.6 60.6 67.0 61.0 60.4 
75.6 76.9 80.7 75.0 72.2 

612.6 609.6 616.5 539.2 569.6 
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LEAU A. Commerce de d8toil, d6saisonnalis8(1) 

Canada 

Per cent change(2) 
1977 	1976 	- 

Variation procentuelle(2) 

Year- 
Nov. 	Nov. 	to- 
1977 	1977 	date(3) 

Sept. 	Oct.r 	Nov. 	Nov. 	Dec. 	- 	- 	- 
Oct. 	Nov. 	L'année 
1977 	1976 	5 

date(3) 

milLions of dollars - milliers de dollars 

Genre de commerce 

-4 

+ 3.4 
	

+ 17.2 
+ 9.3 
	

+ 17.2 
+ 7.6 
	

+ 19.8 
+ 10.4 
	

+ 12.4 
- 6.5 
	

+ 8.7 
+ 6.1 
	

+ 14.6 
+ 2.6 
	

+ 3.5 
+ 2.2 
	

+ 8.9 

+ 8.1 
	

+ 13.0 
+ 2.1 
	

+ 17.4 
+ 11.4 
	

+ 10.9 
+ 6.3 
	

+ 6.4 
+ 9.0 
	

+ 9.8 
+ 9.6 
	

+ 3.9 
+ 8.9 
	

+ 3.4 
+ 1.4 
	

+ 22.0 
+ 4.9 
	

+ 11.6 
+ 2.9 
	

+ 5.4 
- 3.0 	- 9.8 
+ 5.5 
	

- 10.9 

+ 7.7 	+ 13.2 

- 4.1 	+ 17.7 
- 4.4 	+ 13.4 
- 1.7 	+ 4.1 
+ 10.5 	+ 9.8 
+ 5.0 	+ 7.6 
+ 1.1 	+ 14.3 

+ 10.0 	9piceries - Boucheries .............................1 
+ 9.5 	piceries, confiseries et articles divers ..........2 
+ 0.8 Tous les autres magasins d'allmenrs ................3 
+ 	7.2 	Grands magasins ....................................4 
+ 5.8 Magasins de marchandises diverses ..................5 
+ 10.1 	Magasins généraux ..................................6 
+ 	2.4 	Bazars .............................................7 
+ 8.5 Concessionnaires d'auromobiles .....................8 

Vendeurs 	d'occasion ..................9 
+ 10.1 	Stations-service ..................................10 
+ 17.4 	Garages ...........................................11 
+ 4.3 Magasins do pl8ces et d'accessoires d'automobiles 12 
+ 1.4 Magasins de vétements pour hommes ................ 13 
+ 10.2 Ilagasins do vCtements pour dames ..................14 
+ 4.6 Magasins de vCtemerits pour la famille .............15 
+ 9.8 Magasins de chaussures spéclalisées ...............16 
+ 9.7 Magasins de chaussures pour la famille ............17 
+ 	4.3 	Quincailleries ................................... 18 
+ 	6.9 	Magasins de meubles .............................. 19 
+ 0.1 Magaslns d'appareils mCnagers .....................20 
- 4.5 ?lagasins de meubles, téléviseurs, radios Ct 	21 

accessoires. 
+ 9.6 Pharmacies, médicaments brevetés et produits do 	22 

beauté. 
+ 18.9 	Librairies at papeteries ......................... 23 
+ 13.7 	Fleuristes ........................................24 
+ 11.2 	Bijouteries ...................................... 25 
+ 3.3 Ilagasins d'articles do sport at accessoiros ...... 26 
+ 10.5 Magasins d'accessoires personnels ................ 27 
+ 10.7 Tous les autres magasins ......................... 28 

5,168.1 15,232.7 15.445.8 14,850.41 4,998.0 	+ 4.1 
	

+ 12.3 
	

+ 8.41 	Total, ensemble des magasins .................. I 29 

Provinces 

89.5 

23.2 

155.6 

129.4 

1,268.5 

1,853.7 

207.5 

217.1 

459.7 

578.5 

12.1 

+ 6.3 

+ 4.6 

+ 6.1 

+ 5.8 

+ 1.5 

+ 3.0 

+ 4.4 

+ 8.1 

+ 7.9 

+ 5.6 

+ 0.8 

	

96.8 	98.1 	104.3 	88.7 

	

25.3 	24.9 	26.1 	22.9 

	

168.4 	167.0 	177.1 	155.2 

	

128.3 	134.6 	142.4 	126.0 

	

1,290.0 1,330.3 	1,350.8 1,217.7 

	

1,862.8 1,932.8 	1,990.0 1,788.4 

	

209.6 	212.4 	221.8 	203.6 

	

222.3 	208.8 	225.7 	214.2 

	

504.0 	503.1 	543.1 	452.1 

	

642.7 	619.3 	653.7 	569.4 

	

13.8 	14.0 	14.1 	11.9  

	

+ 17.5 	+ 	9.2 	Terre-Neuve .......................................30 

	

+ 13.7 	+ 9.2 	Ile-du-Prince-ldouard ............................31 

	

+ 14.2 	+ 	6.8 	Nouve11e-cosse ..................................32 

	

+ 13.0 	+ 	5.4 	Nouveau-Brunswick .................................33 

	

+ 10.9 	+ 	8.9 	Québec ............................................34 

	

+ 11.3 	+ 	8.8 	Ontario .......................................... 35 

+ 	8.9 	+ 	4.5 	Manitoba ..........................................36 

+ 	5.4 	+ 	2.4 	Saskatchewan .....................................37 

	

+ 20.1 	+ 11.5 	Alberta ..........................................38 

	

+ 14.8 	+ 9.5 Colombie-Britannique .............................39 

	

+ 17.7 	+ 12.6 Yukon at Territoires du Nord-Ouest ............... 40 

Chacune des series du tableau A incluant 
' 	brute par le facteur combine approprié du 

commerce ou is somnie des données provinci 
Variations procentuelles - Soot calculées 
L'année é date - Ventes cumulatives 1977  

1' ensemb .e des magasins' a été ajustée individuellement en divisant is série 
tableau 1. En consequence, is somme des données relatives aux divers genres de 
1es ne ci rrespond pas an total de 'lensemble desinagasins". 
sur des Ionnées exprimées en millions de dollars. 
- ventes umulatives 1976. 
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TABLE B. RetaIl Trade, MCD and Combined, Seicu;i1 and Trid Inc Dcv, Fi. -t 

Car 

1977 

MCD Mar. Apr. May June July Aug. 

H.D.C. Mars Avr. Mat Juin Juill. Aot 
40. 

Kind of business 

1 Combination stores (groceries and meat) 2 99.02 103.96 96.37 103.55 102.82 95.92 
2 Grocery confectionery and sundries stores 2 94.03 98.47 102.15 108.35 110.84 105.75 
3 3 101.12 102.26 100.08 102.95 98.77 97.46 
4 2 85.23 96.41 96.20 99.89 90.91 90.38 
5 General 	merchandise 	stores 	........................ 4 87.77 95.32 97.68 93.23 83.82 101.91 
6 3 88.59 95.64 102.21 109.01 110.70 108.18 
7 Variety 	stores 	.................................... 4 78.99 96.23 99.10 98.24 98.87 96.34 
8 4 103.55 116.91 120.64 123.69 102.80 95.82 
9 4 104.28 108.36 122.72 115.47 108.30 95.41 
10 3 89.29 96.33 100.86 106.90 111.48 111.61 
11 96.34 100.72 107.03 109.60 111.34 107.34 
12 Automotive parts and accessories stores 4 77.00 100.80 118.99 125.92 110.68 101.59 
13 

All 	other 	food 	stores 	.............................. . 

General 	stores 	..................................... . 

4 

. 

80.16 96.26 99.15 105.40 88.39 81.32 
14 

Department 	stores 	.................................. . 

Motor 	vehicle 	dealers 	.............................. 
Used 	car 	dealers 	................................... 

3 

. 

88.01 100.04 100.67 100.11 92.88 88.44 
Li 3 83.08 94.15 100.30 102.15 90.24 92.68 
16 4 81.59 104.84 107.85 93.93 85.10 98.62 
17 

ServIce 	stations 	................................... . 
Garages 	............................................ 2 

Women's 	clothing 	scores 	............................ . 
Family 	clothing 	stores 	............................ . 

4 78.93 106.64 107,89 106.28 88.07 92. 
18 

Men's 	clothing 	stores 	.............................. 

Specialty shoe 	stores 	.............................. 

3 74.81 92.42 118.28 120.69 113.51 101 
19 3 91.35 98.62 102.07 100.46 106.11 103. 
10 4 96.04 91.34 90.75 90.05 98.55 99. 
11 Furniture, T.V., radio and appliance stores 4 90.13 91.17 99.77 98.17 100.29 107. 
12 Pharmacies, patent medicine and cosmetics stores 2 99.39 99.32 99.41 100.63 96.99 96. 
13 Book and stationery stores ......................... 3 101.38 88.62 89.42 88.80 79.39 100.. 
14 Florists 	........................................... 4 85.71 110.70 145.57 102.11 81.58 83.87 
15 3 71.70 82.38 89.31 96.20 86.74 86.36 
16 3 81.64 100.39 131.74 137.55 115.62 95.79 
17 3 90.89 93.97 97.89 103.99 110.51 109.25 
18 2 88.95 97.54 98.23 103.03 104.38 99.81 

19 2 93.27 102.28 104.14 107.24 102.05 97.78 

Household appliance stores 	......................... 

Provinces 

10 

Family shoe stores 	................................. 
Hardware 	stores 	.................................... 
Household furniture stores 	......................... 

All other 	stores 	................................... 

Total all stores 	................................. 

3 92.07 101.95 103.54 106.70 104.25 102.50 

11 3 90.98 98.00 103.45 111.60 117.53 110.50 

12 

Jewellery 	stores 	................................... 
Sporting goods aid accessories stores .............. 
Personal accessories stores ........................ 

2 92.56 100.79 101.71 106.75 105.59 102.20 

13 

Nova 	Scotia 	........................................ 

2 93.40 101.61 105.60 110.28 105.48 101.99 

14 

New Brunswick 	...................................... 

2 95.40 103.98 105.60 108.40 100.36 95.34 

5 

Newfoundland 	....................................... 

3 91.27 101.65 103.37 105.56 101.04 95.89 

6 

Prince Edward Island 	............................... 

Manitoba 	........................................... 2 92.84 101.78 105.60 105.46 100.69 100.01 

7 

Quebrc 	............................................. 

Saskatchewan 	....................................... 3 92.31 107.40 103.12 109.08 102.57 101.30 

8 

Ontario 	............................................ 

2 93.06 101.29 101.99 108.01 102.27 100. 

19 

Alberta 	............................................ 

2 93.91 99.46 101.53 104.72 103.58 102. 

0 

British Columbia 	................................... 

Yukon and Northwest Territories .................... 2 97.74 96.28 101.52 110.08 109.60 104, 
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i'.ients combines de correction des variations saisonnières 
rs comnierciaux 

iii ad a 

19U 1978 

Jan. Feb. 
Sept. Oct. Nov. Dec. - - 

Janv. F6v. 
N 

Genre de commerce 

100.89 98.26 96.81 118.28 90.71 90.84 1 
102.36 100.74 95.77 106.72 87.59 85.76 2 
99.91 99.41 96.94 114.94 92.53 91.71 3 

104.19 101.54 119.44 177.72 72.48 67.60 4 
105.22 108.43 139.20 129.24 77.64 80.65 5 
102.87 104.78 99.56 115.80 82.06 79.03 

Epiceries 	- Boucheries 	................................... 
Epiceries, 	confiseries et 	articles 	divers 	................ 

6 
98.10 97.75 109.37 195.86 66.84 68.95 

Tous 	lea 	autres magasins 	d'aliments 	...................... 
Grands 	Inagasins 	......................................... 

7 
89.10 103.41 96.57 84.39 77.40 82.93 

Magasins 	de 	parchandises 	diverses 	........................ 

8 
98.11 109.54 101.29 91.56 67.17 75.09 9 

102.60 106.81 101.84 101.76 87.50 81.17 10 
101.96 99.46 102.62 94.60 86.01 83.31 

Magasins 	généraux 	........................................ 
Bazars 	................................................... 
Concessionnaires 	d'automobiles 	........................... 

11 
112.85 103.23 111100 111.05 65.71 61.14 

Vendeurs 	d'autoinobiles 	d'occasion 	........................ 

)Iagasins de pièces at d'accessoires d'automobiles 12 
96.36 102.33 114.93 183.31 86.59 67.14 

Stations-service 	....................................... 
Garages 	................................................ 

13 
109.91 109.71 107.50 155.50 81.35 68.35 

Magasins de 	v8tements 	pour hommes 	...................... 
14 

111.15 109.38 113.36 164.11 77.80 64.22 15 
126.48 119.30 123.97 113.28 85.91 59.71 Magasins 	de 	chaussures 	apCcialisCes 	.................... 16 
117.81 108.12 123.29 142.46 71.37 58.88 Magasins do chaussures pour 	la 	famille 	................. 17 
03.37 100.58 103.63 134.08 71.80 65.90 18 
03.51 108.06 108.88 110.70 85.24 80.88 

Magasins 	de 	vtements 	pour 	dames 	........................ 

rn 19 
07.47 110.72 114.52 135.47 88.24 76.28 

Magasins de vétements 	pour 	is 	famille 	................... 

20 
110.17 109.41 109.83 122.41 83.73 77.74 

Quincailleries 	......................................... 

Magasins de meubles, 	tCl.Cviseurs, radios et accessoires 21 
97.79 100.08 94.04 125.36 95.37 94.14 

Magasins 	de 	eubles 	..................................... 
Magasins 	d'appareils 	ménagers 	.......................... 

Pharmacies, médicanients brevetés at produits de beautC 22 
11.81 90.56 107.20 167.12 90.26 87.49 23 
88.99 86.57 87.08 155.87 79.73 92.97 24 
91.03 81.72 106.68 282.79 66.00 63.82 

Librairies 	et 	papeteries 	................................ 

25 
92.93 78.63 84.95 129.31 84.08 67.88 

Fleuristes 	............................................. 
Bijouterles 	............................................ 

sport et d'accessoires . 26 
98.85 93.30 98.04 146.81 79.81 76.52 27 
97.84 98.52 106.27 153.88 76.60 75.46 28 

99.77 101.14 104.02 126.08 81.05 80.35 

Magasins d'articles de 	 ......... 
Magasins d'accessolres 	personnels 	...................... 
Tous 	lea 	autres 	magasins 	............................... 

29 Total, 	ensemble 	des magasins 	......................... 

Provinces 

99.03 101.42 104.81 129.85 75.79 78.44 30 

100.16 102.20 96.66 117.01 76.07 75.31 

Terre-Neuve 	............................................ 

31 

99.11 100.28 102.76 128.96 80.23 78.56 

I1e-du-Prjnce-douarcj 	.................................. 

Nouve1le-cogse 	....................................... 32 

99.61 101.90 102.62 122.07 77.36 77.68 33 

100.98 100.72 102.92 124.34 80.18 78.86 

Nouveau-Brunswick 	....................................... 

34 

100.10 100.79 105.32 129.78 82.63 81.12 35 

99.30 102.57 105.34 125.23 80.71 80.29 

Québec 	.................................................. 

Ontario 	................................................ 

36 

97.23 103.75 102.93 119.08 79.76 81.32 37 

.98 101.46 103.43 124.61 81.90 81.62 

Manitoba 	............................................... 

Saskatchewan 	........................................... 

38 

1.98 99.46 103.23 127.69 82.26 81.81 

Alberta 	................................................ 

Colombie-Britannique 	................................... 39 

-uiS 100.44 97.59 122.47 76.81 82.32 Yukon et Territoires 	do Nord-Ouest 	.................... 40 
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Kind of Business Composition 

Combination Stores: combination stores (groceries 
with 20 or more fresh meat). 

Grocery, confectionery and sundries stores: gro-
ceries, confectionery and sundries stores; gro-
cery stores (with 20% or less fresh meat). 

All other food stores: bakery product stores; can-
dy, nut and confectionery stores; dairy product 
stores; egg and poultry stores; fruit and ve3e-
table stores; meat markets; fish markets; deli-
catessen stores; other food stores. 

Department Stores: thpartment stores including 
concessions located in department Store outlets 
which are an integral part of the overall oper-
ation. (NOTE: This kind of business excludes 
non-department store outlets operated by depart-
ment store firms, as well as department store 
mall-order and catalogue sales offices). 

General Merchandise Stores: general merchandise 
stores (less than one-third food); and depart-
ment store mail order and catalogue sales 
offices. 

General Stores: general stores (more than one-
third food). 

Variety Stores: variety stores. 

B. Motor Vehicle Dealers: motor vehicle dealers (new 
and used or new only). 

Used car dealers: used car dealers (used cars and 
trucks or cars only). 

Service Stations: service stations. 

Garages: garages. 

Automotive parts and accessories stores: accesso-
ries, tire and battery shops; home and auto-
supply stores. 

Men's clothing stores: men's and boys' clothing 
stores; men's and boys' furnishings stores; men's 
and boys' hat stores; custom tailors (made to 
measure shops). 

16. Women's clothing stores: women's and misses' 
ready to wear stores; women's and misses' linge- 
rie and hosiery stores; accessories and other 
apparel stores. 

Family clothing stores: family clothing and fur-
aishings stores. 

Specialty shoe stores: men's and boys's shoe stores; 
women's and misses' shoe stores; children's and 
infants' shoe stores. 

Family shoe stores: family shoe stores. 

Hardware stores: hardware stores. 

Household furniture stores: furniture stores 

Household appliance stores: household appliance 
stores; electrical supply stores. 

Composition par genre de commer 

Epiceries-boucheries: éplceries-boucheries (Icr: 
avec 20 % ou plus de viande fratche). 

Epiceries, confiserfes et articles divers: épiceries, 
confiseries et magasins d'articles divers; épiceries 
(avec 20 X no moms de viande fraThhe). 

Tous lea autres magasins d'aliments: magasins de produits 
do boulangerie; magasins de bonbons, de noix et confi-
series; laiteries; magasins d'oeufs et de volailles; 
magasins de fruits et legumes; boucheries; poissonne-
ries; magasins d'aliments fins (delicatessen); autres 
magasins d'allmentation. 

Grands magasins: grands magasins y compris les filiales 
situées darts les points de vente des grands magasins 
qul font partie intéarale de l'exploitation. (NOTE: 
Sont exclus 'as points de vente autres que ceux des 
grands magasins, qui sont exploités par les sociétês 
propriétaires de grands magasins, ainsi que lea bureaux 
de vente par conmiande postale et par catalogue des 
grands magasins). 

Magasins de marchandises dive 	s: magasins de marchandises 
diverses (moms du tiers du stock en aliments); et los 
bureaux de vente par cossnande postale et par catalogue 
des grands magasins. 

Magasins généraux: magasins génCraux (plus du tiers du 
stock en aliments). 

Baars: bazars. 

Concessionnaires d'automobiles: vendeurs d 	-. 
(neuves et d'occasion ou neuves seu1emcn 

Vendeurs d'automobiles d'occasion: vendeur 
d'occasion (automobiles et camions d'occiii: ou 
mobiles d'occasion seulement). 

Stations-service: stations-service. 

Garages: garages. 

Magasins de picea et d'accessoires d'automobiles: 
magasths de pneus, d'accumulateurs et d'accessoires; 
magasins de fournitures pour is maison or l'automoblle. 

Magasins de vtements pour hommes: magasins de vtements 
pour hommes et garcons; magasins d'accessoires vesti-
mentaires pour hommes et garcons; chapelleries pour 
hommes et garçons; tailleurs (ateliers de confection 
sur place do vtements sur mesure). 

Magasins de vtements pour dames: magasmns de vgtements 
prts--porter pour dames et jeunes filles; magaslns de 
lingerie et bonneteries pour dames et jeunes filles; 
magasins d'accessoires et autres vétements. 

Magasins de vtements pour la famille: sagasins de 
vtements et d'accessoires vestimentaircs pour is 
famille. 

Magasins spCcialisés de chaussures: magasins de chaussures 
pour hommes et garçons; magasins de chaussures pour 
dames et jeunes filles; sagasins do chaussures pour 
enfants et bébEs. 

Magasins de chaussures pour is famille: inagasmns de 
chaussures pour la famille. 

lb. Quincailleries; quincailleries. 

Mitgasins do meubles ménag: magasins de meubIs. 

Magasins d'appareils ménagers: niagasins d'appari1 
niénagers; magasins de fournitures électrique. 
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rniture, television, radio and appliance stores: 
lurniture, television, radio and appliance 
stores. 

IHrmacies, patent medicine and cosmetics stores: 
drug stores including proprietary stores. 

Book and Stationery stores: book and stationery 
stores. 

Florists: florists. 

Jewellery stores: jewellery Stores. 

Sporting goods and accessories stores: sporting 
goods stores; boats, outboard motors and 
boating accessories; bicycle and bicycle repair 
shops; motorcycle dealers. 

Personal accessories stores: tobacco stores and 
stands; news dealers; gift novelty and souvenir 
shops; camera and photographic supply stores; 
luggage and leather goods stores; toy and hobby 
shops. 

All other stores: all other stores not specified 
alove. 

Magasins de meubles, télviseurs, radios et accessoires: 
magasins de meubles, de têléviscurs, de radios et 
d'appareils mFnagers. 

Pharmacies, m8dicaments brevetës et produits de beauté: 
drogueries, y compris magasins de spécialités pharmaceu-
tiques. 

Librairies et papeteries: librairies-papeteries. 

Fleuristes: fleuristes. 

Bijouteries: bijouteries. 

Magasins d'articles de sport Ct d'accesaoires: magasins 
d'articles de sport; embarcations, moteurs hors-bord et 
accessoires connexes; Inagasins de bicyclettes et 
ateliers de reparation; vendeurs de motocyclettes. 

Magasins d'accessoires personnels: magasins et kiosques 
de tabac; inarchands de journaux et de périodiques; ma-
gasins do cadeaux, de nouveautés et de souvenirs; niaga-
sins d'appareils et de fournitures phorographiques; ma-
gasins de sacs de voyage, valises, malles, mallettes et 
de maroquinerie; magasins de jouets et de jeux. 

Tous les autres niagasins: tous les autres magaaine non 
indiqués ci-dessus. 

- 



FUI3LICA1IuNS SUR LE COMMERCE DE DETALL 

Les publications suivantes de la Division du commerce et des services contien-
nent des données sur le commerce de detail. 

Catalogue 

63-002 Ventes et stocks des grands magasins, M., 	Bil. 

63-004 Ventes des grands magasins par region, Rapport provisoire, M., Bil. 

63-005 Commerce de detail, M., 	Bil. 

63-007 Ventes de véhicules automobiles neufs, M., 	Bil. 

63-013 Le financement des ventes, M., 	Bil., Premire edition, janvier 1971 

63-014 Stocks commerciaux, M., 	Bil. 

1ftules automobiles neufs, A., 	Bil. 

-]H) M1.I!HiI:- 	W: 	Ltail a succursales, A., Bil. 

63-211 Le financement des ventes, A., 	Bil. 

	

63-213 	Exploitants de distributeurs automatiques, A., Bil. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

M. Mensuel 	 A. Annuel 
	

Bil. Bilingue 

Outre les publications énumérées ci-dessus, Statistique 
Canada public une grande variété de bulletins statistiques 
sur la situation économique et social du Canada. On peut se 
procurer gratuitement un catalogue complet des publications 
courantes en s'adressant A Statistique Canada, K1A 0T6. 
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RETAIL TRADE REPORTS 

Following are publications of the Merchandising and Services Division in the 
Retail Trade sector. 

Catalogue 

63-002 	Department Store Sales and Stocks, M., Bil. 

63-004 	Department Store Sales by Regions, Advance Release, M., Bil. 

63-005 	Retail Trade, M., Bil. 

63-007 	New Motor Vehicle Sales, M., Bil. 

63-013 	Sales Financing, M., Bil. First issue, January 1971 

63-014 	Merchandising Inventories, M., Bil. 

63-208 New Motor Vehicle Sales, A., Bil. 	 I 
63-210 	Retail Chain Stores, A., Bil. 

63-211 	Sales Financing, A., Bil. 

63-213 	Vending Machine Operators, A., Bil. 

63-218 	Direct Selling in Canada, A., Bil. 

63-219 	Campus Book Stores, A., Bil. 

M. Monthly 	 A. Annual 
	

Bil. Bilingual 

In addition to the selected publications listed above, 
Statistics Canada publishes a wide range of statistical 
reports on Canadian economic and social affairs. A compre-
hensive catalogue of all current publications is available 
free on request from Statistics Canada, Ottawa (Canada), 
K1A 0T4. 

I 


