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Les signes conventionnels suivants sont employds unifor-
miment dans les publications de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- ngant ou zero. 

-- nombres infimes. 

nombres provisoires. 

nombres rectlfiés. 

I. 	r 

I IRIs 05 sat 1s rr- 'risu a cur 1 	sat 1511 	as 
norme habituelle exlgée pour Ia publication ou q 
celles-ci ont one plus grande marge d'inconsistairco quo 
l'on devrait normalement obtcrnir, et Ce, A cause de Ia 
structure de la hate, c'est-à-dire des ajustements dus 
aux creations et aux disparitions et des changornents 
dans is classement; elles doivent par consequent etre 
utilisees avec circonspection. 

The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

• . figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to 
the Statistic 

The reader Is as - 
either based on a r ,:rtrra so WiIiLJI Iaill LsiO-. 

the usual standard for publication or have a 
greater degree of variability than normal asso-
ciated with them due to list structure changes 
i.e., birth/death adlustment and classification 
changes, and should therefore be used with cau-
tion. 

NOTE 
	 NOTA 

Components may not add to totals due to rounding. 	 Lee chiffres ayant étê arrondis, les totaux ne corres- 
pondent pas toujours. 
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iTRODUCTION 

Retail tr,h 	stirI1ats are (1erved froc a survey 
of Canad Ian retail locations", utilizing a basic con-
cept (see below) which is common to both the census 
and the current survey program of the Merchandising 
and Services Division, (The census also measures the 
activities of 'establishments'; however, this concept 
is not used in the monthly survey of retail trade.) 

Businesses are first classified to the retail 
sector on the basis of "census value added",(l) which 
is defined in retail trade as the difference between 
sales and the purchase price of the goods sold in a 
particular period. Companies which fall into the 
retail sector are then further classified to specific 
categories of business (using the three-digit Standard 
Industrial Classification code) on the basis of "major 
activity" - the proportion of sales accounted for by 
each kind of business or by each type of commodity 
sold. 

The next step in the classification procedure is 
to survey those businesses selected for the sample in 
order to Obtain information on the number and activity 
of locations operated. Such information is required 
not only to determine if individual business - partic-
ularly multi-location businesses, qualify for treat-
ment as "chains" (see definition following) but also to 
isolate retail locations from non-retail and make pos-
sible a more precise classification of each to one 
of more than 90 "kinds of business", which are subse- 

v grouped into 28 trade groups for purposes of 
it ion. 

P locause this is a location-oriented survey, the 
of coverage is extended to include locations 

,id by non-retailing businesses. When it is 
• brained that a manufacturer (for example) operates 
•o, or more retail locations, the same treatment is 
given as outlined above. Retail locations can be 
operated by businesses whose principal activity is 
manufacturing, wholesaling, government, construction, 
etc. 

The design of the new sample system provides the 
facility to revise the monthly estimates to account for 
late responses. Each month the publication will contain 
preliminary estimates for the current month and revised 
estimates for the preceding month. 

(1) For additional information, see Standard Tndustrial 
Classification Manual, Catalogue 12-501, pages 9-11. 

Los estimations dii cosunerce do detail soot tirles dune 
enquéte sur les points de vente au detail au Canada. On uti-
Use I cette fin on concept de base (exposé ci-dessous) qui 
est commun au recensement et au programme d'enquéte courante 
de la Division du commerce et des services. (Le recensement 
mesure également les activjtés des "Itablissements", toutefois, 
on n'a pas recours I cette unite d'observation dans l'enquéte 
mensuelle sur le commerce de detail.) 

Les entreprises sont d'abord classées dans le secteur du 
commerce de detail d'aprls la "valeur ajoutëe recensCe"(l), 
qui représente dans cc secteur Ia difference entre le prix de 
vente et le prix d'achat des blens vendus pendant one pCriode 
déterminée. Las sociCtCs qui appartiennent au commerce do 
detail sont ensuite classëes dans des categories précises 
d'activité (code I trois chiffres de la Classification des ac-
tivités iconomiques) d'aprbs la "principale activité", c'est-
I-dire d'après la proportion des ventes dont rend compte cha-
que genre d'activité ou chaque type de marchandises vendues. 

L'étape suivante du travail do classification consiste I 
faire on relevC des entreprises ichantillonnCes dons le but 
d'ohtenir des renseignements sur le nomhre do points de vente 
et leur activitC. De teis renseigriements servent non seulement 
I determiner si des entreprises particuliIres, notamment les 
entreprises I points de vente multiples, peuvent Itre considC-
ries comae des "magasins I succursales" (voir definition ci-
dessous), mais aussi I distinguer les points de vente au detail 
des autres et airisi assurer on classement plus précis de chacun 
dans on des genres de commerce dont le nombre est do plus de 
90. SubsCquemment, ces genres de commerce sont agrCgCs en 28 
groupes pour fins de publication. 

L'enquIte Ctant axée sur los points de yenta, le champ 
d'enquéte a été Ctendu aux points de vente expioitls par des 
entreprises autres que des magasins de detail. Lorsqu'on a 
établi par exemple qu'un fabriquant exploite un ou plusicurs 
beaux de vente au detail, on proclde de is méme façon que ci-
dessus. Des locaux de vente au detail peuvent Itre exploités 
par des entreprises dont l'activitC principaic' est in fabri-
cation, Ic commerce de gros, l'administration publique, Ia 
construction, etc. 

La système supportant le nouvel échantillon du commerce 
de detail permet la revision des estimations sensuelles tout 
en tenant compte des réponses tardives. La publication men-
suelle fournira done des données provisoires pour le mois en 
cours et des données rivisdes  pour le mois précédent. 

TO Pour de plus amples renseignements, voir le 'lanuel de la 
classification des activitCs Cconomiques, ii"  12-501 au 
catalogue, pages 9-11. 

"This report is based on 27 shopping days, 	in- "Les doanCes prCsentées dana cc bulletin visent 27 
eluding 4 Saturdays. 	In the same month last year jours cosmierciaux, dont 4 samedis. 	Le mIme mois l'annCe 
there were 27 shopping days, including 4 Saturdays." derniIre, 	il y a Cu 27 jours commerciaux, dont 4 samedis" 



Definitions 

"Retail Trade", for the per o-;e cu this report 
is defined as "the aggregate sales made through retail 
locations (outlets)'. 

A "retail location", as defined by Statistics 
Canada, is a "business location (usually a store) in 
which the principal activity is the sale of merchandise 
and related services to the general public, for house-
hold or personal consumption'. Retail trade estimates 
do not include any form of direct selling which bypasses 
the retail store, e.g., direct door-to-door selling; 
sales made through automatic vending machines; sales 
of news-papers or magazines sold directly by printers 
or publishers; and sales made by book and record clubs. 
The only exception is the mail-order and catalogue sales 
activities of department store businesses, which have 
been classified to the "general merchandise store" 
category. In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-houses, head 
offices, etc.; sales of contractors whose major activ-
ity is not retailing; and retail transactions between 
individuals. 

Total net sales include sales of merchandise and 
receipts from related services, such as repairs, equip-
ment rental, and food serving, less returns, adjustments 
and discounts. Total net sales also include: trade-in 
allowances; withdrawals of goods for personal use (at 
retail) ; and commissions earned from sales of goods 
owned by others. Non-trading revenues, bad debts re-
covered and sales taxes are encluded, 

Classification 

Kind of Business(l) 

Estimates of retail trade are stratified by geo-
graphical area and by kind-of-business groupings which 
are based on the Standard Industrial Classifications 
and the retail kind-of-business categories employed in 
the 1966 Census of Merchandising and Services. Since 
the monthly retail trade survey is a "location" surey, 
as noted above, each individual (retail) location of a 
firm is assigned a kind-of-business code based on its 
major activity (or type of commodities cold). 

In this report, retail trade is stratified into 
twenty-Seven major kind-of-business groupings plus a 
miscellaneous category. In order to increase the use-
fulness of these statistics, the composition of each 
kind-of-business group is described at the end of the 
report. 

Kind of Organization 

The retail trade estimates, in addition to being 
stratified by kind-of-business groupings, are also 
broken down into chain and independent components. 
Firms are classified to the chain store component based 
on the following definition: 

Chain store organization "an organization oper-
ating four or more retail outlets in the same kind of 
business, under the same legal ownership". 

Any firm not meeting the above definition is 
automatically classified as an "independent" organiza- 
tion, the only exception being "department stores" which 
are classified in their entirety to the chain component. 

(1) For a detailed definition of each kind of business, 
see Census of Canada, 1966 Retail Trade, Catalogue 
97-601. 

Cl iiL ins 

Cons's re-i. dstUl_ 	i 	ili, 	'sole roe ins Is ii 
prisernie publication. 	1' enesinbl a dc's vs flies bits s pa tire 
points de vente au detail". 

Un "point de vente au dCtail", suivant la definition tie 
Sratlstique Canada, eat un local d'affaires (habitueilcment tin 
magasin) dont l'activitR principale eat la vente de marchandi-
ses et de services connexes au grand public pour Ia consommatioti 
ninag?sre ou psisonnelie. Lea estimations relatives au commerce 
de detail ne prennent pas en compte lea ventes directes, c'est-
-dlre lea ventes qui ne sont pas faites par i'intermediaire 

dun point de vents au detail, par exeniple ies ventes directes 
par dfmatchage, les ventes par distributeur automatique, lea 
vntes de journaux ou de revuea faites directement par lea un-
printeurs at 6dlteurs, et lea ventes faites par lea cercies du 
livre et les clubs de disques. Il n'y a qu'une exception: his 
vente8 des grands nnagasins faites par Is poste ou par catalogue, 
qui sont classees dans la categorie des "magasins tie marchandi-
sea diverses". En outre, le commerce tie dCtail ne comprend pas 
lea ventes au detail des unites auxillaires, par exemple, entre-
p6ts, siges sociaux, etc., ni lea ventes des entrepreneurs dont 
l'activlté principals ne reibve pas du commerce de detail, ni 
lea operations do dCtall entre particuliers. 

Ventes nettes totales comprennent les ventes tie marchan-
dises at les recettes provenant de services connexes tale que 
lea r6parations, is location de materiel et is restauration, 
moms las rendus, lea rctjustements et les remises. Lea ventes 
torales nettes comprennent Cgalement: la valeur des reprises, 
les prelRvements tie niarchandises pour usage personnel (au dé-
tail) et las commissions au titre de is vents de marchandises 
appartenont a d'autres personnes. On ne prend pas en compte les 
recettes hors exploitation, ni le recouvrement de créances 
douteuses, ni lea taxes tie vents. 

Ciassement 

Genre de commerce(l) 

Les estimations relatives au commerce de detail a; '01 

atratifiëes par region et par groupe de genre de commerce. 
groupes sont fondea sur is Classification des activitfs Ccone-
miques et lea categories de genre tie commerce de detail qui one 
été utilisées lors du recensement du commerce at ties services 
de 1966. Etant donné que l'enquete mensuelle du commerce de 
detail eat axfe cur las points de vente comae on l's indiquR 
ci-dessus, chaque point de vente au detail d'une entrepriae Se 
volt attrlbuer un code "genre de commerce" d'apras son activitf 
principale (ou le genre de marchandisea vendues). 

Dana la présente publication, le commerce de detail eat 
stratifié selon vingt-sept grands groupes de genre de commerce, 
outre is catégorie "Marchands divers". Pour rendre ces statis-
tiques pius ,,tiles, nous décrivons Ia composition de chaque 
groups de genre tie commerce A Is fin de is publication. 

Type d'entreprise 

En plus d'etre stratifiées selon le genre tie commerce, lea 
estimations relatives au commerce tie detail sont ventiiéea entre 
magasins I succursales at magasins indRpendanta. Las entrepri-
sea qui ripondent é is definition suivante sont ciassées dans 
l.a catCgorie des magasins A succursales: 

Magasins I succursa!rss 'entreprise exploitant au moms 
quatre  points tie Vents au detail dana un mme genre tie commer-
ce, sous une meme appartenance juridique". 

Toute entreprise dont is schema de structure ne concorde 
pas avec Is definition ci-deasus eat classCe automatiquetnent 
dana is catégorie des magasins indépendanta, is seule exception 
itant lea "grands nagasins" qui sont portés en totalitC dans la 
catégorie des magasina I succursales. 

(1) Pour une definition compilte tie chaque Psore do ceronlorre, 
consulter is publication Recensement_dir Cerricreis, brh, 
merce de detail (n° 97-601 au catalogs's) 
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Methodology 

The monthly retail trade estimates contained in 
is report are produced by means of a sample survey 
ag methodology which differs substantially from that 
d for the estimates published to the end of 1974. 

The new methodology was primarily developed 
because, after 1969, there was no adequate source of 
information available to update the independent portion 
of the old sample to account for firms coming into 
existence (births) and/or going out of business 
(deaths). The levels established by the new sample 
indicate there was a downward bias in the old sample 
which had grown to about 47 in 1974. Even so, the 
monthly trends are relatively consistent between the 
old and new samples. 

Old Sample 

The former sample (approximately 12,000 firsis) 
was randomly selected from the universe created by the 
1961 Census (i.e., of Acrchandising and Services) strut-
if fed by province, by kind of business and by sales-
size group. Estimates of total retail sales were pro-
duced from the sample results by employing the "link-
relative method, i.e., each month, ratios were derived 
by linking the sales of the same firms within a cell 
with their sales in the corresponding month of the 
previous year and these, in turn, were applied to the 
base figure (the 1961 Census) to produce a current 
month estimate. 

To offset the effects of deterioration in the 
pie, an adjustment was made annually for births 
I/or deaths. New firms were identified through 
Ire of Business Reports collected by the Unemployment 
tirance Commission and were surveyed in order to 
tin relevant information. In addition, all firms In 
sample were surveyed annually to ensure the accuracy 
the monthly reports and to derive estimates for 'poor 

or late respondents'. The results of these enquiries 
were then used to update the monthly estimates. Another 
adjustment was made in the estimates to account for 
businesses which went out of operation or which were 
no longer in scope. This adjustment consisted of the 
application of a formula to compensate for all similar 
firms in the universe. A final adjustment was also 
made to compensate for firms which changed their kind 
of business during the year. 

The data which resulted from these various ad-
justments have in the past often been described as 
"final" estimates. However, this was not entirely 
accurate - since all such estimates were usually revised 
one more time after each census. The post-censal es-
timates reflected the insertion (in the calculations) 
of new Census benchmark data. 

MB thodo logic 

On Btablit los estimations mensuelles relatives au commer-
ce do detail que renferme Ia prCsente publication au moyen dune 
enquBte par sondage dont Is mBthodologie diffCre sensibloment 
de celle urilisée pour lea estimations qul ont paru jusqu'l la 
fin de 1974. 

Cette nouvelle méthodologie fut principalement misc en 
application parce qu'il n'existait plus do source adequate de 
renseignements disponibles aprs 1969 pour mettre a jour la par-
tie de l'ancien échantillon comptant les entreprises dites in-
dépendantes. Ii nous etait dCsormais impossible do tenir comp-
te des nouvelles entreprises (creations) et (ou) de celles qui 
fermalent leurs portes (disparitions). Le niveau des ventes 
ddterminé par le nouvel Cchantillon dBmontre qu'il y avait un 
certain degre de sous-estimation, laquelie sous-estimation a-
vait attejnt 4 T on 1974. Ndanmoins los tendances mensuelles 
mesurdes par Vancien ainsi que par le nouvel dchantillon sont 
passablement similaires. 

Ancien Cchantillon 

L'ancien échantillon (approximativement 12,000 entrepri-
ses) a BtB choisi au hasard B partir de l'univers créé par le 
recensement de 1961 (Commerce et services) et stratifiC par 
province et selon Ic genre de commerce et Ic volume des ventes. 
Des estimations des ventes totales au detail ont étB tirées des 
résultats du sondage B l'aide do la "mdthode de rapport en chal-
ne', c'est-B-dire quo chaque mois, on obtient des ratios en com-
parant le volume dos ventes des entreprises a ccliii observe pour 
le mois correspondant de l'annBe prCcédente et on applique ces 
ratios au chlffre de référence (recensement de 1961) pour déga-
ger uric estimation pour le mois visé; cc calcul est effectuC 
pour chacune des cellules. 

Pour compenser les effets de deterioration dans l'Cchan-
tillon, on a procédC tous les ans é in ajustement pour prendre 
on compte les creations et (ou) les disparitions. On apprenait 
l'existence do nouvelles entreprises grece aux rapports sur la 
nature de l'entreprise reçus par la Commission d'assurance-
chBmage et on effectuait une enquBte auprés de ces entreprises 
pour obtenir lea données quf nous interessaient. En outre, 
toutes les entreprises ëchantiiionnées on fait tous les ans 
l'objet d'une enquCte afin d'assurer l'exactitude des rapports 
mensuels et dCtablir dos estimations pour les cnquCtes B "de-
claration piétre on tardive". Lea résuitats Ont ensuite servi 
I Is misc B jour des estimations mensuelles. On a apportC un 
autre ajustement aux estimations en fonction des entreprises 
qui ont cease toute activité ou qui ne rCpondaient plus aux de-
finitions de l'enquéte. Cet ajustement consistait I utiliser 
une formule de compensation visant toutes los entreprises du 
mBme genre dana l'univers. On a enfin procCdB I un ajustement 
compensatoire on function des entreprises qul ont change d'ac-
tivitB au cours de J'année. 

Los donnCes obtenues au terme do ces divers ajustements 
ont souvent été considdrées dana le passe comae des estimations 
"définitives". Cela nest pus tout B fait exact, car toutes 
ces estimations ont habituellement étB rBvisées uric autre fois 
aprés chaque recensement. Lea estimations postcensitaires tra-
duisajent l'introduction dans les calculs do nouvelles données 
repBres de recensement. 

New Sample 

With the advent of the new survey, the census 
will no longer be employed as a "source universe. The 
Revenue Canada (Taxation) list, supplemented by chain 
and department store lists and an area file list, coin-
prise the new universe. A sample of approximately 
16,000 independent firms, stratified by geographical 
recions and by the Standard Industrial Classification 

has been selected from this universe and surveyed 
rder to verify the kind of business of each firm. 
unates are then produced monthly, stratified by 

-ide group and geographical region. 

Nouvel Cchantillon 

Dana Ia nouvelle enquBte, le recensement ne servira plus 
de source pour le dressage de is hate des entreprisea. La 
liste do Revenu Canada (Impét) fut complétCe par la liste des 
magasins B succursales sinai quc des grands magasins at uric 
liste de fichier aréolaire. Un Cchantillon d'environ 16,000 
entreprises indCpendantes, stratifie par region et selon le 
schema do codage do Ia Classification des activités Bconomiques, 
a etC prélevé sur cot univers Ct a fait l'objet d'uno enquBte 
en vue de determiner le genre d'activite do chaque entreprise. 
Des estimations sont ensuite Ctablies tous lea mois et strati-
fjCes solon le groupe de commerce et ha region. 
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Records on the survey master file are sampled 
using a given probability of selection determined by 
geographical location, Standard Industrial Classifica-
tion code and cell size. To create the original sample 
file, the complete survey master file was sampled. 
Since that time, only the births have been sampled each 
month. 

La méthode d'estimation des ventes totales au detail cc-
siste a gonfler les donndes déclarles par chaque unite échantii-
lonnIe aux dimensions de l'univers en multipliant les donnécs 
de l'unitI par l'inverse de la probabilitI de choix de 1'unit. 
Dana le cas des entreprises non dCclarantes a temps(2) un moi 
donnC, on procde R une imputation A l'aide d'une mdthode sta-
tistique gui fait intervenir divers Ildments comic les moyenne 
de cellule, lea ventes du dernier mois, d'autres tendances, ct 
Ainsi, il doit y avoir une estimation des ventes pour chaque 
entreprise échantillonnée. 

Les résultats de la nouvelle enquéte ne seront pas rae-
cordés (comma dans l'ancienne enquéte) R ceux du recensement. 
Une étude comparative entre lea estimations obtenues dans le ca-
dre de cette enquéte ainsi que celles obtenues lors d'un recen-
semerit sera effectuëes afin de determiner la cause de tout ëcart 
entre lea deux niveaux, cc gui nous permettra de rectifier lea 
stat istiques et de compenser lea erreurs ou les divergences re-
levees (comae un classement erronC selon Ic genre de commerce, 
one aurestimation dans des cellLiles particulthres, etc.). 

léments du nouvel Cchantillon 

L'univers de la nouvelle enquéte comprend deux IlIments 
fondamentaux: une hate de fichier principal (y compris lea é-
lIments magasina I cuccursales et grands magasins) et une hate 
de fichier aréolaire. Ces éléments représentent mieux l'univers 
du commerce de detail que la base de l'enquéte précIdente. 

Fichier principal de l'enquRte 

Le fichier principal de l'enquIte du commerce de vente au 
detail eat fondé cur une aCne de profils tires de la fraction 
du fichier principal de Revenu Canada (ImpCt) me rapportant aus 
coarnerces de vente au detail et eat stratifil par region et me-
lon Ic shéma do codage de la Classification des activitIs Coo-
nomiques. Cet Clement du fichier eat une hate de touteS lea 
entreprises de vente au detail gui oft Un numdro T-4 (entrepri-
aes ayant des salaries I l'Cgard desquels des deductions aont 
faites aux fins de l'impCt). Cette hate eat mice I jour tous 
lea moia; ii s'agit de prendre en compte la creation de nouvel-
les entreprices, la disparition d'entreprises et dana le cam 
d'entreprises exictantea, tous lea changementa de nom, d'adrea-
se ou de genre de commerce. Ces mises I jour c'appuient cur 
des enquCtes de Revenu Canada (lmpôt) et de Statiatique Canada, 
DIe que l'on dispose de ccc mises I jour, lea entreprises gui 
cessent toute activitC soot ChiininIes de l'Cchantillon et on 
Cchantillon de crIations eat prClevé cur les nouvehles eotre-
prises, Ce qui permet un ajustement mensuel en fonction des 
creations et des disparitlona. 

Des enregistrementa du fichier principal de l'enqulte 
sent Cchantillonnds d'aprls une probabilitC donnée de selection 
dCterminêe par he lieu d'exploitation, Is shCnta de codage de 
la Classification des activités Cconomiques et ha taille des 
ceLlules. Lors de la constitution du tichier de l'lchantlllon 
initial, la selection a porte cur tout le fichier principal de 
l'enquéte. Depuis lors, seules 1cc creations ont felt l'objet 
d'un Cchantihlonnage tous 1cc mois. 

létnent magasins I succursales er grands magasins 

La hate des magasina I succursales et des grands magasins 
constitue un sous-ensemble de l'ClCment fichier principal de 
l'enquCte. Les Ctabliscements commercisux figurant cur cette 
hate soot ceux gui ont ItC identifiCs (d'aprla les documents 
de Statistique Canada) comme magacinc I succursales et grands 
magasinc et qui ont etC échantihlonnCs aver certitude (chaque 
entreprise fait partie de l'Cchantillon). Cet élément, qul est 
mis I jour toua lea moic d'aprls lea données de Revenu Canada, 
falt également l'objet d'une mice I Jour annuelle. Ces derni•-
res mices I jour Sent fondCes principalement cur 1cc d6clara- 

(2) Lea declarations tardivec soot toujours considCrées dans 
calcul des estimations révicées. 

The method used for the estimation of total re-
tail sales is one in which each sampled unit's reported 
data is inflated to universe levels by multiplying the 
reported data of the sampled unit by the inverse of the 
probability of selection for the unit. For firms which 
do not respond on time(2) in a particular month, an es-
timate is imputed using a statistical technique which 
employs a number of components such as: cell averages; 
last month's sales; other trends; etc. Consequently 
each firm in the sample must have an individual estimate 
of sales. 

The results of the new survey will not be linked 
(as was the old survey) to the Census results. Instead, 
the estimates derived in the course of the survey will 
be compared with census data in order to determine the 
cause of any differences which may be found to exist 
between the two levels. Eased on these findings, revi-
sions will then be made to compensate for any errors 
or discrepancies discovered (such as in coding of firms 
to erroneous kinds of business codes, over-estimation 
in particular cells, etc.). 

Components of the New Sample 

The universe used for the new survey is composed 
of two basic parts: a master file list (including chain 
and department store components) and an area file list. 
These components provide a more adequate representation 
of the retail trade universe than in the previous 
survey. 

The Survey Master File 

The survey master file is based on a series of 
profiles developed from the retail store portion of the 
Revenue Canada (Taxation) master file and is stratified 
by geographical area and by Standard Industrial Classi-
fication code. This component is a list of all retail 
businesses having a T-4 number (i.e., having employees 
for whom payroll deductions are made). It is updated 
monthly for new firms coming into business, for firms 
going Out of business and, in the case of existing 
firms, for any changes in name, address or nature (kind) 
of business. These updates originate from both Revenue 
Canada (Taxation) and from Statistics Canada survey 
sources. As these updates are received, firms going 
out of business are dropped from the sample and a sample 
of births is selected from among new firms which have 
gone into business, thus providing a monthly birth/death 
adjustment. 

Chain and Department Store Component 

The chain and department store list is a sub-set 
of the survey master file component. The businesses 
on this list are those which have been identified (from 
Statistics Canada sources) as chains or department 
stores and which have been sampled with certainty (i.e., 
each business is surveyed). This component, as well as 
being updated monthly using Revenue Canada information, 
is also updated annually. The annual updates are based 
primarily on returns obtained in the course of the 
Annual Chain and Department Store Survey, as well as on 

(2) Late responses are included in revised estimates 
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information derived from other sources such as trade 	 tions obtenues dams Ic cadre de l'enquBte annuelle sur les 
:aasins B succursales et lea grands magasins, Sinai que sur 

tense ignam'ii t a pi.i i af sld'ai tren sources none. la- reams 

Le but premier du fichier giographique eat de compiBter 
La base de l'dchantillon. Cet éliment supplBnmentaire permet: 

dmgtablir one estimation visant les entreprises qui ne fi-
gureni pas dams le fichier principal de l'enquBte (entre-
prises ne comptant aucun salarid pour lequel on procEde B 
des dCductions aux fins de limpBt); 

de compenser le "retard' d'obtention des ajustements en 
fonction des creations et des disparitions au moyen du fi-
chier principal de l'enqute. 

On a constitui Ic fichier giographiquc en ehoisissant un 
certain nombre de secteurs gCographiques au Canada (B l'aide de 
donnBes de l'enqulte sur Ia population active) de façon B cou-
vrir tout le territoire canadien B l'exception du Yukon et des 
Territoires du Nord-Duest. Les secteurs choisis ont ensuite 
etC eritiBrement ddnotnbris par des reprCsentants rCgionaux at 
on a Sinai obtenu on fichier gCographique comprenant tons les 
Btablissements commerciaux de ces sectcurs. On a comparC cc 
fichier au fichier principal de l'enquBte pour determiner 
quelles entreprises figuraient dams lea deux fichiers. Pour cc 
qui eat de ces entreprises, l'univers a FtC reprCsentC par IC-
chantillon d'entreprtses prClevC cur le fichier principal de 
l'enquBte. Toutes lea entreprises sans pendant (dans le fichier 
arColairc) ont etC automatiquement incorporCes an fichier de 
l'dchantillon. bus les mois depuis le premier dinombrement, 
on douziBme des regions choisies a fait l'objet d'un autre dB-
nombrement complet visant B determiner queues nouvelles entre-
prises ont vu Ic jour an cours de l'annie prCcidente. Ces non-
velles entreprises soot ensuite rdapparides avec le fichier 
principal de l'enquBte. Dc Is mBme facon tuuLes les nouvelles 
entreprises ajoutCes an fichier principal de l'enquBte an moyen 
de mises B jour tirica du fichier de Revenu Canada (ImpBt) sont 
rfappariies chaque mois avec Ic ficimier gCographique. Les 
entreprises pour lesquelles on a trouvC un pendant au cours des 
deux processus de comparaison prCcCdemment dBcrits soot radiCes 
du ficimier gCographique et demeureot cur le fichier principal 
de l'enquBte oC elles ont one probabilitC d'Ctre hoisies 	Le 
reste des entreprises du firMer gBographique pour lesquelles 
on n'a pas trouver un pendant sont d'office inrius dams l'F-
chant i lion. 

The purpose of the area file, essentially, is to 
supplement the sample frame. This additional input 
has two uses. 

to provide an estimate for firms which do not 
appear on the survey master file (i.e., having 
no employees for whom tax deductions are made); 
and 

to compensate for the time lag involved in ob-
taining birth/death adjustment through the survey 
master file. 

The area file was derived by selecting a number 
of areas in Canada (as defined by the Labour Force 
Survey), covering all regions with the exception of the 
Yukon and Northwest Territories. To create the area 
file portion of the sample frame, the selected areas 
were completely enumerated by field representatives and 
an area file composed of all businesses in the selected 
areas was created. This file was then matched against 
the survey master file to determine which firms were 
present on both files. For those firms which appeared 
on both files, the universe was represented by the 
sample of firms derived from the survey master file. 
All unmatched firms (on the area file) automatically 
became part of the sample file. Every month since the 
original CflumeratiOn, one twelfth of the selected areas 
has been completely re-enumerated in order to locate 
any new firms which may have come into existence during 

preceding year. These new firms are then matched 
ilnst the entire survey master file. Similarly, all 
w businesses which have been added to the survey mam- 

file from the Revenue Canada (Taxation) updates are 
Iched each month against the entire area file. Once 
has been determined that firms are matches, they are 

:oved from the area file and given a chance of selec-
ulon on the survey master file. The remaining unmatched 
firms on the area file are included in the sample. 

Seasonal and Trading-day Adjustments 

The sales data (for Canada by kind-of-business 
grouping and total retail trade by province) contained 
in Table A have been adjusted to account for seasonal 
and trading-day variations. The seasonal adjustment 
method applied to this series is a computerized ratio-
to-moving average method. The standard computer program 
used is the U.S. Bureau of the Census Method II, X-ll 
version. 

Seasonal adjustment removes the effect of repet-
itive intra-ycar variations resulting from normal dif-
ferences in weather, holidays with invariable dates, 
or other events which repeat with the same timing. An 
additional adjustment is made for the retail trade 
series which contains Variation caused by the difference 
in the number of working or trading-days in each month 
or for holidays or other events with variable dates. 
These adjustments are made prior to the seasonal ad-
Iustment but are treated as part of the seasonal ad- 

tment. 

While seasonal adjustment allows a much better 
U at the underlying trend of a series, the adjusted 

DCsaisonnalisation et ajustement en fonction 
des jours commerciaux 

Lea chiffres des ventes (par groupe de genre de commerce 
pour le Canada et ensemble du commerce de detail par province) 
prisentCs an tableau A ont FtC ajustCs en fonction des tendances 
sais000iires et des variations du nombre Ce jours ouvrables. 
La mCthode de dCsaisnnnalisation appliqule B cette sCrle est 
une mlthode informnatique Ce rapport aux moyennes mobiles. Le 
programme informatique normalisB utilisé eat la version X-Tl 
de la mnCthode 11 du U.S. Bureau of the Census. 

La désaisonnalisation aupprime les effets des variations 
rCpltitives qui se produisent dana l'annCe et sont imputables 
B l'Fvolution normale Cu ciimat, aux congCs fixes, Cu B d'autres 
BvCnements qui Se rBpEtent B des intervalles rBguliers. Ii eat 
nicessaire d'apporcer on ajustement supplCmentaire au sCrie Ce 
commerce de detail contenant des variations imputables B Ia 
difference entre Ic nomnbre dc jours de travail on de jours 
ouvrables dens cheque mois, on a des congBs ou autres BvCnements 
sans date fixe. Ces ajustements soot faits avant la dCsaisonna-
lisation proprement Cite, mais on lea considirc commne partie in-
tégrante de cette demure. 

Bien que la dCsaisonnalisation permerte de mettre bien 
mieux en evidence la tendance fondamentale d'une aCne, lea 
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series still contain irregular fluctuations. Small 
changes between months in the adjusted series may sim-
ply be erratic movements and, to obtain a clearer idea 
of the underlying trend, users should examine the ad-
justed series over a number of months. The MCD, or 
Months for Cyclical Dominance, (See Table B) indicates 
the smallest span of months for which the average per-
cent chcnge without regard to sign in the trend cycle 
is greater than that in the irregular factor. For the 
smoothest series the MCD is one, for the most erratic 
series it is six. Applying a moving avorage of the 
period equal to the MCD tends to smooth irregular 
movements which may obscure the underlying trend. 

Note 

Users are advised to exercise caution in the use 
of these data (Table A) since the seasonal and trading-
day factors employed to adjust the series (Table B) have 
been derived from a relatively short historical base. 

Comparison of Kinduf business Groupings - Old and New 

Surveys 

The number of trade groups (each composed of one 
or more kinds of business) for which data will be pub-
lished has been expanded by ten. In some cases, a new 
trade group was created by splitting one of the old 
trade groups. In other instances, new trade groups were 
derived from the "all other stores" category. The 
following chart provides a method for converting the 
'new' groups back to the "old" for anyone wishing to 
compare one series with the other. 

The following trade groups comprise the same 
kinds of business in both the new and old surveys: 

Department stores. 
General merchandise stores. 
General stores. 
Variety stores. 
Motor vehicle dealers. 
Men's clothing stores. 
Women's clothing stores. 
Family clothing stores. 
Hardware stores. 
Jewellery stores. 

The following trade groups, for which data will 
be published in the new Survey, were previously rep-
resented in the "all other stores" group of the old 
survey 

Used car dealers. 
Automotive parts and accessories stores. 
Book and s tationery stores. 
Florists. 
Sporting goods and accessories stores. 
Personal accessories stores. 

The following trade groups represent a finer 
breakdown of trade groups which were employed in the 
old survey: 

	

New Trade Group 	Old Trade Gro up  

Combination stores Grocery and combination 
Grocery, confectionery 

	

and sundries stores]- 	
stores 

All other food stores 1 	All other food stores 

Service stations 	Service stations and 

Garages 	 garages  

series dèsaisonnalisBes rl'en contiennent pas moms des fluct-
tions irréguliCres. De ligéres variations d'un mois I l'aut 

dana lea series dCsaisonnalisies peuvent ètre de simpies mo 
ments irréguliers, et pour avoir one meilleure idCe de la te: 
dance fondamentale, les utilisateurs doivent examiner les 
series disaisonnalisdes d'un certain nombre de mois. Le N.!:. 
ou mois B dominance cyclique, (voir tableau B) donne Ic plus 
petit nombre de mois pour lesquels le taux de variation moyen 
compte non tenu du signe de la tendance gdnérale, eat supirieur 
B celui du facteur irrégulier. Dans le cas de la série Ia plus 
liase possible, Ic H.D.C. est Igal I un, dnns celui de la sdrie 

la plus irrCg'ilibre, il est egal I six. L'application d'une 
moyenne mobJle dont is période est égale so M.D.C. tend I lisser 
lea mouvements irriguliers pouvant dissimuler la tendance fonda-

mentale. 

Remafqp 

On demande aux utilisateurs de faire preuve de discerne-
ment dans l'emploi de ces donnCes (tableau A), car lea facteurs 
de saisonnaliti (tableau B) et de jours cominerciaux servant a 
ajuster les series portent sur one pCriode relativesent breve. 

Comparaison des groupes de genre de commerce - Enquétea 
anciennes et nouvelles 

Le nombre de groupes commerciaux (chacun compose d'un ou 
de plusieurs genres de commerce) sur lesquels des donnies pa-
raitront a lté porte a dix. Dams certains cas, ona cr un 
nouveau groupe en divisant on des anciena groupes. Dana d'au-
tres cas, do nouveaux groupes commerciaux ont étd tires de 1-a 
categoric "Tous lea autres magasins". Le graphique suivant 
prCsente one mCthode qui permettrs B quiconque desire comparer 
lea series de passer des nouveaux groupes aux anciens. 

Lea groupes commerclaux suivants comportent lea mémes 
genres de commerce dana l'ancienne of 1: nouvelie en-uPte: 

Grands magasins. 
Magasins de msr:'!: 
Magasins génCruu- - 
Bazars. 
Concessionnaires:IIt o 1 ,  b 1 1 -  
Magas ins de VI t .me IL peel ear.: 

Magasins de vItements pour dames. 
Magasins de vItements pour la famille. 
Quincailleties. 
Bijouteries. 

Les groupes commerciaux suivants, pour lesquels on publie 
des donnCes dans la nouvelle enqulte, faisaient partie dans le 
cadre do l'ancienne enqulte do groupe "Tous lea autres niaga-

sins": 

Vendeurs d'automobiles d'occasion. 
Magasins de pièces et d'accessoires d'automobiles. 
Librairies-papeteries. 
Fleuristes. 
Magasins d'articies de sport St accessoires. 
Magasins d'accessoires personnels. 

Lea groupes cemnierciaux suivanta constituent une venti-
lation plus fine des groupes utilisCs dana l'sncienne enquCte: 

Nouveau groupS de commerce 	Ancien groupe de commerce 

Epiceries-boucheries 
Epiceries, confiseries et 	Epiceries et ipiceries- 

magasins d'articles divers 1- 	boucherie 

Tous autrea magasins 	Tous autres magasins 

d 'aiimentation 1- 	d' alimentation 

Stations-service 	Stations-service et garage 
Ga rages 

- 



New Trade Group Old Trade Group Nouveau groupe de conslerce Ancien groupe de commerce 

specialty shoe stores Magasins do chaussures 
Shoe stores spëciales 

imily shoe stores Magasins de chaussures pour 
Magasins de chaussures 

is famille 

I,,usehold furniture stores Magasins d'ameublement m8nager 
Household appliance stores Furniture, T.V. • 	radio Magasins d'appareils ménagers Magasins de meubles, 
Furniture, T.V., radio and and appliance stores Magasins de meubles, de do téléviseurs, de radios 
appliances stores 2  téléviseurs, de radios ci et d'appareils teenagers 

d 'appareils m6nagers2  

Pharmacies, patent medi- Pharmacies, magaslns de 
cine and cosmetics Drug stores mCdicaments brevetés et de Pharmacies 
stores 3  produits de beauté 3  

In addition to the changes noted above, "fuel and 
fuel oil dealers' have been re-classified to wholesale 
trade and consequently do not appear In the tabulations 

NOTES: 

I. The new trade group "grocery, confectionery and 
sundries stores" includes not only "grocery stores" 
(part of "grocery and combination stores" in the old 
survey) but also the 1966 Census category. "grocery, 
confectionery and sundries stores". The latter kind 
of business includes the so-called "jug-milk stores" 
and "convenience stores' as well as a number of 
stores which were previously classified either to 
"grocery stores" or "contectionery stores". (In the 
old survey, "confectionery stores" were published In 
the "all other food stores" group.) 

2. The new trade group "furniture, T.V., radio and 
appliance stores" includes the 1961' kind of huincss 

'patent medicine, cosmetic and perfume stores and 
proprietory stores", which was previously classified 
to the "all other stores" group. 

A Note on CANSlI 

All current and historical statistics on Retail 
Trade (ilatrix.Nos. 78,227,287,2300/17,2431), as well 
as many other series, are available to the public from 
Statistics Canada's computerized data bank CANSIM 
(Canadian Soc jo-Economic Information Management System) 
via terminal, on computer printouts, or in machine 
readable form. For further information contact the 
CANSIrI staff, Current Economic Analysis Division, Sta-
tistics Canada, Ottawa, K1A 0Z8 (telephone 
613-995-7406), or the Regional Advisors at the Statis-
tics Canada offices located across Canada. 

Outre ces modifications, lea "marchands de combustible 
et de mazout" ont été reclassés dana le conmterce de gros et ne 
figurent done pas dans les totalisations. 

NOTES: 

Le nouveau groupe commercial "épicerles, confiseries et ma-
gasins d'art ides divers" comprend non seulement lea "Cpi-
ceries" (dans l'ancienne enquéte, Un Clement do "éplceries 
et épicerles-boucheries"), mais aussi la catCgorie du recen-
sement de 1966 "Cpicerles, confiseries et magasins d'arti-
cbs divers". Ce dernier genre de commerce comprend les 
"comptoirs de lait en cruche" ci lea magasins d'articles 
d'usage courant ainsi qu'un certain nombre do magasins qul 
Ctaient auparavant classes dana la catCgorie des "épiceries' 
ou dana cello des "confiseries". (Dans l'ancienne enquéte, 
lea "confiseries" faisaient partie du groupe "tous autres 
magasina d'alimentation".) 

2. Le nouveau groupe commercial "magasins de meubbes, do tHe- 
viseurs, de radios et d'appareils mCnagers' comprend le gem- 

Ic commerce de 1966 "magasins d'appareils Ctectriques", 
Halt auparavant classé dana la categoric 'thus lea au- 
magasins". 

nouveau groupe commercial "pharmacies, magasins de mCdi- 
nts brevetés et do produits de beauté" englobe le genre 

de commerce utilisé en 1966 'magasins de médicaments breve-
tés et spécialisés, do parfums et de produits de beautC", 
qul false it auparavant partie du groupe "thus lea autres 
magas ins". 

Note su suiet de CANSIM 

La banque de données informatisées do Statistique Canada 
CA1iSIM (systéme canadlen d information socio-fconomique) 
fournit au public toutes los statiatiquea actuelles et histori-
ques sur Commerce de detail (matrice n 05  78,227,287, 2300/17, 
2431), et sur do nombreuses autres series, par Ic biais d'un 
terminal, d'imprimCs d'ordinateur on de supports ordinolingues. 
Pour plus do renseignemonts, sadresser au personnel de CANSIM, 
Division de l'analyse do conjoncture, Statistique Canada, 
Ottawa, FaA 0Z8 (téléphone 613-995-7406), ou aux conseillers 
rCglonaux des bureaus do Statistique Canada situCs S travers 
le Canada. 



Distribution of Retail Trade, Chain and Independent Stores, 
by Province and Selected Metropolitan Areas 

Repartition du commerce de détait. magasins a succursafes et magasins 
indépendants. par province et certaines zones metropolitaines 

5' 

400 

IM 

Ouè. 	 Monl,V,rI 	 Ont 	 T,onto  

NHd. 	 P.E.l. 	 NS 	 N B 	 Man 

1.-N. 	 I,-p.-E. 

crr Stores 

SrvcOutSales 

openOent stores 

\'.rqasrns rrrdéper,dants 

1971 1978 

Wnnpeq 	 Sank 	 Ails 	 D.C. 	 Vancouver 

Aib 	 C-a. 

000 

600 

4 



Monthly Retail Trade, Canada, Unadjusted and Seasonally Adjusted, 1977 and 1978 

Commerce de detail mensuel, Canada, non désalsonnalisé et desaisonnalisé, 1977 et 1978 
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TATJST 1CM, 'IA131iS 

TABLEAUX STATISTIQUES 



	

IRFI.I\II' 	R\ IS I IIA I I5 

i'.\IHJ' I. Retail Irade. (haiii and Itidupendeni Stores. lu Kind iii Rttsiticss 

r'iJe toiuiidlaiitl 

	

A in ust 	1978 	Al)III 

K nd ol business 

(hnre vie commerce 

Chain stores 

Mag.isins . 	succursales 

Independent 

Magasins indepenviants 

All 	stores 

Ensemble des magasins 

Sales ('liange Sales ('hange Sales ('hange 
1978/1977 1978/1977 1978/1977 

Venies Variation Ventes Variation Vcntes Variation 

No.  
S '000 17 S '(11)0 

I Combination stores 1 grocerIes and meat) x 14.463 + 	19.2 

2 Grocers 	coiilciionerv 	and 	sundries 	stores ... 	.......... x x x x 13.396 + 	12.1 

3 5 x x 496 

4 7.389 + 	((.7 7,389 + 	0.7 

5 .x 

. 

x X 7.021 0.7 

6 

All 	tither 	loud 	stores 	............................... 

Deparinient 	stores .................................. 

1.1 ) 38 2.7 7.705 + 25.7 8.743 + 	21.5 

7 

General 	merchandise stores ...... .......  ... ..... 	..... 

General 	stores 	.................................... 

X 5 2.757 5.6 

8 Motor vehicle dealers x x 23.131 + 

9 466 + 	11.6 460 + L 

ID Service 	stations 	....................... 	.... 	......... x x x X 11034 + 

II 62Y ... 623 

12 S S S S X X 

13 x x x x 324' 

14 

Variety stores .......... ............ ..... ..... ...... 

Garages ........................................... 

770 + 29.0 275* ... I .046' + 	32.3 

IS 

Used car dealers .................................... 

Automotive parts and accessories stores 	................ 

I 498 + 25.6 I.366 ... 2.864' + 	31.6 

16 - S S S S 

17 

Men's 	clothing 	stores 	........... ..................... 

Women's 	clothing 	stores 	............................. 

Specialty shoe stores .......... ........ ............ ... 

588 + 	10.7 221 ... 809' + 	19. 1) 

18 

Family 	clotliini! 	stores 	......... 	...... 	......... 	....... 

Hardware 	stores 	............... 	...... 	...... 	........ 322' ... 322' 

19 

Family 	shoe 	stores 	............................... 

Household 	Furniture stores 878 4.5 878 4.5 

2(1 Household 	appliance stores ........................... x x S x 430' 

21 

. 

x x 

. 

x x 1.795 * 

22 Pharmacies, patent medicine and cosmetics stores x x x x 4.3(17 + 	8.3 

23 Book and stationery stores 160 2.9 1(16 2.9 

24 

Furniture. 	IV.. radio and appliance stores .............. 

185 + 	19.2 185 -f 	19.2 

25 

Florists ......................................... 

x x 520 -4- 	15.3 

26 

Jewellery stores ....................................

Sporting goods and accessories stores 886' ... 886' 

27 .5 .5 5 5 X 

28 

Personal 	accessories 	stores ............................ 

x X 7,933 + 	4.)) 

29 

..\lI other stores .... .... 	........ .......... ......... 

Il 	stores 	........................................ 4l,32 + 	9.2 72.971 + 17.6 114,300 + 14.5 
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I %BLEA1. I. ( uiiiiiicrce iii.' detail. iii )4asilis a sueciir.aIes CI magasins iiidepeuidaiils. suianI Ic genre de coilimerue 

Icrre-Ncu e 

.J.inii,irs-.Ai'ust 	1978 Jaiiviei-Aojt 

('liatit stores Independent stores All 	stores 

f.igasins 	it succursaks Magisins iridependants Ensenihie des magasins 
Kind 1)1 business 

Sales Cli.rngc Sales Change Saks Change Genre de commerce 
1978/1977 1978/1977 1978/1977 

Ventes Variation Ventes Variation \'erites Variation 
No 

5 .000 5'OOO $000 

x x x x 102.1(16 + 	8.2 Epiceries 	Boucheries 	........ 	...................... I 

x x x x 95.212 + 	I 6.i Epiceries. 	conliseries 	ci 	articles 	divers 	................... 2 

.. 

x x 2.362 4,7 3 

48.585 -. 48.585 -. 4 

x x . x 49.467 + 	4.2 5 

7.457 1.5 53.201 + 	11.2 60,658 + 	9.4 

lous 	es 	alitres 	magasins 	d 'aIlments ..................... 

6 

X X x x 18.367 6(1 

(Irarids 	niagasins 	..................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

7 

x 171.652 + 29.7 

Magasins 	gneraux 	.................................... 

8 

2.880* ... 2.880 ... 

Baiam, 	............................................... 

9 

x x 78.260 + 	12.6 Stations-service ..................................... ID 

5.261* ... 5.261* ... 

Concessionn,iires 	d 'uioniohiIcs 	.......................... 

II 

x X x x x x 

Vendeurs 	dauiomohilcs 	d'occasion ....................... 

12 

x x x 2,491 + 25.3 

Magasins de 	pieces ci d'acccssoircs d',iutomohilcs ........ 

13 

.. 

5.376 4- 	16.6 .774 + 	19.3 7.150 + 	17.2 

Garages 	......................................... 	... 

M.igasins 	de 	vCtcnienis 	pour 	homities 	.................. 

14 

9.311 + 	10.4 8.941 + 	10.1 18.252 + 	10.3 

Magasins de 	vCtemcnts 	pour dames .................... 

IS 

x x x x 16 

3.244 + 26.9 1.358 + 	184 4.602 + 24.2 17 

2.11)4* ... 2,104* ... 

Magasins 	de 	vCtements 	pour 	Ia 	l'amilk .................. 

Magasins 	dc 	chaussures 	spiciaIisees 	..................... 

Quincailleries 	..................... 	....... 	........ IS 

6.026 + 	2.1 6,1)26 + 	2.1 19 

x x x 2.207 + 	2(1.8 

Matasjns 	de 	meubles 	................................ 

Magasins 	d 	appareils 	nitnagers ........................ 21) 

x x II .507 ... M,iiasins de 	neuhlcs, 	televiseurs. 	radios ci 	acccssoircs 21 

x x x x 33.745 + 	15.2 

Magasins 	de 	chaussures 	pour 	Ia 	limiIlc 	................. 

Pharmacies. mCdicaments brevetiS ci produiLs de beautC 

.. 

22 

1.141 - 	1.8 1.141 1.8 23 

1.470 + 	7.6 1.470 + 	7.6 24 

X x x x 3.488 + 	1.8 

Flcurises 	.......................................... 

25 

5.846* ... 5.846 ... 

1.ihr;iirles 	ci 	papeteries 	............................... 

Bijonteries 	.......................................... 

26 

x x x s x 

Magasins 	d'arttcles 	de 	sport 	ci 	d 'accessoires 	............ 

27 

x x x I 	2 ± 	6.1 

Magasins 	d'acccssoires 	personnels ...................... 

28 

1b + 	8.4 523.275 + 16.3 806.691 + 13.4 

Ious 	les 	auires 	in,it';sins 	.......................... 

Eiiseiiihle 	de 	magasins ............................. 29 



PRELIMINAR\ Esi I1ATF 

TABLE 2. Retail Trade. Chain and Independent Stores. h kind iii Rusitiuss 

Prince Edsard Island 

August 	197 	Aoi'it 

Kind of business 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins indcpcndants 

All sipres 

Ensemble des magasins 

Sales ('liange Sales ('hange Sales Change 
- 1978fF77 1978I177 l978/177 

Ventes Variation Ventes Variation Ventes Variation 

$'OOO S'OOO % $'tlOO % 

I x x x 4,367 + 	16.3 

2 Grocery confectionery and 	sundries stores .............. - 1.492 + 	1.1 1,492 + 	1.1 

3 All other lbod stores 473 ... 473• 

4 4.3 6 2 + 	14.5 - 4.362 + 	14.5 

5 General 	merchandise 	stores .............. ............ x x x x 1.729 + 	16.2 

6 1.739 + 	2.4 1.739 + 	2.4 

7 533 

. 

* 	10.8 174 + 	17.8 708 + 	12.4 

8 6 . 67 5 + 60.7 6.675 + 	(I 

9 

General stores ...................................... 

Used 	car 	dealers 	............................... 	.... - .5 X S 

10 

Motor vehicle dealers ................................ 

X S x X 3.494 + 	I 

II Garages 	........... 	........ 	....................... - 305 ... 305 

12 x x x x 534 

13 

Combination stores (groceries and meal) ............... 

Men's clothing stores x 108 - 	15.7 

14 139 + 	2.8 321 + 	10.8 460 + 	8.2 

5 

I)cparlment 	stores ................................... 

S S X S X S 

16 

Variety 	stores ....................................... 

Specialty shoe stores S X S S 

17 x x X S S X 

1$ 

Service 	stations 	.......................... ........... 

Hardware 	stores 	.............. 	..... 	.... 	....... 	..... - x x x S 

19 

Automotive parts and accessories stores ................ 

Household 	lijrniiure stores x x x 

20 

Women's 	clothing 	stores 	............................. 

Family clothing 	stores 	......................... ...... 

x x X X S S 

21 

Family 	shoe 	stores 	.................................. 

- S S X X 

22 Pharmacies, patent medicine and cosmetics stores x x 780 + 28,4 

23 

Household appliance stores .......... ............. .... 

Furniture. 'I'V 	radio and appliance stores .............. 

- X S S X 

24 Florists 	........................... 	........ 	....... - S S S X 

25 Jcwellery 	stores 	...... ............................... x X 113 

26 

Book and stationery stores............................ 

Sporting goods and accessories stores 

.

.

.

.

. 

143 ... 14Y 

27 x x x 145 

28 

Personal accessories stores ............................ 

x x 37()4 

29 

All other stores ............... ......... .............

All 	stores 	........................................ 10.062 + 	8.3 22.546 + 25.6 32.608 + 	19.7 



ISII\I IIO\'. PUII.I\1I '\ URIS 

I \ll 	U 	2. 	iiiiioi 	1 	d4I;iII. ii:i.tiiis a Miccursales ci Inagasiris iridtpcndariis. suivant le genre de couhinerce 

II e -d ii - Prince -  Edou a rd 

iaiivar 	-AtILJ',I 	1978 	J.irivier-Aout 

Chain Stores Independent stores All stores 

Magasins a succursales Magasins independanis Ensemble des magasins 
Kind of business 

Sales Change 
1978/1977 

Sales Change 
1978/1977 

Sales 
- 

Change 
1978/1977 

Genre de commerce 

Venies Variation Vemes Variation Vcntes Variation 

No 
$000 $'OOO $'OOO 

x 	 x 

	

28,514 	15.0 

x 	 x 

	

3.158 	 -- 

I 
x 	 x 

x 	 x 

	

927 	+ 1.5 

x 	 x 

x 

x 	 x 

x 

x 	 x 

64.171 	+ 6.9 

x x 29.674 + 	15.7 

10.063 + 	11.4 10.063 4- 	11.4 Epiceris. 	confiseijes 	Ct 	articles 	divers 	................. 2 

4.113 + 	16.1 4.113 + 	16.1 

tpicerics 	Boucheries 	...............................I 

Tous 	les 	autrcs 	magasins 	d'alirnents ................... 3 

28.514 + 	15(1 4 

. 

x x 10.726 + 	12.6 

Grands 	magasins ..................................... 

.. 

5 

10,441 + 	2.5 10.441 + 	2.5 

Magasins 	de 	marchandises 	diverses 	..................... 

6 

1.134 + 	17.8 4.292 + 	4.1 7 

45.471 + 28.8 45.471 + 28.8 

Magasins 	gcnraux 	.................................... 

8 

x x x x 

Baiars 	............................................... 

9 

x x 21.192 + 	15.9 

Concessionnajres 	d automobiles .......................... 

Vendeurs 	d'automohjles 	d'oecasion ....................... 

to 
1,311 + 25.0 1.311 + 25.0 

Stations-service ......................................

Garages 	............................. 	............ II 

x x 4.096 ... 12 

.. 

x x 919 -- 

Magasins de 	pieces ct d'accessoires d'automohiles ......... 

13 

2.051) + 	12.0 2.977 + 	8.5 

Magasins 	de 	vCtements. 	pour 	homiiies 	.................. 

Magasins dc vCm teents 	pour 	dames .................... 14 

x x x x IS 

x x x x 

Magasins 	de 	vCtements 	pour 	Ia 	IimiIIe ................. 

Magasins 	de 	chaussures 	specialisces ................... lb 

x x x x 17 

x x x x 

Magasins 	de 	chaussures 	pour 	Ia 	faniille 	................. 

.. 

x x x x 

Quincailleries 	.......................................18 

m 

x x x 

Magasins 	de 	eubles 	................................19 

20 

x x x x Magasins de 	meubles, 	tCkviscurs. 	radios ci accessoires ... 21 

x x 5.114 + 	21.1 Pharmacies. medicaments hrevetcs et produits de heautC 22 

x x 

Magasins 	d'appareils 	mcnagers ........................ 

23 

x x x x 

Lihriirtcs 	ci 	papeleries 	............................... 

24 

X X 576 + 35.2 

Fleuristes 	........................................... 

25 

1.171 + 	4.0 1.171 + 	4.0 

Bijouteries 	.......................................... 

26 

x x 770 - 	2.6 27 

x x 21.550 - 	2.3 

Magasins 	d'articles 	de 	sport 	et 	d'aecessoires 	............ 

Magasins 	d'aeccssotres 	personnels ....................... 

28 

146,955 + 22.9 211,126 + 17.2 

Tous 	ls 	,tutres 	magasins 	............................. 

Ensemble 	des 	magasills ............................. 29 



x x 7678 

3753 6.2 3.753 

774 + 26.7 5.066 

39,626 + 	38.7 .39 

I.1)40 ... 

16.410 + 	4.3 17.13)' 

S S S 

S x 4,221 

1,883 + 	14.2 2.504 

1.295 + 	17.6 3.030 

2.522 + 	21.7 2.789 

S X X 

x x 1.086 

1.937 + 22.5 1.937 

x x Ii 

S S 

x x 2.Sii' 

5.612 + 20.5 7,329 

1.768 ,.. 1.919 

x x 42i 

267 + 	12.5 954 

1.167 + 	9.0 1.167 

1.262 + 	3.1 1.629 

x 23.058 

I 18.4 lii + 	2S.1 194.838 

+ 

1- 

+ 

+ 

+ L. 

+ 

+ 

4. ,  

+ 

+ 

+ 4.y 

4- 12.5 

+ 19.2 

15.152 	+ 13.0 

x 

4.292 	+ 5.9 

729 

x 

621 

1.735 

267 

x 

x 

'I 

x 

x 

1.716 

'SI 

S 

687 

x 

+ 15.2 

+ 25.7 

+ 13.2 

x 

x 

x 

x 

+ 18.9 

2.6 

S 

+ 24.9 

367 

S 

76,408 

+ 11.5 

S 

4. 11.0 

PRFLIMITAR\ 	IISI I\1.\ I IS 

i.&BI.I 	3. 	Relail l'rade. Chain and 	Independent 	Stores. 	lo 	Kind 	I(iisiiicss 

Nosa Scolia 

Auiust 	197X 	Aoui 

(hun stores Independent All 	ores 

Magasins il succursales Mtgasins independanis Ensemble des 
Kind of business 

Gcnrc Je commerce Sales (Iiane 
197/177 

Sales 
- 

(li.inc 
1978/1977 

Sales 	I 	Chari, 
119781 

'CI1tCs Variation \entes Variation Ventesjrii I:. 

S '000 $ '000 

Combination stores (groceries and nleat) 	 x 	 X 	 S 	' 

Grocery confectionery and sundries scores 	 x 	 X 	 X 	 X 

All other 6aod stores ............................... .x 	 X 	 X 	 X 

Department storcs ................................. 

(,eneral mercha ndise stores ......................... 

General stores ................................... 

Variety stores ..................................... 

Motor vehicle dealers .............................. 

Used car dealers .................................. 

Service stations ................................... 

Garages........................................ 

Automotive paris and accessories stores .............. 

Men's clothing stores .............................. 

Women's clot hing stores ......................... 

Family clothing stores ............................. 

Specialty shoe stores ............................... 

1-1511k shoe stores ................................ 

Hardware stOres ................................ 

Household furniture stores .......................... 

Huusehold appliance stores ......................... 

Furniture. IV.. radio and appliance stoics ............ 

Pharmacies, patent medicine and cosmetics storcs ...... 

Book and tationcrv stores ......................... 

Fkrists....................................... 

Jewellery stores ................................... 

Sporting goods and accessories storcs ................ 

Personal accessories stores .......................... 

All other stores ................................... 
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I .- I IMATIONS F'REI.I MINAIRFS 

I thi l.A 1 3. ( ouIIuuI&'rcc (It detail. magasills i siicctirsalcs ci ma isins indépcndaiits. sit is ani Ic genre de conmnierce 

!1 'dotIs eIIc-I.cosse 

J.iiiars -Augusi 	1 1)1( 	Jans r-Ao(ii 

Chain stores 	 Independent stores 	 All stores 

M.igasins 	Llccursales Magasins indépendants Ensemble des magasins 

Sales 

Venies 

Change 
1978/1977 
\"ariailon 

Sales 

Venies 

('hange 
1978/1977 
Variation 

Sales 

Ventes 

Change 
1978/1977 
Variation 

K nd of business 

Genre de commerce 

No 
S 00lI S '(11)0 ('/ $ '000 

x .x N. x 21(1.394 + 	19.4 Epiceries 	Bouchertes 	.............................. 

x x x x 48.687 + 	3.9 2 

x x x x 11,279 ,  ... 

Epiceries. 	conOseries 	ci 	articles 	divers 	................... 

3 

104.365 + 	10.0 1(14.365 + 	10.0 

I ous 	les 	autres 	magasins 	d'aliments ..................... 

Grands 	niagasins ................................... 4 

x x x x 51.1(56 -I- 	6.1 5 

. 

- 26.578 + 	9.9 26.578 + 	9.9 6 

28,66(1 + 	2.3 4.636 + 23.7 33,296 + 	4.8 

v1attasins 	de 	marchandises 	diverses 	...................... 

7 

310.043 + 29(1 310.043 + 29.0 8 

.11(6' ... I 1,18W   ... 

Mattasins 	genéraux 	.................................... 

9 

113.1(61 + 	10.1 120.541 + 	6.8 

I3aL,Irs 	............................................... 

('onCessionnaires 	d'atitonubiIes 	.......................... 

Siatioiis-service ... 	................................. II) 

x x x x Garages 	......... 	................................ I 	I 

. 

x x x x 27.382 + 	17.3 

Vendeurs 	d 'automobiles 	d 'occasion ....................... 

12 

4.781 + 	2(1.5 13.391 + 	9.0 18,172 + 	11.8 13 

12.91(0 + 	21.1 9.682 + 	8.3 22.662 + 	15.3 

Magasins de pieces ci 	d'accessojres d'auioniohiles ........ 

Maasins 	de 	vétemenis 	pour 	homuiies 	.................. 

14 

. 

1.1(22 1.2 16.494 + 	18.8 18.316 + 	16.5 15 

S x x x x 16 

x x 7,385 + 	5.1 

Magasins 	de 	vélements 	pour dames ..................... 

17 

13.154 + 26.6 13.154 + 26.6 

Mag.isins 	de 	vétemenis 	pour 	Ia 	famille .................. 

18 

x x x 9.579 + 	3.8 

Magasins 	de 	chaussures 	spécialisees 	..................... 

Magasins 	de 	cli,iussurcs 	pour 	Ia 	famille 	................. 

19 

x x x 3.580 ... 

Quincailleries 	........................................ 

20 

5. x x x 18.159 + 	7.4 

Magasins 	d 'appareils 	mnagers ........................ 

Magasins de meubles. televiseurs. radios ci accessotres 21 

11.804 + 	12.8 40.1(23 + 2 0. 6 52.627 + 	18.7 

Magasins 	de 	meubles 	................................. 

Pharmacies. medicaments brevetés ci produits de heauté 22 

1.137 + 	9.5 13,715 + 24.0 14.853 + 22.8 23 

x x x x 3.411 0.5 24 

4.943 + 	16.1) 1.743 13.3 6.686 + 	6.6 

I.ihrairics 	ci 	p.tpeicries 	................................ 

Fleurisie', 	........................................... 

25 

10,273 + 	7.5 1(1,273 + 	7.5 

I3ijouieries 	........................................... 

26 

+ 	3.3 7.313 + 	5.3 9.656 -1- 	4.8 27 

S x 157.21)3 + 	14.9 

Magasins 	d'articles 	de 	sport 	ci 	d',iccessoires 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

S4S1,$ + 	10.0 852.421 + 21.2 I.400.90 + 16.6 

bus 	les 	autres 	magasins 	............................ 

I'nsciimble 	dts 	inagasiris ............................. 29 
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PREIir1INAk i:Siii ItS 	 41 
1ABLE 4. Retail rrtide, Chain and Independent Slores, bs Kind of l4usiiuss 

Ne Bruiis ick 

AUgUst 	I 97 x 	Aoüt 

Kind of business 

Genre de commerce 

Chain storeS 

Mag.isins a succursaks 

Independent 

Magasins indipcndants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Chanoc Sales Change 
1978/1977 1978i1)77 1978/1977 

Venies Variation Venics Variation Ventes Variation 

No.  
'001 5 ,000 ç a 

I Corn hi nat ton stores ( groceries a id meat ) x x x x 7 	- 179  

2 S X x x 7,805 + 	- 

3 All 	oilier 	food 	stores 	.. 	............................. x 

. 

x X X .746 + 	I 

4 Department 	stores .................................. + 	6.7 - - 2.335 + 

5 

.2.335 

x x x x 4.434 + 

6 General 	stores 	.......... 	........................... x x x x 5.179 

7 

Grocery conkctionery and 	sundries stores .................. 

3.686 

.... 

+ 	4.9 837 1.7 4.523 + 

8 5 X X 34.029 + 3 

9 Used 	car 	dealers 	................................... x x x 

10 361 11,551 + 	9.5 11.911 * + 	I 

II 929 + 	14.8 929 + 	Li 

12 x x x X 3.883 + 2 

13 440 + 	14.5 907 + 	8.2 1.347 + 	I 

14 1.481 + 	32.2 458 + 30.0 1,939 + 3 

IS 554 + 	15.7 l.4l4 ... I 

16 Specialty 	shoe 	stores ............... .... ............. S X S X S 

17 

General 	merchandise 	stores ............................... 

..... 

x x x x 960 + 	I' 

18 

Variety 	stores ........................................ 

Motor 	vehicle 	dealers ..................................... 

I .a83 + 	7.6 1,883 + 

19 Household 	furniture 	stores ................. . ......... 

............... 

x .5 x 2.731) + 	I 

20 

Service 	stations 	....................................... 

Garages 	.......................................................... 

x x x 

21 

Automotive paris 	and 	accessories 	stores 	..................... 

Men's 	clothing 	stores 	................................... 

x x x I 

22 

Women's 	clothing 	stores 	.............................. 

Family 	clothing 	stores 	.................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 

23 

Family 	shoe 	stores 	....................................... 

Book 	and 	stationery 	stores .... ....................... 

...... 

98 + 	5.4 411 ... SI 

24 

Hardware 	stores 	..... ...................... ....................... 

............ 

5 7 6 + 	23.5 

25 

Household 	appliance 	stores 	................................. 

Furniture. 	TV., 	radio 	and 	appliance 	stores .................... 

599 + 	32.1 380 + 	4.0 979 + 	It 

26 Sporting goods and accessories stores 

..... 

1.711 + 	4.8 1.711 + 

27 

Florists 	............................................................. 

Jewellery 	stores 	........................................ 

139 + 	33.3 786 + 	3.9 924 + 

28 

Personal 	accessories 	stores 	................................ 

S x x 7,600 

29 

All 	other 	stores 	.......................................... 

All 	stores 	........................................ 61.465 + 	10.9 91.081 + 	16.9 152.548 + 144 



' I s I IMtII(JNS I 5 RFI.RIJNAIRES 

I 	\ 01 I 	-I. 	Imurl I. di.i ii. 	ii.i,.ins a 	stiectirsales ei magasins indëpendants. suivant Ic genre dc commerce 

Nou%eau-Brunss ick 

January-August 1978 Janvicr-Aout 

Chain stores Independent stores All stores 

Magasins a succuNales Magasins mndépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
978/ 1977 - 197811977 - 1978/1977 

Ventes Variation Ventes Variation Ventes Variation 

No 
5 '000 S '000 S '000 

x x x x 206.535 + 	11.9 Epiceries 	Bouchcries 	.............................. 

x x x x 56.748 + 	14.7 2 

x x 13.036 + 	15.6 3 

87.232 + 	9.4 - - 87.232 + 	9.4 

Epiceries, 	contiseries 	ci 	articles 	divers 	................... 

Totis 	Ics 	autres 	magasins 	d'aliments ..................... 

4 

x x x x 27.904 + 	4.3 5 

x x x x 36.101 5.3 6 

24.885 + 	2.0 5.658 + 	2.6 30.543 + 	2.1 

Grands 	magasins ...................................... 

7 

S 5 260.240 + 21.4 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	gcnéraux 	.................................... 

8 

x x x 

Conccssionnaires 	ci 'automobiles .......................... 

9 

73.699 + 	7.5 76.859 + 	5.3 

BaLars 	............................................... 

Vendeurs 	d'automohjlcs 	d'occasjon ....................... 

10 

10.177 - 	3.2 10.177 - 	3.2 

Stations-service ...................................... 

II 

x x x x 27.122 + 20.3 

Garages 	........................................... 

12 

3.440 + 	18.7 7,364 1.8 10.804 + 	3.9 13 

10,702 + 22.6 3,866 + 32.5 14.568 + 	25.1 

Magasins 	de 	v1emenls 	pour 	hommes 	................... 

14 

4,363 + 	10.4 7.880 ... 12.24Y + 34.5 

Magasins 	ic 	pièces ct d'acccssoires d'autornohilcs ......... 

IS 

X S X x x 

Magasins dc 	vétemenis 	pour 	dames ..................... 

Magasins 	dc 	vètcmenis 	pour 	Ia 	famille ................. 

16 

S x x x 7.212 + 	19.9 17 

2.975 + 	4.5 12,975 + 	4.5 

Magasins 	dc 	chaussurcs 	spécialisecs 	..................... 

Magasins 	de 	chaussurcs 	pour 	Ia 	familic 	................. 

18 

x x x x 21.151) + 	6.9 19 

x x x 2.178 7.5 

Maga.sins 	de 	meubles 	................................. 

20 

x x x 3.2 1 8 ... 

QuiicailIrs 	........................................ 

Magasins dc mcuhles. tèlèviseurs. radios ci accessoires 21 

S x x x 34.331 + 	4.3 Pharmacies, médicanienis brevetés ci produits dc hcautã 22 

685 + 20.6 2.684 + 	14.8 3.370 -1- 	15.9 

Magasins 	d 'appareils 	mènagers ......................... 

23 

4,838 + 24.4 4,838 + 24.4 

Librairies 	ci 	papeterics ............................... 

4.206 + 	11.8 2.146 + 	2.5 6.352 + 	8,5 

Flcuristcs 	..........................................24 

25 

11,616 4.2 11.616 4.2 

Bijouterie 	.......................................... 

Magasins d'articles de 	sport ci 	d'accessoircs 	............ 26 

+ 	6.1 5,242 + 	0.5 6.188 + 	1.3 27 

x x 120,134 + 	6.4 

Magasins 	d'accessoircs 	personnels ...................... 

28 

444,328 + 	11.4 660,906 + 	12.1 1,105.234 + 	11.8 

'l'ous 	les 	autrcs 	magasins 	............................. 

Enseriihle 	des 	magasins ............................. 29 



PRI-TINIIIINARN ESTIN1ATES 

TABLE S. Retail Trade. Chain and Independent Stores. hs Kind of Riisirii's 

Q tieki'e 

Atust 	1978 	AoCit  

Kind of business 

Genre de commerce 

Chain stores 

Magasiiis Lt succursales 

lndependenL 

Magasins independants 

All 	stores 

Ensemble des magasins 

Sales ('hanoc 
1978/177 

Sales ('hange 
1978/1977 

Sales Change 
1978/1977 

Venies Variation Velitcs Variation Ventes Variation 
No.  

5'000 S .000 S'OOO 

I x x x x 290.333 + 	15.3 

2 x x x X 117,413 + 22.9 

3 1.577 + 	11.9 27.739 + 	19.1 29.316 + 	18.7 

4 120.105 + 	16.9 - 120.105 + 	16.9 

5 20.595 + 	2.9 6.894 - 20.0 27.489 . 	3.9 

6 x x X X 22.193 + 	8.0 

7 I 3.073 + 	2.7 7.088 - 	3.1 20.161 + 	0.5 

8 270.562 + 	10.7 270.5( H. 

9 - 5.384 ... 5.384' 

10 17.643 + 	4.7 71,487 + 	13.1 89,12) -5- 	I 

II 

Combination stores (groceries and meat) ............... 

Garages 	.............. 	............................ - 44.235 + 35.8 44.235 + 	35. 

12 

Grocery conhxtionery and sundries stores ...............

All 	other 	food 	stores 	................................ 

3.113 + 	8.8 24.009 + 26.0 27.122 + 23.8 

13 

Department 	stores ................................... 

General 	merchandise 	stores ........................... 

3.1 9 4 1.9 13.644 ... 16.838° + 31.6 

14 

General 	stores 	...................................... 

Variety 	stores ...................................... 

Women's 	clothing 	stores 	............................ I 5.383° 15.439 + 	21.2 30.822° + 28.3 

15 

Motor vehicle dealers ................................

Used ear dealers ................ .... ... .......... ... 

0.429 + 	8.5 16.732 + 	13.1 27.161 + 	11.3 

lb 

Service 	stations 	..................................... 

1.3(1 3 + 35.0 687° ... 1.990 2.9 

17 

Automotive parts and accessories stores ................ 

Men's 	clothing 	stores ................................ 

10.282 + 26.8 5.483 + 	11.0 15,765 + 20.8 

18 

Family 	clothing 	stores 	............................... 

Hardware 	stores 	........... 	.... 	........... 	......... x x x x 24.437 4.3 

19 

Specialty 	shoe 	stores ................................. 

Family 	shoc 	stores 	.................................. 

2.931 + 	2.7 31.557 + 	7.0 34.488 + 	6.6 

20 

Household 	furniture 	stores ............................ 

x x x x 5.188 + 	11.2 

21 

Household appliance Stores ......................... .. 

Furniture. TV.. radio and appliance stores .............. x x x x 16.098 + 33.0 

22 Pharmacies, patent medicine and cosmetics stores 

.

. 

. 

1.439 11.2 29,598 + 	1.3 31.037 + 	0.7 

23 Book 	and 	stationery 	stores ........................... 1.821 + 	(1.6 7.080 + 	29.1 8.901 + 22.0 

24 S S x x 4.744 + 	0.8 

25 2.8 14 + 29.5 6.915 + 	1.3 9.729 + 	8.1 

26 Sporting goods and accessories stores .................. x 

. 

x x x 20.391 + 	21). 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

3.475 + 	2.7 24,500 + 	6.3 27,975 + 	5.. 

28 

Personal 	accessories 	stores ............................ 

55.105 + 	11.2 73,515 + 	0.1 128.620 + 	41 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 462.132 + 14.3 1,005.494 + 12.9 1.467.626 + 	13.3 



S ISTIMAIIONS PR1T.lMINAlREs 

I 	l.l.At 5. 	( nittitierec de detail, niagains it 	sticciirsaIe 	ci Iiiagain 	indépendants, suis ant Ic genre (IC colitinerce 

Q ii bcc 

.1 art ii ,i r\ -August 1978 Jan vie r-Aoü t 

Chain stores Independent stores All 	stores 

Magasins it succursales Magasins in&pendants Ensemble des magasins 
Kind ol husiness 

Sales Change Sales Change Sales Change Genre de conlillerce 
197811977 . 1978i'1977 1978/1977 

Venics Variation Ventes Variation Ventes Variation 

N 
$'OOO 5000 % $'OOO 

2.236.356 + 	9.0 Epicene5 	Boucherie., 	............................. 

851.368 + 22.3 Epicenies, 	conflsenies 	ci 	articles 	divers 	.................. 2 

13,884 + 	5.0 221,018 + 20.8 234.902 + 	19.8 3 

812,592 + 	6.1 - 812,592 + 	6.1 

ions 	les 	autres 	magasinis 	d'alitnents .................... 

4 

125.617 + 	4.0 49, 128 174.745f . 	8.0 

(irands 	nlagasins .................................... 

5 

145.220 + 	7.0 6 

959()4 . 	5.2 58.123 + 	9.5 154,027 0.1 

Magasins 	de 	niarchandises 	divcrses 	..................... 

Magasins 	g(niraux 	.................................. 

Bazar., 	.......................... 7 

156.221   -4- 	9.7 2.156.221 + 	9.7 8 

P 42.225 + 	19.8 42.225 + 	19.8 

Concessionnajrcs 	d automobiles .......................... 

9 

. . 	. 516,723 + 	9.5 653.702 + 	8.8 

Vendeurs 	d'auioniohilcs 	d 'occasion ....................... 

Stations-service .................................... .0 

302.325k 302.325* ... Garages 	............. 	... 	...................... 	.... ii 

. 

22.944 + 	3.6 178.061 + 	1 5. 7 201,005 + 	14.1 12 

. 

25.980 + 	4.5 101.765 + 	18.3 127.745 + 	15.2 

Magasins de 	piàces ci 	d'accessoires d'automohiles ........ 

13 

95.369 + 	12.2 118.198 + 	6.7 203.568 + 	9.2 

Magasins 	dc 	Vciemcnis 	pour 	honimes 	................... 

14 

71.297 + 	6.4 113.900 + 	2.2 185.196 4- 	3.8 

Magasins 	lc 	vitcmeiits 	pour 	dames ..................... 

15 

9.508 4- 	9.8 4,767 17.2 14.275 1.0 

Magasins 	de 	vetenienis 	pour 	Ia 	Famille ................. 

16 

69.300 + 	12.6 38.764 + 	0.3 108.064 + 	7.8 

Magasins 	de 	chaussures 	sp&cialises 	..................... 

17 

x x x x 176,927 + 	4.5 

Magasins 	dc 	chaussures 	pour 	I 	linulle 	................. 

IS 

23.063 + 	13.4 214.053 + 	2.3 237.116 + 	3.3 

Quincailkries 	............ 	................... 	........ 

19 

x x x x 39.932 + 	35.1 

Magasins 	sk 	rneuhles 	................................. 

20 

x x x 104.086 + 	10.5 

Magasins 	d 'appareils 	minagers ......................... 

Magasins de meuhles, 	tdcviseur. radios ci accessoires 2! 

11.563 . 	4.5 229.912 0.1 241.475 0.3 Pharmacies. médicaments hrevctés ci produits de hcauu 22 

13.360 + 	5.6 35.668 -4- 	15.8 49.028 + 	12.5 23 

X X X x 43.154 + 	13.4 

Librairics 	ci 	papcicries 	............................... 

24 

19.039 + 	7.8 47.809 3.3 66,848 0.4 

Fleuristes 	........................................... 

25 

x x x 170,140 + 	4.2 

Bijouterie', 	........................................... 

d ' 26 

N .794 + 	2.7 177.155 + 	12.1 201.949 + 	0.8 27 

.114.088 + 	11.6 53(1.250 + 	8.1 944.337 + 	9.6 

Magasins 	d'articles 	de 	sport 	ci 	accessoires 	............. 

Magasins 	d'acccssoires 	personnels ...................... 

28 

3,358.317 + 	7.4 7.529,211 + 	11.1 10.878.528 + 	9.9 

Tons 	les 	inure', 	magasins 	............................ 

Ensemble 	des 	magasins ............................. 29 



PRELIMINARN ESTIMATES 

1 ABlE 6. Retail Trade. Chain and Independent Siore. by Kind of Biisincss 

Metropolitan Montreal 

August 	1 978 	Ao(u 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indipcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1978/1977 - 1978/1977 - 197811977 

Vcntes Variation Ventes Variation Ventes Variation 

No.  
S 001) 5 1000 $ '000 % 

I Combination 	stores 	(groceries 	and 	meat) 	........... x x x 139,752 + 	17.1 

2 Grocery conlectionery and 	sundries stores .............. x x x x 41.167 + 	7.2 

3 

.... 

879 + 	8.2 16.221 + 	4.8 17.100 + 	4.9 

4 

All 	other 	food 	stores 	................................ 

72.392 + 	18.7 - 72.392 + 	18.7 

5 

Department 	storcs ................................... 

General 	merchandise 	stores ........................... 5.501 

. 

8.3 995 15.9 6.496 . 	95 

6 General 	stores 	............... 	...................... 396' ... 396' 

7 Variety 	stores 	............ 	...... 	.... 	... 	............. 4,627 + 	7.3 1.612' ... 6,239' 8.2 

8 Motor 	vehicle 	dealers 	................ 	.... 	........... - 114.200 + 	26.1 I l4.2O 4 	1 6,1  

9 Used 	car 	dealers 	..................... 	.............. 

. 

2.197' ... 2.l9' 

10 11.656 

. 

+ 	114 28.571 + 	21.5 40.22 H.; 

II - 

. 

6,670 + 	13.5 6.670 + 	13 

12 x x x 9.254 + 	8.4 

13 

Service 	stations 	..................................... 

Garages 	........................................... 

2,306 9.5 5.325' ... 7,631 * + 	18.9 

14 

Automotive parts and accessories stores ................ 

7.328 + 22.7 5,997 + 	11.4 13.325 + 	17.4 

IS 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 5.373 + 	0.1 5.254' ... 10,627' + 	19.7 

16 

Men's 	clothing 	stores 	................................ 

. 

797' ... 348' ... 1.145' 

17 5.555 + 23.4 2.190 - 	17.4 7,745 + 	8.2 

18 x x x 11.977 - 	19.5 

19 

Specialty 	shoe 	stores ................................. 

Household 	furniture 	stores ... .................... x x x x 13,769 + 	2.6 

20 Household 	appliance 	stores 	........................ x x x x 2.678 + 	35.8 

21 x x x x 5,372 + 	3.0 

22 Pharmacies, patent medicine and cosmetics stores x x x X 16,487 + 	9.3 

23 

Family 	shoe 	stores 	.................................. 

... 

1.128 7.0 3,508' ... 4.636' + 33.0 

24 

Hardware stores 	........... ......................... 

Furniture. TV., radio and appliance stores .............. 

..... 

x x x x 2,087 -- 	6.8 

25 2.124 + 35.6 3.406 3.2 5,530 + 	8.6 

26 

Book 	and 	stationery 	stores............................ 

Sporting goods and accessories stores x x 7,767 + 	H 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

2.583 + 	2.3 11.873 7.5 14,455 - 

28 

Personal 	accessories 	stores ............................ 

36. 7 47 + 	13.0 30,474 - 	3.1 67.221 + 	5.0 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 265,506 + 	13.0 383,037 + 	13.4 648,543 + 	13.2 



18.832 

52.083 

38.632 

5.915 

39.726 

x 

x 

x 

x 

x 

869% 

x 

14.376 

'I 

.463 

433 

1.984.409 

x 

+ 	1.2 

-4- 	9.5 

2.6 

+ 7.4 

+ 9.7 

x 

x 

x 

x 

x 

1.2 

x 

+ 9.1 

x 

+ 2.8 

+ 9.9 

+ 5.5 

lIl\I \IU)\". PRI I.I\lI'\ MOS 

I BI.I.At. 6. Coiuiinercc de déiail. iI1aga'ins .1 SUCCUTS111CS ci olag&sins iridependarits. stiisant Ic genre de commerce 

LOne meiropolitaine de Monirca I 

January-August 	1978 	Janvicr-Aoüt 

Chain stores 	 Independent stores 	 All stores 

Magasins ii succursIlcs Magasins independants Ensemble des magasins 

Sales 	Change 
1978/1977 

Ventes 	\ariation 

$'OOO 	% 

	

x 	 x 

x 

	

8.598 	-4- 0.6 

	

490,287 	+ 5.1 

	

41,536 	 4.0 

34,531 	-4- 	0.1 

x x 1.138.288 

x x 318.844 

139.733 + 16.4 148.331 

490.287 

9.024 - 2.3 50.560 

2.750 ... 2.750 

2 1.32 9 + 10.2 55.860 

t)37340 + 14.0 937340 

19.678 + 14.9 19.678 

211.209 + 15.4 304.624 

53.031 + 27.7 51031 

x x 75,612 

40.878 + 15.6 59.711 

47.524 + 5.5 99.607 

32.481 + 17.0 71,113 

2.468 + 30.3 8.383 

17.016* ... 56342 

x x 92.215 

x x 105,232 

x x 19.829 

x x 41.360 

x x 130.406 

8.989 -f 16.4 27.687 

x x 18.734 

23.175 6.7 37.551 

x x 66.898 

93.954 + 2.6 112.417 

234.155 + 9.1 510.589 

3.069.270 + 11.8 5,053,680 

+ 13.3 I Epiceries 	Bourheries 

+ 	5.7 

+ 	15.4 

+ 	5.1 

Epiceries. 	conhisrics 	ci 	articles 	divers 	..................2 

Tous 	les 	autres 	magasins 	d'aliments ....................3 

3.7 

Grands 	magasins ....................................4 

5 

Magasins 	gencraux 	................................. 6 

+ 	3.7 7 

+ 	14.0 

M agasins 	de 	marchandises 	diverses 	..................... 

Bazars 	.............................................. 

ii 8 

+ 	14.9 

Concessionnatres 	'automobiles ......................... 

Vendeurs 	d 'automobiles 	d 'occasion .................... 

.. 

. 

0 + 	15.3 Stations-service ..................................... 

+ 27.7 Garages 	.......................................... II 

. 

+ 	6.4 Magasins de pieces 	t d'acccssoires d 	m 12 

.. 

+ 	1 0.0 

autoohiles ........ 

Magasins 	de 	vthemenis 	pour 	hommes .................. 13 

+ 	7.5 14 

+ 	5.4 Magasins 	de 	vi3iements 	pour 	Ia 	liniille ...... .......... IS 

+ 	13.2 

Magasins 	de 	v5tenients 	pour 	dames ..................... 

16 

1.9 

3.8 

Magasins de chaussures 	pour 	Ia 	famille 	................17 

7.2 

Magasins 	de 	chaussures 	spccialistes 	..................... 

Quincatlkries 	.......................................18 

m 

.. 

20 

4.9 

gasins 	d'appareils 	mtnagers ........................ 

Magasins de meuhle. televiseurs. radios ci accessoires 21 

+ 	1.5 Pharmacies. niédicameiits hrevets ci produits de heauté 22 

+ 	10.2 23 

+ 	1.0 

Magasins 	de 	eubles 	................................19 

24 

1.2 25 

3.2 

Librairies 	ci 	papeteries 	............................... 

26 

+ 	2.7 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

+ 	9.5 

Magasins d'ariidcs de 	sport ci 	d'accessoires 	............ 

Magasins 	d'acccssoires 	personnels ...................... 

28 

+ 	9.2 

I ous 	Ics 	autres 	magasins 	............................. 

Ensc,nbk 	des 	magasins ............................. 29 

Kind of husincss 

Sales 	('hange 	Sales('hange 	 Genre de commerce 
1978/1977 	-- 	1978/1977 

Ventes 	Variation 	Ventes 	Variation 
lIr 

S'OO() 	% 	I $'000 	% 



4 

PRFIJN1INAR\ I",SIIMAIFS 

TABIJ: 7. Retail Trade. Chain and Independent Stures. h Kind of 

Ontario 

Aup.ust 	I 97I( 	Aoüt 

Kind of business 

Genre di.' commerce 

(ham stores 

Magasins it succursaks 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Chantc Sales Chan 
1978/l

ge
77 1978/1977 - 1978/1977 - 

Veiites Variation Ventes Variation Venies Variation 

No . ______________ 
$'OOO 

I 337.258 + 	9.5 88.420 + 	15.9 425.677 + 	18.7 

2 28.481) + 	7.4 59.591 + 	19.3 88.070 + 	18.7 

3 4.740 + 	4.0 37,263 + 	12.0 42,003 + ILO  

4 216.713 + 	7.7 216.713 + 	7.7 

5 

Combination 	stores (groceries and 	meat ................. 

39.323 + 	0.9 6,628 + 	16.2 45,951) + 	2.9 

6 

Grocery contëctionery and sundries stores ................

All 	tither 	lod 	stores 	................................. 

General 	stores 	.............. 	......... 	............. x x x x 16,11)1 + 	4.5 

7 

l)epartnient 	stores 	.................................... 

General 	merchandise 	stores ............................ 

8.486 5.7 5.399 ... 23.885' - 	12.7 

8 

Variety 	stores ....................................... 

386.660 + 20.2 386,660 + 

9 

. 

10.498 + 	6.6 IOA99 + 

10 41.134 + 	13.2 123.035 + 	12.0 164.169 + 	12 

II 31.265 + 	19.6 31,265 + 	19.6 

12 6.421 + 20.8 46896 + 	21.1 53.316 + 	21.0 

13 

Motor vehicle dealers ................................

Used ear dealers ................................... 

I 1.343 + 	15.9 13.313 - 	0.5 24.656 + 	6.3 

14 

Garages ........................................... 

20.094 + 	11.6 18.104 + 	4.0 38.198 + 	7.9 

IS 

Automotive parts and accessories stores 	................ 

9.419 + 	5.5 11.11(17 + 	9.6 20,427 + 	7.6 

16 823 + 26.9 1.471 + 	9.7 2.294 + 	15.3 

17 

Women's 	clothing 	stores 	............................. 

10.833 + 	18.3 5,8 IS' ... 16.649' + 	0.3 

18 

Service 	stations 	..................................... 

x x x x 16,899 + 	19.5 

19 Household 	furniture 	stores ............. 	............. 8.192 + 	1.5 29.052 + 24.3 37,245 + 	8.4 

20 

Men's 	clothing 	stores 	................................ 

x x x 8.101 - 	0.6 

21 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores ................................. 

Hardware 	stores 	.................................... 

x x 11,034' 

22 

Family 	shoe 	stores 	.................................. 

Pharmacies, patent 	medicine and Cosmetics stores 17.696 + 	6.4 50.451) + 27.3 68.146 + 	21.2 

23 

Household appliance stores ........................... 

5.755 + 	1.2 4.262 + 	7.7 10,018 + 	3.9 

24 

Furniture. 	IV., radio and appliance stores .............. 

336 + 	5,9 7,375 + 	15.6 7.711 + 	15.1 

25 7.307 + 	18.7 10,339 + 25.5 17.646 + 22.6 

26 

Book 	and 	stationery 	stores ............................ 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores ..... .......... ... x x x x 25.542 + 	34.. 

27 

. 

12.633 + 	12.5 21,851 + 27.7 34.484 + 	21. 

28 

Personal 	accessories 	stores ............................ 

149.757 + 	16.9 126,846 + 	4.3 276.603 + 	10.' 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 958.471 + 12.4 1,161,488 + 15.6 2.119.959 + 	14.1 



IS 	- 

ESTIMATIONS PRELIMINAIRES 

I kBLEAU 7. ('oni,nerce de detail. i11again it siiccursales ii Illagasins indCpcndanls. suisant Ic genre (IC commerce 

Ontario 

January-August 	978 	Janvier-Ao'ii 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indipcndants Ensemble des magasins 

Sales 

Vents 

Change 
1978/1977 
Variation 

Sales 

Ventes 

Change 
1978/1977 
Variation 

Sales 
- 

Vcntes 

Change 
1978/1977 
Variation 

Kind of business 

Genre 1c commerce 

No 
S'OOO S'OOO % S .000 

2,686.560 + 13.0 674.738 + 	13.9 3.361.299 + 13.2 I 

205.164 + 15.4 418.948 + 	4.8 624.112 + 8.0 2 

41.034 + 9.7 284.220 + 	21.3 325.254 + 19.7 bus 	les 	autres 	magasins 	d'alimeni..................... 3 

1.579.785 + 8.7 1.579.785 + 8.7 4 

262.418 + 6.6 46.744 + 	25.5 309.163 + 9.1 5 

x x x x 105.275 + 13.3 6 

35.978 2.6 32,763 20.8 168.740 6.8 

Epiceries 	Boucheries ................................. 

7 

.. 

3.084.624 + 	10.7 3,084,624 + 10.7 

Epiceries, 	conhiseries 	ci 	articles 	divers 	.................... 

Magasins 	ginCraux 	.................................... 

8 

76,854 + 27.9 76,854 + 27.9 

Grands 	magasins ...................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

9 

869,985 + 	5.3 1.165.694 + 6.2 

Bazars 	............................................... 

10 

- 225.421 + 	15.6 225.421 + 15.6 

Concessionnaires 	d'automohilcs 	.......................... 

Verideurs 	d'automohiles 	d'occasion ....................... 

Garages 	............ 	............... 	.............. II 

47.237 + 15.3 336,698 + 	10.7 383,935 + 11.3 

Stations-service ..................................... 

12 

. 

83.432 + 74 108,261 7.9 191.693 1.8 

Magasins 	de 	piees ci 	d'accessoires d'aiitornohilcs ........ 

Magasins 	de 	vtements 	pour 	homnies 	.................. 13 

151,481 + 14.8 137.697 + 	14.4 289.177 + 14.6 14 

73.181 + 11.6 80.805 + 	10.1 153,986 + 10.8 Magasins 	de 	vétements 	pour 	Ia 	ianiille ................ IS 

5.256 + 11.3 9096 -. 	1.7 14.352 + 2.6 16 

82.381 + 1(1.5 51.220 - 	2.5 133,61)1 + 8.4 

Magasins 	de 	vétements 	pour 	dames ..................... 

17 

x x x x 117.192 + 1(1.0 18 

57.567 + 14.8 195.629 + 20.9 253.196 + 19.4 19 

x x 58.995 3.8 

Quincailleries 	........................................ 

20 

x x x x 74.736 ... Magasins de meubles, televiseurs, radios ci aecessoires 21 

144.414 + 13.8 366.459 + 20.7 510.873 + 18.6 Pharmacies, médicaments brevetCs et produiis de heautC 

.. 

22 

43393 + 13.5 33.223 + 20.3 76.616 + 16.4 

Magasins 	de 	chaussures 	spccialisces ..................... 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

23 

3.553 + 1.9 70,003 + 	22.3 73.555 + 21.2 

Magasins 	de 	meubles 	................................. 

24 

56.246 + 20.4 69,991 + 	28.1 126,238 + 24.5 

Magasins 	Ii 	appareils 	ménagers ........................ 

25 

x x x x 167,649 + 15.4 

Librairies 	ci 	papeteries 	............................... 

26 

8.704 + 9.1 154.891 + 	21.7 233.595 + 17.2 

Fleurisies 	........................................... 

Bijouteries 	........................................... 

Magasins 	d'ariieles 	de 	sport 	ci 	d'aeeessoires 	............ 

27 

1 3.919 + 10.0 908.781 + 	10,7 1.942.699 + 10.3 

Magasins 	d'accessoircs 	personnels ...................... 

28 

160.018 + 141.0 8,668.290 + 	11.3 15,828,307 + 10.7 

ous 	les 	autres 	magasins 	............................ ..... 

EnsmhIe 	des 	niagasins ............................. 29 



1 1 RELINIIINARI FST I1ATE 

'FABLE 8. Relail 'trade. ('haiti and Independent Stor's, I) IN kind of Uusiiut'ss 

lIetropolitaii toronto 

August 	1978 	Aot'it 

Kind of business 

(jenre de commerce 

(ham stores 

Magasins a succursales 

Independent 

Magasins indd1wridants 

All scores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1978/1977 - 1978/1977 - 1978/1977 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$'OOO S'OOO 

I Combination storcs 	groceries and meat) 120.85() -4- 	21.1 18,307 + 28.0 139.158 + 22.0 

2 Grocery conkctioncry and sundries stores 7.949 + 	2.0 14,732 + 22.1 22.682 + 	14.2 

3 2.808 6.3 15.550 + 	15.1 18.358 + 	11.2 

4 85.542 + 	9.0 - - 85.542 + 	9.0 

5 11.846 + 	3.7 3,018 + 	17.1 14.863 + 	6.2 

6 

All 	other 	loud 	stores 	................................ 

Department 	stores ................................... 

- 380 4.8 380 - 	4.8 

7 

General 	merchandise 	stores ........................... 

3.849 5.6 559 ... 4.408k 

8 

General 	stores 	...................................... 

Variety 	stores ....................................... 

- - 127.907 + 21.4 I 27,90 4 	. 	I 	I 

9 Used 	car dealers .................................... - 1.139 ... 1,139' 

10 15.1 89  + 	13.0 32.555 + 	10.1 47.744 + 	II 

II 

Motor vehicle 	dealers ................................ 

12 . 870  + 32.8 2,870 + 	32.) 

12 Automotive parts and accessortes stores 1,875 + 	18.6 12.883 + 24.3 14.758 + 23.6 

13 4.935 - 	3.3 4.809 - 	4.1 9.744 - 	3.7 

14 

Service 	stations 	..................................... 

8.865 + 	13.2 7,740 11.2 16,605 + 	0.3 

IS 

Men's 	clothing 	stores 	................................ 

3.902 2.3 3.488 4.2 7.390 - 	3.2 

16 

Family 	clothing 	stores 	............................... 

682 + 26.0 558 ... 1.240' + 30.7 

17 

Women's 	clothing 	stores 	............................. 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	scores 	.................................. 4 . 744  + 31.0 2.284* ... 7.028' + 	1.9 

18 Hardware 	stores 	.................................... x x X 4.510 + 	19.8 

19 

Garages ............................................ 

4.405 - 	5.8 6.272 + 	1.6 10.678 - 	1.5 

20 

Household 	I'urniture 	stores ............................ 

x x x 2.521 - 	7.3 

21 x x x 4.229' 

22 Pharmacies, patent medicine and cusmeitcs stores 5,921 + 	17.1 21.951 + 35.6 27.873 + 	31.2 

23 

Household appliance stores ........................... 

3.438 - 	1.8 2.126 + 	19.6 5.564 + 	5.3 

24 

Furniture. 'IV., radio and appliance stores .............. 

x x x x 3,062' 

25 

Florists 	............................................ 

3.022 + 25.3 4.060' .. 7.082' 

26 

Book 	and 	stationery 	stores ............................ 

x x x x 10.112 + 	14 

27 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores .................. 

6.388 + 	13.5 8,019 + 29.6 14,408 + 	 1, 11  

28 

Personal 	accessories 	stores ............................ 

48.023 + 	16.6 48.801 + 	3.3 96.824 + 	9.5 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 347.944 + 12.3 370.734 + 15.3 718,678 + 13.8 



- 17 - 

I STIMATIONS PRELIMINAIRES 

I •BuA:A( 8. ( oullIlleruc de deLtil. magasins a succuraIes ci IlIuga%ins indépendani, .uian1 Ic genre de commerce 

Zone inetropolulaine de Toronto 

January-August 	978 	Janvicr-Aoüt 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins independants Ensemble des magasins 

Sales 
- 

Ventes 

Change 
1978/1977 
Variation 

Sales 

Ventes 

Change 
1978/1977 
Variation 

Sales 

Ventes 

Change 
1978/1977 
Variation 

Kind ol business 

Genre de commerce 

No 
5 '000 % $ '000  

1.006,149 + 13.9 143.649 + 	17.8 1,149,798 + 	14.4 Epiceries 	Boucherics 	.............................. 

63.014 + 7.1 111.570 + 	13.5 174.583 + 	11.1 2 

25.715 + 4.7 120.244 + 	14.9 145.960 + 	13.0 3 

637.234 + 7.4 - - 637,234 + 	7.4 4 

90.455 + 2.7 22.178 + 	20.5 I 	2,632 + 	5.8 5 

- 2.755 - 	8.7 2.755 - 	8.7 

Epiceries, 	confiseries 	ci 	articles 	divers 	.................... 

6 

29.902 1.3 3,906 ... 33,809 - 	16.7 7 

1.071.114 + 	14.8 1.071.114 + 	14.8 

Tous 	les 	autres 	magasins 	d'aliments ...................... 

Grands 	magasins ...................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	généraux 	.................................... 

8 

9.524 - 	8.3 9.524 - 	8.3 9 

258,742 - 	2.0 376.245 + 	1.4 

Bazars 	............................................... 

10 

90.318 + 28.6 90.318 + 28.6 

Concessionnaires 	d'automohiles .......................... 

Garages 	.......................................... II 

13.963 + 15.4 94.736 + 	13.2 108.699 + 	13.5 

\'endcurs 	d'auiumohiles 	d'occasion ....................... 

12 

.. 

42.553 + 6.5 43.771 - 	5.8 86,324 - 	0.1 

Stations-service ....................................... 

13 

68.024 + 15.9 58.405 + 	14.6 126.429 + 	15.3 14 

33.313 + 7.0 34.056 + 	31.0 67,369 + 	17.9 

Magasins de pièces ci d'acccssoires d'auiomohiles ......... 

Magasins de 	vétements 	pour 	hommes ................... 

Magasins de 	vétements 	pour dames ..................... 

Magasins 	dc 	véternenis 	pour 	In 	lamille ................ 

4.128 + 5.3 4,912 - 	5.4 9.040 -- 	0.8 

..IS 

16 

36.999 + 20,7 21.322 - 	8.5 58.321 + 	KU 17 

x x x x 30.642 + 	16.2 18 

31,274 + 8.6 47,19{) + 	17.4 78.464 + 	13.8 19 

x x x x 9.633 + 	10.8 20 

x x x x 29.723w ... 

Magasins 	de 	cliaussures 	spévialisáes 	..................... 

Magasins de chaussurcs 	pour 	In 	famille 	................. 

Magasins 	d'appareils 	menagers ......................... 

Magasins dc meubles. Léléviscurs, radios ci accessoires 21 

48.264 + 19.1) 157.465 + 24.4 205.729 + 	23.1 

Magasins 	de 	meuhles 	................................. 

Pharmacies. mcdicarncnis hrcvetes ci produits de bcautc 22 

26.758 + 13.4 15.284 + 	32.5 42.042 + 	19.7 

Quincaillcries 	........................................ 

23 

x x x x 29.671 * ... 

Librairics 	ci 	papeteries ............................... 

24 

22.907 + 25.0 25,672* ... 48.578 ... 

Fleuristes 	.......................................... 

25 

x x x x 73,001 + 	1,3 26 

2,779 + 8.8 62.906 + 29.2 105,685 + 	20.1 

Bijouterics 	.......................................... 

Magasins 	d'articles 	de 	sport 	ci 	d 'accessoires 	............ 

27 

44.253 + 13.8 376.493 + 	11.4 720.746 + 	12.6 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

2,716,051 + 9.9 2,928,018 + 	13.0 5,644.069 + 	11.5 

l'ous 	Ics 	aulres 	magasins 	.......................... 

Ense,nbk 	des 	maasins ............................. 29 



pRl:l.lNIlNAR ESlIMA ll: 

TABI.l; 9. Retail Trade. ('liaiii and I n(leI)elldent Stores. b Kind ol Ru Si uicss 

NI an it oba 

August 	l) 7 5 	Aout 

Kind oF business 

Genre de conimerce 

Chain stores 

Magasins ii succursales 

Independent 

Magasins indépendints 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1978/1977 - 1978/1977 -- 1978i1977 

Vcuites Variation Venics Variation Ventes Variation 

No.  
S ,000 5 1000 $'OOO % 

I 27.647 + 	11.2 9.112 + 	18.5 36.758 + 	12.9 

2 6.867 9.019 ... 15,886 

3 All 	other 	tod 	stores 	........................ 	. 	...... x x X x 3.370 + 	9.3 

4 33.667 + 	5.3 - 33.667 + 	5.3 

5 4.769 + 	8.6 1.674 ... 6.443* - 	2.3 

6 

Combination stores (groceries and 	meal) ............... 

x X X X 12.133 + 	6.4 

7 

Grocery conlctiou1cry and sundries stores ............... 

1.883 3.8 238 ... 2.122 0.4 

8 

I)eparlment 	stores ................................... 

General 	merchandise 	stores ........................... 

50. 7 42 + 	17.6 50,74 f 	I 

9 

General 	stores ...................................... 

Variety 	stores ....................................... 

622* ... 622 

10 

Motor vehicle dealers ................................

Used car dealers .................................... 

1.764* 9.243 + 23.9 II .00 

II 

Service 	stations 	..................................... 

Garages ........................................... - 2.460 ... 2.460 

12 Automotive parts and accessories stores ................ 

. 

S x x x 3.992 + 20.1 

13 Men's 	clothing 	stores ................................ 933 + 29.5 860 + 	8.9 1,792 + 	18.7 

14 Women's 	clothing 	stores 	........................ 	. 	... 2.067 + 	18.1 915* ... 2.982 + 27.3 

15 1.774 3.7 1.119 + 	22.1 2.893 + 	4.8 

16 x S x x 51 2.6 

17 

Family clothing 	stores 	............................... 

Specialty shoe stores ................................. 

x x x x 963 + 26.0 

18 2.490 + 	31.0 2.490 + 	31.0 

19 

Hardware stores ....................................

Household 	furniture stores ............................ x 

. 

x x x 1,889 + 	11.1 

20 

Family 	shoe 	stores 	.................................. 

x x x 887 + 23.0 

21 x x x x 1.912 + 	1.4 

22 

Furniture. TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 945 + 	2.2 6.229 + 	9.7 7.174 + 	8.6 

23 440 + 	14.0 244 + 	11.4 684 + 	13.0 

24 642 + 20.2 642 + 20.2 

25 

Household 	appliance stores ........................... 

Florists ............................................ 

x x x x 1.971 + 	11.4 

26 

Book 	and 	stationery stores............................ 

Jcwellery 	stores 	..................................... 

Sporting goods and accessories stores 1.304 + 	4.7 1.304 + 	14 - 

27 727 + 	0.7 1,139 ... 1,866 + 2 

28 

Personal 	accessories stores ............................ 

14.425 + 	14.9 14005 + 	3.2 28.434 + 	S 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 102.881 + 	9.3 134,255 + 16.9 237.136 + 	13.5 



- 19 

I:sFIMArIoNs PRE1-I1N1INAIRFS 
I ABIJ,,aL 9. ( oiiiillcrce ile ilc!ail. lilagasins 1 succursales ci Inagasins indépendaiirs. suiant Ic genre d& coinhiierce 

1aniIoha 

Jinuarv-Augu'i 	I 78 	J.invier-Aoüi 

Chain stoi'c 	 Independent stores 	 All stores 

Magasins A succursales Magasins indëpendants Ensemble des magasins 

Sales 

Venies 

Change 
1978/1977 
Variation 

Sales 

Vetoes 

Change 
1978/1977 
Variation 

Sales 
- 

Ventes 

Change 
1978/1977 
\'ariauon 

Kind of business 

Geiire de commerce 

No 
$ '000 $ '000 17P S '0(X) (7. 

217.259 + 	5.9 66.694 + 	4.1 283,953 + 5.5 I 

41.488 + 	31.0 75.049* ... I 16.537* ... 

Epkeries 	Boiicheries 	................................ 

Epicerics. 	conhiserics 	ci 	articles 	divers 	................. 2 

x x x 22.672 + 3.0 Tous 	Ics 	autres 	magasins 	d 'alimenis ................... 3 

.. 

244.722 + 	8.3 - - 244.722 + 8.3 Gninds 	magasins ................................... .4 

.. 

32.470 + 	11.0 15.112 - 	5.8 47.582 + 5.0 

. 	

5 

x x x x 84.604 + 9.3 6 

13.449 1.7 1.600 + 22.4 15,049 + 0.3 7 

379,247 + 	8.4 379,247 -I- 8.4 

Magasins 	dc 	rnarchandises 	diverses 	...................... 

Magasins 	gnëraux 	.................................... 

8 

4.101 * ... 4.101 * ... 

Bazars 	............................................... 

('oncessionnaires 	d'automobjles 	.......................... 

9 

63.448 + 	6.6 85,590 + 4.9 

Vendeurs 	d automobiles 	d'oecasion ....................... 

10 

16.304 + 	16.6 16,304 + 6.6 II 

x x x x 28.537 + 19.2 

Stations-service ....................................... 

12 

5.940 + 	4.6 6,872 + 	13.2 12.812 + 9.1 

Garages 	............................................ 

Magasins de 	pitces ci d'acccssoires d'auiomohiles ......... 

13 

14,135 + 	17.2 5,412 + 	27.1 19.547 + 19.7 14 

11.285 2.2 7,151 0.3 18.436 -- 1.5 

Magasins de vIements 	pour hommes ................... 

Magasins 	de 	véienienis 	pour dames .................... 

Magasins 	de 	vternenis 	pour 	Ia 	famille ................ IS 

x x x x 363 + 4.3 16 

x x x x 6.950 + 15.2 17 

- - 15.773 + 	10.9 15.773 + 10.9 

.. 

18 

X x x 12.011 - 7.0 

Magasins 	de 	chaussurcs 	spccialisëes 	..................... 

19 

X x x x 5.751 + 10.7 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

Magasins 	de 	meubles 	................................. 

20 

x x x x 12.299 + 8.4 

Quincailkrics 	........................................ 

Magasins de mcuhles, iéléviseurs, radios ci accessoircs 21 

7.718 + 	5.2 48.086 + 	9.6 55,805 + 9.0 

Magasins 	dappareils 	nienagers ........................ 

Pharmacies. médicamenis brcvetés ci produits de hcauié 22 

3.323 4- 	30.3 1.642 + 	11.8 4.966 + 	23.5 23 

5.396 + 	12.5 5,396 + 12.5 24 

X X X 5 11653 + 8.8 25 

- 8.693 - - 	7.3 8.693 - 7.3 

Librairies 	ci 	papeterics ............................... 

26 

2 + 	3.9 7,224 + 	6.0 12.486 + 5.1 

Fleurjstes 	.......................................... 

Bijouteries .......................................... 

Magasins 	d'ariicles 	de 	sport 	ci 	d'accessoires 	............ 

27 

4 + 	5.6 101,187 + 	12.6 200.951 + 9.0 

Magasins 	daccessoircs 	personnels ...................... 

28 

758,710 + 	7.7 976,081 + 	11.9 1,734,791 + 10.0 

lou'. 	les 	autres 	mugasins 	............................. 

Ensemble 	des 	magasins ............................. 29 



PRII.IN1INARV ii Ri kI IS 

FABLE 10. Refail Trade. Chain and Indcpendeiil Slorcs. 1) .N kind of Iisincss 

l\ietropolulan \innipeg 

August 	197 - Aoüt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	i succursales 

Independent 

Magasins indcpendants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1978/1977 - 1978/1977 - 1978/1977 

Ventes Variation Ven tes Variation Ventes Variation 
No.  

s'000 1000 T $ .000 

I 21 . 709  2.1 3,420 12.3 25.129 - 	3.7 

2 6.574* 4.137' ... 10.711 * 

3 x x x x 2,623 + 	12.9 

4 30.950 + 	5.5 30.950 + 	5.5 

5 1.255 + 	4.3 50* ... I .305' 

6 

Department 	stores ................................... 

- - 753' ... 753' 

7 

Grocery confectionery and sundries stores ............... 

X x x 777 - 	4.3 

8 - 26,527 + 	14.9 26.527 + 	4 

9 

General 	stores 	...................................... 

- x x X 

10 

Variety stores ....................................... 

Used 	car 	dealers .................................... 

x x x x 6.138 - 	4 

II 

Combination stores (groceries and meal) ............... 

- - x x x 

12 

All 	other 	food 	stores 	................................ 

x x x x 2.838 + 21.2 

13 

General 	merchandise 	Stores ........................... 

x x x x 808 - 	2.2 

14 1.854 + 	19.6 692' ... 2.546' + 	31.1 

IS 

Motor vehicle 	(leaters ................................ 

Service 	stations 	..................................... 

x x x x 825 - 	0.7 

6 x x x x X X 

17 

Automotive parts and accessories stores ................

Men's clothing storcs ................................

Women's clothing stores ............................. 

Specialty shoe 	stores ................................. 

x x X 808 + 	31.7 

18 

Garages 	........................................... 

- 570' ... 570' 

19 

Family 	shoe 	storeS 	.................................. 

x x 1.256 + 	5.7 

20 

Family clothing stores 	............................... 

Household 	furniture stores ............................ 

x x x 441 + 	2.0 

21 

Hardware 	stores 	.................................... 

Household 	appliance stores ........................... 

Furniture, TV.. radio and appliance stores 819 - 	11.9 819 -- 	11.9 

22 Pharmacies, patent medicine and cosmetics stores a a a 4.980 + 	15.9 

23 418 + 	8.4 86 + 	10.4 505 + 	8.7 

24 Florists 	........... 	.................... 	............ - 400 + 	13.2 400 + 	13.2 

25 x a x x 1.666 + 	11.2 

26 

Book 	and 	stationery stores ...................... ...... 

icwellery 	stores 	........................ ......... .... 

Sporting goods and accessories stores 514 -- 	3.3 514 1 

27 x 

. 

x a x 1,675 + 	Th 	I 

28 

Personal accessories stores ............................ 

x a a 19,684 + 

29 

All other stores ........................ .............

All 	siores 	........................................ 81,913 + 	6.7 64,156 + 14.0 146,069 + 	9.8 



27.856 18.2 211.328 

36.660' ... 75.860' 

S x 18.590 

- - 225.253 

.797' ... 11.140' 

2,954' ... 1954' 

x x 5.792 

211.441 + 	14.3 211,441 

x S X 

x x 46.619 

x x x 

x x 20.711 

7.104 

4,001 * 6.609' 

x x 6.246 

x x x 

x x 5.837 

3.765' ... 3,765' 

x x 7,866 

x x 3.157 

5.466 + 	1.0 5.466 

x x 39.077 

591 - 	9.2 3.861 

3.407 + 	4.3 3.407 

x x 11,330 

4.576 - 	18.4 4,576 

x x 10.835 

x x 139.104 

487.864 + 	11.6 1,103,582 

+ 3.6 I 

2 

+ 8.9 3 

+ 8.5 

Epiceries 	Boucherics ................................ 

Epiceries. 	confiseries 	ci 	articles 	divers 	................... 

I ous 	les 	autres 	magasins 	d 'ailments .................... 

4 

- 18.0 

Grands 	magasins .................................... 

5 Magasins de 	marchandises 	diverses 	.................... 

6 

- 1.6 -, 

+ 14.3 8 

x 

Magasins 	genérauS 	.................................... 

Concessionnaires 	d'auioniol,iles .......................... 

9 

-- 7.1 

Bazars 	............................................... 

Vendcurs 	d'auiomohiles 	d'occasion ....................... 

10 

x 

Stations-service ....................................... 

ii 

+ 14.3 

Garages 	............................................ 

12 

+ 7.1 13 

+ 24.4 

Magasins de 	vCtements 	pour hommes ................... 

14 

- 7.2 

Magasins de pieces CI d'accessotres d'automohiles ......... 

Magasins 	de 	vtemcnts 	pour 	dames ..................... 

IS 

x 

Magasins 	de 	vi3tcmcnis 	pour 	ha 	hiniillc ................. 

16 

+ 18.4 

Magasins 	de 	chaussures 	specialisCcs ................... 

Magasins de chaussures 	pour 	ha 	lamille 	................17 

18 

1.1 

Quincaihheries 	........................................ 

19 

+ 14.7 20 

+ 1.0 Magasins de meubles. tviscurs. radios Ct accessoires ... ClC 21 

+ 12.7 

Magasins 	de 	meubles 	................................. 

Magasins 	d'apparelis 	mCnagers ......................... 

Pharmacies, mCdicamenis brevetCs et produiLs de heautC 22 

+ 20.6 23 

+ 4.3 

L,ihrairies 	ci 	papeteries ................................ 

24 

+ 9.7 

Fleuristes 	........................................... 

25 

18.4 

Bijouterics 	.......................................... 

26 

+ 9.6 27 

+ 4.5 

Magasins d'articles de sport 	ci 	d'accessoires 	............ 

Magasins 	d'accessoircs 	personncis ...................... 

28 

+ 9.9 

Tous 	les 	.iutres 	maa'Ins 	............................ 

Ensemble 	des 	inagasins ............................. 29 

	

183.472 
	

+ 8.0 

	

39.200 
	

+ 32.2 

	

S 
	

S 

	

225.253 
	

+ 8.5 

	

9,343 
	

+ 9.3 

x 	 S 

x 	 x 

	

S 
	

x 

	

2.608 
	

+ 19.4 

S 

x 	 S 

x 	 x 

x 	 x 

	

S 	 S 

x 	 x 

	

3,270 	+ 28.2 

x 	 x 

I. - I N 	+ 8.6 

FsIINIATIONS PKF1illNAIREs 

I ..t131 .I'.AI_ 10. (. oiiiinercc de detail, inagisins it stieeuraIe ci Illagasins indépeiidants. suk ani Ic genre de coinnierce 

Zone ineiropolitaine de Winnipeg 

Januar-Aueusi 	1978 	- 	,l:iris cr..Aoüt 

Chain stores [nkpendcnt stores All 	stores 

Magasins a succursales Magasins independants Ensemble dcs magasins 
Kind of hustnes 

Sales Change Sales Change Sales Change Genre de commerce 
1978/1977 1978/1977 1978/1977 

Vntes Variation Ventes Variation \'entes Variation 
No 

$000 $'OOO 	% $'OOO 
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PRFLIMINAR\ ESTIMA'll'S 

TABLE 11. Retail Trade. Chain and In(lcpendent Stores, by Kind of Bust tess 

Saskatchewan 

Akipusi1978 	Aoüt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins independants 

All stores 

Ensemble dcs magasins 

Sales Change Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

Ventes Variation Ventes Variation \'entes 'artation 
No.  

$ '000 % S '130 

I x x x x 313.886 + 	I 5.9 

2 x x x x 12.353 + 29.0 

3 ki x x x x 2.176 + 	17.1 

4 17.394 + 	11.9 - - 17.394 + 	11.9 

5 

All 	other 	od 	stores 	................................. 

11.837 + 	7.1 2.646' ,,, 14,484' + 	13.2 

6 3. 724 + 	16.7 13,956 + 32.8 17.680 + 	29.1 

7 2.695 + 	1.4 682' , 3,378' + 	7.6 

8 64.2 9 5 + 	10.6 64.295 + 0 

9 851 * .., 851 * 

10 2.040 0.1 16.796 + 	2.0 18.836 + 	I 

II 996 + 	21.3 996 + 	21.3 

12 x x x x 4,469 + 	23.1 

13 

Combination stores (groceries and 	meat )................ 

Grocery confectionery and sundries stores ................ 

x x 2.073 + 20.1 

14 

Department 	stores 	................................... 

1.911 + 	25.5 1.670 + 	6.3 3,581 + 	15.8 

IS 

General 	merchandise 	stores 	........................... 

x x x x 3,182 + 	8.8 

16 -- 164' ... 164' 

17 

General 	stores 	....................................... 

Variety 	stores ........................................ 

636 + 	18.3 463' ... 1.099' 2,7 

18 x x x 2,761 + 20.5 

9 

Motor vehicle 	dealers ....................................... 

Used 	car 	dealers ............................................ 

Service 	stations 	...................................... 

-- 1.532' ... 1.537' 

20 

Garages 	....................................................... 

Automotive 	parts and 	accessories stores 	.................... 

Household 	appliance 	slorcs 	......... ................. x x x X 963 ,  

21 

Men's 	clothing 	stores 	.................................... 

Women's 	clothing 	stores 	.............................. 

x x x 2.091 + 	8 7 

22 

Family 	clothing 	stores 	................................... 

Spectalty 	shoe 	stores ........................................ 

x S x x 8.071 + 	12.3 

23 

Family 	shoc 	stores 	..................................... 

Hardware 	stores 	......................................... 

Book 	and 	stationery 	stores ......... 	.... 	.............. x x x x 596 1.9 

24 

Household 	furniture 	stores ................................. 

Furniture. 	TV.. 	radio 	and 	appliance 	stores ................... 

- 360 17.5 360 -17 

25 

Pharmacies, patent medicine and cosmetics stores ............. 

551 + 25.0 734 8.4 I .7' 

26 

Florists 	................................................. 

...... 

...... 

- 4.684' ... 

27 

Jewellery 	stores 	........................................ 

206 + 	26.1 2,126 + 29.2 2.3 

28 

Sporting 	goods 	and 	accessories 	stores 	....................... 

Pcrsonal 	accessories 	stores 	............................... 

12.142 + 	16.0 6.285 + 	11.9 28,427 + 	1.1 

29 

All 	other 	stores 	...................................... 

Il 	stores 	........................................ X2.50 + 	11.5 16S.446 + 	15.0 250.996 + 	14. 1; 

I 
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ISFIMA lIONS PRI;uMtN,41Rl:s 

I .•UII .EA V II. ( tiiiiiiicrce de dtiaiI. uiiagaini i suecursa ks ci iliagasins indépentiints. suis ani le genre de commerce 

SaskatcIiesari 

January-Aug us! 	1978  	Jan vie r-AoCi 

('haiii stores 	 Independent stores 	 All stores 

Magasins 	succursales Maasins indépendanis Ensemble des magasins 
Kind of business 

Genre de commerce Sales Chanic Sales ('hange Sales Change 
1978,1977 - 1978/1977 1978/1977 

Venies Variation Ventes Variat ion Ventes Variation 
No 

$ '000 $ .000 $ '000 

x x x x 239.461 + 16.9 Epiceries 	I3oucheries 	.............................. 

x x x x 85.057 + 15.1 2 

x x x x I 4.5 17 + 2.4 3 

119.624 + 	8.1 119.624 + 8.1 4 

79.978 + 	10.2 19.645* ... 99.623 + 4.7 5 

27.995 + 	15.1 80.812 + 	13.5 108.806 + 13.9 

Epiceries. 	conliscries 	ci 	ariidcs 	divers 	.................... 

6 

18,600 - 	0.2 4.13(1 + 20.4 22.730 + 2.9 

1 ous 	les 	autres 	magasins 	d 'aliments...................... 

Grands 	niagasins 	...................................... 

7 

482,5(19 + 	4.2 482509 + 4.2 8 

4.912 ... 4.912* ,.. 

Magasins 	de 	marchandiscs 	diverscs 	...................... 

9 

06,944 3.1 122.735 . 1.2 

Magasins 	généraux 	.................................... 

10 

8.1)73 + 	15.3 8.073 + 15.3 

('oncessionnaires 	d'automohiles .......................... 

Vendeurs 	d 'automobiles 	d 	ccasion ....................... 

Garages 	.......................................... II 

x x x x 31.821 + 17.5 12 

x .x x x 13.180 + 3.4 13 

14.246 + 22.8 13.048 + 	10.3 27.294 + 16.5 14 

x x x x 20.590 + 11.2 15 

- 1.595 6.6 1.595 - 6.6 16 

4.576 + 	8.7 3.674 11.4 8.25)) + 3.0 

Bazars 	............................................... 

17 

x x x x 20,865 + 12.9 I)) 

- 12.565 ... 12.565* ... 

.. 

19 

x x x 7,505 - 0.9 

Staiions-servicc ....................................... 

20 

x x x x 15,784 + 2.4 

Magasins de piôccs ci 	dacccssoires d'auiomohiles ......... 

Magasins de 	vétements 	pour 	hommes ................... 

Magasins 	de 	vétemenis 	pour dames ..................... 

Magasins 	de 	vélemenis 	pour 	a 	Iiniillc .................. 

Magasins de meuhle, téléviscurs. radios ci aeccssolres 21 

x x x x 60.824 + 9.0 I'h.irmacies. medicamenis brevetés ci produits de hcauté 22 

x x x x 4.655 + 8.3 

Migasins 	de 	cliaussures 	specialisces 	..................... 

Magasins 	de chaussures 	pour 	Ia 	famille 	................. 

Quincailleries 	........................................ 

23 

- 3,846 ... 3,846 ... 

Magasins 	de 	meubles 	................................. 

24 

4,389 + 	16.2 5,697 + 	1.7 10,087 + 7.5 

Magasins 	d'apparcils 	ménagers ........................ 

25 

.38.019 ... 38.0 19 ... 

Librairies 	ci 	papeteries ............................... 

Bijouteries 	.......................................... 

26 

17 + 	10.9 15.402 + 	81 16.809 + 8.3 

Fleurisics 	.......................................... 

Magasins d'articics de sport 	et d'acccssoircs 	............ 

27 

0 + 	10.7 112.187 + 	12.0 199.978 + 11.4 

Magasins 	d'acecssoircs 	personnels ...................... 

28 

92,541 + 10.4 1.209.172 + 	9.7 1,801.713 + 9.9 

Tous 	les 	autres 	magasuns 	............................. 

I';nscnibk 	des 	maasins ............................. 29 
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PRELI M lNAR FSTINIA1ES 

TABLE 12. Retail Trade. Chain and Independent Stores. b.s Kind of Busine.s 

Alberta 

August 	1978 	AuflI 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	i succursales 

Independent 

Magasins indëpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1978/1977 - 197811977 - 1978/1977 

Ventes Variation Venies Varia icon Ventes Variation 
No.  

S '000 5'OOO $ '000 % 

I 59.448 + 30.8 18,867 + 24.6 78.315 + 29.3 

2 5.746' 12,881 * 18.627' 

3 All 	other 	food 	stores 	................................ x x x x 4.314 + 	7.1 

4 82.81(1 + 	6.1 -- - 82.810 + 	6.1 

5 12.296 + 	11.2 6.146 + 	17.7 18.442 + 	13.3 

6 x x x x 24,777 + 	14.6 

7 3.155 + 	7.3 1.206' ... 4.362' + 	16.2 

8 

General 	stores 	.................................. .... 

Motor vehicle dealers ................................ 139.461 + 23.5 139,461 + 	23. 

9 - X X 

0 

Used car dealers .................................... 

6.304 9.4 32,060 4.8 38.364 - 

II Garages ........................................... 3.368 - 	20.2 3.368 . 	2(J2 

12 Automotive parts and accessories stores x x x 8.788 + 	12.3 

13 2.017 + 	13.7 5.523 + 24.3 7.540 + 	21.3 

14 5.592 + 	6.3 4.052' ... 9.644' + 24.5 

IS 

Combination stores (groceries and 	meat) ............... 

4.317 + 	1.7 3.601 + 	14.5 7.919 + 	7.1 

16 

Grocery confectionery and sundries stores ............... 

S X S S X S 

17 

1)epartment 	stores ................................... 

General 	merchandise 	stores ........................... 

x x x 3.381 + 	18.2 

18 

Variety 	stores ....................................... 

x x x x 6,488 -4- 	4.8 

19 x x x 9.353 + 30.4 

20 

Service 	stations 	..................................... 

Hardware 	stores 	........... ....... ............. ..... 

x x x x 2,579 + 	0.9 

21 

Men's 	clothing 	stores ................................ 

Household 	furniture stores .... 	....................... 

x x x 2.504 + 25.2 

22 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores 2.569 4' 	4.8 13,450 + 	21.2 16,019 + 	8.2 

23 

Specialty shoe 	stores ........... ................ ...... 

Family 	shoe 	stores 	.................................. 

958 + 24.4 972 + 	10.1 1.931 + 	6.7 

24 256 - 	7.1 1,257 + 	14.2 1,513 + 	9.9 

25 

Household 	appliance stores ........................... 

Furniture. TV.. radio and appliance stores .............. 

2.157 + 24.5 1,732' ... 3.889' - 	18.1 

26 

Book 	and 	stationery 	stores ............................ 

x x x x 7.048 + 	35.! 

27 

Florists 	............................................ 

Jewelkry 	stores 	..................................... 

Sporting goods and accessories stores .................. 

2.435 + 	4.0 4.642' ... 7,076' + 3ft2 

28 

Personal 	accessories 	stores ............................ 

33.809 + 	7.1 36.170 + 	15.5 69.978 + 	II 

29 

All 	ocher 	stores 	..................................... 

All 	stores 	........................................ 243.666 + 	13.0 337,522 + 18.1 581.188 + 	15.9 
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ESTIMATIONS PRFI.IMINAIRFS 

I UI I .I'.A 1 12. ( ommerec de detail. riiaga..ins 1 succtir'aIes ci niagaslils indcpendarii. suis ailt Ic genre de commerce 

A Iberia 

Jmuarv-Auiust 	1979 	Jans er-Aoüt 

Chain stores 	Independent stores 	 All stores 

Magasins a succursales Magasins indCpendants Ensemble des magasins - . - Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

Ven tes Variation Ventes Variation Ventes Variation 
No 

$ $ ()() . $ '000 

466.183 + 26.4 129.461 + 	17.1 595.644 + 24.3 I 

37.042 + 	25.3 89.432 ... I 26,475* + 	32.7 2 

35.44(3 + 	10.3 3 

585.453 + 	9.4 585.453 + 	9.4 4 

84.074 + 	12.5 44.762 + 	1,7 128.835 + 	8.5 5 

x x x x 177,185 + 	14.8 

Grands 	niagasins .................................... 

6 

21.555 + 	4.4 8,225 + 26.1 29.780 + 	9.6 7 

1.081.443 4- 	22.0 1.081.443 + 22.0 

Epiceries 	Boucheries ............................... 

8 

x x x x 

Epicerics. 	conliseries 	ci 	articles 	divers 	.................. 

'I'ous 	les 	autrcs 	magasins 	d 'alimenis .................... 

9 

212.967 4.8 261,758 -. 	4.1 

Magtsins de 	marchandises diverses 	.................... 

10 

26.338 . 	14.4 26.338 14.4 

rs4agasins 	gCncraux 	.................................. 

Baars 	............................................. 

II 

x x x 66,471 + 	15.9 

Concessionnaires 	d 'automobiles ........................ 

Vendeurs d'automohiles d'occasion :..................... 

12 

14.281) + 	8.9 42.904 + 	16.7 57,184 + 	14.7 

Stations-service ...................................... 

Garages 	........................................... 

13 

40.808 + 	7.6 27.797 ... 68.605* + 	19,1 

Magasins de piCces ci d'acccssoires d'automobiles ........ 

Magasins de vi3iernents pour hommes .................. 

14 

28.957 + 	7.7 23.116 + 	5.2 52.073 + 	6.6 Magasins (IC 	vCtcments 	pour Ia 	('amille ................. IS 

x x x x x x Magasins di.' chaussures 	specialisecs .................... 16 

x x x x 23,717 + 	15.3 Ii 

x x x 47.593 + 	5.3 18 

x x x 64.163 + 29.1 

Magasins de v6emen1s pour dames .................... 

Magasins de chaussures pour Ia 	I'amille 	................ 

Magasins 	de 	mcubks ................................ 19 

x x x 19.405 + 	10.2 20 

x x x x 17,329* ... 

Quincaillcries 	....................................... 

Magasins de meuhlcs, iëléviseurs. radios Ct accessoires., 21 

20.016 + 	7.0 101,033 + 23.0 121.049 + 20.0 Pharmacies. médicaments brevetCs ci produits de heauté - 22 

7.053 ... 6.420 + 28.7 13.473* + 34.9 23 

2.142 + 	2.7 11.603 + 	16.0 13.745 + 	13.7 24 

16,346 + 20.0 12.044 17.5 28.391 + 	0.6 

Magasins d'appareils 	mënagers ........................ 

25 

x x 55,971 ... 

Librairics 	ci 	papeteries ............................... 

Magasins d'articics de sport ci d'accessoircs 	............ 26 

92 + 	5.0 23,747 + 	15.1 40.039 + 	10.7 

Flcurisics 	.......................................... 

Bijouteries .......................................... 

27 

.440 + 	9.7 241.867 + 	6.3 501.307 + 	8.0 

Magasins d'accessoires 	personnels ...................... 

28 

1.796.416 + 14.4 2.453,050 + 15.5 4.249.466 + 15.0 

bus 	cs 	autres 	magasins ............................. 

Ensemble 	des 	Inagasins ............................. 29 
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PRELIMINAR\ EsTJNJATF:s 
TABLE 13. Reijil Trade. Chain and Independent Stores. ls kind ol Husiiics 

Rn Ii 'h ('ol tint bia 

Augui 	19 7 	.Ao6i 

Kind ol business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

M.tgastns indépendants 

All 	stores 

Ensemble de 	niagasins 

Sales Change Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

Ven tes Varit lion Ven tes Viination \'e n tes Variation 
No.  

$ '000 % $ '000 5 '000 

I Combination 	stores (groceries 	and 	meal) .............. x x x x I 16.560 + 	15.8 

2 x x x x 27.654 + 	2.7 

3 827 + 	11.6 11,934 + 	2.2 12.761 + 	2.8 

4 Department 	stores .................................. x x x 

5 15.437 + 	10.9 1,981 ... 17.4 l9 + 	4.0 

6 x x x 10,667 

7 4.439 + 	7.2 1.970 + 	10.8 6.410 + 	8.3 

8 x x x x 140.321 + 	0 

9 Used 	car 	dealers 	................................... x x x 

10 7.629 + 	8.5 46,068 + 	17.4 53.696 + 	101 ,  

II Garages 	.................... 	............... 	...... 6.484 + 	16.4 6,484 + 	l( 

12 .508 + 	0.3 8,074 + 	17.6 9.581 + 	14.5 

13 Men's 	clothing 	stores 	............................ 	. 2,569 2,750 ... 5,319* 

14 5.632 + 26.5 4.775 + 	3.2 10.407 + 	14.6 

IS Family 	clothing 	stores 	.............................. 4.580 

...... 

+ 	1.5 3.781 ... 8.360 10.4 

16 

Grocery contclionery and sundries stores ......... ...........

All 	other 	food 	stores 	................................... 

x 

...... 

x x x 937 + 26.2 

17 

General 	merchandise 	stores ............................. 

Family 	shoe 	stores 	.......................... 	....... x x x x 4.232 + 	4.1 

18 

General 	stores 	........................................... 

Variety 	stores ......................................... 

x x x x 5.997 + 	5.8 

19 

Motor 	vehicle 	dealers ..................................... 

................ 

x x x 8.246 

20 

Service 	stations 	........................................ 

x 

............. 

x x x 1.423 

21 

Automotive 	parts 	and accessories stores 	................... 

x x x 7.174 + 	10.7 

22 

Women's 	clothing 	stores 	............................... 

9.457 + 	7.0 18.327 + 	15.8 27.784 + 	12.7 

23 

Specialty 	shoe 	stores ....................................... 

906 

....... 

+ 	25.5 1,639 - 	12.3 2.545 - 	1.7 

24 

Hardware 	stores 	................... 	......... 	............ 

Household 	furniture 	stores .... 	....... .......................... 

2.271 + 	27.1 2.271 + 	27.1 

25 

Household 	appliance 	stores 	................................. 

Furniture. TV 	radio and 	appliance stores .................... 

Pharmacies, patent 	medicine and cosmetics stores .......... 

2.969 + 25.7 3,758 + 	5.0 6.727 + 	13.3 

26 

Book 	and 	stationery 	stores ................................ 

S X X 5 9.449 + 	11.2 

27 

Florists 	.......................................................... 

Jcwellcry 	stores 	....................................... 

2.963 -i- 	4.2 9,534 2.0 12,497 + 	I 

28 

Sporting 	goods 	and 	accessories stores 	......................... 

Personal 	accessories 	stores 	............................ 

47.38(1 + 	17.8 44,074 + 	15.4 91.454 + 	I 

29 

All 	other 	stores 	...................................... 

All 	'lorcs 	........................................ 302.795 + 	14.6 405.461 + 	14.2 708,256 + 	14.4 
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ESTIMATIONS PRELIMINAIRIS 

I AB1J'.AI. 13. ( oniiucrcc de déiail. magasins a succuirsales et utiagasitis iuidëpcndauii, iiii ant Ic genre tic coniflierce 

Co lonu hie-Bri i ann it1 tic 

January-A Ilgusi 	1978 - Jan vier-Aoii 

Chain stores 	Independent stores 	 All stores 

Magasins ft succursales Magasins indépendanis Ensemble des magasins 
Kind of business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genrc de commerce 
1978/1977 	 1978/1977 	 1978/1977 

Vn tes 	Variation 	Venies 	Variation 	Ven tes 	Variation 

$ '000 	 I 	S '000 

x x x x 919.876 + 16.2 Epiceries 	I3oucheries 	............................. 

x x x . 208.281 + 6.5 2 

6,587 + 3.3 95,180 + 15.2 101767 + 14.4 

Epiceries, 	conhiseries 	ci 	articles 	divers 	.................. 

3 

X .5 - - x x 

rlous 	les 	attires 	niagasins 	d 'alimenis .................... 

4 

106,074 + 4.3 12.593 1  I 18.667* - 1.2 

Grands 	magasins .................................... 

Magasins de 	marchandises 	diverses 	................... S 

X S S x 67.177 + 34.4 6 

31,234 + 3.2 13.594 + 9.8 44,828 + 5.1 

.. 

7 

x x 1.086.586 + I8.7 

Magasins 	généraux 	.................................... 

S 

x x x x 

Bazars 	............................................... 

('oncessionflaires 	.I 'automobiles 	.......................... 

9 

294.036 + 15.1 351,148 + 13.3 

Vendeurs 	d 'automobiles 	d 'occasion ....................... 

Stations-service .......... 	.......................... ID 

(iT,232 ... 61.232 ,.. Garages 	.......................................... ii 

11,425 + 4,5 57,017 + 16.5 68.442 + 14.3 

.. 

12 

18,233 + 19.1) 17.630 5.8 35.864 + 5.3 

Magasins de 	pieces ci d'accessoires d'automohilcs ......... 

.. 

13 

40,369 + 20.9 35.123 + 1.7 75,492 + 11.1 14 

29.462 0.9 24.865 + 11.6 54,327 + 4.4 

Magasins tie 	vCtemenis 	pour 	homities .................. 

Magasins tie 	v3iements 	pour 	Ia 	lamille ................ IS 

x x x x 6.370 + 13.2 16 

x x x 29.071 + 8.3 

Magasins 	de 	vétemenis 	pour 	dames ..................... 

Magasins 	de 	chaussures 	specialisces ..................... 

17 

x x x x 41.895 + 12.9 

.. 

IS 

x x x x 57,045 + 25.(J 

Magasins 	tie 	chaussures 	pour 	a 	familk 	................. 

Quincailleries 	........................................ 

19 

x x x x 12.642 18.9 

Magasins 	de 	meuhies 	................................. 

20 

x x x x 51.266 0.1 

Magasins 	d appareils 	mCnagers ......................... 

si Magans de meuhle. lClCviseurs, radios ci accessoires ... 21 

71,724 + 15.6 134.571 + 14.4 206.294 + 14.8 Pharmacies. niCdieanienis brevetCs ci produits de heauic 22 

6,324 + 22.8 12,269 + 3.1 18,594 -4- 9.1 23 

- 18,165 4- 16.6 18.165 + 16.6 24 

20,388 + 17.3 24.297 + 6.3 44.685 + 11.0 

Librairies 	ci 	papelerie' 	............................... 

Fleuristes 	........................................... 

25 

x x x 65,853 + 4.8 26 

'9 + 12.9 66.200 + 15.2 84.159 + 14.7 

Bijouterics .......................................... 

Magasins 	d'ariicics 	tie 	sport 	CL 	d'accessoires 	............ 

27 

. + 9.5 362.273 + 33.8 671.296 + 21.4 

Magasins 	d'accessoires 	personnels ....................... 

28 

2,173,578 + 12.2 3.045,570 + 17.9 5.219.149 + 15.4 

Tons 	les 	autres 	magasins 	............................. 

EneunhIe 	tics 	magasins ............................. 29 
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PREIJMINAR ESTIMAIF 

TABLE 14. Retail Trade. Chain and Independent Stores. I)N kind of lisiiies 

Metropolitan VaricoU%er 

August 	1978 	Aunt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	succursales 

Independent 

Magasins indpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
I97X/l77 l978/I'77 - 1978/I77 

Veittes Variation Ventes Variation Ventes Variation 
No .  _______________ _______________ 

$ '000 $ '000 $ '000 

x x x x 50.939 + 26.9 

2 Grocery con6xtionery and sundries stores ... ....... . 	... x x x x 13.464 + 	3.4 

3 655 + 	11.3 6.287 + 	7.6 6,942 + 	7.9 

4 61.331 + 	13.1 - 61.331 + 	13.1 

S 5.117 + 	2.7 376 - 	5.1 5.492 + 	2.1 

6 5 + 	12.6 599 + 	12.6 

7 925 + 	12.0 I 16' ... 1.040' + 	6.2 

8 Motor 	vehicle 	dealers 	.............. 	............. - 72.632 + 	24.1 72,632 + 	24.1 

9 Used 	car 	dealers 	................................... - 298' ... 298' 

10 4.418 5.4 23.239 + 27.9 27.656 + 21 

II Garages 	.......................................... - 3.831 + 	19.6 3,831 + 	I 

12 x x x x 2.641 + 	13.9 

13 Men's 	clothing 	stores 	.......................... . 	.... 1.976' 855 + 29.2 2.831' + 34.8 

14 3.086 + 34.0 2.647 5.9 5.733 + 	12.0 

IS 

Combination stores (groceries and meal) ................. 

1,909' ... 1.675' ... 3.584' - 20.5 

16 

All 	other 	food 	stores 	.................................. 

Specialty 	shoe 	stores ................................ 

... 

x x x x 437 + 21.4 

17 

Department 	stores ..................................... 

General 	merchandise 	stores ............................. 

Family 	shoe 	stores 	................................. x x x X 1.736 - 	9.6 

IS 

General stores .........................................

Variety 	stores ......................................... 

- - 1.035 4.6 1.035 - 	4.6 

19 Household 	furniture 	stores ........................... 

....... 

... 

x x x 4,954' 

20 

Service 	stations 	....................................... 

Household 	appliance 	stores 	.......................... 

... 

x x x x 564' 

21 

Automotive parts and accessories stores .................. 

Furniture. 	T.V., 	radio 	and 	appliance 	stores ............. 

... 

x x x x 3.648 + 	31.7 

22 

Women's 	clothing 	stores 	............................... 

Family 	clothing 	stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 7,749 + 22.3 6,784 + 	25.6 14.533 + 23.8 

23 

... 

x x x x 1.070' 

24 

Hardware 	stores 	...................................... 

- 

... 

1,009 + 24.7 1,009 + 24.7 

25 1. 7 56 

... 

+ 	19.5 1.750' ... 3.505' 4.9 

26 

Book 	and 	stationery stores .............................. 

Sporting 	goods 	and 	accessories 	stores 	................. 

... 

... 

x x x x 3.774 + 

27 

Florists 	.............................................. 

Jewellery 	stores 	....................................... 

2.419 + 	15.5 5.853 - 	3.2 8,271 + 	I 

28 

Personal 	accessories 	stores .............................. 

21.30 7  

... 

+ 20.5 18.819 + 	4.6 40,125 + 	11 

29 

All 	other 	stores 	...................................... 

All 	sinres 	....................................... ...154,890 + 15.9 188,787 + 17.2 343.676 + 	16.7 

I 
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ESTIMATIONSPRELIMINAIRES  
I ABLEAU 14. ('omunerce de délail. ullagasins a succursales ci Iclagasins indpendanIs. sLuisant Ic genre de commerce 

Lone méiropolilaiiie de Vancou%er 

Januarv-Auu',i 1978 Janvicr-Aoüt 

Chain stores Independent stores All 	stores 

Magasins a succursales Magasins independants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1978/1977 1978/1977 1978/1977 

Venies Variation Ventes Variation Ventes Variation 
No 

$ '000 " $ '000 S '000 

x x x x 4 17.242 + 	14.5 Epiceries 	- 	Boucherie', 	.............................. 

x x x x 106.148 + 	11.3 2 

5.345 + 	1.6 50.782 + 	19.1 56,126 + 	17.2 

Epiceries, 	confiseries 	cc 	articles 	divers 	................... 

3 

432.571 + 	14.9 432,571 + 	14.9 

Totis 	les 	autres 	magasins 	d'alirnents ..................... 

4 

37.968 8.7 2.864 2.3 40.832 8.3 5 

- 3.713 19.8 3.713 19.8 6 

5.937 + 	5.3 1.023 10.5 6.960 + 	2.6 

(;rands 	niagasins 	...................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

7 

573.455 + 20.8 573,455 + 20.8 

Magasins 	gënëraux 	.................................... 

8 

161,505 

I .738 ... 

+ 	18.8 

I ,738 

197.875 

... 

+ 	14.7 

BaLars 	............................................... 

Conccssionnaires 	d'automohiles .......................... 

9 

10 

- 32.041 + 23.8 32.041 + 23.8 II 

x x x x 19.293 + 	15.8 

Vendcurs 	d 'automobiles d 'occasion ....................... 

12 

14.016 + 	17.2 6,163 6.9 20.179 + 	8.6 

Stations-service .......................................

Garages ...........................................

Magasins de piôces cc d'accessoires d'auiomohiles ......... 

13 

22,088 + 24.2 20.408 5.2 42.497 + 	8.0 

Magasins de vëtemencs 	pour hommes ................... 

14 

11.995 + 	19.5 12.090 2.7 24.085 + 	7.1 Magasins 	dc 	viccmencs 	pour 	Ia 	famille ................ IS 

x x x x 3.069 + 	11.9 16 

x x x x 12,882 + 	9.8 

Magasins de vëtements pour dames ..................... 

17 

- 7.669 .-. 	6.8 7.669 6.8 

.. 

IS 

x x 33.708 + 	16.4 19 

S X x x 4.418 ... 20 

x x x x 21.812 3.2 

Magasins 	de 	chaussures 	specialisces ..................... 

Magasins 	de 	chauscures 	pour 	Ia 	amille 	................. 

Quincajilerjc' 	............ 	............................. 

Magasins de meuhlcs. téléviscurs, radios Ct acccssoires ... 21 

52.763 + 	21.1 5 1.624 -+ 	28.0 104.387 + 24.5 

M.igasins 	le 	mcuhlcs 	................................. 

Pharmacies. médicaments hrcvetcs et produits de heauté . 22 

x x x x 9.407 7.1 

Magasins 	d'appareils 	menagers ........................ 

23 

- 7,811 + 	5.1 7,811 + 	5.1 

Librairics 	cc 	papeceries ............................... 

24 

12,882 + 	16.5 12,951 0.2 25,833 + 	7.4 

Flcuristes 	.......................................... 

Bijouteries .......................................... 25 

x x x x 30.979 -- 	2.5 Magasins d'articics de sport 	cc 	d'acccssoires 	............ 26 

' 4.404 

-13,980 

+ 	10.0 

+ 	7.7 

44.683 

147,399 

+ 24.2 

+ 33.2 

59.087 

291.389 

+ 20.4 

- 	1.0 

Magasins 	d'accessoircs 	personnels ...................... 27 

28 

1,124,926 + 	9.3 1,462,282 + 20.9 2,587.207 + 15.6 

Iou', 	les 	,iutres 	mIL'asins 	............................. 

I'nse,ubk 	des 	luagasins ............................. 29 
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PRELIMINARN ESTIMATIS 

JARI F 15. Retail Trade. Chain and Independent Stores. h Kind of Busiites 

\ukon and Norihs est lerritories 

,Aii1uisi 	1978 	r\o(it 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 	i succursales 

Independent 

Magasins indépendanis 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
197811977 1978/1977 1978/1977 

Ventes Variation Ventes Variation Venics Variation 

No.  
$ '000 $ '000 	c $ '000 

I x 	 x x 	 x 2.460 	+ 25.4 

2 Grocery conléctionery and sundries stores 433 	 .. 433* 

3 All 	other 	food 	stores 	...............................  230 	 ,.. 230* 

4 X 	 X - X 	 X 

5 x 	 x x 	 x 302* 

6 

Combination stores (groceries and meat ) ............... 

x 	 x x 	 x 4.702 	+ 	12.9 

7 

Department 	stores ................................... 

x 	 x x 	 x 412 	+ 21.0 

8 

General merchandise storc' ........................... 

General 	stores 	...................................... 

Motor 	vehicle 	dealers 	..... 	.......... 	.... 	..... 	....... 3,06(1 	+ 	29.5 3.060 	+ 29 

9 

Variety 	stores ................................ ....... 

Used 	car 	dealers 	..................... 	.............. x 	 x x 

10 Service 	stations 	....................................  698 	+ 	3.7 698 	+ 	I -.  

II 

. 

. 

- X 	 X X 

12 Automotive parts and accessories stores -- x 	 x x 	 x 

13 - 72 	+ 	14.6 72 	+ 	14.6 

14 

Garages 	........................................... 

Women's 	clothing 	stores 	...... 	................ 	...... - 65 	+ 	8.9 65 	+ 	8.9 

IS - X 	 X X 	 X 

16 x 	 x x 	 x 

17 

Family clothing stores ............................... 

Family shoe stores X 	 X X 	 X 

18 

Men's clothing stores ................................ 

.- 	 -- X 	 X X 	 X 

19 

Specialty shoe stores ................................. 

Household lirniture stores x 	 x x 	 x 

20 

Hardware 	stores 	.................................... 

Household 	appliance 	stores 	..........................  x 	 x x 	 x 

21 Furniture. TV.. radio and appliance stores - x 	 x x 	 x 

22 Pharmacies, patent medicine and cosmetics stores x 	 S 

. 

x 	 x 299 	+ 	1.4 

23 - S 	 x x 	 x 

24 - x 	 x x 	 x 

25 

Book and stationery stores ............................ 

Florists ............................................ 

- 252 	+ 	2.3 252 	+ 	2.3 

26 

Jcwellcry 	stores ..................................... 

Sporting goods and accessories stores 129* 	 ... 129 

27 21 x 	 x x 

28 

Personal 	accessories 	stores ............................ 

X 	 X X 	 X 2.509 	+ 27 

29 

All 	other 	stores ................. .................... 

All 	stores 	........................................ 7.694 	+ 	4.1 10,078 	+ 30.7 17.772 	+ 	17.7 
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ii I\IATR)NS PRII,I\1INAIRES 

I \ UI I 	I 	I . ( oiiir 	diiii. ii. .isns I stit'eur'alcs ct II1agi'sin' indepciidan1'. stji ,iant Ic genrc de coiiiiucrce 

\ukun ci lerri lnure. (in Nord-Oucsi 

Janu,ir -August 	1978 	Janvir-Aoi 

Chain stores 	 independent stores 	 All stores 

Magasins 	succursales Magasins indpendants Ensemble des magasins 
Kind of business 

Sales 	('hange 	Sales 	Change 	Sales 	Change 	 Genre de commerce 
- 	197811977 	- 	1978i1977 	 1978/1977 

Ventes 	Variation 	Ventes 	Variation 	Ventes 	Variation 
No 

$ '000 	 5 'OO() 	% 	S'OOO 

x 18.280 + 23.1 

2,849 ... 2.849 ... Epiceries, 	conhiseries 	et 	articles 	divers 	................. 2 

1.859 5.6 1.959 5.6 3 

x x 4 

x x I .4R5 ... 5 

x x 33.587 + 	17.9 

Epiceries 	Boucheries 	................................I 

Magasins 	giniraux 	................................. 6 

x x 2.728 + 	17.3 

lous 	lesautres 	magasins 	d'ahiments ..................... 

7 

21.321 + 	34.5 21.321 + 34.5 

Grands 	magasins ..................................... 

8 

x x x x 

Bazars 	.............................................. 

9 

.. 

4.536 + 	12.4 4.536 + 	12.4 

Concessionnaires 	d'autornohiles ......................... 

Vendeurs 	d'automohiles 	doecasion ...................... 

10 

x x x x Garages 	.......................................... 

x . x x 12 

.. 

504 0.9 504 0.9 13 

493 + 	7.8 493 + 	7.8 14 

x x x x 

Stations-service ....................................... 

..II 

15 

x x x x 16 

x x x x 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	de 	vt5tcnienls 	pour 	dames ..................... 

Magasins 	de 	viements 	pour 	Ia 	t'arnille .................. 

17 

x x x 

Magasins 	de 	vélements 	pour 	liomnies ................... 

18 

x x x x 19 

x x x 

Magasins 	de 	chausstires 	pour 	a 	I'amille 	................. 

Magasins 	de 	metibles 	................................. 

20 

x x x x 

Magasins de 	pi&es ci tl'accessoires d'automohilcs ......... 

Quincaihlcries 	........................................ 

Magasins 	d'appareils 	menagers ........................ 

Magasins de meubles, televiseurs. 	radios ci accessoires ... 21 

x x 2,300 + 	4.7 Pharmacies. midicaments breveics ci produits de heauté 22 

x x x x 

Magasins 	de 	chaussures 	spcialises 	..................... 

23 

x x x x 24 

1.293 3.5 1,293 3.5 25 

890 4.7 890 - 	4.7 

Librairies 	ci 	papeteries 	............................... 

Magasins d 'articles de sport ci 	d 'accessoircs 	............ 26 

x x x x 

Fleuristes 	.......................................... 

Bijouleries 	.......................................... 

27 

x x 15,2(19 + 25.2 

Magasins 	d'accessoircs 	personncls ...................... 

28 

68,256 + 31.0 122.343 + 20.0 

'l'ous 	les 	autres 	magasins 	............................. 

Euse,.ible 	des 	magasins ............................. 29 

'I 

x 	 x 

x 	 x 

x 	 x 

x 
	

x 

x 

x 

+ 8.6 
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PREI,1slINARV FIST IMAfF 

I'ABL.F 16. Retail Irade. (haiti and Independent Stores. h Kind of Ho si icss 

Canada 

August 	I 978 	Ao(it 

Kind of business 

Genre de commerce 

('ham 	stores 

Magasins ii succursales 

Independent 

Magastns independants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

'/entcs Vtrtat,on Ventes Variation Ventes 'variation 
No.  

S '000 . S '000 ". S ,000 

I 751.00 I + 	19.7 314,931 + 	14.8 1.065.932 + 	18.2 

2 49.265 + 24.6 261.000 + 	19.7 310.264 + 20.5 

3 7.808 + 	5.7 90.656 + 	12.6 98.464 + 	2.0 

4 Mt9.529 + 	9.8 . 609.529 + 	9.8 

5 119.143 + 	4.9 32,248 - 	0.9 151.392 + 	3.6 

6 31,7(19 + 	8.4 95,956 + 	14.9 127.666 + 	13.2 

7 55.0(15 + 	0.5 18.777 8.7 73.783 1.9 

8 Motor 	vehicle 	dealers 	............................... 16.832 + 26.6 1.141,730 + 	18.6 1.1 58.562 + 	I 

9 25.518 + 	31.1 25.518 + 	311 

10 77.917 + 	4.6 341,562 + 	10.2 419.478 + 

II 91.964 + 24.5 91.964 + 	24.' 

12 15.156 + 	13.2 102.602 + 22.3 117.757 + 	21.0 

3 21 602 + 	15.4 40.972 + 	19.2 62.574 + 	17.8 

4 54.804 + 20.4 47.370 + 	14.4 102.174 + 	17.5 

IS 

Combination 	stores (groceries and 	meat 1 ................ 

34.774 + 	6.1 43.256 + 	11.5 78.030 + 	9/I 

16 

Grocery conhctionerv and sundries stores ................

All 	other 	food 	stores 	.................................. 

2.491 + 29.4 3.13(1 3.4 5.621 + 	8.8 

17 

Department 	stores .................................... 

General 	merchandise 	stores ............................ 

29(145 + 22.3 16.063 6.7 45.108 + 	10.!) 

18 

General 	stores 	....................................... 

Variety 	stores ........................................ 

7.924* ... 55,824 + 	16.1 63,749 + 	6.9 

19 

Used car dealers ..................................... 

14.326 

.. 

+ 	4.5 83.518 + 	19.3 97,845 + 	16.9 

20 

Service 	stations 	...................................... 

Garages ............................................ 

3.117 3.0 17.362 1.6 20.478 1.8 

21 

Autoniotive parts and 	accessories stores 	................. 

Men's 	clothing 	stores 	................................. 

8.151 * 37.729 + 	18.2 45.879 + 	4.2 

22 

Women's 	clothing 	stores 	.............................. 

Family 	clothing 	stores 	................................ 

Phartiiacics, patent medicine and cosmetics stores 37,297 + 	6.8 137.835 + 	15.8 175.132 + 	13.7 

23 

Specialty 	shoe 	stores .................................. 

Family 	shoc 	stores 	................................... 

Household 	furniture 	stores ................. ......  ... ... 

10.305 + 	4.8 17.030 + 	17.2 27.335 + 	2.2 

24 

Hardware 	stores 	..................................... 

777 + 	0.6 17,762 + 	12.0 8.539 + 	11.5 

25 

Household 	appliance 	stores 	............................ 

Furniture. TV 	radio and appliance stores ............... 

.Jewellcry 	stores 	.................. 	............ 	...... 17.816 + 	22.8 26.249 + 	5.1 44.065 + 	11.6 

26 

Book 	and 	stationery 	stores ............................. 

Sporting goods 	and 	accessories 	stores 	................. 5.874 + 	9.5 66.580 + 	31.3 72.455 + 29 

27 

Florists 	............................................. 

23.181 

.. 

+ 	1(11.2 66.433 + 	15.0 $9,614 + 	I 3 

28 

Personal 	accessories 	stores ............................. 

344.6(14 

.. 

+ 	3.3 333.718 + 	6.6 678.321 + 

29 

All 	other 	stores 	...................................... 

All 	storc, 	......................................... 2.349.454 + 	12.8 3,527.775 + 15.4 5,877,229 + 	14.3 
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I 	
F1MA'rloNs PRELIMINAIRES 

I 	inj:..u. 	iô. (ottititerce de detail. 	flIagains a suceiirsales ci nIagain% indépendants. suiaiit Ic genre de conimerce 

Canada 

.l,tilu,ir\ -August1978   Janvier-Ao6i 

Chain stores Independent stores All 	stores 

Magastns a succursales Magasins indcpcndants Ensemble des magasins 
Kind of business 

Saks Change Sales Change Sales Change Genre de commerce 
- 1978/1977 - 1978/1977 197811977 

Venies Variation Ventes Variation Ventes Variation 
No 

$'OOO S'OO() . $'OO() 

5,896,277 + 12.7 2.378.301 + 	13.8 8.274.578 + 	13.0 Epiceries 	Boucheries 	............................. 

340.273 + 16.9 1.885,116 + 	17.0 2.225.389 + 	17.0 2 

66.684 + 8.1 700.517 + 	18.6 767.201 + 	17.6 3 

4.308.799 + 9.0 - 4,308.799 + 	9.0 4 

788,011 + 7.7 232,041 5.7 1.020.052 + 	4.3 5 

239.213 + 14.2 616.421 + 	11.5 855.634 + 	12.2 

Epiceries. 	conhiserics 	ci 	articles 	divers 	.................... 

Tous 	les 	autrcs 	magasins 	d'aliments ...................... 

6 

391,095 1.5 133,286 + 	0.4 524.381 1.0 

Grands 	magasins ...................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

7 

.953,95 I + 	13.3 9.079,356 + 	13.4 

Magasins 	genéraux 	.................................... 

8 

P 184.807 + 29.9 184,807 + 29.9 

("oncessionnuires 	h automobiles .......................... 

Vendcurs 	d'auiomobilcs 	d'occasion ....................... 9 

• 	,'• '.353,071 + 	6.6 2.942,017 + 	6.4 10 

664.944 + 25.5 664.944 + 25.5 II 

112.221 + 11.2 739.683 + 	13.9 851.905 + 	1.3.5 

Bazars 	............................................... 

12 

159.911 + 9.1 311.455 + 	4.5 471,366 + 	6.0 

Stations-service ...................................... 

13 

386.393 + 14.7 345.140 + 	12.2 731.534 + 	13.5 14 

240.548 + 7.0 295.102 + 	8.1 535.649 + 	7.6 

Garages 	....................................... 	..... 

IS 

17.421 + 104 20.745 - 	1.2 38.166 + 	3.7 16 

204.866 + 4,9 125.075 + 	0.6 329.941 + 	9.0 

Magasins de piôces ci d'acccssoires dautomohiles ......... 

Magasins 	de 	vetements 	pour 	dames ..................... 

17 

63.552 10.4 387.847 + 	12.0 451,399 + 	8.2 

Magasins 	de 	vtcments 	pour 	hommes ................... 

8 

103.732 + 12.6 570.297 + 	14.0 674.028 + 	13.8 

Magasins 	de 	vélements 	pour 	a 	faniille .................. 

Magasins 	de 	chaussures 	specialisees ..................... 

19 

25.253 5.3 127.243 + 	5.4 152.496 + 	3.4 20 

56.893 ... 252.869 + 	10,0 309.763 5.6 

Magasins 	de 	meuhks 	................................. 

Magasins 	d'apparcils 	ménagcrs ........................ 

Magasins de mcuhlcs, tékviscurs. radios ci aecessoires ... 21 

293.647 + 12.5 1.030.790 + 	13.3 1.324,436 + 	13.1 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

Quincailleries 	......................................... 

Pharmacies, médicaments brevetes ci produits de heauté 22 

76.729 + 15.7 110.369 + 	16.5 187.098 + 	16.2 23 

7.193 + 0.5 161.328 + 	15.9 168.521 + 	15.1 24 

131,208 + 17.0 177.088 + 	7.9 308.297 + 	11.6 

F'!eurists 	........................................... 

25 

'2.3 17 + 14.5 483.801 + 	13.3 536.118 + 	13.4 

Lihrairies 	ci 	papeteries ................................ 

Boutcrics 	.......................................... 

26 

, 9.065 + 7.9 460,578 -f 	15.5 609.643 + 	13.5 

Magasins d'articles de sport 	ci 	d 'acccssoircs 	............ 

27 

.497 + 9.6 2.422.320 + 	13.1 4,830.818 + 	113 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

17,234.151 + 10.1 26.124.186 + 12.8 43.358.337 + 11.7 

'I'ous 	Ics 	wires 	magasins 	............................. 

Enseinbk 	des 	magasiuc ............................. 29 
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[ABLE 17. Retail 1 rade. (haiii and Indcpendeiii 	tul es. lo Kmd of Rtitttc 

'Jcs1oiindIa,id - lerre-Neuse 

ink 	98 	.Juillct 

Kind of business 

Genre de commerce 

Chain stores 

Mtg.isttis 	t 	succursales 

Independent 

Magmsmns mndependants 

All 	stores 

Ensemble des magasins 

Sales ('hange Sales Change Sales ('liange 
1978' 1977 1978,1977 1978/1977 

'e lies Va ra lion 'se nies Variation Ve tiles Variation 
No.  

S '000 1
4 S '000 Cil $ '000 

I x x x x 12.487 - 	2.5 

2 Grocery cttnIctionery and sundries store, x x x 13.278 + 	8.8 

3 

Combination stores (groceries and meat) ............... 

x x x x 418 + 25.8 

4 6.156 2.7 6.156 - 	2.7 

5 

All 	oilier 	loot) 	stores 	................................ 

Department 	stores ................................... 

x x x x 6.259 + 	6.5 

6 

General 	merchandise stores ........................... 

General 	stores 	...................................... 1.020 + 	0.9 7.327 + 	15.0 8.348 + 	13.0 

7 VarictN stores ....................................... x x x 2.318 - 	14.2 

8 .s x x x 20,966 + 2 

9 Used 	car 	dealers 	................................... 520 9.0 520 -- 

10 Service 	slalions 	..................................... x x x x I 1.098 + 	2 

II 

Motor 	vehicle 	dealers ................................ 

Garages ........................................... 693 7.1 693 T 

12 Automotive parts and acceisorles stores x x x x x 

13 x x x x 286 + 27.0 

14 Women's clothing stores 	............................. 767 + 	25.7 224 + 	18.7 992 + 	24.1 

IS Family 	clothing 	stores 	............................... 1.444 + 	16.7 1.032 + 	6.4 2.476 + 	12.2 

16 Specially shoe stores x x x x 

17 413* 162 + 	5.8 575 + 26.9 

18 Hardware stores .................................... 32 I ... 32 I 

19 Household Furniture stores 672 7.6 672 - 	7.6 

20 Household appliance slores ........................... x x x .s 348 + 27.8 

21 

Men's 	clothing 	stores ................................ 

Furniture. 	IV.. radio and appliance stores .............. x x x 1,637* 

22 Pharmacies, patent medicine and cosmetics stores x x x 4,207 + 	6.9 

23 

Family 	shoc 	stores 	.................................. 

Book and stationery stores 134 + 	10.4 134 + 	10.4 

24 Florists ............................................ 77 + 	5.1 177 + 	5.1 

25 kwellery 	stores 	..................................... x x x 465 + 	0.1 

26 Sporting goods and accessories stores - I .068 ... 1.068k 

27 X S S S X \ 

28 

Personal 	accessories 	stores ............................ 

x x x x 8.357 + 	.52 

29 

All 	oilier 	stores ..................................... 

All 	stores 	........................................ 36,072 + 	3.2 70.783 + 	15.3 106.855 + 10.9 



' 	 I I l\I t I IU\ lfl \ 1511 S 

I \ It I I 	I 	I. ( 	rniiici 	iIi,i I I. Ii,IL,tIII 	a succursales et IIiagains iuidcpciidaiil. sukaw Ic genre de commerce 

Prince I.dsard hiand - IIe-du-Pririce-Edouard 

.Iulv 	11)78 	inflict 

Chain stores Independent stores All 	stores 

M agasins it succursalcs M agasins indépendanis Ensemble des magasi ns 

Sales Change Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

Venics Variation Venics Variation Ventes Variation 

S'oOO 	% $'000 5 ,08 

Kind of business 

Genre de commerce 

x 	 X 

	

4,309 	-4- 	Itt) 

x 

	

487 	+ 2.4 

x 	 x 

x 	 x 

	

152 	+ 3.5 

x 

x 	 x 

x 

x 	 xl 

x 	 x 

I 

	

9,It11 	+ 4.0 

S X 4,376 4. 	10.4 I 

1.489 + 	7.7 1.489 + 	7.7 2 

457* ,. 457* ... 3 

- 4.309 + 	8.0 4 

x x 1.676 + 	26.5 5 

1,656 - 	0.7 .656 0.7 

Epicerics, 	conliserics 	ci 	articles 	divers 	.................... 

6 

220 + 34.0 707 + 	10.5 

Epiceries 	Boucheries 	------------------------------- -- 

Tons 	es 	autres 	magasins 	d'aliments ...................... 

7 

5.952 + 37.0 5.952 + 37.0 

Magasins 	généraux 	---------------------------------- -- 

8 

x x x x 

Grands 	magasins ------------------------------------ -- 

Bazars 	--------------------------------------------- -- 

9 

x x 3,289 + 	13.1 

Magasins 	de 	rnarcltandises 	diverses 	-------------------- -- 

10 

208' ... 208' ... 

Concessionnaires 	d'autoiiiohiles .......................... 

II 

x x 551 * ... 

Vendeurs 	d'automohiles 	d'occasion ....................... 

12 

x x 105* ... 

Stations-service ....................................... 

Garages 	............................................ 

Magasins de pièces ci d 'accessoires d 'automobiles ......... 

13 

290 + 	1.2 442 + 	2.0 14 

x x x x 

Magasins 	de 	vétements 	pour 	dames ..................... 

Magasins 	de 	vétemenis 	pour 	Ia 	IimiIIc .................. IS 

x x x 16 

x x x x 

x x x x 

x x x x 

x x x x 

Magasins dc vétemenis pour 	hommes ................... 

m 20 

x x x x Magasins dc mcuhks. iélëviseurs. radios et accessoires ... 21 

x x 717 + 27.7 Pharmacies, medicaments brevetés ci produits dc heautC - 22 

x x x 

Magasins 	de 	chaussures 	spécialisécs 	..................... 

Magasins de chaussurcs 	pour Ia 	famillc 	................17 

23 

x x x x 

Quincailleries 	.......................................18 

Magasins 	de 	meubles 	................................19 

24 

x x 109 + 23.4 

Magasins 	d'appareils 	énagers ........................ 

25 

169' ... 169' ... 

Librairies 	Ct 	papcicrics 	............................... 

Magasins d'ariicics dc 	sport ci 	d'acccssoircs 	............ 26 

x x 158 13.5 

Fleuristes 	.......................................... 

Bijouleries 	.......................................... 

27 

x x 3.750 9.5 

Magasins 	d'accessoircs 	personnels ...................... 

28 

21.510 + 16.6 31.320 + 12.3 

Tous 	Ics 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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Rl. 	lll) i'ii INIA I l'."i 

TAI3I.F 18. Retail Trade, Chain and Independent Stoics. Os kitid ol Riisiiics 

Nosa Scotia - Noiiclle-Fcosse 

Juts 	1978 	Juilki 

Kind of business 

Gcnre de commerce 

Chain stores 

Magasins 	i succursales 

Independent 

Magasins indpcndants 

All 	stores 

Ensenible des niagasins 

Sales Change Sales Change Sales Change 
- 1978/1977 1978/1977 - 1978/1977 

'eiite' Variation Ventes Variation Venics Variation 
Now 

S '000 

 

$ '000 $ '000 1-6 

I x x x x 36.701 + 	16.9 

2 x x x x 6.698 5.7 

3 All 	other 	loud 	stores 	................................ x x x x 1.632' 

4 13.823 + 	8.1 13.823 + 	8.1 

5 x x x x 6.438 + 	31.4 

6 -  3.522 - 	9.8 3,522 - 	9.8 

7 3.856 + 	0.8 649 + 20.0 4,505 + 	3.2 

8 - 38,877 + 28.5 38.877 + 2 

9 - .534' ... 1.534' 

10 

Conibination stores (groceries and meat) ............... 

[)cpartment 	stores ................................... 

714' 17.002 + 	8.7 17.716' + 	-I 

IIGarages  ................... 	... 	.... 	..... 	----- 	...... - - x x x 

12 

Variety 	stores ....................................... 

x x x x 4.405 + 	19.2 

13 

Motor vehicle dealers ................................ 

534 + 	14.6 1.470 - 	0.8 2.004 + 	2.8 

14 1.770 + 	22.1 1,266 + 	9.6 3.036 4. 	16.6 

IS 

Women's clothing 	stores 	............................. 

256 8.1 2.243 + 	21.3 2.499 + 	17.4 

16 

Grocery confectionery and sundries stores ............... 

x x x x x x 

17 

General merchandise stores ........................... 

Family 	clothing 	stores 	............................... 

. 

x x X 941 + 	7.3 

18 

General 	stores....................................... 

Hardware stores .................................... 1. 909  + 	25.3 .909 + 	25.3 

19 

Used 	car 	dcalers .................................... 

Household Furniture stores ............................ x S x 1.421 + 	0.6 

20 

Service 	stations 	..................................... 

x x x x 504' 

21 

Automotive parts and accessories stores ................

Men's 	clothing 	stores ................................ 

Furniture. 	LV.. radio and appliance stores x x x x 2,488 + 23.0 

22 Pharmacies, patent medicine and cosmetics stores 1.488 + 	11.9 5.276 + 	169 6.764 + 	15.8 

23 

Specialty 	shoe 	stores ........................ ......... 

Fa,iiily 	shoe 	stores 	.................................. 

ISO + 30.7 1.390 + 	2.3 1,541 + 	4.6 

24 S X X 366 10.8 

25 

Household 	appliance stores ........................... 

713 + 26.2 218' ... 931' + 	9.5 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores - 1.557 + 	21.5 1,557 + 	2 I 

27 

Florists 	............................................ 

Jewcllery 	stores 	..................................... 

347 1.0 1.359 + 	34.1 1,706 + 	2 	I 

28 

Personal 	accessories stores ............................ 

x x x 24.207 + 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 73.693 + 	6.2 115,403 + 20.7 189.096 + 	14.6 



x 26.722 + 4.3 Epiceries 	Boucheries 	............................. 

x x 8.009 + 12.1 2 

S x 1.921 + 22.5 Tous 	es 	autres 	magasins 	d'alinienis ................... 3 

11.932 + 12.9 

Epiceries, 	confiseries 	ci 	articles 	diver½ 	................... 

4 

.. 

x x 3.314 + 15.3 

Grands 	magasins ..................................... 

S 

x x 5.180 - 9.6 6 

775 6,6 4.023 + 0.2 7 

x x 33,557 + 22.3 

Magasins 	de 	marchandises 	diverses 	...................... 

8 

x x x 

Magasins 	giniraux 	.................................... 

Bazars 	............................................... 

Coneessionnaires 	d'auiomohiles .......................... 

9 

10.434 2.5 10,8 16 4.6 10 

1.584 ... 1.584 

Vendeurs 	d 'automobiles 	d 'occasion ....................... 

II 

x x 3.954 + 9.4 

Garages 	........................................... 

12 

847 - 0.9 1.241 + 3.8 

Stations-service ....................................... 

13 

534 + 19.4 1.962 + 25.2 

Magasins de p1ces ci d'acccssotres d automobiles ......... 

14 

1,193* ... 1.743* gasins 	de 	vêtemenls 	pour 	Ia 	famille ................ IS 

x x x x 

M'agasins de vêtements 	pour hommes ................... 

Magasins 	de 	vitcmcnts 	pour 	daiiies ..................... 

.. 

16 

5 x 926 + 21.9 17 

1.882 + 6.6 1.882 + 6.6 

Magasins 	de 	chaussures 	spécialisces ..................... 

18 

x x 2.645 + 6.8 19 

x x 210* ... 

Magasins 	de chaussures 	pour 	Ia 	famille 	................. 

20 

S x 433 ... 

Quinc,tillertes 	........................................ 

Magasins de meubles, télëviseurs, radios cc acccssoircs, 21 

x x 4.206 + 12.4 

Magasins 	de 	meuhles 	................................. 

Pharmacies. mdicamnents brevetis ci produits de beaute 22 

360* ... 456k ... 

Magasins 	d'appareils 	mcnagers ......................... 

23 

497 + 3.9 497 + 3.9 

Librairies 	ci 	papelerics ............................... 

24 

324 + 15.2 912 + 13.8 

Fleuristcs 	.......................................... 

25 

2.394 + 15.4 2.394 + 15.4 

l3ijouteries 	.......................................... 

Magasins d'arttcles de sport 	ci 	d'acccssoires 	........... 26 

797 + 5.7 928 + 7.0 27 

x x 17.722 3,7 

Magasins 	d'acccssoires 	personnel' 	...................... 

28 

91.348 + 10.5 149.472 + 9.1 

Tous 	Ics 	autres 	magasins 	............................. 

Ense',nbic 	des 	Inagasins ............................. 29 

x 

x 

x 

11,932 

'I 

x 

3.247 

I 
x 

394 

1.428 

550 

x 

x 

'I 

x 

S 

S 

95* 

588 

' 

123 

S 

+ 12.9 

'I 

.5 

+ 2.0 

S 

+ 15.9 

+ 27.6 

+ 20.6 

S 

S 

S 

S 

S 

S 

+ 12.9 

+ 16.2 

x 

+ 7.0 

37 

l: S I ii t IN t" 	In \FFS 

I .Bl.EU IK, ( onimcrce de diail, IliagaiIIs a 'oiccursalcs ci magasins iiidépendanls. suiant Ic genre de commerce 

Nvis Briinssi ick - Nou%eau-Brun ick 

Juls 	1978 	Juillct 

Chain stores Independent stores All stores 

Magasins a suceursalcs Magasins independanis Ensemble des magasins 
Kind of business 

Sales Change 
1978/1977 

Sales Change 
1978/1977 

Sales Change 
1978/1977 

Genre de commerce 

Ventes Variation Vcnt Variation Ventes Variation 
No 

.5 '000 $ '000 	% S '000 
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REVISFI) FSTi1ATFS 

FAHI .F 19. Retail Trade. ('haiii and Independent Stores. b .N Kind of Biisiii&ss 

Q u ci ice 

.luIs 	I )' 	Juilki 

Kind of 	business 

(;enre de commerce 

(hiin 	stores 

Magasins it succurs.iks 

Independent 

Magasins independants 

All 	stores 

Ensemble des magasins 

Saks Change Saks ('hange Sales Change 
19781977 1978/1977 1978/1977 

Ventes Variation Ventes Variation Ventes \ariatton 

No.  
S'OOO $'OOO % S'OOO 51 

I x x x x 270.734 + 2.8 

2 x x x x 113.590 + 15.3 

3 1.468 + 10.9 25.919 + 	11.7 27.387 + 11.6 

4 

Grocery cnketionery and sundries stores ............... 

103.900 + 4.9 - 103.9(X) + 4.9 

5 12.922 + 22.7 6,610 ... 19.532 ,  + 0.2 

6 x x X 21.897 + 3.3 

7 12. 77 5 6.7 7.395 + 	2.6 20.170 3.5 

8 

Combination stores ( groceries and meat) ............... 

General 	merchandise 	stores ........................... 

Motor 	schick 	dealers 	.......... 	........ 	............. - 261.039 + 	11.8 261.039 + II 

9 

All 	other 	kiod 	stores 	................................ 

Department 	stores ................................... 

- 5.305 ... S30Y 

10 

General 	stores 	...................................... 

18.11 9  + 8.9 68.432 + 	12.8 86.551 + 1 7. 

II 

Variety 	stores ....................................... 

- 43.986* ... 43.986* 

12 

Used car dealers ............................... .....

Service 	stations 	..................................... 

2.980 + 5.3 26.954 + 	21.3 29.934 + 19.5 

13 

Garages 	........................................... 

Automotive parts and accessories stores 	................ 

3.410 + 13.3 14.143 + 20.8 17.553 + 19.3 

14 

Men's 	clothing 	stores ................................ 

Women's 	clothing 	stores 	............................. 11.481 

. 

+ 10.5 12.833 + 	8.1 24.314 + 9.2 

IS 8.934 + 9.0 14.342 + 	4.1 23,276 + 5.9 

16 1.144 + 10.6 595 ... 1.739 - 13.9 

17 8 . 608  + 17.6 4.421 + 	5.7 13.029 + 13.2 

IX 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores ................................ 

x x x x 26,188 5.1 

19 

Family 	shoe 	stores 	.................................. 

Hardsvare 	stores 	.................................... 

3.364 + 8.5 31.169 1.2 34.532 0.3 

20 

Household 	Furniture 	stores ............................ 

Household 	appliance 	stores ........................... x x x x 5.156 + 13.9 

21 Furniture. 	IV., radio and appliance stores x x x 14.379 + 2.2 

22 Pharmacies, patent medicine and cosmetics stores 1,453 3.1 30.792 + 	10.6 32.245 + 9.8 

23 Book 	and 	stationery 	stores........................ 	... I .615 + 12.1 3.594 + 	4.9 5.209 + 7.0 

24 x x x 4.135 + 7.9 

25 

Florists ............................................ 

2.558 + 15.0 5.412 14.4 7.970 6.7 

26 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores .................. x x x x 21.807 + 2' 

27 Personal 	accessories 	stores 	........................... 3 

. 

216 + 3.6 23.164 + 	9.5 26.379 + S. 

28 All 	other 	stores 	....................................53. 702 1.6 63.909 0.9 117.611 I 

29 All 	stores 	........................................ 417.148 + 4.4 962,399 + 	9.3 1.379,547 + 7.8 
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P ESTIMATIONS REVISEES 

i 	ini:.ti 	19. (oiiiiiierce de detail. IIIagains ii succursales ci niagasins indépcndants. stUn ant k genre tie coiiinierce 

Metropolilan Moitireal - Zone metropolitaine de Montreal 

July 1978 Juillct 

Chain SLL)rL'S Independent stores All 	stores 

Magasins it succursales Magasmns indpendants Ensemble des magasins 
Kind of '  business 

Sales Change Sales Change Sales Change Genre de commerce 
1978/1977 1978/1977 - 1978/1977 

Ventes Variation Vents Variation Venics Variation 
No 

$000 "; $'OOO $'OOl 

x x x x 130.117 + 	9.2 Epicerics 	Bouehcries 	.............................. 

x x x 36.857 - 	1.2 2 

822 + 	12.7 I 4.869 + 	1.5 15.691 + 	2.1 3 

60,969 + 	2.8 60.969 + 	2.8 4 

4.548 + 	17.9 1.435 + 	10.9 5.983 + 	16.1 5 

368 + 	8.9 368 + 	8.9 6 

4,673 + 	0.1 2,413 + 	0.3 7.085 + 	0.2 7 

I 	3.486 + 23.4 113.486 4- 	23.4 8 

P 2,277* .. 2.277 ... 9 

I . 26.448 + 	18.6 38.349 + 	17.9 10 

- 6,653 + 	29.1 6.653 + 	29.1 

Epicerics, 	conliscrics 	ci 	articles 	divers 	................... 

Thus 	es 	autres 	magasins 	d 'alimenis ..................... 

Garages 	... 	....................................... II 

x x x x 10.469 + 	8.4 

Grands 	magasins ..................................... 

Magasins 	de 	marcliandmscs 	diverses 	..................... 

12 

2,464 + 	12.4 4,932 + 	8.1 7.396 + 	9.5 

Magasins 	gëntrau 	................................... 

Bazars 	.............................................. 

13 

6.548 + 	9.8 5.568 + 	9.6 12.1 lb + 	9.8 

C' 	rices 	ionnaires 	d'automohilcs ......................... 

Vendeurs 	d'auiomohiles 	d'occaston ....................... 

14 

4.594 5.1 4.287 + 	15.3 8.881 + 	3.7 

Stations-service ....................................... 

.. 

15 

774 + 	8.3 323* ... 1.098 + 	18.7 

Magasmns de 	pirccs ci d'acccssoires d'automobmles ......... 

Magasins de 	vrtcments 	pour 	hommes ................... 

16 

5.005 + 	15.4 1,829* ... 6 . 834* + 	2.7 

Magasins 	ic 	vtemnenLs 	pour 	dames ..................... 

Magasins 	de 	vétements 	pour 	Ia 	famille .................. 

17 

x x x 13.510 15.7 

Magasins 	de 	chaussures 	specialisëes 	..................... 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

18 

x x x 15.649 10.6 

Quincailleries 	........................................ 

19 

x x x x 2.339 ... Magasins 	dappareils 	mtnagers ........................ 20 

x x x x 5.506* ... Magasmns de 	meuhics. 	télrviseurs .,radtos ci accessomres 21 

x x x x 16.701 + 	7.1 Pharmacies, medicaments hreveus ci produils de heautë 22 

1.035 + 	2.0 1.714 - 	2.5 2,748 0.8 23 

x x x x 1,735 11.5 

Magasins 	de 	meubles 	................................. 

24 

1.899 + 	18.5 2.278* ... 4.I77 8.1 25 

x x x x 7,934 18.5 

Librairies 	ci 	papeteries ............................... 

26 

l + 	3.8 11.377 + 	2.6 13.792 + 	2.8 

F'leuristes 	.......................................... 

Bijouterics 	.......................................... 

27 

I 5.3 27,081 2.1 62,111 3.9 

Magasmns darticics de sport 	ci 	d'acccssoire' 	............ 

Magasins 	dacccssoires 	personncls ...................... 

28 

242.455 + 	1.3 368.379 + 	10.2 610,834 + 	6.5 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	Inagasins ............................. 29 



4)) 

REVISED FSTIMATI'S 

TABLE 20. Retail Trade, Chaiii and Independeiti Sores. bs Kind of Riisiiit'ss 

Ontario 

July 	1978 	.linlki 

Kind of business 

Genre de conimerce 

(Thain 	stores 

Magasins it succursales 
_____________________________  

Independent 

Magasins indpcndants 

All 	stores 

Ensemble des magzisins 

Sales Change Sales ('hange Sales ('hange 
1978/1977 1978/1977 1978/1977 

Ventes Variation Veflts Variation Vntes Variation 
No.  

$ .000 ?. S '000 (7 

I 334084 + 4.9 85.759 + 	5.7 419.843 + 	5.1 

2 29.275 + 14.3 56.037 + 	5.5 85.313 + 	8.4 

3 

Grocery 	conlctionery 	and 	sundries 	stores ................. 

Fu 4.713 + 1.3 37.097 + 	18.2 41.811 + 	16.0 

4 

Combination 	stores 	(groceries 	and 	meat) 	............... 

20 3.187 + 6.3 - 203.187 + 	6.3 

5 29.97(1 + 16.3 6.887 + 	3.5 36.857 + 	15.8 

6 

All 	other 	od 	stores 	.................................. 

General 	stores 	..................................... x x x 6.379 + 	8.9 

7 18.186 4.1 4.911 + 	8.5 23.096 -- 	1.6 

8 

General 	merchandise 	stores 	............................ 

Variety 	stores ........................................ 

381.665 + 	19.2 381.665 -4- 	I 	7 

9 

Department 	stores 	................................... 

.......... 

- 9.141 + 	15.0 9.141 + 	l 

10 38.364 + 6.8 114.681 + 	0.4 153.046 + 	I 

II 

Motor 	vehicle 	dealers ........................................... 

29.267 + 29.8 29.267 + 29 

12 

Used 	car 	dealers 	.............................................. 

Service 	stations 	...................................... 

6.62(1 + 17.8 52.481 + 	13.8 59.101 + 	14.2 

13 1(1.3(19 + 3.8 14.449 - 	9.8 24.758 - 	4.6 

14 

Garages 	.................................................... 

20.242 + 15.8 18.601 + 	19.2 38.843 + 	17.4 

IS 

Automotive 	parts 	and 	accessories 	stores 	.................. 

8.790 + 10.7 10.526 + 	16.2 19.316 + 	13.7 

16 

Men's 	clothing 	stores 	................................. 

910 + 18.4 1.160 + 25.6 2,070 + 22.4 

17 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	................................. 

Specialty 	shoe 	stores .................................... 

10.196 + 17.4 6.216 + 	6.6 16.411 + 	13.0 

18 Hardware 	stores 	................. 	. 	................. x x x x 17.519 + 	9.6 

19 7.433 -4- 3.8 28.112 + 29.8 35,545 + 23.4 

20 

F,imil 	shoe 	stores 	................................... 

Household 	appliance 	stores 	.......................... x x x 7.685 -. 	2.9 

21 x x x x 1(1.421 * 

22 7.589 + 9.7 46.299 + 	19.0 63.888 + 	16.3 

23 

........ 

5.301 + 21.0 3.855 + 	14.6 9.156 + 	18.2 

24 

Household 	Furniture 	stores ............................... 

Furniture, T.V.. radio and appliance stores .............. 

........ 

361 - 3.1 7.250 + 	6.3 7.611 + 	5.8 

25 

Pharmacies, patent medicine and cosmetics stores ........ 

8.272 + 30.6 10.014 + 328 18.286 + 	31.8 

26 

Book 	and 	stationery 	stores ............................ 

Florists 	............................................ 

Jewellcry 	stores 	..................................... 

S X x 24.781 + 31 

27 

Sporting goods and accessories stores .................. 

12.592 + 10.9 20.385 + 29.0 32.977 + 21.4 

28 

Personal 	accessories 	stores 	............................ 

I 	2.389 + 4,2 116.590 + 	1.3 268.979 + 	2.9 

29 

All 	other 	stores 	..................................... 

All 	slores 	........................................ 930.403 + 5.6 1.126.550 + 	12.7 2.056.952 + 	9.4 



Elm 

D ESTIMATIONS RF:vls;Es I .•BLFAt 20. ('oiiinierce dc detail. iiiagains a sticcturales ci magasins indCpendants, sui%ant Ic genre de commerce 

Metropolitan Toronto - Zone nietropolitaune de Toronto 

July 	1978 	Juilki 

Chain stores 

Magasins a succursales 

Sales 	('hange 

Independent stores 

Magasins indCpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

Venies Variation Venies Variation Ventes Variation 
No 

$'OOO % $'OO() % 

122.598 + 7.1 17.053 + 	13.8 139.651 + 	7.9 Epicerues 	Boucherics 	......... 	..................... I 

8.232 + 2.8 14.275 + 	10.4 22.507 + 	7.5 2 

2.913 3.2 15.133 + 	8.7 18.046 + 	6.5 ni 3 

80.459 + 6.3 80.459 + 	6.3 Grands 	magasins ................................... .4 

.. 

10804 + 5.1 3.039 + 	2.0 13.843 + 	4.4 S 

384 9.3 384 9.3 

Epiecries, 	contiserics 	ci 	articles 	divers 	.................... 

lous 	les 	autres 	agasins 	d'aliments ...................... 

Magasins gCCr naux 	................................. .6 

4.014 2.4 518* ... 4.532 18.2 

.. 

7 

129.197 + 20.9 129.197 4- 	20.9 ('oncessionnaires 	d'automohiles ....................... .8 

' 1,238 + 27.7 1.238 + 27.7 9 

.. 

29.679 5.5 44.486 1.0 10 

II.713 ... 11.713* ... II 

1.944 + 13.1 14.406 + 	18.3 16.349 + 	17.6 12 

5.278 + 2.4 6.748 + 	2.2 12.026 + 	2.3 13 

8,771 + 8.3 7.078 + 	11.6 15.850 + 	9.7 14 

3.903 + 2.5 4.016 + 28.2 7.919 + 	14.1 

Magasins 	de 	vCiements 	pour 	hommcs 	................... 

Magasins 	de 	vClenlents 	pour 	dames ..................... 

IS 

681 + 10.7 758 ... 1 . 439* + 23.8 

Magasins de pieces ci uJ 'acccssoires d'automohilcs ......... 

Magasins 	de 	vCiemenis 	pour 	Ia 	famille .................. 

16 

4.773 + 22.6 2.608 + 	13.2 7,380 + 	19.1 

Magasins de 	marchandises diverscs 	...................... 

17 

x x x x 4,469 + 	0.5 

Bazars 	............................................... 

18 

.. 

4.416 + 3.4 6.970 + 	18.2 11,386 + 	12.0 

Vendeurs 	d'automohiles 	d'occasion ....................... 

19 

x x x x 2.488 5.7 

Stations-service ....................................... 

Garages 	............................................ 

20 

x x x x 4.732* ... Magasins de meubles. tCléviseurs. 	radios ci 	acccssoires ... 21 

6.028 + 18.7 20,488 + 	27.1 26.515 + 	25.1 Pharmacies, mCdicaments hrcvetCs ci produits de heautC 22 

3.160 + 16.2 1.01 + 23.6 4,960 + 	18.8 

Magasins 	de 	chaussures 	spCcialisécs ..................... 

Magasins 	dc 	cliaussures 	pour 	Ia 	farnille 	................. 

23 

x x x x 3,344 + 29.3 

Quincaillcries 	........................................ 

Magasins 	dc 	meubles 	................................. 

24 

3.517* ... 4.275 ... 7.793 ... 

Magasins 	d 'appareils 	mcnagers ........................ 

25 

x x x 10,389 + 	18.4 

Librairies 	et 	papeterics 	............................... 

26 

, 

is + 11.4 8.080* ... 14.399* 4- 	25.3 

Flcuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

+ 6.2 48.005 + 	4.2 97.373 + 	5.2 

Magasins d'articics 	de 	sport 	ci 	d'acccssoircs 	............ 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

45.852 + 5.9 369.017 + 14.6 714,869 + 10.2 

1ous 	Ics 	autres 	magasins 	............................. 

Ensemble 	des 	magJsins ............................. 29 
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RFvISI:1) ESI IMAlES 

1 A B I.E 21,  Re I a ii 1 rade. ('Ii a iii a ad I ndependen I SI ores. b3 K i ad of liii sill &' ss 

Maniloba 

July 	I 97 	Juillet 

Genre de commerce 

Kind of business  

Chain siorcs 

Magmsins it 	succursales 

Independent 

rs1agi.sins independants 

All 	stores 

Ensenible des magasins 

Sales ('hange Sales Change Sales Change 
1978/1977 1978/1977 - 1978/1977 

Veiites Variation Ventes Variation Ventes Variation 
No.  

51000 S'OOO . 5000 

I 23.299 18.2 10.151 + 	23.2 33.450 - 	8.9 

2 7.513 10.84I ... 18.355 

3 

Grocery confectionery 	and 	sundries 	stores ................ 

All 	other 	food 	stores 	............................... x x x x 3,601 + 	9.3 

4 31 	561 + 	10.6 31.561 + 	10.6 

5 3.667 -I- 	13.2 1.613* ... 5.280 - 	0.9 

6 x x x x 12.000 + 	3.8 

7 

...... 

1.738 3.7 256 ... 1.993 + 	2.5 

8 

Department 	stores 	.................................... 

Motor 	vehicle 	dealers 	.................... 	........... 47.439 + 	7.5 47,439 + 

9 Used 	car 	dealers 	.... 	....... 	........................ - 594* 594* 

10 

Combination 	stores 	(groceries 	and 	meat) 	................ 

2.360 10,040 + 	34.1 12,400* + 	17,  

II (iarages 	.................. 	........................ 1.890 - 	2.8 1,890 - 

2 

General 	merchandise 	stores ............................ 

General 	stores 	..................... 	...................... 

x x x x 4.113 + 	17.6 

13 652 3.2 830 + 	0.4 1.482 + 	3.9 

14 

........... 

1.745 + 	18.4 617 + 	6.6 2.363 + 	15.1 

IS 

Variety 	stores 	......................................... 

Automotive 	parts 	and 	accessories 	stores 	.................... 

1.279 5.5 1(137 - 	3.4 2.316 4.6 

16 

Mcii's 	clothing 	stores 	................................. 

Specialty 	shoe 	stores ..... ........................... x x x x 49 + 	21.9 

17 

Service 	stations 	..................................... 

x x x x 840 + 25.4 

8 

............. 

1.860 + 	0.1 1,860 + 	0.1 

19 

Women's 	clothing 	stores 	............................. 

x x x x 1.501 0,8 

20 x 

.............. 

x x 803 + 29.8 

21 x x x x 1.666 + 	10.1 

22 

Family 	clothing 	stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 

..... 

969 + 	8.1 6.028 + 	9.5 6.997 + 	9.3 

23 

Family 	shoe 	stores 	....................................... 

Hardware 	stores 	............................................ 

412 226 + 	19.4 637 

24 

Household 	furniture 	stores ................................ 

680 ... 680 

25 

Household 	appliance 	stores 	................................ 

Furniture. 	TV.. 	radio and 	appliance 	stores ................... 

x x x x 1.966 + 25.9 

26 

Book 	and 	stationery 	stores ............................... 

Sporting goods and accessories stores - 1.314 - 	6.2 1.314 . 

27 

Florists 	...................................................... 

Jewellery 	stores 	.................... 	............. 	........ 

712 + 	.0 l.083 ... 1.795 + 	24.1 

28 

Personal 	accessories 	stores 	............................. 

12.635 3.9 12.075 + 	9.2 24.710 + 	2. 

2Li 

All 	other 	stores 	....................................... 

All 	stores 	......................................... 93.693 + 	(1.8 I 29.962 + 	14.2 223,65 + 	8.2 
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I FIMATIONS RF;vlsEFs 

I \II I U 2 	( mint flt tit ut iii!. ii, 	 a succursales ci Inagains indpeiidanls, suianI Ic genre de commerce 

Metropolitan \ innipeg - Zone metropolutaine de Winnipeg 

July 	1978 	Juillet 

Chain stores Indcpcndeiit stores All stores 

Magasins a succursalcs Magasins indépendanis Ensemble des magasins 
Kind of business 

Saks Change Saks Change Sales Change Genre de commerce 
1978/1977 1978/1977 - 97811977 

Ventes Variation Vcntcs Variation Vcnics Variation 
No 

S '000 $ 00()  

19.474 16.5 3.609 14.3 23.083 16.2 I 

7.1 70 ... 5.166k ... 12.336* ... 

Epicerics 	Boucherics 	................................ 

2 

x x x 2.865 + 29.4 3 

29.036 + 	II .1) 29.1)36 + 	11.0 4 

1,121 + 	16.1 52* ... 1.173* •.. 

Epicerics. 	conhiserics 	ci 	articles 	divers 	................... 

Grands 	magasins ..................................... 

5 

759* 759* ... 

TOUS 	les 	autres 	magasins 	d'alimcnts ..................... 

6 

X x x 757 + 	0.7 7 

25.330 + 	11.2 25,330 + 	11.2 

Magasins 	de 	murchandises 	divcrses 	...................... 

Magasins 	généraux 	.................................... 

8 

x x x x 9 

x 6.132 -- 	5.0 

BaLars 	............................................... 

10 

x x x x 

Coucessionnaires 	d'automohiles .......................... 

Garages 	............ 	.............................. II 

x x x x 3.015 + 	18.7 

Venujeurs 	d 'automobiles 	d occasion ....................... 

12 

.. 

x x x x 767 + 	4.6 

Stations-service ...................................... 

si 13 

1.528 + 	21.3 424 + 	18.4 1.952 -4- 	20.7 

Magasins dc 	pieces ci d 'acccssoircs d'automohiles ......... 

14 

x x x x 716 - 	20.3 

Magans dc 	vCtements pour hommes .................. 

Magasins 	de 	vetements 	pour dames ..................... 

IS 

x x x x x x 16 

x .x x x 706 + 	31.6 17 

321 + 	17.0 321 + 	17.0 18 

x x x x 999 + 	5.0 

Magasins 	de 	chaussures 	spéi.ialisees 	..................... 

19 

x x x x 367 + 	4.7 

Magasins 	de 	vCiemcnts 	pour 	Ia 	ltmillc .................. 

Magasins 	de 	chaussures 	pour Ia 	Eimille 	................. 

Quincailleries 	........................................ 

20 

- 638 - 	19.4 638 -- 	19.4 

Magasins 	d'appareuls 	mcnagcrs ........................ 

Magasins de meuhlcs, tClCviscurs. radios ci accessoires ... 21 

x x x x 4.943 + 	16.6 

Magasins 	dc 	mcuhks 	................................. 

Pharmacies. médicamcnis brevetCs et produits de beautC 22 

380 ... 82 + 26.2 462* ... 23 

465 ... 465w ... 

Librairies 	ci 	papetcrics ................................ 

24 

x x x 1.647 + 29.9 

Fleurisies 	.......................................... 

Bijouteries 	.......................................... 25 

672 + 	0.3 672 + 	().3 Magasins 	d'articles 	de 	sport 	ci 	d'accessoires 	............ 26 

x x 1.611 + 34.9 27 

x x 16,210 - 	4.2 

Magasins 	d'acccssoircs 	personncls ...................... 

28 

75.834 + 	1.6 61.884 + 	15.3 137,718 + 	7.3 

Tous 	les 	autrcs 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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RI \ lsI:l) I:sTIM.ATFS 

TABLI: 22. Retail trade. ('haiti and Independent Stoics. Ii Kind ol Biiiicss 

Saskatchessan 

July 	1978 	Juillct 

Kind of business 

Genre de commerce 

('hun stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Salcs Change Sales ('ha 
l978/l

nge
77 

Sales Change 
1978/1977 - - 1978/177 

Venies Variation Ventes Variation Vcntes Variation 
No.  

$000 5 '000 $ '000 

I Combination stores (groceries and meal) ............... x x x x 30.743 + 	3.2 

2 Grocery confectionery and sundries stores ............... x x x x 12.056 + 32.0 

3 All 	other 	Iliod 	stores 	................................ x x x x 1.969 - 20.2 

4 15.113 + 	4.7 - - 15.113 + 	4.7 

5 

1)epartment 	stores ................................... 

9,75 I + 	26.8 2,558* ... 12,309 + 30.3 

6 General 	stores 	...................................... 3,851) + 	4.3 12.254 + 	17.5 16,103 + 	16.7 

7 2.317 2.8 571 * 2.887 + 	3.0 

S - - 64.208 + 	17.0 64.2 I 

9 - - 659 ,,, 

10 2,238 + 	0.0 16.861 - 	11.5 19.09 

II 

Motor vehicle dealers ................................ 

- 1.218 ... 1.218 

12 x x x x 4.503 + 25.0 

13 x x x x 1,686 - 	3.4 

14 Women's clothing 	stores 	............................. 1.816 + 28.0 1,570 + 	19.9 3.386 + 	24.1 

15 x x x 2.472 

16 

Variety 	stores ....................................... 

186 - 	15.5 186 - 	5.5 

17 

General 	merchandise 	stores ........................... 

Service 	stations 	..................................... 

574 + 	23.2 475 - 	.9 1,049 + 	6.2 

IS 

Garages 	........................................... 

x x x x 2,827 + 	9.6 

19 

Used 	car 	dealers .................................... 

Men's clothing 	stores ................................ 

Household furniture stores l.624 ... 1,624 

20 

Family 	clothing 	stores 	................ ............... 

Family 	shoe 	stores 	.................................. 

x x x x 796 

21 

Automotive parts and accessories stores ................ 

x x x x 1,929 4.3 

22 

Hardware 	stores 	.................................... 

Furniture, 	1'. V.. radio and appliance stores .............. 

Pharmacies, patent medicine and cosmetics stores x x x x 7,623 + 	5.8 

23 

Specialty shoe stores ................................. 

Household appliance stores ........................... 

X X K X 454 + 	8.3 

24 391 ... 391 

25 

Florists ............................................

Jewellery 	stores 	..................................... 61(1 + 	19.7 655 17.4 1.265 2.5 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores 5.672 ... 5.672 

27 Ill . 	1.8 2.216 + 	12.5 2,387 + 	II 

28 

Personal 	accessories 	stores ............................ 

11.901 - 	1.2 15.091 + 	17.1 26,992 + 	. 	2 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 76,9'75 + 	7.4 164.631 + 	13.5 241,64)6 + 	11.5 
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ES I ls1A FI)\S RFiSII:S 

I Ul .1 Al.. 22. Coiniiierce de dtiail. maga'.iuIs it sucetirsales et iiiagasins indtpendaifls. suisani Ic genre de commerce 

Al bert a 

July 	1978 	indIct 

Chain stores 	Independent stores 	 All stores 

Magasins a succursales Magasins independants Ensemble des magasins 

Sales 

Ventes 

Change 
1978/1977 
Variation 

Sales 

Ventes 

Change 
1978/1977 
Variation 

Sales 
- 

Ventes 

Change 
1978/1977 
Variation 

Kind of' business 

Genre de commerce 

No 
5 ,000 % $ '000 % S '00(1 oil 

58.617 + 	13.2 18.979 + 	11.8 77,596 + 	12.8 Epiceries 	Bouchcrics .............................. I 

5.746 + 	31.9 12.468* ... 18,214* ... 2 

X x x x 4.054 14.3 3 

73,499 + 	12.1 73.499 + 	12.1 

Tous 	les 	autres 	magasins 	d'aliments..................... 

.. 

4 

9.693 + 	18.8 5.502 - 	12.9 15.195 + 	5.0 

Epiceries. 	conliseries 	ci 	articles 	divers 	................... 

Grands 	magasins ..................................... 

5 

x x x x 22.666 + 	4.4 6 

2,861 + 	5.8 1.039 ... 3.900' + 	3.8 

Magasins de 	marehandises 	diverses 	..................... 

7 

136.655 + 20.1 136,655 + 	20.1 

Magasins 	genëraux 	.................................... 

8 

x x x x 

Bazars 	............................................... 

9 

I 32.150 5.3 39.283 3.9 

Vcndcurs 	d'automobjles 	doccasion ....................... 

10 

- 2.830' ... 2.830' ... 

('onccssjonn,iircs 	d'automohiks .......................... 

Stations-service ......................................

Garages 	........ 	....... 	........................... 	. II 

x x x x 8.784 + 	15.4 12 

1,674 + 	3.2 5.649 + 	6.1 7.323 + 	5.4 Magasins dc vë 	 m 13 

5.372 + 	15.0 3.502 + 27.4 8,873 + 	19.6 

Magasins dc piccs et d 'acccssoires d 'automobiles ......... 

14 

3.417 + 	6.4 2.852 + 	3.8 6.269 + 	5.2 

tcmcnts 	pour 	homes 	................... 

Magasins 	de 	vtcments 	pour 	Ia 	famille ................ IS 

x x x x x x 

.. 

16 

x x x x 3,217 + 	17.3 

Magasins 	dc 	vãtements 	pour 	dames ..................... 

Magasins 	dc 	chaussures 	spccialisëcs ..................... 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 17 

x x x 6.571 + 	4,6 18 

x x x x 7.580 + 24.4 

Quincailleries 	........................................ 

19 

x x x x 2.163 + 	5.4 

Magasini, 	de 	meuhies 	................................. 

20 

x x x 2.049 + 24.8 

Magasins 	d'appareils 	menagers ......................... 

Magasins dc meubles. téléviseurs, radios ci accessoires. . 21 

2.453 + 	4.0 12.556 + 20.5 15.008 + 	17.5 Pharmacies. medicaments brevetés et produits de heauté 22 

863' ... 956 + 23.1 1.819' + 35.7 23 

243' ... 1.078 + 23.7 1.321 + 	10.7 24 

2,292 + 27.4 1,494 19.3 3.786 + 	3.7 25 

x x x x 6.472 + 24.5 

Librairies 	ci 	papeteries 	............................... 

Flcuristes 	.......................................... 

Bijouteries .......................................... 

26 

.406 . 	2.9 3.264 + 	19.0 5.670 + 	8.5 

Magasins d'ariicics de 	sport ci d'acccssoircs 	............ 

"056 + 	9.0 29.404 0.4 65.460 + 	4.5 

Magasins 	d'accessoires 	personncls ......................27 

28 

230.499 + 12.0 317.566 + 11.5 548,066 + 	11.8 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 



4(, 

KI\ I"l I) 15fl\1 A lI"S 

iABI.F 23. Retail Trade. Chain and Iridependetit 'stoics. In hoid il Rtisiiicss 

Br iii sit ( 'ohi in hia - ( oloun hit- B ri (ann iqu e 

July 	I 975 	,Iuillct 

Kind of business 

Genre de commerce 

Chain 	sires 

Magasins a succursales 

Independent 

Magasins independants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1978/1977 1978/1977 1978/1977 

V nies Variation Ve n les Variation Veti tes Variation 

No.  
$ '000 S '000 $ '000 

I x x x 120.917 + 	9.4 

2 x x x x 28.781 + 	10.2 

3 7 23 4.3 2.049 + 	7.7 12.772 + 	7.0 

4 x X X X 

5 13.386 + 	4.6 1,762' ... 15,148* 0.1 

6 x x x x 9,971 + 34.6 

7 4.2(19 + 	5.7 I .543 + 	7.2 6.051 + 	6.2 

8 

All 	other 	tod 	stores 	................................ 

x x x 39.336 + 24 

9 

Variety 	stores ....................................... 

- - X X X 

10 7  954 + 	13.1 42.353 + 	17.3 50.307 + 	11 ,  

II 

Combination stores (groceries and meat) ..... ....... ... 

Motor vehicle dealers ................................ 

Garages 	......... 	................... 	.............. - 6.470 + 22.9 6.470 + 	22.9 

12 

Grocery con6ctionery and sundries stores ............... 

Service 	stations 	..................................... 

(.447 3.0 8.023 + 	13.8 9.470 + 	0.9 

13 

Department 	stores ................................... 

General 	merchandise 	stores ........................... 

2.263 + 	4.2 2.411 + 	1.6 4.674 + 	2.8 

14 

General 	stores 	.............. ........................ 

5.355 + 	20.1 4.517 . 	0.8 9.872 + 	9.5 

IS 

Used 	ear 	dealers .................................... 

3.70( 1  6.4 3.11)5 18.7 6.805 . 	12.5 

lb x x x x 8511 + 	9.1 

17 

Automotive parts and accessories stores 	................ 

. 

x x 3.248 . 	15.3 

18 

Men's 	elothine 	stores 	................................ 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

Specially 	shoe 	storcs ................................. 

X X 6.165 + 	11.3 

19 S x x x 8,503' 

20 

Fami)' shoe stores ............. ..................... 

Hardware stores .................................... 

x x x 1.462 19.2 

21 

Household 	furniture stores ............................ 

Household appliance stores ........................... 

x x x x 7.456 + 	12.5 

22 Pharmacies, patent medicine and cosmetics stores ........ 9.408 + 20.6 17.470 + 	16.0 26.878 + 	17.6 

23 80 2 + 33.9 1,396' ... 2.198' 14.8 

24 

Furniture. 	I',V.. radio and appliance stores .............. 

1.862 + 	5.8 1.862 + 	5.8 

25 

Florists ............................................ 

2.995 + 	3(1.4 2.944 8.0 5.938 + 	0,11 

26 

Book 	and 	stationery 	stores ............................ 

Jewdlcry 	stores 	..................................... 

S x x x 9.558 + 	12 4 

27 

Sporting goods and accessories stores .... ....... ...... 

2. 806 + 20.8 8.981 12.9 11.786 - 

28 

Personal 	accessories 	stores ............................ 

4 1.620 + 	2.6 44,242 + 	11.2 85,862 + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 281.445 + 	8.7 399.860 + 15.7 681.305 + 12.7 



x x 53,968 + 13.1 I 

x x 14.162 + 11.1 

Epiceries 	Roucheries 	................................ 

Epiceries, 	conlsertes 	ci 	articles 	divers 	................. 2 

6.479 + 	11.5 7.057 + 9.9 3 

53.182 + 14.2 

lous 	es 	autres 	magasins 	d'alirncnts ..................... 

Grands 	magasins ................................... .4

.. 

358 0.5 5.094 15.6 5 

. 

52(1 14.2 52(1 14.2 6 

113 17.1 953 + 10.0 7 

72.124 + 	28.9 72.124 + 28.9 

Magasins 	de 	marchandises 	diverses 	...................... 

8 

326' ... 326' ... 

Magasins 	généraux 	.................................... 

Concessionnaires 	LI automobiles 	.......................... 

9 

21,197 + 	17.5 26.153 + 15.4 

Bazars 	............................................... 

Vcndeurs 	d 'automobiles 	dottasion ....................... 

to 
3.758 + 	18.5 3,758 + 18.5 

Stations-service ...................................... 

II 

x x 2.554 + 11.8 

Garages 	........................................... 

12 

931 + 	2.6 2.661 + 2.9 

Magasins de pieces ci d'accessoires d'autornohilcs ........ 

13 

2,6(17 - 	10.2 5.495 + 5.4 14 

1.374' ... 2.839' ... 

Magasins de 	vétcmcnts 	pour 	homme' 	................... 

Magasins 	de 	vélements 	pour dames ..................... 

15 

x x 417 + 9.2 16 

x x 1,317' ... 

Magasins 	de 	ehaussures 	spécialisécs ..................... 

17 

1.149 + 	5.9 1.149 + 5.9 

Magasins 	LIe 	vClernents 	pour 	a 	Iiriiille 	.................. 

Magasins 	ic 	chaussures 	pour 	Ia 	lamilte 	................. 

18 

x x 5.118' ... 

Quincaillcries 	........................................ 

19 

x x 510 3.1 

Magasins 	de 	meubles 	................................. 

20 

x x 3,595 + 27.7 Magasins de meubles. telCviseurs. radios ci accessoires 21 

6.476 + 25.0 14.307' + 35.9 Pliarniaeies. rnCdicamcnts brevetés ci produits de heautC 22 

x x 934' ... 

Magasins 	d'apparctls 	mCnagers ......................... 

751 15.3 751 15.3 

Librairies 	ci 	papeicrics ...............................23 

24 

1.541 * ... 3,421' 8.7 

Flcuristes 	........................................... 

25 

x x 4.245 + 5.5 

Bijouteries 	.......................................... 

5,366 20.6 7.523 12.6 

Magasins 	d'articics LIe 	sport 	ci 	daccessoires 	............26 

27 

18.282 - 	2.8 36,966 + 3.0 

Magasins 	d'accessoircs 	personnels ...................... 

28 

187,665 + 17.5 331.097 + 13.5 

Tous 	les 	auircs 	magasins 	............................. 

Fuseinhlc 	des 	unagasins ............................. 29 

x 	 x 

x 
	

x 

	

578 
	

5.4 

	

53.182 
	

+ 14.2 

	

4.736 	- 16.6 

	

840 
	

+ 15.1 

x 	 x 

	

1.730 
	

+ 3.0 

	

2.888 
	

+ 25.3 

	

.464 
	

+ 10.1 

S 

x 	 x 

x 
	

x 

x 	 S 

x 	 S 

7.831' 

	

S 
	

S 

	

1.880 
	

+ 32.5 

x 	 x 

p 
	

57 
	

+ 16.6 

I (83 
	

+ 9.6 

	

143.433 
	

+ 8.8 
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I U3LI'IAI 23. ( oliiiiiercc tic dclail, uiiaglsuIs a suectirsales ci illagasins iridépcndaruts. 5111% ant Ic genre de commerce 

Niciropolulan Vancotuer - Zone mélropolitaiiie de Vaneouer 

JulV 	1978 	Juillet 

Chain stores Independent stores All 	stores 

Magasins it suecursales Magasins indtpendanis Ensemhk des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
197811977 1978/1977 - 1978/1977 

Ventes Variation Venics Variation Ventes Variation 
No 

$'OoO 	% $'000 $'OOo 



19  
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TABLE 24. Retail Trade. Chain and Independent Siiire. b Kind 01 Rtistncss 

\tikon and Northest lerriIorie. - \ukon et Terrilnire dii Nord-Uuest 

July 	1 97t 	Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Maeasins a succursales 

Independent 

Magasins independants 
__________________ 

All 	siore 

Ensemble des 	ni,i,i'i 

Sales Change Sales Change Sales Chan 
1978/1977 1978/1977 l978H 

Ventes Variation Venies Variation Vcntes Vi 
No . ___________  

S'OOO 17 S '000 17 

I x x x 

2 Grocery con6cttoncry and sundries stores 417* ... 41 

3 All other 6od stores 261 * ... 261 * 

4 . X 

5 X S S 5 

6 General 	stores 	............. 	........................ X X S x 4..67 + 

7 Variety 	stores ................. 	...... 	............... S x x x 418 + 

8 Motor vehicle dealers 3.228 + 28.4 3,228 + 

9 Used 	car 	dealers 	................... 	.... 	............ S S S 

10 642 + 	4.5 642 + 

II S X S 

12 Automotive parts and accessories stores x x x 

13 Men's clothing stores 88 + 	31.5 88 + 

14 Women's clothing stores 66* ... 66' 

IS 

Combination 	stores 	(groceries and 	meat) 	.................... 

Family clothing stores x x 

16 

Department 	stores 	........................................ 

Specialty shoe stores x x x 

17 

General 	merchandise 	stores ................................ 

X X X 

18 

...... 

S S S 

19 

Service 	stations 	.................................................... 

Household 	furniture stores 

................ 

S S S 

20 

Garages 	.......................... 	.... 	... 	..... 	.................... 

Household appliance stores x x S 

21 

...... 

x S S 

22 Pharmacies, patent medicine and cosmetics stores x x x x 293 

23 

Family 	shoe 	stores 	........................................ 

Hardware 	stores 	.......................................... 

Book and stationery stores S .5 S 

24 Florists 	........................................... S S S 

25 

Furniture, 	TV.. 	radio 	and 	appliance 	stores .................... 

260 + 	9.1 260 + 

26 Sporting goods and accessories stores 129 15.2 29 

27 

Jewellcry 	stores 	.................................................... 

Personal 	accessories 	stores 	........................... I 9 

................... 

.. x x x 

28 x 

...... 

x x x 2.207 + 

19 

All 	other 	stores 	.......................................... 

All 	sii,rvs 	........................................ + 	1.6 10.232 + 	34.0 17.183 + 	18  



Sales 	Change 
- 	1978/1977 

Venies 	Variation 

$'OOO 

Sales ('hange Sales Change 
1978/1977 1978/1977 

Ventes Variation \'etltcs Varma Lion 

$ '000 S '(100 

727.392 + 4.6 

50.744 + 19.9 

7,678 + 5.6 

550.372 •f 7.9 

90.849 + 18.1 

30.078 + 7.2 

52,028 2.6 

I 
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, 	 FSTIMATIONS RE\/ISEFS 

I 	1(l I 	I 	2.4. ( 	iiiiui 	h 1.1il. iii.i i.i iiis 	suecursaks ci ni gasins iiidépendauils. suisant Ic genre de commerce 

Canada 

itil', 	I 97( 	Juillet 

Chain stores 	Independent stores 	 All stores 

Magasins a succursales I Magasins indépendanis lEnsernble des magasins 
Kind of husincss 

Genre de commerce 

Im 

308.526 + 6.6 1.035,918 + 5.2 Epiceries 	l3oucheries 	.............................. 

255.455 + 14.9 306.200 + 15.7 2 

88,605 + 11.0 96.283 + 10.6 3 

- - 550.372 + 7.9 Grands 	magasin' ................................... 4 

31.464 - 7.3 122.314 + 10.3 5 

91.912 + 7.9 121,990 + 7.7 

iou'. 	Ics 	autres 	magasins 	d'alirnent' ...................... 

Magasins 	géniraux 	................................. 6 

18,041 + 6.8 70,069 0.3 

.. 

7 

17.993 + 181 1.132,923 + 18.2 8 

23.155 + 33.4 23.155 + 33.4 

Bazars 	............................................... 

('oncessionnaires 	dautomohales .......................... 

Vendeurs d'automohiks doccasion .................... .9 

126.699 + 5.0 404.246 + 5.0 10 

89.437 + 35.9 89.437 + 35.9 Garages 	.......................................... 

111.985 + 16.4 126,98(1 + 15.8 12 

41.481 + 2.9 61,200 + 3.8 13 

44.020 + 13.5 94.148 + 14.8 14 

37.929 + 7.3 67.583 + 6.9 

Stations-service ....................................... 

..II 

IS 

2,688 1.7 5.156 + 5.2 

Epkcrks. 	conliseries 	ci 	articles 	divers 	.................... 

16 

15.095 + 1.7 40.394 + 10.7 

Magasins de 	marchandises 	diverse' 	...................... 

Magasins 	de 	véternents 	pour 	dante' ..................... 

Magasins 	de 	vEtements 	pour 	a 	lamille .................. 

17 

56,978 + 9.6 65,884 + 3.3 

Magasins 	de 	haussures 	spècialisées 	..................... 

Magasins 	de 	chaussures 	pour 	Ia 	lantille 	................. 

18 

.. 

80.456 + 16.9 94,182 + 15.2 

Quincailleries 	........................................ 

19 

.. 

16.224 0.5 19.179 1.6 20 

34.520 + 10.3 42.655 - 6.0 

Magasins de pièces ci d'accessoires d'automohiles ......... 

Magasins de 	véternents 	pour 	hommes ................... 

Magasins de mcublcs. tEleviseurs. radios ci accessoires - - - 21 

132.035 + 14.9 168,825 + 14.1 Pharmacies. médicaments brevetés ci produits de beaumé - 22 

12.278 + 3.9 21,663 + 12.0 23 

16.384 + 5.9 17,133 + 5.0 

Magasins 	de 	meuhics 	................................. 

Fleuristes 	.......................................... 24 

23.079 + 2.9 41,888 + 12.4 

Magasins 	d'appareils 	ménagers ........................ 

25 

68.844 + 20.3 74.920 + 19.1 

Lihrmiries 	CL 	papcteries ............................... 

Bijoumeries 	.......................................... 

26 

61,905 + 12.8 84.502 + 11.8 

Magasins 	d'articics 	de 	sport 	et 	d'acccssotrcs 	............ 

27 

303.051 + 3.3 645.857 + 3.0 

Magasins 	d'accessoircs 	personnel' ...................... 

28 

3.410,243 + 12.4 5.625,056 + 9.9 

Thus 	les 	.tutres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

	

14.995 
	

+ 11.5 

	

19.719 
	

4- 	59 

	

50.12% 
	

+ 16.0 

	

29.654 
	

+ 6.5 

	

2.46% 
	

4. 14.1 

	

2 5.2 99 
	

4- 16.9 

8.906 

	

13.726 
	

+ 6.0 

	

2.955 
	

7.3 

8.135 

	

36.790 
	

+ 11.5 

	

9,385 	-i- 24.6 

	

749 
	

12.4 

	

19,909 
	

+ 26.6 

	

(176 
	

+ 7.0 

p 
	

597 
	

+ 8.9 

	

$06 
	

+ 2.8 

	

2.214.813 
	

+ 6.2 



1,022.8 
280.0 
95.9 

623.2 
145.3 
103.3 

73.7 
1,040.8 

392.2 
82.8 

107.2 
67.0 
97.4 
76.9 
5.2 

45.7 
57.9 
86.3 
21.7 
38.6 

161.8 

25.0 
21.3 
47.4 
75.7 
81.8 

639.3 

5,540.0 

1,044.3 
277.3 
99.0 

610.8 
141.4 
109.0 
81.9 

1,042.0 

379.5 
84.2 

105.4 
65.5 
97.7 
74.4 
4.9 

47.2 
58.7 
83.8 
20.2 
41.3 

166.7 

25.9 
26.5 
48.7 
64.2 
82.3 

640.0 

5,537.6 

1,052.1 
276.1 
94.9 

603.1 
138.9 
108.2 
71.6 

1,123.5 

358:6 
82.6 
107.2 
64.8 

102 . 6 
71.7 
5.4 

46.3 
55.7 
87.7 
21.1 
42.6 

166.7 

27.0 
18.5 
47.2 
59.9 
79.2 

641.2 

1,053.4 ~ 1,085.8 

	

273.0 	278.5 

	

102.7 	99.4 

	

618.4 	605.3 

	

137.1 	142.7 

	

112.6 	115.9 

	

74.4 	73.8 

	

1,093.0 	1,141.9 

	

362:6 	380.3 

	

87.7 	82.7 

	

113.7 	117.4 

	

62.3 1 	65.8 

	

103.6 	102.7 

	

76.5 	76.6 

	

5.3 	5.3 

	

47.3 	45.0 

	

61.5 	62.6 

	

90.6 	90.7 

	

20.5 	21.4 

	

41.9 	43.8 

169.51 	176.2 

	

25.3 	27.0 

	

20.1 	22.4 

	

47.1 I 	47.1 

	

61.1 	63.7 

	

80.2 	79.9 

	

671.6 	655.9 

1,051.1 
284.3 
96.9 

	

623.5 
	

6 

	

151.0 
	I .... 

	

110.7 
	

1• 
73.8 

	

1,118.1 
	

1,21 

367.2 
84.9 
117.1 
69.1 

	

105.2 
	

111 
78.3 
6.1 

47.6 
59.1 
88.0 
20.0 
39.5 

175.8 

27.0 I 
21.1 
49.9 
68.4 
79.5 

640.5 

5,591.9 I 5,650.4  I 5,731.4 I 5,691 
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TABLE A. Retail Trade, Seasonally Adjustedi 

Canada 

1978 

Jan. 	Feb. 	liar. 	Apr. 	May 	June 	01Y r 	s ,,,, 

.Janv. 	Fey. 	Mars 	Avr. 	Mai 	Juin 	jtli.r 

millions of dollars - millions de dollars 

S 

Kind of business 

	

1 	Combination stores (groceries and meat) .........1,009.9 

	

2 	Gocery confectionery and sundries stores .......281.3 

	

3 	All other food stores ...........................96.6 

	

4 	Department stores ...............................590.5 

	

5 	General m,rcharidise stores ......................139.5 

	

6 	General stores ...................................99.9 

	

7 	Variety stores ...................................72.0 

	

8 	Motor vehicle dealers .......................... 	.9.83.3 

	

9 	Used car de.lers ............................... 

	

10 	Service stations ................................364.7 

	

11 	Garages .........................................76.9 

	

12 	Automotive parts and accessories stores .........102.8 

	

13 	Men's clothing stores ...........................66.9 

	

14 	Women's clothing stores .........................95.4 

	

15 	Family clothing stores ..........................76.8 

	

16 	Specialty shoe stores ............................5.2 

	

17 	Family shoe stores ..............................45.9 

	

18 	Hardware stores .................................56.2 

	

19 	Hourehold furniture stores ......................80.9 

	

20 	Household appliance stores ......................21.2 

	

21 	Furniture, T.V., radio and appliance stores 	38.7 

22 I Pharmacies patent medicine and LOSMetiCS stores 1 163.8 

23 
24  
25 
26 

hook and 	stationery 	stores 	......................24.6 
Florists 	........................................21.1 

27 

Jewellery 	stores 	................................46.3 
Sporting goods and accessories 	stores 	...........65.6 

28 
Personal 	accessories 	stores 	.....................81.5 
All 	other 	stores 	................................ 635.8 

29 	I 	Total all stores ............................. I  5,385.4 

Provinces 

	

30 	Newfoundland ...................................101.3 	103.2 	101.9 

	

31 	Prince Edward Island ...........................25.5 	25.5 	25.8 

	

32 	Nova Scotia ....................................170.7 	179.0 	181.0 

	

33 	New Brunswick ..................................139.8 	141.1 	139.8 

	

34 	Quebec ..........................................1,347.7 	1,414.1 	1,391.6 

	

35 	Ontario .........................................1,967.6 	2,041.8 	2,028.7 

	

36 	Manitoba ........................................221.3 	218.4 	224.7 

	

37 	Saskatchewan ....................................215.8 	210.9 	232.7 

	

38 	Alberta .........................................529.5 	533.5 	538.6 

	

39 	Briiish Columbia ................................651.9 	664.5 	667.1 

	

40 	Yukon and Northwest Territories .................14.3 	14.9 	15.0 

Each series of Table A including the "total all stores" has been adjusted ser 

the appropriate combined factor in Table B. Therefore, the sum of either ti. 
will not equal the "total all stores". 
Per cent changes - Are calculated on data expressed in ri 

	

I) 	Yi': - to-I 1 1 	- (cr . .........................- 	-in 	-It 	V 

	

104.7 	105.6 	109.9 	los. 

	

27.1 	28.1 	27.3 	27.4 

	

181.4 	183.8 	183.8 	185.1 	18' 

	

140.9 	144.5 	145.5 	143.8 	14 

	

1,390.7 1,410.7 	1,407.1 	1,412.3 1,48. 

	

2,020.3 2,068.3 	2,144.7 2,087.4 2,17 

	

224.8 	227.6 	230.2 	229.8 	23. 

	

232.2 	231.6 	244.6 	243.9 	2L. 

	

556.7 	555.0 	552.7 	557.1 	57 

	

685.4 	676.1 	694.5 	683.0 	65 

	

15.0 	15.9 1 	16.9 	16.0 	I 

arr,tcl\' h'r divfd Itir rhe ,nadliisi - r , d ccci,-- 



96 .0 
24.5 

161.0 
130.2 

1,334.4 
1,926.2 

209.1 
216.7 
498.1 
607.4 
14.2 

97.7 
23.0 

167.9 
133.5 

1,326.9 
1,933.3 

212.3 
212.9 
509.6 
623.5 
14.1 

+ 13.4 
+ 16.9 
+ 16.2 
+ 11.8 
+ 9.7 
+ 10.6 
+ 10.1 
+ 9.3 
+ 15.0 
+ 15.4 
+ 19.8 

+ 13.8 
+ 17.4 
+ 17.4 
+ 14.2 
+ 11.1 
+ 12.7 
+ 11.9 
+ 12.2 
+ 14.8 
+ 13.6 
+ 15.1 

+ 3.0 
+ 5.1 
+ 2.1 
+ 3.4 
+ 4.9 
+ 4.0 
+ 1.8 
- 0.3 
+ 2.6 
+ 1.0 
+ 2.2 

96.8 
25.2 

168.0 
129.1 
306.4 
,895.4 
211.2 
220.9 
516.5 
651.1 
13.9 

	

100.8 	96.0 

	

25.7 	25.1 

	

172.8 	171.3 

	

136.8 	137.4 
1,332.3 1,319.5 
1,930.1 1,962.8 

	

218.6 	218.2 

	

222.5 	215.6 

	

533.8 	526.7 

	

655.0 	647.5 

	

14.4 	14.2 

Terre-Neuve ......................................30 
Ile-du-Prince-Edouard ............................ 31 
Nouvelle-Ecosse .................................. 12 
Nouveau-Brunswick ................................ 33 
Québec ........................................... 34 
Ontario ...........................................35 
Manitoba .........................................36 
Saskatchewan.....................................37 
Alberta ...........................................38 
Colombie-Britannique .............................39 
Yukon et Territoires du Nord-Ouest ...............40 
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:ri1, désaisonnalisé(l) 

Per cent change(2) 
1977 	 - 

Variation procentuelle(2) 

Aug. 	Aug. 	Year- 
1978 	1978 	to- 

Aug. 	 AoOt 	AoOt 	date(3) 
Sept. 	Oct. 	Nov. 	Dec. 	- 	- 	- 

AoOt 	 July 	Aug. 	L'année 
1978 	1977 	8 

Juill. 	Aot 	Idate(3) 	
NO 

millions of dollars - millions de dollars 

	

949.7 
	

989.5 
	

991.1 

	

243.5 
	

245.5 
	

250.2 

	

88.7 
	

90.5 
	

89.1 

	

607.3 
	

579.6 
	

572.3 

	

139.1 
	

134.0 
	

143.5 

	

103.9 
	

104.7 
	

101.3 

	

75.7 
	

74.3 
	

73.6 
1,009.0 ,020.5 1,012.4 

	

351.8 
	

355.5 
	

361.0 

	

5 
	

69.0 
	

70.1 

	

93.9 
	

99.1 

	

64.1 
	

62.6 

	

91.1 
	

92.0 

	

5 
	

70.7 
	

68.9 

	

4.9 
	

4,8 

	

.8 
	

46.1 
	

47.6 

	

54.5 
	

55.6 

	

19.4 
	

79.0 
	

77.1 

	

20.3 
	

19.3 
	

19.0 

	

40.8 
	

39.5 
	

38.2  

157.8 161.2 164.3 

24.3 24.6 26.3 
19.7 19.7 20.6 
44.8 43.8 44.8 
60.0 60.1 62.9 
73.1 75.9 76.8 

610.5 609.2 609.2 

	

997.7 
	

996.8 
	

+ 3.7 
	

+ 14.8 + 13.1 

	

257.2 
	

260.5 
	

+ 1.7 
	

+ 18.8 + 17.0 

	

95.5 
	

96.7 
	

+ 0.2 
	

* 9.5 + 17.7 

	

623.5 
	

590.2 
	

+ 4.8 
	

+ 7.6 + 8.9 

	

140.2 
	

140.6 	- 4.1 
	

* 4.1 + 4.4 

	

105.8 
	

107.5 
	

+ 5.4 
	

+ 12.3 + 12.3 

	

73.9 
	

71.0 	- 1.1 	- 3.4 - 1.0 

	

1,012.4 
	

973.4 
	

+ 8.3 
	

+ 20.1 + 12.5 

	

376:0 
	

360.1 
	

+ 4.2 
	

+ 8.8 + 6.6 

	

72.2 
	

73.1 	- 1.5 
	

+ 22.1 + 25.0 

	

105.2 
	

103.2 	- 1.9 
	

+ 18.8 + 12.4 

	

65.4 
	

65.4 
	

+ 8.1 
	

+ 17.0 + 6.2 

	

95.3 
	

94.1 
	

+ 2.3 
	

+ 15.1 + 13.5 

	

73.4 
	

74.6 	- 0.9 
	

+ 5.6 + 7.5 

	

4.9 
	

5.0 	- 11.8 
	

+ 4.0 + 3.3 

	

49.2 
	

47.8 
	

+ 0.4 
	

+ 9 .2 + 8.9 

	

57.9 
	

58.5 
	

+ 4.0 
	

+ 5.1 + 7.7 

	

78.2 
	

79.1 
	

+ 5.2 
	

+ 16.5 + 13.7 

	

19.1 
	

19.5 
	

+ 0.4 	- 0.8 + 3.6 

	

39.2 
	

39.0 
	

+ 7.0 
	

+ 3.4 - 6.1 

167.8 167.8 + 1.4 + 13.0 + 13.1 

25.1 24.5 + 1.7 + 12.8 + 16.5 
19.8 19.2 + 5.3 + 12.9 + 16.0 
46.7 46.7 + 0.0 + 11.4 + 12.1 
68.0 70.3 + 8.8 + 24.0 + 13.9 
79.9 81.7 + 3.1 + 12.1 + 13.7 

611.3 615.8 + 3.6 + 	8.7 + 11.6 

piceries 	- 	Boucheries 	.......................... 1 
Epiceries, 	confiseries et articles divers 	....... 2 
Tous 	les autres magasins 	daliments 	.............. 3 
Grands 	nagasins 	.................................. 4 

5 
iagasins 	généraux 	............................... 6 
Magasins 	de 	marchandises 	diverses 	................. 

. 
Bazars...........................................7 
Concessionnaires 	d'automobiles 	.................. 8 
Vendeurs d'automobiles doccasion 	................ 

. 	
9 

Stations-service 	................................. 10 
Garages 	......................................... I 	il 
Magasins de pieces et daccessoires d'automobis 12 
Magasins de vtements 	pour homes 	................ 13 

14 Magasins 	de 	vOternents 	pour 	dames 	................. 
15 Magasins de vternents pour is 	famille 	............ 

Magasins do 	cliaussures 	spécialisées 	.............. 16 
Magasins do chaussures pour 	la 	famille 	........... 17 
Quincailleries 	................................... 18 
Magasins 	de 	meubles 	............................. 1 	19 
Magasins d'appareils 	mdnagers 	................... 20 
Magasins do meubles, téléviseurs, radios et 21 

accessoires. 
Pharmacies, médicaments brevetés et produits de 22 

beautd. 
Librairies 	et 	papeterles 	......................... 23 
Fleuristes ....................................... 24 

25 
26 

Bijouteries 	...................................... 
Magasins d'articles de sport or accessoires 	...... 

27 Magasins d'accessoires personnels 	................ 
Tous 	los 	autres 	magasins 	......................... 28 

5,220.6 p,227.7 15,263.3 5,353.1 5,331.8 1 + 3.5 
	

+ 12.8 ± 11.5 
	

Total, ensemble des magasins .................. 	29 

unedes series du tableau A incluant "l'ensemble des magasins' a été ajustée individueliement en divisant la gene 
re par le facteur combine approprié du tableau B. En consequence, la somme des donnCes relatives aux divers genres de 
rnerce ou Ia some des données provinciales ne correspond pas au tot1 do 'l'ensemble des magasins. 
Hati005 procentuelles - Soot calculêes sun des donndes expnimées en millions de dollars. 
.nnée a date - Ventes cumulatives 1978 .:. ventea cumulatives 1977. 
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TABLE B. Retail Trade, MCD and Cotnb1ind, S€- 

Can<iI. 

1978 

MCD Mar. Apr. May June July Aug. 

11.D.C. Mars Avr. Mai Juin Juill. Aot 

o . 

Kind of business 

1 Combination stores (groceries and meat) 2 103.92 98.13 99.36 108.10 98.56 97.79 
2 Grocery confectionery and sundries stores 2 96.04 97.12 102.90 108.75 107.69 107.26 

3 3 99.86 98.57 100.21 105.29 99.34 101.36 
4 2 86.73 92.85 97.50 99.13 88.27 93.27 
5 General 	merchandise 	stores 	......................... 4 89.85 90.99 99.35 92.35 80.98 104.57 
6 3 90.21 92.76 105.14 109.81 110.21 109.45 
7 4 81.16 91.52 100.73 100.90 94.89 101.01 
8 

Department 	stores 	.................................. . 

4 106.83 111.85 125.48 120.32 101.33 95.64 
9 

General 	stores 	..................................... . 
Variety 	stores 	..................................... 

6 108.66 112.18 122.59 114.71 107.59 95.90 
10 

Motor 	vehicle 	dealers 	.............................. 

3 91.50 96.75 102.57 103.87 110.09 109.65 
11 3 96.27 98.77 105.30 109.53 105.38 110.00 
12 Automotive 	parts and accessories stores 	............ 4 76.53 101.98 123.31 123.07 108.44 102.52 
13 4 82.21 89.34 98.99 107.49 88.57 83.74 
L4 3 88.48 94.93 101.71 100.25 89.52 94.93 
15 Family 	clothing 	stores 	............................ 3 83.44 93.13 96.23 103.08 86.34 100.60 
16 Specialty 	shoe 	stores 	............................. 4 84.08 96.81 102.25 92.98 84.98 104.99 
17 4 80.43 100.89 108.52 106.94 84.78 94.2 
L8 3 75.42 92.14 118.64 122.05 111.46 103. 

19 Household 	furniture 	stores 	........................ 4 91.40 96.28 99.21 102.68 107.03 105. 
10 4 97.61 86.74 93.06 94.10 95.79 101. 
11 Furniture, T.V., radio and appliance stores 3 87.91 91.30 95.97 98.41 108.08 108. 
12 Pharmacies, patent medicine and cosmetics stores . 2 99.87 95.88 99.37 102.07 96.05 98. 

13 

Men's 	clothing 	stores 	.............................. 
Women's 	clothing 	Stores 	............................ . 

3 94.36 82.18 90.47 88.95 80.29 99.1.  
14 Florists 	.......................................... 3 

. 

.  

88.51 107.02 150.84 101.57 81.04 83.20 
15 3 73.31 79.56 92.08 96.29 83.91 88.27 
16 

Household 	appliance 	stores 	......................... 

79.17 104.80 131.21 135.65 109.61 97.42 
17 Personal 	accessories 	stores 	....................... 2 90.38 90.79 95.60 103.14 106.26 109.27 
18 

Book 	and 	stationery 	stores 	......................... . 

2  91.31 93.32 99.17 105.34 100.83 102.24 

19 

All 	other 	food 	stores 	.............................. . 

All 	other 	stores 	................................... 

Total 	all 	stores 	................................. 2 

.  

95.71 98.42 105.68 108.46 98.83 99.78 

Used 	ear 	dealers 	................................... . 
Service 	stations 	................................... . 
Garages 	............................................ . 

Provinces 

30 

Family 	shoe 	stores 	................................. 
Hardware 	Stores 	.................................... . 

3 

. 

94.16 97.56 106.47 106.30 101.44 1104.50 

31 

Jewellery 	stores 	................................... 

Prince 	Edward 	Island 	............................... . 3 

. 

90.15 92.72 104.31 111.43 114.26 113.18 

32 

Sporting goods 	and 	accessories 	stores 	.............. 3 

Nova 	Scotia 	....................................... 2 94.95 97.97 102.74 108.36 102.15 103.09 

33 New 	Brunswick 	...................................... 2 

.  

93.94 98.21 107.71 110.17 103.92 102.53 

34 97.27 100.62 109.67 109.51 97.68 99.02 

35 

Newfoundland 	....................................... 

94.38 98.50 104.75 106.98 98.54 97.64 

36 Manitoba 	.......................................... 2 94.68 99.63 105.59 106.68 97.31 101.34 

37 

Quebec 	............................................. 3 

3 93.47 99.64 105.23 111.10 99.04 103,2_ 

38 

Ontario 	............................................ 3 

2 

. 

96.43 96.59 104.17 109.82 98.38 101. 

39 

Saskatchewan 	....................................... 

Alberta 	............................................ 

2 96.71 96.79 102.44 105.30 99.75 102. 

0 

British 	Columbia 	................................... 

Yukon 	and 	Northwest 	Territorioe 	.................... 2 98.1.' 95.79 103.94 132.07 107.34 106. 
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, 	iIL\F B. 'unr.. 11c 11tol1, N.D.C. OL clefficlents combines de correction des variations saisonniCres 
- ours commerciaux 

Canada 

1918 1979 

Jan. Feb 
Sept. Oct. Nov. Dec. - - 

Janv. Fey. 
N 

Genre de commerce 

101.69 94.99 99.36 114.62 91.91 90.47 1 

101.41 99.25 97.80 106.00 88.68 86.63 2 

100.29 97.06 103.07 113.99 91.30 88.09 3 

104.87 100.29 121.13 172.51 73.49 68.88 4 

103.58 115.38 134.77 126.76 80.31 79.56 5 

105.32 100.64 101.01 116.04 82.39 78.36 6 

100.16 96.86 109.82 184.17 67.15 69.74 

Epiceries 	- 	Boucheries 	.................................. 

7 

85.27 104.15 98.89 83.48 82.33 86.11 8 

96.48 101.56 99.63 82.51 68.79 90.28 

Epiceries, 	confiseries et 	articles divers 	............... 
Tous 	les autres magasins d'aliments 	..................... 

Magasins de 	parchandises 	diverses 	....................... 

9 

101.57 103.47 103.01 102.81 90.70 83.86 

Magasins 	généraux 	....................................... 
Bazars 	.................................................. 

10 

98.20 101.96 101.76 98.22 88.13 84.71 

Concessionnaires 	d'autome,biles 	.......................... 
Vendeurs 	d'automobiles 	d'occasion 	....................... 

11 

100.72 104.24 113.57 116.85 67.31 60.43 Magasins de pièces et daccessoires d'automobiles 12 

96.71 98.87 116.77 178.81 89.42 67.42 

Stations-service 	....................................... 

13 

111.54 106.20 109.85 151.55 81.02 68.84 14 

108.93 107.33 114.18 164.63 76.05 64.86 15 

132.03 115.95 118.79 118.04 86.33 62.93 16 
11.59 106.40 126.58 137.20 74.14 59.54 17 

.22 98.53 103.95 133.49 70.77 64.77 18 

.58 105.06 110.83 109.35 83.57 81.67 19 
I 	7 .89 110.79 113.49 131.64 90.23 78.02 20 

.46 105.82 110.16 121.95 83.55 78.68 Magasins de meubles, 	téléviseurs, 	radios et accessoires 21 

.13 97.47 97.72 125.59 95.19 93.69 

Grands 	magasins 	......................................... 

Pharmacies, mCdicaments brevetCs et produits de beauté 22 
7.01 92.88 107.88 167.18 93.84 89.49 23 
-1.46 87.17 83.88 153.78 80.08 94.41 24 

89.20 79.90 111.12 216.59 66.96 64.05 25 

90.77 77.71 88.24 127.04 86.68 69.31 

Garages 	................................................ 

Magasins de 	chaussures pour la 	famille 	................. 

26 

98.24 93.44 101.33 149.84 81.68 78.48 

Magaslns de 	vBtements 	pour hommes 	...................... 

Quincailleries 	......................................... 

27 

99.61 97.05 105.34 153.20 76.67 76.05 

Magasins de vCtements 	pour dames 	....................... 
Magasins de 	vètements 	pour la 	famille 	.................. 

28 

98.36 99.82 106.27 124.35 82.72 80.93 

Magasins de 	chaussures 	spécialisées 	.................... 

Magasins 	de 	ineuhies 	.................................... 
Magasins dapparei1s 	ménagers 	.......................... 

Librairies 	et 	papeteries 	............................... 
Fleuristes 	............................................. 
Bijouteries 	............................................ 
Magasins d'articles de sport et d'accessoires 	.......... 

29 

Magasins 	daccessoires 	personnels 	...................... 
Tous 	les 	autres 	magasins 	............................... 

Total, 	ensemble 	des magasins 	......................... 

Provinces 

99.08 100.62 106.63 125.20 78.88 78.27 30 

100.08 101.54 99.82 117.31 77.67 76.05 

Terre-Mauve 	............................................ 

31 

98.17 99.06 104.93 126.41 81.31 79.26 32 

99.07 101.15 104.45 120.98 78.66 78.24 

Ile-du-Prince-Edouard 	.................................. 

33 

98.56 100.32 105.40 120.84 81.38 78.91 34 

98.04 100.11 107.97 127.52 83.71 81.45 

Nouvelle-Ecosse 	........................................ 

35 

100.13 101.96 105.83 124.77 82.54 78.83 

Nouveau-Brunswick 	...................................... 

36 

97.10 102.97 105.17 118.62 81.28 81.27 

Québec 	................................................. 

Ontario 	................................................ 

Manitoba 	............................................... 

37 

0.79 99.78 104.91 122.11 84.41 82.73 

Saskatchewan 	........................................... 

36 

1.71 97.92 104.45 127.31 84.62 83.46 

Alberta 	................................................ 

36 

- .47 100.32 99.78 118.32 75.50 80.97 

Colombie-Britannique 	................................... 

Yukon et Territoires du Nord-Ouest 	..................... 4C 

I 
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K.nd of business Composition 

L. Combination Stores: combination stores (groceries 
with 20% or more fresh meat). 

Grocery, confectionery and sundries stores: gro-
ceries, confectionery and sundries stores; gro-
cery stores with 201 or lass fresh meat). 

All other food stores: bakery product stores; can-
dy, nut and confectionery stores; dairy product 
stores; egg and poultry stores; fruit and vaNe -
table stores; meat markets; 	sh markets; deli- 
catessen stores; other food stores. 

imentStores:  d'partmant stores including 
concessions located in department store outlets 
which are an integral part of the overall oper-
ation. (NOTE: This kind of business excludes 
non-department store outlets operated by depart-
ment store firms, as well as department store 
mail-order and catalogue sales offices). 

2eneral Merchandise Stores: general merchandise 
stores (less than one-third food) and depart-
mOnt store mail order and catalogue sales 
offices. 

General Stores: general stores (more than one-
third food). 

Variety Stores: variety stores. 

Motor Vehicle Dealers: motor vehicle dealers (new 
and used or new only). 

Used car dealers: used car dealers (used cars and 
trucks or cars only). 

Service Stations: service stations. 

Garages: garages. 

Automotive parts and acessuries stores: accesso-
ries, tire and battery shops; home and auto-
supply stores. 

Men's clothing stores: men's and boys' clothing 
stores; Sen's and boys' furnishings stores, men's 
and boys' hat stores; custom tailors (made to 
measure shops). 

Women's clothing stores: women's and misses' 
ready to wear stores, women's and misses' linge-
rie and hosiery stores; accessories and other 
apparel stores. 

Family clothing stores: family clothing and lur-
aishings stores. 

Specialty shoe stores: men's and boys's shoe stores; 
women's and misses' shoe stores; children's and 
infants' shoe stores. 

family shoe stores: !amily shoe stores. 

Hardware stores: hardware stores. 

Household furniture stores: furniture stores 

,tousehold appliance stores: household app fiance 
s'rs; 	ic: nil supply s:,rs. 

Composition par genre de common 

Epicerles-boucheries: épiceries-boucheries 
avec 20 1 ou plus de viande frache). 

Epicenies, confiseries et articles divers: Ipicerfes, 
confiseries at magasins d'articles divers; Ppiceries 
(avec 20 1 ou moms de viande fraiche). 

Tous las autres magasins d'aliments: magasins de produits 
de boulangenie; magasins de bonbons, do iioix et confi-
series; laiteries; magasins d'oeufs et de volailles; 
magasins do fruits et legumes; boucheries; poissonne-
ries; magasins d'aliments fins (delicatessen); autres 
magasins d'alimentation. 

Grands magasins: grands magasins y compris las filiales 
situdes dans las points de vente des grands magasins 
qui font partie int63rule de l'exploitation. (NOTE: 
Sont exclus les points de yenta autres qua ceux des 
grands magasins, qui sont exploit4s par les sedates 
propriltaires de grands magasins, ainsi que les bureaux 
do vonto par commande postale et par catalogue des 
grands magasins). 

Magasins de marchandises diverses: magasins de marchandises 
diverses (moths du tiers du stock en aliments); at les 
bureaux de vente par cowinande postale at par catalogue 
des grands magasins. 

Magasin s gnéraix: siagasins genéraux (plus du tiers du 
stock en aliments). 

5aars: bazars. 

Concessionnairas d'automobiles: vendeurs 1 
(neuves et d'occasion ou neuves seulementi.  

Vendeurs d'autoniobiles d'occasion: vendeurs 
d'occasion (automobiles et camions d'occui:, 
mobiles d'occasion seulement). 

St tions-service: stations-service. 

Garages: garages. 

Magasmns do piCces at d'accessoires d'automobiias: 
magasmns do pneus, d'accumulateurs or d'accessoires; 
magasins de fournitures pour lo maison Ct l'automabile. 

Magasins de vetements pour hommes: inagasmns de vetements 
pour hommes at garcons; magasins daccessoires vesti-
mentaires pour hommes at garçons, chapelleries pour 
hommes et garçons; taillaurs (archers de confection 
sur place de vetemants sur mesura). 

Magasins de vCtements pour dames: magasins de vLements 
prts-à-porter pour dames et jeunes flues; magasils do 
lingerie et bonneterles pour dames et jeunes filles; 
magasins d'accessoires et autres vetements. 

U. Magasins do vCtements pour Ia famille: magasins do 
vtements et d'accessoires vestimentaires pour la 
famille. 

Magas ins spdcialisds do chaussures: magasins de chaussures 
pour bonuses et garçons; magasins de chaussures pour 
dames at jeunes filles; magasins do chaussures pour 
enfants et blbés. 

Magastns do chaussures pour la famille: magasins do 
chaussures pour la famille. 

lb. Quincaillerles: quincailleries. 

19. Magasins de meubles menagers: magasins do meubi - 

20.asinsd'a_pparei1smders: inayasins d'appar 
nun.I;ers; isapisitis dt fourniturps vlectritjues. 

I 
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d'appareils m4nagers. 

Pharmacies, m4dicaments brevetés et produits de beaxti: 
drogueries, y compris magasins de sp4cialités pharmaceu-
tiques. 

Librairies et papeteries: librairies-papeteries. 

Fleuristes: fleuristes. 

Bijoutertes: bijouteries. 

Magasins d'articles de sport et d'accessoires: magasins 
d'articles de sport; embarcations, moteurs hors-bord et 
accessoires connexes; magasins de bicyclettes et 
ateliers de reparation; vendeurs de motocyclettes. 

Magasins d'accessoires personnels: magasins et kiosqucs 
de tabac; marchands de journaux et de p6riodiques; ma-
gasins de cadeaux, de nouveautCs et de souvenirs; maga-
sins d'appareils Ct de fournitures photographiques; ma-
gasins de sacs de voyage, valises, malles, mallettes et 
de maroquinerie; magasins de jouets et de jeux. 

Tous lee autres magasins: tous les autres magasins non 
indiquCs ci-dessus. 

tores. 

:irinacies, patent medicine and cosmetics stores: 
drug stores including proprietary stores. 

Book and Stationery stres: book and stationery 
stores. 

Florists: florists. 

Jewellery stores: jewellery stores. 

Sporting goods and accessories stores: sporting 
goods stores; boats, outboard motors and 
boating accessories; bicycle and bIcycle repair 
shops; motorcycle dealers. 

Personal accessories stores: tobacco stores and 
stands; news dealers; gift novelty and souvenir 
shops; camera and photographic supply stores; 
luggage and leather goods stores; toy and hobby 
shops. 

All other stores: all other stores not specified 
above. 



PUBLICATIONS SUR LU COfl'1ERCE DE DETAIL 

p 

Les publications suivantes de la Division du commerce et des services contien-
nent des données sur le commerce de detail. 

Catalogue 

63-002 	Ventes et stocks des grands magasins, M., Bil. 

63-004 Ventes des grands magasins par region, Rapport provisoire, M., Bil. 

63-005 Commerce de detail, M., 	Bil. 

63-007 Ventes de vehicules automobiles neufs, M., 	Bil. 

63-013 Le financement des ventes, M., 	Bil., 	Premiere edition, janvier 1971 

63-014 Stocks commerciaux, M., 	Bil. 

3-208 Ventes de véhicules automobiles neufs, A., 	Bil. 

1)3-210 Magasins de d6tail a succursales, A., Bil. 

63-211 Le financement des ventes, 	A., 	Bil. 

	

63-213 	Exploitants de distributeurs automatiques, A., Bil. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

H. Mensuel 
	

A. Annuel 
	

Bil. Bilingue 

OuLre les publications Cnumérëes ci-dessus, Statistique 
Canada publie une grande variétC de bulletins statistiques 
sur Ia situation économique et social du Canada. On peut se 
procurer gratuitement un catalogue complet des publications 
courantes en s'adressant a Statistique Canada, K1A 0T6. 
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RETAIL TRADE REPORTS 
	 I 

Following are publications of the Merchandising and Servics Division in the 
Retail Trade sector. 

Catalogue 

	

63-002 	Department Store Sales and Stocks, M., Bil. 

	

63-004 	Department Store Sales by Regions, Advance Release, M., Bil. 

	

63-005 	Retail Trade, M., Bil. 

	

63-007 	New Motor Vehicle Sales, M., Bil. 

	

63-013 	Sales Financing, M., Bil. First issue, January 1971 

	

63-014 	Merchandising Inventories, M., Bil. 

	

63-208 	New Motor Vehicle Sales, A., Bfl. 

	

63-210 	Retail Chain Stores, A., Bil. 

	

63-211 	Sales Financing, A., Bil. 

	

63-213 	Vending Machine Operators, A., Bil. 

	

63-218 	Direct Selling in Canada, A., Bil. 

	

63-219 	Campus Book Stores, A., Bil. 

M. Monthly 	 A. Annual 	 Bil. Bilingual 

In addition to the selected publications listed above, 
Statistics Canada publishes a wide range of statistical 
reports on Canadian economic and social affairs. A cQmpre-
hensive catalogue of all current publications is available 
free on request from Statistics Canada, Ottawa (Canada), 
K1A 0T4. 

4 


