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Not a 

On peut se procurer cette publicdtion, ainsi qu 
toutes les publications du gouvernement du Canada, 
auprès des agents autorisés locaux, dans les ii-
brairies ordinaires ou par la poste. 

Les conmandes par la poste devront parvenir a 
Distribution des publications, Statistique Canada, 
Ottawa, KIA 0T6, ou a Imprimerie et edition, Appro- 
visionnements et services Canada, Ottawa, K1A 0S9. 

Toutes demandes de renseignements sur la pré-
sente publication doivent tre adressées a: 

Section de commerce de detail, 
Division du commerce et des services, 

Statistique Canada, Ottawa, K1A 0T6 (téléphone: 
996-9304) ou A un bureau local de Ia J)ivision 
de l'assistance-utilisateurs situé aux endroits 
suivants: 

Note 

This and other government publications may 
be purchased from local authorized agents and 
other community bookstores or by mail order. 

Mail orders should be sent to Publications 
Distribution, Statistics Canada, Ottawa, 
K1A 0T6, or to Publishing Centre, Supply and 
Services Canada, Ottawa, K1A 0S9. 

Inquiries about this publication should be 
addressed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, Ottawa, K1A 0T6 (telephone 
996-9304) or to a local office of the bu-
reau's User Advisory Services Division: 

St. 	John's 	(Nfld.) (726-0713) St. 	John's 	(T.-N.) (726-0713) 
Halifax (426-5331) Halifax (426-5331) 
Montréal (283-5725) Montréal (283-5725) 
Ottawa (992-4734) Ottawa (992-4734) 
Toronto (966-6586) Toronto (966-6586) 
Winnipeg (949-4020) Winnipeg (949-4020) 
Regina (569-5405) Regina (569-5401) 
Edmonton (425-5052) Edmonton (425-505.) 
Vancouver (666-3695) Vancouver (666-36) 

Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince Edward 
Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1-800-667-3524, 
and throughout Alberta, the Edmonton office 
can be reached by dialing 1-800-222-6400. 

On peut obtenir une communication graluito dvc 

le service regional dinformation statistique de 
Ia Nouve1le-cosse, du Nouveau-Brunswick et de 
l'fle-du-Prince-Edouard en composant 1-800-565-7192. 
En Saskatchewan, on peut conimuniquer avec le bureau 
regional de Regina en composant 1-800-667-3524, et 
en Alberta, avec le bureau d'Edmonton au numéro 
1-800-222-6400. 
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The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

* The reader is asked to note that the data 
are either based on a response which 
falls below the usual standard for pub-
lication or have a greater degree of 
variability than normal associated 
with then due to list structure changes 
i.e., birth/death adjustment and clas-
sification changes, and should there-
fore be used with caution. 

NOTE 
Components may not add to totals due to 

rounding. 

A Note on CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other series, 
are available to the public from Statistics 
Canada's computerized data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System via terminal, on computer print-
outs, or in machine readable form. For 
further information contact the Cansim staff, 
Current Economic Analysis Division, Statis-
tics Canada, Ottawa, K1A 0Z8 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offires 1cct.d across 
Canada, 

SIGNES CONVENTIONNELS 

Les signes suivants sont employés uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

* Le lecteur est prié de noter que les données 
solt fondées sur des réponses quf me satis-
font pas a la norme habituelle exigée pour 
la publication ou que celles-ci ont une plus 
grande marge d'inconsistance que l'on devrait 
normalenent obtenir, et ce, a cause de la 
structure de la liste, c'est-a-dire des ajus-
tements dus aux creations et aux disparitions 
et des changements dans le classement; elles 
doivent par consequent tre utilisées avec 
circonspection. 

NOTA 
Lea chiffres ayant été arrondis, lea totaux ne 

correspondent pas toujours. 

Note au sujet de CANSIM 

La banque de données infortnatisées de Statis-
tique Canada CANSIM (systame canadien d'infor-
mation socio-économique) fournit au public toutes 
les statistiques actuelles at historiques sur Com-
merce de detail (matrice nos 78,227,287, 2300/17, 
2431), et sur de nombreuses autres series, par le 
biais d'un terminal, d'imprimës d'ordinateur ou 
de supports ordinolingues. Pour plus de rensei-
gnements, s'adresser au personnel de CANGIM, 
Division de l'analyse de conjoncture, Statistique 
Canada, Ottawa, K1A 0Z8 (téléphone 613-995-7406), 
ou aux conseillers régionaux des bureaux de 
Statist ique Canada ci tués 	travors lo Canada. 
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[NTROL)UCT ION 

Retail trade estimates are derived from a 
survey of Canadian "retail locations", utiliz-
ing a basic concept (see below) which is com-
mon to both the census and the current survey 
program of the Merchandising and Services 
Division. (The census also measures the ac-
tivities of "establishments"; however, this 
concept is not used in the monthly survey of 
retail trade.) 

Businesses are first classified to the re-
tail sector on the basis of "census value 
added",(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particular 
period. Companies which fall into the retail 
sector are then further classified to specific 
categories of business (using the three-digit 
iandard Industrial Classification code) on 
ic basis of "major activity" - the proportion 
sales accounted for by each kind of busi- 
ss or by each type of commodity sold. 

The next step in the classification proce-
dure is to survey those businesses selected 
for the sample in order to obtain information 
on the number and activity of locations opera-
ted. Such information is required not only 
to determine if individual business - partic-
ularly multi-location businesses, qualify for 
treatment as "chains" (see definition follow- 
ing) but also to isolate retail locations from 
non-retail and make possible a more precise 
classification of each to one of more than 90 
"kinds of buiness", which are subsequently 
grouped into 28 trade groups for purposes of 
publication. 

Because this is a location-oriented survey, 
the scope of coverage is extended to include 
locations operated by non-retailing buinesses. 
When it is determined that a manufacturer (for 
example) operates one or more retail loca- 
tions, the same treatment is given as outlined 
above. Retail locations can be operated by 
businesses whose principal activity is manu-
facturing, wholesaling, government, construc- 

on, etc. 

' 

I fl 

Les estimations du commerce de detail sont ti-
rées d'une enquëte sur les points de vente au dé-
tail au Canada. On utilise a cette fin un concept 
de base (exposé ci-dessous) qul est coimnun au re-
censement et au programme d'enquête courante de la 
Division du commerce et des services. (Le recense-
ment mesure également les activités des "établisse-
ments", toutefois, on n'a pas recours a cette unite 
d'observation dams l'enqute mensuelle sur le com-
merce de detail.) 

Les entreprises sont d'abord classées dans le 
secteur du commerce de detail d'aprs la "valeur 
ajoutée recensée"(l), qui représente dans ce sec-
teur Ia difference entre le prix de vente et le 
prix d'achat des biens vendus pendant une période 
déterminée. Les soclétés qui appartiennent au 
commerce de detail sont ensuite classées dams des 
categories prCcises d'activité (code a trois ehif-
fres de Ia Classification des activités Cconotni-
ques) d'apr1s Ia "principale activité", c'est-à-
dire d'apras Ia proportion des ventes dont rend 
compte chaque genre d'activité ou chaque type de 
marchandises vendues. 

L'étape suivante du travail de classification 
consiste a faire un relevé des entreprises échan-
tillonrtCes dams Ic but d'obtenir des renseignements 
sur le nombre de points de vente et leur activité. 
De tels renseignements servent non seulement 
terininer si des entreprises particuJ.iares, notam-
ment les entreprises a points de vente multiples, 
peuvent tre considérées comme des "magasins a 
succursales" (voir definition ci-dessous), mais 
aussi a distinguer les points de vente au detail 
des autres et ainsi assurer un classement plus 
précis de chacun dana un des genres de conunerce 
dont le nombre est de plus de 90. Subséqueminent, 
ces genres de commerce sont aprCgés en 28 groupes 
pour fins de publication. 

L'enqute Ctant axée sur los points de vente, 
le champ d'enqute a etC étendu aux points de vente 
exploitCs par des entreprises autres que des maga-
sins de detail. Lorsqu'on a établi par exemple 
qu'un fabriquant exploite un ou plusieurs locaux 
de vente au detail, on procade de la mme façon que 
ci-dessus. Des locaux de vente au detail peuvent 
tre exploités par des entreprises dont l'activité 

principale est Ia fabrication, le commerce de gros, 
l'administration publique, la construction, etc. 

For additional information, see Standard 	(1) Pour de plus amples renseignements, voir Ia 
Industrial Classification Manual, Cata- 	manuel de La Classification des activités éco- 
logue 12-501, pages 9-11. 	 nomiques, no 12-501F au catalogue, pages 9-11. 



The design of the new sample system pro-
vides the facility to revise the monthly es-
timates to account for late responses. Each 
month the publication will contain preliminary 
estimates for the current month and revised 
estimates for the preceding month. 

"This report is based on 24 shopping days, 
including 4 Saturdays. In the same month last 
year there were 24 shopping days, including 
4 Saturdays." 

Le systeme supportant le nouvel êchantillon du 
commerce de detail permet la revision des estima-
tions mensuelles tout en tenant compte des répoies 
tardives. La publication mensuelle fournira doiic 
des données provisoires pour Ic mois em cours cL 
des donnêes révisées pour le niols prCcédent. 

"Les données présentées dans ce bulletin visent 
24 jours commerciaux, dont 4 samedis. Le mme mois 
l'année dernire, ii y a eu 24 jours commerciaux, 
dont 4 samedis." 

A "retail location", as defined by Statis-
tics Canada, is a "business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public, for household or per-
sonal consumption". Retail trade estimates 
do not include any form of direct selling 
which bypasses the retail store, e.g., direct 
door-to-door selling; sales made through auto-
matic vending machines; sales of news-papers 
or magazines sold directly by printers or 
publishers; and sales made by book and record 
clubs. The only exception is the mail-order 
and catalogue sales activities of department 
store businesses, which have been classified 
to the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of contrac-
tors whose major activity is not retailing; 
and retail transactions between individuals. 

DEFINITIONS 

"Commerce de detail" signifie, pour les besoins 
de Ia présente publication, "l'ensemble des ventes 
faites par des points de vente au detail". 

Tin "point de vente au detail", suivant Ia défi-
nition de Statistique Canada, est um local d'affai-
res (habituellement un magasin) dont l'activitC 
principale est Ia vente de marchandises et de ser-
vices connexes mu grand public pour Ia consommation 
mênagre ou personmelle. Les estimations relatives 
au commerce de detail me prennent pas en compte les 
ventes directes, c'est-djre les ventes qui me 
sonc pas faites par l'intermédiaire d'un point de 
vente au detail, par exemple les ventes direct€e- 
par démarchage, les verites par distributeur autonia-
tique, les ventes de journaux ou de revues faites 
directement par les imprimeurs et éditeurs, et les 
ventes faites par les cercles du livre et les clubs 
de disques. Ii n'y a 	exception: les ventes 
des grands magasins faites par la poste ou par 
catalogue, qui sont classées dams Ia categoric des 
"magasins de marchandises diverses". En outre, le 
commerce de detail ne comprend pas lee ventes au 
detail des unites auxiliaires, par exemple, entre-
pots, siges sociaux, etc., ni les ventes des en-
trepreneurs dont l'activité principale me relve 
pas du commerce de detail, ni les operations de 
detail entre particuliers. 

DEFINITIONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

I 

Total net sales include sales of merchan-
dise and receipts from related services, such 
as repairs, equipment rental, and food serv-
ing, less returns, adjustments and discounts. 
Total net sales also include: trade-in allow-
ances; withdrawals of goods for personal use 
(at retail); and commissions earned from sales 
of goods owned by others. Non-trading reve-
nues, bad debts recovered and sales taxes are 
excluded. 

Ventes nettes totales comprennent les ventes de 
marchandises et les recettes provenant de services 
connexes tels que les reparations, Ia location de 
materiel et Ia restauration, moms les rendus, les 
rajustements et les remises. Les ventes totales 
nettes comprennent également: Ia valeur des re-
prises, les préThvements de inarchandises pour usage 
personnel (au detail) et les commissions au titre 
de Ia vente de marchandises appartertant a d'autres 
personnes. On me prend pas en compte les recettes 
hors exploitation, ni le recouvrement de crCances 

ut_uS,s. fl 	i 	L1::ee 



Kind of Organization 

The retail trade estimates, in addition to 
being stratified by kind-of-business group-
ings, are also broken down into chain and in-
dependent components. Firms are classified 

0  the chain store component based on the 
ollowing definition: 

Chain store organization "an organization 
perating four or more retail outlets in the 
me kind of business, under the same legal 

ownership". 

Any firm not meeting the above definition 
is automatically classified as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

METHODOLOGY 

The monthly retail trade estimates contain-
ed in this report are produced by means of a 
sample survey using methodology which differs 
substantially from that used for the estimates 
published to the end of 1974. 

The new methodology was primarily developed 
because, after 1969, there was no adequate 
source of information available to update the 
independent portion of the old sample to ac-
count for firms coming into existence (births) 
and/or going Out of business (deaths). The 

ra detailed definition of each kind of 
mess, see Census of Canada, 1966 Re-

t.il Trade, Catalogue 97-601. S 

CLASSEMENT 

Genre de cornmerce(2) 

Les estimations relatives au couunerce de dtail 
sont stratifies par region et par groupe de genre 
de commerce. Ces groupes sont fondés sur Ia Clas-
sification des activitCs économiques et les caté-
gories de genre de commerce de detail qui ont etC 
utilisCes lors du recensement du commerce et des 
services de 1966. Etant donné que 1'enqute men-
suelle du commerce de detail est axCe sur les 
points de vente comme on l'a indiqué ci-dessus, 
chaque point de vente au detail d'une entreprise se 
volt attribuer un code "genre de commerce" d'aprs 
sont activitC principale (ou le genre de tnarchandi-
ses vendues). 

CLASSIFICATION 

of Business(2 

stimates of retail trade are stratified by 
'.Lraphica1 area and by kind-of-business 

roupings which are based on the Standard In-
dustrial Classifications and the retail kind-
of-business categories employed in the 1966 
Census of Merchandising and Services. Since 
the monthly retail trade survey is a "loca-
tion" survey, as noted above, each individual 
(retail) location of a firm is assigned a 
kind-of-business code based on its major ac-
tivity (or type of commodities sold). 

In this report, retail trade is stratified 	Dans Ia présente publication, le commerce de 
into 27 major kind-of-business groupings plus 	detail est stratifié selon 27 grands groupes de 
a miscellaneous category. In order to in- 	genre de commerce, outre Ia catégorie "Marchands 
crease the usefulness of these statistics, the 	divers". Pour rendre ces statistiques plus utiles, 
composition of each kind-of-business group is 	nous décrivons la composition de chaque groupe de 
described at the end of the report. 	genre de commerce a Ia fin de la publication. 

Type d'entreprise 

En plus dtre stratifiées selon le genre de 
commerce, lee estimations relatives au commerce de 
detail sont ventilées entre magasins a succursales 
et magasins indépendants. Les entreprises qui ré-
pondent a Ia definition suivante sont classées dans 
la catCgorie des magains a succursales: 

Magasins A succursales "entreprise exploitant au 
moms guatre points de vente au detail dams un mme 
genre de commerce, sous une même appartenance juri-
dique". 

Touts entreprise dont le schema de structure ne 
concorde pas avec Ia definition ci-dessus est clas-
see automatiquement dans la catégorie des magasins 
indCpendants, Ia seule exception étant les "grands 
magasins" qui sont portés en totalité dans la ca-
tégorie des magasins a succursales. 
MT}1ODOL0GIE 

On établit les estimations mensuelles relatives 
au commerce de detail que renferme Ia prCsente 
publication au moyen d'une enquCte par sondage dont 
Ia mCthodologie diffère sensiblement de celle uti-
lisde pour les estimations qui ont paru jusqu'à la 
fin de 1974. 

Cette nouvelle methodologie fut principalement 
miss en application parce qu'il n'existait plus de 
source adequate de renseignements disponibles aprs 
1969 pour mettre a jour la partie de l'ancien 
échantillon comptant les entreprises dites indépen-
dantes. II nous était désormais impossible de 

(2) Pour une definition comp1te de chaque genre de 
commerce, consulter Ia publication Recensement 
du Canada, 1966, Commerce de detail (n° 97-601 
au catalogue). 

- vii - 



levels established by the new sample indicate 
there was a downward bias in the old sample 
which had grown to about 4% in 1974. Even so, 
the monthly trends are relatively consistent 
between the old and new samples. 

tenir compte des nouvelles entreprises (creations) 
et (ou) do celles qui fermaient leurs portes (dis-
paritions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre qu'il y avait un cer-
tain degré de sous-estimation, laquelle sous-esti-
nation avait atteint 4 Z en 1974. Néanmoins les 
tendances mensuelles mesurêes par l'ancien ainsi 
que par le nouvel Cchantillon sont passablement 
similaires. 

The data which resulted from these various 
adjustments have in the past often been de-
scribed as "final" estimates. However, this 
was not entirely accurate - since all such 
estimates were usually revised one more time 
after each census. The post-censal estimates 
reflected the insertion (in the calculations) 
of new census benchmark data. 

Ancien échantillon 

L'ancien dchantiilon (approximativement 12,000 
entreprises) a Cté choisi au hasard a partir de 
l'univers créé par le recensement de 1961 (Commerce 
et services) et stratifié par province et solon le 
genre do commerce et le volume des ventes. Des 
estimations des ventes totales au detail ont été 
tirées des résultats du sondage a l'aide de Ia 
"méthode do rapport en chalne", c'est-à-dire que 
chaque mois, on obtient des ratios en comparant le 
volume des ventes dos entreprises a colui observe 
pour Ic mois correspondant do l'année précédente et 
on applique ces ratios au chiffre de reference (rc-
censement do 1961) pour dégager une estimation pour 
le mois visé; ce calcul est effectué pour chacune 
des cellules. 

Pour compenser les effets do détérioration dans 
l'échantillon, on a procédd tous les ans a un ajus-
tement pour prendre en compte los creations et (Ou) 

les disparitions. On apprenait l'existence d& 
nouvelles entreprises grace aux rapports sur i 
nature de l'entreprise reçus par la Commission 
d'assurance-chöraage et on effectuait une enqut 
auprès de ces entreprises pour obtenir les donn'os 
qul nous intéressaient. En outre, toutes les en-
treprises échantillonnées on fait tous les ans 
l'objet d'une enqute afin d'assurer l'exactltude 
des rapports mensuels et d'ëtablir des estimations 
pour les enqutes a "declaration piètre ou tar-
dive". Les résultats ont onsuite servi A Ia mise 

jour des estimations mensuelles. On a apporté 
un autre ajustement aux estimations en fonction 
des entreprises qui ont cessé toute activité ou 
qul ne répondalent plus aux definitions de l'en-
qute. Cet ajustement consistait a utiliser une 
formule do compensation visant toutes les entrepri-
SOS du mme genre dans l'univers. On a enfin pro-
cédC a un ajustement compensatoire en fonction des 
entreprises qul ont change d'activité au cours do 
1 'année. 

Les donnCes obtenues au tome de ces divers 
ajustenients ont souvent Cté considérées dana le 
passé connie des estimations "dCfjnjtives" 	Cela 
n'est pas tout A fait exact, car toutes ces estima-
tions ont habituelleinent été révisécs une autre 
fois aprs chaque recensenient. Les estimations 
posccensitaires traduisaient l'introduction dams 
los calculs de nouvelles données repares de recen-
semen t. 

Old Sample 

The former sample (approximately 12,000 
firms) was randomly selected from the universe 
created by the 1961 Census (i.e., of Merchan-
dising and Services) stratified by province, 
by kind of business and by sales-size group. 
Estimates of total retail sales were produced 
from the sample results by employing the 
"link-relative method", i.e., each month, 
ratios were derived by linking the sales of 
the same firms within a cell with their sales 
in the corresponding month of the previous 
year and these, in turn, were applied to the 
base figure (the 1961 Census) to produce a 
current month estimate. 

To offset the effects of deterioration in 
the sample, an adjustment was made annually 
for births and/or deaths. New firms were 
identified through Nature of Business Reports 
collected by the Unemployment Insurance Com-
mission and were surveyed in order to obtain 
relevant information. In addition, all firms 
in the sample were surveyed annually to en-
sure the accuracy of the monthly reports and 
to derive estimates for poor or late respon-
dents". The results of these enquiries were 
then used to update the monthly estimates. 
Another adjustment was made in the estimates 
to account for businesses which went out of 
operation or which were no longer in scope. 
This adjustment consisted of the application 
of a formula to compensate for all similar 
firms in the universe. A final adjustment 
was also made to compensate for firms which 
changed their kind of business during the 
year. 

I 



New Samp le  

With the advent of the new survey, the 
•nsus will no longer be employed as a 
uurce"universe. The Revenue Canada (Taxa-
ion) list, supplemented by chain and depart- 
nt store lists and an area file list, corn-
rise the new universe. A sample of approxi-

motely 16,000 independent firms, stratified 
by geographical regions(3) and by the Stan-
dard Industrial Classification code has been 
selected from this universe and surveyed in 
order to verify the kind of business of each 
firm. Estimates are then produced monthly, 
stratified by trade group and geographical 
region. 

The method used for the estimation of total 
retail sales is one in which each sampled 
unit's reported data is inflated to universe 
levels by multiplying the reported data of the 
sampled unit by the inverse of the probability 
of selection for the unit. For firms which do 
not respond on tinie(4) in a particular month, 
an estimate is imputed using a statistical 
technique which employs a number of components 
such as: cell averages, last month's sales, 
other trends, etc. Consequently each firm in 
the sample must have an individual estimate 
of sales. 

The results of the new survey will not be 
inked (as was the old survey) to the census 
suits. Instead, the estimates derived in 

:112 course of the survey will be compared with 
nsus data in order to determine the cause 
f any differences which may be found to exist 
tween the two levels. Based on these find-

figs, revisions will then be made to compen-
sate for any errors or discrepancies discov-
ered (such as in coding of firms to erroneous 
kinds of business codes, over-estimation in 
particular cells, etc.). 

COMPONENTS OF THE NEW SAMPLE 

The universe used for the new survey is 
composed of two basic parts: a master file 
list (including chain and department store 
components) and an area file list. These 
components provide a more adequate represen-
tation of the retail trade universe than in 
the previous survey. 

The metropolitan areas of Montréal, Toron-
to, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 
Late responses are included in revised es-
timates. 

Nouvel échantillon 

Dana Ia nouvelle enqute, Ic recensement ne ser-
vira plus de source pour Ic dressage de Ia liste 
des entreprises. La liste do Revenu Canada (Imp6t) 
fut complétée par La liste des magasins a succur-
sales ainsi que des grands magasins Ct une liste 
do fichier aréolaire. Un échantillon d'environ 
16,000 entreprises inddpendantes, stratifié par 
r6gion(3) et selon le schema de codage de Ia Clas-
sification des activités économiques, a étê prélevé 
sur cet univers et a fait l'objet d'une enqute en 
vue de determiner le genre d'activitC de chaque 
entreprise. Des estimations sont ensuite établies 
tous les mois et stratifiées selon le groupe do 
commerce et Ia region. 

La méthode d'estimation des ventes totales au 
detail consiste a gonfler los donnêes déclarCes 
par chaque unite échantillonnée aux dimensions do 
l'univers en multipliant lee données do l'unité 
par l'inverse do Ia probabilité do choix de 
l'unité. Dans le cas des entreprises non décla-
rantes a temps(4) un mois donné, on procade a une 
imputation a l'aide d'une méthode statistique qul 
fait intervenir divers éléments comine lee moyennes 
de celiule, los ventes du dernier mois, d'autres 
tendances, etc. Ainsi, il doit y avoir une esti-
mation des ventes pour chaque entreprise Cchantil-
lonnCc. 

Los résultats de Ia nouvelle enqute ne seront 
pas raccordés (comme dams l'ancienne enqute) a 
ceux du recensement. Une étude comparative entre 
les estimations obtenues dane le cadre de cette 
enqute ainsi quo cellos obtenues lore d'un recen-
cement sera effectuée afin de determiner is cause 
de tout écart entre los deux niveaux, ce qui nous 
perrnettra de rectifier lee statistiques et de corn-
penser les erreurs ou les divergences relevées 
(comme un classement erroné selon le genre de com-
merce, une surestimation dams des cellules parti-
culires, etc,). 

FLEMENTS DU NOUVEL 9CRANTILLON 

L'univers de Ia nouvelle enquête comprend deux 
éléments fondamentaux: une liste de fichier prin-
cipal (y coinpris lee éléments magasins a succur-
sales et grands magasins) et une liste de fichier 
aréolaire. Ces éléments représentent mieux l'uni-
vera du commerce do detail que la base do l'enqute 
précédente. 

Lee regions métropolitaines do Montréal, do 
Toronto, do Winnipeg et de Vancouver correspon-
dent aux regions inétropolitaines du recensement 
de 1971. 
Lee declarations tardives sont toujours consi-
dérées dams le calcul des estimations révisées. 



Fichier principal de l'encivate 

Le fichier principal de l'enquête du commerce 
de vente au dtail est fondé sur une série de pro-
fils tires de la fraction du fichier principal de 
Revenu Canada (Imp6t) se rapportant aux commerces 
de vente au detail et est stratifié par region et 
selon le schema de codage de la Classification des 
activités économiques. Cet élCment du fichier est 
une liste de toutes les entreprises de vente au 
detail qui ont un numéro T-4 (entreprises ayant des 
salaries a l'égard desquels des deductions sont 
faites aux fins de l'imp6t). Cette liste est mise 
jour tous les mois; ii s'aglt de prendre en 

compte la creation de nouvelles entreprises, Ia 
disparition d'entreprises et dans le cas d'entre-
prises existantes, tous les changements de mom, 
d'adresse ou de genre de commerce. Ces mises a 
jour s'appuient sur des enqutes de Revenu Canada 
(Imp6t) et de Statistique Canada. Des que l'on 
dispose de ces mises C jour, las entreprises qui 
cessent toute activité sont éliminées de l'échan-
tillon et un échantillon de creations est prélevé 
sur les nouvelles entreprises, ce qul perniet un 
ajustement mensuel en fonction des creations et 
des disparitions. 

The Survey Master File 

The survey master file is based on a series 
of profiles developed from the retail store 
portion of the Revenue Canada (Taxation) mas-
ter file and is stratified by geographical 
area and by Standard Industrial Classification 
code. This component is a list of all retail 
businesses having a T-4 number (i.e., having 
employees for whom payroll deductions are 
made). It is updated monthly for new firms 
coming Into business, for firms going Out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going Out of busi-
ness are dropped from the sample and a sample 
of births is selected from among new firms 
which have gone into business, thus providing 
a monthly birth/death adjustment. 

Records on the survey master file are sam-
pled using a given probability of selection 
determined by geographical location, Standard 
Industrial Classification code and cell size. 
To create the original sample file, the com-
plete survey master file was sampled. Since 
that time, only the births have been sampled 
each month. 

Des enregistrements du fichier principal de 
1'enqute sont échantillonnés d'apres une pro-
babilité donnée de selection déterminée par le 
lieu d'exploitation, le schema de codage de la 
Classification des activités ëconomiques et la 
taille des cellules. Lors de la constitution 
du fichier de l'échantillon initial, la sël-
tion a porte sur tout le fichier principal d 
l'enqute. Depuis lors, seules les creations 
ont fait l'objet d'un échantillonnage tous los 
mois. 

lément magasins C succursales et grands magasins 

La liste des magasins C succursales et des 
grands magasins constitue un sous-ensenible de l'é-
lément fichier principal de l'enqute. Les eta-
blissements cornmerclaux figurant sur cette liste 
sont ceux qui ont été identifies (dt aprCs  las do-
cuments de Statistique Canada) comine magasins C 
succursales Ct grands magasins et qul ont été 
ëchantillonnés avec certitude (chaque entreprise 
fait partie de l'échantillon). Cet êlément, qui 
est mis C jour tous las mois d'aprCs les données 
de Revenu Canada, fait dgalement l'objet d'une mise a jour annuelle. Ces derniCres mises C jour soot 
fondées principalement sur les declarations ob-
tenues dans le cadre de l'enqute annuelle sur les 
magasins C succursales et las grands nagasins, 
ainsi qua sur des renseignenients puisés C d'autres 
sources comme les revues portant sur le commerce, 
etc. 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file component. 
The businesses on this list are those which 
have been identified (from Statistics Canada 
sources) as chains or department stores and 
which have been sampled with certainty (i.e., 
each business is surveyed). This component, 
as well as being updated monthly using Revenue 
Canada Information, is also updated annually. 
The annual updates are based primarily on 
returns obtained in the course of the Annual 
Chain and Department Store Survey, as well as 
on information derived from other sources such 
as trade magazines, etc. 
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Area File Component 

The purpose of the area file, essentially, 
to supplement the sample frame. This 

dditional input has two uses: 

I. to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); and 

2. to compensate for the time lag involved in 
obtaining birth/death adjustment through 
the survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and Northwest 
Territories. To create the area file portion 
of the sample frame, the selected areas were 
completely enumerated by field representatives 
and an area file composed of all businesses 
in the selected areas was created. This file 
was then matched against the survey master 
file to determine which firms were present on 
both files. For those firms which appeared 
on both files, the universe was represented 
by the sample of firms derived from the survey 
master file. All unmatched firms (on the area 
file) automatically became part of the sample 
ile. Every month since the original enumera- 
ion, one twelfth of the selected areas has 

lieen completely re-enumerated in order to lo-
ate any new firms which may have come into 
xstence during the preceding year. These 

new firms are then matched against the entire 
survey master file. Similarly, all new busi-
nesses which have been added to the survey 
master file from the Revenue Canada (Taxation) 
updates are matched each month against the 
entire area file. Once it has been determined 
that firms are matches, they are removed from 
the area file and given a chance of selection 
on the survey master file. The remaining un-
matched firms on the area file are included 
in the sample. 

SEASONAL AND TRADING-DAY ADJUSTMENTS 

The sales data (for Canada by kind-of- 
business grouping and total retail trade by 
province) contained in Table A have been ad- 
justed to account for seasonal and trading- 

*• 	H. 

Element fichier géographigue 

Le but premier du fichier géographique est de 
completer Ia base de l'échantillon. Cet élément 
supplémentaire permet: 

d'établir une estimation visant les entreprises 
qui me figurent pas dams le fichier principal 
de l'enqute (entreprises ne comptant aucun 
salariC pour lequel on procde b des deductions 
aux fins de l'imp6t); 

de compenser le "retard" d'obtention des ajuste-
ments en fonction des creations et des dispari-
dons au moyen du fichier principal de l'en-
qute. 

On a constitué le fichier géographique en 
choisissant un certain nombre de secteurs géogra-
phiques au Canada (a ltaide  de données de l'enqute 
sur Ia population active) de façon a couvrir tout 
le territoire canadien a l'exception du Yukon et 
des Territoires du Nord-Ouest. Les secteurs choi-
sis ont ensuite Cté entiarement dénombrés par des 
représentants régionaux et on a ainsi obtenu un 
fichier géographique comprenant tous les établisse-
ments commerciaux de ces secteurs. On a compare 
ce fichier au fichier principal de l'enqute pour 
determiner queues entreprises figuraient dans les 
deux fichiers. Pour ce qui est de ces entreprises, 
l'univers a été représenté par l'Cchantillon d'en-
treprises prélevé sur le fichier principal de l'en-
qute. Toutes les entreprises sans pendant (dans 
le fichier aréolaire) ont été automatiquement in-
corporées au fichier de l'échantillon. Tous les 
mois depuis le premier dénombrement, un douzième 
des regions choisies a fait l'objet d'un autre dé-
nombrement complet visant a determiner quelles nou-
velles entreprises ont vu le jour au cours de l'an-
née précédente. Ces nouvelles entreprises sont 
ensuite réappariées avec le fichier principal de 
l'enqute. De la mme façon toutes les nouvelles 
entreprises ajoutées au fichier principal de l'en-
qute au moyen de mises a jour tirées du fichier 
de Revenu Canada (Impôt) sont rCappariées chaque 
raois avec le fichier gdographique. Les entreprises 
pour lesquelles on a trouvé un pendant au cours des 
deux processus de comparaison précédeinment décrits 
sont radiées du fichier géographique et demeurent 
sur le fichier principal de l'emqute oti elles ont 
une probabilité d'atre choisies Le reste des en-
treprises du fichier géographique pour lesquelles 
on n'a pas trouvé un pendant sont d'off ice inclus 
dans 1' êchantillon. 

DSAISONNALISATION ET AJUSTEMENT EN FONCTION DES 
JOURS COMMERC IAUX 

Les chiffres des ventes (par groupe de genre de 
commerce pour le Canada et ensemble du commerce de 
detail par province) présentés au tableau A ont été 
ajustés en fonction des tendarices saisonnibres et 
dei, virit :ia : - aNr H ivr:ihha. La 



mthode de désaisonnalisation appliquée a cette 
série est une méthode informatique de rapport aux 
moyennes mobiles. Le programme informatique norma-
use utilisé est Ia version X-II de Ia méthode IT 
du United States Bureau of the Census. 

La désaisonnalisation supprime les effets dea 
variations répétitives qul se produisent dams l'an-
née et sont imputables a l'évolutjon nor-male du 
climat, aux congés fixes, ou a d'autres événements 
qui se répètent a des intervalles réguliers. Il 
est nécessaire d'apporter un ajustement supplémen-
taire 	la série de commerce de detail contenant 
des variations imputables A la difference entre le 
nombre de jours de travail ou de jours ouvrables 
dans chaque mols, ou des congés ou autres événe-
ments sans date fixe. Ces ajustements sont faits 
avant Ia dCsaisonnalisation proprement dite, mais 
on les considare comme partie intégrante de cette 
derniare. 

Bien que Ia désaisonnalisation permette de 
met tre blen mieux en evidence la tendance fondamen-
tale d'une série, les series désaisonnalisées n'en 
contiennent pas moms des fluctuations irrégu-
lières. De légères variations d'un mois A l'autre 
dans les series désaisonnalisées peuvent tre de 
simples mouvements irréguliers, et pour avoir une 
meilleure idée de Ia tendance fondamentale, les 
utilisateurs doivent examiner les series désaison-
nalisées d'un certain nombre de mols. Le MDC, ou 
mois a dominance cyclique, (voir tableau B) donne 
le plus petit nombre de mois pour lesquels le taux 
de variation moyen compte non tenu du signe de la 
tendance générale, est supérleur a celui du facteur 
irrégulier. Dans le cas de la série la plus lisse 
possible, le MDC eat égal a un, dans celui de Ia 
série Ia plus irrégui.ière, ii est égal a six. 
L'application d'une moyenne mobile dont la période 
est égale au MDC tend a lisser les mouvements irré-
guliers pouvant dissimuler Ia tendance fondamen-
tale. 

Not a 

On demande aux utilisateurs de faire preuve de 
discernement dens l'emploi de ces données (ta-
bleau A), car les facteurs de saisonnalité (ta-
bleau B) et de jours coinmerciaux servant a ajuster 
les series portent sur une période relativement 
breve. 

method applied to this series is a computer-
ized ratio-to-moving average method. The 
standard computer program used is the United 
States Bureau of the Census, Method II, X-II 
version. 

Seasonal adjustments removes the effect of 
repetitive intra-year variations resulting 
from normal differences in weather, holidays 
with invariable dates, or other events which 
repeat with the same timing. An additional 
adjustment is made for the retail trade series 
which contains variation caused by the dif-
ference in the number of working or trading-
days in each month or for holidays or other 
events with variable dates. These adjustments 
are made prior to the seasonal adjustment but 
are treated as part of the seasonal adjust-
men t. 

While seasonal adjustment allows a much 
better look at the underlying trend of a 
series, the adjusted series still contain 
irregular fluctuations. Small changes between 
months in the adjusted series may simply be 
erratic movements and, to obtain a clearer 
idea of the underlying trend, users should 
examine the adjusted series over a number of 
months, The MCD, or Months for Cyclical Dom-
inance, (see Table B) indicates the smallest 
span of months for which the average percent 
change without regard to sign in the trend 
cycle is greater than that in the irregular 
factor. For the smoothest series the MCD is 
one, for the most erratic series it is six. 
Applying a moving average of the period equal 
to the MCD tends to smooth irregular movements 
which may obscure the underlying trend. 

Note 

Users are advised to exercise caution in 
the use of these data (Table A) since the 
seasonal and trading-day factors employed to 
adjust the series (Table B) have been derived 
from a relatively short historical base. 
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COMPARISON OF KIND OF BUSINESS GROUPINGS - 
OLD AND NEW SURVEYS 

The number of trade groups (each composed 
of one or more kinds of business) for which 
data will be published has been expanded by 
10. In some cases, a new trade group was 
created by splitting one of the old trade 
groups. In other instances, new trade groups 
were derived from the "all other stores" cate-
gory. The following chart provides a method 
for converting the "new" groups hack to the 
"old" for anyvn 	to 
with the other. 

COMPARAISON DES GROIJPES DE GENRE DE COMMERCE - 
ENQUETES ANCIENNES ET NOUVELLES 

Le nombre de groupes commerciaux (chacun compose 
d'un ou de plusieurs genres de commerce) sur les-
quels des données parattront a été porte a 10. 
Dans certains cas, on a créé un nouveau groupe en 
divisant un des anciens groupes. Dans d'autres 
cas, de nouveaux groupes commerciaux ont été tires 
de la catégorie "Tous les autres magasins". Le 
graphique suivant présente une méthode qui per-
mettra i qiLiconquc dsire comparer les series do 
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The following trade groups comprise the 
same kinds of business in both the new and old 

Les groupes commerciaux suivants compor tent las 
mmes genres de commerce dans l'anclenne et la 
11 

•11rdj 1Lr(11)IUiiSc st&)rs 
eneral stores 

Variety stores 
Motor vechical dealers 
Men's clothing stores 
Women's clothing stores 
Family clothing stores 
Hardware stores 
Jewellery stores. 

The following trade groups, for which data 
will be published in the new survey, were 
previously represented in the "all other 
stores" group of the old survey: 

Used car dealers 
Automotive parts and accessories stores 
Book and stationery stores 
Florists 
Sporting goods and accessories stores 
Personal accessories stores. 

hagas ins de marchandises d iverses 
Magas ins généraux 
Ba z ars 
Concessionnaires d'autoniobiles 
Magasins de vêtements pour hoinmes 
Magasins de vtements pour dames 
Magasins de vtements pour Ia famille 
Quincailleries 
Bijouteries. 

Las groupes commerciaux suivants, pour lesquels 
on publie des donnëes dans Ia nouvelle enqute, 
faisaient partie dans le cadre de l'ancienne en-
quite du groupe "Tous les autres mag55jfl5 

Vendeurs d'automobiles d'occasion 
Magasins de pièces et d'accessoires d'automobiles 
Librairies-papeterfes 
Fleuristes 
Magasins d'articles de sport et accessoires 
Magasins d'accessoires personnels. 

The following trade groups represent a 
finer breakdown of trade groups which were 
iployed in the old survey: 

:ew trade group Old trade group 

'tmination stores 
;rocery, 	confec- Grocery and combina- 
tionery and sun- tion stores 
dries stores(5) 

All other food 
All other food stores 

stores(S) 
Service stations Service stations and 
Garages garages 
Specialty shoe 

stores Shoe stores 
Family shoe stores 

Household furni- 
ture stores 

(5) The new trade group "grocery, confection-
ery and sundries stores" includes not only 
"grocery stores" (part of "grocery and 
combination stores t ' in the old survey) but 
also the 1966 Census category, "grocery, 
confectionery and sundries stores". The 
latter kind of business includes the so-
called "jug-milk stores" and "convenience 
stores" as well as a number of stores 
which were previously classified either 
to "grocery stores" or "confectionery 
stores". (In the old survey, "confection- 
ry stores" were published in the "all 

r f 	r'' 	rut  

Les groupes comnterclaux suivants constituent 
une ventilation plus fine des groupes utilisds dans 
l'ancienne enqute: 

Nouveau groupe de 	Ancien groupe de 
commerce 	commerce 

Epiceries-boucheries 
4iceries, confiseries 	lpiceries et épiceries- 

et magasins d'arti- 	boucherle 
des divers(5) 

Tous autres magasins 	Tous autres magasins 
d 'alimentation(S) 	d' alimentation 

Stations-service 	Stations-service et 
Garages 	garages 
Magasins de chaussu- 

res spéciales 
Magasins de chaussures Magasins de chaussu- 

res pour Ia famille 
Magasins 
ménager 

(5) La nouveau groups commercial "epiceries, con-
fiseries et magasins d'articles divers" corn-
prend non seulement les "épiceries" (dans 
l'ancienne enqute, un élément de "épiceries 
et épiceries-boucheries"), mais aussi Ia caté-
gone du recensement de 1966 "épicerles, con-
fiseries et magasins d'articles divers". Ce 
dernier genre de commerce comprend les "comp-
toirs de lait en cruche" et les magasins d'ar-
tides 	courant ainsi qu'un certain 
nombre de magasins qui étaient auparavant clas-
sés dans Ia catégorie des "épiceries" Cu dana 
celle des "confiseries". (Dans l'anclenne en-
qute, les "confiseries" faisaient partie du 
;roupe "tous autres magasins d'alimentation".) 



New trade group Old trade group 

Household appli- Furniture, 	television, 
ance stores 

radio and appliances Furniture, 	tele- 
vision, radio and 

stores 

appliances 
stores(6) 

Pharmacies, patent 
medicine and Drug stores 
cosmetics 
stores(7). 

In addition to the changes noted above, 
"fuel and fuel oil dealers" have been re-
classified to wholesale trade and consequently 
do not appear in the tabulations. 

The new trade group "furniture, tele-
vision, radio and appliance stores" in-
cludes the 1966 kind of business, "elec-
trical supply stores", which was previous-
ly classified to the "all other stores" 
group. 
The new trade group "pharmacies, patent 
medicine and cosmetics stores" includes 
the 1966 kind of business, "patent medi-
cine, cosmetic and perfume stores and 
proprietory stores", which was previously 
classified to the "all other stores" 
group. 

Nouveau groupe de Ancien groupe de 
commerce commerce 

Magasins d'appareils Magasins de meubles, de 
ménagers téléviseurs, do radios 

Magasins de meubles, et d'appareils 
de téléviseurs, de ménagers 
radios et d'appa- 
reils m6nagers(6) 

Pharmacies, magasins 
de médicaments 

- Pharmacies 
brevetes et de pro- 
duits de beaut6(7) 

Outre ces modifications, les "marchands de com- 
bustible et de mazout" ont été reclassés dams le 
commerce de gros et ne figurent donc pas dana lea 
totalisations. 

Le nouveau groupe commercial "magasins de meu-
bles, de téléviseurs, de radios et d'appareils 
ménagers" comprend le genre de commerce de 1966 
"magasins d'appareils électriques", qui était 
auparavant classé dans Ia catégorie "tous les 
autres magas Ins". 
Le nouveau groupe commercial "pharmacies, maga-
sins de médicaments brevetés et de produits de 
beauté" englobe le genre de commerce utilisé 
en 1966 "magasins de médicaments brevetés et 
spécialisés, de parfums et de produits de 
beauté", qul faisalt auparavant partie du 
groupe "touS lee autres magasins". 

I 
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I'RELIMINAR\ FSTIMATIIS 

TAB1E 1. Relail Trade, Chain and Independent Storcs. h .N kind of Business 

N ew lou iidland 

Fehruar 	179 	Fëvricr 

Genre de commerce 

Kind of business  

Chain stores 

Magasins 	i succursaics 

Independent 

Magasins indëpcndanis 

All 	stores 

Ensemble des magasins 

Sales Chan 
l979/l

ge
78 

Sales ('hange Sales 
- 

Change 
- l979/l78 1979/178 

Ventes Variation Vcntes Variation Vcntcs Variation 
No.  

$'OOO $ .000 

I Combination 	stores 	(groceries 	and 	meat) 	....... 	...... x x x 13.445 + 26.2 

2 x S x 10,458 - 	16.5 

3 All 	other 	Food 	stores 	........... 	................... x x x x 574* 

4 5.084 + 	15.5 5.084 + 	15.5 

5 General 	merchandise 	stores 	.......... 	........ 	...... x x x 5,263 2.1 

6 652 10.6 6,106 + 	11.1 6.757 + 	8.6 

7 Variety stores 1.859 + 	6.4 

S S x x I 82 - -I- 	t 

9 Used 	car 	dealers 	....... 	............................ 260* 260' 

10 

Grocery confectionery 	and 	sundries stores ................... 

S x x x 9.223 + 	F 

II 

Motor 	vehicle 	dealers .................................... 

..... 

..... 

699 + 	1.6 699 + 	1.6 

12 

l)epartnient 	stores 	................................. 

General 	stores 	....................................... 

S x x S S X 

13 

..... 

x x x x 252 . 	5.2 

14 

Service 	stations 	......................................... 

592w 181 + 	9.8 773 * 

IS 843 

.......... 

+ 27.6 1.060 + 25.0 1.904 + 26.2 

16 

Automotive 	parts 	and 	accessories 	stores 	.................... 

Men's 	clothing 	stores 	.............................. ...... 

Women's 	clothing 	stores 	............................. 

Specialty 	shoc 	stores ....................... 	. 	........ - S S S S 

17 

........

312 + 	24.1 138 + 20.5 450 + 23.0 

18 

Family 	shoe 	stores 	.................................. 

Hardware stores .................................... 223 + 23.2 223 + 23.2 

19 Household 	Furniture stores 947 ... 

20 

Garages 	.................................................... 

x x x 177 + 	9.5 

21 x x x x 1.277 + 24.5 

22 

Family 	clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores x x x x 4.587 + 20.8 

23 IS 157 + 	27.7 I 75 

24 168 3.4 168 3.4 

25 

Household 	appliance stores ....................... 	... 

Furniturc. TV.. radio and appliance stores .............. 

x x x 3 I 6 - 	I 	5 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores 465 + 20.5 465 + 	2(1. 

27 

Florists ...........................................

Jewellerv stores .................... ........ 	........ 

S S X S S 

28 

Personal 	accessories 	stores ............................ 

All other snores x 6.737 

29 All 	stores 	........................................ 32.553 + 26.1 59.912 + 	8.8 92.465 + 14.4 

I 



x 

:4 

:4 

9.878 

:4 

1.282 

x 

I 
:4 

:4 

1.25 5 

1.833 

:4 

:4 

x 

35 

I 
63,482 

x x 27.738 + 23.4 Epiceries 	Boucherics ............................... I 

x x 21.007 5.8 2 

x 1.007* ... 3 

- 9.878 + 	14.2 4 

x 10.401 + 	0.7 5 

12.437 + 	10.7 13.720 + 	8.5 6 

x x 3.430 + 	3.1 

Magasins de 	marchandises diverses 	.................... 

7 

x :4 35.743 + 	26.1 8 

551 * ... 551 ... 9 

x x 18.081 + 	10.5 ID 

1.328 + 	II 1.328 + 	1.1 II 

x x x x 

Tous 	es autres 	magasins d 'aliments.................... 

12 

x x 553 + 	4.2 

Magasins 	généraux 	.................................. 

13 

350 + 	0.3 I ,604 + 33.2 14 

2.032 + 22.0 3.866 + 23.5 

Siations-serviec ...................................... 

IS 

x x x x 

Epicerics, 	conftscrics et 	articles 	divers 	.................. 

16 

275 - 	0.9 880 + 	9.0 

Grands 	magasins .................................... 

Magasins de 	vCtements 	pour dames .................... 

Magasins 	de 	chaussures 	specialisCes .................... 

17 

410 + 	10.2 410 + 	0.2 

Bazars 	............................................. 

Magasins 	de 	chaussures 	pour Ia 	lamille 	................ 

18 

1.934* ... 1,930 ... 

Conccssionnaircs 	d automobiles ........................ 

Vendeurs d'aucomohiles d'occasion ..................... 

19 

x x 415 - 	7.7 

Garages 	........................................... 

20 

x 2.495 + 	16.7 

Magasins de pieces ci daccessoires dautomohilcs ........ 

Magasins de vétcmcnts pour hommes .................. 

Magasins de meuhics, tClcviscurs, radios ci acccssolres . . 21 

x x 8,724 + 	10.9 

Magasins de 	vCtements pour 	a 	famille ................. 

Pharmacies, mCdicaments breveiCs et produits tie beaute 22 

482 ... SI 8 ... 

Magasins 	d'appareils 	mcnagcrs ........................ 

23 

283 - 	17.8 283 - 	17.8 

Quincailkries 	....................................... 

Magasins 	de 	meubles 	................................ 

24 

x x 690 + 	6.2 25 

843 + 	21.4 843 + 21.4 

Librairies 	ci 	papeteries ............................... 

Bijouterics .......................................... 

26 

x x x x 

Fleurisies 	.......................................... 

Magasins d ariicles de sport ci d'accessoires 	............ 

27 

x x 12,878 ... 

Magasins 	d'accessoircs 	personnels ...................... 

28 

118.608 + 	12.1 182.090 + 15.0 

Tous 	les 	autrcs 	magasins 	............................. 

	

Ensemble des 	magasins ............................. 29 

x 

x 

:4 

+ 14,2 

:4 

9.1 

:4 

:4 

x 

+ 25.2 

+ 14.2 

x 

x 

x 

x 

x 

x 

+ 20.9 
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I I' TIMAT1ONS PRELIMINAIRES 
IAUI.I kt 1. ( oilIiIlcrcc ik thiail. riiag.i'.ins a succursales el magasins indépendanis, suiant Ic genre de commerce 

Terre-Neuve 

January-February 	1979 	- Janvier-Février 

Chain stores Independent stores All stores 

Magasins a suceursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales 
- 

Change 
1978/177 

Sales 
- 

Change 
1978/1977 

Sales 
- 

Change 
1978/177 

Genre de commerce 

Ventes Variation Vcntcs Variation Ventes Variation 
No 

$'OOO I 	S'OOO 	% S'OOO 	% 



PRFLIMINARN ESTIMAJES 

TABLE: 2. Relail Trade. ('haiti and Independent Stores. b .N Kind of Business 

Prince Edsiard Island 

February 	1979  	Fevricr 

Kind of business 

Genre de commerce 

Chain stores 

Magasmns a succursalcs 

Independent 

Magasmns independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO % S000 

I S x x x 3.547 + 	13.7 

2 fi. Grocery conctionerv and sundries stores 885 . 	5.2 885 - 	15.2 

3 - 430 . 	9.3 430 . 	93 

4 

Combination 	stores 	(groceries and 	meat) 	................... 

Department 	stores 	.................................. + 	6.3 2.733 + 	6.3 

S x x x x 1.222 + 	21.2 

6 

All 	other 	l,od 	stores 	.................................... 

General 	stores 	..................................... 

2.73. 3 

- 1.163 + 	33.3 1.163 + 33.3 

7 Variety 	stores ...................................... 

... 

+ 	5.4 97 6.8 381 + 	1.9 

8 

28. 3 

4.713 + 	18.5 4.713 + 	l5.. 

9 x x 

10 

General 	merchandise 	stores 	............................. 

x x x x 2.362 + 23 4 

II 

Motor 	vehicle 	dealers ................................ ....... 

264 ... 264 

12 

Used 	car 	dealcrs 	.................................. . 

Service 	stations 	..................... 	................ . 

x x x x 287 + 	2.7 

13 

Automotive 	parts 	and 	accessories 	stores 	................ . 

x x x 98 + 	3.8 

4 SI + 	14.6 169 6.6 250 - 	0.6 

IS 

Garages 	......................................... ....... 

Family 	clothing 	stores 	.............................. x x x x x 

16 

Men's 	clothing 	stores 	................................ . 

Specialty 	shoe 	stores ... 	. 	............................ - 

.. 

x x 

17 

Women \ 	clothing 	stores 	............................. 

. 

x x x x 

18 x x x x 

19 

Family 	shoe 	stores 	.................................. . 

Household 	furniture stores 

. 

x x x x 

20 Household 	appliance 	stores 	............ 	.............. .x x x x 

21 

Hardware 	stores 	....................... ............. . . 

Furniture. 	IV.. radio and appliance stores x x x x 

22 Pharmacies, patent 	medicine and cosmetics stores x x x x 609 + 	9.0 

23 Book and stationery stores 

. 

x x x x 

24 x x x x 

25 x x x 

26 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores 84* ... 94* 

27 

Florists 	.................................. 	......... . .. 

S X x x 65 .11 

28 

Personal 	accessories stores ............................ 

x x x 2.02 7 + 	I 

29 

All other stores .....................................

All 	stores 	........................................ 6.569 + 	9.0 15.630 + 16.9 22.200 + 	14.4 



IFIMAIIONS PRFIi1INAIRFS 

I \IH .1 	2. ( 1111n'i u. dc dujail. iI;ILlsiIIs a succursales C) Inagasulls uII(Iepen(IaulIs. suhani le genre de cinnmerce 

i k-d ii - Prince- Fdou a rd 

Janti,trs -Februars 	1979 	J,tnvicr-Fcs ncr 

Chain stores Independent stores All 	stores 

Mgastris zi 	succursales Magasins indcpcndints Ensemble des inagasins 
Kind of business 

Sales ('hange Sales C'hanue Sales (lianc Genre de commerce 
1979/1978 1979/1978 1979/1978 

Ventes Variation Vetoes Variation Ventes Variation 
No 

S 001) $ '1100 .$'OOl I 	(7, 

x 	 x 

	

5.674 	+ 5.6 

x 	 x 

571 + 5.8 

I 
x 	 x 

x 	 x 

	

165 	+ 12.5 

	

it 	 it 

x 	 x 

	

it 	 it 

	

it 	 x 

it 	 it 

I 
1.1.371 	+ 10.3 

x it 7.178 + 16.4 Epicertes 	- 	liouchertes 	............................. 

1.761 16.4 1.761 - 16.4 2 

832 11.0 832 11.0 3 

5.674 + 5.6 4 

it it 2.361 + 18.7 5 

2,272 + 24.7 2.272 + 24.7 

Epicertes. 	etinhiseries 	ci 	articles 	divers 	.................... 

I I1US 	les 	autres 	niagasins 	d'alinients ...................... 

6 

196 4.7 767 + 2.8 7 

9.298 + 24.5 9,298 + 24.5 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	generaux 	................................... 

8 

it x x it 

Grands 	magasins ..................................... 

9 

it x 4.794 + 11.5 II) 

561 ... 561 ... 

('oncesstonnaires 	dauiomohtles ......................... 

Vendeurs 	d ',iutomohiles 	d 'occasion ....................... 

Garages 	.......................................... Ii 

x it 61(4 + 3.3 12 

it it 87 2.8 13 

380 4.7 545 (1.1 14 

it it it it 

Stations-service ....................................... 

.. 

IS 

it it x x 

Magasins de 	pl&cs ci dtccessotres d'automohiles ......... 

Magasins 	de 	vctenlents 	pour 	hommes ................... 

16 

it it it it 

Magasins 	de 	sétemenis 	pour 	dames ..................... 

N1agasins 	de 	vitei11ents 	pour 	Ia 	lamille .................. 

17 

it it it x 

Bazars 	............................................... 

Magasins 	de 	chaussures 	sp&taltsées 	..................... 

18 

it it x it Magasins 	de 	ineubles 	................................. 19 

it it it it 20 

it it x it Magasins de meubles. icléviseurs, radios ci acccssolrcs 21 

it it 1.299 + 13.8 

Magasins 	de 	chaussures 	pour 	a 	famille 	................. 

Pharmacies. mtdicamenis brevetis ci produits de beau 22 

x x it it 

Quincaillerics 	........................................ 

Magasins 	d'appareils 	menagcrs ........................ 

23 

it it it it 24 

it it 157 ... 

Fkuristes 	.......................................... 

25 

193 17.7 193 17.7 

Librairies 	ci 	papeteries 	............................... 

26 

it it 144 1.3 

Biouteries 	.......................................... 

Magasuns d'articles de sport 	ci 	d accessoircs 	............ 

27 

it it 4.158 + 14.7 

Niagastns 	d'accessoires 	personnels ...................... 

28 

31.803 + 	18.1 45.174 + 15.7 

Tous 	Ics 	autres 	magasins 	........................ 

Ensemble 	des 	inagasiuls ............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

February 	1979 	Fvrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- l979/l78 - 1979/1978 - l979/I78 

Ventes Variation Ventes Variation Venics Variation 
No. ___  

S .000 $ '000 % $ '000 

I x x x x 35.786 + 	18.3 

2 

Combination stores (groceries and meat) ............... 

x x x x 8.234* 

3 All other 	food 	stores 	................................ x x x x 1.758* 

4 10.173 + 	6.7 - - 10.173 + 	6.7 

5 x x x x 6.079 + 	2.1 

6 General stores ...................................... - 2,383 16.1 2.383 16.1 

7 2.805 + 	10.7 527 + 26.0 3.332 + 	2.9 

8 Motor 	vehicle 	dealers 	............................... -- 36.994 + 	27.1 36.994 + 	2. I 

9 - 1.053 3.2 1.053 

10 

. 

660' ... 13.728 + 	14.6 14,387' + 	II 

II Garages 	........................................... -- x 

12 x x x x 2.727 + 28.8 

13 445 - 	11.2 1.304 ... 1.749 

14 1.3 7 6 + 20.7 1.166 + 25.3 2.542 + 22.8 

IS 129 - 	12.2 1.846 + 23.2 1.975 + 20.0 

16 

Grocery confectionery and sundries stores ............... 

x x x x x x 

17 

Department 	stores ................................... 

General merchandise stores ........................... 

x x x 583 + 	8.9 

18 

Variety 	stores ....................................... 

Hardware 	scores 	................................... .- 1,235 + 	13.3 1,235 + 	13.3 

19 

Used car dealers .................................... 

Family clothing 	stores 	............................... 

. 

x x x 1.517' 

20 

Service 	stations 	..................................... 

it it it it 575' 

21 

Automotive parts and accessories stores ................

Men's clothing 	stores ................................ 

Household 	furniture stores ............................ 

it it it x 2.044 + 	9.4 

22 

Women's clothing stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 1599 + 	21.0 4.799 + 	3.1 6.398 + 	7.0 

23 

Specialty 	shoe 	stores ............................. .... 

Family 	shoe 	stores 	.................................. 

145 + 	2.6 1.682 - 	0.7 1,827 0.4 

24 it it it it 266 16.5 

25 

Household appliance stores ........................... 

Furniture. TV.. radio and appliance stores .............. 

826' ... 165 13.8 991 * 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores - 1.389 + 	4.9 1.389 + 	4.9 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

260 + 	7.7 671 4.2 931 I 

28 

Personal 	accessories stores ............................ 

it it it it 18.384 + 	I so 

29 

All 	other 	stores 	.................................... 

All 	stores 	.............................. 	.... 	..... .62,187 + 	9.2 104.306 + 22.7 166,492 + 	17.3 

I 
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I sriMATIONS PRELIMINAIRES 

I W14 \I 	1. ( uriii 	i di di,til. iii,iiiiiis a succtirsi.*Ies in Inagasins indépendants, suhani Ic genre de commerce 

NoucI le-Ecosse 

Januar\-Fehruary 	1979 - Janvicr-Fcvrtcr 

Chain stores 	 Independent stores 	 All stores 

Magasins t succursales Magasins indpeiidants Ensemble des magasins 

Sales 
- 

Ventes 

Change 
1979/1978 
Variation 

Sales 

Venues 

Change 
1979/ 1978 
Variation 

Sales 
- 

Ventes 

Change 
1979/1978 
Variauon 

Kind of business 

Gcnre de commerce 

No 
$ '000 (7. $ '(100 7 5 '000 % 

x x x x 73.261 + 22.2 I 

x x x x 17.015* ... 2 

x x x x 3.541 ... 3 

20.652 + 	11.6 -. 20.652 + 	11.6 4 

x x x x 11.447 + 	3.5 5 

- 4.928 -- 	15.3 4.928 15.3 

	

Epiceries 	Boucherics ................................. 

Ics 	autres 	magasins 	d'aliments ...................... 

6 

5.293 + 	9.2 1.046 + 23.8 6.339 + 	11.3 

Grands 	magasins ...................................... 

7 

70,033 + 	28.1 70.033 + 	28.1 8 

2.235 + 	10.5 2.235 + 	10.5 

Epicerics. 	conliserics 	ci 	articles 	divers 	.................... 

9 

:' 26.836 + 	8.2 28,122* + 	6.0 tO 

xx x 

Bazars 	................................................ 

II 

x x x x 5.186 + 22.2 

Concession nai res 	d'automohilcs ........................... 

12 

987 -- 3.074 8.8 4.062 6.8 

Garages 	............................................ 

13 

2.946 + 20.4 2.432 + 	14.3 5,378 + 	17.6 

Magasuns 	de 	tnirchandiscs 	diverses 	....................... 

Magasins 	gunéraux 	..................................... 

14 

289 - 	3.7 3.905 + 	9.7 4,194 + 	8.7 

Magasins 	de 	véicmcnts 	pour dames ..................... 

15 

x x x x x x 

Vendeurs 	d'automohiks 	docuasion ........................ 

Stations-service ....................................... 

Magasins 	dc 	vtcments 	pour 	Ia 	limille .................. 

16 

x x x x 1.171 4.9 

Magasins dc pi&es ci d'accessoircs d'automohilcs ......... 

17 

- 2.458 + 	6.0 2,458 + 	6.0 

Magasins de 	vitements pour 	hommes ................... 

x x x x 3.104 ... 

Magasins 	de 	chaussurcs 	spëcialisces ..................... 

x x x x 1.239 ... 

Magasins de 	chaussures 	pour 	Ia 	I'amillc 	................. 

m 20 

x x x x 4.062 + 	2.7 

Quincaillerics 	.......................................18 

Magasins 	d'appareils 	inagers ........................ 

Magasins de meubles. teléviseurs. radios ci accessoires 21 

3.211 + 22.2 10,106 + 	8.0 13,317 + 	11.1 Pharmacies, medicaments breveucs ct produits de beaute 22 

280 - 	4.3 3.455 - 	2.2 3.736 -. 	2.4 23 

x x x x 549 5.3 

Magasins 	de 	meubles 	................................19 

24 

1,602* ... 339 7.8 1.941 * 25 

- 3.388 + 30.5 3.388 + 30.5 

Librairies 	ci 	papeteries ............................... 

26 

I 	. + 	7.2 1.480 + 	9.3 1.993 + 	8.7 

Flcurisucs 	.......................................... 

Bijoutcries .......................................... 

27 

x x x 35.658 + 	15.4 

Magasins d'ariicles de sport ci 	d'acccssoires 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

124,429 + 11.6 206.780 + 23.0 331,209 + 18.5 

Tous 	Ics 	autrcs 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRELIMINARY ESTIMATES 	 is TABLE 4. Retail Trade. Chain and Independent Stores. h Kind of Business 

New Brunswick 

February 	1979 	Fvrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins undependants 

All 	stores 

Enscmhlc des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Vcntes Variation Ventes Variation Ventes Variation 
No.  

S'OOO % $'OOO 

I x x x x 25.558 + 	11.2 

2 Grocery confectionery and sundries stores x x x x 6.503 + 	5.5 

3 All other food stores ............................ .... x x X 1.658 + 22.8 

4 

Combination stores (groceries and meal) ............... 

8.138 + 	1.3 8.138 + 	1.3 

5 S x x x 3,537 + 	13.1 

6 

[)epartment 	stores ................................... 

x x x x 4.115 + 	11.4 

7 2.440 + 	7.1 656 + 23.2 3.097 + 	10.1 

8 

General 	merchandise stores .... 	...................... 

x x x 30.449 + 29 V 

9 S S X 

10 

Variety 	stores ....................................... 

Motor 	vehicle 	dealers ................................ 

20%' 7.729 0.5 7,937' - 	2 

II - 760' ... 76()' 

12 

Service 	stations 	..................................... 

Automotive parts and accessories stores ................ x x x x 2.349 + 	23.1 

13 

General 	stores 	...................................... 

353 + 	7.7 852 0.7 1.205 + 	1.5 

14 

Used 	car dealers .................................... 

I 	142 + 	16.5 350 12.9 1,492 + 	7.9 

IS 665' 995' ... 1.660' 

16 

Men's 	clothing 	stores 	................................ 

x x S S X 

17 Family 	shoe 	stores 	.................................. x S x x 595 + 	3.2 

18 

Specialty shoe stores .......... ....................... 

Hardware 	stores 	.................................... - 1.184 0.5 1.184 0.5 

19 x x x x 2.244' 

20 

Garages 	........................................... 

Women's 	clothing 	stores 	............................. 

x x x x 377' 

21 x x x x 526' 

22 

Family 	clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores S S X 5 4.378 + 	3.3 

23 

Furniture, TV.. radio and appliance stores .............. 

123 * 423' ... 546' 

24 

Household 	furniture 	stores ............................ 

- 581 + 	11.0 581 + 	11.0 

25 

Household appliance stores ........................... 

Jewellery 	stores 	..................................... 52$' 285 + 	19.8 $13' + 30.7 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores 1.119' ... 1.119* 

27 

Florists 	................................ 	.....  ... .... 

126 + 24.9 716' ... 842' + 34 

28 

Personal 	accessories stores ............................ 

x x S 5 11.868 + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 49,915 + 10.6 74.972 + 	13.5 123,986 + 	12.3 
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ISTIMATIONS PRFLIMINAIRES 

I kB1,11 \1 4. (iitiIIii&r & du dct.iil. I1Ia;tins A suceursales et magasins indépendanls. suiant Ic genre de coinnierce 

Noueau-Brunssi ick 

Jnuarv-Fchruary - 1979 	Janvier-Fcvricr 

Chain stores 	 Independent stores 	 All stores 

Magasins a succursales Magasins indèpendants Ensmhlc des magasins 

Sales 

Ventes 

Change 
979/1978 
Variation 

Sales 

Venies 

Change 
1979/1978 
Variation 

Sales 
-- 

Ventes 

Change 
1979/1979 
Variation 

IlF1U 	01 	1USIIIC', 

Genre de commerce 

No 

$'OOO S'OOO $000 

48.898 + 	6.5 Epiceries 	- 	Bouchertes 	.............................. 

x 	 x x x 12.991 + 	7.3 2 

3.323 + 33.4 3 

16.529 	+ 	7.2 - -. 16.529 + 	7.2 4 

x 	 x x x 6.446 + 	11.0 5 

x 	 x x x 7.725 -- 	1.0 

Epiceries. 	conliserics 	Ct 	articles 	divers 	.................. 

bus 	les 	autres 	magasins 	d'alirnents .................... 

6 

4,593 	+ 	4.4 1.271 + 24.5 5.864 + 	8.2 

Grands 	magasins .................................... 

Magasins de 	marchandises 	diverses 	.................... 

7 

x x 59.216 -4- 	35.2 

Magasins 	gencraux 	.................................. 

S 

x x x x 

Bazars 	............................................. 

Conccssionnaircs 	d'automohtles ........................ 

Vendeurs d'auiomobiles d'occasion ..................... 9 

15.964 + 	3.3 16.371 • + 	1.0 RI 

1,550 ... 1.550 ... Garages 	..................................... 	. 	.... II 

x 	 x x x 5.227 + 33.3 12 

796 	+ 20.3 1,882 + 	8.8 2.678 + 	12.0 

Stations-service ...................................... 

Magasins de vélements pour hommes .................. 3 

2.485 	+ 23.6 912 5.6 3,397 + 	14.1 14 

1.130 	+ 	35.1 2.010 + 	31.5 3.141 + 32.8 

Magasins de piccs ci d'accessoires d'automohilcs ........ 

Magasins de 	vitemcnts 	pour dames .................... 

15 

x 	 x x x x 

Magasins de 	vlemen1s 	pour 	Ia 	lamille ................. 

16 

x 	 x x x 1,349 + 	2.6 

. 

17 

2.430 3.1 2.43(1 - 	3.1 

Magasins de 	chaussures 	pour Ia 	famille 	................ 

Quincaillerics 	....................................... 18 

x 	x x x 4.648 0.2 

Magasins 	de 	chaussures 	spcctaltsces .................... 

I 9  

x 	 x x x 77V ... 20 

x 	 x x x I.1I5* ... 

Magasins 	d'apparcils 	menagers ........................ 

Magasins de ineublcs, tkviseurs. radios ci accessoirCs 21 

x 	 x x x 8.972 + 	5.5 Pharmacies. mcdicamcncs brevetés ci produits de heauté 22 

246 	 ... 828 ... I ,074 ... 23 

1.035 + 	4.0 1,035 + 	4.0 

Magasins 	de 	mcubles 	................................ 

2 4  

932 	+ 26.9 512 + 24.6 1,444 + 	26.1 

Fleurisics 	.......................................... 

2 5  

2,241 + 	35.1 2.241 + 	35.1 

Librairies 	et 	papeteries ............................... 

Bijouteries .......................................... 

26 

' 	+ 	21.1 1,402 + 	15,6 1.640 + 	16.3 

Magasins d'articles de sport ci 	d'acccssoires 	............ 

27 

x x x 23.737 1.9 

Magasins 	d'accessoircs 	personnels ...................... 

2 8  

95.489 	+ 	8.8 149.198 + 14.8 244,687 + 12.4 

Tous 	es 	autres 	magasins 	............................. 

	

Fnscunbk des 	magasins ............................. 29 
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PREliMINARY ESTIMATES 

TABLF: 5. Retail Trade, Chain and Independent Stort's. h .N Kind of Business 

Quebec 

February 	1979 	Fëvrier 

Kind o 	business 

Genre de commerce 

Chain Stores 

Magasins it succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Saks Change 
1979/1978 1979/1978 l979/l78 

Ventes Variation Ventes Viriation Ventes Variation 
No.  

$ '000 $ '000 % $ '000 

I x x x x 309,818 + 	21.8 

2 

Combination 	stores 	( groceries 	and 	meat) 	..................... 

x x x x 82.495 - 	11.9 

3 .895 + 	11.0 32.747 + 22.2 34.642 + 	21.5 

4 

All 	other 	fuod 	stores 	.................................. 

85.832 + 	14.8 85.832 + 	14.8 

5 

Grocery conl'eclionery and sundries stores .................... 

6.357 + 	15.4 5.324 + 	19.8 21.681 + 	16.5 

6 x x x x 12.954 + 	3.0 

7 

1)epariment 	stores 	..................................... 

General 	merchandise 	siorcs ............................. 

9.750 0.1 5.510 - 	12.3 15.260 - 	4.9 

8 

General 	stores 	........................................... 

Motor 	vehicle 	dealers ............. .................. - 259,554 + 28.2 259,554 + 2 	2 

9 - 6,686 ... 6681 - 

10 

Variety 	stores 	.......................................... 

...... 

12.786* 76.574 + 30.5 89.361 I 

II 35.078 + 	12.2 35.078 + 	12.2 

12 

Used 	car 	dealers 	........................................ 

Service 	stations 	..................................... 

2.419 + 	18.2 17.938* ... 20.356k 

13 2.728 + 	18.4 9.794 + 22.6 12.522 + 	21.7 

14 

Automotive 	parts 	and 	accessories 	stores 	.................. 

Men's 	clothing 	stores 	.................................. 

9.073 + 	6.2 11.842 + 	21.7 20.915 + 	14.4 

IS 

Garages 	........................................................ 

Women's 	clothing 	stores 	.............................. 

6.283 + 	1.1 11.592 + 	15.9 17.875 + 	10.2 

16 Specially 	shoe 	stores .................. 	... 	........... 2.621 ... 442 + 	9.6 3,063 

17 6.382 + 	28.2 2.896 - 	9.4 9.278 + 	13.4 

18 

Family 	clothing 	stores 	................................ 

x x x x 14,561 + 	2.0 

19 

. 

2.380 + 	7.7 29,368' ... 31,748* 

20 

Family 	shoe 	stores 	................................... 

Hardware 	stores 	.......................................... 

Household 	furniture 	store', 	.............................. 

Household 	appliance 	stores 	.............. .... ........ a a x a 5.298 + 23.6 

21 

....... 

x x x x 10.964 + 	11.9 

22 Pharmacte,. patent medicine and cosmetics stores 1.041 ... 31.810 + 	19.2 32.851 * + 	16.6 

23 1.760 + 	3,8 4,343 + 	13.1 6.102 + 	10.3 

24 

Furniture. 	IV.. 	radto 	and 	appliance 	stores .................... 

Book 	and 	stationery 	stores ............................. 

a a a a 5.511 + 	5.6 

25 

Florists 	................................................. 

2.188 + 	35.3 5.994 + 	7.9 8,182 + 	14.1 

26 

Jcwellery 	stores 	..................................... 

a a a 15.902 14.2 

27 

Sporting goods and accessories stores .................. 

2.4 19 12.6 19.501 - 	1.6 21.920 - 	2 

28 

Personal 	accessories 	stores ............................ 

49.ô') + 	8.6 711.585 + 	32.1 120,244 + 	21 

29 

All 	other 	stores 	......................... 	............ 

All 	stores 	........................................ 394.956 + 	12.0 915,699 + 	19.7 1,310,655 + 17.3 

I 



4,418 

5,784 

19.448 

13.621 

5.518 

14,165 

x 

4,347 

x 

x 

2.052 

3.455 

x 

4,322 

x 

531 

791,751 

+ 24.6 

+ 21.8 

+ 14.1 

0.1 

I 

+ 25.8 

x 

+ 3.5 

- 	5.4 

x 

+ 16.5 

S 

11.7 

+ 8.0 

+ 13.3 

lrlMATIONS PRFLIMINAIKFS 

I ll.I U S. (lInIIIcI.t' It' k'i.iil. IlI.11.isiris 	uccursale ci inagains indépendaiit, suivaril le genre de commerce 

Quthcc 

Januar -Feb ruarN 	1979 	Janvicr-Fi.vncr 

Chain stores 	Independent stores 	AU stores 

Magasins a succtirsales Magasins indepcndants Ensemble des magasins 

Sales Change Sales Change 
- 1979/1978 1979/197% 

Ventes Variation Venies Variation 

$'OOO 	% 5'000 

Sales 
	

Change 
1979/19Th 

Venics 
	

Variation 

$ '000 

Kind of' business 

Genre de commerce 

No 

x x 598.015 + 20.0 Epiceries 	Boucheries 	............................. 

x x 179.216 - 4.7 2 

60,712 + 	13.3 63.846 + 12.8 3 

- 180.672 + 16.7 4 

10.797 + 	21.8 40.946 + 18.9 5 

x x 25.681) + 3.8 6 

11.1)20 - 	8.7 30,790 0.8 7 

475.925 + 	32.1 475,925 + 32.1 

Epiecries. 	coniisencs 	et 	articles 	divers 	.................. 

'Fous 	les 	autres 	magasins 	d'alirnents ..................... 

Concessionniirc', 	d'auiomohiles ....................... If 

12,095' ,.. 12.095' ... 

Grands 	magasins ..................................... 

Magasins 	de 	marchandiscs 	diverses 	..................... 

9 

152,626 + 	29.1 I 76,560' + 18.2 

Magasins 	genéraux 	................................... 

llazars 	.............................................. 

10 

70,603 + 	13.9 70.603 + 13.9 

Vendeurs 	d'automohiles d'occaston ...................... 

II 

39.185' ... 43.604' ... 12 

22.567 + 	18.9 28,351 + 19.5 Magasins de 	vIements 	pour hommes ................... 13 

24.541 + 23.3 43.989 + 19.1 

.. 

14 

24,472 + 	14.6 38.093 + 8.8 

Stations-service ....................................... 

Garages 	............................................ 

Magasins de 	vitements 	pour 	Ia 	famillc ................ IS 

919 + 	4.1 6.437* ... 

Magasins dc pi&es ci d'accessoires d'automobiles ......... 

16 

6,672 6.5 20,839 + 13.3 

Magasins 	de 	vétements 	pour dames ..................... 

17 

x x 29.245 + 6.0 

Magasins 	de 	chaussures 	spccialisees 	..................... 

Magasins 	de 	chaussures 	pour 	a 	I'amille 	................. 

18 

54,476* ... 58.823' ... 19 

10.756 + 20.2 Magasins 	d'appareils 	menagers ........................ 20 

x x 21.043 + 7.1 

Quincailleries 	........................................ 

Magasins de meubles. ticviseurs, radios et acccssoircs ... 21 

68.622 + 24.4 70.673' + 21.3 Pharmacies. médicaments brevetés et produits de beaute 22 

.. 

8,746 + 	9.3 12.201 + 8.2 23 

x x 9.832 + 9.0 

Magasins 	de 	meubles 	................................. 

1.ibrairies 	ci 	papeteries 	............................... 

24 

11.043 + 	7.1 15.365 + 9.6 25 

x x 36.428 - 9.7 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

26 

38.878 + 	1.2 43.709 - 0.4 27 

140.414 + 	24.1 235.476 + 17.1 

Magasins d'articics de sport 	et d'accessoires 	............ 

Magasins 	d'acccssoircs 	personncls ...................... 

28 

1.787,459 + 19.7 2,579.210 + 17.7 

l'ous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

	

x 	x 

	

x 	 'I 

	

3,135 
	

+ 3.3 

	

180.672 
	

+ 16.7 

	

30,149 
	

+ 17.9 

	

x 	x 

	

19.770 
	

+ 4.1 
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PREIJMINARV ESTIMATES 

'I'ABLF 6. Retail Trade. Chain and Independent Stores. h Kind of Business 

Metropolitan Montreal 

February 	1979 	Fevrier 

Kind 01' business 

Genre de commerce 

Chain siores 

Magasins ii succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales ('hange Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Ventes Variation Venics Variation Ventes Variation 
N o. 

S '000 5 '000 $ 1)00 

I x x x x 148,614 + 	12.2 

2 

Combination 	stores 	(groceries 	and 	meat) 	..................... 

Grocery 	coniectioncry 	and 	sundries 	stores .............. x x x x 38.807 + 	2.6 

3 1.157 + 	3.4 18,786 + 	0.4 19.943 + 	0.6 

4 

All 	other 	tood 	stores 	.................................. 

53 495 + 	17.7 - 53,495 + 	17.7 

5 

Department 	siores 	................................... 

....... 

4.392 2.7 585 - 	9.1 4.977 - 	3.5 

6 

General 	merchandise 	stores 	........................... 

281 + 	4.9 281 + 	4.9 

7 

General 	stores 	........................................... ........ 

3.489 2.8 1.931 * 5.420* . 	16.2 

8 

Variety 	stores 	........................................ 

117.867 + 25.3 I 	2.867 + 	25,' 

9 2.827 + 	7.1 2.827 + 	7.1 

I!) 9. 163 19.6 34.891 ... 44.054' + 20.7 

II 

Motor 	vchielc 	dealers ............................................ 

Used 	car 	dealers 	.................................................. 

Service 	stations 	..................................... 

5.629 4.4 5.629 - - 	4.4 

12 

Garages 	..................................................... 

Automotive 	parts 	and 	accessories 	stores 	... ... 	........ x x x 7.571 + 35.6 

13 

...... 

1.915 + 	.8 3,944 + 	2.9 5,858 + 	4.7 

14 

Men's 	clothing 	stores 	.................................. 

5(184 + 	4.5 4,53)) + 	6.9 9.614 + 	5.6 

IS 3.535 -- 3,198 + 	15.9 6.733 + 	7.0 

16 

Women's 	clothing 	stores 	.............................. 

Specialty 	shoe 	stores ............... 	. 	...... 	... 	....... 2.440* 264' .. 2.704' 

17 

Family 	clothing 	stores 	................................ 

. 

3564 + 	18.4 1.483 7.4 5.047 + 	9.4 

18 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	....................... 	............ x 7.96 + 	5.2 

19 Household 	l'urntture 	stores ........................... x x x x 11.810 + 	18.6 

20 Household 	appliance 	siores 	.......................... x x x 2.943 + 	35.3 

21 Furniture. 	IV.. 	radio 	and 	appliance 	stores ............. 

...... 

x 

.. ....... 

x x 5.312 + 32,8 

22 Pharmacies, patent medicine and cosmetics siores 

...... 

x x x x 16.9(10 + 	8.3 

23 Book 	and 	stationery 	stores ........................... 

......... 

1.194 + 	8.3 2.436 + 	7.6 3.63(1 + 	7.8 

24 Florists 	...... 	..................................... 

... 

x x 2.318 + 	0.6 

25 Jewellcry 	stores 	................................ 	... 1.71)3' ... 2.744 0.9 4.447' + 	11.5 

26 Sporting 	goods 	and 	accessories 	stores 	................ 

.. 

x 

............ 

x x 6.439 20.(' 

27 

........ 

1.837 II.) 9.014 19.4 10.851 8 

28 

Personal 	accessories 	stores 	............................... 

33.636 -i- 	9.0 31.89)) + 	31.5 65.525 + 	18. 1) 

29 

All 	other 	siores 	................................... 

All 	stores 	........................................ 231.236 + 10.4 381.297 + 	15.4 612.533 + 	13.5 

I 
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I I XBLEAII. ( 

FS'lIMATIONS PREUMINAIRES 

6. 	oiiiiuerce de dtlaiI. iiiaga.ins a succursales ci magailIs indtpendaiii, suisanl Ic genre tie commerce 

Zone nietropolitaine de Mo,iiréal 

Jaiiti,irs -Februars 19 ,79 i.ins er-Fes rier 

(Ii a 	ii stores I nde pende n L stores .A II 	stores 

Magasins succursales Magasins i ndpendants Ensemble des magasins 
Kind of bust ness 

Sales ('hanc Sales ('hange Sales Change Genre de commerce 
1979/19711 197911978 -. 1979/19711 

Vcntes Variation Venies Variation Ventes Variation 
No 

S 000 

x x x x 297.079 + 	13.3 Epiceries 	Boucheries 	............................ 

x x x x 111.452 + 	4.11 2 

1.843 - 	2.9 35.001) 5.2 36.1142 5.1 3 

113.041 + 20.0 113.041 + 20.0 4 

7.509 - 	11.2 1.206 1.3 11.775 - 	9.9 S 

634 + 	17.11 634 + 	17.11 6 

7.1711 + 	4.7 3.916 ... I l,093 11.0 7 

204.431 + 30.6 204,431 + 	3t.i.6 

Grands 	magasins 	...................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

8 

' 5.014 + 	14.5 5,014 + 	14.5 

Epiceries. 	conliscries 	ci 	articles 	divers 	.................... 

Tous 	les 	autres 	magasins 	d'alinicnis ...................... 

Bazar' 	............................................... 

9 

71 .646 ... 1111.861 + 25.4 

Concessionnaires 	d 'automobiles .......................... 

10 

10.361 12.1 10.361 12.1 

Magasins 	gënëraiix 	.................................... 

Garages 	..................... 	................ 	..... II 

x x x x 16,290* ... 12 

4.050 + 	14.1 11.649 0.7 12.699 + 	3.5 

Vendeurs 	d 'automobiles 	d 'occasion ....................... 

Stations.service 	...................................... 

13 

0.796 + 	5.4 9.145 + 	10.0 19.441 + 	7.5 

Magasins 	de 	viements 	pour 	hommes 	................... 

14 

.. 

7.652 + 	0.1 6.625 + 	14.8 14.277 + 	6.4 

Magasins de pieces ci 	d'acecssoircs d 'automobiles ........ 

Magasins 	de 	v&ments 	pour 	danies .................... 

Magasins 	de 	vétements 	pour 	Ia 	lamilk ................ IS 

5.089 ... 579 ... 5.668 ... ga 

.. 

8.142 + 	18.5 3,308 6.2 11.449 + 	10,1 

x x x x 15.666 + 	6.4 Quincailleries 	. 	..................................... 

x x x x 22.077 + 	14.5 

x x x x 6.116 + 32.3 20 

x x x x 9.896 + 25.2 

Masins 	tie 	chaussures 	spciaIises 	....................16 

Magasins de meubles. iiHëviseurs, radios ci accessoires 21 

x x x x 38.444 + 22.0 Pharniacics. mdicaments hreveks ci produits de heauté 

.IX 

22 

2,354 + 	10,11 4.1114 + 	3.9 7,169 + 	6.1 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................17 

23 

x x x x 4.129 + 	1.6 

Magasins 	de 	meubles 	................................19 

24 

3.340 + 	17.6 5.0011 2.8 8.3411 + 	4.4 

Magasins 	d'appareils 	mnagers ........................ 

Bijouteries 	.......................................... 25 

x x x x 14,562 14.8 

L.ihrairies 	ci 	papeterics 	............................... 

Mag.isins 	d 'articles 	de 	sport 	ci 	d'aeccssoires 	............ 26 

' .669 10.1 111.134 15.5 21,1103 14.7 

Fleuristes 	.......................................... 

27 

1.594 + 	7.9 63.151 + 	18.6 127,745 + 	12.9 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

466,337 + 	11.1 747.027 + 16.8 1.213.364 + 14.6 

Toits 	les 	aures 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade. Chain and independent Stores, by Kind of Business 

Ontario 

February 	1979 	Fcvricr 

Kind of business 

Genre de commercc 

Chain stores 

Magasins a succursales 

Independent 

Magasins indpcndants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- I979/l78 - 1979/1978 - l979fl'78 

Vcjits Variation Ventes Variation Ventes Variation 
No . ______________ _______________ 

$ '000 $ '000 $ '000 

I 340.065 + 	11.0 80.672 + 	9.6 420.736 + 10.7 

2 Grocery confectionery and 	sundries stores .............. 23.380 + 	13.1 48497 0.3 71.877 + 3.6 

3 5.216 + 	7.8 33.135 + 	11.3 38.351 + 10.8 

4 Department 	stores 	................. 	................. 160.796 + 	4.9 - 160.796 + 4.9 

5 15.1 30 4.821 + 	7.6 19.951 * 

6 x x x x 10.478 + 7.5 

7 

General 	stores 	...................................... 

Variety 	stores ....................................... 13.690 + 	1.0 3.959 ... 17.649* + 7.8 

8 355.463 + 	12.2 355.463 + 127 

9 -- 7.876 + 	0.4 7.876 + 4 

10 

Motor vehicle dealers ................................ 

35.415 + 	2.8 110,224 + 	5.2 145.639 -4- -1 

II Garages ........................................... 30.944  + 22.6 30.944 + 27 

12 

Combination stores (groceries and meat) ............... 

.. 

4.285 + 	1.1 30,803 + 28.2 35.088 + 24.2 

13 

All 	other 	food 	stores 	................................ 

9.034 + 	2.1 11.039 + 	1.8 20.073 + 1.9 

14 16.833 + 20.6 14.951 + 	19.1 31.784 + 19.9 

IS 9937 8,512 + 	3.5 18.448 + 22.7 

16 

Used car dealers ....................................

Service 	stations 	..................................... 

Specialty 	shoc 	stores ... ............................. 808* 872 + 	18.5 1 . 680* 

17 

General 	merchandise 	stores ........................... 

8.53 I + 	23.9 4.331 6.5 12.862 + 11.6 

18 

Men's 	clothing 	stores 	................................ 

Women's clothing 	stores 	............................. 

S x x x 10.506 + 3.9 

19 

Family 	clothing 	storcs 	............................... 

5.576 3.8 22,281 + 	9.9 27.857 + 6.9 

20 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	........... ......................... 

a a x 5 6.564 + 0.7 

21 

Automotive parts and accessories stores 	................ 

a x x a 6.676 - 14.4 

22 

Household appliance stores ...........................

Furniture, iv., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores ........ 17.602 + 	4.4 49.391 + 22.9 66,992 + 17.4 

23 

. 

5.890 

. 

+ 	10.4 4.163 + 	2.1 10,053 + 6.8 

24 

Household 	furniture 	stores ............................ 

313* 8,512 + 	0.5 8.825 0.6 

25 7.071 + 34.8 7.732 + 	7.3 4,802 + 18.9 

26 

Book 	and 	stationery 	stores ............................ 

x a a a 15.729 + 7 

27 

Florists 	............................................ 

Jewellcry 	stores 	..................................... 

Sporting goods and accessories stores .................. 

8.776 + 	13.7 17,118 - 	0.1 25.894 + 4 

28 

Personal 	accessories 	stores ............................ 

114.272 + 	14.4 11)3.1 	5 + 	7.6 217.451 + II 	U 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ $13,275 + 	7.3 997.771 + 10.0 1.811,046 + 8.8 



Sales 	Change 
- 	1979/1978 

Ventes 	Variation 

$'OO() 

Sales Change Sales Change 
1979/1978 1979/ 197K 

Ventes \?ariatton Venies Variation 

$'OOO 	q 1 	$ .000 	% 

Kind of business 

Genre de commerce 

N 

ESTIMATIONSPRELIMINAIRES  

I \Bu:Au 7. ('otninerce de detail. Inagasins a suecursales et niagasins indCpendants, sui%anl Ic genre de commerce 

On a rio 

Janu,irv-Februars 	1979 	J,mnvicr-FRvricr 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indCpendants Ensemble des magasins 

680.364 + 12.1 

47,970 + 10.7 

9,087 + 3.5 

332.712 + 6.5 

49,416 18.3 

x 

26.660 + 1.4 

162.203 + 	10.3 842,566 -I- 11.7 I 

96.998 -- 	3.7 144.968 + 0.6 2 

65.446 + 	3.5 74.532 + 3.5 3 

- - 332.712 + 6.5 4 

9.713 + 	9.5 59,129 14.7 5 

x x 21.332 + 8.0 

Epicerics 	Boucheries 	................................. 

Epicerics, 	conliseries 	ci 	articles 	divers 	.................... 

Thus 	les 	autres 	magasins 	d'aliments ...................... 

6 

8,348 ... 35.007 + 10.8 

Grands 	magasins 	...................................... 

7 

669.332 + 	14.8 669,332 + 14.8 

Magasiiis 	de 	marchandises 	diverses 	...................... 

Magasins 	géncraux 	................................... 

8 

15.280 + 	17.5 15,280 + 17.5 

Bazars 	............................................... 

Cunccssiuiinajres 	d'auiomohiles .......................... 

9 

224.282 + 	9.4 291.604 + 7.5 

Vendeurs 	d 'automobiles 	d 'occasion ....................... 

10 

59.713 + 	21.1 59.713 + 21.1 Garages 	.......................................... 11 

66,822 + 29.6 75.346 + 26.7 12 

27.105 + 	0.7 46,072 + 1.7 

Stations-service ....................................... 

Magasins iie pieces ci d'accessoires d'auiomohiles ......... 

13 

34.838 + 	21.6 69.955 + 22.4 14 

17.156 - 	1.0 36,767 + 15.2 

Magasins de vCtements pour hommes ................... 

15 

1.866 + 	14.0 4.148 ... 

Magasins 	de 	vClemenis 	pour dames ..................... 

Magasins 	de 	vCtements 	pour 	Ia 	famille .................. 

16 

9,812 - 	7.2 28.567 + 9.7 17 

x x 22,344 + 7.6 

Magasins 	de 	chaussures 	pour 	Ia 	Iimille 	................. 

18 

44.766 + 	10.6 56.705 + 8.3 19 

x x 14,432 + 6.0 20 

x x 14.630 3.4 

Magasins 	de 	chaussures 	specialisCcs ..................... 

Magasins de meubles. telCviseurs. radios ci accessoires 21 

101,078 + 25.0 136.788 + 19.9 Pharmacies, mCdicaments brevetCs ci produits de heauté 22 

8.266 + 	6.8 20.174 + 8.8 

Quincailleries 	........................................ 

Magasins 	de 	meubles 	................................. 

Magasins 	d'appareils 	ménagers ........................ 

23 

15.341 - 	4.9 15,957 - 5.3 24 

15.073 + 	5.5 27,987 + 12.8 

Fleurisics 	.......................................... 

25 

x x 32,381 + 6.2 

Librairies 	ci 	papetertes 	............................... 

Bijouteries .......................................... 

26 

34.511 - 	2.5 52.297 + 2.9 

Magasins 	d'articles de 	sport 	et d'accessoires 	............ 

27 

207,860 + 	5.0 425,075 + 9.7 

Magasins 	d'acccssoircs 	personnels ...................... 

Tons 	les 	autres 	magasins .. 	.... 28 

1.978.379 + 	11.0 3,625.802 + 10.3 Enseiubk 	dcc 	magasins ............................. 29 

	

8,525 
	

+ 7.8 

	

18.967 
	

+ 	3.1 

	

35.117 
	

+ 23.2 

	

19.611 
	

+ 34.8 

2.282k 

	

18.754 
	

+ 21.4 

x 	x 

	

11.939 
	

+ 0.5 

x 

x 	x 

	

35,710 
	

+ 7.4 

	

11.908 
	

+ 10.3 

	

616 	- 13.1 

	

12,914 
	

+ 22.8 

x 	x 

	

- 86 
	

+ 15.6 

'i n5 
	

+ 1 4.6 

	

1,647.423 
	

+ 9.5 
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PRELIMINARI ESTIMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nietropolilan Trorno 

February 	1979 	Icvrir 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a sucetirsales 

Independent 

Magasins indëpcndants 

All stores 

Ensemble des magasins 

Saks Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Ventes Variation Ventes Variation Venies Variation 
No,  

S '000 $'OOO S '000 

I Combination stores (groceries and 	meat) ............... 129.216 + 	9.8 18.019 + 	12.6 146.235 + 10.1 

2 Grocery conlëctioncry and sundries stores ............... 6.915 + 	1.4 13.222 9.5 20,138 6.0 

3 3.28 + 	4.5 16.296 + 	23.1 19,514 + 19.6 

4 67.507 + 	6.9 -- 67.507 + 6.9 

5 9.071 6.2 2.748 + 	23.8 11,819 0.5 

6 383 + 	5.7 383 + 5.7 

7 

[)cpartment 	stores ................................... 

General 	merchandise 	stores ........................... 

3.1 47  + 	4.3 560 + 20.5 3.706 + 6.5 

8 129.838 + 	15.0 129,838 + 151 

9 1.150 + 	12.0 1.150 + 12° 

10 14.484 + 	1.1 37,374 + 	17.7 51,858 + I 2.( 

II 

Used car dealers .................................... 

I5,732 ... 15.732 

12 

General stores ...................................... 

Automotive parts and accessories stores 	................ 1.385 + 	12.4 9.207 + 	31.1 10.592 + 28.3 

13 

All 	other 	lood 	stores 	................................ 

Motor vehicle dealers ................................ 

4.50 9  2.0 4.420 + 	13.5 8.929 + 5.1 

14 7.443 + 	14.6 6.970 + 	22.2 14.413 + 8.2 

IS 

Variety 	stores ....................................... 

Garages ............................. .............. 

4.31 3 ... 2.842 ... 7.1 55 + 0.7 

16 

Service 	stations 	..................................... 

603 ... 514 + 	18.7 1.117* 

17 3. 9 55 + 	25.8 1.634 2.6 5.589 + 15.9 

18 

Women's 	clothing 	stores 	............................. 

Specialty 	shoe 	stores ................................. 

x x x x 3.063 + 9.9 

19 

Family 	cloihing 	stores 	............................... 

3.254 + 	I 	I 6.209 + 	17.9 9,463 + 11.5 

20 

Men's 	clothing 	stores 	................................ 

Family 	shoe 	stores 	.................................. 

x x 5 1.816 . 16.4 

21 

Household 	furniture 	stores ..................... ....... 

x x x 3.020 8.5 

22 

Hardware 	stores 	.................................... 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 5,8(14 + 	2.8 22,637 ... 28,441 + 28.0 

23 

Household 	appliance stores 	....... .................... 

3.549 + 	8.6 2,28(1 + 23.6 5,829 + 14.0 

24 x x X X 3,398 + 8.0 

25 

Florists 	............................................ 

Jewellery 	stores 	..................................... 3.0%2 ... 3.230 ... 6.3 12 

26 

Book 	and 	stationery 	stores............................ 

x x x x 7.746 + 9 

27 

Sporting goods and accessories stores .................. 

4.999 + 	11.1) 7.082 + 	7.8 12,081 + 9 

28 

Personal 	accessories 	stores ............................ 

37.258 + 	11(1 50,437 + 	13.2 87.694 + 12 3 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 316.566 + 	8.3 367,973 + 	16.2 684,539 + 12.4 

I 
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iIINIAFIONS PKI;LI'siINA1RES 

I \1( I I NI 8. ( ommcfcc dt k 

	

	I. rit.i.tsn' a uccuraIes ci magasins indépendants, sui%ani le genre de counnierce 

ofle nielropolutaune de Toronto 

Januar-I- chruarv 	1979 	ianvier-Rvricr 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indcpendants Ensemble des magasins 
- K nd ol business 

Gcnrc de commerce Sales ('hange Sales ('hange Sales Change 
- 1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No 

$ '0(11) $ '00(1 $ '00(1 

256.501 + 	9.3 35,761 + 	15.1 292.262 + 	9.9 I 

4.512 + 	0.3 26.445 - 	9.5 40.957 - 	6.2 2 

5.514 4.1 32.504 + 	7.7 38.018 + 	5.8 3 

139,928 + 	6.9 139.928 + 	6.9 4 

17,851 9.4 5,416 + 	21.2 23.267 3.7 5 

782 -- 782 -- 6 

6.224 + 	3.9 1,163' ... 7,387' + 	8.5 7 

243.464 + 	15.1 243,464 + 	15.1 8 

2.134 + 22.0 2,134 + 22.0 9 

74,209 + 	12.6 101,732 + 	9.4 10 

27,923' ... 27.923' ... II 

2.679 -I- 	19.7 19.566 + 30(1 22.246 + 28.5 12 

9.49)1 .6 10.944 + 	1.9 20,443 + 	0.2 13 

15.509 + 	11.9 15.318 + 30.4 30.827 -4- 	20.4 14 

8.819 + 	28.1 5.501' ... 14.320' - 	7.0 

Epiceries 	- 	Boucheries ............................... 

Magasins 	de 	vCtcments 	pour 	Ia 	famille ........ ........ IS 

1.662' ... 1.140 + 	5.5 2.802' ... 

Epiceries. 	conhisenes 	ci 	articles 	divers 	.................. 

Thus 	les 	autres 	magasins 	d'aliments .................... 

16 

8.645 + 	22.5 3,431 2.5 12.076 + 	14.2 

Grands 	magasins .................................... 

Magasins de 	marchandises diverses 	.................... 

Ii 

x x x x 6.353 + 	12.5 

Magasins 	gëntraux 	.................................. 

I3aiars 	............................................. 

18 

6.823 + 	2.8 11.917 + 	5.4 18.739 + 	4.5 

('oriccssiunnaires 	d automobiles ........................ 

Vendeurs 	d'auiomohiles 	d 'occasion ..................... 

19 

x x x x 4,040 13.4 

Stations-service ...................................... 

Garages 	........................................... 

20 

x x x x 6.411 + 	5.2 

Magasins de pieces ci d'accessoircs d'automohilcs ........ 

Magasins de 	vCtcments pour hommes .................. 

Magasins 	de 	chaussures 	spectalisces .................... 

Magasins de meubles. tClCviseurs. radios ci acccssoircs. . 21 

11.699 + 	8.7 46.532 + 35.3 58.231 + 29.0 

Magasins de 	vitemenEs 	pour dames .................... 

Pharmacies. mCdicaments breveiCs ci produits de hcautC 22 

7.4(11 + 	8.4 4.337 + 23.7 11.737 + 	13.6 

Magasins de 	chaussures 	pour 	a 	lamille 	................ 

23 

x x 6,206 - 	10.3 

Quincailleries 	....................................... 

Magasins 	de 	meubles 	................................ 

24 

5,679 + 27.0 6.397' ... 12.076' ... 

Magasins 	d'appareils 	mCnagers ........................ 

25 

x x x x 14.52(1 + 	10.6 

Librairies 	ci 	papeterics 	............................... 

26 

(i + 	3.5 13,529 1.9 23,744 + 	4.1 

Fleuristes 	.......................................... 

Bijouterics .......................................... 

27 

S(, + 	9.1) 100.478 + 	10.8 173,735 + 	10.0 

Magasins d'ariicles de 	sport ci d'acccssoires 	............ 

Magasins 	d'accessuires 	personnels ...................... 

28 

. 

638.559 + 	7.8 717,800 + 13.5 1.356.359 + 10.7 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magacins ............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade. Chain and Independent Stores. b Kind of BUsiness 

Manitoba 

February 	1979 	Fóvricr 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 - 1979/1978 

Venies Variation Ventes Variation Vcntes Variation 
No. 

S'OOO S'OOO % $ 1000 

I 33.733 + 32.4 8.612 + 27.3 42.345 + 	31.4 

2 

Combination 	stores 	(gr(, ceries 	and 	meat) 	................ 

4.554 + 20.2 7.877 + 	3.1 12.431 + 	8.8 

3 

Grocery conkctionery 	and sundries stores ................ 

x x x 2.495 + 	18.0 

4 

All 	other 	food 	stores 	...................................... 

Department 	stores .................................. 23.160 + 	0.1 - - 23.160 + 	0.1 

5 3.829 

. 

- 	2.0 1.097 ... 4,926 - 	11.4 

6 General 	stores 	..................................... x x x 8.560 + 	6.7 

7 

General 	merchandise 	stores ............................ 

1.346 + 	6.5 174* ... I .520* + 	10.1 

8 

Variety 	stores ........................................ 

40.696 + 	11.2 40.696 + 	11.2 

9 Used 	car 	dealers 	................................... 

.......... 

-- 781 ... 78I 

10 

Motor 	vehicle 	dealers .......................................... 

2.195 

..... 

19.6 6.568 + 	8.9 8.764 -. 

II 

Service 	stations 	..................................... 

Garages 	.......................................... - 2.423 ... 2,423k 

12 

... 

x x x 2.308 + 28.0 

13 

.. 

493 

.. 

10.4 727 + 	9.3 1.220 + 	0.3 

14 Women's 	clothing 	stores 	............................ 1.369 + 	9.0 535 + 	35.2 1.904 + 	15.2 

IS 

Automotive 	parts 	and 	accessories 	stores 	..................x 

. 

999 2.4 889 ... 1.888 + 	12.9 

16 

Men's 	clothing 	stores 	.................................. 

Family 	clothing 	stores 	............................... 

Specialty 	slioc 	stores ........ 	........................ S x x 36 + 	32.0 

17 

.. 

x x x x 722 + 	31.3 

18 - 1.360 + 	5.9 1.360 + 	5.9 

19 x x x x 844 

20 

Family 	shoe 	stores 	....................................... 

Hardware 	stores 	........................................ 

x x x 413* 

21 

Household 	furniture 	stores ................................. 

Household 	appliance 	stores 	................................ 

x x x x 1.256 - 	1.6 

22 

Furniture. 	IV., 	radio 	and 	appliance 	stores ................... 

Pharmacies, patent medicine and cosmetics stores 1.039 + 27.9 5.850 + 	6.9 6.889 + 	9.6 

23 Book 	and 	stationery 	stores ........................... 487 + 	10.4 258 745k + 	19.2 

24 

. 

658 + 	18.5 658 + 	18.5 

25 x x x x 1.285 + 	9.2 

26 

Florists 	...................................................... 

145 .. 814 ... 959 

27 

Jcwellery 	stores 	.......................................... 

Sporting 	goods 	and 	accessories 	stores 	...................... 

641 + 	10.7 923 .. 1,564 

28 

Personal 	accessories 	stores ............................ 

8.197 20.2 11.761 + 26.3 19.958 + 	I 

29 

All 	other 	stores 	.................................... 

All 	stores 	........................................ 86.370 + 	9.2 105,741 + 	13.2 192.111 + 11.4 

a 
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ESTiMATIONS PRELIMINAIRFS 
I W1.1 \( 9. ( oiiiincrc il& lei.iil, inia.ins a succursales ci magains indépendants. suiant Ic genre de commerce 

Manitoba 

January- February 	1979 Janvier- Fcvrier 

Chain stores Independent stores All 	stores 

Magasins a succursales Magasins mndépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1979/1978 1979/1978 - 1979/1978 

Venies Variation Ventes Variation Ventes Variation - 
No 

$ '000 % $ '000 S '000 

62.250 + 22.0 17.092 + 25.9 79.342 + 	22.8 Epiceries 	Boucheries .............. 	............... I 

9.015 + 25.4 15.837 + 	0.3 24.853 + 	8.2 2 

x x x x 5,095 + 	16.0 3 

48.982 + 	3.8 - - 48,982 + 	3.8 4 

8.244 2.3 2.375* ... 10.618* - 	11.4 5 

x x x x 16.941 + 	7.9 6 

2.663 + 	7.7 365k ... 3,028* + 	11.1 7 

79.302 + 	7.2 79.302 + 	7.2 8 

1,415* ... 1.415* ... 9 

15.003 + 	18.1 19,536 + 	6.0 tO 

- 4,251* ... 4.251 ... It 

x x x x 5.108 + 32.7 12 

1.087 4.1 1.800 + 20.9 2.887 + 	10.1 13 

3.098 + 	16.2 1.234 + 	35.2 4.332 + 	21.1 

Epiceries. 	conlisermes 	ci 	articles 	divers 	.................. 

14 

2,059 - 	3.5 1.864 + 	35.8 3.923 + 	11.8 

lous 	les 	autres 	magasmns d 'aliments .................... 

Grands 	magasins .................................... 

15 

x x x x 108 + 22.9 

Magasins de 	marchandises diverses 	.................... 

Magasins 	generaux 	.................................. 

16 

S x x x 1.505 + 	31.7 

Bazars 	............................................. 

Conccssmonnaircs 	miautonnthiles ........................ 

17 

- -- 3.023 + 	4.5 3.023 + 	4.5 

Vcndcurs d'automohiles d'occasmon .....................

Stations-service ...................................... 

18 

S x x x 2,119* ... 

Garages 	........................................... 

Magasins de pieces ci d'accessomres d'automohmtes ........ 

19 

x x x a 892 ... 

Magasins de vCtemenis pour hommes .................. 

Magasins de vCicmcnts pour dames .................... 

20 

a x x a 2.685 -- 

Magasins de 	vétcmcnts pour 	Ia 	famille ................. 

Magasins 	de 	chaussures 	specialisces .................... 

Magasins de meubles, teléviseurs, radios et accessoires . . 21 

2,086 + 27.0 11.937 + 	6.5 14,023 + 	9.1 

Magasins de chaussures pour 	la 	fammlle 	................ 

Quincaitteries 	....................................... 

Pharmacies, mCdicaments brevetCs ci produits de beautC 22 

975 + 	14.3 501 ... 1.476* + 22.4 

Magasins 	de 	meubles 	................................ 

Magasins 	d'appareits 	menagers ........................ 

23 

1.189 + 	11.2 1.189 + 	11.2 24 

x x a x 2,877 + 	12.5 

Librairics 	ci 	papctcries ............................... 

Fleuristes 	.......................................... 

25 

16 1.676 + 	18.0 1,991 * ... 

Bijouteries .......................................... 

Magasins d 'articles de sport em d'accessoires 	............ 26 

. 

4 + 	6.1 1,832* ... 3. 106* + 26.4 27 

- 	16.4 23,798 + 	18.0 40.335 + 	0.9 

Magasins 	d'acccssomres 	personnels ...................... 

28 

171,195 + 	7.6 213,747 + 	11.1 384.942 + 	9.5 

rous 	les 	autres 	magasins 	............................. 

	

Ensemble des 	magasins ............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Relail Trade, Chain and Independeni Siore. b Kind of Business 

Metropolitan Winnipeg 

FebruarN 	1979 	Fcvrter 

Kind of 	business 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins indipendants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 - l979/l78 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 cy, S'OOO 

I 26.835 + 	14.4 2.479 17.4 29.314 + 	10.8 

2 4.058 + 	14.1 3.865 -- 7.923 + 	6.7 

3 

Combination 	stores 	(groceries 	and 	meat) 	................ 

All 	oilier 	food 	stores 	................ 	.............. x x x x 2.036 + 	13.5 

4 

Grocery confectionery 	and 	sundries 	stores ................ 

Department 	stores 	................................ + 	0.2 21.383 + 	0.2 

5 1.148 + 	11.9 49* ... 1.197* 17.1 

6 General 	stores 	..................................... 

...... 

- - 227 ... 227 

7 

21.38. 3 

x x x 608 + 	6.2 

8 

General 	merchandise 	stores 	........................... 

- - 22,398 + 	5.5 22.398 + 	5. 

9 - 

.. 

- x x 

10 x x x 5.601 + 	x 

II 

Variety 	stores ........................................... 

Motor 	vehicle 	dealers .................................... 

- - x x x x 

12 

Used 	car 	dealers 	........................................ 

x x x x 1.526 + 	17.6 

13 

Service 	stations 	......................................... 

S x x x 692 -- 	7.6 

14 

Garages 	............................................... 

1.240 + 	9.9 403* ... 1.643 + 	16.3 

IS 

Automotive 	parts 	and 	accessories 	stores 	.................... 

Family 	clothing 	stores 	.... 	.......................... S X x x 632 + 	14.8 

16 

Men's 	clothing 	stores 	.................................... 

x x x x x 

17 

Womens 	clothing 	stores 	............................. 

Specialty 	shoe 	stores ................................. . 

x x x x 625 + 29.5 

18 - 

.. 

310 - 	7.3 310  - 	7.3 

19 

Family 	shoe 	stores 	.................................. . 

x x x x 513 

20 

Hardware 	stores 	...................................... 

Household 	appliance 	stores 	.......................... x x x 309 -- 	14.3 

21 - - 576 - 	7.0 576 - 	7.0 

22 

Household 	furniture 	stores .............................. 

Pharmacies, patent medicine and cosmetics stores x 

. 

S 4.879 + 	13.9 

23 Book 	and 	stationery 	stores ...............................

. 

451 .4 	2.4 I 28 ... 579 + 	13.4 

24 

Furniture. 	IV.. 	radio 	and 	appliance 	stores ................ 

476 .. 476 

25 x x x x 1.225 + 27.0 

26 

Jcwcllery 	stores 	..................................... 

145 498 ... 644* 

27 

Florisis 	............................................ ... ... 

Sporting goods and accessories stores .................. 

.x x x 1 . 378* 

28 

Personal 	accessories 	stores ............................ 

x 13.267 

29 

All other stores .....................................

All 	stores 	........................................ 68.164 + 	3.7 52.804 + 	9.6 120,968 + 	6.2 
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, 	 ITIMATIONS PRELI1INA1RES 
I ItI I U W. 	11 4. d 	Ieiiil. n.i,isin, a succuraIes et il1agains indépendants. suhant Ic genre de commerce 

i.oiie unetropolitainc de Winnipeg 

J,tnuarv-1--chruars 	1979 	.lnvir-Fs'ricr 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendanis 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 1979/1978 

Venies Variation Ventes Variation Ventes Variation 
No 

S '000 % $ '000 q, $ '000 

49.582 + 	5.6 5.181 - 	17.0 54.763 4- 	3.0 Epicerics 	Boucherte'  ........................... ..... I 

8,040 + 	19.6 7.905 -- 	1.0 15,945 + 	8.4 2 

x x x x 4.227 + 	5.9 3 

45,243 + 	3.5 - 45,243 + 	3.5 4 

2,067 9.4 104 ... 2.1 70 ... 5 

484 ... 484 ... 6 

x x x 1.209 4- 	7.3 7 

42.577 1.3 42,577 1.3 

Epicerics, 	conliscries 	ci 	articles 	divers 	.................. 

Tous 	es autres 	magasins d'aliments .................... 

8 

x x x x 9 

x x 12.455 + 	12.1 

Magasins 	gëndraux 	.................................. 

Ii) 

x x x x 

Concessionnaires 	d 'automobiles ........................ 

II 

x x x 3.533 + 26.2 

Stations-service ...................................... 

12 

x x x x 1.496 + 	3.0 13 

2.778 + 	17.4 877 + 33.2 3.656 + 20.8 14 

x x x x 1.342 + 	10.7 15 

x x x x x 

Grands 	niagasins .................................... 

16 

x x x 1,293 + 35.4 

Magasins 	de 	marchandises diverses 	.................... 

Bazars 	............................................. 

17 

599 20.5 599 20.5 

Magasins de 	vtemenIs 	0UF Ia 	lamille ................. 

18 

x x x x 1.354 20.2 

Vendeurs d'automohiles d'occasion ..................... 

Garages 	........................................... 

Quincaillcries 	....................................... 

19 

x x x x 654 5.9 

Magasins 	de 	meubles 	................................ 

20 

- 117 - 	11.0 1,117 11.0 

Magasins de pieces ci d'accessoires d'auiomohilcs ........ 

Magasins dc vétcnlcnts pour hommes .................. 

Magasins de vëtcmenis pour dames .................... 

Magasins de meubles, téléviscurs. radios ci accessoires 21 

x x x x 9.968 + 	13.0 Pharmacies, medicamenis brevetés ci produits de heauté 22 

908 + 	6.4 240* ... 1 . 148* + 	15.7 

Magasins de chaussures sp&ialisécs .................... 

Magasins 	de chaussures 	pour 	Ia 	farnille 	................ 

23 

838 + 20.7 838 + 20.7 24 

x x x x 2.546 + 	16.8 

Magasins 	d'appareils 	ménagers ........................ 

25 

973 + 20.8 1.288 ... 

Librairies 	ci 	papeicrics ............................... 

Bijouteries 	.......................................... 

26 

x x x 2.707 + 32.2 

Fleuristes 	.......................................... 

Magasins d 'articles de sport ci d 'accessoires 	............ 

27 

x x x 27.415 3.6 

Magasins 	d'accessoircs 	personnels ...................... 

28 

135,177 + 	2.2 106.109 + 	5.4 241.286 + 	3.6 

Tous 	les 	autres 	magasins 	............................ 

F,nsenible 	des 	magasins ............................. 29 

I 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade. Chain and Independent Stores, by Kind of Business 

Saskatchewan 

February 	1979 	F:evrICr 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indépendants 
_______________________ 

All stores 

Ensemble des magasins 

Sales Change Salcs Change Sales Change 
1979/1978 1979/1978 1979/1978 

Venies Variation Vcntes Variation Vcntcs Variation 
No.  

$ .000 $000 % $ '000 % 

I x x x x 34.1 32' 

2 Grocery confectionery 	and 	sundries stores .............. x x x x I 1.174' 

3 

Combination 	stores (gr(weries and 	meat) 	..................... 

x 

....... 

x x x 1.601 + 	9.2 

4 F)epartment 	stores .................................. II .937 + 	6.0 11.937 + 	6.0 

5 8.921 4.6 2.143 + 	8.6 11.065 2.3 

6 

All 	other 	food 	stores 	...................................... 

3.652 + 30.8 8.774 + 30.3 12.426 + 30.5 

7 

General 	stores 	...................................... 

1.824 + 	1.3 413 + 26.9 2.237 + 	5.2 

8 

General 	merchandise 	stores ........................... 

52.053 + 22.5 52.053 + 	22.5 

9 

. 

512 + 	31,6 512 + 	31.6 

10 

Variety 	stores ....................................... 

1.742 + 	4.2 10.603 + 	9.8 12.344 + 	9.0 

II 914 + 	10.1 914 + 	10.1 

12 x x x 2.588 + 	13.6 

13 

Motor 	vehicle 	dealers ........................................... 

Used 	car 	dealers 	................................................. 

Automotive 	parts 	and 	accessories 	sorcs 	.................... 

x x x 1.003 - 	7.7 

14 1.329 1.8 1.165 16.6 2.494 9.3 

IS 

Service 	stations 	..................................... 

Garages 	.................................................... 

Family 	clothing 	stores 	.............................. x x x 2.246 + 	11.0 

16 - 327' ... 327 

17 

Women's 	clothing 	stores 	............................. 

415 

......... 

+ 	17.7 399 + 	22.1 813 + 	19.8 

18 

Men's 	clothing 	stores 	.................................... 

x x x 1.738 6.9 

19 - 2,2 50' ... 2.250' 

20 x x ii 971 + 	9.4 

21 

Specialty 	shoe 	stores .......................... .............. 

Family 	shoe 	stores 	................................... 

Household appliance stores ........................... 

x x x 1.703 + 	5.8 

22 

Hardware 	stores 	....................................... 

Household 	I'urniturc 	stores .............................. 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 7.674 + 	8.3 

23 x x x 757 + 29.5 

24 461 + 	4.5 461 + 	4.5 

25 487 + 24.0 585' ... 1.072' 5.4 

26 

Book 	and 	stationery stores............................ 

Sporting goods and accessories stores .................. 3.106 + 22.0 3.106 + 	2 

27 

Florists ............................................

Jewellery 	stores 	..................................... 

45 8.2 1.618 + 	35.1 1.763 + 	I 

28 

Personal 	accessories stores ............................ 

9.989 + 	6.7 13.697 + 	33.7 23,686 + 7H 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 72.739 + 20.8 132,309 + 19.0 205,047 + 	19.6 

I 



S 

S 

S 

25.218 

18.106 

7.178 

3.705 

S 

S 

S 

+ 11.4 

4.6 

+ 19.6 

+ 6.2 
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I 'lIMAItONS PREtJMINAIRFS 

I \IlI I 	II. ( )iiioirt d k iL I .iI. I I I;P_'; isin a %uccursales el magasins indtpvndan1s. suisant Ic genre de commerce 

Saskatchess an 

January-February 	1979 	Janvier-Fivrier 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indpendants Ensemble des magasins 
Kind oF business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre tie commerce 
1979/1978 	 1979/1978 	 1979/1978 

Ventes 	Variation 	Venics 	Variation 	Ventes 	Variation 
No 

5'OOO 	 $'OOO 	 S'OO() 

	

x 	 S 

	

S 	 X 

	

3.011 	+ 12.4 

	

S 	 S 

	

867 	+ 18.7 

	

x 	x 

903 	+ 11J3 I 

	

ISS 	- 	6.6 

+ 6.5 

	

138.537 	+ 15.6 

x x 61.147 + 23.4 Epiceries 	Boucheries .............................. 

x x 22.098' ... 2 

x x 3.002 + 3.3 3 

- . 25.218 + 11.4 4 

4.346 + 	11.2 22.451 1.9 5 

18,106* ... 25.284* + 35.4 

Totis 	les 	autres 	magasins 	ti 'aliments.................... 

6 

851 + 27.4 4.556 + 9.6 7 

100.033 + 	18.5 00,033 + 8.5 

Epiceries, 	conliserics 	et 	articles 	divers 	.................. 

8 

933' ... 933' ... 

Grands 	magasins .................................... 

Magasins 	ginéraux 	.................................. 

9 

21.681 + 	4.1 24.913 + 3.1 

Magasins 	d 	marchandises diverses 	.................... 

10 

1.858 + 	19.2 1.858 + 19.2 

Bazars 	............................................. 

Cuncessionnaires 	d'automohile 	........................ 

II 

x x 5.483 + 18.5 

Vendeurs d'aucomohiles d'occasion .....................

Stations-service ...................................... 

12 

x x 2.951 -- 7.3 

Garages 	........................................... 

Magasins tie puces et d'acccssoircs d'automohiles ........ 

13 

2.775 4.5 5.786 + 3.5 

Magasins dc vétemenis 	pour hommcs .................. 

Magasins 	de 	véternents 	pour 	lames .................... 14 

x x 4.681 + 14.9 IS 

665* ... 665' ... 16 

834 + 28.6 1.700 + 23.3 

Magasins 	de 	chaussures 	spécialisëes .................... 

17 

S x 3.434 10.2 

Magasins 	tie 	vétements 	pour 	hi 	famille ................. 

Magasins de chaussures 	pour hi 	famille 	................ 

Quincailleries 	....................................... 18 

4.789' ... 4.789' ...Magasins 19 

x 2.031 -4- 3.5 

de 	meubles 	................................ 

20 

x x 3.428 + 3.0 Magasins de meubles. tIviscurs, radios ci accessoires. . 21 

x 15.766 + 9.7 Pharmacies, medicaments breveics ci produits de bcauté 22 

x x 1.476 + 32.0 23 

841 + 	4.4 841 + 4.4 24 

1.127 2.7 2,030 + 2.6 

Magasins 	d'apparcils 	menagers ........................ 

25 

7.514 + 35.5 7,514 + 35.5 

Librairics 	ci 	papeterles ............................... 

26 

3.195 + 20.4 3,480 + 17.6 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

26.168 + 20.3 45,126 + 14.1 

Magasins d'articles tie 	sport et d'accessoires 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

264.136 + 17.3 402.673 + 16.7 

Tous 	Ics 	autres 	magasins 	............................. 

	

Ensemble des 	magasins ............................. 29 

S 
	

S 

S 
	

S 

S 
	 x 

S 
	 x 
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PRELIMINAR FSFIMA1ES 

TABLE 12. Retail Trade. Chain and Independent Stores. bs kind of Business 

Alberta 

February 	1979 	Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins it suecursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 - 979/1978 

Venies Variation Ventes Variation Ventes Variation 
No.  

5'OOO .. $'OOO $ .000 

I 74.466 19.480 ... 93.946 

2 4.807 10.781 + 	14.5 15.588 + 23.6 

3 

Combination 	stores (groceries and 	meat) ............... 

Grocery eontctionery and sundries stores ............... 

x x x x 4.219 + 	15.9 

4 

All 	other 	food 	stores 	................................ 

Department 	stores ................................... 64.296 0.3 64.296 - 	0.3 

5 10.660 0.8 4.336 + 	4.5 14.996 + 	0.6 

6 x x x x 21.102 + 	19.2 

7 2.218 + 	4.3 868 + 	15.0 3.086 + 	7.1 

8 123.595 + 	14.2 123,595 + 	14, 1  

9 

Motor vehicle dealers ................................ 

-- x x 

10 6.192 + 	13.0 28,202 + 33.0 34,395 + 	28. 

II Garages ........................................... 3.282 '4. 	22.6 3.282 + 22.6 

12 

General 	stores 	...................................... 

Automotive parts and accessories stores x x x 6,397 + 	3.5 

13 

Variety 	stores ....................................... 

1.554 -4- 	16.5 4.936 + 	19.4 6.490 + 	18.7 

14 

Used car dealers ....................................

Service 	stations 	..................................... 

3.675 6.6 3.066 + 	2.8 6.741 2.5 

IS 3.1141 + 	4.3 2.670 + 	13.7 5.712 + 	8.5 

16 

Men's 	clothing 	stores 	.............................. 

Women's 	clothing 	stores 	......................... 

x x x x x x 

17 

General 	merchandise 	stores ........................... 

Family 	clothing 	stores 	............................... 

x x x 2.447 + 	23.1 

18 

Family shoe stores ..................................

Hardware 	stores 	.. ...................... ............ x x x x 3.954 3.3 

19 x x x 7,768 + 	1.1 

20 Household 	appliance storcs ......... ........ .......... x x x x 2.131 14.1 

21 

Household 	furniture stores ............................ 

x x x x 3,486 

22 

Furniture. 	IV.. radio and appliance stores .............. 

3.843 ... 13.364 + 	11.2 17,209 + 	18.7 

23 

Specialty 	shoe 	stores ................................. 

Pharmacies, patent medicine and cosmetics stores ........

Book 	and 	stationery 	stores ............................ 1.113 + 	18.7 845 + 	15.6 1.958 + 	17.3 

24 Florists 	............................................ 265 + 	14.3 2,410 ... 2,674 

25 1.877 + 24.0 1.297 + 	7.4 3.174 + 	16.6 

26 Sporting goods and accessories stores x x x 6.508 + 	9 

27 

Jewellery 	stores 	..................................... 

1.913 + 	5.7 2.913 + 	31.3 4.826 + 	19 

28 

Personal 	accessories 	stores ............................ 

28.730 + 	9.9 26,437 + 	9.5 55,167 + 	9,' 

29 

All 	oilier 	stores 	..................................... 

All 	stores 	........................................ 227.065 + 	16.8 289.091 + 	17.1 516.156 + 170 



SIes 	('lt.ingc 
1979/1978 

Ventes 	Variation 

5 '000  

Sales 	('hange 	Sales 	('hange 
1979/1978 	- 	1979/1978 

Ventes 	Variation 	Ventes 	Variation 

$,000 	7. 	S000 

25 

ESTIMATIONS PRFLIMINAIRF:s 

I %BI,FAt' 12. (unulnerce de délail. inagains a sucetursales ci magasins undependanls. suisani Ic genre de commerce 

Alberla 

Januarv-Fchru.ir 	979 	i,iiivier- Fevrier 

Chain stores 	Independent stores 	All Stores 

Magasins it succursales Magasins independanis Ensemble des niagasins 
Kind of business 

Genre de commerce 

I 

I 

134.111 + 	31.8 

9,608* 

x X 

134.281 + 	9.3 

21.796 + 	3.1 

x X 

4.444 + 	10.6 

x 	x 

	

3,685 
	

+ 19.8 

	

9,155 
	

4 	18.1 

	

6,282 
	+ 9.4 

x 	x 

x 	x 

x 	 it 

x 	 'I 

x 	 it 

x 	 'I 

7 . 316* 

	

2.214 
	

+ 21.0 

	

506 
	

+ Il_I 

	

3.263 
	

+ 13.0 

x 	x 

	

(09 
	

3.3 

	

('$4 
	

+ 13.2 

	

44S879 
	

+ 17.7 

37.078 ... I71.190 

23.055 + 	16.6 32.663* 

x x 8.040 

134.28! 

8,022 . 	6.6 29.817 

it it 43.009 

1.789 + 	21.9 6.233 

248.517 + 	17.6 248.517 

x x it 

55,498 + 22.6 67.829 

6.695 + 	12.7 6.695 

x x 12.724 

12.433 + 20.9 16.118 

7.627 + 	16.7 16.782 

6,461 + 	24.5 12,743 

it x it 

it x 5.166 

it x 8.480 

it x 18.031 

it it 4.725 

it x 7.562 

27.679 + 	14.7 34.995 

1.655 + 	17.0 3.869 

3.848* ... 4355* 

2.892 + 35.5 6.155 

it x 13.130 

5.887 + 25.8 9.496 

54.420 + 	11.6 110.104 

588,917 + 17.9 1.034,796 

+ 32.8 1 Epicerics 	Boucherics 

+ 	22.3 2 

+ 	11.0 3 

+ 	9.3 4 

+ 	0.2 5 

+ 20.7 6 

+ 	13.6 Bazars 	............................................ 

+ 	17.6 8 

it 9 

+ 20.3 10 

+ 	12.7 

Epiceries. 	cL)nliscries 	ci 	articles 	divers 	.................... 

Garages 	.......................................... II 

+ 	10.9 

'lous 	es 	autres 	magasins 	d'alimenis ...................... 

(irands 	magasins ...................................... 

12 

+ 20.7 

Magasins de 	marchandiscs 	diverses 	...................... 

Magasins 	gencraux 	.................................... 

13 

+ 	17.5 

Concessionnaires 	d'auioniohiles .......................... 

14 

+ 	16.6 

Vendeurs 	d'auiomohiles 	d'occasuon ....................... 

Stations-service ...................................... 

IS 

it 

Migasins tic 	pieces ci d 'accessoires d'auiomohiles ......... 

6 

+ 	19.7 

Magasins de 	vlements 	pour 	hommes ................... 

Magasins 	de 	viicmenLs 	pour 	dames ..................... 

17 

- 	6.5 

Magasins 	de 	vitei11ents 	pour 	Ia 	ltmiIle 	.................. 

M.igasins 	de 	chaussures 	sp&ialisecs ..................... 

18 

+ 	21.5 

Magasins 	de 	chaussures 	pour 	Ia 	famillc 	................. 

Quincaillerues 	........................................ 

19 

3.7 

Magasins 	de 	meubles 	................................. 

Mugasins 	d'appareuls 	ménagers ........................ 20 

. 

Magasins de meubles. iëléviseurs, radios ci acccssoircs 21 

+ 	21.1 Pharmacies. mudicaments hrevcis ci produuis de beauue 22 

+ 	19.3 23 

24 

+ 22.6 

Librairies 	ci 	papeterues 	............................... 

25 

-- 

Fleurusies 	.......................................... 

Bijouterues 	.......................................... 

26 

+ 	12.8 27 

+ 	12.4 

Mugasins 	d'articles de sport 	ci d'acccssourcs 	............ 

Magasins 	d'accessoures 	personnels ...................... 

28 

+ 17.8 

'Ions 	Ic'. 	autrcs 	magasins 	............................. 

Fuscinhle 	dcx 	magatsins ............................. 29 
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PRELIMINARY ESTIMArES 
TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Biiiiiess 

British Columbia 

February 	1979 	Ft.vrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indópcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979f 1978 - 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Viits Variation No. 
$000 % $ '000 $000 

I x x x x 113.677 + 	11.6 

2 x x x 22.363 + 	1.7 

3 

Combination 	stores 	(groceries 	and 	meat) 	..................... 

Grocery confectionery 	and 	sundries 	stores ..................... 

841 + 	8.4 12.466 + 	21.5 13.306 + 20.5 

4 

All 	other 	food 	stores 	.................................... 

x x x x 

5 12.318 - 	 3.6 1.323 + 	13.0 13.641 - 	 2.2 

6 

Department 	stores ......................................... 

General 	merchandise 	stores 	........................... 

x x x x 7.886 + 26.7 

7 

General 	stores 	........................................... 

3.186 + 	2.9 1.264 4.8 4.450 + 	0.6 

8 

Variety 	stores ....................................... 

x x x x 132.899 + 	4 7 

9 Used 	ear 	dealers 	................................... - x 

ID 

Motor 	vehicle 	dealers ..................................... 

6.424 + 	3.6 35.270 + 	19.2 41,694 + 	I 

II 

Service 	stations 	...................................... 

...... 

6.649 + 	10.1 6.649 + 	10.1 

12 

Garages 	....................................................... 

1.033 5.2 5.407 + 	7.7 6.440 + 	5.3 

13 

Automotive 	parts 	and 	accessories 	stores 	.................. 

Men's 	clothing 	stores 	............................... 2.612* ... 3.463* ... 6.075 

14 4.364 

. 

+ 	19.8 3,746 + 	20.1 8.110 + 	19.9 

IS 

Women's 	clothing 	stores 	............................. 

2.8 II) -4- 	0.5 1.950 17.2 4.760 - 	 7.6 

16 

Family 	clothing 	stores 	............................... 

x x x x 718 + 	II 7 

17 

Specialty 	shoe 	stores ................................. 

x x x x 2,849 + 	4.7 

18 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	...................................  x x 3.532 + 	8.1 

19 x x x x 6.070* 

20 

.......... 

x x x x 1.871 * 

21 

Household 	furniture 	stores .................................. 

Household 	appliance 	sLorcs 	................................. 

x x x x 5.564 + 	11.9 

22 

Furniture. 	TV. , 	radio 	and 	appliance 	stores ................... 

Pharmacies, patent medicine and cosmetics siorcs 9,423 ~ 	8.3 17.908 + 	19.2 27,331 + 	15.2 

23 1.077* ... 2.382 ... 3459* 

24 

Book 	and 	stationery 	stores ............................ 

Florists 	...........................................  -- 2.582 + 	16.8 2.582 -4- 	16.8 

25 2.409 + 28.4 2.788 + 30.2 5.198 + 29.3 

26 

Jewellcry 	stores 	...................................... 

.......... 

x x x x  6.418  

27 

Sporting goods 	and 	accessories 	stores 	........................ 

1.987 + 	14.3 7.720 + 	5.8 9,707 + 	IS 

28 

Personal 	accessories 	stores 	.............................. 

32.229 + 	2.9 35.528 2.0 67.757 + 	0.2 

29 

All 	other 	siores 	................................... 

All 	stores 	........................................ 249.264 + 	5.3 354,456 + 	11.4 603,720 + 	8.8 
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EST1MATIOS PREIIMINAIRES 

LABLEM 13. ('oinmeree de detail, magasins a succursales ci magasius indCpendants, suisani le genre de commerce 

Colombie-Britannique 

Jan uary- February 	1979 	Janvier-Fcvncr 

Chain stores 	Independent stores 	All stores 

Maeasins a succursales Magasins independants Ensemble des magasins 

Sales 	Change 
197911978 

Ventes 	Variation 

$'OOO 	% 

x 	x 

	

it 	 x 

	

1.447 	+ 6.7 

	

It 	 X 

	

25.69() 	+ 4.4 

	

It 	 It 

	

6.083 	+ 5.0 

	

2,175 
	

+ 4.3 	I 

5.72X 

	

9,629 
	

+ 21,0 

5.796 

	

It 
	

It 

	

It 
	

It 

	

It 
	

It 

	

It 
	

It 

x 	It 

x 	It 

	

17.829 
	

+ 7.2 

2.136 

	

4,829 
	

+ 26.0 

x 

+ 11.9 

+ 7.3 

506.954 
	

+ 10.4 

x x 232.070 

x x 45.082 

25.312 + 18.6 26.759 

- x 

2.698 + 7.5 28.388 

x x 15.911 

2.633 - 1.9 8.716 

x x 250.265 

x x x 

72.325 + 18.3 85.400 

13,308 + 15.2 13.308 

11.371 + 12.1 13.546 

6,931 ... I2.659 

9,132 + 11.9 18.760 

4.420 ... 10.215 

It it 1.658 

it it 5.847 

it it 7.887 

x it 12.330 

x it 3.689 

it it 12.285 

37.287 + 20.6 55.116 

4.569 ... 6.705 

4.652 + 20.7 4.652 

5.814 + 16.2 10,642 

x x 12.253 

16.281 + 15.1 20.205 

69.728 -- 3.6 131.885 

700.656 + 9.8 1,207,609 

+ 14.9 1 Epiceries 	B&nicherie', 

+ 	0.2 2 

+ 	17.9 3 

x 4 

+ 	4.7 5 

+ 	27.1 6 

+ 	2.7 7 

+ 	12.4 

Epiceries, 	con liseries 	ci 	articles 	divers 	................... 

8 

it 

Tous 	les 	autres 	magasins 	d 'aliments..................... 

Grands 	magasins ..................................... 

Magasins 	de 	marchandises 	diverses 	..................... 

9 

+ 	15.8 

Concessionnaircs 	d'automohiles ......................... 

10 

+ 	15.2 

Vendeurs 	d'auiomohiles 	d'occasion ...................... 

Garages 	.......................................... II 

+ 	10.7 12 

13 

+ 	16.4 14 

IS 

+ 	16.4 lb 

+ 	5.6 

Magasins de 	pieces ci d'acccssoires d'auiomohiles ......... 

Magasins dc 	vCtements 	pour 	homnic 	................... 

17 

+ 	9.1 

Magasins 	gcneraux 	................................... 

Bazars 	.............................................. 

Magasins 	de 	vCtements 	pour 	Ia 	lamille .................. 

Magasins 	de 	chaussures 	psur 	Ia 	famille 	................. 

Quincaillerics 	.................................. 	.... IS 

7.5 

Magasins 	dc 	chaussures 	spécialisCes ..................... 

.. 

19 

+ 	18.7 

Stations-service ....................................... 

Magasins 	de 	meubles 	................................. 

20 

+ 	12.4 

Magasins 	d'appareils 	menagers ........................ 

Magasins de meuhlcs. télCviseurs. radios ci accessoires 21 

+ 	15.9 

Magasins de 	vétemenis 	pour 	dames ..................... 

Pharmacies, mCdicamenis brevetes et produits de beautC 22 

23 

+ 20.7 24 

+ 20.4 

.. 

25 

0.7 

Lihrairies 	cm 	papcicries ............................... 

Bijouterics 	.......................................... 

26 

+ 	14.5 

Fleurisies 	.......................................... 

27 

+ 	1.2 

Magasins d'articics de sport em 	d'acccssoircs 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

+ 10.0 

1ous 	Ics 	autres 	magasins 	............................. 

Ensemble 	deit 	magasins ............................. 29 

- 	 Kind of husincss 

Sales 	Change 	Sales 	Change 	 Genre de commerce 
1979/1978 	- 	1979/1978 

Ventes 	Variation 	Vcntes 	Variation 
Ir 

5 1000 	 I 	S'OOO 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade. Chain and Independent Stores, by Kind of Business 

Meiropolitan Vancouser 

FehruLtr 	979 	Fcvrier 

Kind of business 

Genre dc commerce 

Chain stores 

Magasins a succursales 
_________________________ 

Independent 

Magasins indipendants 
_________________________ 

All stores 

Enscmblc des magasins 

Sales Change Sales ('hange Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Venies Variation Ventes Variation 
No.  

$000 . $ '001) r4. S '000 

I x x x x 57.415 + 22.0 

2 x x .. x 12.355 + 	7.2 

3 572 11.2 6.851 + 24.3 7.423 + 20.6 

4 48.798 0.9 48.798 - 	0.9 

5 

Combination stores (groceries and 	meat) .................... 

4.055 66 4(14 ... 4.458 -. 	3.1 

6 

Grocery confictionery 	and 	sundries stores .................... 

All 	other 	food 	stores 	................................... 

395 -4- 	2.1 395 + 	2.1 

7 

1)epariment 	stores 	................................... 

631 + 	14.0 68 ... 699 + 	4.9 

8 

General 	merchandise 	stores 	............................ 

- 73,574 + 	16.3 73.574 + 	163 

9 

Genentl 	stores 	.................................................. 

Variety 	stores 	......................................... 

Motor 	vehicle 	dealers .................................... 

- - 498* ... 498v 

10 4.226 + 	3.4 21.522 + 22.8 25.74 + 	I 

II - 4.234 + 	11.4 4.234 + 	11.4 

1 2 

Used 	car 	dealers 	........................................ 

Service 	stations 	..................................... 

Automotive 	parts 	and 	accessories stores 	............... a a x x 1.756 1.9 

13 

...... 

1.811 + 30.7 2.337 ... 4 . 148* 

14 2.490 + 20.0 2.129 + 	4.1 4.617 + 	12.1 

IS 

Garages 	................................................ 

1.16K + 	3.2 781 ... 1.949 - 	12.4 

16 

Men's 	clothing 	stores 	................................. 

a a a a 387 + 	13.1 

17 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	.............................. 

a x a x 1.317 -4- 	2.9 

18 929 + 	33.2 929 + 33.2 

19 

SpecialLy 	shoe 	stores ...................................... 

a x a a 3.1 98 

20 

Family 	shoe 	stores 	............................ 	........... 

a a a a 565 + 	27.8 

21 a a a x 2.766 + 	31.9 

22 Pharmacies, patent 	medicine and cosmetics stores 7.738 + 	21.2 6.632 + 	12.9 14.370 + 	17.2 

23 

Hardware 	stores 	................................................ 

a x x a 1.921 * 

24 

Household 	furniture 	stores .................................. 

Furniture. 'IV.. radio and appliance stores .............. 

Florists 	................................... 	S 1,161 + 	1.5 1,161 'F 	1.5 

25 

Household appliance stores ........................... 

1.483 + 20.6 1,692 ... 3.175* + 	31.8 

26 

Book 	and 	stationery 	stores ........................... 

Jewellery 	stores 	..................................... 

x a a x 2,856 20,.c 

27 

Sporting goods and accessories stores .................. 

1.687 + 	19.1 5.257 + 	11.5 6.943 + 	13. 1  

28 

Personal 	accessories 	stores ............................ 

15.578 + 	3.5 14.151 + 	0.1 29.730 + 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 136.101 + 	8.6 I8I.28 + 14.4 317.386 + 	11.8 



x x 113.631 4- 	22.5 Epiceries 	Boucheries 	.............................. 

x x 24,614 + 5.9 2 

13,473 + 	21.1 14.455 + 18(1 3 

100.333 + 6.3 4 

807 ... 8.697 - 9,0 5 

763 2.3 763 -- 2.3 

Tous 	les 	autres 	magasins 	d'aliments ...................... 

6 

I 40 ... 1.425 * + 6.5 

Grands 	magasins ...................................... 

7 

137,793 + 	13.5 137.793 + 13.5 8 

747* 747 ... 

Bazars 	............................................... 

('oncessionnaires 	d'automohiles .......................... 

9 

44,1(12 + 24.8 52.663 + 2(1.9 10 

8.177 + 	5.0 8,177 + 5.0 Garages 	............... 	........................... 

x x 3.655 -1- 10.2 12 

4.346 ... 8.286 ... 13 

5.248 + 	0.9 10.941 + 19.5 14 

1.738 ... 4.189 ... 

..II 

15 

x x 882 + 15.9 

Epiceries, 	conliscries 	et 	articles 	divers 	.................... 

16 

x x 2.763 1.6 

Magasins 	de 	marchandises diverscs 	...................... 

Magasins 	de 	vi3tetiienis 	pour 	dames ..................... 

Magasins 	de 	v&IllCnts 	pour 	Ia 	famille .................. 

17 

1.971 0  ... 1,971 * ... 

Magasins 	gencraux 	.................................... 

18 

x x 6.798 7.6 

Vendeurs 	d'automohiles 	d'occasion ....................... 

Quincailleries 	........................................ 

19 

x x 1.149 + 2.6 

Stations-service ....................................... 

20 

x x 6.377 ... 

Magasins de 	piices ci 	d'accessoires d 'automobiles ......... 

Magasins 	de 	vitetllents 	pour 	hommes ................... 

Magasins dc mcuhles. téléviseurs. radios ci accessoires 21 

13.978 + 	17.8 28.368 + 19.3 Pharmacies. médicaments hrevcts et produits dc beauté 22 

x x 3.624 ... 

Magasins 	tie 	chaussures 	spi.ci.tIisëcs 	..................... 

Magasins 	Ic 	chaussures 	pour 	Ia 	lamillc 	................. 

23 

2,142 + 	11.8 2.142 + 11.8 

Magasins 	tic 	meuhles 	................................. 

24 

3,615 + 	17.5 6.658 + 20.3 

Magasins 	d'apparetls 	ménagcrs ........................ 

25 

x x 5.589 -- 8.8 

Librairies 	ci 	papeteries ............................... 

26 

11.233 + 	11.0 14.569 + 12.4 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

28,907 3.2 59.077 + 1.6 

Magasins d'articles iie 	sport ci d'accessoircs 	............ 

Magasins 	d'accessoires 	personncls ...................... 

28 

356,821 + 12.8 630.337 + 12.4 

Tous 	les 	autrcs 	magasins 	............................. 

F;nsc,nbk 	des 	magasins ............................. 29 

x x 

x x 

982 13.2 

100,333 + 	6.3 

7,890 - 	12.3 

1.285 4- 	15.3 

	

x 	x 

	

3.940 
	

+ 24.0 

	

5.693 
	

* 28.8 

	

2.451 
	

3.8 

	

x 	x 

	

x 	 x 

	

3.042 
	

+ 23.9 

x 

+ 17.5 

+ 6.8 

	

273.517 
	

+ 11.9 

x 

x 

x 

14,390 

x 

x 

x 

x 

+ 20.8 

'I 

29 

i rIMATIONS PRFIJNIINAIRI:s 

I \I(l I \l 	13. ( , IIIIIIrI 	dr thi.iil. iii.iasins a succuraIe et m-agains iiidtpendanl. sui%ant le genre de commerce 

Zone niétropulilaiiic de Vancouser 

January-Fehruar 	979 	Li nvicr- Fcvricr 

(.'hain stores Independent stores All stores 

Magasins a succursales Magasins independants Ensemble des magasins 
Kind of business 

Sales Change Sales ('hange Sales Change Genre de conlinerce 
1979/1978 1979/1978 1979/1978 

Vcntcs Variation Ventes Variation Ventes Variation 
No 

$'OOO 	. $'OO(t 	C7 $'OOO 	17, 
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PRELIMINARV ESTIMATES 

TABLE 15. Relail Trade. Chain and Independent Stores, bs hind of Business 

Yukon and Northsest Territories 

February 	1979 	Fëvrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indpcndanis 

AU stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 -- 1979/1978 - 1979/1978 

Vnts Variation Ventes Variation Ventes Variation 
No.  

S 000 	c. $ 000 5'000 

I x 	x x 	x 2.221 	+ 	19.5 

2 Grocery confectionery and sundries stores - 228 	12.5 228 	12.5 

3 - 154 	1.9 154 	- 	1.9 

4 x 	x S 	 S 

5 x x 	x 116 	+ 	15.8 

6 General stores ...................................... S x 	x 3.628 	+ 	1.9 

7 x 277 	+ 	29.1 

8 

Combination stores (groceries and meat) ............... 

- 1,850 	3.3 1.850 	3 3 

9 

Department 	stores ................................... 

Variety stores ....................................... 

x 	x x 	 x 

10 

Motor vehicle dealers ................................ 

Used car dealers ................. ................... 

-- 693 	 ... 69Y 

II 

Service stations ..................................... 

Garages 	........................................... - S 	 S S 	 .5 

12 Automotive paris and accessories stores - S 	 S S 	 S 

13 40* 	... 40 

14 - I 4 	 ... I 4 

IS Family clothing stores S X 	 S 

16 

All other food stores ................................ 

- S 	 S S 	 S 

17 

General merchandise stores ........................... 

-- X 	 X S 	 S 

18 

Family shoe stores ..................................

Hardware stores X 	 S S 	 S 

19 Household furniture stores x 	 .5 5 	 5 

20 Household appliance stores x 	 S S 	 S 

21 

Men's clothing stores ...................... ... ..... .. 

Furniture. TV.. radio and appliance stores x 	x x 	x 

22 

Women's clothing sLores ............................. 

Pharmacies, patent medicine and cosmetics stores x 	 x S 	 X 282 	+ 	9.7 

23 

Specialty shoe stores ................................. 

Book and stationery stores x 	x S 	 S 

24 - S 	 S X 	 S 

25 I 	10 	 ... I 10 

26 Sporting goods and accessories stores 141 	 ... 141 * 

27 

Florists ............................................

Jewellery stores ....................... .............. 

x 	 x x 	x 

28 

Personal 	accessories 	stores .................. .......... 

x 	 x x 1.597 	+ 	I 

29 

All 	other 	stores .................... 	.... 	....... 

All 	stores 	........................................ 5.976 	+ 	4.0 6,925 	+ 	8.7 12.901 	+ 	6.5 

I 



x x 4.282 + 15.6 Epiceries 	Boiichcncs 	.............................. 

590 + 	13.0 590 + 13.0 2 

297 0.4 297 0.4 3 

x x Grands 	magasins 	................................... 4 

x x 233 + 10.9 5 

x x 6.969 + 6.4 

Epicerics. 	conliseries 	ci 	articles 	divers 	................... 

Fous 	les 	aulres 	niagasins 	d'alimenis ...................... 

cr 6 

x x 535 + 32.2 

.. 

7 

3,705 + 	5.1 3.705 + 5.1 8 

x x x x 

Concessionnaires 	d'auiomohiles .......................... 

9 

1.343* ... 1,343 ... 10 

x x x Garages 	.......................................... 

x x x x 12 

98 + 	5.6 98 + 5.6 13 

59* 59* ... 14 

x x x 

Stations-service ....................................... 

Magasins 	de 	vètcinenis 	pour 	Ia 	lamille 	................ 

..II 

IS 

x x x 16 

x x x x 

Magasins 	de 	m,irchandises 	diverses 	...................... 

17 

x x x 

Magasins 	ginaux 	................................... 

Batars 	............................................... 

Magasins 	de 	chaussures 	pour 	Ia 	lamille 	................. 

18 

x x x x 

Vendeurs 	d 'automobiles 	d 'occasion ....................... 

Quincailleries 	........................................ 

19 

x x x 20 

x x 

Magasins tie 	pièces ci d'accessoires d'aiitomohiles ......... 

Magasins de vètements pour 	hommes ................... 

M.igasins tie meubles. 	téléviseurs. radios ci aeccssoires 21 

x x 568 + 13.3 

Magasins 	de 	vèicments 	pour 	dames ..................... 

Pharmacies. mcdieamcnts hrevetés ci produfis de heauté 22 

.. 

x x x x 

Magasins 	de 	ehaussures 	spèctalisee' 	..................... 

23 

x x x x 

Migasins 	de 	meubles 	................................. 

24 

585 ... 585 ... 

Magasins 	d'appareils 	ménagers ........................ 

Bioutcrtes 	.......................................... 25 

255 ... 255 ... 

Librairies 	ci 	pipeteries ............................... 

Magasins 	d'articles 	tic 	sport 	ci 	d'acccssoires 	............ 26 

x x x x 

Fleuristes 	.......................................... 

27 

x x 3,197 + 9.6 

Magasins 	d'accessotres 	personnels ...................... 

28 

14,556 + 19.2 25,803 + 12.8 

Ions 	Ics 	,lutrcs 	magasins 	............................. 

F,iseiuible 	des 	magasins ............................. 29 

x 	 x 

x 	 x 

x 	 x 

x 	 x 

x 	 x 

x 

:: 

	

11.247 	+ 5.5 

tF 

I:STIr1ATIoNS PREIIMINAIRIS 
411mmi 	dtiluiiI, in.iasiris a MIcctIrs.Ile ci magasins indépcndants. %iji ,, ant Ic gcrlrv de coniiiicrcc 

i ukon ci Terriloires du Nord-Ouest 

.l,inuary-Fehruary 	1979 	Jaiis'ier-Fvricr 

Chain stores Independent stores All 	stores 

Magasins 5 succursalcs Magasins independants Ensemble des magasins 
Kind iii business 

Sales Change Sales Change Sales Change Genre de commerce 
1979/1978 1979/1978 1979/1978 

Ventes Variation Venics Variation Ventes Variation 
No 

5 1000 $'OOO S'OOO 
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PRFLIMINARY ESTIMAIl'S 

TABLE 16. Relail Trade. Chain and Independeiti Stores. bs kind of Bijsiii 

Canada 

February 	1979 	Ecvrter 

Kind of business 

Genre de commerce 

Chain stores 

Magasins zi succursales 

Independent 

Magasins tndopcndants 

MI stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ '00(1 $ '000 % $ '000 % 

I 778.43)) + 	17.0 316,782 + 	21.3 1095.211 + 18.2 

2 40.461 + 22.6 201.774 3.6 242.236 -- 

3 8.553 + 	9.1 90,635 + 	17.8 99.188 + 17.0 

4 448.7 14 + 	4.4 448.714 + 4.4 

5 78.630 16.2 23,846 + 	8.4 102.477 11.5 

6 29.442 + 	14.6 62,009 + 	12.1 91.451 + 12.9 

7 

Combination 	stores (groceries and 	meat) ............... 

Grocery con6ctionery and sundries stores ............... 

39.364 + 	2.8 13.783 + 	5.5 53.147 + 3.5 

8 

All 	other 	fiaod 	stores 	................................ 

1)epartment 	stores ................................... 

14.184 + 	29.1 1.042,810 + 	17.8 1.056.993 + I 

9 

General 	merchandise 	stores ........................... 

General 	stores 	...................................... 

Used 	car 	dealers 	................................... 22.015 + 	18.6 22,015 + I 

10 

Variety 	stores ....................................... 

Motor 	vehicle 	dealers ................................ 

65 830 3.7 300,968 + 	15.6 366,798 + II 

II 

Service 	stations 	.................................... 

Garages ........................................... 82.213 + 	17.1 82.213 + 17.1 

12 10.409 + 	3.5 69,365 + 26.4 79.774 + 22.8 

13 17.582 + 	9.7 33.145 + 	13.4 50.728 + 12.1 

14 

Men's 	clothing 	stores 	................................ 

Women's 	clothing 	stores 	............................. 39.835 + 	13.0 37,186 + 	6.5 77.020 + 14.7 

15 25.736 + 	17.4 30.959 + 	10.9 56.696 + 13.8 

16 3.756 2.249 + 27.5 6.004 

17 Family 	shoe 	stores 	.... 	......... 	.................... 20.27% + 24.8 10.415 - 	4.8 30.693 + 12.8 

18 6.089 + 	7.1 32,49)) + 	1.8 38.579 + 2.6 

19 10.263 4.1 71.069 + 	18.8 81.332 + 15.3 

20 

Household 	Furniture 	stores ............................ 

2.561 

. 

7.6 15.856 + 	12.4 18.417 + 9.1 

21 

Automotive parts and accessories storcs 	................ 

Hardware 	Stores 	.................................... 

5.538 - 	6.1 28.061 + 	14.5 33.599 + 0.5 

22 

Family 	clothing 	stores 	............................... 

Furniture. 	1 .V.. 	radio and 	appliance stores .............. 

Pharmacies, patent medicine and cosmetics stores 38.502 + 	11.0 136.698 + 	16.9 175.200 4- 15.5 

23 

Specialty 	shoe 	stores ................................. 

10.83% + 	12.8 14.827 + 	15.8 25.665 + 4.5 

24 723 14.4 21.107 + 	9.6 21.831 + 8.6 

25 

Household 	appliance 	stores 	........................... 

16.1)31 + 34.2 19.999 + 	8.6 36.030 + 18.6 

26 

Rook 	and 	stationery 	stores ............................ 

Sporting goods and 	accessories stores 	.................. 7.663 1.0 44,157 - 	1.3 51.820 

27 

Florists 	............................................ 

Jewcller 	stores 	..................................... 

16.419 + 	7.8 51.652 + 	5.2 68.070 + 

28 

Personal 	accessories 	stores ............................ 

265(138 + 	9.8 279.839 + 	14.0 544.877 4- II) 

29 

All 	other 	stores 	................................... 

All 	stores 	........................................ 2.000.869 + 	9.9 3.055.910 + 14.6 5.056.779 + 12.7 



Sales 	('hange 
1979/1978 

Ventes 	\.mrimiion 

SOUl) 

Sales ('hange Saks Change 
1979/1978 1979/1978 

Ventes Variation Ve nies Variation 

S'OOO 

1.532.095 + 16.2 

82.283 + 20.3 

I4.6S + 3.7 

931.516 + 8.7 

174.335 3.2 

57.848 + 16.3 

77.133 + 4.5 

I 
20,396 

37.893 

86.308 

52.672 

8.660 

43.876 

11.900 

21.323 

6.379 

11,780 

75.665 

21.691 

1.410 

29.976 

"SI 

.436 

4.009.756 

+ 8.2 

+ 11.9 

+ 19.8 

+ 13.7 

+ 22.1 

+ 4.2 

+ 0.6 

+ 6.7 

+ 0.5 

+ 11.1 

+ 13.5 

5.4 

+ 23.0 

+ 2.6 

+ 7.3 

+ 106 

+ 11.5 

33 

I: 

FIMATIONS PRlLIMINAIRFS 

I \ III I 	I (. ( 	iiiiiiti 	I 	di.i ii. iii.i,,iins 	suectirsales ..I maga.ins ill(161W11(laIIIs, sui%Jnt Ic genre de commerce 

(anada 

J,inii.irs -FebruaryIi ''( 	i,invicr-E-evrier 

Chain stores 	 Independeili stores 	 All stores 

Magasins ii succursales Magasmns mnkpcndants Ensemble des magasins 
Kind of business 

Genre de commerce 

613.589 + 19.6 2.145.685 

419.962 0.5 502.245 

175,620 + 10.9 190.275 

931.S16 

47,903 + 6.9 222.238 

125,925 + 12.5 1 83.773 

28.132 + 11.0 105.265 

1,974.696 + 19.5 2.001.369 

42.241 + 19.6 42,241 

608.016 + 16.0 734.552 

162.089 + 17.4 162.089 

148,739 + 30.9 169.135 

78.722 + 12.9 116.615 

84.280 + 18.7 170.588 

65.611 + 5.3 118.283 

4.814 + 25.7 13.474 

23.350 4.2 67,226 

68,493 + 4.5 80.393 

141.378 + 21.0 162.701 

32,662 + 10.5 39.042 

57,768 + 13.2 69.548 

284.568 -4- 19.6 360.233 

29.638 + 16.5 51.329 

37.502 + 7.1 38.912 

39,897 + 10.6 69,873 

94.050 + 1.6 110.617 

04,400 + 4.7 137.151 

560. 19S + 10.2 1.067.631 

6.054.240 + 14.8 10.063.996 

+ 16.9 1 Epiceries 	Bouclieries 

+ 	2.3 2 

+ 	10.3 3 

+ 	8.7 4 

1.1 5 

+ 	13.7 6 

+ 	6.2 7  

+ 	19.6 8 

+ 	19.6 

Magasmns 	gcneraux 	................................... 

9 

+ 	11.7 

Epiceries, 	contiseries 	em 	articles 	divers 	................... 

B,iijrs 	.............................................. 

10 

+ 	17.4 

lous 	les 	,iulres 	magasins 	d 'aluitenis ..................... 

(,rands 	niagasmns ..................................... 

Garages 	............... 	.... 	....... 	................ II 

+ 27.7 

Magasmns 	de 	marchandises 	diverses 	..................... 

12 

+ 	12.6 

('oiicesslonnaircs 	d'auioniohiles ......................... 

13 

+ 	19.2 

Vendeurs 	d 'automobiles 	d 'occasion ...................... 

Siaiions-servmce ...................................... 

14 

+ 	8.9 

Magasins de 	pi/ces em 	d'accessoires d 'automobiles ........ 

IS 

M agasins de 	vttemcnis 	pour 	homnies ................... 

16 

+ 	I 1.4 

Magasins 	de 	vélenients 	pour 	dames ..................... 

Magasins 	de 	viIemenis 	pour 	a 	l,iriiille .................. 

17 

+ 	4.4 

Magasins 	de 	chaussures 	sptciahsees 	..................... 

N4agisin' 	de 	chitissures 	pour 	It 	lamille 	................. 

18 

+ 	17.9 

Quincaillerics 	....................................... 

. 

19 

+ 	9.8 20 

+ 	10.8 

M.igasins 	de 	ucuhlcs 	................................. 

Magasins 	d 'appareils 	menagers ........................ 

Magasins de meubles. tekviseurs. radios ci accessoires 21 

+ 	17.7 Pharmacies. rncdicanicnts brevetes cm produits de beauté 22 

+ 	15.2 23 

+ 	6.6 

Librairics 	ci 	papemermes ............................... 

24 

+ 	15.6 

Fleuristes 	.......................................... 

25 

+ 	1.8 

Bijoutermes 	.......................................... 

26 

+ 	5.3 27 

+ 	10.4 

Magasins d'articics 	de 	sport 	ci 	d'acccssomres 	............ 

Magasins 	daccessoircs 	personnels ...................... 

28 

+ 	13.5 

Tons 	es 	a iii res 	magasi ns 	............................. 

Fuscmhle 	des 	Inagasins ............................. 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade. Chain and Independent Stores, by Kind of Biisiiiess 

Newfoundland - Terre-Neuse 

January - 1979 	Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1979/1978 - 1979/1978 - 1979/1978 

Venies Variation Ventes Variation Ventes Variation 
No. 

5 1000 $'OOO $'OOO % 

I x x x x 14.293 + 20.8 

2 x x x x 10.549 + 	7.9 

3 x x x x 433 * 

4 

Combination stores (groceries and 	meat) ................... 

Grocery confectionery and sundries stores ................... 

All 	other 	food 	stores 	..................................... 

Department 	stores 	.................................. 4,793 + 	12.8 -- 4.793 + 	12.8 

S x 

. 

x x 5.138 + 	3.9 

6 

General 	merchandise 	stores .............................. 

General 	Storcs 	..................................... 7.6 6.332 + 	10.3 6.962 + 	8.4 

7 Variety 	stores ...................................... 

63. 1 

x x x x 1.571 - 	0.5 

8 Motor 	vehicle 	dealers 	............................... x x x x 17.016 + 7 

9 291 + 	35.3 291 + 

10 x 

. 

x 8,858 + 	I 

II 

Service 	stations 	.............................. 	...... . 

.. 

629 + 	0.4 629 + 	11,1 

12 x x x x x x 

13 x x x x 301 + 	17.8 

14 

Used 	car 	dealers 	.................................... . ..... 

662 169 8.2 831 * + 	26.1 

IS 

Garages 	........................................... . .... 

Automotive 	parts 	and 	accessories stores 	.................... 

99(1 + 	23.3 972 + 	18.9 1.962 + 	21.1 

16 

Men's 	clothing 	stores 	.................................... 

Family 	clothing 	storcs 	................................ 

Specialty shoe stores x x x x 

17 

Women's 	clothing 	stores 	............................. 

294 + 	5.3 137 16.0 430 2.5 

18 187 2.0 187 2.0 

19 - -- 986* 986 

20 

Family 	shoe 	stores 	.................................. 

x x x x 238 17.4 

21 

Hardware 	stores 	.................................... .. .. 

Furniture. 	IV., 	radio 	and 	appliance 	stores ....... 	..... x x x x 1.218 + 	9.5 

22 

Household 	furniture 	stores ............................ . 

Household 	appliance 	stores 	........................... .. 

Pharmacies, patent medicine and cosmetics stores 

... 

4.137 + 	1.7 

23 17 326 ... 343 

24 

Book 	and 	stationery 	stores ............................ 

Florists 	........................................... I 16 ... I l6 

25 Jewellery 	stores ..................................... x x x 374 + 	13.9 

26 Sporting goods and accessories stores 

.. .. 

378 + 22.5 378 + 27 

27 x x x x x 

28 

Personal 	accessories stores ............................ 

x x 6.140 + 27 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 30,929 4. 	15.8 58.696 + 	15.7 89.625 + 	15.7 
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ESTIMATIONS REV ISEES 

1-tBLF:A( 17. Commerce de detail. tiiagain a succursales ci niagasius indCpendanis. suianI Ic genre de commerce 

Prince I'.dssard Island - IIe-dtu-Prince-Edouard 

JanuarN 	I 979 	Janvier 

Chain stores Independent stores All 	stores 

Magasins ii succurslcs Magasins indCpcndants Ensemble des magasins 
Kind ol business 

Genre de commcrcc Sales Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Venies Variation Ventes Variation Vcntcs Variation 
N 

$ '000 $ '000 	% $000 	% 

x x x 3.631 + 19.2 Epicerics 	Boucherics 	............................. 

877 - 	17.5 877 - 17.5 2 

402 - 	12.8 402 12.8 3 

+ 	5.0 - 2,941 + 5.0 

Epicerics, 	coniseries ci 	articles 	divers 	.................. 

Tous 	cs 	aulres 	magasins d'alimcnts.................... 

4 

x x x 1,139 + 16.1 

Grands 	magasins .................................... 

Magasins de 	marchandises diverses 	.................... 5 

1,109 + 	16.8 1.109 + 16.8 Magasins 	gëncraux 	.................................. 6 

+ 	6.2 98 -- 	2.5 386 + 3.8 7 

4,584 + 	31.3 4.584 + 31.3 8 

x x x x 

Concessionnaires d'auiomohiles ........................ 

9 

x x 2.433 + 2.0 10 

296 ... 296 ... II 

x x x 316 + 3.8 12 

x x x 88 - 9.3 13 

+ 	10.5 210 -- 	3.2 295 + 0.3 

Bazars 	............................................. 

14 

S x x x x 

Verideurs 	d'autornohtles 	d'occasion ..................... 

IS 

x x x x 

Stations-service ...................................... 

Garages 	........................................... 

Magasins dc vCtemcnis pour hommes .................. 

16 

x x x x x 

Magasins de pieces ci d'acccssoires d'auiomohiles ........ 

Magasiris de 	sétements 	pour dames .................... 

17 

- x x x x 

Magasins dc 	vthements 	pour Ia 	lamille ................. 

Magasins 	de 	chaussures 	pour 	Ia 	liniille 	................ 

18 

- x x x 

Magasins 	de 	chaussurcs 	spcciaIiscs .................... 

Quincaillerics 	....................................... 

19 

x x x x x 

Magasins 	de 	meubles 	................................ 

20 

x x x x 

Magasins 	d'appareils 	menagers ........................ 

Magasins de meubles, iélcviscurs. radios ci accessoires 21 

x x x 680 + 18.5 Pharmacies. mdicaments breveics ci produits de beautC 22 

x x x x 23 

x x x 24 

x x 71* ... 25 

110 6.4 110 - 6.4 

Librairies 	ci 	papeicries 	............................... 

Flcurisics 	.......................................... 

Bijouteries .......................................... 

26 

x x x 79 + 9.2 27 

x x x 2.131 + 15.6 

Magasins d'ariicics de sport ci d'accessoircs 	............ 

Magasins 	d'acccssoires 	personnels ...................... 

28 

+ 	11.6 16.173 + 19.3 22.974 + 16.9 

Tous 	Ics 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

x 

2.941 

S 

288 

x 

x 

84 

x 

x 

S 

6.8412 
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REVISED ESTIMATES 

TABLF; IS. Reiail Trade. Chain and Independent Siores. bs Kind of Business 

Nos'a Scotia - Nouselle-4coscc 

January 	1979 	Janvier 

Kindof business 

Genre de commerce 

('hziin 	stores 

Magasins a succursalcs 
_________________________ 

Independent 

Magasins indipendants 
_________________________ 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales 

___________________________ 

Change 
197911978 1979/1978 1979/1978 

Ventes V,triatjcin Ventes Variation Ventes Variation 
No.  

S '01 tO $ '000 ';. $ '001 

I x x x x 37.475 + 26.3 

2 x x x 8.781 

3 

Combination 	stores 	groceries 	and 	meat ..................... 

Grocery confectionery and 	sundries stores .................... 

All 	other 	food 	stores 	............... 	................ x x x x 1.783 + 	32.3 

4 

...... 

10.479 + 	16.9 - 10.479 + 	16.9 

5 General 	merchandise 	stores 	................... ....... x x 5.368 + 	5.1 

6 

.....x 

2.545 14.4 2.545 - 	14.4 

7 

Department 	stores 	.................................. 

2.488 + 	7.4 519 + 	21.7 3,007 + 	9.7 

8 Motor 	vehicle 	dealers 	............................... - 33.039 + 29.3 33.039 + 	71 

9 

Variety 	stores 	....................................... 

Used 	car 	dealers 	................................... - 1,182 + 26.7 1,182 + 2' 

10 

General 	stores 	................................................. 

627 13.108 + 	2.2 13,735 + 	0 

II Garages .......................................... 

......... 

.......... 

x x x 

12 Automotive 	parts 	and 	accessories 	storcs 	............... .c .5 X x 2.460 + 	15.5 

13 543 + 	II .6 1.770 + 	25.6 2,313 + 22.0 

14 l.57() + 	211.2 1.266 + 	5.7 2.835 + 	13.2 

IS 

Service 	stations 	...................................... 

160 

........... 

+ 	4.3 2.059 -- 2.219 + 	0.2 

16 Specialty 	shoe 	stores 	...................... 	. 	......... x x x x x x 

17 Family 	shoe 	stores 	................................. x x 588 - 	15.6 

18 

Women's 	clothing 	stores 	.............................. 

1.224 0.4 .224 11.4 

9 

Men's 	clothing 	stores 	.................................. 

Family 	clothing 	stores 	................................. 

Household 	furniture 	storcs 	.... 	.... 	...... 	......... 

..... 

x x x x 1.587 + 	17.9 

20 

Hardware 	stores 	............................................. 

Household 	appliance 	stores 	.... 	...................... 

..... 

x x x 

21 

..... 

x x x 2.019 - 	3.1 

22 Pharmacies. pateni medicine and cosmetics stores 	

..... 

I .612 + 	23.4 5.307 + 	130 6.919 + 	15.2 

23 

..... 

136 10.8 1.773 3.7 1.909 - 	4.2 

24 

Furniture. 	IV 	radio and 	appliance 	stores .................. 

Florists 	.......... 	................................. x x 283 + 	8.2 

25 776* 174 1.3 950* 

26 

Book 	and 	stationery 	stores ............................. 

Sporting goods and accessories stores I .999 ... 1.999 

27 

Jewcllerv 	stores 	.................................. .... 

252 

.... 

+ 	6.7 809 + 	23.8 1,061 + 	I 

28 

Personal 	accessories 	stores .............................. 

All 	other 	stores 	.................................... .x x 17.274 + 	I 

29 All 	stores 	......................................... 62.242 

..... 

+ 	14.2 102,476 + 23.3 164,718 + 	19.7 

I 



x 

it 

x 

	

8.392 
	

+ 13. 

it 

It 

	

2.152 
	

+ 

	

It 
	

It 

	

443 
	

+ 32.7 

	

1343 
	

+ 30.5 

	

465 
	

+ 7.6 

x 	 It 

	

It 
	 x 

It 

x 

x 

It 

I 23 

404 	+ 15.41 

	

I1 	+ 17.2 

It 

	

45.574 	+ 6.8 

it it 23.340 + 	1.8 1 

It it 6.488 + 	9.2 2 

x x I .664 ... 3 

8.392 + 	13.5 4 

it it 2.909 + 	8.5 5 

it it 3.609 12.2 6 

615 + 26.0 2.767 + 	6.1 

Epierics, 	confiserics 	ci 	articles 	divers 	................... 

lous 	les 	autres 	magasins 	daIiments ..................... 

7 

It it 28.768 + 42.5 8 

it x it it 

Magasins 	gincraux 	................................... 

9 

8.235 + 	7.3 8 . 434* + 	5.0 

Epiceries 	Boucherics 	................................ 

Vendeurs 	dautoniohiks 	doccasion ...................... 

10 

790 19.6 790 19.6 

Grands 	magasins ..................................... 

II 

x x 2.878* ... 

Magasins 	de 	marchandises 	diverses 	..................... 

12 

1.031 + 	18.3 1.473 + 22.2 

Baiars 	............................................. 

(oncessionnaires 	dautomobiles ......................... 

13 

562 0.5 1.904 + 	19.5 14 

1.015 + 	22.1 1,481 + 	17.1 

Staiions-servic 	...................................... 

Garages 	............................................ 

IS 

x x it x 

Magasins de pl&es ci daceessoires dautomohiles ......... 

16 

x x 754 + 	2.1 

Magasins 	de 	viiemenls 	pour 	dames ..................... 

Magasins 	de 	sikements 	pour 	Ia 	lamille ............... ... 

17 

1.246 5.5 1.246 5.5 

Magasins 	de 	chaussures 	speetalisees ..................... 

IS 

x 5 2.404 + 	13.6 

Quincailleries 	........................................ 

19 

x x 394 .. 

Magasins 	de 	vthements 	pour 	hommes 	................... 

20 

it it 589 ... Magasins de meuhies. tëltvtscurs, radios ci accessoires 21 

x it 4.594 + 	7.6 

Magasins 	dc 	chaussures 	pour 	Ia 	kimillc 	................. 

Pharmacies. medicarnenis brevetes et produits de hcauië 22 

405* ... 528 ... 

Magasins 	dappareils 	mônagcrs ........................ 

23 

454 3.6 454 3.6 

Magasins 	de 	meubles 	................................. 

24 

227 + 	31.2 631 + 20.6 

Fleuristes 	.......................................... 

25 

1.122 + 27.9 1.122 + 27.9 

Librairics 	et 	papeteries ............................... 

Bijouteries 	.......................................... 

Magasins darticles de 	sport ci 	daccessoires 	............ 26 

(iSÔ 0.3 798 + 	1.8 27 

it it 11.870 8.6 

Magasins 	d aecessoires 	personnels ...................... 

28 

75.127 + 16.2 120.701 + 	12.5 

lous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

S 
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I FSTIMATIOS RFVISlFS 

I Bl I 	l 	( iiiiii i 	k ikitil. iii.iiiis a succuriaIe. ci iliagasins indépendants. suisant Ic genre de commerce 

Ne Brtunssick - Noineau-Brunsick 

Li n ui iv 	1979 	Jan vie 

Chain stores Independent siores All stores 

Magasins ii succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales Change 
1979/1978 

Sales Change 
1979/1978 

Sales 
- 

Change 
1979/1978 

Genre de commerce 

Ventes Variation Venies Variation Venies Variation 
No 

S'OOO 1000 500) 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores. b Kind of Business 

Quebec 

January - 1979 	Janvier 

Genre dc commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 - 1979/197% 

Venies Variation Ventes Variation Ventes Variation 
No.  

$'OOO % $'OOO % $'OOO % 

I x x x 288.196 + 	18.2 

2 Grocery confectionery and 	sundries stores .............. x x x 96.721 + 	2.4 

3 1.239 6.5 27.965 + 	4.5 29.204 + 	4.0 

4 94.839 + 	18.4 - - 94.839 + 	18.4 

5 13.792 + 20.9 5,473 + 23.8 19,265 + 	21.7 

6 

Combination stores (groceries and meat) .................. 

General 	stores 	..................................... x 

.... 

x x 12.726 + 	4.5 

7 

All 	other 	food 	stores 	.................................. 

10.020 + 	8.6 5.510 - 	4.8 15.530 + 	3.4 

8 216.371 + 	37.1 216.371 + 	37.1 

9 Used 	car 	dealers 	................................... 5.410* ... 5.41' 

10 

General 	merchandise 	stores ............................. 

Service 	stations 	.................................... I l.148 76.052 + 	27.8 87.199 + 	3 

II Garages 	............................. 	............. - - 35,525 + 	15.6 35,525 + 	15.6 

12 2.000 + 33.3 21.247 ... 23.247 

13 

Department 	stores .................................... 

3.056 + 25.0 12.772 + 	16.2 15.828 + 	7.8 

14 10.375 + 	22.1 12.699 + 24.9 23.074 + 23.6 

IS 

Motor 	vehicle 	dealers ......................................... 

7338 1.2 12.880 + 	13.5 20,218 + 	7.6 

16 

..... 

.... 

2.897 477 0.3 3.374 

17 

Variety 	stores ......................................... 

7.783 

.......... 

+ 24.0 3.776 - 	4.1 11,559 + 	13.1 

18 Hardware 	stores 	................................... 

. 

x x x x 14.684 + 	10.4 

19 1.967 1.1 25.107 + 	31.7 27.074 + 28.6 

20 x x x x 5.459 + 	17.1 

21 

Automotive 	parts 	and 	accessories stores 	.................. 

Men's 	clothing 	stores 	.................................. 

x x x 10.078 + 	2.3 

22 

Women's 	clothing 	stores 	............................... 

Family 	clothing 	stores 	................................. 

Pharmacies. patcnt medicine and cosmetics stores 1 .011* 36.812 + 29.3 37.823* + 25.6 

23 

Specialty 	shoe 	stores ................................... 

Family 	shoe 	stores 	.................................... 

1.695 + 	7.2 4.403 + 	5.8 6.098 + 	6.2 

24 

Household 	furniture 	stores .............................. 

Furniture. TV.. radio and appliance stores ... ........... 

..... 

x x x x 4.321 + 	13.6 

25 

Household 	appliance stores ........................... 

Florists 	............................................ 

2.134 + 	1.9 5.049 + 	6.3 7.183 + 	4.9 

26 

Rook 	and 	stationery stores .................. .......... 

Jcwellery 	stores 	..................................... 

Sporting goods and accessories stores .................. x x x x 20.526 - 

27 2.412 10.8 19.377 + 	4.2 21,788 + 

28 

Personal 	accessories 	stores ............................ 

45.403 + 	7.3 69,829 + 	173,) 115,233 + 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 396.796 + 14.7 871.759 + 19.8 1.268.555 + 	18.1 
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lliMATIONS REV ISFFS 

I \Ul.I \I 	Ii). ( uiitiii& 	(It dt't.til. ni.ns .i succursales et magasins indépendants, suivani le genre de commerce 

Metropolitan Montreal - Zone métropolilainc de Montréal 

January 	1979 	Janvier 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indpendants Ensemble des magasins 
Kind ol' business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1979/1978 - 1979/1978 - 1979/1978 

Venics Variation Ventes Variation Ventes Variation 
No 

$ '000 $ .000 % 

x x x x 148.465 + 	14.3 I 

x x x 42.645 + 	6.9 2 

686 12.1 6.213 - 	11.0 16.899 11.0 3 

59.546 + 	22.1 -- 59.546 + 	22.1 4 

3.117' ... 681 + 	6.5 3,798' - 	17.1 

Epicerics 	Boucheries ............................... 

5 

352 + 30.5 352 + 30.5 

Tous 	les 	autres 	magasins 	d'alimcnts .................... 

Magasins de 	marchandises diverses 	.................... 

6 

3.689 + 	13.1 1.985' ,.. 5.674' - 	5.4 

Epicerics, 	conliserics ci 	articles 	divers 	.................. 

Grands 	magasins .................................... 

7 

91.564 + 37.7 91.564 + 37.7 

Magasins 	généraux 	.................................. 

8 

2.188 + 25.6 2.188 + 25.6 

Coneessionnaircs 	d'automohilcs ........................ 

Vendeurs d'automohilcs d'occasion ..................... 9 

36,755' ,.. 44,807' + 30.3 

Bazars 	............................................. 

- 

10 

- 4.731 - 	19.8 4.731 - 	19,8 

Stations-service ...................................... 

II 

x x x x 8.719' ... Magasins dc pièces ci dacccssoircs d'automohiles ........ 12 

2.135 + 	19.2 4.705 3.6 6.840 + 	2.4 Magasins de 	vétements pour hommes .................. 13 

5.212 + 	6.3 4.615 + 	13.2 9.827 + 	9.5 14 

4.117 + 	0.2 3.427 + 	13.9 7,543 + 	6.0 IS 

2,649' ... 315' ... 2.964' ... 

Garages 	........................................... 

16 

4.578 + 	18.6 1.824 - 	5.3 6.402 + 	10.6 17 

x x 7.750 + 	7.7 18 

x x x x 10.267 + 	10.1 19 

x x x x 3,174 + 29.7 

Magasins 	de 	vétements pour 	Ia 	ramille ................. 

Quincaillerics 	....................................... 

20 

x x x x 4.585 + 	17.4 Magasins de meubles. téléviseurs. radios et acccssoires 21 

x x x x 21,545 + 35.4 

Magasins de 	vétcmcnis 	pour dames .................... 

Magasins de chaussures pour 	Ia 	lamillc 	................ 

Magasins 	de 	meubles 	................................ 

Pharmacies. medicamcnts brevetés et produits de heauté 22 

1.160 + 	13.5 2.378 + 	0.4 3,538 + 	4.4 

Magasins 	de 	chaussures 	spécialisécs .................... 

23 

x it x x 1.811 + 	2.9 24 

1,637 + 	0.8 2,264 - 	5.0 3.901 - 	2.6 

Magasins 	d'appareils 	ménagers ........................ 

Fleurisies 	.......................................... 

25 

it x x 8.123 - 	9.6 

Librairies 	Cl 	papeterics ............................... 

26 

-. 	9.0 9.120 - 	11.4 10.952 11.0 

Bijoutcrics .......................................... 

27 

.958 + 	6.7 31,262 + 	7.8 62.220 + 	7.3 

Magasins d'articics dc sport ci d'acccssoircs 	............ 

Magasins 	d'accessoires 	personncls ...................... 

28 

235,101 + 11.9 365,730 + 18.3 600,831 + 15.7 

Tous 	les 	autres 	magasins ............................. 

	

Ensemble dcx 	magasins ............................. 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade. Chain and Independent Stores. h'. Kind of Business 

Ontario 

January 	1979 	Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indëpcndants 

All stores 

Ensemble des magasins 

Salcs Change Sales Change Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 

$'OOO S'OOO % $'OOO 

I 340.299 + 	13.2 81.531 + 	11.0 421.830 + 	12.8 

2 24.590 + 	8.5 48.501 - 	6.9 73.091 - 	2.2 

3 3.871 1.7 32.311 - 	3.3 36.182 3.1 

4 

Combination 	Stores (groceries 	and 	meat) 	............... 

Grocery confectionery 	and 	sundries stores ................ 

Department 	stores 	.................................. + 	8.1 -- 171.916 + 	8.1 

5 

17.1.916 

34.286 + 	17.8 4.891 + 	11.5 39.178 + 	16.9 

6 

All 	other 	food 	stores 	.................................. 

General 	merchandise 	stores ........................... 

General 	stores 	..................................... S x x 10,855 + 	8.6 

7 12.969 + 	1.8 4.389' ... 17.358' + 	14.0 

8 

Variety 	stores ........................................ 

313.869 + 	17.9 313.869 + 	17.9 

9 Used 	car 	dealers 	................................... 

...... 

7,404' ... 7.404' 

10 

Motor 	vehicle 	dealers ........................................... 

31.908 + 	0.8 I 	4.057 + 	13.7 145.965 + 	lft 

II 

Service 	stations 	..................................... 

- 28.769 + 	19.6 28,769 + 	19.6 

12 4.239 

.............. 

+ 	5.5 36,019 + 30.9 40.259 + 	29.1 

13 9.933 + 	4.1 16.066 -. 25.998 + 	1.5 

14 

Garages 	.................................................... 

Automotive 	parts 	and 	accessories 	stores 	................. 

Men's 	clothing 	stores 	................................. 

Women's 	clothing 	stores 	............................ I 8,284 + 	25.8 19,886 + 23.5 38.170 + 24.6 

IS 9.675 + 	24.9 8.645 - 	5.2 18.319 + 	8.6 

16 Specialty 	shoc 	stores ................................ 

. 

.474' 994 + 	10.3 2.468' 

17 Family 	shoe 	stores 	................................. 

.. 

+ 	19.3 5.481 7.8 15.704 + 	8.2 

18 

Family 	clothing 	stores 	................................ 

Hardware 	stores 	................................... x x x x 11,838 + 	11.1 

19 6.363 + 	4.7 22,485 + 	11.3 28.848 + 	9.8 

20 

....... 

S x x x 7,868 + 	10.8 

21 

10..223 

.. 

x x x x 7.954 + 	8.0 

22 

Household 	Furniture 	stores ............................. 

18.108 + 	10.4 51.687 + 	27.1 69,796 + 	22.3 

23 

Household 	appliance 	stores 	................................ 

Pharmacies, patent medicine and cosmetics stores ........ 

6.017 + 	10.1 4.103 + 	12.0 10.121 + 	10.9 

24 

Furniture. 	TV 	radio 	and 	appliance 	stores ................... 

303 + 	4.6 6.829 11.0 7.133 10.5 

25 

Florists 	............................................ 

5.843 + 	10.9 7.342 + 	3.6 13.185 + 	6.7 

26 

Book 	and 	stationery 	stores............................ 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores ................ .. S S x x 16.652 + 	12 4 

27 9.009 + 	17.5 17.394 4.8 26.403 + 	I 

28 

Personal 	accessories 	stores ............................ 

102.943 + 	14.9 104.682 + 	2.6 207,624 + 	4 

29 

All 	other 	stores 	.................................... 

All 	stores 	........................................ 834.147 + 	11.7 980.608 + 12.0 1.814.756 + 	11.9 
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EStIMATIONS RFVISEES 

I \Ili ki 211. ( o111111k.1kc 4k dcliii. iti.ii',iiis a succursales ci inagasins indépendants, suiant le genre de commerce 

Melropolilait toronto - Zone metropolutaine de Toronto 

January 	1979 	Janvier 

Chain stores 	Independent stores 	All stores 

Maasins a succursaies Magasins indcpendants Ensemble des magasins 
- Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
-- 1979/1978 1979/1978 1979/1978 

Venies Variation Venies Variation Ventes Variation 
No 

$ '000 $000 q. S '000 

128.285 + 8.7 17.742 + 	179 146.027 + 	9.8 Epicertes 	Boucheries .............................. 

7.597 0.6 13.222 9.4 20.819 -- 	6.4 2 

2.296 14.0 16,208 4.3 18.504 5.6 3 

72.420 + 6.9 72,420 + 	6.9 4 

8.780 12.4 2.668 + 	8.7 11.448 - 	6.7 

lous 	es 	autres 	magasins 	d'alirnents .................... 

(irands 	magasins .................................... 

5 

399 4.8 399 4.8 

Magasins de 	marchandises diverses 	.................... 

Magasins 	gènèraux 	.................................. 6 

3.078 + 3.4 603 ... 3.681 • + 	10.6 

Eprecries. 	eonlisencs 	ci 	articles 	divers 	.................. 

Bazars 	............................................. 7 

13,626 + 	15.3 113,626 + 	15.3 8 

984* ... 984 ... 9 

36,835 + 	7.8 49.874 + 	6.4 tO 

- 12.191 + 24.9 12.191 + 24.9 II 

1.294 + 26.2 10.360 + 29.0 11.654 + 28.6 12 

4.989 - 1.3 6.524 4.6 11,513 -- 	3.2 13 

8.066 + 9.5 8.348 ... 16.414* + 22.4 14 

4.505 + 15.8 2,659 ... 7,164 - 	13.7 15 

1.060* ... 626 3.2 1.685 ... 16 

4.690 + 19.9 1.797 2.4 6.487 + 	12.7 

Concessionnaires 	d'autornohilcs ........................ 

Vendeurs d'automohiles d'occasion ..................... 

17 

x x x x 3.29() + 	15.0 

Stations-service ...................................... 

Garages 	........................................... 

Magasins de véiements pour Ia 	farnilie ................. 

18 

3,569 .e- 4.5 5,708 5.4 9.277 1.8 

Magasins de pièces ci d'accessoires d'autornohiles ........ 

19 

x x x x 2.225 - 	10.8 

Magasins de vétements pour hommes .................. 

Magasins de 	vëienlents 	pour damcs .................... 

20 

x x x x 3.390 + 	21.6 

Magasins de chaussures spëcialisèes .................... 

Magasins dc chaussures pour Ia 	famille 	................ 

Magasins de meubtes. iéléviscurs. radios ci accessoires 21 

5.895 + 15.2 23.895 + 	34.1 29.790 + 29.9 

Quincaillcries 	....................................... 

Magasins 	de 	meubles ................................ 

Pharmacies. médicaments brevetés ci produits de heaut 22 

3.852 + 8.1 2,056 + 23.9 5.908 + 	13.2 

Magasins 	d'appareils 	mènagers ........................ 

23 

x x x x 2,808 ... 

Librairies 	et 	papeteries ............................... 

24 

2.597 + 17.2 3.167* ... 5,764* + 33.0 

Fleuristes 	.......................................... 

Bijoutcries .......................................... 25 

x x x x 6.775 + 	11.8 Magasins d'arucles de sport ci d'acccssoircs 	............ 26 

S,217 + 16.0 6.446 10.8 11.664 - 	0.5 27 

15.998 + 7.0 50.042 + 	8.5 86,1)40 + 	7.9 

Magasins 	d'accessoires 	personnels ...................... 

28 

321.994 + 7.3 349.826 + 10.9 671.820 + 	9.1 

Thus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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REVISED ESTIMATES 

TABLE 21. Retail 'I'rade. Chain and Independent Stores, by Kind of Business 

Manitoba 

January 	3979 	Janvicr 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indépendants 

All 	stoics 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1979/1978 - 1979/1978 - 1979/1978 

Ventes Variation Ven tes Variation Ventes Variation 
No.  

$'OOO % $'OOO % $000 % 

I Combination 	stores (groceries 	and 	meat) .............. 28.5 17 + 	11.6 8,479 + 24.4 36.996 + 	14.3 

2 4.461 + 	31.2 7.960 2.1 12.422 + 	7.6 

3 x a x x 2.600 + 	14.2 

4 Department 	stores 	.................................. + 	7.5 - 25.822 + 	7.5 

5 4,415 - 	2.6 1,278 ... 5.692* - 	11.4 

6 x 

. 

x a x 8,381 + 	9.3 

7 

Grocery confectionery and 	sundries stores ................ 

All 	other 	food 	stores 	.................................... 

25..822 

1.318 + 	8.9 191 ... I.509 + 	12.1 

8 

General 	merchandise 	stores 	............................ 

- - 38,605 + 	3.2 38.605 + 	32 

9 

General 	stores 	.......................................... 

Variety 	Stores ......................................... 

- - 633* ... 63Y 

10 2,338* 8.434 + 26.4 10,772 + 	11.4 

II 

Used 	car 	dealers 	......................................... 

- 1.827* ... I.827 

12 Automotive 	parts 	and 	accessories 	stores 	............... x a a a 2.801 

13 

Motor 	vehicle 	dealers ..................................... 

593 + 	1.8 1.073 + 30.2 .666 + 	18.5 

14 1,729 + 	22.7 700 + 35.2 2.428 + 	26.1 

IS 

Service 	stations 	..................................... 

1,060 -. 	4.6 975 + 34.6 2.035 + 	10.8 

16 

Garages 	.................................................... 

x x a x 71 + 	18.7 

17 

...... 

a x a a 783 + 32.0 

IS 

Men's 	clothing 	stores 	................................... 

Women's 	clothing 	stores 	.............................. 

Family 	clothing 	stores 	................................ 

1.662 + 	3.5 1.662 + 	3.5 

19 

Specialty 	shoe 	stores ....................................... 

x a a a 1,275k 

20 

Family 	shoe 	stores 	........................................ 

x x a x 478 - 	12.8 

21 

Hardware 	stores 	................................................. 

x x a x 1,429 + 	.3 

22 

Furniture. TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 1.047 + 	26.1 6.087 + 	6.1 7.334 + 	8.6 

23 458 + 	8.4 244 ... 732 + 25.8 

24 

Household 	furniture 	stores ................................. 

- 531 + 	3.2 531 + 	3.2 

25 

Household 	appliance 	stores 	................................ 

a a x a 1.592 + 	15.4 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores .................. 170 .. 862 + 	1.4 1.032 + 21 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

633 + 	3.8 909 + 27.4 1.542 + 	IS S 

28 

Personal 	accessories 	stores ............................ 

8,340 12.3 17,037 + 	0.8 20.377 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 84.825 + 	6.0 108.006 + 	9.1 192.831 + 	7.7 
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ESTIMATIONS KEVISEES 

I BLFAU 21. Commerce de detail, magasins a suceuraIes el Inagasins indCpendanis, suianl Ic genre de commerce 

Metropolitan Winnipeg - Zone mé(ropolitaine de Winnipeg 

January 	1979 	Janvier 

Chain stores Independent stores All 	stores 

Magasins a succursales Magasins indCpendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Saks Change Genre de commerce 
- 1979/1978 1979/1978 I - 1979/1978 

Ventes Variation Venics Variation Ventes Variation 
No 

S '000 

2,701 10.0 25.449 4.7 I 

4,040 2.0 8.022 + 10.0 2 

x x 2.192 + 18.3 Tous 	es 	autres 	magasins 	d'aliments ................... 3 

23.861 + 6.6 4 

55' ... 974' ... 5 

257* ... 257* ... 6 

x x 601 + 8.4 

Grands 	magasins ...................................... 

7 

20,178 8.0 20.178 8.0 S 

x x x x 9 

x x 6.854 + 15.7 10 

x x x x 

Stations.service .......................................

Garages 	.......................................... II 

x x 2.007 + 33.6 

Ba,,ars 	............................................... 

12 

x x 803 + 4.6 

Epiceries 	Boucheries ................................. 

l3 

474 + 26.6 2,013 + 24.8 

Epiceries. 	contiseries 	ci 	articles 	divers 	.................... 

14 

... 

x x 711 + 7.3 

Magasins de 	marchandises 	diverscs 	...................... 

Magasins 	de 	vétements 	pour 	Ia 	famille ................ IS 

x x x x 

Magasins 	gencraux 	.................................... 

16 

x x 668' ... 

Concessionnaires 	d 'automobiles .......................... 

17 

288* ... 288' ... 18 

.. 

x x 841 3.1 

Vendeurs 	d'automohiles 	d'occasion ....................... 

19 

x x 346 + 3.0 

Magasins 	de 	vétements 	pour 	dames ..................... 

20 

.. 

541 -. 	14.9 541 14.9 

Magasins de piecs ci d'accessoires d automobiles ......... 

Magisins de 	vétements pour hommes ................... 

Magasins de mcuhlcs, téléviscurs, radios ci accessoires ... 21 

x x 5,088 + 12.2 

Quincailleries 	........................................ 

Magasins 	tic 	meubles 	................................. 

Pharmacies, mCdicaments brevetiSs ci produits de beauté 22 

113' ... 569' + 18.1 

Magasins 	de 	chaussures 	spécialisCes ..................... 

Magasins 	de 	chaussures 	pour 	a 	t.imille 	................. 

23 

362 + 	1.8 362 + 1.8 24 

x x 1.320 + 8.7 

Magasins 	d'apparcils 	ménagers ........................ 

Fleuristes 	.......................................... 

Bijouteries .......................................... 25 

475 - 	4.0 645 + 30.3 

Librairies 	et 	papeteries ............................... 

Magasins d'articics de sport ci d'accessoircs 	............ 26 

x x 1,329 + 20.4 27 

x x 14,148 2.1 

Magasins d'accessoires 	personnels ...................... 

28 

53.305 + 	1.6 120.31 + 1.1 

bus 	les 	autres 	magasins 	............................. 

Ensetiuble 	des 	magasins ............................. 29 
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REVISFI) ESTIMATES 

TABLF 22. Retail Trade. Chain and Independent Stores. h Kind of Business 

Saskatchewan 

January 	1979 	Janvier 

Kind of'  business 

Genre de commerce 

Chain stores 

Magasins 	i succursales 
_______________________ 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Ventes Variation Venies Variation Ventes Variation 
No.  

$'OOO $'OOO % 5 1000 CT 

I x x x x 27,015 + 	10.5 

2 x x x x 10.924 

3 x x x x 1,402 2.6 

4 

Combination 	stores 	(groceries 	and 	meal) 	..................... 

Grocery confectionery and 	sundries stores ..................... 

13.281 + 	6.7 - 13.281 + 	16.7 

S 

Department 	stores ................................... 

9.184 4.7 2.202 + 	13.9 11.386 - 	1.6 

6 

All 	other 	food 	stores 	...................................... 

3.526 + 	8.1 9,332 ... 12.858 

7 1.881 + 	11.5 438 + 	27.8 2.319 + 	14.2 

8 

General 	merchandise 	stores 	........................... 

Variety 	stores 	....................................... 

Motor 	vehicle 	dealers 	............................... 47,979 + 	14.4 47.979 + 	4.4 

9 

General 	stores 	...................................... 

421 ... 42V 

10 1,489 11.0 11.079 - 	0.6 12.568 - 	H 

11 944 + 29.5 944 + 	29.5 

12 x x x x 2.895 + 	23.3 

13 

Service 	stations 	..................................... 

x 

............ 

x x x .948 - 	7.1 

14 

Used 	car 	dealers 	................................................. 

Automotive 	parts 	and 	accessories 	stores 	.................... 

.682 + 26.9 1.610 + 	6.5 3,291 + 	16.0 

IS 

Garages 	........................................................ 

Family 	clothing 	stores 	.................. ............ x x x x 2,435 + 	18.7 

16 

Men's 	clothing 	stores 	.................................... 

.... 

339 ... 339 

17 

Womens 	clothing 	stores 	.............................. 

452 + 	19.6 435 + 	35.1 887 + 26.7 

18 

Specialty 	shoe 	stores ............................................ 

x x 1.696 13.4 

19 Household 	furniture 	stores ........................... - 2.539 ... 2,539* 

20 x x x x 1,059 -, 	1.3 

21 

Family 	shoe 	stores 	................................... 

x x x x 1.724 + 	0.4 

22 

Hardware 	stores 	....................................... 

Pharmacies, pateni medicine and cosmetics stores 

... 

x S x 8.093 + 	11.1 

23 x x x x 719 + 	34.7 

24 380 + 	4.3 380 + 	4.3 

25 

Household appliance stores ........................... 

Furniture. TV.. radio and appliance stores .............. 

415 2.3 542 + 29.7 958 + 	13.5 

26 

Book 	and 	stationery stores ............................ 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores - 4.408 ... 4.408k 

27 

Florists ............................................ 

140 4.9 1.577 + 	8.3 1.717 + 

28 

Personal 	accessories 	stores ............................ 

8.969 + 	6.2 12.470 + 	8.4 21.439 + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 65,79K + 	10.5 131.828 + 15.6 197.626 + 	13.8 

I 



Sales 	Change 
l979/l'78 

Ventes 	Variation 

S'OOO 	% 

Sales ChanL'c Sales Change 
1979/1978 . 1979/1978 

Ventes Variation \'cntcs Variation 

$'OOO S'O(x) 
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, 	 FS'IIMATIONS RF;vIsFt's 

I \RI I U 22. ( Imillik Ik c I 	dci iii. iii, 	Isili's a 'si eur'sak's ci tIlaga'sin's undependani's, stiisant Ic genre de commerce 

A Iberia 

Jan u,Ir's 	1979 	Janvier 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins independanis Ensemble des magasins 
Kind of business 

Genre de commerce 

	

59.646 	+ 17.7 

	

4.801 	+ 28.1 

x 

	

69.985 	+ 20.1 

	

11.135 	+ 	7.2 

x 	x 

	

2.225 	+ 17.6 

r,I 

S X 

2.131 + 	22.3 

5.480 

3.240 + 	14.6 

x x 

x x 

x x 

x x 

x x 

x 

3.471 

1,101 + 23.5 

242 + 	7.7 

.385 + 	0.9 

x 

.696 11.9 

.955 + 	17.0 

218.814 + 18.7 

17.598 + 25.6 77,243 + 	19.4 I 

12,274 + 	18.6 17.075 + 	21.1 2 

x 3.821 + 	7.2 Tous 	Ic's 	autres 	magasins 	d'aliments ................... 3 

69.985 + 20.1 4 

3.686 17.1 14.821 .- 5 

x x 21.908 + 	22.1 6 

921 + 29.3 3.147 + 20.8 7 

124.922 + 	21.1 124.922 + 	21.1 

Epicene's 	Bouchenics 	................................. 

8 

x x x x 9 

... 

27,296 + 	13.5 33,434 + 	12.6 

Grands 	magasins ...................................... 

10 

3.413 + 	4.6 3.413 + 	4.6 

Magasins 	gcneraux 	.................................... 

Bazars 	............................................... 

Garages 	.......................................... II 

x 6.327 + 	19.4 

Concessionnaires 	d 'automobiles .......................... 

12 

7.497 + 	21.9 9.628 + 22.0 

Stations-service ....................................... 

13 

.. 

4,561 + 28.5 I0,041 ... 14 

3.791 + 	33.5 7.031 + 	24.1 

Magasins 	de 	viier11ents 	pour 	dames ..................... 

Magasins 	de 	vitci11ents 	pour 	Ia 	famille .................. 15 

x x x x 

Epicenies. 	conhiscries 	ci 	articles 	divers 	.................... 

16 

x x 2.719 + 	16,7 

Magasins 	de 	marchandise's 	diverses 	...................... 

17 

x 4.526 9.2 18 

x x 10.263* ... 

Vendeurs 	d'automohiles 	d'occasion ....................... 

19 

x x 2.594 + 	6.8 

Magasins 	de 	chaussures 	pour 	Ia 	famillc 	................. 

Quincaillcrics 	........................................ 

20 

x x 4.076 ... 

Magasins de piccs ci daccessoircs d'auiomohiles ......... 

rs'lagasins 	de 	vitemcnts 	pour 	hommcs 	................... 

Magasins 	d'appareils 	ménagers ........................ 

Magasins tic meubles. téléviscurs, radios ci accessoires ... 21 

14.315 + 	18.1 I 7.786 + 23.5 Pharmacies, mëdicaments brevetés Ct produits dc beauté 22 

809 + 	18.5 1.910 + 	21.3 

Magasins 	de 	chaussures 	spôcialtsées ..................... 

23 

1,439 ... 1,680 ... 

Magasins 	tic 	meubles 	................................. 

24 

1.595* ... 2.981 + 29.6 25 

x x 6.622 7.8 

Librairics 	ci 	papeteries ............................... 

Magasins darticles de sport ci d'accessoires 	............ 26 

2.974 + 20.8 4.670 + 	6.4 

Fleuristes 	.......................................... 

Bijouterics .......................................... 

27 

27.983 + 	13.8 54,937 + 	15.3 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

299.826 + 18.6 518.640 + 18.7 

Tous 	Ics 	autres 	magasins 	............................. 

Ensemble 	des 	magsins ............................. 29 



46 - 

REVISED ESTIMATES 

TABLE 23. Retail Trade. Chain and Independent Stores. by Kind of Business 

British Columbia - Colonibie-Brilannique 

January 	1979 	J.invicr 

Genre de commerce 

Kind of'  business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Chane 
1979/19

g
78 

Sales Change Sales Change 
- 1979/1978 - 1979/1978 

Ventes Variation Vetoes Variation Ventes Variation 
No.  

S '000 5 '000 S '000 

I x x x x 118,393 + 	19.2 

2 x x x 22.719 1.1 

3 

Combination 	stores (groceries 	and 	meat) 	.................... 

606 + 	4.4 12.847 + 	16(1 13,453 + 	15.4 

4 Department 	stores 	.................................. x x x 

5 

Grocery confectionery and 	sundries stores .................... 

13.372 + 	13.2 1,375 + 	2.7 14,747 + 	12.1 

6 

All 	other 	lod 	stores 	................................... 

x x x x 8.026 + 27.6 

7 2.897 + 	7.4 1.370 + 	0.7 4.266 + 	5.1 

8 x x 117.366 + 	0.4 

9 

General 	merchandise 	stores 	............................ 

General 	stores 	.......................................... 

..... 

x x x 

10 

Variety 	stores ........................................ 

6.651 + 	4.2 37.055 + 	17.5 43,706 + 	I 

II 

Motor 	vehicle 	dealers .................................... 

Used 	car 	dealers 	........................................ 

Service 	stations 	...................................... 

6.659 + 20.7 6.659 + 20.7 

12 1.142 + 	14.9 5.964 + 	16.4 7.106 + 	16.1 

13 

Automotive 	parts and 	accessories stores 	.................. 

Men's 	clothing 	stores 	................................ 3.116' 3.469' ... 6.584' 

14 

Garages 	..................................................... 

5.265 + 	22.1 5,386 4- 	6.7 10,651 + 	13.8 

IS 2.986 0.4 2.470' ... 5.456' 

16 x x x x 940 + 20.2 

17 x x x 2.998 + 	6.5 

18 x x x 4,355 + 	9.9 

19 x x x x 6.259 + 	11.6 

20 x x x x 1.818 0.8 

21 

Women's 	clothing 	storcs 	............................... 

Family 	clothing 	stores 	................................ 

x x x x 6.721 + 	12.9 

22 

Specialty 	shoe 	stores ....................................... 

Pharmacies, patent medicine and cosnietics stores 8,406 4- 	5.9 19.379 + 	21.9 27,785 + 	16.5 

23 

Family 	shoe 	stores 	........................................ 

Hardware 	stores 	.......................................... 

1.059' 2.187' ... 3.246' 

24 

Household 	furniture 	stores .................................. 

Household 	appliance 	stores 	................................. 

2.1171 + 	25.8 2.071 + 	25.8 

25 

Furniture. 	TV.. 	radio and 	appliance stores .................... 

2.419 + 	23.7 3.026 + 	5.7 5.445 + 	13.0 

26 

Book 	and 	stationery 	stores .............................. 

Jewcllcry 	stores 	..................................... 

x x x 5.835 + 	2 

27 

Florists ............................................ 

Sporting goods and accessories stores .................. 

1.937 + 	9.5 8,561 + 	14.5 10.497 + 	I 

28 

Personal 	accessories 	stores ............................ 

29.928 + 	12.6 34.200 5.3 64,128 + 	2 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 257.690 + 15.7 346.200 + 	8.1 603.890 + 	11.2 
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ESTIMAIR)NS REvJSEFs 

I BLEAL 23. (ollilIlerce de detail, nlaga'..ins a ueciiraIes ci nlagasins indCpcndants. suianl Ic genre de cotilmerce 

f'1etropoIitan Vancouer - Zone niciropolitaine de Vancoiner 

la 1 tius 	1979 	la uvier 

Chain stores 	Independent stores 	All stores 

Magasins a suceursales Magasins tndcpendnts Ensemble des magasin* 

Sales 
- 

Ventes 

Change 
1979/1978 
Variation 

Sales 

Ventes 

Change 
1979/1978 
Variation 

Sales 

Vntes 

Change 
1979/1978 
Variation 

Kind of business 

Genre de commerce 

 No 
S '000 5 .000 . S '00!) 

x x x x 56.216 + 23.0 Epiceries 	Boucheries ... 	........................... I 

x x x x 12.259 + 	4.6 2 

.. 

410 15.8 6,621 + 	18.0 7.032 + 	15.3 

Epiceries. 	etinliseries 	ci 	articles 	divers 	................... 

3 

51.535 + 	14.3 51.535 + 	14.3 

Tous 	les 	autres 	magasins 	d'aliments .................... 

4 

3.835 17.6 4(13 + 32.9 4.239 4.5 

Grands 	magasins ..................................... 

S 

- 368 6.7 368 6.7 6 

654 + 	16.6 72 ... 726 + 	8.2 7 

64.219 + 	10.5 64.219 + 	10.5 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	gencraux 	.................................... 

8 

249 ... 249 ... 

Bars 	............................................... 

C'oncessjunnaires 	d 'automobiles .......................... 

9 

• 22.580 + 26.7 26.915 + 22.6 

Vendeurs 	dautomohiles 	d'occasion ....................... 

10 

3.943 1.1 3.943 1.1 Garages 	.......................................... II 

x x x x 1.900 + 24.5 

Stations-service ....................................... 

12 

.. 

2.129 + 	18.8 2.008 ... 4.137* ... 

Magasins de 	pieces ci d'accessoires d'automohilcs ......... 

13 

3.203* ... 3.120 4- 	16,0 6.324 + 	25.6 

Magasins 	de 	vCtemenis 	pour 	homnies .................. 

14 

1.282 9.4 958* ... 2,240* ... IS 

x x x x 495 + 	18.2 

Magasins 	de 	vten1enis 	pour 	dames ..................... 

Magasins 	dc 	vétements 	pour 	Ia 	famille ................. 

16 

x x x x 1.446 5.5 

-. 

 17 

1.042 ... 1.042* ... 

Magasins 	de 	chaussures 	spCcialisëes 	..................... 

Magasins 	de 	chaussurcs 	pour 	Ia 	famille 	................. 

Quincaillerie' 	....................................... 18 

x x x x 3.601 + 	21.3 

.. 

19 

x x x x 584 13.7 

Magasins 	sic 	meuhles 	................................. 

20 

x x x x 3.611 ... Magasins de meubks. tekviscurs, radios ci accessoires 21 

6,652 + 20.3 7.346 + 22.6 13.998 + 	21.5 

Magasins 	d'appareils 	mnagcrs ........................ 

Pharmacies. midicaments hrcvetCs ci produits de heauté 22 

x x x x 1.703 ... 23 
- - 981 + 	27.1 981 + 271 

Librairies 	ci 	papeterics ................................ 

Fleurisics 	.... 	-.................................... 24 

1.560 + 27.3 1.923 + 	1.3 3.483 + 	11.5 25 

x x x x 2.733 4- 	7.5 26 

.649 + 	15.9 5.977 + 	10.6 7.625 + 	11.7 

Bijouterics .......................................... 

- 

27 

4.592 + 	10.6 14.756 - 	6.3 29,347 + 	1.4 

Magasins d'ariucics de sport ci 	d'aeccssoircs 	------------- 

Magasins 	d 'accessoircs 	personnels ....................... 

28 

137.416 + 15.5 175,536 + 	11.2 312,952 + 	13.1 

Ttius 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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TABLE 24. Retail Trade. Chain and Independent Stores. by Kind of Business 

Vukoit and Northwest Territories - Yukon et Terriloires du Nord-Ouest 

January 	1979 	Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Venies Variation Ventcs Variation 
No . ______________ _______________ 

$ '(881 S '000 $ '000 % 

I x x x x 2.061 + 	11.6 

2 Grocery confectionery and sundries stores 362' 362* 

3 All 	other 	food 	stores 	............................... 143 + 	1.2 143 + 	1.2 

4 x x x x 

5 x x x 117 + 	6.5 

6 x S x 3.342 + 	11.7 

7 

Combination stores (gro4:eries and meat) ............... 

x S x x 258 + 35.7 

8 1. 8 55 + 	15.2 1.855 + 	IS 2 

9 

I)eparimenl 	stores ................................... 

S X 5 

10 

Variety 	stores ....................................... 

Service 	stations 	........................ 	............ 650' 650' 

II x x 

12 Automotive parts and accessories stores x x x x 

13 

Motor vehicle dealers ................................ 

59' 59' 

14 

General 	merchandise stores ........................... 

Used car dealers .................................... 

Garages ........................................... 

Women's clothing stores 46 13.4 46 13.4 

IS 

General 	stores ...................................... 

Family clothing stores S x x x 

16 Specialty shoc stores S S X X 

17 Family shoe stores S S S 

18 Hardware stores S S S X 

19 

Men's clothing stores ................................ 

Household furniture stores 

. 

x x 

20 Household appliance stores x x x 

21 Furniture. T.V.. radio and appliance stores x x S 

22 Pharmacies, patent medicine and cosmetics stores x x x 287 + 	17.1 

23 - S S X S 

24 S S X X 

25 

Florists ............................................ 

- 475* .., 475* 

26 

Book and stationery stores............................ 

Jcwellerv 	stores ..................................... 

Sporting goods and accessories stores 114 + 30.5 114 + 30 

27 x x x x x IL 

28 

Personal accessories stores .......... .................. 

S X x x 1,60(1 + 	19.2 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 5.271 + 	7.4 7.631 + 34.6 12,902 + 20.0 

I 

I 
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, 	 IsTIr1AI'IoNls RFVIEES 

I \Il I ki 	21. 4 oiIiiIIt'rct (1k 4l'.tII ii.tisius .1 si,cctiraIe. ci magasins indepetidants. suianI Ic genre de commerce 

Canada 

Janu,irv 	1979 	Janvier 

Chain stores 

Magasins it succursales 

Independent stores 

Magasins indcpendanis 

All 	stores 

Ensemble des magasins 
Kind ol business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1979/1978 1979/1979 1979,1978 

Ventes Variation Verites Variation Venics Variation 
No 

5 ,000 S'OOO '3 $'OOO '3 

753,666 + I 5.5 296.808 + 	15.9 1.050.473 + 	15.6 I 

41.822 + I 8.() 218.188 + 	2.5 260.009 + 	4.7 2 

6.102 2.9 84.985 + 	4.3 91.087 + 	3.8 3 

482.801 + 13.1 482.801 + 	13.1 4 

95.705 -4- 0.9 24.056 + 	5.4 119.761 + 	9.7 

Epiceries 	Bouchenes ............................... 

5 

28.405 + 8.1) 63.916 + 	12.9 92.321 + 	14.4 

'l'ous 	es 	dLILrCS 	magasins d'alimenis .................... 

6 

37.769 + 6.4 14.349 + 	17.0 52.118 + 	9.1 

Epiceries. 	contiserics 	ci 	articles 	divers 	.................. 

(hands 	niagasins .................................... 

Magasins de 	marchandises diverscs 	.................... 

7 

93.886 + 	21.5 944,375 + 	21.5 

Magasins 	gcnerau 	.................................. 

Baiars 	............................................ 

S 

20.226 + 20.6 20.226 + 20.6 

('oncessu,nnalres 	d'auiomohiles 	........................ 

Vcndeurs d'automohilcs doccasion ..................... 9 

307.048 + 	16.3 367.754 + 	11.9 10 

79.875 + 	17.6 79.875 + 	17.6 II 

9.987 + 13.7 79.374 + 	35.2 89.361 + 32.4 

Garages 	........................................... 

12 

20.311 + 14.1) 45.577 + 	12.6 65.887 + 	13.0 13 

46.473 + 26.3 47.094 + 20.4 93.567 + 23.3 14 

26.935 + 10,4 34,t351 + 	(1.8 61.587 + 	4.8 IS 

4.904k ... 2.565 + 	24.1 7.469' ... 16 

23.598 + 9.8 12.935 3.8 36,533 + 	(1.2 17 

5,810 + 1.4 36,003 + 	7.0 41.814 + 	6.2 

Magasins 	de 	vétements 	pour 	a 	Farnille ................. 

18 

11.059 + 5.6 70.310 + 	23.4 81.369 + 20.6 19 

3.818 + 19.1 6.807 -f 	8.8 20.625 + 	1(1.6 

Stations.service ...................................... 

Magasins 	de 	meubles 	................................ 

20 

6.242 + 7.4 29,706 + 	12.0 35.949 + 	11.2 

Magasins de pi&es ci d'acccssoires d'automohiles ........ 

Magasins 	de 	vi.Iements 	pour 	hommes .................. 

Magasins 	de 	chaussures 	spécialistes .................... 

Magasins de meubles. u2kviseurs, radios ci accessoires. . 21 

37.163 + 11.1 47.870 + 22.2 185,033 + 	9.8 

Magasins 	de 	viements 	pour 	dames .................... 

Pharmacies. medicamenis breveics ci produits de beauu 22 

10.853 + 14.2 14.810 + 	17.2 25.664 + 	15.9 

Magasins 	de 	ehaussures 	pour 	a 	lamille 	................ 

Magasins 	d'appareils 	ménagers ........................ 

23 

687 + 6.2 16.394 + 	4.1 17.081 + 	4.1 

Quincaillerics 	....................................... 

24 

13.945 + 12.3 19.899 + 	12.7 33.844 + 	12.5 

Librairies 	et 	papcteries 	............................... 

Fleuristes 	.......................................... 

25 

.904 -4- 6.1 49.893 + 	4.5 58,797 + 	4.7 26 

.332 + 6.9 52.749 + 	4.2 69,081 + 	4.8 

Bijouteries .......................................... 

27 

.399 + 11.4 280,356 + 	6.6 522.754 + 	8.8 

Magasins d'ariicles de sport ci d'accessoires 	............ 

Magasins d'acccssoircs 	personnels ...................... 

28 

2.008,887 + 13.2 2.998.330 + 15.0 5.007.217 + 14.3 

'lous 	cs 	autres 	magasins ............................. 

	

Ensemble des 	magasins ............................. 29 



1,142.9 
293.2 
99.8 

657.0 
149.1 
112. 1 
77.6 

1,147.1 

405:5 
90.6 
132.8 
73.7 

115.5 
81.0 
6.7 

49.3 
59.1 
97.4 
22.9 
43.0 

194.4 

27.3 
21.3 
50.5 
67.8 
84.6 

681.8 

6,053.2 

1,210.6 
279.6 
112.6 
651.5 
128.8 
116.7 
76.2 

1,227.6 

437.4 
97.1 

132.0 
75.2 

111.9 
87.4 
9.5 

51.6 
59.6 
99.6 
23.6 
42.7 

187.0 

28.7 
23.1 
56.3 
74.8 
86.7 
716.4 

6,248.2 

1,022.8 
280.0 
95.9 

623.2 
145.3 
103.3 
73.7 

1,040.8 

392.2 
82.8 

107.2 
67.0 
97.4 
76.9 
5.2 

45.7 
57.9 
86.3 
21.7 
38.6 

161.8 

25.0 
21.3 
47.4 
75.7 
81.8 

639.3 

5,540.0 

1,052.1 
276.1 
94.9 

603.1 
138.9 
108.2 
71.6 

1,123.5 

358.6 
82.6 
107.2 
64.8 

102.6 
71.7 
5.4 

46.3 
55.7 
87.7 
21.1 
42.6 

166.7 

27.0 
18.5 
47.2 
59.9 
79.2 

641.2 

5,591.9 

1,053.4 
273.0 
102.7 
618.4 
137.1 
112.6 
74.4 

1,093.0 

362.6 
87.7 

113.7 
62.3 

103.6 
76.5 
5.3 

47.3 
61.5 
90.6 
20.5 
41.9 

169.5 

25.3 
20.1 
47.1 
61.1 
80.2 

671.6 

5,650.4 
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TABLE A. Retail Trade, Seasonally Adjustedi Ii 

Canada 

1979 
	

1978 

Jan.r 	Feb. 	Feb. 	Mar. 	Apr 	May 	June 	July 

Janv.r 	FOv. 	Fey. 	Mars. 	Avr 
	Hal 	Juin 	Juill. 

No 
mu 
	

dollars - millions 

Kind of business 

1 Combination stores (groceries and meat) ......... 
2 Grocery, confectionery and sundries stores ...... 
3 
	

All other food stores ........................... 
4 
	

Departmentstores ............................... 
5 General merchandise stores ...................... 
6 

	

	
Generalstores .................................. 
Variety stores .................................. 

8 
	

Motor vehicle dealers ........................... 
9 
	

Usedear dealers ................................ 
10 
	

Service stations ................................ 
11 
	

Garages ......................................... 
12 Automotive parts and accessories stores ......... 
13 
	

Men's clothing stores ........................... 
14 Women's clothing stores ......................... 
15 
	

Family clothing stores .......................... 
16 
	

Specialtyshoe stores ........................... 
17 
	

Familyshoe stores .............................. 
18 
	

Hardware stores ................................. 
19 Household furniture stores ...................... 
20 Household appliance stores ...................... 
21 Furniture, T.V., radio and appliance stores ..... 

22 Pharmacies, patent medicine and cosmetics stores 

23 Book and stationery stores ...................... 
24 
	

Florists........................................ 
25 
	

Jewellery stores ................................ 
26 Sporting goods and accessories stores ........... 
27 Personal accessories stores ..................... 
28 
	
All other stores ................................ 

29 
	

Total all stores 

1,044.3 
277.3 
99.0 

610.8 
141.4 
109.0 
81.9 

1,042.0 

379,5 
84.2 
105.4 
65.5 
97.7 
74,4 
4.9 

47.2 
58.7 
83.8 
20.2 
41.3 

166.7 

25.9 
26.5 
48.7 
64.2 
82.3 

640.0 

5,537.6 

1,085.8 1,051,1 

	

278.5 	284.3 

	

99.4 	96.9 

	

605.3 	623.5 

	

142.7 	151.0 

	

115.9 	110.7 

	

73.8 	73.8 
1,141.9 1,118.1 

	

380.3 i 	367.2 

	

82.7 	84.9 

	

117.4 	117.1 

	

65.8 	69.! 

	

102.7 	105. 

	

76.6 	78. 

	

5.3 	6.! 

	

45.0 	47.1,  

	

12.6 	59.1 

	

93.7 	88.0 

	

21.4 	20.0 

	

43.8 	39.5 

176.2 I 	175.8 

	

27.0 	27.0 

	

22.4 	21.1 

	

47.1 	49.9 

	

63.7 	68.4 

	

79.9 	79.5 
655.9640.5 

5.731.4 5,691.6 

30 Newfoundland ........................................113.6 	118.1 	103.2 	101.9 	104.7 	105.6 	109.9 	105.3 
31 Prince Edward Island ................................29.6 	29.2 	25.5 	25.8 	27.1 	28.1 	27.3 	27.4 
32 	Nova Scotia ........................................202.6 	210.1 	179.0 	181.0 	181.4 	183.8 	183.8 	185.1 
33 	New Brunswick .......................................153.4 	158.5 	141.1 	139.8 	140.9 	144.5 	145.5 	143.5 
34 	quebec ...........................................1,558.8 	1,661.0 	1,414.1 	1,391.6 	1,390.7 	1,410.7 	1,407.1 	1,412.3 
35 	Ontario ..........................................2,167.9 	2,223.6 	2,041.8 	2,028.7 	2,020.3 	2,068.3 	2,144.7 	2,087.4 
36 	Manitoba ..........................................233.6 	243.7 	218.4 	224.7 	224.8 	227.6 	230.2 	229.8 
37 	Saskatchewan ......................................243.1 	252.3 	210.9 	232.7 	232.2 	231.6 	244.6 	243.9 
38 	Alberta ..........................................614.4 	623.9 	533.5 	538.6 	556.7 	555.0 	552.7 	557.1 
39 	British Columbia .................................713.6 	723.4 	664.5 	667.1 	685.4 	676.1 	694.5 	683.0 
40 Yukon and Northwest Territories ..................17.1 	15.9 	14.9 	15.0 	15.0 	15.9 	16.9 	16.1; 

Each series of Table A including the total all stores" has been adjusted separately by dividing the unadjusted series by 
the appropriate combined factor in Table B. Therefore, the sum of either the kinds of business or the provincial totals 
will not equal the "total all stores". 
Per cent changes are calculated on data expressed in thousands of dollars. 
Year-to-date - cumulative 1979 sales ± cumulative 1978 sales. 



1,081.1 
281.7 
92.6 

653.5 
144.2 
113.4 
72.4 

1,194.8 

381.4 
76.2 

.4 
20.3 
42.7 

179.9 

1,127.0 
288.3 
96.6 

667.1 
149.7 
115.7 
76.4 

1,343.7 

401:9 
83.7 

115.2 
76.2 

108.9 
81.4 
7.5 

48.1 
60.4 
97.0 
21.4 
46.3 

184.0 

1,093.0 
274.0 
98.1 

647.8 
150.2 
112.7 
73.2 

1,213.6 

396:2 
87.0 
120.5 
69.7 

107.9 
75.5 
7.7 

52.2 
60.5 
88.3 
20.7 
41.7 

182.1 

1,104.2 
274.4 
99.3 

686.4 
152.4 
113.8 
78.8 

1,108.9 

403.5 
88.4 
128.2 
70.9 

109.7 
80.9 
7.9 

52.6 
58.7 
86.3 
19.5 
40.5 

189.1 I 
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e de detail, d6saisonnalis6(1) 

Canada 

r ..tU. change(2) 
1978 	 - 

IVariation procentuelle(2) 

Feb. Feb. 
Year- 

Fey. Fey. 
to- 

Aug. Sept. 1979 1979 date(3) 
- - Oct. Nov. Dec. Jan. 
Aoit Sept. Jaiiv. Fey. 

L'année 

1979 1978 
date(3) 

millions of dollars - millions de dollars 

No  

Genre de commerce 

27.5 
21.8 
48.7 
68.6 
81.7 

646.3 

5,808.2 

1,152.8 
286.4 
103.5 
683.1 
145.1 
123.9 
78.9 

1,073.4 

399:6 
78.1 

117.6 
73.5 

108.1 
83.5 
8.6 
50.8 
56.4 
93.5 
19.8 
40.2 

198.2 

27.0 28.9 29.1 30.0 
21.9 22.4 23.8 21.1 
49.5 51.2 51.6 52.3 
68.0 70.3 69.4 81.2 
84.7 81.9 82.5 84.9 

678.7 655.1 647.2 674.0 

6,150.0 5,916.0 5,828.1 5,978.3 

+ 5.9 
	

+ 18.9 
- 4.6 	- 3.4 
+ 12.9 
	

+ 11.9 
- 0.8 
	

+ 4.5 
- 13.6 	- 12.2 
+ 4.2 
	

+ 10.9 
- 1.8 
	

+ 2.9 
+ 7.0 
	

+ 17.7 

+ 7.9 
	

+ 11.7 
+ 7.1 
	

+ 15.9 
+ 0.6 
	

+ 24.0 
+ 2.1 
	

+ 5.3 
- 3.1 
	

+ 12.5 
+ 7.9 
	

+ 12.2 
+ 10.3 
+ 4.6 

	
+ 12.0 

+ 0.8 
	

+ 2.6 
+ 2.3 
	

+ 19.1 
+ 3.3 
	

+ 1.4 
- 0.8 
	

+ 11.0 

3.8 I + 14.9 

+ 4.9 	+ 14.5 
+ 8.4 	+ 8.1 
+ 11.3 	+ 18.2 
+ 10.2 	- 9.4 
* 2.6 	+ 2.5 
+ 5.1 	+ 10.0 

+ 3.2 	+ 11.8 

piceries - Boucheries .......................... 	1 
Epicerlea, confiseries et articles divers ....... 	2 
bus lea autres magasins d'aliments ............. 	3 
Grands magasins ................................. 	4 
Magasins de merchandises diverscs ............... 	5 
Magasins généraux ............................... 	6 
Bazars 	.......................................... 
Concessionnaires d'automobiles .................. 	8 
Vendeurs d'automobiles d'occasion ............... 	9 
Stations-service ................................ 	10 
Garages......................................... 	11 
iagasins de pieces Ct d'accessoires d'automobiles 12 
Magasins de vétements pour hommes ............... 13 
Magasins de vétements pour dames ................ 14 
Magasins de vétements pour la famille ........... 15 
Magasins de chaussures spécialisées ............. 16 
Magasins de chaussures pour la famille .......... 17 
Quincailleries .................................. 	18 
Magasins de meubles ............................. 	19 
lagasins d'appareils ménagers ................... 	20 
Magasins de meubles, téléviseurs, radios et 

	
21 

accessoires. 
Pharmacies, médicaments brevetés et produits de 

	
22 

beauté. 
Librairies Ct papeteries ........................ 	23 
Fleuristes...................................... 	24 
Bijouteries ..................................... 	25 
Magasins d'articles de sport Ct accessirs ..... 26 
Magasins d'aceessoires personnels ............... 	27 
TouS les autres magasins ........................ 	28 

Total, ensemble des magasins 
	

29 

+ 16.1 
+ 0.3 
+ 7.6 
+ 7.8 
- 2.9 
+ 11.5 
+ 5.4 
+ 17.2 

+ 11.4 
+ 16.8 
+ 26.5 
+ 8.0 
+ 17.0 
+ 8.8 

+ 9.7 
+ 3.8 
+ 19.7 
+ 4.4 
+ 11.1 

+ 16.8 

± 12.8 
+ 4.7 
+ 13.8 
- 3.7 
+ 3.2 
+ 8 .6 

+ 12.1 

Province 

	

110.6 	115.1 	111.7 	110.7 	113.0 	+ 	4.0 	+ 15.7 	+ 13.9 Terre-Neuve ......................................30 

	

28.2 	32.2 	25.8 	29.4 	28.3 	- 	1.3 	+ 14.0 	+ 15.0 	Ile-du-Prince-Edouard ............................31 

	

188.8 	196.7 	193.1 	189.5 	200.3 	+ 	3.7 	+ 15.3 	+ 17.0 Nouvelle-Ecosse ..................................32 

	

146.3 	165.0 	141.9 	152.0 	155.0 	+ 3.3 	+ 11.7 	+ 10.7 	Nouveau-Brunswick ................................33 

	

1,462.7 	1,504.6 	1,493.3 	1,506.2 	1,484.7 	+ 	6.6 	+ 17.7 	+ 16.7 	Québec ...........................................34 

	

2,121.3 	2,273.4 	2,163.8 	2,046.2 	2,171.3 	+ 	2.6 	+ 	7.6 	+ 	8.8 	Ontario ..........................................35 

	

232.6 	261.9 	216.6 	227.8 	232.1 	+ 	4.3 	+ 	9.9 	+ 	7.7 	Manitoba .........................................36 

	

243.9 	250.9 	240.2 	249.8 	260.4 	+ 	3.8 	+ 17.4 	+ 15.0 	Saskatchewan .....................................37 

	

571.5 	597.4 	582.6 	601.8 	606.1 	+ 	1.6 	+ 16.8 	+ 16.4 	Alberta ..........................................38 

	

678.9 	730.4 	716.7 	709.7 	703.9 	+ 	1.4 	+ 6.0 	+ 	7.7 Colombie-Britannique .............................39 

	

16.5 	17.9 	16.4 	15.3 	17.6 	- 6.8 	+ 10.0 	+ 114.8 Yukon et Territoires du Nord-Ouest ...............40 

Chacune des series du tableau A incluant "l'ensemble des magasins" a été ajustée individuellement en divisant Ia série 
brute par le facteur combine approprié du tableau B. En consequence, la sonuse des données relatives aux divers genres de 
commerce ou la somme des donnCes provinciales ne correspond pas au total de "l'ensemble des magasins". 
Variations procentuelles sont calculées sur des donnCes exprimCes en millions de dollars. 
L'annCe A date - ventes cumulatives 1979 	ventes cumulatives 1978. 
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TABLE B. Retail Trade, MCD and Combined, Si.na1 and Trd I' 

Canad 

1978 

MCD Mar. Apr. May June July Aug. 

11.D.C. Mars Avr. Mai Juin Jul11. Aot 
o. 

Kind of business 

1 Combination stores (groceries and meat) 2 103.92 98.13 99.36 108.10 98.56 97.79 
2 Grocery confectionery and sundries stores 2 96.04 97.12 102.90 108.75 107.69 107.26 
3 3 99.86 98.57 100.21 105.29 99.34 101.36 
4 Department 	stores 	.................................. . 2 86.73 92.85 97.50 99.13 88.27 93.27 
5 General 	merchandise 	stores 	........................ .4 89.85 90.99 99.35 92.35 80.98 104.57 
6 

All 	other 	food 	stores 	.............................. . 

3 90.21 92.76 105.14 109.81 110.21 109.45 
7 

General 	stores 	..................................... . 
4 

. 

81.16 91.52 100.73 100.90 94.89 101.01 
8 

Variety 	stores 	..................................... 
Motor 	vehicle 	dealers 	.............................. 4 106.83 111.85 125.48 120.32 101.33 95.64 

9 Used 	car 	dealers 	................................... 6 108.66 112.18 122.59 114.71 107.59 95.90 
10 3 91.50 96.75 102.57 103.87 110.09 109.65 
Li 3 96.27 98.77 105.30 109.53 105.38 110.00 
12 4 76.53 101.98 123.31 123.07 108.44 102.52 
13 

service 	stations 	................................... . 

4 82.21 89.34 98.99 107.49 88.57 83.74 
14 

Garages 	............................................ . 
Automotive parts and accessories stores 	............ . 

3 88.48 94.93 101.71 100.25 89.52 94.93 
L5 

Men's 	clothing 	stores 	.............................. . 

3 83.44 93.13 96.23 103.08 86.34 100.60 
L6 4 84.08 96.81 102.25 92.98 84.98 104.99 
.7 Family 	shoe 	stores 	................................ 4 80.43 100.89 108.52 106.94 84.78 94.26 
.8 

Women's 	clothing 	stores 	............................ . 
Family 	clothing 	stores 	............................. . 

3 75.42 92.14 118.64 122.05 111.46 103.74 
9 Household 	furniture 	stores 	........................ 4 91.40 96.28 99.21 102.68 107.03 105.73 
0 

Hardware 	stores 	.................................... . 

4 
. 

97.61 86.74 93.06 94.10 95.79 101.82 
1 

Household 	appliance 	stores 	......................... 
Furniture, T.V., radio and appliance stores 3 87.91 91.30 95.97 98.41 108.08 108.69 

2 Pharmacies, patent medicine and cosmetics stores . 2 99.87 95.88 99.37 102.07 96.05 98.27 
3 

Specialty 	shoe 	stores 	.............................. . 

3 94.36 82.18 90.47 88.95 80.29 99.64 
4 Florists 	.......................................... 3 

. 

88.51 107.02 150.84 101.57 81.04 83.29 
5 Jewellery 	Stores 	.................................. 3 73.31 79.56 92.08 96.29 83.91 88.27 
6 3 79.17 104.80 131.21 135.65 109.61 97.42 
7 2 90.38 90.79 95.60 103.14 106.26 109.27 
8 

Sporting goods and accessories stores 	.............. 
Personal 	accessories 	stores 	........................ 
All 	other 	stores 	................................... 2 

. 

91.31 93.32 99.17 105.34 100.83 102.24 

9 

Book 	and 	stationery 	stores 	......................... . 
.. 

2 95.71 98.42 105.68 108.46 98.83 99.78 Total 	all 	stores 	................................. . 

Provinces 

0 3 94.16 97.56 106.47 106.30 101.44 104.59 

1 Prince 	Edward 	Island 	.............................. .. 3 90.15 92.72 104.31 111.43 114.26 113.18 

2 Nova 	Scotia 	........................................  2 94.95 97.97 102.74 108.36 102.15 103.09 

3 

Newfoundland 	....................................... . 

2 93.94 98.21 107.71 110.17 103.92 102.53 

4 3 97.27 100.62 109.67 109.51 97.68 99.02 

5 

Quebec 	............................................. 

3 94.38 98.50 104.75 106.98 98.54 97.64 

6 

New 	Brunswick 	...................................... 

2 94.68 99.63 105.59 106.68 97.31 101.34 

7 

Ontario 	............................................. 

3 93.47 99.64 105.23 111110 99.04 103.22 

8 

Manitoba 	............................................ 

Saskatchewan 	........................................ 

2 96.43 96.59 104.17 109.82 98.38 101.18 

9 

Alberta 	............................................. 

2 96.71 96.79 102.44 105.30 99.75 102.64 

0 

British Columbia 	.................................... 

Yukon and Northwest Territories ..................... 2 98.12 95.79 103.94 112.07 107.34 108. 
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:.!.Al 3. 	1 . 	Il. C. et 	ifi 1 ns combines de correction des variations saisonnires 
• 	is coerciaux 

n ads 

1978 1979 

Jan. Feb. 
Sept. Oct. Nov. Dec. - - 

Janv. Fey. 
N 

Genre de cosmierce 

101.69 94.99 99.36 114.62 91.91 90.47 
101.41 99.25 97.80 106.00 88.68 86.63 
100.29 97.06 103.07 113.99 91.30 88.09 

Epiceries 	- 	Boucheries 	.................................1 

104.87 100.29 121.13 172.51 73.49 68.88 
103.58 115.38 134.77 126.76 80.31 79.56 
105.32 100.64 101.01 114.04 82.39 78.36 
100.16 96.86 109.82 184.17 67.15 69.74 7 

85.27 104.15 98.89 83.48 82.33 86.11 Concessionnaires 	d'automohiles 	........................ 8 

96.48 101.56 99.63 82.51 68.79 90.28 
101.57 103.47 103.01 102.81 90.70 83.86 10 

98.20 101.96 101.76 98.22 88.13 84.71 11 

100.72 104.24 113.57 116.85 67.31 60.43 

Vendeurs 	d'automobiles 	d'occasion 	......................9 

12 

96.71 98.87 116.77 178.81 89.42 67.42 13 

111.54 106.20 109.85 151.55 81.02 68.84 14 

108.93 107.33 114.18 164.63 76.05 64.86 15 

132.03 115.95 118.79 118.04 86.33 62.93 16 
1 19.59 106.40 126.58 137.20 74.14 59.54 17 
4.22 98.53 103.95 133.49 70.77 64.77 18 
3.58 105.06 110.83 109.35 83.57 81.67 19 

i7.89 110.79 113.49 131.64 90.23 78.02 

Ep iceries, 	confiseries et 	articles divers 	..............2 

20 
8.46 105.82 110.16 121.95 83.55 78.68 

Tous 	les autres magasins d'aliments 	....................3 

Magasins de meubles, 	tCléviseurs, radios et accessoires 21 
57,13 97.47 97.72 125.59 95.19 93.69 

Grands 	magasins 	........................................4 

Pharmacies, mCdicainents brevetés et prodults de beauté 22 
12.01 92.88 107.88 167.18 93.84 89.49 

Magasins 	de marchandises 	diversos 	......................5 
Magasins 	gCnCraux 	......................................6 

23 
88.46 87.17 83.88 153.78 80.08 94.41 

Bazars 	.................................................. 

Stations-service 	....................................... 

24 
89.20 79.90 111.12 276.59 66.96 64.05 25 
90.77 77.71 88.24 127.04 86.68 69.31 

Garages 	................................................ 
Magasins de pièces et d'accessoires d'automobiles 	...... 

26 

98.24 93.44 101.33 149.84 81.68 78.48 

Magasins de vBtements 	pour 	homnies 	...................... 
Nagaslns de 	vBtements pour 	dames 	....................... 

Magasins 	daccessoires 	personnels 	...................... 27 

99.61 97.05 105.34 153.20 76.67 76.05 

Magasins de 	vétements 	pour 	la 	fainille 	.................. 
Magasins de 	chaussures 	splcialisCes 	.................... 
Magasins de 	chaussures 	pour 	la 	famille 	................. 
Quincailleries 	......................................... 

bus 	les 	autres 	magasins 	............................... 28 

98.36 99.82 106.27 124.35 82.72 80.93 

Magasins 	de 	meubles 	.................................... 
Magasths 	d'appareils 	mCnagers 	.......................... 

Librairies 	et 	papeteries 	............................... 
Fleuristes 	............................................. 
Bijouteries 	............................................ 
Magasins d'articles do sport et 	d'acessoires 	.......... 

Total, 	ensemble 	des 	magasins 	......................... 29 

Provinces 

99.08 100.62 106.63 125.20 78.88 78.27 Terre-Mauve 	............................................ 30 

100.08 101.54 99.82 117.31 77.67 76.05 31 

98.17 99.06 104.93 126.41 81.31 79.26 32 

99.07 101.15 104.45 120.98 78.66 78.24 33 

98.56 100.32 105.40 120.84 81.38 78.91 

Ile-du-Prince-douard 	.................................. 

34 

98.04 100.11 107.97 127.52 83.71 81.45 

Nouvelle-Ecosse 	........................................ 

Nouveau-Brunswick 	...................................... 

35 

100.13 101.96 105.83 124.77 82.54 78.83 

Ontario 	................................................ 

31 

97.10 102.97 105.17 118.62 81.28 81.27 

Québec 	................................................. 

Manitoba 	............................................... 

Saskatchewan 	........................................... 3? 

95.79 99.78 104.91 122.11 84.61 82.73 31 

•.71 97.92 104.45 [27.31 84.62 83.46 

Alberta 	................................................ 

39 

18.47 100.32 99.78 118.32 75.50 80.97 

Colombie-Britannique 	................................... 

Yukon 	et Territoires du Nord-Ouest 	..................... 4( 
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KIND OF BUSINESS COMPOSITION COMPOSITION PAR GENRE DE C0ERCE 

is 
1. Combination stores. 	Combination stores 1. Epiceries-boucheries. 	picri.::H: 

(groceries with 20% or more fresh meat). (épiceries avec 20 % ou plus dL ,  viuide 
fraiche). 

2. Grocery, confectionery and sundries  Epiceries, confiseries et articles divers. 
stores. 	Groceries, confectionery and Epiceries, confiseries et magasins d'articles 
sundries stores; grocery stores (with 20% divers; épiceries (avec 20 % ou moms de viande 
or less fresh meat). fraiche). 

 All other food stores. 	Bakery product 3. bus les autres magasins d'aliments. 	Magasins 
stores; candy, nut and confectionery de produits de boulangerie; magasins de bon- 
stores; dairy product stores; egg and bons, de noix et confiseries; laiteries; maga- 
poultry stores; fruit and vegetable sins d'oeufs et de volailles; magasins de 
stores; meat markets; fish markets; deli- fruits et legumes; boucheries; poissonneries; 
catessen stores; other food stores. magasins d'aliments fins (delicatessen); autres 

inagasins d 'alimentation. 

4. Department stores. 	Department stores in- 4. Grands magasins. 	Grands magasins y compris les 
eluding concessions located in department fillales situêes dans les points de vente des 
store outlets which are an integral part grands magasins qul font partie intégrale de 
of the overall operation. 	(NOTE: This l'exploitation. 	(NOTE: Sont exclus les points 
kind of business excludes non-department de vente autres que ceux des grands magasins, 
store outlets operated by department store qul sont exploits par les sociétés proprié- 
firms, as well as department store mail- taires de grands magasmns, ainsi que les bu- 
order and catalogue sales offices). reaux de vente par commande postale et par 

catalogue des grands magasmns). 

5. General merchandise stores. 	General mer- 5. Magasins de marchandises diverses. 	Magasins de 
chandise stores (less than one-third marchandises diverses (moms de tiers du stock 
food); and department store mail order and en aliments); et les bureaux de vente par corn- 
catalogue sales offices. mande postale et par catalogue des grands nags- 

sins. 

6. General stores. 	General stores (more than 6. Magasins p,énraux. 	Magasins généraux (plus du 
one-third food). tiers du stock en ailments). 

7. Variety stores. 	Variety stores. 7. Bazars. 	Bazars 

8. Motor vehicle dealers. 	Motor vehicle 8. Concessionnaires d'automobiles. 	Vendeurs 
dealers (new and used or new only). d'automobiles (neuves et d'occasion ou neuves 

seulement). 

9. Used car dealers. 	Used car dealers (used 9. Vendeurs d'automobiles d'occasion. 	Vendeurs 
cars and trucks or cars only). d'automobiles d'occasion (automobiles et ca- 

mions d'occasion ou automobiles d'occasion 
seulement). 

10. Service stations. 	Service stations. 10. Stations-service. 	Stations-service. 

11. Garages. 	Garages. 11. Garages. 	Garages. 

12. Automotive parts and accessories stores. 12. Magasmns depices et d'accessoires d'automo- 
Accessories, tire and battery shops; home biles. 	Magasins de pneus, d'accuinulateurs et 
and autosupply stores. d'accessoires; magasins de fournitures pour la 

malson et l'automobile. 

13. Men's clothing stores. 	Men's and boys' 13. Magasins de vtements pour hommes. 	Magasins de 
clothing stores; men's and boys' furnish- vtements pour hommes et garçons; magasins 
ings stores; men's and boys' hat stores; d'accessoires vestimentaires pour homes et 
custom tailors (made to measure shops). garçons; chapelleries pour honnnes et garçons; 

tailleurs (ateliers de confection sur place de 
vtements sur mesure). 
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I 

I..Women's clothing stores. Women's and 
tsses' ready to wear stores; women's and 
isses' lingerie and hosiery stores; ac-
essories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishings stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; electrical supply 
stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

"harmacies. Patent medicine and cosmetics 
tores. Drug stores including proprietary 
tores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting p.00ds and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Magasins de vtements pour dames. Magasiris de 
vtements prts-à-porter pour dames et jeunes 
filles; magasins de lingerie et bonneteries 
pour dames et jeunes lilies; magasins d'acces-
soires et autres vtements. 

Magasins de vtements pour la famille. Maga-
sins de vtements et d'accessoires vestimen-
taires pour la famille. 

Magasins spécialisés de chaussures. Magasins 
de chaussures pour hommes et garçons; magasins 
de chaussures pour dames et jeunes filles; 
magasins de chaussures pour enfants et bébés. 

Magasins de chaussures pour la fainille. Maga-
sins de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubiesjers. Magasins de 
meubles. 

Magasins d'appareils ménagers. Magasins d'ap-
pareils ménagers; magasins de fournitures 
électriques. 

Magasins de ineubles, téléviseurs, radios et 
accessoires. Magasins de meubies, de télévi-
seurs, de radios et d'appareils ménagers. 

Pharmacies, nédicaments brevetds et produits de 
beauté. Drogueries, y compris magasins de 
spécialités pharmaceutiques. 

Librairles et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Maasins d'articles de sport et d'accessoires. 
Magasins d'articies de sport; embarcations, 
moteurs hors-bord et accessoires connexes; 
magasins de bicyclettes et ateliers de répara-
tion; vendeurs de motocyclettes. 

Personal accessories stores. Tobacco 	27. Magasins 	personnels. Magasins et 
stores and stands; news dealers; gift 	kiosques et tabac; marchands de journaux et de 
novelty and souvenir shops; camera and 	périodiques; magasins de cadeaux, de nouveautés 
photographic supply stores; luggage and 	et de souvenirs; magasins d'appareils et de 
leather goods stores; toy and hobby shops. 	fournitures photographiques; magasins de sacs 

de voyage, valises, malles, mallettes et de 
maroquinerie; magasins de jouets et de jeux. 

All other stores. All other stores not 	28. Tous les autres magasins. Tous les autres ma- 
specified above. 	 gasins non indiqués ci-dessus. 

0 
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chandising and Services Division in the 	commerce et des services contiennent des done: 
Retail Trade sector. 	 sur le commerce do dtai1. 

Catalogue 	 Catalogue 

63-002 	Department Store Sales and Stocks, 
M., Bil. 

63-004 	Department Store Sales by Regions, 
Advance Release, N., 1311. 

63-005 	Retail Trade, H., Bil. 

63-007 	New Motor Vehicle Sales, H., Bil. 

63-014 	Merchandising Inventories, M., 
Bil. 

63-208 	New Motor Vehicle Sales, A., Bil. 

63-210 	Retail Chain Stores, A., Bil. 

63-213 	Vending Machine Operators, A., 
Bil. 

63-218 	Direct Selling in Canada, A., Bil 

63-219 	Campus Book Stores, A., 1311. 

N. - Monthly A. - Annual 	1311. - Bilingual 

63-002 	Ventes et stocks des grands magasins, 
M., 	Bil. 

63-004 Ventes des grands magasins par region, 
Rapport provisoire, M., 	Bil. 

63-005 Commerce de detail, M., 	Bil. 

63-007 Ventes de véhicules automobiles neufs, 
M., 	Bil. 

63-014 Stocks commcrciix, 1., 	Bil. 

63-208 	Ventes de véhicules automobiles neufs, 
A., Bil. 

63-210 	Magasins de detail a succursales, A., 
Bil. 

63-213 	Exploitants de distributeurs autonati- 
ques, A., Bil. 

63-218 	La vente directe au Canada, A., iI. 

63-219 	Librairies de campus, A., Bil. 

N. - Mensuel 	A. - Annuel 	Bil. - Bilingue 

I 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Canadi-
an economic and social affairs. A compre-
hensive catalogue of all current pub]Jca-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), KIA 0T6. 

Outre les publications énumCrCes ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation €conomi-
que et social du Canada. On peut se procurer 
gratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 0T6. 
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