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reau's User Advisory Services Division: 
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sIGNES GONViiONNLS 

Les signes suivants sont employés uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- meant ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectiflés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

* Le lecteur est prié de noter que les données 
soit fondées sur des réponses qui ne saLL-
font pas 5 la norme habituelle exigée pout 
la publication Ou que celles-ci ont une pi;:-  
grande marge d'lnconsistance que l'on devr 
normalement obtenir, et ce, a cause de la 
structure de la liste, c'est-à-dire des ajus-
tements dus aux creations et aux disparitions 
et des changements dans le classement; elles 
doivent par consequent tre utilisées avec 
circonspection. 

S11BULS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

Figures not appropriate or not applicable 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

* The reader is asked to note that the data 
are either based on a response which 
falls below the usual standard for pub-
lication or have a greater degree of 
variability than normal associated 
with them due to list structure changes 
i.e., birth/death adjustment and clas-
sification changes, and should there-
fore be used with caution. 
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NOTE 
Components may not add to totals due to 

rounding. 

A Note on CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other series, 
are available to the public from Statistics 
Canada's computerized data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information contact the Cansim staff, 
Current Economic Analysis Division, Statis-
tics Canada, Ottawa, K1A 0Z8 (telephone 
613-qq-740 	or the rceionol advi sors at 
the 

NOTA 
Les chiffres ayant été arrondis, les totaux ne 

correspondent pas touj ours. 

Note au sujet de CANSIM 

La banque de données lnformatisées de Statis-
tique Canada CANSIM (systame canadien d'infor -
mation socio-économique) fournit au public toutes 
ies statistiques actuelles et historiques sur Com-
merce de detail (matrice n 05  78,227,287, 2300/17, 
2431), et sur de nombreuses autres series, par le 
biais d'un terminal, d'imprimês d'ordinateur oa 
de supports ordinolingues. Pour plus de rensef-
gnements, s'adresser au personnel de CANIM, 
Division de l'analyse de conjoncture, Statistique 
Canada, Ottawa, [CiA 0Z8 (téléphone 613-995-7406), 
ou aux conseillers rgonmix des hiireaux de 
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Retail trade estimates are derived from a 
survey of Canadian "retail locations", utiliz-
ing a basic concept (see below) which is com-
mon to both the census and the current survey 
program of the Merchandising and Services 
Division. (The census also measures the ac-
tivities of "establishments"; however, this 
concept is not used in the monthly survey of 
retail trade.) 

Businesses are first classified to the re-
tail sector on the basis of "census value 
added", (1) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particular 
period. Companies which fall into the retail 
sector are then further classified to specific 
categories of business (using the three-digit 
standard Industrial Classification code) on 
:e basis of "major activity" - the proportion 
I sales accounted for by each kind of busi- 
ss or by each type of commodity sold. 

The next step in the classification proce-
dure is to survey those businesses selected 
for the sample in order to obtain information 
on the number and activity of locations opera-
ted. Such information is required not only 
to determine if individual business - partic-
ularly multi-location businesses, qualify for 
treatment as "chains" (see definition follow-
ing) but also to isolate retail locations from 
non-retail and make possible a more precise 
classification of each to one of more than 90 
"kinds of buiness", which are subsequently 
grouped into 28 trade groups for purposes of 
publication. 

Because this is a location-oriented survey, 
the scope of coverage is extended to include 
locations operated by non-retailing buinesses. 
When it is determined that a manufacturer (for 
example) operates one or more retail loca-
tions, the same treatment is given as outlined 
above. Retail locations can be operated by 
businesses whose principal activity is manu-
facturing, wholesaling, government, construe-
ion, etc. 

Les estimations du commerce de dtail sont ti-
rées d'urie enqute sur lea points de vente au d-
tail au Canada. On utilise a cette fin un concept 
de base (expose ci-dessous) qui est commun au re-
censement et au programme d'enqute courante de Ia 
Division du commerce et des services. (Le recense-
ment mesure également les activités des "tablisse-
ments", toutefois, on n'a pas recours a cette unite 
d'observation dams l'enqute mensuelle sur le com-
merce de detail.) 

Lea entreprises sont d'abord classées dams le 
secteur du commerce de detail d'apras la "valeur 
ajoutée recensee"(l), qui représente dans ce sec-
teur Ia difference entre le prix de vente et le 
prix d'achat des iens vendus pendant une période 
déterminée. Les sociéts qui appartiennent au 
commerce de detail sont ensuite classCes dans des 
categories précises d'activité (code a trois chif-
fres de Ia Classification des activités économi-
ques) d'aprCs Ia "principale activité", c'est-a-
dire d'apras la proportion des ventes dont rend 
compte chaque genre d'activité ou chaque type de 
marchandises vendues. 

L'étape suivante du travail de classification 
consiste a faire un relevé des entreprises échan-
tillonnées dams le but d'obtenir des renseignements 
sur le nombre de points de vente at leur activité. 
De tels renseignements servent non seulement a dé-
terminer 51 des entreprises particuliares, notam-
ment lea entreprises a points de vente multiples, 
peuvent être considérêes comine des "magasins a 
succursales" (voir definition ci-dessous), mais 
aussi a distinguer las points de vente au detail 
des autres et ainsi assurer un classement plus 
précis de chacun dans un des genres de commerce 
dont le nombre eat de plus de 90. Subséquemment, 
ces genres de commerce sont agrégés en 28 groupes 
pour fins de publication. 

L'enquête étant axée sur lea points de vente, 
le champ d'enqute a été écendu aux points de vante 
exploités par des entreprises autres que des maga-
sins de detail. Lorsqu'on a établi par exemple 
qu'un fabriquant exploite un ou plusieurs locaux 
de vents au detail, on procade de la mme façon que 
ci-dessus. Des beaux de vents au detail peuvent 
etre exploités par des entreprises dont l'activitë 
principale est Ia fabrication, le commerce de gros, 
l'admlnistration publique, Ia construction, etc. 

I I For additional information, see Standard 	(1) Pour de plus amples renseignemerits, voir be 
Industrial Classification Manual, Cata- 	manuel de Ia Classification des activités éco- 
Logue 12-501, pages 9-11. 	 nomiques, no 12-501F au catalogue, pages 9-11. 



The design of the new sample system pro-
vides the facility to revise the monthly es-
timates to account for late responses. Each 
month the publication will contain preliminary 
estimates for the current month and revised 
estimates for the preceding month. 

"This report is based on 26 shopping days, 
including 5 Saturdays. In the same month last 
year there were 26 shopping days, including 
4 Saturdays." 

Le systeme supportant le nouvel échantillon du 
commerce de detail permet la revision des estima 
tions mensuelles tout en tenant compte des rêpc - 
tardives. La publication mensuelle fournira do 
des données provisoires pour le inois en cours e 

des donnêes révisées pour le mois précCdent. 

"Les données présentCes dams ce bulletin visent 
26 jours couunerciaux dont 5 samedis. Le mme mois 
l'année dernire, il y a eu 26 jours commerciaux, 
dont 4 samedis." 

A "retail location", as defined by Statis-
tics Canada, is a "business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public, for household or per-
sonal consumption". Retail trade estimates 
do not include any form of direct selling 
which bypasses the retail store, e.g., direct 
door-to-door selling; sales made through auto-
matic vending machines; sales of news-papers 
or magazines sold directly by printers or 
publishers; and sales made by book and record 
clubs. The only exception is the mail-order 
and catalogue sales activities of department 
store businesses, which have been classified 
to the "general merchandise 	category. 
In addition, retail trade excludes retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of contrac-
tors whose major activity is not retailing; 
and retail transactions between individuals. 

D}FINITIONS 

"Commerce de detail" signifie, pour les besoins 
de Ia presente publication, "l'ensemble des ventes 
faltes par des points de vente au detail". 

Un "point de vente au detail", suivant la défi-
nition de Statistique Canada, est un local d'affai-
res (habituellement un niagasin) dorit l'activité 
principale est la yenta de marchandises et de ser-
vices cormexes au grand public pour Ia consommation 
ménagre ou personnelle. Les estimations relatvs 
au commerce de detail ne prennent 	en compt 
ventes directes, c'est--dIre las ventes qui n 
sont pas faites par l'intermédiaire d'un point 
vente au detail, par exemple las ventes direct. 
par démarchage, les ventes par distributeur aut 
tique, les ventes de journaux ou de revues fait 
directement par lea imprimeurs et édlteurs, et les 
ventes faites par lea cercies du iivre et lea clubs 
de disques. Ii n'y a qu'une exception: les ventes 
des grands inagasins faites par la poste ou par 
catalogue, gui sont classées dana Ia categoric des 
"magasins de marchandises diverses". En outre, le 
commerce de detail ne comprend pas les ventes au 
detail des unites auxiliaires, par exemple, entre-
pots, sieges soclaux, etc., ml las ventes des en-
trepreneurs dont l'activité principale ne relCve 
pas du commerce de detail, ml les operations de 
detail entre particuliers. 

DEFINITIONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

I 

Total net sales include sales of merchan-
dise and receipts from related services, such 
as repairs, equipment rental, and food serv-
ing, less returns, adjustments and discounts. 
Total net sales also include: trade-in allow-
ances; withdrawals of goods for personal use 
(at retail); and commissions earned from sales 
of goods owned by others. Non-trading reve-
nues, bad debts recovered and sales taxes are 
excluded. 

Ventes flatten totales comprennent lea ventes de 
marchandises et les recettes provenant de services 
connexes tels que les reparations, Ia location de 
materiel at Ia restauration, moms les rendus, les 
rajustements et les remises. Les ventes totales 
nettes comprennent également: Ia valeur des re-
prises, las prClCvements de marchandises pour usage 
personnel (au detail) et les commissions au titre 
de Ia vente de marchandises appartenant a d'autres 
personnes. On me prend pas en cn'irt 	- 
hors exploitation, ni Ic recouvr 



CLAS SEMENT 

Genre de coiumerce(2) 

Les estimations relatives au commerce de detail 
sont stratifiées par region et par groupe de genre 
de commerce. Ces groupes sont fondés sur la Clas-
sification des activités économiques et lea catC- 
gories de genre de commerce de detail qul ont été 
utilisées lors du recensement du commerce et des 
services de 1966. 	tant donné que l'enqute men- 
suelle du commerce de detail est axée sur les 
points de vente comme on l'a indiqué ci-dessus, 
chaque point de vente au detail d'une entreprise se 
volt attribuer un code "genre de 	d'aprs 
sont activité principale (ou le genre de marchandi-
ses vendues). 

ASSIFICATION 

nd of Business(2 

Estimates of retail trade are stratified by 
ographical area and by kind-of-business 

groupings which are based on the Standard In-
dustrial Classifications and the retail kind-
of-business categories employed in the 1966 
Census of Merchandising and Services. Since 
the monthly retail trade survey is a "loca-
tion" survey, as noted above, each individual 
(retail) location of a firm is assigned a 
kind-of-business code based on its major ac-
tivity (or type of commodities sold). 

In this report, retail trade is stratified 	Dans Is présente publication, le commerce de 
into 27 major kind-of-business groupings plus 	detail eat stratifié selon 27 grands groupes de 
a miscellaneous category. In order to in- 	genre de commerce, outre Ia catégorie "Marchands 
crease the usefulness of these statistics, the 	divers". Pour rendre ces statistiques plus utiles, 
composition of each kind-of-business group is 	nous décrivons Ia composition de chaque groupe de 
described at the end of the report. 	 genre de commerce a la fin de la publication. 

Kind of Organization 

The retail trade estimates, in addition to 
being stratified by kind-of-business group-
ings, are also broken down into chain and in- 

pendant components. Firms are classified 
. the chain store component based on the 
Ilowing definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classified as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

METHODOLOGY 

The monthly retail trade estimates contain-
ed in this report are produced by means of a 
sample survey using methodology which differs 
substantially from that used for the estimates 
published to the end of 1974. 

The new methodology was primarily developed 
because, after 1969, there was no adequate 
source of information available to update the 
independent portion of the old sample to ac-
count for firms coming into existence (births) 

- I/or going out of business (deaths). The 

I Yor a detailed definition of each kind of 
usiness, see Census of Canada, 1966 Re-
nil Trade, Catalogue 97-601. 

Type d'entreprise 

En plus dêtre stratifiées selon le genre de 
commerce, les estimations relatives au commerce de 
detail sont ventilées entre magasins a succursales 
et magasins indépendants. Las entreprises qul ré-
pondent a Ia definition suivante sont classées dans 
Is catégorie des magains a succursales: 

Magasins A succursales "entreprise exploitamt au 
moms guatre points de vente au detail dana un méme 
genre de commerce, sous une m&ne appartenance juri-
dique". 

Toute entreprise domt le schema de structure me 
concorde pas avec la definition ci-dessus eat clas-
see automatiquement dans Ia catégorie des magasins 
indépendants, la seule exception étant lea "grands 
magasmns" qui sont portés en totalité dans Ia ca-
tégorie des magasins A succursales. 

METHODOLOGIE 

On établit les estimations mensuelles relatives 
au commerce de detail que renferine Ia presence 
publication au moyen d'une enquëte par sondage dont 
la mCthodologie diffare sensiblement de celle uti-
lisCe pour les estimations qui ont paru jusqu'à Ia 
fin de 1974. 

Cette nouvelle méthodologie fut principalement 
mise en application parce qu'il n'existait plus de 
source adequate de renseigmements disponibles après 
1969 pour inettre A jour Is partie de l'ancien 
échantillon comptamt les entreprises dites indépem-
dantes. Ii nous était désormais impossible de 

(2) Pour une definition complete de chaque genre de 
commerce, comsulter Is publication Recensement 
du Canada, 1966, Commerce de detail (nO 97-601 
au catalogue). 

- vii - 



levels established by the new sample indicate 
there was a downward bias in the old sample 
which had grown to about 4% in 1974. Even so, 
the monthly trends are relatively consistent 
between the old and new samples. 

tenir compte des nouvelles entreprises (creations) 
et (ou) de celles qui fermaient leurs portes (dis-
paritions). Le niveau des ventes déterminé par 11 

nouvel échantillon démontre qu'il y avait un cer-
tain degré de sous-estimation, laquelle sous-esti-
nation avait atteint 4 % en 1974. Néanmoins les 
tendances mensuelles mesurées par l'ancien ainsi 
que par le nouvel échantillon sont passablement 
similaires. 

The data which resulted from these various 
adjustments have in the past often been de-
scribed as "final" estimates. However, this 
was not entirely accurate - since all such 
estimates were usually revised one more time 
after each census. The post-censal estimates 
reflected the insertion (in the calculations) 
of new census benchmark data. 

Ancien échantillon 

L'ancien échantillon (approximativement 12,000 
entreprises) a été choisi au hasard 5 partir de 
l'univcrs crCé par le recensement de 1961 (Commerce 
et services) et stratifié par province et salon le 
genre de commerce et le volume des ventes. Des 
estimations des ventes totales au detail ont été 
tirêes des résultats du sondage a l'aide de la 
"mCthode de rapport en chalne", c'est-à-dire que 
chaque mois, on obtient des ratios en comparant le 
volume des ventes des entreprises A celul observe 
pour le mois correspondant de l'année précédente at 
on applique ces ratios au chiffre de référence (re-
censement de 1961) pour dégager une estimation pour 
le mois visé; ce calcul eat effectué pour chacuna 
des cellules. 

Pour compenser les effets de détérioration dans 
l'échantillon, on a procédé tous les ans a un  alus-
tement pour prendre en compte las creations ct 
les disparitlons. On apprenait l'existence d 
nouvelles entreprises grke aux rapports sur 
nature de l'entreprise reçus par la Commissic 
d'assurance-ch6mage et on effectuait une enqu' 
aupras de ces entreprises pour obtenir lea donndes 
qui nous intéressaient. En outre, toutes lea en-
treprises échantillonnées on fait tous las ans 
l'objet d'une enqute afin d'assurer l'exactitude 
des rapports mensuels et d'êtablir des estimations 
pour les enqutes a "declaration pitre ou tar-
dive". Les résultats ont ensuite servi a la mise 
jour des estimations mensuelles. On a apporté 

un autre ajustement aux estimations en fonction 
des entreprises qui ont cease toute activitC ou 
qui ne répondaient plus aux definitions de l'en-
qute. Cet ajustement consistait 	utiliser une 
formule de compensation visant toutes las entrepri-
sea du mme genre dams l'univers. On a enf in pro-
cédd a un ajustement compensatoire en fonction des 
entreprises qul ont change d'activité au cours de 
1' annC e. 

Las donnCes obtenues au terme de ces divers 
ajustements ont souvent été considérées dans le 
passé comine des estimations "définitives". Cela 
n'est pas tout A fait exact, car toutes ces estima-
tions ont habituellement été révisées une autre 
fois après chaque recensement. Lea estimations 
postcensitaires traduisaient l'introduction dana 
lea ui! 	Is i 	slv! iu- 	!nc 	u -  c 	i 
semen, 

Old Sample 

The former sample (approximately 12,000 
firms) was randomly selected from the universe 
created by the 1961 Census (i.e., of Merchan-
dising and Services) stratified by province, 
by kind of business and by sales-size group. 
Estimates of total retail sales were produced 
from the sample results by employing the 
"link-relative method", i.e., each month, 
ratios were derived by linking the sales of 
the same firms within a cell with their sales 
in the corresponding month of the previous 
year and these, in turn, were applied to the 
base figure (the 1961 Census) to produce a 
current month estimate. 

To offset the effects of deterioration in 
the sample, an adjustment was made annually 
for births and/or deaths. New firms were 
identified through Nature of Business Reports 
collected by the Unemployment Insurance Com-
mission and were surveyed in order to obtain 
relevant information. In addition, all firms 
in the sample were surveyed annually to en-
sure the accuracy of the monthly reports and 
to derive estimates for "poor or late respon-
dents". The results of these enquiries were 
then used to update the monthly estimates. 
Another adjustment was made in the estimates 
to account for businesses which went out of 
operation or which were no longer in scope. 
This adjustment consisted of the application 
of a formula to compensate for all similar 
firms in the universe. A final adjustment 
was also made to compensate for firms which 
changed their kind of business during the 
year. 

I 
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ample 

tb the advent of the new survey, the 
s will no longer be employed as a 

urce" universe. The Revenue Canada (Taxa-
Lion) list, supplemented by chain and depart-
ment store lists and an area file list, com-
prise the new universe. A sample of approxi-
mately 16,000 independent firms, stratified 
by geographical regions(3) and by the Stan-
dard Industrial Classification code has been 
selected from this universe and surveyed in 
order to verify the kind of business of each 
firm. Estimates are then produced monthly, 
stratified by trade group and geographical 
region. 

The method used for the estimation of total 
retail sales is one in which each sampled 
unit's reported data is inflated to universe 
levels by multiplying the reported data of the 
sampled unit by the inverse of the probability 
of selection for the unit. For firms which do 
not respond on time(4) in a particular month, 
an estimate is imputed using a statistical 
technique which employs a number of components 
such as: cell averages, last month's sales, 
other trends, etc. Consequently each firm in 
the sample must have an individual estimate 
of sales. 

The results of the new survey will not be 
.nked (as was the old survey) to the census 
aults. Instead, the estimates derived in 
0 course of the survey will be compared with 
ilsus data in order to determine the cause 

of any differences which may be found to exist 
between the two levels. Based on these find-
ings, revisions will then be made to compen-
sate for any errors or discrepancies discov-
ered (such as in coding of firms to erroneous 
kinds of business codes, over-estimation in 
particular cells, etc.). 

Nouvel échantillon 

Dans Ia nouvelle enqute, le recensement ne ser-
vira plus de source pour le dressage de Ia liste 
des entreprises. La hate de Revenu Canada (Impôt) 
fut complétée par ha histe des Inagasins A succur-
sales ainsi que des grands magasins et une liste 
de fichier ardolaire. Un échantillon d'emviron 
16,000 entreprises indépendantes, stratifié par 
region(3) et selon le schétna de codage de ha Clas-
sification des activités économiques, a été prélevé 
sur cet univers et a fait itobjet  d'une enqute en 
vue de determiner le genre d'activité de chaque 
entreprise. Des estimations sont ensuite Ctablies 
tous lea mois et stratifiées selon he groupe de 
commerce et la region. 

La méthode d'estimation des ventes totales au 
detail consiste a gonfler les données déclarées 
par chaque unite échantihlonnée aux dimensions de 
l'univers en multiphiant hes donxiées de l'unité 
par l'inverse de la probabilité de choix de 
l'unité. Dans le cas des entreprises non décla-
rantes a temps(4) un mois donné, on procède a une 
imputation a l'aide d'une méthode statistique qui 
fait intervenir divers éléments comme les moyennes 
de cellule, lea ventes du dernier mois, d'autres 
tendances, etc. Ainsi, il doit y avoir une esti-
mation des ventes pour chaque entreprise échantil-
lonnée. 

Les résultats de Ia nouvelle enqute ne seront 
pas raccordés (comnie dans l'ancienne enqute) a 
ceux du recensement. Une étude comparative entre 
lea estimations obtenues dana le cadre de cette 
enqute ainsi que celles obtenues lors d'un recen-
sement sera effectuée afin de determiner la cause 
de tout écart entre les deux niveaux, ce qui nous 
permettra de rectifier les statistiques et de corn-
penser lea erreurs ou les divergences relevées 
(comme un classement erromé selon le genre de com-
merce, une surestimation dams des cellules parti-
culières, etc.). 

COMPONENTS OF THE NEW SAMPLE 

The universe used for the new survey is 
composed of two basic parts: a master file 
list (including chain and department store 
components) and an area file list. These 
components provide a more adequate represen-
tation of the retail trade universe than in 
the previous survey. 

The metropolitan areas of Montréal, Toron-
to, Winnipeg and Vancouver are census 
metropolitan areas as defined by the 1971 
Census. 
Late responses are included in revised es- 

rrd1tes.  

LEMENTS DU NOUVEL CHANTILLON 

L'univers de Ia nouvelle enqute comprend deux 
éléments fondamentaux: une liste de fichier prin-
cipal (y compris les éléments magasins a succur-
sales et grands magasins) et une liste de fichier 
ardolaire. Ces dléments représentent rnieux l'uni-
vers du commerce de detail que Ia base de l'enqute 
précédente. 

Les regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver correspon-
dent aux regions métropolitaines du recensement 
de 1971. 
Les declarations tardives sont toujours consi-
drr.es d.ns I.e cabal des s.stir 	ic,ns rvisCes. 



Fichier principal de l'engut 

Le fichier principal de i 
de vente au detail est fond6 sue tine srie dc pro-
fils tires de la fraction du fichier principal de 
Revenu Canada (Imp6t) se rapportant aux commerces 
de vente au detail et est stratifié par region et 
selon le schema de codage de Ia Classification des 
activités économiques. Cet élément du fichier est 
une liste de toutes les entreprises de yenta au 
detail qui ont un numéro T-4 (entreprises ayant des 
salaries a l'Cgard desquels des deductions sont 
faites aux fins de l'imp6t). Cette liste est nise 
a jour tous lea mois; ii s'agit de prendre en 
compte Ia creation de nouvelles entreprises, la 
disparition d'entreprises et dans le cas d'entre-
prises existantes, tous les changements de nom, 
d'adresse ou de genre de commerce. Ces mises 
jour s'appuienc sur des enqutes de Revenu Canada 
(Imp6t) et de Statistique Canada. Das qua l'on 
dispose do ces mises a jour, les entreprises qui 
cessent toute activité sont éliminées de l'échan-
tillon et un échantillon de creations eat prélevé 
sur les nouvelles entreprises, ce qui permet un 
ajustement mensuel en fonction des creations et 
des disparitions. 

The Survey Master File 

The survey master file is based on a series 
of profiles developed from the retail store 
portion of the Revenue Canada (Taxation) mas-
ter file and is stratified by geographical 
area and by Standard Industrial Classification 
code. This component is a list of all retail 
businesses having a T-4 number (i.e., having 
employees for whom payroll deductions are 
made). It is updated monthly for new firms 
coming into business, for firms going out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going out of busi-
ness are dropped from the sample and a sample 
of births is selected from among new firms 
which have gone into business, thus providing 
a monthly birth/death adjustment. 

Records on the survey master file are sam-
pled using a given probability of selection 
determined by geographical location, Standard 
Industrial Classification code and cell size. 
To create the original sample file, the com-
plete survey master file was sampled. Since 
that time, only the births have been sampled 
each month. 

Des enregistrements du fichier principal d 
l'enqute sont échantillonnés d'aprës une pro-
babilité donnée de selection ddterminée par l 
lieu d'exploitation, le schema de codage de in 
Classification des activitds économiques et in 
taille des cellules. Lors de la constitution 
du fichier de l'échantillon initial, la sélec-
tion a porte sur tout le fichier principal de 
l'enqute. Depuis bra, seules les creations 
ont fait l'objet d'un échantillonnage tous les 
mois. 

lément magasins a succursales et grands magasins 

La hate des niagasins a succursales et des 
grands magasins constitue un sous-ensemble de l'é-
lément fichier principal de l'enquke. Les eta-
bhissements commerciaux figurant sur cette liste 
sont ceux gui ont étd identifies (d'apras las do-
cuments de Statistique Canada) comma magasins 
succursales et grands inagasins et qui ont étd 
échantillonnés avec certitude (chaque entreprise 
fait partie de l'échantillon). Cet dlément, gui 
est mis a jour tous las mois d'apras las donnCes 
do Revenu Canada, fait également l'objet d'une mise 
a jour annuelle. Ces derniares mises a jour sont 
fondées principalement sur les declarations ob-
tenues dams he cadre de l'enqute annuelle sur les 
magasins A succursales et les grands magasins, 
ainsi que sur des renseignements pui.ss 	d*autre 

solff, 	 I  

et. 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file component. 
The businesses on this list are those which 
have been identified (from Statistics Canada 
sources) as chains or department stores and 
which have been sampled with certainty (i.e., 
each business is surveyed). This component, 
as well as being updated monthly using Revenue 
Canada information, is also updated annually. 
The annual updates are based primarily on 
returns obtained in the course of the Annual 
Chain and Department Store Survey, as well as 
on information derived from other sources such 
as trade magazines, etc. 
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File Component 

The purpose of the area file, essentially, 
L supplement the sample frame. This 

•dditional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); and 

to compensate for the time lag involved in 
obtaining birth/death adjustment through 
the survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and Northwest 
Territories. To create the area file portion 
of the sample frame, the selected areas were 
completely enumerated by field representatives 
and an area file composed of all businesses 
in the selected areas was created. This file 
was then matched against the survey master 
file to determine which firms were present on 
both files. For those firms which appeared 
on both files, the universe was represented 
by the sample of firms derived from the survey 
uaster file. All unmatched firms (on the area 
file) automatically became part of the sample 
file. Every month since the original enumera-
tion, one twelfth of the selected areas has 
een completely re-enumerated in order to lo-

cate any new firms which may have come into 
existence during the preceding year. These 
new firms are then matched against the entire 
survey master file. Similarly, all new busi-
nesses which have been added to the survey 
master file from the Revenue Canada (Taxation) 
updates are matched each month against the 
entire area file. Once it has been determined 
that firms are matches, they are removed from 
the area file and given a chance of selection 
on the survey master file. The remaining un-
matched firms on the area file are included 
in the sample. 

SEASONAL AND TRADING-DAY ADJUSTMENTS 

The sales data (for Canada by kind-of-
business grouping and total retail trade by 

vince) contained in Table A have been ad- 
I 	 •1('i'T1r 	ui 	oj:i1 	iid 	trHn- 

lément fichier géographigue 

Le but premier du fichier géographique est de 
completer la base de l'échantlflon. Cet élément 
supplémentaire permet: 

d'établir une estimation visant les entreprises 
qui ne figurent pas dans le fichier principal 
de 1'enqute (entreprises ne comptant aucun 
salarié pour lequel on procède a des deductions 
aux fins de l'imp6t); 

de compenser Ic "retard" d'obtention des ajuste-
ments en fomction des creations et des dispari-
tions au moyen du fichier principal de l'en-
qute. 

On a constltué le fichier géographique en 
choisissant un certain nombre de secteurs géogLa-
phiques au Canada (a l'aide de données de l'enqute 
sur Ia population active) de façon a couvrir tout 
le territoire canadien a l'exception du Yukon et 
des Territoires du Nord-Ouest. Les secteurs choi-
sis ont ensuite été entièrement ddnombrés par des 
représentants régionaux et on a ainsi obtenu un 
fichier géographique comprenant tous les établisse-
ments coimnerciaux de ces secteurs. On a compare 
cc fichier au fichier principal de l'enqute pour 
determiner quelles entreprises figuraient dams icc 
deux fichiers. Pour ce qui est de ces entreprises, 
l'univers a été représenté par l'échantillom d'en-
treprises prélevé sur le fichier principal de l'en-

qute. Toutes les entreprises sans pendant (dans 
le fichier aréolaire) ont été automatiquement in-
corporées au fichier de l'échantillon. Tous les 
mois depuis le premier dénotnbrement, un douzime 
des regions choisies a fait l'objet d'un autre dé-
nombrement complet visant a determiner quelies nou-
velles entreprises ont vu le jour au cours de l'an- 
née précédente. Ces nouvelles entrepriseS sont 
ensuite réappariées avec le fichier principal de 
l'enqute. Dc Ia mme façon toutes les nouvelles 
entreprises ajoutées au fichier principal de l'en-
quête au moyen de mises a jour tirées du fichier 
de Revenu Canada (Imp6t) sont réappariées chaque 
mois avec le fichier géographique. Les entreprises 
pour lesquelles on a trouvé un pendant au cours des 
deux processus de comparaison précédemment ddcrits 
sont radiées du fichier géographique et demeurent 
cur le fichier principal de l'enquate oti dies ont 
une probabilitC d'etre choisies Le reste des en-
treprises du fichier géographlque pour lesquelles 
on n'a pas trouvé un pendant sont d'office inclus 
dans l'échantillon. 

DESAISONNALISATION ET AJUSTEMENT EN FONCTION DES 
JOURS COMMERCIAIJX 

Les chiffres des ventes (par groupe de genre de 
commerce pour le Canada et ensemble du commerce de 
detail par province) présentés au tableau A ont été 
jusl(s en lene t ion dos tend ness so i so',nires 't 



method applied to this series is a computer-
ized ratio-to-moving average method. The 
standard computer program used is the United 
States Bureau of the Census, Method II, X-II 
version 

Seasonal adjustments removes the effect of 
repetitive intra-year variations resulting 
from normal differences in weather, holidays 
with invariable dates, or other events which 
repeat with the same timing. An additional 
adjustment is made for the retail trade series 
which contains variation caused by the dif-
ference in the number of working or trading-
days in each month or for holidays or other 
events with variable dates. These adjustments 
are made prior to the seasonal adjustment but 
are treated as part of the seasonal adjust-
ment. 

While seasonal adjustment allows a much 
better look at the underlying trend of a 
series, the adjusted series still contain 
irregular fluctuations. Small changes between 
months in the adjusted series may simply be 
erratic movements and, to obtain a clearer 
idea of the underlying trend, users should 
examine the adjusted series over a number of 
months. The MCD, or Months for Cyclical Dom-
inance, (see Table B) indicates the smallest 
span of months for which the average percent 
change without regard to sign in the trend 
cycle is greater than that in the irregular 
factor. For the smoothest series the MCD is 
one, for the most erratic series it is six. 
Applying a moving average of the period equal 
to the MCD tends to smooth irregular movements 
which may obscure the underlying trend. 

COMPARISON OF KIND OF BUSINESS GROUPINGS - 
OLD AND NEW SURVEYS 

The number of trade groups (each composed 
of one or more kinds of business) for which 
data will be published has been expanded by 
10. In some cases, a new trade group was 
created by splitting one of the old trade 
groups. In other instances, new trade groups 
were derived from the "all other stores" cate-
gory. The following chart provides a method 
for converting the "new" groups back to the 
"old" for anyone wishing to compare one series 
with the other.  

méthode de désaisonnalisation applique a cette 
série est une méthode informatique de rapport au 
moyennes mobiles. Le programme informatique norri-
use utilisé est la version X-II de Ia méthode II 
du United States Bureau of the Census. 

La dCsaisonnalisation supprime lea effets des 
variations répétitives qul se produisent dans i'an-
née et sont irnputables a l'évolution normale du 
climat, aux congés fixes, ou a d'autres événexnents 
qul se réptent a des intervalles réguliers. Ii 
est nécessaire d'apporter un ajustement supplémen-
taire a la série de commerce de detail contenant 
des variations imputables a la difference entre le 
nombre de jours de travail ou de jours ouvrables 
dams chaque mois, ou a des congés ou autres événe-
ments sans date fixe. Ces ajustements sont faits 
avant Ia désaisonnalisation proprement dite, mais 
on les considare connie partie intégrante de cette 
derniare. 

Bien que Ia désaisonnalisation permette de 
mettre bien mieux en evidence Ia tendance fondamen-
tale 	série, les series désaisonnalisées n'en 
contiennent pas moms des fluctuations irrégu-
hares. De legares variations d'un mois A l'autre 
dans les series désaisonnalisées peuvent être de 
simples mouvements irréguliers, et pour avoir une 
meilleure idCe de ha tendance fondamentale, les 
utihisateurs doivent examiner les series désaison-
nahisées d'un certain nombre de mois. Le MDC, ou 
mois a dominance cychique, (voir tableau B) donn 
le plus petit nombre de mois pour lesquels he talL: 

de variation moyen compte non tenu du signe de l 
tendance générale, est supérieur a celui du facti:i 
irrégulier. Dans le cas de ha série ha plus hiss, 
possible, le MDC est égah a un, dans celui de Ia 
série Ia plus irreguliare, 11 eat égal a six. 
L'application d'une moyenne mobile dont la période 
est égahe au MDC tend a hisser les mouvements irré-
guliers pouvant dissimuler ha tendance fondamen-
tale. 

COMPARAISON DES GROUPES DE GENRE DE COMMERCE - 
ENQUTES ANCIENNES ET NOUVELLES 

Le nombre de groupes commerciaux (chacun compose 
d'un ou de plusieurs genres de commerce) sur les-
quels des données paraltront a été porte a 10. 
Dans certains cas, on a crêé un nouveau groupe en 
divisant un des anciens groupes. Dans d'autres 
cas, de nouveaux groupes commerciaux ont etC tires 
de ha catégorie "Tous lea autres magasins". Le 
graphique suivant présente une méthode qui per-
mettra a quiconque desire comparer les series de 
passer des nouveaux groupes aux anciens. 

I 
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The following trade groups comprise the 
	

Les groupes comnierciaux suivants comportent les 
-me kinds of husj ness in both the new and old 	mPrnes Renres do commerce dans l'ancicnne et Ia 

General merchandise stores 
General stores 
Variety stores 
Motor vechical dealers 
Men's clothing stores 
Women's clothing stores 
Family clothing stores 
Hardware stores 
Jewellery stores. 

The following trade groups, for which data 
will be published in the new survey, were 
previously represented in the "all other 
stores" group of the old survey: 

Used car dealers 
Automotive parts and accessories stores 
Book and stationery stores 
Florists 
Sporting goods and accessories stores 
Personal accessories stores. 

Magasins de marchandlscs dlverses 
Magasins généraux 
Bazars 
Concessionnaires d 'automobiles 
Magasins de vtements pour hommes 
Magasins de vtements pour dames 
Magasins de vtements pour la famille 
Quincailleries 
Bijouteries. 

Les groupes commerciaux suivants, pour lesquels 
on publie des données dans Ia nouvelle enqute, 
faisaient partie dams le cadre de l'ancienne en-
quite du groupe "Tous les autres magasins": 

Vendeurs d'automobiles d'occasion 
Magasins de pieces et d'accessoires d'automobiles 
Librairies-papeterles 
Fleuristes 
Magasins d'articles de sport et accessoires 
Magasins d'accessoires personnels. 

The following trade groups represent a 
finer breakdown of trade groups which were 
employed in the old survey: 

New trade group Old trade group 

Combination stores 
Grocery, confec- Grocery and combina- 

tionery and sun- tion stores 
dries stores(5) 

All other food All other food stores 
stores(5) 

Service stations Service stations and 
Garages garages 
Specialty shoe 

stores Shoe stores 
Family shoe stores 

Household furni- 
ture stores 

(5) The new trade group 'grocery, confection- 
ery and sundries stores" includes not only 
"grocery stores" (part of "grocery and 
combination stores" in the old survey) but 
also the 1966 Census category, "grocery, 
confectionery and sundries stores". The 
latter kind of business includes the so-
called "jug-milk stores" and "convenience 
stores" as well as a number of stores 
which were previously classified either 

"grocery stores" or "confectionery 
res". (In the old survey, "confection- 
stores" were published in the "all 
er food stores" group.)  

Les groupes cominerciaux suivants constituent 
une ventilation plus fine des groupes utilisés dans 
1' ancienne enqute: 

Nouveau groupe de 	Ancien groupe de 
commerce 	commerce 

Epiceries-boucheries 
Epiceries, confiseries 	1piceries et épiceries- 
et magasins d'arti- 	boucherie 
des divers(5) 

Tous autres inagasins 	Tous autres magasins 
d'alimentation(S) 	d' alimentation 

Stations-service 	Stations-service et 
Garages 	garages 
Magasins de chaussu- 

res spéciales 
Magasins de chaussures 

Magasins de chaussu- 
res pour Ia fainille 

Magas ins d ' ameublement 
ménager 

(5) Le nouveau groupe commercial "épiceries, con-
fiseries et magasins d'articles divers" corn-
prend non seulement les "épiceries" (dans 
l'ancienne enqute, un êlérnent de "épiceries 
et épiceries-boucheries"), inais aussi la caté-
gone du recensernent de 1966 "épiceries, con-
fiseries et magasins d'articles divers". Ce 
dernier genre de commerce comprend les "comp-
toirs de lait en cruche" et les magasins d'ar- 
tides d'usage courant ainsi qu'un certain 
nombre de magasins qui étaient auparavant clas-
sés dans la catégorie des "épiceries" ou dans 
celle des "confiseries". (Dans l'ancienne en-
qute, les "confiseries" faisaient partie du 
groupe "tous autres magasins d'alimentation".) 
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New trade group 

Household appli-
ance stores(6) 

Furniture, tele-
vision, radio and 
appliances 
stores 

Pharmacies, patent 
medicine and 
cosmetics 
stores(7). 

Old trade group 	Nouveau groupe de 	Ancien groupe de 
commerce 	commerce 

Magasins dappareils 	Magasins de meubles, d& 
Furniture, television, 	- menagers(6) 	téléviseurs, de radio 

radio and appliances 	Magasins de meubles, 	et d'appareils 
stores 	 de tdléviseurs, de 	ménagers 

radios et d'appa- 
reils ménagers 

Pharmacies, inagasins 
de médicaments 	Pharmacies Drug stores 	brevetés et de pro- 
duits de beaut6(7) 

In addition to the changes noted above, 
"fuel and fuel oil dealers" have been re-
classified to wholesale trade and consequently 
do not appear in the tabulations. 

The new trade group "Household appliance 
stores" includes the 1966 kind of business, 
"electrical supply stores", which was 
previously classified to the "all other 
stores" group. 

The new trade group "pharmacies, patent 
medicine and cosmetics stores" includes 
the 1966 kind of business, "patent medi-
cine, cosmetic and perfume stores and 
proprietory stores", which was previously 
classified to the "all other stores" 

Outre ces modifications, les 	de com- 
bustible et de mazout" ont été reclassés dans le 
commerce de gros et me figurent donc pas dans les 
totalisatiotis. 

Le nouveau groupe commercial "magasins 
d'appareils ménagers" comprend le genre 
de commerce de 1966 "magasins d'appareils 
électriques", qui était auparavant classé 
dans la catégorie "tous les autres maga-
sins". 
Le nouveau groupe commercial "pharmacies, maga-
sins de médicaments brevetés et de produits de 
beauté" englobe le genre de commerce utilisé 
en 1966 "inagasins de médicaments brevetés et 
spécialisés, de parfums et de produits de 
beauté", qui faisait auparavant partie du 

I 
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PREHMINARN FSTiMATt 

TABLE I. Relail Trade, Chain and Independeni Slort, hs k nd of 

Ness Ion iidland 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a suceursales 

Independent 

Magasins indcpcndanis 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 1979/1978 

Venies Variation Ventes Variation Ventes Variation 
No.  

S 'OO() ' $000 $ '000 

I x x x 17,484 + 24.5 

2 Grocery confectionery and sundries Stores x x x 13.233 + 	5.9 

3 x x x x 755* 

4 

Combination 	Stores 	(groceries 	and 	meai) 	.................... 

8.814 + 20.9 8.814 + 20.9 

5 General 	merchandise 	stores .......................... x x 6,566 + 	0.5 

6 

All 	other 	food 	stores 	.............. ...................... 

General 	stores 	..................................... 

........

Ii II + 22.7 7.789 + 	2.2 8.899 + 	4.4 

7 x x x x 3.053 + 	17.7 

8 

Variety 	stores ....................................... 

x x x x 24.038 - 	I 

9 

Motor vehicle dealers ............................ .... 

569 + 26.5 .569 + 	2i. 

10 x x x x 11.771 + 	s. 

II 

Service 	stations 	..................................... 

Garages 	........................................... - - 661 6.3 661 - 	6.3 

12 x x x x x x 

13 x x x x 462 + 28.0 

14 

Used car dealers .................................... 

1.168 + 33.4 273 + 	9.1 1,441 + 28.0 

15 

Women's clothing stores 	............................. 

Family 	clothing 	stores 	............................... 1.733 + 22.7 1.558 + 	12.7 3,291 + 	17.8 

16 

Department 	stores 	.................................... 

Specialty shoe stores x x x x 

17 

.. 

575 + 	21.3 146 ... 722 + 	3.6 

L8 Hardware 	stores 	......... 	........ 	.................. - 367 + 	6.3 367 + 	6.3 

19 

. 

-- - l,504 ... 1.504 

20 x x 268 - 	8.0 

21 

Automotive pails and accessories stores ................ 

Men's clothing stores ........................ ........ 

x x x x 1,875 + 	6.1 

22 Pharmacies, patent medicine and cosmetics stores x 4,836 + 	10.4 

23 

Family 	shoe 	stores 	.................................. 

x x x 86 . 	19.4 

24 

Household 	furniture 	stores ............................ 

-. - 346* ... 346 

25 

Household 	appliance stores ........................... 

Furniture. TV.. radio and appliance stores .............. 

x x x x 660 + 23.9 

26 

Book 	and stationery stores ................. ........... 

Sporting goods and accessories stores - 973 13.0 973 - 	I 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

x x x x 472 - 

28 

Personal accessories stores ............................ 

4,775 + 20.2 4.619 + 	4.1 9,394 + 	I 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 47.963 + 16.4 77.244 + 	2.4 125.208 + 	7.3 



x it 92.171 + 22.6 Epiceries 	Boucheries 	.............................. 

x x 72.007 + 5.0 2 

x x 3.2 12' ... Tous 	es 	autres 	magasins 	d'aliments ................... 3 

- - 41.901 + 18.5 4 

x x 37.563 + 2.9 5 

42.018 + 10.0 46.884 + 9.0 

Epiceries. 	conliseries 	et 	articles 	divers 	................... 

6 

it it 14.955 + 12.5 

Grands 	magasins ..................................... 

.. 

7 

x x 135.389 + 5.7 

Bazars 	.............................................. 

8 

3.233' ... 3.233' ... 9 

it x 60.938 + 8.1 

Magasins de 	marchandises diverses 	..................... 

10 

4.075 + 3.3 4.075 + 3.3 

Magasins 	gcniSraux 	................................... 

Garages 	.......................................... II 

it it it it 

Vendeurs 	d'automohiles d'occasion ...................... 

12 

it x 2.202 + 14.5 13 

1.411 + 11.0 6,538 + 20.9 14 

8.617 + 31.7 16,950 + 27.8 

Concessionnaires 	d'autoniohiles ......................... 

Stations-service ....................................... 

IS 

x x it x 

Magasins dc 	pieces et d'accessoircs d'auromohiles ......... 

Magasins de 	vélcmcnts 	pour 	hommes ................... 

16 

990 + 1.8 3.761 + 13.0 

Magasins 	de 	vitcn1cnts 	pour 	dames ..................... 

17 

1.601 + 9.8 1.601 + 9.8 

Magasins 	dc 	chaussures 	pour 	Ia 	farnille 	................. 

18 

7,328' ... 7.328' ... 

Magasins 	de 	chaussures 	spicialisees 	..................... 

19 

x x 1.292 - 9.4 20 

.. 

it x 8.920 + 16.1 Magasins de meubles, televiscurs. radios ci accessoires, 21 

x x 27.057 + 7.2 

Magasins 	de 	vtements 	pour 	Ia 	famifle .................. 

Pharmacies. mCdicaments breveids ci produits de beautC 22 

x x 870 -. 0.3 

Quincailleries 	......................................... 

Magasins 	de 	incuhics 	.................................. 

23 

1,315 + 18.9 1.315 + 18.9 24 

it it 2.920 + 13.8 

Magasins 	d'appareils 	menagers ........................ 

25 

3.904 + 0.3 3.904 + 0.3 

Librairies 	ci 	papeteries 	............................... 

Bijouterics .......................................... 

26 

it it 2.567 + 20.8 

Fleuristes 	.......................................... 

Magasins d'articles de sport ci d'accessoires 	............ 

27 

23.104 + 4.5 44.428 + 8.0 

Magasins 	d'accessoires 	personnels ...................... 

28 

411.562 + 8.3 654,311 + 11.1 

Tous 	es 	autres 	magasins 	............................. 

Eiiseu,ible 	des 	inagasns ............................. 29 

x 	x 

x 	x 

x 	 X 

	

41.901 	+ 18.5 

x 	x 

	

4,866 	+ 	1.1 

x 	x 

x 	x 

x 	 it 

	

5.127 
	

+ 23.9 

	

8.333 
	

+ 24.0 

2.771 
	

+ 17.5 

'I 
	

it 

x 	x 

x 	 it 

x 	x 

x 	x 

, + 12.1 

242.749 	+ 16.4 
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ESTIMATIONS PRELIMINAIRES 

IABLEAU I. Coiiiiiierce de detail. magasins a succursales et Inagasins independanis. suisani Ic genre de conlrnerce 

Terre-N eue 

January-June 	1979 	Janvier-Juin 

Chain stores Independent stores All storcs 

Magasins ii succursales Magasins indipendanis Ensemble des magasins 
Kind of business 

Sales Chan 
l979/l

ge
78 

Sales Change 
l979/l7S 

Sales 
- 

Change 
1979/1'78 

Genre de commerce 

Venics Variation Ventes Variation Ventes Variation 
No 

$ '000 $ '000 $ '000 



PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade. Chain and Independent Siorc. b Kind of I31Iin&\ 

Prince Edward kland 

Junc 	1979 	Juin 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indëpcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Vcntes Variation 
No.  

$ '000 % $ '000 $ '000 % 

I x x x x 4.200 + 	3.9 

2 Grocery confectionery and sundries stores 1.440 + 	9.0 1.440 + 	9.0 

3 All other food stores 388 15.2 388 - 	15.2 

4 4.390 + 	7.9 4,390 + 	7.9 

5 x x x 1.402 - 	8.5 

6 

Combination 	stores (groceries and 	meat) ................... 

-- 1.929 + 20.4 1.929 + 20.4 

7 524 + 	17.9 171 + 	11.1 695 + 	16.1 

8 -- - 9.079 + 27.3 9,079 + 

9 -- - x x x 

10 x x x x 3.067 + 	I.: 

IIGarages ........................... 	............... -- 435 •.. 435* 

12 x x x x 673 + 	4.6 

13 x x x x 176 + 24.7 

14 165 + 	6.8 267 - 	9.2 431 - 	3.7 

IS S S S S X X 

16 

Department 	stores ..................................... 

Specialty shoe stores S X S S 

17 

General 	merchandise 	stores ................................ 

General 	stores 	........................................... 

x x x x x x 

18 

Variety 	stores .......................................... 

Motor 	vehicle 	dealers ..................................... 

- 66 - 	5.5 66 - 	5.5 

19 

Used 	car 	dealers 	......................................... 

Women's 	clothing 	stores 	............................. 

Family clothing stores 	............................... 

- x x x x 

20 

Service 	stations 	.......................................... 

.......... 

S X S X S X 

21 

Automotive 	paris 	and 	accessories stores 	..................... 

Men's 	clothing 	stores 	..................................... 

Hardware stores .................................... 

Household Ilirniture stores ............................ 

-- - x x x x 

22 

Furniture. TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores a a x a 750 + 	8.7 

23 

Family 	shoe 	stores 	.................................. 

- - x a x x 

24 . - S x a x 

25 

Household appliance Stores ........................... 

a a a a 145* 

26 

Book and stationery stores ............................ 

Sporting goods and accessories stores .................. - 273* ... 273* 

27 

Florists 	............................................ 

Jeweilery 	stores ..................................... 

a x x a 96 

28 

Personal accessories stores ............................ 

a a a a 3,787 + 	I' 

29 

All 	other 	stores ..................................... 

All 	slures 	........................................ 10.116 + 12.1 24,434 + 12.6 34.550 + 	12.4 



x it 22.978 + 4.9 Epiceries 	Boucheries .............................. 

6.656 - 	6.1 6,656 - 6.1 2 

2.131 * ... 2.131 ... 

Epiccrics, 	conlserics ci 	articles 	divers 	.................. 

3 

- 21.281 + 6.7 4 

x x 7.489 + 0.9 

Tous 	Ics 	autres 	magasins d'aI,ments.................... 

5 

8,909 + 22.6 8.909 + 22.6 6 

794 + 	7.5 3.137 + 8.9 7 

41.800 + 23.6 41.800 + 23.6 

Magasins de 	marchandises diverses 	.................... 

8 

x it x it 9 

it it 15,822 + 9.8 

Grands 	magasins .................................... 

Vendeurs 	d'automobiles doccasion ..................... 

10 

2,021 ... 2.021 ... 

Magasins 	gènéraux 	.................................. 

Bazars 	............................................. 

Stations-service ...................................... 

II 

x it 2.936 + 9.5 

Conccssionnaircs dautomohiles ........................ 

12 

it it 713 + 7.3 13 

1.365 - 	4.9 2.062 -- 0.4 

Garages 	.... 	....................................... 

14 

it it x it 

Magasins de pièces ci d'accessoires d'automohiIe 	........ 

IS 

it it it it 

Magasins de vétcmcnts pour hommes .................. 

Magasins de 	vétements pour dames .................... 

16 

it it it x 

Magasins de vétemenis pour Ia famille ................. 

Magasins 	de 	chaussures 	spécialisées .................... 

17 

472 ... 472 ... 

Magasins de chaussures pour Ia 	famille 	................ 

18 

it x x it 

Quincaillerics 	....................................... 

19 

x x it x 20 

it x it it Magasins de mcuhles. téléviseurs, radios ci accessoires . . 21 

x it 4.220 + 16.7 Pharmacies. médicanicnts hrevecés ci proiJuits de beauté 22 

x x it x 

Magasins 	de 	mcuhks 	................................ 

Magasins 	dappareils 	ménagers ........................ 

23 

it it x x 24 

x it 709* ... 

Librairies 	ci 	papeleries ............................... 

25 

964 + 	12.6 964 + 12.6 

Fleurisics 	.......................................... 

Bijouteries .......................................... 

Magasins d'articics de sport ci daccessoires 	............ 26 

it x 463 - 0.1 27 

it it 16.184 4- 12.9 

Magasins d'accessoires 	personnels ...................... 

28 

118,735 + 12.4 167.680 + 11.6 

bus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	Inagasins ............................. 29 

x 	 x 

	

21.281 	+ 	6.7 

x 	 x 

	

2.344 	+ 9.4 

x 
	

S 

	

S 
	 x 

	

697 
	

+ 9.5 

x 	 x 

x 

S 

x 

	

S 	 it 

	

4i45 	+ 9.8 
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ESTIMATIONS PRELIMINAIREs 

I tBLEAU 2. Commerce de diaiI, magasins a succursales ci magasins indépendants, suis ant Ic genre de commerce 

IIe-du-Prince-Edouard 

January-June 	1979 	- Janvier-Jurn 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 -- 1979/1978 

Venics Variation Venies Variation Ventes Variation 
No 

$'OOO 	% $000 $'OOO 	% 
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PRELIMINARV ESTIMATES 

TABLE 3. Retail Trade. Chain and Independent Stores. by Kind of Busiouss 

Nova Scotia 

June 	1979 - Juin 

Kindof business 

Genre de commerce 

Chain stores 

Mag.isins a succursales 

Independent 

Magasins independants 

All 	stores 

Ensemble des magasins 
_______________________ 

Sales Change 

_______________________ 

Sates Change Sates 

_________________________ 

Change 
l979/l7K - 1979/1978 1979/1978 

Ventes Variation Vcntcs Vjriatton Ventes Variation 
No.  

$ '000 

I x x x x 47.808 + 20.3 

2 x x x x 8.649 + 	31.7 

3 

Combination 	stores (groceries and 	meal) 	.................... 

Grocery conOxtionery and sundries stores ................... 

x x x x 2,640' 

4 Department 	stores .................................. 17.200 + 	12.4 - 17.200 + 	12.4 

5 x x x x 7,241 + 	7.8 

6 3.744 + 	7.9 3,744 + 	7.9 

7 4,922 + 	15.4 814 + 28.9 5,736 + 	17.1 

8 Motor 	vhtcl 	dealers 	............................... - 51,750 + 	10.4 51,750 + 104 

9 Used 	ear 	dealers 	................................... -• - 1.357* ... 1.357' 

10 

All 	other 	food 	stores 	.................................... 

688 

. 

-- 	13.2 17.227 + 	10.0 17.915 + 	8.9 

II 

General 	merchandise 	stores .............................. 

Garages 	.......................................... - x x x x 

12 

General 	stores 	................................................ 

Variety 	stores 	....................................... 

Service 	stations 	..................................... 

Automotive parts and accessories stores 

........ 

x x x 5.820 + 20.1 

13 759 1.9 1.969 - 	1.4 2.728 - 	1.5 

14 

.... 

.... 

2.265 + 	14.7 1,465 + 20.5 3.730 + 	17.0 

15 

Women's 	clothing 	stores 	............................. 

473' 2.494 + 	7.4 2.967' + 	16.5 

16 

Men's 	clothing 	stores 	................................. 

Family 	clothing 	stores 	................................ 

x x x X 

17 1.144 + 	14.0 64 + 	15.8 1.207 + 	14.1 

IS - 2.740 + 26.9 2.740 + 26.9 

19 

Family 	shoe 	stores 	................................... 

Household 	furniture 	stores ........................... x x x 910 -- 	10.5 

20 Household 	appliance 	stores 	.......................... S x x x 489 - 	9.1 

21 

Specialty 	shoe 	stores ........................................ 

Furniture. 	TV., 	radio and 	appliance 	stores ............. S x x x 2,654 + 	3.2 

22 Pharmacies, patent medicine and cosmetics stores 1.826 + 	ll.(t 5.869 + 	5.6 7,696 + 	6.9 

23 

Hardware 	stores 	........................................ 

132 + 	5.0 1.727 - 	8.8 1,860 - 	7.9 

24 Florists 	........................................... 

...... 

..... 

x x x x 556 + 22.9 

25 

...... 

1.029 + 	18.5 303 + 	13.2 1.332 + 	17.2 

26 

Book 	and 	stationery 	stores ............................... 

- 1.975 + 25.6 1.975 + 	25.t 

27 

Jewellery 	stores 	....................................... 

...... 

440' 1.002 8.3 1,443' + 	3.4 

28 

Sporting goods and accessories stores ......................

Personal accessories stores ..............................

All other stores x x 27.483 + 3(> 

29 All 	slores 	........................................ 88.623 + 17.9 142,654 + 14.3 231.277 + 15.6 



x 

x 

x 

84.897 

x 

x 

x 

+ 11.9 

x 
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ESTIMAIIONS PRELIMINAIRES 

I &BLI'AU 3. ('ominerce de deiail, magasins a succursales ci magasins indépendants. suisani Ic genre de commerce 

Nous elle-Ecosse 

January-June 	1979 	Janvicr-Jutn 

Chain stores Independent stores All stores 

Magasins a succursaks Magasins indpendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Saks Change Genre dc commerce 
- 1979/1978 l979/l78 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OO() $'OOO $'OOO 

x x 250.398 + 	21.0 Epiceries 	- 	Boucherics 	.............................. 

x x 48.450* ... 2 

x x 12.287 ... 3 

84,897 + 11.9 

Epiceries, 	conliseries 	et 	articles 	divers 	.................. 

Tous 	ks 	atitres 	magasins d 'aliments .................... 

4 

x x 40,691 + 4.4 

Grands 	magasins .................................... 

5 

17.557 - 9.0 17.557 - 9.0 Magasins 	genéraux 	.................................. 6 

3,915 + 21.9 26.761 + 12.8 

Magasins de 	marchandises divcrses 	.................... 

7 

270.370 + 16.6 270.370 + 16.6 

Bazars 	............................................. 

8 

6,963 - 19.1 6.963 - 19.1 

Concessionnaires dautomohile 	........................ 

9 

91.846 + 14.1 95.973 + 11.8 Stations-service ...................................... 10 

x x x x Garages 	........................................... II 

x x 22.294 + 16.1 12 

9,612 4.2 13.137 3.8 13 

7,923 + 11.2 18.731 + 12.9 Magasins 	de 	vétemen!s 	pour dames .................... 14 

2,507 + 6.6 14,338* + 11.5 Magasins 	de 	vétcnlcnis 	pour 	Ia 	famille ................. 15 

x x x x 16 

286 + 16.0 5.562 + 5.5 17 

11,456 + 23.1 11.456 + 23.1 18 

x 6.985 + 2.5 

Venijeurs d'automohiles d occasion ..................... 

Quincailleries 	....................................... 

19 

x x 3.210 + 19.3 

Magasins 	Je 	meubles 	................................ 

20 

x x 13.631 + 4.1 

Magasins de pieces ci d'accessoires d auioiiiohiles ........ 

Magasins de vitcmenis pour hommes .................. 

Magasins de meublcs. ukviscurs, radios et accessoires 21 

32.195 + 7.5 42.244 + 9.6 Pharmacies. mdicamcnts brevetés et produits dc beauté 22 

10,317 - 2.2 11,115 - 2.0 

Magasins 	de 	chaussures 	spécialisécs .................... 

Magasins de chaussures pour Ia 	I'amillc 	................ 

23 

x x 3.038 + 19.2 24 

1,396 + 9.2 6.988 + 28.9 

Magasins 	dappareils 	ménagers ........................ 

25 

10.803 ... 10.803* ... 

Librairics 	ci 	papeicrics ............................... 

26 

4.919 + 4.9 6.868 + 8.1 

Fleuristes 	.......................................... 

Bijouteries .......................................... 

27 

x 129.536 + 23.1 

Magasins d'articles de sport Ct d'acccssoircs 	............ 

Magasins 	d 'acccssoircs 	personncls ...................... 

28 

737.067 + 19.5 1,182.745 + 16.4 

ltws 	Ic 	,lu(rcs 	niagasins 	............................. 

Enseniblc 	des 	magasins ............................. 29 

22.847 
	

+ 11.3 

I 

	

x 	x 

	

3.524 
	

2.8 

	

10.808 
	

+ 14.1 

I.830 

	

5.277 
	

+ 5.0 

	

x 	x 

	

x 	x 

	

x 	x 

	

10,049 
	

+ 16.8 

	

798 
	

+ 0.7 

	

x 	x 

	

5,592 
	

+ 34.9 

I 	+17.0 

	

44S,78 	+ 11.4 



PRFLIMINAR' ESTIMATES 

'[ABLE 4. Retail Trade. Chain and Independent Stores, us Kind of Buines'. 

Nevi Brurn.sick 

June 	1979 	Juin 

Kind of business 

Genre dc commerce 

Chain scores 

Magasins a suceursales 

Independent 

Magasins indipcndants 

All stores 

Ensemble des magasins 

Sales ('hange Sales Change Sales Change 
1979/1978 - 1979/1978 - 1979/1978 

Vents Variation Venies Variation Ventes Variation 
No.  

S '(100 S '000 $ '000 

I x x x x 32.282 + 	14.3 

2 x x x x 9.020 + 	14.0 

3 x x x 2.425 + 	24.1 

4 l)epartrncnt 	stores 	.................................... 14.480 + 	14.8 14.480 + 	14.8 

5 General merchandise stores ........................... x x x x 3.681 + 	10.6 

6 x X X 5.641 + 	7.3 

7 

Combination 	stores (groceries 	and 	meat) 	.................... 

General 	stores ...................................... 

4,196 + 	12.8 1.065 + 25.5 5.261 + 	15.2 

8 

Grocery conhiciioncry and 	sundries 	stores .................... 

x x x x 46.804 + 	13 

9 - - x X X 

10 I 72* 10.227 + 	1.1 10.399* - 	1.1 

II 

Motor vehicle dealers ................................ 

- 922 + 	0.5 922 + 	0± 

12 

All 	other 	tod 	stores 	..................................... 

Garages 	........................................... 

x x 5.738 + 	18.4 

13 587 + 	3.9 1.256 + 	4.0 1,843 + 	3.9 

14 

Variety 	stores ....................................... 

1.940 + 23.4 660 + 26.7 2.600 + 24.2 

15 

Service 	stations 	..................................... 

1039* 1.334 + 	13.9 2.373* + 	31.9 

16 x X X X X 

17 

Women's clothing 	stores 	............................. 

x x x x 1,335 + 21.7 

18 

Family 	clothiiig 	stores 	............................... 

2,405 + 22.8 2.405 + 22.8 

19 

Used 	car dealers .................................... 

Family 	shoe 	stores 	.................................. 

Hardware stores .................................... 

x x x x 2.810 + 	8.5 

20 

Household furniture stores ............................ 

x x x x 458 

21 

Automotive parts and accessories stores ................

Men's 	clothing 	stores 	................................ 

Furniture. 	IV.. radio and appliance stores .............. x x x 461 + 	5.5 

22 Pharmacies, patent medicine and cosmetics stores x x x x 5.033 + 	11.1 

23 

Specialty 	shoe 	stores ................................. 

132* ... 433 + 	6.1 565 + 	12.3 

24 - 782 + 	19.6 782 + 	19.6 

25 

Household appliance stores ........................... 

779 + 	15.4 406 + 	24.1 1,185 + 	18.2 

26 

Book 	and 	stationery stores............................ 

Sporting goods and accessories scores - 3.2 l7 ... 3.217 

27 

Florists ............................................

Jewellery 	stores 	..................................... 

195 * ,,, 843 + 26.9 1.038* + 31 

28 

Personal 	accessories 	storcs ............................ 

0,370 + 	0.5 7,089 - 	2.4 7,459 + 	4. 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 70,743 + 	12.2 109,957 + 13.7 180,699 + 	13.1 



x 

x 

x 

70,793 

x 

x 

19,299 

x 

x 

'I 

+ 11.3 

x 

x 

+ 7.4 

x 

2.872 

9.322 

4.199 

x 

Ii 

x 

x 

x 

x 

765 

3,675 

'I 

+ 7.2 

+ 20.8 

x 

x 

x 

x 

x 

x 

+ 17.8 

.)75 	+ 10.4 

.936 	+ 11.4 

-9- 

ESTIMATIONS PRELIMINAIRFS 

l3LEAU 4. Commerce de detail. nlagains a succursales et uliagasirus uuidependanls. suivani Ic genre de coiiiuuierce 

Nou'i eau-Bruuss ick 

January-June 	1919 	Janvicr-J ui 1 

Chain stores Independent stores All 	stores 

Magasins a succursaics Magasins indëpcndants Ensemble des magasins 
Kind ol business 

Gcnre de commerce Sales ('hange Sales Change Sales Change 
- 1979/1978 - 1979/1978 1979/1978 

Vcntcs Variation Ventes Variation Ventes Variation 
No 

$ '000 	% $ '000 $ 'OO() 

x 169.247 + 	11.3 Epiceries 	- 	Boucheries .............................. 

x x 45.601 + 	11.6 2 

x x 11.709 + 24.9 3 

- 70.793 + 	11.3 4 

x x 22.783 + 	10.4 5 

x x 26.715 - 	1.3 

Epiccries. 	conliseries 	ci 	articles 	divers 	................... 

lous 	les 	autres 	magasins 	d'aliments ..................... 

6 

4.955 + 22.5 24,254 + 	10.2 

Grands 	magasins ..................................... 

Magasins de 	marchandises diverses 	..................... 

7 

x x 245.244 ± 26.2 

Magasins 	gcncraux 	................................... 

Bazars 	.............................................. 

8 

x x x 9 

53.189 + 	7.3 54,393* + 	4.5 

Vendeurs d'automohjles d'occasion ...................... 

10 

4.686 + 	4.5 4,686 + 	4.5 Garages 	........................... 	............... II 

x x 23.987 + 24.4 12 

5.855 + 	4.4 8.728 + 	5.3 13 

3,222 + 	12.2 12.544 + 	18.4 

Concessionnaires 	d'automohiles ......................... 

14 

6.908 + 31.0 I I.l06 + 33.8 

Stations-service ....................................... 

Magasins 	de 	vCtcments 	pour 	Ia 	famille ................ 

x x x 

Magasins de pièces ci d'accessoircs d'automohiles ......... 

16 

.. 

x x 6.073 + 	13.9 

Magasins de 	vCiemcnis pour 	hommes ................... 

Magasins 	dc 	vitemcnts 	pour 	dames ..................... 

..IS 

17 

10,107 + 	7.0 10.107 + 	7.0 

Magasins 	de 	chaussures 	spccialisées ..................... 

18 

x x 17.084 + 	8.1 

Magasins 	de 	chaussures 	pour 	Ia 	famille 	................. 

19 

x x 2.284 ... 

Quincaillerics 	........................................ 

Magasins 	de 	mcuhles 	................................. 

20 

x x 2.758 + 20.9 Magasins de meubles. téléviseurs. radios ci accessoires 21 

x x 27.990 + 	7.8 Pharmacies. medicaments hreveiès ci produits de heaut 22 

2.751 ... 3.516 ... 23 

4.028 + 	7.0 4,028 + 	7.0 24 

1,797 + 24.8 5,473 + 20.0 

Magasins 	d'apparcils 	mnagers ......................... 

Bijouteries ........................................... 25 

13.195* ... I3.I95 ... 

Librairies 	ci 	papeicrics 	................................ 

Magasins d'articles de sport ci d'accessoires 	............. 26 

4.627 + 26.5 5,610 + 29.1 

Fleuristes 	........................................... 

27 

34.289 + 	2.4 83,364 + 	6.9 

Magasins 	d'acccssoires 	personnels ....................... 

28 

552.574 + 17.7 915,510 + 	15.1 

lotis 	ics 	autrcs 	magasins 	.............................. 

Ensemble 	des 	inagasins .............................. 29 



PKEIJMINARV ESTIMATES 

TABLE: S. Relail Trade. Chain and Independent Stores, b Kind of Bii',iiies'. 

Quebec 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

Chain 	tores 

Magasins a succursales 

Independent 

Magasins indpcndanls 

All stores 

Ensemble des magasins 

Salcs Change Sales Change Sales Change 
1979/1978 - 1979/1978 1979/1978 

Ventes Variation Ventes Vu nation Ventes Variation 
No.  

$ '000 cl s'000 c; s'000 176 

I x x x x 348.346 + 	8.4 

2 

Combination stores (groceries and meat) ............... 

x x x x 125,057 + 	11.9 

3 

Grocery confectionery and sundries stores ...............

All 	other 	Food 	stores 	................................ 1.835 + 	9.2 38.754 + 35.5 40.589 + 34.0 

4 124.944 + 	12.0 124.944 + 	12.0 

5 

Department 	stores ................................... 

16.184 + 	4.2 8,183 + 	12.9 24.367 + 	7.0 

6 X X X X 22.438 - 	1.7 

7 

General 	stores 	...................................... 

14.843 + 	8.4 8.236 + 	7.4 23.079 + 	8.1 

8 Motor 	vehicle 	dealers 	............. 	.................. .- 372,881 + 	18.9 372.881 + 	I 

9 Used car dealers .................................... - 8.605 ... 8.605 

tO 15,l06 - 	9.3 94.504* ... 109.610 + 2 

II Garages 	........................................... - - 43.896 + 	12.8 43,896 + 	12 

12 3.615 + 	12.5 41,135 + 	33.2 44.75(1 + 	31.3 

13 Men's 	clothing 	stores ................................ 4.227 - 	5.0 18,768 + 	16,0 22.995 + 	11.4 

14 Women's clothing 	stores 	............................. 13.832 + 	9.0 17,586 + 	17.0 31.418 + 	13.3 

IS Family 	clothing 	stores 	............................... 11.503 + 	9.5 16,172 - 	3.7 27.676 + 	1.3 

16 I,616 ... 994 + 	15.7 2,611 20.0 

17 

General 	merchandise 	stores ........................... 

13.215 + 27.2 6,049 + 	7.3 19,264 + 20.2 

18 

Variety 	stores ....................................... 

Hardware 	stores 	.................................... x x x x 31,095 + 	1.1 

19 3.027* ... 31.990 4.1 35.0 16* - 	7.2 

20 

Service 	stations 	..................................... 

x x x x 6.170 + 	16.5 

21 

Automotive parts and accessories stores 	................ 

x x x 13.063 - 	11.9 

22 Pharmacies, patent medicine and cosmetics stores x x x x 34.821 + 	11.4 

23 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	.................................. 

Household 	furniture 	stores ............................ 

1.623 - 	16.4 3.731 - 	9.9 5.353 - 	12.0 

24 x x x 5.401 3.1 

25 

Household appliance stores ... ........................ 

Furniture. TV.. radio and appliance stores .............. 

2.961 + 	11.3 8.073 + 	17.1 11.034 + 	15.5 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories storcs .................. x x x x 33.365 + 	2 1  

27 

Florists 	............................................ 

Jewcllery 	stores 	..................................... 

2.990 . 	7.2 23,018 -- 	0.5 26.008 

28 

Personal 	accessories 	stores ............................ 

60.446 + 	8.5 97.790 + 	31.1 158.236 + 2 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 504.392 + 	6.9 1.247.696 + 16.7 1,752.08$ + 	13.7 



IS11MATIONS PREI,IMINAIRES 

I \I1Il \l 	C iinhior 't (It il .iI. IIo,Isins a succursales ci magasins indépendants, suivant Ic genre de coinnierce 

Quebec 

January-June 	19'9 - Janvier-Juin 

Chain stores 	lndepcndent stores 	 All stores 

Magasins a succursales Magasins indépendanis Ensemble des magasins 

Sales 	Change 
1979/I 978 

Venics 	Variation 

% 

x 

x x 

11.762 + 4.1 

680.189 + 14.9 

106.692 + 12.4 

x x 

74,312 + 5.4 

x x 1.902.894 

x x 658.299 

198.243 4- 	18.4 210.005 

680.189 

42,704 + 	19.8 149.396 

x x 102,591 

41.436 - 	5.0 115,749 

1.988.382 + 22.3 1,988382 

46265 ... 46.265 

516.129 ... 597,206* 

233.058 + 	18.4 233,058 

175,910* ... 195.018* 

92.044 + 24.4 112.538 

90.501 + 	13.2 162.920 

87.994 + 	6.2 144.734 

4.457 + 	1.6 15 . 772* 

29.163 + 	1.0 96.230 

x x 130.143 

188.655 + 24.6 205.788 

x x 34.576 

x x 77.731 

x x 208.582 

24.309 2.7 34.816 

'I x 35.934 

40.459 + 	14.0 55.959 

x x 140,774 

126.819 2.0 142,943 

500.816 + 27.4 835.089 

6355.344 + 19.6 9.313.579 

Kind of business 

Genre de commerce 

No 

+ 10.8 1 Epicerics 	Boucheries 

+ 	18.2 2 

4- 	17.5 3 

+ 	14.9 4 

+ 	14.5 5 

+ 	1.4 6 

+ 	1.4 Bazars 	........................................... 

+ 22.3 

Magasins de 	marchandises diverses 	..................... 

8 

9 

+ 25.8 

Epicerics. 	conhiseries ci 	articles 	divers 	................... 

10 

+ 	18.4 II 

12 

+ 	19.9 13 

+ 	10.3 

lous 	les 	autres 	magasins 	d'alimenis ..................... 

Grands 	magasins ..................................... 

Vendeurs d'automobiks d'occasion ...................... 

14 

+ 	7.4 

Magasins 	génraux 	................................... 

Stations-service ...................................... 

IS 

15.9 

Concessionnaires 	dautomohiles ......................... 

Magasins de 	vtements 	pour 	hommes ................... 

16 

+ 	16.9 

Magasins de 	vãtemenls 	pour dames ..................... 

17 

+ 	5.8 

Garages 	............................................ 

Magasins de piôces et d'aceessoires dautomohilcs ......... 

Magasins 	de 	chaussures 	spëctalisees 	..................... 

Quincailleries 	................ 	..... 	................ PR 

+ 	21.6 19 

+ 	17.0 

Magasins 	de 	vtements 	pour 	Ia 	l'amille .................. 

20 

+ 	11.4 Magasins de meubles, tcléviscurs. radios ci accessoires ... 21 

.. 

+ 	14.7 

Magasins 	de 	chaussures 	pour 	a 	IiniiIle 	................. 

Magasins 	dc 	meubles 	................................. 

Magasins 	d'appareils 	rnônagcrs ........................ 

Pharmacies, médicaments brevets ci produits de beauté 22 

- 	1.4 23 

+ 	4.8 

Librairies 	ci 	papcterics 	............................... 

24 

+ 	13.3 Bijouteries .......................................... 25 

+ 	10.0 

Fleuristes 	.......................................... 

26 

- 	2.6 27 

+ 20.4 

Magasins d'ariicics de 	sport ci 	dacccssoires 	............ 

Magasins daccessoires 	personnels ---------------------- 

28 

+ 16.4 

lous 	les 	autres 	magasins 	............................. 

I'nseunblc 	des 	magasins ............................. 29 

	

19.108 
	

+ 11.0 

	

20,494 
	

+ 3.1 

	

72 .4 19 
	

+ 6.9 

	

56.740 
	

+ 9,4 

I I.315 

	

67.068 
	

+ 25.5 

x 	 x 

	

17,133 
	

3.9 

x 	 x 

x 	 x 

x 	 x 

	

10.507 
	

+ 	1.7 

x 	 x 

	

15,499 
	

+ 11.7 

x 

	

23 	- 6.6 

	

'473 
	

+ 11.2 

	

2,758,235 
	

+ 9.6 

Sales Change Sales ('hange 
- 1979/197K - 1979/1978 

Ventes Variation Venics Variation 

$000 	% $'OOO 	% 
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PRFI.IMINARV ESTI\IA1 I ' 

'[ABLE 6. Retail Trade. Chain and Independent Stni&'. hs kind ul Hi I ii 

Metropolitan Montreal 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Venies Variation Ventes Variation Ven tes Variation 
No.  

$'OOO S00() S'OOO 

I ('ombination stores (groceries and meat) x x x x 176,475 + 	10.8 

2 Grocery confectionery and sundries stores.,., x x x x 45,591 + 	12.7 

3 1.064 + 	2.2 20.837 + 24.8 21.901 + 23.5 

4 

All 	other 	l ood 	stores 	................................ 

76.366 + 	13.3 76.366 + 	13.3 

5 x x 6.452 - 	 9.3 

6 General stores ...................................... - 409 3.0 409 - 	 3.0 

7 5.436 + 	12.8 2.897 + 	7,8 8.332 + 	11.0 

8 Motor vehicle dealers ................................ - 62.635 + 	17.1 62.635 + 	I 

9 -- 3.253 + 	28.1 3 

10 11.200 6.2 42.204 ... 53.4 

II Garages ........................................... 6.5 7 5 + 	3.9 ~ 

12 x x x 14.902 + 	12.7 

13 2.805 - 	11.3 6.527 + 	1.0 9.332 - 	 2.9 

14 

lkpartment 	stores ................................... 

Men's 	clothing 	stores 	................................ 

7.275 + 	4.5 6.885 4.1 14.16(1 + 	0.1 

IS 7.152 + 	21.1 5.025 - 	 0.4 12,177 + 	11.1 

16 l,290 593 ...  1 .883 - 	15.0 

17 

General merchandise stores ........................... 

Variety 	stores ....................................... 

7.257 + 23.9 2.583 + 	9.2 9.840 + 	19.7 

18 x X X X 16.022 + 	1.9 

19 

Used 	car dealers .................................... 

Household Furniture stores ............................ x X X 14.429 - 	 9.8 

20 

Service 	stations 	..................................... 

Family clothing 	stores 	............................... 

x x x x 3,480 

21 

Automotive parts and accessories stores ................ 

Women's clothing 	stores 	............................. 

Hardware 	stores 	.................................... 

Furniture. TV.. radio and appliance stores X X X 5.250 - 	19.8 

22 Pharmacies, patent medicine and cosmetics stores x x x x 18,787 + 	12.3 

23 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	.................................. 

987 15.2 1.977 - 	 10.3 2.964 - 	12.0 

24 x x x 2.416 - 	 3.8 

25 

Household appliance stores ........................... 

2.252 + 	12.1 3,188 5.1 5.441 + 	1.2 

26 

Book and stationery stores............................ 

Jewellery 	stores 	..................................... 

X S S 5 12.176 + 

27 

Florists ............................................ 

Sporting goods and accessories stores .................. 

2.254 - 	 8.5 10,838 7.5 13,092 - 

28 

Personal 	accessories 	stores ............................ 

41.122 + 	12.3 48.978' ,.. 90.100' + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 297.553 + 	6.3 510.291 + 18.8 807.844 + 	11.9 

I 
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I '-.FIMATK)NS PRIIJrsIINAIRES 

ii. iii..i,iiis i .uccursales e iiiagasin' independants, sunani le genre de commerce 

tone métropolilaine (IC Montreal 

Jan ua r -Jo ic 	19 1 9 	It it vie r-Ju in 

Chain stores 	Independent stores 	 All stores 

Maiasins A succursales Magasins indépendans Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1979/1978 1979/1978 - 1979/1978 

Ventes Variation Venies Variation Ventes Variation 
No 

$ '000 % S '000 % $'OOO % 

963.475 + 	9.7 Epiceries 	Boucheries .............................. 

x x x x 263.161 + 	18.3 2 

7.174 3.3 112,255 + 	3.3 119.429 + 	2.8 Tous 	les 	autres 	magasins 	d'alimcnts ................... 3 

419.312 + 	16.8 - 419.312 + 	16.8 4 

x x x x 34.990 -- 	8.8 5 

- 2.282 + 	7.6 2.282 + 	7.6 6 

26.970 + 	7.0 14.559 -- 	15.8 41.530 - 	2.2 7 

866,598 + 	22.1 866.598 + 22.1 8 

17,247 + 	13.4 17.247 + 	13.4 

Epiceries, 	conhiseries ci 	articles 	divers 	.................. 

9 

231,991 ... 290,698* + 28.7 

Grands 	magasins .................................... 

10 

- - 34.234 + 	19.6 34.234 + 	19.6 

Magasins de 	marchandises diverses 	.................... 

Magasins 	ganaraux 	.................................. 

Garages 	.................................... 	. 	..... ii 

x x x x 69.249 + 24.2 

Bazars 	............................................. 

Concessionnaires 	d'auiomohiles ........................ 

12 

14.082 - 	0.8 32.464 + 	6.0 46.546 + 	3.8 

Vendeurs d'automohilcs d'occasion .....................

Stations-service ...................................... 

13 

38.227 + 	2.1 34,516 4.0 72.743 - 	0.8 

Magasins de piccs ci d'accessoires d'automohiles ........ 

14 

33.665 + 	17.9 25.108 + 	9.4 58.773 + 	14.1 

Magasins de vétements pour hommes .................. 

Magasins de vétements pour dames .................... 

15 

9.645 16.9 2.725 ... I2.370 7.7 

Magasins de vélemenis pour Ia 	famillc ................. 

Magasins 	de 	chaussures 	specialisees .................... .16 

. 

37.155 + 	21.8 13.527 + 	4.1 50.682 + 	16.5 17 

x x x 68.681 + 	2.9 18 

x x x x 84.132 + 	9.9 19 

x x x x 19.742 + 33.5 

Magasins de chaussures pour 	a 	famille 	................ 

Quincailleries 	....................................... 

20 

x x x x 36.693 + 	18.1 

Magasins 	de 	meubles 	................................ 

Magasins d'appareils 	managers ........................ 

Magasins de meubles. teléviseurs, radios ci accessoires. . 21 

x x x x 113.474 + 	5.6 Pharmacies, rnódicamcnis hrcvetés ci produics de heauté 22 

6.896 + 	0.6 12.595 - 	8.4 19.492 - 	5.4 Librairics 	et 	papeteries ............................... 23 

x x x 15.649 + 	4.9 24 

11.822 + 	11.9 17.845 + 	2.0 29.667 + 	5.7 25 

x x x 51.211 -. 6.1 

Bijouteries .......................................... 

26 

2 .242 5.1 60,583 - 	14.3 72.824 -. 12.8 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires 	............ 

27 

I + 	13.7 239.456 + 35.7 468.256 + 24.0 

Magasins 	d'accessoires personncls ...................... 

28 

1.621.556 + 	8.4 2.721.585 + 18.7 4.343.141 + 14.7 

Tous 	Ics 	autrcs 	magasins ............................. 

Ensehlc 	des 	Inagasills ............................. ni 29 



- 14 

PRELIMINARY ESTIMATES 

lAW .E 7. Retail Trade. Chain and Independent Stores. bY Kind of Bi I 11(5' 

Ontario 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

Chain storcs 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Chan 
t979/I

ge
78 

Sales Change Sales Change 
- - 197911978 1979/1978 

Ventes Variation Ventes Variation Vcntes Variation 
No.  

$ 'DUo $'OOO S '000 

I 420.2 18 + 	10.5 105.987 + 	53 526.205 + 	9.4 

2 32.366 + 	17.3 63.131 + 	14.8 95.498 + 	15.7 

3 

Grocery contectionery and 	sundries stores ................. 

All 	other 	food 	stores 	.................. 	............. 6.667 + 21.6 41.351 + 	1.7 48.017 + 	4.0 

4 Department 	stores 	.................................. + 	10.3 - 245.530 + 	10.3 

5 31.131 7.1 7.861 + 	27.1 38.992 - 	1.8 

6 

Combination 	stores (groceries 	and 	meat) 	............... 

x x x x 17.895 + 	6.6 

7 Variety 	stores ...................................... + 	14.2 5,207 + 	0.8 26.825 + 	11.4 

8 

General 	merchandise 	stores ............................ 

24.5.530 

. 518,623 + 	6.7 518.623 + 

9 Used 	car 	dealers 	............................ 	....... - 13,014 + 	15.3 13.014 + 	I 

10 

Motor 	vehicle 	dealers .................................... 

Service 	stations 	.................................... 

.... 

+ 	12.9 125,218 + 	11.0 170.219 + 	I 

II 

General 	stores 	.......................................... 

Garages 	.......................................... -• 30.314 4.4 30,314 

12 6.793 - 	6.1 66,575 + 	11.1 73.368 + 	9.2 

13 

..........

..... 

12.844 + 	3,7 21.173 + 	34.1) 34,017 + 20.7 

14 

Automotive 	parts 	and 	accessories 	stores 	.................. 

.21.61. 8 

25.640 + 	15.7 23.113 + 	19.2 48,754 + 	17.3 

IS 

Mcn's 	clothing 	stores 	................................ 

Women's clothing 	storcs 	............................. 

.45..001 

15 518 + 28.3 13.163 + 	5.7 28.680 + 	16.8 

16 

Family 	clothing 	stores 	............................... 

l.265 ... .730 + 27.6 2.995 + 	31.8 

17 Family 	shoe 	stores 	.................................. 14.491 + 20.0 6.919 - 	6.7 21.410 + 	9.8 

18 Hardware 	stores 	..................... 	.............. .x a a a 20.089 + 	4.2 

19 8.210 + 	1.2 29,869 + 20.9 38,079 + 	16.1 

2(1 x x x x 9.365 + 	8.6 

21 2.650 + 	13.5 7.889 + 	8.4 10.538 + 	9.7 

22 Pharmacies, patent medicine and cosmetics stores 19.330 + 	0.1 57.340 + 	7.2 76,670 + 	5.3 

23 

Specialty 	shoe 	stores ................................. 

6.325 + 	10.2 5.394 + 	21.3 11.720 + 	15.0 

24 

Household 	furniture 	stores ............................ 

8l8 ,.. 9.892 + 	4.0 10,710 + 	7.1 

25 

Household appliance stores ...........................

Furniture. TV.. radio and appliance stores .............. 

8.641 + 	5.0 11.489 + 	9.3 20.130) + 	7.4 

26 

Book 	and 	stationery 	stores ............................ 

Sporting goods and accessories stores .................. x a a a 31.240 + 	I 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

12.554 + 	6.5 21,649 + 	5.6 34.203 + 

28 

Personal 	accessories 	stores ............................ 

18 9 .129 + 23.2 133.766 + 	7.7 322.895 + 	I' 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 1.139.195 + 12.1 1,386.801 + 	8.3 2.525.996 + 	10.4) 
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ESTIMATR)NSPRELIMINAIRES  

RI.EAIJ 7. Commerce de detail, Inagalin 	a %ticcursales ci Inaga%in 	independanis, sui'ani Ic genre de coiiinierce 

Ontario 

January-June 	- 	1979 	-- Janvier-Juin 

Chain stores Independent stores All 	storcs 

Mgasins it succursales Magasins indèpendants Ensemble des magasins 
Kind of husiness 

Sales Change Sales Change Sales Change Genre de commerce 
1979/1978 - 1979/1978 - 1979/1978 

Ventes Variation Veuites Variation Ven tes Variation 
No 

S000 $'OOO S .000 

2.240.176 + 	10.9 544.787 + 	8.4 2,784.964 + 	10.4 Epiceries 	-- 	Boucheries ............................. 

165.867 + 	13.0 323.784 + 	6.7 489.650 + 	8.7 2 

35.214 + 	13.2 208.150 - 	0.8 243.364 + 	0.9 bus 	les 	autres 	magasins 	d'alimenis ................... 3 

1.258,829 + 	7.9 1.258.829 + 	7.9 4 

198.816 + 	0.5 37.747 + 	13.6 236.563 + 	2.4 5 

x x x x 80.117 + 	9.7 

Epiceries. 	conl'iseries 	ci 	articles 	divers 	.................... 

6 

104.293 + 	5.0 27.015 + 20.3 131.308 + 	7.8 

Grands 	magasins ...................................... 

Magtsins 	de 	marchandises 	diverses 	...................... 

7 

7.607.191 + 	12.5 2,607,191 + 	12.5 

Magasins 	gincratIs 	.................................... 

S 

62,053 

691,734 

+ 25.0 

+ 	9.4 

62.053 

928.017 

+ 25.0 

+ 	8.6 

Bazars 	............................................... 

Concession n aires 	d'automobiles .......................... 

Vendurs 	dautomohi1es 	d'occasion ....................... 9 

10 

... 

- 175.586 + 	6.4 175.586 4' 	6.4 Garages 	.......................................... II 

34.365 + 	0.2 282.137 + 	18.8 316.502 + 	16.5 12 

.. 

62.554 + 	3.0 87,856 + 	9.1 150.410 + 	6.5 

Stations-service ...................................... 

13 

124.595 + 	11.5 118.520 + 	17.3 243.115 + 	14.3 14 

76,067 ... 63.761 + 	3.0 139.828 + 	19.8 

Magasins de pièces ci d'accessoires d'automohilcs ......... 

vè IS 

6.770 + 27.7 8.908 + 	13.4 15.678 + 	19.2 pe 16 

72.540 + 	18.3 36.921 - 	5.7 109.460 + 	8.9 

x x x x 89.220 + 	7.8 

41.900 + 	1.5 151.309 + 	9.2 193.209 + 	7.5 

Quincailleries 	.......................................18 

x x x x 46.203 + 	6.9 20 

13.605 + 	8.3 40.075 - 	03 53.680 + 	1.6 

Magasins de 	vétcments pour 	hommcs ................... 

Magasins de meubles. tólôviseurs. radios ci accessoires 21 

113.534 + 	5.3 321.796 + 	17.0 435.330 + 	13.7 

Magasins 	de 	vètcmcnts 	pour dames ..................... 

Magasins 	de 	tements 	pour 	Ia 	lamille .................. 

Pharmacies. medicaments brcvcies ci produits de bcauté 22 

36.163 + 	14.9 28,426 + 	13.2 64,589 + 	14.1 

Magasins 	de 	chaussures 	scialisées ..................... 

Magasins de chaussures pour Ia 	famille 	................Ii 

23 

3.324 + 	16.4 57,785 + 	3.0 61.110 + 	3.6 

Magasins 	de 	meubles 	................................19 

24 

45,731 + 	11.5 53.335 + 	7.4 99.066 + 	9.3 

Magasins 	d'apparcils 	mënagers ........................ 

25 

x x x x 133.484 + 	9.5 

Librairtes 	ci 	papeterics 	............................... 

26 

1,615 ' 	

7,172 

+ 	9.1 110.492 1.2 172.107 + 	2.2 

Fleuristes 	.......................................... 

Bijouterics 	.......................................... 

27 

+ 	16.7 678,263 + 	1.9 1.535.435 + 	9.7 

Magasins 	d'articics de 	sport ci 	d'accessoires 	............ 

Magasins 	d'accessoires 	personnels ...................... 

28 

5,849.808 + 10.5 7.006.259 + 	9.6 12.856.067 + 10.0 

Tous 	les 	aures 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 



PRELIMINARY ESTIMATI 

TABLE: 8. Retail Trade. Chain and Independent Stort. I)\ kiiid 

Metropolitan Toronlo 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

('ham stores 

Magasins a succursalcs 

Independent 

Magasins independants 

All 	stores 

Ensemble des magasins 

Sales ('hange Sales Change Sales Change 
1979/1978 -. 197911978 1979/1978 

Ventes Variation Vcntes Vanation Ventes Variation 
No.  

$ '000 $ '000 % $ '000 

I Combination stores (groceries and 	meat) ............... 155.717 + 	10.3 20,833 - 1.9 176,550 + 	8.7 

2 Grocery confectionery and sundries stores .............. 9.053 + 	10.6 15.578 + 4.4 24.631 + 	6.6 

3 4.211 + 26.5 17,018 + 6.5 21.228 + 	10.0 

4 97.203 + 	10.4 97.203 + 	10.4 

5 11.774 7.0 3,113 - 3.2 14,887 - 	6.2 

6 General stores ...................................... 3 96 + 3.4 396 + 	3.4 

7 4.597 + 	11.3 768 + 30.6 5.365 + 	13.7 

8 - - 179.106 + 4.2 179,106 + 

9 

Motor vehicle dealers ................................ 

Used 	car dealers .................................... - - 1,749 + 5.2 1.749 + 

10 17.576 + 	15.7 31,396 - 5.6 48.972 + 

II 

Department 	stores ................................... 

Garages 	........................................... - - 11.423 - 14.8 11.423 14. 

12 

Variety 	stores ....................................... 

2.041 5.1 18.537 + 10.0 20,577 + 	8.3 

13 7.015 + 	5.1 7,918 + 12.8 14.933 + 	9.0 

14 l0.3l3 + 	7.8 10,138 + 19.8 20,452 + 	13.5 

IS 6.944 + 	16.6 5,364 + 7.8 12.308 + 	12.6 

16 

All 	other 	food 	stores 	................................ 

Family clothing 	stores 	............................... 

969* 

. 

860 + 10.2 1.829* + 	24.1 

17 

General 	merchandise 	stores ........................... 

6.637 + 22.5 2.882 - 14.8 9.520 + 	8.1 

18 x x x x 5.999 + 20.6 

19 

Hardware 	stores 	.................................... 

4.540 + 	11.5 6,565 + 9.6 11.105 + 	10.4 

20 

Service 	stations 	..................................... 

x x x x 3,000 + 	5.9 

21 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores ................................ 

Household 	furniture 	stores ............................ 

Furniture, TV., radio and appliance stores.............. x x x x 4,848 + 22.3 

22 

Women's clothing 	stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 6.453 4.6 26,306 + 12.6 32.759 + 	8.7 

23 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	.................................. 

3.792 + 	5.8 2.804 ... 6.596 + 	18.1 

24 x x x x 3,568 - 10.5 

25 

Household appliance stores ........................... 

3.548 + 	6.5 4.470 + 12.6 8.017 + 	9.8 

26 

Book 	and 	stationery 	stores............................ 

Sporting goods and accessories stores .................. x x x 12.905 + 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

6.739 + 	8.9 9,556 + 7.8 16,294 + 

28 

Personal 	accessories 	stores ............................ 

61.240 + 21.9 54.093 + 10.7 115,334 + 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 425.566 + 	11.4 455,988 + 5.0 881.554 + 	8.0 
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P 	 ESTIMATIONS PRIUMINAIRES 

ULEAU 8. Commerce de detail. magains a succursales ci Inagasins indCpendants. suisani Ic genre de commerce 

Zone mel ropolilaine de Toron It) 

January-June 	I 9'9 	Janvicr-Juin 

Chain stores 

Magasins a succursales 

Independens storcs 

Magasins indCpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre dc commerce Sales Change Sales Change Sales Change 
1979/1978 1979/1978 1979/1978 

Venies Variation Venics Variation Ventes Variation 
No 

$ '000 S '000 $ '000 % 

834,658 + 9.1 114.095 + 	5.2 948.753 + 8.6 Epiceries 	Boucheries .............................. 

48.207 + 3.1 86,463 + 	4.7 134.670 + 4.1 2 

21,465 + 10.0 97.107 + 	8.4 118,572 + 8.7 lous 	les 	autres 	magasins d'alimenis ................... 3 

511.310 + 8.2 - - 511.310 + 8.2 4 

63.970 - 5.6 17.596 + 	9.1 81.567 2.8 5 

- 2,297 + 	15.4 2,297 + 15.4 

Epiecries, 	conliseries ci 	articles divers 	.................. 

6 

23.119 + 4.8 3,808 + 34.7 26.927 + 8.2 7 

913,067 + 	12.1 913,067 + 12.1 

Magasins de marchandises diverses 	.................... 

Magasins 	gCnCraux 	.................................. 

8 

8,481 + 	10.4 8.481 + 10,4 

Bazars 	............................................. 

Concessiorinaires d'automohiles ........................ 

9 

202,561 + 	3.0 296.478 + 4.3 

Vendeurs d'automohiles d'occasion ..................... 

10 

- 68.520 + 	4.2 68.520 + 4.2 

. 

II 

10,314 + 1.2 79.726 + 	18.2 90,041 + 15.9 12 

32,992 + 4.0 34.991 + 	8.6 67,983 + 6.3 

Grands 	magasins .................................... 

Magasins de pi&es ci d'accessotres d'auiomohiles ........ 

13 

52,299 + 8.1 51.271 + 	17.6 103,570 + 12.6 Magasins de 	vCtcmcnts pour dames .................... 14 

33.740 + 29.2 24.443 - 	7.9 58.183 + 10.5 

Stations-service ...................................... 

Magasins dc vCternents pour hommes .................. 

IS 

5.137 + 31.7 4.329 -- 9,466 + 15.0 

Garages 	........................................... 

16 

32.596 + 18.3 15,233 - 	7.2 47.829 + 8.7 17 

x x x x 26.598 + 22.8 

Magasins de vIemen1s pour Ia 	famille ................. 

Quincailleries 	....................................... 18 

23.432 + 3.0 35.376 + 	4.2 58.808 + 3.7 

Magasins dc chaussures pour Ia 	famille 	................ 

Magasins 	de 	meubles 	................................ 19 

x x x x 14.059 - 3.8 20 

x x x x 23.682 + 15.2 Magasins de meubles, téléviseurs, radios ci accessoires 21 

37.580 + 0.7 147.641 + 23.0 185.220 + 17.7 Pharmacies, médicaments brevetés ci produits de heauté 22 

22.114 + 9.9 14.938 + 	31.5 37.053 + 17.7 

Magasins de chaussures specialisces .................... 

23 

x x x x 20.773 7.0 24 

19,358 + 9.6 21,490 + 23.9 40.848 + 16.7 

Magasins 	d'appareils 	mCnagers ........................ 

25 

x x x 56.198 + 6.0 

Librairics 	ci 	papeteries ............................... 

26 

455 + 9.2 48.186 + 	1.3 82.641 + 4.5 

Flcuristcs 	.......................................... 

Bijoutcrics .......................................... 

27 

u8 + 15.1 295.976 + 	5.8 578.784 + 10.1 

Magasins d'articles de sport et d'accessoires 	............ 

Magasins d'acccssoires personnels ...................... 

28 

2,209,065 + 9.0 2,403,312 + 	9.4 4,612,377 + 9.2 

1ou 	Ic's 	autres 	magasins 	............................. 

I'nsernblc 	de 	magasins ............................. 29 



PRELJMINAR% ESTIMATI S 

TABLE 9. Retail trade. Chain and Independent Slorus, b .N Kind 1)1 Riisiticss 

Manitoba 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 - 979/1978 

Ventes Variation Ventcs Variation Ventes Variation 
No.  

$OOt) % $'OOO % 5 1000 % 

I Combination 	stores (groceries and 	meat) .... .......... x x x x 47.144 + 24.8 

2 x x x 15.577 - 	7.8 

3 All other food stores ................................ x X 3,248 5.0 

4 36.739 + 	9.6 - 36.739 + 	9.6 

5 

Grocery confectionery and sundries scores............... 

4.006 + 	10.6 250 ... 4 .255* 

6 x x x x 13.879 + 	5.7 

7 

General 	stores .................... .................. 

2.122 + 	10.0 227 - 	5.5 2.349 + 	8.2 

8 

Variety 	stores ....................................... 

- 65.192 + 	17.4 65.192 + 

9 - 1.082* ... I.082 

tO 3.094 6.3 9,485 + 	4.1 12.578 + 	I 

II 2.085 + 	8.5 2.085 + 	8.' 

12 

Service 	stations 	..................................... 

x x x x 5.645 + 23.6 

13 Men's clothing 	stores ................................ 885 - 	0.! 1.359 + 	31.3 2,244 + 	16.8 

14 2.217 + 	21.2 889 + 23.7 3,106 + 21.9 

IS 

Women's clothing 	stores 	............................. 

1.706 

. 

+ 	10.0 1.736* ... 3.442 + 	33.1 

16 

Department 	stores ................................... 

x x x x 66* 

17 

General 	merchandise 	stores ........................... 

Family shoe 	stores 	.................................. x x x x 1.403 + 35.3 

18 

Motor vehicle dealers ................................ 

2.749 + 	16.5 2.749 + 	16.5 

19 

Used 	car dealers .................................... 

Household furniture stores 1,650 0.7 1.650 - 	0.7 

20 

Garages ............................................ 

x x x x 565 

21 

Automotive parts and accessories stores ................ 

x x x x 1.499 + 	0.1 

22 

Family 	clothing 	Stores 	............................... 

Pharmacies, patent medicine and cosmetics stores 1.150 + 	7.5 6.560 + 	3.0 7.710 + 	3.6 

23 

Specialty 	shoe 	stores ........... . ........ ............. 

Hardware stores ..................................... 

x x x x 767 + 	13.2 

24 - 1,077 + 22.2 1.077 + 22.2 

25 

Household appliance stores ........................... 

Furniture. TV 	radio and appliance storcs .............. 

811 + 25.9 1.577 + 	15.6 2.387 + 	18.9 

26 

Book and stationery stores............................ 

x x x x 2.282 + 

27 

Florists ............................................

Jewellery stores .....................................

Sporting goods and accessories stores .................. 

817 + 	4.2 1.029 + 	5.1 1.846 + 	4 - 

28 

Personal 	accessories stores ............................ 

11.589 - 	11.6 I 7.832 ... 29.421 * + 	- 

29 

All 	other 	stores ..................................... 

All 	storei 	........................................ 114.609 + 13.8 157,378 + 10.7 271.987 + 12.0 
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I IIMATIONS PRELIMINAIRFS 
I \.I I .1 	I 	). I 	lIiIIk1 	h 	(ti .i ii. iii.i isiii. a sticetirsales ci un.igasins indépendants, suiant le genre de conhulierce 

Ma iii loba 

January-June - 1979 	Janvier-Juin 

Chain stores 	Independent stores 	All stores 

Magasins it succursales Magasins indépendants Ensemble des magasins 

Sales 
-- 

Ventes 

Chan 
I979/l

ge
78 

Variation 

Sales 

Ventes 

Change 
1979/1978 
Variation 

Sales 
- 

Ventes 

Change 
1979/1978 
Variation 

Kind of business 

Genre de commerce 

No 
5000 $ .000  

254391 + 	16.6 Epiccrics 	Boucherics ............... 	.... 	......... I 

x x x x 80.812 -- 	0.7 2 

.. 

S x x x 16.076 + 	2.6 3 

191.884 + 	6.4 - - 191,884 + 	6.4 4 

25.652 + 	4.7 3,125* ... 28.777' - 	20.7 5 

x x x x 63.757 + 	5.4 

Epicertes, 	conliserics 	ci 	articles 	divers 	.................... 

6 

10,554 + 	7.3 1,134 + 	2.8 11.688 + 	6.9 

Tous 	len 	autres 	magasins 	d'alirnenis ...................... 

Grands 	magasins ...................................... 

7 

321.080 + 	14.9 321.080 + 	14.9 

Magasins 	de 	marchandises diverses 	...................... 

8 

5.300' ... 5.300' ... 

Magasins 	génraux 	.................................... 

9 

I 48.625 + 	10.1 63.406 + 	0.8 

Bazars 	............................................... 

Concessionnaires 	d 'automobile', .......................... 

10 

- 10.844 4.4 10.844 - 	4.4 

Stations-service ......................................

Garages 	.......................................... II 

x x x x 23.602 + 	15.5 

Vendeurs 	d';iutomobiIs 	d'occasjon ....................... 

12 

4.368 -- 6,040 + 	16.6 10,408 + 	8.9 13 

11.137 + 	7.3 4.552 + 	17.3 15.689 + 	10.1) 

Magasins dc 	vétements 	pour hommes ................... 

14 

.348 + 	2.1 7.529' ... I 5.878 + 	2(1.5 Magasins 	de 	vtcmcnts 	pour 	Ia 	lamille ................ IS 

.. 

x x x x 344 + 33.4 

Magasins de pi&es ci d'accessoires d'automohiles ......... 

16 

x x x 6,579 + 28.0 

Magasins 	de 	vétements 	pour 	dames ..................... 

17 

- - 11.777 + 	3.1 11.777 + 	3.1 

.. 

18 

-- 8.730 - 	0.8 8.730 - 	0.8 

Magasins 	de 	chaussures 	spécialisces ..................... 

Magasins 	de 	chaussurcs 	pour 	Ia 	famille 	................. 

Quincailleries 	........................................ 

Magasins 	de 	meubles 	................................. 19 

x x x x 2.979' ... 20 

x x x x 8.160 - 	6.4 

Magasins 	d'appareils 	ménagers ........................ 

Magasins de meubles, televiseurs, radios ci accessoires ... 21 

6.425 + 	12.4 36.707 + 	2.4 43.132 + 	3.8 Pharmacies, médicaments hrcveiés ci produits dc heauté 22 

x x x x 4.520 + 23.6 23 

5.381 + 	31.3 5.381 + 	31.3 24 

3.657 + 	16.6 7.907 + 	16.0 11.564 + 	16.2 

Fleuristes 	.......................................... 

25 

x x x x 9.319 + 	26.3 

Librairics 	ci 	papeterics 	............................... 

Bijouteries 	.......................................... 

Magasins 	d'articles de sport 	ci d'accessoircs 	............ 26 

4.308 + 	11.8 6.169 + 23.3 10.477 + 	18.3 27 

iI,IOl + 	3.7 87.649 + 27.5 147.750 + 	16.6 

Magasins 	d'aecessoires 	personnels ...................... 

28 

600,585 + 	9.0 783,720 + 10.8 1.384.304 + 10.0 

bus 	len 	autrcs 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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PRFL1M1NAR ESTIMA1 I 

TABLE 10. Retail Trade, Chain and Independent Si, . hN Ku,,!  of RItIIus\ 

Metropolitan Winnipeg 

June - 1979 - Juin 

Kind of business 

Genre de commerce 

Chain storcs 

Magasins a succursales 

Independent 

Magasins indpcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 l979/l78 l979/I'78 

Venies Variation Ventes Variation Venies Variation 

No.  
$'OOO $'OOO % $'OOO % 

I 29.162' ... 2.647' ... 31.809' + 23.3 

2 5.098 17.5 4,645 9.5 9.743 13.9 

3 x x x x 2,639 - 	6.6 

4 32.611 + 	6.6 -. 32,611 + 	6.6 

5 1,141 + 	7.6 92' ... 1.233' + 	10.0 

6 - - 124' ... 124' 

7 

Department 	stores ................................... 

x x x 953 + 	21.0 

8 - 34.451 + 	15.6 34.451 + 	I 

9 -- X X X 

10 x x X 7.288 + 

II 

Combination stores (gr(.ceries and meat) ............... 

- - x x x 

12 

Grocery confectionery and sundries stores ............... 

All other 	Ibod 	stores 	................................ 

x x x x 3,980 + 	17.7 

13 

General 	merchandise stores ........................... 

x x x 1,212 + 	15.2 

14 

General 	stores ...................................... 

Variety 	stores ....................................... 

Women's 	clothing 	stores 	..................... . ...... 1,983 + 23.3 563 + 	21.3 2,546 + 22.8 

IS 

Motor vehicle dealers ................................ 

Used car dealers .................................... 

S x x 1.359' 

16 

Service stations .....................................

Garages 	........................................... 

x S S X S X 

17 

Automotive parts and accessories stores ................ 

x x x x 1.152 + 32.8 

18 

Men's clothing stores ................................ 

Family clothing stores 	............................... 

. - 560 -- 560 -- 

19 - - 1.114 . 	5.7 1.114 5.7 

20 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	............... ..... .............. 

x x x x 367 - 	1.6 

21 

Hardware 	stores 	.................................... 

Household 	furniture stores ............................ 

- - 505 ... 505' 

22 

Household appliance stores ...........................

Furniture. TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x 5.318 + 	0.3 

23 .426  + 	1.9 145' ... 571' + 	13.5 

24 - 723 + 	23.1 723 + 	23.1 

25 S S S X 2,060 + 30.9 

26 

Book and 	stationery stores............................ 

Florists ............................................ 

x x x x 1.133' 

27 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores .................. 

x x 5 1.561 -- 	0.1 

28 

Personal accessories stores ............................ 

x x x x 17.637 + 	2.9 

29 

All 	other stores ..................................... 

All 	stores 	........................................ 88.472 + 	9.5 75,004 + 10.2 163.475 + 	9.8 



+ 9.5 

2.2 

S 

+ 4.2 

+ 2.2 

x 

155,904 

26.415 

'I 

173.003 

7.030 

x 

'I 

S 

9.933 

S 

x 

S 

x 

S 

+ 7.2 

x 

S 

x 

S 

S 

2,656 

x 

S 

x 

x 

x 

x 

+ 4.3 

x 

467.092 

15.959' ... 171.863' + 5.3 I 

25.782 - 	4.0 52.197 - 3.1 2 

x x 13.385 + 2.7 Tous 	Ics 	autres 	magasins 	d'alimcnts ................... 3 

- 173.003 + 4.2 4 

415' ... 7.445' 13.1 5 

845' ... 845' ... 6 

x x 4,777 + 12.1 

Epicerics 	- 	Boucherics ................................. 

7 

75.259 + 	12.9 175.259 + 12.9 

Grands 	magasins ...................................... 

8 

x x x x 9 

x x 37.712 + 1.2 

Concessionnaires 	d'automohiles .......................... 

10 

x x x x Garages 	.......................................... II 

x x 16.444 + 10.6 ..12 

x x 5.837 + 5.2 13 

3.206 + 	11.2 13.139 + 8.1 14 

x x 6.232 + 34.2 Magasins 	de 	vétements 	pour 	La 	lamille ................ IS 

x x x x 

Epiccries. 	confiserics 	ci 	articles 	divers 	.................... 

Magasins 	de 	chaussures 	spciaIisécs ..................... 

.. 

16 

... 

x x 5.532 + 28.0 

Magasins 	de 	marchandises 	diverses 	...................... 

Magasins 	de 	vétcmcnts 	pour dames ..................... 

17 

2268' ... 2.268' ... 

Magasin.s 	gëncraux 	.................................... 

Bazars 	............................................... 

Magasins 	de chaussures 	pour 	Ia 	ramiue 	................. 

18 

6.018 5.1 6.018 - 5.1 

Vendeurs 	d'automobules 	d'occasion ....................... 

Quincaillerics 	........................................ 

Magasins 	de 	meubles 	................................ 19 

x x 2.018 14.0 

Stations-service ....................................... 

20 

2,809* ... 2,809' ... 

Magasins dc pieces ci d'acccssoires d'automohites ......... 

Magasins de 	vétemcnts pour 	hommes ................... 

Magasins de meubles, téléviseurs, radios ci accessoires 21 

x x 30.133 + 3.6 Pharmacies, médicarnenis brevetés ci produits de beauté 22 

814' ... 3.470' + 21.4 23 

3557k ... 3557* ... 24 

x x 9.844 + 19.0 

Magasins 	d'apparcils 	mcnagers ......................... 

Bijouteries .......................................... 25 

x x 4.707' ... 

Librairics 	et 	papetcries 	............................... 

Magasins d'articics de sport et d'accessoircs 	............ 26 

x x 8.857 + 16.9 

Flcuristes 	.......................................... 

27 

x x 91,788 4- 9.8 

Magasins 	d'acccssoires 	personneI 	...................... 

28 

385.490 + 	8.6 852.582 + 6.2 

Tous 	Ics 	autrcN 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

2! 

ESTIMATIONS PREL1MINAIRES 
\0I.FAL 10. Conimerce de dtaiI, magasins a siuccursalcs ci magasins indépendants. stiianI Ic genre de commerce 

Zone unéiropolilaine de Winnipeg 

January-June 	I 9'9 	Janvier-Juin 

Chain storcs lndcpcndent stores All stores 

Magasins a suicursales Magasins tndépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre dc commcrce 
- 1979/1978 - 1979/1978 1979/1978 

Ventes Variation Vcntes Variation Ventes Variation 
No 

S '000 	 . $ '000 	q S '000 
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PKELIMINAR ESTIMAlI IS 

TABLE 11, Retail Trade, Chain and Independent Stir us. hs Kurt! ol Rrrsuitcss 

Saskatchewan 

June 	1979 	Join 

Kind of business 

Genre de commerce 

('ham store' 

Magasins A succursales 

Independent 

Magasins independants 

All stores 

Ensenihlc des magasins 

Sales ('hane Sales Change Sales Chanic 
l979/l78 1979/1978 - I979/l7S 

Ventes Variation Venies Variation Ventes Variation 

No.  
$'OO() S'OOO $'OOO 

I x x x x 41.487 + 16.0 

2 x x x x 11,966 - 8.0 

3 x x a x 2.022 - 4.2 

4 Department 	stores .................................. I 8,736 + 	11.5 - - 18,736 + 11.5 

5 10,771 + 	9.3 3.388 + 	18.2 14,159 + 11.3 

6 5.698 + 	23.1 14.033 + 	18.2 19.731 + 19.6 

7 2.858 

. 

+ 	12.2 610 - 	8.1 3.468 + 8.0 

8 Motor 	vehicle 	dealers ..................... 	.......... - 79.613 + 	4.9 79.613 + 4.') 

9 863 4.0 863 - 4.( 

10 

Combination stores (groceries and meat) ............... 

Grocery conketionery and sundries stores ............... 

1.789 - 20.9 13,843 - 	10.3 15.632 - I 	l. 

II 

All 	other 	food 	stores 	................................ 

- 1.510* ... 1.510* 

12 

General 	merchandise 	stores ........................... 

General 	stores 	...................................... 

x a a a 5.412 - 0.8 

13 

Variety 	stores ....................................... 

x x x 1,929 + 14.9 

14 

Service 	stations 	..................................... 

Automotive parts and accessories stores ................ 

2.134 0.6 .836 + 27.0 3.970 + 10.4 

IS 

Garages 	......................................... .. 

x X 3.490 + 19.4 

16 

Men's clothing 	stores ................................ 

Women's 	clothing 	stores 	............................. 

- 260 + 30.8 260 + 30.8 

17 

Family clothing stores ............................... 

750 + 	15.2 619 + 	21.7 1.370 + 18.0 

IS 

Specialty shoe stores .................................

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	.................................... x a x x 2,986 - 11.5 

19 

Used car dealers .................................... 

Household 	furniture 	stores ........... ................ 

. 

. - 3,961 ,,. 3,961 

20 x x a x 1.490 

21 

Household appliance stores ........................... 

x a a a 2,079 + 0.6 

22 

Furniture, TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x a x 9.273 + 13.9 

23 Book 	and 	stationery 	stores ........................... a x a x 793* 

24 - - 516 - 	0.4 516 - 0.4 

25 7 62 + 	19.2 976 + 	16.0 1,738 + 17.3 

26 Sporting goods and accessories stores .................. - 

. 

- 7.439 - 	0.1 7.439 - 0 I 

27 

Florists 	......................................... ... 

Jewellery 	stores 	..................................... 

189 + 	0.6 2.832 + 22.2 3.021 + 20.0  

28 

Personal 	accessories stores ............................ 

12.148 + 	1.1 18.840 + 	9.4 30,988 + 6.L 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 92.962 + 	9.8 196.940 + 	7.1 289.902 + 7.9 
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ESTIMAtIONS PRFLIN1INAIRES 

I k1fl] \ I I1. ( IIffllll ILC tie dclii. iiiagasin A ticcursaIe ci magasins indépendant. sui%anl Ic genre de commerce 

Saka1chessun 

January-June 	19 11)  	Janvier-Juin 

Chain stores 	 independent stores 	 All stores 

Magasins A succursales Magasins indpcndants Ensemble des magasins 	
V .,.l 

p 

I 

Sales 	('hange 
1979/197% 

Venies 	Variation 

$'OOO 

x 

x 	 x 

x 	 x 

	

97,635 	+ 11.8 

	

61,481 	+ 4.4 

	

27.272 	+ 26.0 

	

14,351 	+ 5.6 

	

K 	 X 

x 	 x 

	

10.656 	+ 0.2 

x 	 x 

	

3,739 	+ 11.3 

	

K 	 K 

	

K 
	 x 

	

K 
	 x 

	

K 
	

K 

x 	 x 

	

3.660 
	

+ 13.3 

	

1.035 
	

+ LI 

	

.094 
	

+ 2.6 

	

487.051 
	

+ 11.2 

x x 210.096 

x x 68.302 

x x 9.526 

- - 97,635 

15.764 + 	9.1 77.245 

66.259 + 27.6 93.531 

3,061 + 	6.5 17.412 

1101,653 -i- 	9.8 388.653 

4.243 + 24.8 4.243 

70,969 4.6 81.261 

7.695 + 	31.4 7.695 

x x 24.23% 

x x 9.758 

10.190 + 	3.9 20.846 

x x 17.327 

1.727* ... 1.727 

3.025 + 	92 6.764 

x x 13,611 

20,101* ... 20.10I 

K x 7.542 

x x 11,921 

x x 48.864 

x x 4.649 

3.124 + 	1.0 3.124 

4.845 + 	12.5 8.505 

31,902 + 	10.5 31.902 

12.012 + 	8.9 13,047 

96.656 + 	19.6 161.750 

974.223 + 10.9 1,461.273 

+ 16.8 1 Epiceries 	Boucheries 

+ 6.6 2 

- 5.6 Tous 	les 	autres 	magasins 	d'altments ................... 3 

+ 11.8 4 

+ 5.3 5 

+ 27.2 6 

+ 5.7 

Epiecries. 	conliseries 	ci 	articles 	divers 	................... 

7 

+ 9.8 

Grands 	magasins ..................................... 

Magasins 	de 	marchandises 	diverses 	..................... 

8 

+ 24.8 

Magasins 	généraux 	................................... 

Bazars 	.............................................. 

9 

- 6.1 

Concessionnaircs 	d 'automobiles ......................... 

Vendeurs 	d'automobiles 	d'occasion ...................... 

10 

+ 31.4 

Stations-service ...................................... 

Garages 	........................................... II 

.. 

+ 6.0 Magasins de pi&es ci d'acccssoircs d'automohiles ........ 12 

+ 3.6 Mag.isins 	de 	vtements 	pour 	hommes 	.................. 13 

+ 1.9 14 

+ 16.3 15 

+ 10.3 

12.5 

+ 27.2 

Magasins 	de 	vétements pour dames .................... 

20 

+ 1.3 

Magasins 	dc 	viiements 	pour 	Ia 	famille ................. 

Magasins 	dc 	chaussures 	spécialisées ....................16 

Magasins de meubles. téléviseurs. radios ci accessoires 21 

+ 8.5 

Magasins de chaussures pour 	la 	famille 	................17 

Quincailleries 	.......................................18 

Pharmacies. médicaments hrcvetés et produits de heaute 22 

+ 33.4 

Magasins 	de 	meubles 	................................19 

Magasins 	d'appareils 	ménagers ........................ 

Librairies 	ci 	papeterics ............................... 23 

+ 1.0 24 

+ 12.8 

Fleuristes 	.......................................... 

25 

+ 10.5 

Bijoutcries .......................................... 

26 

+ 8.2 27 

+ 12.1 

Magasins d'articles de sport ci 	d'accessoires 	............ 

Magasins 	d'accessoires 	personnels ...................... 

28 

+ 11.0 

Tous 	ICS 	attires 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

Sales 	Change 	Sales 	Change 	 Genre dc commerce 
1979/1979 	 197911978 

VCflICS 	Variation 	Ventes 	Variation 	
No 

S 'OO() 	 $ 'OO() 	% 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade. Chain and Independent Stores, by Kind of Businc's 

Alberta 
June 	1979 	Juin 

Kind of business 

Genre de commerce 

(ham stores 

Magasins a succursales 
______________________ 

Independent 

Magastns independants 
______________________ 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1979/1978 197911978 - l979/t'78 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $ '000 S .000 

I x x x x 100403 + 	15.2 

2 

Combination stores (groceries and 	meat) 	........... .......... 

Grocery confectionery and sundries Stores x x x 24.301' 

3 All 	other 	Food 	stores 	............................... x x x x 5.112 - 	3.5 

4 Department 	stores .................................. + 	18.1 - 95.033 + 	18.1 

5 General 	merchandise 	stores ........................... 

95,03. 3 

11.212 + 	13.2 6,957 7.1 18,169 + 	4.4 

6 General 	stores 	..................................... 

....... 

x x x x 27.278 + 	13.7 

7 3.875 + 30.3 1.467 + 	15.0 5.341 + 25.7 

8 - 203,032 + 27.9 203.032 + 27 0 

9 Used 	car 	dealers 	................................... 

.... 

x x x 

10 

Variety 	stores ........................................ 

6.897 3.0 32,084 + 	1.2 38.980 + 	0.4 

II 

Service 	stations 	..................................... 

- - 3.462 + 	12.0 3.462 + 	12.6 

12 2.339 

........... 

+ 	12.7 9.811 + 29.2 12.149 + 25.7 

13 

Motor 	vehicle 	dealers .................................... 

Automotive 	parts and 	accessories stores 	................ 

2.805 + 27.6 7.916 + 25.8 10,721 + 26.3 

14 

Garages 	............................................... 

Men's 	clothing 	stores 	................................ 

7.278 + 	17.5 3.921 + 	18.1 11.198 + 	17.7 

15 5.096 + 25.3 4.019 + 25.3 9.115 + 25.3 

16 x x x x x x 

17 x x x x 4,919' 

18 Hardware 	stores 	................................... x x x 8,335 + 	2.8 

19 

Women's 	clothing 	stores 	............................... 

Family 	clothing 	stores 	............. . 	.... .. 	......... .... 

x X x 9.301 + 	8.8 

20 Household 	appliance 	stores 	................ .......... x x x 2.189 + 	0.1 

21 

Specialty 	shoe 	stores ...................................... 

Family 	shoe 	stores 	....................................... 

Household 	furniture 	stores ........... . ............. ........ 

Furniture, 	T.V., 	radio and 	appliance stores ............. 

........... 

x x x x 4.176' 

22 Pharmacies, patent medicine and cosmetics stores 4.508' ... 15.655 + 	15.3 20.163' + 24.9 

23 

...... 

1.174 

. 

+ 21.4 1.082 + 34.2 2.256 + 27.2 

24 

Book 	and 	stationery stores............................ 

412 + 35.8 2.267' ... 2,678' 

25 

Florists 	............................................ 

Jcwellery 	stores 	..................................... 3.253 + 33.2 1.861 + 	1.3 5.114 + 	19.5 

26 Sporting goods and accessories stores .................. A x x x 9.574 + 	18-4 

27 Personal 	accessories 	stores ...........................2.552 + 29.9 3.527 + 	6.3 6.079 + 	15 

28 All 	other 	stores 	....................................37.611 9.6 42,406 + 24.7 80.0 18 + 	S 

29 All 	storci 	........................................ 292.114 + 14.4 428,443 + 20.8 720.557 + 	18.1 



Sales 	Change 
- 	1979/1978 

Ventes 	Variation 

$'OO() 

Sales 	Change 
- 	1979/1978 

Vcntes 	Variation 

.000  

Sales 	Change 
- 	1979/1978 

Ventes 	Variation 

$ 1000 

10.902 

13.371 

35.059  

24.235  

x 

x 

'I 

x 

x 

x 

24.46Y 

6.796 

1.934 

14.547 

x 

2.631 

66 

1,515,753 

+ 2.5 

+ 17.7 

+ 17.8 

+ 15.7 

x 

x 

x 

x 

'I 

x 

+ 28.5 

+ 20.5 

+ 23.0 

x 

+ 16.4 

+ 3.5 

+ 14.2 

- 
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rlMArIoNs PRELIMINAIRES 

	

I I I 	 Iii 	.I1iUs a sticciirsaIe et unagasins indépendants. suiant Ic genre de commerce 

Al bert a 

January-June 	1919 - Janvier-Juin 

	

Chain stores 	Independent Mores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of' business 

Genre de commerce 

x x 

x x 

x x 

488,112 + 	13.3 

66.752 + 	8.5 

x x 

17.929 + 	15.3 

x x 530.110 

x x 117.138 

x 27.073 

- 488,112 

28.924 - 	12.6 95.677 

x x 146.031 

6,544 + 	9.5 24.473 

1.002.765 + 24.5 1,002.765 

x X S 

172.868 + 	13.6 211.609 

21,576 + 	12.7 21.576 

44.055 + 29.7 54.957 

39.857 + 25.6 53.228 

23.485 + 	16.0 58,544 

20394 + 	18.6 44.629 

x x x 

x x 22.643 

S x 34.235 

x x 53.846 

x x 13.585 

x x 25.935' 

87.402 + 	18.4 111.865' 

5.577 + 24.2 12.373 

13.241' ... 15,175' 

10,454 + 	15.0 25.001 

S x 45,055 

18.499 + 	14.5 31.130 

209.936 + 	19.0 405,702 

2.164.149 + 20.5 3.679.901 

+ 20.4 I Epiecncs - Boucheries 

+ 30.2 

-- Tous 	les autres 	magasins d'aliments ............. . ..... 

+ 	13.3 

+ 	1.1 

+ 	12.5 

Epiceries. 	contiserics 	ci 	articles 	divers 	..................2 

+ 	13.7 

Grands 	magasins ....................................4 

Bazars 	............................................ 

.3 

+ 24.5 

Magasins de 	marchandises diverses 	....................5 

Magasins 	généraux 	..................................6 

x 

Concessionnaircs 	d'automohilcs ........................8 

d' 

. 

0 + 	10.6 

Vcndeurs 	d'automohiles 	occasion .....................9 

Stations-service ..................................... 

+ 	12.7 

. 

Garages 	.......................................... 	. II 

+ 23.2 12 

+ 23.5 13 

+ 	17.1 14 

+ 	17.0 

Magasins de 	vèiemcnis pour dames .................... 

x 

Magasins de 	vétcments 	pour Ia 	famille .................IS 

éc 

+ 32.9 

- 	0.8 

+ 	14.0 

- 	7.3 

Quincaillerics 	.......................................18 

Magasins 	de 	mcubles 	................................19 

20 

Magasins dc pièces ci d'acccssoires d'automobtles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs. radios ci accessoires 21 

+ 26.3 Pharmacies, médicaments brevetés ci produils de heauté 22 

+ 26.6 

Magasins 	de 	chaussures 	spécialiss ....................16 

Magasins de chaussurcs pour Ia famille 	................17 

23 

+ 34.6 

Librairics 	ci 	papetcnes ............................... 

24 

+ 	19.5 

Magasin.s 	d 'appareils 	ménagers ........................ 

25 

+ 	10.7 26 

+ 	15.3 

Fleuristes 	.......................................... 

Bijoutcries 	.......................................... 

27 

+ 	11.0 

Magasins d'ariicles de sport ci d'accessotres 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

+ 17.8 

lotis 	les 	aulrcs 	magasins 	............................. 

liusemble 	des 	magasins ............................. 29 
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PRELINIINARY ESTIMATES 

FABLE 13. Retail Trade. Chain and Independent Stores, by Kind of  

British Columbia 

June 	1979 	Juin 

Kind ot' business 

Genre de commerce 

Chain stores 

Magasins 	succursalcs 

Independent 

Magasins indpcndants 

All storcs 

Ensemble des magasins 

Sales Change Sales ('hange Sales Changc 
1979/1978 - 1979/1978 l979/l'78 

Venies Variation Ventes Variation Vcntcs Variation 
No.  

$000 $ '000 $ '000 

I Combination 	stores (groceries and 	meal) 	.............. x x x x 150.597 + 	16.2 

2 Grocery confectionery and sundries stores .............. x x x x 26,858 - 	8.3 

3 887 + 	11.4 16,749 + 34.4 17,637 + 33.0 

4 

All 	other 	food 	stores 	.................................... 

1)epartment 	stores 	.................................. 

....... 

....... 

x 

5 

...........

14.164 + 	6.8 2.112 + 	15.6 16.276 + 	7.8 

6 

General 	merchandise 	stores ........................... 

x x x x 11.063 + 	7.2 

7 5.271 + 	17.0 I.475 ... 6.745* + 	3.6 

8 x x x x 166.104 + 	- 

9 

General 	stores 	........................................... 

Variety 	stores ....................................... 

x x x 

10 

Motor 	vehicle 	dealers .................................... 

7.623 3.9 44,644 + 	14.9 52.267 + 	II 

II 

Used 	car 	dealers ................................................ 

Service 	stations 	...................................... 

Garages 	........ 	.................................. -- 9.866 ... 9.866k 

12 Automotive 	parts and 	accessories stores 	... ............ 1.615 

...... .... 

+ 	4.4 7.414 - 	15.6 9.030 - 	12.6 

13 3.925 

.. 

+ 	25.1 4.246 ... 8.171* 

14 6.891 + 	9.2 6.103 + 32.0 12,995 + 	18.8 

15 

Men's 	clothing 	stores 	................................. 

5.597 + 34.9 3,449 + 28.5 9,046 + 32.4 

16 Specialty 	shoe 	stores ................................ x x x x 1.027 + 23.9 

17 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

x x x x 4,612 + 	14.2 

18 

.. 

x x x x 6.667 - 	5.8 

19 x x x x 5.875 - 	6.8 

20 

Family 	shoe 	stores 	....................................... 

Hardware 	stores 	................................. ........ 

Household 	appliance 	stores 	.......................... x x x x 2.431 * 

21 

Household 	furniture 	stores ................................. 

x x x x 8.222 + 	17.1 

22 Pharmacies, patent medicine and cosmetics stores 9.679 + 	18.7 20,897 + 	14.5 30,576 + 	15.8 

23 

..... 

l.203 ... 1.827 + 	9.1 3,030 + 21.6 

24 

Furniture, TV.. 	radio and appliance stores .................. 

- 2.100 - 10.5 2,100 - 10.5 

25 

Book 	and 	stationery 	scores............................. 

Florists ............................................

Jcwellery 	stores 	......................... 	. 	.... 	. 	..... 3.746* ... 4.917 + 21.3 8,663 + 28.0 

26 x 

. 

x x x 12.615 + 32 

27 

Sporting goods and accessories stores .................. 

3.069 + 	17.8 12.070 + 29.3 15.140 + 26. 

28 

Personal 	accessories 	stores ............................ 

49.604 + 	5.9 54,401 + 23.9 104.005 + 	14 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 350.032 + 14.5 465050 + 11.5 815,783 + 12.8 
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ESTIMATIONS PRFLIMINAIRFS 

tABLEAU 13. Commerce de dttaiI, iiIagains a %uccursaIe et magasins indépendanis, suisanl Ic genre de commerce 

Colomiibie-Britanniqiie 

January-June 	I Y'9 	Janvier-Juin 

Chain stores Independent stores 	 All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

Sales 	Change 
l979/l78 

Ventes 	Variation 

- 	 Kind of business 

Sales 	Change 	Sales 	Change 	 Genre de commerce 
1979/1978 	- 	1979/1978 

Ventes 	Variation 	Ventes 	Variation 

$ 1000 	% 	I S'OOO 	% 

	

S 	 A 

	

S 	 it 

	

+ 7.1 	85.793 

	

S 	 - 

	

+ 7.4 	9,690 

x 	 x 

	

+ 9.5 	8.698 

A 

x 

237,034 

47.940 

	

+ 6.2 	42,444 

	

+ 10.8 	20 . 555* 

	

+ 10.4 	32.247 

	

+ 19.4 	15.223 

	

A 	 X 

	

S 	 A 

	

S 	 S 

	

A 	 X 

	

A 	 A 

	

A 	 X 

	

+ 12.4 	113.296 

12.463 

15.168 

	

+ 23.0 	21.287 

	

A 	 A 

	

+ 15.7 	57.068 

	

+ 5.7 	254,268 

	

+ 12.7 	2.401,478 

x 785.666 + 14.1 Epiceries 	Boucherics 	.............................. 

x 144.826 - 4.5 2 

+ 20.5 91.126 + 19.6 3 

- A x 4 

+ 	9.5 92.832 + 7.6 5 

x 55.586 + 10.1 6 

11.0 33.509 + 3.3 7 

x 884.360 + 9.5 8 

it x x 

Epiecries. 	conOscries 	ci 	articles 	divers 	................... 

9 

+ 	16.1 279.162 + 12.8 

Tous 	Ics 	autrcs 	magasins 	d 'atiments..................... 

Grands 	magasins ..................................... 

10 

+ 	14.1 47940 + 14.1 

Magasins 	dc 	marchandises 	divcrscs 	..................... 

Magasins 	gencraux 	................................... 

Garages 	...................... 	.................... II 

+ 	3.7 51.494 + 4.1 

Conccssionnaircs 	d'auioniobiles ......................... 

12 

39.888' + 34.5 

Vendeurs 	d'automohiles 	doccasion ...................... 

13 

+ 24.8 65.582 + 17.0 

Bazars 	.............................................. 

14 

.. 

+ 	.6 40,375 + 12.0 

Stations-service ....................................... 

IS 

x 5.711 + 24.1 

Magasins 	de 	vtements pour 	hommes ................... 

16 

x 23,191 + 7.3 

Magasins de psccs ci d'accessoires d'automobiles ......... 

Magasins 	dc 	vi3tcments 	pour 	dames ..................... 

Magasins 	de 	vitements 	pour 	Ia 	famille .................. 

17 

x 30,736 + 3.3 

Magasins 	de 	chaussures 	spcciaIisics ..................... 

Magasins 	dc 	chaussures 	pour 	Ia 	famille 	................. 

IS 

x 35.476 - 11.9 

Quincaitlerics 	........................................ 

Magasins 	de 	meublcs 	................................. 19 

x 12,470 + 27.8 20 

x 42.206 + 15.2 

Magasins 	d'appareils 	ménagers ........................ 

Magasins de meubles, tléviseurs. radios ci accessoires 21 

+ 	14.7 168.162 + 13.9 Pharmacies. médicaments brevetés ci produits de beauté 22 

+ 35.0 19.010' ... 23 

+ 	8.1 15.168 + 8.1 24 

+ 21.0 39.007 + 21.9 25 

x 53.869 + 15.3 

Librairies 	ci 	papeicries ............................... 

26 

+ 	19.6 71.401 + 18.8 

Flcuristes 	.......................................... 

Bijouteries 	.......................................... 

27 

+ 	8.8 486.478 + 7.3 

Magasins d'ariicles de sport 	Ct d'accessoires 	............ 

Magasins 	d'aeecssoires 	personncls ...................... 

28 

+ 	9.4 4,202,946 + 10.8 

Tous 	his 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

x 

x 

5.333 

x 

83142 

x 

24.810 

9.050 

19,332 

33.336 

25,152 

x 

S 

S 

x 

x 

x 

54,866 

6.546' 

17,720 

x 

.333 

2 2I0 

1,801.468 
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PRELIMINAR\ ESTIMATES 

TABLE 14. Retail Trade. Chain and Independent Stores. by Kind of Bu'inu'. 

Metropolitan Vancouver 

June 	1979 	Juin 

Kind of business 

Genre de commerce 

(ham stores 

Magasins a succursales 
_______________________ 

Independent 

Magasins indpendans 

All stores 

Ensemble des magasins 

Sales Changc Salcs 

_______________________ 

Change Sales 

_________________________ 

Change 
1979/1978 - 1979/1978 1979/1978 

Venies Variation Ventes Variation Ventes Variation 
No.  

$ '000 % $ '000 % $ '000 % 

I x x x x 67.771 + 	15.0 

2 ery x x x x 13.287 -- 	10.0 

3 625 + 	8.1 8,118 + 26.1 8,743 + 24.6 

4 Department 	stores .................................. + 	14.4 - - 67.598 + 	14.4 

5 

Combination stores (groceries and 	meat) .................... 

Grocery conlection 	and 	sundries stores .................... 

5.990 + 	15.4 41 1 ... 6.401 + 	11.5 

6 

All 	other 	food 	stores 	.................................... 

- 524 + 	2.1 524 + 	2.1 

7 

General 	merchandise 	stores ............................ 

67..598 

1.032 + 	15.7 103 ... 1.135 + 	6.0 

8 Motor 	vehicle 	dealers ............................... - 84,248 + 	1.6 84,248 + 

9 Used 	ear 	dealers 	................................... -- - 1.154 ... 1.154 

10 4.903 -- 	2.8 24,680 + 	14.2 29,582 + 	ii 

II 5.231 + 30.6 5.231 + 3ii 

12 

Variety 	stores ........................................ 

Automotive parts 	and 	accessories stores 	............... 

......... 

x x x x 2.960 + 	2.4 

13 

General 	stores 	.......................................... 

2.603 + 	16.3 2,169* ... 4.772* 

14 3.903 + 	12.5 3,323 + 28.3 7.226 + 	19.2 

IS 

Service 	stations 	..................................... 

.... 

2.128 + 22.3 1.311 + 	18.0 3,438 + 20.6 

16 

Garages 	.................................................... 

x x x x 517 + 32.4 

17 

Men's 	clothing 	stores 	................................ 

Women's 	clothing 	stores 	............................. 

..... 

x x x x 1.848 + 	15.0 

18 

Family 	clothing 	stores 	............................... 

- 1,528 + 24.3 .528 + 24.3 

19 

Hardware stores .................................... 

x x x x 3.457 - 	IS.! 

20 

Specialty 	shoe 	stores ..................................... 

Household furniture scores ............................ 

x x x x 655 + 27.1 

21 

Family 	shoe 	stores 	...................................... 

x x x x 4,565* 

22 Pharmacies, patent medicine and cosmetics stores 7.731 + 	17.0 7,874 + 	11.6 15,604 + 	14.2 

23 969* ... 458 - 	19.9 1,427 + 	16.8 

24 - - 813 - 	19.4 813 - 	19.4 

25 

Household appliance stores ........................... 

Furniture. TV., radio and appliance stores .............. 

2.249 ... 2.919 + 32.3 5.168 + 33.9 

26 

Book 	and 	stationery 	stores............................ 

x x x x 6.078 + 2' 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores .................. 

2.599 + 	18.0 8.436 ... 11.035* + 	31 

28 

Personal 	accessories 	stores ............................ 

x x x x 42,134 + 	- 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 181,263 + 	15.1 217,636 + 	8.4 398.899 + 	11.3 



x 

12.990 

18,832 

10,145 

x 

x 

x 

+ 3.6 

+ 12.1 

+ 19.3 

S 

S 

	

S 
	 x 

	

S 
	 x 

	

S 
	

S 

	

44.015 
	

+ 19.3 

5,224 

	

10,876 	+ 17.3 

	

S 	 X 

, 	 + 18.1 

x 

	

945.309 	+ 13.2 
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I STIMATIONS PRELIMINAIRES 

I \Ifl 	I 	 ii. 	,isins A succurile el niagasins indépendants. suivant Ic genre de commerce 

Zone nietropolutauiie de Vancouver 

	

January-June - 1979 	Janvier-Juin 

Chain stores 	Independent stores 	All storcs 

Magasins A succursales Magasins indépendants Ensemble des magasins 
Kind ol business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre de commerce 
1979/1978 	- 	1979/1978 	- 	1979/1978 

Ventes 	Variation 	Ventes 	Variation 	Ventes 	Variation 

$ ,000 	% 	I $'000 	% 	i $ .000 	% 

x X 

x x 

3.662 - 	7.9 

357,844 + 	12.1 

28.210 + 	4.3 

4904 	+ 14.4 

x x 363.627 

x x 75.918 

43.888 + 	15.4 47.550 

- 357,844 

2.302 + 	6.4 30,512 

2.719 + 	2.2 2,719 

514* .., 5.418 

460.393 + 	7.3 460.393 

3,979* ,, 3,979* 

140,443 + 	17.4 167.743 

27,780 + 23.3 27.780 

S x 15.190 

11.735* ... 24.725* 

18.262 + 20.5 37.094 

5549 ... I 5.694 

x x 2,949 

x x 9,881 

7,478* 747* 

x x 19.664 

x x 3.624 

x s 22,147* 

42.410 + 	10.5 86.425 

4.460 + 27.3 9,685* 

6,402 + 	5.8 6,402 

12619 + 30.6 23.495 

x x 26.051 

39.923 + 	19.3 52.073 

x x 212.165 

1.172,916 + 	9.3 2.118,224 

+ 13.9 I Epiceries - Boucheries 

- 	3.2 

+ 	13.2 rous 	Ics 	autres 	magasins 	d'aliments ................... 

+ 	12.1 

+ 	4.5 

+ 	2.2 

+ 	6.7 Bazars 	............................................ 

+ 	7.3 

Epiceries. 	conliscries 	et 	articles 	divers 	...................2 

..3 

Grands 	magasins .....................................4 

Magasins 	de 	marchandises diverses 	..................... 5 

m 

. 

0 + 	13.8 

Magasins 	gencraux 	...................................6 

Stations-service ..................................... 

+ 23.3 

Vendeurs d'autoohilcs 	d'occasion .....................9 

Garages 	............................... 	........... II 

+ 	7.4 12 

Conccssionnatres 	d'automohiles .........................8 

Magasins de piôccs et d'accessoires d'automobiles .........

Magasins de vétements pour hommes .................. 13 

+ 	16.1 

. 

. 

Magasins de 	vthements 	pour dames ....................14 

+ 	1.0 

+ 31.6 

Magasins de 	vétements 	pour Ia 	familic .................IS 

+ 	0.3 

Magasins de chaussures spécialisees ....................16 

16.7 

+ 	8.4 

Magasins 	de 	chaussures 	pour 	Ia 	farnille 	................17 

Quincailleries 	.......................................18 

20 

Magasins 	de 	meubles 	................................19 

Magasins de meubles, tékviscurs. radios ci accessoires 21 

+ 	14.8 Pharmacies, médicamenis brevetés et produits de beauté 22 

+ 33.9 

Magasins 	d'appareils 	ménagers ........................ 

23 

+ 	5.8 24 

+ 24.1 

Librairies 	ci 	papeteries ............................... 

Fleurisies 	.......................................... 

25 

+ 	14.1 

Bijouteries .......................................... 

26 

+ 	19.0 27 

+ 	6.1 

Magasins d'articles de sport ct d'accessoires 	............ 

Magasins 	d'accessoires 	personnels ...................... 

28 

+ 	11.0 

bus 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 



PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Bii.incs 

Yukon and Norilis,esl Territories 

June 	1979 	lain 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_________________________ 

Independent 

Magasins indëpcndants 
_________________________ 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 - 1979/1978 -- 1979/1978 

Ventes Variation Vis Variation Ventes Variation 
No.  

$000 $'OOO 	% 5 1000 	% 

I x 	x x 2.089 

2 - 463 	+ 	9.0 463 	+ 	9.0 

3 

Combination 	stores 	(groceries 	and 	meat) 	............... . 

Grocery confectionery and sundries stores ............... . 

- 108 	... 108 

4 

All 	other 	food 	stores 	................................ 

x x 	x 

5 

Department 	stores ................................... . 

General 	merchandise 	stores .......................... a 	a a 	a 223 	15.8 

6 a 	x a 	a 5.307 	+ 	8.2 

7 a 	a a 	x 474 	+ 22.1 

8 

.. 

3.556 	-- 3,556 

9 

General 	stores 	...................................... . 

a 	x a 

tO 666 	+ 	6.8 666 	+ 	( 

II 

Variety 	stores ....................................... . 

Motor 	vehicle 	dealers ................................ .. .. 

Garages 	.......................................... a 	x x 

12 

Used 	car 	dealers 	.................................... .. ... 

- a 	x a 	x 

13 

Automotive 	parts 	and 	accessories 	stores 	................ 

Men's clothing stores 85 	+ 	9.0 85 	+ 	9.0 

14 Women's clothing stores 86 	+ 25.8 86 	+ 25.8 

IS Family clothing stores 

.. .. 

a 	a a 	a 

16 

Service 	stations 	..................................... .. ... 

Specialty shoe stores x 	x x 	a 

17 Family shoe stores x 	a x 	x 

18 513 	- 	8.3 513 	- 	8.3 

19 

Hardware 	stores 	.................................... . .. 

Household 	furniture 	stores ........................... - 	- a 	x a 	x 

20 - 	- x 	x x 	a 

21 

Household appliance stores ...........................

Furniture. 	TV.. 	radio and appliance 	stores ............. -- a 	x a 	a 

22 - 	- 

. 

. 

361 	+ 	13.2 361 	+ 	13.2 

23 

Pharmacies, patent medicine and cosmetics stores ........

Book and stationery stores x 	x a 	x 

24 a 	x x 	x 

25 - 	- 226 	+ 	2.9 226 	+ 	2.9 

26 Sporting goods and accessories stores 342 	... 342 

27 

Florists ............................................

Jewellery stores ..................................... 

a 	x a 	a 74 	- 

28 

Personal accessories stores ............................ 

a 	a a 	x 2.199 	- 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 8,573 	+ 	2.8 10,248 	- 	3.1 18,821 	- 	0.4 
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I:STIMATIONSPRFLIMINAIRI:s  

I \lI I 	 iL iii. 	iins 

 

it succursales ci ruagasins indépendanis. suisani Ic genre de commerce 

\ukon ci Terriloires do Nord-(.)uesi 

January-June 	19 19 	.Linvier-iuin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indëpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Venics Variation Venics Variation 
No 

S '000 

x 	 x x 	 x 11.475 	- 	15.0 Epiceries 	Boucheries .............................. 

- 	 - 2,349 	+ 	16.2 2,349 	+ 	16.2 2 

- 	 .- 594• 	 ... 594 	 ... Tous 	Ics 	autres 	magasins 	d'aliments ................... 3 

x 	 x x 	 x 4 

x 	 x x 	 x 877 	+ 	1.2 5 

x 	 x x 	 x 25,287 	+ 	9.4 

Epiceries, 	conliseries 	ci 	articles 	divers 	.................. 

6 

x 	 x x 	 x 2,169 	+ 	24.6 

(,rands 	Illagasins .................................... 

7 

15.515 	2.5 15,515 	2.5 

Magasins 	generaux 	.................................. 

Bazars 	............................................. 

8 

x 	 x x 	 x 9 

3,799 	+ 	19.0 3,799 	+ 	19.0 

. 

tO 

x 	 x x 	 s II 

x 	 x x 	 x 12 

414 	+ 22.1 414 	+ 22.1 13 

394 	+ 	10.5 394 	+ 	10.5 14 

x 	 x x 	 x 

Garages 	.......................................... 

Magasins de vCiements pour dames .................... 

IS 

x 	 x x 	 x 16 

x 	 x x 	 x 

Magasins de 	marehandises diverses .................... 

Magasins de 	vCtenlenls pour 	a 	famille ................. 

17 

- 2.134 	+ 28.5 2.134 	+ 28.5 18 

x 	 x x 	 x 

Coneessionnaires d'auiomohiles ........................ 

Vcndeurs d'automobilcs d'occasion ..................... 

Quincaillcrics 	....................................... 

19 

x 	 x x 	 x 

Stations-service ...................................... 

20 

x 	 x x 	 x 

Magasins de pieces ci d'accessotres d'automohilcs ........ 

Magasins de 	vCicmcnts pour homities .................. 

Magasins 	de 	meubles 	................................ 

Magasins de meubtes. tClCviseurs. radios ci accessoires. . 21 

- 	 - 1.880 	+ 	10.5 1.880 	+ 	10.5 Pharmacies. mCdicamcnts brevetCs ci produics de beautC - 22 

- 	 - x 	 x x 	 x 

Magasins 	de 	chaussurcs 	spicialisCes .................... 

Magasins de chaussurcs pour Ia 	lamille 	................ 

23 

- 	 - x x 	 x 

- 	 .- 

 24 

1,199 	 ... I.I99 	 ... 

Magasins 	d'appareils 	mCnagers ........................ 

25 

1.211 * 	 . 1.21 	1 	 ... 

Librairies 	ci 	papeteries ............................... 

26 

x x 913 	+ 	15.6 

Fleurisies 	.......................................... 

Bijouterics .......................................... 

27 

x x 	 x 10.697 	+ 	0.9 

Magasins d'ariiles de sport ci d'accessoires 	............ 

Magasins 	d'accessoircs 	personnels ...................... 

28 

4I).t 	+ 	2.4 49.284 	+ 	4.0 89.948 	+ 	3.3 

1ous 	cs 	,iutres 	magasins 	............................ 

Enseinhlc 	des 	magasius ............................. 29 
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PRF;LIMINARi FST1l1A1l 

TABLE 16. Relail Trade. Chain and Independent Stt, '.. lo kti 

Canada 

June 	1979 	Jwn 

Kind of business 

Genre de commerce 

('ham stores 

Magasins il suceursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/178 1979/1978 1979/1978 

Ventes Vanation Ventes Variation Ventes Variation 
No.  

$ .000 $'OOO S'OOO % 

I 937.679 + 	12.3 380.367 + 9.9 1.318.046 + 11.6 

2 

Combination stores (groceries and 	meat) ............... 

55.206 + 	16.5 276,856 + 10.0 332.062 + 11.0 

3 All 	other 	food 	stores 	................................ 10.108 + 	17.4 112.834 + 17.2 122.942 + 17.2 

4 Department 	stores ................................... 677.562 + 	12.9 - 677.562 + 12.9 

S 99.607 + 	1.9 35,724 + 4.6 135.331 + 2.6 

6 General 	storCs 	...................................... 40.411 + 	19.2 97,395 + 4.2 137.805 + 8.2 

7 63.337 + 	14.0 19.688 + 3.3 83.026 + 11.2 

8 Motor 	vehicle 	dealers ................................ 19.35 I 4.2 1,521,322 + 12.5 1.540.673 + l 

9 Used 	ear 	dealers 	................................... - - 31,550 + 20.3 31.550 + 2 

10 Service 	stations 	................. 	. 	............. 	. 	.... 

.. 

80.571 + 	2.5 362.534 + 14.5 443.105 + 

II - 94.790 + 9.7 94.790 + 9.7 

12 

Variety 	stores ....................................... 

Garages 	........................................... 

16.897 + 	1.9 148.341 + 16.6 165.237 + 14.9 

13 

. 

26.761 + 	7.2 58,611 + 25.0 85.372 + 18.8 

14 63.530 + 	3.6 56.198 + 19.9 119.728 + 16.5 

IS 44.549 + 23.6 45.972 + 6.9 90.521 + 14.5 

16 

Grocery confectionery and sundries stores............... 

Women's 	clothing 	stores 	............................. 

Family 	clothing 	stores 	............................... 

3.279 10.1 3.876 + 23.2 7.155 + 5.3 

17 

General 	merchandise 	stores ........................... 

37.420 + 24.3 19,049 + 6.0 56.468 + 17.4 

18 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	.................................... x x x x 78.012 + 2.6 

19 Household 	furniture 	stores ............................ 14.288 6.6 84.998 + 8.6 99.286 + 6.1 

20 x x x x 23.440 + 16.2 

21 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores 	................................ 

9.842 + 	17.7 34.950 + 2.4 44,792 + 5.4 

22 Pharmacies, patent medtcine and cosmetics stores 42.306 + 	11.8 155.582 + 10.0 197.888 + 10.4 

23 

Specialty 	shoe 	stores ................................. 

Household appliance stores ...........................

Furniture. TV., radio and appliance stores .............. 

11.289 + 	9.6 15,201 + 7.4 26.491 + 8.3 

24 1.467' ... 22.806 + 5.4 24.273* + 75 

25 

Book 	and 	stationery 	stores............................ 

Florists 	............................................ 

Jewellery 	stores 	..................................... 22.270 + 	16.6 30.344 + 13.5 52.613 + 14.8 

26 Sporting goods and accessories stores .................. 9.27 I + 26.2 94.024 + 18.7 103.295 + l 

27 22.988 + 	8.4 66,530 + 7.4 89,518 + 

28 

Personal 	accessories 	stores ............................ 

395.106 + 	12.5 390.779 + 18.4 785.886 + I' 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 2,719.322 + 	11.9 4.247,545 + 12.5 6.966.868 + 12.2 



33 - 

, I sUIMATIONS PRELIMINAIRES 

I 	'WOl 	I 'WI 	Ii. 4 	1r;11i .!. f.w. iii.i...in a micctirsale% ci maga,,ins indépendants, suhant Ic genre de commerce 

('anada 

J;inu,irs -June 	I 9'9 J,invier-Juin 

Chain stores Independent stores All stores 

Magasins 4 succursaks Magasins indëpendants Ensemble des magasins 
Kind of husines 

Saks Change Sales Change Saks Change Genre de commerce 
1979/1978 1979/1978 - 1979/1978 

Venics Variation Ventes Variation Ventes Variation 
No 

% $ '000 S '000 % 

5.017.812 + 12.6 1.996.576 + 12.1 7.014.388 + 	12.5 Epiceries 	Boucherics ............................. 

282.858 + 17.3 1.45 1.234 + 11.0 1.734.092 + 	12.0 2 

56.214 + 10.8 570.890 + 9.5 627.104 + 	9.6 3 

3.510.163 + 10.9 3,510.163 + 	10.9 4 

617.312 + 4.9 172.580 + 2.5 789.892 + 	4.4 5 

206.359 + 15.7 460,605 + 7.1 666.965 + 	9.6 6 

305.614 + 7.4 99,802 + 3.6 405.416 + 	6.4 7 

7,793.580 + 163 7,900.748 + 	16.3 8 

I 58,875+ 23.1 158.875 + 	23.1 

Magasins 	de 	marchandises 	diverses 	..................... 

9 

1,961,716 + 16.3 2.39 1,588 + 	12.3 

(.'onCessionnalres 	d automobiles ......................... 

0 

515,953 + 13.3 515.953 + 	13.3 Garages 	.......................... 	................ II 

86.012 + 4.1 639,301 + 23.5 725.314 + 20.8 12 

129.814 + 5.6 271.610 + 18.7 401.424 + 	14.1 

Epiceries. 	contiseries 	CI 	articles 	divers 	................... 

Tous 	Ics 	autres 	magasins 	d'alimcnts ..................... 

13 

313.156 + 10.9 293,810 + 15.7 606,966 + 	13.2 

Grands 	magasins ..................................... 

14 

213.467 + 21.8 233.958 + 9.0 447.425 + 	14.7 

Magasins 	gènèraux 	................................... 

Bazars 	.............................................. 

IS 

20.450 - 5.7 19.935 + 15.2 40.385 + 	3.5 

Vendeurs 	dautumohilcs 	d'occasion ...................... 

Magasins de pièces ci d'acccssoires d'auiomohilcs ......... 

16 

186.830 + 21.7 94.357 + 0.5 281,187 + 	13.6 

Stations-service ....................................... 

17 

x x x x 335,493 + 	5.1 

Magasins de 	vètements pour 	hommes ................... 

18 

77.073 + 1.3 472,618 + 16.2 549,691 + 	13.9 

Magasins 	de 	vèiemcnts 	pour 	dames ..................... 

19 

x x x x 124,352 + 	9.8 

Magasins 	de 	chaussures 	spèciatisèes ..................... 

Magasins de chaussures pour Ia 	famille 	................. 

20 

46.972 + 15.4 198.966 + 12.8 245.939 + 133 

Quincaillerie' 	........................................ 

Magasins de meublcs. icléviseurs, radios ci acccssoires - . 21 

239,336 + 11.5 879.990 + 14.6 1.119,325 + 	13.9 

Magasins 	di.' 	vètcmcnts 	pour Ia 	lamille .................. 

Magasins 	d'apparcils 	mènagers ........................ 

Pharmacies, mèdicaments brevetés cc produits de heauté 22 

.. 

65.822 + 16.4 89.984 + 11.0 155.806 + 	13.2 23 

6.359 + 14.3 138.662 + 8.1 145.022 + 	11,4 

Miiitasins 	de 	meubles 	................................. 

Fleurisics 	.......................................... 24 

111.626 + 16.5 144.764 + 12.8 256.390 + 	14.3 25 

43.112 + 9.5 401.369 + 13.2 444.481 + 	12.8 

Librairies 	cc 	papctcries 	............................... 

Bijouteries 	.......................................... 

26 

! 	
3.988+ 8.3 343.538 + 3.4 457.526 + 	4.6 

Magasins d 'articles de sport ci 	d'accessoires 	............ 

27 

1)10074 + 11.5 1.956,339 + 13.2 3.856.412 + 	12.3 

Magasins 	d'acccssoires 	personncls ...................... 

28 

14.153,871 + 11.1 21.754.452 + 14.1 35,908.323 + 12.9 

Totis 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 
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TABLE 17. Retail 'trade. ('haiii and Independent INnorc ,, hN hind of Uii'.iii&'s 

Nessfoundland - 'terre-eu'.c 

May 	1979 	Mai 

Genre de commerce 

Kind of business  

Chain stores 

Magasins A succursales 

Independent 

Magasins tndepcndants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 197911978 - 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ '000 07f $ '000 % $ '000 % 

I x x X 16.161 + 25.0 

2 Grocery confectionery and 	sundries stores .............. x x x x 12.198 + 	4.3 

3 x a x x 554* 

4 8.597 + 	18.2 - 8.597 + 	18.2 

5 

Combination 	stores (groceries 	and 	neat) 	.................... 

x x x X 7.497 + 	7.8 

6 

All 	other 	food 	stores 	.................................... 

803 3.6 7,881 + 	14.7 8,684 + 	12.7 

7 a a a x 3,108 + 	12.6 

8 a a a a 26.891 -- 	4 

9 Used 	car 	dealers 	................................... 

..... 

- 662 ... 662 

JO 

Variety 	stores ............................................ 

a x S a 10.735 + 

II 

[)epartnient 	stores ................................... 

General 	merchandise 	stores ............................... 

General 	stores 	......................................... 

Garages 	.......................................... - 726 + 	18.8 726 + 	lS. 

12 x x a x a x 

13 

Motor 	vehicle 	dealers ..................................... 

Service 	stations 	.......................................... 

a 

..........

.......... 

x x x 422 + 30.7 

14 

Men's clothing 	stores ................................ 

1,097 + 30.2 293 + 33.2 1,390 + 30.8 

IS 

Women's clothing 	stores 	............................. 

1.774 + 	19.4 1.855 ... 3,628 + 34.9 

16 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores ................................ - a x a a 

17 570 + 	5.4 197 - 	0,9 767 + 	3.7 

18 341 + 	19.4 341 + 	19.4 

19 

Hardware stores .................................... 

Household furniture stores ............................ - 1.378* ... 1.378* 

20 x a x x 233 -- 	9.5 

21 

Automotive parts and accessories stores ................ 

Furniture. '[.V.. radio and appliance stores .............. a a a x 1.502 + 	0.5 

22 Pharmacies, patent medicine and cosmetics stores a x a a 4,705 + 	5.5 

23 

Family 	shoe 	stores 	.................................. 

x 

. 

a a x 93* 

24 - - 277 + 	12.1 277 + 	12.1 

25 

Household appliance stores ........................... 

a a x a 703 + 23.9 

26 

Book and stationery stores............................ 

Sporting goods and accessories stores 957 18.5 957 I 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

a a a 493 + 	I 

28 

Personal 	accessories 	stores ............................ 

3.958 + 	13.8 4.440 0.2 8.398 + 

29 

All 	other 	stores 	..................................... 

All 	slorec 	........................................ 46.077 + 12.4 77.360 + 	6.6 123.437 + 	8.7 



x x 3.879 + 4.1 I 

1.281 - 	5.6 1.281 - 5.6 2 

366 ... 366 ... Tous 	les 	autres 	magasins 	dalirnents ................... 

4.315 + 10.8 4 

x x 1.51)2 - 2.4 5 

1.770 + 20.5 1.770 + 20.5 

..3 

6 

178 + 29.8 621 + 9.8 7 

9.253 + 	15.5 9.253 + 15.5 8 

x x x x 9 

x x 3.070 + 11.8 10 

43(1 ... 430 ... Garages 	.......................................... II 

x x 692 + 6.7 

Epiceries 	- 	Roucherics ................................ 

Epiccries, 	conliscrics 	et 	articles 	divers 	................... 

12 

S X 92 ... 

Grands 	n1agaIns ..................................... 

13 

266 - 	9.0 420 - 2.7 

Magasins 	de 	marchandises diverses 	..................... 

Magasins 	généraux 	................................... 

14 

x x x x 

Bazars 	.............................................. 

Conccssiunnaires 	d'atitouiiobiles 	......................... 

Vendeurs d'automohiles 	doccasion ...................... 

Magasins de 	vétemenis pour 	Ia 	famille ................ IS 

x x x 

Stations-service ....................................... 

16 

x x x x 

Magasins de pièces ci d'accessoires dautomohiles ......... 

17 

66 + 	12.2 66 + 12.2 

Magasins 	de 	vélements 	pour 	hommes ................... 

Magasins 	tie 	vétemenis 	pour dames ..................... 

18 

x x x x 

Magasins 	de 	chaussures 	spéeialisèes ..................... 

19 

.. 

x x x x 

Magasins de chaussures 	pour 	Ia 	lamille 	................. 

Quincaillerics 	........................................ 

20 

x x x x 

Magasins 	de 	meubles 	................................. 

Magasins 	d'apparetls 	ménagers ........................ 

Magasins de meubles. tékviseurs, radios ct accessoires, 21 

..22 x x 755 + 19.8 Pharmacies. médicaments hrevetës ci produits de beauté 

x x x x 23 

x x x x 24 

x x 137 .. 

Librairies 	ci 	papetertes ............................... 

Fleuristes 	.......................................... 

25 

267 + 30.4 267 + 30.4 

Bijouteries .......................................... 

26 

x x 78 + 0.7 

Magasins d'articles de sport ci d'accessoircs 	............ 

27 

x x 3.178 -4- 9.9 

Magasins 	d'acccssoircs 	personnels ...................... 

28 

23.937 + 	8.2 33,290 + 8.9 

bus 	les 	autres 	magasins 	............................. 

Ensetithlc 	des 	magasins ............................. 29 

x 	 x 

	

4.315 	+ 10.8 

x 	 x 

	

443 	+ 3,4 

x 	 x 

x 	 x 

	

154 
	

+ 10.4 

x 	 S 

	

S 
	

S 

	

S 
	

S 

	

S 
	

S 

x 	 x 

S 

x 

+ 10.5 
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FSI1MATIONS REVISEFS 

I .%BLEAU 17. ('oiii,iiercc ik dëlail. magasins it succursales ci niagasins indépendanls, suianI Ic genre de commerce 

Prince Edsard Island - Ele-du-Princc-Edouard 

May -- 	1979 	Mat 

Chain stores Independent stores All 	storcs 

Magasins a succursales Magasins indèpendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
1979,1978 1979/1978 1979/1978 

Ventes Variation Venies Variation Ventes Variation 
No 

$ 000 S '000 	q, $ '000 
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TABLE 18. Retail Trade. Chain and Independeiti Slores, I Kind of Btisiii&s 

No%a Scotia - NmivelIe-Ecose 

Mar 	1979 	Mai 

Kind ol business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All 	stores 

Ensemble des magasins 

Sales Change Sales Change Sales 
- 

Change 
l979fl78 1979/1978 1979/178 

Viits Variation Ventes Variation Ventes Variation 
No.  

ri $ '000 % 

I (.'ornbination stores (groceries and meal) ............... x x x x 43.018 + 20.0 

2 Grocery confectionery and sundries stores .............. x x x x 8.204 + 34.7 

3 All 	other haod 	stores 	... ............................. x x x x 2.2 I 6 

4 17.460 + 	14.2 17.46(1 + 	14.2 

5 x x a a 8.094 + 	4.3 

6 General 	stores ...................................... - - 3.202 8.3 3.202 -. 	8.3 

7 4.395 + 	7.9 780 + 27.2 5.175 + 	10.4 

8 - 53.259 + 	3.8 53.2 + 	I 

9 

Motor vehicle dcalers ................................ 

Used car dealers .................................... l.205 ... 1.2 

10 724 ... 16.844 + 	15.9 I 7,' 

IIGarages - a x x 

12 

........................................... 

x a a a 4,906 + 	15.6 

13 572 5.3 1,725 + 	6.1 2.298 + 	3.0 

14 2.075 + 	8.4 1,544 + 	9.5 3.619 + 	8.9 

IS 416 ... 2.470 + 	8.3 2.886 + 	15.0 

16 Specialty 	shoe 	stores .............. . ................. - 

. 

- X X X X 

17 

Department 	stores ................................... 

General merchandise stores ........................... 

Family 	clothing 	stores 	............................... 

1.063 -• 	2.7 56 + 	3.3 1.119 - 	2.4 

18 

Variety 	stores ....................................... 

- 2,660 + 27.7 2.660 + 27.7 

19 

Hardware stores .................................... 

a a x x 1.133 + 	8.4 

20 

Service 	stations 	..................................... 

Household 	furniture stores ............................ 

a x a x 492 - 	2.2 

21 

Automotive parts and accessories stores ................

Men's 	clothing 	siores ................................ 

a a a a 2.578 + 	6.9 

22 

Women's clothing 	stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 1.782 + 23.7 5.430 + 	5.9 7.213 + 	9.8 

23 

Family 	shoe 	stores 	.................................. 

123 

. 

+ 	9.8 1.804 + 	19.1 1.927 + 	18.5 

24 a x a x 783 + 27.7 

25 

Household appliance stores ........................... 

Furniture. TV.. radio and appliance stores.............. 

1.037 + 	12.2 304 + 	11.4 1.342 + 	12.0 

26 

Book 	and stationery stores............................ 

- - 1,989* ... 1.989* 

27 

Florists 	............................................ 

Jewellcry 	stores 	..................................... 

Sporting goods and accessories stores .................. 

418 ... 895 + 	17.8 1,313 + 	2-I 

28 

Personal 	accessories stores ............................ 

a x a a 23.59() + 23 

29 

All 	other 	stores ..................................... 

All 	stores 	........................................ 80,698 + 10.8 140.164 + 186 220.863 + 	15.o 



x x 29.003 + 12.8 Epiceries 	Boucheries .............................. 

x x 8.373 + 14.8 2 

x 2,096 4' 13.8 3 

- 14.915 + 9.7 4 

x x 4.500 + 5.7 5 

x x 5.129 + 4.4 6 

953 + 	13.4 4.625 + 4.7 

Grands 	magasins .................................... 

7 

x x 49.238 + 7.2 

lous 	ks 	autres 	magasins 	d 'aliments.................... 

8 

x x x 

Magasins de 	marchandises divcrses 	.................... 

Magasins 	gcnóraux 	.................................. 

Concessionnaires 	d'automohilcs ........................ 

9 

9,795 + 	8.4 9.974' + 5.2 

Epiceries, 	conliseries ci 	articles divers 	.................. 

10 

651' ... 651' ... II 

x x 5.612 + 14.6 12 

1.089 + 	11.3 1.561 + 9.3 13 

649 + 30.6 2.440 + 20.3 

Bazars 	............................................. 

Vendeurs dautomohiks d'occasion ..................... 

14 

1,302 + 29.3 2.219' ... 

Stations-service ...................................... 

Magasins de 	vèlements 	pour Ia 	lmilLe ................. IS 

x x x x 

Garages 	............................................ 

Magasins de vètemcnts pour hommcs .................. 

16 

x * 1.252 + 7.0 

Magasins de 	vétements 	pour dames .................... 

17 

2,430 + 	13.2 2.430 + 13.2 

Magasins de 	chaussures spécialisCcs .................... 

Magasins de 	chaussures 	pour 	Ia 	fanitlle 	................ 

18 

x x 2.728 + 2.6 

Quincailkries 	....................................... 

19 

x x 358' ... 

Magasins de pièces et d'acccssoires d'auiomohiles ........ 

20 

x x 490 + 32.4 Magasins de meubles. tCléviseurs, radios ci accessoires 21 

x x 4,787 + 10.3 Pharmacies. ntédicaments brevetés ci produits dc heauté 22 

487 + 25.4 612' + 31.5 23 

915 + 	8.6 915 + 8.6 

Magasins 	de 	meuhks ................................ 

24 

362 + 35.7 1.152 + 31.0 

Magasins 	d'appareils 	mcnagers ........................ 

25 

3,368' ... 3,368' ... 

Librairies 	ci 	papeteries ............................... 

26 

1.071' ... 1,274' ... 

Fleurisics 	.......................................... 

Bijoutcries .......................................... 

Magasins d'articles de sport ci d'aecessoires 	............ 

27 

6.994 3.3 15.873 + 4.4 

Magasins 	d'accessuires 	personnels ...................... 

28 

107,163 + 14.9 176,035 + 13.3 

Tous 	les 	autres 	magasins ............................. 

Ensemble 	des 	Inagasins ............................. 29 

x 

472 

.790 

918' 

x 

x 

x 

x 

x 

x 

125' 

x 

+ 4.9 

+ 17.0 

x 

x 

x 

S 

x 

x 

790 
	

+ 29.0 

	

p 8.879 	+ 11.4 

	

68.872 	+ 11.0 

x 

x 

x 

14.915 

x 

x 

3.672 

x 

x 

x 

+ 9.7 

S 

S 

+ 2.6 
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FSTI1ATIONS RFVISEES 

I ABLEAU 18. Commerce de detail. magasins a succursales ci magasins indépendants. suivant Ic genre de commerce 

Ness Brunsssick - Nouseati-Brunsssick 

May 	1979 	Mai 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indèpcndants Ensemble des magasmns 
Kind ol business 

Sales Change Sales Change Sales Change Genre de commerce 
-- 1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Venics Variation 
No 

$ '000 N '000 	% $ '000 
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TABLE 19. Retail Trade. Chain and Independent Stores. by Kind of Bii.iuiss 

Quebec 

May 	1979 	Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indëpendanis 

All scores 

Ensemble des magasins 

Saks Change Sales Change Sales Change 
- 1979/1978 1979/1978 -- 1979/ 1978 

Ventes \'arialiofl Ventes Variation Ventes Variation 
No.  

$ '000 S '000 % $ .000 

I x x X X 336.280 + 	16.3 

2 

Combination stores (groceries and meal) ............... 

x a a a 114,851 + 	13.7 

3 

Grocery confectionery and sundries stores ...............

All 	other 	food 	stores 	................................ 1.658 + 	6.8 35,388 + 20.7 37.046 + 20.0 

4 135.344 + 	11.1 135.344 + 	11.1 

5 

Department 	stores ................................... 

20.379 + 	4.8 8.806 + 	7.5 29.185 + 	5.6 

6 General 	stores 	...................................... a a x a 20.142 8.0 

7 Variety 	stores ....................................... 14.278 + 	2.5 8,208 - 	2.2 22.487 + 	0.6 

8 - 410.468 + 	16.7 4l0.-' . 	I 

9 

Motor vehicle dealers ................................ 

Used car dealers .................................... 9.597 ... 9.' 	-. 

10 14.156 11.8 94.786* ... 108,9-4 . 

II Garages ........................................... 42.606 + 	6.4 42,606 + 	(,.-4 

12 4.219 + 	2.0 41.524 + 	35.5 45.742 + 31.5 

13 3.809 2.2 19.224 + 	26.1 23.033 + 20.3 

14 14.033 + 	0.5 17,612 + 	2.7 31.645 + 	1.8 

15 12.509 + 22.4 17.029 - 	0.5 29.538 + 	8.0 

16 

Family 	clothing 	stores 	............................... 

.569* 1.156 + 	6.6 2.724* 

17 

General 	merchandise 	stores ........................... 

15.023 + 	5.8 6,416 - 	6.1 21.438 + 	8.2 

18 a a x a 30.003 + 	2.7 

19 

Hardware 	stores 	.................................... 

2.737 30.062 1.2 32.799* 4.0 

20 

Service 	stations 	..................................... 

Household 	furniture 	stores ............................ 

a a a a 5.872 + 	6.1 

21 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores 	................................ 

a a a x 12.539 - 	6.7 

22 

Women's clothing 	storCs 	............................. 

Pharmacies, patent medicine and cosmetics stores x a X X 35.977 + 	17.2 

23 

Specialty 	shoe 	stores ................................. 

Family 	shoe 	stores 	.................................. 

.639 + 	1.0 3,724 11.9 5.363 8.3 

24 x a a x 8.141 + 	3.5 

25 

Household appliance stores ...... ......... ............ 

Furniture. TV., radio and appliance stores .............. 

3.384 + 23.2 8.035 + 	27.1 11.419 + 25.9 

26 

Book 	and 	stationery stores............................ 

a a a x 34.190 + 77 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores .................. 

2.849 2.4 22.407 2.8 25.255 7 

28 

Personal 	accessories 	stores ............................ 

57.960 + 	10.7 93,545 + 	22.2 IS 1.504 + 	I 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 5439.957 + 	9.6 1.264,174 + 16.3 1.774,131 + 	14.3 
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ESTIMATIONS REVISEES 

IABLEAU 19. ('ounitierce de detail, niagasins i suceursales ci magasins indépendants. suisant Ic genre de commerce 

Metropolitan Montreal - Zone nwtropolulaine de Montréal 

Mav 	1979 	Mji 

Chain stores 	Independent stores 	AU stores 

Magasins a succursalcs Magasins independants Ensemble des magasins - 
Kind ol' business 

Genre de commerce Sales Change Sales Change Sales Change 
- I979/l378 - 1979/1978 1979/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO % $'OOO $'OOO % 

168.360 + 	13.5 Epiceries 	Boucherie'. .............................. 

43.781 + 	9.7 2 

952 3.2 20.048 + 	12.9 21.000 + 	12.0 Thus 	les 	autres 	magasins 	d'aliments ................... 3 

81,746 + 	11.9 -- 81.746 + 	11.9 4 

x x x x 6.282 - 	14.5 5 

- 445 + 	10.9 445 + 	10.9 6 

5,429 + 	7.2 2.836 + 	7.0 8.265 + 	7.1 7 

178.620 + 	17.9 178,620 + 	17.9 8 

3,497 + 24.0 3,497 + 24.0 9 

40.466' ... 50.632 + 26.6 10 

- 5.918 - 	2.0 5,918 - 	2.0 Garages 	.......................................... II 

.. 

x x x x 16,025 + 	16.7 

Grands 	magasins ..................................... 

12 

2.569 5.1 6.380 + 	5.1 8.949 + 	2.0 

Magasins 	gCnéraux 	.................................... 

Bazars 	.............................................. 

3 

7.515 - 	3.4 6,600 18.3 14.115 - 	11.0 

Conccssionnaires 	d 'automobiles .......................... 

14 

7.778' ... 4,808 + 	2.6 12.586' + 22.7 

Stations-service ....................................... 

IS 

.. 

1.220' ... 756' ... .976' ... 

Epiceries. 	conliseries 	et 	articles 	divers 	................... 

Magasins de vCtements pour hommes ................... 

16 

8.215 + 	14.1 2.930 0.2 11.145 + 	9.9 

Magasins 	de 	marchandise, 	diverses 	...................... 

Magasins de 	vCtements 	pour dames ..................... 

Magasins 	de 	vCtemcnts 	pour 	Ia 	familic .................. 

17 

x x x x 15.761 - 	2.8 

Magasins de chaussures 	pour 	Ia 	famille 	................. 

18 

x x x x 12.952 - 16.0 

Vendeurs 	d'automohiles 	d'occasion ....................... 

Quincailleries 	........................................ 

19 

x x x x 3.891' ... 20 

x x x x 6,078 2.8 

Magasins de pieces ci daccessoires d'autornohiles ......... 

Magasins de meuhies. tClCviseurs, radios ci accessoires 21 

x x x x 19.702 + 	19.5 Pharmacies, mCdicaments hrevctCs ci produits de beautC 22 

1.005 - 	8.1 1.910 - 	10.6 2.915 - 	9.8 

Magasins 	de 	chaussures 	specialisees ..................... 

23 

x ii x x 3,613 + 	2.9 

Magasins 	de 	mcubles 	................................. 

24 

2.582 + 23.7 3.751 + 29.3 6.332 + 27.0 

Magasins 	d'apparetls 	menagers ........................ 

25 

x x x x 11.871 + 	3.4 

Librairtes 	ci 	papeteries ............................... 

Magasins d'artieles de sport et d'accessoircs 	............ 26 

151 -- 	0.2 10.448 - 	19.3 12,600 - 	16.5 

Flcuristes 	.......................................... 

Bijouteries .......................................... 

27 

38 + 	13.9 46.454' ... 85.592 + 	27.1 

Magasins 	d'accessoires 	personnel, ...................... 

28 

295850 + 	7.7 518.798 + 16.3 814.648 + 13.0 

tous 	les 	autrcs 	magasin' 	............................. 

Ensemble 	des 	magasins ............................. 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade. Chain and Independent Stores, by Kind of Biistin 

Ontario 

May 	1979 	Mai 

Kind of business 

Genre de commerce 

(1iiin stores 

Magasins a succursales 

Independcnt 

Magasins indpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/178 -- l979/l7S - l979/l78 

Venics Variation Ventes Variation Ventes Variation 
No.  

$ '000 $ '000 

I 386.333 + 	3.5 96,688 + 11.8 483,022 + 	13.2 

2 30.348 + 	19.4 58.226 + 14.5 88.574 + 	16.1 

3 5.806 + 	17.2 38.393 + 1.5 44.199 + 	3.3 

4 248.383 + 	10.0 - 248.383 + 	10.0 

5 36.140 - 	4.1 7.380 + 7.4 43.520 - 	2.3 

6 x x X 14.921 + 	6.6 

7 

General 	stores ...................................... 

20.139 + 	3.9 4.931 + 8.3 25.070 + 	4.7 

8 

All 	other 	food 	stores 	................................ 

530.254 + 14.2 530.254 + 	14 

9 

Motor vehicle dealers ................................

Used car dealers .................................... 13.368 + 30.0 13.368 + 	3' 

10 

Grocery confectionery and sundries stores ............... 

42.400 + 	10.3 121,974 + 12.3 164.374 + 	I 

II 

Department 	stores ................................... 

Garages 	........................................... - 29.185 -- 6.4 29.185 4 

12 

Service 	stations 	..................................... 

6.841 - 	2.4 65.406 + 15.6 72.247 + 	13.6 

13 

Variety 	stores ....................................... 

11.452 + 	8.2 15.731 + 17.0 27.183 + 	13.1 

14 23.304 + 	4.6 23,105 + 16.5 46.409 + 	10.2 

IS 

Combination stores (groceries and meal) ............... 

General 	merchandise 	stores ........................... 

I4.507 12.274 + 3.9 26,781 + 22.1 

16 

Men's 	clothing 	stores ................................ 

Women's clothing 	stores 	............................. 

1.223 + 29.2 1.978 + 22.0 3.201 + 24.7 

17 

Specialty 	shoe 	stores ................................. 

14.631 + 20.1 7,382 0.8 22,013 + 	12.1 

18 

Family 	shoe 	stores 	.................................. 

Hardware 	stores 	.................................... x x x x 21,197 + 	14.1 

19 

Automotive parts and accessories stores 	................ 

Household 	furniture 	stores ........................... 7.454 + 	4.3 28.476 + 6.5 35.930 + 	6.1 

20 x x x 7,746 + 	6.4 

21 2.432 + 23.8 7.572 4.1 10,004 + 	1.4 

22 

Family 	clothing 	stores 	............................... 

Household appliance stores ...........................

Furniture, .1_V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 19.234 + 	5.7 55.301 + 17.2 74,535 + 	14.0 

23 6.233 + 26.4 5.103 + 17.5 11.336 + 22.3 

24 

Book 	and 	stationery stores ......... ................... 

Florists 	............................................ 830 

.. 

+ 	7.0 14.135 + 4.9 14,966 + 	5.0 

25 Jewellery 	stores 	..................................... 9.652 + 	14.3 10.514 + 11.3 20.166 + 	12.7 

26 x x x x 28.606 + 	I 	1 

27 

Sporting goods and accessories stores .................. 

11.109 + 	13.3 20.958 + 0.1 32.067 + 	-1 

28 

Personal 	acccs,ories 	stores ............................ 

70.425 + 	19.2 126.784 - 0.6 297.209 + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 1,078,961 + 12.5 1,357.507 + 10.9 2,436,467 + 	11.0 



I 

''IIMATIONS REVISEES 

\RI 	I 	I 	. 	I 	wir r 	ik I 	ill, 	i,iii i succursales ci magasins indpendants. sui%ant Ic genre de commerce 

1etropolitan 	loronto - Zone metropolitaune de Toronto 

May 	1979 Mal 

Chain scores Independent stores All stores 

Magasins it succursaics Magasins indãpcndants Ensemble des magasins 
Kind of business 

Sales Change Sates Change Sales Change Gnrc ic commerce 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Vences Variation Venics Variation 
__  No  

S .00 q S'OOO 

143.985 + 	13.3 20,766 + 	11.0 164.751 + 	13.0 Epiceries 	Boucheries .............................. 

8.615 + 	5.3 16.231 + 	21.6 24.846 + 	15.4 2 

3,721 + 	17.8 17,195 + 	17.7 20,916 + 	17.7 3 

98.891 + 	10.7 - - 98,891 + 	10.7 4 

11.413 6.1 3.028 - 	1.8 14.441 - 	5.2 5 

- 383* ... 383* ... Magasins 	génaux 	................................. ér 6 

4.358 + 	2.4 664 + 34.2 5.022 + 	5.7 7 

15,124 + 	15.7 185.124 + 	15.7 8 

1.560 

+ 	6.0 1,560 + 	6.0 9 

• 31.423 - 	.3.5 48,141 + 	1.4 10 

10.780 - 	12.1 10.780 12,1 ii 

2.023 - 	4.5 18.119 + 	16.0 20.142 + 	13.5 

Epiceries, 	contiserics 	et 	articles 	divers 	................... 

Tous 	Ics 	autres 	magasins 	d 'ailments ..................... 

12 

6.425 + 20.1 6.256 + 20.5 12.681 + 20.3 

Grands 	magasins ..................................... 

Magasins 	de 	marchandises 	diverses 	...................... 

13 

9.450 + 	1.1 10.103 + 	12.4 19.554 + 	6.6 

Bazars 	............................................... 

14 

.. 

6.518' ... 5.196 + 	16.3 11.713' + 27.5 

Concessionnaires 	d'automobilcs ......................... 

Vendeurs 	d'automobiles d'occasion ....................... 

IS 

941 + 35.3 992 + 	11.0 1.933 + 21.7 

Stations-service ....................................... 

Garages 	............................................ 

Magasins de piôces Ct d'accessoircs d"automohiles ......... 

16 

6.456 + 22.1 3.373 + 	0.5 9.829 + 	13.7 

Magasins dc vIcments pour hommes ................... 

17 

x x x 6.181 + 32.5 

Magasins 	de 	vtcments 	pour dames ..................... 

Magasins 	de 	vétemcnts 	pour 	Ia 	familie .................. 

Magasins de chaussurcs 	pour Ia 	famille 	................. 

18 

4.058 - 	1.4 5,960 + 	11.7 10,018 + 	5.9 

Magasins de chaussures sp&iaiisées ..................... 

19 

x x x x 2.223 + 	1.7 

Quincaillcrics 	........................................ 

Magasins 	de 	meubles 	................................. 

20 

x x x x 4.449 + 	19.1 

Magasins 	d'appareiis 	ménagers ........................ 

Magasins de meuhies. tEléviseurs. radios cc accessoires 21 

6.453 + 	2.7 25.584 + 24.0 32.037 + 	19.0 Pharmacies, midicamcnts brevetés ci products de heauté 22 

3.771 + 22.2 2.628 + 30.6 6.399 + 25.5 23 

x x x x 4,592 - 	11.0 24 

4.086 + 133 4.333 + 	14.4 8.419 + 	13.8 Bijouterics .......................................... 25 

x x x x 11.461 + 	6.6 

Librairies 	cc 	papcteries ................................ 

Magasins d'articics de sport ci d'accessoircs 	............ 26 

P . 	13+ 13.6 9,835 + 	3.8 15.848 + 	7.3 

Fleuristes 	.......................................... 

27 

em I + 	17.8 51.203 + 	3.1 106.803 + 	10.3 

Magasins 	d'accessoircs 	personnels ...................... 

28 

403,668 + 12.2 455,468 + 11.3 859,136 + 	11.7 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	mnagasins ............................. 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade. Chain and Independent Stores, by Kind of Btiinus 

Manitoba 

May 	I979 	Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins i]i succursaics 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- l979/l78 - 1979/1978 - 1979/1978 

Ventes Variation Vcntes Variation Venics Variation 
No.  

S'OOO % $'OOO $ ,000 % 

I Combination stores (groceries and meat) x x x 43.850 + 	13.1 

2 Grocery confectionery and 	sundries stores .............. x x x x 13.940 . 	3.7 

3 All other 	food 	stores 	................................ x x x x 2.799 + 	0.7 

4 37.555 + 	9.7 37.555 + 	9.7 

5 4.846 + 	6.2 166' ... 5.013* 

6 x x x x 11.883 0.9 

7 1.975 + 	3.5 202 11.6 2.178 + 	1.9 

8 Motor 	vehicle 	dealers ...............................  67.325 + 23.6 67.325 + 2 

9 - 1,033' ... 1,033' 

10 2.973 -- 	3.5 8,815 + 	5.7 11.788 + 

II Garages ........................................... 2,247 1.7 2,247 . 7 

12 x x x x 5.608 + 	4.4 

13 

Department 	stores ................................... 

770 - 	3.3 1.191 + 	31.8 1.961 + 	15.3 

14 2 	171 

. 

+ 	9.3 880 + 	0.3 3.051 + 	6.5 

15 

Variety 	stores ....................................... 

1.750 + 	5.8 1.546' ... 3.296' + 29.1 

16 

General 	stores ...................................... 

Service 	stations 	..................................... 

x x x x 72' 

17 

General 	merchandise stores ........................... 

x x x x 1.447 + 27.5 

18 

Used car dealers .................................... 

Women's 	clothing 	stores 	............................. 

- 2,551 + 	5.6 2.551 + 	5.6 

19 

Family 	clothing 	stores 	............................... 

- 1,413 - 	3.3 1,413 - 	3.3 

20 

Men's 	clothing 	stores ................................ 

Family shoe 	stores 	.................................. 

Hardware 	stores 	.................................... 

x x x 507 - 	17.9 

21 

Automotive parts and accessortcs stores ................ 

Specialty shoe stores ................................. 

Household 	furniture stores ............................ 

x x x x 1,634 + 	6.4 

22 

Furniture. TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 1.133 + 	4.6 6.343 + 	3.2 7.477 + 	4.8 

23 

Household appliance stores ........................... 

x x x x 817 + 31.3 

24 - 1,384' ... .384' 

25 

Book and stationery stores ....................... ..... 

Florists ............................................ 

949' ... 1.243 1.5 2.192' + 	16(1 

26 

Jewellery 	stores 	..................................... 

x x x x 2.100 

27 

Sporting goods and accessories stores .................. 

793 + 22.7 1,182 + 28.2 1.974 + 	- 

28 

Personal accessories stores ............................ 

10.670 + 	9.5 17,503 + 27.4 28.174 + 	1 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 110.906 + 11.0 154.363 + 12.0 265,269 + 	11.6 



26.681 

4.656 

x 

33,659 

1.203 

x 

+ 15.7 

- 3.0 

x 

+ 7.3 
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x 	 x 

	

x 	 x 

	

1,918 
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x 	 x 
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I '[IMA'llONS REVISE ES 

I 	\ RI I 	\l 	21 	( luIII)(I i u 	tit 	Iu1 . ii. 	iiij 	. sin' 	.i 	succursalles et 	inagasins 	indépendanls, suianI 	le genre de coitiinerce 

Metropolitan Winnipeg - Zone inétropolitaine de Winnipeg 

May 	1979 	Mai 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No 

5 1000 S ,000 S'OOO 

2.508* ... 29.190 + 	9.5 I 

4.368 4.6 9.025 3.8 2 

x x 2.304 -- bus 	Ics 	autrcs 	magasins 	d'alimenis ................... 3 

-. - 33.659 + 	7.3 4 

81 + 26.4 1.284 + 27.6 5 

97* ... 97 ... 

Epiceries 	- 	Boucheries ............................... 

Epiceries. 	conliscries et 	articles divers 	.................. 

6 

x x 882 + 	7.0 

Grands 	magasins .................................... 

7 

37.886 + 27.8 37.886 + 27.8 

Magasins de 	marchandises diverses 	.................... 

8 

x x x x 

Magasins 	géncraux 	................................... 

Bazars 	............................................. 

9 

x x 6.839 + 	8.0 

Concessionnaires d'automohiles ........................ 

Vendeurs d'automohilcs d'occasion ..................... 

10 

x x x x 

Stations-service ......................................

Garages 	.......................................... .II 

. 

x x 3.918 - 	1.3 12 

x x 1.096 + 	12.6 

Magasins de piôces ci d'accessoires d'automohiles ........ 

13 

617 - 	14.5 2.535 + 	1.5 

Magasins de v&ements pour hommes .................. 

Magasins de vtemcnts pour dames .................... 14 

x x I.422 ... IS 

x x x x Magasins de chaussures sp&ialisócs .................... 16 

x x 1.195 + 24.6 

Magasins de vtements 	pour Ia 	famille ................. 

17 

468 - 	15.0 468 - 	15.0 

Magasins de chaussures 	pour Ia 	l'amillc 	................ 

18 

902 15.0 902 - 15.0 Magasins 	de 	ineubles 	................................ 19 

x x 321 - 	17.1 20 

655 2.6 655 - 	2.6 Magasins de meubles. téliviscurs, radios ci aecessoires . . 21 

x x 5.226 + 	3.4 Pharmacies. médicaments brevets ci produits de beauté 22 

170* ... 631 * + 34.8 

Quincailleries 	....................................... 

23 

858 ... 858 ... 24 

x x 1.933 + 22.8 

Magasins dappareils 	ménagers ........................ 

25 

x x 973 + 	18.6 

Librairies 	et 	papeteries ............................... 

26 

x x 1,590 + 20.0 

Fleuristes 	.......................................... 

Bijouterics .......................................... 

Magasins d 'articles de sport ci d 'accessoires 	............ 

27 

x x 17.286 + 	0.6 

Magasins 	d'accessoires 	personnels ...................... 

28 

77,332 + 15.1 162.988 + 	11.6 

Thus 	es 	autrcs 	magasins ............................. 

Ense,nbk 	des 	magasins ............................. 29 
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REVISEI) ESTIMATES 

TABLE 22. Retail Trade. Chain and Independent Stores, by Kind of BkI\iiIu 

Saskaichessan 

May 	1979 	Mai 

Kind of business 

Genre de commerce 

Chain stores 

Mzigasins a succursaks 

Independent 

Magasins indépcndants 

All scores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1979/1978 - 1979/1978 - 1979/1978 

Viits Variation Ventes Variation Ventes Variation 
No.  

$'OO() S'OOO $'OOO 

I x x x x 37,771 + 	19.1 

2 x x x 12.529 + 	5.9 

3 

Grocery conIctioncry and sundries stores ................... 

x x x x 1.723 - 13.9 

4 

All 	other 	food 	stores 	.................................... 

Department 	stores .................................. + 	16.2 - 18.724 + 	16.2 

5 11.986 + 	5.1 3.465 + 20.7 15.450 + 	8.2 

6 5.082 + 	31.7 13.845 + 34.4 18.927 + 33.7 

7 2.723 + 	3.0 583 - 	11.0 3.305 + 	0.2 

8 

Combination stores (groceries and 	meat)................... 

- 75.361 + 	9.8 75.361 + 

9 863 + 20.3 863 + 2 

10 1.785 12.4 13.337 - 	3.9 15.122 - 	.1 

II Garages 	.......................................... - 1.817 ... 1.817 

12 

18.72. 4 

x x x x 5.809 + 	12.4 

13 

General 	merchandise 	stores ........................... 

x x x x 1,712 + 	11.7 

14 

Motor 	vehicle 	dealers ........................................ 

2.015 + 	4.1 1.871 + 	8.8 3,886 + 	6.3 

IS x x x x 3,352 + 	19.8 

16 

General 	stores 	...................................... 

Automotive parts 	and accessories stores 	.................... 

Specialty shoe stores 329 + 35.7 329 + 35.7 

17 

Variety 	stores ....................................... 

765 + 	8.9 689 + 29.5 1,454 + 	17.8 

18 

Used car dealers .............................................

Service 	stations 	...................................... 

x x x 3,060 - - 	9.2 

19 

......... 

- 3.893 ... 3.893 

20 

Men's 	clothing 	stores 	.................................... 

Women's clothing stores 	............................. 

Household furniture stores ............................ 

x x x x 1.292 + 	31.9 

21 

Family clothing stores 	............................... 

x x x x 2.223 + 	19.2 

22 

Family 	shoe 	stores 	.................................. 

Hardware stores ................................ .... 

Pharmacies, patent medicine and cosmetics stores x x X x 8.575 + 	10.5 

23 x x x x 831 

24 

Furniture. TV.. radio and appliance stores .............. 

- - 815 + 	2.7 815 + 	2.7 

25 

Household appliance stores ........................... 

830 + 	21.2 1.092 + 34.3 1.922 + 28.3 

26 

Book and stationery stores............................ 

Jewellery 	stores 	..................................... 

Sporting goods and accessories stores .................. - 5,981 - 	0.2 5,981 - 

27 

Florists 	............................................. 

187 + 	17.4 2,162 - 	6.6 2.348 - 

28 

Personal accessories stores ............................ 

10.265 0.7 18,222 + 24.3 28,486 + U 

29 

All 	other 	stores 	..................................... 

All 	storc' 	........................................ 88.878 + 12.4 188,683 + 12.9 277,561 + 12.8 



Sales 	Change 
-- 	1979/1978 

Ventes 	Variation 

S ,000 

Sales 	Change 	Sales 	Change 
- 	1979/l78 	- 	1979/1978 

Ventes 	Variation 	Ventes 	Variation 

$ '000 	 S '000 
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}J'lMATI()SREVISI FS I \lfl I S.I 22. 1 	 hi.til. I ii 	 it %ticetwiales ci magasins indépendants. suiant le genre de commerce 

Alberta 

May 	1979 - Mai 

	

Chain stores Independent stores 	 All scores 

Magasins a suceursales Magasins indèpendaiits Ensemble des magasins 	
Kind of business 

Genre de commerce 

No 

x 	 S 

	

S 	 X 

x 	 S 

	

92.723 	+ 14.3 

	

12.603 	+ 6.4 

x 	 x 

	

3.517 	+ 16.6 

x x 92.116 + 22.7 Epiceries 	- 	Bouchertes 	............................. 

x x 21.079 + 30.7 2 

x x 4,844 - 	15.8 3 

92,723 + 	14.3 4 

6,703 - 	5.6 19.306 + 	1.9 5 

x x 26.435 + 	2.7 6 

1.072 - 	15.4 4.589 + 	7.1 7 

194.796 + 26.2 194.796 + 26.2 8 

x x x 9 

29,438 + 	2.2 36.157 + 	2.1 10 

3,627 - 	8.7 3.627 8.7 

Tous 	les 	autres 	magasins 	d'aliments..................... 

II 

9,124 + 23.9 11.650 + 22.2 12 

6.782 + 33.2 9.008 + 27.6 

Epicerics, 	conliscries 	cc 	articles 	divers 	................... 

Bazars 	.............................................. 

13 

4.161 + 22.7 10,587 + 20.8 

Grands 	magasins ..................................... 

Magasins de 	marchandises diverses 	..................... 

Concessionnaires 	d'auiomobiles ......................... 

Vendeurs 	d'automohiles d'occasion ...................... 

14 

3.558 + 	11.3 8.198 + 	14.6 

Magasins 	généraux 	................................... 

IS 

x x x x 

Garages 	............................................ 

16 

x x 4.656 ... 

Stations-service ....................................... 

Magasins 	de 	vétements 	pour 	Ia 	lamille .................. 

17 

x 7,297 + 	0.1 

Magasins de pièces cc d'accessoires d'automohilcs ......... 

Magasins de 	vitements pour 	hommes ................... 

18 

x x 8.625 + 	10.2 

Magasins 	de 	vétements 	pour dames ..................... 

19 

x 2.347 + 	0.7 

Magasins 	de 	chaussures 	specialisécs ..................... 

20 

x x 4,738 ... 

Quincaillcries 	........................................ 

Magasins de meuhlcs, téléviseurs. radios ci accessoircs ...  21 

15.410 + 	16.8 19,841 + 25.7 

Magasins de chaussures 	pour 	Ia 	famille 	................. 

Magasins 	d'appareils 	ménagers ........................ 

Pharmacies, médicaments brevctés Ct produits de beauté 22 

1.000 + 	16.8 2.160 + 25.4 23 

3,281 + 24.6 3,673 + 22.4 

Magasins 	dc 	nieubles 	................................. 

24 

1,969 + 	3.9 5.312 + 21.9 25 

x x 8.017 + 	4.9 

Librairics 	cc 	papeterics ............................... 

Fleuristcs 	.......................................... 

Bijoutcries .......................................... 

26 

3,139 + 	11.3 5.587 + 21.4 

Magasins d'ariicics de sport 	ci 	d'acccssoircs 	............ 

27 

39,548 + 	15.4 75,685 + 	10.1 

Magasins 	d'acccssoires 	personnels ...................... 

28 

407.003 + 18.8 684.377 + 17.3 

Tous 	les 	autres 	magasins 	............................. 

Ensemble 	des 	magasins ............................. 29 

	

2.526 
	

+ 16.5 

	

2.226 
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6,426 
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4,640 
	

+ 17.2 
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4,431* 

	

1.160 
	

+ 33.9 
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3.342 
	

+ 35.7 

	

x 	 x 
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137 
	

+ 4.8 

	

277.374 
	

+ 15.1 
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RI•:vlSl;I) ESIIMAFFS 

TABLE 23. Retail Trade. Chain and Independent tiircs. bs kind 411 Iisiiits 

British Columbia - Coloitibie-Britannique 

May 	1979 	Miii 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indpciidants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
-- 1979/1978 - 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No.  

S'(IOO S .000 S'OOO 

I x x x s 132.981 + 	14.0 

2 Grocery conixtionery and sundries stores .............. x x x x 26.168 3.4 

3 913 + 	19.0 15.431 + 	14.7 16.344 + 	15.0 

4 

...... 

x x - x x 

S 

Combination 	stores 	grocerics 	and 	meat) 	.................... 

15.745 + 	5.6 1.825 + 	4.3 17.570 + 	5.5 

6 

Department 	stores ........................................ 

General 	stores ...................................... x x x x 10.222 + 	8.9 

7 

General 	merchandise 	stores ........................... 

4.794 + 	7.4 1.696 - 	6.3 6,490 + 	3.4 

8 

All 	other 	food 	stores 	................................... 

x x x x 165.631 + 

9 

Motor vehicle dealers ................................ 

- - x x x 

10 7.390 1.7 42.916 + 	17.0 50.306 + 	l. 

II 

Service 	stations 	..................................... 

- - 9.494 9.494 

12 1.863 + 	13.8 7.949 - 	0.9 9.812 + 	1.5 

13 3.389 + 	13.1 3.670 ... 7.059 

14 6.083 + 	11.1 6,721 ... 1 2,804* + 26.8 

IS 

Variety 	stores ........................................ 

4.769 + 24.2 2.642 + 	0.3 7,411 + 	14.5 

16 x x x x 1,047 + 30.7 

17 

Garages 	........................................... 

x x x x 4.412 + 	6.7 

18 x x x x 6,314 + 	2.1 

19 

Used 	car dealers .................................... 

Women's 	clothing 	stores 	............................. 

Family clothing 	stores 	............................... 

x x x x 5.963 -. 	14.6 

20 x x x x 2.214 

21 

Automotive parts and accessories stores ................ 

Men's 	clothing 	stores ................................ 

Hardware stores 	.................................... 

Household 	furniture stores ............................ 

x x x x 7,227 + 	16.6 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 9.499 + 	16.4 19.459 + 	12.7 28.957 + 	13.9 

23 

Specialty shoe stores ................................. 

Family shoe stores 	.................................. 

1.1 22* ... 1,779 + 	5.6 2,901 • + 20.3 

24 - - 3.577 + 	11.1 3,577 + 	11.1 

25 

Household appliance stores ........................... 

3.622 + 25.2 4,604 + 	31.6 8.225 + 28.7 

26 

Rook 	and 	stationery 	stores............................ 

Sporting goods and accessories stores .................. x x x x 12.2 

27 

Florists 	............................................ 

Jewellery 	stores 	..................................... 

2.593 + 23.2 I l.630 ... 14.22 

28 

Personal 	accessories 	stores ............................ 

42.410 + 	4.8 50.947 + 	11.2 93,31 7 + 

29 

All 	other 	stores 	..................................... 

All 	stores 	........................................ 323.526 + 14.3 448,380 + 10.7 771.906 + 	12.2 



S 

2.095 

3.253 

1.986 

x 

S 

S 

2.3 

+ 8.8 

+ 30.2 

x 

S 

S 

x 

S 

7,618 

9l5 

x 

S 

x 

+ 15.5 

I 

2.209 

67.212 

+ 20.7 

x 

+ 22.3 

S 

+ 15.0 

x x 60.278 + 	13.0 I 

x x 13.253 -- 	5.6 

Epiceries 	- 	Boucheries ............................... 

2 

7.711 + 8.9 8.313 + 	7.8 

Epicerics. 	confiseries ci 	articles divers 	.................. 

bUS 	les 	autres 	magasins d 'alinicnls .................... 3 

- -- 65.795 + 	16.1 4 

379 4.6 4.980 1.2 5 

521 + 3.6 521 + 	3.6 6 

98 ... 968 - 	6.9 

Grands 	magasins .................................... 

Magasins de marchandiscs diverscs 	.................... 

7 

84.818 + 5.5 84.818 + 	5.5 

Magasins 	gcncraux 	.................................. 

8 

691 * ,,, 691 ... 

('oncessionnalres 	d'automohiles ........................ 

9 

25.226 + 18.6 29.973 + 	15.1 

Bazars 	............................................. 

Vendeurs dautomohiles d'occasion ..................... 

10 

5.163 + 35.1 5.163 + 	35.1 II 

x x 2.978 + 	9.8 12 

2.080 ... 4.175 ... 13 

3.758 + 35.5 7.012 + 21.6 14 

933 9.0 2,919 + 	14.4 IS 

x x ill + 35.9 

Stations-service ...................................... 

Garages 	........................................... 

16 

x x 1.755 7.0 

Magasins de pieces ci dacccssoires d'automohilcs ........ 

Magasins 	de 	chaussures 	spécialisCcs .................... 

I? 

I.504 ... 1.504 ... 

Magasins de vtemenLs pour hommes .................. 

Magasins 	de 	vétements 	pour dames .................... 

18 

x x 3.033* ... 

Magasins 	de 	vCtements pour 	Ia 	flimille ................. 

Quincailleries 	....................................... 

19 

x x 607 + 26,7 

Magasins de chaussures pour 	Ia 	lamille 	................ 

20 

x x 3.813 ... 

Magasmns 	de 	meubles 	................................ 

Magasins dappareils 	menagers ........................ 

Magasins de mcublcs, meléviscurs, radios ci accessoires, . - 21 

7.394 + 8.0 15.012 + 	11.7 Pharmacies, mCdicaments brevetés ci produits de beautC 22 

473 - 20.7 1.388* + 	17.1 23 

1 1 204 0.6 1.204 - 	0.6 24 

2.776 ... 4.985 + 	35.5 25 

x x 5.788 + 34.2 

Librairies 	ci 	papeterics ............................... 

Bijouterics .......................................... 

26 

8.343 ... I0,540 ... 

Flcuristes 	.......................................... 

Magasins darticles de sport et d'acccssoires 	............ 

27 

x x 39.324 + 	5.4 

Magasins 	d'accessoires 	personnels ...................... 

28 

214.087 + 8,9 381.299 + 	11.5 

TOUS 	les 	autrcs 	magasins ............................. 

Ensemble 	des 	magasins ............................. 29 

	

x 	 x 

	

S 	 S 

	

603 	- 4.3 

	

65.795 	+ 16.1 

	

4.601) 	0.9 

7() 	 1.1 
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J:[IMATJONS RFSISEES 

RI.FAL 23. (:oiiimerce tie detail, niagasiils a succursale% ci magasins indépendants. suis ant Ic genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

May 	1979 	Mat 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indcpcndants Ensenible des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Venies Variation 
No 

$'OOO $'OOO $'OOO 
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REVISFI) ESTIMATFS 

TABLE 24. Retail trade. Chain and Independent Slurus, h k;iol 

Yukon and Northwest Terrilories - Yukon ci Terriloires du Nord-Ouest 

May 	979 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indtpcndanis 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1979/1978 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO 	% $ .000 	% $'OOO 	% 

I Combination stores (groceries and meat) x x 	 x 1.481* 

2 Grocery confectionery and sundries stores 444 	+ 	16.1 444 	+ 	16.1 

3 All 	other 	lood 	stores 	............................... - 88' 	 ... 88' 

4 x 	 x -- x 	 x 

5 x x 	 x 170 	5.4 

6 x 	 x x 	 x 4.331 	+ 	9.5 

7 x 

. 

x 	 x 459 	+ 	16.6 

8 

Department stores ................................... 

- 	- 3.126 	- 	0.1 3.126 	- 	0.1 

9 

Variety 	stores ....................................... 

- x 	 x x 

10 

Motor vehicle dealers ................................ 

- 559 	- 	8.4 559 	8.4 

II 

Service stations .....................................

Garages 	........................................... - 	- x 	 x x 	 x 

12 - 	- X 	 X X 	 X 

13 - 	- 78 	+ 	16.1 78 	+ 	16.1 

14 - 	- 79 	+ 21.7 79 	+ 21.7 

5 - 	- x 	 x x 	 x 

16 - x 	 x x 	 X 

17 

General merchandise stores ........................... 

Women's clothing stores 	............................. 

- 	- x 	 x x 	 x 

8 

General 	stores ...................................... 

Family clothing stores 	............................... 

- 	- 433 	+ 	12.6 433 	+ 	12.6 

19 

Used car dealers .................................... 

Family shoe stores 	.................................. 

Hardware 	stores 	.................................... 

- 	.- x 	 x x 	 x 

20 

Household furniture stores ............................ 

- 	- x 	 x x 	 x 

21 

Automotive parts and accessories stores ................ 

Men's clothing 	stores ................................ 

Furniture. TV.. radio and appliance stores .............. - x 	 x x 	 x 

22 Pharmacies, patent medicine and cosmetics stores - 332 	+ 	12.4 332 	+ 	12.4 

23 

Specialty shoe Stores ................................. 

Book and stationery Stores x 	 x x 	 x 

24 Florists 	............................................ -- a 	 a a 	 x 

25 

Household appliance stores ........................... 

Jewcllery 	stores 	..................................... - 172 	+ 	7.3 172 	+ 	7.3 

26 Sporting goods and accessories stores .................. - 281' 	 ... 281' 

27 a 	 a x 	 a 158 	+ 	31,3 

28 

Personal accessories stores ............................ 

a 	 a a 	 a 1.966 	+ 	I 

29 

All 	other stores ..................................... 

All 	stores 	........................................ 6,788 	- 	4.7 9.142 	+ 	1.6 15.930 	- 	1.1 

I 
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P 1 lIMATIONS RFVISEES 

I 	\UI .1 'sI 	24. u 	Iii 	u. 	d LItH i 	siuccurs'alcs ci magasins indëpendants, suh'ani le genre de commerce 

Canada 

May 	1979 Mai 

Chain smorcs Indcpcndcni stores All stores 

Magasins a succursaics Magasins indépendants Ensemble dcs magasins 
Kind of business 

Sales ('hange Sales Change Sales Change Genre de comnierce 
- 1979/1978 - 1979/1978 - 1979/1978 

Ventes Variation Ventes Variation Vcntcs Variation 
No 

S '000 % $ '000 $ '000 % 

863,238 + 	15.1 356324 + 	15.4 1.2 19.562 + 	15.2 Epiceries 	Boucherics 	.............................. 

52.225 + 	21.1 255,416 + 	10.8 307.640 + 	12.4 2 

9,008 + 	13.8 103.266 + 	8.5 112.274 + 	8.9 Tous 	les 	autres 	magasns 	d'alimenis ................... 3 

685,057 + 	12.0 - - 685.057 + 	12.0 4 

116.870 + 	2.1 34.936 - 	1.2 151.807 + 	1.3 5 

35,883 + 	10.3 89,764 + 	4.1 125.647 + 	5.8 

Epicerics, 	contiscrics 	ci 	articles 	divers 	.................... 

gë 

... 

6 

59,070 + 	5.3 19.037 + 	0.2 78.107 + 	4.0 

Grands 	magasins ..................................... 

Magasins 	de 	marchandiscs diverses 	...................... 

7 

.563,957 + 	15.6 1.585.601 + 	15.4 

Magasins 	nãraux 	................................... 

Bazars 	............................................... 

8 

31.916 + 	31.1 31.916 + 	31.1 

Concessionnaires 	d 'automobiles .......................... 

9 

352.075 + 	16.7 428.597 + 	13.6 10 

92.378 + 	5.2 92,378 + 	5.2 II 

18,155 + 	3.6 146.258 + 	19.4 164,413 + 	17.5 12 

23,253 + 	6.7 51.154 + 24.7 74.407 + 	18.5 13 

59,146 + 	6.7 57,184 + 	14.2 116.329 + 	10.3 14 

42,960 + 27.6 44.752 + 	7.1 87.712 + 	16.3 

Stations-service ....................................... 

Garages 	............................................ 

IS 

3.1 86* ... 4.387 + 	19.0 7.573' - 10.7 16 

38.972 + 	17.8 19.781 + 	2.4 58.753 + 	12.1 

Magasins de 	vétcments pour 	Ia 	famille .................. 

17 

x x x x 76.351 + 	6.0 18 

13.260 - 	3.5 80.800 + 	5.3 94.061 + 	4.0 

Vendeurs 	d'automobiles 	d'occasion ....................... 

19 

x x x x 21,075 + 	8.9 20 

9,124 + 20.2 33.999 + 	5.3 43.123 + 	8.1 

Magasins tic plôces ci d'accessoircs d'automohiles ......... 

Magasins tic 	vëtcments pour 	hommes ................... 

Magasins de meubles. téléviseurs. radios ci accessoires ... 21 

41.287 + 	14.4 151,866 + 	14.7 193.153 + 	14.6 

Magasins 	tie 	v3tcments 	pour dames ..................... 

Pharmacies. médicaments brevetes ci produits de bcauté 22 

11.121 + 24.9 14,965 + 	8.3 26.087 + 	14.8 

Magasins 	de 	chaussures 	specialisees ..................... 

Magasins 	tic 	chaussures 	pour 	Ia 	famille 	................. 

23 

1,448 + 	6.4 33.255 + 	8.9 34.703 + 	8.8 

Quincailleries 	........................................ 

Magasins 	de 	mcubles 	................................. 

24 

23,936 + 22.0 28,806 + 	18.2 52.742 + 	19.9 

Magasins 	d'apparcils 	mOnagers ........................ 

25 

(.951 + 	10.2 91,058 + 	19.9 98.009 + 	19.1 

Librairics 	ci 	papeteries ............................... 

26 

+ 	15.2 64.005 + 	6.3 84.769 H 064 + 	8.4 

Fleurisics 	.......................................... 

Bijouterics 	.......................................... 

27 

.582 + 	12.6 371.838 + 	11.2 727.420 + 	11.9 

Magasins 	d'articles 	de 	sport 	ci 	d'acccssoircs 	............ 

Magasins 	d'acccssoires 	personnels ...................... 

28 

2,601,391 + 12.2 4,177,875 + 13.6 6.779.265 + 13.0 

Tous 	les 	auLrcs 	magasins 	............................. 

Fnsemblc 	des 	magasins ............................. 29 
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TABLE 25. Supplementary Data, Retail Trade, by Kind of Business Group,(I) 1977-1979 

TABLEAU 25. DounBea nupplAmentuirea nur Is coemerce de detail, par groupea do genres de coemerce(1), 197 

YUKON 

1977: 

January - Janvier ............. 

February - F8vrler ............ 

March - Mars .................. 

April - Auril ................. 

May -  Mat ..................... 

June - Juts ................... 

July - Juillet ................ 

August - AnOt ................. 

September - Septembre ......... 

October - Octobre ............. 

November - Noveabre ........... 

December - Dëce,nbre ........... 

Year - AnnAe .................. 

1978: 

January - Janvier ............. 

February - Fénrier ............ 

March - Mars .................. 

April - Anril ................. 

May - Mel ..................... 

June - JuIn ................... 

July - Juillet ................ 

August - AoCt ................. 

September - Septeabre ......... 

October - Octobre ............. 

November - Novexnbre ........... 

December - DCcembre ........... 

Year - Année .................. 

1979: 

January - Janvier ............. 

February - FAvrier ............ 

1larch - Mars .................. 

April - Avril. ................. 

May - Mat ..................... 

June - Juin ................... 

July - Juillet ................ 

August - AnOt ................. 

September - Septembre ......... 

October - Uctnbrn ............. 

November - Novembre ........... 

December - DBcembre ........... 

Year- Annhe .................. 

Hardware, home fur- 

Food 	General merchandise 	Automobile 	Automotive 	nishings and other 	Total 	Per cent(2) 

group 	and apparel group 	dealers 	 group 	retail stores group 	all stores 	change 

Groupe 	Croupe do magosins 	Concee- 	 Groupe 	Groupe de quincail- 	Total, 	Variation(2) 

	

d'ulinrnn- 	de marchendises 	nionnatres 	d'automobiles 	leries de maganins 	ensemble 	procentuelle 

tattoo 	diveraes et de ma- 	d'autotnoblles 	 de meubles et de 	des magasins 

	

gasins de vOtoments 	 toss leo autros ma- 
gamma de detail 

thousands of dollars - nrilllers do dollars 

	

867 	 856 	 666 	 284 	 983 	 3,556 	 + 0.7 

	

835 	 868 	 858 	 258 	 582 	 3,401 	 + 2.1 

	

925 	 980 	 914 	 312 	 802 	 5,933 	 - 2.7 

	

1 1 015 	 1,227 	 1,397 	 343 	 981 	 4,963 	 + 3.7 

	

981 	 1,400 	 1,854 	 403 	 979 	 5,617 	 - 0.7 

	

1,081 	 1,576 	 2,179 	 549 	 1,184 	 6,569 	 + 6.1 

	

1,249 	 1.565 	 1.612 	 533 	 1,170 	 6,129 	 + 5.7 

	

1,255 	 1,617 	 1.611 	 586 	 1,279 	 6,148 	 + 22.9 

	

1,303 	 1.525 	 1,383 	 545 	 1,530 	 6,086 	 + 35.7 

	

1,137 	 1,495 	 1,168 	 425 	 1,260 	 5,485 	 + 19.0 

	

1,121 	 1.687 	 753 	 451 	 1,172 	 5,184 	 + 25.9 

	

1,222 	 2,384 	 566 	 482 	 1,562 	 6,216 	 + 8.4 

	

12.991 	 17,180 	 14.761 	 5,171 	 13,184 	 63,287 	 + 10. 

923 

963 

1,177 

1,155 

1.286 

1,463 

1,296 

1,29? 

1.346 

1.117 

1,076 

1.467 

14,566 

905 

1,009 

1.231 

1,290 

1,634 

1,895 

1,856 

1,768 

1,715 

1,578 

1,729 

2,622 

19,232 

876 

1,271 

1,313 

1,814 

1,979 

1.919 

1,683 

1,673 

1,452 

1,486 

1,038 

1.085 

17,659 

316 

319 

348 

441 

662 

509 

469 

583 

550 

501 

466 

373 

5,337 

918 

892 

1.198 

1.523 

1,537 

1,581 

1.295 

1,254 

1,064 

1.922 

14.914 

3,840 1 

4.472 

5,057 

5,592 

6,559 

7,309 

6,841 

6,902 

6,358 

5.936 

5,373 

7,469 

71,708 

+ 

+ 

+ 

4 12.7 

+ 16.8 

4 11.3 

+ 11.6 

+ 12.3 

+ 4.5 

+ 8.2 

+ 3.6 

+ 20.2 

+ 13.3 

912 1.025 1.057 472 1,217 4.682 + 21.9 

1,032 1,102 1.045 509 868 4,556 + 	1.9 

1.281 1,445 1,751 558 988 6,023 + 1911 

639 1,423 954 436 944 4.395 - 20.7 

383 1.718 1.593 453 1.273 5.420 - 16.8 

922 1,673 1,686 551 1.507 6.342 - 12.4 

For composition of kind of baainess groupa, ace page 58. - Pour Is composition par groupe de genres de connnerce, voir la page 
Percentage changes shown are over-the-year changes. - Fourceatageo indiquent les variations an cours de l'annCe. 



991 

1,055 

1,245 

1,240 

1,556 

1,832 

1,414 

1,333 

1,359 

1,340 

1,496 

1,730 

16,593 

1.347 

3,338 

3,553 

3,677 

3,860 

2,329 

3,678 

1,870 

1,884 

1,781 

1,857 

1,924 

20.918 

3,260 

3,848 

4,327 

4,073 

4,248 

3,987 

4,177 

4,642 

4.167 

4,906 

4,839 

5,751 

52,205 

3,294 

3.799 

5,091 

4,231 

4,450 

5,421 

4,320 

4,926 

5.975 

5,267 

5,098 

7,424 

59,296 

373 

388 

385 

590 

582 

786 

902 

95' 

509 

826 

636 

695 

7,623 

899 

952 

1,043 

998 

3,350 

1,637 

1,453 

1,070 

844 

956 

933 

763 

12,698 

148 

177 

162 

'57 

158 

174 

160 

165 

162 

166 

173 

128 

1,930 

160 

172 

209 

185 

202 

186 

293 

274 

383 

294 

382 

258 

3,007 

1,049 

.246 

1,464 

1.450 

1,528 

1,780 

1,697 

3,856 

1,578 

1,610 

1,699 

2,557 

19,514 

1,352 

1,462 

1,872 

1,617 

1,922 

2,295 

2,159 

2,304 

1,933 

2,058 

1,976 

3,082 

24,032 

5,821 

6,714 

7,583 

7,510 

8,072 

8,559 

8,352 

8,947 

7,775 

8,848 

8,823 

10,861 

97,865 

7,061 

7,723 

9,768 

8,7158 

9.604 

31.668 

9,903 

10,444 

31,019 

10,356 

10,246 

13.451 

119,951 

+ 16.7. 

+ 14.0 

4 12.1 

4 10.9 

+ 18,6 

+ 27.9 

+ 16,5 

+ 24,6 

+ 13.7 

+ 38.8 

4 38.9 

+ 39.6 

+ 17,7 

+ 21.3 

+ 15.0 

+ 28.8 

4 36.0 

+ 19.0 

4 36.3 

4 38.6 

4 16.7 

4 41.7 

4 17.0 

4 16.1 

4 23.9 

4 22.6 

	

1,655 
	

3,754 
	

708 
	

299 
	

1,712 
	

8.220 
	

+ 36.4 

	

1,060 
	

4,033 
	

831 
	

390 
	

3,634 
	

7,728 
	

4 0.1 

	

1,671 
	

5,272 
	

1,269 
	

208 
	

1,871 
	

10,291 
	

+ 5.4 

	

1,489 
	

4,636 
	

1,128 
	

231 
	

1,868 
	

9,350 
	

4 8.6 

	

1,630 
	

5,092 
	

1,532 
	

141 
	

2,113 
	

10,510 
	

4 10.9 

	

1.7 38 
	

6,373 
	

1,869 
	

160 
	

2,330 
	

12,480 
	

+ 8.2 

I 

I 

- 51 - 

TABLE 26. Supplementary Data, Retail Trade, by Kind of Business Group,(l) 1977-1979 

':.Au 26. Donnée; suppl8mentaires nut le coomerce de detail, par groupes de genres de coserce(l), 1977-1979 

NORThWEST TERRIrORIES - TERRITOIRES EU NORD-OIJEST 

Hardware, home fur- 
Food Deneral ruerchundine Automobile Automotive niuhlnfs and other Total Per cent(2) 
group and apparel group dealers froup retaIl utoreu group all utoree change 

Croupe Croupo do nagealna Concen- Groupe (iroupe de quincail- Total, Variatinn(2) 
d'aI.imen- de narchundleog sionnairos d'automobiles leries do magasinn ensemble prorentuelle 
tation diverses or do ma- d'automobiles do neuhleo cc do des magasln; 

gasinu do vltements Coos les autres ma- 
gaslns do detail 

thousands of doilara - mililers de dullurs 
1977; 

January - .lanvior ............. 

February - Février ............ 

March - Mars .................. 

April - AvrlI ................. 

May - Hal ..................... 

June - Join ................... 

July - Juillet ................ 

August - AoDt ................. 

September - Septembre ......... 

October - Octobre ............. 

November - Novembre ........... 

December - Dicembre ........... 

Year - AnnIe .................. 

- Janvier ............. 

ruary - F6vrier ............ 

- Hare .................. 

April - Anril ................. 

May - Hal ..................... 

June - Juin ................... 

July - millet ................ 

August - Aoflt ................. 

Septesbec - Septembre ......... 

October - Octobre ............. 

November - Noveabre ........... 

December - Déceabre ........... 

Year - AnnIe .................. 

1979: 

January - Janvior ............. 

February - Fierier ............ 

March - Mars .................. 

April - Avril ................. 

May - Mad ..................... 

June - Join ................... 

July - Joiliet ................ 

August - AnOt ................. 

ember - Septembre ......... 

'ber - Octobre ............. 

:.mber - Novembre ........... 

ember - DIcembre ........... 

ar - AnnIe .................. 

For oompositlon of kind of busineSS groups, see pace 58. - Pour is composition par groupe de genres de coomerce, volt is page 58. 
Percentage changes shorn are over-the-year changes. - Pourcentagea indicuent lee variations au cours de l'annIe. 



- 52 - 

TABLE A. Retail Trade, Seasonally Adjusted( 

Canada 

1979 
	

1978 

Jan. 	Feb. 	Mar. 	Apr. 	HaYr 	June 	June 	July 

Janv. 	Fey. 	Mars 	Avr. 	Hair 	Juin 	I  Juin 	Jul11. 

millions of dollars - millions de dollars 

Kind of business 

Combination stores (groceries and meat) ..........1,148.7 1,209.9 1,150.3 1,175.2 1,189.8 1,202.7 1,085.8 1,060.8 
Grocery, confectionery and sundries stores 	292.0 	301.2 	306.9 	293.5 	296.7 	304.8 	274.6 	278.5 

	

All other food stores ...............................99.4 	108.4 	101.4 	108.6 	109.0 	116.4 	98.9 	97.2 

	

Department stores ..................................651.6 	652.8 	690.0 	676.1 	690.4 	695.3 	620.3 	629.8 

	

General merchandise stores ..........................148.0 	147.8 	153.3 	141.9 	152.1 	149.9 	145.1 	150.4 

	

General stores ......................................116.9 	119.1 	120.3 	120.8 	117.4 	123.5 	115.4 	111.2 

	

Variety stores .......................................77.2 	76.0 	79.6 	79.9 	76.9 	80.5 	74j 	73.9 

	

Motor vehicle dealers ............................1,170.8 	1,211.7 	1,358.5 	1,196.8 	1,296.3 	1,308.2 	1,137.1 	1,133.8 

	

Used car dealers .................................... .. . 	 .. . 	 ... 	 ... 	 ... 

	

Service stations .................................406.0 	439.2 	418.9 	407.3 	420.6 	424.0 	378.9 	371.0 

	

Garages ............................................88.4 	85.0 	97.3 	84.5 	84.7 	88.5 	79.7 	79.8 

	

Automotive parts and accessories stores ..........131.4 	128.2 	135.1 	124.6 	130.0 	132.9 	114.7 	115.5 

	

Men's clothing stores ..............................73.0 	70.7 	76.6 	71.7 	77.7 	80.8 	67.7 	70. 

	

Women's clothing stores ...........................113.7 	106.5 	115.6 	107.6 	112.0 	118.1 	103.0 	105. 

	

Family clothing storea .............................82.0 	81.7 	87.1 	88.1 	89.2 	87.8 	76.8 	77. 

	

Specialty shoe stores ...............................8.5 	8.3 	7.2 	7.2 	6.5 	7.2 	7.3 	7.. 

	

Family shoe stores .................................49.7 	47.9 	59.2 	53.0 	53.6 	53.9 	46.4 	48. 

	

Hardware srore'.  ................................. ...58.9 	58.5 	62.5 	60.0 	63.3 	62.7 	61.7 	59. 

	

Household furniture stores .........................97.4 	96.5 	124.2 	83.9 	94.2 	93.9 	90.0 	87. 9  

	

Household appliance stores .........................22.5 	21.3 	24.0 	22.3 	22.8 	23.8 	20.8 	20.3 
Furniture, T.V., radio and appliance stores 	43.1 	43.1 	55.4 	43.8 	44.4 	43.7 	41.9 	39.4 

Pharmacies, patent medicine and cosmetics stores 	193.8 	187.3 	189.0 	191.5 	196.2 	196.0 	176.0 	176.0 

	

Book and stationery stores ..........................28.1 	28.9 	29.0 	30.1 	29.8 	29.6 	27.3 	27.1 

	

Florists ............................................22.0 	22.7 	22.3 	25.5 	23.3 	23.4 	22.0 	21.5 

	

Jewellery stores ....................................51.3 	56.0 	53.7 	52.5 	57.5 	55.1 	47.9 	49.8 

	

Sporting goods and accessories atores ...............67.8 	66.7 	76.5 	73.3 	73.2 	78.8 	65.1 	67.1 

	

Personal accessories stores ..........................83.6 	81.9 	81.5 	83.6 	87.7 	88.3 	81.8 	82.0 

	

All other stores ...................................678.3 	693.4 	716.5 	703.5 	728.7 	731.2 	646.7 	642.4 

	

Total all stores ...............................6,026.7 	6,181.7 	6,408.2 	6,152.3 	6,369.1 	6,427.4 5,723.9 	5,712.9 

Province 

	

Newfoundland ........................................113.3 	113.2 	120.4 	116.4 	116.9 	114.7 	108.6 	108.0 

	

Prince Edward Island ................................29.0 	28.9 	29.9 	31.0 	31.3 	31.4 	27.9 	28.1 

	

Nova Scotia ........................................202.5 	206.0 	211.1 	205.6 	212.2 	216.5 	186.1 	188.3 

	

New  Brunswick .......................................153.8 	157.2 	166.1 	163.6 	163.1 	162.8 	144.9 	145.8 

	

Quebec ............................................1,543.5 	1,623.5 	1,680.9 	1,588.0 	1,605.0 	1,620.6 	1,413.3 	1,413.0 

	

Ontario ..........................................2,172.5 	2,188.9 	2,293.3 	2,178.3 	2,296.8 	2,338.3 	2,116.5 	2,105.5 

	

Manitoba .........................................233.3 	247.1 	236.8 	241.1 	249.2 	253.5 	228.0 	231.7 

	

Saskatchewan .....................................249.4 	251.5 	260.6 	249.6 	259.1 	262.3 	239.9 	240.0 

	

Alberta ..........................................613.8 	624.2 	648.4 	648.4 	651.6 	657.1 	560.9 	560.7 

	

British Columbia .................................713.4 	721.8 	729.6 	730.5 	755.2 	770.2 	685.7 	688.6 

	

Yukon and Northwest Territories ..................17.0 	15.3 	16.9 	14.5 	15.1 	16.5 	16.7 	15.7 

i) Each series ot fable A including the 'total all stores has been adjusted separately by dividing the unadjusted series 
the appropriate combined factor in Table B. Therefore, the sum of either the kinds of business or the provincial tot. 
will not equal the "total all stores'. 
Per cent changes are calculated on data expressed in thousands of dollars. 
Year-to-date - cumulative 1979 sales ~ cumulative 1978 sales. 

No 

1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 

22 

23 
24 
25 
26 
27 
28 

29 

30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 

I 



1,091.6 
278.9 
98.2 

658.7 
148.9 
114.3 
73.9 

1,191.6 

390.1 
84.6 
121.8 
71.1 
109.1 
78.0 
8.1 
51.8 
60.3 
89.9 
20.8 
42.3 

182.9 

27.9 
22.3 
51.5 
69.3 
82.0 
656.6 

5,910.7 

1,121.6 

281.9 
99.1 

670.5 
151.4 
114.8 
78.1 

1,128.1 

399.5 
86.7 
124.8 
72.5 
107.6 
80.2 
8.3 

51.1 
59.4 
86.8 
20.4 
41.5 

185.8 

28.5 
23.2 
51.2 
69.1 
82.4 
659.9 

5,890.6 

1,151.6 

285.7 
101.9 
683.0 
146.5 
119.9 
78.7 

1,075.7 

399.2 
79.7 
121.4 
74.1 
108.9 
81.4 
9.0 

50.7 
57.4 
95.0 
20.6 
40.8 

192.6 

29.5 
21.8 
52.0 
79.4 
84.0 
669.0 

6,000.8 
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\BLEAU A. Commerce de detail, d6saisonnalisé(1) 

Canada 

Per cent change(2) 
1978 	 - 

lVariation procentuelle(2) 

Year- 
June June 
Juin Join 

to- 
date(3) Aug. Sept. 1979 - - Oct. Nov. Dec. 

AoGt Sept. 
May June L'année 
Mai Juin a 
1979 1978 date(3) 

milliona of dollars - millions do dollars 

Genre de commerce 

	

1,100.2 
	

1,119.7 

	

275.5 
	

281.4 

	

94.2 
	

96.5 

	

651.8 
	

661.8 

	

145.5 
	

149.8 

	

113.3 
	

114.7 

	

74.0 
	

74.9 

	

1,177.2 
	

1,339.6 

	

384.9 
	

392.5 

	

78.8 
	

82.6 

	

4.7 
	

118.4 

	

.8 
	

77.8 

	

14.1 
	

109.3 

	

7.3 
	

79.5 

	

7.1 
	

7.9 
49.2 

	

9.5 
	

60.1 

	

91.3 
	

97.2 

	

20.3 
	

21.0 

	

42.2 
	

46.5 

181.41 	183.5 

	

27.8 	27.2 

	

21.9 	22.2 

	

49.3 	50.2 

	

69.2 	69.0 

	

83.6 	83.7 

	

651.6 	667.5 

5,840.1 6,077.0 

+ 1.1 
	

+ 10.8 
	

+ 11.7 
+ 2.7 
	

+ 11.0 
	

+ 12.0 
+ 6.7 
	

+ 17.7 
	

+ 9.2 
+ 0.7 
	

+ 12.1 
	

+ 10.2 
- 1.5 
	

+ 3.3 
	

+ 4.5 
+ 5.1 
	

+ 7.0 
	

+ 9.6 
+ 4.7 
	

+ 8.7 
	

+ 5.3 
+ 0.9 
	

+ 15.0 
	

+ 17.2 

+ 0.8 
	

+ 11.9 
	

+ 12.3 
+ 4.5 
	

+ 11.0 
	

+ 13.5 
+ 2.2 
	

+ 15.9 
	

+ 21.7 
+ 3.9 
	

+ 19.3 
	

+ 13.2 
+ 5.5 
	

+ 14.7 
	

+ 12.4 
- 1.6 
	

+ 14.3 
	

+ 13.9 
+ 10.3 	- 0.6 

	
+ 3.5 

+ 6.0 
	

+ 16.1 
	

+ 12.5 
- 1,0 

	
+ 1.7 
	

+ 4.7 
- 0.3 
	

+ 4.3 
	

+ 13.8 
+ 4.2 
	

+ 14.3 
	

+ 9.2 
- 1.5 
	

+ 4.3 
	

+ 13.7 

0.1 I + 11.4 I + 13.9 

- 0.7 + 	8.3 + 12.7 
+ 0.7 + 	6.4 + 	7.2 
- 4.1 + 15.0 + 13.9 
+ 7.6 + 21.0 + 10.3 
+ 0.6 + 	8.0 + 	4.2 
+ 0.3 + 13.1 + 	11.7 

+ 0.9 + 12.3 + 12.6 

piceries- Boucheries .......................... 
	1 

Epiceries, confiseries et articles divers ....... 
	2 

bus lea autres magasins d'aliments ............. 
	3 

Grands magaains ................................. 

Magasins de marchandises diverses ............... 

Magasins gdnéraux ............................... 

Bazars .......................................... 

Concessionnaires d'automobiles .................. 
	8 

Vendeura d'automobiles d'occasion ............... 
	9 

Stations-service ................................ 
	10 

Garages ......................................... 
	11 

Nagasins de pieces et d'accessoires d'automobiles 12 
Magaalns de v8tements pour hommes ............... 13 
Magasins de vtementa pour dames ................ 14 
Magasins de v8tements pour is fainille ........... 15 
Magasins de chaussures spécialisées ............. 16 
Magasins de chaussurea pour is farnille .......... 17 
Quincailicries .................................. 

	18 
tiagasins de meubles ............................. 

	19 
Magasins d'appareils mnagers ................... 

	20 
Magasins de meublea, tëldviseurs, radios et 

	
21 

accessoires. 
Pharmacies, mCdicaments brevetés et produits de 

	
22 

beaut4. 
Librairies at papeteries ........................ 

	23 
Fleuristes ...................................... 

	24 
Bijouteries ..................................... 

	25 
Magasins d'articles de sport et accessolr.s ..... 26 
!tagasins d'accessoires personnels ............... 

	27 
Tous les autres magasinS ........................ 

	28 

Total, ensemble des magasins 
	29 

	

111.4 	112.9 	112.0 	112.0 	112.4 	- 	1.9 	+ 5.6 	+ 10.7 	Terre-Neuve ...................................... 30 

	

28.6 	32.3 	25.6 	28.7 	28.5 	+ 0.4 	+ 12.7 	+ 11.4 	Ile-du-Prince-Edouard ............................ 31 

	

190.0 	19368 	192.3 	193.5 	199.7 	+ 2.0 	+ 16.3 	+ 16.1 	Nouvelle-Ecosse .................................. 32 

	

147.3 	162.3 	141.3 	152.2 	153.8 	- 0.2 	+ 1264 	+ 14.7 	Nouveau-Brunswick .................................3S 

	

1,455.3 	1,487.1 	1,483.8 	1,517.8 	1,506.4 	+ 	1.0 	+ 14.7 	+ 16.2 	Québec .............................................14 

	

2,132.6 	2,272.6 	,159.1 	2,088.1 	2,174.2 	+ 	1.8 	+ 10.5 	+ 	9.8 	Ontario .......................................... 35 

	

233.0 	260.5 	214.1 	227.4 	229.4 	+ 	1.7 	+ 11.2 	+ 	9.7 	Manitoba ..........................................36 

	

242.9 	248.5 	246.1 	251.2 	259.1 	+ 	1.2 	+ 	9.3 	+ 11.2 	Saskatchewan ......................................37 

	

574.0 	584.0 	588.1 	596.4 	608.1 	+ 	0.8 	+ 17.2 	+ 17.5 	Alberta ...........................................38 

	

689.2 	720.6 	715.0 	714.2 	704.5 	+ 2.0 	+ 12.3 	+ 10.5 	Colombie-Britannique ............................. 39 

	

16.2 	17.2 	16.4 	16.0 	17.3 	+ 9.0 	- 1.3 	+ 3.5 1  Yukon et Territoires do Nord-Ouest ............... 40 

'1) Chacune des series du tableau A incluant "l'enseable des magasins' a été ajustée individuellement en divisant Is série 

P 	brute par le facteur combine approprié du tableau B. En consequence, Is sotmac des donnCcs relatives aux divers genres de 
commerce ou la sonune des données provinciales ne correspond paa au tutu (i "lensumhle des ragasins". 

7) Variations procentuelles sont calculées sur des donnCes exprimées on millions do dollars. 

	

3) L'annèe 3 date - ventes cumulatives 1979 	ventes cumulatives 1978. 
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1979 

MCD 	Mar. 	Apr. 	May 	June 	July 	Aug. 

M.D.C. 	Mars 	Avr. 	Hai 	Juin 	Juill. 	At 

Kind of business 

1 Combination stores (groceries and meat) ........... 
2 Grocery, confectionery and sundries stores ........ 
3 	All other food stores ............................. 
4 	Department stores ................................. 
5 General merchandise stores ........................ 
6 	General stores .................................... 
7 	Variety stores .................................... 
8 	Motor vehicle dealers ............................. 
9 	Used car dealers .................................. 

10 	Service stations .................................. 
11 	Garages ........................................... 
12 Automotive parts and accessories stores ........... 
13 	Men's clothing stores ............................. 
14 Women's clothing stores ........................... 
15 	Family clothing stores ............................ 
16 	Specialty shoe stores ............................. 
17 	Family shoe stores ................................ 
18 	Hardware stores ................................... 
19 Household furniture stores ........................ 
20 Household appliance stores ........................ 
21 Furniture, T.V., radio and appliance stores ....... 
22 Pharmacies, patent medicine and cosmetics stores 
23 Book and stationery stores ........................ 
24 	Florists .......................................... 
25 	Jewellery stores .................................. 
26 Sporting goods and accessories stores ............. 
27 Personal accessories stores ....................... 
28 	All other stores .................................. 

291 	Total all stores 

2 	106.12 94.44 102.50 109.59 94.13 102.47 
2 	95.64 95.46 103.69 108.96 	I 106.69 108.34 
3 	101.42 95.29 102.97 105.64 96.93 101.83 
2 	88.37 I 	89.68 99.22 97.48 86.39 95.05 
4 	88.77 92.06 99.78 90.31 83.27 104.91 
3 	91.14 90.45 106.98 111.60 	1  107.35 112.79 
4 	86.75 88.06 101.59 103.10 	1  92.94 99.98 
4 	101.04 117.71 122.32 117.77 101.47 99.75 
5 	111.70 111.12 120.47 114.41 106.96 107.65 
3 	93.14 95.91 101.90 104.50 107.30 108.56 
3 	93.39 98.75 109.08 107.15 108.62 106.52 
4 	76.95 99.85 126.43 124.33 110.53 99.92 
4 	83.51 88.96 95.75 105.70 87.84 86.52 
3 	90.33 92.67 103.90 101.36 88.28 95.52 
3 	86.66 88.29 98.30 103.09 86.22 100.40 
4 	84.88 88.90 115.72 99.13 87.82 99.12 
4 	82.58 98.23 109.65 104.76 81.16 9. 
3 	76.17 89.71 120.57 124.38 110.58 101 
3 	93.00 95.09 99.89 105.77 104.27 10, 
4 	93.64 87.56 92.25 98.65 96.48 10. 
4 	88.81 91.24 97.06 102.40 107.89 10. 
2 	99.90 95.00 98.46 100.94 94.86 9. 
3 	94.87 82.70 87.61 89.63 80.82 101. 
4 	89.43 106.06 149.22 103.68 81.60 84.55 
3 	72.60 79.51 91.76 95.68 82.69 90.73 
3 	82.03 100.57 133.81 131.08 107.18 95.51 
2 	91.55 88.47 96.62 101.41 102.86 108.21 
2 	91.90 90.05 99.83 107.48 99.13 104.64 

2 	95.67 97.46 106.44 108.39 97.63 101.99 

Province 

30 3 94.45 96.40 105.55 109.14 

31 3 89.05 91.68 106.31 109.95 

32 2 95.79 96.95 104.09 106.85 

33 3 93.92 96.69 107.92 110.97 

34 

Newfoundland 	....................................... . 

Prince 	Edward 	Island 	............................... 

3 97.78 99.20 110.54 108.12 

35 

Nova 	Scotia 	........................................ 

New 	Brunswick 	...................................... 

3 94.24 97.13 106.08 108.03 

36 

Quebec 	............................................. 

Ontario 	............................................ 

2 95.57 97.50 106.45 107.30 

37 

Manitoba 	........................................... 

3 95.02 98.37 107.13 110.53 

38 2 96.97 95.06 105.03 109.66 

39 

Saskatchewan 	....................................... 

Alberta 	............................................ 

2 97.12 95.27 102.21 105.92 

40 

British 	Columbia 	................................... 

Yukon and Northwest Territories 	.................... 2 96.52 94.67 105.46 114.30 

97.66 

113.11 

101.20 

102.54 

96.60 

97.48 

96.87 

99.65 

96.35 

97.67 

105.43 

106.44 

115.66 

104.63 

103.58 

101.14 

99.51 

102.04 

104.70 

10.. 

10•. 

11 I 
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Ificients combines de correction des variations saisonnières 
ommerciaux 

da 

179 	 1960 

Jan. Feb. 
Sept. Oct. Nov. 04c. - - 

Janv. Fey. 
NO 

Genre de commerce 

95.95 97.00 102.89 110.27 94.11 97.56 
100.46 99.09 98.64 105.56 90.19 90.57 
98.14 98.04 104.70 115.88 92.69 90.68 

101.61 100.69 126.44 169.29 75.19 72.51 

piceries 	- 	Boucheries 	.................................1 
Epiceries, 	confiseries et articles divers 	..............2 

Grands 	magasins 	....................................... 4 
98.55 120.80 137.71 123.47 79.72 83.18 

Tous les autres magasins d'aliments 	....................3 

. 0 

102.54 102.28 102.03 115.04 79.11 81.74 
Magasins de merchandises diverses 	......................5 

96.77 97.84 113.31 181.04 67.57 73.17 
83.55 109.98 96.29 83.05 79.73 91.12 
99.74 103.58 96.68 72.80 72.09 85.07 

Magasins 	generaux 	......................................6 

d' 
100.78 104.41 104.31 103.17 90.90 87.69 

Bazars 	.................................................7 
Concessionnaires 	d'automobiles 	.........................8 

StatIons-service 	...................................... 
95.45 102.36 103.68 96.85 91.77 92.19 

Vendeurs 	d'automobiles 	occasion 	......................9 

11 

94.00 106.12 118.10 113.57 69.38 63.00 
Garages 	................................................ 
Magasins de pieces et daccessoires d'automobiles 12 

. 

93.54 99.69 119.20 179.76 90.95 71.40 IMagasins de v6tements pour houses 	...................... 13 

106.81 107.98 112.22 147.17 83.37 72.27 14 

106.53 103.50 118.72 164.66 76.67 69.72 15 
1:7.31 117.19 113.60 105.92 88.74 72.35 

Magasins de v8tements pour dames 	....................... 
Magasins de vetements pour la 	famille 	.................. 

16 
.81 111.53 135.03 134.77 74.73 62.42 

Magasins 	de chaussures spécialisées 	.................... 
Magasins de chaussures pour is famille 	................. 17 

.52 100.75 106.44 127.55 71.12 68.83 Quincailleries 	......................................... 18 

.67 104.34 110.37 108.80 83.45 85.11 Nagasins 	de 	meubles 	................................... 11 

.96 114.38 110.97 122.50 90.79 86.44 20 
7.67 105.59 108.57 119.70 84.04 78.80 Magasins de meubles, téléviseurs, radios et accessoires 21 

.02 98.64 99.59 129.35 95.29 95.97 

)Iagasins 	d'appareils 	menagers 	.......................... 

1 Pharmacies, médicaments brevetés at produits de beauté 22 
..30 96.90 111.68 168.37 90.14 92.60 LibrairIes 	Ct 	papeteries 	............................... 23 
3.77 89.79 87.01 148.43 76.82 102.12 Fleuristes 	............................................. 24 

85.26 82.57 112,26 274.35 65.80 68.57 25 
87.20 79.78 92.16 129.10 90.47 74.51 

Bujouteries 	............................................ 
Magasins d'articles de sport et daccessoires 	.......... 20 

97.88 93.97 102.11 152.18 83.90 83.18 )lagasins 	d'accessoires 	personnels 	...................... 27 
97.24 98.88 106.82 148.05 77.32 81.11 28 

95.30 102.31 107.36 121.72 83.57 86.10 

Tous 	lea 	autres 	magasins 	............................... 

	

Total, 	ensemble des magasins 	......................... 29 

Province 

95.61 103.87 107.68 123.09 78.65 84.52 Terre-Neuve 	............................................ 3C 

98.03 103.56 102.33 113.84 80.18 79.38 Ile-du-Prince-Edonard 	.................................. 31 

95.70 100.65 107.50 124.07 82.16 84.48 Nouvelle-cosse 	........................................ 32 

94.94 104.18 106.33 120.37 78.49 83.15 33 

95.21 103.32 106.45 117.53 83.50 84.39 

Nouveau-Brunswick 	...................................... 

3 

94.98 102.00 107.97 124.76 84.41 86.97 

Quebec 	................................................. 

Ontario 	................................................ 3 

97.26 104.64 106.76 122.69 83.63 81.89 Manitoba 	............................................... 30 

95.58 102.56 108.65 115.75 80.59 85.57 37 

.94 101.34 107.00 119.28 85.26 86.55 38 

.76 99.40 106.39 124.12 85.11 89.17 

Saskatchewan 	........................................... 

Alberta 	................................................ 

31 

.31 100.42 98.85 118.08 75.89 84.95 

Colombie-BritannIque 	................................... 

Yukon et 	Territoires 	du Nord-Ouest 	..................... 40 
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COMPOSITION PAR GENRE DE COMMER 

piceries-boucheries. 	pic.ries-houcheri€ 
(épiceries avec 20 ¼ ou plus de viande 
fratche). 

Epiceries, confiseries et articles divers. 
Epiceries, confiseries et magasins d'articies 
divers; épicerles (avec 20 ¼ ou moms de viande 
fraiche). 

Tous les autres magasins 	Magasins 
de produits de boulangerie; magasins de bon-
bons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasmns de 
fruits et legumes; boucheries; poissonneries; 
magasins d'allments fins (delicatessen); autres 
magasins d'alimentation. 

Grands magasins. Grands magasins y compris les 
filiales situees dans lea points de vente des 
grands magasins qui font partie integrale de 
i'exploitation. (NOTE: Sont excius les points 
de vente autres que ceux des grands magasins, 
qui sont exploités par les sociétës proprié-
taires de grands magasins, ainsi que les bu-
reaux de vente par comniande postale et par 
catalogue des grands magasmns). 

Magasins de marchandises diverses. Magasins th 
marchandises diverses (moms de tiers du stoci; 
en aliments); et les bureaux de vente par corn-
mande postale et par catalogue des grands magr--
sins. 

Hagasins generaux. Magasins généraux (plus du 
tiers du stock en ailments). 

Bazars. Bazars 

Concessionnaires d'autornobiles. Vendeurs 
d'automobiles (neuves et d'occasion ou neuves 
seulement). 

Vendeurs d'automobiles d'occasion. Vendeurs 
d'automobiles d'occasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins depices et d'accessoires d'automo-
biles. Magasins de pneus, d'accumulateurs et 
d'accessolres; magasins de fournitures pour la 
malson et 

Magasins de vtements pour hommes. Magasmns de 
vtements pour honmies et garçons; magasins 
d'accessoires vestimentaires pour hommes et 
garçons; chapelleries pour hommes et garçons; 
tailleurs (ateliers de confection sur place d 
vtements sur mesure). 	 if 

KIND OF BUSINESS COMPOSITION 

Combination stores. Combination stores 
(groceries with 20¼ or more fresh meat). 

Grocery, confectionery and sundries 
stores. Groceries, confectionery and 
sundries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; deli-
catessen stores; other food stores. 

Department stores. Department stores in-
cluding concessions located in department 
store outlets which are an integral part 
of the overall operation. (NOTE: This 
kind of business excludes non-department 
store outlets operated by department store 
firms, as well as department store mail-
order and catalogue sales offices). 

General merchandise stores. General mer-
chandise stores (less than one-third 
food); and department store mail order and 
catalogue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks or cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories stores. 
Accessories, tire and battery shops; home 
and autosupply stores. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' furnish-
ings stores; men's and boys' hat stores; 
custom tailors (made to measure shops). 
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, 	

Women's clothing stores. Women's and 
isses' ready to wear stores; 	and 

:isses' lingerie and hosiery stores; ac-
ssories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishings stores. 

Specialty shoe stores. Hen's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; electrical supply 
stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

harmacies. patent medicine and cosmetics 
tores. Drug stores including proprietary 
tores. 

. iook and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Magasins de vtements pour dames. Magasins de 
vtements prts-à-porter pour dames et jeunes 
filles; magasins de lingerie et bonneteries 
pour dames et jeunes filles; magasins d'acces-
soires et autres vtements. 

Magasins de vtements pour la famille. Maga-
sins de vtements et d'accessoires vestimen-
taires pour la faxnille. 

Magasins spdcialisés de chaussures. Magasins 
de chaussures pour hommes et garçons; magasins 
de chaussures pour dames et jeunes filles; 
magasins de chaussures pour enfants et bdbés. 

Magasins de chaussures pour la famille. Maga-
sins de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Hagasins de meubles ménagers. Magasins de 
meubles. 

Magasins d'appareils ménagers. Magasins d'ap-
pareils ménagers; magasins de fournitures 
électriques. 

Magasins de meubles, téléviseurs, radios et 
accessoires. Magasins de meubles, de télévi-
seurs, de radios et d'appareils ménagers. 

Pharmacies, médicaments brevetés et produits de 
beauté. Drogueries, y compris magasins de 
spécialités pharniaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Hagasins d'articles de sport et d'accessoires. 
Magasins d'articles de sport; embarcations, 
noteurs hors-bord et accessoires connexes; 
magasins de bicyclettes et ateliers de répara-
tion; vendeurs de inotocyclettes. 

Personal accessories stores. Tobacco 	27. Magasins d'accessoires personnels. Magasins et 
stores and stands; news dealers; gift 	kiosques et tabac; marchands de journaux et de 
novelty and souvenir shops; camera and 	périodiques; magasins de cadeaux, de nouveautés 
photographic supply stores; luggage and 	et de souvenirs; magasins d'appareils et de 
leather goods stores; toy and hobby shops. 	fournitures photographiques; magasins de sacs 

de voyage, valises, inalles, mallettes et de 
maroquinerie; magasins de jouets et de jeux. 

All other stores. All other stores not 	28. Tous les autres magasins. Tous les autres ma- 
specified above. 	 gasins non indiqués ci-dessus. 
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Groupings of Kinds of Business Used in Tobles Groupes do genres do commerce otiliss dons 

confectionery and sundries stores; and 
all other food stores. 

General_merchandise_and aprel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile dealers. Motor vehicle dealers. 

Automotive group. Used car dealers; ser-
vice stations; garages; and automotive 
parts and accessories stores. 

Hardware,_home furnlsjs and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories stores; personal accessories 
stores; and all other stores. 

boucheries; épiceries, confiseries CL articles 
divers; et tous les autres magasins d'alimenta-
tion. 

Groupe des magasins de marchandises diverses 
et des magasins de vtements. Grands magasins; 
magasins de marchandises diverses; magasins 
généraux; bazars; magasins de vtements pour 
hommes; magasins de vtements pour dames; 
magasins de vtements pour la famille; magasins 
spécialisés de chaussures; et magasins de 
chaussures pour la famille. 

Concessionnaires d 'automobiles. Concessionnaires 
d 'automobiles. 

Groupe del'automobile. Vendeurs d'automobiles 
d'occasion; stations-service; garages; et maga-
sins de pieces et d'accessolres d'automobiles. 

Groupe des guincaillerles, desrna&asins  de 
meuble et des autres magasins do detail. Quin-
cailleries; magasins de meubles mCnagers; 
magasins d'appareiis ménagers; magasins de 
meubles, tdléviseurs, radio et accessoires: 
pharmacies, médicaments brevetés et produit 
beauté; librairies et papeterles; fleurist 
bijouteries; magasins d'articles de sport 
d'accessolres; magasins d'accessoires pers 
nels; et tous les autres magasins. 

I 

4 
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ECTED PUBLICATIONS 
	

CHOIX DE PUBLICATIONS 

Following are publications of the Mer- 
	Les publications suivantes de la Division du 

ndising and Services Division in the 	commerce et des services contiennent des donnes 
Retail Trade sector. 	 sur le commerce de detail. 

Catalogue 
	 Catalogue 

	

63-002 	Department Store Sales and Stocks, 
M., Bil. 

	

63-004 	Department Store Sales by Regions, 
Advance Release, M., Bil. 

	

63-005 	Retail Trade, M., Bil. 

	

63-007 	New Motor Vehicle Sales, M., Bil. 

	

63-014 	Merchandising Inventories, M., 
Bil. 

	

63-208 	New Motor Vehicle Sales, A., Bil 

	

63-210 	Retail Chain Stores, A., gil. 

	

-213 	Vending Machine Operators, A., 
Bil. 

	

218 	Direct Selling in Canada, A., Eu 

	

63-219 	Campus Book Stores, A., Bil. 

63-002 	Ventes et stocks des grands magasins, 
M., 	Bil. 

63-004 Ventes des grands magasins par region, 
Rapport provisoire, H., 	Bil. 

63-005 Commerce de detail, N., 	gil. 

63-007 Ventes de véhicules automobiles neufs, 
M., 	Bil. 

63-014 Stocks commerciaux, M., 	Bil. 

	

63-208 	Ventes de véhicules automobiles neufs, 
A., Bil. 

	

63-210 	Magasins de detail a succursales, A., 
Bil. 

	

63-213 	Exploitants de distributeurs automati- 
ques, A., Bul. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

M. - Monthly A. - Annual Bil. - Bilingual 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Canadi-
an economic and social affairs. A compre-
hensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 0T6. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 

Outre les publications ênumérées ci-dessus, 
Statistique Canada publie une grande variete de 
bulletins statistiques sur la situation êconomi-
que et social du Canada. On peut Se procurer 
gratuitement un catalogue complet des publica-
tions courantes en 	a Statistique 
Canada, Ottawa (Canada), K1A 0T6. 
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