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Note 

This and other government publications may 
be purchased from local authorized agents and 
other community bookstores or by mail order. 

Mail orders should be sent to Publications 
Distribution, Statistics Canada, Ottawa, 
KIA 016, or to Publishing Centre, Supply and 
Services Canada, Ottawa, K1A 0S9. 

Inquiries about this publication should be 
addressed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, Ottawa, K1A 0V4 (telephone: 
996-9304) or to a local Advisory Services 
office: 

Nota 

On peut se procurer cette publication, ainsi 
toutes les publications du gouverne"nt d! ('nu 
auprs des agents autc'risés locaux, - 
brairies ordinaires ou par la poste. 

Los commandes par in poste devron 
Distribution des publications, Statistique Canada, 
Ottawa, K1A 016, ou Imprimerie et edit ion, Appro-
vistonnemerits et services Canada, Ottawa, K1A 0S9. 

Toutes demandes de renseignements sur la pré-
sente publication doivent tre adressécs : 

Division du commerce et des services, 
Section de commerce de detail, 

Statistique Canada, Ottawa, K1A 0V4 (téléphone: 
996-9304) ou 5 un bureau local des Services con-
sultatifs situC aux endrolts suivants: 

St. 	John's 	(Nfld.) (726-0713) St. 	John's 	(T.-N.) (726-0713) 

Halifax (426-5331) Halifax (426-5331) 
Montréal (283-5725) Montréal (283-5725) 

Ottawa (992-4734) Ottawa (992-4734) 

Toronto (966-6586) Toronto (966-6586) 
Winnipeg (949-4020) Winnipeg (949-4020) 

Regina (359-5405) Regina (359-5405) 
Edmonton (420-3027) Edmonton (420-3027) 
Vancouver (666-3695) Vancouver (666-3695) 

Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince Edward 
Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1-800-667-3524, 
and throughout Alberta, the Edmonton office 
can be reached by dialing 1-800-222-6400. 

On peut obtenir une communication gratuite nv 
le service regional d'information statistique d 
lallouvelie-Ecosse, du Nouveau-Brunswick et de 
1' I1e-du-Prince-douard en composant 1-800-565-' 
En Saskatchewan, on peut communiquer avec le bureau 
regional de Regina en composant 1-800-667-3524, et 
en Alberta, avec le bureau d'Edmonton au numéro 
1-800-222-6400. 
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The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

• figures not appropriate or not applicable 

- nil or zero. 

-- amount too small to be expressed. 

preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

* The reader is asked to note that the data 
are either based on a response which 
falls below the usual standard for pub-
lication or have a greater degree of 
variability than normal associated 
with them due to list structure changes 
i.e., birth/death adjustment and clas-
sification changes, and should there-
fore be used with caution. 

NOTE 
Components may not add to totals due to 

rounding. 

A Nite on CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other series, 
are available to the public from Statistics 
Canada's computerized data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information contact the Cansim staff, 
Current Economic Analysis Division, Statis-
tics Canada, Ottawa, K1A 028 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Ca a ad a 

Les signes sulvants sont employês uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nêant ou zero. 

-- nombres infimes. 

nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

* Le lecteur est prié de noter que les donnees 
soit fondées sur des réponses qui ne sa::ia--
font pas a la norms habituelle exigée pour 
la publication ou que celles-ci ont une 
grande marge d'inconsistance que l'on devri 
normalement obtenir, et ce, a cause de la 
structure de la liste, c'est-à-dire des ajus-
tements dus aux creations et aux disparitions 
et des changements dans is classement; elles 
doivent par consequent tre utiiisées avec 
circonspec tion. 

NOTA 
Lee chiffres ayant Ctë arrondis, les totaux ne 

correspondent pas toujours. 

Note au sujet de CANSIM 

La banque de données infortnatisées de Statis-
tique Canada CANSIM (systame canadien d'infor -
mation socio-économique) fournit au public toutes 
les statistiques actueiles et historiques sur Com-
merce de detail (matrice n 05  78,227,287, 2300/17, 
2431), et sur de nombreuses autres series, par is 
biais 	terminal, d'imprimCs d'ordinateur oa 
de supports ordinolingues. Pour plus de rensei-
gnements, s'adresser au personnel de CAN{M, 
Division de l'analyse de cononcture, Statistique 
Canada, Ottawa, K1A 0Z8 (téléphone 613-995-7406), 
ou aux conseillers régionaux des bureaux de 
Statistique Canada situés h travers le Canada. 
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Retail trade estimates are derived from a 
survey of Canadian "retail locations", utiliz-
ing a basic concept (see below) which is com-
mon to both the census and the current survey 
program of the Merchandising and Services 
Division. (The census also measures the ac-
tivities of "establishments"; however, this 
concept is not used in the monthly survey of 
retail trade.) 

Businesses are first classified to the re-
tail sector on the basis of "census value 
added",(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particular 
period. Companies which fall into the retail 
sector are then further classified to specific 
categories of business (using the three-digit 
Standard Industrial Classification code) on 
the basis of "major activity" - the proportion 
of sales accounted for hv each kind of busi- 

the sample in order to obtain information 
on the number and activity of locations oper-
ated. Such information is required not only 
to determine if individual businesses, partic-
ularly multi-location businesses, qualify for 
treatment as "chains" (see definition follow-
ing) but also to isolate retail locations from 
non-retail and make possible a more precise 
classification of each to one of more than 90 
"kinds of business", which are subsequently 
grouped into 28 trade groups for purposes of 
publication. 

Because this is a location-oriented survey, 
the scope of coverage is extended to include 
locations operated by non-retailing busines-
ses. When it is determined that a manufac-
turer (for example) operates one or more re-
tail locations, the same treatment is given 
as outlined above. Retail locations can be 
operated by businesses whose principal activ-
ity is manufacturing, wholesaling, government, 
construction, etc. 

(1) For additional information, see Standard 
Industrial Classification Manual, Cata-

7-501, r:cm 	-1 1. 

Les estimations du commerce de detail sent ti-
rées d'une enquete sur les points de vents au dC-
tail au Canada. On utilise a cette fin un concept 
de base (exposé ci-dessous) qui eat commun au re-
censement et au programme d'enqute courante de la 
Division du commerce et des services. (Le recense-
ment mesure Cgalement les activités des "Ctahlisse-
ments", toutefois, on n'a pas recours Cette unite 
d'ohservation dams l'enquCte mensuelle sur le com-
merce de detail.) 

Les entreprises sont d'abord classCes dans Ic 
secteur du commerce de detail d'apras la "valeur 
ajoutCe recensée"(l), qui représente dane ce sec-
teur la difference entre le prix de vente et le 
prix d'achat des biens vendus pendant une période 
déterminée. Lee soclCtCs qui appartiennent au 
commerce de detail sent ensuite classées dans des 
categories prCcises d'activité (code a trois chif-
fres de la Classification des activités Cconomi-
ques) d'apras la "principale activité", c'est-a-
dire d'après la proportion des ventes dent rend 

'ate chaque genre d'activftC ou chaque type de 
rchandises vendues. 

:.'iStape suivante du travail de classification 
JasLste a faire un relevC des entreprises échan-

tillonnCes dane le but d'obtenir des ronseignements 
cur le nombre de points de vente et leur activitC. 
Dc tels renseigneraents servent non seulement a dC-
terminer si des entreprises particuliares, notam-
ment les entreprises b points de vente multiples, 
peuvent etre considCrées connie des "magasins a 
succursales" (voir definition ci-dessous), mais 
aussi a distinguer les points de vents au detail 
des autres et ainsi assurer un elassement plus 
précis de chacun dana un des genres de commerce 
dont le nombre eat de plus de 90. SubsCquemment, 
ces genres de commerce sont agrégCs en 28 groupes 
pour fins de publication. 

I.'enqute Ctant axée sur les points de vente, 
is champ d'enquCte a été Ctendu aux points de vente 
exploitCs par des entreprises autres que des maga-
sins de detail. Lorsqu'on a étabii par exempie 
qu'un fabriquant exploits un ou plusieurs locaux 
de vente au detail, on procde de la meme façon que 
ci-dessus. Des beaux de vents au detail peuvent 
Ctre exploitCs par des entreprises dont i'activit 
principals est la fabrication, le commerce de gras, 
.l'administration publique, la construction, ct'. 

(1) Pourde plus amples reseignements, voir le 
manuel de la Classification des activités 6co- 

0 	]7] 	11 1t1 	 a-i 



The design of the new sample system pro-
vides the facility to revise the monthly es-
timates to account for late responses. Each 
month the publication will contain preliminary 
estimates for the current month and revised 
estimates for the preceding month. 

The number of shopping days that this re-
port is based on, varies from month to month. 
See Text Table I for the number of shopping 
days the current report is based on. 

Le syst±me supportant le nou'el chantillon du 
commerce de detail permet Ia revision des estima-
tions mensuelles tout en tenant compte des reponc. 
tardives. La publication mensuelle fournira dH 
des données provisoires pour le mois en cours 
des donnCcs rCvisécs pour le mois précédent. 

Le nombre do jours commerciaux sur lesquels sont 
basCes les données présentées ici vane d'un mois 
l'autre. Voir au tableau explicatif I le noinbre de 
jours commerciaux sur lesquels sont basdes les don-
nées. 

TEXT TABLE I. Number of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nombre de jours commerciaux par mois 

1980 	 1979 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nombre de 
jours samedis jours samedis 
commerciaux commerciaux 

January - Janvier 26 4 26 
February - Février 25 4 24 
March - Mars 26 5 27 
April - Avril 25 4 24 
May — Mai 27 5 27 
June - Juin 25 4 26 5 

July - Juillet 26 4 25 4 
August - AoIt 26 5 27 4 

September - Septembre 25 4 24 5 
October - Octobre 26 4 26 4 
November - Novernbre 25 5 26 4 
December - Décembre 26 4 25 5 

FIABILITE DES DONNES 

Ce bulletin prCsente des estimations fondCes sur 
une enquire par échantillonnage qui risquent, par 
consequent, d'Ctre entachés d'erreurs. La section 
qui suit vise a faciliter, pour le lecteur, I'm-
terprCtation des estimations. 

Erreurs d'échantillonnage et autres erreurs 

11 peut se produire de nombreuses erreurs lors-
quo dos renseignements sont recueillis a partir 
d'une enqute par échantillonnage. On les regroupe 
en deux grandes categories: les erreurs qul sont 
dues 	l'Cchantillonnage et cellos qul ne le sont 

DATA RELIABILITY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the estimates 
published. 

Sampling and Non-Sampling Errors 

Many kinds of errors are involved when 
data are collected from a sample survey. 
These errors can be broken down into two major 
types: sampling and non-sampling. 

vi 



Sampling Errors 

Sampling errors are present because obser- 
Lions are made only on a sample and not on 

.ic entire population. The sampling error, 

.: addition to the size of the sample, de- 
iids on factors such as variability in the 

L)pulation, sampling design and method of 
estimation. For example, for a given size 
of the sample, the sampling error will depend 
on the stratification procedure employed, 
allocation of the sample, choice of the 
sampling units and method of selection. 
(Further, even for the came sampling design, 
we can make different calculations to arrive 
at the most efficient estimation procedure.) 

In sample surveys, since inference is made 
about the entire population covered by the 
survey on the basis of data obtained from only 
a part of the population, the results are 
likely to be different than if a complete 
census was taken under the same general sur-
vey conditions. The most important feature 
of probability sampling is that the sampling 
error can be measured from the sample itself. 

Non-Sampling Errors 

These errors are present whether a sample 
or a complete census of the population is 
taken. The non-sampling errors can be attrib-
:ted to one or more of the following sources: 

Lverage error. This error results from 
• :complete listing and inadequate coverage 

• 	the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data f or the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-re-
sponding units if available. The extent of 
error due to imputation is usually unknown 
and is very much dependent on any character-
istic differences between the respondent group 
and Lhe non-respondent group in the survey. 
This error generally increases with increases 
in the non-response rate and attempts are 
therefore made to obtain as high a response 
rate as possible. 

processing error. These are the errors that 
may occur at various stages of processing 
ich as coding, data entry, verification, 

•Jiting, weighting, tabulation, etc. 

Erreurs déchantillonnage 

Ce genre d'erreur existe parce que les observa-
tions portent uniquenent our un dchantillon, et non 
sur l'ensemble de la population. L'erreur dpend 
de facteurs tels que La taille de l'échantillon, 
Ia variahilité de la population, le plan de sondage 
et la méthode d'estimation. Pour une taille donnée 
d'dchantillon, par exemple, l'erreur d'échantillon-
nage sera fonction de la rnéthode de stratification 
adoptée, do l'attribution de l'échantillon, du 
choix des unites sondCes et de la methods de sélec-
tion. (On peut mme, dans le cadre d'un seul plan 
de sondage, effectuer plusieurs calculs pour arri-
ver 	Ia méthode d'estimation la plus efficace.) 

Comme, dans une enqute par échantillonnage, on 
tire des conclusions sur l'ensemble d'une popula-
tion a partir des données concernant une partie 
seuleinent, los résultats seront probablement dif-
fdrents de ceux qu'on aurait obtenus en recensant 
toute La population dans les mmes conditions. La 
principale caractéristique des sondages probabi-
listes, c'est que Yerreur d'dchantillonnage peut 
tre directement mesurée a partir de l'échantillon. 

Erreurs non liées a l'échantillonnage 

Ces erreurs se retrouvent tant dans los recen-
sements quo dana los nqutes par Cchantillonnage. 
Elles sont dues i un ou plusiours facteurs parmi 
les sulvants: 

Le champ couvert par l'engute. L'erreur résulte 
d'un listage incomplet et d'une couverture insuffi-
sante de Ia population visée. 

La rCponse. Ici, l'erreur peut être attribuable a 
la conception dii questionnaire et aux caractCris-
tiques do La question, é l'incapacité ou au refus 
do l'enqutê de fournir des renseignements exacts, 
i l'interprCtation fautive des questions due a des 
problemes d'ordre sCmantique, ou aux variations, 
d'un interviewer a l'autre, dans l'explication des 
questions et dons l'interprdtation des rCponses. 

La non-rCponse. Certains enqutés refusent de ré-
pondre, d'autres en sont incapables et d'autres 
encore rdpondent trop tard. Los données relatives 
aux non-répondants peuvent tre imputées a partir 
des chiffres fournis par les rCpondants ou a l'aide 
des statistiques antérieures sur les non-répon-
dants,. si dies existent. On ne connalt gdnérale-
ment pas l'importance do l'erreur d'imputation; 
celle-ci vane heaucoup selon les caractCristiques 
qui distinguent les répondants des non-répondants. 
Comme ce type d'erreur prend habituellement de 
l'ampleur a mesure qu'augmente le taux do non-
rdponse, on s'efforce d'obtenir le meilleur taux 
de réponse possible. 

Le traitement. L'erreur peut se produire lots des 
diverses étapes du traitement, telles que le co-
dage, l'entrée, La verification, la pondération et 
la totalisation, etc. 
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Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-date 
listings have been used; the questionnaires 
used in the survey have been carefully de-
signed to minimize different interpretations 
(interviewers have been instructed to ask the 
questions as printed on the questionnaires); 
detailed acceptance testing has been carried 
out for the different stages of editing and 
processing; every possible effort has been 
made to reduce the non-response rate as well 
as the response burden. 

Measures of Sampling and Non-Sampling Error 

Sampling Error Measures 

The particular sample used in this survey 
is one of a large number of all possible 
samples of the same size that could have been 
selected using the same sample design under 
the same general conditions. If it was pos-
sible that each one of these samples could 
be surveyed under essentially the same con-
ditions, with an estimate calculated from 
each sample, it would be expected that the 
sample estimates would differ from each 
other. The average estimate derived from all 
these possible sample estimates is termed 
the expected value. The expected value can 
also be expressed as the value which would 
be obtained if a census enumeration was 
taken under identical conditions of col-
lection and processing. An estimate calcu-
lated from a sample survey is said to be 
precise if it is near the expected value. 

Sample estimates may differ from this ex-
pected value of the estimates. However, since 
the estimate is based on a probability sample, 
the variability of the sample estimate with 
respect to its expected value can be measured. 
The variance of estimate is a measure of the 
precision of the sample estimate and is de-
fined as the average, over all possible sam-
ples, of the squared difference of the esti-
mate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated. 
For example, the standard error, defined as 
the square root of the variance, is a measure 
of the sampling error in the same units as 
the estimate (e.g., dollars). The standard 
error is a measure of precision given in 
absolute terms. The coefficient of variation 
defined as the standard error dividec 1  by the 

Ii est difficile de mesurer lea erreurs non 
liées 	l'dchantillonnage. De plus, il faut las 
cerner 	un niveau o6 elles ne nuisent pas a l'uti- 
lisation ou 	l'interprétation des chiffres dëfi- 
nitifs. Quant aux estimations du present bulletin, 
tout a été mis en oeuvre afin de minimiser ce genre 
d'erreur. Ainsi, les unites ont êté définies avee 
beaucoup de precision, au moyen des listes las 
plus a jour; les questionnaires ont ftC conçus avec 
soin af in de réduire au minimum las interprdtations 
possibles (on a demandC aux interviewers de poser 
les questions telles qu'elles figurent au question-
naire); lee diverses étapes de verification et ae 
traitement ont fait l'objet de contrôles d'accep-
tation ddtaillds; on n'a absolument rien negligé 
pour que le taux de non-réponse et le fardeau de 
rdponse soient faibles. 

valuatlon de l'erreur d'échantillonnage et de 
l'erreur non liée a l'Cchantillonnaga 

Erreur d' échantillonnage 

L'échantillon utilisC aux fins de la prdsente 
enquéte est un des nombreux échantillons de mme 
taille qui auralent Pu étre choisis selon le méme 
plan et las mmes conditions. Si chaque dchantil-
Ion pouvait faire l'objet d'une anqute mende es-
sentiellement dane les mmes conditions, il fau-
dralt s'attendre a cc que l'estimation cs.lculée 
vane d'un échantillon A l'autre. On noinme valeur 
probable l'estimation moyenne obtenue de tous les 
échantillons possibles. Autrement dit, la valeur 
probable est celle qu'on obtiendrait en recensant 
toute la population dane des conditions indentiqu 
de collecte et de traitement. Une estimation cal-
culée 	partir d'une enqute par Cchantillonnage 
est dite precise lorsqu'elle s'approche de la 
valeur probable. 

Or, las estimations fondées sur un dcharitillon 
peuvent ne pas correspondre a la valeur probable. 
Cependant, comme lea estimations proviennent d'un 
échantillon probabiliste, il est possible d'en me-
surer la variabilité par rapport a leur valeur pro-
bable. Ainsi, la variance d'une estimation, qui 
en mesure la precision, cc dCfinit comme la 
moyenne, parmi tous lea échantillons possibles, 
des carrCs de La difference entre l'estimation et 
la valeur probable. 

Une fois qu'on a calculC l'estimation at sa va-
riance, il devient possible de mesurer la precision 
autrement. Par example, l'erreur-type, soit la ra-
cine carrCe de la variance, mesure l'erreur 
d'Cchantillonnage dans la mCme unite que l'estima-
tion (en dollars, notamment). Autremant dit, l'er-
reur-type mesure la precision en tames absolus. 
Par contre, Ia coefficient de variation, c'est---
dire l'erreur-type divisCe par l'estimation, niece 
La precision en termes relatifs. Ainsi, l'emplce 
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sample estimate, is a measure of precision 
piven in relative terms. For comparison 
urposes one may more readily compare the 
..impling error of one estimate to the sampling 
rror of another estimate through the use of 
Lite coefficient of variation. 

The measure of sampling error shown in 
this publication under Text Table II, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the published 
coefficient of variation is: 

CV(X) = S(X) 
x 

Where X = the estimate 
S(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = CV(X) x 100%. 

For example, an estimate X = $8,000,000 with 
a standard deviation S(X) = $400,000 has a 
coefficient of variation of .05 and assuming 
a normal distribution we can say; "the proba-
bility is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%'. 

Nen-Sampling Error Measures 

- ne exact population value is aimed at or 
ed by both a sample survey as well as a 

nsus. We say the estimate is accurate if 
Jt is near this value. Although this value 
is desired, in practice however, we cannot 
assume that the exact value of every unit in 
the population or sample can be obtained and 
processed without error. Any difference 
between the expected value and the exact 
population value is termed the bias. Sys-
tematic biases in the data cannot be mea-
sured by the probability measures of samp-
ling error as previously described. The 
accuracy of a survey estimate is determined 
by the joint effect of sampling and non-
sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uatino these errors two response measures are 
given in Text Table II. The response rate is 
a measure of the proportion of those sample 
units which have responded in time for inclu-
sion in this publication. The response 
fraction, which is a measure of the data re-
sponse rate, is the proportion of the sales 
estimate which is based upon actual reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
uar month would have a response rate of 25% 
n ter::.a onn L 	I 	ti - - five reporting 

i:. 	it of a total  

du coefficient de variation facilite la comparaisom 
de l'erreur dêchantillonnage de deux estimations. 

C'est le coefficient de variation qui sert a 
êvaluer l'erreur d'dchantillonnage au tableau ex-
plicatif II "Mesure de la fiabilité". 

Voici la formule utilisée pour calculer les 
coefficients de variation du tableau: 

CV(X) = 
x 

dans laquelle X est l'estimation 
S(X) eat l'écart-type de X 

L'erreur de X en pourcentage correspondra a 
PE(X) = CV(X) x 100 %. 

Par exemple, le coefficient de variation d'une es-
timation X = $8,000,000 oti l'écart-type (S(X)) at-
teint $400,000 correspond a .05; 51 l'on suppose 
une distribution normale, on peut affirmer qu'il 
existe une probabilité d'environ 68 % que l'estima-
don de $8,000,000 comporte un pourcentage reel 
d'erreur inférieur a 5 %. 

Erreur non lide A l'échantillonnage 

par échantillonnage et le recensement 
cherchent tous deux Zi determiner Ia valeur exacte 
de l'ensemble. L'estimation est dite precise si 
elie se rapproche de cette valeur. Bien qu'il 
s'agisse d'une valeur souhaitable, ii n'est pas 
rdaliste de supposer que la valeur exacte de chaque 
unite de l'ensemble ou de l'échantillon peut 9tre 
obtenue et traitCc sans erreur. l.a difference en-
tre la valeur probable et la valeur exacte de l'en-
seinbie s'appelle le biais. On ne peut calculer les 
biais systématiques des dorinées en recourant aux 
mesures de probabilite de l'erreur d'échantillon-
nage décrites plus haut. La precision d'une esti-
don eat déterminCe par l'effet conjugué des er-
reurs d'Cchantillonnage et des erreurs non liées a 
l'échantillonnage. 

Parmi lea erreurs non lides 5 l'dchantillonnage, 
on retrouve l'erreur de non-réponse. Le tableau 
donne deux mesures de la rdponse afin d'aider 
l'utilisateur a évaluer ce genre d'erreur. Le taux 
de réponse est la proportion des unites de l'échan-
tillon qui ont répondu assez t6t pour tre incluses 
dans le present bulletin. La fraction de réponse, 
par contre, est le taux de réponse des données, 
c'est-a-dire la proportion de l'estimation de 
l'dchantillon qui est fondée sur des données reel-
lement ddclarées. Par exemple, le taux de réponse 
d'une cellule comportant un échantillon de 20 uni-
tCs dont cinq rdpondent lors d'un mols donné at-
teindrait 25 7.. Cependant, si les cinq unites dé-
clarantes représentent $8 millions sur l'etimation 

ix 



Total net sales include sales of merchan-
dise and receipts from related services, such 
as repairs, equipment rental, and food serv-
ing, less returns, adjustments and discounts. 
Total net sales also include: trade-in allow-
ances; withdrawals of goods for personal use 
(at retail); and commissions earned from sales 
of goods owned by others. Non-trading reve-
nues, bad debts recovered and sales taxes are 
excluded. 

globale de $10 millions, la fraction de réponse 
s'élverait 80 %. Dans un tel cas, le taux de 
réponse aurait, a lui seul, tendance 5 déprécier 
la fiabilité de l'estimation; ii faudrait done te-
nir conpte des deux unites de mesure, puisque la 
fraction de rCponse est plus representative de la 
situation. 

DEFINITIONS 

"Commerce de detail" signifie, pour les besoins 
de la présente publication, des ventes 
faites par des points de vente au detail". 

Un "point de vente au detail", suivant la défi-
nition de Statistique Canada, est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est la vente de marchandises et de ser-
vices connexes au grand public pour la consommation 
ménagare ou personnelle. Les estimations relatives 
au commerce de detail me prennent pas en compte les 
ventes directes, c'est-à-dire les ventes qui ne 
sont pas faites par ltintermédiaire d'un point de 
vente au detail, par exemple les ventes directes 
par démarchage, les ventes par distributeur auto-
matique, les ventea de journaux ou de revues faites 
directeinent par les imprimeurs et éditeurs, et les 
ventes faites par les cercles du livre et les clubs 
de disques. Il n'y a qu'une exception: les ventes 
des grands magasins faites par la poste ou par ca-
talogue, qui sont classées dans la catégorie des 
"magasins de marchandises diverses". En outre, ft 

commerce de detail ne comprend pas les ventes au 
detail des unites auxillaires, par exemple, entr-
p6ts, siages sociaux, etc., ni les ventes des en-
trepreneurs dont l'activitê principale ne relave 
pas du commerce de detail, ni les operations de 
detail entre particuliers. 

Ventes nettes totales comprennent lea ventes de 
marchandises et les recettes provenant de services 
connexes tels que lea reparations, la location de 
materiel et la restauration, moms les rendus, les 
rajustements et les remises. Les ventes totales 
nettes comprennent êgalement: la valeur des re-
prises, les prélèvements de marchandises pour usage 
personnel (au detail) et les comnissions au titre 
de la vente de marchandises apparlar.Jnt a d'autres 
personnes. On ne prend pas en coinpre lea recettes 
hors exploitation, ni le recouvrement de créances 
douteuses, ni les taxes de vente. 

estimate of $10 million, the response fraction 
would be 80%. in cases such as these, the 
response rate alone would tend to underesti-
mate the reliability of the estimate and both 
measures should be considered since the re-
sponse fraction is more representative of the 
situation. 

DEFINITIONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Statis-
tics Canada, is a "business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public, for household or per-
sonal consumption". Retail trade estimates 
do not include any form of direct selling 
which bypasses the retail store, e.g., direct 
door-to-door selling; sales made through auto-
matic vending machines; sales of newspapers 
or magazines sold directly by printers or 
publishers; and sales made by book and record 
clubs. The only exception is the mail-order 
and catalogue sales activities of department 
store businesses, which have been classified 
to the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of contrac-
tors whose major activity is not retailing; 
and retail transactions between individuals. 

CLASS IFICATION 

Kind of Business(2 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
groupings which are based on the Standard In-
dustrial Classifications and the retail kind-
of-business categories employed in the 1966 

(2) For a detailed definition of each kind of 
business, see Census of Canada, 1966 Re-
tail Trade, Catalogue 97-601. 

CLASSEMENT 

Genre de commerce(2) 

Les estimations relatives au commerce de detail 
sont stratifiées par region et par groupe de genre 
de commerce. Ces groupes sont fondés sur la Clas-
sification des activitCs économiques et les caté-
Fories de genre de commerce de detail qui ont été 

(2) Pour une definition complate de chaque genre 
de commerce, consulter la publication Recens--
merit du Canada, 1966, 	iinri 	cL lcta 1 

(n°  97-601 au catalogu) 
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Census of Merchandising and Services. Since 
the monthly retail trade survey is a 'loca-
ion" survey, as noted above, each individual 
retail) location of a firm is assigned a 
md-of-business code based on its major ac-
ivity (or type of commodities sold). 

utilises lors du recensement du commerce et des 
services de 1966. Etant donnê que l'enqute men-
suelie du commerce de detail est axée sur las 
points de vente comme on i'a indiqué ci-dessus, 
chaque point de vente au detail d'une entreprise 
se voit attribuer un code "genre de commerce" 
d'aprs son activitC principale (ou le genre de 
marchandises vendues). 

Dans ia prCsente publication, Ic commerce de dC-
tail est stratifi scIon 27 grands groupes de genre 
de commerce, outre la categoric "Marcharids divers". 
Pour rendre ces statistiques plus utiles, nous 
crivons la composition de chaque groups de genre de 
commerce a Ia fin de la publication. 

Type d'entreprise 

En plus d'etre stratifiCes salon le genre de 
commerce, les estimations relatives au commerce de 
detail sont ventilées entre magasins a succursales 
Ct magasins IndCpendants. Lee entreprises qui ré-
pondent 	is dCfinition suivante sont classdes dans 
la categoric des magasins a succursales: 

Magasins a succursales "entreprise exploitaut au 
moms quatre points de vente au detail dans un mme 
genre de commerce, sous une mme appartenance juri-
dique". 

Toute entreprise dont le schema de structure ne 
concorde pas avec is definition ci-dessus est clas-
sCe automatiquemenr dans Ia categoric des magasins 
indCpendants, La seule exception dtant les "grands 

asins" qui sont portés en totalité dans la ca- 
aric di:s m;:s'js i 	I(:ursalcs. 

In this report, retail trade is stratified 
into 27 major kind-of-business groupings plus 
a miscellaneous category. In order to in-
crease the usefulness of these statistics, the 
composition of each kind-of-business group 
is described at the end of the report. 

Kind of Organization 

The retail trade estimates, in addition to 
being stratified by kind-of-business group-
ings, are also broken down into chain and in-
dependent components. Firms are classified 
to the chain store component based on the 
following definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership' 1 . 

Any firm not meeting the above definition 
is automatically classified as an "indepen-
dent" organization, the only exception being 
':eNircireflt stores" :hich arc classified in 

1LruoDo1ot; I 

On Ctablit les estimations mensuelies relatives 
au commerce de detail que renferme la présente 
publication au moyen d'une enqute par sondage dent 
la mCthodologie diffre sensiblement do celle uti-
lisde pour les estimations qui ont paru jusqu'à la 
fin de 1974. 

Cette nouvelle méthodoiogie fut principalement 
misc en appiicdtion parce qu'il n'existait pius 
de source adequate de renseignements disponibles 
apras 1969 pour mettre 	jour la partie de l'ancien 
échantillon comptant les entreprises dites indCpen-
dantes. Il nous était désormais impossible de 
tenir compte des nouvelles entreprises (creations) 
et (ou) de ceiles qui fermaient leurs portes (dis-
paritions). Le niveau des ventes dCterminé par le 
nouvel Cchantiiion démontre qu'il y avait un cer -
tain degrd de sous-estimation, laquelle sous-esti-
mation avait atteint 4 % en 1974. Ndanmoins les 
tendances mensuelles mesurées par l'ancien ainsi 
qua par ic nouvel échantillon sont passablement 
similaires. 

11 1ijODULU,1 

The monthly retail trade estimates con-
tained in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily developed 
because, after 1969, there was no adequate 
source of information available to update the 
independent portion of the old sample to ac-
count for firms coming into existence (births) 
and/or going Out of business (deaths). The 
levels established by the new sample indicate 
there was a downward bias in the old sample 
which had grown to about 4% in 1974. Even 
so, the monthly trends are relatively consis-
tent between the old and new samples. 



Old Sample 

The former sample (approximately 12,000 
firms) was randomly selected from the universe 
created by the 1961 Census (i.e., of Merchan-
dising and Services) stratified by province, 
by kind of business and by sales-size group. 
Estimates of total retail sales were produced 
from the sample results by employing the 
"link-relative method", i.e., each month, 
ratios were derived by linking the sales of 
the same firms within a cell with their sales 
in the corresponding month of the previous 
year and these, in turn, were applied to the 
base figure (the 1961 Census) to produce a 
current month estimate. 

To offset the effects of deterioration in 
the sample, an adjustment was made annually 
for births and/or deaths. New firms were 
identified through Nature of Business Reports 
collected by the Unemployment Insurance Com-
mission and were surveyed in order to obtain 
relevant information. In addition, all firms 
in the sample were surveyed annually to en-
sure the accuracy of the monthly reports and 
to derive estimates for "poor or late respon-
dents". The results of these enquiries were 
then used to update the monthly estimates. 
Another adjustment was made in the estimates 
to account for businesses which went out of 
operation or which were no longer in scope. 
This adjustment consisted of the application 
of a formula to compensate for all similar 
firms in the universe. A final adjustment 
was also made to compensate for firms which 
changed their kind of business during the 
year. 

The data which resulted from these various 
adjustments have in the past often been de-
scribed as "final" estimates. However, this 
was not entirely accurate - since all such 
estimates were usually revised one more time 
after each census. The post-censal estimates 
reflected the insertion (in the calculations) 
of new census benchmark data. 

New Sample 

With the advent of the new survey, the 
census will no longer be employed as a 
"source" universe. The Revenue Canada (Taxa-
tion) list, supplemented by chain and depart-
ment store lists and an area file list, com-
prises the new universe. A sample of approxi-
mately 16,000 independent firms, stratified 
by geographical regions(3) and by the Stan-
dard Industrial Classification code has been 

(3) The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are cen-
sus metropolitan areas as defined by the 
1971 Census. 

Ancien dchantillon 

L' ancien échantillon (approximativement 12,000 
entreprises) a été choisi au hasard a partir de 
l'univers créé par le recensement de 1961 (Commer 
et services) et stratifié par province et selon l 
genre de commerce et le volume des ventes. Des 
estimations des ventes totales au detail ont été 
tirées des résultats du sondage a l'aide de la 
"mdthode de rapport en chaine", c'est-à-dire que 
chaque mois, on obtient des ratios en comparant le 
volume des ventes des entreprises a celui observe 
pour le mois correspondant de l'annáe précédente 
et on applique ces ratios au chiffre de référence 
(recensement de 1961) pour dégager une estimation 
pour le mois visé; cc calcul est effectué pour cha-
cune des cellules. 

Pour compenser lea effets de détérioration dans 
l'Cchantillon, on a procédé tous les ans a un ajus-
tenant pour prendre en compte les creations et (ou) 
les disparitions. On apprenait l'existence de nou-
velles entreprises grace aux rapports sur la nature 
de l'entreprise reçus par la Commission d'assu-
rance-ch6mage et on effectuait une enqute auprs 
de ces entreprises pour obtenir les données qui 
nous intéressaient. En outre, toutcs les emtre- 
prises échantillonnées ont fait tous les ans l'objet 
d'une enqute afin d'assurer l'exactitude des rap-
ports mensuels et d'établir des estimations pour 
les enqutes h "declaration piètre ou tardive". 
Las résultats ont ensuite servi a la mise a jour 
des estimations mensuelles. On a apporté un autr 
ajustement aux estimations en fonction des entre-
prises qui ont cessé toute activité ou qul ne  rj- 
pondaient plus aux definitions de l'enqute. Cet 
ajustement consistait 	utiliser une formule de 
compensation visant toutes les entreprises du mir 
genre dana l'univers. On a enfin procédé a un 
ajustement cornpensatoire en fonction des entrepri-
ses qui ont change d'activité au cours de l'année. 

Les donnCcs obtenues au terme de ces divers 
ajustements ont souvent été considérées dans le 
passé comma des estimations "dCfinitives". Cela 
n'est pas tout 	fait exact, car toutes ces estima- 
tions ont babituellement été révisées une autre 
fois apras chaque recensement. Les estimations 
postcensitaires traduisaient 1' introduction dana 
les calculs de nouvelles données repères de recen-
sement. 

Nouvel êchantillon 

Dams la nouvelle enqute, le recensement ne ser-
viva plus de source pour le dressage de la liste 
des entreprises. La liste de Revenu Canada (Impôt) 
fut complétée par la liste des magasins a succur-
sales ainsi que des grands magasins et une liste 
de fichier aréolaire. Un échantillon d'environ 
16,000 entreprises indépendantes, stratifiC par 
region(3) et selon le schema de codage de la Clas-
sification des activités économiques, a été prélevé 

(3) Les regions mCtropolitaines de Montréal, de 

Toronto, t h, tliiin I neg et do Vancouver corresi.  
dent ati:-: i:::  

di 1971. 
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selected from this universe and surveyed in 
order to verify the kind of business of each 
• : rm. Estimates are then produced monthly. 

i LiI1 Si ICS IS uii. in Sii I Cli -AC1i Sii;jICG 

unit's reported data is inflated to universe 
levels by multiplying the reported data of the 
sampled unit by the inverse of the probability 
of selection for the unit. For firms which 
do not respond on time(4) in a particular 
month, an estimate is imputed using a statis-
tical technique which employs a number of 
components such as: cell averages, last 
months sales, other trends, etc. Conse-
quently each firm in the sample must have an 
individual estimate of sales. 

The results of the new survey will not be 
linked (as was the old survey) to the census 
results. Instead, the estimates derived in 
the course of the survey will be compared with 
census data in order to determine the cause 
of any differences which may be found to exist 
between the two levels. Based on these find-
ings, revisions will then be made to compen-
sate for any errors or discrepancies discov-
ered (such as in coding of firms to erroneous 
kinds of business codes, over-estimation in 
particular cells, etc.). 

sur cet univers et a fait l'objet d'une enquête en 
vue de determiner le genre d'activitê de chaque 
entreprise. Des estimations sont ensuite établies 

h -H 	tratifiées selon le groupe de 
I 	• ion. 

• 	
iJ 	timation des ventes totales au 

dutaLl cunsistc li gonfler les donnCes déclarées par 
chague unite échantillonnée aux dimensions de 
l'univers en multipliant les donnCes de l'unité par 
l'inverse de la probabilité de choix de l'unité. 
Dans le cas des entreprises non déclarantes 
temps(4) un mois donné, on procde a une imputation 
l'aide d'une méthode statistique qui fait inter-

venir divers ClCments comme les moyennes de cel-
lule, les ventes du dernier mols, d'autres ten-
dances, etc. Ainsi, ii doit y avoir une estimation 
des ventes pour chaque entreprise échantillonnêe: 

Les rCsultats de la nouvelle enquéte me seront 
pas raccordCs (comme dans l'ancienne enqute) a 
ceux du recensement. Une étude comparative entre 
les estimations obtenues dans le cadre de cette 
enqute ainsi que celles obtenues lors d'un recen-
sement sera effectude afin de determiner la cause 
do tout écart entre les deux niveaux, ce qui nous 
permettra de rectifier les statistiques et de corn -
penser les erreurs ou les divergences relevCes 
(comme un classement erronC selon le genre de com-
merce, une surestimation dans des cellules parti-
culières, etc.). 

ENTS OF THE NEW SAMPLE 

universe used for the new survey is 
ed of two basic parts: a master file 

list (including chain and department store 
components) and an area file list. These 
components provide a more adequate represen-
tation of the retail trade universe than the 
previous survey. 

The Survey Master File 

The survey master file is based on a series 
of profiles developed from the retail store 
portion of the Revenue Canada (Taxation) mas-
ter file and is stratified by geographical 
area and by Standard Industrial Classification 
code. This component is a list of all retail 
businesses having a T-4 number (i.e., having 
employees for whom payroll deductions are 
made). It is updated monthly for new firms 
coming into business, for firms going Out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going out of busi-
ness are dropped from the sample and a sample 

Li tC cc 	ons 	arc in I udud in r'v 1 sd Cs- 

ELEMENTS DU NOUVEL ECHANTILLON 

L'univers de la nouvelle enquéte comprend deux 
Cléments fortdamentaux: une lisLe de fichier prin-
cipal (y compris les élérnents magasins a succur-
cabs et grands magasins) et une liste de fichier 
aréolaire. Ces ClCments représentent mieux l'uni-
vers du commerce de detail que la base do l'enqute 
prdcddente. 

Fichier principal do l'cnqute 

Le fichier principal de l'enqute du commerce 
de vente au detail est fondé sur une série de pro- 
fils tires de la fraction du fichier principal de 
Revenu Canada (Impét) se rapportant aux commerces 
de vente au detail et est stratifiC par region et 
selon le schema de codage de la Classification des 
activités Cconomiques. Cet élCment du fichier est 
une liste de toutes los entreprises de vente au 
detail qui ont on numdro T-4 (entreprises ayant des 
salaries a l'Cgard desquels des deductions sont 
faites aux fins de l'imp6t). Cette liste est mise 
a jour tous les mois; il s'agit de prendre en 
compte la creation de nouvelles entreprises, la 
disparition d'entreprises et dans le cas d'entre-
prises existantes, tous les changements de nom, 
d'adresse ou de genre de commerce. Ces mises 
jour s'appuient sur des enquetes de Revenu Canada 

Is d'larit ions tarlives souL toilers con-- 



of births is selected from among new firtis 
which have gone into business, thus providing 
a monthly birth/death adjustment. 

Records on the survey master file are sam-
pled using a given probability of selection 
determined by geographical location, Standard 
Industrial Classification code and cell size. 
To create the original sample file, the com-
plete survey master file was sampled. Since 
that time, only the births have been sampled 
each month. 

(Imp6t) et do Statistique Canada. Des que l'on 
dispose do ces mises 	jour, les entreprises qui 
cessent toute activité sont éliminées de l'échan-
tillon et un êchantillon de creations est prélev,  
sur les nouvelles entreprises, ce qui permet un 
ajustement mensuel en fonction des creations et W 
disparitions. 

Des enregistrements du fichier principal de 
l'enqute sont CchantillonnCs d'apres une probabi-
lité donnée de selection dCterminés par le lieu 
d'exploitation, le schema de codage de Ia Classifi-
cation des activités économiques et la taille des 
cellules. Lors do la constitution du fichier de 
l'échantillon initial, la selection a porte sur 
tout le fichier principal de l'enqute. 1)epuis 
bra, seules bes creations ont fait l'obcL d'un 
échantillonnage tous les mois. 

lément magasins a succursales et grands magasins 
La liste des magasins a succursales et des 

grands magasins constitue un sous-ensemble de 
l'êlément fichier principal de l'enqute. Los eta-
blissements commerciaux figurant sur cette liste 
sont ceux qul ont êté identifies (d'apres les do-
cuments do Statistique Canada) connie magasins 
succursales et grands magasins et qui oat été 
Cchantillonnés avec certitude (chaque entreprise 
fait partie de b'Cchantiblon). Cot Clement, qui 
est mis a jour tous los mois d'apres lea donndes 
de Revenu Canada, fait également l'objet d'une muse 

jour annuelbe. Ces dernieres mises i jour soot 
fondées principalement sur les declarations ob-
tenues dana be cadre de b'enqute annuelle sur I.  

magasins a succursales et les grands magasins, 
ainsi que sur des renseignements puisCs A d'autr 
sources comme les revues portant sur be commerce, 
etc. 

hlément fichier gCographique 

Le but premier du fichier géographique est de 
completer la base de l'échantilbon. Cet ébément 
supplémentaire permet 

d'dtabbir une estimation visant los entreprises 
qui no figurent pas dans be fichier principal 
de l'enqute (entreprises ne comptant aucun 
salarié pour lequel on procede a doe deductions 
aux fins de l'impôt); 

do compenser le "retard' d'obtention des ajuste-
ments en fonction des creations et des dispari-
tions au moyen du fichier principal de l'en-
quete. 

On a constitué be fichier géographique en choi-
sissant un certain nombre de secteurs géographiques 
au Canada (a l'ajde do données de l'enqute sur Ia 
population active) de façon A couvrir tout be tsr-
ritoire canadien i l'exception du Yukon et des Ter-
ritoires du Nord-Ouest. Lea secteurs choisis ont 
ensuite été entierement dénombrés par Jes représen-
tants rCgionaux St on a ainsi obtenu un fichier 
gCographique comprenant tous les Ctablissements 

fl 	 H 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file component. 
The businesses on this list are those which 
have been identified (from Statistics Canada 
sources) as chains or department stores and 
which have been sampled with certainty (i.e., 
each business is surveyed). This component, 
as well as being updated monthly using Revenue 
Canada information, is also updated annually. 
The annual updates are based primarily on 
returns obtained in the course of the Annual 
Chain and Department Store Survey, as well as 
on information derived from other sources such 
as trade magazines, etc. 

Area File Component 

The purpose of the area file, essentially, 
is to supplement the sample frame. This 
additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining birth/death adjustment through 
the survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and Northwest 
Territories. To create the area file portion 
of the sample frame, the selected areas were 
completely enumerated by field representatives 
and an area file composed of all businesses 
in the selected areas was created. This file 



file to determine which firms were present on 
hth files. For those firms which appeared 

both files, the universe was represented 
the sample of firms derived from the survey 
ter file. All unmatched firms (on the area 
te) automatically became part of the sample 
e. Every month since the original enumera-

ion, one twelfth of the selected areas has 
been completely re-enumerated in order to lo-
cate any new firms which may have come into 
existence during the preceding year. These 
new firms are then matched against the entire 
survey master file. Similarly, all new busi-
nesses which have been added to the survey 
master file from the Revenue Canada (Taxation) 
updates are matched each month against the 
entire area file. Once it has been determined 
that firms are matches, they are removed from 
the area file and given a chance of selection 
on the survey master file. The remaining un-
matched firms on the area file are included 
in the sample. 

SEASONAL AND TRADING-DAY ADJUSTMENTS 

The sales data (for Canada by kind-of-
mess grouping and total retail trade by 
vince) contained in Table A have been ad-
ted to account for seasonal and trading-
variations. The seasonal adjustment 
hod applied to this series is a computer-
d ratio-to-moving average method. The 

standard computer program used is the United 
States Bureau of the Census, Method II, X-11 
version. 

Seasonal adjustment removes the effect of 
repetitive intra-year variations resulting 
from normal differences in weather, holidays 
with invariable dates, or other events which 
repeat with the same timing. An additional 
adjustment is made for the retail trade series 
which contains variation caused by the dif-
ference in the number of working or trading-
days in each month or for holidays or other 
events with variable dates. These adjustments 
are made prior to the seasonal adjustment but 
are treated as part of the seasonal adjust-
ment. 

While seasonal adjustment allows a much 
better look at the underlying trend of a 
series, the adjusted series still contain 
irregular fluctuations. Small changes between 
months in the adjusted series may simply be 
erratic movements and, to obtain a clearer 
idea of the underlvin trend, users should  

au fichier principal de 1'enqute pour determiner 
quelles entreprises flguraient dans les deux fi-
chiers. Pour ce qui est de ces entreprises, l'uni-
vers a été représenté par l'échantillon d'entre-
prises prClevC sur le fichier principal de l'en-
qute. Toutes les entreprises sans pendant (dams 
le fichier arColaire) ont etC automatiquement in-
corporCes au fichier de l'échantillon. Tous les 
mois depuis le premier dCnombrement, un douziBme 
des regions choisies a fait l'objet d'un autre dé-
nombrement complet visant B determiner quelles nou-
velles entreprises ont vu le jour au cours de l'an-
née prCcCdente. Ces nouvelles entreprises sont en- 
suite réappariCes avec le fichier principal de Pen-
qute. De Ia uBme façon toutes les nouvelles entre-
prises ajoutées au fichier principal de l'enqute 
au moyen de mises B jour tirées du fichier de Revenu 
Canada (lmpt) sent rCappariées chaque mois avec le 
fichier géographique. Les entreprises pour lesquel-
les on a trouvC un pendant au cours des deux pro-
cessus de comparaison prCcédemxnent dCcrits sont 
radiCes du fichier gCographique et demeurent sur 
le fichier principal de l'enqute oi elles ont une 
probabilitC d'etre choisies. Le reste des entre-
prises du fichier gCographique pour lesquelles on 
n'a pas trouvC un pendant sont d'office inclus dans 
l'échantillon. 

DESAISONNALISATION ET AJUSTEMENT EN FONCTION DES 
JOURS COMMERCIAUX 

Les chiffres des ventes (par groupe de genre de 
commerce pour le Canada et ensemble du commerce de 
detail par province) prCsentCs au tableau A ont etC 
ajustCs en fonction des tendances saisonniBres et 
des variations du nombre de jours ouvrables. La 
méthode de dCsaisonnalisation appliquCe B cette 
sCrie est une mCthodo informatique de rapport aux 
moyennes mobiles. Lu programme informatique norma-
usC utilisC est la version X-11 de la méthode II 
du United States Bureau of the Census. 

La désaisonnalisation supprime los effets des 
variations rCpCtitives qui se produlsent dans Pan-
née Ct sent imputables B l'Cvolution normale du 
climat, aux congCs fixes, ou B d'autres événements 
qui se réptent B des intervalles rCguliers. 11 
est nécessaire d'apporter un ajustement supplémen-
taire B la sCrie do commerce de detail contenant 
des variations imputahies B la difference entre le 
nombre de jours de travail ou de jours ouvrables 
dans chaque mois, ou B des congCs ou autres CvCne-
ments sans date fixe. Ces ajustements sont faits 
avant la désaisonnalisation proprement dite, mais 
on les considére comme partie intCgrante de cette 
derniBre. 

Bien que la désaisonnalisation perinette de met-
tre hien misux en evidence Ia tendance fondamentale 
d'une série, los series dCsaisormalisCes n'en con-
tiennent pas moms des fluctuations irréguilBros. 
Dc lCgBres variations d'un mois B l'autre dans lea 
series désaisonnalisCes peuvent tro de sirnples 
nouvrnents irruii.ers, Ct pour ivoi r unc meilleure 



months. The MCD, or Months for Cyclical Dom-
inance, (see Table B), indicates the smallest 
span of months for which the average percent 
change without regard to sign in the trend 
cycle is greater than that in the irregular 
factor. For the smoothest series the MCD is 
one, for the most erratic series it is six. 
Applying a moving average of the period equal 
to the MCD tends to smooth irregular movements 
which may obscure the underlying trend. 

doivent examiner les series désaisonnalisées d'un 
certain nombre de mois. Le MDC, ou mois a domi-
nance cyclique, (voir tableau B) , donne le plus 	- 
tit nombre de mois pour lesquels le taux do vari - 
tion moyen compte non tenu du signe de Ia tendari. 
gCnérale, est supCrieur a celui du facteur irré-
gulier. Dans le cas de la série la plus lisse p 
sible, le MDC eat Cgal A un, dans celui de Ia sCri. 
la  plus irrCgulière, il est égal a six. L'applica-
tion d'une moyenne mobile dont la période est égale 
au MDC tend a lisser lea mouvements irréguliers 
pouvant dissimuler la tendance fondamentale. 

COMPARISON OF KIND OF BUSINESS GROUPINGS - 
OLD AND NEW SURVEYS 

The number of trade groups (each composed 
of one or more kinds of business) for which 
data will be published has been expanded by 
10. In some cases, a new trade group was 
created by splitting one of the old trade 
groups. In other instances, new trade groups 
were derived from the "all other stores" cate-
gory. The following chart provides a method 
for converting the "new" groups back to the 
"old" for anyone wishing to compare one series 
with the other. 

The following trade groups comprise the 
same kinds of business in both the new and 
old surveys; 

Department stores 
General merchandise stores 
General stores 
Variety stores 
Motor vehicle dealers 
Men's clothing stores 
Women's clothing stores 
Family clothing stores 
Hardware stores 
Jewellery stores. 

The following trade groups, for which data 
will be published in the new survey, were 
previously represented in the "all other 
store5" group of the old survey: 

Used car dealers 
Automotive parts and accessories stores 
Book and stationery stores 
Florists 
Sporting goods and accessories stores 
Personal accessories stores. 

COMPARAISON DES GROUPES DE GENRE DE COMMERCE - 
ENQUETES ANCIENNES ET NOUVELLES 

Le nombre de groupes commerciaux (chacun compose 
d'un ou de plusieurs genres de commerce) sur les-
quels des données paraltront a été porte a 10. 
Dans certains cas, on a créé un nouveau groupe en 
divisant un des anciens groupes. Dans d'autres 
cas, de nouveaux groupes commerciaux ont été tires 
de Ia categoric tITOUS les autres magasins". Le 
graphique suivant présente une méthode qui permet-
tra A quiconque desire comparer les series de pas-
ser des nouveaux groupes aux anciens. 

Lea groupes commer'iux sui.vants comportent les 
mmeS genri  

velle enqu! 

Grands maga-. 
Magasins do ni;ir ,  tiMid 	 d IvrH 

Magasins générmx 
Bazars 
Concessionnaires d 'automobiles 
Magasins de vatements pour homznes 
Magasins de vtements pour dames 
Magasins de vtements pour la famille 
Quincailleries 
Bijouteries. 

Les groupes commerciaux suivants, pour lesquels 
on publie des données dams la nouvelle enqute, 
faisaient partie dans le cadre de l'ancienne en-
qute du groupe "Tous les autres magasins": 

Vendeurs d'automobiles d'occasion 
Magasins de pieces et d'accessoires d'automobiles 
Librairies-papeteries 
Fleuristes 
Magasins d'articles de sport et accessoires 
Magasins d'accessoires personnels. 



The following trade groups represent a Les groupes commerciaux suivants constituent 
finer breakdown of trade groups which were une ventilation plus fine des groupes utilisés dana 

ployed in the old survey: l'ancienne enqute: 

roup 	Old trade group Nouveau groupe de 	Ancien groupe de 
commerce 	commerce 

stores Epiceries-boucheries 
rocrv,onfec- 	Grocery and combina- Kpiceries, confiseries 	1piceries et épiceries- 
tionery and sun- 	tion stores et magasins d'arti- 	boucheries 
dries stores(S) des divers(5) 

All other food 	All other food stores Tous autres magasins 	Tous autres magasins 
stores (5) d'aliinentation(5) 	d 'alimentation 

Service stations 	Service stations and Stations-service 	Stations-service et 
Garages 	garages Garages 	garages 
Specialty shoe Magasins de chaussu- 

stores 	Shoe stores res spéciales 
Family shoe stores Magasins de chaussu- 	

Magasins de chaussures 

res pour la famille 
Household furni- Magasins d'ameublement 

ture stores ménager 

Household appli- Nagasins d'appareils 	Magasins de meubles, de 
ance stores(6) 	

Furniture, 	television, mnagers(6) 	t6l6viseurs, de radios 
Furniture, 	tele- 	

radio and appliance Magasins de meubles, 	et d'appareils 
vision, radio and 	

stores de téléviseurs, de 	ménagers 

appliances radios et d'appa- 
stores reils ménagers 

Pharmacies, patent Pharmacies, magasins 
medicine and 

Drug stores 
de inédicaments 

Pharmacies 
cosmetics brevetes et de pro- 
stores(7). duits de beaut6(7) 

In addition to the changes noted above, Outre ces modifications, les "marchands de corn- 

uel and fuel oil dealers" have been re- bustible et de mazout" ont été reclassés dans le 
lissified to wholesale trade and consequently commerce de gros et me figurent donc pas dans les 

H not appear in the tabulations. totalisations. 

(5) The new trade group "grocery, confection- (5) Le nouveau groupe commercial "épiceries, con- 
cry and sundries stores" includes not only fiseries et magasins d'articles divers" corn- 
"grocery stores" (part of "grocery and prend non seulement les "épiceries" (dans 
combination stores" in the old survey) l'ancienne enqute, un élément de "épicerles" 
but also the 1966 Census category, 	"gro- et épiceries-boucheries"), mais aussi la caté- 
cery, 	confectionery and sundries stores". gone du recensement de 1966 "épicenies, con- 
The latter kind of business includes the fiseries et magasins d'articles divers". 	Ce 
so-called "jug-milk stores" and "conve- dernier genre de commerce comprend les "coinp- 
nience stores" as well as a number of toirs de lait en cruche" et lea magasins d'ar- 
stores which were previously classified tides d'usage courant ainsi qu'un certain nom- 
either to "grocery stores" or "confection- bre de magasins qui étaient auparavant classes 
ery stores". 	(In the old survey, 	"con- dans la categoric des "épiceries" ou dana celle 
fectionery Stores" were published in the des "confiscries". 	(Dans l'ancienne enquéte, 
"all other food stores" group.) les "confiseries" falsaient partie du groupe 

'tous autres magasins d'alimentation") 
(6) The new trade group "Household appliance Le nouveau groupe commercial 	'magasins d'appa- 

stores" includes the 	1966 kind of busi- reils ménagers" comprend le genre de commerce 
ness, 	"electrical supply stores", which de 1966 "magasins d'appareils électriques", 
was previously classified to the "all qui étalt auparavant classé dams la catégorie 
other stores' group. "tous les autres magasins". 

The new trade group "pharmacies, patent 	(7) Le nouveau groupe commercial "pharmacies, maga- 
medicine and cosmetics stores" includes 	sins de mCdicaments brevetés et de produits do 
the 1966 kind of business, "patent mcdi- 	beauté" englobe le genre de commerce utilisC en 
tine, cosmetic and perfume stores and 	1966 "magasins de médicaments brevetés et spé- 
proprietory stores', which was previously 	cialisCs, de parfums et de produits de beautC", 
lassified to the "all other stores" 	qui faisait auparavant partie du groupe "toils 

roup. 	 lea autres magasins'. 

xvii 



TEXT TABLE IS. Measures at Reliability, by Kind of Business and by Province, June 1980 PreLiminary. May 1980 Revised 

TABLEAU EXPLICATIP ii. Mesure de Is Ciobilité, selon is scare do coulncerce ci is prov1m. 	- 

Response rat 

Taos do rApc-. 

Chain stores 

Magasins A auccursalcu 

Independent stores 

Magasina independents 

Preliminary Revised Preliminary Revised 
eStiSate e5tl5ste estimate estimate 

Estimation Estimation Estimation Estimation 
prélininaire rCuleAe prCliminalre rAvisie 

'cr cent - pourcentage 

Kind of business - Genre de corerce: 

Combination stores (groceries and meat) - piceries - Boucheries 
Grocery, confectionery and sundries stores - Epicerles. conCise-

ries or articles divers 
All other food stores - Toas ins autres magosifls d'ailneotu 

Department stores - Grands magaslns 
General merchandise stores - Magasins do marchandises diverses 
General stores - Magaslns gCnéroux 

Variety stores - Baoars 
Motor vehicle dealers - Concessionnaires d'automobiles 
Used car dealer- - 'endeuro d'automobiles d'occoslon 

Service stations - Stations-service 
Garages 
AotoIsotive parts and accessories stores - Magasins do plbces et 

d'occessolres d'automobilos 

Mon's clothing stores - Magasins do vPtewnto pour hotisnes 
Women's clothing stores - Magaslon de vPtemrots pour domes 
Family clothing stores - Magasiss de vOtenents poor Is, Camille 

Specialty ohs,,, stares - Magaslns do ct,aussures spécialisAes 
Family shoe stores - Magauins de chaussures pour is Camille 
Hardwore stores - Quincalliertes 

Houselcold furniture otores - flagaoios do meubles 
Houscicold appliance stores - Magasins d'appar.11s mdnogers 
Furniture. TV, radio and appliance stores - Hagasins do neubles. 

tAléviseurs, radios or ,ac-cossoires 

Pharmacies, patent medicine cod cosmetics stores - Pharmacies, 
midlscaments brevetCs et prodccitn do beautA 

Book and stationery stores - Librairies et papeteries 
Florists - Ficuristes 

Jewoliery stores - Bijouterles 
Sporting goods and accessories stores - Magasins d'articles do 

sport ci d'accessolres 
Personal accessories stores - Magasins d'accensoires personneis 
All other stores - loon len autres sagaolns 

TOTAL, ALL STORKS - TOTAL, ENSEMBLE DES MACASINS 

74.1 91,1 69.2 82.4 

68.0 95.8 60.9 75.4 

60.6 72.3 57.1 74.8 

99.1 99.1 - - 

64.1 95.3 67.5 85.7 

75.0 80.0 65.4 78.5 

80.3 93.8 72.4 81.5 

100.0 100.0 71.5 84.4 
- - 57.2 73.7 

66.7 92.1 64.9 79.5 
- - 58.4 75.5 

87.9 93.9 73.0 83.1 

75.5 86.0 70.8 80,5 

71.4 90.2 67.6 80.1 

79.8 87.5 71.8 Cc.! 

100.0 91.2 78.4 
77.0 88.1 74.1 
80.0 110.0 71,b 

65.4 84.6 73.4 1.,. 

40.9 81.8 64.8  

72.2 94.4 70.7 Al..--- 

74.0 82.2 76.4 88.5 

66.7 81.9 67.7 84.2 

28.6 71.4 60.9 76.5 

70.5 76.6 66.2 77.6 

88.9 72.2 63.7 78.9 

61.8 88.9 65.3 79.1 

62.6 78.7 62,4 77.1 

71.4 86.2 66.5 80.2 

Province: 

Neufc,undlond - Terre-Mauve 

Prince Edward Island - Ile-du-Prioce-Edouard 

Nova Scotia - Nouveile-Ecosae 

New Brunswick - Nouveau-Brunswick 

Québec 

Ontario 

Monl toba 

Saskatchewan 

Alberta 

British Columbia - Colombie-Brltannique 

Yukon and Northwest Territories - Yukon at Territoires do Nor! 

67.1 85,4 53.8 73,8 

77.5 90.0 63.5 78.3 

76.9 9015 66.8 81.8 

74.8 87.7 67.0 81.8 

73.2 86.8 73.7 63.7 

70.2 84.0 64.5 80.3 

72.0 87.4 67.5 76.8 

71.8 91.3 66.3 77.3 

69.1 84.8 58.9 76.3 

I, '.' I'd Cl, 



86.5 

78.8 
80.3 

86,9 
82.1 

83.9 
84.6 
76.7 

81.4 
81.7 

89.9 

87.2 
84.1 
89.0 

94.3 
91.2 
84.3 

86.4 
89.5 

86.9 

89.9 
85.5 
82.2 

81.5 

83.3 
81.9 
84.0 

84.3 

.019 

.010 

.036 

.059 

.069 

.018 

.005 

.126 

.060 

.098 

.022 

.072 

.024 

.072 

.084 

.016 

.034 

.039 

.051 

.034 

.005 

.052 

.014 

.097 

.040 

.050 

TEXT TABLE II. Measures of Reliability, by Kind of Business and by Province, June 1980 Preliminary, May 1980 Revised 

- - .rc et is province, join 1980 prBliminaires, mai 1980 rAvisfen 

Response fraction 

Fraction de rdponse 

Chain stores 	Independent stores 

MagasIna A succarsales 	Nagasins indApemdantu 

Coeificient of 
variation, 
preliminary 
estimate 

Coefficient de 
variation, 
estimation 
prAl ininaire 

Preliminary 
estimate 

Estimation 
prdliroinaire 

Revised 
estimate 

Estimation 
rAvisie 

Preliminary 
estimate 

Estimation 
prfliminaire 

per cent - pourcentage 

Kind of business - Genre de co,sserce: 

Combination stores (groceries and neat) - Epicerles - Boucheries 95.3 98.0 71.9 
Grocery, confectionery and sundries stores - Epiceries, confise- 

ries et orticles divers 76.3 99.6 62.2 
All other food stores - bus len autres magoslos d'allments 75.4 87.4 61.4 

Department stores - Grands magasins 99.9 99,9 - 

General merchandise stores - Magasiss de merchandises diversos 92.0 99.2 65.4 
General stores - Magasins gênéraun 96.1 96,4 73.0 

Variety stores - Bazars 84.0 97.2 74.8 
Motor vehicle dealers - Concessionnoires d'automobiles 100.0 100.0 74.1 
Used car dealers - Vendours d'auto,nobkies d'occasion - - 62.9 

Service stations - Stations-service 84.7 95.1 68.9 
Garages - 65.0 
Automotive parts and accessories stores - flagasins do piPers et 
d'accesaoires d'autoobiles 92.9 95.9 82.6 

Men's clothing stores - Plagasins do 4temenin pour hommes 79.3 82.7 77.6 
kk'son's clothing stores - lagani,is do veiroents pour ,Iases 77,3 92.6 74.0 

ly clothing stores - Magasins de vltesents your Ia famillo 84.6 96.0 77.2 

iai tv sl,oe stores - 	'logan ins do chaussures 	('ci .11 SeeS 100.0 92,7 84.7 
:-Iy shoe stereo - Magasins do chaunsures pour lo fanille 78.3 95.3 76.1 
ware stores - Quineallleriee 100.0 99.3 75.1 

-'hr'.d 	lurniture stores - Magasins de mesbles 87.9 95.6 79.0 
-chold ..pp1anee stores- Magavins d'appareils m8nogers 81.4 100.0 78.4 
ii turo, 	F. V. • 	rod iv and ap'i tOni-c 	stores - Magas inn do me,,bI . - H, 

16vtseurs, 	radios et accessolres 67.3 89,9 65.3 
Pharnac ion, 	patent nod iclne and ,'osnotics stores - Pharmacies, 

sidicamonts brevet's 00 produits do beanie 77.1 86.2 79.9 
Book and Stationery scores - Libroirles ci 	papeteries 73.4 85.1 68.6 
FlorIsts - Flenristes 42.1 88.2 65.9 

Jesellery stores - 84(oelcries 89,4 940 69.9 
Sporting goods and accessories stores - Magasins d'artirles do 

sport ot d'aceessoires 97.7 62.5 66.3 
Personal accessories stores - Magasins d'accessoires personnels 49.9 82.2 73,4 
All other stares - loss los autres naganlns 42.6 87.1 69.0 

TOTAL, ALL STORES - TOTAL, ENSEMBLE DES NAGASINS 84.6 96,0 71.8 

Revised 
estimate 

Estimation 
révi.ée 

Province: 

Newfoundland - Terre-Neune 91.7 98.3 62.6 79.6 .025 

Prince Edward Island - lle-du-Prince- Edouard 96.1 99.6 73.5 76.6 .023 

Nova Scotia - Noo1o110-l1cnsse 89.0 98.9 76.5 87.1 .013 

New Brunswick .- Nouveas-Krsnswiek 93.9 97.9 72.1 84.3 .025 

Québec 89.6 98.2 75.9 85.9 .021 

Ontario 83.3 96.3 70.4 83.5 .009 

Manitoba 81.2 97.5 67,8 79.4 .024 

Sankotchewan 90.1 97,5 73,8 86.6 .054 

Alberta 80.1 97,9 66.1 80.3 .023 

British Colombia - Cnlnsbie-Beitannique 81,0 86.9 72,0 87.2 .032 

( o lin 	.tnd 	Yrt iwost 	1,-rn 	f.rI's -. 	Yukon 	-i 	Tcrritc-lrev 	dv 	Sord-Itoest 93.1 100.0 41.2 90.0 .03) 
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TABLE 1. Retail Trade, Chain and Independent Stores, bN kind of Busiiies 

Newfoundland 
June - 1980 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 1 , $000 $000 

1 Combination stores (groceries and meat) ............. x x x x 16,583 - 	8.5 

2 Grocery confectionery and sundries stores x x x x 12,885 - 	5.3 

3 X X X X 1,034 + 20.3 

4 8,757 - 	1.3 - - 8,757 - 	1.3 

5 x x x x 6,058 - 	7.6 

6 x x X X 6,972* 

7 Variety 	stores 	......... . ............ . 	............... x x 3,286 + 	3.4 

8 x x x x 24,9.5-r  

9 - - 346' ... 34' 

10 x x x x 11,186 + 	1.1 

11 Garages 	...........................................  - 837 ... 837' 

12 

All other food stores ................................

Department stores 	.................................. 

x x x x x x 

13 

General merchandise stores .......................... 

General stores ...................................... 

x x x x 451 3.2 

14 

Motor vehicle dealers 	............................... 

Women's 	clothing 	stores ............................ 1,247 

. 

+ 	13.1 260 + 	0.9 1,507 + 10.8 

15 

Used 	car 	dealers ..................................... 

Service stations ..................................... 

2,164 + 25.6 X X X X 

16 

Automotive parts and accessories stores ............... 

- - x X 5 X 

17 

Men's clothing stores ................................ 

.. 

536 - 13.0 186 0.7 721 - 10.1 

18 

Family clothing stores ...............................

Specialty shoe stores ................................ 

- - 265' ... 265* 

19 

Family 	shoe stores .................................. 

Hardware stores 	.................................... 

Household 	furniture 	stores ..........................  1,409 5.2 1,409 - 	5.2 

20 Household appliance stores .......................... x x x X 219' 

21 Furniture, TV., radio and appliance stores - - 1,902 + 	13.0 1,902 + 	13.0 

22 Pharmacies, patent medicine and cosmetics stores x x x x 5,135 + 	5.2 

23 Book 	and 	stationery 	stores .......................... x x 89 0.7 

24 - 209' ... 209' 

25 Jewellery 	stores ..................... 	........ 	....... X x x x 450 - 20.1 

26 x x x 769 - 	5.. 

27 

Florists 	............................................ 

x 484 + 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores ........................... 

4,434 

.

. 

- 	8.9 4,165 - 	11.3 8,599 - 	10 I 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 46.125 - 	7.5 75,327 - 	3.5 121.452 - 	5.0 



x x 98,773 -. 0.7 1 

x x 72,297 - 0.2 2 

x x 5,969* ... 3 

- 45,315 + 7.2 4 

x x 37,279 + 0.5 

Epiceries - 	Boucheries ................................. 

5 

x x 41,415 - 10.1 

Epiceries, confiseries et articles divers 	................... 

6 

x x 17,022 + 11.5 7 

x x 135,516 - 1.9 8 

2.605 ... 2.605* ... 

Tous lea autres magasins d'aliments ..................... 

Grands 	magasins 	...................................... 

Concessionnaires d'automobiles 	......................... 

9 

x x 61,234 - 0.7 

Magasins de marchandises diverses ...................... 

10 

5,124 - 2.9 5,124 - 2.9 

Magasins generaux 	................................... 

1azars 	.............................................. 

11 

x a x x 

Vendeurs d'automobiles d'occasion 	..................... 

12 

x x 2,215 + 2.3 

Stations-service 	...................................... 

13 

1,460 + 5.5 7,841 + 18.6 ét 14 

x x a a 

Garages 	............................................. 

15 

x x x x 

Magasins de vétements pour hommes ................... 

16 

1,076 + 10.4 :1 ,906 + 0.5 

Magasins de vements pour dames 	.................... 

17 

1,172 ... 1,172* ... 18 

7,299 + 12.4 7,299 + 12.4 19 

a a 817* ... 

Magasins de vétementa pour Ia famille .................. 

20 

9,632 + 25.1 9,632 + 25.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de meubles, téléviseurs, radios et accessoires 21 

a x 28,792 + 5.9 Pharmacies, médicaments brevetes et produits de beaute 22 

x x 499* ... 

Magasins de chaussures specialisees 	.................... 

Magasins de chaussures pour Is famille ................. 

23 

1.542 + 10.0 1,542 + 10.0 

Quincailleries 	........................................ 

Magasins de 	meubles 	................................. 

24 

x x 2,566 - 7.5 

Magasins d'appareils ménagers ........................ 

Bijouteries ......................................... 25 

x x 3,355 - 13.4 

Librairies et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ 26 

a x 2,837 + 13.1 

Fleuristes 	.......................................... 

. 

27 

26,704 + 7.9 49,902 + 7.9 

Magasins d'accessoires personnels ..................... 

28 

418,747 + 1.2 677,093 + 1.4 

Totis 	les autres 	magasins ............................. 

Ensemble des magasins 	.............................. 29 

x 	S 

x 	x 

x 	S 

	

45,315 
	+ 7.2 

x 	x 

x 	x 

	

S 
	

S 

	

S 
	

S 

	

S 
	

S 

	

6,382 
	

+ 22.1 

	

10,957 
	

+ 30.8 

	

2,830 
	

2.7 

	

S 
	

S 

	

S 
	

S 

	

S 
	 x 

	

S 
	 x 

	

S 
	 x 

	

S 
	

S 

+ 8.0 

	

258,347 	+ 1.7 

I SrIMATI0Ns PRELIMIN AIRES 
hI 1 0 I 	uninrc (it dctiL, inaga,ins a succursales et magasins indépendants, suhant le genre de commerce 

Terre-Neuve 
January-June 	1980 - Janvier-Juin 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores. hN kind of Bu.ines'. 

Prince Edward Island 

June - 1980 - Juin 

Kind of business 

Genre de eummerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No.  
S'Ow 'f)00 .$'OOO 

I x x x x 4,984 + 	16.7 

2 Grocery confectionery and sundries stores - - 1,410 + 	8.3 1,410 + 	8.3 

3 - - 260 - 16.2 260 - 16.2 

4 4,147 - 	5.5 - - 4,147 - 	5.5 

5 x x x x 1,459 + 	17,2 

6 - - 1,043 ... 1,043* 

7 

Department stores 	.................................. 

S X X X X X 

8 - 7,422 - 17.2 7,422 - 	17. 

9 

Genera) 	stores ...................................... 

- - x x x 

10 x x x x 3,570 + 	1,re  

11 - 166 ... 166 

12 

Combination stores (groceries and meat) .............. 

x x x x 493* 

13 

All other food stores ................................ 

Garages ............................................ 

x x x x 138* 

14 

Genera) merchandise stores .......................... 

178 + 	3.6 20* ... 384* - 12.0 

15 

Variety 	stores 	...................................... 

Motor vehicle dealers 	............................... 

x x x x 354 - 	3.6 

16 

Used car dealers .................................... 

Service stations ..................................... 

Men's clothing stores .......................... ......

Women's clothing stores ............................. 

- - x x x x 

IT 

Automotive parts and accessories stores ............... 

Family clothing stores ............................... 

X X X S X S 

18 Hardware 	stores 	................................... .- - 169* ... 169 

19 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

- - X S S 

20 - - x S X X 

21 

Household appliance stores ....................... ...

Furniture, TV., radio and appliance stores - - X S X X 

22 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores . . . x x x x 866 + 	10.8 

2:1 - X S S X 

24 - - x x x x 

25 X S S 1 1.. 

26 

Book and stationery stores........................... 

.lewellery stores ..................................... 

- - 169* ... 169 

27 

Florists 	............................................ 

- - 125 + 23.9 125 + 2: 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores ........................... 

x x X 3,921 + 

29 

All other stores .....................................

All 	stores 	......................................... 9,972 - 	2.1 22,691 - 	4.9 32,663 - 	4.1 



x x 26,727 ± 	18.3 1 

6,111 - 	1.8 6,111 - 	1.8 

Epiceries - 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................ 2 

1,189* ... 1,189* ... 3 

- - 21,837 + 	2.8 

.. 

4 

x x 8.140 + 22.9 5 

6.976* ... 6,976* ... 

Tous les autres magasins d'aliments ..................... 

6 

x x x x 

Grands 	magasins 	...................................... 

7 

36,936 - 	12.4 36,936 - 12.4 

Magasins de marchandises diverses ...................... 

8 

x x x x 

Magasins géneraux 	.................................... 

Concesgionnaires d'automohiles 	......................... 

9 

x x 16,907 + 	5.8 

Bazars 	............................................... 

10 

1,655 + 	6.7 1,655 + 	6.7 

Vendeurs d'automobiles d'occasion 	...................... 

11 

x x 2,411 - 17.3 

Stations-service 	...................................... 

12 

x x 698 + 	0.4 13 

1,194 - 12.7 1,949 - 	5.9 

Garages 	............................................. 

14 

x x 1,964 - 	4.2 

Magasins de pièces et d'accessoires d'automobiles ........ 

15 

x x x x 

Magasins de vétements pour hommes ..................

Magasins de vétements pour dames ....................

Magasins de vétemenLs pour Ia famifle .................. 

x x x x 

Magasins de chaussures spécialisées 	...................16 

17 

626 + 32.7 626 + 32.7 18 

x x x x 

Quincailleries 	........................................ 

19 

x x x x 20 

x x x x Magasins de meubles, t.éléviseurs, radios et accessoires. 21 

x x 4,990 + 17.3 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles 	................................. 

Pharmacies, médicament.s brevetes et produits de beauté 22 

x x x x 

Magasins d'appareils ménagers ......................... 

23 

x x x x 24 

x x 506 - 14.8 

Fleuristes 	........................................... 

25 

7 47* 747* ... 

Librairies et 	papeteries 	............................... 

Bijout.eries........................................... 

26 

560 + 35.5 560 + 33.2 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x 17,002 + 	5.8 

Magasins d'accessoires personnels ..................... 

28 

114,274 - 	2.8 165,598 - 	0.5 

Tous 	les autres magasins ............................. 

Ensemble des magasins 	.............................. 29 

	

S 
	 x 

	

21,837 
	

± 2.8 

x 	x 

x 	S 

x 

x 	x 

x 	x 

	

756 	+ 73 

x 	S 

x 

x 

x 

x 

	

51.324 
	+ 4.9 

-5-- 

l:STIMATIONS PRELIMINAIRES 

Iii F \t 2 . ( Iliiiiti c& <ii dtjaI. iiiaga'ins a succursales et magasins indépendants, suhant Ic genre de commerce 

Ile-du-Prince- Edouard 

January-June - 1980 - .Janvier-Juin 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins independantslEnsemble des maasins 

Sales 	Change 	Sales 	Change 
- 	1980/1979 	- 	1980/1979 

Ventes 	Variation 	Ventes 	Variation 

$'OOO 

Sales 	Change 
- 	1980/1979 

'eiites 	Variation 

$'OOO 

Kind of business 

Genre de commerce 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, b 1s , kind of Business 

Nova Scotia 

June - 1980 - Join 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No . ___________________________________ 

$ 1000 $ .000 $'OOO 

I x x x x 45,904 - 	2.3 

2 Grocery confectionery and sundries stores x x x x 7,038 - 13.3 

3 x x X 2,290 - 	5.7 

4 17,917 + 	4.1 - - 17,917 + 	4.1 

5 

All other food stores ................................ 

x x x x 7,312 - 	0.6 

6 - 3,254 - 	9.3 3,254 - 	9.3 

7 

Department stores 	.................................. 

4,700 - 	5.6 707 - 	3.3 5.407 - 	5.3 

8 

General 	stores 	...................................... 

Motor vehicle dealers 49,372 - 	5.9 49,372 - 	f. 

9 
2,372* ... 2,372* 

10 717 - 	6,0 17,366 + 	3.4 18,083 + 

11 

Combination stores (groceries and meat) .............. 

- - x x x x 

12 

Used car dealers .................................... 

x x x x 5.293 - 	3.1 

13 

General merchandise stores .......................... 

830 + 	9.2 1,545 20.7 2,375 - 12.3 

14 

Variety 	stores 	...................................... 

2,501 + 	7.5 1,410 - 	2.1 3,911 + 	3.8 

15 

Service stations ..................................... 

414 - 12.4 2,437 7.2 2,850 - 	8.0 

16 

Garages ............................................ 

Automotive parts and accessories stores ............... 

Women's clothing stores ............................. 

- - X X X 

17 

Men's clothing stores ................................ 

Family clothing stores ............................... 

1,242 + 	7.5 71 + 	15.0 1,313 + 	7.9 

18 - 2,411 - 13.6 2,411 - 13.6 

19 

Specialty shoe stores ................................ 

x x X X 980* 

20 x x x X 606 + 30.3 

21 

Hardware stores 	.................................... 

Household appliance stores ................. .........

Furniture, T.V., radio and appliance stores x x x x 2,392 - 	7.3 

22 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores 1,968 + 	11.8 6,197 + 	6.5 8,165 + 	7.7 

23 

Family 	shoe 	stores .................................. 

X X X X 1,151 

24 X X X X 654 + 	9.5 

25 1,052 + 	2.2 384 + 	4.6 1,436 + 	2.8 

26 

Book and stationery stores........................... 

x x x x 1,276* 

27 

Florists 	............................................ 

,Jeweltery 	stores ..................................... 

346 + 	3.8 1,361 + 	5.6 1,707 + 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

x x x X 27,090 - 	. I 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 90,933 + 	1.6 132,996 - 	7.11 223.929 - 	3.6 
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lSTIMATIONS PRFIIMINAIRES 
I 'till I 'ti 	. I in 1110.e iL dc.iil, itiagasins a succursales et magasins indépendants, sui%ant Ic genre de commerce 

Now.elIe-i'cosse 
january-June - 1980 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des inagasins 
Kind of 	1)051 ness 

Genre de commerce Sales Change Sales Change Sales Change 
1980/1979 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO 8 1000 

x x x x 271,051 + 	7.4 Epiceries - 	Boucheries .............................. 

x x 39,589 - 	8.3 2 

x x x x 13,164 - 	2.4 3 

89,954 + 	59 - 89,954 + 	5.9 

Epiceries, confiseries et articles divers 	.................. 

4 

x x x x 45,223 + 	11.1 

Tous les autres magasins d'aliments .................... 

5 

- 17,382 - 	1.1 17,382 - 	1.1 6 

22,686 - 	0.9 3,595 - 	4.9 26,281 - 	1.5 

Grands 	magasins 	..................................... 

7 

- 266,579 - 	2.0 266,579 2.0 

Magasins de marchandises diverses ..................... 

Concessionnaires d'automobiles 	...................... .8 

- 9,797 + 34.9 9,797 + 34.9 

Magasins généraux 	................................... 

9 

i:. + 	1.1 90,358 + 	1.2 94,631 + 	1.2 

Bazars 	.............................................. 

Stations-service 	.................................... 

. 

- x x x x 

Vendeurs d'automohiles d'occasion 	..................... 

11 

x 23,724 + 	7.8 

.0 

12 

4,228 + 	19.9 8,626 - 	11.1 12,854 - 	2.8 13 

12,086 + 	9.0 8,493 + 	7.0 20,579 + 	8.1 

Garages 	............................................. 

14 

2,167 -.' 	13.6 12,852 - 	0.2 15,018 + 	1.5 

Magasins de vétements pour dames 	.................... 

15 

- - x x x x 

Magasins de vétement.s pour hommes ------------------ - 

Magasins de vétements pour Ia famille .................. 

16 

6,272 + 	17.1 257 - 13.5 6,529 + 	15.5 

Magasins de pièces et d'accessoires d'automobiles ------- - 

17 

- - 11,881 + 	2.0 11,881 + 	2.0 

Magasins de chaussures spécialisées 	.................... 

18 

x x x x 7,295 - 17.2 19 

x x x x 3,530 + 	12.2 20 

x x x x 13,793 + 	3.5 Magasins de meubles, télèviseurs, radios et accessoires. 21 

11,744 + 	16.8 36,922 + 	14.5 48,666 + 	15.0 

Magasins de chaussures pour Ia famille ................. 

Magasins d'appareils menagers ......................... 

Pharmacies, medicaments brevetés et produits de beauté 22 

x x x x 6,958* ... 

Quincailleries 	........................................ 

23 

x x x x 3,613 + 	6.9 

Magasins de meubles 	................................. 

24 

5 ,286 + 	7.2 1,634 + 	9.1 6,921 + 	7.6 

Fleuristes 	........................................... 

25 

x x x x 6,096* .. 

Librairies et 	papeteries 	............................... 

Bijouteries.......................................... 

26 

+ 	4.1 6,735 + 31.3 8,556 + 24.4 

Magasins d'articles de sport et d'accessoires ------------ 

27 

x x x 131,625 + 	0.7 

Magasins d'accessoires personnels ..................... 

28 

491,301 + 	9.7 717,539 - 	2.6 1,208,847 + 	2.0 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade. Chain and Independent Stores. by Kind of business 

New Brunswick 

June - 1980 - Juin 

Kind of business 

Genre di commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$'OOO $'OOO $'OOO 

I x x x x 30,626 - 	5.5 

2 Grocery confectionery and sundries stores x x x x 9054 - 	0.7 

3 X X X X 2,112 15.7 

4 

All 	other food stores ................................ 

14,919 + 	3(1 - 14,919 + 	3.0 

5 x x X 3,652 

6 x x x x 5,691 + 	2.9 

7 

Department 	stores 	.................................. 

.1.197 - 	0.4 1,087 7.9 5,284 - 	2.0 

8 

General merchandise stores .......................... 

x x x x 43,976 - 	Ic 

9 

General 	stores ...................................... 

- 403 + 	13(3 463 + 	i3. 

10 177 - 	8.1) 13,664* ... 13,842 + 	35.. 

11 - - x x x x 

12 

Used car dealers .................................... 

x x x x 4,712 - 12.0 

13 563 - 	3.1 984 - 	5.6 1,547 - 	4.7 

14 

Combination stores (groceries and meat) .............. 

2.31 5  + 	16.9 680 - 	3.6 2,994 + 	11.5 

15 

Automotive parts and accessories stores ............... 

1,108 + 	5.7 1,498 + 	14.7 2,606 + 	10.7 

16 

Men's clothing stores ................................ 

x x X X X X 

17 

Variety 	stores 	...................................... 

Family clothing stores ............................... 

x x x 1,385 + 	6.4 

18 

Motor vehicle dealers 	............................... 

Specialty shoe stores ................................ 

- 1,652 ... 1,652 

19 

Service 	stations ..................................... 

Garages 	............................................ 

x x x X 2,530 - 	7.1 

20 

Family shoe stores .................................. 

x x x X 395 - 	4.0 

21 

Women's clothing stores ............................. 

Furniture, T.V., radio and appliance stores x x X X 443 - 	3.1 

22 

Household furniture stores ........................... 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores ... x x x x .5.916 + 	18.0 

23 

Hardware stores 	.................................... 

153 + 30.7 466 + 	11.1 619 + 	15.4 

24 002 ... 602 

25 725 - 	6.9 488 + 	23.8 1,213 + 	3.4 

26 

Book and stationery stores...........................

Florists ............................................

.Jewellery stores ..................................... 

- - 2,844 - 10.7 2,844 - 10,7 

27 

Sporting goods and accessories stores ................. 

300 675k ... 976 - 	II). 

28 

Personal accessories stores ........................... 

13,069 + 24.2 7,630 - 	11.9 20,699 + 	7. 

29 

All 	other 	stores ..................................... 

411 	stores 	......................................... 73,732 + 	3.9 107,15 - 	2.7 181.547 - 	0.2 
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I:STIMATIONS PRELIMINAIRES 
I 01.I. 1 -I. ( oiiiriierce de detail, niagasins a succursales et magasins indépendants, suhant le genre de commerce 

Noueau-Brunswick 

.January-June - 1980 - Janvier-,Juin 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

Sales 
- 

\'entes 

Change 
1980/1979 
Variation 

Sales 
- 

Ventes 

Change 
1980/1979 
'sariation 

Sales 
- 

Ventes 

Change 
1980/1979 
Variation 

Kind of business 

Genre de commerce 

No 
9000 ' $000 C  $000 

x x x 185,058 + 	8.2 1 

x x x 48,582 + 	4.8 

Ipiceries 	- 	Boucheries 	................................ 

2 

x x x x 10,552 - 11.3 3 

78,003 + 	10.1 - 78,003 + 	10.1 

Epiceries, conhseries et articles divers 	.................. 

4 

x x x x 23,932 + 	5.9 5 

x S x x 29,130 + 	8.1 6 

19.9qi + 	1.4 5,853 + 	8.6 25,837 + 	4.5 

Tous les autres magasins d'aliments ..................... 

Grands 	magasins 	...................................... 

7 

x x 245,677 + 	0.3 

Magasins de niarchandises diverses ......................

Magasins 	genéraux 	................................... 

8 

2,662* ... 2,662* .. 9 

70,806* ... 71842* + 35.9 

Razars 	.............................................. 

Concessionnaires d'automobiles 	........................ 

10 

- - x x x x 

Stations-service 	...................................... 

11 

x x x x 22,772 - 	1.8 12 

2.988 + 	4.2 5,640 + 	5.4 8,629 + 	5.0 

Vendeurs d'automobiles d'occasion 	...................... 

13 

11.127 + 	17.5 3,871 + 	15.3 14,998 + 	16.9 14 

5,756 + 	14.4 7,476 + 	11.4 13,232 + 	12.7 

Magasins de pièces et d'accessoires d'automohiles ........ 

Magasins de vétements pour hommes ................... 

15 

x x x x x x 

Garages 	............................................. 

Magasins de vètements pour dames 	.................... 

16 

x x x x 6.903 + 	14.0 

Magasins de chaussures spécialisées 	.................... 

17 

- - 8,306* ... 8,306k ... 

Magasins de vétements pour Is famille .................. 

18 

x x x x 16,757 - 	1.0 19 

x x x x 1,946 - 10.7 20 

x x x x 2,365 - 14.4 

Quincailleries 	........................................ 

Magasins de meubles, téleviseurs, radios et accessoires 21 

x x x 33,918 + 	21.7 Pharmacies, medicaments brevetés et produits de beauté 22 

917 + 	18.7 2,676 - 	2.8 3,593 + 	2.0 

Magasins de chaussures pour Ia famille ................. 

23 

- - 3,392 - 18.1 3,392 - 18.1 

Magasins 	de 	meubles 	................................. 

24 

3,714 + 	4.5 2,296 + 	32.7 6,010 + 	13.8 

Magasins d'appareils ménagers ......................... 

Bijouteries ......................................... 25 

- - 11,883 - 	6.5 11,883 - 	6.5 

Librairies 	et 	papeteries 	............................... 

26 

3,646* .. 5,378* - 	7.0 

Fleuristes 	.......................................... 

. 

27 

+ 105 36,919 3.8 91,244 + 	4.2 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

394.955 + 	7.3 582,734 + 	5.4 977,688 + 	6.2 

Tous lea autres magasins .............................

Ensemble des magasins 	.............................. 29 



PRELIMIrARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by kind of Business 

Quebec 

June - 1980 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1980/1979 1980/1979 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No . _______________ 

$'OOO .$'OOO $'OOO Cf 

1 x x x x 346,187 - 	1.4 

2 Grocery confectionery and sundries stores x x x x 121,060 + 	0.3 

3 1,722 - 10.2 :16,435 - 	8.1 38,157 - 	8.2 

4 

Combination stores (groceries and meat) .............. 

131,890 + 	5.5 - - 131,890 + 	5.5 

5 x x x x 22,805 - 	5.3 

6 

All 	other 	food 	stores ................................ 

Department 	stores 	.................................. 

General merchandise stores .......................... 

x x x x 20,686 - 	2.2 

7 15,109 + 	2.4 6,298* ... 21,407* - 	6.8 

8 

General 	stores ...................................... 

Variety 	stores 	....................................... 

- - 324,967 - 13.9 324,967 - 13.9 

9 - - 13,893 + 23.1 13,893 + 	23.1 

10 17,246 + 	11.7 100,252 + 	4.1 117,498 + 	5.1 

11 

Motor vehicle dealers 	............................... 

- 40,853 - 	5.7 40,853 - 	5.7 

12 3,085 - 14.6 40,189 + 	0.5 43,273 - 	0.7 

1:1 4,441 - 	3.1 20,154 + 	9.5 24,594 + 	7.0 

14 

Service 	stations ..................................... 

15,097 + 10.6 18,331 + 	4.4 33,428 + 	7.1 

15 

Garages ............................................

Automotive parts and accessories stores ............... 

Women's 	clothing stores ............................. 

13,421 + 	6.8 16,117 + 	4.5 29,538 + 	5.5 

16 

Family 	clothing stores ............................... 

1,654 - 	4.1 1,004 - 	3.5 2,658 - 	3.9 

17 15,316 + 	9.2 5,492 2.0 20,807 + 	6.0 

18 X x x 32.041 + 	5.1 

19 

Used car dealers .................................... 

Specialty shoe stores ................................ 

4,230 + 	29.7 :14,065 + 	12.3 38,295 + 	13.9 

20 

Family 	shoe 	stores .................................. 

x x X X 4,382* 

21 

Men's 	clothing stores ................................ 

Hardware stores ....................................

Household 	furniture stores ........................... 

Furniture, TV., radio and appliance stores x x x x 14,392 - 	0.7 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores 2,632 + 22.5 31,355 5.7 33,987 - 	4.0 

23 2,989* ... 4,628 + 	21.5 7 ,617* + 30.9 

24 x N x x 6,733 + 29.5 

25 x X X 9,468 - 11.3 

2€ 

Book 	and 	stationery stores........................... 

Florists 	............................................ 

x x x X 34.403 + 	4.6 

27 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. 

:1,205 + 	5.9 25,234 + 	7.2 28,439 + 	7.I 

28 

Personal accessories stores ........................... 

71,443 + 	17.4 99,503 + 	5.8 170,946 + 	10. 

29 

All 	other 	stores ..................................... 

AU 	stores 	......................................... 524,915 + 	2.4 1,209.490 - 	2.6 1.734.405 - 	1.1 
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I FJMATIONS PRELIMINAIRES 

I \BI I 0 	oninwick dt dulail, nl.i.tins a succursales et magasins indépendants. sunant Ic genre de commerce 

Québec 

.Januarv-.June 	198() - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independanLs 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO '1 'uoO S'OOO 

x x x x 2,079,087 + 	7.0 Epiceries 	- 	Boucheries 	.............................. 

x x x x 643,387 + 	5.0 2 

14.050 + 	11.2 212,200 + 	2.2 226.250 + 	2.7 3 

720,560 + 	6.() - - 720,560 + 	6.0 4 

x x x x 146,431 - 	0.3 5 

x x x x 107,517 + 	6.7 

Thus les autres magasins d'aliments ..................... 

6 

77,930 + 38,874 - 	6.7 116,804 + 	1.1 7 

I .896,355 - 	4.9 1,896,355 - 	4.9 

Epiceries, confiseries et articles divers 	................... 

8 

66,324 + 	12.8 66.324 + 	12.8 

Grands 	magasins 	...................................... 

Magasins de marchandises diverses ..................... 

Concessionnaires d'automobiles ....................... 

Vendeurs d'automobiles d'occasion .................... 9 

i'. 	.1 561,214 + 	5.8 664,340 + 	7.8 

Magasins généraux 	................................... 

Bazars 	............................................... 

10 

- - 229,301 - 	1.0 229.301 - 	1.0 11 

17,557 - 12.0 188,30:1 + 	10.2 205,860 + 	7.8 

Garages 	............................................ 

12 

21,497 + 	0.6 97,098 + 	4.6 118,594 + 	3.9 13 

80,103 + 	9.4 104,485 + 	12.3 184,589 + 	11.0 

Stations-service 	..................................... 

14 

63,943 + 	5.2 89,305 + 	2.6 153,248 + 	3.6 Magasins de vétements pour La famille ................. 15 

8,370 - 	6.8 6,871' ... 15,240* + 	12.2 

Magasins de vétements pour dames ................... 

16 

80,877 + 	12.8 31,420 + 	9.8 112,297 + 	11.9 Magasins de chaussures pour Ia famille ................ 17 

x x x x 147,456 + 	13.3 

Magasins de vétementa pour hommes .................. 

Quincailleries 	....................................... 18 

19,582 + 	8.7 168,673 - 	6.2 188,255 - 	4.9 19 

x x x x 24,856' ... 20 

x x x x 68,357 - 13.9 

Magasins de pièces et d'accessoires dautomobiles ....... 

Magasins d'appareils ménagers ........................

Magasins de meubles, televiseurs, radios et accessoires. 21 

14,837 - 	2.2 196,681 - 	0.4 211,518 - 	0.6 Pharmacies, medicaments brevetés et produits de beauté 22 

16,588 ... 27,086 + 	16.1 43,674' + 27.6 

Magasins de chaussures spêcialisees 	................... 

23 

x x x x 39,074 + 	10.4 

Magasins de meubles 	................................ 

24 

x x x x 51,546 - 11.4 25 

x x x x 167,828 + 	15.1 

Librairies et papeteries 	.............................. 

flijouteries.......................................... 

26 

7.712 + 	10.4 139,228 + 	8.5 156,940 + 	8.7 

Fleurjstes 	........................................... 

27 

74,832 + 	11.8 536,647 + 	9.0 911,480 + IOA 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

2,969,706 + 	6.2 6,727,463 + 	2.5 9.697,169 + 	3.6 

TOUS les autres magasins .............................

Ensemble des msgasins 	.............................. 29 
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PRELIMINARY ESTIMATF' 

TABLE 6. Retail Trade, Chain and Independent Stores, bN kiiid of Business  

Metropolitan Montreal 

June - 1980 Join 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No . _______________ 

.$000 $000 $'OOO 

I x x x x 168,260 - 	3.7 

2 Grocery confectionery and sundries stores x x x x 46,221 + 	5.4 

3 1,055 - 	8.3 17,926 - 20.7 18,981 - 20.1 

4 80,614 + 	5.5 - - 80,614 + 	5.5 

5 X X X X 5 202 15.6 

6 

All 	other 	food 	stores ................................ 

- - 256 ... 256* 

7 5,116 - 	6.9 2,066* .. 7,183 - 	15(1 

8 - - 133,124 - 20.7 139,1 

9 Used 	car 	dealers 	................. .................. - - 8,358 ... 

10 (2,21(1 + 	6.5 42,334 + 	5.1 54,9(4 + 	I 

11 . 7,848 - 	8.4 7.848 - 	8.4 

12 

Garages ............................................ 

x x x x 13.763 - 	3.5 

13 

Service 	stations ..................................... 

3,220 - 	4.3 7,837 + 23.9 11,057 + 	14.1 

14 8,071 + 	11.1 8,170 + 	14.5 16,241 + 	12.8 

15 

Combination stores (groceries and meat) .............. 

8,339 + 	6.4 5,346 + 	3.4 13,685 + 	5.2 

16 

Men's 	clothing 	stores ................................ 

1,275 + 	0.3 522 - 12.0 1,797 - 	3.6 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

8,2(14 + 	9.7 2,517 - 	0.2 10,721 + 	7.2 

18 

General stores ......................................

Variety 	stores 	....................................... 

x x x x 16,399 + 	2.6 

19 

Motor vehicle dealers 	............................... 

x x x x 15,798 + 	8.8 

20 x x X X 1,180* 

21 

Automotive parts and accessories stores ............... 

Household furniture stores ........................... 

Furniture, TV., radio and appliance stores x x x x 6,564 

22 

Women's clothing stores ............................. 

Family 	clothing stores ............................... 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores . . . x x x x 19,574 + 	10.3 

23 

Specialty 	shoe 	stores ................................ 

Family 	shoe 	stores 	.................................. 

2,910 ... 1,983 - 	2.8 3.993 + 24.2 

24 

Hardware stores 	.................................... 

x x x 5 1.369* 

25 x x x x 4,931 - 	8.8 

26 

Book and 	stationery stores........................... 

x x S x 12.491 + 	1.9 

27 

Florists 	............................................ 

.Jewellery 	stores ..................................... 

2,488 + 	9.4 11,594 + 	6.4 14,083 + 	6.11 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

48,367 

. 

+ 24.2 44,812 - 	9.9 93,179 + 	5.> 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 306,689 + 	2.6 480,727 - 	63 787,416 - 	3.0 



MBM 

lSTtMATlONS PRELIMINAIRES 
I \l1I I 	011MILICC dC iltlail, ma.asins a succursales et magasins indépendants, suiant le genre de commerce 

Zone métropolitaine de Montréal 
January-June - 1980 - Janvier-Juin 

Chain stores 

Magasins 	succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 ' $'OOO $'OOO (7 

x x x x 1,038,315 + 	4.8 Epiceries 	- 	Boucheries 	.............................. 

x x x x 247,433 + 	11.9 2 

8,802 + 	9.2 106,324 - 13.6 115,126 - 12.2 

F,piceries, confiseries et articles divers 	.................. 

'3 

443.851 + 	5.8 - - 443851 + 	5.8 4 

x x x x 34,702 -- 5 

- 1,737 - 20.0 1,737 - 20.0 

Tous les autres magasins d'aliments ..................... 

6 

27,792 + 	2.5 14,459 - 	 3.6 42,251 + 	0.3 

Grands 	magasins 	...................................... 

7 

799,367 - 	 9.2 799,367 - 	 9.2 

Magasins de marchandises diverses ...................... 

Magasins géneraux 	.................................... 

8 

30,390k ... 30,390* ... 

Bazars 	............................................... 

Concessionnaires d'automobiles 	........................ 

9 

250,263 + 	6.2 319,963 + 	7.1 10 

- - 56,167* ... 56,167* ... 

Vendeurs d'automobiles d'occasion 	...................... 

11 

K x x x 69,443 + 	2.0 12 

15,148 - 	 2.8 :18.052 + 	14.6 53,200 + 	9.0 

Stations-service 	...................................... 

13 

42,880 + 	9.9 45,542 + 	23.1 88,422 + 	16.3 

Garages 	............................................. 

Magasins de vétements pour hommes ................... 

14 

38,649 + 	5.0 28,672 + 	7.4 67,321 + 	6.0 

Magasins de pièces et d'accessoires d'automobi]es ........ 

Magasins de vétements pour dames 	.................... 

15 

6,199 - 	 5.8 2,281 16.8 8,481 - 	 9.1 

Magasins de vétements pour Ia famille .................. 

16 

42.584 + 	9.8 13,590 + 	2.1 56,174 + 	7.8 17 

x x x x 73,437 + 	6.5 

Magasins de chaussures spécialisees 	.................... 

18 

x x 7:3,230 - 	 8.3 19 

x x x x 10,189* ... 

Magasins de chaussures pour Ia famille 	................. 

20 

x x x x 28,501* ... 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires . 21 

x x x x 116,497 + 	6.6 

Magasins 	de 	meubles 	................................. 

Pharmacies, medicaments brevetés et produits de heauté 22 

10,787 ... 12,752 + 	10.2 23,539* + 30.9 

Magasins d'appareils ménagers ......................... 

23 

x x x x 18,148 + 	12.8 24 

x x x x 27,978 6.5 25 

x x x x 63,827 + 	17.9 

Lihrairies 	et 	papeteries 	............................... 

26 

13,418 + 	11.2 59,992 - 	 2.5 73,410 - 	 0.2 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

59,453 + 	14.4 253,740 + 	2.4 513,193 + 	8.2 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels 	..................... 

28 

1,742,770 + 	6.1 2,751,522 + 	0.7 4,494,292 + 	2.7 

Thus les autres magasins 	.......................... 

Ensemble des magasins 	.............................. 29 



PRElIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Store., h kind of Ihisine 

Ontario 

June - 1980 	,luin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$'OOO 1 , $'OOO 

I 406,193 - 1.3 100,666 - 	6.1 506,859 - 2.3 

2 46,575 + 28.4 58,209 - 	4.5 104,784 + 7.7 

3 4,607 - 18.3 37,291 - 	3.1 41,898 - 5.1 

4 249,011 + 1.4 - - 249,011 + 1.4 

5 32,713 + 4.7 7,542 - 	1.0 40,255 + 3.6 

6 

All 	other food stores ................................ 

X x x x 16,823 - 0.7 

7 

Combination stores (groceries and meat) ..............

Grocery confectionery and sundries stores ............. 

General merchandise stores .......................... 

2(1,742 - 4.2 6,000 + 21.4 26,742 + 0.5 

8 

Department stores 	.................................. 

- - 439,020 - 14.1 439,029 11.1 

9 

General stores ...................................... 

Used car dealers .................................... 
- 17,164* ... 17,164' 

10 

Variety 	stores 	...................................... 

Motor vehicle dealers 	............................... 

49,715 + 12.9 145,077 + 	11.8 194,792 + 12.1 

11 

Service 	stations ..................................... 

- - 28,745 - 	2.4 28,745 - 2.4 

12 Automotive parts and accessories stores ............... 5,538* ... 65,843 + 	0.1 71,380* - 1.9 

13 

Garages ............................................ 

13,128 + 0.4 16,451 - 	11.0 29,579 - 6.3 

14 Women's clothing stores ............................. 28,537 + 13.8 21,560 - 	2.5 50,097 + 6.1 

15 

Men's 	clothing 	stores ................................ 

17,982 + 9,3 10,804 - 19.7 28,787 - 3.7 

16 1,610 + 1.2 1,952 + 	11.3 3,563 + 6.5 

17 

Family 	clothing stores ............................... 

16,147 + 8.5 6,474 - 13.5 22,621 + 1.1 

18 x x x 20,825 + 2.6 

19 

Specialty shoe stores ................................ 

8,351 - 2.3 23,633 - 19.0 31,984 - 15.2 

20 

Family 	shoe 	stores .................................. 

x x x x 8,939 - 2.6 

21 

Hardware stores 	.................................... 

Household appliance stores ................ .......... 

2,953 + 11.2 8,888 + 	10.2 11,841 + 10.4 

22 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores 21,401 + 5.2 63,831 + 	10.7 85,232 + 9.3 

23 

Furniture, T.V., radio and appliance stores ............ 

7,552 + 15.8 5,763 + 	12.1 13,316 + 14.2 

24 X x X 10,410 - 1.7 

25 9,016 + 1.1 11,542 + 	1.2 20,558 + 1.1 

26 

Book and stationery stores ........................... 

x x x x 27,153* 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

13,954 + 6.8 19,122 - 	2.7 33,076 + I 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

205,346 + 16.2 131,001 - 	0.2 336,347 + 9 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 1,172,46R + 4.2 1,299,335 - 	5.7 2,471,802 - 1.2 



WME 

ISTIMATIONS PRELIMINAIRES  
onunurcu dc diail, uiagains a succursales et magasins indépendants, suiant le genre de commerce 

Ontario 

January-June - 1980 Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

2.453,008 + 	10.1 583.877 + 	4.8 3,036,885 + 9.1 1 

244,540 + 31.5 316,508 + 	1.8 51,049 + 12.9 

Epiceries 	- 	Boucheries 	................................ 

Epiceries, confiseries et articles divers 	................ .2 

30,672 - 	6.2 211,743 + 	8.5 242,415 + 6.3 3 

1,347,929 + 	7.() - - 1,347,929 + 7.0 4 

208,662 + 	11.1 37,847 + 	2.1 246,510 + 9.6 

Tous lea autres magasins d'aliments ....................

Grands magasins .....................................

Magasins de marchandises diverses ................... .5 

. 

x x x x 80,818 + 3.2 6 

. 

105.123 + 	1.0 27.403 + 	5.3 132,526 + 1.9 

Magasins généraux 	................................... 

7 

2,475,922 4.3 2,475,922 - 4.3 

Bazars 	.............................................. 

8 
81,789* ... 81,789* ... 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion 	................... .9 

. 

0 :.149 + 	2ii.I 804,345 + 	17.0 1,086,494 + 17.8 Stations-service 	.................................... 

- - 170,728 + 	4.7 170,728 + 4.7 11 

29.585 - 16.5 305,735 + 	9.5 335,320 + 6.5 

Garages 	............................................. 

12 

.. 

64,377 + 	1.0 83,966 - 	3.0 148,343 - 1.3 13 

140,519 + 	14.5 119,299 + 	4.8 259,818 + 9.8 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

14 

84,350 + 	10.0 61,430 - 	2.7 145,780 + 4.2 

Magasins de vétements pour dames 	.................... 

15 

9,191 + 	7.2 11,537 + 22.3 20,727 + 15.1 

Magasins de vétements pour Ia famille ..................

pé 16 

84.981 + 	15.3 34,771 - 	7.1 119,752 + 7.7 17 

x x x x 94,948 + 9.0 18 

48,370 + 	12.9 132,987 - 10.7 181,358 - 5.4 

Magasins de chaussures scialisees 	.................... 

19 

x x x x 49,041 + 8.1 

Magasins de chaussures pour Ia famille ................. 

Quincailleries 	........................................ 

Magasins de 	meubles 	................................. 

20 

16,217 + 	17.6 15,708 + 	15.1 61,925 + 15.8 

Magasins d'appareils ménagers .........................

Magasins de meubles, televiseurs, radios et accessoires 21 

125,636 + 	8.2 371,802 + 	14.4 497,438 + 12.8 Pharmacies, médicaments brevetés et produits de beauté 22 

43,933 + 	17.4 30,703 + 	7.7 74,636 + 13.2 23 

x x x x 61,715 - 0.3 

Librairies et papeteries 	............................... 

24 

50,519 + 	10.6 59,542 + 	12.8 110,061 + 11.7 Bijouteries ......................................... 25 

x x x x 131,269 - 14.2 

Fleuristes 	.......................................... 

26 

70,063 + 	16.2 117,640 + 	12.1 187,704 + 13.6 

Magasins d'articles de sport et d'accessoires ............ 

27 

. 

15,005 + 	14.2 720,563 + 	4.8 1,665,568 + 9.9 

Magasins d'accessoires personnels ..................... 

28 

().448.557  + 	10.7 7,159,908 + 	2.9 13,608,465 + 6.4 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Busiiit' 

Metropolitan Toronto 
.June - 1980 - ,Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No. 
çØ() $'000 s'000 

I 154,607 -- 17,294 - 17.1 171,901 - 	1.9 

2 15,001 + 26.2 19,167 + 20.6 34,168 + 23.0 

3 2,927 - 20.8 18,789 + 	8.7 21.717 + 	3.5 

4 100,828 + 	3.1 - - 100,828 + 	3.1 

5 13,864 + 	19.1 2,077' ... 15,941' + 	9.4 

6 - - 182' ... 182' 

7 4,424 - 	4.2 1,983' ... 6,407' + 	16.8 

8 

Combination stores (groceries and meat) .............. 

- - 163,283 -. 	8.9 163,283 

9 

Grocery confectionery and sundries stores .............

All 	other 	food 	stores ................................ 

- 3,124' ... 3,124' 

10 

Department 	stores 	.................................. 

General merchandise stores .......................... 

20,969 + 	21.2 32,536 + 	1.4 53,505 + 	S. 

11 

General 	stores ...................................... 

Variety 	stores 	...................................... 

- - 9,223 - 10.1 9,223 - 10.1 

12 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

x x x x 20,257 - 	0.7 

13 

Service 	stations ..................................... 

Garages ............................................ 

7,494 + 	4.5 6,948 - 	7.9 14,442 - 	1.8 

14 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

13,002 + 20.9 10,076 + 	4.6 23,079 + 	13.2 

15 

Women's clothing stores ............................. 

9,367 + 	17.7 2,295' ... 11,662' - 12.4 

16 1,278 + 	3.2 1,261 + 32.3 2,539 + 	15.9 

17 

Family 	clothing stores ............................... 

7,285 + 	8.9 3,109 - 10.6 10,394 + 	2.2 

18 x x x x 6,376 + 	3.6 

19 4,914 + 	3.5 6.343 - 	3.6 11,256 - 	0.6 

20 x x x x 3,121 + 	17.9 

21 Furniture, TV., radio and appliance stores x x x x 5,705 + 	17.1 

22 Pharmacies, patent medicine and cosmetics stores 7,216 - 	0.8 29,103 + 	10.3 36,318 + 	7.9 

23 

Specialty 	shoe 	stores ................................ 

Family 	shoe stores .................................. 

4,698 + 	14.3 3,354 + 	17.8 8,053 + 	15.7 

24 

Hardware stores 	.................................... 

Household 	furniture stores ........................... 

- 3,904 - 	1.2 3,904 - 	1.2 

25 

Household appliance stores .......................... 

3,857 + 	5.4 4,365 - 	1.0 8,222 + 	1.8 

26 

Book and stationery stores........................... 

x x x X 11,266 - 	1(11 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

7,424 + 	7.7 8,830 + 	3.0 16,254 + 	-, 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

68,882 + 	19.2 55,972 + 	2.8 124,854 + 	II 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 454,41)2 + 	63 443,577 - 	2.4 897,979 + 	l. 



Kind of 1)usiness 

Sales Change Sales Change Genre de commerce 
- 19800979 - 1980/1979 

Ventes Variation Ventes Variation 

$'000 $'ooO 

Sales 	Change 
- 	1980/1979 

Ventes 	Variation 

$'OOO 	1. 
No 

I 	 3 STIMATIONS PRELIMINAIRES 

\Isli ki N. 1 ulniIlercc dt dtiail, ulagasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-June 	1980 - Janvier-Juin 

Chain stores 	Independent stores 	All sturs 

Magasins a succursak's Magasins independants Ensemble des magasins 

936.186 + 	11.2 

85,044 + 	31.6 

19,519 - 	7.2 

553,824 + 	7.8 

72,118 + 	15.2 

f 

107,266 - 4.5 1,043,752 

105,583 + 18.5 190,627 

111,649 + 16.1 131,168 

- - 553,824 

12,649 - 20.7 84,767 

1,206k ... 1,206* 

5957* ... 29,149* 

917,134 - 0.3 917,134 

13,329* ... 13,329 

203,216 + 2.2 325,943 

61,040 + 3.3 61,040 

x x 95,091 

35,772 + 2.6 71,193 

52,044 + 8.5 115,928 

15,221* ... 59,147* 

7,194* .. 14,472* 

16.341 -- 54,637 

x x 29,221 

34,014 - 4.5 62,565 

x x 16,576 

x x 26,688 

170,777 + 15.7 213,396 

18.167 + 16.5 45,390 

21.662 + 0.7 21,662 

24,116 + 14.6 45,761 

x x 59,058 

52,953 + 10.9 92,467 

322,231 + 7.8 646,763 

2,502,416 + 4.4 5,021,954 

+ 9.3 1 Epiceries - Boucheries - 

+ 24.0 2 

+ 	11.9 

Epiceries, contiseries et articles divers 	.................. 

TOUS les autres magasins d'aliments .................. :4 

+ 	7.8 4 

.. 

+ 	7.9 Magasins de marchandises diverses ................... 5 

Magasins generaux 	................................. 6 

+ 	6.1 

Grands 	magasins 	..................................... 

.. 

. 

0 

- 	0.3 Concessionnaires d'automobiles 	...................... 

. Bazars 	.............................................7 

Vendeurs d'automobjles d'occasion 	...................... 9 

+ 	10.5 Stations-service 	.................................... 

+ 	:4.3 11 

+ 	5.8 12 

+ 	2.4 

Magasins de pièces et d'accessoires d'automobiles ........ 

.. 

13 

+ 	14.8 

Garages 	............................................. 

Magasins de vétements pour hommes ................... 

14 

- 	2.0 

Magasins de vêtements pour dames 	.................... 

15 

+ 28.4 16 

+ 	10.8 17 

+ 	10.3 18 

+ 	5.6 19 

+ 	21.7 

Magasins de vétements pour Ia famille .................. 

Magasins de chaussures specialisées 	.................... 

Magasins de chaussures pour Ia famille ................. 

20 

+ 	16.0 

Quincailleries 	........................................ 

Magasins d'appareils ménagers .........................

Magasins de meubles, tèléviseurs, radios et accessoires. 21 

+ 	14.7 

Magasins de meubles 	................................. 

Pharmacies, medicaments brevetes et produits de heautè 22 

+ 	15.3 Librairies et papeteries 	.............................23 

+ 	0.7 Fleuristes 	.........................................24 

+ 	12.9 Bijouteries ......................................... 25 

26 

+ 	14.3 

. 

27 

+ 	12.5 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

+ 	8.3 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

x 	 x 

	

:15,421 
	

+ 	2:1 

	

63,884 
	

+ 20.5 

	

43,926 
	

+ 21.6 

	

7,279 
	

+ 11.8 

	

38.296 
	

+ 16.2 

x 	 x 

	

28,551 
	

+ 21.1 

x 	 x 

x 	 x 

	

42,619 
	

+ 10.7 

	

27,223 
	

+ 14.5 

	

21,645 
	

+ 11.1 

x 	 x 

+ 19.2 

	

. 4,533 
	

+ 17.7 

	

2,519,537 
	

+ 32.5 



PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

June - 1980 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales 	Change 
- 	1980/1979 

Sales 	Change 
- 	1980/1979 

Sales 
- 

Change 
1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No.___________________________________ 
$'OOO C  $'OOO 

I 37,183 - 	2.0 11,397 + 	1.6 48,580  

2 6,150 + 	6.9 9,572 + 	4.4 15,722 + 	5.4 

3 X S x 3,247 + 	0.1 

4 

Grocery confectionery and sundries stores ............. 

34,929 - 	4.9 - - 34,929 - 	4.9 

5 

All other food stores ................................ 

3,872 - 	4.2 142 11.7 4,015 - 	4.5 

6 x x x 13,881 + 	7.4 

7 2,354 + 	9.8 217 2.9 2,571 + 	8.6 

8 

General stores ...................................... 

- - 55,547 - 15.5 55,547 - 

9 

Variety 	stores 	...................................... 

- - S X S 

10 3,172 + 	10.9 9,230 - 	0.6 12,402 + 	2.0  

11 - - 1,323* ... 1,323* 

12 x x x x 4,807 - 13.5 

13 

Garages ............................................ 

1,080 + 22.0 1,134 10.0 2,214 + 	3.1 

14 

Automotive parts and accessories stores ............... 

2,803 + 24.7 906 - 	2.5 3,708 + 	16.7 

15 

Combination stores (groceries and meat) .............. 

2,183 + 20.0 1,239 - 17.5 3,422 + 	2.9 

16 S S S X X S 

17 

Department stores 	.................................. 

General merchandise stores .......................... 

Family 	clothing stores ............................... 

Family shoe stores x 1 1 791 + 	18.2 

18 

Specialty shoe stores ................................ 

- - 2,171* ... 2,171* 

19 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

- 2,137 + 	21.5 2,137 + 21.5 

20 

Service 	stations ..................................... 

x x x X 454' 

21 

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores x x x x 2,591* 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 1,2(X) + 	6.1 7,986 + 	10.8 9,186 + 	10.2 

23 Book 	and 	stationery 	stores .......................... 554 + 	14.3 361 + 	17.1 914 + 	15.4 

24 

Hardware stores 	.................................... 

Household furniture stores ........................... 

- - 964 - 	1.0 964 - 	1.0 

25 

Household appliance stores .......................... 

868 + 	6.9 1,904 + 	6.9 2,771 + 	6.9 

26 

Florists 	............................................ 

x x S 5 2,084 - 	12. 

27 

Jewellery 	stores ..................................... 

897 + 	8.0 1,189 + 23.9 2,086 + 	11 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

13,736 

. 

+ 	19.4 17,792 + 	6.9 31,528 + 	12 1  

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 118,702 + 	2.5 147,060 - 	5.8 265,762 - 	2.2 
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ISrIMATIoNs PREUMINAIRES 
".131 I'..( 9. I. ouini&'rc&' di. delail, magasins a succursales et magasins independents, suiant le genre de commerce 

Manitoba 
January-June -- 1980 - .Janvier-.Juin 

Chain stores 	Independent stores 	All stores 

Mngasins a sitccursales Magasins independants Ensemble des magasins 

Sales 
- 

Ventes 

('hange 
1980/1979 
Variation 

Sales 
- 

Ventes 

Change 
1980/1979 
Variation 

Sales 
- 

Ventes 

Change 
1980/1979 
Variation 

Kind of business 

Genre de commerce 

No 
$000 ' $000 $'OOO IC 

217,285 + 	7.1 61,954 + 	4.2 279,239 + 	6.5 Epiceries - Boucheriec .............................. 

33,640 + 	9.8 53,890 + 	10.3 87,530 + 	10.1 2 

x x x x 15,687 - 	2.9 

Epiceries, confiseries et articles divers 	.................. 

'3 

200,559 + 	4.5 - - 200,559 + 	4.5 

Tous les autres magasins d'aliments .................... 

4 

26,287 + 	4.9 899* ... 27,186* 2.3 5 

x x x x 73,658 + 23.9 6 

12.098 + 	11.4 1,105 + 	4.3 13,203 + 13.4 

Grands 	magasins 	...................................... 

7 

306,853 - 	4.1 306,853 - 	4.1 

Magasins de marchandises diverses ...................... 

8 

x x x x 

Magasins géneraux 	.................................... 

9 
-. - 47,865 + 	8.8 66,175 + 	8.8 

Bazars 	............................................... 

('oncessionnaires d'automobiles 	......................... 

Vendeurs d'automohiles d'occasion 	...................... 

10 

- - 8,467 - 	14.8 8,467 - 14.8 

Stations-service 	...................................... 

11 

x x x x 23.494 + 	1.5 

Garages 	............................................. 

12 

5,668 + 28.7 5,476 - 	9.8 11,144 + 	6.3 13 

14,812 + 	31.5 5,407 + 	15.7 20,219 + 26.9 14 

10,768 + 27.9 6,815 - 	9.3 17,583 + 	10.3 

Magasins de pièces et d'accessoires d'automohi!es ........ 

15 

x x x x x x 16 

x x x x 9,144 + 28.8 17 

- - 11,270 - 13.4 11,270 - 13.4 

Magasins de vétements pour hommes ................... 

18 

- - 11,842 + 28.4 11,842 + 28.4 

Magasins de vétements pour dames 	.................... 

Magasins de vètemenLs pour Ia famille .................. 

Magasins de chaussures spécialisées 	.................... 

19 

x x x x 2,809 - 	19.8 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 11.862* ... 

Quincailleries 	........................................ 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. 21 

8,174 + 27.6 43,529 + 	16.7 51,703 + 	18.3 Pharmacies, médicaments brevetés et produits de heauté 22 

:3,455 + 	17.6 1,955 + 	17.0 5,410 + 	17.4 23 

- - 5,290 - 	3.9 5,290 - 	3.9 

Magasins de 	meubles 	................................. 

24 

4,321 + 	11.1 9,427 + 14.9 13,748 + 	13.7 Bijouteries ......................................... 25 

x x x x 10,950 + 	16.6 

I.ihrairies et papeteries 	.............................. 

26 

:3 + 	6.6 5,855 + 	11.6 10,479 + 	9.4 

Fleuristes 	.......................................... 

. 

27 

:1 + 	9.8 87,410 + 	1.7 152,944 + 	5.0 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

664,764 + 	8.9 787,863 + 	2.1 1,452,627 + 	5.1 

Tous 	les autres magasins ............................. 

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Businc' 

Metropolitan Winnipeg 
June 1980 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$ ,000 

1 Combination stores (groceries and meat) x x x 31,910 + 	0.4 

2 Grocery confectionery and sundries stores x x x x 9,947 + 	3.8 

3 All other food 	stores ................................ x x x X 2,454 - 	7.6 

4 31,429 - 	4.7 - - 31,429 - 	4.7 

5 x x x X 1,224 0.7 

6 X X X X 

7 X X x X X 

8 - 31,027 - 	9.:3 31,027 

9 - 
- 459* ,,. 

10 x x X X 

11 

Used car dealers .................................... 

x x x x 

12 x x x 3,6:31 - 	9.4 

13 x x x 1,315 + 	19.5 

14 2.385 + 	18,5 609 + 	2.6 2,994 + 	14.9 

15 x x x x 1,607 + 26.2 

16 x x X X X 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

x x x 1.421 + 	11.7 

18 

General stores ......................................

Variety stores 	...................................... 

- 484 18.1 484 - 	18.1 

19 

Motor vehicle dealers ............................... 

- - 1,311 + 	21.7 1,311 + 	21.7 

20 

Service stations ..................................... 

Garages ............................................ 

x x x x 164' 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

Household furniture stores ........................... 

1,108 58:3 + 	15.4 1,692' 

22 

Women's clothing stores .............................

Family clothing stores ............................... 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores x x x x 6.560 + 	9.8 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

Furniture. T.V., radio and appliance stores ............ 

x X 706 + 	19.3 

24 

Hardware stores 	.................................... 

- - 572 2.7 572 - 	2.7 

25 x x x 2,281 + 	8.2 

26 

Hook and stationery stores........................... 

x x x x 720' 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

x x x x 1,768 + 17J 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores ........................... 

10,565 + 	18.5 8,577 - 	12.9 19,142 + 	2.0 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 92,770 + 	2.5 71,640 - 	3.7 164,411 - 	0.2 
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'TIMATIONS PRELIMINAIRES 

I \I3L \1 Ui. ( miucrc dc dcijil. uasins a succursales ci magasins indépendants, suiant le genre de commerce 

Zone métropolitaine de Winnipeg 
.January-June - 1980 - .Janvier-.Juin 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Verites \ariation Ventes Variation Ventes Variation 
No 

S000 $060 C i $'OOO 

x x x x 183,945 + 	8.1 1 

x x x x 56,359 + 	7.1 2 

x x x x 12,183 10.0 3 

181,691 + 	4.0 - - 181,691 + 	4.0 4 

x x x x 7.976 + 	5.3 5 

- - x x x x 6 

x x x x x 

'l'ous les autres magasins d'aliments ..................... 

7 

171,297 - 	L() 171,297 - 	2.0 

Epiceries - 	Boucheries ................................. 

Epiceries, contiseries et articles divers 	................... 

8 

2,663 5.9 2,663 - 	5.9 

Grands 	magasins 	...................................... 

9 

x x 44,468 + 24.9 

Magasins de marchandises diverses ...................... 

Magasins genéraux 	.................................... 

1-3azars 	.............................................. 

10 

x x x x 11 

x x x x 16,996 + 	3.4 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion 	...................... 

12 

x x x x 7,016 + 20.5 13 

12,623 + 25.5 3,708 + 	14.1 16,331 + 22.7 14 

x x x x 8,111 + 30.1 

Stations-service 	...................................... 

Garages 	............................................. 

15 

x x x x x x 

Magasins de vEtements pour hommes ................... 

16 

x x x x 7,251 + 	19.8 17 

- - 2.476 + 	11.0 2,476 + 	11.0 18 

- - 7.413 + 22.6 7,413 + 22.6 

Magasins de vétements pour dames 	.................... 

19 

x x x x 1.148k ... 

Magasins de vétements pour Ia famille .................. 

20 

3,055 .. + 	28:3 6,401* ... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Quincailleries 	........................................ 

Magasins de meuhles, téléviseurs, radios et accessoires . 21 

x x x x 37,611 + 	23.1 Pharmacies, médicaments brevetés et produits de beautè 22 

x x x x 4,319 + 22.6 

Magasins de chaussures spécialisécs 	.................... 

Magasins de chaussures pour Ia famille ................. 

23 

- - :3,231 - 	3.3 3,231 - 	3.3 

Magasins de meubtes 	................................. 

24 

x x x x 11,434 + 	10.4 

Magasins d'appareils ménagers ......................... 

Bijouteries ......................................... 25 

x x x x 5,206 + 	9.3 

Librairies et papeteries 	............................... 

26 

x x x x 8,932 + 	9.2 

Fleuristes 	.......................................... 

. 

27 

T11.000 + 	10.4 46,972 - 	8.9 97,973 + 	0.2 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

520.985 + 	8.6 390,173 + 	3.2 911,158 + 	6.2 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTEMA1'FS 

TABLE II. Retail Trade, Chain and Independent Stores, by Kind of Busine's 

Saskatchewan 
June 	1980 - .Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO ' 000 ' $000 

I Combination stores (groceries and meat x x x x 44,584 - 	2.1 

2 Grocery confectionery and sundries stores x x x 9,611 - 	11.3 

3 x x x X 1,933 0.2 

4 18,817 + 	0.4 - - 18,817 + 	0.4 

5 

All other food stores ................................ 

10,613 - 	2.3 1,920 ... 12,533* - 	7.2 

6 

Department stores 	.................................. 

7,362 + 	16.3 11,706 - 	5,2 19,068 + 	2.0 

7 2,743 - 	4.8 639 - 	2,9 3,382 - 	45 

8 - - 73,808 - 	8.1 73,808 - 

9 - - 922 - 11.8 922 - 	I 

10 2,077 + 	9.6 16,009 + 	3.6 18,085 + 	1.2 

11 - - 1.472 - 	8.7 1,472 - 	8.7 

12 

Variety 	stores 	...................................... 

x X X X 5,402 + 	2.1 

13 

General 	stores 	...................................... 

Garages ............................................ 

x x x x 1,969 - 	11.3 

4 

General merchandise stores .......................... 

2,443 + 	11.0 2,181 + 	14.4 4,624 + 	12.6 

15 

Motor vehicle dealers 	............................... 

2,119 + 	12.9 1,732 5.6 3,851 + 	3.7 

16 

Used car dealers ....................................

Service 	stations ..................................... 

Women's clothing stores ............................. 

- - 266 - 	4.2 266 - 	4.2 

17 

Automotive parts and accessories stores ............... 

879 + 	13.2 595 - 	3.2 1,473 + 	5.9 

18 

Men's clothing stores ................................ 

x x X X 2,635 - 14.0 

19 

Family clothing stores ...............................

Specialty shoe stores ................................

Family shoe stores .................................. 

- - 5.310* ... 5,310 

20 

Hardware stores 	.................................... 

x x x X 1,101 - 	6.9 

21 

Household appliance stores ..........................

Furniture, TV., radio and appliance stores S x S x 3,262* 

22 Pharmacies, patent medicine and cosmetics stores . .. x x x x 9,193 - 	0.5 

23 x x x x 642 + 	7.1 

24 

Household furniture stores ........................... 

- - 562 - 	3.1 562 - 	3.1 

25 

Florists 	............................................ 

x x x x 1,690 - 	3.3 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

Sporting goods and accessories stores ................. - - 4.713 - 17.1 4,713 - 17.1 

27 240 + 	19.8 2,757 + 	2.7 2,997 + 	3.9 

28 

Personal accessories stores ........................... 

13,101 + 	1.4 19,986 - 	2.1 33,088 - 	0.7 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 97,967 + 	3,4 1$9,023 - 	5.3 286,990 - 	2.5 
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I;STIMATIONS PREIJMINAIRES 
I \hI I U H. I. ul1IriIttc tic dcLtiI, inJgasins a succursales et magasins indépendants, suhant le genre de commerce 

Saskatchewan 

January-June - 1980 - ,Janvier-.Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'Ix)O S'OOO $'OOO 

x x x x 259,814 + 	8.2 Epiceries 	- 	Boucheries 	.............................. 

x x x x 53,601 - 	4.9 2 

x x x 10,025 + 	1.8 3 

105,255 + 	7.7 105,255 + 	7.7 4 

67,587 + 	9.2 10,764 - 16.7 78,350 + 	4.8 5 

35,985 + 	16.1 62,217 + 	7.5 98,202 + 	10.5 

Epiceries, confiseries et articles divers 	................... 

6 

14.95M ± 	4.0 3,594 + 	15.9 18,551 + 	6.1 

Magasins de marchandises diverses ..................... 

7 

418,076 + 	5.1 418,076 + 	5.1 

Tous les autres magasins d'aliments ..................... 

Magasins generaux 	.................................... 

8 

4,887 + 	2.5 4,887 + 	2.5 

Grands 	magasins 	...................................... 

Concessionnaires d'automobiles 	....................... 

9 

2 ). 82,423 + 	14.5 93,536 + 	12.4 11) 

- - 8,231 + 	2.5 8,231 + 	2.5 11 

x x x x 26,640 + 	11.2 

Garages 	............................................ 

12 

x x x x 10.954 + 	7.3 13 

12,680 + 18.6 13,017 + 25.2 25,697 + 21.9 14 

10,316 + 	21.1 8,967 - 	4.1 19,283 + 	7.9 15 

- - 1,789 + 	4.6 1,789 + 	4.6 

Razars 	............................................... 

16 

4,601 + 	19.2 3,472 + 	14.9 8,074 + 	17:3 

Vendeurs d'automobiles d'occasion ....................

Stations-service 	..................................... 

Magasins de vétements pour Ia famille ................. 

17 

x x x x 14,170 + 	5.3 Quincailleries 	....................................... 18 

24,492 + 	27.1 24,492 + 	27.1 

Magasins de vétements pour hommes .................. 

Magasins de vétements pour dames 	................... 

19 

x a x x 8,242 + 22.7 20 

x x a x 17481* ... 

Magasins de pièces et d'accessoires d'automohiles ....... 

Magasins de chaussures pour Ia famille ................ 

Magasins de meubles, televiseurs, radios et accessoires. - 21 

x a x x 53.202 ± 	9.4 

Magasins d'appareils ménagers ........................ 

Pharmacies, medicaments brevetes et produits de beauté 22 

a a a x 3,619 - 	18.6 

Magasins de chaussures spécialisées 	................... 

23 

- - 3,425 + 	6.7 3,425 + 	6.7 

Magasins de 	meubles 	................................ 

Fleuristes 	.......................................... 24 

x x x x 8,933 + 	8.0 25 

- - 21,489 - 	13.4 21,489 - 13.4 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

1,187 + 	13.1 11,930 + 	0.9 13,117 + 	1.9 27 

25 + 	7.4 102,295 - 	5.4 173,420 - 	0.5 

Magasins d'accessoires personnels ..................... 

28 

550,248 + 	10.3 1,032,306 + 	4.3 1,582,554 + 	6.3 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 



- 24 - 

PRELIMINARY ESTIMATES 
TABLE 12. Retail Trade, Chain and Independent Stores. b hind of Businc' 

Alberta 

June - 1980 	.Juin 

Kind of business 

Genre decommerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No . ______________  

$ ,000 $'000 11 $1000 
1. 

I Combination stores (groceries and meat) ............. x x x x 110,205 + 	2.8 

2 Grocery confectionery and sundries stores x x x x 27,739 + 	14.5 

3 All 	other 	food 	stores ............................... x x x x 4,823 - 	1.1 

4 Department 	stores 	................................. 101,610 + 	6.9 - 101.610 + 	6.9 

5 General 	merchandise 	stores 	......................... 11,216 + 	2.4 4,908 - 15.5 16,124 - 	3.7 

6 General 	stores 	..................................... x x x X 31,111 + 	14.2 

7 Variety 	stores 	..................................... 3,832 1.8 1,467 + 	0.8 5,299 - 	1.0 

8 Motor 	vehicle 	dealers 	.............................. - - 198,274 + 	1.3 198,274 + 

9 - 512* ... 512* 

10 7,174 + 	10.9 32,255 5.2 .19,429 - 

11 - 5,316 ... 5,316k 

12 2.003k ... 13.488 + 	12.2 15,490* + 	19.7 

13 Men's 	clothing 	stores ............................... :1,198 + 	13.4 8,832 + 	10.8 12,030 + 	11.5 

14 Women's 	clothing 	stores ............................ 

.. 

9,324 + 25.6 4,069 + 	9.7 13,393 + 20.3 

15 Family 	clothing 	stores .......................... .... 5,952 + 	10.8 4,157 + 	11.9 10,109 + 	11.2 

16 

Used car dealers ..................................... 

Specialty 	shoe 	stores 	............................... x 

..

.. 

x x x 176* 

17 Family 	shoe 	stores 	................................. x 

.. 

x x x 4,973 + 	18.9 

18 Hardware 	stores 	................................... X X X 8,632 - 19.5 

19 

Service 	stations ...................................... 

Garages ............................................. 

Household 	furniture 	stores .......................... x x x x 8,092 - 	8.5 

20 

Automotive parta and accessories stores ................ 

Household 	appliance 	stores 	......................... 

.. 

..x 

x 

.. 

.. 

.. 

.. 

S x x 2.420 + 32.4 

21 Furniture, TV., radio and appliance stores 

.. 

.. 

x x x x 4,282 + 	1.2 

22 Pharmacies, patent medicine and co.smetics stores .... 4,995 

..

..

.. 

+ 	11.3 16,494 + 	6.8 21.489 + 	7.8 

23 Rook 	and 	stationery 	stores .......................... 1,478 + 20.6 841 - 	11.7 2,319 + 	6.4 

24 :392* ... 2,617 + 	15.3 :1 , 009* + 19.7 

25 3,569 + 	9.3 2,345 + 	13.4 5,913 + 	10.9 

26 

Florists 	............................................ 

Jewellery 	stores ..................................... 

x 

. 

x x x 12.229 + 	R I 

27 

Sporting goods and accessories stores .............. ...

Personal 	accessories 	stores 	.......................... 3,617* ... 5,851 + 	18.1 9,468* + 	-, 

28 52,602 

. 

+ 	9.4 54,9(18 + 31.3 107,510 + 	1:. 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 325,269 + 	7.4 454,708 + 	5.8 779.977 + 	6.5 
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ISTIMATIONS PRELIMIN AIRES 
\Ull. t( L. ( 11111111urk e tic dcijil. inagasins a succursales et magasins indépendants, sui'ant le genre de commerce 

Alberta 

January-June - 1980 - .Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasin.s 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

\enles \ariation Ventes Variation Ventes Variation 
__ ______________  No 

8000 $'OOO $'()()O 

a a a a 645,664 + 	18.2 Epiceries - 	Boucheries .............................. 

x a x x 143,558 + 23.7 2 

a a x a 27,932 + 	3.5 3 

559,054 + 	13.9 - - 559,054 + 	13.9 4 

72,312 + 	12.1 26,939 0.9 99,250 + 	8.2 Magasins de marchandises diverses ................... 

x a a a 166,647 + 21.8 6 

20.I8 + 	Ill 8,00. + 	1.2 28,146 + 	8.3 

Grands 	magasins 	...................................... 

7 

1,086,605 -4- 	9.9 1,086,605 + 	9.9 

Epiceries, confiseries et articles divers 	................... 

8 

2.558 ... 2,558* 

Bazars 	............................................... 

d'automobiles d'occasion 	.................... 9 

187,034 + 	9.7 227,152 + 	9.7 

Tous les autres magasins d'aliments ..................... 

Magasins généraux 	................................... 

10 

- 29,238* ... 29,238k ... Garages 	............................................ 11 

10,106 - 18.4 62,162 .. 72,267' + 27.2 

Concessionnaires d'automobiles 	....................... 

12 

16,385 + 24.7 48,483 + 19.9 64,867 + 	21.1 13 

46,226 + 	28.1 25,233 + 	11.7 71,459 + 21.8 14 

30,462 + 25.3 22,122 + 	16.2 52,583 + 21.3 15 

a x x x 1,185 ... 

Magasins de vétements pour dames ................... 

Magasins de vétements pour Ia famille ................. 

16 

x x x a 26,697 + 27.0 17 

x a x a 35,922 + 	6.6 18 

x a a a 54,838 + 	3.0 

Quincailleries 	....................................... 

Magasins de meubles 	................................ 19 

x x a x 15,564 + 20.5 

Stations-service 	..................................... 

20 

x x a a 21,684 - 15.9 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

31,326 + 22.8 93,647 + 	7.3 124,973 + 	10.8 Pharmacies, médicaments brevetés et produits de beauté 22 

8,302 + 	19.9 4,480 - 	11.3 12,781 + 	6.7 

Magasins de chaussures specialisees ................... 

Magasins de chaussures pour Ia famille ................ 

23 

1,784 + 	8.3 17,692- ... 19,476* + 34.8 24 

19.724 + 29.3 12,299 + 22.8 32,023 + 26.7 

Magasins d'appareils ménagers ........................ 

25 

a x x x 66,121 + 	32.1 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

25,695 + 25.9 43,289* + 30.7 

Fleuristes 	.......................................... 

27 

'.924 + 	20.1 270.813 + 32.8 519.737 + 26.4 

Magasins d'accessoires personnels ..................... 

28 

1.794.851 + 	17.4 2,456.420 + 	14.4 4,251,271 + 	15.7 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 



- 26 - 

PRELIMINARY ESTIMATES 

TABL.E 13. Retail Trade, Chain and Independent SIorts, hN Kind (If Business  

British Columbia 

June - 1980 	.Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins A succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No . __________ 
8 1000 $'OOO $'OOO 

I x x x x 150,353 - 	0.3 

2 Grocery confectionery and sundries stores x x x x 25.278 - 	7.6 

3 x x x 15,199 - 11.6 

4 117,758 X - - 117,758 

5 15,300 + 	6.7 1,988 - 	3.8 17,288 + 	5.3 

6 

Combination stores (groceries and meat) .............. 

x x x x 11,150 + 	0.6 

7 

All other food stores ................................ 

5,151 - 	1.5 1,451 + 	1.6 6.602 - 	0.8 

8 

General merchandise stores .......................... 

x x x x 182,557 + 	9.9 

9 

General stores ......................................

Variety 	stores 	...................................... 

- 4,360 4,360 

10 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

8,363 + 	17.7 41,670 - 11.6 50,034 - 	7.8 

11 

Department stores 	.................................. 

Service 	stations ..................................... 

Garages ............................................ - 9,387 + 	6.8 9,387 + 	6.8 

12 Automotive parts and accessories stores ............... 1,680 + 	6.5 9,789 + 35.5 11,469 + 30.3 

13 4,301 + 	8.7 3,340 - 	0.2 7,641 + 	4.6 

14 7,700 + 	8.4 6,918 - 	6.8 14,618 + 	0.6 

15 6,279 + 	5.1 3,227 - 	7.8 9,506 + 	0.3 

16 

Men's clothing stores ................................ 

x x x x 1,025 + 	7.5 

17 

Women's clothing stores ............................. 

Family clothing stores ............................... 

x x x 5,174 + 	9.1 

18 

Family shoe stores .................................. 

x x x 7,370 + 	15.1 

19 x x x x 6,359 + 	14.4 

20 x x x x 3,490* 

21 

Specialty shoe stores ................................ 

Hardware stores 	.................................... 

Furniture, T.V., radio and appliance stores x x x x 8,336 - 20.0 

22 Pharmacies, patent medicine and cosmetics stores 11,930 + 	23.1 21,887 + 	2.7 33,817 + 	9.1 

23 

Household appliance stores .......................... 

1,481 + 	18.5 2,745* ... 4,226* + 30.8 

24 

Household furniture stores ........................... 

2,553 + 	17.5 2,553 + 	17.5 

25 

Hook and stationery stores........................... 

Florists ............................................ 

4,088 + 	9.9 5,209 + 	5.5 9,297 + 	7.4 

26 

.leweHery 	stores ..................................... 

x x x x 16,353 + 	2.4 

27 3,782 + 	19.4 13,262 - 16.7 17,044 - 10. 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

57,932 + 	16.0 56,833 + 	14.8 114,765 + 	15.4 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 353,270 + 	0.3 509,737 + 	8.3 863,007 + 	4.9 
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lSTIMATIONS PRELIMINAIRES 
1.3. 	wIllIcr c . 	inagasins a succursales et magasins indépendants, suiant Ic genre de commerce 

Colombie-l3ritannique 
January-June - 198() - .Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Gvnre de commerce Sales Change Sales Change Sales Change 
- 198011979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000  

x x x x 867,502 + 9.6 1 

x x x x 140,836 - 3.6 2 

x x x x 91,615 - 0.6 '3 

669,839 x - - 669,839 x 4 

89,681 + 	13.0 10,191 + 	:3.2 99,872 + 11.9 5 

x x x x 59,442 + 10.0 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

26,499 + 	6.9 7,163 + 	4.3 33,661 + 6.4 

Grands 	magasins 	...................................... 

7 

x x 982,948 + 12.3 

Epiceries - 	Boucheries ................................. 

8 

22,545 x 22,545 x 9 

ui ,i 230,747 - 	4.7 274,947 - 3.1 

Magasins de marchandises diverses ...................... 

Magasins généraux 	.................................... 

10 

- - 54,851 4- 	12.8 54,851 + 12.8 11 

9,302 + 	3.2 49.017 + 21.5 58,319 + 18.2 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasion 	...................... 

12 

21,765 + 25.0 17,196 + 	3.8 38,961 + 14.7 

Stations-service 	...................................... 

13 

38,482 + 	1:3.4 :37,806 + 	10.8 76,287 + 12.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

14 

30,699 + 	19.3 18,289 + 	16.8 48,987 + 18.4 

Concessionnaires d'automobiles 	......................... 

Magasins de vétements pour dames 	................... 

15 

x x x x 6,098 + 10.9 

Garages 	............................................. 

16 

x x x x 27,717 + 17.5 17 

x x x x 36,189 + 22.2 18 

x x x x 35.212 + 8.0 19 

x x x x 20,128 ... 

Magasins de meubles 	................................ 

20 

x x x x 44,822 + 0.4 Magasins de meubles, téléviseurs, radios et accessoires. 21 

68,589 + 25.0 127,041 + 	10.9 195,630 + 15.5 

Magasins de vétements pour Ia famille ................. 

Pharmacies, médicaments brevetés et produits de beaute 22 

8,316 + 22.2 13.819 + 	7.2 22,134 + 12.4 

Magasins de chaussures spécialisées 	................... 

Magasins de chaussures pour Ia famille ................ 

Quincailleries 	....................................... 

23 

- - 15,527 + 	3.6 15,527 + 3.6 24 

22,769 + 28.4 24,202 + 	12.1 46,971 + 19.5 

Magasins d'appareils menagers ........................ 

25 

x x x x 79,879 + 14.7 

Librairies et papeteries 	.............................. 

26 

2() + 	21.1 63,392 + 	0.3 80,712 + 4.1 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

,782 + 	13.0 286,079 + 	15.4 550,862 + 14.3 

Magasins d'accessoires personnels ..................... 

28 

1.947,961 + 	7.9 2,734,535 + 	13.5 4,682,496 + III 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, b kind of Rtisiness 

Metropolitan Vancouver 
.June - 1980 - .Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendant.s 

All stores 

insemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$'OOO . 8 1000 S'OOO 

1 x x x x 68,566 + 	1.9 

2 Grocery confectionery and sundries stores x x x x 13,972 - 	2.9 

3 x x x 8,422 - 	6.4 

4 

Combination stores (groceries and meat) .............. 

74,130 + 	9.6 - - 74,130 + 	9.6 

5 6,623 + 	3.3 483 + 	19.8 7,106 + 	4.3 

6 

All other food stores ................................

Department stores ..................................

General merchandise stores .......................... 

- - 525 - 13.4 525 - 13.4 

7 

General 	stores 	...................................... 

Variety 	stores 	...................................... 984 - 	5.3 87 - 	8.2 1,071 - 	5.6 

8 - 96,501 + 	14.3 96,501 + 	14.. 

9 - - 1,424 + 23.2 1.424 + 2 

10 5,067 + 	14.3 23,287 - 	10.1 28,354 - 

11 - - 4,340 - 	7.2 4,340 - 	7.2 

12 x x x 4,183* 

13 2,890 + 	9.7 1,663 + 	5.4 4,552 + 	8.1 

14 4,148 + 	5.0 3,128* ... 7,276k - 12.9 

15 

Motor vehicle dealers 	............................... 

2,679 + 	6.9 1.507 + 	9.5 4,186 + 	7.8 

16 

Used car dealers ....................................

Service 	stations ..................................... 

x x x x 403 - 	9.3 

17 

Garages 	............................................ 

Automotive parts and accessories stores ............... 

x x x x 2,165 + 	7.9 

18 

Men's clothing 	stores ................................ 

Women's clothing stores ............................. 

Family clothing stores ............................... 

2,023 + 27.3 2,023 + 27,3 

19 

Specialty shoe stores ................................

Family shoe stores ..................................

Hardware stores .................................... 

x x x x 3,943 + 23.9 

20 x x x x 810* 

21 

Household furniture stores ...........................

Household appliance stores ..........................

Furniture, TV., radio and appliance stores x x X x 4,651* 

22 Pharmacies, patent medicine and cosmetics stores 8.676 + 	12.3 8,190 + 	5.8 16,866 + 	9.1 

23 Book 	and 	stationery 	stores ........ .............. .... 1.0(6 + 	1.0 1.283* ... 2298 

24 1,081 + 33.7 1,081 + 	33.7 

25 

Florists ......................... ...... .......... ... 

2,545 + 	14.3 2,841 . 	2.6 5,386 + 	4.7 

26 

.iewellery 	stores ..................................... 

Sporting goods and accessories stores ................. x x x x 10,075 + 	1.5 

27 .3,217 + 	18.4 8.814* ... 12,031* - 	I 

28 

Personal accessries..stores ........................... 

x x x x 49,412 + 	1. 

29 

All 	other stores ..................................... 

All 	slores 	......................................... 189,685 + 	3.7 246,969 + 	8.2 435.753 + 	6.2 
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I 'TIMATIONS PRELIMINAIRES 
I \IlI.I \l 14. 	uwiinr.e d ditail, iwigasins a suecursales et magasins indépendants, suiant le genre de commerce 

Zone métropolitaine de Vancouer 

January-June - 1980 - Janvier-.Juin 

Chain stores 

Magasins a suctursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
K nd of business 

(enre de commerce Sales ('hange Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes \ariat on Ventes Variation Ventes Variation 
No 

$'OOO $'UOO If $000 

x x x x 384,958 + 	5.9 1 

x x x x 78,828 - 	0.8 

Epiceries 	- 	Boucheries 	................................ 

Epiceries, confiseries et articles divers 	................ 2 

x x x x 48,817 + 	1.7 3 

424,617 + 	18.6 - 424,617 + 	18.6 

TOUS les autres magasins d'aliments .................... 

.. 

4 

3:1,745 + 	21.6 2,564 + 	19.8 36,309 + 21.4 5 

- 3,034 + 	4.0 3,034 + 	4.0 6 

4.956 + 	0.8 468 - 	5.7 5,424 + 	0.2 

Grands 	magasins 	..................................... 

7 

525,706 + 	15.7 525,706 + 	15.7 

Magasins de marchandises diverses ..................... 

Magasins géneraux 	................................... 

Concessionnaires d'automobiles 	...................... .8 

6,767 + 	7.6 6,767 + 	7.6 

Razars 	.............................................. 

9 

. 

t) 140,174 - 	5.4 166,951 - 	4.5 

Vendeurs d'automobiles d'occasion 	..................... 

Stations-service 	.................................... 

- - 26,187 - 	9.9 26,187 - 	9.9 11 

x x x x 19,895 + 35.4 12 

14.798 + 24.7 8,690 + 	7.4 23,488 + 	17.7 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

.. 

21.274 + 	11.0 19.159 + 	1.6 40,433 + 	6.4 

Magasins de vêtement.s pour hommes ................... 

14 

12,820 + 	19.5 ,8t30* ... 21,680* + 29.2 

Magasins de vétements pour dames 	.................... 

15 

x x x x 2,624 - 	4.4 

Magasins de vétements pour Ia famille ..................

Magasins de chaussures spécialisées 	.................. 16 

x x x x 12,033 + 15.5 Magasins de chaussures pour Ia famille ................. 17 

- - 10,276 + 35.9 10,276 + 35.9 18 

x x x x 20,641 + 	10.4 19 

x x x x 4,779 + 35.2 

Magasins de meubles 	................................. 

20 

x x x x 25,790 + 	3.8 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

49,324 + 	12.1 48,439 + 	13.8 97,764 + 	13.0 Pharmacies, médicaments brevetes et produit.s de beauté 22 

5,901 + 	7.1 5,669 + 28.8 11,570 + 	16.8 

Magasins d'appareils ménagers ......................... 

- 6,495 + 	3.5 6,495 + 	3.5 

Librairies et papeteries 	..............................23 

24 

15,019 ... 14,166 + 	10.8 29,185* + 23.0 

Fleuristes 	........................................... 

25 

x x x x 48,545 + 15.9 

Bijouteries.......................................... 

26 

I 	' + 	18.7 43,025 - 	6.8 57,573 - 	1.5 27 

x x x 241,469 + 15.4 

Magasins darticles de sport et daccessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

I.(It7.22 + 	8.8 1,344,555 + 	12.7 2,381.837 + 	11.0 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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PRELIMINARY ESTIMATI 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 
June - 1980 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

insemble des magasins 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$'OOO $'OOO $000 

1 x 	x x 	x 3,094- 

2 Grocery confectionery and sundries stores - 442 	+ 	5.8 442 	+ 	5.8 

3 All other food stores 116 	+ 	12.3 116 	+ 	12.3 

4 2,663 - 2,663 	X 

5 x 	x x 	x 758 	+ 	10.1 

6 x 	x x 5,824 	+ 	7.4 

7 

General merchandise stores .......................... 

x 	x x 	x x 	x 

8 - 	 - 3,495 	- 3,495 	- 	7. 

9 - 	 - X 	 X X 	 X 

10 - 	 - 714 	+ 	14.6 714 	+ 	141 

11 - 	 - x 	x x 	x 

12 

Service stations ..................................... 

- 	 - X 	 X X 	 X 

13 

Garages ............................................ 

- 	 - 77 	+ 24.7 77 	+ 24.7 

14 

Automotive parts and accessories stores ............... 

- 	 - 92 	+ 	7.7 92 	+ 	7.7 

15 

Combination stores (groceries and meat) .............. 

-- 	- 110 	- 	2.4 110 	- 	2.4 

16 

Women's clothing stores ............................. 

- 	 - X 	 X X 	 X 

17 

Department stores 	.................................. 

- 	 - X 	 X X 	 X 

18 

General 	store'....................................... 

Variety stores 	...................................... 

Specialty shoe stores ................................ 

. 	 - 362 	- 18.3 362 	- 18.3 

19 

Motor vehicle dealers 	............................... 

Used 	car dealers .................................... 

- 	 - X 	 X X 	 X 

20 -- X 	 X X 	 X 

21 

Men's clothing stores ................................ 

Furniture, TV., radio and appliance stores - 	 - x 	X S 	 S 

22 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores .... - 	 - 421 	+ 	16.2 421 	+ 	16.2 

23 

Family shoe stores .................................. 

Book 	and 	stationery 	stores .......................... - 	 - X 	 S S 	 X 

24 

Hardware stores 	.................................... 

Household furniture store'i ........................... 

- x 	x x 	x 

25 

Household appliance stores .......................... 

- 

. 

247 	- 	0.6 247 	- 	0.6 

26 Sporting goods and accessories stores 459 	+ 24.0 459 	+ 24.1) 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

x 	x x 182 	+ 	I 

28 

Personal accessories stores ........................... 

x 	x x 	x 2,528 	+ 	51 

29 

All 	other 	stores ..................................... 

API 	stores 	......................................... 9,516 	+ 	1.0 12,309 	+ 	15.0 21,825 	+ 	8.5 



Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

'O00 $'OOO Pr 

Kind of business 

Genre de commerce 
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I TIMATIONS PRELIMINAIRES 
I \Rl 	t IS. & onimcrcc de dctail, mag.1ins a succursales et magasins indépendants, suiant le genre de commerce 

Yukon et Territoires du Nord-Ouest 
January-June - 1980 - Janvier-Juin 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins independant.s Ensemble des magasins 

x x 15,609 + 29.4 Epiceries - 	Boucheries .............................. 

2,383 + 4.1 2,383 + 4.1 2 

545 - 1.6 545 - 1.6 3 

- - 12,494 x 4 

x x 4,355 + 2.3 

Epiceries, confiseries et articles divers 	.................. 

5 

x x 28,105 + 12.6 6 

x x x x 

Tous les autres magasins d'aliments ..................... 

7 

17,400 + 10.0 17,400 + 10.0 

Magasins de marchandises diverses ...................... 

8 

x x x x 

Grands 	magasins 	...................................... 

Magasins generaux 	.................................... 

9 

3,000 - 8.4 3,000 - 8.4 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasion 	...................... 

10 

x x x x 

Concessionnaires d'automobiles 	......................... 

Stations-service 	...................................... 

11 

x x x x 12 

361 + 7.2 361 + 7.2 13 

483 + 19.6 483 + 19.6 

Magasins de pièces et d'accessoires d'automohiles ........ 

14 

482 + 19.1 482 + 19.1 

Magasins de vét.ements pour hommes ................... 

Magasins de vétements pour Ia famille ................ 15 

x x x x 

Garages 	............................................. 

.. 

16 

x x x x 17 

1,575* ... 1,575* ... 18 

x x x x 

Magasins de vétements pour dames 	.................... 

Magasins de chaussures spécialisées 	.................... 

Magasins de chaussures pour La famille ................. 

19 

x x x x 20 

x x x x 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

2,163 + 14.9 2,163 + 14.9 Pharmacies, médicaments brevetés et produits de beauté 22 

x x x x 23 

x x x x 

Magasins de meubles 	................................. 

24 

854 + 0.7 854 + 0.7 

Magasins d'appareils menagers......................... 

Bijouteries ......................................... 25 

1,990 + 15.9 1,990 + 15.9 

Librairies et papeteries 	.............................. 

26 

x x 964 + 9.8 

Fleuristes 	.......................................... 

. 

27 

x x 11,417 + 9.1 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

59,736 + 21.4 105,840 + 12.9 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

x 	x 

	

12,494 	x 

x 	x 

x 	S 

S 

x 

x 

46.11)3 	+ 3.4 
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PRELIMINARY ESTIMATES 
TABLE 16. Retail Trade, Chain and Independent Stores. by Kind of Busines 

Canada 
,June - 1980 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$'OOO $'OOO $'OOO 

I 894,973 - 	4.2 412,987 + 	5.1 1,307,960 -. 1.4 

2 73,698 + 22.7 261,325 - 	2.4 335,023 + 2.1 

3 8,141 - 12.3 102,928 - 	6.3 111,069 - 6.8 

4 702,417 + 	3.6 - - 702,417 + 3.6 

5 99,410 - 	1.0 32,848 - 132,258 - 0.8 

6 45,945 + 	11.9 89,558 - 	3.0 135.503 + 1.5 

7 62,235 - 	1.9 18,450 - 	5.2 80,685 - 2.7 

8 17,700 - 12.0 1,385,693 - 	8.5 1,403,393 - 

9 - - 40,738 + 22.7 40,738 + 22.7 

10 t*1,032 + 	12.7 390,603 + 	4.6 479,635 + 6.1) 

11 - - 90,233 - 	2.7 90,233 - 2.7 

12 13,746* ... 151,178 + 	3.8 164,923* + 1.1 

13 28,453 + 	3.8 54,163 - 	0.8 82,616 + 0.6 

14 72,145 + 	14.0 56,611 + 	0.4 128,756 + 7.6 

15 

Combination stores (groceries and meat) .............. 

51,629 + 	9.1 43,252 -. 	5.0 94,881 + 2.1 

16 

Grocery confectionery and sundries stores .............

All 	other 	food 	stores ................................ 

3,773 + 	1.5 4.124 + 	6.5 7,897 + 4.0 

17 

Department 	stores 	.................................. 

General 	merchandise stores .......................... 

42,701 + 	10.1 17,787 - 	4.5 60,488 + 5.4 

18 

General 	stores 	...................................... 

Variety 	stores 	...................................... 

x x x X 76,533 - 1.8 

19 

Motor vehicle 	dealers 	............................... 

Used car dealers .................................... 

15,691 + 	5.9 81,531 - 	0.7 97,222 + 0.2 

20 

Service 	stations ..................................... 

Garages ............................................ 

x x x X 22,007 + 0.5 

21 

Automotive parts and accessories stores ...............

Men's 	clothing stores ................................ 

13,826 + 28.6 35,796 - 	5.0 49,622 + 2.4 

22 

Women's clothing stores ............................. 

Family 	clothing 	stores ............................... 

Pharmacies, patent medicine and cosmetics stores 48,545 + 	10.5 164,863 + 	5.3 213,408 + 6.4 

23 

Specialty shoe stores ................................

Family 	shoe 	stores ............................... ... 

Furniture, TV., radio and appliance stores ............ 

14,644 + 22.2 16,368 + 	9.2 31,011 + 15.0 

24 

Hardware stores 	.................................... 

Household 	furniture stores ........................... 

1,115 + 25.7 24,749 + 	'7.7 25,864 + 8.4 

25 

Household appliance stores .......................... 

23,055 + 	2.3 30,103 - 	0.7 53,158 + 0.5 

26 

Hook and stationery stores........................... 

.Jewellery 	stores ..................................... 

x x x 102,453 - 12. 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

26,542 + 	12.3 70,041 - 	0.5 96,583 + 2.1 

28 

Personal accessories stores ........................... 

452,489 + 	14.4 404.533 + 	6.1 857,022 + 1)): 

29 

All 	other 	stores ..................................... 

UI 	stores 	......................................... 2,822,K69 + 	3.3 4,I60,491 - 	1.9 6,983,360 + 0.1 
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I TJMATIONS PRELIMINAIRES 

IInhr 	d ditail. niagasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-June - 1980 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO ' $'OOO $'OOO 

5.391,126 + 	6.9 2,374,282 + 	14.1 7,765,408 + 9.0 Epiceries - 	Boucheries .............................. 

385,641 + 24.7 1,413,283 + 	3.2 1,798,924 + 7.2 2 

56,525 + 	3.1 588,818 + 	3.2 645,343 + 3.2 Tous les autres magasins d'aliments .................. 3 

3,850,799 + 	9.5 - - 3,850,799 + 9.5 4 

646,494 + 	7.5 170,034 + 	2.9 816,528 + 6.5 

Epiceries. confiseries et articles divers 	.................. 

Magasins de marchandises diverses ................... 5 

244,156 + 	18.4 465,135 + 	6.4 709,292 + 10.3 6 

316,817 + 	3.7 98,690 -- 415,507 + 2.8 

Magasins généraux 	................................... 

7 

. 

0 

14 7,769,827 -- 7,868,868 - 0.1 

Bazars 	.............................................. 

8 

197,409 + 20.3 197,409 + 20.3 

Grands 	magasins 	..................................... 

Vendeurs d'automobiles d'occasion 	................... 9 

1.7 2,153,899 + 	9.5 2,660,259 + 10.8 Stations-service 	.................................... 

- - 520,261 + 	3.0 520,261 + 3.0 

Concessionnaires d'automobiles 	........................ 

11 

75,420 - 15.6 707,003 + 	12.5 782,424 + 9.0 12 

131,137 + 	8.8 276,484 + 	3.3 417,621 + 5.1 13 

. 

363,172 + 	15.5 320,747 + 	9.4 683,920 + 12.6 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

249,454 + 	13.5 239,271 + 	2.9 488,725 + 8.0 

Magasins de vétements pour hommes ................... 

15 

20,656 + 	:3.6 25,383 + 24.9 46,038 + 14.4 16 

224,401 + 	16.1 97,763 + 	4.8 322,164 + 12.4 17 

x x x x 363,516 + 8.9 

Magasins de vêtements pour Ia famille .................. 

18 

87,406 + 	11.2 440,805 - 	3.9 528,211 - 1.7 

Magasins de vétements pour dames 	.................... 

Magasins de chaussures spécialisees 	.................... 

Magasins de chaussures pour Ia famille ................. 

19 

x x x x 126,982 + 3.4 

Magasins de meubles 	................................ 

20 

61,316 + 28.1 191,774 - 	4.2 253,090 + 1.9 

Quincailleries 	....................................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

284,783 + 	13.7 968,209 + 	9.8 1,252,991 + 10.7 Pharmacies, médicaments brevetés et produits de heaute 22 

84,150 + 23.7 89,812 + 	1.1 173,963 + 10.9 23 

6,046 + 	7.4 147,878 + 	6.0 153,924 + 6.0 24 

128,553 + 	15.2 151,588 + 	3.8 280,140 + 8.7 

Magasins d'appareils menagers ........................ 

25 

x x x x 501,607 + 4.0 

Librairies et papeteries 	.............................. 

26 

;3,046 + 	18.1 377,488 + 	8.9 510,534 + 11.2 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

I 	3,377 + 	13.5 2,131,824 + 	8.8 4,275,201 + 11.1 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

15,618,123 + 	9.8 22,791,524 + 	5.0 38,409,647 + 6.9 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, I Kind of Business 

Newfoundland - Terre-Newe 
May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$'OOO $'OOO '7 8000 

I. x x x x 19,495 + 	14.5 

2 Grocery confectionery and sundries stores x x x x 13,813 + 	4.9 

3 x x X X 1,090* 

4 9,182 + 	5,9 - - 9,182 + 	5.9 

5 

Department stores 	.................................. 

General merchandise stores x x 7,508 + 	0.3 

6 

All other food stores ................................ 

x x x X 7,743 - 	5.9 

7 x x x x 3,599 + 	12.4 

8 

General stores ...................................... 

Variety stores 	...................................... 

x x x x 27,Ohl I 

9 - - 367 ... 367 

10 

Motor vehicle dealers 	............................... 

Used 	car dealers .................................... 

x x x x 10,970 

11 - - 893 - 	3.4 893 - 	3.4 

12 x x x x x x 

13 

Service stations ..................................... 

x x x x 434 + 	3.4 

14 

Combination stores (groceries and meat) .............. 

Garages ............................................ 

Automotive parts and accessories stores ............... 

Men's clothing stores................................ 

1,354 + 23.0 325 + 	13.7 1,679 + 	21.1 

15 2,520 + 42.0 X X x X 

16 

Family clothing stores ...............................

Specialty shoe stores ................................ - - X X X X 

17 

Women's clothing stores ............................. 

631 - 	7.3 252 + 	14.6 883 - 	1.9 

18 193* ... 193* 

19 - 1,470 + 20.7 1,470 + 20.7 

20 

Family shoe stores .................................. 

x x x x 201 - 14.9 

21 

Household furniture stores ........................... 

Furniture, T.V., radio and appliance stores - - 1,966 ... 1,96€ 

22 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 5,245 + 	9.6 

23 

Household appliance stores .......................... 

x x x x 85 + 	4.4 

24 - - 	1.3 397 - 	1.3 

25 

Florists 	............................................ 

x x x x 555 - 10.8 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

x x x x 803 - 17.5 

27 x x x x 567 + 	11 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores ........................... 

4,626 + 	16.0 5,054 + 	6.6 9,680 + 10 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 52,158 + 	8.5 80,991 + 	0.9 133,149 + 	3.8 



x x .5,361' ... I 

1,138 - 	5.8 1,138 - 5.8 2 

273* ... 273* ... 3 
- - 4,356 + 0.9 

Epiceries 	- 	Boucheries 	................................ 

4 

x x 1,619 + 17.1 5 

1,360' ... 1360' ... 

Epiceries, conliseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

x x x x 7 

7,586 - 17.7 7,F86 - 17.7 

Magasins de marchandises diverses ...................... 

8 

x x x x 

Grands 	magasins 	...................................... 

Magasins generaux 	.................................... 

Bazars 	............................................... 

9 

3,294 + 11.5 10 

203' ... 203* ... 

Concessionnaires d'automobiles 	......................... 

11 

x x 524' ... 

Vendeurs d'automobiles d'occasion 	...................... 

12 

x x 124 + 34.5 

Stations-service 	...................................... 

13 

199* ... 364* - 14.3 

Garages 	............................................. 

14 

x x 340 + 3.1 [5 

x x x x 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

16 

x x x x 17 

116 + 	4.1 116 + 4.1 18 

x x x x 19 

x x x x 

Magasins de vétements pour Ia famille .................. 

Magasins d'appareils ménagers ....................... 20 

x x x x 

Magasins de vêtements pour dames 	.................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

x x 882 + 17.8 Pharmacies, mèdicaments brevetés et produits de heaute 22 

x x x x 

Magasins de chaussures spécialisées .................... 

Magasins de chaussures pour Ia famille ................. 

Quincailleries 	........................................ 

23 

x x x x 

Magasins de meubles 	................................. 

24 

x x 101' ... 

.. 

25 

182' ... 182' ... 

Librairies et papeteries 	............................... 

Bijouteries ................... 	. .... .................. 

26 

123* ... 123' ... 

Fleuristes 	........................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x 3,579 + 14.4 

Magasins d'accessoires personnels ..................... 

28 

22,872 - 	2.9 32,956 + 0.1 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

x 	x 

	

4,356 	+ 0.9 

x 	x 

x 

x 

x 

165 

'C 

x 

x 

x 

'C 

+ 6.8 

x 

'C 

x 	x 

x 	x 

X 

10,084 	± 8.0 

WME 

ISTIMATIONS REVISEES 

I \11 I U i. 4 omincric d dcLol. nitg.t.iiIs a succursales et magasins indépendants, suiant le genre de commerce 

Prince Edward Island - tIe-du-Prince-Edouard 
May - 1980 - Mai 

Chain stores 	independent stores 	All stores 

Magasins it succursates Magasins independantsEnsembie des magasins 

Sales Change Sales Change 
- 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation 

$'OO() $'OOO 

Sales 	Change 
- 	1980/1979 

Ventes 	Variation 

$,000 	11 

Kind of business 

Genre de commerce 
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REVISED KSTIMATFS 

TABLE 18. Retail Trade, Chain and Independent Stores. bN kind of Business 

Nova Scotia - Nouvelle-Ecosse 
May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

insemble des magasins 

Sales Change Sales Change Sates Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No . _________ 

$'000 ¶,. $ .000 $ .000 

1 x x x x 51,321 + 	21.4 

2 Grocery confectionery and sundries stores x x x x 7,079 - 	9.1 

3 All 	other 	food 	stores 	............................... x x x x 2,373 + 	2.9 

4 18,624 + 	6.6 - 18,624 + 	6.6 

5 x x x X 8,822 + 	5.7 

6 

Combination stores (groceries and meat) .............. 

- - 3,381 + 	2.4 3,381 + 	2.4 

7 

Department stores 	.................................. 

General merchandise stores .......................... 

.. 

4,426 + 	0.7 676 - 13.2 5,102 - 	1.3 

8 

General stores ...................................... 

- 50,605 - 	5.6 50,60L•. 

9 

Motor vehicle dealers 	............................... 

- - 2,118* ... 2,118 

10 

Variety 	stores 	...................................... 

Service 	stations ..................................... 772 + 	6.6 16,831 + 	2.6 17,603 + 

11 - - x x x x 

12 

Used car dealers .................................... 

x x x X 5.557 + 	15.5 

13 756 + 32.1 1,486 - 13.5 2,242 - 	2.1 

14 2,546 + 20.1 1,703 + 	8.9 4,250 + 	15.3 

15 

Automotive parts and accessories stores ............... 

453  + 	8.8 2,636 -. 3,088 + 	1.1 

16 

Garages ............................................ 

Men's clothing stores ................................

Women's clothing stores ............................. 

- - X X X X 

17 

Family clothing stores ............................... 

1,350 + 25.3 74 + 32.8 1,425 + 25.7 

18 

Family shoe stores .................................. 

- 2,670 + 	1.2 2,670 + 	1.2 

19 

Specialty shoe stores ................................ 

Hardware stores 	.................................... 

x x x 1.298 - 12.6 

20 x x x x 672* 

21 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores x x x x 2,512 - 	2.2 

22 Pharmacies, patent medicine and cosmetics stores .... 2,056 + 	11.3 6,356 + 	16.3 8,413 + 	15.0 

23 Book 	and 	stationery 	stores .......................... X X X X 1,240* 

24 

Household furniture stores ........................... 

x x x x 820 3.8 

25 1,133 + 	7.0 313 - 	9.6 1,446 + 	2.9 

26 x 

. 

x X x 1,264 

27 

Florists 	............................................ 

.Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. 

331 20.7 1,366 + 35.2 1,697 + 	l 

28 

Personal accessories stores ........................... 

x x x X 26,020 + 

29 

All other stores .....................................

All 	stores 	......................................... 96,809 + 	18.4 135,842 - 	3.5 232,652 + 	4.5 



x a 34,429 + 	19.0 Epiceries - Boucheries .............................. 

a x 9,013 + 	3.9 2 

a a 1,991 - 	6.2 

Epiceries, confiseries et articles divers 	.................. 

3 

- - 16,056 + 	7.5 4 

x a 4,795 + 	7.1 

x x 5,890 + 15.3 6 

1,175 + 	11.0 5,088 + 	7.5 

Tous les autres magasins d'aliments ..................... 

Grands magasins ...................................... 

7 

a x 45,880 6.3 

Magasins de marchandises diverses ...................... 

8 
575* .. 575k ... 

Magasins generaux 	.................................... 

Concessionnaires d'automobites 	........................ 

9 

13,366* ... 13,536 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasion 	...................... 

10 

x x a a 11 

x a 5,295 - 	3.7 

Stations.service 	...................................... 

12 

1,172 + 	11.9 1,742 + 	14.7 13 

774 + 	16.5 3,055 + 23.9 

Garages 	............................................. 

Magasins de vétements pour hommes ................... 

14 

1,605 + 26.8 2,624 + 20.2 

Magasins de pièces et d'accessoires d'automohiles ........ 

Magasins de vétements pour dames 	.................... 

15 

a x a a 

Magasins de vétements pour Is famifle .................. 

16 

a x 1,529 + 20.7 17 

1,889 ... 1,889 ... 

Magasins de chaussures spècialisees 	.................... 

Magasins de chaussures pour Ia famille 	................. 

18 

x x 2,969 + 	7.1 19 

x x 294 - 18.1 20 

x a 400 - 18.9 

Quincailleries 	........................................ 

Magasins de meubles, téleviseurs, radios et accessoires. 21 

a x 5,895 + 23.4 

Magasins de meubles 	................................. 

Magasins d'appareils menagers ......................... 

Pharmacies, medicaments brevetés et produits de heaute 22 

454 - 11.9 614 - 	4.7 23 

894 - 	6.8 894 - 	6.8 24 
495* ... 1,250* + 	9.4 Bijouteries ......................................... 25 

:3,180 - 10.3 3,180 - 10.3 

Librairies et papeteries 	............................... 

. 

26 

654* ... 946* ... 

Fleuristes 	........................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

7,538 - 20.9 16,907 - 	7.8 

Magasins d'accessoires personnels ..................... 

28 

112,327 + 	2.5 187,661 + 	5.1 

Tous Ies autres magasins .............................

Ensemble des magasins 	.............................. 29 

x 	x 

x 

x 	x 

	

16,056 
	

+ 7.5 

x 	a 

x 	a 

	

3.913 
	

+ 6.5 

x 	x 

	

570 	+ 20.8 

	

2,281 	+ 26.7 

	

1,019 	+ 11.0 

x 	a 

x 	a 

x 	a 

x 	x 

x 	a 

x 	x 

	

16(1 	+ 23.9 

755 	- 4.4 

292 

	

.369 
	

+ 6.2 

	

75,334 	+ 9.2 
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I I1MATIONS REVISEES 

	

uIIIItftI 	(lu (ItlEIl, magwirtN i succursales et magasins indépendants, suivant le genre de commerce 

New Brunswick - Norneau-Brunswivk 

May - 1980 - Mal 

Chain stores 	Independent stores 	All stores 

Maga.sins a succursales Magasins independantalEnsemble des magasins 

Sales 	Change 	Sales 	Change 
- 	1980/1979 	- 	1980/1979 

Ventes 	Variation 	Ventes 	Variation 

$ ,000 

Sales 	Change 
- 	1980/1979 

Ventes 	Variation 

Kind of business 

Genre de commerce 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Busine'." 

Quebec 

May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales 
- 

Change 
1980/1979 

Sales 
- 

[(.hange 
0/1979 

Sales Change 
1980/1979 

Ventes Variation Ventes riation Ventes Variation 
No. ___________________________________ 

$'OOO $'OOO $'OOO 

1 x x x x 388,485 + 	13.8 

2 Grocery confectionery and sundries stores x x x x 122,584 + 	10.7 

3 

Combination stores (groceries and meat) ........... ... 

3,594* ... 40,405 + 	8.9 43,999' + 13.2 

4 

All 	other 	food 	stores ................................ 

149,541 + 	10.4 - - 149,541 + 10.4 

5 

Department stores 	.................................. 

General merchandise stores .......................... x x x x 28,290 - 	2.6 

6 X x 21,228 + 	14.0 

7 15,546 + 	7.5 7,144 - 13.0 22,690 

8 - 350,781 - 13.6 350,781 13.' 

9 - - 13,304 + 	18.6 13,304 + 18 

10 

General stores ...................................... 

17,230 + 	[8.5 103,485 + 	9.8 120,715 + 1ft 

11 - - 41,681 - 	2.0 41,681 - 	2.0 

12 3,638 - 16.5 44,622 + 	8.5 48,260 + 	6.1 

1:) 4,247 + 	6.0 20,798 + 	7.6 25,046 + 	7.3 

14 Women's 	clothing 	stores .................. .......... 17,219 + 22.1 23,905 + 21.4 41,123 + 21.7 

15 12,980 + 	2.5 17,994 + 	4.4 30,974 + 	3.6 

16 

Variety 	stores 	...................................... 

1,851 + 	7.4 1,628 + 33.3 3,479 + 	18.1 

17 

Motor vehicle dealers ...............................

Used car dealers .................................... 

19,036 + 18.7 7,543 + 20.9 26,579 + 	19.3 

18 

Service 	stations ..................................... 

Garages ............................................ 

x x x x 34,894 + 	17.1 

19 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

3,677 + 	29.1 32,756 + 	16.6 36.433 + 17.8 

20 

Family 	clothing 	stores ............................... 

x x X x 4,141 - 19.4 

21 

Specialty 	shoe stores ................................ 

Family 	shoe 	stores .................................. 

Furniture, TV., radio and appliance stores x x x x 13,914 + 	9.0 

22 

Hardware stores 	.................................... 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores 2,628 + 	18.9 35,286 + 	2.9 37.914 + 	3.9 

23 

Household appliance stores .......................... 

Book 	and 	stationery 	stores .......................... 3,094* ... 4,714 + 21.8 7,808* 

24 x a x x 9.632 + 	19.2 

25 

Florists 	............................................ 

Jewellery stores ..................................... x x x x 10,203 - 11.3 

26 Sporting goods and accessories stores ................. 

. 

. 

a x x x 43,520 + 	29.1 

27 Personal 	accessories 	stores ..........................3,141 + 	11.7 25,610 + 	11.9 28,751 + 	Ii. 

28 All 	other 	stores ....................................70,054 + 	20.2 105,704 + 	14.4 175,758 + 

29 All 	stores 	......................................... 577,205 + 	11.4 1,304.522 + 	3.9 1,881.727 + 	6.1 
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I 'T1MATIONS REVtSEES 

I 	\l3I 	I \( 	I'). I 	luI11ircu de ditail, ii 	gaiii 	a succursales et magasins indépendants, suiant Ic genre de commerce 

Metropolitan Montreal - Zone métropolitaine de Montréal 

May - 1980 - Mai 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of 1)USilWSS 

Sales Change Sales Change Sales Change Genre de commerce 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

8'OOO •$'OOo $'OOO 

x x x x 196,640 + 	16.5 Epiceries 	- 	Boucheries 	.............................. 

x x x x 48,260 + 	19.6 2 

2,387 ... 19,082 - 	9.8 21,469* - 	3.4 :3 

91,036 + 	11.3 - 91,036 + 	11.3 4 

x x x x 5,669 - 	7.7 5 

- - 283* ... 283* ... 

Epiceries, contiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

5,845 + 	6.3 2,449 - 16.2 8,293 - 	1.5 7 

145,845 - 17.8 145,845 - 17.8 

Magasins généraux 	.................................... 

8 

' 6,442* ... 6,442* ... 

Grands 	magasins 	...................................... 

9 

- 	1..2 44,167 + 	9.8 56,342 + 	10.9 

Magasins de marchandises diverses ...................... 

Bazara 	............................................... 

10 

- - 9,664 ... 9,664* ... 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 15,658 - 	2.4 

Vendeurs d'automobiles d'occasion 	...................... 

Stations-service 	...................................... 

12 

2,660 - 	7.0 7,483 + 15.9 10,143 + 	8.8 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

9,288 + 	22:1 9,982 + 31.3 19,269 + 26.8 

Magasins de vétements pour hommes ................... 

14 

7,805 .. 5,651 + 	6.1 13,456 + 	2.4 15 

1:371 + 	12:1 580* ... 1,951 - 	1.2 16 

9,818 + 	15.1 3.404 + 21.0 33,222 + 	16.5 

Magasins de vétements pour Ia famille .................. 

17 

x x x x 16,987 + 	7.2 18 

x x x x 1:3.565 + 	14.9 

Magasins de vétements pour dames 	.................... 

19 

S x x x 1,500* ... 20 

x x x x 6.018 - 	1.5 

Magasins de chaussures specialisees 	.................... 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

x x x x 21,406 + 12.9 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, medicaments brevetes et produits de beauté 22 

2,138 ... 2,050 + 	2.8 4,187* ... 

Magasins d'appareils ménagers ......................... 

23 

x x x x 4,417 + 20.0 

Magasins de meubles 	................................. 

24 

x x x x 5,525 - 12.1 

Fleuristes 	.......................................... 

Bijouteries ......................................... 25 

15,558 + 	:32.8 

Librairies et papeteries 	.............................. 

. 

Magasins d'articles de sport et d'accessoires ............ 26 

.,439 + 16.2 11,616 + 	6.0 14,055 + 	7.7 27 

47.400 + 	22.2 47,539 + 	1.6 94,939 + 	11.0 

Magasins d'accessoires personnels ..................... 

28 

341,036 + 	14.2 520,763 + 	1.4 861,799 + 	6.1 

Thus 	les autres magasins ............................. 

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, hN Kind of Business 

Ontario 
May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins & succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 ', $'OOO 'r $000 

1 465,594 + 	21.2 113,617 + 	15.9 579,211 + 20.1 

2 46,975* ... 63,179 + 	5.7 110,154* + 18.0 

3 

Combination stores (groceries and meat) .............. 

6,328 + 23.1 39,790 + 	11.1 46,118 + 12.6 

4 Department stores 	.................................. 266,650 + 	7.2 - - 266,650 + 	7.2 

5 

Grocery confectionery and sundries stores .............

All 	other 	food 	stores ................................ 

39,914 + 	10.5 7,649 + 	7.0 47,563 + 	9.9 

6 General stores ...................................... x x X 15,846 + 	7.2 

7 21,299 + 	5.4 5,319 + 	11.4 26.618 + 	6.5 

8 - - 431,726 - 	18.1 431,726 - 	18.1 

9 

Motor vehicle dealers 	............................... 

Used car dealers .................................... - 17,621* ... 17,621 

10 50,891 + 26,8 145,853 + 	17.7 196,743 + 	19.9 

11 

Variety 	stores 	...................................... 

- - 27,766 + 	1.4 27,766 + 	1.4 

12 

General merchandise stores .......................... 

5,589* ... 74,517 + 	16.0 80,107* + 	12.1 

13 

Service 	stations ..................................... 

Garages ............................................ 

11,676 1.3 15,812 - 	4.0 27,488 - 	2.9 

14 

Men's clothing 	stores ................................ 

27,881 + 24.8 24,730 + 	9.9 52,611 + 	17.3 

15 

Automotive parts and accessories stores ............... 

Women's clothing stores .............................

Family 	clothing 	stores ....................... ....... 16,339 + 	11.3 12,226 - 	1.6 28.564 + 	5.3 

16 

. 

1,749 + 	11.3 2,523 + 26.7 4,272 + 	19.9 

17 18,116 + 21.6 8,100 + 	4.9 26,216 + 15.9 

18 x x x x 23,214 + 	11.1 

19 

Family shoe stores ..................................

Hardware stores 	.................................... 

8,295 + 	8.9 24.304 - 	12.1 32,599 7.5 

20 x x x x 8,500 + 	7.4 

21 

Specialty shoe stores ................................ 

2,811 + 	7.7 8,094 + 	11.6 10,905 + 	10.6 

22 Pharmacies, patent medicine and cosmetics stores . . . 21,341 + 	8.1 65,253 + 	15.6 86.595 + 	13.7 

23 

Household appliance stores .......................... 

7,441 + 	18.8 5,442 + 	9.5 12.883 + 	14.7 

24 

Household 	furniture stores ........................... 

Furniture, TV., radio and appliance stores ............ 

x x x x 14,022 - 	9.9 

25 

Book 	and stationery stores........................... 

Florists 	............................................ 

10,210 + 	2.9 10,979 + 	4.2 21,189 + 	3.6 

26 

Jewellery 	stores ..................................... 

x x x x 28,914 - 	2.3 

27 13,239 + 22.5 20,975 + 	4.7 34,214 + 	10. 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

190,069 + 27.6 136,159 + 	3.2 326,228 + 	16.I 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 1.244,196 + 	17.6 1,340,341 - 	1.2 2,584,537 + 	7.11 



- 41 - 

I STIMATIONS REVISEES 
Ill 1 \( 2(1. ( umIn& e dt dclail, m;iIsiri. a succursales et magasins indépendanis, suivant le genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 
May - 1980 - Mai 

Chain stores 

Magasins a succursales 

Independent sthres 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

8000 $'OOO S'OOO 

178,988 + 24.8 20,571 + 	0.9 199,559 + 21.8 1 

15,346 + 35.8 21,435 -4- 	25 :16,781 + 29.6 2 

3,910 + 	13.9 19,988 + 	18.8 23,898 + 	17.9 3 

106,766 + 	7.4 106,766 + 	7.4 

Epiceries 	- 	Boucheries 	................................ 

4 

13,799 + 	21.4 2,296 - 17.8 16,095 + 	13.6 5 

- - 199* ... 199 ... 

Epiceries, confiseries et articles divers 	................... 

6 

4.763 + 	8.0 1,062 + 35.9 5,824 + 	12.2 

ThUS les autres magasins d'aliments ..................... 

(;-d 	magasins 	...................................... 

7 

161,048 - 13.9 161,048 - 13.9 

Magasins de marchandises diverses ...................... 

8 

2,950* ... 2,950k ... 

Magasins généraux 	.................................... 

Concessionnaires d'automohiles 	......................... 

9 

.734 + 	;2.0 33,630 + 	7.1 55,364 + 15.6 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasion 	...................... 

10 

- - 9,449 - 	2.2 9,449 - 	2.2 11 

x x x x 23,004 + 	15.6 12 

6,250 - 	7.3 7,525 + 	15.7 13,775 + 	3.9 

Stations-service 	...................................... 

13 

12,540 + 	31.1 10,995 + 	12.2 23,535 + 21.5 

Garages 	............................................. 

14 

8,400 + 23.0 2,629* ... 11,028* - 	7.6 

Magasins de pièces et d'accessoires d'automohiles ........ 

Magasins de vétements pour dames 	.................... 

15 

1,398 + 	15.4 1.516* ... 2,914* + 31.5 

Magasins de vétements pour hommes ................... 

16 

7,989 + 	23.4 3.921 + 	5.6 11,909 + 16.9 17 

x x x 6,882 + 	10.4 

Magasins de vétements pour la famille .................. 

Magasins de chaussures spécialisèes 	.................... 

18 

4.924 + 	21.3 5,773 - 	7.2 10,697 + 	4.0 19 

x x x x 2,953 + 33.2 20 

x x x x 4,657 + 	12.8 m Magasins de 	eubles, téléviseurs, radios et accessoires. 21 

7,088 + 	8.1 29,651 + 	15.1 36,739 + 	13.7 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, médicaments brevetès et produits de beauté 22 

4,546 + 	14.5 3.165 + 	16.7 7,711 + 	15.4 

Quincailleries 	........................................ 

23 

- - 4,208 - 2(1.2 4,208 - 20.2 

Magasins de 	meubles 	................................. 

24 

4,347 + 	2.1 4,496 + 	3.4 8,843 + 	2.7 

Magasins d'appareils ménagers ......................... 

Bijouteries ......................................... 25 

x x x x 13,542 + 	16.6 

Librairies et papeteries 	............................... 

Fleuristes 	........................................... 

26 

. 

7,246 + 26.8 10,133 + 	7.3 17,379 + 	14.7 

Magasins d'articles de sport et d'accessoires ............ 

27 

:-1,550 + 	:10.3 60,341 + 	9.7 124,891 + 	19.5 

Magasins d'accessoires personnels ..................... 

28 

481,050 + 	19.8 461,552 + 	0.3 942,601 + 	9.4 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Store'.. bN kind of Busine'.s 

Manitoba 

May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$

1000 $'000 $'Ooo 11 

1 42,738 + 22.6 11,329 + 	6.4 54,067 + 18.8 

2 

Combination stores (groceries and meat) .............. 

6,551 + 21.9 10,045 + 14.4 16,597 + 17.3 

3 x x x x 3,168 + 	7.7 

4 40,499 + 	7.7 - -. 40.499 + 	7.7 

5 

Grocery confectionery and sundries stores ............. 

Department stores 	.................................. 

5,110 + 	5.4 166 + 	19.4 5,276 + 	5.8 

6 

All other food stores ................................ 

x x x x 14,555 + 31.8 

7 

General merchandise stores .......................... 

2,603 + 31.7 209 - 	2.5 2,812 + 28.4 

8 - - 55,951 - 14.4 55,951 - 	14.I 

9 - - X X X S 

10 

Variety 	stores 	...................................... 

3,253 + 	17.3 9,528 + 20.1 12,781 + 	19.4 

11 Garages ............................................ - 1,183* ... 1.183k 

12 

Used car dealers .................................... 

x x x x 5,823 + 	5.2 

13 

Service 	stations ..................................... 

950 + 20.5 997 - 15.3 1,947 - 	0.9 

14 2,876 + 32.4 1,160 + 24.4 4,036 + 30.0 

15 

Automotive parts and accessories stores ...............

Men's clothing stores ................................

Women's clothing stores ............................. 

2,078 + 	17.9 1,452 + 	5.3 3,530 + 	12.4 

16 x X X X X X 

17 

Specialty shoe stores ................................ 

x x x x 1,883 + 20,0 

18 

General stores ...................................... 

Family clothing stores ............................... 

- - 2,393 - 14.2 2,393 - 14.2 

19 

Motor vehicle dealers 	............................... 

- - 1,979 + 30.2 1,979 + 30.2 

20 

Hardware stores .................................... 

x x x x 533* 

21 

Household furniture stores ...........................

Household appliance stores ..........................

Furniture, TV., radio and appliance stores x x x x 2,082 + 26.8 

22 Pharmacies, patent medicine and cosmetics stores .... 1.4 14 + 24.8 7,839 + 23.8 9,253 + 24.0 

23 

Family shoe stores .................................. 

Book 	and 	stationery stores .......................... 592 + 	17.4 352 + 	10.4 944 + 	14.7 

24 - 

. 

- 1,302 - 	7.1 1,302 .- 	7.1 

25 941 - 	1.2 1,676 + 30.5 2,617 + 17.0 

26 

.iewellery 	stores ..................................... 

x x x x 2,756 + l&? 

27 

Florists 	............................................ 

831 + 	4.7 1,209 + 	21.4 2.039 + 	I 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

12,327 + 	19.5 17.150 + 	1.4 29,477 + 	 11 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... l30,278 + 	16.5 149.908 - 	0.8 280,186 + 	6.5 



I STIMATIONS REVISEES 
I \ OIl I 21. ( riin) u. (It dtnI, iii: iir a succursales et magasins indépendants, suhant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 

May - 1980 Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendant.s 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
____ ______________  No 

$'OOO $'OOO $000 

x x x x 36,696 + 25.9 1 

x x x x 10,645 + 	15.6 2 

x x x x 2,448 + 	2.6 3 

36.646 + 	7.6 - - 36,646 + 	7.6 

Epiceries - 	Boucheries ................................ 

4 

x x x x 1.334 + 	3.8 5 

- x x x x 

Tous les autres magasins d'aliments ..................... 

6 

x x x x x x 

Epiceries, confiseries et articles divers 	................... 

Grands 	magas ins 	...................................... 

7 

31,936 - 11.3 31,936 - 11.3 

Magasins generaux 	.................................... 

Razars 	............................................... 

8 

478 - 16.9 478 - 16.9 9 

x x 8,306* ... 

Magasins de marchandises diverses ...................... 

10 

- x x x x 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 4,293 + 	9.1 

Vendeurs d'automobjles d'occasion 	...................... 

12 

x x x x 1,221 + 	11.6 

Stations-service 	...................................... 

Garages 	............................................. 

13 

2,41() + 25.6 781 + 26.0 3,191 + 25.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

x x x x 1,571 + 24.8 15 

x x x x x x 16 

x x x x 1,464 + 	10.7 17 

- - 480 + 	2.5 480 + 	2.5 

Magasins de vètements pour hommes ................... 

Magasins de vétements pour Ia famille .................. 

18 

- - 1,211 + 34.2 1,211 + 34.2 

Magasins de vétements pour dames 	.................... 

Magasins de chaussures spécialisees 	.................... 

19 

x x x x 188 ... 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles 	................................ 

20 

511 .. 637 - 	2.8 1,148 ... 

Quincailleries 	....................................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 6,583 + 26.1 Pharmacies, medicaments brevetés et produits de beauté 22 

x x x x 759 + 20.7 23 

- - 744 - 	8.5 744 - 	8.5 24 

x x x x 2,217 + 	14.6 

Magasins d'appareils ménagers ........................ 

25 

x x x x 1,283 + 15.2 

Librairies et papeteries 	.............................. 

26 

x x x x 1,731 + 	13.3 

Fleuristes 	.......................................... 

Rijouteries.......................................... 

27 

+ 20.0 8,767 - 15.0 18,343 + 	0.2 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

102,7W + 	17.4 73,693 - 	1.0 176,423 + 	8.9 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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REVISED ESTIMATES 

TABLE 22. Retail Trade. Chain and Independent Stores, b .N kind of Business 

Saskatchewan 

May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Insemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$'OOO $'OOO $'OOO 

1 x x x x 52.049 + 	24.1 

2 Grocery confectionery and sundries stores x x x x 9,655 - 	6.6 

3 X x x X 1,819 + 	1.0 

4 21,130 + 	12.7 - - 21,130 + 	12.7 

5 

Combination stores (groceries and meal) .............. 

12,598 + 	5.1 2,245 - 19.0 14,843 + 	0.5 

6 

All other food stores ................................ 

General 	stores 	....................... 	.............. 6,973 + 20.9 12,576 + 	7.3 19,549 + 	11.8 

7 

Department stores 	.................................. 

General 	merchandise stores 	.......................... 

3,010 + 	10.5 717 + 24.9 3,727 + 	13.0 

8 

Variety 	stores 	...................................... 

- 68,463 - 13.1 68,l H 

9 

Motor vehicle dealers ...............................

Used 	car 	dealers ...................................  551* 51 

10 

. 

2,147 + 	14.5 17,004 + 20.2 19,151 + 	19 

11 - - 1,727 + 	5.0 1.727 + 	5.0 

12 x x x x 6,173 + 	5.7 

13 x x x x 1,907 + 	11.4 

14 2,500 + 24.0 2,273 + 	8.8 4,773 + 	16.3 

15 

Service stations .....................................

Garages ............................................ 

1,984 + 	18.7 1,646 - 10.9 3,630 + 	3.1 

16 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

- - 319 - 	3.3 319 - 	3.3 

17 

Women's clothing stores ............................. 

Family clothing stores ............................... 

1,012 + 28.2 743 + 	11.6 1.755 + 20.6 

18 

Specialty shoe stores ................................

Family 	shoe 	stores .................................. 

Hardware 	stores 	.................................. X X x x :1 ,124 - 	0.2 

19 Household furniture stores ........................... - - 3,662 + 	4.2 3,662 + 	4.2 

20 x x x x 1,328 + 29.8 

21 Furniture, TV., radio and appliance stores x x x x 2,908 + 30.8 

22 Pharmacies, patent medicine and cosmetics stores ... x x x x 9,528 + 	11.0 

23 

Household appliance stores .......................... 

Book 	and 	stationery 	stores .......................... x x x X 639* 

24 - 888 + 	7.6 888 + 	7.6 

25 

Florists ............................................ 

x 

. 

x x 1,865 + 	6.2 

26 Sporting goods and accessories stores ................. -- - 4,491 + 15.9 4,491 + 	I 5.9 

27 

Jewellery stores ..................................... 

216 + 	15.4 2,038 - 	4.1 2,254 - 	2. 

28 

Personal accessories stores ...........................

All 	other 	stores .................................... 12,198 + 	16.0 19,783 - 	6.6 31,981 + 	1 

29 All 	stores 	......................................... 106,296 

. 

+ 	19.3 187.684 - 	3.0 293,890 + 	3.9 



I 
- 45 - 

I '. FIMATIONS REVISEES 

I '.111 I 0 .. 	iuIr,1 d. dViiiii, in;igasios a succursales et magasins indépendants, suisant le genre de commerce 

Alberta 

May - 1980 - Mai 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins independants Ensemble des magasins 

Sales 
- 

Ventes 

Change 
1980/1979 
\arial ion 

___ 

Sales 
- 

Ventes 

Change 
1980/1979 
\ariation 

Sales 
- 

Ventes 

Change 
1980/1979 
Variation 

______________  

Kind of business 

Genre de commerce 

No 
$'OOO $000 .$'OOO 

x x x 126,607 + 31.9 Epiceries 	- 	Boucheries 	.............................. 

x x x x 27,491 + 24.4 2 

x x x x 5,254 + 	5.1 3 

108,321 + 	16.7 108,321 + 	16.7 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

4 

13,503 + 	10.0 6,186 - 	7.2 19,689 + 	3.9 5 

x x x x 33,487 + 32.6 6 

4,079 + 	15.1 1,541 + 	5.3 5,620 + 12.3 

Grands 	magasins 	...................................... 

7 

99,313 + 	4.4 199,313 + 	4.4 

Magasins de marchandises diverses ......................

Magasins generaux 	................................... 

8 

320* ... 320' ... 

Bazars 	............................................... 

9 

.! ± 33,625 + 	12.4 40,486 + 	11.7 10 

- - 5,901' ... 5,901' ... 

Concessionnaires d'automobjles 	......................... 

11 

2,166 ... 15,018' ... 17,184' ... 

Vendeurs d'automobiles d'occasion 	...................... 

Garages 	............................................. 

12 

2,973 + 	31.7 8,205 + 	21.5 11,178 + 24.0 

Stations-service 	...................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

8.948 ... 4,076 + 	2.0 13,024' + 25.0 14 

5,767 + 23.9 4,199 + 25.1 9,967 + 24.4 

Magasins de vétements pour hommes ................... 

15 

x x x x 221* ... 16 

x x x x 5,375' ... 

Magasins de vétements pour dames 	.................... 

17 

x x x x 8,505 + 	15.2 

Magasins de vétements pour Ia famille .................. 

18 

x x x x 10,009 + 18.9 

Magasins de chaussures spécialisées 	.................... 

Magasins de chaussures pour Ia famille ................. 

19 

x x x x 2,712 + 	17.5 20 

x x x 3,434' ... 

Quincailleries 	........................................ 

Magasins d'appareils ménagers .........................

Magasins de meubles, télévigeurs, radios et accessoires 21 

5,249 + 	16.7 16,988 + 	10.3 22.237 + 	11.7 Pharmacies, médicaments brevetés et produits de beauté 22 

1,466 + 26.3 824 -- 	7.6 2,290 + 	11.6 23 

377 - 	8.2 4,298 + 32.6 4,675 + 28.0 

Magasins de meubles 	................................. 

24 

4,146 + 23.8 2,561 + 26.0 6,706 + 24.6 

Fleuristes 	.......................................... 

25 

x x x x 13,031 + 32.3 

Librairies 	et papeteries 	............................... 

Bijouteries ........................................... 

26 

.141 + 27.8 4,666 + 33.5 7,807 + 31.2 27 

'.889 ... 54,080' ... 104,968* ... 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

349.489 + 25.8 466,323 + 	14.9 815,812 + 	19.3 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED EST1MATI' 

TABLE 23. Retail Trade, Chain and Independent Stores, bi Kind of Business 

British Columbia - Colombie-Britannique 
May - 1980 -- Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Sales 
- 

Change 
1980/1979 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$'O(() $'OOO $'OOO 

I x x x x 164,534 + 22.2 

2 Grocery confectionery and sundries stores x x x x 24872 - 	7.4 

3 x x X X 16,026 - 	3.0 

4 128,735 x - - 128,735 X 

5 16,664 + 	8.3 2,267 + 20.5 18,931 + 	9.6 

6 General 	stores 	................ 	..................... x x 11,163 + 	10.9 

7 

Combination stores (groceries and meat) .............. 

5,298 + 10.5 1,401 + 	12.7 6,700 + 	10.9 

8 

All other food stores ................................ 

x x X x 178,317 + 	.) 

9 

Department stores 	.................................. 

General 	merchandise stores .......................... 

- - 4,051 X 4,051 

10 

Variety 	stores 	...................................... 

8,033 + 	16.6 39,832 - 	5.1 47,865 - 	2.0 

11 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

9,469 + 	14.4 9,469 + 	14.4 

12 

Service stations ..................................... 

Garages ............................................ 

1,735 - 	6.8 10,268 + 33.8 12,003 + 25.8 

13 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 3,953 

. 

+ 	14.1 3,156 + 	5.4 7,110 + 	10.1 

14 7,504  + 23,2 7,961 + 	19.5 15,465 + 21.3 

15 6,060 + 24.1 3,411 + 	13.8 9,472 + 20.2 

16 x x x x 1,153 + 	18.6 

17 

Women's clothing stores ............................. 

x x x 5,585 + 22.4 

18 X x x 8,005 + 31.8 

19 x x x X 5,627 - 	1.3 

20 

Family clothing stores ...............................

Specialty shoe stores ................................ 

x x x X 3,850* 

21 

Family shoe stores ..................................

Hardware stores ....................................

Household furniture stores ...........................

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores x x x x 8,577 + 	18.6 

22 Pharmacies, patent medicine and cosmetics stores ... 12,810 + 35.3 21,648 + 	7.3 34,458 + 	16.3 

23 1438 + 	28.1 2,247 + 17.8 3,685 + 21.6 

24 - - 3,666 + 	5.6 3,666 + 	5.6 

25 4,373 + 	19.2 4,587 + 	2.7 8,960 + 	10.2 

26 

Book and stationery stores........................... 

x x x x 17,480 + 	15.9 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. 

:1,234 + 	21.1 11,844 - 10.7 15,078 - 	I 

28 

Personal accessories stores ........................... 

49,451 + 	15.6 57,095 + 	15.7 106,546 + 	I 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 369,050 + 	13.6 508,331 + 	13.4 877,380 + 	13.5 
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I TIMATIONS REVISEES 

I \Ill l ti 2. ( 0111I1)'rce tie detaiL iiiai.aiii',  a succursales et magasins indépendants, suiant le genre de commerce 

Metropolitan Vancower - Zone métropolitaine de Vancouver 

May - 1980 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des niagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$OOt)  

79,175 + 30.7 I 

x x x x 14,077 + 	1.1 2 

9.041 + 	6.0 3 

80,651 + 	22.5 - - 80,651 + 22.5 4 

6,044 + 	31.3 466 + 	26.1 6,509 + 31.0 

Epiceries - 	Boucheries ................................. 

Magasins de marchandises diverses ................... i 

- - 569 + 	8.6 569 + 	8.6 

Epiceries, contiseries et articles divers 	................... 

Tous les autres magasins d'alirnents ..................... 

6 

963 + 	10.6 87 - 	2.5 1,050 + 	9.4 

Grands 	magasins 	...................................... 

7 

94,186 + 	13.0 94,186 + 	13.0 

Magasins généraux 	.................................... 

... 

8 

1,307 + 	8.5 1,307 + 	8.5 

Concessionnaires d'automobiles 	......................... 

9 

+ 	I2. 23,142 - 10.8 27,969 - 	7.4 

Bazars 	............................................... 

10 

- - 4,319 - 	5.4 4,319 - 	5.4 11 

x x x x 4,086* ... 

Vendeurs d'automobiles d'occasion 	...................... 

Garages 	............................................. 

12 

2,667 + 23.4 1,615 + 	7.9 4,281 + 	17.1 

Stations-service 	...................................... 

13 

3,926 + 20.4 3,747 + 	4.1 7,673 + 	11.8 

Maga.sins de pièces et d'accessoires d'aut,omobiles ........ 

Magasins de vétements pour hommes ................... 

14 

2,474 ± 	17.9 1,453 + 22.8 3,927 + 	19.7 15 

x x x x 472 + 	7.2 16 

x x x x 2,435 + 26.7 

Magasins de vétements pour dames 	.................... 

17 

- 2,018 + 	31.1 2,018 + 	31.1 18 

x x x x 3,357 + 20.8 

Magasins de chaussures specialisees 	.................... 

19 

x x x x 85* ... 

Magasins de vétements pour Ia famille .................. 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 5,079 + 28.0 

Quincailleries 	........................................ 

Magasins de meubles, téleviseurs, radios et accessoires. 21 

9,227 + 21.6 8,027 + 	6.8 17,254 + 	14.2 

Magasins de meubles 	................................. 

Pharmacies, medicaments brevetés et produits de beaute 22 

978 + 	6.8 881k ... 1,859* + 33.0 

Magasins d'appareils menagers ........................ 

23 

- - 1,461 + 23.3 1,461 + 23.3 24 

2,911 + 32.0 2,596 - 	0.5 5,507 + 	14.3 

Fleurist.es 	.......................................... 

Bijouteries.......................................... 25 

x x x x 10,425 + 	14.4 

Ljbrairjes et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ 26 

2.718 + 	18.1 8,214 - 17.1 10,933 - 10.4 27 

x x x x 44.811 + 	18.3 

Magasins d'accessoires personnels ..................... 

28 

200,888 + 	19.2 244,397 + 	13.3 445,286 + 	15.9 

Tou.s les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED F.STIMATES 

TABLE 24. Retail Trade. Chain and Independent Stores., h', Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

May - 1980 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1980/1979 - 1980/1979 - 1980/1979 

Vent.es Variation Ventes Variation Ventes Variation 
No.  

$ ,000 	'7 $'OOO 	'7 $'OOO 

I x 	x x 	x 3,060* 

2 Grocery confectionery and sundries stores - 	- 445 	+ 	8.8 445 	+ 	8.8 

3 - 	- 119 	+ 22.2 119 	+ 22.2 

4 2,392 - 	- 2,392 	5 

5 x 	x x 	x 791 	- 	7.6 

6 x 	x x 	x 4,794 	+ 	9.9 

7 x 	x x 	x x 	x 

8 - 	- 3.210 	+ 	2.0 3,210 	+ 	2) 

9 - 	- X 	 X X 

10 - 	- 574 	+ 	11.4 574 	+ 	11 

11 - 	- x 	x x 	x 

12 - 	- X 	 X X 	 X 

13 

Garages 	............................................ 

- 73* 	... 

14 

Automotive parts and accessories stores ............... 

- 97 	+ 	28.1 97 	+ 	28.1 

15 

Combination stores (groceries and meat) .............. 

- 105 	.. 105 

16 

All other food stores ................................ 

- S 	 x x 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

- 	- x 	x x 	S 

18 

General stores ...................................... 

Variety stores 	...................................... 

-- 351 	- 18.8 351 	-. 	18.8 

19 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

Family shoe stores .................................. 

- X 	 X S 	 X 

20 

Service stations ..................................... 

- 	- X 	 X X 	 X 

21 

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores - 	- x 	X S 	 S 

22 

Women's clothing stores ............................. 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores . . . - 	- 391 	+ 	17.7 391 	+ 	17.7 

23 

Specialty shoe stores ................................ 

Book 	and 	stationery 	stores .......................... - S 	 X X 	 S 

24 

Hardware stores .................................... 

Household furniture stores ........................... 

- x 	x x 	x 

25 

Household appliance stores .......................... 

161 	- 	6.3 161 	- 	6.3 

26 Sporting goods and accessories stores ................ - 	- 466 	... 466k 

27 

Florists ............................................ 

.iewellery stores ..................................... 

x 	x x 	x 180 	+ 	i 	I 

28 

Personal accessories stores ........................... 

x 

. 

. 

x 	X 2,070 	+ 

29 

All 	other 	stores ............. ........................ 

All 	stores 	......................................... ,II4 	+ 	6.4 11,467 	+ 	24.5 19,581 	+ 	16.3 
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I I1MATIONS REVISES 

I \l1I I \I 24. ( uuiiIrc 	k tklail, iuia a.iii a succursales et magasins indépendants, suhant le genre de commerce 

Canada 
May - 1980 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendant.s 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1980/1979 - 1980/1979 - 1980/1979 

Ventes Variation Ventes Variation Ventes Variation 
No 

$t00 $000 $ 000 

1.024,318 + 	17.9 454,301 + 23.9 1,478,619 + 	19.7 1 

75,635 + 	35 .9 267,206 + 	5. 5 342,841 + 	11.0 2 

12,379 ... 109,85() + 	6.3 122,229* + 	9.4 3 

765486 + 	11.6 - - 765.486 + 	11.6 

Epiceries - Boucheries ................................ 

Tous les autres magasins d'aliments .................... 

4 

121,853 + 	4.2 36,274 + 	6.7 158,126 + 	4.8 

Epiceries, confiseries et articles divers 	.................. 

Grands 	magasins 	..................................... 

S 

44,706 + 22.0 94,289 + 	13.0 138,995 + 15.7 6 

63.815 + 	7.3 18,826 - 	0.4 82,641 + 	5.4 7 

i.. ,  1.399,646 - 	9.9 1,418,913 - 	9.9 

Magasins de marchandises diverses ...................... 

8 

39,567 + 20.3 39,567 + 20.3 

Magasins generaux 	.................................... 

9 

t 	1.' 194,002 + 	11.5 483,720 + 13.3 

Bazars 	............................................... 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion 	..................... 

10 

- 90,788 + 	0.9 90,788 + 	0.9 ii 

14,864 ... 168,772 + 	16.8 183,636 + 	12.2 12 

25,903 + 	8.1 53,389 + 	4.2 79,292 + 	5.5 

Stations-service 	...................................... 

13 

73,274 + 25.6 67,204 + 	14.4 140,478 + 20.0 

Garages 	............................................. 

14 

49,208 + 	13.3 47,629 + 	4.9 96,837 + 	9.0 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames 	.................... 

15 

4,123 + 	11.8 5,530 + 25.9 9,654 + 19.4 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour Ia famille .................. 

16 

49,308 + 21.7 22,176 + 	14.7 71,484 + 	19.5 

Magasins de chaussures spécialisées 	.................... 

17 

x x x x 85,354 + 	11.9 18 

14,987 + 	10.8 81,159 + 	4.7 96,147 + 	5.6 19 

x x x x 22,232 + 	9.4 

Magasins de chaussures pour Ia famille ................. 

Magasins d'appareils ménagers ....................... 20 

11,472 + 25.4 35,411 + 	4.5 46,883 + 	9.0 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

49,877 + 	16.8 170,934 + 	11.3 220,810 + 12.5 

Magasins de meubles 	................................. 

Pharmacies, medicaments brevetes et produits de beaute 22 

14,630 + 28.5 15,672 + 	4.2 30,302 + 	14.7 

.. 

23 

1,489 + 	2.5 34,997 + 	3.1 36,485 + 	3.1 24 

26,194 + 	7.9 28,861 + 	0.7 55,054 + 	4.0 25 

x x x x 116,087 + 	14.3 

Librairies et papeteries 	.............................. 

26 

:1.627 + 20.0 69,030 + 	5.4 93,657 + 	8.9 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

I 	.370 + 25.0 414,844 + 	9.7 833,214 + 16.9 

Magasins d'accessoires personnels ..................... 

28 

3,018,923 + 	16.3 4,320,699 + 	3.4 7,339,532 + 	8.4 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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963 

1,177 

1,155 

1,286 

1,463 

1,296 

1.297 

1.346 

1,117 

1,076 

1,467 

14,566 

905 

1,009 

1.231 
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1.634 

1,895 
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19,232 
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1,814 
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1.9 19 
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1.673 

1,452 

1.486 

1,038 

1,085 

17,659 

316 

3)9 

348 

441 

462 

509 

469 

583 

550 

501 

466 

373 

5,33? 

820 

910 

918 

892 

1,198 

3,523 

1,537 

1,581 

1,295 

1,254 

1.064  

1.922 

14,914 

3,840 

4,472 

5.057 

5,592 

6,559 

7,309 

6,841 

6.902 

6.338 

5,936 

5,373 

7,469 

71,708 

+ 8.0 

+ 31.5 

+ 28.6 

+ 12.7 

+ 16.6 

+ 11.3 

+ 11.6 

+ 12.3 

+ 4.5 

+ 8.2 

+ 3.6 

+ 20.2 

+ 13.1 

904 

1,033 

1,250 

62? 

365 

823 

1,267 

1,378 

1,087 

1,056 

1,016 

1,106  

11,912 

1,361 

1,329 

1.716 

1,693 

2,216 

2,087 

2,109 

2,223 

2,050 

2,198 

2,290 

2,898 

24.170 

876 

965 

1,396 

1,635 

1,612 

1,862 

1,789 

1,989 

1,599 

1,635 

1,126 

1,095 

17.579 

419 

All 

497 

419 

453 

551 

632 

524 

554 

488 

486 

531 

6,025 

857 

872 

947 

953 

1.234 

1,798 

1,584 

1,810 

1,368 

1,371 

1,399 

1,973 

16.166 

4,411 i 

4,670 

5,806 

5,32 7 

5,880 

7,121 

7,381 

7,924 

6,658 

6,768 

6,317 

7,603 

75,852 

+ 

- 4.7 

- 10.4 

- 2.6 

+ 7.9 

+ 14.8 

+ 4.7 

+ 13.7 

+ 17.6 

+ 1.8 

+ 5.8 
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TABLE 25. Supplementary Data, Retail Trade, by Kind of businesS Group,(l) 1978-I 

TABLEAU 25. Donn6es suppl&aentalres our Is conloerce do detail, par groupes do genres do colas::.. 

Yukon 

Hardware, home fur- 

Food 	General merchandise 	Automobile 	Automotive 	nishinga and other 	Total 	Per cent(2) 

grosp 	and apparel group 	dealers 	group 	retail stores group 	all stores 	change 

Groupe 	Croupe de magosina 	Conces- 	Groupe 	Croupe de quinc.ail- 	Total, 	Variation(2) 

d'altmen- 	de marchandises 	sionnairea 	d'automobilea leries de magaains 	ensemble 	proceatuelle 

tattoo 	diversea ci de ma- 	d'automobdles 	de meubles at do 	dee magaains 

gasir's de vBtements 	 tous Iv autres ma- 
gasins de detail 

thousands of dollars - mililers do dollars 

1978: 

January - Janvier ............. 

February - F8vrier ............ 

March - Mars .................. 

April - Avrll ................. 

May - Mat ..................... 

June - Jam 

July - Juillet ................ 

August - AoGt ................. 

September - Septombre ......... 

October Octobre ............. 

November - Novembre ........... 

December - Décembre ........... 

Year - AmoCo .................. 

1979: 

January - Janvler ............. 

February - Fdvrler ............ 

March - Mars .................. 

April - Avril ................. 

Nay - Met ..................... 

June - JuIn ................... 

July - Julilet ................ 

August - Aoflt ................. 

September - Septembre ......... 

October - Octobre ............. 

November - Hove.bre ........... 

December - Decembre ........... 

Year - AImCe .................. 

1980: 

January - Janvier ............. 

February - Thvrier ........... 

March - Mars .................. 

April - Avril ................. 

- Mair ................... 

June - Jutn ................. 

July - Juillet ................ 

August - AoGt ................. 

September - Septembre ......... 

October - Ostobre ............. 

November - Novembre ........... 

December - DUceiabre ........... 

Year - Annfe .................. 

For roapositios of kind of bu 
Percentage changes shown are 

889 

930 

1,037 

1,083 

1,330 

1.333 

1,588 

1,371 

1,609 

.961 

2,223 

2,320 

919 

822 

1,254 

2,114 

1,636 

1,878 

469 

382 

441 

461 

625 

714 

932 

1,000 

1,148 

1,237 

1,448 

1,807 

 

4,797 

4,506 

5,489 

6,856 

7,262 

8,052 

+ 8.6 

- 3.5 

- 5.5 

+ 28.7 

+ 23.5 

i 13.1 

itnesa groups 
,ver-the-year 

• see page 58. - Four 
changes. - Foureental 

Ia composition 
en Indiquent 10 

sr groupe de gen 
variations au 

rca do coerce, voir 
ours do l'annCe. 

page 
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26. Supplementary Data, Retail Trade, by Kind of Business Group,(l) 1976-1980 

suppl8mentaireo our is coerce de detail, par groupes do genres de ceiomerce(1), 1978-1980 

Northwest Territories - Territoireg du Nord-Ouest 

Hardware, boise fur- 
Food General merchandise Automobile Automotive nisliings and other Total Per cent(2) 
group and apparel group dealers group retail stores group all stores change 

Groupe Groupe de magasins Conces- Groupe Groape do quincail- Total, Varlation(2) 
dalimon- de marchandiseu sionnaires d'automoblleu lerieu do maganins ensemble procentuelle 
tattoo dlversea et de ma- d'autoaobiles do mesbleu et de den magasins 

gasIss de vOtements tous lea autren ma- 
ganins de dêtoil 

thousands of dollars - mullets de dollars 
1978: 

1,347 3,294 899 169 1,352 7,061 + 21.3 

February - Fm5vrier 	............ 3,799 952 172 1,462 7,723 4 11.0 

January 	- Janvier .............. . 

March 	- Mars 	.................. 1,553 5,091 1,043 209 1,872 9,768 + 28.8 

1. ,338 

1,677 

. . 

4.231 998 185 1,617 8,708 4 16.0 April 	- Auril 	.................. . 

1,880 4.450 1.150 202 1.922 9,604 + 19.0 

June 	- 	Jam... ................. 2,129 5,421 1.637 18° 2,295 11,668 + 36.3 

1,678 6,320 1,453 293 2.159 9 1 903 4 16.6 

1,870 4,926 1.1)70 274 2.304 10,444 + 16.7 

Kay 	- 	Mai 	........................ 

September - Septembre 1,884 

... 

5,975 844 383 1,933 11,019 + 41.7 

July 	- 	Julllet 	................... 

August 	- 	Aolt 	.................... 

i,18l 5.267 956 294 2,058 10,356 + 11.0 

November - Noveobre 	... ........ 1,857 5.098 933 382 1,976 19,246 + 16.1 

October - Octobre 	................ 

Secomber - Sdcesbee 	.............. 1,924 

... 

1.424 763 258 3.082 13451 .4 23.8 

- 	Mines 	................... 20,918 59,296 12.698 3,001 24.032 119,951 - 	22.6 

	

.;ary - Janvier ............. 	 1,594 
	

4,021 
	

822 
	

155 
	

1,673 
	

8,267 
	

4 17.1 

	

ruary - Pearler ........... 	 1,403 
	

4,301 
	

831 
	

104 
	

1,706 
	

8,385 
	

.4 8.6 

	

- Mars .................. 	 1.709 
	

5,534 
	

1.191 
	

95 
	

1,940 
	

10,469 
	

+ 7.2 

	

April - Avril ................. 	 1,481 
	

4,848 
	

1,172 
	

122 
	

1,842 
	

9,465 
	

+ 19.7 

	

May - Ha) ..................... 	 1,700 
	

5,444 
	

1.532 
	

100 
	

2,175 
	

10,953 
	

+ 14.0 

	

June - Join ................... 	 1,972 
	

6,738 
	

1,911 
	

111 
	

2,262 
	

12,994 
	

.4 11.4 

	

July - millet ................ 	 1.695 
	

5,463 
	

1,350 
	

141 
	

2,283 
	

10,932 
	

+ 10.4 

	

August - Aolt ................. 	 2,012 
	

5.715 
	

1,463 
	

100 
	

2,143 I 
	

11,433 
	

4. 95 

	

September - Seytmmmbre ......... 	 1.921 
	

7,012 
	

1,333 
	

89 
	

2,015 
	

12,370 
	

+ 12.3 

	

October - Octobre ............. 	 1,795 
	

6,127 
	

1,338 
	

82 
	

2,086 
	

11,428 
	

+ 10.4 

	

November - Novembre ........... 	 1,768 
	

6.080 
	

1,085 
	

59 
	

2,104 
	

11,096 
	

+ 8.3 

	

December - DCcembre ........... 	 1,911 
	

8,097 
	

865 
	

48 
	

3,092 
	

14,019 
	

4. 4.2 

	

Year - AnnCe .................. 	21,007 
	

69,380 
	

14,693 
	

1.206 
	

25.323 
	

131.809 
	

. 4  9.9 

1980: 

	

January - Jamivier ............. 	 1,750 
	

5,337 
	

1,038 
	

56 
	

1,479 
	

9,660 
	

4 16.9 

	

February - P8vrier ............ 	 1,930 
	

4,920 
	

1,654 
	

48 
	

1,781 
	

10,335 
	

+ 23.3 

	

March - Ham................... 	 1,827 
	

6,468 
	

1,385 
	

51 
	

1.994 
	

11,725 
	

+ 12.0 

	

Apeil - Avril ................. 	 1,816 
	

5,615 
	

1,510 
	

76 
	

2,045 
	

11,062 
	

4 16.9 

	

HaYr - Ha ir ................... 	 2,294 
	

6,080 
	

1,574 
	

78 
	

2,293 
	

12,319 
	

+ 12.5 

	

JuneP - JumP ................. 	 2,320 
	

7,249 
	

1,616 
	

73 
	

2,515 
	

13,773 
	

+ 6,0 

July - Juillet ................ 

August - AoGt ................. 

S.ptember - Septembre ......... 

• ber - Octobre ............. 

16cr - Novembre ........... 

.-vber - Décembre ........... 

near - MinCe .................. 

For composition of kind of business groups, see page 58. - Pour Ia composition par groups Mi genres Ce comoerce, voir in page 58. 
Percentage changes shown are over-the-year changes. - Pourcentagen Indiquent len variations au cours Is l'annCe. 
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TABLE A. Retail Trade, 

Can  

1980 
	

1979 

Jan. 	Feb. 	I Mar. 	I Apr. 	Mayr 	I June 	June 	July 

Janv. 	F6v. 	Mars 	Avr. 	M5i' 	Juin 	Juin 	Jul11. 

No 	
millions of dollars - millions de dollars 

Kind of busincss 

1 Combination stores (groceries and meat) ..........1,284.7 1,261.4 1,313.7 1,282.8 1,333.3 1,319.7 1,210.1 1,236.8 
2 Grocery confectionery and sundries stores ..........302.7 	298.0 	305.5 	311.0 	324.8 	313.7 	300.4 	306.4 
3 All other food stores ..............................111.6 	106.8 	103.2 	116.1 	115.3 	106.6 	111.6 	111.5 
4 Oepartment stores ..................................752.7 	729.5 	731.0 	745.3 	752.0 	778.5 	700.8 	722.1 
S General merchandise stores .........................156.0 	156.5 	150.9 	158.7 	156.3 	150.2 	146.8 	149.8 
6 General stores .....................................131.0 	127.4 	126.6 	126.0 	127.6 	125.8 	117.4 	117.9 

7 	Variety stores ......................................83.5 	79.4 	78.0 	81.2 	78.7 	83.6 	80.3 	81.1 

8 Motor vehicle dealers ............................1,360.7 	1,386.9 	1,266.9 	1,205.6 	1,170.2 	1,179.9 1,287.0 	1,318.9 

9 	Used car dealers ......................................... 	... 	... 	... 	..• 
10 Service stations ................................... 4 53. 4 	451.7 	452.1 	476.4 	478.8 	462.3 	428.8 	437. 

11 	Garages ............................................. 88 . 0 	86.9 	90.4 	90.7 	83.9 	88.1 	87.5 	8. 

12 Automotive parts and accessories stores ............138.2 	139.2 	135.5 	145.6 	144.2 	140.6 	130.5 	131 

13 Men's clothing stores ................................ 77 . 1 	76.5 	77.9 	79.3 	79.7 	82.3 	77.2 	7 

14 Women's clothing stores ............................ 125 . 4 	119.6 	122.1 	125.0 	131.6 	136.8 	117.4 	119.1 

15 	Family clothing stores ..............................9 2 . 2 	90.4 	90.1 	98.5 	95.3 	97.0 	90.0 	8. 

16 	Specialty shoe stores ................................ 8 . 8 	9.2 	8.0 	8.2 	8.6 	8.8 	7.6 	7- 

17 	Family shoe stores ..................................59 . 9 	59.8 	58.1 	62.0 	62.2 	64.4 	55.6 	57.1) 

18 	Hardware stores ..................................... 66 . 5 	67.8 	63.9 	68.2 	68.3 	64.6 	61.8 	63.9 

19 Household furniture stores ......................... 101 . 3 	95.8 	90.4 	87.6 	94.0 	94.6 	91.3 	92.4 

20 Household appliance stores .......................... 23 . 0 	23.1 	22.2 	22.8 	23.8 	23.2 	22.0 	20.8 

21 Furniture, T.V., radio and appliance steres 	47.7 	48.0 	43.6 	43.9 	48.4 	47.5 	46.5 	43.8 

22 Pharmacies patent medicine and cosmetics stores 	214.6 	211.6 	214.5 	212.7 	221.2 	213.5 	197.6 	202.2 

23 Book and stationery stores ...........................30 . 4 	30.0 	33.2 	32.2 	34.4 	36.2 	30.0 	29.7 

24 	Florists ............................................23.9 	24.1 	24.9 	24.3 	24.3 	26.1 	23.2 	23.2 

25 	Jewellery stores ....................................63.8 	63.0 	59.2 	55.3 	58.3 	58.4 	59 	57.2 

26 Sporting goods and accessories stores ................75 . 2 	80.4 	85.0 	85.8 	86.9 	82.6 	87.4 	86.5 

27 Personal accessories stores .........................94.9 	93.5 	90.8 	97,3 	95.3 	95.8 	90.7 	94.0 

28 All other stores ...................................764.7 	750.6 	761.0 	768.2 	812.2 	852.4 	723.3 	732.3 

29 	Total all stores ...............................6,714.3 6,694.6 6,679.3 6,608.3 6,694.8 6,786.6 6,425.5 	6,532.1 

Province 

30 Newfoundland .......................................119.0 	113.3 	124.4 	121.1 	121.2 	120.2 	117.8 	122.3 

31 Prince Edward Island ................................29.7 	29.8 	29.7 	30.0 	30.0 	30.6 	30.7 	30.2 

32 	Nova Scotia ........................................210.5 	209.1 	211.8 	213.2 	215.0 	218.7 	215.6 	211.1 

33 	New Brunswick ......................................173.6 	172.1 	171.9 	173.9 	168.5 	172.7 	163.8 	163.2 

34 	Quebec .......................................... .1,685.1 	1,671.6 	1,653.8 	1,658.6 	1,671.9 	1,692.4 	1,620.1 	1,668.2 

35 	Ontario ......................................... .2,411.9 	2,409.9 	2,347.7 	2,328.7 	2,375.5 	2,379.0 	2,301.8 	2,329.3 

36 	Manitoba ..........................................252.8 	252.8 	260.4 	251.2 	256.3 	257.8 	250.2 	247.3 

37 	Saskatchewan .....................................288.6 	286.7 	279.4 	275.1 	268.5 	274.0 	266.7 	274.4 

38 	Alberta ...........................................724.4 	728.9 	740.2 	737.6 	757.5 	753.2 	664.3 	681.2 

39 	British Columbia .................................814.3 	805.5 	820.9 	800.2 	839.1 	849.2 	775.5 	782.2 

40 Yukon and Northwest Territories ................. .18.7 	17.7 	18.1 	19.2 	18.4 	19.4 	17.2 	17.6 

Each series of Table A including the "total all stores" has been adjusted separately by dividing the unadjusted series hv 
the appropriate combined factor in Table B. Therefore, the sum of either the kinds of business or the provincial tota1 
will not equal the "total all stores". 
Per cent changes - Are calculated on data expressed in thousands of dollars. 
Year-to-date - Cumulative 1980 sales - cumulative 1979 sales. 



121.3 
30.5 

219.1 
166.9 

1,659.3 
2,346.4 

246.4 
271.8 
684.4 
785.4 
17.7 

123.5 
29.3 

208.1 
171.9 

1,640.5 
2,358.8 

244.8 
276.5 
688.5 
791.5 
18.6 

121.2 
29.4 

210.2 
164.5 

1,648.0 
2,345.6 

245.6 
273.8 
718.6 
787.9 
18.1 

120.6 
30.0 

210.3 
167.7 

1,660.2 
2,347.9 

248.9 
277.9 
704.9 
783.8 
17.9 

120.7 
30.1 

210.6 
169.5 

1,669.7 
2,373.5 

250.2 
264.1 
718.6 
800.5 
18.3 

- 0.8 
+ 1.8 
+ 1.7 
+ 2.5 
+ 1.2 
+ 0.1 
+ 0.6 
+ 2.0 
- 0.6 
+ 1.2 
+ 5.7 

+ 2.1 
- 0.5 
+ 1.5 
+ 5.4 
+ 4.5 
+ 3.4 
+ 3.0 
+ 2.7 
+ 13.4 
+ 9.5 
+ 12.5 

+ 2.4 
- 0.5 
+ 2.0 
+ 6.9 
+ 3.7 
+ 6.4 
+ 5.2 
+ 8.0 
+ 15.7 
+ 10.8 
+ 13.7 
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'lAiCEAP A. cprnr, de detail, dësaisonnalisB(l) 

Canada 

Per cent change(2) 
1979 

Variation procentuelle(2) 

June June Year- 
juin juin to- 

Aug. Dec. 1980 1980 date(3) 
- Sept. Oct. Nov. - - - - 

Aot Dec. May June Lannée 
mai juin 8 
1980 1979 date(3) 

millions of dollars - millions de dollars 

1,239.6 1,254.6 1,249.8 1,266.4 1,277.7 

	

300.9 
	

299.9 
	

302.4 
	

294.1 
	

294.8 

	

110.6 
	

108.2 
	

105.7 
	

107.2 
	

110.6 

	

729.7 
	

714.1 
	

731.9 
	

727.9 
	

756.0 

	

151.4 
	

150.7 
	

152.5 
	

151.7 
	

157.3 

	

116.5 
	

118.7 
	

118.7 
	

119.0 
	

124.3 

	

80.9 
	

81.3 
	

79.6 
	

81.8 
	

83.6 
1,316.1 1,342.6 1,312.8 1,314.8 1,315.2 

	

440.7 
	

443.4 
	

448.6 
	

441.2 
	

440.9 

	

90.1 
	

93.1 
	

92.9 
	

88.0 
	

84.0 

	

133.2 
	

130.7 
	

138.0 
	

124.9 
	

138.6 

	

84.0 
	

79.6 
	

78.7 
	

77.4 
	

79.4 

	

120.7 
	

117.7 
	

118.0 
	

119.5 
	

123.0 

	

92.0 
	

91.8 
	

94.3 
	

90.5 
	

97.7 

	

7.7 
	

7.1 
	

7.8 
	

8.8 
	

9.3 

	

60.6 
	

57.3 
	

58.8 
	

51.5 
	

60.5 

	

63.6 
	

64.1 
	

65.7 
	

65.3 
	

66.5 

	

95.0 
	

92.5 
	

94.4 
	

91.6 
	

90.3 

	

22.6 
	

22.6 
	

20.9 
	

22.9 
	

23.2 

	

45.3 
	

46.9 
	

47.2 
	

47.4 
	

46.1 

	

201.8 
	

201.8 
	

206.0 
	

205.7 
	

210.7  

29.7 29.9 29.5 30.3 34.0 
23.9 23.3 23.0 23.8 24.5 
58.6 58.9 60.2 59.9 59.1 
83.6 76.4 78.7 73.3 72.3 
91.1 88.0 88.1 89.0 92.0 

728.2 721.8 727.1 767.1 732.3 

- 1.0 
	

+ 9.1 
	

+ 9.7 
- 3.4 
	

+ 4.4 
	

+ 4.5 
- 7.5 	- 4.5 

	
+ 2.5 

+ 3.5 
	

+ 11.1 
	

+ 10.0 
- 3.9 
	

+ 2.3 
	

+ 3.8 
- 1.4 
	

+ 7.1 
	

+ 9.6 
+ 6.3 
	

+ 4.1 
	

+ 3.0 
+ 0.8 
	

- 8.3 
	

+ 1.1 

- 3.4 
	

+ 7.8 
	

+ 9.7 
+ 5.0 
	

+ 0.7 
	

+ 2.4 
- 2.5 
	

+ 7.7 
	

+ 8.0 
+ 3.3 
	

+ 6.5 
	

+ 5.5 
+ 4.0 
	

+ 16.5 
	

+ 12.1 
+ 1.8 
	

+ 7.7 
	

+ 8.6 
+ 2.0 
	

+ 15.1 
	

+ 9.0 
+ 3.4 
	

+ 15.7 
	

+ 14.2 
- 5.4 
	

+ 4.5 
	

+ 9.4 
+ 0.7 
	

+ 3.6 	- 2.4 
- 2.3 
	

+ 5.5 
	

+ 3.7 
- 2.0 
	

+ 2.1 	- 15.7 

- 3.5 I + 8.0 	+ 10.7 

+ 5.2 + 20.7 + 	11.3 
+ 7.2 + 	12.3 + 	6.3 
+ 0.3 + 	4.6 + 	10.1 
- 4.9 - 	5.4 + 	6.0 
+ 0.6 + 	5.6 + 10.9 
+ 5.0 + 17.8 + 	11.2 

	

piceries - Boucheries .......................... 
	1 

	

Epiceries, confiseries et articles divers ....... 
	 2 

	

Tous lea autres magasins d'aliments ............. 
	 3 

	

Grands magasins ................................. 
	4 

	

Magasins de marchandises diverses ............... 
	S 

	

Magasins généraux ............................... 
	6 

	

B,azars .......................................... 
	7 

	

Concessionnaires d'automohiles .................. 
	8 

	

Vendeurs d'automobjles doccasion ............... 
	9 

	

Stations-service ................................ 
	10 

	

Garages ......................................... 
	11 

Magasins de pièces et d'accessoires d'automohiles 12 
Magasins de vètements pour hommes ............... 13 
Magasins de vetements pour dames ................ 14 
Magasins de vétements pour la famiile ........... 15 
Magasins de chaussures spécialisées ............. 16 
Magasins de chaussures pour Ia famille .......... 17 

	

Quincailleries .................................. 
	18 

	

Magasins de meubles ............................. 
	19 

	

Magasins d'apparells ménagers ................... 
	20 

Magasins de meubles, téléviseurs, radios et 
	

21 
accessoires. 

Pharmacies, médicaments brevetés et produits de 
	

22 
beautC. 

	

Librairies et papeteries ........................ 
	23 

	

Fleuristes ...................................... 
	24 

	

Bijouteries ..................................... 
	25 

Magasins d'articles de sport et accessoires ..... 26 

	

Magasins d'accessoires personnels ............... 
	27 

	

Tous les autres magasins ........................ 
	28 

6,547.51 6,568.2 16,568.4 16,548.4 16,639.4 
	

+ 1.4 I + 5.6 1 + 7.1 
	

Total, ensemble des magasins 	29 

Province 

Terre-Neuve ..................................... 	30 
lle-du-Prince-Edouard ........................... 

	31 
Nouve11e-cosse ................................. 

	32 
Nouveau-Brunswick ............................... 

	33 
Qu8bec .......................................... 

	34 
Ontario ......................................... 

	35 
Manitoba ........................................ 

	36 
Saskatchewan .................................... 

	37 
Alberta ......................................... 

	38 
Colombie-Britannique ............................ 

	39 
Yukon et Territoires du Nord-Ouest .............. 

	 40 

Chacune des series du tableau A incluant "l'ensemble des magasins' a été ajustée individuellement en divisant Ia série 
brute par is facteur combine approprié du tableau B. En consequence, la somme des données relatives aux divers genres de 
commerce ou is somme des données provinciales ne correspond pas au total de l'ensembie des magasins". 
Variations procentuelles - Sont calculées sur des données exprimées en millions de dollars. 
L'année a date - Ventes cuinulatives 1980 	ventes cumulatives 1979. 
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980 

1 10) Mar. Apr. Nny June July Aug. 

NDC Mars Avr. Hat Juin Juill. Aot 
No.  

Kind of 	busui 

I Combination stores (groceries and meaL) 2 96.87 97.34 110.90 99.11 99.31 100.71 

2 Grocery, confectionery and sundries stores 2 92.92 95.89 105.54 106.81 109.87 107.94 

3 3 97.19 95.61 106.02 104.20 100.31 100.48 

4 2 84.27 91.89 101.80 90.23 89.16 95.41 

5 5 88.56 91.77 101.20 88.05 84.65 103.20 

6 3 87.41 92.17 108.94 107.73 110.50 111.39 

7 4 84.02 90.53 105.06 96.49 93.99 100.55 

8 4 102.93 117.53 121.25 118.94 104.46 96.08 

9 5 109.46 112.43 120.31 111.54 110.35 109.02 

11) 3 93,08 94.54 101.02 103.74 107.42 108.37 

Il 3 95.24 101.36 108.20 102.40 108.48 101.13 

12 Automotive parts and accessories stores 4 74.15 103.59 127.33 117.33 115.67 96.48 

13 4 80.25 87.90 99.54 100.44 90.42 85.72 

14 3 84.77 96.24 106.78 94.12 92.17 95.82 

15 3 83.61 91.62 101.60 97.82 88.41 100.11 

16 4 82.12 96.81 111.79 89.69 93.36 101.J 

17 

All other food stores 	.............................. 

4 80.16 101.26 114.87 93.99 84.33 92. 

18 

Department 	stores 	.................................. 
General merchandise stores 	......................... 

3 74.71 90.51 124.94 118.43 114.45 106..1 

19 

General 	stores 	..................................... 
Variety 	stores 	..................................... 

4 93.16 95.64 102.29 102.72 104.13 110. 

20 

Motor 	vehicle dealers 	.............................. 

4 91.45 91.02 93.59 94.82 96.03 104.13 

21 

Service 	stations 	................................... 
Garages 	............................................ 

Furniture, T.V., radio and appliance stores(1) 4 89.23 94.13 96.82 104.55 106.16 109.71 

22 

Hen's clothing 	stores 	.............................. 
Women's clothing stores 	............................ 
Family clothing 	stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 2 97.71 93.92 99.82 99.98 96.05 98.29 

23 

Specialty 	shoe 	stores 	.............................. 
Family 	shoe 	stores 	................................. 

3 89.23 87.07 88.05 85.65 83.44 98.40 

24 

Hardware 	stores 	.................................... 
Household 	furniture stores 	......................... 

4 87.22 112.82 150.03 99.22 83.28 84.27 

25 

Household appliance stores 	......................... 

3 68.28 79.74 94.49 90.96 86.22 87.91 

26 3 76.39 102.23 133.65 123.97 112.80 96.60 

27 

Florists 	........................................... 

3 88.55 87.95 98.32 100.82 107.63 111.11 

28 

Jewellery 	stores 	................................... 
SportIng goods and accessories stores .............. 
Personal accessories stores 	........................ 

2 88.43 92.71 102.59 100.54 102.58 104.89 

29 

All other 	stores 	................................... 

Total 	all 	stores 	................................. 2 91.79 99.34 109.63 102.90 100.85 100.33 

I.'nn'c' 	car 	dealers 	................................... 

Prov i flee 

30 3 90.59 99.65 109.85 101.03 102.26 104.31 

31 

Book and stationery stores 	......................... 

3 84.95 93.68 109.73 106.85 116.65 114.39 

32 2  91.43 97.99 108.20 102.37 103.26 102.87 

33 3  90.96 99.45 111.40 105.10 104.77 102.13 

34 

New Brunswick 	...................................... 

3  93.13 102.40 112.55 102.48 100.50 98.75 

35 

Newfoundland 	....................................... 

3 91.04 98.34 108.80 103.90 100.50 98.64 

36 

Prince Edward 	Island 	............................... 

Nova 	Scotia 	........................................ 

3 90.92 100.82 109.34 103.07 100,69 101.58 

37 

Quebec 	............................................. 

3  91.39 100.28 109.45 104.75 103.25 102.80 

Ontario 	............................................ 

Saskatchewan 	....................................... 

2 92.98 98.16 107.70 103.56 99.08 102.71 
38 

Manitoba 	........................................... 

39 

Alberta 	............................................ 

2 93.54 96.79 104.56 101.63 100.03 103.77 
British Columbia 	................................... 

93.23 106.68 112.47 106.39 109.46 
50 Yukon and Northwest Territories .................... 

(1) Trading day adjustment not applied. 



94.87 
98.88 
97.36 

101.77 
102.78 
103.20 
98.34 
90.23 

102.69 
101.53 
99.15 
95.01 
95.48 

108.01 
06. 30 

16 
.75 
06 
32 

.16 
12 

97.30 
109.97 
85.83 
84.43 
86.72 
98.03 
96.22 

96.49 

104.6 
102.4 
99.0 

103.6 
120.6: 
104.8 
96.9' 

110.9 
105.21 
106.91 
106. ii 
109.5: 
102.21 
110.0: 
105.01 
116.61 
116.51 
103.4: 
104.81 
113.7! 
105.0 1  

99.7 
97.01 
90.11 
85.6! 
82.21 
92.7 

101.2( 

105.61 

97.02 
97.53 

101.07 
122.67 
135.33 
99.26 

111.12 
90.92 
90.15 

102.79 
100.22 
114.42 
114.89 
108.74 
114.09 
117.25 
131.44 
102.42 
107.41 
106.42 
108.39 

97.11 
106.01 
84.62 

107.79 
86.48 
99.07 

104.40 

102.66 

105.98 
104.31 
115.04 
173.98 
128.93 
115.02 
184.22 
80.23 
70.01 

100.87 
96.40 

117.20 
182.02 
149.04 
167.03 
113.64 
134.64 
129. 10 
106.30 
125.49 
117.57 

129.74 
177.48 
149.82 
277.70 
132.28 
153.97 
148.64 

122.06 

98.66 

98.33 

97.34 

97.35 

96.48 

95.91 

98.63 

99.05 

('3 

02 

• 99 

105.18 

106.49 

103.69 

104.80 

106.49 

105.63 

104.79 

105.70 

104.59 

103.22 

103.33 

103.42 

99.24 

102.78 

103.20 

101.40 

102.56 

105.23 

103.05 

104.49 

103.84 

96.27 

124.21 

113.56 

124.29 

121.07 

118.47 

125. 15 

122.03 

118.17 

121.02 

124.53 

117.54 
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rs combines do correction des variations saisonnières 
era comrnerciaux 

anada 

1980 	 1981 

	

Jan. 	Feb. 
Sept. 	Oct. 	Nov. 	Dc. 	- 	- 

	

Janv. 	Fey. 
N 0  

Genre de conerce 

102.06 	91.50 1 
90.95 	86.10 2 
94.71 	88.25 3 
76.79 	67.88 4 
73.73 	78.57 

9piceries 	- 	Boucherles 	................................... 

S 
82.25 	76.85 

piceries, 	confiseries 	Ct 	articles 	divers 	................ 

6 
70.10 	68.61 

bus 	les 	autres 	magasins 	d'altments 	...................... 
Grands 	magasins 	......................................... 

7 
77.55 	86.34 

Magasins 	de 	marchanclises 	diverses 	........................ 

8 
75.55 	83.47 

!lagasins 	gCnCraux 	....................................... 

9 
91.35 	88.24 

Bazars 	................................................... 
Concessionnaires 	dautomobiles 	.......................... 

10 
91.66 	88.34 

Vendeurs 	dautomobiles 	d'occasion 	....................... 
StatIons-service 	........................................ 

69.35 	60.36 
Garage. 	................................................11 
Magasins de pièces et daccessoires d'automobiles 12 

94.49 	66.16 
86.74 	68.09 
78.91 	64.72 

Magasins 	de 	vtements 	pour 	hommes 	......................13 

15 
90.64 	65.24 

Magasins 	de 	vétements 	pour 	dames 	.......................14 

16 
77.78 	58.20 17 
71.82 	63.72 

Magasiris de 	vétements 	pour 	Ia 	famille 	................... 

18 
87.48 	81.02 

Magasins 	de 	chaussures 	spCcialimées 	..................... 

19 
93.99 	82.47 

Magasins de 	chaussures 	pour 	la 	famille 	.................. 

20 
82.83 	76.72 

Qulncajllerjes 	.......................................... 
Magasins 	de 	meubles 	..................................... 

Magasins de meublem 	téléviseurs, radios et acces- 21 
Magasins 	d'appareils 	mCnagers 	.......................... 

soires(1). 
96.91 	92.49 Pharmacies, mCdicaments brevetCs et produits de beauté 22 
89.55 	87.52 23 
76.99 	95.85 24 
69.09 	66.48 25 
90.46 	I 	76.32 26 
83.16 	78.17 

Librairies 	cc 	papeteries 	............................... 
Fleuristes 	.............................................. 

27 
80.65 	75.81 

Bijouteries 	............................................ 
Magasins darticles de sport et daccessoires 	.......... 

28 

86.05 	81.37 

1lagasins 	d'accessoires 	personnels 	...................... 
Tous 	les 	autres 	magasins 	............................... 

Total, 	ensemble 	des 	magasins 	......................... 29 

Province 

81.42 	79.54 30 

81.33 	73.58 

Terre-Neuve 	........................................... 

31 

84.73 	79.98 

11e-du-Frince-douaid 	................................... 

Fc 32 

81.26 	78.46 

Nouve31e-osse 	......................................... 

33 

85.43 	81.45 

Nouveau-Branswfck 	....................................... 

34 

86.27 	82.14 35 

84.69 	77.83 

Québec 	.................................................. 

Ontario 	................................................. 

82.92 	77.37 

Manitoba 	...............................................36 

87.41 	81.21 

86.45 	83.72 

Saskatchewan 	...........................................37 

Alberta 	................................................38 

39 

78.88 j 
	79.94 

Colombie-Britannique 	.................................... 

Yukon 	et 	Territoires 	du 	Nord-Ouest 	..................... 40 

1) Lajustement pour los jours commerciaux ne sapplique pam. 
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(êpiceries avec 20 2 ou plus de viande 
fraiche). 

2.1eries, confiseries et articles divers. 
Epiceries, confiseries et magasins d'articles 
divers; jpiccries (avec 20 7 ou moms cit vcinde 
fratch). 

Tous les autres niagasins d'aliments. 	agasins 

de produits de boulangerie; magasins de ban-
bons, de noix et confiseries; laiteries; inaga-
sins d'oeufs et de volailles; magasins de 
fruits et legumes; boucheries; poissonneries; 
magasins d'aliments fins (delicatessen); autres 
magasins d 'alimentation. 

Grands magasins. Grands magasins y compris les 
filiales situees dans les points de vente des 
grands magasins qul font partie intdgrale de 
l'exploitation. (NOTE: Sont excius les points 
de vente autres que ceux des grands magasins, 
qul sont exploités par les sociêtds proprid-
taires de grands magasins, ainsi que les bu-
reaux de vente par cominande postale et par 
catalogue des grands magasins). 

Magasins de marchandises diverses. Magasins d 
marchandises diverses (moms de tiers du stoci; 
en aliments); et les bureaux de vente par corn-
mande postale et par catalogue des grands mag. 
sins. 

liagasins génCraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars 

Concessionnaires d'automobiles. Vendeurs 
d'automobiles (neuves et d'occasion OU neuves 

seulement). 

Vendeurs d'automobiles d'occasion. Vendeurs 
d'automobiles d'occasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulement). 

Stations-service. Stations-service. 

Garg. Garages. 

Magasins de pieces et d'accessoires d'automo-
biles. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de fournitures pour la 
maison et l'automobile. 

Magasins de vtements pour homines. Magasmns de 
vtements pour homines et garçons; rnagasins 
d'accessoires vestimentaires pour homines et 
garçons; chapelleries pour hommes et garçons; 
tailleurs (atellers de confection sur place d 
vtements sur mesure). 

it 	'i 	L u It:. 	i 	:i 	L i -.  

(groceries with 207 or more fresh meat). 

Grocery, confectionery and sundries 
stores. Groceries, confectionery and 
sundries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; deli-
catessen stores; other food stores. 

Department stores. Department stores in-
cluding concessions located in department 
store outlets which are an integral part 
of the overall operation. (NOTE: This 
kind of business excludes non-department 
store outlets operated by department store 
firms, as well as department store mail-
order and catalogue sales offices). 

General merchandise stores. General mer-
chandise stores (less than one-third 
food); and department store mail order and 
catalogue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks or cars only). 

Service stations. Service stations. 

Garag. Garages. 

Automotive parts and accessories stores. 
Accessories, tire and battery shops; home 
and autosupply stores. 

Nen's clothing stores. Men's and boys' 
clothing stores; men's and boys' furnish-
ings stores; men's and boys' hat stores; 
custom tailors (made to measure shops). 
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T.men's clothing stores. Women's and 
-isses' ready to wear stores; women's and 
isses' lingerie and hosiery stores; ac-
essories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishings stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; electrical supply 
stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Larinacies, patent medicine and cosmetics 
ctores. Drug stores including proprietary 
tores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting coods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Magasins de vtements pour dames. Magasins de 
vtements prts-à-porter pour dames et jeunes 
filles; magasins de lingerie et bonneteries 
pour dames et jeunes flues; magasins d'acces-
soires et autres vtements. 

Magasins de vtements pour la famille. Maga-
sins de vtements et d'accessoires vestimen-
taires pour la fainille. 

Magasins spécialisés de chaussures. Magasins 
de chaussures pour homines et garçons; niagasins 
de chaussures pour dames et jeunes filles; 
magasins de chaussures pour enfants et bébés. 

Magasins de chaussures pour la famille. Maga-
sins de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubles ménagers. Magasins de 
meubles. 

Magasins d'apparells ménagers. Magasins d'ap-
pareils ménagers; magasins de fournitures 
diectriques. 

Magasins de meubles, téldviseurs, radios et 
accessoires. Magasins de meubles, de télévi-
seurs, de radios et d'appareils mémagers. 

Pharmacies, médicaments brevetés et produits de 
beauté. Drogueries, y compris magasins de 
spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes, Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de snort et d'accessolres. 
Magasins d'articles de sport; embarcations, 
moteurs hors-bord et accessoires connexes; 
magasins de bicyclettes et ateliers de répara-
tion; vendeurs de motocyclettes. 

27. Personal accessories stores. Tobacco 	27. Magasins d'accessoires personnels. Magasins et 
stores and stands; news dealers; gift 	kiosques et tabac; marchands de journaux et de 
novelty and souvenir shops; camera and 	périodiques; magasins de cadeaux, de nouveautés 
photographic supply stores; luggage and 	et de souvenirs; magasins d'appareils et de 
leather goods stores; toy and hobby shops. 	fournitures photographiques; magasins de sacs 

de voyage, valises, malles, mallettes et de 
maroquinerie; magasins de jousts et de jeux. 

28. All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair shops; 
car washes; other automotive businesses, 
n.e.c. 

her apparel and accessories stores. 
'illinery stores; furriers and fur stores; 
children's and infants-wear stores; sec- 
ond-hand clothing stores; piece goods 
stores; other apparel and accessories 
stores, n.e.c.; wool shops. 

28. Tous les autres magasins: 

Autres commerces d'automobiles. Ateliers de 
peinture et de débosselage; autres atellers de 
reparation spécialisds; lavage d'automobilcs, 
autres commerces d'autonobiles. 

Autres vtements et accessoires. Magasins dc 
chapeaux; fourreur ou magasin de fourrures; ye-
tements pour enfants St bCbés; magasins de ye-
tements usages, marchandises B la piBce; autres 
magasins de vetements; lame. 
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28. All other stores concluded: 
	28. Tous les autres magasins fin: 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, 
radio and hi-fi stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior decora-
tion stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical appliance 
repair shops. Television and radio repair 
shops; household appliance repair shops. 

Jewellery repair shops. Jewellery repair 
shops. 

Liquor, beer and wine stores. Government 
liquor stores; brewers' retail stores; 
wine stores. 

Miscellaneous stores. Music stores; opti-
cians; health appliance stores; monument 
and tombstone dealers; pet shops; reli-
gious goods dealers; artists' supply 
stores; art galeries; coin and stamp deal-
ers; mobile home dealers; pawn shops; ice 
dealers; all other stores, n.e.c. 

Groupings of Kinds of Business Used in Tables 
25 and 26 

Autres articles d'ameublement. iciutw, \iL1 

et papier tenture; vente et reparation do tClC-
viseurs; tClCviseurs, radios et appareils de 
haute fidelite; magasins de vaisselle, verrerie 
et ustensiles de cuisine; magasins de revte-
ments de sol, magasins de rideaux, capitonnage 
et ddcoration intCrieure; toileries; tableaux 
et cadres; antiquitCs; meubles d'occasion; au-
tres fournitures de maison; pianos et orgues; 
comptoir de disques. 

Ateliers do reparation de télCviseurs do radios 
et d'appareils ménagers. Reparation de tClévi-
seurs et radios, reparation d'appareils Clectro-
ménagers. 

Reparation de biloux. Reparation de bijoux. 

Régies des alcools. Spiritueux, magasins du 
gouvernements; brasseries, magasins de detail; 
vms, debits. 

Magasins divers. Magasins do musique; optiquc; 
materiel medico-chirurgical; monuments funé-
raires et plerres tombales; petits animaux; oh-
jets de piétd; fournitures pour artistes; gal 
ries d'art; timhr 	i 	 •: 	J. noin I 
sons mobiles; Ino - 	 -- 

magasins de détai I. 

Groupes de genres d 
tableaux 25 et 26 

1. Food_grouJ. Combination stores; grocery, 1. Groujdes ma gasins d'alimentatp. 	piceries- 

confectionery and sundries stores; and boucheries; Cpiceries, confiseries et articles 

all other food stores. divers; et tous les autres magasins d'alimenta- 
t ion. 

2. General merchandise an4pparel_grop.  
Department stores; general merchandise etdesma&asins_devtements. Grands magasins; 
stores; general stores; variety stores; magasins de marchandises diverses; magasins 
men's clothing stores; women's clothing génCraux; bazars; magasins de vetements pour 
stores; 	family clothing stores; specialty honmies; magasins do vteinents pour dames; 

shoe stores; and family shoe stores. magasins do vtements pour la famille; magasins 
spécialisés do chaussures; et magasins de 
chaussures pour la famille. 

Automobile dealers. Motor vehicle dealers. 3. Concessionnairesd'automobileS. Comcessionnaires 
d 'automobiles. 

4. Automotive group. Used car dealers; ser- 4. Crou 	el'au_ji. Vendeurs d'automobiles 
vice stations; garages; and automotive d'occasion; stations-service; garages; et maga- 
parts and accessories stores. sins do pieces et d'accessoires d'automobiles. 

5. Hardware, home furn1sh1n s and other 5. Gro~u_pe des 	u 
retail storesAp.  Hardware stores; meuble_etdes 	 suisde_dét. 	Quin- 

household furniture stores; household cailleries; magasins de ineubles ménagers; 
appliance stores; furniture, television, magasins d'appareils ménagers; magasins d 

radio and appliance stores; pharmacies, rneubles, 	téléviseurs, radio et accessoire- 
patent medicine and cosmetic stores; book pharmacies, mCdicaments brevetés et produi 	H 

and stationery stores; florists; jewel- beautC; 	librairies et papeteries; 	fleurist&s; 
lery stores; sporting goods and acces- bijouteries; magasins d'articles do sport et 
sories stores; personal accessories d'accessoires; magasins d'accessoires person- 
stores; and all other stores. nels; et tous les autres magasins. 
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chandising and Sci- vicos Division in Lhe 
Retail Trade sector. 

Catalogue 

	

3-002 	Department Store Sales and .tocks, 
M., Bil. 

	

n3-004 	Department Store Sales by Regions, 
Advance Release, N., Bil. 

	

63-005 	Retail Trade, M., Bil. 

	

63-007 	New Motor Vehicle Sales, M., Bil. 

	

63-014 	Merchandising Inventories, M., 
B ii. 

	

63-208 	New Motor Vehicle Sales, A., Bil. 

	

63-210 	Retail Chain Stores, A., Bil 

ndimg Machine Operators, A., 
ii. 

trect Selling in Canada, A., Bil 

	

63-219 	Campus Book Stores, A., Bil.  

notnmorce ci dos scrviccs contiennent des données 
sur le commerce de detail. 

Catalogue 

63-002 	Ventes et stocks des grands magasins, 
H., 	Bil. 

63-004 Ventes des grands magasins par region, 
Rapport provisoire, N., 	Bil. 

b3-005 Commerce de detail, M., 	Bil. 

63-007 Ventes de véhicules automobiles neufs, 
M., 	Bil. 

63-014 Stocks commerciaux, M., 	Ml. 

	

63-208 	Ventes de véhicules automobiles neufs, 
A., Bil. 

	

63-210 	Magasins de detail A succursales, A., 
Bil. 

	

63-213 	Exploitants de distributeurs automati- 
ques, A., Bil. 

	

63-218 	La vente directe au Canada, A., Ml. 

	

63-219 	Librairies de campus, A., Bil. 

M. - Monthly A. - Annual Bil. - Bilingual 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Canadi-
an economic and social affairs. A compre-
hensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 0T6. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation économi-
que et social du Canada. On peut se procurer 
gratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 0T6. 
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