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Note 

This and other government publications 
may be purchased from local authorized 
agents and other community bookstores or by 
mail order. 

Mail orders should be sent to Publica-
tions Distribution, Statistics Canada, 
Ottawa, K1A 0T6, or to Publishing Centre, 
Supply and Services Canada, Ottawa, K1A 0S9. 

Inquiries about this publication should 
be addressed to: 

Nota 

On peut se procurer cette publication, ainsi 
que toutes les publications du gouvernement d 
Canada, auprês des agents autoriss locaux, dan' 
les librairies ordinaires ou par Ia poste. 

Les conimandes par Is poste devront parvenir 
Distribution 	des 	publications, 	Statist ique 
Canada, Ottawa, K1A 0T6, ou A Imprimerie et ddi-
tion, Approvisionnements et services Canada, 
Ottawa, K1A 0S9. 

Toutes demandes de renseignements sur Is pr-
sente publication doivent 6tre adresses : 

Retail Trade Section, 	 Division du commerce et des services, 
Merchandising and Services Division, 	Section de commerce de detail, 

Statistics Canada, Ottawa, K1A UV4 (tele- 
	

Statistique Canada, Ottawa, KIA 0V4 (telephone: 
phone: 996-9304) or to a local Advisory 

	
996-9304) ou A on bureau local des Services con- 

Services office: 	 sultatifs situe aux endrolts suivants: 

St. John's (Nfld.) (726-0713) St. John's 	(T.-N.) (726-0713) 
Halifax (426-5331) Halifax (426-5331) 
Montreal (283-5725) Montreal (283-5725) 
Ottawa (992-4734) Ottawa (992-4734) 
Toronto (966-6586) Toronto (966-6586) 
Winnipeg (949-4020) Winnipeg (949-4020) 
Regina (359-5405) Regina (359-5405) 
Edmonton (420-3027) Edmonton (420-3027) 
Vancouver (666-3695) Vancouver (666-3695) 

Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince 
Edward Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1-800-667-3524, 
and throughout Alberta, the Edmonton office 
can be reached by dialing 1-800-222-6400. 

On peut obtenir une communication 	ratoite 
avec le service regional d'lnformation statisti -
que de la Nouvelle-cosse, do Nouveau-Brunswick 
et de l'tle-du-Prince-douard en coinposant 
1-800-565-7192. En Saskatchewan, on peut coinmu-
niquer avec le bureau regional de Regina en corn-
posant 1-800-667-3524, et en Alberta, avec le 
bureau d'Edmonton au numero 1-800-222-6400. 
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SYMIiOLS 
	 S IGNES CONVENTIONNELS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader Is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them due to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

Les signes suivants sont employs uniformment 
dans cette publication de Statistique Canada: 

nonibres indisponibles. 

n'ayant pas lieu de figurer. 

- nant ou zro. 

- nombres infimes. 

P nombres provisoires. 

r nombres rectifls. 

x confidentiel en vertu des dispositions de la 
Loi sur Ia statistique relatives au secret. 

* Le lecteur est pri6 de noter que les donnes 
sont fondëes sur des réponses qui tie satis-
font pas A la norme habituelle exige pour 
la publication ou que celles-ci ont une 
plus grande marge d'lnconsistance que l'un 
devralt normalement obtenir, et Ce, i cause 
de la structure de la hate, c'est--dire 
des ajustements dus aux crations et aux 
disparitions et des changeinents dana he 
classement; ehles dolvent par consquent 
tre utilises avec circonspection. 

NOTA 

Lea chiffres ayant 6t6 arrondis, lea totaux ne 
correspondent pas toujours. 

A M)TE ON CANS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Soclo-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 0Z8 (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 

NOTE All SUJET DE CANS IN 

La banque de donnes informatises de Statis-
tique Canada CANSIM (systeme canadien d'informa-
tion socio-conomique) fournit au public toutes 
lea statistiques actuelles et historiques sur 
Commerce de dtail (matrice nos 78,227,287, 
2300/17, 2431), et sur de nombreuses autres s-
ries, par le biais d'un terminal, d'imprims 
d'ordinateur ou de supports ordinolingues. Pour 
plus de renseignements, s'adresser au personnel 
de CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, KIA 0Z8 (tlphone 
613-995-7406), ou aux conseillers rëgionaux des 
bureaux de Stat ist ique Canada situës A t ravers Ic 

(Id 
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Retail trade estimates are derived from a 
survey of Canadian "retail locations', uti-
lizing a basic concept (see below) which is 
conunon to both the census and the current 
survey program of the Merchandising and 
Services Division. (The census also mea-
sures the activities of "establishments"; 
however, this concept is not used in the 
monthly survey of retail trade.) 

Businesses are first classified to the 
retail sector on the basis of "census value 
added",(1) which Is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit Standard Industrial Classifica-
tion code) on the basis of "major activ-
ity" - the proportion of sales accounted for 
y each kind of business or by each type of 

commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses Se-
lected for the sample In order to obtain 
information on the number and activity of 
locations operated. Such information Is 
required not only to determine if individual 
businesses, particularly multi-location 
businesses, qualify for treatment as 
"chains" (see definition following) but also 
to isolate retail locations from non-retail 
and make possible a more precise classifica-
tion of each to one of more than 90 "kInds 
of business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented 
survey, the scope of coverage Is extended to 
include locations operated by non-retailing 
businesses. When it is determined that a 
manufacturer (for example) operates one or 
more retail locations, the same treatment Is 
given as outlined above. Retail locations 
can be operated by businesses whose princi-
pal activity Is manufacturing, wholesaling, 
government, construction, etc. 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue 12501, Pages 9-11. 
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INTRODUCTION 
	 TMTh(ThII'TTCIJ 

Les estimations du commerce de dtail sont 
tires d'une enquête sur les points de vente au 
dtail au Canada. On sitillse a cette fin un con-
cept de base (expose cl-dessous) qui est commun 
au recensement et au programme d'enqute courante 
de la Division du commerce et des services. (Le 
recensement inesure egalement les activItes des 
"etablissements", toutefols, on n'a pas recours 
cette unite d'observation dans l'enqute lnen 
suelle sur le commerce de detail.) 

Les entreprises sont d 'abord classêes dans le 
secteur du commerce de detail d'apras la "valeur 
ajoutee recensee"(1), qui represente dans ce sec-
teur la difference entre le prix de vente et le 
prix d'achat des biens vendus pendant une periode 
determlnee. Les societes qui appartlennent au 
commerce de detail Sont ensuite classees dans des 
categories precises d'activites (code 1 trois 
chiffres de Ia Classification des activites eco-
nomiques) d'aprs la "princlpale activit", 
c'est-a-dire d'aprês Is proportion des ventes 
dont rend compte chaque genre d'activite ou 
chaque type de marchandises vendues. 

L'etape suivante du travail de classification 
consiste i faire un releve des entreprises echan-
tillonnees dams le but d'obtenir des renseigne 
ments sur le nombre de points de vente et leur 
activite. De tels renseignements servent non 
seulement A determiner si des entreprises parti-
culiares, notamment les entreprises a points de 
vente multiples, peuvent etre considerees comae 
des "magasins i succursales" (voir definition 
ci-dessous), tuals aussi a distinguer les points 
de vente au detail des autres et ainsi assurer un 
classement plus precis de chacun dans un des 
genres de commerce dont le nombre est de plus de 
90. Subséqueninent, ces genres de commerce sont 
agreges en 28 groupes pour fins de publication. 

L'enquate etant axee sur les points de vente, 
le champ d'enquête a 6t6 etendu aux points de 
vente exploites par des entreprises autres que 
des inagasins de detail. Lorsqu'on a etabli par 
exemple qu'un fabriquant exploite un ou plusieurs 
locaux de vente au detail, on procède de la même 
façon que ci-dessus. Des locaux de vente au 
detail peuvent 6tre exploites par des entreprises 
dont l'activité principale est la fabrication, le 
commerce de gros, l'administration publique, la 
construction, etc. 

(1) Pour de plus amples reseignements, voir le 
manuel de la Classification des activites 
éconotiiques, no 12501F au catalogue, pages 
9-11. 
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The design of the new sample system pro-
vides the facility to revise the monthly 
estimates to account for late responses. 
Each month the publication will contain pre-
liminary estimates for the current month and 
revised estimates for the preceding month. 

The number of shopping days that this 
report is based on, varies from month to 
month. See Text Table I for the number of 
shopping days the current report is based 
On. 

Le systeme supportant le nouvel ichantillon d 
commerce de d&ail permet la revision des esti-
mations mensuelies tout en tenant compte des 
rponses tardives. La publication mensuelle 
fournira done des donnees provisoires pour le 
mois en cours et des donnes revisdes pour le 
mois precedent. 

Le nornbre de jours commerciaux sur lesquels 
soot basees les donnees presentees Id vane d'un 
mois A l'autre. Voir au tableau explicatif I le 
nombre de jours commerciaux sur lesquels sont 
hases Ies donn&es. 

TEXT TABLE 1. Number of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nombre de jours commerelaux par mois 

1981 	 1980 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nombre de 
jours samedis jours sarnedis 
commerciaux commerciaux 

January - Janvier 26 5 26 4 
February - Févrler 24 4 25 4 
March - Mars 26 4 25 5 
April - Avril 25 4 25 4 
May-Ma! 26 5 27 5 
June - JuIn 26 4 25 4 
July - Juillet 26 4 26 4 
August - Ao& 25 5 26 5 
September - Septembre 25 4 25 4 
October - Octobre 26 5 26 4 
November - Novembre 25 4 25 5 
December - Decembre 26 4 26 4 

DATA RELIABILITY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

FJABILIT9 DES OONNES 

Ce bulletin prsente des estimations fondees 
sur une enqu€te par echantillonnage qul risquent, 
par consequent, d'€tre entachds d'erreurs. La 
section qui suit vise A faciliter, pour le lec-
teur, i'interpretation des estimations. 

Sa.pling and Non-sa.pling Errors 

Many kinds of errors are involved when 
data are collected from a sample survey. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

Erreurs d'chantllionnage et autres erreurs 

11 peut se produire de nombreuses erreurs 
lorsque des renseignements sont recueillis 
partir d'une enquete par echantiilonnage. 	On 
lee regroupe en deux grandes categories: les 
erreurs qul sont dues a l'€chantillonnage et 
celles qui me le sont pas. 

a 
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-'anpllng Errors 

Samplingerrors are present because oh- 
rvations are made only on a sample and not 

on the entire population. The sampling 
error, in addition to the size of the sam-
ple, depends on factors such as variability 
in the population, sampling design and 
method of estimation. For example, for a 
given size of the sample, the sampling error 
will depend on the stratification procedure 
employed, allocation of the sample, choice 
of the sampling units and method of selec-
tion. (Further, even for the same sampling 
design, we can make different calculations 
to arrive at the most efficient estimation 
procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
sults are likely to be different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can he measured from the 
sample Itself. 

Non-sampling Errors 

These errors are present whether a sample 
or a complete census of the population is 

I  taken. The non-sampling errors can be at-tributed to one or more of the following 
sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the character -
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent Interviewers in explaining questions or 
interpreting responses. 

Non-respon8e error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from re-
sponding units or some earlier data on the 
non-responding units if available. The 
extent of error due to Imputation is usually 
unknown and Is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases In the non-response 

I 	r.-ttp and attPrnJ)ts rir 	fO1er:for 	modo to 
it 	r-:'iii; 	[I 	 hi.  

Erreurs d 'échantillonnage 

Ce genre d'erreur existe parce que les obser-
vations portent uniquement sur un échant [lion, et 
non sur l'ensemble de la population. Verreur 
depend de facteurs tels que la taille de l'échan-
tillon, la variabiiité de la population, le plan 
de sondage et la méthode d'estimation. Pour une 
taille donnée d'dchantillon, par exemple, l'er-
reur d'dchantillonnage sera fonction de Ia me-
thode de stratification adoptde, de l'attribution 
de l'dchantillon, du choix des unites sonddes et 
de Is méthode de selection. (On peut meme, dans 
le cadre d'un seul plan de sondage, effectuer 
plusleurs calculs pour arriver A la méthode 
d'estimation la plus efficace.) 

Comme, dans une enquete par échantillonnage, 
on tire des conclusions sur l'ensenible d'une po-
pulation A partir des donndes concernant une 
partie seulement, lea résultats seront probable-
ment diffdrents de ceux qu'on aurait obtenus en 
recensant toute la population dana lea mêmes 
conditions. La principale caractéristique des 
sondages probabilistes, c'est que l'erreur 
d'échantillonnage peut être directement mesurée a 
partir de l'échantillon. 

Erreurs non liées a l'échantlllonnage 
Ces erreurs se retrouvent tant dans lea recen-

senents que dans les enquetes par dchantillon-
nage. Elles sont dues 5 un ou plusleurs facteurs 
parmi les suivants: 

Le champ couvert par 1enque. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visde. 

La réponse. Id, l'erreur peut Lstre attribuable 
la conception du questionnaire et aux caracté-

ristiques de la question, A l'Incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, 1 l'interprétation fautive des questions 
due a des problames d'ordre sémantique, ou aux 
variations, d'un interviewer A l'autre, dans 
l'explication des questions et dans l'interpréta-
tion des réponses. 

La non-réponse. Certains enqu€tés refusent de 
répondre, d'autres en soot incapables et d'autres 
encore répondent trop tard. Lea données rela-
tives aux non-répondants peuvent etre inputées a 
partir des chiffres fournis par lea répondants ou 

i'aide des statistiques antérleures sur lea 
non-répondants, si elies existent. On ne connatt 
généralement pas l'importance de l'erreur d'impu-
tation; celle-ci vane beaucoup selon lea carac-
téristiques qui distinguent lea répondants des 
non-répondants. Comme ce type d'erreur prend 
habituellement de l'ampleur a mesure qu'augmente 
le taux de non-réponse, on s'efforce d'ohtenir le 
me I ti ear tatix de rponee nose I hie 
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Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most 
up-to-date listings have been used; the 
questionnaires used in the survey have been 
carefully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Le traitement. L'erreur peut se produire bra 
des diverses 6tapes du traitement, telles que le 
codage, l'entrge, la vrification, la pondration 
et Is totalisation, etc. 

Ii est difficile de mesurer les erreurs non 
1ies A l'chantillonnage. De plus, il faut les 
cerner S un niveau oi elles ne nuisent pas S 
l'utilisation ou S l'interprtation des chiffres 
dfinitifs. Quant aux estimations du prsent 
bulletin, tout a 9t6 mis en oeuvre afin de mini-
miser ce genre d'erreur. Ainsi, les units ont 

d6finies avec beaucoup de prcision, au moyen 
des listes les plus S jour; les questionnaires 
ont 9t6 conçus avec soin afin de rduire au mini-
mum les interprtations possibles (on a demand 
aux interviewers de poser les questions telles 
qu'elles figurent au questionnaire); les diverses 
€tapes de vrification et de traitement oat fait 
l'objet de contrôles d'acceptation d&aills; on 
n'a absolument nan n4gligg pour que le taux de 
non-rponse et be fardeau de rponse solent fai-
bles. 

Measures of Sampling and Non-sa.pling Error 

Sampling Error Measures 

The particular sample used in this survey 
is one of a large number of all possible 
samples of the same size that could have 
been selected using the same sample design 
under the same general conditions. If it 
was possible that each one of these samples 
could be surveyed under essentially the same 
conditions, with an estimate calculated from 
each sample, it would be expected that the 
sample estimates would differ from each 
other. The average estimate derived from 
all these possible sample estimates is 
termed the expected value. The expected 
value can also be expressed as the value 
which would be obtained if a census enumera-
tion was taken under identical conditions of 
collection and processing. An estimate cal-
culated from a sample survey is said to be 
precise If it is near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate Is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated.  

valuatiom de l'erreur d'échantillonnage et de 
i'erreur non life 5 l'échantillonnage 

Erreur d' chantlllonnage 

L'chantjllon utills6 aux fins de la prsente 
enquSte eat un des nombreux 6chantillons de mStne 
taille qui auralent pu Stre choisis selon le mme 
plan et lea mêmes conditions. Si chaque chan-
tillon pouvait faire l'objet dtune  enquSte menée 
essentlellement dans les mmes conditions, ii 
faudrait s'attendre S ce que l'estimation calcu 
le vane d'un dchantillon S l'autre. On nomme 
valeur probable l'estimation moyenne obtenue de 
tous lea 6chantillons possibles. Autrement dit, 
la valeur probable eat celle qu'on obtiendrait en 
recensant toute la population dana des conditions 
indentiques de collecte et de traitement. Une 
estimation calculée S partir d'une enquSte par 
chantL1lonnage est dite prcise borsqu'elle 
s'approche de la valeur probable. 

Or, les estimations fondes sun un 49chantillon 
peuvent ne pas correspondre S la valeur proba-
ble. Cependant, comme lea estimations provien-
nent d'un gchantillon probablllste, Il est 
possible d'en mesurer la variabilitg par rapport 
S leur valeur probable. Ainsi, la variance d'une 
estimation, qui en mesure la prcislon, Se 
dgfinit connie la moyenne, parmi tous lea échan-
tillons possibles, des carrés de la difference 
entre l'estimation et la valeur probable. 

Une fois qu'on a calculé l'estimation et sa 
variance, Il devient possible de mesurer la pré-
cision autrement. Par exemple, l'erreur-type, 
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a ,idi rd i'r ri r , 
c 	quarc roL ut Liic 	'1ra1i&±, is a rnta- 

sire of the sampling error in the same units 
is the estimate (e.g., dollars). The stan-
dard error Is a measure of precision given 
in absolute terms. The coefficient of vari-
ation, defined as the standard error divided 
by the sample estimate, is a measure of pre-
cision given In relative terms. 	For com- 
parison purposes one may more readily com-
pare the sampling error of one estimate to 
the sampling error of another estimate 
through the use of the coefficient of varia-
tion. 

The measure of sampling error shown in 
this publication under Text Table II, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation is: 

CV(X) 	S(X) 
x 

Where X - the estimate 
S(K) = the standard deviation of X 

The percentage error (PE) of X will be: 

P (X) - CV(X) x 100%. 

jr example, an estimate X - $8,000,000 with 
standard deviation S(X) - $400,000 has a 

coefficient of variation of .05 and assuming 
a normal distribution we can say "the prob-
ability Is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%'. 

Non-saiRpling Error Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, in practice however, we cannot 
assume that the exact value of every unit in 
the population or sample can be obtained and 
processed without error. Any difference 
between the expected value and the exact 
population value is termed the bias. Sys-
tematic biases in the data cannot be mea-
sured by the probability measures of sam-
pling error as previously described. The 
accuracy of a survey estimate is determined 
by the joint effect of sampling and non-
sampling errors. 

One source of non-sampling error is the 

P non-response error. To assist users in 
evaluating these errors two response mea-
sures are given in Text Table II. The 
response rate is a measure of the proportion 

1 	 , 	jii 	S 

I errur d '6cliantl I Lionnig c daus La nme unite quc 
l'estimation (en dollars, notamment). Autrement 
dit, l'erreur-type mesure la prcision en termes 
absolus. 	Par contre, le coefficient de varia- 
tion, c'est--dire 	l'erreur-type divise par 
l'estimation, mesure la prcision en termes rela-
tifs. Ainsi, l'emploi du coefficient de varia-
tion facilite la comparaison de l'erreur d'chan-
tillonnage de deux estimations. 

C'est le coefficient de variation qui sert 
valuer i'erreur d'chantillonnage au tableau 
explicatif II "Mesure de la fiabilit". 

Voici la formule uti1ise pour calculer les 
coefficients de variation du tableau: 

CV(X) — S(X) 
x 

dans laquelle X est l'estimat ton 
S(X) est l'écart-type de X 

L'erreur de X en pourcentage correspondra 

PE(X) 	CV(X) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X - $8,000,000 oi l'cart-type (S(X)) 
atteint $400,000 correspond a .05; si l'on sup-
pose une distribution normale, on peut affirruer 
qu'il existe une probabilité d'environ 68 Z que 
l'estlmation de $8,000,000 comporte un pourcen-
tage rel d'erreur infrieur a 5 %. 

Erreur mon lifle a l'&hantiilonnage 
L'enquête par 9chantillonnage et le recense-

ment cherchent tous deux I ddterminer la valeur 
exacte de l'ensemble. L'estimation eat dite 
pr&ise si elle se rapproche de cette valeur. 
Bien qu'll s'agisse d'une valeur souhaitable, 11 
n'est pas raliste de supposer que la valeur 
exacte de chaque unite de l'ensemble ou de 
l'echantiilon peut 6tre obtenue et traitee sans 
erreur. La difference entre la valeur probable 
et la valeur exacte de l'ensemble s'appelle le 
biais. On ne peut calculer lea biais systemati-
ques des donnees en recourant aux mesures de 
probabilité de l'erreur d'échantillonnage décri-
tea plus haut. La precision d'une estimation 
eat déterminée par l'effet conjugé des erreurs 
d'échantillonnage et des erreurs non liées 
1 'échanti lionnage. 

Parmi les erreurs non liées A l'dchantillon-
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif II donne deux mesures de la 
réponse afin d'aider l'utilisateur a €valuer ce 
genre d'erreur. Le taux de réponse est la pro- 
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of thos e sapIe 	in 	 bich Ii'e r1)ou!ed 
in time for inclusion in this publication. 
The response fraction, which is a measure of 
the data response rate, is the proportion of 
the sales estimate which is based upon 
actual reported data. For example, a cell 
with a sample of 20 unIts in which five re-
spond for a particular month would have a 
response rate of 25% in terms of units. If 
these five reporting units represented $8 
million out of a total estimate of $10 mil-
lion, the response fraction would be 80%. 
in cases such as these, the response rate 
alone would tend to underestimate the re-
liability of the estimate and both measures 
should be considered since the response 
fraction is more representative of the sit-
uation. 

pUrL ion des units de I échantliton qui ont 
répondu assez tot pour Otre incluses dans Ic pr -
sent bulletin. La fraction de rponse, par 
contre, est le taux de rponse des donnes, 
c'est--dire la proportion de l'estlmation de 
l'échantillon qul est fondée sur des donnêes 
rellement dclarges. Par exemple, le taux de 
rponse d'une cellule comportant un gchantilion 
de 20 unites dont cinq rpondent lors d'un mois 
donna atteindrait 25 %. Cependant, si les cinq 
unites declarantes representent $8 millions sur 
l'estimation globale de $10 millions, la fraction 
de reponse s'€lverait A 80 %. Dana un tel cas, 
le taux de rdponse aurait, A lui seul, tendance 
deprecier la fiabilite de l'estimation; it 
faudralt donc tenir compte des deux unites de me-
sure, puisque Ia fraction de réponse est plus re-
presentative de la situation. 

Total net sales include sales of merchan-
dise and receipts from related services, 
such as repairs, equipment rental, and food 
serving, less returns, adjustments and dis-
counts. Total net sales also include: 
trade-in allowances; withdrawals of goods 
for personal use (at retail); and commis-
sions earned from sales of goods owned by 
others. Non-trading revenues, bad debts re-
covered and sales taxes are excluded. 

DEFINITIONS 

"Conerce de dtail signifle, pour lea 
besoins de is presente publication, "l'ensemble 
des ventes faltes par des points de vente au 
dC tail". 

Un "point de vente an dtaIl, suivant la d-
finition de Statistique Canada, eat un local 
d'affaires (habituellenient un magasin) dont l'ac-
tivité principale est la vente de merchandises et 
de services connexes au grand public pour la con -
sornmation mértagre ou personnelle. Lea estima-
tions relatives au commerce de d€tail ne 
prenrient pas en compte lea ventes directes, 
c'est--dire les ventes qul ne sont pas faites 
par Vinterm9diaire d'un point de vente mu 
detail, par exemple lea ventes directes par d-
marchage, les ventes par distributeur automati-
que, les ventes de journaux ou de revues faites 
directement par lea imprimeurs et édlteurs, et 
les ventes faites par les cercies du livre et les 
clubs de disques. Ii n'y a qu'une exception: les 
ventes des grands magasins faites par la poste ou 
par catalogue, qui sont classees dans la catgo-
ne des "magasins de marchandises diverses". En 
outre, le commerce de dtail ne comprend pas lea 
ventes au detail des unites auxiliaires, par 
exemple, entreprôts, siges soctaux, etc., ni les 
ventes des entrepreneurs dont l'activite princi 
pale ne relve pas du commerce de detail, ni lee 
operations de detail entre particuliers. 

Ventes nettes totalee comprennent les ventes 
de merchandises et les recettes provenant de ser-
vices connexes tels que les reparations, la loca-
tion de materiel et la restauration, moths lea 
rendus, les rajustements et les remises. Lea 
ventes totales nettes comprennent egalement; la 
valeur des reprises, les prelevements de niarchan-
dises pour usage personnel (au detail) et lea 
commissions au titre de la vente de marchandises 
appartenant a d'autres personnes. On ne prend 
pas en compte lea recettes hors exploitation, iii 
le recouvrement de creances douteuses, ml les 
taxes de vente. 

DEFINITIONS 

Retail Trade", for the purpose of this 
report, is defined as 'the aggregate sales 
made through retail locations (outlets)". 

A retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) in which the principal ac-
tivity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the mall-order and cata-
logue sales activities of department store 
businesses, which have been classified to 
the "general merchandise store" category. 
in addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of con-
tractors whose major activity is not retail-
ing; and retail transactions between Indi-
viduals. 
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I LASSIFICATION 

Kind of Business(2) 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
groupings which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed in the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 
sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group Is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
o being stratified by kind-of-business 
roupings, are also broken down Into chain 

' 	id independent components. Firms are clas- 
1ed to the chain store component based on 

!e following definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
Is automatically classifed as an "Indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

CLASSEMENT 

Genre de coLuirce(2) 

Les estimations relatives au commerce de d-
tail sont stratlfies par rgion et par groupe de 
genre de commerce. Ces groupes sont fonds sur 
la Classification des activits économiques et 
lea catgorles de genre de commerce de dgtaIl qui 
ont 6t6 utilIses bra du recensement du commerce 
et des services de 1966. ftant donng que l'en-
qute mensuelle do commerce de dtail eat axe 
sur les points de vente comme on l'a indlqu 
ci-dessus, chaque point de vente au dtall d'une 
entreprise se volt attribuer on code "genre de 
commerce" d'aprês son açtivitê principale (ou le 
genre de marchandises vndues). 

Dans la prsente publication, le commerce de 
detail est stratlfie selon 27 grands groupes de 
genre de commerce, outre la categorie "Narchands 
divers". Pour rendre ces statistiques plus uti-
les, nous decrivons la composition de chaque 
groope de genre de commerce a Ia fin cia la publi-
cation. 

Type d'emtreprlse 

En plus d'etre stratifides selon le genre de 
commerce, lea estimations relatives au commerce 
de detail sont ventilees entre magasins a succur-
sales et magasins indépendants. Les entreprises 
qui repondent 41 la definition suivante sont clas-
sees dans la categorle des magasins 1 soccur-
sales: 

Magasins A succursales 'entreprise exploitant 
au moms quatre points de vente au detail dans un 
mme genre de commerce, sous une méme apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas aver la definition ci-dessus est 
classee automatiquement dans la categorie des 
magasins mndependants, la seule exception etant 
lea "grands magasins" qui sont portes en totalite 
dams la categorie des nagasins a succursales. 

MTHODOLOCIE 

On etablit lea estimations mensuelles rela-
tives au commerce de detail que renferme Ia prci-
sente publication au moyen d'une enquate par son-
dage dont la methodologie diffare sensiblement de 
celle utilisee pour lea estimations qul ont paru 
jusqu'a la fin de 1974. 

Cette nouvelle methodologie fut principalement 
mise en application parce qu'il n'existait plus 
de source adequate de renseignements disponibles 

(2) Pour une definition complete de chaque genre 
de commerce, consulter la publication R.ecen-
sentent du Canada, 1966, Commerce de detail 
(n° 97-601 au catalogue). 

METHODOLOGY 

The monthly retail trade estimates con-
tained in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(Y For a detailed definition of each kind 
of business, see Census of Canada, 1966 
Retail Trade, Catalogue 97-601. 
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update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of bus!-
ness (deaths). The levels established by 
the new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

Old Sa.ple 

The former sample (approximately 12,000 
firms) was randomly selected from the uni-
verse created by the 1961 Census (i.e., of 
Merchandising and Services) stratified by 
province, by kind of business and by sales-
size group. Estimates of total retail sales 
were produced from the sample results by em-
ploying the "link-relative method", i.e., 
each month, ratios were derived by linking 
the sales of the same firms within a cell 
with their sales in the corresponding month 
of the previous year and these, in turn, 
were applied to the base figure (the 1961 
Census) to produce a current month estimate. 

To offset the effects of deterioration in 
the sample, an adjustment was made annually 
for births and/or deaths. New firms were 
identified through Nature of Business Re-
ports collected by the Unemployment Insur-
ance Commission and were surveyed in order 
to obtain relevant Information. In addi-
tion, all firms in the sample were surveyed 
annually to ensure the accuracy of the 
monthly reports and to derive estimates for 
"poor or late respondents". The results of 
these enquiries were then used to update the 
monthly estimates. Another adjustment was 
made in the estimates to account for busi-
nesses which went out of operation or which 
were no longer in scope. This adjustment 
consisted of the application of a formula to 
compensate for all similar firms in the 
universe. A final adjustment was also made 
to compensate for firms which changed their 
kind of business during the year. 

The data which resulted from these 
various adjustments have In the past often 
been described as "final" estimates. How-
ever, this was not entirely accurate - since 
all such estimates were usually revised one 
more time after each census. The post 
censal estimates reflected the insertion (In 
the calculations) of new census benchmark 
data, 

ipres 1969 pour mettre a jour la partle de l'an-
den dchantillon comptant les entreprises dites 
inddpendantes. Ii nous 6talt dsormals impos-
sible de tenir compte des nouvelles entreprises 
(crations) et (ou) de celles qui fermaient leurs 
portes (disparitions). La niveau des ventes d-
terming par le nouvel 4chantillon ddmontre qu'li 
y avait un certain degré de sous-estimation, la-
quelle sous-estimation avait atteint 4 % en 
1974. Nganmoins les tendances mensuelles mesu-
res par l'ancien ainsi qua par le nouvel chan-
tillon sont passablement similaires. 

Ancien &hantlllon 

L'ancien 9chantillon (approximativement 12,000 
entreprises) a 6t6 choisi au hasard i partir de 
l'univers crdg par le recensement de 1961 (Com-
merce et services) et stratifig par province et 
selon le genre de commerce et le volume des 
ventes. Des estimations des ventes totales an 
dtail ont 6tg tirdes des rsultats du sondage 
l'aide de la "mthode de rapport en chatne", 
c'est-a-dire que chaque mols, on obtient des 
ratios en comparant le volume des ventes des 
entreprises A celui observg pour le mois corres-
pondant de l'anne prcdente et on applique ces 
ratios au chlffre de rfrence (recensement de 
1961) pour ddgager une estimation pour le mols 
vlsd; ce calcul est effectu pour chacune des 
cellules. 

Pour compenser les effets de ddtérioration 
dams l'dchantlllon, on a procddé tous les ans 
un ajustement pour prendre en compte les crda-
tions et (ou) les disparitions. On apprenait 
l'existance de nouvelles entreprises grace aux 
rapports sur la nature de l'entreprise reçus par 
la Commission d'assurance-chômage et on effec-
tualt une enqute auprês de ces entreprises pour 
obtenir les donnes quf nous intressaient. En 
outre, toutes les entreprises dchantiilonndes ont 
falt tous les ama l'objet d'une enqufte afin 
d'assurer i'exactitude des rapports mensuels et 
d'dtablir des estimations pour lea enqu€tes a 
"dclarat1on piètre ou tardive". Les rdsultats 
ont ensuite servi A Ia mise i jour des estima-
tions mensuelles. On a apportg un autre ajuste-
ment aux estimations en fonction des entreprises 
qul ont cessS toute activltg on qui me rpon-
daient plus aux definitions de l'enqute. Cet 
ajustenient consistait a utiliser une formule de 
compensation visant toutes lea entreprises du 
même genre dams l'univers. On a enfin procede a 
un ajustement compensatoire en fonction des 
entreprises qui ont change d'activlte au cours de 
1 'anne. 

Lea donnees obtenues au terme de ces divers 
ajustements ont souvent 6tg considerees dams le 
passe comme des estimations •'definitives". Cela 
n'est pas tout A falt exact, car toutes ces esti -
mations ont habitueliement dté r€vlsées une autre 
fois apras chaque recensement. Les estimations 
poatcensitaires traduisalent l'lntroduction dans 
lee calculs de nouvelles donndes repres de 
recensement. 
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New Sample 

Withthe advent of the new survey, the 
ensus will no longer be employed as a 
'ource' universe. The Revenue Canada (Tax-
ation) list, supplemented by chain and de-
partment store lists and an area file list, 
comprises the new universe. A sample of 
approximately 16,000 independent firms, 
stratified by geographical regions(3) and by 
the Standard Industrial Classification code 
has been selected from this universe and 
surveyed in order to verify the kind of 
business of each firm. Estimates are then 
produced monthly, stratified by trade group 
and geographical region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the Inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the new survey will not be 
inked (as was the old survey) to the census 
esults.Instead, the estimates derived in 
lie course of the survey will be compared 

with census data in order to determine the 
cause of any differences which may be found 
Lu exist between the two levels. Based on 
these findings, revisions will then be made 
to compensate for any errors or discrepan-
cies discovered (such as in coding of firms 
to erroneous kinds of business codes, over-
estimation in particular cells, etc.). 

Nouvel échantillon 

Dans la nouvelle enqute, le recensement ne 
servira plus de source pour le dressage de la 
hate des entreprises. La liste de Revenu Canada 
(Imp6t) fut complte par Ia liste des magasins 
succursales ainsi que des grands magasins et une 
liste de fichier arolaire. Un 6chantillon d'en-
viron 16,000 entreprises lndpendantes, stratifi 
par rgion(3) et selon le schma de codage de la 
Classification des activLtgs 9conomiqUes, a 
prglevig sur cet univers et a fait l'objet d'une 
enqute en vue de dterminer le genre d'activlté 
de chaque entreprise. Des estimations sont en-
suite gtablies tous lea mols et stratifies selon 
le groupe de commerce et Ia region. 

La methode d'estimation des ventes totales au 
detail consiste a gonfler les donnees declaree8 
par chaque unite echantillonnee aux dimensions de 
l'univers en multipliant les donnees de l'unit€ 
par l'inverse de la probabilite de choix de 
l'unit€. Dana he cas des entreprises non decla-
rantes A temps(4) tin mols donne, on procade i one 
imputation i l'alde d'une methode statistique 
qul fait Intervenir divers éléments connie les 
moyennes de cellule, lea ventes du dernier mois, 
d'autres tendances, etc. Ainsi, 11 dolt y avoir 
une estimation des ventes pour chaque entreprise 
chantillonnée: 

Lee resultats de la nouvelle enqute setont 
pas raccordes (cosine dana l'anclenne enqute) 
ceux du recensement. Une etude comparative entre 
les estimations obtenues dans le cadre de cette 
enqute ainsi que celles obtenues lots d'un re-
censement sera effectuée afin de determiner La 
cause de tout dcart entre lea deux niveaux, ce 
qui nous permettra de rectifier lea statistiques 
et de compenser lea erreurs ou lea divergences 
relevees (cosine un classetnent errone selon le 
genre de commerce, ume surestimation dane des 
cel.lules particulires, etc.). 

LMENTS DU MUVEL 9CHANTILLON 

L'univers de la nouvelle enqute comprend deux 
elements fondamentaux: une hate de fichier prin-
cipal (y compris lea elements magasins A succur-
sales et grands magasins) et une hate de fichier 
aréolaire. Ces elements representent mieux 
l'univers du commerce de detail que la base de 
1' enqute precedente. 

Lee regions metropolitaines de Montrdal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux regions metropolitaines du 
recensement de 1971. 
Lea declarations tardives soot toujours 
considerees dans le caicul des estimations 
revisees. 

COMPONENTS OF THE NEW SAMPLE 

The universe used for the new survey is 
composed of two basic parts: a master file 
list (including chain and department store 
components) and an area file list. These 
components provide a more adequate represen-
tation of the retail trade universe than the 
previous survey. 

The metropolitan areas of Montreal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are Included in revised 
estimates. 
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The Survey Master File 

The survey master file Is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
graphical area and by Standard industrial 
Classification code. This component Is a 
list of all retail businesses having a T-4 
number (i.e., having employees for whom 
payroll deductions are made). it is updated 
monthly for new firms coming into business, 
for firms going out of business and, in the 
case of existing firms, for any changes in 
name, address or nature (kind) of business. 
These updates originate from both Revenue 
Canada (Taxation) and from Statistics Canada 
survey sources. As these updates are re-
ceived, firms going out of business are 
dropped from the sample and a sample of 
births is selected from among new firms 
which have gone into business, thus provid-
ing a monthly birth/death adjustment. 

Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

Chain and Departnt Store Component 

The chain and department store list is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from Statistics 
Canada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained In 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

Area File Coaponeut 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This add it anal I nptit has two uses: 

Fichier principal de l'engute 

Le fichier principal de l'enqute du commerce 
de vente au dtail eat fondd sur une srie de 
profils tirs de la fraction du fichier principai 
de Revenu Canada (imp6t) se rapportant aux con-
merces de vente au dftail et eat stratifig par 
rgion et selon le schma de codage de la Classi-
fication des activltgs 6conomiques. Cet 919ment 
du fichier est une liste de toutes les entre-
prises de vente au dtail qui ont on num&o T-4 
(entreprises ayant des salaries a l'égard des-
quels des deductions sont faitea aux fins de 
l'impôt). Cette liste eat tnise 5 jour tous lea 
mois; 11 s'agit de prendre en compte la creation 
de nouvelles entreprises, is disparition d'entre-
prises et dans le cas d'entreprises existantes, 
tous lea changements de non, d'adresse ou de 
genre de commerce. Ces mises A jour s'appuient 
sur des enquêtes de Revenu Canada (Imp6t) et de 
Statistique Canada. Das que l'on dispose de ces 
mises A jour, lea entreprises qui cessent toute 
activite sont eliminees de l'echantillon et un 
€chantillon de creations est prélevé sot lea nou-
velles entreprises, ce qul permet un ajustement 
mensuel en fonction des creations et des dispari-
tions. 

Des enregistrements du fichier principal de 
l'enqu€te sont echantillonnes d'aprês une proba-
bilite donnee de selection determinee par le lieu 
d'exploitation, le schema de codage de la Classi-
fication des activites economiques et is taille 
des cellules. Lors de Ia constitution do fichier 
de l'echantiilon Initial, la selection a porte 
sur tout le fichier principal de l'enqute. 
Depuis lors, seules lea creations ont fait 
l'objet d'un echantillonnage tous lea mois. 

gient magasins A succursales et grands magasins 

La liste des magasins a succursales et des 
grands magasins constitue un sous-ensemble de 
l'dlêment fichier principal de i'enqute. Las 
etablissements commerciaux figurant sur cette 
liste soot ceux qul ont 6t6 identifies (d'apras 
les documents de Statistique Canada) comae maga-
sins i succursales et grands magasins et qui ont 

echantillonnes avec certitude (chaque entre-
prise fait partie de l'échantillon). Cet l€-
ment, qui eat mis A jour tous lea mois d'après 
ies donnees de Revenu Canada, fait egalenent 
l'objet d'une mise a jour annuelle. Ces der-
Mares mises 9 jour soot fonddes princiaplement 
sur lea declarations obtenues dans le cadre de 
l'enquate annuelle sur lea magasins a succursales 
et lea grands magasins, ainsi qua sur des rensei-
gnements puisés a d'autres sources comae lea re-
vues portant sur le commerce. 

leaent fichier geographigue 

La but premier do fichier geographique eat de 
completer la base de l'echantlllon. Cet element 
suppl&nentaire permet: 

n 
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to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
iaving no employees for whom tax deductions 
re made); 

to compensate for the time lag involved in 
obtaining birth/death adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas In Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas has been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
ence during the preceding year. These new 
• i.rms are then matched against the entire 
urveymaster file. 	Similarly, all new 
usinesses which have been added to the sur-
'y master file from the Revenue Canada 
(taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are matches, they 
are removed from the area file and given a 
chance of selection on the survey master 
file. The remaining unmatched firms on the 
area file are Included In the sample. 

SEASONAL AND TRADING-DAY ADJUSTMENTS 

The sales data (F or Canada by kind-of-
business grouping and total retail trade by 
province) contained In Table 25 have been 
adjusted to account for seasonal and trad-
ing-day variations. The seasonal adjustment 
method applied to this series is a computer-
ized ratio-to-moving average method. The 
standard computer program used is the United 
States Bureau of the Census, Method II, K-il 
version. 

I 	rn oasonal adjustment removes the effect of 
titive intra-year variations resulting 

d'établlr une estimation visant les entreprises 
qul ne figurent pas dans le fichier principal de 
l'enqute (entreprises ne comptant aucun salariê 
pour lequel on procède 5 des dductions aux fins 
de l'imp6t); 

de compenser le retard" d'obtention des adjuste- 
ments en fonction des cratlons et des dispari- 
tions au moyen du fichier principal de l'enqute. 

On a constitug le fichier géographique en 
choisissant un certain nombre de secteurs gogra-
phiques au Canada (A l'alde de donnes de l'en-
quote sur Ia population active) de facon 
couvrir tout le territoire canadien a l'exception 
du Yukon et des Territoires du Nord-Ouest. Les 
secteurs choisis ont ensuite 6t6 entiêrement d-
nombrs par des reprsentants rdglonaux et on a 
abel obtenu un fichier gographique comprenant 
tous lea 6tablissements commerciaux de ces see-
teurs. On a comparg ce fichier au fichier prin-
cipal de l'enqufte pour dterniiner queiles entre -
prises figuraient dans les deux fichiers. Pour 
ce qui eat de ces entreprises, l'univers a 
repr6senti par l'échantillon d'entreprlses pr6le-
v6 sur le fichier principal de l'enquête. Toutes 
les entreprises sans pendant (dans le fichier 
arolaire) ont dt€ automatiquement incorpores au 
fichier de l'échantlllon. Tous lea mois depuis 
le premier dgnombrement, un douzième des regions 
choisies a falt l'objet d'un autre dnombrement 
couplet visant i determiner queues nouvelles 
entreprises ont vu le jour au cours de l'annee 
precedente. Ces nouvelles entreprises sont 
ensuite reappariees avec le fichier principal de 
i'enqufte. De la mime façon toutes les nouvelles 
entreprises ajoutes au fichier principal de 
1eflqut au moyen de mises A jour tirees du 
fichier de Revenu Canada (Impt) sont rapparIées 
chaque mois avec le F ichier gdographique. Les 
entreprises pour lesquelles on a trouve un pen-
dant au cours des deux processus de comparaison 
prdcdeniment decrits soot radiees du fichier gdo 
graphique et demeurent sur le fichier principal 
de l'enqute oü elles ont une probabilité d'étre 
choisies. Le reste des entreprises du fichier 
géographique pour lesquelles on n'a pas trouvd un 
pendant sont d'office Inclus dans l'échantillon. 

DSAISONNALISATION ET A.JUSTEMENT EN FONCTION 1S 
JOLJE.S COMMERCILAUX 

Lea chiffres des ventes (par groupe de genre 
de commerce pour le Canada et ensemble du com-
merce de detail par province) présentés au 
tableau 25 ont 4t6 ajustés en fonction des ten-
dances saisonnIres et des variations du nombre 
de jours ouvrables. La méthode de désaisonnali-
sation appliquée cette eerie est une méthode 
informatique de rapport aux moyennes mobiles. La 
programme Informatique normauise utilisé est la 
version X-11 de la mdthode II du United States 
Bureau of the Cemaus. 

La désaisonnalisation supprime les effects des 
variations répétitives qul se produisent dans 
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l'anne et sont Imputables I l'voiution normale 
du climat, aux congs fixes, ou a d'autres vgne-
ments qui se rpatent i des intervalles rgu-
Hers. Il est ngcessaire d 1 apporter un ajuste-
ment supplmentalre 9 la srie de commerce de 
dgtail contenant des variations imputables A la 
diff&ence entre le nombre de jours de travail ou 
de jours ouvrables dans chaque mois, ou a des 
congds ou autres 6v6nements sans date fixe. Ces 
ajustements sont faits avant la dgsaisonnaiisa-
tion proprement dite, mais on les considare comme 
partie intgrante de cette dernière. 

Bien que la dsaIsonnalisation permet de 
mettre mieux en 9vidence la tendance fondamentale 
d'une srie, les series dsaisonnalisees n'en 
contiennent pas moms des fluctuations Irre-
guliêres. De legres variations d'un ads 
l'autre dans les sries desalsonnalisees peuvent 
tre de simples mouvements irréguliers, et pour 

avoir une meilleure idde de la tendance fondamen-
tale, les utilisateurs doivent examiner lea 
series desaisonnalisees d'un certain nombre de 
mols. Le MDC, ou mois i dominance cyclique, 
(voir tableau 26), donne le plus petit nombre de 
mois pour lesquels le taux de variation moyen 
compte non tenu du signe de la tendance generale, 
est superleur a celul du facteur irreguller. 
Dans le cas de la serie la plus iisse possible, 
le MDC est egal a un, dans celui de la sêrie la 
plus Irréguliêre, ii est €gal 9 six. L'appllca-
tion d'une moyenne mobile dont la periode est 
egale au MDC tend 9 lisser les mouvements irregu-
Hers pouvant dissimuler la tendance fondamen 
tale. I 

from normal differences in weather, holidays 
with invariable dates, or other events which 
repeat with the same timing. An additional 
adjustment is made for the retail trade se-
ries which contains variation caused by the 
difference in the number of working or 
trading-days in each month or for holidays 
or other events with variable dates. These 
adjustments are made prior to the seasonal 
adjustment but are treated as part of the 
seasonal adjustment. 

While seasonal adjustment allows a much 
better look at the underlying trend of a se-
ries, the adjusted series still contain ir-
regular fluctuations. Small changes between 
months In the adjusted series may simply be 
erratic movements and, to obtain a clearer 
idea of the underlying trend, users should 
examine the adjusted series over a number of 
months. The MCD, or Months for Cyclical 
Dominance, (see Table 26), indicates the 
smallest span of months for which the aver-
age per cent change without regard to sign 
In the trend cycle is greater than that in 
the irregular factor. For the smoothest se-
ries the MCD is one, for the most erratic 
series it is six. Applying a moving average 
of the period equal to the MCD tends to 
smooth irregular movements which may obscure 
the underlying trend. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (table 30) trade group 
estimates are deflated using trade group 
implicit price indicies supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The 
published price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 

ESTIMATIONS EN DOLLARS (X)NSTANTS 

Afin d'obtenir la valeur estimative de 
l'ensemble du commerce de detail en dollars 
constants (tableau 30), les estimations relatives 
aux groupes de commerce sont degonf lees au moyen 
des indices liuplicites de prix appropries fournis 
par la Division du produit industriel de 
Statistique Canada. Les estimations des groupes 
de commerce ainsi degonf lees sont ensuite 
totalisees pour produire l'estlmatlon de 
l'ensemble du commerce de d€tail en dollars 
constants. L'indice des prix qui est publie est 
un indice implicite obtenu en divisant le chiffre 
estimatif des ventes totales en dollars courants 
par l'estimatLon correspondante en dollars 
constants. 
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COMPARISON OP KIND OF BUSINESS GROUPINGS - 
OLD AND NEW SURVEYS 

Ihe number of trade groups (each composed 
)ne or more kinds of business) for which 

d,iL.i will be published has been expanded by 
10. In some cases, a new trade group was 
created by splitting one of the old trade 
groups. In other Instances, new trade groups 
were derived from the "all other stores" 
category. The following chart provides a 
method for converting the 'new' groups back 
to the 'old" for anyone wishing to compare 
one series with the other. 

The following trade groups comprise the 
same kinds of business in both the new and 
old surveys: 

Department stores 
General merchandise stores 
General stores 
Variety stores 
Motor vehicle dealers 
Men's clothing stores 
Women's clothing stores 
Family clothing stores 
Hardware stores 
Jewellery stores 

The following trade groups, for which 
data will be published in the new survey, 
ere previously represented In the "all 

' 	ther stores" group of the old survey: 

Used car dealers 
Automotive parts and accessories stores 
Book and stationery stores 
Florists 
Sporting goods and accessories stores 
Personal accessories stores. 

COMPAEAISON DES GROUPES 0€ GENRE 0€ COMMERCE - 
ENQIJTES ANCIENNES ET PEUVELLES 

Le nombre de groupes commerciaux (chacun corn -
pos d'un ou de plusieurs genres de commerce) sur 
lesquels des donnes parattront a 6t6 porte A 10. 
Dans certains cas, on a cré un nouveau groupe en 
divisant un des anciens groupes. Dans d'autres 
cas, de nouveaux groupes commerclaux ont 
tires de Ia categorie "Tous les autres magasins'. 
Le graphique suivant presente une methode qul 
permettra a quiconque desirant comparer les se-
ries de passer des nouveaux groupes aux anciens. 

Les groupes commerciaux suivants comportent 
les mêmes genres de commerce dans l'ancienne et 
la nouvelle enqute: 

Grands magasins 
Magasins de niarchandises diverses 
Magasins generaux 
Bazars 
Concessionnaires d'automobiles 
Magasins de vétements pour hommes 
Magasins de v€tements pour dames 
Magasins de vatements pour la famille 
Quincailleries 
Bijouteries. 

Les 	groupes 	commerciaux 	suivants, 	pour 
lesquels on publie des donnees dans la nouvelle 
enquête, falsaient partie dans le cadre de 
l'anclenne enqute du groupe "Tous les autres 
magas ins": 

Vendeurs d'automobiles d'occaslon 
Magaslns de places et d'accessoires d'automobiles 
Librai ries-papeteries 
Fleuristes 
Magasins d'articles de sport et accessoires 
Magasins d'accessoires personnels. 
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The 	following 	trade 	groups 	represent 	a Lea 	groupes 	commerciaux 	sulvants 	constituent 
finer breakdown of 	trade groups 	which were une 	ventilation 	plus 	fine 	des 	groupes 	utllls6s 
employed in the old survey: dana l'ancienne enqute: I 
New Trade group 	Old trade group Nouveau groupe de 	Ancien groups do 

commerce 	commerce 

Combination stores pIceries-boucheries 
Grocery, confec- 	Grocery and combina- tpiceries, confiseries 	9piceries et 	pice- 

tionery and sun- 	tion stores et magasins d'arti- 	ries boucherles 
dries stores(5) des divers(5) 

All other food 	All other food stores Tous autres magasins 	Tous autres magasins 
stores(5) d'alimentation(5) 	d'alimentation 

Service stations 	Service stations and Stations-service 	Stations-service et 
Garages 	garages Garages 	garages 
Specialty shoe Magasins de chaussu- 

stores 	Shoe stores res spéciales 
Family shoe stores Magasins de chaussu- 	Magasins de chaussures 

res pour la famille 
Household furni Magasins d'ameublement 

tore stores mnager 

Household appli- 	Furniture, televi- Magasins d'appareils 	Magasins de meubles, 
ance stores(6) 	sion, 	radio and mnagers(6) 	de tiviseurs, de 

Furniture, 	tele- 	appliance stores Magasins de meubles, 	radios et d'appa- 
vision, 	radio de tiviseurs, de 	reils managers 
and appliances radios et d'appa- 
stores reils mnagers 

Pharmacies, patent Pharmacies, magasins 
medicine and 

Drug stores 
de mddicaments Pharmacies 

cosmetics brevetes et de pro- 
stores(7). duits de beaut(7) 

In 	addition 	to 	the 	changes 	noted 	above, "marchands Outre 	ces 	modifications, 	les 	de 
"fuel 	and 	fuel 	oil 	dealers" 	have 	been 	re- combustible et de mazout" ont 6tS reclasss dans 
classified 	to 	wholesale 	trade 	and 	conse- le commerce de gros et ne figurent donc pas dans 
quently do not appear in the tabulations. les totalisatlons. 

(5) The 	new 	trade 	group 	"grocery, 	confec- (5) Le nouveau groupe commercial "piceries, con 
tionery 	and 	sundries 	stores" 	includes fiseries 	et 	magasins 	d'articles 	divers" 	corn- 
not only "grocery stores" (part of "gro- prend 	non 	seuleinent 	lea 	"plceries" 	(dams 
cery and combination stores' 	in the old l'ancienne enqute, tin 616ment de "plceries" 
survey) but also the 1966 Census catego- et 	piceries-boucheries"), 	main 	aussi 	Ia 
ry, "grocery, confectionery and sundries catgorie du recensement 	de 	1966 	"piceries, 
stores". 	The 	latter 	kind 	of 	business confiseries 	et 	magasins 	d'articles 	divers". 
includes the so-called "jug-milk stores" Ce 	dernier 	genre 	de 	commerce 	comprend 	lea 
and 	"convenience 	stores" 	as 	well 	as 	a "comptoirs de lait en cruche" et les magasins 
number 	of 	stores 	which were 	previously d'articles 	d'usage 	courant 	ainsi 	qu'un 	cer- 
classified either to "grocery stores" or tain nombre de magasins qui 	6taient 	aupara- 
"confectionery stores". 	(In the old sur- vant 	classs 	dans 	la 	catgorie 	des 	"spice- 
vey, 	"confectionery 	stores" 	were 	pub- ries" ou dana 	celle des 	"confiseries". 	(Dans 
lished 	in 	the 	"all 	other 	food 	stores" l'ancienne 	enqute, 	les 	"confiseries" 	fal- 
group.) saient partie du groupe "tous autres rnagasmns 

d'alimentation".) 
(6) The new trade group "Household appliance Le nouveau groupe commercial 	•'magasins d'ap- 

stores" 	includes 	the 	1966 kInd of busi- pareils 	mnagers" 	comprend 	le 	genre 	de 	corn- 
ness, 	"electrical supply 	stores", 	which inerce de 	1966 	"magaslns 	d'appareils €lectri- 
was 	previously 	classified 	to 	the 	"all ques", 	qul 	6tait 	auparavant 	classig 	dana 	la 
other stores" group. catgorie "tous lea autres magasins". 
The new trade group 	"pharmacies, 	patent (7) Le nouveau groupe commercial "pharmacies, ma- 
medicine 	and 	cosmetics 	tores' 	includes gasins de mdIcaments brevets et de produits 
the 1966 kind of business, 	"patent ruedi- de beaut" englobe le genre de commerce uti- 
cine, 	cosmetic 	and 	perfume 	stores 	and lIs6 en 1966 "magasins de médicaments breve- 
proprietory 	stores", 	which 	was 	previ- ts et sp&ialiss, de parfums et de produits 
ously 	classified 	to 	the 	"all 	other de beaut", qui 	faisait 	auparavant 	partie 	du 
stores" group. groupe "tous les autres magasins". 
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Kind of business - Genre de 

p 

Combination stores (groceries and meat) - 2piceries - Roochories 
Grocery, confectionery and sundries stores - Eplceries, confiae-

rico at articles divers 
All other food stores - bus lea aotres magasina d'aliments 

Department scores - Grands magasina 
General merchandise stores - Magnums de merchandises diverges 
General stores - Magssins génAraun 

Variety stores - Boners 
Motor vehicle dealers - Cvncessionoaireo d'automobijes 
Used car dealers - Vendeurs d'aotns,ob(les d'occasion 

Service stations - Stations-service 
Garages 
Automotive parts and accessories stores - Magasins de pidoes at 

d 'accesaolrea d 'automobiles 

lens clothing stores - Magasins de v8tentents pour bunions 
'lUmen's clothing stores - Nagasins de v8temesta poor dames 
ramny clothing stores - Hagaoins de v8tements pour is fasille 

5pecialty shoe stores - Nagasirts do chaussures sp6ciaiis8es 
Pasily shoe stores - Magasins de chaussurss poor is familie 
Hardware stores - Quincaillerieg 

Household furniture stores - Megealna de meobies 
Household appliance stores - Magnums dappareils mAnagers 
furniture. TV, radio and appliance stores - Magesins de meubles, 

tdlfviseurs, radios at accessoires 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
mAdicaments brevetAa at prodults de beautA 

Rook and Stationery stores - Libreiries et papeterles 
florists - Fleurintes 

Jeweilery stores - Rijouteries 
Sporting goods and accensoriea stores - Magasina d'artirles de 

sport at d'accessoirem 
Personal accessories stores - Magasina d'accessnires persocnto 
All other stores - Toss len aotres magasins 

TOTAL, ALL ERRS - TOTAL, ENSEMBLE IS NAGASINS 

TA8LE It. Measures of Reliability, by Kind of Rosiness and by Province, Pebruary 1981 Preliminary, January 1981 Revised 

rAtJ EXPLICA1'IF it. Mesure de is fiahiiitf, anion le genre de coerce at is province, f8vrior 1981 pr8liminaire, janvier 198I rOviod 

Response rate 

boon de rAponse 

Chain stores 

Magasins I succursales 

Independent stores 

Msgasins indfpeodants 

Prelisioary Revised Preliminary Revised 
estimate estimate estimate estimate 

Estimation Estimation Estimation Estimation 
prAlininaire rdniaAe prflisinaire rfvisfe 

per cent - posreentage 

76.1 95.6 67.1 83.7 

53.2 12.3 58.0 74.2 
46.3 95.5 58.3 76.6 

100.0 99.1 - - 

67.2 100.0 61.0 79.0 
90.0 95.0 64.1 82.6 

67.5 100.0 69.7 81.6 
83.3 83.3 68.3 85.5 

- 
- 52.5 69.1 

48.9 93.5 60.6 77.0 
- 

- 62.1 75.2 

94.4 90.6 72.7 86.3 

62.1 88.0 66.0 83.5 
66.3 94.3 64.6 79.5 
82.4 96.4 70.3 80.2 

73.8 95.2 72.0 90.0 
65.4 98.0 71.6 86.5 
50.0 80.0 70.2 86.7 

78.8 90.9 66.9 84.4 
50.0 87.5 64.2 80.4 

79.0 100.0 62.4 82.0 

47.4 81.1 75.2 86.9 
48.9 99.9 67.8 80.8 
57.1 71.4 59.1 74.9 

61.3 91.8 64,1 76.2 

65.4 96.2 54.4 79.5 
77.7 97.3 59.0 80.2 
65.5 86.8 57.6 77.8 

67.5 92.8 63.2 80.2 

Province: 

Newfoundland - Terre-ileuve 

Prince Edward Island - tle-du-Prince-8douard 

Nova Scotia - Nouvelle-Ecosse 

New Brunswick - Nouveau-Brunswick 

Qudbec 

Ontario 

Manitoba 

Saskatchewan 

11 harts 

british Columbia - Colombie-Britanrtique 

Yokon and Northwest Territories - Yokes at Territoires do Nord-Orsest 

75.0 96.3 47.8 67.9 

77.5 100.0 55.2 73.9 

69.5 96.6 62.1 80.1 

73.3 97.1 66.1 82.2 

69.2 93.2 72.0 83.6 

66.2 92.9 60.6 79.8 

69.5 95.8 64.0 80.9 

71.5 92.5 66.9 82.8 

63.2 90.8 54.1 78.2 

61.7 87.7 63.5 80.1 

83.3 100.0 45.9 69.9 
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TEXT TABLE II. Keasures of Reliability, by Kind of Business and by Province, Febrnury 1981 Preliminary, January 1981 Revised 

TABLEAU EXPLICATIF II. Meaure Xe is fiabil.itè, melon Is genre de conerce or is province fèvrier 1981 prEliminaire. janvier 1981 rèvin0 

Response fraction 

Fraction de r4p005e 

Chain Stores 

Magasins B succursales 

Preliminary 	Revised 
estimate 	estimate 

Entimatlon 	Estimation 
prdliminaire 	rèviaBe 

Independent stores 

Magasins inddpendants 

Preliminary 	Revised 
estimate 	estimate 

Estimation 	EstImation 
prAliminuire 	révinèe 

(ni-I 	(ri rotc: 
variation, 
preliminary 
estimate 

Coefficient do 
oar lotion, 
estimation 
prdliminaire 

per cent - pourcentage 

Kind of business - Genre do commerce: 

Combination stores (groceries and meat) - 	piceries - Boucheries 97.2 99.6 73.3 82.0 .018 
Grocery, confectionery and sundries stores - 	piceries, confine- 

rico et articles divers 56.1 76.7 64.7 80.1 .027 
All other food stores - Toss lea autres magasisa d'alimeots 41.1 97.9 59.4 78.6 .009 

Department stores - Grands magasins 100.0 99.8 - - - 
General merchandise stores - Magasins de aarchsndises diverses 92.6 100.0 60.1 75.5 .041 
General stores - Plagasins gdnéraux 97.7 98.7 70.1 84.9 .063 

Society stores - Razors 80.5 100.0 72.2 88.8 .016 
Motor vehicle dealers - Concessi000aires d'satomobiles 94.5 100.0 73.6 87.9 .005 
Used tsr dealers - Vendeisrs d'autoaobilea d'occssioo - - 54.4 75.0 .125 

Service stations - Stations-service 54.9 96.3 62.4 80.9 .074 
Garages - 68.2 80.3 .171 
Automotive parts and accessories stores - Magasins de pièces et 

daccesanires d'sistumobiles 87.5 91.0 80.4 91.2 .033 

Mens clothiog stores - Ilagasios de s8tements poor hommes 53.7 87.6 72.5 88.4 .025 
Womens clothing stores - Kagasins de vBtements pour daises 53.8 97.2 70.2 82.8 .049 
Family clothing stores - Magasins de v8temeots pour Is famille 73.8 97.7 66.0 76.7 .060 

Specialty shoe stores - Maganins de chansssres spdcialisBes 57.7 96.9 76.6 82.9 
Family One stores - Magasins de chaussures poor is fauiilie 62.2 98.3 70.0 88.4 huIt 

Hardwsre stores - Quincailieries 4.5 99.6 74.8 88.6 .04 1  

Hoosehold furniture stores - Msgasina de meubles 88.3 96.1 64.5 89.8 .015 
Household sppllance stores - Magasins d'appareils nénagers 85.4 87.6 70.1 88.1 .149 
Furniture, TV, radio and appliance stores - Msgastns de sioublea, 

téléviseurs, 	radios et accessoirea 79.7 100.0 70.7 85.9 .048 
Pharmacies, patent medicine and cosmetics stores - Pharmacies, 

aAdicaments brevetés et prodnitn do beant8 47.1 84.2 80.6 89.4 .003 
Rook and stationery stores - Librairiea et papeteties 43.5 99.2 75.8 82.5 .041 
Florists - Pleuristes 68.4 75.1 65.9 76.5 .018 

Jesellery stores - Rijouteriea 86.9 98.6 68.7 80.5 .075 
Sporting goods and accessories stores - Magasins d'articlea de 

sport et daccessnires 90.2 99.2 65.1 80.2 .014 
Personal accessories stores - Nagasins d'accesaoiree peraonneis 78.4 98.6 70.2 80.5 .079 
All other stores - Toss les auires magssina 62.7 97.2 66.4 82.8 

TOTAL, ALL STORKS - TOTAL, ENSEMLX ES I46GASIIBS 85.9 98.0 70.1 84.3 .008 

Province: 

Newfoundland - Terre-Neuve 91.3 93.7 66.9 73.4 .024 

Prince Edward island - tle-du-Prisce--dosard 95.8 100.0 69.6 73.7 .025 

Nova Scotia - Nosveiie-9coose 91.2 99.0 69.3 83.9 .012 

New Brunswick - Nosveau-Rrusawick 91.2 98.3 73.0 84.1 .032 

Quebec 86.7 98.9 76.9 84.9 .019 

Ontario 80.9 98.4 67.9 83.6 .010 

Manitoba 93.4 98.3 72.0 84.1 .022 

Saskatchewan 92.2 96.6 72.2 90.3 .060 

Alberta 82.2 97.3 58.7 83.0 .018 

British Colombia - Coiombie-Britannique 92.1 96.7 72.5 86.3 .033 

Yokyn and Northwest Territories - Yukon et Territoireo do Nord-Oueut 98.0 100.0 48.4 61.5 .033 

I 
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PRELIMtNARY ESTIMATES 
TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 
February - 1981 - Fevrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO 81000 ' $'OOO 

1 Combination stores (groceries and meat) .............. x x x x 17,220 + 	14.8 

2 Grocery confectionery and sundries stores x x x x 13,332 + 24.3 

3 x x x x 1,177 + 28.7 

4 6,184 + 	8.0 - - 6,184 + 	8.0 

5 x x x x 6,523 + 	19.3 

6 x X x x 7,205 + 20.0 

7 

All other food stores ................................ 

x x x x 2,292 + 	8.3 

8 

Department stores 	.................................. 

x x x x 18,668 + 	13.0 

9 

General stores ...................................... 

Variety stores 	...................................... 

- - 498 + 	10.7 498 + 	10.7 

10 

Used car dealers .................................... 

x x x x 11,806 + 	17.6 

11 

Motor vehicle dealers 	............................... 

Service stations ..................................... 

- - 1,132 + 23.0 1,132 + 23.n 

12 

Garages ............................................ 

x x x x x x 

13 Men's clothing stores ................................ x X X 1 360* 

14 Women's clothing stores ............................. 868 + 	15.7 250* ... 1,118* + 20.2 

15 Family clothing stores ............................... 1,278 + 	15.4 x x x x 

16 - . 	- x X I 

17 

General merchandise stores .......................... 

381 + 26.0 155 + 	17.5 537 + 23.4 

18 - - 131* ... 131* 

19 - - 1,339* ... 1339 

20 x x x x 85* 

21 

Automotive parts and accessories stores ............... 

Furniture, TV., radio and appliance stores - - 1,019 - 14.1 1,019 - 14.1 

22 Pharmacies, patent medicine and cosmetics stores ... x x x x 5,598 + 29.7 

23 

Specialty shoe stores ................................

Family shoe stores .................................. 

x x x x 111 + 25.1 

24 

Hardware stores 	.................................... 

Household furniture stores ........................... 

Florists 	.......................... 	. 	................ - - 253 + 	3.2 253 + 	3.2 

25 

Household appliance stores .......................... 

x x x x 318 - 	7.7 

26 

Book and stationery stores........................... 

x x x x 223* 

27 

Jewellery stores ..................................... 

Sporting goods and accessories stores ................. 

x 

. 

x x x 401* 

28 

Personal accessories stores ........................... 

3,524 + 	5.1 3,508 - 18.3 7,032 - 	8.0 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 38,821 + 	9.8 70,220 + 	17.7 109,041 + 	14.8 

is 

a 
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F1TEMATIONS PRELIMINAIRES 

I Bl.lI t I. ( 1)111111(1CC d& dttail. m.Igasins a succursales et magasins indépendants, suiant le genre de commerce 

Terre-Neuve 

January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO " $'000 $000 

35,890 + 19.7 1 

x x x x 26,534 + 21.7 2 

2,296 + 25.2 3 

12,197 + 	5.5 - 12,197 + 	5.5 4 

12,700 + 25.6 5 

x x x x 14,466 + 	16.5 

Epiceries - Boucheries .................................. 

6 

x x x x 4,414 + 	7,5 

Epiceries, confiseries et articles divers 	.................... 

Tous les autres magasins d'aliments ...................... 

7 

x x x x 33,750 ± 	2.4 

Grands 	magasins 	....................................... 

Magasins de marchandises diverses ....................... 

8 

- 817* ... 817 ... 9 

x x x 23.736 + 	18.2 

Magasins géneraux 	..................................... 

Bazars 	................................................ 

10 

2,300* ... 2,300* ... 

Vendeurs d'automobiles d'occasion 	....................... 

Stations-service 	....................................... 

11 

x x x x x x 12 

x x x x 756* ... 

Concessionnaires d'automobiles 	.......................... 

Garages 	.............................................. 

13 

1,806 + 	17.9 196 ... 2,302 + 21.9 14 

2,549 + 	i:i.o x x x x Magasins de vétements pour Ia famille ................ 15 

x x x x 

.. 

16 

822 + 	22.5 308 + 24.2 1,129 + 23.0 17 

- - 288 ... 288* ... 

Magasins de pièces et d'accessoires d'automobiles ......... 

18 

- - 2,596* ... 2,596* ... 

Quincailleries 	....................................... 

Magasins de meubles 	................................ 19 

x x x x 182 + 29.9 

Magasins de vétements pour hommes ................... 

Magasins de vetements pour dames 	.................... 

20 

- - 1,848* ... 1,848* ... 

Magasins de chaussures spécialisees 	.................... 

Magasins de chaussures pour Ia famille ................ 

Magasins de meubles, téleviseurs, radios et accessoires 21 

x x x x 11,762 + 34.8 

Magasins d'appareils menagers........................ 

Pharmacies, medicaments brevetés et produits de beauté 22 

x x x x 208 + 18.3 23 

- - 490 + 31.8 490 + 31.8 

Librairies et papeteries 	.............................. 

Fleuristes 	.......................................... 24 

x x x x 637 - 	9.8 Bijouteries ......................................... .25 

x x x x 607 - 	5.9 Magasins d'articles de sport et d'accessoires ............ 26 

x x x x 801 - 15.1 27 

7,012 + 	10.2 8,150 + 	4.9 15,161 + 	7.3 

Magasins d'accessoires personnels ..................... 

28 

76,003 + 	9.7 141,104 + 	17.6 217,107 + 	14.7 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 
February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

insemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No. $'ooO $'ØØ $'OOO 

1 x x x x 4,501 + 	15.9 

2 Grocery confectionery and sundries stores x x x x 1,155 + 32.4 

3 - - 149 + 	2.8 149 + 	2.8 

4 

Combination stores 	(groceries and 	meat) .................. 

3,185 + 	9.7 - - 3,185 + 	9.7 

5 x x x x 1,006* 

6 

All 	other 	food 	stores .................................... 

- 868* ... 868* 

7 

Department 	stores 	.................................. 

X X X X X X 

8 

Variety 	stores 	....................................... 

- 5,172 + 	6.2 5,172 + 	6.2 

9 

Motor 	vehicle 	dealers 	................................ 

- x x x x 

10 x x x x 2,823 + 	22.1 

11 - - 171* ... 171k 

12 

General 	merchandise 	stores 	........................... 

Automotive parts and accessories stores .............. x x x x 311 + 23.3 

13 Men's 	clothing 	stores ............................... x x x x 172* 

14 

General 	stores 	........................................... 

Used 	car 	dealers ..................................... 

85 + 	3.8 136* ... 221* - 18.1 

15 x 

.. 

x x x 233 - 14.5 

16 - 

.. 

- x x x 

17 x x x x x x 

18 - - 108* ... 108* 

19 

Service 	stations 	...................................... 

Garages 	............................................. 

- - X X X X 

20 - - X X X X 

21 

Women's clothing stores .............................

Family clothing stores ............................... 

Furniture, TV., radio and appliance stores - - x x x x 

22 Pharmacies, patent medicine and cosmetics stores x x x x 859 + 	7.8 

23 

Specialty shoe stores ................................ 

Family shoe stores ................................... 

Hardware stores 	.................................... 

- - X X X 

24 

Household furniture stores ........................... 

- - X X X X 

25 

Household appliance stores .......................... 

x x x x 47* 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

- - 435* ,,, 435* 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

- - 110* ... 110* 

28 

Personal accessories stores ........................... 

x x x X 2,646 + 	17.7 

29 

All other stores .....................................

AU 	stores 	......................................... 7,865 + 	9.5 17,589 + 	10.1 25,453 + 	9.9 

a 

I 
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I 	 ESTIMATIONS PRELIMINAIRES 
I thIL.%( 2. omnwre dt' th'tail. magasins a succursales et magasins indépendants, suiant le genre de commerce 

IIe-du-Prince-Edouard 
January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

x x x x 9,832 + 30.7 1 

x x 2,397 + 35.8 2 

- 320 + 24.2 320 + 24.2 3 

6,466 + 	5.8 - - 6,466 + 	5.8 4 

x x x x 1,929* ... 

Tons les autres magasins d'aliments ................... 

5 

- - 1,813* ... 1,813* ... 

Epiceries, confiseries et articles divers 	................. 

6 

x x x x x x 

Grands magasins .................................... 

Bazars 	............................................. 7 

-- - 9,467 - 	4.2 9,467 - 	4.2 

Magasins géneraux 	.................................. 

8 

- x x x x 

Concessionnaires d'automobiles ....................... 

Vendeurs d'automobiles d'occasion .................... 9 

x x x x 5,813 + 29,8 10 

- 340k ... 340* . 	... Garages 	............................................ 11 

x x x x 786* ... 12 

x x x x 355* ... 13 

167 - 	6.1 339 - 19.1 506 - 15.2 14 

x x x x 669 - 	0.2 

Epiceries - Boucheries ............................... 

Stations-service 	..................................... 

Magasins de vêtements pour dames 	................... 

Magasins de vétements pour la famille................. 15 

- - x x x x 

Magasins de vètements pour hommes .................. 

16 

x x x x x x 

Magasins de marchandises diverses .................... 

17 

- - 220 + 21.5 220 + 21.5 

Magasins de chaussures pour Ia famifle ................ 

Quincailleries 	....................................... 18 

- - x x x x 19 

- x x x x 20 

- - x x x x 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de meubles 	................................. 

Magasins de meubles, teléviseurs, radios et accessoires. 21 

x x x x 1,754 + 	9.4 Pharmacies, médicaments brevetés et produits de beauté 22 

- - x x x x 

Magasins de chaussures spécialisées ................... 

23 

- - x x x x 24 

x x x x 98* ... 

Magasins d'appareils menagers........................ 

25 

- - 817' ... 817' ... 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

- 241' ... 241' ... 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 5,172 + 	13.3 

Magasins d'accessoires personnels ..................... 

28 

I5,934 + 	10.2 35,377 + 	9.8 51,312 + 	10.0 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 

I 
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PRELIMINARY ESTIMATES 
TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

February - 1981 - Fêvrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . _________ ______________ 

$'OOO , $'OOO $000 

1 x x x x 50,132 + 	14.8 

2 

Combination stores (groceries and meat) ..............

Grocery confectionery and sundries stores x x x x 7,593 + 23.1 

3 x x x x 2.071 - 	0.1 

4 12,952 + 	15.6 - - 12.952 + 	15.6 

5 x x x x 7,142 + 	0.3 

6 - - 2,550 + 	1.8 2,550 + 	1.8 

7 

General stores ...................................... 

2,782 - 	5.5 570 + 10.0 3,352 - 	3.2 

8 - - 39,505 + 	5.7 39,505 + 	5.7 

9 

Motor vehicle dealers 	............................... 

- - 1,705 + 34.9 1,705 + 

10 543 - 18.3 15,556 + 18.7 16,099 + 	1.9 

11 - - X X X 

12 

All other food stores ................................

Department stores 	.................................. 

x x x x 3,362 + 33.8 

13 663 + 33.3 1,513 + 	1.4 2,176 + 	9.4 

14 

Variety 	stores 	...................................... 

1,908 + 30.3 1,077 - 	3.8 2,985 + 	15.5 

15 

Service stations ..................................... 

362 + 34.6 1,903 + 11.0 2,265 + 	14.2 

16 

Garages ............................................ 

x x x x x x 

17 

General merchandise stores .......................... 

Women's clothing stores ............................. 

840 + 	19.4 59* ... 900 + 23,9 

18 

Family clothing stores ............................... 

- - 2,055 ... 2,055* 

19 

Used car dealers .................................... 

Family shoe stores ..................................

Hardware stores 	.................................... 

x x x x 1,497* 

20 x x x x 501 + 	3.5 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores x x x x 2,204 + 22.3 

22 Pharmacies, patent medicine and cosmetics stores 2.093 + 	15.0 7,033 + 14.5 9,125 + 14.6 

23 

Specialty shoe stores ................................ 

x x x X 1,203 + 	6.9 

24 

Household furniture stores ........................... 

x x x 645 + 22.4 

25 

Household appliance stores .......................... 

795 - 	0.3 229 - 	1.9 1,024 - 	0.7 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

x x x x 470 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

299 + 10.6 1,334* ... 1,632* + 	.3 

28 

Personal accessories stores ........................... 

x x x x 18,978 - 	4.4 

29 

All other stores ..................................... 

All 	stores 	......................................... 78,597 + 	7.5 116,945 + 	12.5 195,542 + 	10.4 
I 
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I.ST!MATIONS PRELIMINAIRES 

I \BIl.'t .1. ( oIllmtrct du dulail, iiiagains a succursales et magasins indépendants, suivant le genre de commerce 

Nowelle-Ecosse 
January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO 17 

x x x x 108,115 + 25.7 1 

x x x x 15,270 + 23.4 2 

x x x x 4,218 - 	1.3 3 

25,056 + 	12.9 - - 25,056 + 12.9 4 

x x x x 13,027 - 	1.4 5 

- 5,331 + 	3.8 5,331 + 	3.8 6 

5,638 - 	1.1 1,163 + 12.8 6,801 + 	1.0 7 

- 70,066 - 	4.0 70,066 - 	4.0 

Epiceries - Boucheries 	................................. 

8 

- - 2,976* ... 2,976* ... 9 

78 .. 31,770 + 19.3 32,848* + 	17.3 10 

- - x x x x 

Magasins de marchandises diverses ...................... 

11 

x x x x 7,010* ... 12 

1,346 + 25.1 3,184 + 	2.1 4,529 + 	8.0 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

Vendeurs d'automobiles d'occasion ..................... 

13 

3,897 + 24.4 2,586 - 	4.6 6,483 + 	10.9 

Grands magasins ...................................... 

14 

679 + 18.8 4,237 + 	11.5 4,915 + 	12.5 

Magasins generaux 	.................................... 

Bazars 	............................................... 

Magasins de vêtements pour hommes .................. 

15 

x x x x x x 

Concessionnaires d'automobiles 	......................... 

16 

1,800 + 	23.0 109 .. 1,909* + 26.3 

Stations-service 	...................................... 

Garages 	............................................ 

Magasins de chaussures spécialisées ................... 

17 

- - 3,732 + 28.8 3,732 + 28.8 18 

x x x x 3,505 + 27.9 

Magasins de vétements pour dames 	................... 

Magasins de vêtements pour Ia famille ................. 

Magasins de meubles 	................................ 19 

x x x x 1,386* ... 

Magasins de chaussures pour la famille ................ 

20 

x x x x 4,198 + 	1.2 

Magasins de pièces et d'accessoires d'automobiles ....... 

Quincailleries 	....................................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

4,224 + 	12.4 13,905 + 	12.2 18,129 + 	12.3 Pharmacies, médicaments brevetes et produits de beauté 22 

x x x x 2,295 + 	1.9 23 

x x x x 1,222* ... 24 

1,591 + 	4.8 437 - 	2.2 2,028 + 	3.2 

Magasins d'appareils ménagers........................ 

25 

x x x x 1,397 - 13.9 

Librairies et papeteries 	.............................. 

26 

+ 	9.4 2,506 + 31.2 3,114 + 26.3 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

x x x 39,141 + 	5.6 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

lo2,1l0 + 	15.3 228,697 + 	9.6 391,507 + 	11.9 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATF 
TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 
February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No .  _________ ______________ 

$ 1000 $000 $000 It 

1 x x x x 30,726 + 	2.8 

2 Grocery confectionery and sundries stores x x x x 7,092 - 	4.6 

3 x x x x 1,838* 

4 Department 	stores 	................................. + 	5.7 - - 10,409 + 	5.7 

5 x x x x 4,115 + 	11.7 

6 

Combination stores (groceries and meat) .................. 

x x x x 4,589 + 	2.9 

7 Variety 	stores 	..................................... 

10..409 

+ 	9.1 831 + 	2.9 3,614 + 	7.6 

8 

All 	other 	food 	stores 	.................................... 

Motor 	vehicle 	dealers 	.............................. x x x x 36,192 + 	2.6 

9 

General 	stores 	......................................... 

- 492* ... 492 

10 Service 	stations .................................... 

2.,782 

215* 

. 

... 13,980 + 33.3 14,195 + 

11 Garages 	........................................... - - x x x x 

12 Automotive parts and accessories stores .............. 

.. 

x x x X 2.430 - 	5.0 

13 

General merchandise stores ............................. 

+ 	15.8 663 - 	8.6 1,030 - 	1.1 

14 1,538 + 23.3 468 + 	1.2 2,005 + 	17.3 

15 Family 	clothing 	stores .............................. 610* 

.. 

... 1,105 + 	19.1 1,715 - 14.9 

16 x x x x x x 

17 

Used 	car 	dealers .................................... - 

Family shoe stores .................................. x x x x 987* 

18 

.. 

- - 941 - 	8.8 941 - 	8.8 

19 

Men's 	clothing 	stores ................................367 

... 

x 

.. 

x x x 3,146 + 	7.3 

20 x x x x 356 + 	16.4 

21 

Women's 	clothing 	stores ............................. 

Furniture, T.V., radio and appliance stores x x x x 262 

22 

Specialty 	shoe 	stores 	.................................... 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores .... x x x x 6,966 + 24.0 

23 

Hardware stores .................................... 

161 + 	3.6 410 - 	8.0 571 - 	5.0 

24 - - 614 + 25.3 614 + 25.3 

25 

Household appliance stores .......................... 

551 - 14.2 301 - 	3.0 852 - 10.6 

26 

Book and stationery stores ...................... ..... 

Jewellery stores ..................................... 

- - 1,237 + 	8.9 1,237 + 	8.9 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

232 - 	0.4 509 - 	4.1 740 - 

28 

Personal accessories stores ........................... 

8,029 + 	4.3 5,372 + 	9.3 13,401 + 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 59,482 + 	2.4 91,749 + 	9.6 151,231 + 	6.6 

I 

I 
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P 	 FSTIMATIONS PRELIMINAIRES 

I 	4. ( ( JIHIfltf cc di ikiail, magasins a succursales el magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 
January-February - 1981 - Janvier-Fevrier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
___ ______________  No 

$'OOO $000 $'OOO 

x x x x 66,683 + 	13.0 Epiceries - 	Boucheries .............................. I 

x x x x 15.816 + 	6.4 Epiceries, confiseries et articles divers 	................ 2 

.. 

x x x 4,160* ... 

- - 

3 

20,845 + 	3.9 - - 20,845 + 	3.9 4 

x x x x 7,520 + 	12.5 5 

x x x x 9,823 + 14.9 

Tous les autres magasins d'aliments ..................... 

6 

5,532 + 	12.3 1,617 + 	1.4 7,149 + 	9.6 

Grands magasins 	...................................... 

7 

x x x x 62,693 - 	6.1 

Magasins de marchandises diverses ...................... 

Magasins géneraux 	.................................... 

8 

- 789* ... 789* ... 

Bazars 	............................................... 

9 

;- + 23.4 29,128 ... 29,512* ... 10 

- x x x x 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion ...................... 

11 

a a a x 5.280 - 	1.6 

Stations-service 	...................................... 

12 

715 + 	4.1 1,453 - 20.7 2,169 - 13.9 13 

3,181 + 	17.0 1,298 + 	5.4 4,480 + 13.4 14 

1,321 ... 2,495 + 	12.5 3,816' - 	4.6 

Magasins de pièces et d'accessoires d'aut.omobiles ........ 

15 

x a x a a a 

Garages 	............................................. 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames 	.................... 

16 

a x x a 2,142 + 34.1 17 

- - 2,081 - 17.6 2.081 - 17.6 

Magasins de vètements pour Ia famille.................. 

Magasins de chaussures spécialisees 	.................... 

18 

a x x x 5,786 + 	4.0 19 

a x x x 706 + 24.7 

Magasins de meubles 	................................. 

20 

a x a a 519* ... 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x a x 14,358 + 27.5 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, medicaments brevet.és et produits de beauté 22 

317 + 	5.2 838 - 	6.0 1,155 - 	3.2 

Magasins d'appareils menagers......................... 

23 

- - 1,024 + 20.1 1,024 + 20.1 

Librairies et papeteries 	.............................. 

24 

1,121 -- 651 + 	12.3 1,772 + 	4,1 25 

- - 2,856 + 29.6 2,856 + 29.6 

Bijouteries.......................................... 

26 

492 - 20.7 1,071 8.1 1,563 - 12.5 

Fleuristes 	........................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

.727 + 	9.3 11,385 + 	6.2 27,112 + 	8.0 

Magasins d'accessoires personnels ..................... 

28 

120.583 + 	7.3 182,709 + 	9.4 303,293 + 	8.6 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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PRELIMINARY ESTIMATES 

TABLE S. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 $ 1000 

1 x x x x 374,281 + 	9,9 

2 

Combination stores (groceries and meat) ..............

Grocery confectionery and sundries stores x x x x 108,485 + 	12.1 

3 All other food stores ................................ 1,712 - 17.7 36,372 + 	11.4 38,084 + 	9.7 

4 100,803 + 	7.1 - - 100,803 + 	7.1 

5 x x x x 24,246 - 	1.0 

6 

General merchandise stores .......................... 

General stores ...................................... x x x 15,127 - 	3.2 

7 11,756 + 	7.5 4,588' ... 16,344* - 	5.1 

8 

Variety 	stores 	...................................... 

Motor vehicle dealers ............................... x x x 288,697 + 	3,9 

9 

Department stores 	.................................. 

Used car dealers .................................... - - 16,453' ... 16,453' 

10 20,577 + 25.0 104,038 + 23.9 124,615 + 

11 

Service 	stations ..................................... 

- - 37,185 + 	5,6 37,185 + 

12 1,384* ... 22,307 + 	4.0 23,692' + 	0.1 

13 

Garages ............................................ 

2,748 + 	4.2 14,448 + 33.4 17,196 + 27.6 

14 12,129 + 26.6 14,859 + 16.4 26,988 + 20.8 

15 Family 	clothing 	store, 	............................... 9,460 + 25.2 13,614 + 21.0 23,074 + 22.7 

16 1,101 - 12.8 876 - 	3.6 1,976 - 	8.9 

17 9,907 + 19.8 3,866 + 15.7 13,772 + 18.7 

18 Hardware stores 	.................................... x x x x 17,715 - 	5.2 

19 2,821 + 	6.8 27,016 + 	11.0 29,837 + 10.5 

20 x x x x 3,739 - 	9.3 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

Furniture, TV., radio and appliance stores x x x x 8,981 - 	2.1 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores ... 2.6:10 + 	9.7 39,306 + 18.0 41,935 + 	17.4 

23 

Specialty 	shoe 	stores 	................................ 

Family shoe 	stores .................................. 

3,429' ... 5,102 + 32.4 8,531' 

24 

Household furniture stores ........................... 

x x x x 6,373 + 	10.0 

25 

Household appliance stores .......................... 

x x x x 7,138 - 12.2 

26 

Book and stationery stores ........................... 

x x x x 16,209' 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

Sporting goods and accessories stores ................. 

2,979 + 	3.6 22,814 + 	4.8 25,793 + 

28 

Personal accessories stores ........................... 

59,387 + 	15.0 92,511 + 	17.9 151,898 + 	lu." 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 463,398 + 	5.8 1,105,770 + 	11.4 1,569,168 + 	9.7 

I 
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I STIMATIONS PRELIMINAIRES '  

1 Bl.I U 5. ( oiiinnic di ditail. inagasins a succursales et magasins indépendants, suhant le genre de commerce 

Québec 
January-February - 1981 - .Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 1 , $000 

x x x x 796.127 + 	18.5 1 

x x x x 225,635 + 	16.3 2 

3,436 - 	0.7 73,515 + 	10.3 76,951 + 	9.8 

218,014 + 	9.5 - 218,014 + 	9.5 4 

x x x x 46,587 + 	8.9 5 

x x x x 31,060 + 	0.8 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

24,079 + 	11.8 9,358* ... 33.436* - 	1.6 

Grands magasins 	...................................... 

Magasins de marchandises diverses ...................... 

7 

x x x x 530,661 + 	1.8 8 

- - 28,682* ... 28,682* ... 

Epiceries - 	Boucheries ................................. 

9 

.11,116 + 34.2 221,720 + 27.6 262,836 + 28.6 10 

- - 76,483 + 	9.8 76,483 + 	9.8 11 

3,065 ... 48,476 + 	9,5 51,542 + 	5.8 

Vendeurs d'automobiles d'occasion ...................... 

12 

6,395 + 10.2 31,145 + 23.3 37,539 + 20,8 13 

25,575 + 20.3 32,355 + 	18.6 57,930 + 19.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

19,855 + 20.2 29,892 + 22.6 49,746 + 21.6 

Magasins genéraux 	.................................... 

Bazars 	............................................... 

15 

3,038 ... 2,303 + 	7.0 5,342* + 21.8 

Concessionnaires d'automobiles 	......................... 

16 

22,639 + 	18.8 8,954 + 	17.4 31,593 + 18.4 

Stations-service 	...................................... 

Garages 	............................................. 

17 

x x x x 34,947 - 	4.0 18 

5,829 + 	12.5 57.388 + 	14.6 63,217 + 	14.4 19 

x x x x 7,515 - 13.0 

Magasins de vétements pour hommes ................... 

Magasins de vêtements pour dames 	................... 

Magasins de chaussures pour Ia famille ................ 

20 

x x x x 17,619 - 	6.8 

Magasins de vétements pour Ia famille................. 

Magasins de meubles, téléviseurs, radios et accessoires 21 

5,254 + 	10.9 79,673 + 18.0 84,927 + 17.5 

Quincailleries 	....................................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

6,978 ... 10.802 + 28.6 17,780 .. 

Magasins de chaussures spécialisées ................... 

23 

x x x x 11,050 + 	13.8 

Magasins de meubles 	................................ 

24 

x x x x 14,689 - 	9.0 

Magasins d'appareils menagers........................ 

25 

x x x x 39,597 - 12.3 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

6,034 + 	4.3 46,060 + 	6.2 52,094 + 	6.0 

Fleuristes 	.......................................... 

27 

H1,989 + 20.0 183.815 + 	13.4 305,804 + 	16.0 

Magasins d'accessoires personnels ..................... 

28 

978,191 + 	11.7 2.231.214 + 	13.4 3,209,405 + 12.9 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 

I 
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PRELIMINARY ESTIMATES 
TABLE 6. Retail Trade. Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 
February - 1981 - Fevrier 

Kind of business 

Genre de commerce 

Chain 

Magasins a 
stores 

succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ 1000 $'000 ' (( 

1 x x x x 197,180 + 17.0 

2 

Combination stores (groceries and meat) ..............

Grocery confectionery and sundries stores x x x x 41,915 + 12.4 

3 1,111 - 13.1 19,218 + 	17.1 20,330 + 14.9 

4 62,569 + 	7.6 - - 62,569 + 7.6 

5 x x x x 5,846 + 8.3 

6 - - 221* ... 221* 

7 4,665 + 16.8 1,703* ... 6,369' - 0.7 

8 

General stores ...................................... 

x x x x 128,766 + 73 

9 

Motor vehicle dealers 	............................... 

Used car dealers .................................... - - 7,866' ... 7,866' 

10 14,896 + 25.5 43.517 + 	11.4 58,413 + 1L7 

11 - - 9,576 + 	8.5 9,576 + '. 

12 

Garages ............................................

Automotive parts and accessories stores x x x 8,026 - 8.6 

13 

All other food stores ................................ 

2,004 + 	1.8 5,542 + 	6.5 7,547 + 5.2 

14 

Department stores 	.................................. 

6,236 + 16.8 5,704 + 	0.9 11,941 + 8.6 

15 

Variety 	stores 	...................................... 

Women's clothing stores ............................. 

Family clothing stores ............................... 5,656 +. 23.5 3,711 - 	1.2 9,367 + 12.3 

16 782 - 19.6 420' ... 1,202' - 0.8 

17 

General merchandise stores .......................... 

Service 	stations ..................................... 

5,453 + 23.0 1,743 + 	12.9 7,196 + 20.4 

18 x x x x 9,508 + 4.6 

19 x x x X 13,567' 

20 

Men's clothing stores ................................ 

Family shoe stores .................................. 

x x x x 1,323* 

21 

Hardware stores 	.................................... 

Household furniture stores ............................ 

Furniture, T.V., radio and appliance stores x x x x 3,551 - 5.1 

22 Pharmacies, patent medicine and cosmetics stores x x x x 23,155 + 22.4 

23 

Specialty shoe stores ................................ 

Household appliance stores .......................... 

2,602' ... 2,809 + 32.8 5,411' 

24 x x x x 2,966 - 1.4 

25 x x x X 3,793 - 17.8 

26 

Book and stationery stores...........................

Florists ............................................

Jewellery stores .....................................

Sporting goods and accessories stores ................. x x x x 5,194' 

27 2,265 + 	6.9 9,567 + 	10.0 11,832 + l 

28 

Personal accessories stores ........................... 

40,167 + 12.8 47,366 + 22.7 87,533 + l , .fl 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 276,141 + 	8.4 476,021 + 	14.4 752,162 + 12.2 

a 
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lST1MAT1ONSPRELIMINAIRES  

I \Rll \( (. ( uriiin&'i ci. ik' dctail. Iltgaiins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 
January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
___ _______________  No 

$ ,000 8 1000 $'OOO 

x x x x 416,167 + 24.6 Epiceries - Boucheries .............................. 

x x x x 88,231 + 	16,9 2 

2,245 + 	13.1 38,363 + 	12.3 40,608 + 	12.4 3 

135,781 + 	10.6 - - 135,781 + 	10.6 4 

x x x x 11,760 + 24.3 5 

- 382* ... 382* .. 

Epiceries, contiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

9,047 + 	15.3 3,345* ... 12,393* - 	1.0 7 

x x x x 235,058 + 	4.5 

Magasins de marchandises diverses ...................... 

8 

14,105* ... 14,105* ... 

Concessionnaires d'automobiles 	......................... 

9 

94,579 + 	14.6 124,302 + 19.0 

Vendeurs d'automobiles d'occasion 	...................... 

10 

17.033 - 	0.4 17,033 - 	0.4 

Grands 	magasins 	...................................... 

11 

x x x x 17,643 - 	0.2 12 

4,670 + 	9.0 12,689 + 	13.4 17,359 + 	12.2 

Bazars 	............................................... 

13 

13,125 + 15.0 12,937 + 	15.5 26,062 + 	15.3 

Garages 	............................................. 

14 

11,980 + 	21.3 7,933 + 	2,8 19,913 + 	13.2 

Magasins generaux 	.................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

15 

2,254 ... 1,111* ... 3,364* ... 

Magasins de vétements pour dames 	.................... 

Magasins de vêtements pour Ia famille ................. 

16 

12,557 + 22.8 3,832 + 20.8 16,389 + 22.3 

Stations-service 	...................................... 

17 

x x x x 19,091 + 	3.9 Quincailleries 	....................................... 18 

x x x x 27,783 + 31.6 Magasins de meubles 	................................ 19 

x x x x 2,377* ... 

Magasins de chaussures spécialisees ................... 

Magasins de chaussures pour Ia famille ................ 

20 

x x x x 6,828 - 	9.3 Magasins de meubles, téléviseurs, radios et accessoires. - 21 

x x x x 46,919 + 23.3 

Magasins d'appareils menagers ........................ 

Pharmacies, médicaments brevetes et produits de beauté 22 

5,419 ... 5,884 + 	30.3 11,304 ... 23 

x x x x 4,839 + 	0.8 

Librairies et papeteries 	.............................. 

Fleuristes 	.......................................... 24 

x x x x 7,944 11.9 Bijouteries ......................................... .25 

x x x x 13,116* .. 26 

1.574 + 	9.8 19.492 + 	11.9 24,065 + 	11.5 

Magasins d'articles de sport et d'accessoires ............ 

27 

2,578 + 	15.0 95,935 + 22.7 178,512 + 	19.0 

Magasins d'accessoires personnels ..................... 

28 

585,313  + 	14.7 954,013 + 	15.6 1,539,326 + 	15.2 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and independent Stort'. b Kind of Busiiic' 

Ontario 
February - 1981 - Fevrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $'OOO 

1 408,533 + 	4.4 93,117 + 	0.1 501,650 + 	3.6 

2 Grocery confectionery and sundries stores ............ 47,813 + 31.3 54,382 + 21.2 102,195 + 25.7 

3 All 	other 	food 	stores 	.................. ............. 3,601* 

. 

... 35,695 + 	14.0 39,296* + 	7.7 

4 Department 	stores 	................................. + 	6.8 - - 193,333 + 	6.8 

5 

.. 

- 	0.3 5,628 + 32.8 40,241 + 	3.2 

6 

Combination stores (groceries and meat) .............. 

General 	stores 	..................................... x x x x 11,711 + 	9,8 

7 15,251 + 	8.8 4,353 + 	14.4 19,604 + 	10.0 

8 

General merchandise stores ..........................34,613 

Motor 	vehicle 	dealers 	.............................. 

.93,333 

- 

.. 

- 407,598 - 	7.8 407,598 - 	7.8 

9 Used 	car 	dealers ................................... - 

.. 

- 14,585 + 25.3 14,585 + 

10 

Variety 	stores 	....................................... 

60,997* ... 142,977 + 	10.8 203,974* + 	17.3 

11 

Service 	stations ..................................... 

Garages ............................................ - - 34,019 + 18.9 34,019 + 	1.9 

12 3,751 - 	5.9 38,741 + 16.7 42,491 + 14.2 

13 Men's 	clothing 	stores ............. .................. 8,944 + 	7.9 12,630 + 	11.4 21,575 + 	9.9 

14 22,070 + 24.4 15,216 + 	6.2 37,286 + 	16.2 

15 14,136 

.. 

... 8,404 + 	9.7 22,540 + 27.4 

16 1,763 + 22.3 1,687 + 26.8 3,450 + 24.4 

17 12,503 + 25.1 5,194 + 31.2 17,696 + 26.8 

18 

Family clothing stores ............................... 

Hardware stores 	.................................... x 

.. 

x x x 12,780 + 	8.6 

19 9,022 + 30.3 25,033 + 	16.9 34,055 + 20.2 

20 

Women's clothing stores ............................. 

x 

. 

x x x 9,373 + 20.1 

21 

Automotive parts and accessories stores ............... 

2,911 + 28.6 7,555 + 	5.0 10,466 + 10.6 

22 

Family shoe 	stores .................................. 

Pharmacies, patent medicine and cosmetics stores 23,685 + 13.6 66,489 + 	12.5 90,173 + 12.8 

23 

Specialty shoe stores ................................ 

Household appliance stores .......................... 

9,488 + 25.9 5,803 + 21.3 15,291 + 24.1 

24 

Household furniture stores ........................... 

Furniture, T.V., radio and appliance stores ............ 

x x x X 11,268 + 11.3 

25 

Florists 	............................................ 

7,255 - 14.0 8,400 - 10.8 15,655 - 12.3 

26 

Book and stationery stores........................... 

Jewellery stores .....................................

Sporting goods and accessories stores ................. x x x x 15,862 - 	9.9 

27 11,059 + 	13.1 19,685 + 	6.8 30,744 + 	9.0  

28 

Personal accessories stores ........................... 

150,904 + 18.2 117,767 + 	10.4 268,672 + 	14 7 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 1,050,834 + 10.4 1,176,751 + 	3.6 2,227,586 + 	.7 

I 

I 
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lSTIMATIONSPRELIMINAIRES  
I \B 	' l 1 'l 	. ( u mrncr( d. hi.iil. rnagsins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 
January-February - 1981 - Janvier-Fevrier 

Chain stores 

Magasins 6 succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$ 1000 $ ,000 $ 1000 

885,894 + 13.8 195,828 + 	6.5 1,081,723 + 	12.4 Epiceries - Boucheries .............................. 

98,789 ... 113,395 + 23.9 212,184* + 29.6 2 

7,268 ... 74,274 + 	12.7 81,542* + 	8.1 3 

420,044 + 	10.2 - - 420,044 + 10.2 Grands magasins 	..................................... 4 

69,866 + 	9.0 12.132 + 16.0 81,999 + 10.0 5 

x x x x 24,874 + 	10.5 6 

31,279 + 	12.5 8,930 + 	18.4 40,209 + 	13.7 

Tous les autres magasins d'aliments ..................... 

7 

773,608 - 	2.6 773,608 - 	2.6 8 

26,492 + 26.2 26,492 + 26.2 

Epiceries, confiseries et articles divers 	................... 

Bazars 	.............................................. 

Concessionnaires d'automobiles ....................... 

9 

300,111 + 	16.8 422,408* + 22.7 

Vendeurs d'automobiles d'occasion .................... 

10 

69,283 + 21.5 69.283 + 21.5 

Magasins de marchandises diverses ..................... 

Magasins generaux 	................................... 

Garages 	............................................ 11 

7,937 4.ii 84,422 + 20.3 92,360 + 	17.7 12 

18,883 + 	5.7 29,450 + 	5.0 48,333 + 	5.2 

Stations-service 	..................................... 

13 

46,833 + 23.6 39,102 + 	10.8 85.935 + 17.4 14 

30,521 ... 18,324 + 	9.5 48,845* + 26.7 

Magasins de vètements pour hommes .................. 

15 

3,918 + 	18.9 3,996 + 26.9 7,914 + 22.8 Magasins de chaussures spécialisées ................... 16 

27,469 + 22.9 11,749 + 33.6 39,219 + 25.9 

Magasins de vétements pour dames ................... 

Magasins de vétements pour La famille ................. 

Magasins de chaussures pour Ia famille ................ 17 

x x x x 27,177 + 14.5 Quincailleries 	....................................... 18 

21,413 ... 55,293 + 23.1 76,706* + 27.5 19 

x x x x 21,136 + 33.0 20 

7,293 ... 16,240 + 16.5 23,532* + 23.8 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

48,030 + 	17.3 137,298 + 	12.9 185,329 + 	14.0 Pharmacies, médicaments brevetés et produits de beaute 22 

19,006 + 29.2 11,884 + 25.7 30,890 + 27.8 23 

x x x x 20,604 + 	14.9 

Magasins de meubles 	................................ 

24 

15,192 - 	9.3 16,798 - 	9.9 31,990 - 	9.6 

Magasins d'appareils menagers ........................ 

25 

x x x x 39,277 + 	13.7 

Librairies et papeteries 	.............................. 

26 

3,491 + 	19.5 40,997 + 	8.7 64,488 + 	12.4 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

96,931 + 	19.1 253,046 + 	14.5 549,978 + 	17.0 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

2.224,386 + 	16.2 2,403,694 + 	8.6 4,62$,080 + 	12.2 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade. Chain and Independent Storc, bN Kind of Busine's 

Metropolitan Toronto 
February - 1981 - Fevrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO "i. 8 1000 $'OOO 

1 156,861 + 	5.4 20,165 + 	16.5 177,026 + 	6.6 

2 14,852 + 	18.1 22,997' ... 37,849' + 35.0 

3 2,569' ... 20,111 + 	13.1 22,680' + 	7.2 

4 81,007 + 	6.7 - - 81,007 + 	6.7 

5 10,376 + 	1.6 2,002' ... 12,378' + 	8.8 

6 - - 184 + 	11.5 184 + 	11.5 

7 

General stores ...................................... 

3,434 + 10.7 712 - 	1.2 4,146 + 	8.5 

8 

Combination stores (groceries and meat) .............. 

- - 152,004 - 	6.5 152,004 - 	6.5 

9 - - 2,792 + 34.4 2,792 + 	311 

10 

Used car dealers ..................................... 

26,353 + 31.8 41,521 + 	14.3 67,874 + 20. 

11 

Motor vehicle dealers 	................................ 

- - 11,356 + 	1.2 11,356 + 	1.2 

12 

Garages ............................................ 

x x x x 13,269 + 24.9 

13 4,809 + 	4.9 5,817 + 	31.1 10,626 + 	17.8 

14 9,993 + 20.6 6,849 + 	14.3 16,842 + 	18.0 

15 7,002 + 35.5 1,865' ... 8,868' + 	15.3 

16 

Grocery confectionery and sundries stores ............. 

All 	other food stores ................................ 

1,425 + 27.2 1,028 + 	7.7 2,453 + 	18.3 

17 

Department stores 	.................................. 

General 	merchandise stores .......................... 

5,971 + 	31.1 2,830' ... 8,800' 

18 

Variety 	stores 	...................................... 

x x x x 4,673 + 27.9 

19 4,750 + 	14.6 7,805' ... 12,555' + 33.7 

20 

Service 	stations ..................................... 

x x x x 4,561' 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

Family clothing stores ............................... 

Family shoe stores ..................................

Hardware stores 	.................................... 

Furniture, T.V., radio and appliance stores x x x x 4,496 + 23.5 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 7,809 + 	1.6 30,455 + 	10.3 38,264 + 	8.4 

23 

Specialty shoe stores ................................ 

Household 	furniture stores ........................... 

5,969 + 32.0 3,487 + 26.5 9,456 + 29.9 

24 - - 4,004 + 	7.9 4,004 + 	7.9 

25 

Household appliance stores .......................... 

3,076 - 18.8 3,027 - 19.2 6,103 - 19.0 

26 

Book and stationery stores ........................ ... 

Sporting goods and accessories stores ................. x x x x 7,710 + 	7.1 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

6,287 + 	11.7 10,567 + 26.5 16,854 + 	2''. 

28 

Personal accessories stores ........................... 

52,530 + 	18.2 54,390 + 10.2 106,919 + 	11(1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 411,009  + 	10.3 434,742 + 	7.5 845,752 + 	S.') 

I 

I 
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, 	 ISTEMATIONS PRELIMINAIRES 
I 'lI.l.\I N. ( () llIEflt1CC tk dctiil, magains a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 
January-February - 1981 - Janvier-Fevrier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

338,690 + 	14.7 40,907 + 	17.4 379,597 + 	15,0 1 

31,306 + 23.6 48,179* ... 79,485* ... 2 

5,194 - 17.1 41,089 + 13.8 46,284 + 	9.2 

Epiceries - 	Boucheries ................................ 

3 

177,032 + 	10.4 - - 177,032 + 10.4 4 

21,757 + 	12.8 4,615 + 	9.6 26,371 + 12.2 

- - 358* ... 358 ... 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

7,024 + 	13.1 1,439 + 	3.0 8,463 + 	11.2 

Grands 	magasins 	...................................... 

Magasins de marchandises diverses ...................... 

7 
-. - 292,169 - 	1.5 292,169 - 	1.5 

Magasins géneraux 	.................................... 

8 
- - 4,415* ... 4,415* ... 

Bazars 	............................................... 

Concessionnaires d'automobiles 	......................... 

9 

)2,599 + 34.5 88,247 + 24.4 140,846 + 28.0 10 
- - 24,751 + 	11.8 24,751 + 	11.8 11 

x x x x 28,587 + 29.5 

Vendeurs d'automobiles d'occasion 	...................... 

12 

9,972 + 	4.0 13,531 + 	17.8 23,503 + 	11.6 

Stations-service 	...................................... 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

21,004 + 	19.8 16,064 + 	12.5 37,067 + 16.5 14 

15,251 + 34.2 3,926* ... 19,177k + 	13.5 

Magasins de vétements pour dames 	.................... 

15 

3,065 + 18.4 2,614 + 13.5 5,679 + 	16.1 16 

12,890 + 26.0 5,932 ... 18,822* + 35.0 17 

x x x x 10,022 + 34.4 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour Ia famille .................. 

18 

11,737 + 29.2 16,768* ... 28,5O5' ... 

Magasins de chaussures spécialisées 	.................... 

Quincailleries 	........................................ 

19 

x x x x 10,085* ... 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles 	................................. 

20 

x x x x 10,081 + 28.8 Magasins de meubles, télèviseurs, radios et accessoires 21 

15,695 + 	9.7 62,199 + 	11.0 77,893 + 	10.8 

Magasins d'appareils ménagers......................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

11,913 + 32.2 7,393 + 	35.1 19,305 + 33.3 23 
- - 7,911 + 20.6 7,911 + 20.6 24 

6,687 - 10.4 6,295 - 14.7 12,982 - 12.5 25 

x x x 19,019* ... 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

:1,421 + 	18.1 21,839 + 30.9 35,259 + 25.7 

Fleuristes 	.......................................... 

27 

104,314 + 	19.2 117,854 + 	13.9 222,168 + 	16.3 

Magasins d'accessoires personnels ..................... 

28 

3,804 + 	16.2 892,033 + 	12.7 1,765,837 + 	14.4 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

p 

p 



PRELIMINARY ESTIMATES 
TABLE 9. Retail Trade, Chain and Independent Stores. b% Kind of Business 

Manitoba 

February - 1981 - F'evrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No .  ______________ ______________ 

$000 r $000 Cl $'OOO 

1 37,257 + 	11.9 12,315 + 35.5 49,573 + 	17.0 

2 3,380* ... 9,215 + 12.0 12,595* - 	5.2 

3 x x x x 2,545 + 24.6 

4 

All other food stores ................................ 

28,516 + 	7.9 - - 28,516 + 	7.9 

5 4,347 + 	4.0 102 - 16.3 4,449 + 	3.5 

6 General stores ................................. ..... x x X X 11,445 + 	5.2 

7 1,849 + 	17.6 162 + 	6.5 2,011 + 	16.6 

8 - - 42,365 - 	3.6 42,365 - 	3.6 

9 - - x x x x 

10 

Combination stores (groceries and meat) .............. 

3,741 + 28.7 10,595* ... 14,336k 

11 - - 1,244 + 29.0 1,244 + 

12 

Garages ............................................

Automotive parts and accessories stores x x x x 2,325 + 	9.7 

13 

Motor vehicle dealers 	............................... 

867 - 	2.4 750 - 	1.4 1,617 - 	2.0 

14 2,316 + 22.1 605 - 	5.5 2,920 + 	15.1 

15 1,778 + 32.4 1,009 + 24.1 2,786 + 29.3 

16 

Grocery confectionery and sundries stores ............. 

X X X X X 

17 

Department stores 	.................................. 

General merchandise stores .......................... 

Family clothing stores ............................... 

x x x X 1,302 + 31.7 

18 

Variety 	stores 	.................................... .. 

Hardware stores .................................... - 1,414 + 	1.0 1,414 + 	1.0 

19 

Used car dealers .................................... 

- - 2,190 + 20.3 2,190 + 20.3 

20 

Service stations ..................................... 

x X X X 359 - 15.7 

21 

Men's clothing stares ................................ 

Household furniture stores ........................... 

Furniture, T.V., radio and appliance stores x x x x 2,100 + 	13.2 

22 

Women's clothing stores ............................. 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores ... 1,493 - 	0.5 7,408 + 	12.3 8,902 + 	9.9 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

692 + 	11.1 250* ... 942* - 	0.6 

24 - - 908 + 14.3 908 + 	14.3 

25 709 + 20.5 1,145* ... 1,854* - 	94 

26 

Book and stationery stores ........................... 

x x x x 1,146 + 	136 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. 

842 + 	19.5 1,008* ... 1,850* + 	2.. 

28 

Personal accessories stores ........................... 

10,956 + 16.0 13,659 + 	16.7 24,615 + 	1.1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 104,553 + 	9.3 122.386 + 	10.1 226,939 + 	5 

I 

I 
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lSTIMATIONS PRELIMENAIRES 

I \BI I \( '). ( mnnwrtt ,  Iu dtiiil, iiiaga'ins a succursales et magasins indépendants, suiant le genre de commerce 

Manitoba 

January-February - 1981 - ,Janvier-Fevrier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

s1000 $ .000 $'Ø 

80,840 + 22.3 24,664 + 32.0 105,504 + 24.5 1 

7,117 ... 19,879 + 	18.1 26,996* + 	0.2 2 

x x x x 5,208 + 27.1 3 

58,802 + 	8.6 - 58,802 + 	8.6 4 

9,010 + 	10.7 225 - 12.6 9,235 + 10.0 

Epiceries - Boucheries ................................. 

5 

x x x x 23,831 + 	14.2 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

3,631 + 20.8 352 + 	8.6 3,983 + 	19.6 7 

- 80,570 -. 	8.6 8(1.570 - 	8.6 

Magasins de marchandisea diverses ...................... 

8 

- x x x x 

Grands magasins ...................................... 

Magasins generaux 	.................................... 

9 

21,079* ... 28,660 ... 

Bazars 	............................................... 

Concessionnaires d'automobiles ......................... 

10 

2,684 + 	18.9 2,684 + 	18.9 

Vendeurs d'automobiles d'occasion ...................... 

11 

x x x x 4,744 + 	0.8 

Garages 	............................................. 

12 

1,818 + 	13.8 1,638 - 	4.2 3,456 + 	4.4 13 

5,023 + 21.8 1,459 + 13.3 6,482 + 	19.8 14 

3,553 + 33.8 2,231 + 24.5 5,784 + 30.1 15 

x x x x x x 16 

x x x x 2,850 + 32.4 

Stations-service 	...................................... 

Magasins de vétements pour Ia famille ................. 

17 

- - 3,064 - 	3.0 3,064 - 	3.0 Quincailleries 	....................................... 18 

- - 5,01(1 + 27.5 5,010 + 27.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames 	.................... 

Magasins de meubles 	................................ 19 

x x x x 931 + 	10.5 20 

x x x x 4,757 ... 

Magasins de chaussures spécialisées ................... 

Magasins de chaussures pour Ia famille ................ 

Magasins de meubles, téléviseurs, radios et accessoires 21 

2,953 + 	6.9 15,306 + 	14.3 18,259 + 13.0 Pharmacies, médicaments brevetés et produits de beaute 22 

1,537 + 30.3 522 - 12.7 2,059 + 15.8 

Magasins d'appareils ménagers ........................ 

23 

- - 1,626 + 	18.4 1,626 + 18.4 24 

1,525 + 28.2 2,680 - 10.2 4,205 + 	0.7 

Fleuristes 	.......................................... 

Bijouteries.......................................... 25 

x x x x 2,242 - 	6.8 

Librairies et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ 26 

1,673 + 22.0 2,142 + 32.6 3,815 + 27.7 27 

fl,000 + 	17.4 29,339 + 	19.2 50,339 + 	18.4 

Magasins d'accessoires personnels ..................... 

28 

218.415 + 	14.7 248,230 + 	9.6 466,645 + 	11.9 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATIS 

TABLE 10. Retail Trade, Chain and Independent Store. bN Kind of L3usine 

Metropolitan Winnipeg 
February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 $'000 $'000 

1 x x x x 33,160 + 	17.4 

2 x x x x 8,213 - 	5.4 

3 x x x x 2,086 + 30.4 

4 26.085 + 	8.4 - - 26,085 + 	8.4 

5 x x x x 1,232 -- 

6 - - x x x x 

7 

Combination stores (groceries and meat) ................... 

Grocery confectionery and sundries stores .................. 

x x x x x x 

8 

All 	other 	food 	stores ..................................... 

Department 	stores 	.................................. 

Motor 	vehicle 	dealers 	..............................  - 23,592 - 	1.5 23,592 - 	1.5 

9 

General 	merchandise stores 	.......................... 

General 	stores 	...................................... 

Used 	car 	dealers .................................... - - 380 + 	8.0 380 + 

10 

Variety 	stores 	................................. ..... 

x x x x 10,302' 

11 

Service 	stations 	..................................... 

- - X X X 

12 

Garages 	............................................ 

Automotive parts and accessories stores ............... x x x x 1,563 + 	10.1 

13 x x x x 1,012 - 10.8 

14 1,992 + 	22.1 404 - 	11.6 2,396 + 	14.7 

15 x x x 1,334' 

16 x x x x x x 

17 x x x x 1,033 + 26.4 

18 

Family clothing stores ............................... 

- - 263 + 	8.1 263 + 	8.1 

19 - - 1,345 + 22.6 1,345 + 22.6 

20 

Household furniture stores ........................... 

x x X X 139' 

21 

Men's clothing stores ................................ 

786 + 34.4 542 + 	6.8 1,328 + 21.6 

22 

Women's clothing stores ............................. 

Family shoe stores .................................. 

Pharmacies, patent medicine and cosmetics stores .... x x x x 6,582 + 	9.2 

23 

Specialty shoe stores ................................ 

Hardware stores 	.................................... 

x x X X 779 + 	4.5 

24 

Furniture, T.V., radio and appliance stores ............ 

- - 540 + 	7.3 540 + 	7.3 

25 

Household appliance stores .......................... 

x x x x 1,482 - 12.7 

26 

Book and stationery stores........................... 

Florists 	............................................ 

Jewellery stores ..................................... 

x x x x 510 - 17.9 

27 

Sporting goods and accessories stores ................. 

x x x x 1,507 + 

28 

Personal accessories stores ........................... 

7,741 + 	5.3 7,225 + 	8.1 14,966 + 

29 

All 	other 	stores ...................................... 

All 	stores 	......................................... 82,009 + 	9.0 61,205 + 	12.1 143,214 + 	10.3 

I 

I 



x x 71,773 + 27.8 1 

x x 17,466 + 	1,1 2 

x x 4,191 + 29.1 Tous les autres magasins d'aliments ................... 

- - 53,702 + 	9.0 4 

x x 2,702 + 	8.8 

Epiceries - Boucheries ................................. 

5 

x x x x 

Grands magasins .................................... 

6 

x x x x 

Magasins de marchandises diverses .................... 

7 

43,648 - 11.3 43.648 - 11.3 

Magasins generaux 	.................................. 

Bazars 	............................................. 

8 

843 + 12.9 843 + 12.9 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion .................... 9 

x x 20,868* ... 10 

x x x x 

Epiceries, confiseries et articles divers 	................... 

II 

x x 3,254 - 	0.1 12 

x x 2,011 + 	1.1 

Garages 	............................................ 

13 

957 + 10.7 5264 + 	19.8 14 

x x 2,530 + 27.6 

Stations-service 	..................................... 

15 

x x x x 

Magasins de vêtements pour hommes .................. 

Magasins de vêtements pour Ia famille ................. 

16 

x x 2,229 + 28,0 

Magasins de vétements pour dames 	................... 

17 

585 + 8.7 585 + 	8.7 

Magasins de chaussures pour Ia famille ................ 

18 

3,118 + 27.3 3,118 + 27.3 

Magasins de chaussures specialisées 	................... 

Quincailleries 	....................................... 

19 

x x 296* ... 20 

1,379* ... 2,951* ... 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins d'appareils ménagers........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x 13,494 + 	13.1 Pharmacies, medicaments brevetes et produits de beauté 22 

x x 1,629 + 	15.1 23 

920 + 3.8 920 + 	3.8 

Magasins de meubles 	................................ 

24 

x x 3,373 - 	1.3 

Fleuristes 	.......................................... 

Bijouteries.......................................... 25 

x x 1,104 ... 

Librairies et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ 26 

x x 3,095 + 21.2 27 

16,405 + 11.7 31,761 + 	10.7 

Magasins d'accessoires personnels ..................... 

28 

123,835 + 9.5 295,582 + 	12.4 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 

x 

x 

x 

	

53,702 
	

+ 9.( 

x 

x 

I 
x 	x 

x 	x 

	

4,307 
	

+ 22.1 

x 	'C 

x 	x 

x 	x 

x 	'C 

1,572 

'C 
	 x 

x 	x 

'C 
	 x 

'C 
	 x 

'C 
	

'C 

I 	5,356 
	+ 9.7 

	

171,747 	+ 14.6 

I 
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ISTIMATIONS PRELIMENAIRES 

uururt 	(It I Jdl. iiiiasins a succursales et magasins indépendants, suiant le genre de commerce 

Zone métropolitaine de Winnipeg 
January-February - 1981 - Janvier-Fevrier 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins independants Ensemble des magasins 

Sales 	Change 
- 	1981/1980 

Ventes 	Variation 

8'OOO 

Kind of business 

Sales 	Change 	Sales 	Change 	 Genre de commerce 
- 	1981/1980 	- 	1981/1980 

Ventes 	Variation 	Ventes 	Variation 

$'OOO 	 8,000 
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PRELIMINARY ESTIMATES 
TABLE II. Retail Trade, Chain and Independent Stores. hN kind of Busi,iess 

Saskatchewan 

February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ 1000 $'000 $ 1000 

1 x x x x 43,858 + 	12.7 

2 Grocery confectionery and sundries stores x x x x 7,369 - 	9.5 

3 All other food stores ................................ x x x x 1.858 + 22.4 

4 16,220 + 13.3 - - 16,220 + 	13.3 

5 10,885 - 	2.8 1,671 + 	7.7 12,556 - 	1.5 

6 5,821 + 	16.8 9,184 + 	1.7 15,005 + 	7.0 

7 2,211 + 	5.4 546 + 12.8 2,757 + 	6.8 

8 - - 67,445 + 	3.2 67,445 + 	3.2 

9 

Combination stores (groceries and meat) .............. 

- 549 - 16.7 549 - 

10 

Department stores 	.................................. 

2,216 + 30.5 14,338 + 33.0 16,555 + 

11 - - 1,482 + 23.4 1,482 + 	2. 

12 

Motor vehicle dealers 	............................... 

x x x x 3,288 + 	17.5 

13 x x x x 1,486 + 	17.1 

14 

Garages ............................................ 

2,044 + 20.4 2,384 + 25.3 4,428 + 22.9 

15 1,491 + 	19.3 1,398 + 	14.4 2,889 + 16.9 

16 

Family clothing stores ............................... 

x x x x 329* 

17 

General merchandise stores .......................... 

782* ... 530* ... 1,311* 

18 

General 	stores 	...................................... 

Variety 	stores 	...................................... 

x x x x 1,728 - 	5.3 

19 

Used car dealers .................................... 

- - 3,961 + 	2.9 3,961 + 	2.9 

20 

Service stations ..................................... 

x x x x 1,092 - 20.4 

21 

Automotive parts and accessories stores ....... ........ 

Men's clothing stores ................................ 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores x x x x 3,048 - 	4.2 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores x x x x 8,771 + 	1.5 

23 

Specialty shoe stores ................................

Family shoe stores .................................. 

x x x x 793 + 23.2 

24 

Hardware stores 	.................................... 

Household furniture stores ........................... 

Florists 	............................................ - - 585 + 	4.4 585 + 	4.4 

25 Jewellery stores ..................................... x x x x 2,121* 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. - - 1,875* ... 1,875* 

27 217 + 20.3 1,975 + 	3.5 2,192 + 	U 

28 

Personal accessories stores ........................... 

12,260 + 	12.4 14,641 - 	1.3 26,902 + 	1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 89,787 + 	11.3 162,668 + 	5.1 252,454 + 	7.2 

I 

I 



ESTIMATIONS

PRELIMINAIRES 10  
I 11l I. U II. ( 11111mL.1kc tie dttail, ruagasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 

January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$.000 $'oOo $1000 1-4 

93,946 + 21.6 I 

x x x x 15,543 - 	7.9 2 

x x x x 3,856 + 29.0 3 

3:3,555 + 	16.5 - - 33,555 + 	16.5 

Epiceries - 	Boucheries ................................ 

4 

22,507 + 	2.2 3,489 + 	8.6 25,996 + 	3.0 5 

11,941 + 21.9 18,449 - 	2.1 30,389 + 	6.0 

Epiceries, confiseries et articles divers 	.................... 

6 

4,438 + 	10.1 1,134 + 	11.8 5,572 + 	10.4 

Tous les autres magasins d'aliments ...................... 

Grands 	magasins 	....................................... 

7 

- ..- 130,851 + 	0.7 130,851 + 	0.7 

Magasins generaux 	..................................... 

8 

- - 1,074 - 18.7 1,074 - 18,7 

Bazars 	................................................ 

9 

.243 + 33.2 28,827 + 29.6 33,071 + 30.1 

Magasins de marchandises diverses ....................... 

Concessionnaires d'automobiles 	.......................... 

10 

- - 2,901 + 16.8 2,901 + 16.8 

Stations-service 	....................................... 

11 

x x x x 6,728 + 13.4 

Vendeurs d'automobiles d'occasion 	....................... 

Garages 	............................................. 

12 

x x x x 4,156 + 	17.3 13 

4,374 + 	19.7 5,410 + 28.2 9,784 + 24.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

3,465 ... 3,008 + 15.9 6,473* + 27.1 15 

x x x x 671 + 	7.4 

Magasins de vétement.s pour la famille .................. 

16 

1.580 ... 1,172 + 24.5 2,752* ... 17 

x x x x 3,902 + 	4.0 

Magasins de vétements pour hommes ................... 

18 

- - 8,425 + 23.6 8,425 + 23.6 

Magasins de vétement.s pour dames 	.................... 

19 

x x x x 2,390 - 18.2 

Magasins de chaussures specialisees 	.................... 

Magasins de chaussures pour Is famille ................. 

20 

x x x x 6,646 + 	16.7 

Quincailleries 	........................................ 

Magasins de meubles, teléviseurs, radios et accessoires. 21 

x x x x 17,334 + 	1.7 

Magasins de 	meubles 	................................. 

Magasins d'appareils menagers......................... 

Pharmacies, medicaments brevetés et produits de beaute 22 

x x x x 1,621 + 33.9 23 

- - 1,134 + 22.0 1,134 + 22.0 24 

x x x x 3,704* ... 25 

- - 4,795 - 18.6 4,795 - 18.6 

Librairies et papeteries 	.............................. 

26 

139 + 32.6 3,983 + 	10.3 4,422 + 	12.2 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

.741 + 22.0 32,504 + 	7.2 57,244 + 	13.1 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

U*1,380 + 	17.7 330,554 + 	6.4 518,933 + 	10.3 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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PRELIMINARY ESTIMATES 
TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 
February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independents 

All stores 

Ensemble des magasins 

Sales Change Sales Change 

- 

Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO 17 8 1000 

1 x x x x 112,420 + 	11.2 

2 

Combination stores (groceries and meat) ..............

Grocery confectionery and sundries stores x x x x 26,405 + 25.6 

3 All other food stores ................................ x x x 6,002 + 35.7 

4 93,334 + 19.2 - - 93,334 + 	19.2 

5 13,804 + 	9.7 3,420 - 	4.7 17,224 + 	6.5 

6 General stores ...................................... x x x x 30,121 + 21.2 

7 Variety 	stores 	...................................... 3240 + 	14.3 1,131 - 	3.0 4,371 + 	9.2 

8 - - 180,472 + 	9.2 180,472 + 	9.2 

9 

Department stores 	.................................. 

Used car dealers .................................... - - 1,946* ... 1,946* 

10 8,225 + 26.4 35,232 + 25.4 43,457 + 25. 

11 

Motor vehicle dealers ............................... 

- - 5,483' ... 5,483* 

12 

Garages ............................................ 

1,207 - 	8.2 9,744' ... 10,951* 

13 2,484 + 22.5 7,787 + 21.2 10,271 + 	21.5 

14 7,715 + 28.7 4,531 + 	14.1 12,246 + 22.8 

15 Family 	clothing 	stores ................ . ............. 3,974 + 	7.0 3,876 + 19.8 7,850 + 	13.0 

16 x x x x 205 + 	13.4 

17 

General merchandise stores .......................... 

x x x x 3,852 + 13.9 

18 x x x x 4,043 - 10.2 

19 x x x x 12,349' 

20 

Service 	stations ..................................... 

Hardware stores 	.................................... 

x x x x 3,583' 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores x x x x 5,013' 

22 

Women's clothing stores ......................... .... 

Pharmacies, patent medicine and cosmetics stores .. 5.118 - 10.6 19,082 + 27.4 24,200 + 	16.9 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

1,677 + 	16.0 958 + 29.0 2,636 + 20.4 

24 

Household furniture stores ........................... 

195' ... 3,796 + 35.8 3,990' + 29.9 

25 

Household appliance stores .......................... 

2,901 - 	8.4 1,951 + 	10.4 4,852 - 	1.6 

26 

Book and stationery stores........................... 

x x X 8,904 + 	5.3 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. 

3,281 + 23.4 4,094 + 	18.3 7,374 + 20J 

28 

Personal accessories stores ........................... 

. 

40,789 + 	16.7 49,592 + 30.9 90,382 + 	24.1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 309,045 + 15.3 425,890 + 	19.2 733,935 + 	17.0 

I 

I 
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I 	 ESTIMATIONS PRELIMINAIRES 
I Il I \t l. 	ItOfliRu di dutail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 
January-February - 1981 - Janvier-Fevrier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation __________  No  Vow '7 $000 5 $'OOO 7 

x x x x 240,750 + 	19.1 1 

x x x x 54,165 + 29.2 2 

x x x x 12,473* ... 3 

186,605 + 	17.3 - - 186,605 + 	17,3 4 

27,879 + 	14.1 7.159 - 	3.5 35,037 + 	10.0 

Epiceries - Boucheries ................................. 

5 

x x x 62,866 + 26.9 

Epiceries, confiseries et articles divers 	................... 

6 

6,531 + 20.2 2,504 + 	5.8 9,036 + 	15.8 

Tous les autres magasins d'aliments ..................... 

Grands magasins ...................................... 

7 

344,875 + 	10.0 344,875 + 10.0 

Magasins de marchandises diverses ...................... 

Magasins generaux 	.................................... 

8 

3,905' ... 3,905' ... 

Bazars 	............................................... 

9 

u;: 71,730 + 	24.8 86,889 + 23.3 10 

10,642* ... 10,642* ... 11 

2,578 + 	2.7 20,421* ... 22,999* ... 12 

5,274 + 	15.1 18,979 + 	21.3 24,253 + 	19.9 

Concessionnaires d'automobiles 	......................... 

Stations-service 	...................................... 

Magasins de vétement.s pour hommes ................. 

16,551 + 30.6 10,537 + 	15.7 27,088 + 24.3 

Vendeurs d'automobiles d'occasion 	...................... 

I-I 

9,338 + 	12.2 8,529 + 31.8 17,867 + 20.8 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

15 

x x x 626* ... 

Magasins de vêtements pour dames 	.................... 

16 

x x x 8,328 + 	18.1 17 

x x x x 8.589 - 	9.5 18 

x x x x 27,167' ... 

Quincailleries 	........................................ 

19 

x x x x 6,826 + 31.0 

Magasins de chaussures pour Is famille ................. 

Magasins d'appareils ménagers ........................ 20 

x x x x 10,397 + 29.0 Magasins de meubles, téléviseurs, radios et accessoires. . 21 

10,773 + 	4.8 38,700 + 30.9 49,473 + 24.1 

Magasins de vétements pour Ia famille.................. 

Magasins de chaussures specialisees .................... 

Pharmacies, médicaments brevetes et produits de beauté 22 

3,474 + 23.3 1,920 + 34.1 5,394 + 26.9 23 

389 - 14.0 6,694 + 23.6 7,084 + 20.7 

Magasins de meubles 	................................. 

24 

5.896 - 	2.3 4,064 + 	7.5 9,959 + 	1.4 25 

x x x x 18,360 - 	6.1 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

J25 + 25.9 8,278 + 20.4 14,803 + 22.7 

Fleuristes 	.......................................... 

27 

. .139 + 25.7 95,943 + 	33.1 178,082 + 29.6 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

37.I63 + 20.4 847,376 + 	18.6 1,484,539 + 	19.4 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 

I 
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PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 
February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO $'OO() 

1 x x x x 148,699 + 	7.8 

2 x x x x 27,505 + 24.7 

3 

Combination stores (groceries and meat) .............. 

Grocery confectionery and sundries stores ............. 

x x 14,656 -- 

4 120,095 + 24.9 - - 120,095 + 24.9 

5 14,982 + 	6.1 1,874* ... 16,855* + 	9.2 

6 

Department 	stores 	.................................. 

x x x 8,684 - 	7.6 

7 

General stores ...................................... 

3,881 + 	4.5 1,052 + 	3.4 4,933 + 	4.3 

8 x x x x 180,439 + 	12.5 

9 Used car dealers .................................... - - 4,513 + 24.8 4,513 + 24J 

10 

Motor vehicle dealers 	................................ 

9,187* ... 43,578 + 	18.1 52,765 + 	21.' 

II Garages ............................................ - - 7,303 - 	9.5 7,303 - 	9.i 

12 1,252 - 	3.0 8,916* ... 10,168* 

13 3,351 + 	18.4 2,897 + 18.7 6,249 + 	18.5 

14 6,501 + 32.7 5,271 + 	14.0 11,772 + 23.6 

15 

All other food stores ................................ 

4,469 + 19.6 2,710 + 	13.0 7,179 + 	17.0 

16 x x x x 1,097 + 22.8 

17 

General merchandise stores .......................... 

Variety 	stores 	...................................... 

x x x x 4,188 + 	14.6 

18 x x x x 5,100 + 13.5 

19 x x x x 9,800* 

20 

Service 	stations ..................................... 

x x x X 4,180 + 27.9 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................

Women's clothing stores .............................

Family clothing stores ............................... 

Furniture, T.V., radio and appliance stores x x x x 6,732 + 	3.0 

22 Pharmacies, patent medicine and cosmetics stores 11489 + 	1.6 23,148 + 	11.0 34,637 + 	7.7 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

Hardware stores 	.................................... 

1,645 + 15.0 2,218 9.0 3,863 - 	0.1 

24 

Household furniture stores ........................... 

- - 2,762 + 	7.8 2,762 + 	7.8 

25 

Household appliance stores .......................... 

3,596 + 	0.7 4,112 + 17.2 7,707 + 	8.9 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

x x x x 11,254 + 	14.3 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

2,985 + 22.8 11,141* ... 14,126* + 	33. 7.  

28 

Personal accessories stores ........................... 

46,532 + 18.9 55,117* ... 101,649* + 31J 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 349,284 + 19.4 479,625 + 	14.3 828,910 + 	16.4 

I 

I 
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' 	 ESTIMATIONS PRELIMINAIRES 

I l3l I. tt 13. ( orIIIli'r' (I.' detail, riiagasins I succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 
January-February - 1981 - Janvier-Fèvrier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
___________ ______________  No 

$'Ooo $000 $000 

x x x x 312,120 + 	14.4 Epiceries - Boucheries .............................. 

x x x x 57,409 + 29.8 2 

x x x x 30,660 + 	2.0 3 

243,988 + 23.9 - - 243,988 + 23.9 4 

30,611 + 	11.3 3,840' ... 34,451' + 13.7 S 

x x x x 18,301 - 	3.9 6 

7,814 + 	9.1 2,248 + 	8.5 10,062 + 	9.0 7 

x x x x 348.762 + 19.7 8 

- 9809' ... 9,809' ... Vendeurs d'automobiles d'occasion .................... 9 

17,599 + 35.3 89,772 + 20.3 107,371 + 22.5 

Bazars 	............................................... 

10 

- - 14,630 - 	7.2 14,630 - 	7.2 11 

2,451 - 13.2 17,134' ... 19,584* + 27.3 

Garages 	............................................ 

12 

7,191 + 	11.4 6,783 + 25.0 13,974 + 17.6 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

13 

13,722 + 25.6 12,979 + 20.0 26,701 + 22.8 

Grands 	magasins 	...................................... 

14 

9,847 + 24.6 6,382 + 	9.5 16,229 + 18.2 

Magasins de marchandises diverses ...................... 

Magasins généraux 	.................................... 

15 

x x x x 2,531 + 32.7 

Concessionnaires d'automobiles 	........................ 

16 

x x x x 8,850 + 18.5 

Stations-service 	..................................... 

17 

x x x x 11,043 + 20.6 

Magasins de vétements pour Ia famille ................. 

18 

x x x 2 1,079* ... 

Magasins de vétements pour dames ................... 

19 

x x x x 9,037' ... 20 

x x x x 13,745 -- 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vêtements pour hommes .................. 

Quincailleries 	....................................... 

Magasins de meubles, téleviseurs, radios et accessoires 21 

26,063 + 20.1 48,514 + 	16.5 74,577 + 	17.7 

Magasins de meubles 	................................ 

Pharmacies, medicaments brevetes et produits de beauté 22 

3,332 + 23.2 4,785 + 	8.8 8,118 + 14.3 

Magasins de chaussures specialisées ................... 

Magasins de chaussures pour La famille ................ 

23 

- - 4,913 + 	13.5 4,913 + 	13.5 24 

7,774 + 	7.8 8,541 + 	17.7 16,314 + 	12,8 

Magasins d'appareils ménagers ........................ 

25 

x x x x 22,896 + 27.0 

Librairies et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ 26 

,917 + 	18.3 23,946 + 31.1 29,863 + 28.3 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

7,474 + 33.3 114,857' ... 212,331' ... 

Magasins d'accessoires personnels ..................... 

28 

7 22,413 + 23.1 976,938 + 20.1 I,699,3I + 21.4 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 
1'ABLE 14. Retail Trade, Chain and Independent Stores, bN Kind of Business 

Metropolitan Vancower 
February - 1981 - Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . ___________ ______________ 

$,000 $000 $'OOO 

1 Combination stores (groceries and meat) ............. x x x x 72,842 + 22.7 

2 Grocery confectionery and sundries stores x 

.. 

x x x 15,362 + 24.2 

3 x x x x 9,326 + 22.8 

4 75,585 + 22.3 - - 75,585 + 22.3 

5 

Department 	stores 	.................................. 

General 	merchandise stores ......................... 5,309 + 	8.4 413 + 18.9 5,722 + 	9.1 

6 General 	stores 	..................................... - - 450 + 	4.5 450 + 	4.5 

7 712 + 	4.9 83 + 	16.5 795 + 	6.0 

8 - 101,960 + 	18.4 101,960 + 18.4 

9 - - 1,995' ... 1,995' 

10 5.762' ... 27,189 + 13.8 32,951' + 	18.2  

11 

All 	other 	food 	stores ................................. 

.. 3,378 - 	7.3 3,378 - 	7.3  

12 x x x x 3,914' 

13 

Service 	stations 	..................................... 

2,136 + 	9.2 1,492 + 13.2 3,628 + 	10.8 

14 

Variety 	stores 	....................................... 

Motor 	vehicle 	dealers 	................................ 

3,639 

.. 

.. 

+ 30.4 2,723 + 10.5 6,362 + 	21.1 

15 2,090 + 28.6 1,276 + 	5.5 3,366 + 18.7 

16 

Used 	car 	dealers ..................................... 

Garages ................................................

Automotive parts and accessories stores ................ 

x x x x 408 + 	1.7 

17 

Women's clothing stores ............................. 

x x x x 1,846 + 	12.0 

18 

Men's clothing stores ................................ 

Family clothing stores ............................... 

- - 1,662 + 22.0 1,662 + 22.0 

19 

Specialty shoe stores ................................ 

Hardware stores .................................... 

x x x x 7,209' 

20 

Family shoe stores .................................. 

Household furniture stores ........................... 

x x x x 1,392* 

21 

Household appliance stores ..........................

Furniture, TV., radio and appliance stores x x x x 4,334 + 	14.2 

22 Pharmacies, patent medicine and cosmetics stores 8,149 + 	4.0 8.967 + 	9.9 17,116 + 	7.0 

23 Book 	and 	stationery stores .......................... 1,102 + 	8.8 981 - 	1.9 2,083 + 	3.4 

24 - - 1,172 + 	7.6 1,172 + 	7.6 

25 x x x x 4,965 + 	9.2 

26 x 

. 

x x x 7,113 + 20.3 

27 

Florists 	............................................ 

Jewellery stores .....................................

Sporting goods and accessories stores .................

Personal accessories stores ................... . ...... 2,475 + 23,3 7,734' ... 10,209' 

28 x 

. 

x x x 49,147' 

29 

All other stores .....................................

All 	stores 	......................................... 195,560 + 27.0 250.733 + 20.0 446,293 + 	23.( 

a 
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EST(MATIONS PRELIMINAIRES 
I \BI.F U 14. ( orIlIiIrcu tli. thlal. magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouser 

January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
__________ __ __ ______________  No 

$'000 ' $'000 $'000 

149,382 + 	26.1 1 

x x x x 32,114 + 28.3 2 

x x x x 19,517 + 31.3 3 

153,603 + 	21.4 - - 153,603 + 21.4 

Epiceries - 	Boucheries ................................ 

4 

11,122 + 20.9 926 + 	19.5 12,048 + 20.8 

Epiceries, confiseries et articles divers 	.................. 

5 

- 1,007 + 	9,9 1,007 + 	9.9 

Tous les autres magasins d'aliments ..................... 

6 

1,518 + 	9.0 167 + 	19.8 1,685 + 	10.0 

Grands magasins ...................................... 

Magasins de marchandises diverses ...................... 

7 

- - 195,776 + 24.3 195,776 + 24.3 

Magasins ginéraux 	.................................... 

Concessionnaires d'automobiles 	...................... 8 

- - 4,174* ... 4,174* ... 9 

.158 ... 55,540 + 	13.7 66,698* + 17.5 

Bazars 	............................................... 

Stations-service 	.................................... 10  

- - 6,728 - 12.8 6,728 - 12.8 

Vendeurs d'automobiles d'occasion ...................... 

... 

11 

x x x x 7,829* ... 

.. 

12 

4,688 + 	4.1 3,564 + 31.5 8,252 + 	14.4 13 

7,747 + 22.7 6,513 + 	11.1 14,260 + 	17.1 

Garages 	............................................. 

14 

4,480 + 28.4 2,978 - 	4.2 7,458 + 13.0 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

x x x x 986 + 	9.8 16 

x x x 3,979 + 	14.5 

Magasins de vétements pour la famille .................. 

17 

- - 3,462 + 22.4 3,462 + 22.4 

Magasins de vétements pour hommes ................... 

18 

x x x x 15,111* ... 

Magasins de vétements pour dames 	.................... 

Magasins de chaussures specialisées .................... 

19 

x x x x 3,027* ... 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles 	................................. 

20 

x x x x 8,548 + 	10.3 

Quincailleries 	........................................ 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

18,873 + 20.6 18,835 + 	15.6 37,708 + 	18.1 Pharmacies, médicaments brevetes et produits de beauté 22 

2,257 + 17.8 2,182 + 	27.1 4,439 + 22.2 23 

- - 2,185 + 	15.5 2,185 + 15.5 24 

x x x x 10,410 + 	12.1 

Librairies et papeteries 	............................... 

Fleuristes 	.......................................... 

25 

x x x x 13,769 + 28.8 

Bijouteries.......................................... 

26 

I.'67 + 	16.3 16,737 ... 21,604* + 32.2 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x x 100,363* ... 

Magasins d'accessoires personnels ..................... 

28 

399,946 + 29.3 506,174 + 23.8 906,120 + 26.2 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 
TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 
February - 1981 - Fevrier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 s'000 $000 

1 x 	x x 	x 2,808 	+ 17.6 

2 Grocery confectionery and sundries stores - 	 - 394 	- 	2.7 394 	- 	2.7 

3 - 	 - 1111 	•.. 111* 

4 1,932 	+ 	21.8 - 	 - 1,932 	+ 21.8 

5 General 	merchandise stores 	......................... x x 	x 733 	+ 	7.4 

6 x 	x x 	x 4,445 	+ 17.6 

7 x 	x x 	x x 	x 

8 - 	 - 2.433 	- 	1.7 2,433 	- 	1.7 

9 - 	 - X 	X X 

10 

Variety stores 	...................................... 

- 	 - 431 	+ 12.7 431 	+ 	12.7 

11 - 	 - X 	X X 	 X 

12 

Combination stores (groceries and meat) .............. 

- 	 - x 	x x 	x 

13 

All other food stores ................................

Department stores 	.................................. 

- 	 - 107* 	... 107* 

14 

General stores ...................................... 

- 	 - 77 	- 	0.1 77 	- 	0.1 

15 

Motor vehicle dealers 	............................... 

- 	 - 63 	- 11.2 63 	- 11.2 

16 

Used car dealers .................................... 

Service stations ..................................... 

Women's clothing stores ............................. 

- 	 - X 	X X 	X 

17 

Garages ............................................ 

Automotive parts and accessories stores ............... 

- 	 - X X 	X 

18 

Men's clothing stores ................................ 

Family clothing stores ............................... 

- 	 - 247 	+ 	12.2 247 	+ 	12.2 

19 

Specialty shoe stores ................................ 

- X 	X x 	x 

20 

Family shoe stores .................................. 

Hardware stores .................................... 

- 	 - X 	X X 	S 

21 

Household furniture stores ...........................

Household appliance stores ..........................

Furniture, TV., radio and appliance stores - 	 - x 	x x 	x 

22 Pharmacies, patent medicine and cosmetics stores - 	 - 371 	+ 	10.5 371 	+ 	10.5 

23 Book and 	stationery stores .......................... - 	 - x 	x x 	S 

24 - 	 - S 	X X 	X 

25 

Florists 	............................................ 

- 	 - 

. 

118 	+ 	14.3 118 	+ 	14.3 

26 

Jewellery stores ..................................... 

- 	 - 249 	+ 	7.3 249 	+ 	7.3 

27 

Sporting goods and accessories stores .................

Personal 	accessories stores .......................... x x x 	5 198 

28 All 	other 	stores 	.................................... x x x 	5 1,887 	+ 	1I.6 

29 All 	stores 	......................................... 7.113 	+ 	13.9 9,640 	+ 12.0 16,753 	+ 	12.11 

I 

I 
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ESTIMATIONS

PRELIMINAIRES  
I Ulil. J l. ( otrunCruC (IC dutail, magasins a succursales et magasins indépendants, suiant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-February - 1981 - Janvier-Février 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'000 	(( $'OOO $'000 

x 	x x 	x 5,764 	+ 25.5 1 

- 	 - 803 	+ 	3.8 803 	+ 	3.8 Epiceries, confiseries et articles divers 	................ 2 

- 	 - 223' 	 ... 223* 	... 

Epiceries - Boucheries ................................ 

3 

3,925 	+ 	19.4 - 	 - 3,925 	+ 	19.4 

Tous les autres magasins d'aliments .................... 

4 

x 	x x 	x 1,526 	+ 	17.8 Magasins de marchandises diverses ................... .5 

x 	x x 	x 9,475 	+ 	18.6 

x 	x x 	x x 	x 7 

.. 

-- 5,024 	+ 	13.3 5,024 	+ 	13.3 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	........................ 8 

x 	x x 	x 

Grands magasins ..................................... 

Magasins géneraux 	..................................6 

9 

. 

0 1,077 	+ 26.5 1,077 	+ 26.5 Stations-service 	.................................... 

x 	x x 	x 11 

.. 

- 	 - x 	x x 	x 12 

- 184' 	... 184' 	... 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

- 	 - 161 	+ 	14.1 161 	+ 	14.1 

Vendeurs d'automobiles d'occasion 	..................... 

14 

- 	 - 132 	- 	3.9 132 	- 	3.9 15 

- 	 - x 	x x 	x 16 

- 	 - x 	x x 	x 17 

- 	 - 509 	+ 24.7 509 	+ 24.7 

Magasins de vêtements pour hommes ................... 

18 

- 	 - x 	x x 	x 

Magasins de vêtements pour dames 	.................... 

Magasins de vétements pour Ia famille .................. 

19 

- 	 - x 	x x 	x 

Magasins de chaussures pour Ia famille ................ 

20 

- 	 - x 	x x 	x 

Quincailleries 	....................................... 

Magasins de meubles, téléviseurs, radios et accessoires. - 21 

- 	 - 757 	+ 	15.2 757 	+ 	15.2 

Magasins de chaussures spécialisées 	.................... 

Pharmacies, medicaments brevetes et produits de beaute 22 

- 	 - x 	x x 	x 23 

- 	 - x 	x x 	x 

Magasins de meubles 	................................ 

24 

- 	 - 628' 	... 628' 	... 

Magasins d'appareils menagers ........................ 

25 

- 	 - 457 	+ 	5.2 457 	+ 	5.2 

Librairies et papeteries 	.............................. 

26 

x x 	x 414' 	... 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x 	x 3.997 	+ 34.6 

Magasins d'accessoires personnels ..................... 

28 

14.954) 	+ 	14.5 20.480 	+ 26.0 35,430 	+ 20.9 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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PRELIMINARY ESTIMATES 
TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 
February - 1981 	Février 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 $ 1000 '7 $'OOO 

1 911,048 + 	5.3 424,821 + 13.3 1,335,869 + 	7.7 

2 72,183 + 27.3 241,936 + 14.4 314,119 + 	17.1 

3 All 	other 	food 	stores 	............................... 7,097* ... 100,690 + 12.8 107,787* + 	9.6 

4 586,963 + 	12.5 - - 586,963 + 12.5 

5 109,883 + 	1.5 25,208 + 13.7 135,091 + 	3.6 

6 41,163 + 	17.7 70,588 + 3.0 111,750 + 	8.0 

7 46,180 + 	7.9 13,562 - 7.4 59,742 + 	4.0 

8 

Combination stores (groceries and meat) .............. 

15,890 + 	13.3 1,253,096 + 1.2 1,268,986 + 	1.3 

9 

Grocery confectionery and sundries stores ............. 

- - 41,502* ... 41,502* 

10 

Department stores 	.................................. 

General merchandise stores .......................... 

106,183 + 32.6 394,873 + 19.1 501,056 + 	21.7 

11 

General 	stores 	...................................... 

Variety 	stores 	...................................... 

Garages 	...........  ................................ - - 90,093 + 11.7 90,093 + 	11.7 

12 

Motor vehicle 	dealers 	............................... 

Used 	car dealers .................................... 

8,641 - 13.1 92,032 + 18,9 100,673 + 	15.2 

13 

Service 	stations ..................................... 

20,220 + 	12.7 42,018 + 19.3 62,238 + 	17.1 

14 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

57,174 + 26.0 44,874 + 11.4 102,048 + 	19.2 

15 

Women's clothing stores ............................. 

Family clothing stores ............................... 37,564 

.

. 

+ 24.8 35,870 + 16.2 73,434 + 20.4 

16 3,489 + 	8.1 3,776 + 19.8 7,264 + 13.9 

17 30,857 + 22.4 13,830 + 23.3 44,687 + 22.7 

18 

Family shoe 	stores .................................. 

x x x x 46,262 + 	1.5 

19 18,233* ... 80,068 + 18.5 98,301* + 21.7 

20 x x x x 23,271 + 	14.5 

21 11,382 + 25.6 28,594 + 2.9 39,976 + 	8.5 

22 Pharmacies, patent medicine and cosmetics stores 50,572 + 	6.4 180,965 + 15.4 231,537 + 	13.3 

23 

Specialty shoe stores ................................ 

Hardware stores .................................... 

17,696 + 27.9 16,370 + 16.3 34,066 + 	22.1 

24 

Household furniture stores ........................... 

843 - 	6.8 26,680 + 14.1 27,523 + 13.3 

25 

Household appliance stores ..........................

Furniture, TV., radio and appliance stores ............ 

18,965 - 	8.5 22,721 - 2.0 41,686 - 	5.0 

26 

Book and stationery stores ................ ........... 

x x x x 57,863 - 	9.9 

27 

Florists 	............................................ 

Jewellery stores .....................................

Sporting goods and accessories stores ........ ......... 

22,049 + 	14.5 63,111 + 11.7 85,161 + 	12.4 

28 

Personal accessories stores ........................... 

346,626 + 	15.8 361,436 + 18.1 708,062 + 	17.0 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 2,557,779 + 	10.9 3,779,233 + 9.7 6,337,012 + 	10.2 

I 
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ESTIMATIONSPRELIMINAIRES  
I llI I. U 16. ( oninwrce ti. detail. magasins a succursales el magasins indépendants, suiant le genre de commerce 

Canada 
January-February - 1981 - Janvier-Fevrier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'000 8 1000 

1,963,803 + 14.4 892,650 + 20.2 2,856,453 + 	16.2 1 

148,747 + 32.7 504,006 + 	18.0 652,753 + 	21.1 2 

14,021 - 12.6 207,887 + 	12.5 221,908 + 	10.5 3 

1.229,497 + 	13.6 - - 1,229,497 + 13.6 4 

216,867 + 	8.4 53,141 + 13.5 270,008 + 	9.3 5 

87,891 + 21.5 144,336 + 	6.3 232,228 + 	11.6 

Epiceries - Boucheries ................................. 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

93,558 + 	11.5 28,022 - 	4.2 121,580 + 	7.4 

Grands magasins ...................................... 

7 

27,390 + 	1.2 2,362,936 + 	2.7 2,390,326 + 	2.7 

Magasins de marchandises diverses ...................... 

8 

- - 76,151* ... 76,15P ... 

Magasins généraux 	.................................... 

Bazar't 	............................................... 

Concessionnaires d'automobiles 	........................ 

9 

210,318 + 35.5 823,902 + 22.8 1,034,220 + 25.2 

Vendeurs d'automobiles d'occasion ..................... 

10 

- - 183,496 + 13.8 183,496 + 13.8 11 

18,092 - 12.0 196,425 + 21.2 214,517 + 	17.5 12 

43,300 + 	11.0 96,403 + 	14.1 139,703 + 	13.1 13 

121,130 + 23.5 106,723 + 	14.9 227,853 + 	19.3 

Stations-service 	...................................... 

Garages 	............................................. 

14 

81,139 + 26.1 79,110 + 17.8 160,249 + 21.9 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

15 

8,503 + 26.9 9,029 + 22.7 17,532 + 24.7 16 

67,746 + 21.4 31,330 + 25.3 99,076 + 22.6 Magasins de chaussures pour Ia famille ................. 17 

x x x x 95,553 + 	3.7 18 

39,995 ... 173,702 + 24.3 213,697* + 28.1 

Magasins de vétements pour dames 	.................... 

19 

x x x x 50,115 + 20.2 

Magasins de vétements pour Ia famille .................. 

20 

24,334 ... 59,210 -- 83,544k + 	9.4 

Magasins d'appareils ménagers .........................

Magasins de meubles, televiseurs, radios et accessoires. 21 

105,205 + 14.6 371,453 + 	16.9 476,658 + 	16.4 

Magasins de chaussures spécialisées .................... 

Pharmacies, médicaments brevetés et produits de beaute 22 

35,848 + 33.5 33,931 + 20.7 69,779 + 27.0 

Quincailleries 	........................................ 

23 

1,550 - 	0.1 47,853 + 	16.9 .49,403 + 16.3 

Magasins de meubles 	................................. 

24 

40,101 - 	2.5 45.923 - 	0.7 86,024 - 	1.5 25 

x x x x 133,300 + 	2.2 

Librairies et papeteries 	.............................. 

26 

45,499 + 	17.4 130,119 + 	12.5 175,618 + 	13.7 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

096,790 + 21.4 747,570 + 	19.4 1,444,360 + 20.3 

Magasins d'accessoires personnels ..................... 

28 

.359.228 + 	16.4 7,646,374 + 	12.6 13.005,602 + 	14.1 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neue 
January - 1981 - ,Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ 1000 $ 1000 $ 1000 

1 x x X X 18,670 + 24.6 

2 Grocery confectionery and sundries stores x x x x 13,203 + 	19.1 

3 x x x x 1,119 + 21.7 

4 6,012 + 	3.1 - - 6,012 + 	3.1 

5 x x x x 6,178 + 32.9 

6 General stores ...................................... x x x 7,261 + 13.2 

7 

Combination stores (groceries and meat) .................. 

Department stores 	.................................. 

x x x x 2,121 + 	6.7 

8 x x x x 15,083 - 	8.2 

9 

Motor vehicle dealers 	............................... 

- - 320* ... 320 

10 x x x x 11,930 + 18.8 

11 - - 1,169* ... 1,169 

12 x x x x x x 

13 x x x x 396* 

14 938 + 20.0 246* ... 1,184* + 23.5 

15 

All other food stores ................................ 

1,270 + 	10.7 x x x x 

16 - - X X X X 

17 

General merchandise stores .......................... 

Variety stores 	...................................... 

441 + 19.6 152 + 31.9 593 + 22.5 

18 - - 157* ... 157k 

19 

Used car dealers .................................... 

Service stations ..................................... 

Garages ............................................ 

- 1,256 + 27.4 1,256 + 27.4 

20 x x x x 96 + 20.8 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................

Women's clothing stores .............................

Family clothing stores ............................... 

Furniture, T.V.. radio and appliance stores - - 829* ... 829w 

22 Pharmacies, patent medicine and cosmetics stores .... x x x x 6,164* 

23 

Specialty shoe stores ................................

Family shoe stores ..................................

Hardware stores .................................... 

x x x x 97 + 	11.3 

24 

Household furniture stores ........................... 

- 237* ... 237* 

25 

Household appliance stores .......................... 

x x x x 319 - 11.8 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

x x x x 384 + 17.0 

27 

Florists ............................................ 

Sporting goods and accessories stores ................. 

x x x x 400 - 	8.2 

28 

Personal accessories stores ........................... 

3,487 + 15.9 4,641 + 33.8 8.129 + 25.5 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 37,181 + 	9.7 70,885 + 	17.5 108,066 + 14.7 

n 
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ESTIMATIONS REVESEES F..tBLE..\L 17. (o:iiiiicrc de detail, magasins 	succursales et magasins indépendants, suivant le genre de commerce 
Prince Edward Island - IIe-du-Prince-Edouard 

January - 1981 - Janvier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 er 

5,330* ... 1 

x x x x 1,242* ... 2 

- - 171* ... 171* ... 3 

3,280 + 	2.4 - - 3,280 + 	2.4 

Tous les autres magasins d'aliment.s .................... 

4 

x x x x 923 - 20.3 5 

- - 945* ,, 945* ... 6 

. 

0 

x x x x x x 7 

- 4.295 - 	14.3 4.295 - 14.3 

Epiceries 	Boucheries 	................................ 

Concessionnaires d'automobiles 	...................... .8 

- x x x x 

Epiceries, confiseries et articles divers 	.................. 

Vendeurs d'automobiles d'occasion 	................... .9 

x x x 2,989* ... 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ..................... 

Stations-service 	.................................... 

- 168 ... 168* ... 

Magasins généraux 	................................... 

11 

x x x x 475* ... 

Bazars 	.............................................. 

12 

x x x x 183* ... 13 

.. 

81 - 14.7 203 - 12.1 285 - 12,9 

Garages 	............................................. 

14 

x x x x 436 + 	9.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

15 

- - x x x x 

Magasins de vétements pour hommes ................... 

Magasins de vêtements pour dames 	.................... 

16 

x x x x x x 

Magasins de vétements pour Ia famille .................. 

17 

- - 113 + 	5.7 113 + 	5.7 Quincailleries 	..................................... 18 

- - x x x x 19 

- - x x x x 20 

- - x x x x Magasins de meubles, teléviseurs, radios et accessoires. 21 

x x x x 895 + 	11.0 Pharmacies, médicaments brevetés et produits de beauté 22 

- - x x x x 

Magasins de chaussures spécialisées ................... 

Magasins de chaussures pour Is famille ................ 

23 

- - x x x x 

Magasins de 	meubles 	................................ 

24 

x x x x 51* ... 

Magasins d'appareils ménagers ........................ 

25 

- - 383* ... 383* ... 

Librairies et papeteries 	.............................. 

26 

- 131* ... 131* ... 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x x 2,525 + 	9.1 

Magasins d'accessoires personnels ..................... 

28 

.lJO9 + 	11.0 17,789 + 	9.6 25,858 + 	10.0 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nosa Scotia - NouelIe-Ecosse 
January - 1981 - .Ianvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 0  $000 

1 x x x x 57,983* 

2 Grocery confectionery and sundries stores x x x x 7,677 + 23.8 

3 x x x x 2,147 - 	2.4 

4 

All other food stores ................................ 

12,104 + 	10.1 - - 12,104 + 	10.1 

5 x x x x 5,885 - 	3.5 

6 - - 2,780 + 	5.7 2,780 + 	5.7 

7 

General stores ...................................... 

2,856 + 	3.7 593 + 15.8 3,449 + 	5.6 

8 

General merchandise stores .......................... 

- -. 30,560 - 14.2 30,560 - 14.2 

9 

Combination stores (groceries and meat) .............. 

- - 1,271* ,,. 1,271* 

10 

Used car dealers .................................... 
534* ... 16,214 + 20,0 16,748* + 	17.7 

11 

Department stores 	.................................. 

Service stations ..................................... 

- - x x x x 

12 x x x x 3,647* 

13 

Motor vehicle dealers 	............................... 

683 + 	18.1 1,670 + 	2.7 2,353 + 	6.7 

14 

Garages ............................................ 

1,989 + 19.3 1,510 - 	5.1 3,498 + 	7.3 

15 317 + 	4.9 2,334 + 	11.9 2,651 + 	11.0 

16 

Variety 	stores 	...................................... 

Family clothing stores ............................... 

x x I x I I 

17 959 + 26.3 50* ... 1,009* + 28.5 

18 Hardware 	stores 	...................................  - 1,677 + 	10.6 1,677 ± 10.6 

19 x x x 2,008 + 	16.4 

20 

Women's clothing stores ............................. 

x x x 885* 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

Family shoe stores .................................. 

Furniture, T.V., radio and appliance stores x x x x 1,994 - 14.9 

22 Pharmacies, patent medicine and cosmetics stores 2,131 + 	10.1 6,872 + 	9.9 9,003 + 1010 

23 

Specialty shoe stores ................................ 

x I x x 1,092 - 	2.9 

24 

Household furniture stores ........................... 

x x x x 577* 

25 

Household appliance stores .......................... 

Jewellery stores ..................................... 796 + 	10.6 208 - 	2.4 1,004 + 	7.6 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. x x x x 926* 

27 

Florists 	............................................ 

310 + 	8.4 1,172 + 23.9 1,482 + 20.3 

28 

Personal accessories stores ........................... 

x x x x 20,163 + 	17.2 

29 

All other stores .....................................

All 	stores 	......................................... 84,213 + 23.7 111,752 + 	6.7 195,965 + 13.4 

I 
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' 	 ESTIMATIONS REVISEES 
I %BI I U IN. ( oIiliuLrL th d&'iail, rnaga'ins a succursales et magasins indépendants, suhant le genre de commerce 

New Brunswick - Noueau-Brunswick 
January - 1981 - Janvier 

Chain stores 

Magasins & succursales 

Independent stores 

Magasins independants 

MI stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OO() °, $'OOO 

x x x x 35,958 + 23.5 Epiceries - Boucheries .............................. 

x x x x 8,725 + 	17.6 2 

x x x x 2,322 + 35.3 3 

10,436 + 	2.1 - - 10,436 + 	2.1 

Tous les autres magasins d'aliments .................... 

4 

x x x x 3,405 + 13.6 

Epiceries, confiseries et articles divers 	.................. 

5 

x x x x 5,233 + 27.9 

Grands magasins ..................................... 

6 

2,750 + 	15.8 786 -- 3,536 + 	11.9 

Magasins de marchandises diverses ..................... 

7 

. 

0 

x x x x 26,501 - 15.9 8 
- - 297* ... 297k ... 

Magasins généraux 	................................... 

9 

;9 + 	4.8 15,148* ... 15,317* ... 

Bazars 	.............................................. 

Stations-service 	.................................... 

- x x x x 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion 	..................... 

11 

x x x x 2,850 + 	1.3 12 

348 - 	5.8 791* ... 1,139 ... 

Garages 	............................................. 

13 

1,644 + 	11.6 831 + 	8.0 2,474 + 	10.3 14 

711 + 	1,9 1,390 + 	7.7 2.101 + 	5.7 

Magasins de vétements pour hommes ................... 

15 

.. 

x x x x x x 16 

x x x x 1,155 + 26.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames .................... 

17 

- - 1,140* ... 1,140 ... 

Magasins de vétements pour la famille .................. 

18 

x x x x 2,640 + 	0.3 

Magasins de chaussures specialisées .................... 

Quincailleries 	........................................ 

19 

x x x 350 + 34.4 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 257* ... Magasins de meubles, teléviseurs, radios et accessoires. 21 

x x x x 7,392 + 	31.1 

Magasins d'appareils ménagers......................... 

Pharmacies, médicaments brevetés et produits de beaute 22 

156 + 	7.0 427 - 	4.0 584 - 	1.3 23 

- - 410 + 	13.2 410 + 	13.2 

Magasins de meubles 	................................. 

24 

569 + 	19.0 350 + 30.1 920 + 23.0 

Fleuristes 	.......................................... 

25 

- - 1,619* ... 1,619 ... 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

562 - 11.4 822 - 19.5 27 

.97 + 15.0 6,013 + 	3.5 13,710 + 	9.7 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

ol.I01 + 123 90,960 + 	9.3 152.061 + 	10.6 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 

S 

n 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores. bN Kind of Business 

Quebec 
January - 1981 - Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO ' $'OOO 'r $000 

1 x x x x 421,846 + 27.2 

2 Grocery confectionery and sundries stores x x x x 117,150 + 20.5 

3 1,725 + 25.0 37,143 + 	9.3 38,867 + 	9.9 

4 117,211 + 	11.6 - - 117,211 + 	11.6 

5 x x x x 22,341 + 22.3 

6 x x X 15,933 + 	4.9 

7 12,323 + 	16.2 4,769* ... 17,092* + 	1.9 

8 

All other 	food stores ................................ 

x x x x 241,964 - 	0.5 

9 

Variety 	stores 	...................................... 

- 12,229* ... 12,229* 

10 20,539* ... 117,683 + 	31.1 138,221* + 33.0 

11 

Motor vehicle dealers 	............................... 

- - 39,298 + 	14.1 39,298 + 	14.1 

12 

Service 	stations ..................................... 

1,681* ... 26,169 + 	14.6 27,850* + 	11.1 

13 3,647 + 	15.1 16,697 + 	15.7 20,343 + 	15.6 

14 

Combination stores (groceries and meat) .............. 

13,446 + 	15.1 17,496 + 20.5 30,942 + 	18.1 

15 

Department stores 	.................................. 

10,394 + 	16.0 16,278 + 23.9 26,672 + 20.7 

16 

General merchandise stores .......................... 

General stores ....................................... 

Garages ............................................ 

Specialty 	shoe 	stores 	..................... . ......... 1,938* ... 1,428 + 	14.8 3,365' 

17 Family 	shoe 	stores 	..... ............................ 12,732 + 	18.1 5,088 + 	18.7 17,820 + 	18.2 

18 

Used car dealers .................................... 

x x x x 17,232  - 	2.7 

19 

Automotive parts and accessories stores ............... 

Household furniture stores ........................... 3,008 + 	18.4 30,372 + 	18.0 33,380 + 18.0 

20 

Men's clothing stores ................................

Women's clothing stores ............................. 

Hardware stores 	.................................... 

x 

. 

x x x 3,776 - 16.4 

21 

Family clothing 	stores ............................... 

Furniture, T.V., radio and appliance stores x x x x 8,639 - 11.3 

22 Pharmacies, patent medicine and cosmetics stores 2,624 + 12.0 40,368 + 	18.0 42,992 + 17.6 

23 

Household appliance stores .......................... 

3,549' ... 5,700 + 25.3 9,249* 

24 x * 	x x x 4,678 + 	19.2 

25 

Florists 	............................................ 

x x X X 7,55 1  - 	5.7 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

x x X 23,388 0.7 

27 

. 

3,055 + 	5.0 23,247 + 	7.7 26,301 + 	7.1 

28 

Sporting goods and accessories stores .................

Personal accessories stores ........................... 

62,602 + 25.2 91,304 + 	9.2 153,906 + 	15.2 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 514,793 + 	17.7 1,125,444 + 	15.3 1,640,237 + 	16.1 

I 



I 

I 

MIRM 

l:sTIMATIONSREVISEES 
 

I till. U 1). ( iii ci& di dLail. 	tgains a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan '1ontreaI - Zone métropolitaine de Montréal 
January - 1981 - Janvier 

Chain stores 

Magasins a succursa.les 

Independent stores 

Magasins indépendant.s 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'000 $'OOO 

x x x x 218,987 + 32.4 1 

x x x x 46,316 + 21.2 

Epiceries - Boucheries ................................ 

2 

1,134 ... 19,145 + 	7.9 20,278* + 10.0 3 

73,213 + 	13.3 - - 73,213 + 13.3 4 

x x x x 5,913* ... 5 
- - 161 ... 161* ... 

Epiceries, confiseries et articles divers 	................... 

6 

4,382 + 	13.8 1,642* ... 6,024* - 	1.3 

Tous les autres magasins d'aliments ..................... 

Grands 	magasins ...................................... 

7 

x x x x 106.292 + 	1.3 

Magasins de marchandises diverses ...................... 

8 

- - 6,239* ... 6,239* ... 

Magasinsgeneraux 	.................................... 

Bazars 	............................................... 

9 

I 	.27 ... 51,061 + 	17.5 65.888* + 23.1 10 

- - 7,457 - 	9.9 7,457 - 	9.9 

Concessionnaires d'automobiles 	......................... 

Stations-service 	...................................... 

11 

x x x x 9,617 + 	8.0 

Vendeurs d'automobiles d'occasion 	...................... 

12 

2,666 + 	15.2 7,146 + 	19.4 9,812 + 	18.2 

Garages 	............................................. 

13 

6,888 + 	13.5 7,233 + 30.5 14,121 + 21.6 14 

6,324 + 	19.4 4,222 + 	6.6 10,546 + 14.0 

Magasins de pièces et d'accessoires d'automobiles ........ 

15 

1,472 ... 690* ... 2.162* ... 

Magasins de vétements pour hommes ................... 

Magasins de vètements pour dames 	.................... 

16 

7,104 + 22.7 2,089 + 28.3 9,193 + 23.9 17 

x x x x 9,582 + 	3.3 

Magasins de vétements pour Ia famille .................. 

18 

x x x x 14,216 + 21.2 

Magasins de chaussures specialisées .................... 

19 

x x x x 1,055 ... 

Magasins de chaussures pour Is famille ................. 

Magasins de meubles 	................................. 

m 20 

x x x x 3,276 - 13.4 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 23,764 + 24.1 Pharmacies, medicaments brevet.és et produits de beauté 22 

2,817 ... 3,076 + 28.0 5,893* ... 

Magasins d'appareils 	enagers ......................... 

23 

x x x x 1,873 + 	4.6 

Librairies et papeteries 	.............................. 

24 

x x x x 4,152 - 	5.6 

Fleuristes 	.......................................... 

Bijouteries.......................................... 25 

x x x x 7,921 - 14.5 Magasins d'articles de sport et d'accessoires ............ 26 

2,309 + 	12.9 9,924 + 	13.8 12,233 + 	13.7 27 

12,411 + 	17.1 48,59 + 22.8 90,980 + 20.0 

Magasins d'accessoires personnels ..................... 

28 

109,172 + 21.0 477.992 + 	16.7 787,164 + 	18.4 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 	 41 
Ontario 

January - 1981 - Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $000 $'OOO 

1 477,361 + 23.3 102,711 + 	13.0 580,073 + 21.3 

2 50,976* 59.012 + 26.4 109.989* + 33.5 

3 All other food stores ................................ 3,667 - 16.0 38,579 + 	11.6 42,246 + 	8.5 

4 226,711 + 	13.3 - - 226,711 + 	13.3 

5 

Grocery confectionery and sundries stores ............. 

35,254 + 	20.1 6.504 + 	4.5 41,758 + 	17.4 

6 General stores ....................................... x x x x 13,163 + 	11.1 

7 

General merchandise stores .......................... 

16,028 + 	16.2 4.577 + 22.5 20,605 f 17.5 

8 

Variety stores 	...................................... 

Motor 	vehicle 	dealers 	.............................. - 366,010 + 	3.9 366,010 + 	3.9 

9 Used 	car 	dealers ................................... - - 11,907 + 27.3 11,907 + 	27.r 

10 Service 	stations ..................................... 

.. 

.. 

61,301* 157,133 + 23.0 218,434* + 28. 

11 Garages ............................................ - - 35,265 + 24.2 35,265 + 24. 

12 4,187 - 	2.2 45,681 + 23.5 49,868 + 20.8 

13 9,939 + 	3.7 16,820 + 	0.6 26,759 + 	1.8 

14 Women's clothing stores ............................. 24,763 + 22.9 23,886 + 	14.0 48,649 + 18.4 

15 

Combination stores (groceries and meat) .............. 

16,386* 9,920 + 	9.4 26,306* + 26.0 

16 

Department stores 	.................................. 

2,156 + 16.3 2,308 + 27.0 4,464 + 21.6 

17 14,967 + 21.2 6,556 + 35.5 21,522 + 25.2 

18 x x x x 14,397 + 20.2 

19 

Hardware stores .................................... 

12,391* 30,260 + 28.7 42,650* + 34.0 

20 x x x x 11,763* 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

4,382* 8,684 + 28.7 13,066k 

22 

Family 	clothing 	stores ............................... 

Pharmacies, patent medicine and cosmetics stores 24,346 + 21.1 70,810 + 	13.3 95,155 + 15.2 

23 

Specialty shoe stores ................................

Family shoe stores .................................. 

9,518 + 32.5 6,081 + 30.2 15,599 + 31.6 

24 

Household 	furniture stores ........................... 

x x x x 9,336 + 19.6 

25 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores ............ 

7,936 - 	4.5 8,399 - 	9.1 16,335 - 	6.9 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores x x 23,415* 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

12,432 + 25.8 21,312 + 	10.4 33,745 + 15.6  

28 

Personal accessories stores ........................... 

146,027 + 20.1 135,279 + 18.4 281,306 + 19.R 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 1,173,551 + 22.0 1,226,943 + 	14.0 2,400,494 + 	17.8 
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ESTIMATIONS REVISEES lBI.L.t 20. ( oIIIoa'rcc dc d&iail, inagains a succursales et magasins indépendants, suiiant le genre de commerce 
Metropolitan Toronto - Zone métropolitaine de Toronto 

January - 1981 - Janvier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'000 $,000 r s'000 

181,829 + 	24.1 20,742 + 18.2 202,571 + 23.5 1 

16,454 + 29.1 25,182* ... 41,636' ... 

Epiceries - 	I3oucheries ................................ 

2 

2,625 - 	9.5 20,979 + 	14.5 23,604 + 	11,2 3 

96,024 + 	13.6 - - 96,024 + 13.6 4 

11,380 + 25.5 2,613 - 14.2 13,993 + 	15.5 5 

- - 174' ... 174' ... 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

3,590 + 	15.4 727 + 	7.5 4,317 + 14.0 

Grands magasins 	...................................... 

7 

140,164 + 	4.5 140,164 + 	4.5 

Magasins de marchandises diverses ...................... 

Magasins genéraux 	.................................... 

8 
- - 1,623* ... 1,623' _. 

Bazars 	............................................... 

Concessionnaires d'automobiles 	......................... 

9 

46,726 + 35.1 72,973' + 35.8 

Vendeurs d'automobiles d'occasion ...................... 

10 

- 1:1,395 + 22.7 13,395 + 22.7 11 

x x x x 15,318 + 33.7 12 

5,163 + 	3.2 7,714 + 	9.5 12,877 + 	6.9 

Stations-service 	...................................... 

13 

11,010 + 19.0 9,215 + 	11.2 20,225 + 15.3 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

8,249 + 33.2 2,061' ... 10,309' + 12.0 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames .................... 

15 

1,639 + 	11.7 1,586 + 	17.6 3,226 + 	14.5 

Magasins de vétements pour Ia famille .................. 

16 

6,919 + 21.9 3,102' ... 10,021' + 31.3 17 

x x x x 5,349' . 18 

6,987 ... 8.963* ... 15,950' ... 

Magasins de chaussures specialisees 	.................... 

19 

x x x x 5,524' ... 

Magasins de chaussures pour is famille ................. 

20 

x x x x 5,585 + 33.4 

Quincailleries 	........................................ 

Magasins de meubles, téleviseurs, radios et accessoires 21 

7,886 + 	19.1 31,744 + 	11.7 39,629 + 	13.1 

Magasins de meubles 	................................. 

Magasins d'appareils menagers......................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

5,944 + 32.5 3,906' ... 9,849' ... 23 

- - :3,906' ... 3,906' ... 24 

3,612 1.8 3 ,268 - 10.0 6,880 - 	5.9 25 

x x x x 11,309' ... 

Librairies et papeteries 	.............................. 

26 

7.134 + 24.4 11,271 + 35.3 18,405 + 30.9 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

51,784 + 20.1 63,465 + 	17.3 115.249 + 18.5 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personneis ..................... 

28 

42,794 + 22.0 457.291 + 	18.0 920.085 + 20.0 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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REVISED ESTIMATES 
TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 
January - 1981 - .Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursa.les 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

8 1000 $'OOO $'OOO 

1 43,582 + 32.9 12,348 + 28.8 55,931 + 32.0 

2 3,738* ... 10,663 + 24.0 14,401* + 	5,5 

3 x x x x 2,663 + 29.6 

4 30,286 + 	9.1 - - 30,286 + 	9.1 

5 4,664 + 	17.8 123 - 	 9.2 4,787 + 	16.9 

6 x x x x 12,386 + 23.9 

7 

General stores ...................................... 

1,782 + 24.4 190 + 10.4 1,972 + 22.9 

8 - - :18,204 - 13.6 38,204 - 13.6 

9 

Combination stores (groceries and meat) .............. 

Motor vehicle dealers 	............................... 

- - X X X X 

10 

All other food stores ................................ 

Used car dealers .................................... 

3,840 10,483 ... 14,323* 

11 

Department stores 	.................................. 

- - 1,440 + 	11.4 1,440 + 	11.4 

12 

Variety 	stores 	...................................... 

Garages ............................................ 

x x x x 2,419 - 	 6.4 

13 951 + 34.3 888 - 	 6.5 1,838 + 10.9 

14 

Service 	stations ..................................... 

2,707 + 	21.6 855 + 31.9 3,562 + 23.9 

15 1,775 + 35.4 1,223 + 24.7 2,998 + 30.8 

16 

Grocery confectionery and sundries stores ............. 

Women's clothing stores ............................. 

Family clothing stores ............................... 

x x x x x x 

17 

General merchandise stores .......................... 

x x x x 1,548 + 33.1 

18 Hardware 	stores 	................................... .- - 1,650 - 	 6.3 1,650 - 	 6.3 

19 - - 2,820 + 33.8 2,820 + 33.8 

20 x x x X 573 

21 

Automotive parts and accessories stores ...............

Men's clothing stores................................ 

Furniture, T.V., radio and appliance stores x x x x 2,657* 

22 Pharmacies, patent medicine and cosmetics stores 1,460 + 	15.8 7,898 + 16.2 9,357 + 	16.1 

23 

Specialty shoe stores ................................ 

Family shoe stores ................................... 

845 ... 271 - 	 0.1 1,116k + 34.7 

24 

Household furniture stores ........................... 

- - 718 + 23.9 718 + 23.9 

25 

Household appliance stores .......................... 

816 + 35.8 1,535 + 	0.4 2,351 + 	10.4 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. x x x 1,096* 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

830 + 24.6 1,134 + 29.0 1,965 + 	27.1 

28 

Personal accessories stores ........................... 

10,044 + 	18.8 15,680 + 	21.5 25.724 + 	2(1.4 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 113,862 + 20.2 125,844 + 	9.1 239,706 + 	14.1 

I 

I 



, 	 ESTIMATIONS REVISEES 
I U41 F \t 21. ( JI1)l11Lrc du dtail. rnaga'.ins a succursales et magasins indépendants, suiant Ie genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 
January - 1981 - Janvier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Vents's Variation Ventes Variation Ventes Variation 
___ _______________  No 

$'OOO $otx) 8 1000 

38,612* ... Epiceries - 	Boucheries .............................. 

x x x x 9,253 + 	7.7 2 

2,106 + 27.8 

Epiceries, confiseries et articles divers 	.................. 

3 

27,617 + 	9.5 - - 27,617 + 	9.5 4 

1,469 + 17.6 5 
- - x x x x 

Tous les autres magasins d'aliments ....................

Grands magasins .....................................

Magasins de marchandises diverses .....................

Magasins généraux ................................. 6 

7 

20.057 - 20.6 20,057 - 20.6 8 

.. 

463 + 	17.4 463 + 	17.4 Vendeurs d'automobiles d'occasion ................... 9 

. 

0 10,567* ... 

Bazars 	.............................................. 

Stations-service 	.................................... 

-- x x x x 

Concessionnaires d'automobiles 	........................ 

.. 

11 

.. 

x x x x 1,691 .- 	7.9 

Garages 	............................................. 

12 

x x x x 999 + 	16.9 13 

2,314 + 22.0 551 + 35.8 2,868 + 24.5 14 

x x x x 1,196 + 18.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour Ia famille ................ 15 

x x x x x x 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames 	.................... 

16 

x x x x 1,196 + 29.4 

.. 

17 
- - :122 + 	9.2 322 + 	9.2 

Magasins de chaussures spécialisees 	.................... 

Magasins de chaussures pour Is famille ................. 

18 
- - 1.773 + 	31.2 1.773 + 31.2 19 

x x x x 157 - 14.3 20 

786 .. 837 ... 1,623* ... 

Quincailleries 	........................................ 

Magasins de meubles 	................................. 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 6,912 + 	17.1 Pharmacies, medicaments brevetés et produits de beaute 22 
x x x x 851 + 26.9 23 
- - 379 - 	0.8 379 - 	0.8 

Librairies et papeteries 	............................... 

24 

x x x x 1 1891 + 	9.9 25 
x x x x 594* 

... 

Fleuristes 	........................................... 

26 

x x x x 1,588 + 	19.2 

Bijouteries .......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

IS + 	14.6 9,179 + 	14.6 16,794 + 	14.6 

Magasins d'accessoires personnels ..................... 

28 

$9,737 + 20.4 62.630 + 	7.0 152,368 + 	14.5 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 



MEW 

REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

January - 1981 - Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 e $'OOO s'000 

1 x x x x 50,088 + 30.5 

2 Grocery confectionery and sundries stores x x x x 8,174 - 	6.4 

3 x x x x 1,998 + 35.9 

4 17,336 + 19.6 - - 17,336 + 19.6 

5 

Combination stores (groceries and meat) .............. 

11,621 + 	7.4 1,818 + 	9.4 13,439 + 	7.7 

6 

All other food stores ................................

Department stores 	.................................. 

6,119 + 27.2 9,264 - 	5.7 15,384 + 	5.0 

7 

General merchandise stores ..........................

General 	stores 	...................................... 

2,226 + 15.2 588 + 	10.8 2,814 + 14.3 

8 

Variety 	stores 	...................................... 

Motor vehicle dealers 	............................... - - 63,406 - 	1.6 63,406 - 	1.6 

9 Used 	car 	dealers ...................................  - 524 - 20.7 524 - 20.7 

10 2,027* ... 14,489 + 26.5 16,516* + 27. 

11 Garages 	........................................... - - 1,419 + 10.6 1,419 + 10 F 

12 

Service 	stations ..................................... 

x x x x 3,439 + 	9.7 

13 

Automotive parts and accessories stores ............... 

x x x x 2,670 + 	17.4 

14 

Men's clothing stores ................................

Women's clothing stores ............................. 2,330 + 19.0 3,025 + 30.7 5,355 + 25.4 

15 Family clothing stores ............................... 

. 

1,974* ... 1,610 + 	17.3 3,584 

16 x x x x 342 - 12.6 

17 

Specialty shoe stores ................................

Family shoe stores .................................. 798* ... 642 + 	13.1 1,441* + 26.3 

18 Hardware stores .................................... x x x 2,174 + 13.0 

19 Household 	furniture stores ..........................  - 4,464* 4464* 

20 Household appliance stores .......................... x x x X 1,299 - 16.3 

21 Furniture, TV., radio and appliance stores x x x x 3,598* 

22 Pharmacies, patent medicine and cosmetics stores x x x x 8,563 + 	1.8 

23 Book 	and 	stationery 	stores .......................... x x x x 828* 

24 Florists 	........................................... - - 548* ... 548* 

25 Jewellery stores ..................................... 

. 

x x x x 1,583 + 24.3 

26 Sporting goods and accessories stores ................. - 

. 

- 2,920 - 	2.1 2,920 - 	2.1 

27 221* ... 2,008 + 	17.9 2,230* + 20i 

28 

Personal accessories stores ........................... 

12,480 + 33.1 17,862 + 15.5 30,343 + 	22.1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 98,593 + 24.3 167,886 + 	7.7 266,479 + 	13,3 

a 



I 

I 

- 45 - 

ESTIMATIONS REVISEES 
I Bl I l 22. ( o111111kick .  d& dctil. magains a succursales et magasins indépendants, suiant le genre de commerce 

Alberta 
January - 1981 -- Janvier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $000 

128,330 + 26.9 Epiceries - Boucheries .............................. 

x x x x 27,760 + 32.8 2 

x x x x 6,471 ... 

Epiceries, confiseries et articles divers 	.................. 

3 

93,271 + 	15.5 - - 93,271 + 15.5 

Tous les autres magasins d'aliments .................... 

4 
14,075 + 	18.8 3,738 - 	2.4 17,813 + 13.6 5 

x x x 'x 32,745 + 32.6 Magasins généraux 	................................. 6 

3,291 + 26.6 1,373 + 14.4 4,664 + 22.7 

Grands magasins ..................................... 

7 

.. 

- - 164,403 + 	10.8 164,403 + 10.8 

Magasins de marchandises diverses ..................... 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	...................... 8 
- - 1,960* ... 1,960* ... 9 

.. 

. 

0 36,498 + 24.3 43,432 + 21.1 

Vendeurs d'automobiles d'occasion 	..................... 

Stations-service 	.................................... 

5,159 + 26.6 5,159 + 26.6 11 

1,371 + 	11.9 10,677* ... 12,048* .., 12 

2,790 + 	9.3 11,192 + 	21.4 13,982 + 	18.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

.. 

8,836 + 32.3 6,006 + 16.9 14,842 + 25.6 

Garages 	............................................. 

Magasins de vétements pour hommes ................... 

14 

5,364 + 16.4 4,653* ... 10,017 + 27.7 

Magasins de vêtements pour dames 	.................... 

15 

x x x x 421 ... 16 

x x x x 4,476 + 21.9 17 

x x x x 4,546 - 	8.9 

Magasins de vétements pour Ia famille .................. 

18 

x x x x 14,819* ... 

Magasins de chaussures spécialisées .................... 

Quincailleries 	........................................ 

19 

x x x x 3,243 + 16.8 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 5,384 + 	8.8 

Magasins d'appareils ménagers.........................

tél Magasins de meubles, 	éviseurs, radios et accessoires.. 21 

5,655 + 24,3 19,618 + 34.3 25,273 + 31.9 

Magasins de meubles 	................................. 

Pharmacies, médicaments brevetes et produits de beaute 22 

1,797 + 30.9 962* ... 2,758 + 33.8 23 

195 + 10.9 2,898 + 10.5 3,093 + 10.5 

Librairies et papeteries 	............................... 

24 

2,995 + 	4.3 2,112 + 	5.0 5,107 + 	4.6 

Fleuristes 	.......................................... 

25 

x x x 9,456 - 14.8 

Bijout.eries.......................................... 

26 

244 + 28.5 4,184 + 22.5 7,429 + 25.0 27 

46,350 + 35.5 87,700 + 35.8 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

29,I18 + 25.7 421,486 + 18.9 750,604 + 21.8 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 
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REVISED ESTIMATES 
TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 
January - 1981 - Janvier 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO $'OOO el 

I x x x 163,421 + 	21.1 

2 

Combination stores (groceries and meat) ..............x 

Grocery confectionery and sundries stores x x x x 29,904 + 34.9 

3 All other food stores ................................x x x x 16,004 + 	4.0 

4 Department 	stores 	.................................. 123,89.4 + 22.9 - - 123,894 + 22.9 

5 15,629 + 16.7 1,967 + 33.5 17,596 + 18.3 

6 x x x x 9,617 - 	0.3 

7 

General stores ......................................

Variety 	stores 	...................................... 3,933 + 14.0 1,196 + 	13.4 5,129 + 13.9 

8 x x x x 168,323 + 28.4 

9 

Motor vehicle dealers 	............................... 

- - 5,296* ... 5,296* 

10 8,413 + 30.0 46,194 + 22.5 54,606 + 23.h 

11 Garages ............................................ - - 7,327 - 	4.7 7,327 - 	4.7 

12 

Used car dealers .................................... 

1,198* ... 8,218 + 23.6 9,416* + 	15.1 

13 

Service 	stations ..................................... 

3,839 + 	5.9 3,886 + 30.2 7,725 + 	16.9 

14 

General merchandise stores .......................... 

Men's clothing stores ................................ 

7,222 + 19.8 7,708 + 24.4 14,929 + 22.2 

15 

Women's clothing stores ............................. 

Family clothing stores ............................... 5,378 + 29.0 3,672 + 	7.0 9,050 + 	19.1 

16 x x x x 1,434* 

17 

Automotive parts and accessories stores ............... 

x x x x 4,662 + 22.3 

18 x x x x 5,943 + 27.3 

19 

Specialty shoe stores ................................ 

x x x x 11,279* 

20 

Family shoe stores .................................. 

Hardware stores 	.................................... 

x x x 4,857* 

21 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores x x x x 7,012 - 	2.5 

22 Pharmacies, patent medicine and cosmetics stores 14,574* ... 25,366 + 	22.1 39,940k + 28.1 

23 1,687 + 32.5 2.567 + 	31.2 4,255 + 31.7 

24 

Household furniture stores ........................... 

- - 2,151 + 21.8 2,151 + 21.8 

25 4,178 + 	14.8 4,429 + 	18.2 8,607 + 	16.5 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. x x x x 11,642* 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

2,932 + 	14.0 12,805 + 26.4 15,737 + 2: 

28 

Personal accessories stores ........................... 

50,942* 59740* ... 110,682* 

29 

All 	other 	stores ..................................... 

MI 	stores 	......................................... 373,129 + 26.9 497,312 + 26.2 870,441 + 263 



I 
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ISTMATIONSREVISEES 
 

I1Rl.11 23. ( olunicret du d'tail. magaiI1s a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 
January - 1981 - Janvier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independents 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

76,540 + 29.6 1 

x x x x 16,752 + 32.2 2 

x x x x 10,191* ... Tous lea autres magasins daliments .................. 3 

78,018 + 20.6 - - 78,018 + 20.6 

5,813 + 	35.1 513 + 20.1 6,326 + 33.8 

- - 557 + 	14.7 557 + 	14.7 

Grands magasins ....................................4 

806 + 	12.8 84 + 23.3 890 + 	13.7 Bazars 	............................................7 

- 93,816 + 31.3 93,816 + 31.3 

Epiceries 	- 	Boucheries 	................................ 

Epiceries, confiseries et articles divers 	.................. 

Concessionnaires d'automobiles 	......................8 

2,179* ... 2,179* .,. Vendeurs d'automobiles d'occasion 	...................9 

28,350 + 	13.5 33,747* + 	16.9 

Magasins de marchandises diverses ....................5 

Magasins generaux 	..................................6 

Stations-service 	..................................... 

.

0 

- - 3,350 - 	17.8 3,350 - 17.8 11 

x x x x 3,915 + 35.9 

Garages 	............................................ 

12 

2,551 + 	0.2 2,073* ... 4,624* + 	17.4 13 

4,109 + 	16.6 3,790 + 	11.5 7.898 + 	14.1 14 

2,390 + 28.2 1,702 - 10.4 4,092 + 	8.6 Magasins de vétements pour Ia famille ................. 15 

x x x x 578 + 16.3 16 

x x x x 2,132 + 16.7 

Magasins de vétement..s pour dames 	................... 

17 

- - 1,800 + 22.8 1,800 + 22.8 18 

x x x x 7,902* ... 19 

x x x x 1,634* ... 

Magasins de chaussures pour Ia famille ................ 

Quincailleries 	....................................... 

20 

x x x x 4,214 + 	6.6 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vétements pour hommes .................. 

Magasins d'appareils menagers........................

Magasins de meubles, tèleviseurs, radios et accessoires. 21 

10,724 ... 9,868 + 	21.4 20,592* + 29.2 Pharmacies, medicaments brevetés et produits de beauté 22 

1,156 + 28.0 1,201* ... 2,356* ... 

Magasins de chaussures specialisees ................... 

23 

- - 1,013 + 26.1 1,013 + 26.1 

Magasins de meubles 	................................ 

24 

x x x x 5,445 + 	15.0 25 

x x x x 6,656* ... 

Librairies et papeteries 	.............................. 

26 

+ 	9.9 9,003 + 32.3 11,395 + 26.9 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 51,216k ... 

Magasins d'accessoires personnels ..................... 

28 

204,386 + 315 255,441 + 	27.8 459,827 + 29.4 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 
TABLE 24. Retail Trade. Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 
January - 1981 - Janvier 

Kiod of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ ,000 $ 1000 

1 x 	x x 	x 2,956 	+ 34.0 

2 Grocery confectionery and sundries stores - 	 - 409 	+ 10.9 409 	+ 10.9 

3 - 	 - 113* 	... 113k 

4 1,992 	+ 	17.2 - 	 - 1,992 	+ 	17,2 

5 x 	x x 	x 793 	+ 29.2 

6 

Combination stores (groceries and meat) .............. 

x 	x x 	x 5,030 	+ 19.5 

7 x 	x x 	X S 	 X 

8 - 2,591 	+ 32.4 2,591 	+ 	32.1 

9 

Motor vehicle dealers 	............................... 

- 	 - X 	 X S 	 X 

10 - 	 - 646* 	... 646* 

11 

Service stations ..................................... 

- 	 - x 	x x 	x 

12 - 	 - x 	x x 	x 

13 

Department stores 	.................................. 

- 	 - 77* 	,, 77* 

14 

Variety stores 	...................................... 

- 	- 84 	+ 31.2 84 	+ 31.2 

15 Family clothing stores ............................... - 	- 69 	+ 	3.7 69 	+ 	3.7 

16 

All other food stores ................................ 

Garages ............................................ 

- 	 - x 	X X 	 S 

17 

General merchandise stores .......................... 

- 	 - x 	x x 	x 

18 

General stores ...................................... 

Women's clothing stores ............................. 

- 	 - 261k 	... 261" 

19 

Used car dealers .................................... 

- 	 - x 	x x 	x 

20 

Hardware stores 	.................................... 

- 	 - x 	x x 	x 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores - 	 - x 	x x 	x 

22 Pharmacies, patent medicine and cosmetics stores . - 	 - 386 	+ 20.2 386 	+ 20.2 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

- 	 - x 	I X 	 X 

24 

Household furniture stores ........................... 

- x 	x X 	 X 

25 

Household appliance stores .......................... 

Jewellery stores ..................................... - 	 - 510* 	... 510* 

26 

Book and stationery stores........................... 

- 	 - 208 	+ 	2.8 208 	+ 	2.8 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

x 	x x 	x 215 	+ 34.7 

28 

Personal accessories stores ........................... 

x 	x x 	x 2,110* 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 7.838 	+ 	15.0 10,840 	+ 41.7 18.678 	+ 29.1 

I 

n 
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ISfIMATLONSREVISEES 
 

I \I11L J 24, ( JiuIr& dt tictul. n1agasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 
January - 1981 - Janvier 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
__ ______________ ______________  No 

$,000 (7 $'000 ' $,000 

1,052,755 + 23.6 467,829 + 27.4 1,520,584 + 24.8 Epiceries - Boucheries 1 

76,563 ... 262,071 + 	21.5 338,634* + 24.9 2 

6,924 - 	0.6 107,198 + 	12.2 114,121 + 	11.3 3 

642,534 + 	14.6 - - 642,534 + 	14.6 4 

106,984 + 16.5 27,933 + 13.3 134,917 + 	15.8 5 

46,728 + 25.2 73,749 + 	9.6 120,477 + 15.2 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

47.377 + 	15.3 14,460 - 	1.0 61,838 + 	11.0 

Grands magasins ...................................... 

7 

1.; .109,840 + 	4.5 1,121,339 + 	4.3 

Magasins de marchandises diverses ...................... 

8 

34,648* ... 34,648* ... 

Magasins géneraux 	.................................... 

9 

1.1 429,029 + 26,5 533,164* + 28.7 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasion 	...................... 

10 

93,403 + 	15.9 93,403 + 	15.9 

Concessionnaires d'automobiles 	......................... 

11 

9,451 - 	11.() 104,394 + 23.4 113,844 + 	19.5 

Garages 	............................................. 

12 

23,080 + 	9.6 54,385 + 	10.4 77.465 + 	10.1 

Stations.service 	...................................... 

13 

63,956 + 21.3 61.849 + 	17.6 125.805 + 19.4 

Magasins de vétements pour hommes ................... 

14 

43,575 + 27.2 43,240 + 	19.2 86,815 + 23.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour Ia famille ................ 15 

5,015 ... 5,253 + 24.8 10,268 + 33.6 

Magasins de vétements pour dames 	.................... 

16 

36,889 + 20.6 17,500 + 26.9 54,389 + 22.6 

.. 

17 

x x x x 49,290 + 	5.8 

Magasins de chaussures spécialisees .................... 

18 

21.762 ... 93.634 + 29.8 115,396* + 34.1 19 

x x x x 26,844 + 25.6 

Magasins de chaussures pour Ia famille ................. 

20 

12,952 ... 30,617 - 	2.5 43,569* + 10.2 

Quincailleries 	........................................ 

Magasins de meubles, teléviseurs, radios et accessoires 21 

54,633 + 23.3 190,488 + 	18.3 245,121 + 19.4 

Magasins de meubles 	................................. 

Magasins d'appareils menagers......................... 

Pharmacies, médicaments brevetes et produits de beauté 22 

18,152 ... 17,561 + 	25.2 35,713 + 32.1 23 

707 + 	9,1 21,173 + 20.7 21,880 + 20.3 

Librairies et papeteries 	............................... 

24 

21,136 + 	3.6 23,202 + 	0.5 44,337 + 	2.0 

Fleuristes 	........................................... 

Bijouteries ......................................... 25 

x x x x 75,437 + 	14.0 26 

J1,450 + 20.2 67,008 + 	13.3 90,457 + 15.0 27 

. 

u.164 + 27.5 38(3,134 + 20.6 736.298 + 23.8 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

L8O1,449 + 21.8 3,867,141 + 	15.6 6,668,589 + 	18.2 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 



I 

Supplementary Data 
	 Données supplémentaires 

Retail Trade 	 commerce de detail 
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TABLE 23. RetaIl Trade. Seaeoall MJ.sated(l) 

Canada 

No 

1982 	1980 

Jan.r 	Feb. 	Feb. 	March 

j504r 	F8v. 	F8v. 	Mars 

,el.11ionn of dollars - millions do dollars 

April 	May 	June 	July 

Avril 	Mai 	Join 	Jul11. 

Kind of business: 

1 Combination stores (groceries and meat) 1489.9 1,460.0 2,262.4 1.313.7 1.282,8 1,333.3 1,313.5 1,336.6 
2 Grocery confectionery and sundrie, stores 372.3 364.8 299.0 305.5 311.0 324.8 311.7 327.8 
3 All other food stores 220.5 122.1 106.8 103.2 116.1 115.3 106.7 113.7 
4 Department stores 836.7 864.7 729.5 731.0 745.3 752.0 778.5 794.3 

General merchandise stores 183.0 171.9 156.5 250.9 258.7 156.3 151.5 160.8 
6 General stores 146.5 245.4 127.4 126.6 126.0 227.6 125.6 124.4 
7 Variety stores 88.2 87.1 79.4 78.0 81.2 78.7 82.7 82.3 
8 Motor vehicle dealers 1,446.0 1,469.8 1,386.9 2,266.9 2,205.6 1,170.2 1,173.7 1,304.7 
9 Used car dealers ... ... ... ... .,. 

10 Service stations 583.7 567.8 451.7 452.1 476.4 478.8 467.6 488.8 
It Garages 101.9 102.0 86.9 90.4 90.7 83.9 92.5 92.2 
12 Automotive parts and accessories stores 164.2 266.8 239.2 135.5 245.6 244.2 139.4 137.8 
13 Men', clothing stores 82.0 94 1 1 76.5 77.9 79.3 79.7 8210 78,8 
14 Women's clothing stores 145.0 149.9 119.6 122.1 125.0 131.6 135.0 132.7 
15 F..117 clothing stores 110.0 123.5 90.4 90.1 98.5 95.3 96.4 97.6 
16 Specialty shoe stores 11.3 1211 9.2 8,0 8.2 8.6 9.2 9.4 
17 Family shoe stores 69.9 76.8 59.8 58.1 62.0 62.2 63.2 64.1 
18 Hardware stores 68.6 72.6 67.8 63.9 68.2 68.3 63.3 64.4 
19 Household furniture store. 131.9 221.3 95.8 90.4 87.6 94.0 96.4 102.4 
20 Household appliance stores 28.6 28.2 23.1 22.2 22.8 23.8 23.0 24.2 
21 Furniture, f.V.. radio and appilanca stores 52.6 52.2 48.0 43.6 43.9 48.4 45.5 49.1 

22 Ph&rcisa, patent medicine and coasecics stores 252.9 250.3 211.6 214.5 222.7 222.2 213.9 228.. 

23 Hook and stationery stores 39.9 38.9 30.0 33.2 32.2 34.4 36.1 35. - 
24 Florists 28.4 28.7 24.1 24.9 24.3 24.3 25.8 26.1 
25 Jewellery stores 64.2 62.7 63.0 59.2 55.3 58.3 58.2 59.4 
26 Sporting goods and accesSories stores 83.4 75.8 80.4 85.0 85.8 86.9 83.9 90.4 
27 personal accessories store. 108.8 108.9 93.5 90.8 97.3 95.3 97.7 100.4 
29 All other stores 913.0 934.0 750.6 761.0 768.2 812.2 809.7 834.6 

29 TOTAL ALL STOUS 7.749.7 7,787.9 6,694.6 6,679.3 6,609.3 6,694.8 6,734.3 6,977.1 

province: 

30 Newfoundland 132.7 137.1 113.3 124.4 222.1 121.2 121.5 224.6 

32 Prince Edward I.land 31.8 34.6 29.8 29.7 30.0 30.0 30,4 30.7 

32 Nova Scotia 231.3 244.5 209.1 212.8 213.2 211.0 219.1 220.0 

33 New Brunewick 187.1 192.7 172.1 171.9 173.9 168.5 172.5 176.7 

34 Ouebec 2,920.0 1,926.5 1,671.6 2,653.8 1,658.6 1,672.9 2,679.7 1,751.2 

35 Ontario 2,782.5 2,711.9 2,409.9 2,347.7 2,328.7 2,375.5 2,341.3 2,432.0 

36 Manitoba 283.0 291.6 252.8 260.4 252.2 256.3 252.0 257.3 

37 Saakatchewsn 321,4 326.3 286.7 279.4 275.1 268.5 275.2 280.2 

38 Alberta 858.7 903.8 728.9 740.2 737.6 757.5 754.1 793.4 

39 British Columbia 2,006.9 990.1 805.5 820.9 800.2 839.1 810.0 900.2 

40 Yukon and Northwest Territories 23.7 21.0 17.7 18.1 29.2 18.4 19.6 20.4 

Each series of Table 25 including the 'total all store.' has been adjusted separately by dividing the unadjusted series by the appropl-.1.-
factor in Table 26. ThereFore, the sum of either the kinds of business or the provincial totals will not equal the 'totsi all stores 

Per cent change. - Are calculated on data axpceaned in thousands of dollars. 
Year-to-date - Cuanlatins 1981 eel.. - cumelative 1980 sal.,. 

4 

I 



P rAIIIZAU 25. Coerce do .i8tuil, d81.snnalisd(1) 

Per cent chsnge(2) 
760 

Variation procentuelle(2) 

Feb. 	Feb. 	Year- 
F6v. 	F8v. 	to- 

Aug. 	 198L 	1981 	d.to(3) 
Sept. 	Oct. 	Nov. 	D6c. 

AoSt 	 J.0. 	 Feb. 	Lann8e 
Jane. 	F8v. 	8 
1981 	1980 	date(3) 

No 
alliSons of dollars - million, do dollar. 

Genre de o.erce 

1,412.4 1,390.8 1,404.1 1,451.9 1,430.9 - 2.0 + 15.8 + 	11.6 Epiceries - Boucherles 	 I 
341.4 341.5 342.6 347.2 358.4 - 2.0 + 21.0 + 	11.3 9picertes, confi.eries or articles diver. 	2 
115.2 112.9 121.4 115.8 121.9 + 1.4 + 	9.0 4 	5.4 Tons Ins sutres magasina d'.liaente 	 3 
763.8 793.5 795.2 810.0 839.1 + 3.3 + 	18.5 + 10.5 Grands magasine 	 4 
151.9 162.6 161.8 161.9 168.7 - 6.0 + 	10.0 + 	6.3 Magosioe de msrchsndloeo diverse. 	 5 
127.4 129.3 134.3 132.2 139.4 - 0.7 + 	13.5 + 	10.3 Kagaslno g6n8rsux 	 6 
82.5 84.7 84.5 86.9 86.4 - 1.3 + 	9.3 + 	4.0 Bazare 	 7 

1,340.4 1,457.4 1,542.3 1,426.5 1,387.7 + 1.6 + 	6.0 + 	3.2 Concessionnairee dautomobilee 	 8 
Vendeurs d'.utomobiles &occasioo 	 9 

490.3 498.6 523.2 518.4 568.9 - 2.7 + 25.8 + 	15.4 Stations-eervice 	 10 
89.6 97.0 94.3 93.6 96.1 + 0.1 + 	16.1 4 	5.9 Garages 	 11 
45.2 147.7 146.2 148.2 157.0 + 1.6 4 	21.1 + 	10.9 Magsaine de p18ccs et d'acceuoires dauto.obilee 	12 
80.8 82.9 84.5 84.5 82.3 + 14.7 + 21.3 + 	6.2 ?Iagasina de v8temanta pour hoe. 	 IS 

130.0 135.6 133.2 140.0 139.7 4 3.3 + 22.5 + 	13.4 Magsains do 4temonte pour da.ee 	 14 
99.5 99.4 100.8 101.8 108.1 + 3.1 + 24.5 + 	10.8 Magasina de v8te.ents pour in fanille 	 IS 
8.6 8.8 9.5 9.1 9.6 - 1.7 • 19.0 + 	13.7 Magsains de chaussures apdctalisdes 	 16 

64.6 60.7 66.1 64.8 63.8 + 9.8 + 26.7 + 	13.7 Megsstna de chausaures pour is familie 	 17 
64.1 64.9 65.2 63.4 67.5 + 5.8 + 	6.4 + 	4.5 3incailleries 	 18 
92.7 101.2 104.3 105.1 107.4 - 8.0 + 31.8 '4 	7.9 Magaslna do meuble. 	 19 
23.9 25.8 25.8 28.2 26.2 - 1.2 4 23.1 4 	11.8 Magnuina dappurell. 	8nager. 	 20 
44.' 47.2 48.3 46.3 48.8 - 0.9 + 	7.3 + 	2.9 Mngainn do aeuble., t818vt.eur., radio. cc 	21 

Occe050l rca 
• 232.8 238.5 245.0 248.9 - 1.0 4 	17.8 + 14.0 Pharmacies, ,sddica.onta brevet8, Ct produit. do 	22 

besut8 S 34.5 35.8 37.8 56.8 - 2.4 + 25.6 + 16.6 Librairte, Ct papeterlea 	 23 
- 27.8 27.6 28.5 28.0 + 1.0 + 20.2 + 12.4 Fleuriste. 	 24 

62.7 62.5 72.4 61.6 - 2.3 - 	1.2 + 	7.5 Bijouterles 	 25 
84.8 82.6 80.2 80.3 - 9.1 - 	2.4 + 	6.6 Maga.lns darticles do sport at acceesoire. 	26 

102.9 107.8 108.9 106.6 + 0.2 + 	15.6 + 	13.8 Magasina dacce..oires pereonnels 	 27 
4 7.+ 839.7 862.2 875.8 838.7 4 2.3 + 23.3 4 	14.1 Tons lea autres magesins 	 28 

7,102.1 7,296.6 7,208.1 7,433.1 7,429.6 • 0.5 4 16.1 + 	9.8 IOTAL. RMSEMEE IZS M&GASIMS 	 29 

Province; 

126.5 126.6 132.0 131.1 131.9 4 3.3 + 20.6 + 	5.9 Terre-Mauve 	 30 

30.7 31.7 30.3 31.7 32.9 + 8.8 + 	15.7 4 	3.4 Tla-ds-Prince-Sdouard 	 31 

227.9 222.7 226.5 228.7 229.0 4 5.7 + 16.8 + 	5.6 Nouvello4cosae 	 32 

180.1 182.9 18112 181.3 182.8 + 3,0 + 	II.! 4 	7.8 Nouveau-Rrunswjck 	 33 

1,762.4 1,819.8 1,787.9 1,835.5 1,823.9 + 0.3 + 	15.0 4 	7.3 Qudbec 	 34 

2,514.3 2,582.3 2,536.2 2,652.3 2,611.4 - 2.5 4 12.0 + 	8.4 Ontario 	 35 

261.6 272.3 275.3 272.1 277.3 4 3.0 + 	14.7 4 	7.8 Manitoba 	 36 

293.3 297.3 301.7 313.2 294.1 + 1.5 4 	16.1 4 	9.0 Sankatchewan 	 37 

781.8 797.5 820.0 824.5 846.6 4 5.2 • 24.1 + 	16.7 Alberta 	 35 

893.6 929.1 918.2 934.5 961.1 - 1.7 + 23.2 + 15.4 Colo.bie-Brttannique 	 39 

20.2 22.0 19.5 19.8 21.5 - 11.5 • 24.4 + 	15.7 Tuko. et Territoirea d,, Nord-Oo..t 	 40 

I 	Chacune ' dos edries du tableau 25 incluant l'ense,ble des .agasins a EtE sjust8e indtviduelle,.ent an divisant Is .8rie brute par le facteur co.bio& 
appropri€ du tableau 26. 	in cona8quence, In some des donn6e8 relatives sun divers genres do macrca 0t 1s sose dos denn6ea provincialss so cor- 
respond pen no total de 'l'eose.ble den .egssina. 
Variation. procentuellee - Soot calcul8es our des doas8es eopri.dea en millions do dollar.. 
L'annde I date - Vent.. cumolative. 1981 - vest.. cumolativea 1980. 
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TAAL! 26. Retail Trade. PBD and Co.blsed. Seasonal and Trading 0ay, Factors 

Cana 7 

lj 61) 

MCD 	March 	April 	May 	June 	July 	Aug. 

MDC 	Mars 	Avril 	Hal 	Juin 	Jul11. 	AoOt 

Kind of bu.leeas: 

1 	Coabinstion stores (groceries and seat) 2 96.97 97.34 110.90 99.11 99.31 100.71 
2 	Grocery, confectionery and sundries stores 2 92.92 95.89 105.54 106.81 109.137 107.94 
3 	411 other fond stores 3 97.19 95.61 106.02 104.20 100.31 100.68 
4 	Depart.ent stores 2 84.27 91.89 101.80 90.23 89.16 95.41 
5 	General aerchandise stores 5 88.56 91.77 101.20 88.05 84.65 103.20 
6 	General stores 3 87.41 92.17 108.94 107.73 110.50 111.39 
7 	Variety stores 6 94.02 90.53 105.06 96.49 93.99 100.55 
8 	Motor vehicle dealers 4 102.93 117.53 121.25 118.94 104.46 96.08 
9 	Used car dealers 5 109.46 112.63 120.31 111.54 110.35 109.02 
10 	Service stations 3 93.08 94.54 101.02 103.74 107.42 108.37 
11 	C.arsges 3 95.24 101.36 108.20 102.60 108.48 101.13 
12 	Automotive parts and accessories stores 6 74.15 103.59 127.33 117.33 115.67 96.48 
13 	Men's clothing stores 4 80.25 87.90 99.54 100.44 90.42 85.72 
16 	Women's clothing stores 3 84.77 96.24 106.78 94.12 92.17 95.82 
IS 	Family clothing stores 3 83.61 91.62 101.60 97.82 88.41 100.11 
16 	Specialty shoe stores 4 82.12 96.81 111.79 89.69 93.36 101.79 
17 	Family shoe stores 4 80.16 101.26 114.87 93.99 86.33 92.53 
18 	Hardware stores 3 74.71 90.51 124.94 118.43 114.45 106.27 
19 	Household furniture stores 4 93.16 95.64 102.29 102.72 104.13 110.35 
20 	Household appliance stores 4 91.45 91.02 93.59 94.82 96.03 104.12 
21 	Furniture. T.V., radio and appliance stores(1) 4 89.23 94.13 86.82 104.55 106.18 109.71 

22 	Pharmacies, patent medIcine and cossetics stores 2 97.71 93.92 99.82 99.98 96.05 98.29 

23 	Book and stationery stores 3 89.23 87.07 88.05 85.65 83.44 98.47 
24 	Florist, 4 87.22 112.82 150.03 99.22 83.28 84.27 
25 	Jewellery stores 3 68.28 79.74 94.49 90.96 86.22 87.91 
26 	Sporting goods and accessories stores 3 76.39 102.23 133.65 123.97 112.80 96.6" 
27 	Personal accessories stores 3 88.55 87.95 98.32 100.82 107.63 111.11 
28 	All other ntores 2 88.43 92.71 102.59 100.54 102.58 104.89 

29 	mTAL ALL STOlES 2 91.79 99.34 109.63 102.90 100.85 100.33 

Pro.inca: 

30 	Newfoundland 3 90.59 99.65 109.85 101.03 102.26 104.31 

31 	Prince 8dward Island 3 84.93 93.68 109.73 106.85 116.65 114.39 

32 	Nov. Scotia 2 91.43 97.99 108.20 102.37 103.26 102.87 

33 	New Brunswick 3 90.96 99.45 111.40 105.10 104.77 102.13 

34 	Quebec 3 93.13 102.40 112.55 102.48 100.50 98.75 

35 	Ontario 3 91.04 98.34 108.80 103.90 100.50 98.64 

36 	Manitoba 3 90.92 100.82 109.34 103.07 100.69 101.58 

37 	Saskatchewan 3 91.39 100.28 109.45 104.75 103.25 102.80 

38 	Alberta 2 92.98 98.16 107.70 103.56 99.08 102.71 

39 	Rritiah Columbia 2 93.54 96.79 104.56 101.63 100.03 103.77 

40 	Yukon and Northwest TerritorIes 3 94.88 93.23 106.68 112.47 106.39 

1)) 

	

7r,,71r 	ad7arv. 	ap1ea. 

I 



I A; : r._ ...... .,,-....... 

1980 
	

1981 

Jan. 	 Feb. 
Sept. 	 Oct. 	 Nov. 	 0k. 

Jane. 	 P8e. I 

Genre do roerce; 

94.87 104.63 97.02 105.98 102.06 91.50 
98.88 102.45 97.53 104.30 90.95 86.10 
97.36 99,07 101.07 115.04 94.71 88.25 

101.77 103.63 122.67 173.98 76.79 67.88 
102.78 120.62 135.33 128.93 73.73 78.57 
103.20 104.84 99.26 115.02 82.25 76.85 
98.34 96.96 111.12 184.22 70.10 68.61 
90.23 110.93 90.92 80.23 77.55 86.34 

102.69 105.28 90.15 70.01 75.55 83.47 
101.53 106.90 102.79 100.87 91.35 88.24 
99.15 106.10 100.22 96.40 91.66 88.34 
95.01 109.53 114.42 117.20 69.35 60.36 
95.48 102.28 114.89 182.02 94.49 66.16 

108.01 110.03 108.74 149.04 86.76 68.09 
106.30 105.06 114.09 167.03 78.91 64.72 
123.16 116.64 117.25 113.64 90.64 65.24 
114.75 116.54 131.44 134.64 77.78 58.20 
100.06 103.43 102.42 129.10 71.82 63.72 
105.32 106.88 107.41 106.30 87.48 81.02 
106.16 113.75 106.42 125.49 93.99 82.47 
09.82 105.04 108.39 117.57 82.83 76.72 

.30 99.73 97.11 129.76 96.91 92.49 

7.97 97.06 106.01 177.48 89.55 87.52 
.83 90,11 84.62 149.82 76.99 95.85 
.43 85.65 107.79 277.70 69.09 66.48 

72 82.21 86.48 152.28 90.46 76.32 
92.76 99.07 153.97 83.16 78.17 

72 101.20 104.40 148.64 80.65 75.81 

96.49 105.60 102.66 122.06 86.05 81.37 

8piceriea - Boucherias 	 1 
8plcorles. conflneries et articlee diver, 	 2 
Toua lea autreg asgaglns d'aliaents 	 3 
Grands megasina 	 4 
Naganina do marchandises diverse. 	 5 
?tagas[ns gEn8rsux 	 6 
Barars 	 7 
Concegglonnaires d'anto.obiles 	 8 
Vendeura d'autosobilea d'occaaion 	 9 
StatIons-service 	 10 
Garages 	 II 
Magaainn do pikes at d'scceasoires d'autoaobii.s 12 
Maganlnn do v8teinent, pour haste. 	 Ii 
Mgsains do otesents pour dases 	 14 
Magasins do vlteasnts pour 1. f.511le 	 15 
Magasin. do chauanures spéclali.ées 	 16 
Magasins do chaugeurea poor is f..ilie 	 17 
Qglncaillerles 	 18 
Mag.ainn de .euble. 	 19 
Nagagins d'appsreiis .8nager. 	 20 
Megasino do seables, t8lOviseorg, radio. at 	 21 

accesnoireo( 1) 
Pharmacies, s6dicamenta brevet8s at produit. do 	22 

beaut8 
Librairies at p.peterio.s 	 23 
Fleurlstes 	 24 
Bijouterie, 	 25 
Magasins d'articles do sport at d'accenalres 	26 
Magasins d'.ccesgoire. personnel, 	 27 
lous lee ostres tsagasins 	 28 

107TAL. EMMIS !S IGAS1IS 	 29 

I 

Province: 

98.66 105.18 103.42 124.21 81.42 79.54 Terre-Meson 	 30 

98.33 106.49 99.24 113.56 81.33 73.58 tle-du-Prince-8douard 	 31 

97.34 103.69 102.78 124.29 84.73 79.98 Nouvelle-8cos,e 	 32 

97.35 104.80 105.20 121.07 81.26 78.46 Nouveau-Brunswick 	 33 

96.48 106.49 101.40 118.47 85.43 81.45 Qulbec 	 34 

95.91 105.63 102.56 125.15 86.27 82.14 Ontario 	 35 

98.63 104.79 105.23 122.03 84.69 77.83 Manitoba 	 36 

99.05 105.70 103,05 118.17 82.92 77.37 Saskatchewan 	 37 

96.63 104.59 104.49 121.02 87.41 81.21 Alberta 	 38 

.02 103.22 103.84 124.53 86.45 83.72 Coinable-BritsnnIque 	 39 

:7,99 103.33 96.27 117.54 78.88 79.94 Yukon at Territoirea du Nord-Ou..t 	 40 

L'ajuate.ent pour lea jours coerctsux no a .pplique pan. 



TASLA 27. NetaLl Trade, by Kind of Business and by Kind of Nosiness Groop, Canndn 

1981 	 1980 

Feb. 	Feb. 	March 	April 	May 	June 

P8w. 	FNv. 	liars 	AvrlI 	Hal 	Juin 

No. 
thousands of dollars - ailliers do dollars 

Kind of tsssinesst 

I Combination Stores (groceries and meat) 	1,520,584 	1,335,869 	1.239.322 	1,272,558 	1,248,633 	1.478,619 	1,301,763 

2 Grocery confectionery and sundries stores 	338,634 	314,119 	268,043 	283,830 	298,256 	342,841 	332,956 

3 All other food stores 	 114,121 	107,787 	98,306 	100,309 	110,957 	122,229 	111,169 

4 Food group 	 1,973,339 	1,751,775 	1,605,671 	1,656,697 	1,657,866 	1,943,689 	1,745.888 

S 	Department stores 642,534 586,963 521,360 616,044 684,859 765,486 702,417 

6 	General merchandise stores 134,911 135,091 130.366 133,680 145.652 158,126 133.431 

7 	General stores 120,477 111,750 103,439 110,644 116,131 138,995 135,351 

8 	Variety stores 61,838 59,142 57,431 65,562 73,513 82,641 79,812 

9 	Ge,'oral nrrchund!oe group 959,766 893,546 812,596 925,930 1,1)70,155 1,145,248 1,051,011 

0 	lIro 	0 	 'intI1oc 	atore0 .1 ,41,5 62,234 I, 42, 69,r JO .202 

11 	Wonena clothing stores 125,805 102.048 85,588 113.518 120,274 140,418 127 

12 	Pss1ly clothing stores 86,815 73,434 60,943 75,344 90,212 96,837 94,J•. 

13 	Specislty shoe store, 10,268 7,264 6,375 6,538 7,892 9,654 9 

14 	Family shoe stores 54,389 44,687 36,417 46,604 62,821 71,484 59,432 

15 	clothing group 354,742 289,671 242,464 294,540 350,931 397,745 371,392 

16 	Hardware stores 49,290 46,262 45,554 47,747 61,747 85,354 74,981 

17 	Household furniture stores 115,396 98,301 80,727 84,262 83,821 96,147 99.046 

18 	Hoosehold appliance stores 26,844 23.271 20,320 20,321 20,744 22,232 21,790 

19 	Furniture, T.V., radio and appliance 43,569 39,976 36,843 38.911 41,313 46,883 47,606 

stores 
20 	Hardware and home furnishing, group 235,099 207,810 183,444 191.241 207,625 250,616 243,423 

21 Pharmacies, patent medicine and cosmetics 
stores 

22 Book and stationery store. 
23 Florists 
24 Jewellery stores 
25 Sporting goods and accessories stores 
26 Personal accessories stores 
27 AlcoholIc beverage stores 
28 All other stores 
29 Other stores group 

30 Total excluding suto.otive group 

265,121 231,537 204,224 209,539 199,797 220.810 213,860 

35,713 34,066 27,898 29,654 28,069 30,302 30,887 
21,880 27,523 24,287 21.679 27,424 36,485 25,634 
44,337 41,686 43,922 40,427 44,114 55,054 52,967 
75,437 57,863 64,245 64,953 87,726 116,087 104,068 
90,457 85,161 75,744 80,388 85,544 93,657 98,474 

252,490 253,676 218,944 241,610 263,781 307,022 299,993 
483.808 454,386 386,220 431,301 448,415 526.192 513.120 

1,249,243 1,185,898 1,045,484 1,119,551 1,184,870 1,385,609 1,339,003 

4.772,189 4,334,700 3,889,659 4,187,956 5,147,759 5,122,908 4,750,717 

31 	Motor vehicle dealers 1,121,339 1,268,986 1,251,550 1,305,977 1,416,923 1,418,913 1,396.007 

32 	Used car dealers 34,648 41,502 29,250 31,618 33.085 39,567 39,503 

33 	Service station. 533.164 501,056 411,534 420,791 450,429 483,720 485,042 

34 	Garages 93,403 90,093 80,643 86,116 91,931 90,788 94,753 

35 	Automotive parts and accessories stores 115,844 100,673 87,334 100,446 150.866 183,636 163,607 

36 	Automotive group 1,896,398 2,002,310 1,860,511 1,942,968 2,143,232 2.216,624 2,178,912 

37 	TOTAL ALL STOlES 6,661,587 6,331,010 5,749,970 6,130.904 6,564,682 7,339,532 6,929,629 



Per cent 
change 

1980 	 Variat ion 
procen- 
tue lie 

July 	 Aug. 	 Feb. 
1981 

Sept. 	 Oct. 	 Nov. 	 D8c. 
Jul11. 	 Ao4t 	 FG- 

1980 
NO  

thousands of dollars - silliers de dollars 

Genre 4. 	erce: 

1,327,396 	1,422,458 	1,319,405 	1,469,074 	1,408,598 	1,516,482 	+ 7.7 
	

picer1es - Boacheries 

	

360,157 	 368,483 	 337,634 	 351.026 	 338.667 	 373,825 	• 17.1 
	 picerlen, confleerles at articles divern 

	

114,095 	 115.707 	 109.880 	 120,228 	 117,027 	 140,270 	+ 9.6 
	

Tous lea autren nsgaoinn d'ali.ente 
1,801.648 	1,906,648 	1,766,919 	1,940,328 	1.864,292 	2.030,577 	+ 9.5 

	
Groupe d'alimentation 

708,224 728,708 907,554 824,085 993,617 1.459,789 + 12.5 Grands sagasin. 	 5 
136,152 136,789 167,083 195,206 219,083 217,558 + 	3.6 Maganino de ,sarchandlne. diverse. 	 6 
137,498 141,883 133,446 140,775 L31,191 160,338 + 	8.0 !4agasins g8n6raux 	 7 
77,356 82,922 83,335 81,971 96,560 159,243 + 	4.0 Rarara 	 8 

1,059,230 1,110,302 1,191,418 1.242,037 1,440,451 1,996,928 * 10.0 Grunpe de morchandlaea dIverse. 	 9 

99,381 105,706 105,940 116,104 180,599 * 20.4 ?4agu8lnn 4e v8temento pour 	18 fasille 	 12 
9.815 8,760 10.823 11,087 10,709 10,888 + 	13.9 Plaganina de chaunsorem sp8cialls8e. 	 13 

54.054 59,778 69,695 77,058 85,140 85,916 4 	22.7 Ptagaulna de chaunnurea pour in famille 	 14 
342,718 361,989 611,855 427,091 463,519 635,453 + 	19.5 Groupe de v8tesenta 	 15 

73,651 68,164 64,967 67,408 64,902 87,154 4 	1.5 Qotncsillertes 	 16 
106,620 102,332 106,612 109,383 112,941 114,136 + 	21.7 Nagaslns 4. seobles 	 17 
23,285 24,853 27,374 29,379 30,063 32,910 + 	14.5 Nagaalns d'apporalls m6nagers 	 18 
52,177 48,492 51,330 50,737 50,172 57,427 + 	8.5 Haganlno de meablen, t8l8viaaora, radIo. et 	19 

accenoi reD 
255,733 243,841 250,263 256,907 258,078 291.627 + 	13.3 Group. de .aublaa at fourniturss de mutison 	20 

219,391 224,063 226,493 237,902 237,893 322,872 + 	13.3 

29,732 34,617 37.976 34,776 40,106 65,308 + 	22.1 
21,890 22,297 23,881 24,902 24,080 41,881 4 	13.3 
50,809 56,428 52,979 53,308 78,074 171,037 - 	5.0 

102,015 85,712 73,495 67.885 69.345 106.221 - 	9.9 
108,534 111,375 100,889 100,022 107,927 164,082 + 	12.4 
332,059 353,917 280,021 317.667 327,592 561,452 + 15.9 
524,059 526,955 527,916 554,924 588.691 685,184 + 	17.7 

1,388.489 1.415,424 1,323,650 1,391,586 1,471,708 2,118,037 4 	13.4 

4,847,818 5,038.204 4,944,105 5,257,949 5,498,048 7,072,622 4 	11.4 

Pharmacies, sddicaments bravet8s at produita 	21 
de beaut6 

UhrairIaa at pspateriea 	 22 
Fleurtitas 	 23 
8louterlea 	 24 
Magasins d'articles de sport at d'acce.solres 25 
Maganins d'acce.saires personnel. 	 26 
Magasins de boissoos alcooliques 	 27 
You. lea sutres wingsains 	 28 
Croupe de tous lea autcea nagasins 	 29 

Total encluant groupe d'suto.otive 	 30 

7,162,928 1,287,841 1,314,999 1,489,039 1,296,966 1,113.341 + 	1.3 Conceaatonnaires d'autoaobllea 	 31 
)l.245 37,440 38,562 45,169 39,498 32,065 4 41.8 Vendeura d'autonobilea d'occsalon 	 32 
25,047 531,330 506,266 559,307 532,911 573,871 + 21.7 StatIons-service 	 33 
99,903 90.622 96,182 100,085 93,798 92,665 + 	11.7 Garages 	 34 
59.442 ' 140,053 140,569 160,177 169,566 184,001 4 	15.2 Magaetna 4e p18cco at d'accsssoires d'auto- 	35 

mobiles 
48,565 2,087.286 2,096,378 2,353,777 2,132,739 1,995,943 4 	7.6 Group. d'auto,sobileo 	 36 

7.036,383 7,125,490 7,040,413 7,611,726 7,630,787 7,061.565 4 10.2 TOTaL. WSMOLE [ES PM,G8S08S 	 37 



TAOL8 28. RetaIl Trade, by Xlnd of Ruelnean Groop,(I) 1979-1981 

Yukon 

TA3LRAU 28. Corce do d8tail, per gronp.a do genres do coerce(1), 1919-1981 

Yukon 

Food General merchandise Automobile AutomotIve llard,,are, home fur- Total Per reot(2) 
group and apparel group dealer, group nishingu and other all stoma change 

retail acore. group 

Group. Groupe do sagasina Concea- Group. Croupe do qulncatl- Total, Variation(2) 
d'alIaen- de marchandlnea aionnaires d'autoinobiles tortes de ,uagastns eneeinble procentuelle 
tattoo diverse* et do ma- d'automobi lea do .oubles Ct do do. .agaaina 

gaston do v8tementa coon lea autree ma- 
gaslna do ddtaIl 

thouaanda of dollara - •illiers do dollars 
1979: 

January - Janviar 904 1.361 876 419 857 4,417 + 	15.0 

February - Fdvrler 1.033 1,329 965 471 872 4,670 + 	4.4 

March - Mar. 1,250 1,716 1,396 497 947 5,806 + 	14.8 

April - Avrll 627 1,693 1,635 419 053 5,327 - 	6.7 

May - Mal 365 2,216 1,612 453 1,234 5.880 - 10.4 

June - Jutn 823 2,087 1,862 551 1,798 7,121 - 	2.6 

July - Jutllet 1.267 2,109 1,789 632 1,584 7,381 + 	7.9 

August - AnOt 1,378 2,223 1.989 524 1,810 7,924 + 	14.6 

September - Septembre 1,087 2,050 1,599 554 1,368 6,658 • 	4,7 

October - Octobre 1,056 2,198 1,635 484 1.371 6,748 + 	13.7 

November - Nove.bre 1,016 2,290 1,126 486 1,399 6,317 + 	17.6 

December - Ddce.bre 1,106 2.898 1,095 531 1,973 7,603 + 	1.8 

Year - Anude 11.912 24,170 17,579 6,025 16,166 75,852 + 	5.8 

1980: 

January - Janvier 889 1,588 919 469 932 4,797 + 	8.6 

February - FEvrI,r 930 1,371 822 382 1,000 4,506 - 	3.5 

March - Mare 1.037 1,609 1,254 441 1,148 5,489 - 	5.5 

April - Avril 1.063 1,961 2,114 461 1,237 6,856 + 28.7 

May - Mat 1,330 2,223 1.636 625 1,448 7,262 + 23.5 

June - Juin 1,354 2,481 1,893 710 1,728 8,181 + 14.9 

July - Juillot 1,508 2,386 1,554 784 2,218 8,448 + 14.5 

Auguat - AoOt 1,618 2,549 2,038 867 2,142 9,216 + 16.3 

Septe.ber - Septembre 1,125 2,632 1,704 751 1,870 8,081 + 21.4 

October - Octobr 1,250 2,499 1.573 357 1,615 7,494 + 	11.1 

Nov..ber - Nov..bre 1,281 2,711 934 572 1,547 7,045 + 	11.5 

December - Ddceabre 1,401 3,646 1,139 694 2,341 9,222 + 38.8 

Year - AnnIe 14.806 27.662 17,580 7,322 19,226 86,596 + 	14.2 

1981: 

Janusmyr - Jan,ierr 1.361 1,788 1,084 666 1,725 6,623 + 40.8 

PobruaryP - FdvriarP 1,155 1,728 1,084 472 1,181 5,621 + 27.0 

March 	Maca 

April - Avril 

May - Mat 

June - Join 

July - Jollier 

August - Anti 

September - Se'ter,hrr 

October - Octobre 

November - Nov.mbre 

December - DNce.bre 

Year - Anode 

(I) For cou.ttioo of kind of boalnesa group., see page 64. - Pour l.a co.poaltlon par groupe do genres do comeerce, voir 1. page 61.. (3) Percentage 
changes shown are over-the-year change.. - Pourcentagea indiquent I.s variations to noun do l'annde. 
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TAILE

29. Retail Trade, by Kind of Roelno.. Group,(i) 1979-1981 

rthwent Territories 

1481.860 29. Coerca do d8tatl, per groupes do genre, do coerce(l), 1979-1981 

Territolre. du Nord-Oseat 

Food 
group 

Groups 
d'alimen- 
tation 

General morchaudlee 
and apparel group 

Groope do maganin. 
do merchandises 
diverses et de ma- 
gastss de v8tementa 

Automobile 
dealers 

Crete.- 
etonnaires 
d'autoaobiles 

Automotive 
group 

Groope 
dautomoblies 

Hardware, borne fur- 
nishinge and other 
retail store. group 

Gronpe do qutncail- 
bries do aaga.ins 
do meuble, et do 
tore len autres ma-
ganiun do d8tali 

Total 
all stores 

Total. 
ensemble 
des magasins 

Per cont(2) 
change 

Variatlon(2) 
procentuelle 

thousands of dollars - silliern do dollar. 
1979 

January - Jancler 1,594 4,021 822 155 1,675 8,267 + 	17.1 

February - F8vrier 1,443 4,301 831 104 1.706 8,385 a 	8.6 

March - Mare 1,709 5,534 1,191 95 1,940 10,469 + 	7.2 

April - Avril 1,481 4,848 1,172 122 1,842 9,465 + 	8.7 

May - Mai L,700 5,444 1,532 100 2,175 10,951 + 	14.0 

June - Jul5 L,972 6,739 1,911 iii 2,262 12,994 + 	11.4 

July - Julllet 1,695 5,463 1,350 341 2,283 10,932 + 	10.4 

August - AoOt 2,012 5,713 1,463 100 2,143 11,433 + 	9.5 

Septe.ber - Septe.bre 1,921 7,012 1,333 89 2,015 12,370 + 	12.3 

October - Octobre 1,795 6,127 1,338 82 2,086 11,428 + 	10.4 

November - Novembre 1,768 6,080 1,085 59 2,104 11,096 + 	8.3 

O'-embor - Odeembre 1,917 8,097 865 48 3,092 14,019 + 	4.2 

Our - ImnEe 21,007 69,380 14.893 1,206 25,323 131,809 + 	9.9 

080:  
- Janviar 1,750 5,337 3,038 56 1,479 9,660 + 16.9 

-bruary - Fdvrler 1,930 4,920 1,654 48 1,781 10,335 + 23.3 

Much - Mar. 1,827 6,468 1,385 51 1,994 11,725 + 	12.0 

April - Avril 3,816 5,615 1,510 76 2,045 11,062 a 16.9 

May - Mgi 2,294 6,080 1,574 78 2,293 12.319 + 	12.5 

Juno - Join 2,343 7,263 1,737 59 2.503 13,885 4 	6.9 

July - Juilbet 2,615 6.535 1,703 79 2,396 13.329 + 21.9 

August - Aoilt 2,404 6,461 1,545 53 2,415 12,877 + 	12.6 

September - Septembre 2.144 7,605 1,592 69 2,546 13,955 + 	12.8 

October - Octobre 2,064 6,504 1,649 68 2,378 12,663 + 10.8 

November - Noee.bre 1,980 6,365 1.159 60 2,452 12.016 + 	8.3 

December - Ddceabre 2.261 8,947 1,188 71 3.558 16.025 + 	14.3 

Year - Ann8e 25,428 78,080 17,734 768 27,840 149,850 + 	13.6 

1981: 

Januaryr - Janoierr 2,118 6,280 1.507 66 2,084 12,055 + 24.7 

PebruaryP - FAvrigrP 2,358 5.636 1,349 13 1,976 11,132 + 	7.7 

March - Mar. 

April - Avril 

May - Hal 

June - Juin 

July - Juillet 

Auguat - AcQt 

'ptember - Septembre 

ober - Octobre 

Ovoaber - Noveabre 

Jecember - Dtcembr. 

Year - Ann8e 

(I) For compoettion of kind of business group., we page 64. - Pour 1a composItion par groupe do genrea do coerce, voir is page 64. 	(2) Percentage 
changes shown are over-the-year chsog.s. - Pourcentagea indlquent le. variations so cour. do I 'ann8e. 



,049.9 + 	1.2 3,490.7 0.3 

,170.4 4 2.0 3,504.8 + 0.4 

,345.9 + 2.8 3,594.8 + 2.6 

.236.9 H 1.7 3,528.1 - 	1.9 

.322.4 + 1.4 3,531.5 + 0.1 

.425.5 + 1.6 3,572.9 + 	1.2 

.532.1 + 1.7 3,591.3 + 0.5 

.547.5 + 0.2 3,579.3 - 0.3 

.568.1 0.3 3,527.4 - 	1.5 

,568.4 - 3.523,4 - 0.1 

.548.4 - 0.3 3,495.0 - 0.8 

,639.3 + 	1.4 3,514.3 + 0.6 

,954.8 ... 42,453.4 

.714.3 + 	1.1 3,511.9 - 

,694.6 - 0.3 3,480.0 - 

,679.3 - 0.2 3,439.0 - 

,608.3 - 	1.1 3,402.5 - 

,694.8 + 	1.3 3,391.2 - 	0.5 

,,734.3 + 0.6 3,399.4 + 0.2 

,977.1 + 3.6 3,465.8 + 2.0 

1 .102.1 + 1.8 3,488.9 + 0.7 

1 ,296.6 + 2.7 3,546.0 + 1.6 

.208.1 - 1.2 3,499.3 - 	1.3 

.433.1 + 3.1 3,505.7 + 0.2 

,429.6 - 0.5 3,543.1 + 	1.1 

1,572.2 ... 41,672.8 

	

7,749.7 
	

+ 4.3 
	

3,625.2 	4. 2.3 

	

7,787.9 
	

+ 0.5 
	

3,605.3 	- 0.5 

+ 4.9 

+ 2.0 

+ 6.2 

- 0.2 

+ 2.5 

+ 2.6 

+ 3,7 

+ 5.2 

- 5.7 

+ 2.8 

+ 2.0 

- 2.3 

+ 1.8 

+ 2.3 

+ 4.6 

- 9.0 

- 0.5 

- 2.0 

- 10.0 

- 0.2 

- 3.9 

+ 1.1 

• 2.2 

- 1.9 

+ 2.1 

- 1.4 

4. 5.4 

- 1.6 
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I TAJIZ 30. letati Trade, Canada, Derrent and Cooatant Dollar 8atiastem, 1979-1981 

TANIZAO 30. Crce sin d8tail • Canada, eatiant toni an inilaru onuranta at onrastaatn. 1919-1981 

PriceCurrent 	Year/year 	Constant 1971 	Year/year 	I (rrcU 	/'l,mth/nc,tI, 	CocOtOnt 971 	7 	hon H, 

loden 	dollars 	per cent 	dollars 	per cent 	dnllaru 	J, cent 	doliarn 	per cent 

unadjusted 	change 	unadjusted 	change 	aeaaonally change 	seasonally 	change 
adjusted 	adjuated(1) 

Indice 	Dollars 	Variation en Dollars 	Variation en Dollars 	Variation en Dollare 	Variation en 

des 	courants 	pourcentage 	constants 1971 pourcentage 	courants 	pourceotage 	constantS 1971 pourcentage 

prix 	non-d8eaison- pour l'annde non-ddaaison- 	pour l'annde ddssiaon- 	pour le mois ddaaiaon- 	pour le mois 

nalieds 	nalis8s 	naltu8a 	nalinds(l) 

•iiiions or nosier. - •iLliOflS Ge 001nar. 

1919: 

January - Jsnvier 	174.6 5,005.3 -+ 	14.6 2866.7 

February - FEvrier 	177.4 5,014.5 + 12.3 2,826.3 

March - Mars 	177.1 6,135.2 + 	16.1 3,483.7 

April - Aurli 	178.9 6,022.2 + 	9.9 3,366.4 

May - Mai 	180.1 6,769.3 + 12.9 3,758.5 

June - Juts 	181.0 6,974.3 + 12.4 3,853.9 

July - Juiilei 	181.9 6,371.5 + 	13.3 3,502.3 

August - AoOt 	183.1 6,694.0 + 	15.4 3,655.4 

September - Septembre 	186.4 6,302.0 + 	4.2 3,417.6 

October - Octobre 	185.2 6,706.4 + 	13.7 3,620.6 

Nove.ber - Noveabre 	186.6 6,997.2 + 12.6 3,749,4 

December - Ddceebre 	185.8 8,000.6 + 	7.9 4,306.5 

Year - Ann6e 	181.6 76,992.5 + 	11.9 42,387.3 

1980: 

January - Janvier 	192.4 5,641.2 + 	12.7 2,932.0 

February - F8vrier 	194.5 5,750.0 + 	14.7 2,955.8 

March - Mar. 	194.5 6,130.9 - 	0.1 3,151.5 

April - Avril 	196.0 6,564.1 + 	9.0 3,350.1 

May - Mel 	199.2 7,339.5 + 	8.4 3,685.3 

June - Juin 	199.8 6,929.6 - 	0.6 3,468.2 

July - Juiilet 	201.2 7,036.4 + 10.4 3,497.2 

August - deflt 	202.9 7,125.5 + 	6.4 3,512.0 

September - Septembre 	203.7 7,040.5 + 11.7 3,456.0 

October - Octobre 	205.7 7,611.7 + 13.5 3,701,2 

November - Noneabre 	207.5 7,630.8 + 	9.1 3,677.5 

December - Déce,nbre 	206,2 9,068.6 + 	13.3 4,398.0 

Year - AnnC 	 200.7 83,869.4 + 	8.9 41,784.8 

198!' 

Januaryr - Janvierr 	215.7 6,668.6 + 18.2 3,091.6 

Febru.ryP - PgvrterP 	217.9 6,337,0 + 	10.2 2,908.2 

March - Mars 

April - Avril 

May - Nit 

June - Juin 

July - Juiilet 

August - AnOt 

Septe.ber - Septembre 

October - Ottobre 

November - Noveabre 

December - D6ceabrs 

Year - Annde 

I 
(1) Seasonally adjusted constant dollar eati.ates are derived by seasonally adjusting the ras constant dollar eati.ate. 
(I) La ddsaisonnallsation dis eetimationa en dollars constants .'ohtient en dAaaisonnaltssst lea e.tisattons brutes en dollara constants. 



KIND OF BUSINESS COMPOSITION 

I 
Combination stores. Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries 
stores. 	Groceries, confectionery and 
sundries stores; grocery stores (with 
20% or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; del-
icatessen stores; other food stores. 

Department stores. 	Department stores 
including concessions located in depart-
ment store outlets which are an integral 
part of the overall operation. 	(Note: 
This kind of business excludes non-de-
partment store outlets operated by 
department store firms, as well as de-
partment store nail-order and catalogue 
sales offices.) 

General merchandise stores. 	General 
merchandise stores (less than one-third 
food); and dpnartmpnt store mail order 

t 	
i 1 	I 

General stores. 	eiu.i1 	tores ([llur1 
than one-third food). 

VarIety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. 	Used car dealers 
(used cars and trucks or cars only). 
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COMPOSITION PAR GENRE 1W COI'IERCE 

I. picerIes-boucheries. 	piceries-boucheries 
(dpiceries avec 20 % ou plus de viande frat-
che). 

gpiceries, confiseries et articles divers. 
plcerles, confiseries et magasins d'articles 
divers; gpiceries (avec 20 Z ou moms de 
viande fratche). 

Tous lea autres magasina d'aliments. Maga-
sins de produits de boulangerie; magasmns de 
bonbons, de noix et confiseries; laiteries; 
magasins d'oeufs et de volailles; magasins de 
fruits et lgumes; boucheries; poissonneries; 
magasins 	d'aliments 	fins (delicatessen); 
autres magasins d'alinentation. 

Grands magasins. Grands magasins y compris 
les fillales situes dans les points de vente 
des grands magasins qui font partle intgrale 
de l'exploitatLon. 	(Nota: Sont excius les 
points de vente autres que ceux des grands 
magasins, qui sont exploits par lea socits 
propritaires de grands magasins, ainsi que 
les bureaux de vente par commande postale et 
par catalogue des grands magasins.) 

Magasins de merchandises diverses. Magasins 
de marchandises diverses (moms du tiers du 
stock en aliments); et les bureaux de vente 
par commande postale et par catalogue des 
grands magasmns. 

Magasins gnraux. Magasins génraux (plus du 
tiers du stocks en ailments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. 	Vendeurs 
d'automobiles (neuves et d'occasion ou neuves 
seulenent). 

Vendeurs d'autoaobiles d'occasion. Vendeurs 
d'automobiies d'occasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulenent). 

Stations-service. Stations-service. 

Garages. Garages. 

Magaslms de pIeces et d'acceasoires d'auto-
mobiles. Magasins de pneus, d'accumulateurs 
et d'accessoires; magasins de fournitures 
pour la maison et l'automobile. 

Magasins de vteaents pour hoies. Magas ins 
de vêtements pour homes et garçons; magasins 
d'accessoires vestimentaires pour homes et 
garcons; chapelieries pour homes et garcons; 
tailleurs (atellers de confection cur place 
de vteironLc Soc ssurt). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories stores. 
Accessories, tire and battery shops; 
home and autosupply stores. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishings stores; men's and boys' hat 
tores; custom tailor8 (made to measure 
!ops). 
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Women's clothing stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; 	electrical supply 
stores. 

Furniture, television, radio and appli-
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent medicine and cosmet-
ics stores. Drug stores including pro-
prietary stores. 

Book and stationery atoreB. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers; gift 
novelty and souvenir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Magasins de vteaents pour dames. Magasins 
de vétements prdts-â-porter pour dames et 
jeunes 	filles; 	magasiris de lingerie et 
bonneteries pour dames et jeunes filles; 
magaslns d'accessoires et autres vtements. 

Magasins de v&ements pour Ia fa.11le. Maga-
sins de vtements et d'accessoires vestimen-
taires pour la famille. 

Magasins spcialiss de chaussures. Magasins 
de chaussures pour homines et garçons; maga-
sins de chaussures pour dames et jeunes 
filles; magasins de chaussures pour enfants 
et bbds. 

Magasins de chaussures pour is famille. Ma-
gasins de ehaussures pour la famille. 

Quincaillerles. Quincailleries. 

Magasins de meubies anager8. Magasins de 
meubles. 

Magasins d'appareiis anagers. 	Magasins 
d'appareils rmdnagers; magasins de fournitures 
électriques. 

Magasins de maubles, tflviseurs, radios et 
accessoires. Magasins de meubles, de tdldvi-
seurs, de radios et d'appareils mdnagers. 

Pharmacies, mdLcaments brevetés et produita 

	

de beauté. Drogueries, y compris magasins de 	is 
spdcialitds pharmaceutiques. 

Libralries et papeteries. Libralrlespapete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accessoi-
res. Magasins d'articles de sport; embarca-
tlons, moteurs hors-bord et accessoires 
connexes; magaslns de blcyciettes et ateliers 
de reparation; vendeurs de motocyciettes. 

Magasins d'accessoires personneis. Magaslns 
et kiosques et tabac; marchands de journaux 
et de pdriodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; magasins d'appa-
reils et de fournitures photographiques; 
magasins de sacs de voyage, valises, nalles, 
mallettes et de naroquinerie; magasins de 
jouets et de jeux. 

Tous lea autres agasins: 

Autres coerces d'autoobiies. Ateliers de 
peinture et de ddbosselage; autres atellers 
de reparation specialises; lavage d'automo-
biles, autres commerces d'automoblles. 
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.R. All other stores - Concluded: 
	

28. Tous lea autres magasins - fin: 

I Other apparel and accessories stores. 
1illinery stores; furriers and fur 
tores; children's and infants-wear 

stores; second-hand clothing stores; 
piece goods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other ho.e furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fi stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical appli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

Jevellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retail stores; 
wine stores. 

Miscellaneous stores. Music stores; op-
ticians; health appliance stores; monu-
sent and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galeries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

Autres v&eaents et accessoires. Magasins de 
chapeaux; fourreur ou magasin de fourrures; 
vtements pour enfants et bbs; magasins de 
vtements usags, marchandises i la piece; 
autres magasins de vtements; lame. 

Autres articles d'ameublement. 	Peinture, 
vitre et papier tenture; vente et rparatlon 
de tdlévlseurs; téldviseurs, radios et appa-
rells de haute fiddlitd; magasmns de vais-
selle, verrerie et ustensiles de cuisine; 
magasins de rev€tements de sot, niagasins de 
rideaux, capitonnage et dcoratlon intd-
rieure; toileries; tableaux et cadres; anti-
quits; meubles d'occasion; autres fourni-
tures de maison; pianos et orgues; comptoir 
de disques. 

Ateliers de reparation de televiseurs, de 
radios et d'appareils m6nagers. Reparation 
de tdldviseurs et radios, rdparation d'appa-
rells electro-mdnagers. 

Reparation de bijoux. Reparation de bijoux. 

Magasins de boissons alcooliques. Spin-
tueux, magasins du gouvernement; brasseries, 
magasins de ddtail; vms, ddbits. 

Magasins divers. Magasins de musique; opti-
que; materiel medico-chirurglcal; monuments 
fundraires et pierres tombales; petits an!-
maux; objets de pldtd; fournitures pour 
artistes; galerles d'art; timbres et places 
de monnaie; maisons mobiles; mont-de-piete; 
glace; autres magasins de ddtall. 



- 64 - 

Groupings of Kinds of Business Used in 	Groupes de genres de commerce utiliss dams lea 

Tables 28 and 29 	 tableaux 28 et 29 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General nerchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

AutomobIle 	dealers. 	Motor 	vehicle 
dealers. 

AutomotIve group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, hone furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des magasins d'alimentation. piceries-
boucheries; dpiceries, confiseries et articles 
divers; et tous les autres magasins d'alimen-
tatlon. 

Groupe des nagasins de aarchandlses diverses 
et des magasins de vêiements. Grands magasins; 
magasins de marchandises diverses; magasins 
gnraux; bazars; magasins de vêtements pour 
hommes; magasins de vtements pour dames; 
niagasins de vtements pour la faniille; maga-
sins spcialiss de chaussures; et magasins de 
chaussures pour la famille. 

Concessionnaires 	d'automoblles. Concession- 
naires d'automobiles. 

Groupe de l'automoblle. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
magasins de pieces et d'accessoires d'automo-
biles. 

Groupe des quincailleries, des magasins de 
ineuble et des autres magasims de detail. Quin-
cailleries; magasins de meubles mnagers; 
magasins d'appareils mnagers; inagasins de 
ineubles, téléviseurs, radio et accessoires; 
pharmacies, indicaments brevets et produits 
de beauté; librairies et papeteries; fleu-
ristes; bijouteries; magasins d'articles de 
sport et d'accessoires; magasins d'accessoires 
personnels; et touS les autres magasins. 
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SELECTED PUBLICATIONS 

I 
ollowing are publications of the Met-

.toltsing and Services Division In the 
Retail Trade sector. 

QIJELQUES PUBLICATIONS 

Les publications suivantes Se trouvent a la 
Section du commerce de dtail, Division du com-
merce et des services. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
provinces, and selected metropolitan 
areas, and sales and inventories by 
departments, Canada. 

63-004 Department Store Sales by Regions, 
Advance Release. M. Bil. First Issue, 
1950. 

Total sales and percentage changes of 
sales, by Region. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov- 

b  inces and by source of origin (Canada 
md U.S. or imported). Monthly unit 
sales, by type and origin seasonally 
id jus ted. 

63-014 Merchandising Inventories. M. Bli. 
24 pp. First Issue, 1972. (ISSN 
0380-7 177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for Independent 
stores by kind of business. 

63-210 Retail Chain Stores. A. Bil. Approx. 
74 pp. First Issue, 1933. (ISSN 
0380-7878). 

Stores, 	sales, 	salaries, 	stocks, 
accounts outstanding. 

63-213 Vending Machine Operators. A. Bil. 
21 pp.  First Issue, 1958. (ISSN 
0527-6411). 

Sales through automatic vending ma- 
chines, by type of machine and loca- 
Lion, Cnad.m and provinces.  

Catalogue 

63-002 Ventes et stocks des grands magasins. 
H. 811. 36 pages. Premier numéro, 1938. 
(ISSN 0380-7045). 

Ventes totales et nombre de points de 
vente par provinces et certaines rgions 
mtropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. H. 811. Premier nu-
mero, 1950. 

Variations en pourcentage et ventes par 
region. 

63-007 Ventes de vehicules automobiles rteufs. 
M. Bil. Environ 15 pages. Premier nu-
mero, 1932. (ISSN 0705-5595). 

Nombre et valeur des voltures particu-
hares, des camions et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et L-u. ou importes). Ventes 
unitaires mensuelles selon le type et 
l'origine, aprês desaisonnalisation. 

63-014 Stocks commerciaux. M. Bil. 24 pages. 
Premier numero, 1972. (IssN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour commerce de gros, 
par rayon pour les grands magasins et par 
genre de commerce pour les magasins 
succursales et magasins independants: va-
riations tritnestriehles en pourcentage 
pour les magasins independants suivant le 
genre de commerce. 

63-210 Magasins de detail i succursales. A. Bil. 
Environ 74 pages. Premier numero, 1933. 
(ISSN 0380-7878). 

Magasins, 	ventes, 	salaires, 	stocks, 
créances actives. 

63-213 Exploitants de distributeurs automatiques. 
A. Bil. 21 pages. Premier nuindro, 1958. 
(ISSN 0527-6411). 

Ventes selon le genre de machine et l'em-
placement, Canada et provinces. 
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Catalogue 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution - door-to-
door, mail order, etc. 

63-219 Campus Book Stores, A. 811. Approx. 
8 pp. First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research Handbook. 0. Bil. 356 
pp. First Issue, 1975. (ISSN 
0590-9325). 

The data covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

Operating Results - Retail Trades. 
0. 811. 29 pp. First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items, and 
net profit. Operating Results data 
for many of the important retail 
trades will be published in the com-
ing years. 

The following reports on Operating 
Results are available. 

63-603 Men's Retail Clothing Stores, 1974 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

M. - Monthly A. - Annual Bil. - Bilingual 
0. Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Cana-
dian economic and social affairs. A compre-
hensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 0T6. 

Catalogue 

63-2 18 La vente directe au Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution - démarchage, poste, etc. 

63-219 Librairies de campus. A. Bil. Environ 8 
pages. PremIer nuadro, 1968-69. (ISSN 
0 380-6286). 

Ventes au detail par article, ainsi que 
nombre d'employes et la paye, par r€gion, 
par province et au Canada, par année sco-
laire. 

63-224 Manuel statistique pour etudes de marché. 
H. Ru. 356 pages. Premier numero, 1975. 
(ISsN 0590-9325). 

Lee donnees portent sur des aujets tels 
que lee Indicateurs économiques généraux, 
les caractéristiques de is population, le 
revenu et lea depenses des particuliers et 
l'équlpement iadnager. 

Resultats de l'exploitation - Commerce de 
detail. H. 811. 29 pages. Premier numéro, 
1974. 

Lea bulletins de la série des Résultats de 
l'exploitation contiennent des ratios 
(pourcentages des ventes nettes) pour les 
achats, lee stocks, le coOt des biens 
vendus, les benéfices bruts, les dépenses 
d'exploitation et les bénéfices nets. Les 
résultats de l'exploitation concernant de 
nombreux commerces de detail importants 
seront publiés au cours des prochaines 
années. 

Lea publications suivantes sur les résultats 
de l'exploitation 8ont maintenant disponibles. 

63-603 Magasins de vêtements pour bonuses, 1974 

63-604 Magasins indépendants de vente au detail 
de vêtements pour dames, 1975 

63-605 Magasins indépendants de vente au detail 
de quincaillerie, 1976 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

M. - Mensuel A. - Annuel Bil. - Bilingue H. - 
Hors série 

Outre les publications énumérées ci-dessus, 

	

Statistique Canada publie une grande variété de 	41 bulletins statistiques sur la situation écononi- 
que et social du Canada. 	On peut se procurer 
gratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 0T6. 
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