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Note 

This and other government publications 
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Ottawa, K1A 0V7, or to Publishing Centre, 
Supply and Services Canada, Ottawa, KIA 0S9. 

Inquiries about this publication should 
be addressed to: 

Nota 

On peut se procurer cette publication, ainsi 
que toutes les publications du gouvernement du 
Canada, auprès des agents autorisés locaux, dana 
les librairies ordinaires ou par la poste. 

Lea commandes par is poste devront parvenir 
Ventes et services de publications, Statistique 
Canada, Ottawa, K1A 0V7, ou A Imprimerie et ëdi-
tion, Approvisionnements et Services Canada, 
Ottawa, K1A OS9. 

Toutes demandes de renseignements sur la pr-
sente publication doivent Otre adressées a: 

Retail Trade Section, 	 Division du commerce et des services, 
Merchandising and Services Division, 	Section de commerce de d&ail, 

Statistics Canada, Ottawa, K1A OV4 (tele- 	Statistique Canada, Ottawa, K1A 0V4 (t€léphone: 
phone: 996-9304) or to a local Advisory 

	996-9304) ou a un bureau local des Services con- 
Services office: 	 sultatifa situ€ aux endroits suivants: 

St. John's (Nfld.) (737-4073) 
	

St. John's (T.-N.) (737-4073) 
Halifax 
Montreal 
Ottawa 
Toronto 
Winnipeg 
Regina 
Edmonton 
Vancouver 

(426-5331) 
(283-5725) 
(992-4734) 
(966-6586) 
(949-4020) 
(359-5405) 
(420-3027) 
(666-3695) 

Halifax (426-5331) 
Montreal (283-5725) 
Ottawa (992-4734) 
Toronto (966-6586) 
Winnipeg (949-4020) 
Regina (359-5405) 
Edmonton (420-3027) 
Vancouver (666-3695) 

I Toll-free access to the regional statis-
tical information service is provided in 
Nova Scotia, New Brunswick, and Prince 
Edward Island by telephoning 1-800-565-7192. 
Throughout Saskatchewan, the Regina office 
can be reached by dialing 1(112)800-667-3524 
and throughout Alberta, the Edmonton office 
can be reached by dialing 1-800-222-6400. 

On peut obtenir une communication gratuite 
avec le service rgional d'information statisti-
que de is Nouvelle4cosse, du Nouveau-Brunswick 
et de l'Iie-du-Prince-douard en composant 
1-800-565-7192. En Saskatchewan, on peut commu-
niquer avec le bureau rgional de Regina en corn-
posant 1(112)800-667-3524 et en Alberta, avec le 
bureau d'Edmonton au numro 1-800-222-6400. 
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fILE 30. lotall Trade, Caa.da, torrent and Coemtuat Dollar Mactant... 1979-1981 

TABLEAU 30. Crce do ditail. Canada. eatlaattnoa as dollars coolants at roantanc., 1919-1981 

Price 	Current 	 Year/year 	Constant 1971 	Year/year 	Current 	Month/month Constant 1971 Month/month 
index 	dollar@ 	 per cent 	dollar. 	 cant 	dollar, 	par cant 	dollar, 	 per cent 

unadjusted 	change 	 unadjusted 	change 	 sennooally cbana 	 Snuusally 	change 

	

adjuated 	 adjouted(l) 

[adIos 	Dollar, 	 Variation en Dollar. 	 Variation en Dollars 	VarIation so Dollar. 	 VariatIon en 
des 	coora,tn 	pourcentage constants 1971 pourcentage couranta 	pourcentage constant. 1971 pourcentag. 
prim 	non-dAsalaon- pour l'aonla ncn-dAoat.00- pour lannie dNsalson- pour I. note dlsetuon- 	pour in .01# 

nallnP. 	 nailed. 	 nall.Aa 	 nalleda(l) 

million. of dollar. - million, do dollar. 
1879: 

January - Jannter 174.6 5,007.5 + 14.7 2,868.0 + 4.9 6,043.7 	+ 1.3 3,463.9 -0.4 

February - FAnner 177.4 4,962.9 + 11.6 2,808.9 + 1.4 6,122.2 	+ 1.3 3,487.9 + 0.1 

March - Mar. 177.1 6,172.6 + 16.8 3,485.4 + 6.9 6.407,9 	+ 4.7 3,638.3 + 4.3 

April - Avrll 179.9 6,033.2 + 10.1 3,372.4 - 6,309.1 	- 1.6 3,333.6 - 2.9 

May - Mat 180.1 6,771.2 + 12.9 3,759.7 + 2.6 6,346.5 	+ 0.6 3,539.0 + 0.1 

June - J015 181.0 6,978.2 + 12.5 3,855.4 + 2.7 6,418.9 	+ 	1.1 3,572.7 + 1.0 

July - Jiiiilet 181.9 6,374.4 + 13.4 3,504.3 + 3.8 6,519.7 	+ 1.6 3.589.7 + 0.5 

Auguat - LoOt 183.1 6,697.5 + 15.5 3,657.8 + 5.4 6,551.7 	+ 0.5 3,514.2 - 0.5 

September - Septe.bre 184.4 6,285.8 + 	4.1 3,414.2 - 5.7 6,500.5 	- 0.8 3,524.6 - 1.4 

October - Octobre 185.2 6,105.9 + 13.7 3,620.9 + 2.8 6,572.7 	4 	1.1 3,527.1 4 0.1 

November - Nonembre 186.6 7,000.9 + 12.1 3,731.8 + 2.0 6,552.3 	- 0.3 3,484.1 - 	1.2 

December - Dicembre 185.8 8,005.0 4 	8.0 4,308.4 - 2.3 6,645.0 	+ 1.4 5,512.9 + 0.8 

Year - Ann6e 181.6 77,025.1 + 12.0 42,407.2 + 1.9 16,988.9 	... 42,470.1 

1980: 

January - J.Ovler 192.4 5,651.4 4 12.8 2,937.9 + 2.4 6,710.8 	+ 	1.0 3,506.0 - 0.2 

February - P8vri.r 196.5 5n761'1 + 13.6 2,961.5 + 5.4 6,705.0 	- 0.1 3,491.6 - 0.4 

March - Mars 194.5 6,128.0 - 	0.7 3,150.0 - 9.6 6,694.1 	- 0.2 3,464.1 - 0.8 

AprIl - Avril 193.9 6,383.0 + 	9,1 3,360.6 - 0.3 6.670,0 	- 0.4 3,420.7 - 1.2 

May - Nat 199.1 1,362.4 + 	8.7 3,696.7 - 1.7 6.747,2 	4 1.2 3,404.7 - 0.5 

June - Join 199.8 6,952.0 - 	0.4 3,479.5 - 9.7 6,767.6 	+ 0.3 3,405.2 - 

July - J,ctlSet 201.2 7,069.1 + 10.9 3,513.8 4 0.3 6,996.6 	+ 3.4 3,479.2 4 2.2 

AuguSt 	LoOt 202.9 7,148.2 4 	6.7 3,523.2 - 3.7 7,085.2 	4 1.3 3,495.1 + 0.4 

Soptonber - Ssptnsbr. 203.7 7,047.7 + 11.9 3,459.5 + 1.3 7,247.4 	+ 2.3 3,565.2 + 1.4 

October - Ottobre 205.6 1,616.3 + 13.5 3,702.6 + 2.3 7,245.0 	- 5,501.4 - 1.2 

November - l8neembre 207.4 7,625.4 + 	8.9 3,675.6 - 2.0 7,380.4 	* 1.9 3.541,9 + 1.2 

December - Diceabre 20615 9,081.4 + 13.4 4,398.4 + 2.1 7.451,5 	1.0 3,543.2 - 

Year - 40580 200.7 84,026.6 4 	9.1 41,859.3 - 1.3 83,696.9 	... 41,798.2 

lNl 

January - Janvler 215.5 6,670.0 + 18.0 3,095.1 + 5.4 1,743.9 	+ 3.9 5,612.2 4 	1.9 

Fabruary - F1vrter 211.7 6,265.7 4 	6.8 2,878.1 - 2.8 7,689.0 	- 0.1 3,514.8 - 1.0 

March - Mar, 218.2 7,099.7 + 15.9 3,254.0 + 3.3 7,787.3 	+ 1.3 3,562.5 - 0.3 

April' - Anrllr 219.4 7,813.2 4 13.7 3,561.3 + 6.0 7,907.3 	+ 1.5 3.609,7 4 1.3 

ayP - HelP 222.5 8,278.4 + 12.4 3,723.2 4 0.7 7,760.7 	- 1.9 3,512.1 - 2.7 

lone - Job 

July - Jutliet 

August - LoOt 

September - Septeabre 

October - Octchre 

November 	Novembre 

December - Dice.bre 

Year - Annie 

(t)Se.00n.11yadjuatedcon.t.nt 	iIie.t1.stee are deniend by seasonally adjuattng the rex cnnat.nt dollar eeci.ate. 
(I) La dAnaI,nnnaliaatton 4.s asnIsations an dollar, constants sobtient en d*eataonnalt.ast Its estImatIon, brutea on dollars cnn.taata. 
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CYMRflI c 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them due to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Soclo-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 0Z8 (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 
located across Canada. 

SIGNES CONVENTIONNELS 

Lea sigries suivants sont employês uniformément 
dana cette publication de Statistique Canada: 

nombrea indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nornbres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

* Le lecteur est prié de noter que lea données 
sont fondées sur des réponses qul ne satis-
font pas a la norma habituelle exig€e pour 
la publication ou que celles-ci ont unc 
plus grande marge d'inconsistance que l'on 
devrait normalement obtenir, et Ce, A cause 
de La structure de la liste, c'est-â-dire 
des ajustements dus aux creations et aux 
disparitions et des changements dans le 
classement; elles doivent par consequent 
être utilisées avec circonspection. 

NOTA 

Les chiffres ayant été arrondis, les totaux ne 
correspondent pas toujours. 

NOTE AU SUJET iE CANSIM 

La banque de données informatisées de Statis-
tique Canada CANSIM (systéme canadien d'informa-
tion socio-économique) fournit au public toutes 
lea statistiques actuelles et historiques sur 
Commerce de detail (matrice n05  78,227,287, 
2300/17, 2431), et sur de nombreuses autres sé-
ries, par le biais d'un terminal, d'lmprimês 
d'ordinateur ou de supports ordinolingues. Pour 
plus de renseignements, s'adresser au personnel 
de CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), ou aux conseillers rdgionaux des 
bureaux de Statistique Canada situés i travers Ic 
Canada. 



TABLE OF CONTENTS TABLE DES MATIRES 

Page Page 

Introduction v Introduction v 

Data Reliability vi Fiabilit 	des donn€es vi 
Sampling and Non-sampling Errors vii Erreurs d'échantillonnage et autres er- 

reurs vii 
Measures of Sampling and Non- 2valLiation de l'erreur d'chantil1onnage 

sampling Error viii et de l'erreur non lie a l'chantil- 
lonnage viii 

Definitions x Definitions x 

Classification xi Classement xi 
Kind of Business xi Genre de commerce xi 
Kind of Organization xi Type d'entreprise xi 

Methodology xi M€thodologie xi 
Old Sample xii Ancien €chantillon xii 
New Sample xiii Nouvel échantillon xiii 

:)mponents of the New Sample xiii Elements du nouvel echantillon xiii 
The Survey Master File xiv Fichier principal de l'enquête xiv 
:afn and Department Store Compo- Element magasins a succursales et grands 
nent xiv magasins xiv 

\-a File Component xiv Element fichier geographique xiv 

Seasonal and Trading-day Adjustments xv Desaisonnalisation et ajustement en fonc- 
tion des jours commerciaux xv 

Constant Dollar Estimates xvi Estimations en dollars constants xvi 

Comparison of Kind of Business Comparaison des groupes de genre de corn- 
Groupings - Old and New Surveys xvii merce - Enquêtes anciennes et nouvelles xvii 

Chart Graphique 

Distribution of Retail Trade, Chain Rpartition du commerce de detail, maga- 
and Independent Stores, by Prov- sins A succursales 	et magasins indé- 
ince and Selected Metropolitan pendants, par province et certaines 
Areas xxi zones métropolitaines xxi 

Monthly Retail Trade, Canada, Unad- Commerce de detail mensuel, Canada, non- 
justed and Seasonally Adjusted désaisonnalisé et désaisonnalisé 1980 
1980 and 1981 xxii et 	1981 xxii 

PRELIMINARY ESTIMATES - CURRENT ESTIMATIONS PRLIMINAIRES - LE MOIS EN 
MONTH COURS 

Retail Trade, Chain and Indepen- Commerce de detail, magasins a succur- 
dent Stores, by Kind of Busi- sales et magasins independants, 
ness suivant le genre de commerce 

Table Tableau 

10 1. Newfoundland 2 1. Terre-Neuve 3 
Prince Edward Island 4 2. fle-du-Prince-Edouard 5 

3. Nova Scotia 6 3. Nouvelle-Ecosse 7 
4. New Brunswick 8 Nouveau-Brunswick 9 

Quebec 10 5. Québec 11 



TABLE OF CONTENTS - Concluded 
	

TABLE DES M&TIRES - fin 

Page 
	 Page 

PRELIMINARY ESTIMATES - CURRENT 
	

ESTIMATIONS PRLIMINAIRES - LE MOIS EN 
MONTH - Concluded 
	

COURS - fin 

Table 	 Tableau 

6. Metropolitan Montréal 12 6. Zone mdtropolitaine de Montréal 13 

7. Ontario 14  Ontario 15 

 Metropolitan Toronto 16 8. Zone mdtropolitaine de Toronto 17 

9. Manitoba 18 9. Manitoba 19 

10. Metropolitan Winnipeg 20 10. Zone mdtropolitaine de Winnipeg 21 

11. Saskatchewan 22 11. Saskatchewan 23 

12. Alberta 24 12. Alberta 25 

13. British Columbia 26 13. Colomble-Britannique 27 

14. Metropolitan Vancouver 28 14. Zone mdtropolitaine de Vancouver 29 

15. Yukon and Northwest Territories 30 15. Yukon et Territoires du Nord-Ouest 31 

16. Canada 32 16. Canada 33 

REVISED ESTIMATES - PREVIOUS MONTH ESTIMATIONS RVISES - LE MOIS PRCDENT 

Retail Trade Chain and Independent Commerce de detail, magasins 5 succur- 
Stores, by Kind of Business sales et inagasins inddpendants suivant 

le genre de commerce 

17. Newfoundland 34 17. Terre-Neuve 34 

18. Prince Edward Island 35 17. t1e-du-Prince-douard 35 

18. Nova Scotia 36 18. Nouvelle-cosse 36 

18. New Brunswick 37 18. Nouveau-Brunswick 37 

19. Quebec 38 19. Québec 38 

19. Metropolitan Montréal 39 19. Zone mdtropolitaine de Montréal 39 

20. Ontario 40 20. Ontario 4) 

20. Metropolitan Toronto 41 20. Zone mdtropolitaine de Toronto 41 

21. Manitoba 42 21. Manitoba 42 

21. Metropolitan Winnipeg 43 21. Zone indtropolitaine de Winnipeg 43 

22. Saskatchewan 44 22. Saskatchewan 44 

22. Alberta 45 22. Alberta 45 

23. British Columbia 46 23. Colombie-Brltannique 46 

23. Metropolitan Vancouver 47 23. Zone mdtropolitaine de Vancouver 47 

24. Yukon and Northwest Territories 48 24. Yukon et Territoires du Nord-Ouest 48 

24. Canada 49 24. Canada 49 

SUPPLEMENTARY DATA, RETAIL TRADE D0NNES SUPPLMENTAIRES SUR LE COMMERCE 
DE DETAIL 

25. Retail Trade, 	Seasonally Adjusted, 25. Commerce de detail, désaisonnalisé, 
Canada 52 Canada 52 

26. Retail Trade, MCD and Combined, 26. Commerce de detail, MDC et coeffi- 
Seasonal and Trading Day Factors 54 dents combines de correction des 

variations saisonniêres et des 
jours commerciaux 54 

27. Retail Trade, by Kind of Business 27. Commerce de detail par genre de commerce 
and by Kind of Business Group, et par groupes de genres de commerce, 

Canada 56 Canada 56 

28. Yukon 58 28. Yukon 58 

29. Northwest Territories 59 29. Territoires du Nord-Ouest 59 

30. Retail Trade, Canada, Current and 30. Commerce de detail, Canada, estimations 
Constant Dollar Estimates, en dollars courants et constants, 
1979-1981 60 1979-1981 60 

Kind of Business Composition 61 Composition par genre de commerce 

Groupings of Kinds of Business Groupes de genres de commerce utilisés da; 

Used in Tables 28 and 29 64 les tableaux 28 et 29 

Selected Publications 65 Choix de publications 65 

I 



1 !,I'rRflnhIrT Toe 	 TI TflflhI'F TO)) 

Les estimations du commerce de dtaIl sont 
tIres d'une enqute sur les points de vente au 
detail au Canada. On utilise a cette fin un con-
cept de base (expose ci-dessous) qul est coinniun 
au recensement et au programme d'enquête courante 
de Ia Division du commerce et des services. (Le 
recensement mesure egalement les activites des 
"etablissements", toutefois, on n'a pas recours 
cette unite d'observation dans l'enquête men-
suelle sur le commerce de detail.) 

Les entreprises sont d'abord classees dans le 
secteur du commerce de detail d'aprs la "valeur 
ajoutee recensee"(l), qui reprfsente dans ce sec-
teur la difference entre le prix de vente et le 
prix d'achat des biens vendus pendant une periode 
determinee. Lee societes qui appartiennent mu 
commerce de detail sont ensutte classees dana des 
categories precises d'activités (code a trois 
chlffres de Ia Classification des activitgs co-
nomiques) d'aprs la "principale activite", 
c'est-a-dire d'aprês la proportion des ventes 
dont rend compte chaque genre d'activite ou 
chaque type de marchandises vendues. 

L'etape suivante du travail de classification 
consiste a faire un releve des entreprises échan-
tlllonnees dans le but d'obtenir des renseigne-
ments sur le nombre de points de vente et leur 
activite. De tels renseignements servent non 
seulement 9 determiner ci des entreprises parti-
culiêres, notamment les entreprises i points de 
vente multiples, peuvent atre considerees connie 
des "magasins 5 succursales" (voir definition 
ci-dessous), mais aussi 9 distinguer les points 
de vente au detail des autres et ainsi assurer un 
classement plus precis de chacun dans un des 
genres de commerce dont le nombre est de plus de 
90. Subsequemment, ces genres de commerce sont 
agreges en 28 groupes pour fins de publication. 

L'enqute etant axee sur les points de vente, 
le champ d'enquete a ete etendu aux points de 
vente exploites par des entreprlses autres que 
des magasins de detail. Lorsqu'on a etabli par 
exemple qu'un fabrlquant exploite un ou plusleurs 
locaux de vente au detail, on procêde de la meme 
façon que ci-dessus. Des locaux de vente au 
detail peuvent &tre exploites par des entreprises 
dont l'activite principale est la fabrication, le 
commerce de gros, l'admlnistration publique, la 
construction, etc. 

(1) Pour de plus amples reseignements, voir le 
manuel de la Classification des activltes 
econoalques, no 12-501F au catalogue, pages 
9-11. 

Retail trade estimates are derived from a 
survey of Canadian "retail locations", uti-
lizing a basic concept (see below) which is 
common to both the census and the current 
survey program of the Merchandising and 
Services Division. (The census also mea-
sures the activities of 'establishments"; 
however, this concept is not used in the 
monthly survey of retail trade.) 

Businesses are first classified to the 
retail sector on the basis of "census value 
added", (1) which is defined In retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit Standard Industrial Classifica-
tion code) on the basis of "major activ-
ity" - the proportion of sales accounted for 
by each kind of business or by each type of 
'ommodity sold. 

The next step in the classification pro-
edure Is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if Individual 
businesses, part icularly multi-location 
businesses, qualify for treatment as 
"chains" (see definition following) but also 
to isolate retail locations from non-retail 
and make possible a more precise classifica-
tion of each to one of more than 90 "kinds 
of business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cat ion. 

Because this 	is a location-oriented 
survey, the scope of coverage is extended to 
include locations operated by non-retailing 
businesses. When It is determined that a 
manufacturer (for example) operates one or 
more retail locations )  the same treatment is 
given as outlined above. Retail locations 
can be operated by businesses whose princi-
pal activity is manufacturing, wholesaling, 
government, construction, etc. 

For additional information, see Stan-
dard Industrial Classification Manual, 
:atalogue 12-501, Pages 9-11. 
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The design of the new sample system pro-
vides the facility to revise the monthly 
estimates to account for late responses. 
Each month the publication will contain pre-
liminary estimates for the current month and 
revised estimates for the preceding month. 

The number of shopping days that this 
report is based on, varies from month to 
month. See Text Table I for the number of 
shopping days the current report is based 
on. 

Le systeme supportant le nouvel 9chantillon du 
commerce de dtall permet Is rvision des esti-
mations mensuelles tout en tenant compte des 
réponses tardives. La publication mensuelle 
fournira donc des donnes provisoires pour le 
mols en cours et des données rvlses pour le 
mols prcdent. 

Le nombre de jours commerciaux sur lesquels 
sont bases les donnges prsentes Ici vane 
mois A l'autre. Voir au tableau explicatif I le 
nombre de jours couuuerclaux sur lesquels sont 
bases les donnêes. 

TEXT TABLE I. Number of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nombre de jours conunerclaux par mois 

1981 	 1980 

Number of Number of Number of Number of 

shopping Saturdays shopping Saturdays 

days days 

Nombre de Nombre de Nombre de Nombre de 

jours samedis jours samedis 

commerclaux commerclaux 

January - Janvier 26 5 26 4 

February - Fvrier 24 4 25 4 

March - Mars 26 4 25 5 

April - Avril 25 4 25 4 

May - Ma! 26 5 27 5 

June - Juin 26 4 25 4 

July - Juillet 26 4 26 4 

August - Aoat 25 5 26 5 

September - Septembre 25 4 25 4 

October - Octobre 26 5 26 4 

November - Novembre 25 4 25 5 

December - Dcembre 26 4 26 4 

17- 

FIABILIT9 DES DONNES 

Ce bulletin prsente des estimations fondes 
sur une enqute par échantillonnage qui risquent, 
par consquent, d'etre entachs d'erreurs. La 
section qui suit vise A faciliter, pour le lec-
teur, l'Lnterpr&ation des estimations. 

Erreurs d'échantillonnage et autres erreur8 

11 peut se produire de nombreuses erreurs 
lorsque des renseignements sont recuelllis a 
partir d'une enqute par 4chantillonnage. On 
les regroupe en deux grandes catgonies: las 
erreurs qul sont dues l'chantillonnage et 
celles qui ne le sont pas. 

DATA RELIABILITY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

SaRpling and Non-sapling Errors 

Many kinds of errors are involved when 
data are collected from a sample survey. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

vi 



-asling Errors 

5 	impllng errors are present because ob- 
:itions are made only on a sample and not 

i the entire population. The sampling 
orror, in addition to the size of the sam-
ple, depends on factors such as variability 
in the population, sampling design and 
method of estimation. For example, for a 
given size of the sample, the sampling error 
will depend on the stratification procedure 
employed, allocation of the sample, choice 
of the sampling units and method of selec-
tion. (Further, even for the same sampling 
design, we can make different calculations 
to arrive at the most efficient estimation 
procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
suits are likely to be different than if a 
complete census was taken under the same 
general survey conditions. The most impor -
tant feature of probability sampling is that 
the sampling error can be measured from the 
sample Itself. 

Non-sampling Errors 

These errors are present whether a sample 

S r a complete census of the population is 
.ken. The non-sampling errors can be at-
ributed to one or more of the following 
curces: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to quest Lonnaire design and the character-
istics of the question, Inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from re-
sponding units or some earlier data on the 
non-responding units if available. The 
extent of error due to Imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
pondent group and the non-respondent group 
:i the survey. This error generally in- 

,reases with increases in the non-response 
r.ite and attempts are therefore made to 
btain as high a response rate as possible. 

Erreurs d'échantilionnage 

Ce genre d'erreur existe parce que les obser-
vations portent uniquement sur un 6chantillon, et 
non sur l'ensemble de la population. L'erreur 
dpend de facteurs tels que Ia taille de l'échan-
tillon, la variabilité de la population, le plan 
de sondage et la méthode d'estimation. Pour une 
taille donnée d'échantillon, par exemple, l'er-
reur d'échantillonnage sera fonction de Ia me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, du choix des unites sondées et 
de la méthode de selection. (On peut seine, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver A la méthode 
d'estLmation la plus efficace.) 

Connie, dans une enquete par échantillonnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation a partir des données concernant une 
partie seulement, les résultats seront probable-
ment différents de ceux qo'on aurait obtenus en 
recensant toute la population dans les memes 
conditions. La principale caractéristique des 
sondages probabilistes, c'est que l'erreur 
d'échantillonnage peut être directement mesurée 
partir de l'échantiilon. 

Erreurs non liées a l'échantlilonnage 

Ces erreurs se retrouvent tant dans lea recen-
sements que dans lea enquetes par échantillon-
nage. Elles sont dues a un ou plusleurs facteurs 
parmi les suivants: 

Le champ couvert par 1'enqute. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Ic!, l'erreur peut etre attribuable 
a Ia conception du questionnaire et aux caracté-
ristiques de la question, 9 l'incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, a l'interprétatlon fautive des questions 
due i des problémes d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre, dans 
l'explication des questions et dans l'Interpr€ta-
tion des réponses. 

La non-réponse. Certains enquétés refusent de 
répondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent etre imputées a 
partir des chiffres fournis par les répondants ou 

l'aide des statistiques antérieures sur lea 
non-rCpondants, si elles existent. On ne connait 
généralement pas l'importance de l'erreur d'impu-
tation; celle-ci vane beaucoup selon les carac-
ténistiques qui distinguent les répondants des 
non-répondants. Comae ce type d'erreur prend 
habituellement de l'ampleur i mesure qu'augmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 
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Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most 
up-to-date listings have been used; the 
questionnaires used in the survey have been 
carefully designed to minimize different in-
terpretat ions (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Le traiteaent. L'erreur peut se produire lors 
des diverses étapes du traltement, teiles qiie 1e 
codage, l'entrge, la vri1_[-;1ii, l.a 	rti 
et la totalisatlon, etc. 

Il eat difficile de rnesarer tes errtur, 1oi 

liges A l'chantillonnage. Be plus, ii faut les 
cerner 9 un niveau oI elles tie nuisent pas 
l'utilisatlon ou a l'interprtatlon des chiffres 
dgfinitifs. 	Quant aux estimations du prsent 
bulletin, tout a dtg mis en oeuvre afin de mini-
miser ce genre d'erreur. Ainsi, lea unitgs ont 

ddfinies avec beaucoup de prcision, au moyen 
des listes lea plus i jour; les questionnaires 
ont 4tg conçus avec soin afin de r€duire au mini-
mum les interprtations possibles (on a demandg 
aux interviewers de poser les questions telles 
qu'elles figurent au questionnaire); lea diverses 
étapes de vgrification et de trattement ont fait 
l'objet de contrles d'acceptation dtaills; on 
n'a absolument rien n4gligg pour que le taux de 
non-rponse et le fardeau de rponse soient fai-
bles. 

Measures of Sampling and Non-sampling Error 

Sampling Error Measures 

The particular sample used in this survey 
's one of a large number of all possible 
samples of the same size that could have 
been selected using the same sample design 
under the same general conditions. If it 
was possible that each one of these samples 
could be surveyed under essentially the same 
conditions, with an estimate calculated from 
each sample, it would be expected that the 
sample estimates would differ from each 
other. The average estimate derived from 
all these possible sample estimates is 
termed the expected value. The expected 
value can also be expressed as the value 
which would be obtained if a census enumera-
tion was taken under identical conditions of 
collection and processing. An estimate cal-
culated from a sample survey is said to be 
precise if it is near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated.  

valuation de l'erreur d'échantillonnage et de 
l'erreur mom lige I l'échantillonnage 

Erreur d'échamtillonnage 

L'gchantiilon utilisg aux fins de Is prsente 
enqute est un des nombreux 9chantillons de même 
taille qui auraient pu atre choisis selon le mfme 
plan et lea mmes conditions. Si chaque échari -
tillon pouvait faire l'objet d'une enquête menge 
essentiellement dana lea mmes conditions, ii 
faudrait s'attendre A ce que l'estimation calcu-
ige vane d'un gchantillon I l'autre. On nomme 
valeur probable l'estimation moyenne obtenue de 
tous lea échantlllons possibles. Autrement dit, 
Ia valeur probable est celle qu'on obtiendrait en 
recensant toute la population dans des conditions 
Indentiques de collecte et de traltement. Une 
estimation calculde I partir d'une enquête par 
chantillonnage eat dite prcise lorsqu'elle 
s'approche de la valeur probable. 

Or, les estimations fondges sur un gchantillon 
peuvent ne pas correspondre I Ia valeur proba- 
ble. 	Cependant, comrne les estimations provien- 
nent d'un gchantlllon probabiliste, 	il eat 
possible d'en mesurer la variabilitg par rapport 
I leur valeur probable. Ainsi, la variance d'une 
estimatLon, qui en mesure la precision, Se 
ddfinit come la moyenne, parmi tous lea dchan-
tillons possibles, des carres de la difference 
entre lt es ti ma tlon et la valeur probable. 

Une fols qu'on a calculd l'estimation et sa 
variance, ii devient possible de mesurer la pre-
cision autrement. Par exemple, l'erreur-type, 
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For example, the standard error, defined as 
' 

	

	he square root of the variance, is a mea- 
sure of the sampling error in the same units 
is the estimate (e.g., dollars). The stan-
dard error is a measure of precision given 
in absolute terms. The coefficient of vari -
ation, defined as the standard error divided 
by the sample estimate, is a measure of pre- 
cision given in relative terms. 	For com- 
parison purposes one may more readily com-
pare the sampling error of one estimate to 
the sampling error of another estimate 
through the use of the coefficient of varia-
t ion. 

The measure of sampling error shown in 
this publication under Text Table II, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation is: 

CV(X) = S(X) 
x 

Where X = the estimate 
S(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

= CV(X) x 100%. 

or example, an estimate X = $8,000,000 with 
i standard deviation S(X) = $400,000 has a 
nefffcient of variation of .05 and assuming 

a normal distribution we can say; "the prob-
ability is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
Is less than 5%. 

Non-sampling Error Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, in practice however, we cannot 
assume that the exact value of every unit in 
the population or sample can be obtained and 
processed without error. Any difference 
between the expected value and the exact 
population value is termed the bias. Sys-
tematic biases in the data cannot be mea-
sured by the probability measures of sam-
pling error as previously described. The 
accuracy of a survey estimate is determined 
by the joint effect of sampling and non -
sampling errors. 

One source of non-sampling error is the 
mn-response error. To assist users in 
valuating these errors two response mea-
ures are given in Text Table II. The 
response rate is a measure of the proportion 

solt la racine carre de la variance, mesure 
l'erreur d'chantillonnage dans la nme unitd que 
l'estimation (en dollars, notaimuent). Autrernent 
dit, l'erreur-type mesure la prcision en termes 
absolus. Par contre, le coefficient de varia - 
tion, c'est--dire l'erreur-type divisde par 
l'estlmation, mesure la prdcision en termes rela-
tifs. Ainsi, l'emploi du coefficient de varia-
tion facilite la comparalson de l'erreur d'dchan-
tillonnage de deux estimations. 

C'est le coefficient de variation qul sert 
dvaluer l'erreur d'dchantillonnage au tableau 
explicatif II "Mesure de la fiabilit€'. 

Voicl Ia formule utilisde pour calculer les 
coefficients de variation du tableau: 

CV(X) - S(X) 
x 

dana laquelle X eat l'estimation 
S(X) est l'cart-type de X 

L'erreur de X en pourceritage correspondra 

PE(X) = CV(X) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X = $8,000,000 ou i'cart-type (S(X)) 
atteint $400,000 correspond a .05; ci l'on sup-
pose une distribution normale, on peut affirmer 
qu'il existe une probabilit d'environ 68 % que 
l'estimation de $8,000,000 comporte un pourcen-
tage rdel d'erreur Infrieur a 5 %. 

Erreur mon life S l'&hantllionnage 

L'enquête par 9chantillonnage et le recense-
ment cherchent tous deux a dterminer la valeur 
exacte de l'ensemble. L'estjmatjon eat dite 
prcise ci elle se rapproche de cette valeur. 
Bien qutil  s'agisse d'une valeur souhaitable, ii 
n'est pas raliste de supposer que la valeur 
exacte de chaque unite de l'ensemble ou de 
l'echanttllon peut être obtenue et traltee sans 
erreur. La difference entre la valeur probable 
et la valeur exacte de l'ensemble s'appelle le 
biais. On ne peut calculer les blais syst€mati-
ques des donnees en recourant aux mesures de 
probabilite de l'erreur d'dchantillonnage decri-
tes plus haut. La prdcision d'une estimation 
eat detertninee par l'effet conjugd des erreurs 
d'dchantillonnage et des erreurs non liees a 
1 'échantillonnage. 

Paral lea erreurs non llees a l'échantjllon-
nage, on retrouve l'erreur de non-reponse. Le 
tableau explicatif Ii donne deux mesures de la 
reponse afin d'aider l'utilisateur a evaluer ce 
genre d'erreur. Le taux de reponse eat la pro- 
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of those sample units which have responded 
in time for inclusion In this publication. 
The respomse fraction, which is a measure of 
the data response rate, is the proportion of 
the sales estimate which is based upon 
actual reported data. For example, a cell 
with a sample of 20 units In which five re-
spond for a particular month would have a 
response rate of 25% in terms of units. If 
these five reporting units represented $8 
million out of a total estimate of $10 mil-
lion, the response fraction would be 80%. 
In cases such as these, the response rate 
alone would tend to underestimate the re-
liability of the estimate and both measures 
should be considered since the response 
fraction is more representative of the sit-
uation. 

portion des units de l'chantilion qui ont 
rdpondu assez t6t pour 6tre lncluses dans le pr -
sent bulletin. La fraction de rëponse, par 
contre, est le taux de rponse des donnes, 
c'est-ã-dire la proportion de l'estimation cia 
l'chantillon qui eat fonde sur des donn€es 
reliement dclares. Par exemple, le taux de 
rdponse d'une cellule comportant un 6chantillon 
de 20 unIts dont cinq rdpondent lors d'un mois 
donng atteindrait 25 %. Cependant, si les cinq 
units dclarantes représentent $8 millions sur 
l'estimation globale de $10 millions, la fraction 
de rponse s'lverait S 80 %. Dana un tel cas, 
le taux de rponse aurait, a lui seul, tendance 
déprécier la fiabilité de l'estimatlon; ii 
faudrait done tenir compte des deux unites de me-
sure, puisque la fraction de rdponse est plus re-
présentative de la situation. 

Total net sales include sales of merchan-
dise and receipts from related services, 
such as repairs, equipment rental, and food 
serving, less returns, adjustments and dis-
counts. Total net sales also Include: 
trade-in allowances; withdrawals of goods 
for personal use (at retail); and commis-
sions earned from sales of goods owned by 
others. Non-trading revenues, bad debts re-
covered and sales taxes are excluded. 

DFINITIONS 

"Coimnerce de detail" signifie, pour lea 
besoins de la présente publication, "l'ensemble 
des ventes faites par des points de vente au 
déta i 1". 

Un "point de vente an détail, suivant la dé 
finition de Statistique Canada, eat un local 
d'affaires (habituellement un magasin) dont l'ac-
tivité principale est la vente de merchandises at 
de services connexes au grand public pour la con-
sommatlon ménagre ou personnelle. Las estlmL-
tions relatives au commerce de detail ne 
prennent pas en compte les ventes directes, 
c'est-a-dire les ventes qui ne sont pas faites 
par l'intermédiaire d'un point de vente au 
detail, par exemple lea ventes directes par dé-
marchage, lea ventes par dlstributeur automati-
que, les ventes de journaux ou de revues faites 
directement par les imprimeurs et dditeurs, et 
lea ventes faites par les cercles du livre et les 
clubs de disques. Ii n'y a qu'une exception: lea 
ventes des grands magasins faites par Ia poste ou 
par catalogue, qui sont classées dams la catégo-
ne des "magasins de marchandises diverses". En 
outre, le commerce de detail ne comprend pas les 
ventes au detail des unites auxiliaires, par 
exemple, entreprôts, sieges soclaux, etc., ml les 
ventes des entrepreneurs dont l'activité princi-
pale ne relève pas du commerce de detail, ni les 
operations de detail entre particuliers. 

Ventes mattes totales comprennent les ventes 
de merchandises et les recettes provenant de ser-
vices connexes tels que lea reparations, la loca-
tion de materiel et la restauration, moms les 
rendus, lea rajustements et lea remises. Las 
ventes totales nettes comprennent également; la 
valeur des reprises, les prélèvements de marchan-
dises pour usage personnel (au detail) et les 
commissions au titre de la vente de merchandises 
appartenant a d'autres personnes. On me prend 
pas en compte les recettes hors exploitation, ni 
le recouvrement de créances douteuses, ni las 
taxes de vente. 

DEFINITIONS 

"Retail Trade, for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)'. 

A "retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) In which the principal ac-
tivity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the mail-order and cata-
logue sales activitIes of department store 
businesses, which have been classified to 
the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of con-
tractors whose major activity is not retail-
ing; and retail transactions between indi-
viduals. 
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CLASSIFICATION 

Kind of Business 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
groupings which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed In the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 
sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
md independent components. Firms are clas- 

S  sifled to the chain store component based on 
the following definition: 

Chain store organization "an organization 
operating four or more retail outlets In the 
sane kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classifed as an 'indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

METhODOLOGY 

The monthly retail trade estimates con-
tained in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(2) For a detailed definition of each kind 

I 	of business, see Census of Canada, 1966 
Retail Trade, Catalogue 97-601. 

CLA.SSEMENT 

Genre de comrce(2) 

Les estimations relatives au commerce de d-
tail sont stratifiêes par rgion et par groupe de 
genre de commerce. Ces groupes sont fonds sur 
la Classification des activitês 9conomiques et 
les catgories de genre de commerce de dtail qui 
ont 6t6 utilis€es lors du recensement du commerce 
et des services de 1966. 9tant donng que l'en-
quête mensuelle du commerce de dtail est axge 
sur les points de vente comme on l'a indiqu 
ci-dessus, chaque point de vente au dtail d'une 
entreprise se volt attribuer un code 'genre de 
commerce" d'aprês son activité principale (ou le 
genre de marchandises vendues). 

Dams la présente publication, le commerce de 
detail est stratifiE selon 27 grands groupes de 
genre de commerce, outre la catégorie "Marchands 
divers'. Pour rendre ces statistiques plus utl-
les, nous décrivons la composition de chaque 
groupe de genre de commerce a Ia fin de la publi-
cation. 

Type d'entreprise 

En plus d'être straeifiées selon le genre de 
commerce, les estimations relatives au commerce 
de detail Sont ventilées entre magasins a succur-
sales et magasins indépendants. Les entreprises 
qui répondent A la definition suivante sont clas-
sees dans la catégorie des magasins A succur-
sales: 

Magasins i succursales 'entreprise exploitant 
au moms quatre points de vente au detail dams un 
même genre de commerce, sous une mêrne apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec la definition ci-dessus est 
classée automatiquement dans la catégorie des 
magasins indépendants, la seule exception étant 
les "grands magasins qul sont portés en totalité 
dams is catégorie des magasins i succursales. 

MTHODOLOC1E 

On établit les estimations mensuelles rela-
tives au commerce de detail que renferme la pré-
sente publication au moyen d'une enquête par son-
dage dont la méthodologie diffêre sensiblement de 
celle utilisée pour les estimations qul ont paru 
jusqu'a la fin de 1974. 

Cette nouveile inéthodologie fut principalement 
nise en application parce qu'il n'existait plus 
de source adequate de renseignements disponibles 

(2) Pour une definition complete de chaque genre 
de commerce, consulter is publication Recen-
sement du Canada, 1966, Coerce de detail 
(no 97-601 au catalogue). 
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update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by 
the new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

Old 

The former sample (approximately 12,000 
firms) was randomly selected from the uni-
verse created by the 1961 Census (i.e., of 
Merchandising and Services) stratified by 
province, by kind of business and by sales 
size group. Estimates of total retail sales 
were produced from the sample results by em-
ploying the "link-relative method', i.e., 
each month, ratios were derived by linking 
the sales of the same firms within a cell 
with their sales in the corresponding month 
of the previous year and these, in turn, 
were applied to the base figure (the 1961 
Census) to produce a current month estimate. 

To offset the effects of deterioration in 
the sample, an adjustment was made annually 
for births and/or deaths. New firms were 
identified through Nature of Business Re-
ports collected by the Unemployment Insur-
ance Commission and were surveyed in order 
to obtain relevant Information. In addi-
tion, all firms in the sample were surveyed 
annually to ensure the accuracy of the 
monthly reports and to derive estimates for 
"poor or late respondents". The results of 
these enquiries were then used to update the 
monthly estimates. Another adjustment was 
made in the estimates to account for busi-
nesses which went out of operation or which 
were no longer in scope. This adjustment 
consisted of the application of a formula to 
compensate for all similar firms in the 
universe. A final adjustment was also made 
to compensate for firms which changed their 
kind of business during the year. 

The data which resulted from these 
various adjustments have in the past often 
been described as "final" estimates. How-
ever, this was not entirely accurate - since 
all such estimates were usually revised one 
more time after each census. The post 
censal estimates reflected the insertion (in 
the calculations) of new census benchmark 
data.  

aprs 1969 pour mettre a jour la partie de l'an-
den 6chantillon comptant les entreprises dites 
indpendantes. Ii nous 9talt désormais irnpos-
sible de tenir compte des nouvelies entrepriss 
(crations) et (ou) de celles qui fermalent leur 
portes (disparitions). Le niveau des ventes d-
terming par le nouvel echantillon démontre qu'il 
y avait un certain degrg de sous-estimation, la-
quelle sous-estimation avalt atteint 4 ¼ en 
1974. Nanmoins les tendances mensuelles mesu-
res par l'ancien ainsi que par le nouvel chan-
tillon sont passablement similaires. 

Ancien &hantillon 

L'ancien dchantiilon (approximativement 12,000 
entreprises) a 6t6 choisi au hasard i partir de 
l'univers crg par le recensement de 1961 (Com-
merce et services) et stratifig par province et 
selon le genre de commerce et le volume des 
ventes. Des estimations des ventes totales au 
dtail ont C-tg tires des rsultats du sondage 
i'aide de Ia "m&hode de rapport en chatne", 
c'est-a-dire que chaque mois, on obtient des 
ratios en coinparant I.e volume des ventes des 
entreprises A celul observe pour le mois corres-
pondant de l'anne prdcdente et on applique ces 
ratios au chiffre de rfrence (recensement de 
1961) pour dgager une estimation pour le mois 
vise; ce calcul est effectug pour chacune des 
cellules. 

Pour compenser les effets de ddtrioration 
dans l'chantillon, on a procgdg tous les ans Ti 	48 
un ajustement pour prendre en conipte les cri- 
tions et (ou) les disparitions. 	On apprenait 
i'existance de nouvelles entreprises grace aux 
rapports sur la nature de l'entreprise reçus par 
Ia Commission d'assurance-ch6mage et on effec-
tualt une enqute auprs de ces entreprises pour 
obtenir les donnes qul nous intressaient. En 
outre, toutes les entreprises 6chantillonnges ont 
fait tous les ans l'objet d'une enqute afin 
d'assurer i'exactLtude des rapports mensuels et 
d'établir des estimations pour les enqutes 
"dclaratlon pitre 00 tardive". 	Les rsultats 
ont ensuite servi a la mise a jour des estima-
tions mensuelles. On a apportg on autre ajuste-
ment aux estimations en fonction des entreprises 
qul ont cessg toute activIt6 ou qul ne rpon- 
daient plus aux ddfinitions de l'enqu&e. 	Cet 
ajustement consistait a utiliser une formule de 
compensation visant toutes lee entreprises du 
m&ne genre dans i'univers. On a enfin procddé 
un ajustement compensatoire en fonction des 
entreprises qui ont change d'activite au cours de 
1 'année. 

Lea donnees obtenues au terme de ces divers 
ajustements ont souvent ete considerees dans le 
passe comae des estimations "ddfinitives". Cela 
n'est pas tout A fait exact, car toutes ces eati-
mat ions ont habituellement gtg rvisdes une autre 
fois aprs chaque recensement. Les estimations 
postcensitaires traduisalent l'introduction dans 
les calculs de nouvelles donndes repres de 
recensernent. 
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New SaRple 

With the advent of the new survey, the 
C'n5US will no longer be employed as a 
ource' universe. The Revenue Canada (Tax-

ation) list, supplemented by chain and de-
partment store lists and an area file list, 
comprises the new universe. A sample of 
approximately 16,000 independent firms, 
stratified by geographical regions(3) and by 
the Standard Industrial Classification code 
has been selected from this universe and 
surveyed in order to verify the kind of 
business of each firm. Estimates are then 
produced monthly, stratified by trade group 
and geographical region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on tlme(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an Individual estimate of sales. 

The results of the new survey will not be 

S  linked (as was the old survey) to the census 
results. Instead, the estimates derived in 
the course of the survey will be compared 
with census data in order to determine the 
cause of any differences which may be found 
to exist between the two levels. Based on 
these findings, revisions will then be made 
to compensate for any errors or discrepan-
cies discovered (such as in coding of firms 
to erroneous kinds of business codes, over-
estimation in particular cells, etc.). 

COMPONENTS OF THE NEW SAMPLE 

The universe used for the new survey is 
composed of two basic parts: a master file 
list (Including chain and department store 
components) and an area file list. These 
components provide a more adequate represen-
tation of the retail trade universe than the 
previous survey. 

The metropolitan areas of Montreal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
est imates. 

I 

Nouvel 6chantillon 

Dans la nouvelle enqute, le recensement me 
servira plus de source pour is dressage de la 
liste des entreprises. La iiste de Revenu Canada 
(Imp6t) fut compite par la liste des magasins a 
succursales ainsi que des grands magasins et une 
iiste de fichier arolaire. Un 9chantillon d'en-
viron 16,000 entreprises indpendantes, stratifi 
par rgion(3) et selon le schema de codage de la 
Classification des activIts 6conomlques, a 
pr6lev6 sur cet univers et a falt l'obJet d'une 
enqute en vue de dterminer ie genre d'activIt 
de chaque entreprise. Des estimations sont en-
suite 6tablies tous les mois et stratIfies selon 
is groups de commerce et la rgion. 

La mthode d'estimation des ventes totales au 
dtaIl consiste 9 gonfler les donnes dclares 
par chaque unitg gehantillonnge aux dimensions de 
l'unlvers en multipiiant les donnes de i'unit 
par l'inverse de la probabilitg de choix de 
l'unité. Dams le cas des entreprises non dcla-
rantes A temps(4) un mols donn, on procêde A une 
imputation A l'aide d'une mthode statistique 
qui fait intervenir divers €lments comme les 
moyennes de ceiiuie, les ventes du dernier mols, 
d'autres tendances, etc. Alnsi, 11 doit y avoir 
une estimation des ventes pour chaque entreprise 
chantillonne: 

Lea rsuitats de la nouvelle enqute seront 
pas raccords (comme dams l'ancienne enqute) 
ceux du recensement. Une &ude comparative entre 
les estimations obtenues dams le cadre de cette 
enqute ainsi que celles obtenues lors d'un re-
censement sera effectue afin de d&erminer Ia 
cause de tout geart entre les deux niveaux, ce 
qui nous permettra de rectifier ies statistiques 
et de compenser les erreurs ou les divergences 
releves (comme un classement erron4 selon is 
genre de commerce, une surestimation dams des 
celluies partIculires, etc.). 

LMENTS flu tIJVEL 9CHANTILLON 

L'univers de la nouvelle enqute comprend deux 
lments fondamentaux: une liste de fichier prin-

cipal (y compris les 916ments magasins i succur 
sales et grands magasins) et une liste de fichier 
ardolaire. Ces élments reprsentent mieux 
i'univers du commerce de dtai1 que la base de 
i'enquête prcdente. 

Les rdglons mtropolitaines de Montreal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux rgions mdtropolitaines du 
recensement de 1971. 
Les ddciarations tardives sont toujours 
considres dans le calcul des estimations 
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The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
graphical area and by Standard Industrial 
Classification code. This component is a 
list of all retail businesses having a T-4 
number (i.e., having employees for whom 
payroll deductions are made). It Is updated 
monthly for new firms coming into business, 
for firms going out of business and, in the 
case of existing firms, for any changes In 
name, address or nature (kind) of business. 
These updates originate from both Revenue 
Canada (Taxation) and from Statistics Canada 
survey sources. As these updates are re-
ceived, firms going out of business are 
dropped from the sample and a sample of 
births is selected from among new firms 
which have gone into business, thus provid-
1mg a monthly birth/death adjustment. 

Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

Chain and Departnt Store Coiiponent 

The chain and department store list Is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from StatistIcs 
Canada sources)- as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

Area File Co.ponent 

The purpose of the area file, essen-
tially, Is to supplement the sample frame. 
This additional input has two uses: 

Fichier principal de l'enqute 

Le fichler principal de l'enqute du commerce 
de vente au dtail est fond6 sur une srie de 
profils tirds de Is fraction du fichler principal 
de Revenu Canada (Impôt) se rapportant auc corn-
merces de vente au ddtail et est stratif16 par 
rgion et selon le schrna de codage de la Classi-
fication des activitds dconomiques. Cet 616ment 
du fichier est une hate de toutes les entre-
prises de vente au ddtail qul ont Un numro T-4 
(entreprises ayant des salaris A l'gard des-
quels des d€ductions sont faites aux fins de 
l'imp6t). Cette hate est mise A jour tous les 
mols; ii s'agit de prendre en compte is cration 
de nouvelies entreprises, la disparition d'entre-
prises et dans le cas d'entreprlses existantes, 
tous les changements de non, d'adresse ou de 
genre de commerce. Ces mlses 9 jour s'appuient 
sur des enquêtes de Revenu Canada (lmp8t) et de 
Statistlque Canada. Ds que l'on dispose de ces 
mises i jour, les entreprises qui cessent toute 
activité sont glimin6es de l'chantihion et un 
chantihlon de crations est préievd sur les nou-
velles entreprises, ce qul permet un ajustement 
inensuel en fonction des crdations et des dispari-
tlons. 

Des enreglstrements du fichier principal de 
l'enqute Sont échantilionnés d'aprs une proba-
bilité donnee de slection dterminde par le lieu 
d'exploitation, he schma de codage de Ia Classi-
fication des activitgs 9conomiques et Is taille 
des celluies. Lors de ha constitution du fichier 
de l'chantillon initial, Is sgiection a port 
sur tout le fichier princIpal de l'enquête. 
Depuis hors, seules les crations ont fait 
h'objet d'un 6chantillonnage tous les mols. 

l.ent magasins succursales et grands .agasins 

La histe des magaslns i succursahes et des 
grands magasins constltue un sous-ensemble de 
l'ldment fichler principal de l'enquête. Las 
tablissements commerciaux figurant sur cette 
ilste sont ceux qui ont 9tL6  identifies (d'aprs 
les documents de Statistique Canada) comme maga-
sins a succursales et grands magasins et qui ont 
dté echantihlonnes avec certitude (chaque entre-
prise falt partie de l'échantillon). Cet l-
ment, qul est mis a jour tous les mois d'apras 
les donnees de Revenu Canada, fait egalement 
i'objet d'une mise 1 jour annuelle. Ces der-
niares mises A jour sont fondees princiaplement 
sur lee declarations obtenues dans le cadre de 
l'enqute annuehie sur les magasins 5 succursahes 
et les grands magaslns, ainsi que sur des rensei-
gnements puises A d'autres sources comme les re-
vues portant cur he commerce. 

gleent fichier géographigue 

La but premier du fichier geographique est de 
completer ha base de l'chantilLon. Cet 616ment 
supplementaire permet: 
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provide an estimate for firms which do 
iappear on the survey master file (i.e., 
tying no employees for whom tax deductions 
ru made); 

to compensate for the time lag involved in 
obtaining birth/death adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas In Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched agaInst 
the survey master fIle to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of fIrms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas has been 
completely re-enumerated In order to locate 
rv new firms which may have come into exis- 
rice during the preceding year. These new 
irmsare then matched against the entire 
rvey master file. Similarly, all new 

hisinesses which have been added to the sur-
vIy master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are matches, they 
are removed from the area file and given a 
chance of selection on the survey master 
file. The remaining unmatched firms on the 
area file are included in the sample. 

SEASONAL AND TRADING-DAY ADJUSTMENTS 

The sales data (for Canada by kind-of-
business grouping and total retail trade by 
province) contained In Table 25 have been 
adjusted to account for seasonal and trad-
ing-day variations. The seasonal adjustment 
method applied to this series is a computer-
ized ratio-to--moving average method. The 
standard computer program used is the United 
States Bureau of the Census, Method IT, X11 

repetitive intra-year variations resulting 

d'tablir une estimation visant les entreprises 
qul ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne comptant aucun salari 
pour lequel on procde A des ddductLons aux fins 
de l'imp6t); 

de compenser le "retard' d'obtention des adjuste - 
ments en fonction des cratlons et des dispari- 
tions an moyen du fichier principal de l'enqute. 

On a constitug le fichier gographique en 
choisissant un certain nombre de secteurs gogra-
phiques an Canada (I l'aide de donnes de l'en-
qute sur la population active) de façon 
couvrir tout le territoire canadien i l'exception 
du Yukon et des Territoires du Nord-Ouest. Les 
secteurs choisis ont ensuite 6t6 entirement dé-
nombrs par des reprdsentants rgionaux et on a 
ainsi obtenu un fichier gographique comprenant 
tous lea 6tablissements commerciaux de ces sec-
teurs. On a compare ce fichier au fichier prin-
cipal de l'enqute pour determiner quelles entre-
prises flguraient dans les deux fichiers. Pour 
ce qul est de ces entreprises, l'univers a 
reprsenté par l'echantillon d'entreprises prele- 

sur le fichier principal de l'enqute. Toutes 
les entreprises sans pendant (dans le fichier 
areolaire) ont 6t6 automatiquement incorporees an 
fichier de l'echantillon. Tons les mois depuis 
le premier ddnombrement, un douzime des regions 
choisies a falt l'objet d'un autre denombrement 
coinpiet visant i determiner quelles nouvelles 
entreprises ont vu le jour au cours de l'annëe 
precedente. Ces nouvelles entreprises sont 
ensuite reappariees avec le fichier principal de 
l'enquête. De la mme façon toutes lea nouvelles 
entreprises ajoutees au fichier principal de 
l'enqu&te au moyen de mises i jour tirees du 
fichier de Revenu Canada (Impôt) sont reappariees 
chaque mois avec le fichier gdographlque. Lea 
entreprises pour lesquelles on a trouve un pen-
dant au cours des deux processus de comparaison 
precedemment decrits sont radiees du fichier geo-
graphique et derneurent sur le fichier principal 
de l'enquête oü elles ont une probabilite d'etre 
choisies. Le reste des entreprises du fichier 
gdographique pour lesquelles on n'a pas trouve nfl 
pendant sont d'office inclus dans l'echantillon. 

DSAISONNALISATION ET AJUSTEMENT EN FONCTION DES 
JOURS CONKERCILAUX 

Les chiffres des ventes (par groupe de genre 
de commerce pour le Canada et ensemble du com-
merce de detail par province) presentes au 
tableau 25 ont 6t6 ajustes en fonction des ten-
dances saisonnires et des variations du nombre 
de jours ouvrables. La methode de desaisonnali-
sation appliquee cette serie eat une méthode 
infortnatique de rapport aux moyennes mobiles. Le 
programme inforrnatique normalisé utillsé eat la 
version X-11 de la inéthode II du United States 
Bureau of the Census. 

La désalsonnalisation supprime les effects des 
variations répétitives qui se produisent dans 
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l'anne et sont imputables 	normalo 
du climat, aux congs fixes, ou A d'autres vgne- 
ments qui se rpêtent 	des intervalles régu- 
hers. 	Ii est nécessaire d'apporter un ajuste- 
ment supplmentaIre A ha série de commerce de 
dtaIl contenant des variations imputables 5 la 
dIffrence entre he nombre de jours de travail ou 
de jours ouvrables dans chaque mois, ou a des 
congs ou autres 6v6nements sans date fixe. Ces 
ajustements sont faits avant Is dsaIsonnalisa-
tion proprement dite, mals on les consldre comme 
partie intdgrante de cette derniare. 

Blen que ha ddsaisonnallsation permet de 
mettre mieux en 9vidence la tendance fondamentale 
d'une agrie, les sries ddsaisonnahises n'en 
contiennent pas mobs des fluctuations Irr-
guhlères. De ldgares variations d'un inols 
l'autre dans les srles dsaisonnalises peuvent 
tre de simples mouvements irrguhiers, et pour 

avoir une meilleure ide de la tendance fondamen-
tale, les utilisateurs doivent examiner les 
sries dsalsonnalisées d'un certain nornbre de 
mols. Le MDC, ou mois a dominance cyclique, 
(voir tableau 26), donne le plus petit nombre de 
mois pour lesquels le taux de variation moyen 
compte non tenu du signe de la tendance gnrale, 
est suprieur 5 celui du facteur irrgulLer. 
Dans le cas de ha srIe la plus lisse possible, 
le MDC est 4gal A un, dans celui de la srie in 
plus irrgulIare, Ll est 6gal i six. L'applica-
tion d'une moyenne mobile dont ha prlode est 
dgale au MDC tend 9 hisser les mouvements irrgu-
hers pouvant dissimuler la tendance fondameii-
tale. 

from normal differences In weather, holidays 
with invariable dates, or other events which 
repeat with the same timing. An additional 
adjustment is made for the retail trade se-
ties which contains variation caused by the 
difference in the number of working or 
trading-days In each month or for holidays 
or other events with variable dates. These 
adjustments are made prior to the seasonal 
adjustment but are treated as part of the 
seasonal adjustment. 

cJhIle seasonal adjustment allows a much 
better look at the underlying trend of a se-
ries, the adjusted series still contain ir-
regular fluctuations. Small changes between 
months In the adjusted series may simply be 
erratic movements and, to obtain a clearer 
idea of the underlying trend, users should 
examine the adjusted series over a number of 
months. The MCD, or Months for Cyclical 
Dominance, (see Table 26), indicates the 
smallest span of months for which the aver-
age per cent change without regard to sign 
in the trend cycle Is greater than that in 
the irregular factor. For the smoothest se-
ries the MCD is one, for the most erratic 
series It Is six. Applying a moving average 
of the period equal to the MCD tends to 
smooth irregular movements which may obscure 
the underlying trend. 

ESTIMATIONS EN DOLLARS CONSTANTS 

	

Afin d'obtenir 	la valeur estimative de 
l'ensemble du commerce de ddtahl en dollars 
constants (tableau 30), les estimations relatives 
aux groupes de commerce sont dégonfles au moyen 
des indices implicites de prix appropris fournis 
par la Division du prodult Industriel de 
Statistique Canada. Les estimations des groupes 
de commerce ainsi dgonfles sont ensuite 
totalIses pour produire l'estimation de 
l'ensemble du commerce de dtail en dollars 
constants. L'indice des prix qui est pubhié est 
un indice implicite obtenu en divisant le chiffre 
estimatif des ventes totales en dollars courants 
par l'estimation correspondante en dollars 
constants. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (table 30) trade group 
estimates are deflated using trade group 
implicit price indicles supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The 
published price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 
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cOMPARAISON DES GROUPES DE (ZNRE DE COMMERCE - 
ENQUTES ANCIENNES E'r NOUVELLES 

Le nombre de groupes conmierciaux (chacun corn-
pos d'un ou de plusieurs genres de commerce) sur 
lesquels des donnes parattront a 6t6 portg a iü. 
Dans certains cas, on a crêé un nouveau groupe en 
divisant un des anciens groupes. Dans d'autres 
cas, de nouveaux groupes commerciaux ont 
t -irs de la catgorie "Tous les autres magasins". 
Le graphlque suivant prsente une mthode qui 
permettra A quiconque dsirant comparer les s-
ries de passer des nouveaux groupes aux anciens. 

Les groupes commerciaux suivants comportent 
les mêmes genres de commerce dans l'anclenne et 
la nouvelle enqute: 

Grands magasins 
Magasins de rnarchandlses diverses 
Magasins gnraux 
Bazars 
Concessionnaires d'autornobjles 
Magaslns de vtements pour hommes 
Magasins de vtements pour dames 
Magasins de vêtements pour la famille 
Quincaillerles 
Bijouteries. 

Les 	groupes 	commerciaux 	suivants, 	pour 
lesquels on publie des données dans la nouvelle 
enquète, faisaient partie dans le cadre de 
l'ancienne enquète du groupe 'Tous les autres 
magas ins": 

Vendeurs d'automobjles d'occasion 
Magaslns de pièces et d'accessoires d'automobiles 
Librairies—papeteries 
Fleuristes 
Magasins d'articles de sport et accessoires 
Magasins d'accessolres personnels. 

(()MPARISON OF KIND OF BUSINESS GROUPINGS - 
' 	OLD AND NEW SURVEYS 

The number of trade groups (each composed 
one or more kinds of business) for which 

data will be published has been expanded by 
10. in some cases, a new trade group was 
created by splitting one of the old trade 
groups. in other instances, new trade groups 
were derived from the "all other stores' 
category. The following chart provides a 
method for converting the "new" groups back 
to the "old" for anyone wishing to compare 
one series with the other. 

The following trade groups comprise the 
same kinds of business in both the new and 
old surveys: 

Department stores 
General merchandise stores 
General stores 
Variety stores 
Motor vehicle dealers 
Men's clothing stores 
Women's clothing stores 
Family clothing stores 
Hardware stores 
Jewellery stores 

The following trade groups, for which 
data will be published In the new survey, 

'

re previously represented in the "all 
,iher stores" group of the old survey: 

d car dealers 
AuLornotive parts and accessories stores 
Book and stationery stores 
Florists 
Sporting goods and accessories stores 
Personal accessories stores. 
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The 	following 	trade 	groups 	represent 	a Les 	groupes 	commerciaux 	suivants 	constituent 

finer breakdown of 	trade groups which were une 	ventilation 	plus 	fine 	des 	grOUpes 	ut[l1ss 

employed in the old survey: dans l'anclenne enqute: 

New Trade group 	Old trade group Nouveau groupe de 	Ancien groupe de 
commerce 	commerce 

Combination stores piceries-boucheries 
Grocery, confec- 	Grocery and comblna- gpiceries, confiseries 	tpiceries et épice- 

tionery and sun- 	tion stores et magasins d'arti- 	ties boucheries 

dries stores(5) des divers(5) 
All other food 	All other food stores Tous autres magasins 	Tous autres magasins 

stores(5) d'alimentatlon(S) 	d'alimentation 

Service stations 	Service stations and Stations-service 	Stations-service et 

Garages 	garages Garages 	garages 

Specialty shoe Magasins de chaussu- 

stores 	Shoe stores res spciales 

Family shoe stores Magasins de chaussu 	Magasins de chaussures 
res pour la famille 

Household furni- Magasins d'ameubleinent 
ture stores manager 

Household appli- 	Furniture, televi- Magasins d'appareils 	Magasins de meubles, 

ance stores(6) 	sion, 	radio and rnnagers(6) 	de tiviseurs, de 

Furniture, 	tele 	appliance stores Magasins de meubles, 	radios et d'appa- 

vision, 	radio de télviseurs, de 	tells mnagers 

and appliances radios et d'appa- 
stores tells managers 

Pharmacies, patent Pharmacies, magasins 
medicine and Drug stores 

de imdicaments Pharmacies 
cosmetics brevetes et de pro- 

stores(l). duits de beaut(7) 

In 	addition 	to 	the 	changes 	noted 	above, Outre 	ces 	modifications, 	les 	"marchands 	de 

"fuel 	and 	fuel 	oil 	dealers" 	have 	been 	re- combustible et de mazout" ont 	té reclasss dans 

classified 	to 	wholesale 	trade 	and 	conse- le commerce de gros et ne figurent donc pas dans 

quently do not appear in the tabulations. lea totalisatlons. 

(5) The 	new 	trade 	group 	"grocery, 	confec- (5) Le nouveau groupe commercial "plceries, 	con 

tionery 	and 	sundries 	stores" 	includes fiseries 	et 	magasins 	d'articles 	divers" 	corn- 

not only "grocery stores" 	(part of "gro- prend 	non 	seulement 	les 	'gpiceries" 	(dans 

cery and combination stores" 	in the old l'ancienne enqute, un 619ment de "piceries" 
survey) but also the 1966 Census catego- et 	piceries-boucheries"), 	mals 	aussi 	la 

ry, 	"grocery, confectionery and sundries catégorle 	du 	recensement 	de 	1966 	"épiceries, 

stores". 	The 	latter 	kind 	of 	business confiserles 	et 	magasins 	d'articles 	divers% 

includes the so-called "jug-milk stores" Ce 	dernier 	genre 	de 	commerce 	comprend 	les 

and 	"convenience 	stores" 	as 	well 	as 	a "comptoirs de lalt en cruche" et les magasins 

number 	of 	stores 	which were 	previously d'articies 	d'usage 	courant 	ainsi 	qu'un 	cer- 

classified either to "grocery stores" or tain nombre 	de magasins 	qul 	étaient 	aupara- 

"confectionery stores'. 	(In the old sur- vant 	classes 	dana 	Ia 	catégorie 	des 	"épice- 

vey, 	"confectionery 	stores" 	were 	pub- ries" ou dans 	celle des 	"confiseries". 	(Dans 

lished 	in 	the 	"all 	other 	food 	stores" l'anclenne 	enquête, 	les 	"confiseries" 	fai 

group.) salent partie du groupe "tous autres magasins 
d'aiimentation".) 

(6) The new trade group "Household appliance Le nouveau groupe commercial 	"magasins 	d'ap- 

stores" 	includes 	the 	1966 kind of busi- pareils 	teenagers" 	comprend 	le 	genre 	de 	cots- 

ness, 	"electrical 	supply 	stores", 	which merce de 	1966 "magaslns d'appareils électri- 

was 	previously 	classified 	to 	the 	"all ques", 	qui 	était 	auparavant 	classé 	dans 	Ia 

other stores" group. catégorie "tous les autres magasins". 
The new trade group 	"pharmacies, 	patent (7) Le nouveau groups commercial 	'pharmacies, ma 

medicine 	and 	cosmetics 	tores" 	includes gasins de mddicaments brevetés et de produits 
the 1966 kind of business, "patent medi- de beauté" englobe le genre de commerce uti- 

cine, 	cosmetic 	and 	perfume 	stores 	and use en 1966 "magaslns de médicaments breve - 

proprietory 	stores", 	which 	was 	previ- tés et spécialisés, de parfums et de prodults 
ously 	classified 	to 	the 	"all 	other de beauté", qul 	faisait auparavant partie du 

stores" group. groupe "tous lea autres magasins". 
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I
EABLE II. Measures of Reliability, by Rind of Bsaincsa and by Province, May 1981 Preliminary, April 1981 Revised 

i.h 'i,U EXPLICATIF 11. Mesore de Is fiabilité, anion Is genre de commerce et La province, sal 1981 prilislnaire, mvrll 1981 r6niaè 

Response rate 

Taus de réponse 

Chain stores Independent stores 

Piaganins I succursairm Magumiris lisiépeislants 

Preliminary 	 Revined Preliminary Resiaed 
escimair 	 estimate estimate estimate 

Estimation 	 Estimation Estimation intimation 
pr8iialnsire 	r6vio8e prilisioaire rèvinèe 

per cent - pourcentage 

Kind of business * Genre de commerce: 

Combination stores (groceries and seat) - Epicerles - Boucherien 48.3 79.8 67.3 84.0 
Grocery, confectionery and sundries stores - Opicerien, cool ise- 

rica 	ci 	articles diners 34.0 88.0 59.1 73.9 
All other food stores - Toss Sen asirra magosiss d'ailsenta 66.2 83.4 55.6 73.8 

Department stores - Grands sagasinn 100.0 100.0 - - 

General merchandise stores - Maganins do marchasdisen diverse. 71.9 71.9 57.8 80.0 
General stores - Magamins g6s6rstss 65.0 80.0 60.5 79.4 

Variety stores - Danorn 58.5 91.5 69.3 80.2 
Motor vehicle dealers - Concensionnaires d'sotosobilen 66.7 64.7 69.7 83.6 
Used car dealers - Vendeurs d'autonoblles d'occanion - - 55.1 14.3 

Service stations - Stations-service 62.0 75.0 59.1 17.4 
Garages - - 60.2 76.2 
Automotive ports and accessories stores - Magasins de pièces cc 

acceasoires d'aotomobilen 80.7 87.1 69.9 82.2 

clothing stores - flegaslns de n8tesents pour bosses 50.6 80.5 68.3 79.9 
:s clothing stores - Maganios de vètetaentn poor dames 59.6 86.4 66.9 78.4 

S Ic clothing stores - Hagasins do v9tements pour is 	famille 73.6 85.0 68.1 80.2 

laity shoe stores - Ptagnminn de rhaumssres spëcialisèes 70.5 93.2 81.6 89.6 
Ic shoe store. - l4agasins de chmssssres pour 	Is Camille 60.2 83.4 72.2 84.1 

100cc stores - Quincall brian 17.8 100.0 69.7 82.9 

llaoehold fornitore stores - Maganlsn do ambles 61.8 73.5 68.4 81.7 
Household appliance stores - Magasios d'apparells aênsgerm 37.5 15.0 61.3 80.8 
Furniture. TV, radio and appliance stores - Magasins de meubles, 

tèlèvtseorm, 	radios et sccessoirem 64.1 94.1 72.7 80.8 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
afdicsment, breootès ci 	prodoito dv 	heosiB 51.3 85.1 73.9 86.5 

Book and ststionery stores - Libralrien et papeterles 60.4 68.5 66.1 81.0 
Florists - Flesristem 22.2 71.4 58.1 13.9 

Jesellery stores - Bijosterics 67.9 84.6 62.5 78.8 
Sporting goods and accessories store. - Magosins dartleles de 

sport et d'accesnolren 89.3 96.4 60.0 79.4 
Personal accessories stores - Magasisa daccessoires personnels 67.3 8915 61.3 77.3 
All other stores - Toss les outres ngosins 53.5 83.4 583 76.2 

TOTAL, ALL STI*ES - TOTAL, ENSEMBLE lS MAGALSINS 61.9 84.3 63.5 79.0 

Province: 

Newfoundland - Terre-iloovn 67.9 83.8 51.5 61.7 

Prince Edward Island - tle-ds-prLncn-dosard 68.3 90.0 59.3 75.5 

Nova Scotia - Nooveile-cosse 64.2 87.5 66.9 79.2 

New Bronsalck - Nosveasironswick 68.2 87.7 66.2 19.8 

QsAbeo 65.6 87.1 72.1 83.8 

Ontario 58.9 82.1 59.8 80.6 

Honitobo 63.9 86.5 62.8 76.0 

4atchewan 61.4 84.4 65.3 79.9 

- 	 ta 56.7 19.4 58.3 75.5 

-Inh Columbia - Colosbie-Britavniqoe 59.7 82.7 61.1 16.6 

and Sorthwest Territories - Yukon ci Tarritoires ds Nord-Ouest 83.3 83.3 49.4 60.4 



TEXT TABLE LI. .Meaaores of Reliability, by Kind of Boniness and by Province, May 1981 Preliminary, April 1981 Revised 

TABLEAU EXPLICATIP Ii. Menace de Is fiabilité, selon le genre de commerce et Is province, sal 1981 prdlialnalre, avrli 1981 rOn 

Response fraction 	 Coefficient 
van at ion, 

Fraction de réponse 	 preliminary 
eat late 

Chain stores 	independent stores 	Coefilcient de 
variation, 

Magasins I soccarsales 	Nagasiom Indéperatants 	eatimation 
pr€lirsiisaire 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

Est ima Lion Eat laa t ion Estimation Estimation 
préliminaire révieNe préliainaire rivisie 

per cent - pourceniage 

Kind of business - Genre de commerce: 

Combination stores (groceries and meat) - epicene. - Boucheriem 67.2 97.9 70.0 84.6 .019 
Grocery, confectionery and sae.drtes stores - tpiceries, cnnfise- 

rico et articles dicern 39.8 94.4 62.9 78.4 .011 
All other food storea - Toss See aotrea magaslns d'aliments 72.0 92.2 58.1 77.1 .033 

Department stores - Grands ,sagasina 100.0 100.0 - - - 

General merchandise stores - Magasiaa de marchandises dlverses 96.7 97.0 60.5 77.9 .046 

General stores - M.gasins gdnBrsux 91.6 96.8 68.2 83.7 .064 

Variety stores - Bazars 69.4 91.0 74.7 89.4 .011 

Motor vehicle dealers - Concessionnsires d'sutomobiles 86.9 89.6 74.6 87.2 .006 

Used car dealers - Vendeurs d'automobiles d'occaaion - - 54.2 79.9 .036 

sernice stations - StatIons-service 81.5 88.1 64.7 80.2 .072 

Garages - - 79.1 84.3 .070 
Automotive parts and accessories stores - Magasina de pieces et 
d'accessoires d'automobiles 88.1 89.8 65.4 86.7 .03, 

Men's clothing stores - Kagasina de vétemeots pour bosses 60.3 77.7 73.2 85.7 
Women's clothing stores - liagasins de v8teaenta pour dames 54.8 91.1 75.0 84.4 
Family clothing stores - Itagasiss de v9tement9 pour Is fsmille 85.9 88.5 71.7 84.4 

Specialty shoe stores - Nagasina de chaussores spécialisCea 72.5 95.6 82.5 84.9  

Family shoe stores - Magasina de chmussures pour Is famllle 62.8 84.3 78.3 84.3 
Hardware stores - Quincailleries 100.0 100.0 74.6 83.3 

Household furniture stores - Plagasins de seubles 70.3 72.0 71.0 84.4 .061 
Household appliance stores - Hagaslna d'appareils sBsagers 68.4 92.0 72.9 92.1 .208 

Furniture, TV, 	radio and appliance stores - Magmsins de meubles, 
t*léolseora, radios at accessoirea 70.8 99.1 80.0 84.1 .009 

Pharmacies, 	patent medicine and cosmetics stores - Pharmacies, 
médicarsents brsvetéa et produits de beaaré 67.6 89.9 79.0 90.8 .010 

Book and stationery stores - Librairies et papeteries 57.2 69.0 74.0 84.2 .041 

Florists - Fleuriotes 36.4 90.3 58.9 76.2 .031 

Jewellery stores - Biouteries 90.5 95.6 63.3 83.1 .068 

Sporting goods and accessories stores - Magasine d'articles de 
sport Ct d'accessoires 96.5 98.6 73.6 83.7 .078 

Personal accessories stores - Magesina d'accessolrcs personneln 67.7 92.6 62.9 75.8 .069 

All other stores - Toss leo aatrea maguslos 92.5 97.5 62.8 80.4 - 

TOTAL, ALL STES - TOTAL, DMEKILE iES MCASINS 80.6 96.5 70.2 84.2 .009 

Province: 

Newfoundland - Terre-Neuve 71.4 92.6 56.3 77.3 .021 

Prince Edward Island - tle-du-Pnince-Edou,ard 89.1 9819 51.1 71.2 .028 

Nova Scotia - Nouvelle-Ecosse 71.9 96.3 71.9 83.8 .014 

New Bronswick - Nouvaaa-Brunswick 70.9 96.6 71.6 82.0 .032 

Québec 83.1 97.7 76.4 87.0 .021 

Ontario 75.8 95.6 66.8 83.9 .008 

Manitoba 80.4 97.1 69.9 80.2 .022 

Ssakaictrewan 75,5 96.8 73.1 89.5 .043 

Alberta 89.2 97.0 67.7 82.5 .024 

British Columbia - Colorsbie-Britssnique 90.1 96.8 68.0 81.2 .034 

Yukon and Northwest Territories - Yukon at Territoires du Nord-Ouest 98.3 98.4 57.5 65.7 .034 

Sn 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Vent.es Variation Ventes Variation 
No.  

$000 $'OOO C, $'OOO 

1 x x x x 21,636 + 	12.1 

2 Grocery confectionery and sundries stores x x x x 18.643* 

3 x x x X 1,612 + 	16.8 

4 9,609 + 	4.4 - 9,609 + 	4.4 

5 x x x x 8,835 + 10.0 

6 x x x x 9,063 + 16.0 

7 x x x x 3,729 + 	3.8 

8 x x x x 25,816 - 	4.0 

9 - .- 415 + 	14.1 415 + 	14.) 

10 x x x x 14,697 + 	2 I. 

11 Garages 	........................................... - - 1,246* ... 1,246* 

12 x x x X X X 

13 

Combination stores (groceries and meat) .............. 

x x x x 493 + 	11.7 

14 

All other food stores ................................ 

1,584 + 16.0 371 + 15.6 1,956 + 	15.9 

15 

Department stores 	.................................. 

General merchandise stores .......................... 

x x X X 4,446 - 	2.4 

16 

General stores ...................................... 

Variety stores 	...................................... 

- - x x x 

17 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

872 + 	35.1 251 - 	0.2 1,123 + 25.2 

18 

Service stations ..................................... 

- -- 324 + 	9.0 324 + 	9.0 

19 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

Household 	furniture 	stores ........... ............... - -. 1,677 + 	17.9 1,677 + 	17.9 

20 

Women's clothing stores .............................

Family clothing stores ............................... 

- -- 121* ... 121* 

21 

Specialty shoe stores ................................

Family shoe stores .................................. 

Furniture, TV., radio and appliance stores - 1,163 ... 1,163 

22 

Hardware stores 	.................................... 

Pharmacies, patent medicine and cosmetics stores .... x x x x 6,472 + 	23.1 

23 

Household appliance stores .......................... 

Book 	and 	stationery stores .......................... x x x x 125* 

24 Florists 	........................................... - - 206* ... 206* 

25 Jewellery stores ..................................... x x x x 531 - 	3.8 

26 Sporting goods and accessories stores ................. 

.

.

.

. 

x x x x 661* 

27 Personal 	accessories stores .......................... x x x x 514 - 	9. 

28 All 	other 	stores ....................................5,202 + 	11.8 4,113 - 14.2 9,314 - 	1.1 

29 All 	stores 	......................................... 53,138 + 	1.6 95,126 + 	16.2 148,264 + 	10.5 

[I 
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. 	 lSTIMATtONS PRELIMINAIRF.S 
\111 I \l 1. 	. 	Iul.oI. I;i:isins a succursales et magasins indépendants, suivant le genre de commerce 

Terre-New'e 
January-May 1981 - Janvier-Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de crnTnerce Sales Change Sales Change Sales Change 
- 198111980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO ', $'OOO 

x x x x 96,080 + 	15.8 1 

x x x x 73,606 + 28.7 2 

x x x x 6,415 + 22.9 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................. 3 

39.147 + 	(8 - - 39,147 + 	6.8 

Epiceries - 	Boucheries 	................................ 

-- 

4 

x x x x 37,208 + 	16.2 5 

x x x x 39,377 + 	16.0 6 

x x x x 14,698 + 	7.5 

Grands 	magasins 	...................................... 

7 

x x 116,118 + 	2.8 8 

1,787 ... 1,787' ... 

Magasins de marchandises diverses ------------------- -- - 

Magasins genéraux 	.................................... 

Bazars 	............................................... 

9 

x x 63,276 + 	25.1 

Concessionnaires d'automobiles 	........................ 

10 
- 5997* -- 5,997 ... 

Vendeurs d'automobiles d'occasion 	...................... 

Stations-service 	..................................... 

11 

x x x x x x 12 

x x x x 2,270 + 28.4 ét 13 

6,209 + 	20. 1; 1,499 + 26.8 7,708 + 21.8 

Garages 	............................................. 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

x x x x 17,345 + 	3.9 

Magasins de vements pour hommes ................... 

Magasins de vétements pour Ia famille ................ 15 

- - x x x x 

Magasins de vêtements pour dames 	.................... 

- - 

3,022 + 33.1 998 + 	11.2 4,020 + 26.9 

- - 1,099 + 	10.0 1,099 + 	10.0 Quincailleries 	.... 	-................................. 

- - 7,015 + 	19.5 7,015 + 	19.5 

Magasins de chaussures spécialisées 	...................16 

-18 

19 

- - 527* ... 527* ... 

Magasins de chaussures pour La famille ----------------17 

20 

- 5,102 ... 5,102' ... 

Magasins de 	meubles 	................................. 

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 29.906 + 25.0 

Magasins d'appareils menagers ......................... 

Pharmacies. médicaments brevetés et produits de beaute 22 

x x x x 540 + 	31.1 23 

- 1,331 - 	8.7 1,331 - 	8.7 24 

x x x x 2,107 - 	2.6 25 

x x x x 2,412 - 	16.1 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

x x x x 2,155 - 	0.6 

Fleuristes 	.......................................... 

27 

:'-; + 	913 20,410 - 	2.1 41,213 + 	3.4 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

226,417 + 	5.8 404.174 + 	17.9 630,591 + 	13.2 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 



WIM 

PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade. Chain and Independent Stores, by Kitid of Business 

Prince Edward Island 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ ,000 $000 $'OOO 

I x x x x 5,458 + 	2.1 

2 Grocery confectionery and sundries stores x x x x 1,648 + 20.4 

3 - - 261 + 	13.5 261 + 13.5 

4 4,316 - 	0.9 - - 4,316 - 	0.9 

S x x x x 1,565 - 	3.1 

6 General 	stores 	..................................... - - 1,160 + 	7.3 1,160 + 	7.3 

7 X X X X X I 

8 - - 6,957 - 	5.6 6,957 

9 - - x x x x 

10 x x x x 3,301 + 	12.3 

11 

Combination stores (groceries and meat) .............. 

- - 265 + 30.4 265 + 30.4 

12 

All other food stores ................................ 

Garages ............................................ 

x x x x 658 + 29.3 

13 

Department stores 	.................................. 

x x x x 164 + 	0.8 

14 

Variety stores 	...................................... 

182 

. 

+ 	10.5 231 + 	1.3 413 + 	5.1 

15 

Motor vehicle dealers 	............................... 

x x x 233* 

16 

Service stations ..................................... 

- - x x I I 

17 

merchandise stores .......................... 

Men's clothing stores ................................ 

x x x x I I 

18 

Women's clothing stores .............................

Family clothing stores ............................... 

- - 166* ... 166 

19 

Used 	car dealers .................................... 

Family shoe stores .................................. 

- - x x x x 

20 

Hardware stores 	.................................... 

Household furniture stores ........................... 

- - x I I X 

21 

Automotive parts and accessories stores ............... 

Furniture, TV.. radio and appliance stores - - x x a x 

22 Pharmacies, patent medicine and cosmetics stores x x x x 950 + 	8.7 

23 

Specialty shoe stores ................................ 

Book 	and 	stationery 	stores .......................... - - X X X I 

24 - - x x a a 

25 

Household appliance stores .......................... 

x x x x 93 - 	7.3 

26 - 

. 

- 867* ... 867 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

x x x x 98 - 15.9 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores ........................... 

X I X X 4,300 + 	181 

29 

All 	other stores ..................................... 

All 	stores 	......................................... 11,003 + 	9.0 23,481 + 	5.3 34,484 + 	6.5 

I 

I 
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, 	 fSTIMATIONS PRELIMINAIRES 
I %RI F I 2. ( mnn1trt ik dtiaiI, niaasins a succursales et magasins indépendants, suivant le genre de commerce 

IIe-du-Prince-Edouard 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Vent.es Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO '. $'OOO 

x x x x 25,362 + 10.4 1 

x x x x 6,912 + 21.9 2 
- - 933 - 	7.2 933 - 	7.2 3 

18,371 + 	3.8 - 18,371 + 	3.8 4 

x x x x 6,417 -- 5 
- -. 4,875 + 	11.4 4,875 + 	11.4 

Epiceries - 	Boucheries ................................. 

Tous les autres magasins d'aliments ..................... 

6 

x x x x x x 

Epiceries, confiseries et articles divers 	................... 

Grands 	magasins 	...................................... 

7 

31,018 + 	7.7 31,018 + 	7.7 

Magasins de marchandises diverses ..................... 

Magasins generaux 	.................................... 

8 

x x x x 9 

x x x 15,065 + 15.0 

Concessionnaires d'automobiles 	......................... 

10 

- 1,033 + 27.1 1,033 + 27.1 

Vendeurs d'automobiles d'occasion 	...................... 

11 

x x x x 2,336 + 33.4 

Bazars 	............................................... 

12 

x x x x 736 + 	1.0 

Stations-service 	...................................... 

13 

610 + 	5.6 867 - 	0.7 1,477 + 	1.7 14 

x x x x 1,369 - 14.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vêtements pour dames 	.................... 

15 

- - x x x x 

Garages 	............................................. 

Magasins de vétements pour hommes ................... 

16 

x x x x x x 17 

- - 623* ... 623 ... 

Magasins de vétements pour Ia famille .................. 

18 

- - x x x x 19 

- - x x x x 

Quincailleries 	....................................... 

Magasins de meubles 	................................ 

20 

- - x x x x Magasins de meubles, teléviseurs, radios et accessoires - 21 

x x x x 4,446 + 	8.3 

Magasins de chaussures pour Is famille ................ 

Pharmacies, medicaments brevetés et produits de beaute 22 

- - x x x x 

Magasins de chaussures spécialisées ................... 

23 

- - x x x x 24 

x x x x 325 - 18.8 

Magasins d'appareils ménagers ........................ 

25 

- 2,686* ... 2,686* ... 

Librairies et papeteries 	.............................. 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

x x x x 543 + 29.8 27 

x x x x 15,981 + 13.9 

Magasins d'accessoires personnels ..................... 

28 

45,12 + 	10.4 101,355 + 	11.1 146,967 + 	10.9 

Tous les autres magasins .............................

Ensemble des magasias .............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores. hN kind of Business 

Nova Scotia 

May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sates Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . ____ _______________ 

$1000 ' $ 1000 '•t $'ooO 

I x x x x 60.911 + 14.4 

2 Grocery confectionery and sundries stores x x x x 7.941 + 18.5 

3 x x x x 2,657 + 32.2 

4 19,956 + 	7.1 - - 19,956 + 	7.1 

5 x x x 10,099 + 14.5 

6 - 3,320 - 	3.5 3,320 - 	3.5 

7 

Combination stores (groceries and meat) ................ 

5,187 + 	17.2 683 - 	7.9 5,871 + 13.5 

8 

All 	other 	food 	stores .................................. 

- - 47,617 - 	5.0 47,617 - 

9 

General merchandise stores ...........................x 

General 	stores 	.......................................- 

- - 2,199 + 	12.0 2,199 + 	l'' 

10 

Motor vehicle dealers 	............................... 

539* ... 19,379 + 13.6 19,918* + 	11 7 

11 - - x x x x 

12 x x x x 7,306 + 	16.5 

13 811 + 	4.2 900* ... 1.711k 

14 

Department 	stores 	.................................. 

2,884 + 	12.1 1,655 - 	3.1 4,540 + 	6.0 

15 542 + 	12.9 3,044 + 	14.7 3.586 + 	14.4 

16 

Variety 	stores 	...................................... 

Garages ............................................ 

x x x x x x 

17 

Used car dealers ....................................

Service 	stations ..................................... 

Women's clothing stores ............................. 

x x x x 1,574 + 	15.4 

18 

Automotive parts and accessories stores ............... 

Family clothing stores ............................... 

- - 2,971 + 	7.1 2,971 + 	7.1 

19 

Men's clothing stores ................................ 

Hardware stores 	.................................... 

x x x x 1,629 + 14.8 

20 

Specialty shoe stores ............ .................... 

Household furniture stores ........................... 

x x x x 806 - 20.3 

21 

Family shoe stores .................................. 

Furniture, TV., radio and appliance stores x x x x 2,714 + 	15.3 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores 2,270 + 	10.3 7,661 + 2ft 9,930 + 	18.2 

23 283* ... 1,251 + 	16.1 1,534* + 23.7 

24 

Book and stationery stores...........................

Florists 	............................................ x x x x 853 + 	2.4 

25 Jewellery 	stores ..................................... 1,339 + 	16.2 408 + 34.1 1,747 + 	19.9 

26 Sporting goods and accessories storvs ................. x x x x 1,336 - 16  

27 Personal 	accessories 	stores 	.......................... 387 + 	17.0 1,546 + 	15.3 1.934 + 	1' 

28 All 	other 	stores .................................... x x x x 28,379 + 	11.7 

29 All 	stores 	......................................... 106,185 + 	9.2 148,809 + 	8.2 254,993 + 	8.6 

a 

I 
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, 	 I:STIMATIONS PRELtMINAIRES 
I I1l I I 	. 4 	 dua. 	,ins I succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
___ _______________  No 

$'OOO 8000 $'OOO 

x x x x 279,097 + 20.3 Epiceries - Boucheries .............................. 

x x x x 36,848 + 	19.8 2 

x x x x 12,085 + 28.9 3 

80,174 + 	11.2 -- 80,174 + 11.2 

Tous les autres magasins d'aliment.s .................... 

4 

x x x x 40.946 + 	9.0 

Epiceries, confiseries et articles divers 	.................. 

5 
- - 14.471 + 	1.0 14.471 + 	1.0 6 

19,101 + 	6.1 2.950 - 	1.4 22,052 + 	5.0 

Grands 	magasins 	...................................... 

7 

215,205 + 	0.4 215,205 + 	0.4 

Magasins de marchandises diverses ...................... 

44 

8,399 + 	19.6 8,399 + 19.6 

Magasins genéraux 	.................................... 

9 

87,806 + 	19.1 90,404 + 17.0 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasiun 	...................... 

10 

- - x x x x 

Concessionnaires d'automohiles 	......................... 

Stations-service 	...................................... 

11 

x x x x 24,930 + 29.6 12 

3,717 + 	7.8 5,438 - 20.6 9.155 - 	11.1 

Garages 	............................................. 

13 

11,468 + 14.8 7,050 - 	1.8 18,518 + 	7.8 14 

2,221 + 20.0 1 2,300 + 	15.9 14,520 + 	16.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames 	.................... 

15 

x x x x x x 16 

x x 5,922 + 20.4 

Magasins de vétements pour Ia famille .................. 

17 

- - 10,825 + 	13.8 10,825 + 	13.8 18 

x x x x 8,157 + 	15.2 

Magasins de chaussures specialisees 	.................... 

Quincailleries 	........................................ 

19 

x x x x :3,436 -- 

Magasins de chaussures pour La famille ................. 

20 

x x x x 11,022 - 	2.4 

Magasins d'appareils menagers.........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

10,771 + 	1(1.1 16.I)44 + 	17.4 46,816 + 	15.7 

Magasins de 	meubles 	................................. 

Pharmacies, médicaments brevetes et produits de beaute 22 

1,211 ... 5,425 + 	10.0 6,636* + 	16.6 23 

x x x x 3 ,401 + 15.6 

Librairies et papeteries 	.............................. 

24 

4,916 + 	15.3 1.507 + 22.5 6,423 + 16.9 

Fleuristes 	.......................................... 

25 

x x x x 4,555 ... 26 

Iil + 	13.3 6,446 + 	17.7 8,136 + 	16.7 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 113.968 + 	9.9 

Magasins d'accessoires personnels ..................... 

28 

45I.95 + 	11.9 652.910 + 	11.6 1,104,575 + 	11.7 

Tous les autres magasins .............................

se Enmble des magasins 	.............................. 29 



PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No ___ 

$'OOO $000 $'OOO 

1 x x x x 36,472 + 	4.9 

2 Grocery confectionery and sundries stores x x x x 10,375 + 	14.6 

3 x x x x 3,280* 

4 16,220 + 	0.7 - - 16,220 + 	0.7 

5 x x x x 4,873 + 	2.0 

6 

Combination stores (groceries and meat) .............. 

x x x x 6,281 + 	5.8 

7 5,347* ... 732* ... 6,079-  + 20.2 

8 

Department stores 	.................................. 

General merchandise stores .......................... 

x x x x 46,749 + 

9 

General stores ......................................

Variety 	stores 	...................................... 

- - 641 + 	1.3 6.11 + 	1 

10 

Motor vehicle dealers 	............................... 

205 + 	20.8 18,043* ... 18.21' 

11 Garages ............................................ - - 903 + 	3.8 

12 

All other food stores ................................ 

Automotive parts and accessories stores ............... x x x x 5,750 + 	8.9 

13 

Service 	stations ..................................... 

444 - 19.7 892* ... 1,337 

14 2,426 + 	4.9 850 + 	9.5 3,276 + 	6.0 

15 924 - 	9.5 1,827 + 	8.2 2,751 + 	1.5 

16 

Used car dealers .................................... 

x x x x 78 + 	7.1 

17 

Women's clothing stores ............................. 

x x X 1,761 + 	3.4 

18 

Men's clothing stores ................................ 

Family clothing stores ............................... 

Hardware 	stores 	.................... . .............. - - 1,827 - 	1.2 1,827 - 	1.2 

19 x 

. 

x x x 4,234 

20 

Family shoe stores .................................. 

- - 366 + 24.6 366 + 24.6 

21 Furniture, T.V., radio and appliance stores x x x x 259* 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores .. 685 + 31.7 6,862 + 25.3 7,547 + 25.9 

23 

Specialty shoe stores ................................ 

176 + 	10.2 491 + 	8.9 668 + 	9.2 

24 

Household furniture stores ........................... 

- - 1,031 + 	18.3 1,031 + 	18.3 

25 929 + 	18.7 525 + 	4.0 1,455 + 12.9 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................  - 3,453 + 	7.2 3,453 + 	7.2 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

655* ... 724 + 34.2 1,378* 

28 

Personal accessories stores ........................... 

x x x x 19,960 + 	11.9 

29 

All other stores .....................................

All 	stores 	......................................... 81,403 + 	7.9 125,850 + 	11.3 207,252 + 	9.9 

I 
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, 	 ESTIMATIONS PRELIMINAIRES 

unnio f ck dt 11,11ail, u tt',ins a succursales el magasins indépendan1s,suiant le genre de commerce 

Noueau-Brunswick 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
__________ ____________ _______________  No  

r $'oØ , $'OOO 

x x x x 169,544 + 	9.4 Epiceries 	Boucheries 	.............................. 

x x x x 45,304 + 13.9 2 

x x x x 13,394 ,.. 3 

66,578 + 	5.4 - - 66,578 + 	5.4 4 

x x x x 22,160 + 	8.0 5 

x x x x 26,882 + 	14.9 

Epiceries, confiseries et articles divers 	................. 

6 

20,171 + 27.7 3,604* ... 23,775* + 	16.2 

Grands magasins .................................... 

Magasins de marchandises diverses .................... 

7 

x x x 198,333 + 	0.9 

Magasins généraux 	.................................. 

Bazars 	............................................. 

8 

- 2,582 + 	2.8 2,582 + 	2.8 

Concessionnaires d'automobiles ....................... 

Vendeurs d'automobiles d'occasion .................... 9 

+ 	8.0 78.473* 79,399 ... 

Tous les autres magasins d'aliments ................... 

10 

- - 3,932 - 	5.5 3,932 - 	5.5 

Stations-service 	..................................... 

11 

x x x x 18,997 + 	9.2 12 

2,115 - 	12.1 :3,815 - 19.1 5,930 - 16.7 13 

9,713 + 	7.6 3,543 + 	10.3 13,256 + 	8.3 

Garages 	............................................ 

14 

4,042 - 13.7 7,091 + 	10.4 11,134 + 	0.2 

Magasins de vétements pour dames 	................... 

15 

x x x x 315 + 	15.2 

Magasins de vétements pour Ia famille ................. 

16 

x x x x 6,707 + 	11.6 17 

- - 6,266 - 	2.9 6,266 - 	2.9 18 

x x x x 16,592 + 	19.8 

Quincailleries 	....................................... 

19 

- - 1,783 + 	15.0 1,783 + 15.0 Magasins d'appareils ménagers ....................... 20 

x x x x 1,221* ... 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vêtements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

3,123 + 23.7 33,309 + 30.3 36,432 + 29.7 Pharmacies, médicaments brevetés et produits de heauté 22 

813 + 	6.3 2,376 + 	4.9 3,189 + 	5.2 

Magasins de chaussures specialisees ................... 

Magasins de chaussures pour Ia famille ................ 

23 

- - 3,344 + 21.6 3,344 + 21.6 

Magasins de meubles 	................................ 

24 

3,448 + 	12.2 1,980 + 	10.2 5,427 + 	11.5 25 

- 10,320 + 	0.7 10,320 + 	0.7 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

,l. + 24.6 2,993 + 20.4 4,701 + 21.9 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 78,583 + 	9.2 

Magasins d'accessoires personnels ..................... 

28 

341.bUO + 	8.1 527.479 + 	11.8 876,079 ± 10.3 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 

p 
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PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores. hv Kind of Business 

Quebec 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins è succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO $000 

I x x x x 422,701 + 	7.0 

2 Grocery confectionery and sundries stores x x x x 134,786 + 	13.3 

3 2,026* ... 45,570 + 14.6 47596* + 10.2 

4 154,884 + 	2.8 - - 154,884 + 	2.8 

5 x x x x 27,675 - 	1.8 

6 

All other food stores ................................

Department stores 	.................................. 

General stores ...................................... x x x x 22,349 + 	3.1 

7 Variety 	stores 	...................................... 20,993 + 29.0 4,414* ... 25.408* + 	9.1 

8 x x x x 372,080 + 	6.1) 

9 - - 17,941 + 32.8 17,941 + 32. 

10 23,087 + 33.6 132,048 + 25.9 155,135 + 27° 

11 

Combination stores (groceries and meat) ................ 

Garages 	...........................................  - 51,252 + 25.0 51,252 + 25.0 

12 

Used car dealers .................................... 

x x x x 48,650 + 	0.1 

13 

Service 	stations ..................................... 

6,396* ... 22,062 + 	2.2 28,459 + 	9.2 

14 

Men's clothing stores ................................ 

18,077 + 	4.9 25,471 + 	11.7 43,548 + 	8.8 

15 

Motor vehicle dealers 	............................... 

Women's clothing stores ............................. 

14,834 + 	9.8 20,223 + 	14.4 35,057 + 	12.4 

16 1,868 - 	1.1 1,861 + 	7.7 3,729 + 	3.1 

17 

General merchandise stores .......................... 

20,967 + 	9.8 8,480 + 	12.2 29,446 + 	10.5 

18 

Family clothing stores ............................... 

x x x x 32.871 - 	3.0 

19 

Hardware stores 	.................................... 

4,158 + 12.5 34,522 + 	10.5 38,680 + 	10.7 

20 

Household furniture stores ........................... 

x x x x 4,653 + 	7.0 

21 

Automotive parts and accessories stores ............... 

Furniture, T,V., radio and appliance stores x x x x 12,897 - 	2.1 

22 Pharmacies, patent medicine and cosmetics stores ... 2,922 + 	11.2 44,610 + 24.6 47,533 + 23.7 

23 

Specialty shoe stores ................................

Family 	shoe 	stores .................................. 

3,909 + 27.3 5,355 + 33.1 9,264 + 30.6 

24 x x x x 10,304 + 	6.2 

25 

Household appliance stores .......................... 

x x x x 11,047 + 	3.6 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. x x x x 37,982 - 10.7 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

3,415 + 	6.2 27,127 + 	8.7 30,542 + 	8.4 

28 

Personal accessories 	stores ........................... 

78,128 + 	11.9 107,247 + 	5.4 185,375 + 	8.0 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 624,656 + 	7.1 1,417,188 + 	9.3 2,041,844 + 	8.6 
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ESTIMATIONS 
PRELIMINAIRES 

\I1I I \ 	ii 	Ii:nl, 	ltains a succursales et magasins indépendants, suiant le genre de commerce 
Québec 

January-May - 1981 - Janvier-Mai 

Chain stores 

Mngasins a succursales 

Independent stores 

Magasins independants 

All stores 

.nsemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $1100 

x x x x 1,989,228 + 12.4 1 

x a x x 593,734 + 15.5 2 

11,612 - 	5.3 20:1,525 + 20.6 215,137 + 18.9 

Epiceries 	- 	Boucheries 	................................ 

Epiceries, confiseries et articles divers 	.................. 

'l'ous les autres magasins d'aliments .................. .3 

636,259 -4- 	7.4 - - 636,259 + 7.4 4 

. 

a a x x 128,820 + 4.6 5 

a a a x 89,477 + 3.0 u 6 

80,651 + 27. 5 20.921* ... 101,572* + 10.0 

Grands 	magasins 	..................................... 

Magasins générax 	................................... 

7 

a x 1,647,642 + 5.1 

Magasins de marchandises diverses ..................... 

8 

86,442 ... 86,442* ... 9 

. 

0 594,110 + 27.5 700,368 + 27.4 

Bazars 	.............................................. 

Stations-service 	.................................... 

- 216,734 + 	16.8 216,734 + 16.8 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion 	...................... 

..11 

x a x a 172,206 + 4.9 12 

22,442 + 26.4 89,917 + 	14.0 112,359 + 16.3 

Garages 	............................................. 

13 

74,324 + 	13.6 103.39€ + 	21.5 177,720 + 18.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

14 

59,541 + 	15 :1 84,769 + 21.4 144,311 + 18.8 15 

7,892 + 	3.2 6.901 + 	17.0 14,793 + 9.2 

75,688 + 	16.6 29,350 + 	13.7 105,037 + 15.8 

Magasins de vétements pour dames 	.................... 

17 

x x a a 109,755 - 4.4 

Magasins de chaussures pour Ia famille ................. 

18 

15,895 + 	0.9 151,618 + 	13.4 167,513 + 12.1 

Magasins de vétements pour Ia famille ..................

Magasins de chaussures spécialisées ...................16 

19 

x x x a 19,754 + 6.7 20 

x x x a 51,957 + 2.0 

Quincailleries 	........................................ 

Magasins de 	meuhles 	................................. 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

13,327 + 	13.7 211,416 + 26.9 224,742 + 26.0 Pharmacies, mèdicaments brevetes et produits de heauté 22 

17,979 + 	18.9 26,292 + 	24.8 44,271 + 22.3 

Magasins d'appareils ménagers ......................... 

23 

a a x a 36,004 + 8.4 

Librairies et 	papeteries 	............................... 

24 

a a x a 42,467 - 25 

x x x x 128,874 - 6.6 

Fleuristes 	........................................... 

Bijouteries.......................................... 

26 

5,396 + 	7.3 124,604 + 	11.5 140.000 + 11.0 

Magasins d'articles de sport et d'accessoires ............ 

27 

11,359 + 	11.5 477,780 + 	8.9 819,140 + 10.0 

Magasins d'accessoires personnels ..................... 

28 

Z.b82,338 + 	8.3 6,233,978 + 	13.1 8,916,316 + 11.6 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 
May - 1981 - Mai 

Kind of business 

(1enre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO $'OOO 

1 x x x x 225,806 + 	13.1 

2 Grocery confectionery and sundries stores x x x x 47,937 + 	2.1 

3 1,206* ... 24,927 + 34.9 26,133' + 25.3 

4 94,134 + 	2.7 - - 94,134 + 	2.7 

5 x x x 6,184 + 12.0 

6 - - 469* ... 469* 

7 6,021 + 	2.7 2,452 + 	2.0 8,473 + 	2.5 

8 

Combination stores (groceries and meat) .............. 

All 	other 	food 	stores ................................ 

x x x x 165,484 + 	13.0 

9 - - 7,728 + 	17.2 7,728 + 	17.2 

10 

Department stores 	.................................. 

16,552 + 35.6 53,730 + 21.9 70,282 + 24.9 

11 

General stores ......................................

Variety 	stores 	...................................... 

- - 10,981 + 23.4 10,981 + 23.4 

12 

Motor vehicle dealers 	............................... 

Used car dealers .................................... 

x x x x 15,215 - 	4.0 

13 

Service 	stations ..................................... 

Garages ............................................ 

4,732' ... 6,777 - 12.5 11,509' + 	8.2 

14 

Men's 	clothing stores................................ 

9,536 + 	2.1 9,389 - 	6.3 18,925 - 	2.2 

15 

Women's clothing stores ............................. 

Family clothing stores ............................... 9,178 + 	12.1 5,655 + 	2.4 14,833 + 	8.2 

16 1,304 - 	7.0 1,106' ... 2,409' + 20.8 

17 

General merchandise stores .......................... 

11,020 + 	13.2 3,78.5 + 	11.1 14,805 + 12.7 

18 x x x x 16,344 - 	1.8 

19 x x x x 15,919 + 16.3 

20 x x x x 1,675 + 	8.7 

21 

Automotive parts and accessories stores ............... 

Hardware stores 	.................................... 

Household furniture stores ........................... 

Furniture, T.V., radio and appliance stores x x x x 4,298 - 12.1 

22 Pharmacies, patent medicine and cosmetics stores .... x x x x 26,413 + 16.2 

23 

Specialty shoe stores ................................

Family shoe 	stores .................................. 

3,071' ... 2,991' ... 6,063' 

24 x x x 4,045 - 	6.0 

25 

Household appliance stores .......................... 

x x x x 5,982 + 	4.0 

26 

Book 	and stationery stores........................... 

Sporting goods and accessories stores ................. x x x x 12,973 - 10.0 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

2,578 + 	4.1 11.467 - 	1.0 14,045 - 	0.1 

28 

Personal accessories stores ........................... 

53,543 + 	12.9 56,282 + 	15.7 109,825 + 	14.4 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 370,301 + 	7.1 588,586 + 	13.5 958,887 + 10.9 

I 

I 
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' 	 ESTIMATIONS PRELIMINAIRES 
F %BLEAU 6. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins 6 succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
_____________ ___ _______________  No 

$ ,000 $'OOO $ 1000 

x x x 1,053,523 + 	17.9 Epiceries - 	Boucheries .............................. 

x x x x 222,062 + 	8.0 2 

7,771 - 	6.2 110,715 + 32.3 118,487 + 28.8 3 

392,067 + 	7.4 - - 392,067 + 	7.4 4 

x x x x 30,299 + 	3.5 5 

- - 1,448 + 	12.8 1,448 + 	12.8 6 

25,330 + 	12.3 9,805 + 	5.3 35,135 + 10.3 7 

x x 740,568 + 12.0 

Epiceries, confiseries et articles divers 	................... 

8 

41,486* _. 41,486* ... 

Tous las autres magasins d'aliments ..................... 

Grands 	magasins 	...................................... 

9 

245,161 + 20.1 321,368 + 21.7 

Magasins de marchandises diverges ...................... 

10 

- -- 47.900 + 	2.3 47,900 + 	2.3 

Magasins généraux 	.................................... 

II 

x x x x 56,999 + 	1.5 

Concessionnaires d'automobiles 	......................... 

Garages 	............................................ 

12 

16,487 + 30.4 30,717 - 	1.3 47,204 + 	7.7 13 

39,323 + 	11.0 38,891 + 	4.3 78,214 + 	7.5 Magasins de vêtements pour dames 	................. 14 

37,196 + 	18.8 23,689 + 	11.3 60,885 + 	15.7 

Bazars 	............................................... 

Stations-service 	...................................... 

15 

5,651 - 	2.9 3,581* ... 9,232* + 	19.7 

Vendeurs d'automobiles d'occasion 	...................... 

16 

40,789 + 20.6 12,946 + 	16.4 53,735 + 19.5 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vétements pour la famille ................. 

17 

x x x a 57.359 + 	1.3 

Magasins de vêtements pour hommes .................. 

18 

x x a x 69,549 + 	19.7 

Magasins de chaussures specialisees ................... 

Quincailleries 	....................................... 

Magasins de meubles 	................................ 19 

a a x x 6,759 - 	0.1 

Magasins de chaussures pour Ia famille ................ 

20 

a x x x 18,691 - 	0.3 

Magasins d'appareils menagers ........................

Magasins de meubles, téléviseurs, radios at accessoires . 21 

x x x x 125,637 + 23.8 Pharmacies, medicaments brevetes et produits de beauté 22 

13.952 + 32.0 14,498* . 28,450* + 34.1 Librairies et papeteries 	.............................. 23 

x x x x 14,980 - 	2.5 Fleuristes 	.......................................... 24 

a x x x 23,169 - 	2.2 Bijouteries ......................................... .25 

a a x a 43,781 - 16.3 Magasins d'articles de sport at d'accessoires ............ 26 

11.685 + 	6.1 53,081 + 	7.6 64,766 + 	7.4 27 

:33,595 + 	10.2 251,477 + 	17.3 485,072 + 13.7 

Magasins d'accessoires personnels ..................... 

28 

1.596,315 + 	8.5 2,652,508 + 	17.2 4,248,823 + 	13.8 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, b .N Kind of Ilusiness 

Ontario 

May - 1981 - Mai 

Kind of business 

(',enre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . ____ _______________ 

$000 $000 81K))) 

I 503,946 8.1 110.992 - 	2.2 614,938 + 	6.0 

2 61,285 + 29.9 75,552 + 23.5 136,837 + 26.3 

3 4,410* ... 43,678 + 	8.4 48,088* + 	3.0 

4 Department 	stores 	................... .............. 290,044 + 	8.4 - - 290,044 + 	8.4 

5 40,555 + 	0.7 7.997 + 	4.9 48.552 + 	1.3 

6 General 	stores ...................................... x x x x 16,523 + 	11.2 

7 22,822 + 	7.0 5,277 - 	5.1 28.100 + 	4.5 

8 - 540,422 + 24.5 540,422 + 	24. 

9 

Motor vehicle dealers ...............................

Used car dealers .................................... .- - 20,313 + 	19.2 20,313 + 19 

10 Service 	stations ..................................... 72,420* ... 186,086 + 28.4 258,506* + 31 

11 Garages ............................................ - - 39,279 + 23.2 :39,279 + 	23.. 

12 5,218 - 	8.8 80,282 + 	8.1 85,500 + 	6.9 

13 11,365 + 	0.1 16,866 + 	3.7 28,231 + 	2.2 

14 32,231 + 	13.3 23,456 - 	4.0 55,688 + 	5.3 

15 

Combination stores (groceries and meat) .............. 

20,393 + 	16.8 11,467 - 	0.5 31,860 + 	9.9 

16 

Grocery confectionery and sundries stores ............. 

All 	other 	food 	stores ................................ 

2,058 + 	15.8 2,665 + 	5.6 4,724 + 	9.8 

17 

General 	merchandise stores .......................... 

Family 	clothing stores ............................... 

18,775 

. 

+ 	5.0 8,174 + 	0.3 26,948 + 	3.5 

18 

Variety 	stores 	...................................... 

Hardware stores 	.................................... x x x x 23,254 - 	1.7 

19 13,932* ... 35,556 ... 49.488 

20 x x x I 13.456 

21 

Automotive parts and accessories stores ...............

Men's 	clothing stores ................................ 

4,766* ... 8,948 + 	10.6 13,715* + 27.5 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 26,889 + 27.5 71,640 + 	9.5 98,529 + 	13.9 

23 

Specialty shoe stores ................................

Family 	shoe 	stores .................................. 

9,856 + 34.0 6,465 + 	17.9 16,321 + 27.2 

24 

Household 	furniture stores ........................... 

x x x x 18,297 + 19.3 

25 

Household appliance stores ..........................

Furniture, TV., radio and appliance stores ............ 

11,199 + 	8.2 13,354 + 22.2 24,553 + 15.4 

26 

Book and stationery stores........................... 

x x x x 30,744 + 	9.1 

27 

Florists 	............................................ 

.Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. 

14,753 + 	6.1 25,706 + 15.9 40,459 + 	12.1 

28 

Personal accessories stores ........................... 

204,405 + 	7.7 157.511 + 	16.0 361,916 + 	11.1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 1,380,914 + 	10.8 1,583,472 + 	17.6 2,964,385 + 	14.3 

I 
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, 	 ESTIMATIONS PRELIMINAIRES 

I ABLEAU 7. ('ommerce de detail, magasins a succursales et magasins indépendants, suiant le genre de commerce 

Ontario 

January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO ' $'OOO If $'OOO 

2,266,238 + 	10.4 500,542 + 	2.2 2,766,780 + 	8.8 1 

265,441 + 33.0 314,550 + 26.8 579,991 + 29.6 2 

22,070 - 12.2 194,662 + 	12.8 216,732 + 	9.6 3 

1,221,361 + 	10.9 - - 1,221,361 + 	10.9 4 

191,720 + 	8.5 34,493 + 	9.0 226,212 + 	8.6 S 

x x x 69,251 + 	12.3 

Epiceries, confiseries et articles divers 	................... 

6 

92,413 + 	10.1 23,509 + 	1.5 115,922 + 	8.2 

Epiceries 	Boucheries 	................................. 

Tous les autres magasins d'aliments ..................... 

Magasins de marchandises diverses ...................... 

7 

- 2,364,754 + 	16.1 2,364,754 + 	16.1 

Magasins generaux 	.................................... 

8 

- 80,100 + 27.3 80,100 + 27.3 

Grands 	magasins 	...................................... 

Bazars 	............................................... 

9 

812,718 + 25.0 1,144,576* + 29.2 

Vendeurs d'automobiles d'occasion 	...................... 

10 

- - 176,286 + 	15.0 176,286 + 	15.0 11 

23,519 - 	4.8 276,137 + 	14.6 299,656 + 	12.8 

Concessionnaires d'automobiles ......................... 

12 

50,945 + 	1.0 73,467 + 	10.6 124,412 + 	6.4 

Garages 	............................................. 

Magasins de vétements pour hommes ................. .1:1 

135,460 + 	18.4 100,167 + 	2.0 235,627 + 	10.8 

Stations-service 	...................................... 

14 

88,644 + 24.7 48,464 + 	4.8 137,108 + 	16.9 15 

9,184 + 	18.2 11,454 + 	17.8 20,638 + 18.0 

Magasins de vétements pour dames 	................... 

16 

75,788 + 	13.7 32,848 + 	13.7 108,636 + 	13.7 17 

x x x x 82,053 + 	9.3 18 

57,665 + 	32.1 150,076* ... 207,741 + 35.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de meubles 	................................ 19 

x x x x 57,770* ... Magasins d'appareils ménagers ........................ 20 

19,576 ... 41,299 + 	11.7 60,875* + 	22.1 

Magasins de vétements pour Ia famille ................. 

Magasins de meubles, teléviseurs, radios et accessoires 21 

123,833 + 	18.5 345,165 + 	12.6 468,998 + 	14.1 

Quincailleries 	....................................... 

Pharmacies, médicaments brevetes et produits de beaute 22 

46,505 + 24.9 30,528 + 22.9 77,033 + 	24.1 

Magasins de chaussures specialisées ................... 

Magasins de chaussures pour Ia famille ................ 

23 

x x x x 64,767 + 21.3 24 

43,756 + 	4.9 50,343 + 	7.3 94,099 + 	6.2 Bijouteries ......................................... 25 

x x x x 120,779 + 20.8 

Librairies et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ .26 

65,230 + 	11.6 110,905 + 	19.2 176,135 + 16.3 

Fleuristes 	.......................................... 

27 

11,210 + 	10.2 676,580 + 	14.1 1,490,790 + 	11.9 

Magasins d'accessoires personnels ..................... 

28 

.997,087 + 	13.2 6,791,994 + 	16.0 12,789,081 + 	14.7 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 
TABLE 8. Retail Trade. Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . __________ _______________  

1 193,554 + 	8.6 21,706 215,260 + 	7.7 

2 17,401 + 12.6 30,136* ... 47,536' + 34,5 

3 3,115' ... 22,412 + 	17.0 25,528' + 10.2 

4 118,197 + 10.5 - - 118,197 + 10.5 

5 13,509 - 	3.9 2,723 + 	8.6 16,232 - 	1.9 

6 -- - 368* 3 5* 

7 

Combination stores (groceries and meat) .............. 

4,849 + 	1.8 876 - 	9.3 5,726 -- 

8 - - 196,746 + 	21.1 196,746 + 	21.1 

9 

Department stores 	.................................. 

Motor vehicle dealers 	............................... 

- - 3,175* ... 3,175* 

10 

Used car dealers .................................... 

29,180 + 33.2 49,372* ,.. 78,551* 

11 - - 12.633 + 	16.4 12,633 + 16.4 

12 

Garages ............................................ 

x x x x 26,128 + 	11.9 

13 

Automotive parts and accessories stores ............... 

5,916 + 	2.1 7,792 + 	0.5 13,709 + 	1.2 

14 14,629 + 	16.4 10,458 - 	3.0 25,087 + 	7.4 

15 

All 	other 	food 	stores ................................ 

9,684 + 	9.3 2,541 + 23.6 12,225 + 	12.0 

16 

Grocery confectionery and sundries stores ............. 

General stores ...................................... 

1,655 + 16.3 1,661 + 	9.5 3,316 + 	12.8 

17 

General merchandise stores .......................... 

Variety 	stores 	...................................... 

8,298 + 	7.7 4,157 + 	4.9 12,454 + 	6.7 

18 

Service 	stations ..................................... 

x x x x 7,540 + 	4.0 

19 7,648' ... 9,293' ... 16,941* 

20 

Women's clothing stores ............................. 

x x x x 6,144' 

21 

Men's clothing stores ................................ 

Family clothing stores ............................... 

Furniture, TV., radio and appliance stores x x x x 5,528 + 21.2 

22 

Family 	shoe 	stores .................................. 

Hardware stores 	.................................... 

Pharmacies, patent medicine and cosmetics stores . 9,059 + 34.4 32,260 + 	8.4 41,319 + 	13.2 

23 

Specialty shoe stores ................................ 

Household furniture stores ........................... 

6,149' ... 4,026 + 22.6 10,175' + 	31.1 

24 - - 7,034 + 25.8 7,034 + 25.8 

25 

Household appliance stores .......................... 

Florists 	............................................ 

4,690 + 	5.4 5,204 + 	15.0 9,895 + 	10.2 

26 

Book and stationery stores........................... 

,iewellery 	stores ..................................... 

Sporting goods and accessories stores ................. x x x x 17,512 + 	24.' 

27 8,242 + 	6.1 14,772 + 30.4 23,014 + 2ft 

28 

Personal accessories stores ........................... 

70,336 + 	9.4 72,713 + 20.9 143,049 + 	1i.() 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 533,950 + 	11.1 567,072 + 	21.2 1,101,021 + 	16.1 

I 

I 
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, 	 ESTIMATIONS PRELIMINAIRES 

I .\BLEAU 8. Commerce de detail, magasins a succursales et magasins indépendants, suhant le genre de commerce 

Zone métropolitaine de Toronto 

january-May - 1981 - Janvier-Mal 

Chain stores 

Magasins 6 succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $O0() $'OOO 

871,903 + 	10.9 103,065 + 	9.4 974,968 + 	10.7 1 

78,903 + 	12.5 131,048' ... 209,951* ... 2 

15,313 - 	3.8 105,323 + 	16.4 120,637 + 	13.4 3 

504,011 + 	10.9 -- 504,011 + 	10.9 4 

60,180 + 	2.5 12,618 + 	2.6 72,798 + 	2.5 5 

- - 1,276' ... 1,276* ... 

Epiceries - 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	................... 

6 

20,108 + 	6.6 4,164 + 	10.4 24,271 + 	7.2 

Magasins de marchandises diverses ...................... 

7 

875,:367 + 	15.3 875,367 + 	15.3 

Tous les autres magasins d'aliments ..................... 

Magasins généraux 	.................................... 

8 

13,000' ... 13,000' ... 

Grands 	magasins 	...................................... 

Concessionnaires d'automobiles 	......................... 

9 

230,372' ... 368,922' ... 

Bazars 	............................................... 

10 

- 58,520 + 	13.7 58,520 + 13.7 11 

x x x x 91,570 + 	18.7 

Stations-service 	...................................... 

Garages 	............................................. 

12 

26,670 - 	0.7 :35,003 + 26.9 61,673 + 	13.2 13 

61,746 + 	19.7 44.797 + 	49 106,542 + 	13.0 14 

43,591 + 20.1 10,017 + 	7.2 53,608 + 	17,5 15 

7,327 + 	19.8 6,970 + 	17.3 14,297 + 18.6 

Vendeurs d'automobiles d'occasion ...................... 

Magasins de vêtements pour hommes ................... 

Magasins de vétements pour Is famifle .................. 

16 

33,847 + 	15.0 16,951 + 22.8 50,798 + 	17.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames 	.................... 

17 

x x x x 28,800 + 20.7 

Magasins de chaussures pour Ia famille ................ 

18 

31,322 + 	31.7 44.876' ... 76,198' ... 

Magasins de chaussures spécialisées ................... 

19 

x x x x 27,367' ... 20 

x x x x 26,342 + 25.6 

Magasins de meubles 	................................ 

Magasins de meubles, teléviseurs, radios et accessoires 21 

40,853 + 	16.9 156,674 + 	11.2 197,527 + 	12.3 

Quincailleries 	....................................... 

Pharmacies, medicaments brevetes et produit.s de beauté 22 

29,012 + 26.7 19,043 + 27.2 48,055 + 26.9 23 

-- 26,237' ... 26,237' ... 24 

18,935 + 	5.6 19,107 - 	1.3 38,042 + 	1.9 

Magasins d'appareils ménagers........................ 

25 

x x x x 64,725 + 31.6 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

;,:92 + 	11.6 60.653' ... 98,245' + 25.6 

Fleuristes 	.......................................... 

27 

's.')89 + 	13.4 303.828 + 	14.6 592,917 + 	14.1 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

2,343.803 + 	13.1 2,482,863 + 20.5 4,826,666 + 	16.8 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 
TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . _________ ______________ ______________ 

$'000 $'OOO $'OOO 

1 47,571 + 	10.3 14,507 + 24.3 62,078 + 	13.3 

2 

Combination stores (groceries and meat) .............. 

4,864' ... 9,200 - 	7.4 14,064* - 14.7 

3 x x x x 3,230 - 	6.0 

4 

All other food stores ................................

Department stores 	.................................. 40,472 - 	0.2 - - 40,472 - 	0.2 

5 5,239 + 	2.5 155 + 	11.4 5,394 + 	2.7 

6 General stores ...................................... x x x x 14,621 + 	3.5 

7 2,756 + 	5.8 257 + 	11.6 3,013 + 	6.3 

8 - - 53,568 - 	2.9 53,568 - 	2.9 

9 

Motor vehicle dealers 	............................... 

- - 827* ... 827' 

10 4,183 + 28.5 13,255' ... 17,438' 

11 - - 1,837' ... 1.837' 

12 

Garages ............................................ 

x x x x 5,358 - 	7.9 

13 1,117 + 	17.5 915 - 	6.0 2.031 + 	5.6 

14 3,357 + 	13.5 1,165 + 	6.9 4,521 + 	11.8 

15 2,333 + 	13.2 1.483 + 	4.5 3,816 + 	9.6 

16 

Grocery confectionery and sundries stores ............. 

x x x x 170' 

17 

General merchandise stores .......................... 

x x x 2,329 + 26.5 

18 

Variety 	stores 	...................................... 

- - 2.498 + 	16.5 2.498 + 16.5 

19 

Used car dealers .................................... 

Family clothing stores ............................... 

- - 2,885' ... 2,885' 

20 

Service 	stations ..................................... 

Hardware stores 	.................................... 

Household furniture stores ........................... 

x x x x 490 - 	6.2 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ................................ 

Hc,usehold appliance stores ..........................

Furniture, TV., radio and appliance stores x x x x 2,650 + 21.9 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores ... 1,762 + 	11.1 8,686 + 	7.4 10,448 + 	8.0 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

1,010' ... 268' ... 1,278' 

24 - - 1,243 - 	3.4 1,243 - 	3.4 

25 Jewellery 	stores .................... . ............... 1,199 + 24.8 1,714 + 	5.2 2,913 + 12.5 

26 

Book and stationery stores........................... 

x x x x 2.641  

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

946 

. 

+ 	5.4 1,317 + 	8.5 2,263 + 	1.2 

28 

Personal accessories stores ........................... 

13,484 + 	9.3 23,240 + 23.2 36,725 + 	17.7 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 138,014 + 	5.6 162,786 + 	7.6 300,800 + 	6.7 

I 



66,5:37 + 25.9 276,235 + 	17.2 Epiceries 	- 	Boucheries .............................. 

46,493 + 	7.0 66,542 - 	6.1 2 

x x 14,265 + 	11,8 3 

- 177,416 + 	7.0 

Tous les autres magasins d'aliments .................... 

4 

679 - 	2.3 24,936 + 	7.8 

Epiceries, confiseries et articles divers 	.................. 

5 

x x 64,650 + 	8.2 6 

994 + 	1.3 12,127 + 13.2 

Grands 	magasins 	...................................... 

7 

248,787 - 	0.4 248,787 - 	0.4 

Magasins de marchandises diverses ...................... 

Magasins generaux 	.................................... 

H 

4,016 ... 4,016* ... 9 

57,190 ... 76,778 ... 

Bazars 	............................................... 

10 

7,772 + 24.4 7,772 + 24.4 

Concessionnaires d'automubiles 	......................... 

Vendeurs d'automobiles d'occasion 	...................... 

Stations-service 	...................................... 

11 

a x 18,370 - 	2.8 

Garages 	............................................. 

[2 

4,034 - 	5.2 9,136 + 	3.2 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

4,456 - 	0.8 19,001 + 12.5 14 

6,335 + 	16.3 17,063 + 22.3 15 

x x 723 + 35.6 

Magasins de vétemenis pour hommes ................... 

16 

a a 8,985 + 28.5 17 

8,767 - 	0.8 8,767 - 	0.8 

Magasins de vétements pour Ia famille .................. 

Magasins de chaussures spécialisees 	.................... 

18 

1:3,684k ... 13,684 ... 

Magasina de vétements pour dames 	.................... 

19 

x a 2,270 + 	5.0 

Magasins de chaussures POUr Ia famille ................. 

20 

x x 12,275 + 24.6 

Quincailleries 	........................................ 

Magasins de meubles, tkléviseurs, radios et accessoires 21 

40,427 + 	12.7 47,899 + 	10.5 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

1,295 - 19.9 5,478* + 18.6 23 

4,723 + 	6.1 4,723 + 	6.1 

Magasins de meubles 	................................. 

24 

7,309 - 	0.3 11,719 + 	7.7 Bijouteries ......................................... 25 

x a 9,009 + 	7.8 

Librairies et papeteries 	............................... 

Magasins d'articles de sport et d'accessoires ............ 26 

6,045 + 26.5 10,426 + 	18.0 

Fleuristes 	.......................................... 

. 

27 

92,639 + 29.9 151,721 + 22.6 

Magasins d'accessoires personnels ..................... 

28 

717,933 + 	11.6 1,324,772 + 	11.0 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

209,698 

20,049 

x 

177,416 

24,257 

x 

11,132 

x 

5,102 

14,545 

10,727 

x 

x 

x 

x 

7,472 

4,183 

4,410 

x 

uO,839 

x 

+ 7.0 

+ 8.2 

x 

+ 14.4 

x 

+ 11,2 

+ 17.3 

+ 26.2 

x 

x 

a 

a 

+ 0.1 

+ 24.6 

a 

* 7.9 

+ 12.5 

+ 10.3 

I 
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lISTIMATIONS PRELIMINAIRES 
I t331 	 h:lail, I11;asins a succursales et magasins indépendants, suiant le genre de commerce 

Manitoba 
.January-Mav - 1981 - Janvier-Mai 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

Sales 	Change 
- 	1981/1980 

Ventes 	Variation 

Kind of business 

Sales 	Change 	Sales 	Change 	 Genre de commerce 
- 	1981/1980 	- 	1981/1980 

Ventes 	Variation 	Ventes 	Variation 
No 

$000 	 $'OOO 
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PRELIMINARY ESTIMATES 
TABLE 10. Retail Trade, Chain and Independent Stores. hN Kind of Btiine's 

Metropolitan Winnipeg 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

nsernble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . ___ ___________  

$ ,000 $'000 1000 

1 x x x x 42,266 + 	14.7 

2 Grocery confectionery and sundries stores x x x x 9,031 - 14.6 

3 x x x x 2,575 - 	2.7 

4 36,502 - 	0.5 - - 36,502 - 	0.5 

5 x x x x 1,257 - 	5.8 

6 General 	stores 	.....................................  - 170 + 	6.8 170 + 	6.8 

7 

Combination stores (groceries and meat) .............. 

x X X X X X 

8 

All other food stores ................................

Department stores 	.................................. 

- - 28,943 - 	6.6 28,943 6+ 

9 

General merchandise stores .......................... 

- - 531 + 	7.5 531 + 

10 

Motor vehicle dealers 	............................... 

x x x x 11,528* 

11 

Used car dealers .................................... 

Service stations ..................................... 

- - 532* ... 532 

12 

Garages ............................................ 

x x x x 3,733 - 10.3 

13 x x x x 1,304 + 	6.9 

14 2,810 + 	12.2 790 + 	12.4 3,599 + 	12.3 

15 x x x x 1,651 + 	9.3 

16 x x x x x 

17 

Men's clothing stores ................................ 

x x X X 1,822 + 28.1 

18 

Variety stores 	...................................... 

Women's clothing stores .............................

Family clothing stores ............................... 

- - 495 + 22.3 495 + 22.3 

19 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

- - 1,918* ... 1,918 

20 

Hardware stores 	.................................... 

Household furniture stores ........................... 

x x x x 196 + 	13.0 

21 

Automotive parts and accessories stores ............... 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores x x x x 1,460 + 	19.4 

22 Pharmacies, patent medicine and cosmetics stores x x x x 7,777 + 	11.5 

23 x x x X 1,093* 

24 - - 697 - 	7.3 697 - 	7.3 

25 x x x X 2,377 + 	9.7 

26 

Book and stationery stores........................... 

x x x x 1,124 - 	1. 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

Sporting goods and accessories stores ................. 

x x x x 1,875 + 	1i 

28 

Personal accessories stores ........................... 

x x x 21,228 + 	12.7 

29 

All other stores .....................................

All 	stores 	......................................... 108,675 + 	5.7 78,129 + 	6.2 186,804 + 	5.9 

I 
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. 	 ISTIMATIONS PRELIMINAIRES 

lii I 	10. 	rnir u h dii.iI, ruagasins a succursales et magasins indépendants, suiant le genre de commerce 

Zone métropolitaine de Winnipeg 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 $000 

x x x x 187,164 + 18.6 1 

x x x x 42,672 - 	8.1 2 

11,443 + 	16.0 3 

160,808 + 	6.9 -- 160,808 + 	6.9 4 

6,717 1.1 

Epiceries - 	Boucheries ................................. 

5 

756 + 20.0 756 + 20.0 

Epiceries, confiseries et articles divers 	................... 

6 

x x x x x x 

Magasins de marchandises diverses ...................... 

7 

134,673 - 	3.4 134,673 - 	3.4 

Tous lea autres magasins d'aliments .................... 

Grands 	magasins 	..................................... 

Magasins generaux 	.................................... 

8 

2,521 + 31.0 2,521 + 31.0 9 

x x 537* ... 

Bazars 	............................................... 

10 

- 2.369 + 28.4 2369 + 28.4 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 12,632 - 	5.0 12 

x x x x 5,885 + 	3.1 13 

12,426 + 	14.3 3,028 + 	0.1 15,454 + 	11.2 

Stations-service 	...................................... 

14 

x x x x 7,501 + 19.7 15 

x x x x x x 

Vendeurs d'automobiles d'occasion 	...................... 

Magasins de vétements pour dames 	................... 

16 

x x x x 6 1 950 + 27.2 17 

- - 1,829 + 	2.4 1,829 + 	2.4 

Magasins de vétements pour hommes .................. 

Quincailleries 	....................................... 18 

- - 8,830k ... 8,830 ... 

Garages 	............................................ 

Magasins de chaussures spécialisees ................... 

19 

x x x x 834 - 	5.4 

Magasins de chaussures pour Ia famille ................ 

20 

x x x x 6,750 + 28.6 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vêtements pour Ia famille ................. 

Magasins d'appareils menagers........................

Magasins de meubles, télèviseurs, radios et accessoires. - 21 

x x x x 35,462 + 	11.3 Pharmacies, médicaments brevetés et produits de beauté 22 

x x x x 4,531 + 20.4 

Magasins de meubles 	................................ 

23 

- - 2,778 + 	2.3 2,778 + 	2.3 24 

x x x x 9,379 + 	2.8 25 

x x x 3,795 - 	1.7 

Librairies et papeteries 	.............................. 

26 

x x x 8,616 + 	12.1 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 89,966 + 	12.8 

Magasins d'accessoires personnels ..................... 

28 

477,1 to + 	9.6 351,788 + 	10.1 828,904 + 	9.8 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 
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PRELIMINARY ESTIMATES 
TABLE II. Retail Trade, Chain and Independent Store., h Kind of Business 

Saskatchewan 

May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . ____________ 

8'000 $000 ( $000 

I x x x x 56,192 + 	9.3 

2 Grocery confectionery and sundries stores x x x x 9,919 + 	1.0 

3 x x x 2,328 + 24.8 

4 23,703 + 	11.9 - - 23,703 + 	11.9 

5 

Combination stores (groceries and meat) ................ 

13,477 + 	7.3 2,532 + 12.7 16,009 + 	8.2 

6 

All 	other 	food 	stores .................................. 

8,109 + 	16.2 14,600 + 20.5 22,709 + 18.9 

7 

Department 	stores 	.................................. 

3,039 + 	0.9 804 + 	7.8 3,843 + 	2.3 

8 

General 	merchandise 	stores 	.......................... 

Motor 	vehicle 	dealers 	.............................. - - 75,278 + 	9.1 75,278 + 	9,1 

9 Used 	car 	dealers ................................... - - 311* ... 311* 

10 

General 	stores 	....................................... 

Variety 	stores 	....................................... 

2,396 + 	11.6 19,569 + 22.8 21,965 + 	21.1 

11 - - 1.619 + 	17.2 1,619 + 	17.2 

12 x x x x 7,388 + 18.5 

13 x x x x 2,628 + 32.5 

14 

Service 	stations 	...................................... 

2,741 

.. 

+ 	9.6 2,379 + 	0.7 5,120 + 	5.3 

15 Family 	clothing 	stores .............................. 2,355 

.. 

+ 	15.0 1,553 - 	1.1 3,908 + 	8.0 

16 x x x x 281 - 	5.4 

17 

Garages 	.............................................. 

Automotive parts and accessories stores ................. 

x x x x 1,899 + 	7.3 

18 

Men's 	clothing 	stores .................................. 

x x x 2,976 + 	2.9 

19 

Women's 	clothing 	stores .............................. 

Specialty 	shoe 	stores .................................. 

... 

- - 5,204 + 35.6 5,204 + 35.6 

20 

Family 	shoe 	stores .................................... 

Household furniture stores ........................... 

x x x x 1,100 - 	2.2 

21 Furniture. T.V., radio and appliance stores x x x 2,664 - 	8.4 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores 4,668* ... 6,454 + 	7.8 11,122' + 22.7 

23 

Hardware stores 	.................................... 

x x x x 85.4 + 27.0 

24 - - 1,033 + 	16.4 1,033 + 16.4 

25 x x x x 3,501' 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

- - 8,084' ... 8,084' 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

244 + 	13.1 2,479 - 12.0 2,723 - 10.3 

28 

Personal accessories stores ........................... 

14,860 + 21.3 18,621 - 	9.3 33,480 + 	2.1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 119,717 + 	12.4 208,122 + 	11.5 327,840 + 	11.8 

I 

I 
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, 	 ESTIMATIONS PRELIMINAIRES 
FABLEAU II. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
_________ ______________  No 

$'OOO $'OOO $'OOO 

x x x 247.139 + 	15.2 Epiceries 	Boucheries 	.............................. 

x x x x 42,832 + 	0.4 2 

x x x x 10,741 + 33.7 3 

101,814 + 	17.7 - 101,814 + 	17.7 4 

60,545 + 	6.2 10,173 + 	16.4 70,718 + 	7.6 5 

34,003 + 	12.6 55,832 + 	13.0 89,835 + 	12.9 

Epiceries, confiseries et articles divers 	................... 

6 

12,978 + 	7.2 3,238 + 	8.6 16,216 + 	7.5 7 

372,587 + 	13.8 372,587 + 	13.8 

Tous les autres magasins d'aliments ..................... 

8 

1,856 ... 1,856* ... 

Grands magasins ...................................... 

9 

79,992 + 24.7 91,486 + 25.0 

Magasins de marchandises diverses ...................... 

Bazars 	............................................... 

10 

- 7,366 + 	21.0 7,366 + 	21.0 

Magasins généraux 	................................... 

Concessionnaires d'automobiles 	........................ 

Stations-service 	...................................... 

11 

x x x x 25,077 + 	18.1 

Vendeurs d'automohiles d'occasion 	..................... 

Garages 	............................................. 

12 

x x x x 11,134 + 	18.7 13 

12.124 + 	18.3 12,445 + 	13.7 24,569 + 	15.9 14 

10,764 + 29,8 7,617 + 	2.1 18,381 + 	16.7 15 

x x x x 1,619 + 22.8 

Magasins de pièces et d'accessoires d'automobiles ........ 

16 

x x x x 7,801 + 	17.9 

Magasins de vétement.s pour Ia famille ................. 

17 

x x x x 11,319 + 	6.3 18 

- - 23,993 + 	15.1 23,993 + 	15.1 Magasins de meubles 	................................ 19 

x x x x 6,121 + 	11.2 

Magasins de vêt.ements pour hommes ................... 

20 

x x x x 14,471 + 	0.8 

Magasins de vétements pour dames ................... 

Magasins de meubles, téléviseurs, radios et accessoires . 21 

18,136 + 32.2 31,594 + 	14.7 49,730 + 20.5 

Magasins de chaussures pour Ia famille ................ 

Quincailleries 	....................................... 

Pharmacies, médicaments brevetes et produits de beauté 22 

x x x x 4,040 + 	31.1 

Magasins de chaussures specialisees ................... 

23 

- - 3,469 + 22.0 3,469 + 22.0 24 

x x x x 12,120* ... 

Magasins d'appareils ménagers ........................ 

25 

- - 23,799* ... 23,799* ... 

Librairies et papeteries 	.............................. 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

1,176 + 24.3 10,238 + 	:1.5 11,414 + 	5.3 27 

;270 + 	18.3 88,413 + 	3.7 157,683 + 	9.7 

Magasins d'accessoires personnels ..................... 

28 

2o.087 + 	15.7 933,244 + 	13.8 1.459.331 + 	14.5 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 

p 
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PRELIMINARY ESTIMATES 
TABLE 12. Retail Trade, Chain and Independent Stores, h kind of Business 

Alberta 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 $000 $'OOO C
e  

1 x x x x 142,014 + 	11.8 

2 

Combination stores (groceries and meat) .............. 

x x x x 33,449 + 24.6 

3 

Grocery confectionery and sundries stores ............. 

449 - 	4.5 7,286* 7735* 

4 118,234 + 	8.8 - - 118,234 + 	8.8 

5 15,211 + 	12.1 4,492* ... 19,703* - 	0.2 

6 x x x x 36,819 + 	6.8 

7 4,570 + 	12.0 1,295 - 17.4 5,865 + 	3.8 

8 - - 219,221 + 11.9 219,221 * 	I1.9 

9 - - 2,014* ... 2,014' 

10 

All other food stores ................................ 

9,761* ... 44609k ... 54,37(1' 

11 

Department stores 	.................................. 

- - 6,519 + 31.0 6,519 + 	•I.I) 

12 

General stores ...................................... 

Used car dealers .................................... 

2,064 - 	4.7 18,933 + 23.3 20,997 + 19.8 

13 

Motor vehicle dealers 	............................... 

3,244 + 	9.1 9,758 + 18.8 13,002 + 	16.2 

14 

Service 	stations ..................................... 

Garages ............................................ 

10,574 + 	17.4 4,557 + 	17.3 15,130 + 	17.4 

15 

Men's clothing stores ................................ 

6,978 + 20.9 4,821 + 15.9 11,799 + 18.8 

16 

Family clothing stores ............................... 

x x x x 400* 

17 

General merchandise stores .......................... 

Variety 	stores 	...................................... 

Family shoe stores .................................. x x x 5,823 + 	14.0 

18 Hardware stores .................................... x x x x 7,841 + 	2.1 

19 

Specialty shoe stores ................................ 

x x x x 10,574 - 	3.1 

20 x x x x 3,220 ± 19.0 

21 

Automotive parts and accessories stores ............... 

Women's clothing stores ............................. 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores x x x x 4,497 + 28.7 

22 Pharmacies, patent medicine and cosmetics stores 6,334 + 	15.9 20,943 + 17.4 27,277 + 17.0 

23 1,951* ... 1,05 + 29.2 3,007* 

24 

Household furniture stores ........................... 

x x x x 6,904 + 	7.2 

25 4,73 1  + 	13.0 :3,047 + 24.6 7,778 + 17.3 

26 

Book and stationery stores........................... 

Jewellery 	stores ..................................... 

x x x x 15,204 + 	9.7 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

3,916 + 	21.9 5,084 + 14.3 8,999 + 	17.4 

28 

Personal accessories stores ........................... 

56,334 + 	9.5 65,628 + 	16.1 121,962 + 	13.1) 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 396,473 + 	12.2 533,884 + 	15.2 930,357 + 	13.9 

I 

I 
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, 	 ESTIMATIONS PRELIMINAIRES 
Rl I \i 	(mv , t i ( i di iui;uI. Ihigasms a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

x x x x 648.065 + 20.8 1 

x x x x 142,859 + 25.0 2 

1,942 - 11.4 31,717* ... 33,658* ... 3 

517,207 + 13.0 - - 517,207 + 13.0 4 

71,353 + 	16.9 18,502 16.6 89,856 + 	8.0 S 

x x x x 164,605 + 18.9 

Epiceries - Boucheries ------------------------------- -- 

Epiceries, confiseries et articles divers 	................... 

6 

19,049 + 	17.3 6,097 - 	8,2 25,146 + 	9.9 

Grands 	magasins 	...................................... 

7 

1,002,505 + 	12.5 1,002,505 + 	12.5 

Thus les autres magasins d'aliments ..................... 

Magasins de marchandises diverses ...................... 

Magasins généraux 	.................................... 

8 

10,198* .. 10,198* ... 9 

I ± 	.- 197,895 + 35.3 239,787 + 34.3 

Bazars 	.............................................. 

10 

- - 28,637* ... 28,637 ... 

Concessionnaires d'automobiles ........................ 

11 

8,338 - 	2.0 68,064* ... 76,402' + 32.0 12 

14,897 + 12.9 45,522 + 	14.5 60,419 + 	14.1 13 

46,431 + 23.3 22,873 + 	9.0 69,304 + 	18.2 

Stations-service 	...................................... 

14 

29,609 + 20.8 20,348 + 	14.5 49,957 + 	18.1 

Vendeurs d'automobiles d'occasion ..................... 

Garages 	-------------------------------------------- - 

Magasins de vétements pour Is famille ................ 15 

x x 1,468* ... 16 

x x x x 24,788 + 15.5 

Magasins de pièces et d'accessoires d'automohilec ........ 

17 

x x x x 26,897 - 	5.3 

Magasins de vêtements pour hummes ................... 

18 

x x x x 61,397 + 	19.5 

Magasins de chaussures spécialisées 	.................... 

19 

x x x x 16,572 + 22.4 20 

x x x x 23,221 + 23.3 

Magasins de vétements pour dames 	.................... 

Magasins de meubles 	................................ 

Magasins de nieubles, téléviseurs, radios et accessoires. - 21 

.. 

27,888 + 	13.2 100,288 + 25.3 128,175 + 22.5 

Magasins de chaussures pour Ia famille ................. 

Magasins d'appareils ménagers ........................ 

Pharmacies, medicaments brevetes et produits de beauté 22 

8,591 + 31.3 4,858 + 35.8 13,449 + 32.9 

Quincailleries 	....................................... 

23 

x x x x 23,012 + 17.7 Fleuristes 	.......................................... 24 

18,007 + 	11.6 11,331 + 	16.9 29,338 + 13.6 25 

x x x x 59,017 + 12.9 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

17,194 + 20.3 22,342 + 	17.7 39,535 + 18.8 

Magasins d'articles de sport et d'accessoires ............ 

27 

701.425 + 	19.6 283,208 + 	24.7 523,633 + 22.3 

Magasin.s d'accessoires personnels ..................... 

28 

1,755,416 + 	18.6 2,373,691 + 	18.2 4,129,106 + 	18.4 

Tous les autres magasins -----------------------------

Ensemble des magasins 	.............................. 29 
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PRELIMIARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$ ,000 $'000 

1 Combination stores (groceries and meat) .............. 124,178 + 16.9 54,073 - 	4.9 178,251 + 	9.3 

2 Grocery confectionery and sundries stores ........ .... 6,675* 30,399* ... 37,074* 

3 All 	other food 	stores ................................ 1,206 - 2.2 17,148 + 	15.8 18,353 + 14.4 

4 142,628 + 10.5 - - 142,628 + 10.5 

5 17,659 + 5.9 2,536 + 	6.2 20,195 + 	6.0 

6 General stores ...................................... x x x x 12,347 + 10.9 

7 5,757 + 8.6 1,384 - 	0.4 7,141 + 	6.7 

8 Motor 	vehicle 	dealers 	.............................. - - 216,172 + 22.3 216,172 + 	22.: 

9 Used 	car 	dealers 	................................... - - 6,151 - 	4.2 6,151 - 	4.2 

10 

. 

. 

11,639* 54,437 + 29.4 66,077' + 	31. 

11 Garages ............................................ - - 9,494 + 	0.2 9,494 + 	0.2 

12 1,618 - 6.7 13,645 + 32.1 15,263 + 26.5 

13 3,999 + 6.0 4,352 + 33.7 8,351 + 	18.8 

14 8,235 + 13.6 6,875 - 	9.8 15,110 + 	1.6 

15 6,573 + 8.4 4,078 + 16.0 10,650 + 	11.2 

16 

Family clothing stores ............................... 

372 

. 

+ 8.7 912 + 	12.3 1,284 + 	11.2 

17 

Department stores 	.................................. 

General merchandise stores .......................... 

3,319 + 9.6 3,116 + 	19.9 6,435 + 	14.4 

18 

Variety 	stores 	...................................... 

Family shoe stores .................................. 

x x x x 9,319 + 	13.9 

19 x x x x 11,168' 

20 

Service 	stations ..................................... 

Hardware stores 	.................................... 

x x x x 4,888 + 22.7 

21 

Automotive parts and accessories stores ............... 

Men's 	clothing 	stores ................................ 

Household furniture stores ........................... 

Furniture, TV,, radio and appliance stores x x x x 6,557 - 10.5 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores ... 13,785 + 10.1 27,180 + 	19.4 40,965 + 	16.1 

23 

Specialty shoe stores ................................ 

1,906' 2,672 + 	19.3 4,577' + 26.0 

24 3,495 - 	4.6 3,495 - 	4.6 

25 

Household appliance stores .......................... 

5,481 + 24.5 6,009 + 28.8 11,489 + 26.7 

26 

Book and stationery stores........................... 

Jewellery 	stores ..................................... 

x x x x 22,883 + 23.0 

27 

Florists ............................................ 

Sporting goods and accessories stores ................. 

3,731 + 1:1.9 15,305 + 22.2 19,036 + 20.5 

28 

Personal accessories stores ........................... 

x x x x 139,561 + 201 

29 

All 	other stores ..................................... 

All 	stores 	......................................... 430,722 + 14.4 614,174 + 	19.2 1.044,896 + 	17.1 

I 
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ESTIMATIONS PRELIMINAIRES 
I 'I1I I \! 	( 	 diLI n:lgasins I succursales et magasins indépendants, suivani le genre de commerce 

Colombie-Brilannique 
January-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

563684 + 20.4 244,808 3.6 808,492 + 	11.9 Epiceries 	Boucheries .............................. I 

28,623 ... 130,196 + 35.4 158,819 ... 2 

6,020 + 	8.1 76,595 + 	8.2 82,615 + 	8.1 3 

.. 

648,712 + 	17.4 - - 648,712 + 	17.4 

Tous les autres magasins d'aliments .................... 

4 

81,239 + 	9.2 10,836 + 23.7 92,075 + 	10.7 

Epiceries, confiseries et articles divers 	.................. 

5 

x x x x 51,829 + 	9.4 6 

23,531 + 	10.5 5,880 + 	3.4 29,411 + 	9.0 

Grands magasins ...................................... 

7 

991,351 + 23.8 991,351 + 23.3 

Magasins de marchandises diverses ...................... 

Magasins généraux 	.................................... 

8 

28,534 + 	17.2 28,534 + 17.2 

Bazars 	............................................... 

9 

245,324 + 26.8 295,095* + 28.5 

Vendeurs d'automobiles d'occasion ...................... 

10 

- 42,105 + 	8.4 42,105 + 	8.4 

Concessionnaires d'automobiles 	......................... 

Stations-service 	...................................... 

11 

7,077 - 	5.5 52,952 + 34.6 60.029 + 28.2 12 

18,130 + 	5.0 17,932 + 24.8 36,062 + 	14.0 

Garages 	............................................. 

13 

37,010 + 23.0 30,483 - 	0.2 67,493 + 	11.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

14 

29,435 + 20.6 16,649 + 	13.2 46,084 + 	17.8 15 

2,062 + 20.6 4,249 + 25.3 6,311 + 23.7 16 

13,862 + 	14.0 12,283 + 	21.1 26,145 + 17.2 

Magasins de vêtements pour dames 	.................... 

Magasins de chaussures spécialisées .................... 

17 

x x x x 34,916 + 	21.1 

Magasins de vètements pour Ia famille.................. 

18 

x x x x 51,381 ... 

Magasins de chaussures pour Ia famille ................. 

Quincailleries 	........................................ 

19 

x x x x 23,313 + 35.1 20 

x x x x 32,958 + 	1.1 Magasins de meubles, téléviseurs, radios et accessoires. 21 

65,552 + 26.1 127,828 + 20.3 193,379 + 22.2 

Magasins de meuhies 	................................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

8,653 + 28.1 12.613 + 	15.4 21,266 + 20.3 

Magasins d'appareils ménagers......................... 

23 

- - 13,377 + 	2.7 13,377 + 	2.7 

Librairies et papeteries 	............................... 

24 

21,773 + 	17.5 24,246 + 30.9 46,019 + 24.2 

Fleuristes 	.......................................... 

25 

x x x x 87,614 + 29.7 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 26 

+ 	19.7 62,870 + 24.7 78,954 + 23.6 27 

x x 595,751 + 31.5 

Magasins d'accessoires personnels ..................... 

28 

1.91936I + 	19.2 2.730,232 + 21.9 4,650.093 + 20.8 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancower 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 -. 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . _________ 

$'000 $'OOO $'OOO 

1 Combination stores (groceries and meat) ............. x x x x 86,181 + 	7.9 

2 Grocery confectionery and sundries stores x x x x 20,076* 

3 800 - 	9.6 10,505 + 30.8 11,305 + 26.8 

4 85,943 + 	6.3 - - 85,943 + 	6.3 

5 

All other food stores ................................. 

General 	merchandise stores 	......................... 6,022 - 	0.3 501 + 	7.4 6,523 + 	0.2 

6 General 	stores 	..................................... - - 625 + 	5.6 625 + 	5.6 

7 Variety 	stores 	..................................... X X X X 1,044 + 	0.7 

8 Motor 	vehicle 	dealers 	.............................. - 

.. 

- 117,945 + 25.7 117,945 + 25.7 

9 Used 	car 	dealers ................................... - - 2,525 - 10.0 2,525 - 10 

10 7,067 

.. 

.,. 31,576 .., 38,643* 

11 Garages 	.............................. 	. 	............ - 

.. 

- 3,551 - 	8.8 3,551 - 

12 x x x x 7,004 

13 Men's 	clothing 	stores ............................... 2,385 - 	5.0 2,372 4,757 + 	17.2 

14 4,276 

.. 

+ 14.4 2,916 - 16.8 7,192 - 	0.7 

15 Family clothing stores ............................... 2,643 

.. 

+ 	6.8 1.642 + 	2.5 4,284 + 	5.1 

16 x 

.. 

x x x 465 - 	1.7 

17 

Department stores 	................................... 

x 

.. 

x x x 2,516 + 	5.2 

18 - . 2,399 + 	13.9 2,399 + 	13.9 

19 

Automotive parts and accessories stores ................ 

x x x X 7,689* 

20 

Service 	stations ...................................... 

Family shoe stores .................................. 

Hardware stores 	.................................... 

x x x x 1,393* 

21 Furniture, T.V., radio and appliance stores 

.. 

x x x x 3,727 - 17.9 

22 

Women's clothing stores .............................. 

Pharmacies, patent medicine and cosmetics stores 9,635 + 	8.0 10,079 + 25.3 19,714 + 	16.2 

23 

Specialty shoe stores ................................ 

Book 	and 	stationery stores .............. . ........... 1,441* ... 1,220* ... 2,661* 

24 

Household furniture stores ........................... 

- - 1,621 + 	15.0 1,621 + 	15.0 

25 

Household appliance stores .......................... 

x x x x 7.080 + 24.5 

26 x 

. 

x x x 13,492 + 291 

27 

Florists 	............................................ 

Jewellery stores ..................................... 

Sporting goods and accessories stores ................. 

:3,074 + 	11.4 10,112 + 	20.4 13,185 + 	18.1 

28 

Personal accessories stores ........................... 

x x x X 64,335 + 26.7 

29 

All 	other stores ................... .................. 

All 	stores 	......................................... 231,785 + 	12.1 306,089 + 24.2 537,874 + 1W7 
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' 	 ESTIMATIONS PRELIMINAIRES 

IABLEAU 14. ('ommerce de detail, magasins a succursales et magasins indépendants, suiant Ic genre de commerce 

Zone métropolitaine de Vancouer 

.Januarv-May - 1981 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'DOO ' $'OOO $'OOO 

x x x x 389,115 + 	10.8 1 

x x x x 87,021* ... 2 

4,051 + 	2.8 47,924 + 30.8 51,975 + 28.1 3 

399,714 + 	13.9 - - 399,714 + 	13.9 4 

29,272 + 	7.9 2,385 + 	15.8 31,657 + 	8,4 

Epiceries - Boucheries ................................. 

5 

- - 2,841 + 	8.3 2,841 + 	8.3 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

x x x x 4,572 + 	5.8 7 

548,285 + 26.4 548,285 + 26.4 

Grands 	magasins 	...................................... 

Magasins de marchandises diverses ...................... 

8 

- 11,444 + 	15.2 11,444 + 	15.2 

Magasins généraux 	.................................... 

9 

I .., 148,308 + 26.0 179,222* + 28.3 

Bazars 	............................................... 

10 

- - 17,462 + 	10.4 17,462 + 	10.4 

Stations-service 	...................................... 

11 

x x x x 25,689* ... 

Vendeurs d'automobiles d'occasion ...................... 

12 

11,003 - 	5.7 9,257 + 26.6 20,261 + 	6.7 

Concessionnaires d'automobiles 	......................... 

Garages 	............................................. 

13 

20,548 + 	21.9 14,238 - 	9.3 34,786 + 	6.8 

Magasins de vêtements pour hommes ................... 

14 

12,257 + 	17.1 7,298 + 	2.8 19,555 + 	11.4 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames 	.................... 

15 

x x x x 2,448 + 	9.1 16 

x x x x 10,845 + 	11.5 

Magasins de vétements pour Ia famille .................. 

17 

-. - 9,984 + 	21.0 9,984 + 21.0 18 

x x x x 35,169* ... 19 

x x x x 7,363* ... 

Magasins de chaussures pour Ia famille ................ 

20 

x x x x 19,716 - 	0.6 Magasins de meubles, téléviseurs, radios et accessoires. 21 

47,156 + 24.2 48,680 + 21.0 95,837 + 22.6 Pharmacies, médicaments brevetes et produits de beauté 22 

5,982 + 23.8 5,580* ... 11,562 + 31.0 

Magasins de chaussures specialisées ................... 

Quincailleries 	....................................... 

Magasins de meubles 	................................ 

23 

- -. 6,053 + 	14.6 6,053 + 	14.6 24 

x x x x 29,387 + 23.8 

Magasins d'appareils ménagers........................ 

25 

x x x x 51,582 + 32.9 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

+ 	16.4 42,016 + 	22.8 55,148 + 21.2 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x x 277,929 + 35.3 

Magasins d'accessoires personnels ..................... 

28 

l,OI,*7(I + 	17.8 1,384,648 + 2.3 2,436,618 + 22.0 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, h kind of Buiiic'. 

Yukon and Northwest Territories 

May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $000 $'OOO 

1 x 	x x 	x 3,583 	+ 17.0 

2 Grocery confectionery and sundries stores - 	 - 503 	+ 12.2 503 	+ 12.2 

3 - 	 - 185* 	... 185* 

4 2,928 	+ 22.4 - 2,928 	+ 22.4 

5 x 	x x 	x 957 	+ 21.1 

6 x 	x x 	x 5,509 	+ 14.6 

7 x 	x x 	x x 	x 

8 - 	 - 3,661 	+ 	12.3 3,661 	+ 	12.3 

9 - 	- x 	x x 	x 

10 - 	 - 525 	- 17.8 525 	- 17.8 

11 - 	 - X 	 X X 	 X 

12 - 	- x 	x x 	x 

13 - 	 - 106 	+ 23.3 106 	+ 23.3 

14 

Combination stores (groceries and meat) .............. 

- 	- 127 	+ 30.0 127 	+ 30.0 

15 

All other food stores ................................ 

General stores ...................................... 

- 	 - 98 	- 	7.0 98 	- 	7.0 

16 

Department stores 	.................................. 

- 	 - x 	x x 	x 

17 

General merchandise stores .......................... 

Variety stores 	...................................... 

- 	 - x 	x x 	x 

18 

Motor vehicle dealers 	............................... 

Men's clothing stores ................................ 

- 	 - 394 	+ 	12.1 394 	+ 	12.1 

19 

Used car dealers .................................... 

Service stations ..................................... 

Garages ............................................ 

- 	 - x 	x x 	x 

20 

Family shoe stores .................................. 

- 	 - X 	 X X 	 X 

21 

Automotive parts and accessories stores ............... 

Women's clothing stores 	............................ 

Family clothing stores ............................... 

Furniture, T.V., radio and appliance stores - 	 - x 	x x 	x 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores . - 	 - 477 	+ 22.0 477 	+ 22.0 

23 

Specialty shoe stores ................................ 

Hardware stores 	.................................... 

- 	 - x 	x x 	x 

24 

Household furniture stores ........................... 

- 	 - x 	X X 	 X 

25 - 	 - 181 	+ 	12.6 181 	+ 	12.6 

26 

Book and stationery stores........................... 

Jewellery stores ..................................... 

- 	 - 674' 	... 674* 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

x 	x x 	x 221 	+ 31.3 

28 

Personal accessories stores ........................... 

x 	x x 	x 2,798* 

29 

All other stores .....................................

All 	stores 	......................................... 9,608 	+ 	18.4 13,636 	+ 	19.5 23,244 	+ 	19.0 

I 

I 
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' 	 ESTIMATIONS PRELIMINAIRES 

I thLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-May - 1981 - .Janvier-Mai 

Chain stores 

Magasins a succursales 

independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO 

x 	x x 	x 15,490 	+ 23.2 Epiceries 	- 	Boucheries 	.............................. 

- 	 - 2,197 	+ 	12.4 2,197 	+ 	12.4 2 

- 	 - 686 	 ... 686k 	... '3 

11,729 	+ 	19.4 - 	 - 11,729 	+ 	19.4 4 

x 	x x 	x 4,147 	+ 	15.3 5 

x 	x x 	x 25,779 	+ 	14.0 

Epiceries, confiseries et articles divers 	................... 

6 

x 	x x 	x x 	x 

Tous les autres magasins d'aliments ..................... 

Grands 	magasins 	...................................... 

7 

15,453 	+ 	7. 15.453 	+ 	7.8 

Magasins de marchandises diverses ...................... 

Magasins generaux 	.................................... 

Concessionnaires d'automohiles 	...................... 

x 	x x 	x 9 

2,623 	+ 	9.0 2,623 	+ 	9.0 

Bazars 	............................................... 

10 

x 	x x 	x 11 

- x 	x x 	x 

Vendeurs d'automobiies d'occasion 	...................... 

12 

-- 527* 	... 527* 	... 

Stations-service 	...................................... 

13 

- 478 	+ 21.6 478 	+ 21.6 

Garages 	............................................. 

14 

- 	 - 378 	- 	3.9 378 	- 	3.9 

Magasins de pièces et d'accessoires d'automohiles ........ 

Magasins de vétements pour dames 	.................... 

15 

x 	x x 	x 

Magasins de vétements pour hommes ................... 

16 

- x 	x x 	x 

Magasins de chaussures specialisées 	.................... 

17 

- 1,315 	+ 	8.4 1,315 	+ 	8.4 

Magasins de vétements pour Ia famille .................. 

18 

- 	 - x 	 x x 	 x 19 

- 	 - x 	x x 	x 

Magasins de meubles 	................................. 

20 

- x 	x x 	x 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

- 	 - 2,049 	+ 	17.7 2,049 	+ 	17.7 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, médicaments brevetés et prodtiits de beauté 22 

- 	 - x 	x x 	x 

Magasins d'appareils ménagers ......................... 

23 

- 	 - x 	x x 	x 

Librairies et papeteries 	............................... 

24 

- 	 - 1,111 	 ... 1,111k 	... 

Fleuristes 	........................................... 

25 

- 1,919 	+ 	27.0 1,919 	+ 	27.0 

Bijouteries........................................... 

26 

x x 	x 953 	+ 32.8 27 

x x 	x 11,731 	+ 	33.0 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

42.1 	+ 	16.0 57,704 	+ 20.2 99,893 	+ 	18.4 

Tous les autres 	magasins ............................. 

Ensemble des magasins 	.............................. 29 
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PRELIMINARY ESTIMATES 
TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 
May - 1981 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No . _______________ _______________ ________________ 

$'OOO $'OOO $000 

1 1,117,491 + 	8.7 485.843 + 	6.1 1,603,334 + 	7.9 

2 94,496 + 24.6 310,741 + 19.3 405,237 + 20.5 

3 8,614* ... 126,711 + 15.5 135,325* + 	10.9 

4 822,993 + 	7.1 - - 822,993 + 	7.1 

5 

Grocery confectionery and sundries stores ............. 

All 	other 	food stores ................................ 

129,260 + 	5.7 34,597 - 	5.7 163,857 + 	3.0 

6 50,633 + 	13.0 100,067 + 	6.9 150,701 + 	8.9 

7 

General 	stores 	...................................... 

74,406 + 	15.2 15,350 -- 	19.2 89,755 + 	7.4 

8 

Combination stores (groceries and meat) .............. 

18,614 - 	3.3 1,588,927 + 	13.7 1,607,541 + 	13.5 

9 

Department stores 	.................................. 

Motor vehicle dealers 	............................... 

Used car dealers .................................... - - 50,923 + 21.7 50,923 + 	21.7 

10 124,678* ... 505,502 + 28.2 630,180' + 30.2 

11 

Variety 	stores 	...................................... 

Garages ............................................ - - 114,274 + 22.5 114,274 + 22.5 

12 12,780 - 14.7 187,931 + 	10.6 200,711 + 	8.6 

13 28,395 + 	10.8 58,118 + 	5.8 86,514 + 	7.4 

14 82,292 + 	11.5 67,138 + 	2.7 149,429 + 	7.4 

15 57,549 + 12.9 50,655 + 	8.5 108,203 + 10.8 

16 

Family clothing stores ............................... 

4,573 + 	8.3 6,358 + 	13.7 10,931 + 	11.3 

17 

General merchandise stores .......................... 

53,621 + 	9.2 23,957 + 	8.1 77,578 + 	8.9 

18 x x x x 84,441 + 	0.7 

19 

Hardware stores 	.................................... 

26,524' ... 99,214 + 23.3 125,738' + 27.5 

20 

Service 	stations ..................................... 

x x i 29,103 + 	23.1 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

13,405 + 24.2 33,886 + 	0.4 47,291 + 	6.2 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 60,281 + 20.9 200,970 + 	15.9 261,251 + 	17.1 

23 

Specialty shoe stores ................................

Family shoe 	stores .................................. 

19,482' ... 18,273 + 21.5 37,755' + 28.9 

24 

Household furniture stores ........................... 

2,195' ... 41,362 + 14.0 43,556' + 	98 

25 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores ............ 

29,972 + 	12.1 35,316 + 22.0 65,288 + 17.2 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. x x x X 124,510 + 	6.9 

27 

Florists 	............................................ 

Jewellery 	stores ..................................... 

28,254 + 10.8 79,914 + 	13.1 108,168 + 12.5 

28 

Personal accessories stores ........................... 

469,677 + 	10.4 474,094 + 13.8 943,771 + 	12.1 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 3,351,834 + 	10.3 4.926,527 + 13.9 8,278,360 + 	12.4 

I 
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, 	 ESTIMATIONS PRELIMINAIRES 

I \Rl.l U lt ( uIHmr 

	

	Ir;iI. uiagasins a succursales et magasins indépendants, suiant le genre de commerce 

Canada 
January-May - 1981 - .Janvier-Mai 

Chain stores 

Magasins 6 succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO 'O0O $000 

5,042,937 + 	11.4 2,278,576 + 	14.0 7,321,512 + 	12.2 Epiceries - Boucheries .............................. 

405,276 + 27.1 1,344,368 + 	19.9 1,749,644 + 21.5 2 

44,191 - 	8.1 562,470 + 	18.4 606,661 + 	16.0 3 

3,518,768 + 	11.5 •- - 3,518,768 + 	11.5 4 

597,815 + 	9.1 145,680 + 	4.9 743,495 + 	8.3 5 

235,894 + 	18.0 405,140 + 	8.8 641,033 + 	12.0 

Epiceries, confiseries et articles divers 	................. 

6 

294,441 + 	15.8 69,245 - 11.8 363,686 + 	9.3 

Grands magasins .................................... 

Magasins de marchandises diverses .................... 

7 

7,118,483 + 	11.9 7,203,754 + 	11.8 

Magasins generaux 	.................................. 

8 

224,626 ... 224,626* ... 

Tous les autres magasins d'aliments ................... 

Bazars 	............................................. 

Vendeurs d'automobiles d'occasion .................... 9 

2,232,334 + 	27.3 2,798,854 + 28.8 10 

- - 498,303 + 	16.9 498,303 + 	16.9 11 

55,609 - 11.0 654,589 + 	17.0 710,199 + 	14.2 12 

122,287 + 	8.8 249,854 + 	11.5 372,140 + 	10.6 

Stations-service 	..................................... 

13 

347,895 + 	18.0 287,258 + 	9.2 635,152 + 	13.8 

Garages 	............................................ 

14 

244,556 + 20.0 213,092 + 	13.1 457,649 + 	16.7 

Concessionnaires d'automobiles 	....................... 

Magasins de vètements pour dames 	................... 

15 

20,455 + 	12.8 26,018 + 	22.4 46,473 + 	18.0 

Magasins de vétements POUF Is famille ................. 

16 

206,280 + 15.9 92.614 + 	14.8 298,893 + 	15.6 17 

x x x x 293,835 + 	3.0 Quincailleries 	....................................... 18 

109,601 + 25.2 448,600 + 24.7 558,202 + 24.8 19 

x x x x 131,557 + 26.6 20 

59,746 + 28.2 154,128 + 	1.6 213,873 + 	7.8 

Magasins de pièces et d'accessoires d'automobiles ....... 

Magasins de vêtement.s pour hommes .................. 

Magasins de meubles 	................................ 

Magasins de meubles, tèléviseurs, radios et accessoires. 21 

274,385 + 	19.3 958,188 + 	19.0 1,232,572 + 	19.1 Pharmacies, medicaments brevetes et produits de beauté 22 

89,813 + 25.4 86,712 + 20.7 176,525 + 23.1 

Magasins de chaussures spéciali.sèes 	................... 

Magasins de chaussures pour Ia famille ................ 

23 

6,654 - 13.8 147,508 + 	16.5 154,161 + 	14.7 24 

116,510 + 	9.5 134,644 + 	11,3 251,154 + 	10.5 

Magasins d'appareils ménagers ........................ 

25 

x x x x 450,985 + 	11.7 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

123,743 + 	13.3 349,209 + 	16.7 472,952 + 	15.8 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoirec ............ 

27 

1.941,625 + 	13.4 2,058,570 + 	17.6 4,000,194 + 	15.5 

Magasins d'accessoires personnels ..................... 

28 

14,02.042 + 	13.3 21,524,812 + 	15.6 36,126,854 + 	14.7 

Thus lee autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 	 41 TABLE 17. Retail Trade, Chain and Independent Stores, h' Kind of Business 

Newfoundland - Terre-Neue 
April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No. ___  

$'OOU $000 ' $'OOO 

I Combination 	store, 	(groceries 	and 	meat ) ............. x x x x 19,523 + 20.2 

2 Grocery confectionery and sundries stores x x x x 14,962 + 28.9 

3 All 	other 	food 	stores 	............................... x x x x 1,440* 

4 9,494 + 	9.9 - - 9,494 + 	9.9 

5 General 	merchandise stores 	..... . ................... x x x x 8,019 + 	9.5 

6 x x x x 8,335 + 	15.3 

7 x x x 3,632 + 	11.5 

8 

Department 	stores 	.................................. 

x 

.. 

x x x 27,510 + 	t).., 

9 

...... 

- - 397 * 397* 

10 x x x x 12,505 + 21.9 

11 

General 	stores 	........................................... 

Variety 	stores 	........................................... 

- - 1,251 + 	30.1 1,251 + 30.1 

12 

Service 	stations ......................................... 

x x x x x x 

13 

Motor 	vehicle 	dealers 	.................................... 

Garages 	................................................ 

x x x x 534 + 23.6 

14 

Used 	car 	dealers ......................................... 

1,468 + 	17.6 341 + 24.0 1,809 + 18.7 

15 

Men's clothing stores ................................

Women's clothing stores ............................. 

x x x x 4,166 - 	0.9 

16 - - x x x x 

17 

Family clothing stores ............................... 

819 + 29.8 264 + 	14.3 1,083 + 25.6 

18 - - 248* ... 248* 

19 - 1,488 + 28.1 1,488 + 28.1 

20 

Household furniture stores ...........................

Household appliance stores 113* ... 113 

21 

Automotive parts and accessories stores ............... 

Specialty shoe stores ................................

Family shoe stores .................................. 

Furniture, T.V., radio and appliance stores - 1,162 ... 1,162 

22 

Hardware stores 	.................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 6,099 + 26.6 

23 x x x x 114* 

24 - - 344 - 	2.8 344 - 	2.8 

25 

Florists 	............................................ 

Jewellery stores ..................................... x x x x 499 + 12.6 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................. x x x x 509* 

27 x X X X 444 - 	0.9 

28 

Personal accessories stores ........................... 

4,748 + 	11.5 3,639 - 	8.4 8,388 + 	1.8 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 51,018 + 	7.0 85,774 + 	15.7 136,791 + 	12.3 
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. 	 }.STIMATIONS REVLSEES 
31 tj F, 	 a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - lle-du-Prince-Edouard 
April - 1981 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OOO $'OOO 

x x x x 5,320 + 	2.8 1 

x x x x 1,553 + 28.8 2 
- - 161 ... 161' ... 3 

4,317 + 	9.5 - - 4,317 + 	9.5 4 

x x x x 1,447 + 	8.0 

Epiceries - 	Boucheries ................................. 

5 

- 1,035 + 24.5 1,035 + 24.5 

Epiceries, confseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

x x x x x 

Grands 	magasins 	...................................... 

7 

7,753 + 	29.6 7,753 + 29.6 

Magasins de marchandises diverses ...................... 

Magasins généraux 	.................................... 

8 

x x x x 

Bazars 	............................................... 

9 

x x 3,030 + 	8.3 

Vendeurs dautomobiles d'occasion 	...................... 

10 

- 24:3 + 23.9 243 + 23.9 

Concessiunnaires d'automobiles 	......................... 

11 

x x x x 541 + 	18.1 12 

x x x x 97 - 15.1 

Stations-service 	...................................... 

Magasins de pièces et d'accessoires d'automohiles ........ 

13 

146 + 	14.6 185 + 	5.3 331 + 	9.2 

Garages 	............................................. 

14 

x x x x 220* ... 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames 	.................... 

15 

- - x x x x 16 

x x x x x 17 

- - 115* ... 115' .. 18 

- - x x x x 19 

- - x x x x 

Magasins de vétements pour Ia famille .................. 

Magasins de chaussures specialisées 	.................... 

20 

- - x x x x Magasins de meubles, téléviseurs, radios et accessoires. - 21 

x x x x 921 + 	16.4 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles 	................................. 

Magasins dappareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

- - x x x x 

Quincailleries 	........................................ 

23 

- - x x x x 24 

x x x x 69' .. 25 

- 497* 497* .. 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

x x x 85 - 10.0 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 3,424 + 	17.1 

Magasins d'accessoires personnels ..................... 

28 

I 0 ,1 0 i + 	14.1 22,396 + 	14.I 32,556 + 	14.1 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Noa Scotia - Nouvelle-Ecosse 
April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO $'OOO 

1 x x x x 57,589 + 28.0 

2 Grocery confectionery and sundries stores x x x x 7,578 + 29.1 

3 

Combination stores (groceries and meat) .............. 

x x x x 2,668* 

4 Department 	stores 	.................................. 20,085 + 	14.9 - - 20,085 + 14.9 

5 x x x x 8,595 + 	6.3 

6 General stores ...................................... - - 3,040 + 	1.2 3,040 + 	1.2 

7 4,667 + 	9.7 626 + 	9.4 5,293 + 	9.6 

8 Motor 	vehicle 	dealers 	..............................  - 50,410 + 	2.4 50,410 + 	2.1 

9 - 2,087 + 26,7 2,087 + 20.7 

10 516* ... 19,602 + 24.2 20,118* + 	22.. 

11 - - X X X x 

12 x x x x 6,202 + 27.1 

13 816 - 	2.7 707* ... 1,523k 

14 

All other food stores ................................ 

2,540 + 	16.3 1,482 + 	0.9 4.021 + 10.1 

15 524 + 21.0 2,928 + 24.6 3,452 + 24.0 

16 

Variety stores 	...................................... 

x x x x x x 

17 

General merchandise stores .......................... 

x x x x 1,358 + 10.7 

18 

Garages ............................................ 

- - 2,216 + 	0.6 2,216 + 	0.6 

19 

Used car dealers .................................... 

Women's clothing stores ............................. 

x x x x 1.627 + 	5.5 

20 

Service stations ..................................... 

Family clothing stores ............................... 

x x x x 767 + 	15.3 

21 

Automotive parts and accessories stores ...............

Men's clothing stores................................ 

Hardware stores 	.................................... 

Household furniture stores ........................... 

Furniture, TV., radio and appliance stores x x x x 2.034 - 10.6 

22 Pharmacies, patent medicine and cosmetics stores 2,244 + 13.5 7,311 + 25.0 9.555 + 22.1 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

259* ... 1,257 + 	15.3 I,516 + 22.8 

24 x x x x 731 + 	7.4 

25 

Household appliance stores .......................... 

1,159 + 29.2 363* ... 1.522 + 31.8 

26 

Book and stationery stores........................... 

x x x x 1,038* 

27 

Florists 	............................................ 

Jewellery stores .....................................

Sporting goods and accessories stores ................. 

358 + 	16.4 1,311 + 21.6 1,669 + 	20.1 

28 

Personal accessories stores ........................... 

x x X X 24,110 + 	11.I 

29 

All 	other 	stores . . 	.................................. 

All 	stores 	......................................... 96,435 + 	14.9 146,535 + 	15.0 242.970 + 	14. 
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' 	 ESTIMATIONS REVISEES 
I \ltl I U l. 

	

	cIi,ur: d, d&i,il. nmga , ins I succursales et magasins indépendants, suiant le genre de commerce 

New Brunswick - Nouveau-Brunswick 
April - 1981 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $'OO() P $'000 

x x x x 34,326 + 	13.5 1 

x x x x 9,553 + 19.5 2 

x x x x 3,190* .., 3 

17,078 + 	15.0 - - 17,078 + 	15.0 

Epiceries 	- 	I3oucheries 	................................ 

4 

x x x 4,843 + 	9.2 5 

x x x x 5,725 + 20.6 

Epiceries, confiseries et articles divers 	................... 

6 

5,059 ... 688* ,•, 5,747' + 22.0 

Tous les autres magasins d'aliment.s ..................... 

Grands magasins ...................................... 

7 

x x 48,618 + 	9.7 

Magasins de marchandises diverses ...................... 

Magasins generaux 	.................................... 

Bazars 	............................................... 

8 

576 + 	6,1 576 + 	6.1 9 

16.389* ... 16,572* ... 10 

- - 897 + 	1.2 897 + 	1.2 

Concessionnaires d'automobites 	......................... 

11 

x x x x 4,880 + 	6.6 

Vendeurs d'automobiles d'occasion 	...................... 

Garages 	............................................. 

12 

487 ... 810 - 	6.2 1,296* - 13.3 

Stations-service 	...................................... 

13 

2,265 + 	7.6 844 + 23.6 3,109 + 	11.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

968 - 	5.7 1,707 + 	13.9 2,674 + 	5.9 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour Ia famille ................ 15 

x x x x 65 + 	12.7 16 

x x x x 1,645 + 	2.8 17 

- - 1,317 1,317 -- 18 

x x x x 3,239 + 30.4 

Magasins de vétements pour dames 	.................... 

Magasins de chaussures specialisees .................... 

.. 

19 

- .- 391 + 	13.4 391 + 	13.4 

Magasins de chaussures pour Is famille ................. 

Magasins de meubles 	................................. 

20 

x x x x 237 ... Magasins de meubles, tèléviseurs, radios et accessoires 21 

683 + 	34.1 6,776 ... 7,458* ... Pharmacies, medicaments brevetés et produits de beauté 22 

173 + 	15.2 527 + 	18.6 700 + 	17.7 

Quincailleries 	........................................ 

23 

- - 816* ... 816* ... 24 

821 + 35.9 483 + 	22.1 1,304 + 30.5 

Magasins d'appareils ménagers........................ 

25 

- - 2,431* ... 2,431 ... 

Librairies et papeteries 	.............................. 

Bijouteries.......................................... 

26 

+ 	14.9 621 + 21.7 911 + 19.5 

Fleuristes 	.......................................... 

27 

x x x 17,824 + 	12.3 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

78j,1t + 	12.8 118,735 + 	16.6 197,424 + 	15.0 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 
TABLE 19. Retail Trade, Chain and Independent Stores, bN Kind of Business 

Quebec 
April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO $'OOO 

1 Combination stores (groceries and meat) ............. x x x x 386,105 + 	13.9 

2 Grocery confectionery and sundries stores x x x x 121,291 + 	15.3 

3 All other food stores ................................ 3943 + 	18.3 44,837 + 29.6 48,780 + 28.6 

4 144,831 + 	13.0 - - 144,831 + 13.0 

5 x x x x 27,049 + 	5.9 

6 x x x x 19,381 + 	7.2 

7 

General stores ......................................

Variety 	stores 	...................................... 19,001* ... 4.103 ... 23,104* + 	15.4 

8 

Department stores 	.................................. 

x x x x 397,439 + 	7.9 

9 

Motor vehicle dealers 	............................... 

Used car dealers .................................... - 21,070 ... 21,070* 

10 22,500 + 34.3 125,092 + 29.6 147,593 + 30:1 

11 Garages 	........................................... .- - 48,203 + 24.6 48,203 + 24.6 

12 .x x x x 42,917 + 	5.7 

13 5847* ... 21,245 + 20.6 27,092* + 25.0 

14 16,547 + 	17.2 24,528 + 30.4 41,076 + 24.7 

15 Family 	clothing 	stores ............................... 13,697 + 20.6 19,331 + 22.0 33,029 + 21.4 

16 1,734 + 	17.3 1,752 + 32.1 3,486 + 24.3 

17 

General merchandise stores .......................... 

19,175 + 	21.4 7,240 + 	16.5 26,414 + 20.0 

18 Hardware stores 	.................................... x x x x 24,247 - 	1.0 

19 3,013 - 	0.4 30,843 + 	16.4 33,856 + 	14.6 

20 

Service 	stations ..................................... 

x x x x 4,517 + 	8.6 

21 

Automotive parts and accessories stores ...............

Men's 	clothing stores ................................ 

Furniture, T.V., radio and appliance stores x x x x 11,068 - 	0.6 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores .... 2,727 + 	16.0 45,032* ,,, 47 ,759* 

23 

Specialty shoe stores ................................

Family 	shoe 	stores .................................. 

3,487 + 22.7 5,397 + 32.5 8,883 + 28.5 

24 

Household 	furniture stores ........................... 

x x x x 9,151 + 	13.7 

25 

Household appliance stores .......................... 

Jewellery stores ..................................... x x x x 9.343 + 	3.1 

26 

Book and stationery stores........................... 

x x x x 31,140 + 	1.9 

27 

Florists 	.......... .................................. 

Sporting goods and accessories stores ................. 

3,126 + 	11.4 26,201 + 	13.3 29,327 + 	13.1 

28 

Personal accessories stores ........................... 

76,738 + 	2.9 98,854 + 	7.3 175,592 + 	5.! 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 573,147 + 	10.9 1,370,596 + 	15.5 1,941743 + 	14.1 

I 
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S STIMATIONS REVISEES 

I \I& 	 H 	iL 	Hics a succursales et magasins indépendants, suhant le genre de commerce 

letropolitan Montreal - Zone métropolitaine de Montréal 

April - 1981 - Avril 

Chain stores 	Independent stores 	 All stores 

Magasins a succursales Magasins indépendant4Ensernble  des magasins 	
Kind of business 

Sales 	Change 
	

Sales 
	

Change 	Sales 	Change 
	

Genre de commerce 
- 	1981/198() 
	

1981/1980 	- 	1981/1980 
Ventes 	Variation 

	
Ventes 
	

Variation 	Ventes 	Variation 

$'000 
	

iH( 0I 
	

$'OOu 

I 

x 205.707 ± 	20.5 1 

x 43,651 + 7.5 

Epiceries 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................ 2 

27,623* ... 3 

89,387 + 12.3 

Toiis les aut.res magasins d'aliments .................... 

4 

x 5,850 + 15.2 

+ 35.2 395 + 35.2 Magasins généraux 	................................. .6 

. 0 

+ 	7.8 7,559 + 11.9 

x 177,451 + 15.8 

10,009' ,.. 

Magasins de marchandises diverses ..................... 

.. 

+ 	15.2 65,115 + 19.5 

Concessionnaires d'automobiles 	.......................8 

Stations-service 	.................................... 

+ 	16.1 10,908 + 16.1 

Grands 	magasins 	..................................... 

Vendeurs d'automohiles d'occasion 	....................9 

Garages 	............................................11 

x 13,153 - 2.9 

Bazars 	.............................................7 

12 

- 	9,0 10,251' + 7.7 13 

. 

- 	0.6 17,148 + 7.7 14 

+ 	8.8 13,844 + 18.8 ét 15 

2,159* ... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

16 

+ 	19.4 13,227 + 25.5 

Magasins de vêtements pour dames 	.................... 

Magasins de vements pour Ia famille .................. 

17 

x 13,221 + 8.2 18 

x 12,335 + 5.1 19 

x 1,681 + 20.4 Magasins d'appareils ménagers ....................... 21) 

x 3,723 6.9 Magasins de meubles, televiseurs, radios et accessoires. 21 

x 26,757' ... Pharmacies, mèdicaments brevetés et produits de heauté 22 

5,665' ... 

Magasins de chaussures spécialisees 	.................... 

Magasins de chaussures pour Ia famille ................. 

23 

x 3,815 + 6.5 

Quincailleries 	........................................ 

Magasins de meubles 	................................. 

24 

x 5,248 + 6.7 Bijouteries ......................................... 

. 

25 

x 10,575 - 5.7 

Librairies et papeteries 	.............................. 

Magasins d'articles de sport et d'accessoires ............ 26 

+ 	5.8 13,559 + 6.6 

Fleuristes 	.......................................... 

. 

27 

+ 	17.5 105,127 + 8.8 

Magasins d'accessoires personnels ..................... 

28 

+ 	19.9 915.203 + 15.9 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 
TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'000 $ 1000  

1 Combination stores (groceries and meat) .............. 457,874 + 	14.7 102,390 + 	7.9 560,264 + 13.4 

2 54,173* ... 66,368 + 30.8 120,541* + 33.7 

3 6,117 + 	6.2 39,749 + 	7.8 45,866 + 	7,6 

4 278,621 + 	15.1 - - 278,621 + 15.1 

5 

Department stores 	.................................. 

40,602 + 	3.5 7,328 + 	13.3 47,931 + 	4.9 

6 

All other food stores ................................ 

x x x x 13,744 + 15.4 

7 

General stores ...................................... 

21,017 + 	12.1 4,905 + 	2.6 25,922 + 10.2 

8 

Variety 	stores 	...................................... 

- 549,473 + 29.6 549,473 + 29.6 

9 

Motor vehicle dealers 	................................ 

Used car dealers ..................................... - - 17,916 + 33.3 17,916 + 	33.: 

10 71,098 ... 171,048 + 29.3 242,145 + 34.9 

11 Garages ............................................ - - 36,801 + 	9.0 36,801 + 	9.0 

12 

Grocery confectionery and sundries stores ............. 

5,276 - 13.8 64,257 + 	13.1 69,533 + 10.5 

13 

General merchandise stores .......................... 

10,695 + 	1.6 14,400 + 18.5 25,095 + 10.6 

14 28,958 + 	17.9 20,591 - 	4.0 49,548 + 	7.7 

15 19,669 + 23.2 10,048* ... 29,718* + 	2.4 

16 

Service 	stations ..................................... 

1,751 + 	31.1 2,562 + 13.0 4,312 + 	19.7 

17 

Automotive parts and accessories stores ...............

Men's clothing stores................................ 

Family clothing stores ............................... 

16,377 + 	8.8 7,212 + 	0.8 23,589 + 	6.2 

18 

Women's clothing stores ............................. 

Hardware stores .................................... x x x x 17,249 + 	9.8 

19 

Specialty shoe stores ................................

Family 	shoe 	stores .................................. 

11,787* ... 31,202k ... 42,989* 

20 x x x x 11,710* 

21 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores ............ 3,559* ... 7,288 - 	0.7 10,847* + 13.4 

22 Pharmacies, patent medicine and cosmetics stores . 24,685 + 	19.0 69,859 + 	19.5 94,544 + 19.4 

23 Book 	and stationery stores .......................... 9,159 + 33.9 6,250 + 25.2 15,409 + 30.2 

24 

Household furniture stores ........................... 

Florists 	............................................ x x x x 14,479 + 30.4 

25 9,590 + 23.1 10,746 + 	21.7 20,336 + 22.4 

26 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. x 

. 

x x x 27,699 + 	13.21  

27 12,739 + 	11.7 23,303 + 22.3 36,043 + 	18. 

28 

Personal accessories stores ........................... 

164,704 + 	7.2 140,284 + 	16.7 304,988 + 	11.4 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 1,257,582 + 	15.9 1,479,730 + 	22.1 2,737,312 + 	19.1 

a 

I 



S 

S 
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sTIMATIONS REVISEES 

I 	I I 	 ,I. 	 succursales et magasins indépendants, suiant le genre de commerce 

Metropoliian loronto - Zone métropolitaine de Toronto 

April - 1981 - Avril 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO ' $'OOO 

176,402 + 	15.7 22,511 + 	25.5 198.916 + 	16.7 1 

15,876 + 20.2 28,326* ... 44,202' ... Epiceries, confiseries et articles divers 	.............. 2 

4,033 + 	12.3 20,913 + 	15.8 24,946 + 	15,2 3 

113,130 + 	14.4 - - 113,130 + 14.4 4 

12,312 + 	2.4 2.510 + 	21.4 14,822 + 	5.2 5 

- - 290* ... 290* ... 6 

4,478 + 	9.4 805 + 	12.3 5,284 + 	9.8 

Epiceries 	- 	Boucheries 	................................. 

Tous les autres magasins d'aliments ..................... 

7 

199.906 + 28.3 199,906 + 28.3 8 

3,406' ... 3,406' ... 

Grands 	magasins 	...................................... 

Magasins de marchandises diverses ...................... 

9 

46,289* ,.. 75,376' ... 10 

- - 11456 + 	3.9 11,456 + 	3.9 11 

x x x x 20,907 + 	14.1 

Garages 	............................................. 

12 

5,600 - 	1.6 7,027' ... 12,627' + 	18.1 

Magasins généraux 	.................................... 

13 

13,196 + 20.8 10.061 + 	4.2 23,257 + 	13.0 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion ...................... 

14 

9,549 + 	18.7 1,591 - 17.5 11,140 + 	11.7 

Bazars 	............................................... 

15 

1,420 + 35.1 1,522 + 29.2 2,942 + 32.0 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes ................... 

16 

7,032 + 	7.2 L676 + 	2.1 10,708 + 	5.4 

Stations-service 	...................................... 

17 

x x x x 5,940 + 21.5 

Magasins de vétements pour Ia famille .................. 

Magasins de chaussures spécialisées 	.................... 

Magasins de chaussures pour Ia famille ................. 

18 

6,275 ... 9,572' ... 15,847* ... 

Magasins de vêtement.s pour dames 	.................... 

19 

x x x x 5,503' .. 20 

x x x x 4,594 + 20.3 

Quincailleries 	........................................ 

Magasins de meubles, téléviseurs, radios et accessoires - 21 

8,078 + 	21.0 31,700 + 	16.3 39,778 + 17.2 Pharmacies, medicaments brevetes et produits de beauté 22 

5,577 + 33.7 3,901 + 24.3 9,478 + 29.7 23 

- - 5,981' ... 5,981' ... 

Magasins de 	meubles 	................................. 

24 

4,066 + 28.0 3,834 + 	7.6 7,900 + 17.2 

Magasins d'appareils rnènagers ........................ 

Bijouteries ......................................... 25 

x x x x 14,729 + 	6.4 

Librairies et papeteries 	.............................. 

26 

50 + 	13.7 13,139' ... 20,389' + 29.0 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

. 

27 

.;'i;i + 	15.5 61,144 + 	12.8 122,105 + 	14.1 

Magasins d'accessoires personnels ..................... 

28 

490,713 + 	16.5 534.845 + 26.5 1.025,557 + 21.5 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 
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REVISED ESTIMATES 
TABLE 21. Retail Trade, Chain and Independent Stores, bv hind of Business 

Manitoba 
April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Vent.es Variation Ventes Variation Ventes Variation 
No.  ______________  :11000 _________ 

$'OOO 

1 Combination stores (groceries and meat) ............. 42,030 + 20.4 14,564 + 30.7 56,593 + 22.9 

2 4,512 

.. 

- 11.6 8,633 - 	2.4 13,145 - 	8.2 

3 All 	other 	food 	stores 	............................... x x x x 3,278 + 22.2 

4 Department 	stores 	................................. 

.. 

+ 	10.6 - - 40,614 + 10.6 

5 

Grocery confectionery and sundries stores ............... 

General 	merchandise stores ......................... 

40.,614 

5,182 - 	0.3 162 - 12.4 5,344 - 	0.7 

6 General 	stores 	..................................... x x x x 13,364 + 	6.6 

7 Variety 	stores 	..................................... 

.. 

+ 	13.2 209 + 	4.7 2,759 + 12.5 

8 

2

91

,550 

- - 61,242 + 	12.4 61,242 + 	12.4 

9 - - 910* ... 910* 

10 Service 	stations 	.................................... + 23.8 12,254* ... 16,166* + 35.2 

11 

Motor vehicle 	dealers 	................................ 

- - 1,549 + 29.9 1,549 + 29.9 

12 x 

.. 

x x x 4,786 - 	9.2 

13 

Automotive parts and accessories stores ................ 

3..2 

1,063 

.. 

+ 	6.0 882 + 	3.7 1,945 + 	5.0 

14 

Used 	car 	dealers ..................................... 

Garages 	............................................. 

3,251 + 15.0 1,007 - 10.2 4,258 + 	7.8 

15 

Women's clothing stores ............................. 

2,284 + 	11.9 1,426 + 	8.6 3,711 + 10.6 

16 

Family clothing stores ............................... 

x x x x 128 + 	7.4 

17 x x x x 2,026 + 	10.3 

18 - - 1,897 - 	6.2 1,897 - 	6.2 

19 - - 3,044* ... 3,044* 

20 

Men's clothing stores ................................ 

Household furniture stores ........................... 

x x x 423 + 	1.6 

21 Furniture, T.V., radio and appliance stores x x x x 2,645 + 30.7 

22 

Family shoe stores .................................. 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores .. . 1,275 - 16.3 8,419 + 	18.7 9,694 + 12.5 

23 

Specialty shoe stores ................................ 

Household appliance stores .......................... 

862* ... 266 - 	6.9 1,128* 

24 - - 1,071 + 	11.4 1,071 + 	11.4 

25 

Florists 	............................................ 

979 + 31.5 1,540 + 	5.8 2,519 + 	14.5 

26 

Book and stationery stores........................... 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. x x x x 2,290 - 	8.2 

27 861 + 	12.8 1,272 + 29.7 2,133 + 22.3 

28 

Personal accessories stores ........................... 

13,439 + 	16.4 20,550* 33990* + 300  

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 130,217 + 	12.9 162,435 + 17.2 292,652 + 	15.2 

I 

I 
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lSTIMATIONS REVISEES 
11, T:hL iin a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 
April - 1981 - Avril 

Chain stores 	Independent stores 	All stores 

Maasins a succursales Maeasins independantalEnsemble des maeasins 

S 

Sales Change Sales Change 
- 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation 

$1(w $1000 

x x 

x 

x 

2,756 

x 

x 

x 

S 

S 

+ 10.8 

x 

x 

S 

S 

S 

S 

S 

S 

S 

S 

x 

+ 13.2 

S 

x 

S 

x 

S 

llL1,4 

x x 37,544 + 24.6 1 

x x 8,446 - 8.3 2 

x x 2565 + 21.6 3 

- - 36,738 + 10.5 4 

x x 1,442 - 0.8 5 

148 + 	8.5 148 + 8.5 6 

x x x x 

Tous les autres magasins d'aliments ..................... 

7 

33,518 + 	11.2 33,518 + 11.2 8 

602 ... 602 ... 9 

x x 10,923 ... H) 

572* ... 572* ... 

Grands magasins ...................................... 

11 

x x 3,271 - 11.7 

Bazars 	............................................... 

12 

x x 1,271 + 1.8 

Concessionnaires d'automobiles 	........................ 

13 

693 - 	8.5 3,448 + 6.3 

Garages 	............................................. 

14 

x x 1,688 + 9.1 

Epiceries - 	Boucheries ................................. 

15 

x x x x 

Epiceries, confiseries et articles divers 	................... 

Magasins de vétements pour dames 	.................... 

Magasins de vêtements pour Is famille .................. 

16 

x x 1,581 + 10.2 

Magasins de marchandises diverses ...................... 

17 

459 - 	9.1 459 - 9.1 

Magasins generaux 	.................................... 

18 

1,969* .., 1,969* ... 

Vendeurs d'automobiles d'occasion 	...................... 

Quincailleries 	........................................ 

19 

x x 164 + 3.1 

Stations-service 	...................................... 

Magasins d'appareils menagers ........................ 20 

x x 1.396 + 22.8 

Magasins de pièces et d'accessoires d'automohiles ........ 

Magasins de vétements pour hommes ................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x 7,118 + 12.0 Pharmacies, médicaments brevetes et produits de beaute 22 

x x 956* ,.. 

Magasins de chaussures spécialisées 	.................... 

Magasins de chaussures pour Ia famille ................. 

23 

644 + 	10.4 644 + 10.4 

Magasins de 	meubles 	................................. 

24 

x x 1,986 + 5.6 Rijouteries ......................................... 25 

x x 818 - 19.4 

Librairies et 	papeteries 	.............................. 

26 

x x 1.772 + 18.5 

Fleuristes 	.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

. 

27 

x x 19,455 + 15.3 

Magasins d'accessoires personnels 	..................... 

28 

78,63 + 	15.4 181,567 + 14.1 

Tous 	les autres 	magasins ............................. 

Ensemble des magasins 	.............................. 29 

x 

x 

x 

36,738 

x 

x 

x 

x 

+ 10.5 

S 
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REVISED ESTIMATES 

TABLE 22. Retail Trade. Chain and Independent Stores, by Kind of Busincs. 

Saskatchewan 

April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Venles Variation Ventes Variation Ventes Variation 
No . _________ _______________ 

$ ,000 $ ,000 '•, $ 1000 

1 x x x x 50,736 + 	22.1) 

2 Grocery confectionery and sundries sl'res x x x x 9,043 + 	2.6 

3 x x x x 2,418* 

4 22,961 + 	22.4 - - 22,961 + 22.4 

5 12,180 + 	2.0 2,277 + 	17.2 14,458 + 	4.1 

6 

Combination stores (groceries and meat) ................. 

7,339 + 20.9 13,166 + 24.2 20,505 + 23.0 

7 

Department 	stores 	.................................. 

2,903 + 	6.1 690 + 	6.0 3,593 + 	6.0 

8 Motor 	vehicle 	dealers 	.............................. - - 84,261 + 	15.9 84,261 + 	15.9 

9 

All 	other 	food 	stores 	................................... 

- - 257 ... 257k 

10 2,528 + 24.3 17,502 + 26.5 20,030 + 2.2 

11 Garages 	.... 	. 	...................................... .- - 1,550 - 	5.6 1,550 - 	5.6 

12 x x x x 6,954 + 24.6 

13 

Service 	stations ..................................... 

x x x x 2,408 + 	15.7 

14 

Men's clothing stores ......... ....................... 

2,774 + 	21.1 2,458 + 	6.7 5,232 + 	13.9 

15 

Women's clothing stores ............................. 

2,251 + 	12.9 1,610 - 	6,6 3,861 + 	3.8 

16 x x x x 374 + 23.0 

17 

General 	merchandise stores 	............................ 

x x x x 1,763 + 	4.3 

18 

General 	stores 	......................................... 

Variety 	stores 	......................................... 

x x x x 2,562 + 	8.8 

19 

Used 	car 	dealers ....................................... 

Household 	furniture 	stores ........ .......... ........ 

.... 

- - 5,038 + 30.1 5,038 + 30.1 

20 

Hardware stores 	.................................... 

x x x x 1,429 + 34.3 

21 

Automotive parts and accessories stores ......... ...... 

Furniture, TV., radio and appliance stores x x x x 2,694 - 	2.6 

22 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores ... . 4,294 ... 6,636 + 22.3 10,930* + 33.7 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

x x x x 820* 

24 -. 

. 

- 784 + 24.3 784 + 24.3 

25 

Household appliance stores 	....... .......... ......... 

x x x x 2,626* 

26 

Book and stationery stores........................... 

- - 7,159* ... 7,159 

27 

Florists 	............................................ 

,Jewellery stores ..................................... 

Sporting goods and accessories stores ................. 

245 + 	16.1 2,068 + 26.6 2,313 + 25.4 

28 

Personal accessories stores ........................... 

16,342 + 20.6 19,687 + 	13.2 36,029 + 	16.5 

29 

All 	other 	stores ..................................... 

All 	stores 	......................................... 113,730 + 19.9 209,956 + 	19.3 322,787 + 	19.5 

I 



I 	 ESTIMATIONS REVISEES 

l'tBLEAU 22. Commerce de detail, magasins i succursales et magasins indépendants, suiant Ic genre de commerce 

Alberta 

April - 1981 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO  

x x x x 147428* ... 1 

x x x x 29.808 + 27.2 2 

560 -- 6,790 ... 7,349 ... 3 

112,504 + 	15.4 112,504 + 	15.4 

Epiceries 	- 	Boucheries 	................................ 

4 

13,683 + 	13.8 4,109 - 20.4 17,792 + 	3.5 5 

x x x x 31,358 + 	14.5 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ..................... 

6 

4,240 + 	19.2 1,268 - 	8.1 5,508 + 	11.5 

Grands 	magasins 	...................................... 

Magasins de marchandises diverses ...................... 

7 

- 232,357 + 	17.3 232,357 + 	17.3 8 

- 2,326* ... 2,326* ... 9 

i" + 20.1 41,324 + 35.9 49,412 + 33.0 10 

6,264* .. 6,264* ... 

Magasins géneraux 	.................................... 

Concessionnaires d'automobiles 	......................... 

11 

1,975 - 10.6 16,747 -4- 	:12.2 18,722 + 25.9 

Bazars 	............................................... 

Vendeurs d'automobiles d'occasion ..................... 

Garages 	............................................. 

12 

3,137 + 	15.7 9,570 + 	14.0 12,707 + 	14.4 

Stations-service 	...................................... 

13 

10,067 + 20.2 3,942 - 	3.5 14,009 + 	12.4 

Magasins de vétements pour hommes ................... 

14 

6,439 + 17.0 3,982 + 	5.4 10,421 + 12.3 15 

x x x x 253 + 	17.3 16 

x x x x 5,878 + 	8.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour Ia famille.................. 

17 

x x x 6,234 - 	1.6 18 

x x x x 12,056 + 26,4 

Magasins de chaussures spécialisées 	.................... 

19 

x x x x 3.601* ... 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 4,645* ... 

Magasins de vêtements pour dames 	.................... 

Magasins d'appareils ménagers........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

5,740 + 	17.7 20,407 + 30.3 26,147 + 27.3 Pharmacies, medicaments brevetes et produit.s de beautè 22 

1,740 979k ... 2.719* ... 

Quincailleries 	........................................ 

23 

x x x x 5,423* ... 

Magasins de meubles 	................................ 

Librairies et papeteries 	.............................. 

24 

4,179 + 32.7 2,140 + 23.8 6,319 + 29.6 

Fleuristes 	.......................................... 

25 

x x x x 13,624 + 20.9 

Bijouteries.......................................... 

26 

::17 + 	26.1 4,753 + 	16.4 8,290 + 20.3 

Magasins d'articles de sport et d'accessoires ............ 

27 

:i.iii + 21.8 62,781 + 26.6 113,892 + 24.4 

Magasins d'accessoires personnels ..................... 

28 

381.036 + 26.3 526,011 + 21.9 907,047 + 23.7 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

I 



REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, b .s Kind of luincs 

British Columbia - Colombie-Britannique 
April - 1981 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $1(" 
C, $'OOO 

1 113,243 + 26.4 49,246 + 	0.8 162,489 + 	17.4 

2 5,855* ... 27,744* 33599* 

3 All other food stores ................................ 1,823 + 27.2 15,596 + 	13.6 17,420 + 	14.9 

4 

Combination stores (groceries and meat) .............. 

140,829 + 23.1 - - 140,829 + 23.1 

5 14,719 - 	1.2 2,200 + 26.6 16,919 + 	1.7 

6 General stores ...................................... x x x x 10,666 + 	12.1 

7 5,184 + 	13.1 1.232 + 	6.3 6,416 + 	11.7 

8 - - 214,789 + 29.7 214,789 + 	29.1 

9 

Motor vehicle dealers 	............................... 

- - 6,150* ... 6,150 

10 10,121 + 34.1 51,092 + 33.5 61,213 + 31 

11 - - 9,019 -- 9,019 

12 

Department stores 	.................................. 

1,504 - 11.5 11,136 + 26.2 12,639 + 20.1 

13 

Variety 	stores 	...................................... 

3,670 + 	9.0 3.700 + 35.2 7,370 + 20.8 

14 7,687 + 23.3 5,772 - 12.3 13,459 + 	5.0 

15 

Garages ............................................ 

6,173 + 	19.0 3,293 + 11.9 9,465 + 	16.5 

16 

Grocery confectionery and sundries stores ............. 

367 + 29.3 873 + 18.0 1,240 + 21.2 

17 

General merchandise stores .......................... 

Family clothing stores ............................... 

2,859 + 10.2 2,702 + 22.4 5,561 + 15.8 

18 

Family 	shoe stores .................................. 

x x x x 7,584 ± 	17.0 

19 

Used 	car dealers .................................... 

Hardware stores 	.................................... 

Household furniture stores ........................... X X X 10,126* 

20 

Service 	stations 	..................................... 

x x x x 4,999* 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores x x x x 6,400 + 	5.4 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 13,662 + 35.7 26,355 + 28.1 40,017 + 30.6 

23 

Specialty shoe stores ................................ 

1.723* ... 2,504 + 29.3 4,226* 

24 - - 2,841 + 	7.0 2,841 ± 	7.0 

25 

Household appliance stores .......................... 

4,904 + 32.8 4,773* ,,. 9,677s + 35.8 

26 

Book and stationery stores........................... 

Jewellery 	stores ..................................... 

x x x x 20.543k 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

3,370 + 27.0 13,689 + 28.7 17,059 + 2L: 

28 

Personal accessories stores ........................... 

x x x x 126,462 + 35.7 

29 

All other stores .....................................

All 	stores 	......................................... 398,434 + 23.3 580,744 + 27.8 979,178 + 25.9 

I 
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' 	 ESTIMATIONS REVISEES 
I I31.EAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

April - 1981 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$ 1 000 $ 1 000 $ 1000 

x x x x 78,275 + 	18.1 1 

x x x x 18,099* ... 2 

1,230 + 23.4 9,490 + 29.8 10,719 + 29.0 3 

86,254 + 	19.6 - - 86,254 + 19.6 4 

5,726 + 	3.3 497 + 	13.1 6,223 + 	4.0 5 

- - 590 + 	9.9 590 + 	9.9 

Epiceries - Boucheries ................................. 

Epiceries, confiseries et articles divers 	................... 

6 

x x x 973 + 	8.3 

Tous les autres magasins d'aliments ..................... 

Magasins de marchandises diverses ...................... 

7 

115,422 + 31.4 115,422 + 31.4 

Bazars 	............................................... 

8 

2,348* ... 2,348k ... 9 

30,497 + 35.2 36,816* + 35.6 

Vendeurs d'automobiles d'occasion 	...................... 

10 

- 3,553 + 	4.1 :1.553 + 	4.1 

Grands 	magasins 	...................................... 

Magasins generaux 	.................................... 

11 

x x x x 5,544* ... 12 

2,086 - 	6.1 1,862 + 34.6 3,948 + 	9.5 

Concessionnaires d'automobiles 	......................... 

Stations-service 	...................................... 

13 

4,134 + 21.2 2,672* ... 6,806k - 	0.3 14 

2,501 + 	18.3 1,394 + 	2.1 3,895 + 	11.9 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vètement.s pour hommes ................... 

15 

x x x x 480 + 12.0 

Garages 	............................................. 

16 

x x x x 2,185 + 	7.2 

Magasins de vétements pour dames 	.................... 

17 

- - 2,115 + 20.5 2,115 + 20.5 18 

x x x x 6,291* ... 

Quincailleries 	....................................... 

19 

x x x x 1,599* ... 20 

x x x x 3,829 + 	11.7 Magasins de meubles. teléviseurs, radios et accessoires 21 

9.678 + 30.3 9,962 + 30.3 19,639 + 30.3 

Magasins de vétements pour la famille ................. 

Pharmacies, medicaments brevetes et produits de beaute 22 

1,154 ... 1,074 ... 2,228 ... 

Magasins de chaussures spécialisées ................... 

Magasins de chaussures pour Is famille ................ 

23 

- - 1,298 + 23.6 1,298 + 23.6 

Magasins de meubles 	................................ 

24 

x x x x 6,322* ... 

Magasins d'appareils menagers ........................ 

25 

x x x x 12,248* ... 

Librairies et papeteries 	.............................. 

26 

+ 22.7 9,156 + 24.1 11.851 + 23.8 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

x x x 58,613* ... 

Magasins d'accessoires personnels ..................... 

28 

2I,4)l7 + 	22.1 289.146 + 31.5 508.163 + 27.2 

Tous les autres magasins .............................

Ensemble des magasins .............................. 29 

I 
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REVISED ESTIMATES 
TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 
April - 1981 	Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 - 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $'OOO 	rt $'OOO 

1 x 	x 3,047 	+ 25.3 

2 - 	 - 451 	+ 34,2 451 	+ 34.2 

3 - 	 - 137 	... 137* 

4 2,403 	+ 	9.7 - 	 - 2,403 	+ 	9.7 

5 x 	x x 	x 771 	- 	0.3 

6 x 	x x 	x 5,188 	+ 	15.3 

7 

Combination stores (groceries and meat) .............. 

x 	x x 	x X 	 X 

8 - 	 - 3,593 	- 	3.6 3,593 	- 

9 - 	 - x 	x x 

10 

All other food stores ................................

Department stores 	.................................. 

Motor vehicle dealers 	............................... 

- 	 - 487 	+ 	5.2 487 	+ 	5. 

11 - 	 - x 	x x 	x 

12 

Variety stores 	...................................... 

-- 	 - x 	x x 	x 

13 

Service stations ..................................... 

- 	 - 129 	... 129 

14 

Garages ............................................ 

- 	 - 98 	+ 21.0 98 	+ 21.0 

15 

Women's clothing stores ............................. 

- 	 - 81 	- 	1.6 81 	- 	1.6 

16 

Grocery confectionery and sundries stores ............. 

Family clothing stores ............................... 

- 	 - x x 	x 

17 

General merchandise stores .......................... 

- 	 - x x 	x 

18 

General stores ...................................... 

Hardware 	stores 	...................................  - 247 	- 	3.2 247 	- 	3.2 

19 

Used car dealers .................................... 

Household 	furniture 	stores ..........................  - x 	x x 	x 

20 - 	 - x 	x x 	x 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ................................ 

Furniture, T.V., radio and appliance stores - 	 - X 	 x X 	 X 

22 Pharmacies, patent medicine and cosmetics stores - 	 - 416 	+ 	19.4 416 	+ 	19.4 

23 

Specialty shoe stores ................................ 

Family shoe stores .................................. 

- 	 - x 	X X 	 X 

24 - 	 -- x x 	x 

25 

Household appliance stores .......................... 

Jewellery 	stores ....................................  - 158* 	... 158* 

26 

Book and stationery stores........................... 

Sporting goods and accessories stores ................  - 430 	+ 30.7 430 	+ 30.7 

27 

Florists 	............................................ 

x 	x x 	x 185* 

28 

Personal accessories stores ........................... 

x 	x x 	x 2,572 	+ 	3I,? 

29 

All other stores .....................................

All 	stores 	......................................... 8.621 	+ 	14.1 12,084 	+ 	14.8 20,706 	+ 	14.5 

I 
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I 	 l FIMATIONS REVISEES 

I \IlI I U 2.4. ( ,o1lm r 	1 tk tail. r IgiIl it succursales et magasins indépendants, suiant Ic genre de commerce 

Canada 

April - 1981 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

(;enre de cummerce Sales Change Sales Change Sales Change 
- 1981/1980 - 1981/1980 1981/1980 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO 8000  

1,022,047 + 	17.8 461,374 + 	17.5 1,483,420 + 	17.7 Epiceries - 	Boucheries .............................. 

83,634 + 31.6 277,888 + 21.6 361,522 + 23.8 2 

13,235 + 12.8 119,472 + 21.8 132,707 + 20.9 3 

793,737 + 15.9 - - 793,737 + 15.9 4 

122,408 + 	4.8 30,759 + 	4.5 153,167 + 	4.7 5 

45,838 + 	15.3 86,503 + 	12.8 132,341 + 	13.7 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

6 

68,451 + 20.0 14,157 - 13.6 82,608 + 	12.5 

Grands magasins 	..................................... 

7 

+ 	9.4 1,656,925 + 	18.7 1,677,444 + 	18.6 

Magasins généraux 	................................... 

8 

- 51,808* ... 51,808* ... 

Concessionnaires d'automobiles ........................ 

Vendeurs d'automobiles d'occasion ..................... 9 

I ... 469,889 + 30.2 589,271* + 32.2 Stations-service 	..................................... It) 

- 107,823 + 	16.8 107,823 + 	16.8 11 

13,109 - 18.7 156,806 + 	15.6 169,915 + 	11.9 

Bazar'............................................... 

12 

26,859 + 	12.0 53,338 + 	16.4 80,197 + 	14.9 

Garages 	............................................ 

13 

75,702 + 18.2 61,248 + 	7.3 136,950 + 	13.1 14 

54,469 + 	18,7 46,328 + 	3.4 100,797 + 	11.2 

Magasins de vétements pour dames ................... 

Magasins de vétements pour Ia famille ................. 15 

4,080 + 24.1 6,057 + 24.6 10,137 + 24.4 16 

47,983 + 	13.6 21,511 + 	9.5 69,494 + 	12.3 

Magasins de marchandises diverses ..................... 

17 

x x x x 63,916 + 	4.0 Quincailleries 	....................................... 18 

22,163 + 31.3 91,475 + 33.3 113,638 + 32.9 19 

x x x x 27,953 + 35.6 20 

11,470 + 34.7 11)388 - 	2.0 41,858 + 	5.9 

Magasins de pièces et d'accessoires d'automohiles ....... 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

56,171 + 23.7 197,370 + 28.2 253,540 + 	27.1 Pharmacies, médicaments brevetés et produits de beautè 22 

17,784 ... 17.861 + 27.3 35,645* + 32.2 

Magasins de chaussures specialisées ................... 

Magasin.s de chaussures pour Ia famille ................ 

23 

1,776 + 	11.8 34,042 + 24.4 35,818 + 23.7 

Magasins de meubles 	................................ 

24 

26,306 + 27.6 28.065 + 	19.4 54,371 + 23.2 

Magasins d'appareils menagers ........................ 

25 

x x x x 107,360 + 15.8 

Librairies et papeteries 	.............................. 

26 

_4,718 + 	15.5 73,738 + 	19.7 98,456 + 	18.7 

Fleuristes 	.......................................... 

Bijouteries.......................................... 

27 

13,014 + 	10.7 438,256 + 20.7 847,270 + 	15.6 

Magasins d'articles de sport et d'accessoires ............ 

Magasins d'accessoires personnels ..................... 

28 

3,099,068 + 	16.7 4.714,097 + 	19.9 7,813,165 + 	18.6 

Tous les autres magasins .............................

Ensemble des magasins 	.............................. 29 

p 
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I TAALE 25. Retail Trade. Seasonally MJsete4(i) 

Canada 

1981 
	

1980 
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Jan. 	Feb. 	March 	Aprilr 	MayP 	May 	.inme 	July 

Janv. 	FWv. 	Karl 	Avrilr 	MaiP 	Mat 	Juts 	J5i11. 

nillion, of dollars - millions de dollars 

Kind of business: 

1 CombinatiOn stores (groceries and meat) 
2 Grocery confectionery and sundries stores 

All other food stores 
4 Department stores 
5 General merchandise stores 
6 General stores 
7 Variety stores 
8 Motor vehicle dealers 
9 Used car dealers 
10 Service stations 
11 Garages 
12 Automotive parts and accessories stores 
13 Men's clothing stores 
14 Women's clothing stores 
15 Family clothing stores 
16 Specialty shoe stores 
17 Fasily shoe stores 
18 Hardware stores 
19 Household furniture stores 
20 household appliance stores 
21 Furniture, T.V., radio and appliance stores 

22 Pharascies, patent medicine and cosmetics stores 

23 Book and stationery stores 
24 Florists 
25 Jeweilery stores 
26 Spatting goods and accessories stores 
27 personal accessories stores 
28 All ocher stores 

29 TOTAL ALL SrVES 

1,481.8 1,460.0 1,482.2 1,499.0 1,505.9 1,340.5 1,312.9 1,363.1 

375.9 367.1 364.5 314.9 387.5 319.7 307.4 325.1 
122.7 123.0 125.6 133.6 129.4 113.5 106.0 111.6 
833.6 845.9 836.6 868.5 836.2 758.0 771.1 797.5 
115.2 169.9 178.4 168.5 164.8 156.2 155.3 160.2 
145.2 142.9 145.6 143.1 140.6 126.6 124.7 125.4 

87.5 88.0 87.3 91.1 88.9 79.8 81.9 82.7 
1,420.2 1,449.2 1,464.6 1,458.3 1,359.0 1,165.8 1,228.8 1,299.6 

580:0 569:2 6012 620.; 625.7 476:1 475.3 48 
102.4 99.7 100.5 108.3 109.6 87.3 89.8 91.0 
161.6 166.7 171.1 163.1 161.9 142.8 141.2 139.2 
83.9 87.8 86.7 91.5 88.5 81.0 81.3 79.6 

144.1 145.6 150.0 143.2 143.6 130.1 132.3 131.4 

110.7 111.1 113.6 108.1 108.4 95.4 97.1 97.3 
10.3 10.7 10.2 10.9 918 8.7 9.2 9.3 

69.8 72.9 72.9 67.5 70.4 61.5 62.2 63.6 
68.2 69.5 71.0 71.0 68.3 66.2 65.7 65.4 

128.1 115.8 116.5 119.3 125.8 97.1 101.2 102.5 

28.0 28.4 27.1 31.1 30.5 24.5 23.8 2. 
50.4 50.4 49.3 45.9 49.0 45.2 44.7  

250.5 251.1 253.3 268.4 267.9 224.0 217.1 22- 

38.9 38.7 38.0 41.9 44.7 33.2 35.0 Si.. 

28.2 30.5 27.5 31.4 29.4 26.1 27.0 
63.9 63.4 66.3 61.5 70.1 59.1 58.3 5'. 
85.6 85.9 99.7 103.4 96.7 85.6 84.1 0.. 

108.0 110.9 106.1 111.0 111.1 97.1 99.2 102.o 
910.3 910.5 894.7 918.4 916.6 806.1 817.5 835.4 

7.743,9 7,688.0 7,787.3 1,907.3 7,760.7 6,747.2 6,767.6 6,998.6 

Province: 

30 	Newfoundland 134.6 136.7 141.3 138.8 139.0 122.7 120.7 125.5 

31 	Prince Edward Island 32.5 33.9 34.2 33.9 31.9 29.6 29.8 30.9 

32 	Nov. Scotia 230.9 240.4 239.7 241.3 240.2 215.5 217.4 221.6 

33 	New Brunswick 186.4 192.8 187,0 197.9 190.8 169.5 172.5 177.4 

34 	Quebec 1,903.2 1,884.0 1,886.5 1,887.9 1,893.2 1,676.3 1,696.2 1,743.1 

35 	Ontario 2,764.4 2,683.9 2,732.2 2,811.0 2,780.6 2,383.6 2,352.2 2,449.8 

36 	ManItoba 281.1 289.9 286.8 292.5 281.1 257.8 253.8 259.6 

37 	Saskatchewan 316.0 319.7 318.5 327.4 310.4 270.7 285.8 280.1 

38 	Alberta 861.6 878.1 891.0 928.2 873.8 758.0 763.9 810.7 

39 	British Columbia 1,002,4 990.6 1,011.7 1,014.9 1.006.1 851.4 854.1 901.7 

40 	Yukon and Northwest Territories 23.3 21.3 22.0 22.3 22.6 18.8 19.5 2. 

(I) Each series of Table 25 including the tots.l all stores" has been adjusted separately by dividing the uno4justed neriea by the appropriate combined 
factor in Table 26. Therefore, the sum of either the kinds of busIness or the provincial totals will not equal the total all stores". 

Per cent changes - Are calculated on data expressed in thousands of dollar.. 
Year-to-date - Cumulative 1981 sales - cumulatIve 1980 sale.. 
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S 	:A8l..8AIJ 25. Cerce da detail, d6.sI.oa.lia8(1) 

mad. 

Per cent clsange(2) 
980 

Variation procentueil.(2) 

May 	 May 	 Year- 
Hal 	 Hal 	 to- 

Aug. 	 1981 	 1981 	 date(S) 
Sept. 	Oct. 	 Nov. 	 Des. 

AoOt 	 April 	May 	 L'année 
Avrii 	Hal 	 A 
1981 	 1980 	 date(S) 

NO 

aillione of dollars - millions do dollars 

Genre de crce; 

1,422.3 1,373. 2,431.0 1,449.7 .442.1 + 015 + 	12.3 + 	11.8 Epiceries - Soocherles 
335.0 332.9 333.7 339.5 354.5 + 3.3 + 21.2 + 	13.1 Epiceries, coot lunries et art ides divnrs 	 2 
115.6 114.8 119.8 118.4 120.2 - 3.3 + 14.0 + 	7.6 Tons lea nutros magasina d'a1ints 	 3 
769.8 791.1 797.5 805.3 824,7 - 3.7 + 10.3 + 10.8 Gran 	sugasisa 	 4 
155.8 161.7 161.5 164.4 168.0 - 2.2 + 	5.5 + 	6.8 MagasIns 	 Ic aarchasdlne5 diversee 	 5 
126.1 129.7 135.3 131.1 13b.1 - 1.8 + 	11.0 + 10.8 MaVosins gCnérson 	 6 
82.7 85.1 85.3 85.5 85.6 - 2.4 4- 	11.5 + 	5.4 Bazars 	 7 

1,321.1 1,403.3 1,339.6 1,400.1 1,403.5 - 6.8 + 16.6 + 	5.5 Concessionnairen duotumoblins 	 8 
5/endears d'autosabiles d'occasion 	 9 

497.9 505.8 518.2 524.6 554.6 1- 0.8 4- 	31.4 + 18.6 Stations-service 	 10 
91.5 93.4 92.5 94.2 99.0 + 3.1 + 25.5 + 	8.0 Garages 	 II 

144.1 148.8 147.0 149.1 158.1 - 0.7 + 	13.4 + 	11.8 Maganins de pIeces or d'uccesaoirnn d'mtoaobilon 	12 
81.2 82.3 83.3 84.4 83.7 - 3.3 + 	9.2 + 	6.7 Magunlos do 0tesents pour houses 	 13 

130.6 134.4 134.5 139.6 140.5 + 0.3 + 10.4 + 13.5 Magaslns de oêtenents pour dames 	 14 
99.0 100.0 101.0 105.4 108.7 + 0.3 4 	13.6 + 11.6 Magaviss de vétements pour 	Is lanlIle 	 15 
9.0 9.2 9.6 9.1 9.6 - 10.7 4- 	11.9 + 14.7 Magaslna de chaussures spéclaSlsées 	 16 

62.9 62.4 66.3 63.5 65.0 + 4.3 4 	14.4 + 13.7 Maganlns de chaussures pour l.a famIlle 	 17 
65.1 66.1 65.1 63.6 67.8 - 3.8 -+ 	3.1 + 	4.4 Quincaillorlen 	 18 

.9 105.6 106.2 109.5 108.0 1-  5.5 4- 	29.6 4- 	11.0 Muganins do meubles 	 IN 
25.6 26.2 27.5 27.3 - 1.8 + 24.4 -5- 	14.6 Maaol.ss d'apparmtls ehnors 	 20 

• 46.6 47.0 46.4 47.7 -5 6.8 4- 	8.4 4- 	 3.7 Ma9asiou do mombles, 	t8l6viaeurs, 	radios at 	 21 
accesuof tea 

232.1 240.0 244.5 246.8 - 0.2 +19.6 + 	15.4 Pharmacies, médicansents bresetén ci produOta do 	22 
be on t 8 

36.3 36.6 37.9 38.7 + 1.1 + 34.6 + 18.7 Libralries et 	papeterlea 	 23 
• 	-. 27.6 28.2 28.2 27.9 - 6.3 + 12.9 -s- 	13.3 Fimuristos 	 24 

62.8 62.9 72.1 62.7 + 3.9 + 18.6 + 	9.3 Bljoaterlea 	 25 
86.2 84.0 84.1 84.5 - 6.5 + 	13.1 + 	9.2 Maganisu dartlolea do 	sport et acceuaolrea 	 26 

lOm.i 102.4 106.1 107.0 107.8 - 4- 	14.4 + 14.2 Ilagasiss daccesuolrea peraounels 	 27 
836.0 857.0 869.9 877.8 847.9 - 0.2 + 	13.7 + 14.2 TOss lea autres aagaulsa 	 28 

7,083.2 7,247.4 7,245.0 7,380.4 7,451.5 - 1.9 + 15.0 + 10.9 T0t&L. ENSCHBIZ IS KAGASINS 	 29 

Pro. lace; 

125.2 	 126.0 130.0 129.8 132.1 4 	0.1 4- 	13.3 5 	7.4 Terre-Noun. 30 

30.7 	 31.1 30.5 32.0 33.2 5.9 + 	7.9 + 	4.8 t1e-du-Prisee-doaard 31 

224.6 	225.3 227.0 228.3 229.7 - 	2.9 + 	11.4 + 	6.8 Nouvelle-$conne 31 

177.6 	180.6 181.9 183.0 183.7 - 	3.6 4- 	12.6 + 	8.6 Noveao-8runaalck 33 

1,766.6 	1,810.8 1,796.9 1,823.3 1,831.8 4 	0.3 + 	12.9 + 	8.1 Québec 34 

2,501.2 	2,556.3 2,544.5 2,629.1 2,630.8 - 	1.1 + 16.7 + 	9.9 Ontario 35 

264.0 	272.7 274.3 275.1 279.0 - 	3.9 + 	9.0 4- 	 8.6 ManItoba 36 

289.1 	 298.6 300.1 307.8 303.2 - 	5.2 -- 	14.7 4- 10.2 Saskatehe,an 37 

782.6 	804.8 818.8 824.5 950.4 - 	5.7 4- 	 I5.5 + 	17.1 Alberta 38 

898.2 	917.0 918.8 938.0 964.2 - 	0.9 + 18.2 + 16.7 Culoubie-Brltanniqoe 39 

20.0 	 22.4 20.1 20.1 21.0 4 	1.1 + 20.3 * 	16.1 Yukon et Terrirolreu du lord-test 40 

, Chacase den shies do tableau 25 iseluant lenuesbie des angasins' a etC ajustCe individuellemeot en divisant 	is sCrie brute per le facteur combIne 
appropriC du tableau 26. 	En consequence, Is souse des donnCes relatives aun diveru genres 	Ic cousserce on 	Is somne den donnCes provincialee flu cor- 
respond pau an total de 	'l'ensemble des magasina'. 
Variations 	procentuelles - Soot calculCea sur den densCes exprimCna en millions de dollars. 

2 Lannie S date - Ventea cuaulativea 1981 - nente. cumulativos 1980. 
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TAILA 26. RetaIl Trade, lCD and Combined, Seaconal and Trading Day, Factors 

Canada 

No. 

1982 

MCD 

MDC 

March 

Hare 

April 

Anril 

May 

Hal 

June 

Join 

July 

Jul11. 

Aug. 

Aoflt 

Rind of boalneaa: 

I Combination ntorea (grocertea and neat) 2 94.59 98.96 106.47 101.19 102.99 96.69 
2 Grocery, confectionery and sundries stores 2 91.53 96.42 204.59 107.12 112.84 106.37 
3 All other food storeS 3 93.28 99.15 204.60 104.25 103.93 98.87 
4 Department stores 2 82.38 91.39 98.42 92.57 90.03 92.98 

5 General merchandise store. 5 88.79 90.92 99.40 89.88 86.27 99.49 

6 General otorea 3 87.04 92.46 107.19 109.52 112.33 107,12 
7 Variety stores 4 80.02 90.67 100.96 100.01 94.86 99.64 
B Motor vehIcle dealers 4 104.76 115.03 118.29 118.48 205.10 96.64 
9 Used car dealers 6 107.01 112.23 112.84 118.46 112.94 110.86 

10 Service otationa 3 92.84 94.94 100.72 103.55 108.34 106.91 

II Garages 3 95.32 101.43 104.32 104.75 109.63 100.30 
22 Automotive parts and accessorIes stores 4 72.68 104.18 221.95 122.00 114.30 94.74 
23 Men's clothing stores 4 79.05 87.69 97.80 102.84 90.18 85.39 
14 Women's clothing stores 3 82.63 95.62 104.51 98.95 93.28 91.77 
15 FamIly clothing Stores 3 79.96 93.25 99.84 200.20 89.24 98.57 

26 SpecIalty shoe stores 4 78.23 92.75 111.96 91.96 94.69 92.92 
27 Family shoe atoree 6 75.66 202.99 110.22 97.53 84.77 93.09 
18 Hardware stores 4 73.04 90.02 223.67 119.42 116.29 102.74 

19 Houaehold furniture store, 4 90.72 95.26 99.93 103.71 104.88 107.66 
20 Household appliance stores 6 88.77 90.01 95.40 95.35 98.57 100.48 
21 F,,rniture. T.V. • 	radio and appliance stores 4 85.83 91.26 96.52 103.85 200.30 107.78 

22 Pharmacies, patent medicine and cosmetica storea 2 95.87 94.65 97.50 100.38 97.66 97.7 

23 Book and statIonery storeS 3 88.71 85.05 84.48 89.90 82.87 99. 

24 Florists 4 85.97 114.00 147.90 102.92 84.24 83. 
25 Jewellery stores 3 67.66 80.60 93.28 89.67 87.49 88.1 

26 Sporting goods and accessories stores 3 82.22 103.81 128.70 132.13 116.41 
27 Personal accessories stores 3 84.40 88.69 97.36 101.38 107.67 111. 

28 All other stores 2 87.16 92.25 102.96 202.95 105.97 100.S: 

29 TOTAL ALL STOlES 2 91.17 98.81 106.67 205.08 102.51 98.09 

Province: 

30 Newfoundland 3 91.39 98.57 106.67 104.05 203.67 202.22 

11 PrInce Edward Inland 3 83.97 95.97 107.98 107.23 118.83 113.51 

32 Nova Scotia 2 90.51 98.26 106.27 104.97 105.49 101.25 

33 New Brunswick 3 88.98 99.75 108.61 106.66 106.58 100.66 

34 (isebec 3 92.34 102.96 107.85 204.29 102.21 96.81 

35 Ontario 3 90.80 97.38 106.61 205.37 101.91 96.90 

16 Manitoba 2 91.83 200.04 107.02 104.80 101.09 99.21 

37 Sankatchewan 3 91.62 98.60 105.63 208.79 204.33 99.40 

38 Alberta 2 91.83 97.72 106.23 205.40 100.71 99.17 

39 BrItish Columbia 2 92.56 96.48 103.86 202.28 102.50 102.57 

40 Yukon and Northwest Terrltnriea 3 92.39 92.74 102.77 114.18 110.83 107.1' 

I 
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:.AQ 26. Coerce do 861.11 • mC Ct coefficients co.bin6s de correction des variations salsoni6res et des josrs coerciaos 

1982 

Jon. 	Feb. 
Sept. 	Oct. 	Nov. 	D6c. 

Janv. 	FSv. 

Genre do coerce: 

96.50 106.80 93.40 108.35 98.66 91.20 9piceries - Noucherien 

101.43 102.30 95.84 106.49 89.58 84.50 Epiceries, confinerien at articles divers 	2 

96.48 101.35 99.79 119.34 90.23 87.36 Tons lee soIree .ogaoins d'slisents 	3 

102.67 105.00 119.87 178.64 75.03 67.14 Grands sagos04s 	 4 

103.25 119.66 135.55 129.20 75.08 78.32 Magoolno do marchandines diverses 	5 

102.95 104.40 97.07 118.14 81.49 77.51 Maganina g6n8rsoo 	 6 

96.64 99.91 110.24 185.81 68.08 67.58 Bazarv 	 7 

92.86 109.33 93.21 79.97 76.83 87.09 Coocesotonoolrea d'aotomoblles 	8 

102.35 108.80 89.25 70.56 71.53 84.22 Vendeors d'aolomobiies d'orcaaion 	9 

102.58 107.13 101.26 102.79 91.18 86.90 Stociona-nervice 	 10 

101.62 107.05 100.70 95.59 89.02 87.45 Garages 	 II 

95.91 110.84 110.42 119.66 67.47 60.80 Maganlno do pl4coo et daccessoires d'auto.obiles 	12 

96.48 103.35 113.88 181.80 90.73 67.75 Magoolna do v8ce.nentn poor hooses 	13 

109.27 111.97 105.36 151.66 85.02 67.86 Magaoino do v8tenents poor dames 	16 

107.17 108.29 110.31 170.51 76.36 63.78 Magasins do oPtemooto poor is fomille 	15 

120.51 119.13 111.18 118.53 99.20 66.82 TMogavine do chouaoore 	np6eialla11ea 	16 

111.55 125.80 124.70 138.45 74.02 57.96 Magosios do choosnorea poor Is familie 	Il 

101.34 105.80 100.61 130.15 70.45 63.67 Qulncaillerlea 	 18 

106.84 107.02 102.32 106.71 88.78 84.45 .Mogsnloo do enables 	 19 

108.05 110.20 107.35 124.88 95.15 83.09 Mogaoioa dappareils m8nsgora 	20 

111.33 109.40 105.38 118.60 84.86 76.99 Magaslns de enables, t8i6vineurs, radios et 	21 
scce000l rev 

07.27 100.51 97.75 131.18 95.89 91.46 PharmacIes, m8dlcan,eots hrovt8a at prodoits de 	22 
beaot8 

• 	3 95.23 105.78 184.18 88.09 87.15 l.Sbralries Ct 	papecerico 	 23 
.76 90.01 84.80 106.64 75.30 95.87 Fleorlsten 	 24 

85.26 110.18 272.99 68.64 67.00 Bijouteriem 	 25 

.9 
• '6 84.58 81.66 130.20 83.12 72.01 Sagasins darticles de sport cc d'accessotres 	26 

95.34 98.61 156.71 82.21 77.76 Magasine dacceevoires prrscsnelo 	27 

102.02 101.14 108.67 79.71 76.14 loon len aucree magonino 	 28 

711.28 106.01 101.31 123.75 84.20 81.52 TOTAL. MRSEMBLE IZS P46085181 	29 

Province: 

98.89 107.02 101.39 124.12 78.29 79.25 Terre-leuce 	 30 

99.41 104.02 99.22 115.09 78.41 74.93 t1e-do-Pr1nce-d000rd 	 31 

96.27 104.92 101.33 124.41 82.67 80.63 Noovelle-P.coaoe 	 32 

98.81 105.53 101.38 120.80 79.65 79.40 Nooveoo-Srsnauick 	 33 

98.16 107.01 100.02 120.30 82.96 82.30 Qu8bec 	 34 

97.27 106.18 101.62 126.63 85.13 82.22 Ontario 	 35 

99.43 106.29 101.99 123.23 83.46 78.83 Manitoba 	 36 

99.71 106.99 104.04 117.99 82.46 78.12 Sookatchewan 	 37 

98.16 105.90 102.36 122.07 86.04 81.51 Alberta 	 38 

4.3I 103.66 102.22 124.70 86.12 82.63 Coi.osbie-Britsnnique 	 39 

--4 
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TABlE 77. Retail Trodv, by u.s1 of 	inenc .rsi by Kind of ..cine.v Group. Canndo 

Jan. 	Feb. 	March 	Aprilr 	Mayp 	May 	J,me 

Janv. 	Fey. 	Mars 	,wriir 	MaiP 	Hal 	Join 

No. 
thousands of dollars - ollilers de dollars 

Kind of aine.a: 

I 	Combination stores (groceries and vest) 1,520,584 1,331,078 1,383,093 1,483,420 1,603,334 1,485,279 1,306,452 
2 	Grocery confectIonery and sundries stores 338,634 310,609 333,642 361,522 405,237 336,087 329,679 
3 	All other food stores 114,121 107,367 117,142 132,707 135,325 121,987 110,446 
4 	Food group 1,973,339 1,749,054 1,833,879 1,977,649 2,143,896 1,943,353 1,746,777 

S 	Department stores 643,951 568,881 689,205 793,737 822.993 767,972 692,120 
6 	General merchandise stores 134,917 133,174 158,380 153,167 163.857 158,941 133,915 
7 	General stores 120,477 110,783 126,731 132,341 150,701 138,372 133,578 
8 	VarIety stores 61,838 59,608 69,876 82,608 89,755 83,569 78,780 
9 	General merchandise groap 961,183 872,446 1,044,192 1,161,853 1.227.306 1,148,854 1,038,393 

IS 	Men's clothing stores 77,465 59,453 68,513 80,197 86,514 80,509 82.4k; 
11 	Women's clothIng stores 125,805 98,991 123,977 136,950 149,429 139,082 126,39. 
12 	Fssily clothing stores 86,815 70,968 90,864 100.797 108,203 97,614 94,72. 
13 	Specialty shoe stores 10,268 7,176 7,961 10,137 10,931 9.813 8,12 
14 	Family shoe stores 54,389 42,282 55,151 69,494 77,578 71,213 58,5'. 
15 	Clothing s'°p 354,742 278,870 346.466 397,575 432,655 398,231 370,2.. 

16 	Hardusre stores 49,290 44,294 51,893 63,916 84,441 83.846 75,654 
17 	Household furniture stores 115,396 97,727 105,703 113,638 125,738 98,615 103,010 
18 	Household appliance stores 26,844 23,600 24,057 27,953 29,103 23,632 22.373 
19 	Furniture, 1.9., 	radio and applisnee 43,569 38,815 42,341 41,858 47,291 44,513 45,270 

totes 
20 	Hardware and home furnishings group 235,099 204,436 223,994 247,365 286,573 250,606 246,307 

21 Pharmacies, patent medicine and cosmetics 
St ores 

22 Book and stsci000ry stores 
23 FlorIsts 
24 Jeweliery stores 
25 Sporting goods and accessories stores 
26 Personal accessories stores 
27 Alcoholic beverage stores 
28 All other stores 
29 Other stores group 

30 Total excluding automotive group 

245,121 229,829 242,831 253,540 261.251 223,078 215,365 

35,713 33.726 33,686 35,645 37,755 29,272 30,147 
21,880 29,281 23.626 35.818 43,556 39.652 26,951 
44,337 42,436 44,722 54,371 65,288 55,665 52,645 
75,437 61,843 81,834 107,360 124.510 116,457 104,474 
90,457 86,342 89,528 98,456 108.168 96,140 99,939 

252,437 244,168 265,608 292,771 342,855 313,591 300,669 
483,861 448,893 514,186 554,499 600,916 528,032 517,858 

1,249,243 1,176,518 1 1 296,021 1,432,460 1,584,299 1,401,887 1,348,048 

4,773,606 4,281,324 4,744,552 5,216,902 5,674,729 5,142,931 4,749.748 

31 	Motor vehicle dealers 1.121,339 1,261,302 1,536,127 1,677,444 1,607,541 1.415,699 1,421,678 
32 	Used csr dealers 34,648 40.549 46,697 51,808 50,923 41,811 40,172 
33 	Service stations 533,164 494,093 552,146 589,271 630,180 483,912 485,081 
34 	Garages 93,403 87,048 95,755 107,823 114,274 93,260 91,580 
35 	Automotive parts and accessories stores 113,844 101,356 124,372 169.915 200,711 184,794 163,738 

36 	Automotive group 1,896,398 1,984,348 2,355,097 2,596,261 2,603,629 2,219,476 2,202,249 

37 	TOT&L ALL SPiRES 6,670,004 6,263,672 7,099,649 7,813,163 8,278,358 7,362,407 6,951,997 



AiJAtI 77. G-re d d$t,ll por gn-vr,- do c-rre et çor grsopeo do 	rso 4,- 	 C*SM* 

- I cent 
--sage 

nation 
procen- 
Lao lie 

July 	 Aug. 	 may 
1981 

Sept. 	 Oct. 	 Nov. 	 08c. 
Jul11. 	 Aat 	 Hal 

1980 
90 

thou.ands of dollars - sillier, do dollars 

Genre de cmerce: 

1,341,423 1,437,070 1,312,229 
362,583 362,733 333,445 
112,941 115.496 110,773 

1,816,948 1,915,299 1,756,447 

709237 731,862 805,649 
136,754 157,411 167,827 
131,725 139,004 132,690 
77,524 82,850 84,172 

1,061,234 1,111,127 1,190,338 

	

1,482,618 	1,414533 	1,514,808 	+ 7.9 

	

340,750 	 329,976 	 371,776 	+ 20.5 

	

120,945 	 118,745 	 140.124 	+ 10.9 

	

1,944,313 	1,863,254 	2.026,708 	+ 10.3 

	

824,123 	 990,566 	1,458,478 	+ 7.1 

	

194,831 	 219,424 	 219,437 	+ 3.0 

	

140,155 	 129,487 	 159,751 	4 8.9 

	

81,898 	 96,078 	 159,768 	+ 7.4 

	

1,241,007 	1,435,555 	1,997,434 	4 6.8 

Eplcorlon - Bounl,erlee 
Epicorles, conllserlee et articles divers 
tOuo Leg autren nagavtos deiloents 
Groope dailmentat ton 

Grands sagesine 
Magasins de merchandises diverses 
Magavins g8n9r,sen 
Ba to rs 
Croupe de march.rnll sea diverse, 

4 

5 
6 

8 

414 70,764 79,002 84,967 97,792 151,257 + 	7.4 Magasine de v9tnsentv poor hosmeu 	 10 
122,892 145,050 147,556 152,109 209,917 + 	7.4 Magasiss de vBtements pour dames 	 11 

1,813 

589 99,514 105.949 107,084 120,453 181.879 4 	10.8 Hagooiou do vOtneents pour 	Is 	fai1 Ic 	 12 
8,879 10,870 11,124 10.623 11,140 4 	11.3 Magosinu do chaosaorou sp8cialis8ea 	 13 

897 59,674 70,308 79,292 82,646 86,814 + 	8.9 Kugastns do chaossarea pour In famille 	 14 
1,390 361,723 411,179 430,023 463,623 641,007 + 	8.6 Groupe de v2tementv 	 15 

74,673 68,914 67,113 67,741 64,976 88,020 + 	0.1 Qslncaillerien 	 16 
108,846 109,575 711,711 111,133 116,066 113,041 -4 	27.5 Mogasiss de 	neubles 	 17 
24,157 25,341 26,988 29,122 30,048 35,998 + 	23.1 Oagaulns d'appareils mdoagers 	 18 
50,473 46,027 57,409 50,480 50,200 55,820 4 	6.2 Magasins do 	neubles, t6l6vlvears, radios et 	19 

ac cnn so It vs 
258,149 249,857 257,221 258,476 261,290 290,879 + 14.4 iroope de sesbles ci 	foor,,Itureu de saloon 	20 

221,033 227,094 226,965 

29,465 35,691 39,355 
22,461 22,417 23,755 
50,572 56,324 53,533 

101,782 84,702 75,206 
110,049 116,730 99,187 
341,907 352,358 290,475 
523,945 524,204 534,762 

1,401,214 1,414,920 1,343,202 

4,878,935 	5,052,926 	4,958,387 

241,188 237,677 323,872 * 	17.1 

34,467 40,262 70,910 + 28.9 
25,210 25,816 61,341 + 	0.8 
54,341 79,110 171,933 • 	17.2 
68,008 71,020 106,305 4- 	6.9 

104,037 107,483 165,624 -4 	12.5 
317,668 325,660 561,393 + 	9.3 
559,372 586,992 688,915 4- 	13.8 

1,400,291 3,472,020 2,130,293 + 13.0 

5,274,110 5,495,742 7,086,321 4 	10.3 

PharmacIes, sddicaments breaei8s at prodaits 	21 
do beaot8 

Librairies et papoterles 	 22 
Fleorintes 	 23 
BiJoterlea 	 24 
Magaslns d'arttclen dv sport at d'accessoirev 25 
Magavins daccessoires personnels 	 26 
Magasine do boissons alcoollques 	 27 
bus lee autres magaair,s 	 28 
Grospe de toun ion autren magasisa 	 29 

Total excloa,,t groupo dautomotioe 	 30 

1,364,567 1.285.920 1,307,699 1,478,885 1,289,567 1,114,981 4- 	13.5 Concesstonnairea d'autonobilev 	 31 
42,029 38,170 39,423 45,644 39,047 32.303 + 	27.7 Vendeara d'aucomebilee d'occaslon 	 32 

525.081 538,138 512.830 556,072 536,453 568,731 + 30.2 Scations-service 	 33 
99,148 93,322 94,264 99,313 94,818 94,270 + 22.5 Garages 	 34 
-9,983 139,679 141,128 160,241 169,742 184,771 4- 	8.6 Magaulne do pidces ci daccessoires d'auto- 	35 

me 61 lea 
- -808 2,095,229 2,089,344 2,340.155 2,129,627 7,995,056 4 	17.3 Groupe d'aatomebiles 	 36 

-9,743 1,148,155 7,047,731 7,614,265 7,625,369 9,081,377 + 12.4 TOThL, ENSIBBI.E LES MAGASLP 	 37 
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TABLE 28. Retail Trade, by Rind of Dusiseme Croup.(l) 1979-1981 

Yukon 

TASLEAU 28. Ccrce do déta[l, par groupea do Soures do crce(l), 1979-1981 

Yukon 

Food General merchandise Automobile Automotive Hardware, home fY -  Total Per cent(2) 
group and apparel group dealers group ninliingn and other all stores change 

retail 	stores group 

Groupe Croupe do aagaalna Conces- Groupe Groupe do quinrail- Total, Variatioa(2) 
d'altm.n- do aarchandlaes sionnairea d'automobiles leries de aagasios ensetsle peocentuelle 
tatton diverses or do as- d'automobiles do .eublea ci de des magasins 

gasina do vltements tons len autres ma- 
ga,ins do dgtail 

thousands of doliara - all tiers de dollars 
1979 

January - Janvier 904 1,361 876 419 857 4,417 + 15.0 

February - F8vrier 1,033 1.329 965 471 872 4,670 + 	4.4 

March - Mars 1,250 1,714 1,396 497 947 5,806 + 14.8 

April - Avrtl 627 1,693 1,635 619 953 5,327 - 	4.7 

May - Mai 365 2,216 1,612 453 1,234 5,880 - 10.4 

June - Juin 823 2,087 1,862 551 1,798 7,121 - 	2.6 

July - Juillec 1.267 2,109 1,789 632 1,584 7,381 + 	7.9 

August - AoOt 1,378 2,223 1,989 524 1,810 7,924 + 14.8 

September - Septeabre 1.087 2.050 1,599 554 1,368 6,658 + 	4.7 

October - Octobre 1.056 2,198 1,635 488 1,371 6.748 + 13.7 

Noveaber - Nove.bre 1,016 2.290 1,126 486 1,399 6,317 + 	17.6 

December - OHeembre 1,106 2,898 1,095 531 1,973 7.603 • 	1.8 

I 19(1 

Febrv.ry 	- iêvrler 930 1,334 707 395 960 e,03e - 	5. 

March - Mars 1,085 1.616 1,626 441 1,145 5,713 - 

April - Aeril 1,007 2,015 2,221 463 1,228 6.934 + 30.2 

May - Mat 1,316 2.230 1,636 639 1,407 7,228 + 22.9 

June - Juin 1,333 2,375 2,127 744 1,694 8,273 + 	16.2 

July - Jnillet 1,524 2,393 2,327 795 2,219 9,258 + 25.4 

August - Aol3t 1,891 2,509 2,038 861 2,139 9,438 4 	19.1 

September - Septembre 1,478 2,630 1,466 692 1,862 8,128 4 22.1 

October - Octobre 1,495 2,618 1.749 501 1,622 7,985 4 18.3 

November - Noveabre 1,251 2,744 1,055 508 1.559 7,117 + 12.7 

December - DHcembre 1,401 3,723 1,139 686 2.345 9.294 4 	22.2 

Year - Annéc 15,601 27,579 18,881 7,193 19,122 88,376 + 16.5 

1981 

January - Janvier 1,361 1,788 1,084 666 1,725 6,624 + 44,8 

February - Pévrier 1,153 1,725 1,279 462 1,144 5,763 + 30.0 

March - Mars 1,473 2,072 1,622 605 1,438 7,210 4 	26.2 

April - Avrilr 1,409 2,187 1,877 584 1,590 7,647 + 10.3 

May - MaLP 1,654 2,727 1,859 626 2,095 8,961 4' 24.0 

June - Juin 

July - Jutllet 

August - Aoiit 

September - So 

October - Octeb. 

I November - Novel 

December - DOe, 

Year - IrnaOe 

(1) For composition of kind of business groups, see page 64. - Pour Is composItion par groupe do genres do rosasrce, voir Is page 64. (2) Percente 
changes shown are over-the-year changes. - Pourcentages lodiquent lea variations au cours de l'aonHe. 
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, 	 hIlLS 29. Retail Trade, by Had of &,ataeas Croup,(l) 1979-1981 

rlhuest Territories 

ABLSAII 29. Corce de detail, per groupes de geares de cmerce(l), 1979-1981 

.rrltolres do Nord-Oueat 

Food General merchandise Automobile Automotive Hardware, Fume fur- total Per cent(2) 
group and apparel group dealers group nishingo and other all 	stores change 

retail 	stores group 

Troupe Groupe de magasins Cannes- Troupe Troupe de quincail- Total. Variatlon(2) 
d'alj.en- de marchandisen sionnaires d'autowblles lerles de mogaoinn ensemble procentuelie 
tation diverses et do ma- d'autowobiles de meubles et de des 	gasiou 

gains de vPtements taos len autrea ma- 
gooins de ditail 

thousands of dollars - alillero de dollars 
1979: 

January - Janvler 1,594 4,021 822 155 1,675 8,267 + 	17.1 

February - F8vrier 1,443 4,301 831 104 1.706 8,385 + 	8.6 

March - Mars 1,709 5,534 1,191 95 1,940 10,469 + 	7.2 

April - Aeril 1,481 4,848 1,172 122 1,842 9,465 * 	8.7 

May - Hal 1,700 5,444 1,532 lOG 2,175 10,951 + 14.0 

Jane - Join 1,972 6,138 1,911 III 2,262 12,994 + 11.4 

July - Jolilet 1,695 5463 1,350 141 2,283 10,932 + 10.4 

Auguat - AnOt 2.012 5,715 1,463 100 2,143 11,433 + 	9.5 

leptember - Septeabre 1,921 5,019 1,333 89 2,015 10,377 - 	8.5 

October - Octobre 1,795 5,167 1,338 82 2,086 10,468 - 	3.6 

November - Nooembre 1,768 6,080 1,085 59 2,104 11,096 + 	8.3 

December - DHcemhre 1,917 8,097 865 48 3.092 14,019 + 	4.2 

- Anode 21,007 66,427 14.893 1,206 25,323 128,856 + 	4.1 

I -  Janoler 1,699 5,506 1,430 38 1,481 10,160 + 22.9 

roury - FHvrler 1,955 4,906 1,407 40 1,790 10,098 + 20.4 

,reh - Mars 1,912 6,500 1,385 58 1,979 11,834 + 13.0 

AprIl - Anril 1,843 5,718 1,509 63 2,029 11,162 + 	17.9 

May - Hal 2,298 6,095 1,622 67 2,232 12,314 + 12.4 

June - Join 2,458 7,200 1,703 60 2,466 13,887 + 	6.9 

July - Julllet 2,470 6,399 1,667 79 2,373 12,988 + 18.8 

August - AoGt 2,433 6,239 1,540 66 2,422 12,700 + 11.1 

September - Septeabre 2,242 7.618 1,580 69 2,536 14,045 + 35.3 

October - Octobre 2,166 6,467 1,589 66 2,354 12,642 + 20.8 

November - Nnvembr. 1,971 6,367 1,210 56 2,394 12,006 + 	8.2 

December - D8ceabre 2,261 8,956 1,168 71 3,569 16,045 + 14.5 

Year - Anode 25,714 71,971 17,830 733 27,631 149,879 -F- 	16.3 

1981: 

January - Janvier 2,118 6,280 1,507 66 2,084 12,055 + 	18.7 

February - F8vrier 2,167 5,683 1,284 59 1,993 11,186 + 10.8 

March - Mars 2,198 7,184 1,423 82 2,266 13,153 + 	11.1 

Aprilr - Avrllr 2,226 6,511 1,715 76 2,528 13,056 + 17.0 

FlayP - M01P 2,617 7,040 1,802 75 2,753 14,287 + 	16.0 

June - Join 

July - Juillet 

August - Ash 

Lumber - Septeabre 

l.,ber - Octobr e 

- ember 	Novembre 
, 

ember - DCcembre 

lear - Anode 

(I) For composiiioo of lUnd of businesm groups, 	see page 66. - Four Is cusponition per groopu de genrea de coumerce, voir Is page 64. 	(2) Perceote 

changes shown are user-the-year changes. - Pourcentages indlquent lea variations mu ceurn de l'snn€e. 
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TABL6 30. RetaIl Tiade, Canada, current and Constant Dollar Estimates, 1979-1981 

TA1I.8.AU 30. C.rce de dgtaLl, Canada, eatimatlons en dollars couranta et constanto, 1979-1881 

Prim 	Corrent 	Year/year 	Constant 1971 	Year/year 	Current 	Month/month Constant 1971 	Month/month 
Inden 	dollars 	per cent 	dollars 	per cent 	dollars 	per cent 	dollar. 	per cent 

unadjusted 	change 	unadjusted 	change 	aeaaonally change 	seasonally 	change 
adjusted 	 adjusted(1) 

indict 	Dollars 	Variation an Dollars 	VariatIon en Dollars 	Variation en Dollar. 	Variation an 
dee 	courants 	pourceatage 	constants 1971 pourcentage 	courants 	pourcentage 	constants 1971 pourcentage 
prix 	non-désaison- pour l'ann€e non-d6saisoo- pour l'annAe déaalson- pour Ic mois dé5aleon- 	pour it mom 

nalis8e 	 nalls8s 	 nalis8s 	 naiia&a(1) 

1979: 

January - Janvier 174.6 5,005.3 	+ 14.6 2,866.7 + 	4.9 6,049.9 + 1.2 3,490.7 - 0.3 

February - F&vrier 177.4 5,014.5 	+ 12.3 2,826.3 + 	2.0 6,170.4 + 2.0 3,504.8 + 0.4 

March - Mars 177.1 6,135.2 	+ 	16.1 3,463.7 + 	6.2 6,345.9 + 2.8 3,594.8 + 2.6 

April - Avril 178.9 6,022.2 	+ 	9.9 3,366.4 - 	0.2 6,236.9 - 1.7 3,528.1 - 1.9 

May - MaO 180.1 6,769.3 	+ 12.9 3,758.5 + 	2.5 6,322.4 + 1.4 3,531.5 + 0.1 

June - Join 181.0 6,974.3 	+ 12.4 3,853.9 + 	2.6 6,425.5 + 1.6 3,572.9 + 1.2 

July - Juillet 181.9 6,371.5 	+ 13.3 3,502.3 + 	3.7 6,532.1 + 1.7 3,591.3 + 0.5 

August - AoDt 183.1 6,694.0 	+ 15.4 3,655.4 + 	5.2 6,547.5 + 0.2 3,579.3 - 0.3 

September - Septeabre 184.4 6,302.0 	+ 	4.2 3,417.6 - 	5.7 6,568.: + 0.3 3,527.4 - 	1.5 

October - Octobre 185.2 6,706.4 	+ 	13.7 3,620.6 + 	2.8 6,568.4 -- 3,523.4 - 0.1 

November - Nove.bre 186.6 6,991.2 	+ 12.6 3,749.4 + 	2.0 6,548.4 -0.3 3,495.0 -0.8 

December - D8cembre 185.8 8,000.6 	+ 	7.9 4,306.5 - 	2.3 6,639.3 + 	1.4 5,514.3 + 0.6 

Year - Ann€e 181.6 76,992.5 	-I- 	11.9 42,387.3 + 	1.8 76,954.8 ... 42,453.4 

1980: 

January - Janvier 192.4 5,641.2 	+ 12.7 2,932.0 + 	2.3 6,714.3 + 1.1 3,511.9 - 

February - Fdvrler 196.5 5,750.0 	+ 14.7 2,955.8 + 	4.6 6.694.6 - 0.3 3,480.0 - 

March - Marn 196.5 6,130.9 	- 	0.1 3,151.5 - 	9.0 6,679.3 - 0.2 3,439.0 - 

April - Avril 196.0 6,564.7 	+ 	9.0 3,350.1 - 	0.5 6,608.3 - 	1.1 3,402.5 - 

May - Mai 199.2 7,339.5 	+ 	8.4 3,685.3 - 	2.0 6,694.8 + 1.3 3,391.2 - 0.3 

June - Join 199.8 6,929.6 	- 	0.6 3,468.2 - 	10.0 6,734.3 + 0.6 3,399.6 + 0.2 

July - Juillet 201.2 7,036.4 	+ 10.4 3,497.2 - 	0.2 6,997.1 + 3.6 3,465.8 + 2.0 

August - AoGt 202.9 7,125.5 	+ 	6.4 3,512.0 - 	3.8 7,102.1 + 1.8 3,488.9 + 0.7 

September - Septeinbre 203.7 7,040.5 	+ 11.7 3,456.0 + 	1.1 7,296.6 + 2.7 3,546.0 + 1.6 

October - Octobre 205.7 7,611.7 	+ 	13.5 3,701.2 + 	2.2 7,208.1 - 1.2 3,499.3 - 1.3 

November - Novembre 207.5 7,630.6 	+ 	9.1 3,677.5 - 	1.9 7,433.1 + 3.1 3,505.7 + 0.2 

December - D8ce.bre 206.2 9,068.6 	+ 13.3 4,398.0 + 	2.1 7,429.6 - 0.5 3,543.1 + 1.1 

Year - Aon€e 200.7 83,869.4 	+ 	8.9 41,784.8 - 	1.6 63,572.2 ... 41,672.8 

1981: I  

January - Janvier 215.7 6,668.6 	4 	18.2 3,091.6 + 	5.4 7,749.7 + 4.3 3,625.2 + 2.3 

February - Fêvrier 217.9 6,337.0 	+ 10.2 2,908.2 - 	1.6 7,787.9 + 0.5 3,605.5 - 0.5 

March - Mara 216.2 7,099.7 	+ 15.9 3,254.0 + 	3.3 7,787.3 + 1.3 3,562.5 - 	1.2 

Aprllr - Avriir 219.4 7,813.2 	+ 	19.0 3,561.3 + 	6.3 7,907.3 + 1.5 3,609.7 + 	1.3 

MayP - MaLP 222.3 8,278.4 	+ 	12.8 3,723.2 + 	1.0 7,760.7 - 	1.9 3,512.1 - 2.7 

June - Juin 

July - Juillet 

August - AnOt 

September - Septe.hre 

October - Octobre 

November - Noveabre 

December - D8cembre 

Year - Ann&e 

(I) Seasonally adjuated constant dollar eatimatea are derived by neusosally adjusting the row constant dollar estimate. 
(1) La d8aatsonnallaation dna eatlantions an dollars constants s'ohtient on d8saluonnalisani les eatiaatinns brutes en dollars constants. 

I 

I 
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KIND OF BUSINESS COMPOSITION 

I. Combination stores. Combination stores 
(groceries with 201 or more fresh meat). 

Grocery, confectionery and sundries 
stores. 	Groceries, confectionery and 
sundries stores; grocery stores (with 
20% or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; del-
icatessen stores; other food stores. 

Depart.ent store8. 	Department stores 
including concessions located in depart-
ment store outlets which are an integral 
part of the overall operation. 	(Note: 
This kind of business excludes non-de-
partment store outlets operated by 
department store firms, as well as de-
partment store mall-order and catalogue 
sales offices.) 

General merchandise stores. 	General 

P
nt?rchandise stores (less than one-third 

t ood); and department store mail order 
md catalogue sales offices. 

General stores. 	General stores (more 
than one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. 	Used car dealers 
(used cars and trucks or cars only). 

Service stations. Service stations. 

Garages. Garages. 

AutomotIve parts and accessories stores. 
Accessories, tire and battery shops; 
home and autosupply stores. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
n[shings stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 

COMPOS IT ION PAR GENRE I)E COMMERCE 

piceries-boucheries. 	Epicerles-boucheries 
(piceries avec 20 1 ou plus de viande frat-
che). 

gpiceries, confiseries et articles divers. 
Epiceries, confiseries et magasins d'articles 
divers; 9picerles (avec 20 1 ou moms de 
viande fratche). 

Tous len autres megasins d'aliments. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; 
magasins d'oeufs et de volailles; magasins de 
fruits et lgumes; boucheries; poissonneries; 
magasins 	d'aliments 	fins (delicatessen); 
autres magasins d'alimentation. 

Grands magasins. Grands magasins y compris 
les filiales situ€es dans les points de vente 
des grands magasins qul font partie intgrale 
de l'exploitation. 	(Nota: Sont exclus les 
points de vente autres que ceux des grands 
magasins, qui sont exploits par les socités 
propritaires de grands nagasins, ainsi que 
les bureaux de vente par commande postale et 
par catalogue des grands magasins.) 

Magasins de merchandises diverses. Magasins 
de marchandises diverses (moms du tiers du 
stock en aliments); et les bureaux de vente 
par commande postale et par catalogue des 
grands magasmns. 

Magasins g&raux. Magasins gnraux (plus du 
tiers du stocks en aliments). 

Bazars. Bazars. 

Concessionnaires 	d'automobiles. 	Vendeurs 
d'automobiles (neuves et d'occasion ou neuves 
seulement). 

Vendeurs d'autoinobiles d'occasion. Vendeurs 
d'automobiles d'occasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulement). 

Stations-service. Stations -service. 

Garages. Garages. 

Magasins de pisces et d'accessoires d'auto-
mobiles. Magasins de pneus, d'accumulateurs 
et d'accessoires; magasmns de fournitures 
pour la malson et l'automobile. 

Magasins de v&ements pour hoes. Magasins 
de vêtements pour hommes et garcons; magasins 
d'accessoires vestimentaires pour hommes et 
garçons; chapelleries pour hommes et garçons; 
tailleurs (ateliers de confection sur place 
de vtements sur mesure). 
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Magasins de vtements pour dames. Magasi: 
de vêtements prts-ä-porter pour domes or 
jeunes filles; magasins de lingerie c t 
bonneteries pour dames et jeunes flllc; 
magasins d'accessoires et autres vtements. 

Magaslns de vtements pour La famille. Maga-
sins de vtemets et d'accessoires vestimen-
taires pour la famille. 

Magaslns spcialiss de chaussures. Magasins 
de chaussures pour hommes St garçons; maga-
sins de chaussures pour dames et jeunes 
fiiles; magasins de chaussures pour enfants 
et bbs. 

Magasins de chaussures pour in familie. Ma-
gasins de chaussures pour la famille. 

Quincallleries. Quincaillerles. 

Magasins de ineubles managers. Magasins de 
meubles. 

Magasins d'appareils managers. 	Magasins 
d'appareils mnagers; magasins do fournitures 
le c t r i q ties. 

Magasins de meubles, tiviseurs, radios et 
accessoires. Magasins de meubles, de tivi-
seurs, de radios et d'appareils rndnagers. 

Pharmacies, médica.ents brevetés et produits 
de beauté. Drogueries, y compris magasins i 
spdclalités pharrnaceutiques. 

Llbrairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accessoi-
res. Magasins d'articles de sport; embarca-
dons, moteurs hors-bord et accessoires 
connexes; magasins de bicyclettes et ateliers 
de reparation; vendeurs de motocyclettes. 

Magasins d'accessoires personnels. Magasins 
et kiosques et tabac; marchands de journaux 
et de pdriodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; magasins d'appa-
reils et de fournitures photographiques; 
magasins de sacs de voyage, valises, malles, 
mailettes et de maroquinerie; magasins de 
jouets et de jeux. 

Tous les autres magasins: 

Autres cosinerces d'automobiles. Ateliers do 
peinture et de ddbosselage; autres ateliers 
de rdparation spécialisds; lavage 
biles, autres commerces d'automobiles. 	I 

Women's clothing stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance 	stores; 	electrical supply 
stores. 

Furniture, television, radio and appli-
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent medicine and cosmet-
ics stores. Drug stores including pro-
prietary stores. 

Book and stationery store8. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers; gift 
novelty and souvenir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 
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. All other stores - Concluded: 

Other apparel and accessories stores. 
'illinery 	stores; 	furriers and 	fur 
stores; 	children's 	and 	infants-wear 
stores; 	second-hand clothing stores; 
piece goods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other hose furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fl stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical appli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

Jewellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retail stores; 
sine stores. 

Miscellaneous stores. Music stores; op-
ticians; health appliance stores; monu-
iiient and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galeries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

28. Tous les autres liagasins - fin: 

Autres vteaents et accessoires. Magasins de 
chapeaux; fourreur 00 magasin de fourrures; 
vtements pour enfants et bébs; magasins de 
vêtements usags, marchandises i la pièce; 
autres magasins de vêtements; lame. 

Autres articles d'aublement. 	Peinture, 
vitre et papier tenture; vente et reparation 
de televiseurs; téléviseurs, radios et appa-
rells de haute fidélité; magasins de vals-
selle, verrerie et ustensiles de cuisine; 
magasins de revétements de sol, magasins de 
rideaux, capitonnage et decoration inte-
rieure; toilerles; tableaux et cadres; anti-
qultés; meubles d'occasion; autres fourni-
tures de maison; pianos et orgues; comptoir 
de disques. 

Ateliers de reparation de tEléviseurs, de 
radios et d'appareils u6nagers. Reparation 
de téléviseurs et radios, reparation d'appa-
rells electro-menagers. 

Reparation de bijoux. Reparation de bijoux. 

Magasins de boissons alcooliques. 	Spin- 
tueux, magasins du gouvernement; brasseries, 
magasins de detail; vms, debits. 

Magasins divers. Magasmns de musique; opti 
que; materiel medico-chirurgical; monuments 
funéraires et plerres tombales; petits ani 
maux; objets de piété; [ournitures pour 
artistes; galeries d'art; timbres et pièces 
de monnaie; malsons mobiles; mont-de-plété; 
glace; autres magasmns de detail. 

0 
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Groupings of Kinds of Business Used in 	Groupes de genres de coerce utllLse dams lee 
Tables 28 and 29 	 tableaux 28 et 29 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; 	clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des inagasins d'ali.entation. Epiceries-
boucheries; 6piceries, confiseries et articles 
divers; et tous les autres magasins d'alirnen-
tation. 

Groupe des magasins de aarchamdlses diverses 
et des magasins de vtements. Grands magasins; 
magasins de rnarchandises diverses; magasins 
gdn&aux; bazars; magasias de vêtements pour 
hommes; magasins de vêtements pour dames; 
magasins de vêtements pour is famille; maga-
sins spécialisés de chaussures; et magasins de 
chaussures pour la famille. 

Concesslonnaires 	d'automobiles. Concession- 
naires d'automobiles. 

Croupe de l'automobile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
nagasins de pieces et d'accessoires d'automo-
biles. 

Groupe des quincaillerles, des magasins de 
meuble et des autres magaslns de d&all. Quin-
cailleries; magasins de meubles mnagers; 
magasins d'apparells mnagers; magasins de 
meubles, tiviseurs, radio et accessoires; 
pharmacies, médicaments brevets et produits 
de beautd; librairies et papeteries; fleu-
ristes; bijouterles; magasins d'articles de 
sport et d'accessoires; magasins d'accessoires 
personnels et tous les autres magasins. 

4 
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)J1I5?!'S f'l1lL1 (.:AF tINS 

H 	iising and Serviv(-,,s Division 	in the 
	SectiOn du commerce do dtail, Division du coIn - 

krajl Trade sector. 	 merce et des services. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Ru. 36 pp.  First Issue. 1938. 
(LSSN 0380-7045). 

Total sales and number of outlets, by 
provinces, and selected metropolitan 
areas, and sales and inventories by 
departments, Canada. 

63-004 Department Store Sales by Regions, 
Advance Release. M. gil. First Issue, 
1950. 

Total sales and percentage changes of 
sales, by Region. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp. First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cs, trucks and buses sold by prov- 

10 	 CS 

and by source of origin (Canada 
ci U.S. or imported). Monthly unit 
es, by type and origin seasonally 

adjusted. 

63-014 Merchandising Inventories. M. Bid. 
24 pp.  First Issue, 1972. (ISSN 
0380-7 177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain Stores. A. Rh. Approx. 
74 pp. First Issue, 1933. (ISSN 
0380-7878). 

Stores, 	sales, 	salaries, 	stocks, 
accounts outstanding. 

63-213 Vending Machine Operators. A. Bil. 
21 pp.  First Issue, 1958. (ISSN 
0527-6411). 

Sales through automatic vending ma- 
(hines, by type of machine and bra- 

p 	Ii 	 0 	i 

Catalogue 

63-002 Ventes et stocks des grands magasins. 
Bil. 36 pages. 	Premier numro, 1938. 

(ISSN 0380-7045). 

Ventes totales et nombre de points de 
vente par provinces et certaines rgions 
mtropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par rgion. 
Rapport provisoire. M. Bhl. Premier flu-

mro, 1950. 

Variations en pourcentage et ventes par 
rglon. 

63-007 Ventes de vhicules automobiles neufs. 
Ru. Environ 15 pages. 	Premier nu- 

mro, 1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
lières, des camlons et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et E.-U. ou importés). Ventes 
unitaires mensuelles selon le type et 
l'origine, aprs dgsaisonnalisation. 

63-014 Stocks conimerciaux. M. Bil. 24 pages. 
Premier num€ro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour commerce de gros, 
par rayon pour les grands magasins et par 
genre de commerce pour les magasins 
succursales et magasins indpendants: va-
riations trimestrielles en pourcentage 
pour les magasins indpendants suivant le 
genre de commerce. 

63-210 Magasins de dtail 5 succursales. A. Bil. 
Environ 74 pages. Premier num€ro, 1933. 
(ISSN 0380-7878). 

Magasins, 	ventes, 	salaires, 	stocks, 
crances actives. 

63-213 Exploitants de distributeurs automatiques. 
A. Bil. 21 pages. Premier numro, 1958. 
(ISSN 0527-6411). 

Ventes selon le genre de machine et l'em-
placement, Canada et provinces. 
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Catalogue 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution - door-to-
door, mail order, etc. 

63-219 Campus Book Stores, A. Bil. Approx. 
8 pp. First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research Handbook. 0. Bil. 356 
pp. First Issue, 1975. (ISSN 
0590-9325). 

The data covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

Operating Results - Retail Trades. 
0. Bil. 29 pp. First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items, and 
net profit. Operating Results data 
for many of the important retail 
trades will be published in the com-
ing years. 

The following reports on Operating 
Results are available. 

63-603 Men's Retail Clothing Stores, 1974 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

M. - Monthly A. - Annual Bil. - Bilingual 
0. Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Cana-
dian economic and social affairs. A compre-
hensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 0T6. 

Catalogue 

63-2 18 La vente directe au Canada. A. Bil. 14 
pages. Premier numro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution - démarchage, poste, etc. 

63-219 Librairies de campus. A. Bil. Environ 8 
pages. Premier nundro, 1968-69. (ISSN 
0380-6286). 

Ventes au dtail par article, ainsi que 
nombre d'employs et Is paye, par rgion, 
par province et au Canada, par année sco-
la ire. 

63-224 Manuel statistique pour etudes de march. 
H. Bil. 356 pages. Premier numéro, 1975. 
(ISSN 0590- 9325). 

Las données portent sur des sujets tels 
que lea indicateurs 6conomiques génraux, 
lea caractristiques de la population, le 
revenu et les dpenses des particuliers et 
1 'équipernent ménager. 

Résultats de l'exploitation - Commerce de 
dtai1. U. Bil. 29 pages. PremIer nunro, 
197. 

Len bulletins de In srie des Result its un 
l'exploitadon contiennent des rat eu 
(pourcentages des ventes nettes) pour lee 
achats, les stocks, le coOt des biens 
vendus, les béndfices bruts, les dpenses 
d'exploitation et lea bénéfices nets. Las 
résultats de l'exploitation concernant de 
nombreux commerces de detail importants 
seront publiés au cours des prochaines 
annees. 

Lea publications sulvantes stir lea resultats 
de l'exploitation sont maintenant disponibles. 

63-603 Magasins de vêtements pour hommes, 1974 

63-604 Magasins indépendants de vente au detail 
de vêtements pour dames, 1975 

63-605 Magasins independants de vente au dtail 
de quincaillerie, 1976 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

M. - Mensuel A. - Annuel Bil. - Bilingue H. - 
Hors serie 

Outre lea publications énumérées ci-dessus, 
Statistique Canada publie une grande variété du 
bulletins statistiques sur la situation éconwui-
qua et social du Canada. On peut se procurer 
gratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), KIA 0T6. 
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