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Data in Many For.a... 

Statistics Canada dieiniriates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

Des données anus pluaieurs formea... 

Statiatiqne Canada diffuse le: donnéea aous formes diverses. 
Outre lea publications, des total isat ions habituelles et spé-
ciales sont offertes sur imprimés dordinateur, aur microfi-
ches et microfilms et sur bandes segnétiques. Des cartes et 
dautres documents de référence qéographiques sont disponibles 
pour certaines sortes do donnéem. L'accs direct b des données 
agrégées eat possible par le trucheinent de CANSIM, Ia base de 
données ordinolingue et le syatème dextraction do Statistique 
Canada. 

How to Obtain More Information 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, 	Ottawa, K1A 	0V4 (Telephone: 

996-9304) or to the Statistics Canada reference centre 

in: 

St. Johns (772-4075) Winnipeg (949-4020) 

Halifax (426-5331) Regina (359-5405) 

Montréal (283-5725) Edmonton (420-3027) 

Ottawa (992-4734) Vancouver (666-3691) 

Toronto (966-6586) 

Toll-free access is provided in all provinces and 
territories, for omera who reside outmide the local 
dialing area of any of the regional reference centres. 

Newfoundland and Labrador 	 Zenith 0-7037 

Nova Scotia, New Brunswick 
and Prince Edward Island 	 1-800-565-7192 

Quebec 	 1-800-361-2831 

Ontario 	 1-800-268-1151 

Manitoba 	 1-800-202-8006 

Saskatchewan 	 1(112 )800-282-8006 

Alberta 	 1-800-222-6400 

British Columhia (South 	
112-800-663-1551 and Central) 

Yukon and Northern B.L. 
(area served by Northwest 
Telephone Co.) 	 Zenith 0-8913 

Northwest Territories (area 
served by Northwest 
Telephone Co.) 	 Zenith 2-2015 

I-low to Order Publications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
community bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales 
and Services, Statistics Canada, Ottawa, K1A Dvi. 

Comment obtenir d'autrea renseignetnenta 

Toutes demandes de renseignenents Si sujet do cette publica-
tion ou do statistiques et services connexes doivent être 

adresaées : 

Division du commerce et des services, 
Section tIe commerce do detail, 

Statistique Canada, Ottawa, K1A 0V4 (téléphone: 996-9304) on 
au centre tIe consultation do Statistique Canada a: 

St-John's 	(772-4073) Winnipeg 	(949-4020) 

Halifax 	(426-5331) Regina 	(359-5405) 

Montréal 	(283-5725) Edmonton 	(420-3027) 

Ottawa 	(992-4734) Vancouver 	(666-3691) 

Toronto 	(966-6586) 

Us service tIe communication sans 	frais est offert, dans toutes 

leo 	provinces 	et 	dons 	les 	territoires, aix utilisateurs 	cjuii 

habitent 	è l'extérieur des zones do commtiiication locale des 

centres réqionaux de consultat ion. 

Terre-Neuve at Labrador Zenith 0-7031 

Nouvelle-cosse, Nouveau-Brunswick 

et I le-du-Prince-ldouard 1-800-565-7192 

Québec 1-800-361 -2031 

Ontario 1-800-268-1191 

Manitoba 1-800-282-80116 

Saskatchewan 1(112)800-282-8006 

Alberta 1-800--2226400 

Colombie_BritanniqUe (sud 
et centrale) 	 112-800-663-1551 

Yukon et nord tIe Is C.-FI. 
(territoire desservi par la 
Northwest Telephone Co.) 	 Zenith 0-8913 

Territoires cki Nord-Duest 
(territoire desservi par Ia 
Northwest Telephone Co.) 

Co.nent cnder lea pub licat ions 

On peut se procurer cette I 	lication et 	leo 	autres 

publications de Stat istique Canada ijuprès des agents mjtorisés 
et des autres librairies locales, par l'entremise des bureaux 
locaux do Statistiqiie Canada, cxi en écrivant 4 Ia Section des 
ventes et do La distribution des publications, Statistique 

Canada, Ottawa, K1A 0V7. 

Zenith 2-2015 
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SYMBOLS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them due to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Socio-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A OZ8 (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 
located across Canada. 

SIGNES CONVENTIONF*L5 

Les signes suivants sont employés uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pam lieu de figurer. 

- nant ou zero. 

- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

* Le lecteur est pri6 de noter que les donnees 
sent fondées sur des réponses qui ne satis-
font pas A la norme habituelle exigée pour 
la publication ou que celles-ci ont une 
plus grande marge dinconsistance que l'on 
devrait normalement obtenir, et ce, b cause 
de Ia structure de Ia liste, c'est-ä-dire 
des ajustements dus aux creations et aux 
disparitions et des changements dans le 
classement; elles doivent par consequent 
être utilisees avec circonspection. 

NOTA 

Les chiIfres ayant été arrondis, les totaux ne 
correspondent pam toujours. 

NOTE AU SLJJET DE CANSIM 

La banque de données informatisées de Statis-
tique Canada CANSIM (système canadien d'informa-
tion socio-économique) fournit au public toutes 
les statistiques actuelles et historiques sur 
Commerce de detail (matrice n S 78,227,287, 
2300/17, 2431), et sur de nombreuses autres sé-
ries, par le biais d'un terminal, d'imprimés 
d'ordinateur ou de supports ordinolingues. Pour 
plus de renseignements, s'adresser mu personnel 
de CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 078 (téléphone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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Les estimations du commerce de detail soot 
tirées d'une enquête sur les points de vente au 
detail au Canada. On utilise 6 cette fin un con-
cept de base (exposé ci-dessous) qui est commun 
au recensement et au programme d'enquête courante 
de la Division du commerce et des services. (Le 
recensement roesure également les activités des 
"établissements", toutefois, on n'a pas recours a 
cette unite d'observation dans l'enquête men-
suelle sur le commerce de detail.) 

Les entreprises soot d'abord classées dans le 
secteur du commerce de detail d'après la "valeur 
ajoutée recensée"(l), qui représente dans ce sec-
teur Ia difference entre le prix de vente et le 
prix d'achat des biens vendus pendant une période 
déterminée. Les sociétés gui appartiennent au 
commerce de detail sont ensuite classées dans des 
categories précises d'activités (code a trois 
chiffres de Ia Classification des activités éco-
nomiques) d'après Ia "principale activité", 
c'est-è-dire d'après la proportion des ventes 
dont rend compte chaque genre de commerce ou 
chaque type de marchandises vendues. 

L'étape suivante du travail de classification 
consiste a faire un relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le nombre de points de vente et leur 
activité. De tels renseignements servent non 
seulement 6 determiner si des entreprises parti-
culières, notamment les entreprises a points de 
vente multiples, peuvent être considérées comme 
des "magasins succursales" (voir definition 
ci-dessous), mais aussi a distinguer les points 
de vente au detail des autres et ainsi assurer un 
classement plus précis de chacun dans un des 
genres de commerce dont le nombre est de plus de 
90. Subséquemment, ces genres de commerce sont 
agrégés en 28 groupes pour fins de publication. 

L'enquête étant axée sur les points de vente, 
le champ d'enquête a été étendu aux points de 
vente exploités par des entreprises autres que 
des magasios de detail. Lorsqu'on a établi par 
exemple qu'un fabriquant exploite un ou plusieurs 
locaux de vente mu detail, on procède de la rnême 
façon que ci-dessus. Des locaux de vente mu 
detail peuvent 6tre exploités par des entreprises 
dont l'activité principale est Ia fabrication, le 
commerce de gros, l'administration publique, Ia 
construction, etc. 

(1) Pour de plus ainples reseignements, voir In 
manuel de Ia Classification des activités 
économiques, no 12-501F au catalogue, pages 
9-11. 

Retail trade estimates are derived from a 
survey of Canadian "retail locations", uti-
lizing a basic concept (see below) which is 
common to both the census and the current 
survey program of the Merchandising and 
Services Division. (The census also measures 
the activities of "establishments"; however, 
this concept is not used in the monthly 
survey of retail trade.) 

Businesses are first classified to the 
retail sector on the basis of "census value 
added",(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit Standard Industrial Classifica-
tion code) on the basis of "major activi-
ty" - the proportion of sales accounted for 
by each kind of business or by each type of 
commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses Se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if individual 
businesses, particularly multi-location bu-
sinesses, qualify for treatment as "chains" 
(see definition following) but also to 
isolate retail locations from non-retail and 
make possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include locations operated by non-retailing 
businesses. When it is determined that a 
manufacturer (for example) operates one or 
more retail locations, the same treatment is 
given as outlined above. Retail locations 
can be operated by businesses whose princi-
pal activity is manufacturing, wholesaling, 
government, construction, etc. 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue 12-501, Pages 9-11. 



The design of the new sample system pro-
vides the facility to revise the monthly 
estimates to account for late responses. 
Each month the publication will contain pre-
liminary estimates for the current month and 
revised estimates for the preceding month. 

The number of shopping days that this 
report is based on, varies from month to 
month. See Text Table I for the number of 
shopping days the current report is based 
on. 

La système supportant le nouvel échantillon du 
commerce de detail permet la revision des estima-
tions roensuelles af in de tenir compte des répon-
ses tardives. La publication mensuelle fournira 
donc des données provisoires pour le nnis en 
cours et des donn6es révisées pour le mois précé-
dent. 

Le nombre de jours comrnerciaux sur lesquels 
sont basées les données présentées ici vane d'un 
mois a l'autre. Voir au tableau explicatif I le 
nombre de jours comerciaux sur lesquels sont 
basées les données. 

TEXT TABLE I. 4,ther of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nouithre de jours commerciaux par iiuis 

1982 	 1981 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nombre de 
jours samedis jours samedis 
cofflmerciaUX commercisux 

January - Janvier 25 5 26 5 

February - Février 24 4 24 4 

March - Mars 27 4 26 4 

April - Avril 25 4 25 4 

May-Mai 26 5 26 5 

June - Juin 26 4 26 4 

July - Juillet 26 5 26 4 

August - AoOt 26 4 25 5 
September - Septernbre 25 4 25 4 

October - Octobre 25 5 26 5 

November - Novembre 26 4 25 4 

December - Décembre 26 3 26 4 

FIABILITI DES OONNES 

Ce bulletin présente des estimations fondées 
sur une enquête par échantillonnage qui risquent, 
per consequent, d'être entachées d'erreurs. La 
section qui suit vise a faciliter, pour le lec-
teur, l'interpréta€ion des estimations. 

Erreurs d'échantillonnage et autres erreurs 

Ii peut se produire de nombreuses erreurs 
lorsque des renseignements sont recueillis a 
partir dune enquête par echantillonnage. On las 
regroupe en deux grandes categories: lea erreurs 
qui sont dues a l'échantillonnage et celles qui 
ne le aUnt pas. 

DATA RELIABILITY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

Sai1ing and Non-sanpling Errors 

Many kinds of errors are involved when 
data are collected from a sample survey. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

vi 



Sampling Errors 

Sampling errors are present because ob-
servat ions are made only on a sample and not 
on the entire population. The sampling 
error, in addition to the size of the sam-
ple, depends on factors such as variability 
in the population, sampling design and 
method of estimation. For example, for a 
given size of the sample, the sampling error 
will depend on the stratification procedure 
employed, allocation of the sample, choice 
of the sampling units and method of selec-
tion. (Further, even for the same sampling 
design, we can make different calculations 
to arrive at the most efficient estimation 
procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
suits are likely to be different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can be measured from the 
sample itself. 

Non-sampling Errors 

These errors are present whether a sample 
or a complete census of the population is 
taken. The non-sampling errors can be at-
tributed to one or more of the following 
sources: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from re-
sponding units or some earlier data on the 
non-responding units if available. The 
extent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to 
obtain as high a response rate as possible. 

Erreurs d'écharit illonnage 

Ce genre d'erreur existe parce que les obser-
vations portent uriiquement sur un échantillon, et 
non sur l'ensernhle de la population. L'erreur 
depend de facteurs tels que Ia taille de l'échan-
tillon, la variabilité de la population, le plan 
de sondage et la méthode d'estimation. Pour une 
taille donnée d'échantillon, par exernple, l'er-
reur d'échantillonnage sera fonction de Ia me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, du choix des unites sondées et 
de la méthode de selection. (On peut mêrne, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver la méthode 
d'estimation la plus efficace.) 

Comme, dans une enquête par echantillonnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation a partir des données concernant une 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute la population daris les mèmes 
conditions. La principale caractéristique des 
sondages probabilistes, c'est que l'erreur 
d'échantillonnage peut être directernent rnesurée a 
partir de l'échantillon. 

Erreurs non liées a l'échantillonnage 

Ces erreurs se retrouvent tant dans les recen-
sements que dans les enquêtes par échantillon-
nage. Flies sont dues 6 un ou plusieurs facteurs 
parmi les suivants: 

Le thamp couvert par l'enquête. L'erreur résulte 
dun listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La reponse. Ici, i'erreur peut être attribuable 
la conception du questionnaire et aux caractéris-
tiques de la question, l'incapacité ou au refus 
de l'enquêté de fournir des renseignements 
exacts, a l'interprétation fautive des questions 
due A des problémes d'ordre sémantique, ou aux 
variations, d'un interviewer a l'autre, dans 
lexplication des questions ou dans l'interpréta-
tion des réponses. 

La non-réponse. Certains enquêtés refusent de 
répondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent être irnputées partir 
des chiffres fournis par les répondants ou 
l'aide des statistiques antérieures sur les non-
répondants, si elles existent. On ne connalt 
généralement pas l'importance de l'erreur d'impu-
tation; celle-ci vane beaucoup selon les carac-
téristiques qui distinguent les répondants des 
non-répondants. Comme ce type d'erreur prend 
habituellement de l'ampleur a nsure qu'augmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 
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Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most 
up-to-date listings have been used; the 
questionnaires used in the survey have been 
carefully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Measures of Sai1ing and Non-sai1ing Error 

San1ing Error Measures 

The particular sample used in this survey 
is one of a large number of all possible 
samples of the same size that could have 
been selected using the same sample design 
under the same general conditions. If it was 
possible that each one of these samples 
could be surveyed under essentially the same 
conditions, with an estimate calculated from 
each sample, it would be expected that the 
sample estimates would differ from each 
other. The average estimate derived from all 
these possible sample estimates is termed 
the expected value. The expected value can 
also be expressed as the value which would 
be obtai.ned if a census enumeration was 
taken under identical conditions of collec-
tion and processing. An estimate calculated 
from a sample survey is said to be precise 
if it is near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated. 

Le traitement. L'erreur peut se produire lors 
des diverses étapes du traitement, telles que le 
codage, l'entrée, la verification, is pondération 
et la totalisation, etc. 

Ii est difficile de mesurer les erreurs non 
liées a l'échantillonnage. De plus, ii faut les 
cerner a un niveau oi elles ne rLlisent pas a 
l'utilisation ou a l'interprétation des chiffres 
définitifs. 1uant aux estimations du present 
bulletin, tout a été mis en oeuvre afin de mini-
miser ce genre d'erreur. Ainsi, les unites ont 
été définies avec beaucoup de precision, au moyen 
des listes les plus h jour; les questionnaires 
ont été concus avec soin afin de réduire au mini-
mum les différentes interpretations possibles (on 
a demandé aux interviewers de poser les questions 
telles qu'elles figurent aux questionnaires); les 
diverges étapes de verification et de traitement 
ont fait l'objet de contrôles d'acceptation 
détaillés; on n'a absolument rien negligé pour 
que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

evaluation de l'erreur d'échantillonnage et de 
l'erreur non liée a 1 1 6chantil1onn 

E rreur d' échant i 1 lonnage 

L'échantillon utilisé aux fins de Ia présente 
enquète est un des nombreux échantillons de tnême 
taille qui auraient pu être choisis selon le même 
plan et les mêmes conditions. Si chaque échan-
tillon pouvait faire l'objet d'une enquête menée 
essentiellement dans les mêmes conditions, ii 
faudrait s'attendre a ce que l'estimation calcu-
lee vane d'un échantillon a l'autre. On nomrne 
valeur probable l'estimation moyenne obtenue de 
tous les échantillons possibles. Autrement dit, 
la valeur probable est celle qu'on obtiendrait en 
recensant toute la population dans des conditions 
indentiques de collecte et de traitement. tJne 
estimation calculée a partir dune enquête par 
échantillonnage est dite precise lorsqu'elle 
sapproche de la valeur probable. 

Or, les estimations fondées sur un échantillon 
peuvent ne pas correspondre a la valeur proba-
ble. Cependant, comme les estimations proviennent 
d'un échantillon probabiliste, il est possible 
d'en mesurer la variabilité par rapport 6 leur 
valeur probable. Ainsi, la variance dune estima-
tion, qui en mesure la precision, se définit 
comme Ia moyenne, parmi tous les échantillons 
possibles, des carrés de Ia difference entre 
l'estimation et la valeur probable. 

Une fois qu'on a calculé l'estimatiofl et sa 
variance, ii devient possible de mesurer la pré-
cision autrement. Par exemple, l'erreur-type, 
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For example, the standard error, defined as 
the square root of the variance, is a mea-
sure of the sampling error in the same units 
as the estimate (e.g., dollars). The stan-
dard error is a measure of precision given 
in absolute terms. The coefficient of vari-
ation, defined as the standard error divided 
by the sample estimate, is a measure of pre-
cision given in relative terms. For com-
parison purposes one may more readily com-
pare the sampling error of one estimate to 
the sampling error of another estimate 
through the use of the coefficient of varia-
tion. 

The measure of sampling error shown in 
this publication under Text Table II, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation is: 

CV(X) = 5(X) 
X 

Where X = the estimate 
5(x) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = CV(X) x 100%. 

For example, an estimate X = $8,000,000 with 
a standard deviation 5(X) = $400,000 has a 
coefficient of variation of .05 and assuming 
a normal distribution we can say; "the prob-
ability is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%". 

Non-sampling Error Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, in practice however, we cannot 
assume that the exact value of every unit in 
the population or sample can be obtained and 
processed without error. Any difference 
between the expected value and the exact 
population value is termed the bias. Sys-
tematic biases in the data cannot be mea-
sured by the probability measures of sam-
pling error as previously described. The 
accuracy of a survey estimate is determined 
by the joint effect of sampling and non-
sampling errors.  

soit Ia racine carrée de la variance, mesure 
l'erreur d'chantillonnage dans Ia même ttiité que 
l'estimation (en dollars, notamment). Autrement 
dit, l'erreur-type mesure Ia precision en termes 
absolus. Par contre, le coefficient de variation, 
c'est--dire l'erreur-type divisée par l'estima-
tion, rnesure la precision en termes relatifs. 
Ainsi, l'emploi du coefficient de variation 
facilite Ia comparaison de l'erreur d'échantil-
lonnage de deux estimations. 

C'est le coefficient de variation qui sect è 
évaluer l'erreur d'échantillonnage au tableau 
explicatif II "Mesure de Ia fiabilité". 

Voici la formule utilisée pour calculer les 
coefficients de variation du tableau: 

CV(X) = 5(X) 
X 

dans laquelle X est l'estimation 
5(X) est l'écart-type de X 

L'erreur de X en pourcentage (PE) correspondra : 

PE(X) = cv(x) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X = $8,000,000 oi l'écart-type (5(X)) 
atteint $400,000 correspond a .05; si l'on sup-
pose urie distribution norrnale, on peut affirmer 
qu'il existe une probabilite d'envirori 68% que 
l'estirnation de $8,000,000 coinporte un pourcen-
taqe reel d'erreur inférieur h 5%. 

Erreur non liée a l'échantillonnaqe 

L'enquête par échantillonnage et le recense-
cent cherchent tous deux a determiner la valeur 
exacte de l'ensemble. L'estimation est dite pré-
cise si elle se rapproche de cette valeur. Bien 
qu'il s'agisse d'une valeur souhaitable, ii n'est 
pas réaliste de supposer que Ia valeur exacte de 
chaque unite de l'ensemble ou de l'échantillon 
peut être ohteriue et traitée sans erreur. La dif-
férence entre Ia valeur probable et la valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais systématiques des données 
en recourant aux mesures de prohahilité de Per-
reur d'échantillonnage décrites plus haut. La 
precision d'une estimation est déterminée par 
l'effet conjugé des erreurs d'échantillonnage et 
des erreurs non liées a l'échantillonnage. 

One source of non-sampling error is the 
non-response error. To assist users in 
evaluating these errors two response mea-
sures are given in Text Table II. The 
response rate is a measure of the proportion 

Une source d'erreur non liées a l'échantillon-
nage, est l'erreur du 6 la non-réponse. Le 
tableau explicatif II donne deux mesures de Ia 
réponse arin d'aider l'utilisateur a évaluer ce 
genre d'erreur. Le taux de reponse est la pro- 
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of those sample units which have responded 
in time for inclusion in this publication. 
The response fraction, which is a measure of 
the data response rate, is the proportion of 
the sales estimate which is based upon 
actual reported data. For example, a cell 
with a sample of 20 units in which five re-
spond for a particular month would have a 
response rate of 25% in terms of units. If 
these five reporting units represented $8 
million out of a total estimate of $10 mil-
lion, the response fraction would be 80%. In 
cases such as these, the response rate alone 
would tend to underestimate the reliability 
of the estimate and both measures should be 
considered since the response fraction is 
more representative of the situation. 

portion des unites de l'échantillon qui ant 
répondu assez tot pour être incluses dans le 
present bulletin. La fraction de réponse, par 
contre, est le taux de réponse des données, 
c'est-à-dire Ia proportion de l'estimation de 
l'échantillon qui est fondée sur des données 
réellement déclarées. Par exemple, le taux de 
réponse dune cellule comportant un échantillon 
de 20 unites dont cinq répondent lors d'un mois 
donné atteindrait 25%. Cependant, si les cinq 
unites déclerantes représentent $8 millions sur 
l'estimation globale de $10 millions, la fraction 
de réponse s'élèverait b 80%. Dans un tel cas, le 
taux de réponse aurait, a lui seul, tendance a 
déprécier Ia fiabilité de l'estimation; il fau-
drait done tenir cornpte des deux unites de 
mesure, puisque la fraction de réponse est plus 
representative de Ia situation. 

Total net sales include sales of merchan-
dise and receipts from related services, 
such as repairs, equipment rental, and food 
serving, less returns, adjustments and dis-
counts. Total net sales also include: 
trade-in allowances; withdrawals of goods 
for personal use (at retail); and commis-
sions earned from sales of goods owned by 
others. Non-trading revenues, bad debts re-
covered and sales taxes are excluded. 

D(FINITIONS 

"Commerce de detail" signifie, 	pour les 
besoins de la présente publication, "l'ensemble 
des ventes faites par des points de vente au 
detail". 

Un "point de vente a.i detail", suivant la dé-
finition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont l'ac-
tivité principale est la vente de marchandises et 
de services connexes au grand public pour la 
consommation rnénagère ou personnelle. Les estima-
tions relatives au commerce de detail ne pren-

nent pas en compte les ventes directes, c'est-
a-dire les ventes qui ne sont pas faites par 
l'intermédiaire dun point de vente au detail, 
par exemple les ventes directes par démarchage, 
les ventes par distributeur automatique, les 
verites de journaux ou do revues faites directe-
ment par les imprimeurs et éditeurs, et les 
ventes faites par les cercles du livre et les 
clubs de disques. Ii n'y a qu'une exception: les 
ventes des grands magasins faites par la poste ou 
par catalogue, qui sont classées dans la catégo-
ne des "magasins de marchandises diverses". En 
outre, le commerce de detail ne comprend pas les 
ventes au detail des unites auxiliaires, par 
exemple, entreprôts, sieges sociaux, etc., ni les 
ventes des entrepreneurs dont l'activité princi-
pale ne relève pas du commerce do detail, ni les 
operations de detail entre particuliers. 

Ventes nettes totales cornprennent les ventes 
de marchandises et les recettes provenant de ser-
vices connexes tels que les reparations, la loca-
tion de materiel et la restauratiori, moms les 
rendus, les rajustements et les remises. Les 
ventes totales nettes cornprennent également; la 
valeur des reprises, les prélèvements de marchan-
dises pour usage personnel (au detail) et les 
commissions au titre de Ia vente do marchandises 
appartenant h d'autres personnes. On ne prend pas 
en coinpte les recettes hors exploitation, ni le 
recouvrestent de créances douteuses, ni les taxes 
de vente. 

DEFINITIONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) in which the principal ac-
tivity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which by passes the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the mail-order and cata-
logue sales activities of department store 
businesses, which have been classified to 
the "general merchandise store" category. In 
addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of con-
tractors whose major activity is not retail-
ing; and retail transactions between indi-
viduals. 



CL AS SE MEN I 

Genre de coinmerce(2 

Les estimations relatives au commerce de dé-
tail sont stratifiées par region et par groupe de 
genre de commerce. Ces groupes sont fondés sur la 
Classification des activités économiques et les 
categories de genre de commerce de detail qul ant 
été utilisées lors du recensement du commerce et 
des services de 1966. Etant donrié que l'enquête 
mensuelle du commerce de detail est axée sur les 
points de vente comme on l'a indiqué ci-dessus, 
chaque point de vente au detail d'une entreprise 
se voit attribuer un code "genre de commerce" 
d'après son activité principale (ou le genre de 
rnarchandises vendues). 

Dans la présente publication, le commerce de 
detail est stratifié selon 27 grands groupes de 
genre de commerce, outre la catégorie "Marchands 
divers". Pour rendre ces statistiques plus uti-
les, nous décrivons Is composition de chaque 
groupe de genre de commerce 5 Ia fin de Ia publi-
cation. 

Type d'entreprise 

En plus d'être stratifiées selon le genre de 
commerce, les estimations relatives au commerce 
de detail sont ventilées entre magasins a succur-
sales et magasins indépendants. Les eritreprises 
qui répondent 6 la définit ion suivante sont clas-
sees dans la catégorie des magasins a succur-
sales: 

Magasins A succursales "entreprise exploitant 
au mins quatre points de vente au detail dans in 
même genre de commerce, sous une m&me apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec Ia definition ci-dessus est 
classée automatiquement dans la catégorie des 
magasins indépendants, la seule exception étant 
les "grands magasins" qui sont portés en totalité 
dans Ia catégorie des magasins a succursales. 

14!TH000IOGIE 

On établit les estimations mensuelles rela-
tives au commerce de detail que renferme Ia pré-
sente publication au moyen d'une enquBte par son-
dage dont la méthodologie diffère sensiblement de 
celle utilisée pour les estimations qui ont paru 
jusqu'à Ia fin de 1974. 

Cett:e nouvelle méthodologie fut principalement 
rnise en application parce qu'il n'existait plus 
de source adequate de renseignements disponibles, 

(2) Pour une definition complete de chaque genre 
de commerce, consulter la publication Recen-
sement ckj Canada, 1966, Conwnerce de detail 
(n°  97-601 au catalogue). 

CLASSIFICATION 

Kind of Business(2) 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
groupings which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed in the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 
sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classifed as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

METHODOLOGY 

The monthly retail trade estimates con-
tained in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(2) For a detailed definition of each kind 
of business, see Census of Canada, 1966 
Retail Trade, Catalogue 97-601. 

xi 



update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the rionthly 
trends are relatively consistent between the 
old and new samples. 

To offset the effects of deterioration in 
the sample, an adjustment was made annually 
for births and/or deaths. New firms were 
identified through Nature of Business Re-
ports collected by the Unemployment Insur-
ance Commission and were surveyed in order 
to obtain relevant information. In addition, 
all firms in the sample were surveyed 
annually to ensure the accuracy of the 
monthly reports and to derive estimates for 
"poor or late respondents". The results of 
these enquiries were then used to update the 
monthly estimates. Another adjustment was 
made in the estimates to account for busi-
nesses which went out of operation or which 
were no longer in scope. This adjustment 
consisted of the application of a formula to 
compensate for all similar firms in the 
universe. A final adjustment was also made 
to compensate for firms which changed their 
kind of business during the year. 

The data which resulted from these 
various adjustments have in the past often 
been described as "final" estimates. How-
ever, this was not entirely accurate - since 
all such estimates were usually revised one 
more time after each census. The post-censal 
estimates reflected the insertion (in the 
calculations) of new census benchmark data. 

après 1969, pour mettre a jour la partie indépen-
dante de l'ancien échantillon pour tenir compte 
des nouvelles entreprises (creations) et (ou) de 
celles qui fermaient leurs portent (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre quil y avait un 
certain degré de sous-estimation, laquelle sous-
estimation avait atteint 4% en 1974. Néanmoins 
les tendances mensuelles mesurées par l'ancien 
ainsi que par le nouvel échantillon soot passa-
blement similaires. 

Ancien échant i lion 

L'ancien échantillon (approximetivement 12,000 
entreprises) a été choisi au hasard a partir de 
l'univers créé par le recensernent de 1961 (Com-
merce et services) et stratifié par province et 
selon le genre de commerce et le volume des 
ventes. Des estimations des ventes totales au 
detail ont été tirées des résultats du sondaqe a 
l'aide de la "méthode de rapport en chafne", 
c'est-à-dire que chaque mois, on obtient des 
ratios en comparant le volume des ventes des 
entreprises a celui observe pour le mois corres-
pondant de l'année précédente et on applique ces 
ratios au chifire de référence (recensement de 
1961) pour dégager une estimation pour le nuis 
visé; ce calcul est effectué pour chacune des 
cel lules. 

Pour cornpenser les effets de détériorat ion 
dens Uéchantillon, on a procédé tous les ans a 
un ajustement pour prendre en compte les créa-
tions et (ou) les disparitions. On apprenait 
lexistance de nouvelles entreprises grace eux 
rapports sur la nature de l'entreprise reçus par 
la Commission d'assurance-chôrnage et on effec-
tuait une enquête auprs de ces entreprises pour 
obtenir les données qui nous intéressaient. En 
outre, toutes les entreprises échantillonnéeS ant 
fait tous les ans l'objet d'une enquête afin 
d'assurer l'exactitude des rapports mensuels et 
d'établir des estimations pour les enquêtes a 
"declaration piètre ou tardive". Les résultats 
ant ensuite servi a Ia mise a jour des estima-
tions mensuelles. On a apporté un autre ajuste-
ment aux estimations en fonction des entreprises 
qui ont cessé toute act ivité ou qui ne répon-
daient plus aux definitions de l'enquête. Cet 
ajustement consistait a utiliser une formule de 
compensation visant toutes les entreprises du 
même genre dans l'univers. On a enfin procédé a 
un ajustement compensatoire en fonction des 
entreprises qui ont change d'activité mu cours de 
1 'arrnée. 

Les données obtenues au terme de ces divers 
ajustements ont souvent été considérées dans le 
passé comme des estimations "définitives". Cela 
n'est pas tout a fait exact, car toutes ces esti-
mations ant habituellement été révisées une autre 
lois après chaque recensernent. Les estimations 
postcensitaires traduisaient l'introduction dens 
les calculs de nouvelles données repères de 
recensement. 

Old 5ale 

The former sample (approximately 12,000 
firms) was randomly selected from the uni-
verse created by the 1961 Census (i.e., of 
Merchandising and Services) stratified by 
province, by kind of business and by sales-
size group. Estimates of total retail sales 
were produced from the sample results by em-
ploying the "link-relative method", i.e., 
each month, ratios were derived by linking 
the sales of the same firms within a cell 
with their sales in the corresponding month 
of the previous year and these, in turn, 
were applied to the base figure (the 1961 
Census) to produce a current rwinth estimate. 
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Nouvel échantillon 

Dans la nouvelle enquête, le recensernent ne 
servira plus de source pour le dressage de Ia 
liste de l'univers des entreprises. La liste de 
Revenu Canada (Impôt) fut complétée par la liste 
des magasins a succursales ainsi que des grands 
magasins et une liste de fichier aréolaire. tin 
échantillon d'environ 16,000 entreprises indépen-
dantes, stratif'ié par r6gion(3) et selon le 
schema de codage de la Classification des activi-
tee économiques, a été prélevé sur cet univers et 
a fait l'objet d'une enquête en vue de determiner 
le genre dactivité de cheque entreprise. Des 
estimations cant ensuite établies tous les mois 
et stratifiées selon le qroupe de commerce et la 
region. 

La méthode d'estimation des ventes totales au 
detail consiste a gonfler les données déclarées 
par chaque unite échantillonnée aux dimensions de 
l'univers en rnultipliant les données de l'unité 
par l'inverse de la probabilité de choix de 
l'unité. Dans le cas des entreprises non décla-
rantes 6 temps(4) un mois donné, on procède A une 
imputation l'aide dune rnéthode statistique qui 
fait intervenir divers éléments comme les moyen-
nes de cellule, lee ventes du dernier lois, 
d'autres tendances, etc. Ainsi, ii doit y avoir 
une estimation des ventes pour chaque entreprise 
échant i 1 lonnée: 

Les résultats de la nouvelle enquête seront 
pas raccordés (comae dans l'ancienne enquête) 
ceux du recensernent. Une étude comparative entre 
lee estimations obtenues dens le cadre de cette 
enquête ainsi que celles obtenues lors dun re-
censement sera effectuée afin de determiner la 
cause de tout écart entre les deux niveaux, Ce 
qui nous permettra de rectifier les statistiques 
et de compenser les erreurs ou les divergences 
relevées (comae un classement erroné selon le 
genre de commerce, une surestirnation dane des 
cellules particulières, etc.). 

ILMENTS Dli NOUVEL tCHANTILLON 

L'univers de hi nouvelle enquête comprend deux 
éléments fondamentaux: une liste de fichier prin-
cipal (y compris les éléments maqasins a succur-
sales et grands magasins) et une liste de lichier 
aréolaire. Ces éléments représentent mieux 
l'univers du commerce de detail que la base de 
1' enquête précédente. 

Lee regions métropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux regions métropolitaines du 
recensement de 1971. 
Les 	declarations 	terdives 	sont 	tnujours 
considérées dens l 	:e icul des est jln;It  IOnS 

rev isées. 

New Sau1e 

With the advent of the new survey, the 
census will no longer be employed as a 
"source" universe. The Revenue Canada (Tax-
ation) list, supplemented by chain and de-
partment store lists and an area file list, 
comprises the new universe. A sample of 
approximately 16,000 independent firms, 
stratified by geographical regions(3) and by 
the Standard Industrial Classification code 
has been selected from this universe and 
surveyed in order to verify the kind of 
business of each firm. Estimates are then 
produced monthly, stratified by trade group 
and geographical region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular rmnth, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the new survey will not be 
linked (as was the old survey) to the census 
results. Instead, the estimates derived in 
the course of the survey will be compared 
with census data in order to determine the 
cause of any differences which may be found 
to exist between the two levels. Based on 
these findings, revisions will then be made 
to compensate for any errors or discrepan-
cies discovered (such as in coding of firms 
to erroneous kinds of business codes, over-
estimation in particular cells, etc.). 

COMPONENIS IF THE NEW SNIPLE 

The universe used for the new survey is 
composed of two basic parts: a master file 
list (including chain and department store 
components) and an area file list. These 
components provide a more adequate represen-
tation of the retail trade universe than the 
previous survey. 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
est imates. 
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The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
graphical area and by Standard Industrial 
Classification code. This component is a 
list of all retail businesses having a T-4 
number (i.e., having employees for whom 
payroll deductions are made). It is updated 
monthly for new firms coming into business, 
for firms going out of business and, in the 
case of existing firms, for any changes in 
name, address or nature (kind) of business. 
These updates originate from both Revenue 
Canada (Taxation) and from Statistics Canada 
survey sources. As these updates are re-
ceived, firms going out of business are 
dropped from the sample and a sample of 
births is selected from among new firms 
which have gone into business, thus provid-
ing a monthly birth/death adjustment. 

Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each nonth. 

Chain and Department Store Coionent 

The chain and department store list is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from Statistics 
Canada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

Area File Conçrnnent 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

Fichier principal de l'enquête 

Le fichier principal de l'enquête du commerce 
de vente au detail est fondé sur ijie série de 
profils tires de la fraction du fichier principal 
de Revenu Canada (Impôt) se rapportant aux corn-
merces de vente au detail et est stratifié par 
region et melon le schema de codage de la Classi-
fication des activités économiques. Cet élément 
du fichier est une liste de toutes les entre-
primes de vente au detail qui ont un numéro 1-4 
(entreprises ayant des salaries A l'egard des-
quels des deductions sont faites aux fins de 
l'impôt). Cette liste est mise 6 jour tous les 
mois; ii s'agit de prendre en compte la creation 
de nouvelles entreprises, la disparition d'entre-
primes et dans le cas d'entreprises existantes, 
tous les changements de nom, d'adresse ou de 
genre de commerce. Ces mises b jour s'appuient 
sur des enquêtes de Revenu Canada (Impôt) et de 
Statistique Canada. Des que l'on dispose de ces 
mises a jour, les entreprises qui cessent toute 
activité mont éliminées de l'échantillon et un 
échantillon de creations est prélevé sur les nou-
velles entreprises, ce qui permet un ajustement 
mensuel en fonction des creations et des dispari-
tions. 

Des enregistrements du fichier principal de 
l'enquête mont échantillonnés d'après Ilie proba-

bilité donnée de selection délerminCe par le lieu 
d'exploitat ion, le schema de codage de la Classi-
fication des activités économiques et Is taille 
des cellules. Lors de Ia constitution du fichier 
de l'échantillon initial, Is selection a porte 
sur tout le fichier principal de l'enquête. 
Depuis lors, seules les creations ont fait 
l'objet d'un échantillorinage tous les mis. 

lément magasins & succursales et grands magasins 

La liste des inagasins a succursales et des 
grands magasins constitue un sous-ensemble de 
l'element fichier principal de l'enquête. Les 
établissements commerciaux figurant sur cette 
liste mont ceux qui ont été identifies (d'après 
les documents de Statistique Canada) comnc maga-
sins a succursales et grands magasins et qui ont 
été échantillonnés avec certitude (chaque entre-
prise fait partie de l'échantillon). Cet élément, 
qui est mis a jour tous les rnois d'après les 
données de Revenu Canada, fait également l'objet 
d'une mise 6 jour annuelle. Ces dernières mimes a 
jour sont fondées princiaplement sur les déclara-
tions obteriues dans le cadre de Uenquète an-
nuelle sur lea magasins a succursales et les 
grands rnagasins, ainsi que sur des renseignements 
puisés a d'autres sources comme les revues 
portant sur le commerce. 

lément fichier qéographigue (aréolaire) 

Le but premier du fichier géographique est de 
completer la base de l'échantillon. Cet élément 
supplérnentaire permet: 
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to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining birth/death adjustment throuqh the 
survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas has been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are matches, they 
are removed from the area file and given a 
chance of selection on the survey master 
file. The remaining unmatched firms on the 
area file are included in the sample. 

SEASONAL AND TRADING-DAY ADJUSTI'tNTS 

The sales data (for Canada by kind-of-
business grouping and total retail trade by 
province) contained in Table 25 have been 
adjusted to account for seasonal and trad-
ing-day variations. The seasonal adjustment 
method applied to this series is a computer-
ized ratio-to-moving average method. The 
standard computer program used is the United 
States Bureau of the Census, Method II, X-11 
version. 

Seasonal adjustment removes the effect of 
repetitive intra-year variations resulting 
from normal differences in weather, holidays  

d'établir une estimation visant les entreprises 
gui ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne comptant aucun salarié 
pour lequel on procède 6 des deductions aux fins 
de l'impOt); 

de compenser le "retard" d'obtention des adjuste- 
ments en fonction des creations et des dispari- 
tions mu moyen du fichier principal de l'enquete. 

On a constitué le fichier géographique en 
choisissant un certain nombre de secteurs géoqra-
phiques au Canada (b l'aide de données de len-
quete sur la population active) de façon a 
couvrir tout le territoire canadien 	l'exception 
du Yukon et des Territoires du Nord-Ouest. 	Lee 
secteurs choisis ont ensuite été entièrement dé-
nombrés par des représentants rëgionaux et on a 
ainsi obtenu un uichier qéoqraphique comprenant 
tous lee etablissements commerciaux de ces sec-
teurs. On a compare ce fichier au fichier prin-
cipal do l'enquête pour determiner quelles entre-
prises fiquraient dane les deux fichiers. Pour 
ce gui est do ces entreprises, l'univers a été 
représenté par l'échantillon d'entreprises préle-
ye sur le fichier principal do l'enquête. Toutes 
les entreprises sans pendant (dane le fichier 
aréolaire) ont été automatiquement incorporées mu 
fichier do l'échmntillon. bus les mis depuis 
le premier dénombrement, un douzièrne des regions 
choisies a Fait l'ohjet dun autre dénombrement 
complet visant b determiner queues nouvelles 
entreprises ont vu le jour au cours do l'année 
précédente. Ces nouvelles entreprises sont 
ensuite réappariées avec le Fichier principal de 
l'enquête. De la méme façon toutes les nouvelles 
entreprises ajoutées mu fichier principal do 
l'enquête mu moyen do mises jour tirées du 
fichier de Revenu Canada (Impôt) sont réappariées 
chaque mois avec le fichier géographique. Les 
entreprises pour lesquelles on a trouvé ii pen-
dant au cours des deux processus do comparaison 
précédemment décrits sont radiées du fichier géa-
graphique et demeurent sur le fichier principal 
de l'enquête oj elles ont une probabilité d'être 
choisies. Le reste des entreprises du fichier 
geographique pour lesquelles on n'a pas trouvé un 
pendant soot d'office inclus dans l'échantillon. 

[*SA1SONNALI5AT1ON El AJSTEIIENT EN FONCTION DES 
JOURS COI4IERCIAIJX 

Les chiffres des ventes (par groupe do genre 
de commerce pour le Canada et ensemble du com-
merce de detail par province) presentes au 
tableau 25 ant été ajustés en fonction des ten-
dances saisonnières et des variations du nombre 
de jours ouvrables. La méthode de désaisonnali-
sation appliquée a cette série est une méthode 
informatique do rapport aux mayennes mobiles. Le 
programme informatique normalisé utilisé est Ia 
version X-11 de la méthode II du United States 
Bureau of the Census. 

La désaisonnalisation supprime les effects des 
variations répétitives qui se produisent dane 
l'année et sont imputables 6 l'évolution narmale 
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du cijinat, aux congés fixes, ou 5 daufies événe-

ments qui se répètent a des intervalles régu-
hers. Ii est nécessaire d'apporter tn ajuste-
ment supplémentaire a la série de commerce de 
detail contenant des variations imputables a Ia 
difference entre le nombre de jours de travail ou 
de jours ouvrables dans chaque rrxiis, ou a des 
congés ou autres événements sans date fixe. Ces 
ajustements sont faits avant la désaisonnalisa-
tion propremnent dite, mais on les considére comme 
partie intégrante de cette dernière. 

Bien que la désaisonnalisation permnet de 
mnettre mieux en evidence la tendance fondamnentale 
dune série, les series désaisonnalisées n'en 
contiennent pas moms des fluctuations irré-
gulières. De légères variations d'un nois a 
l'autre dans les series désaisonnalisées peuvent 
être de simples nxuvements irréguliers, et pour 
avoir une meilleure idée de la tendance fondarnen-
tale, les utilisateurs doivent examiner les 
series désaisonnalisées dun certain nombre de 
mois. Le MDC, ou rixis a dominance cyclique, 
(voir tableau 26) 9  donne le plus petit nombre de 
mois pour lesquels le taux de variation nnyen 
compte non tenu du signe de la tendance générale, 
est supérieur a celui du facteur irréguhier. 
Dans le cas de la série Ia plus lisse possible, 
le MDC est égal a in, dans celui de la série la 
plus irrégulière, il est égal a six. L'applica-
tion dune noyenne nubile dont la période est 
égale au MDC tend a lisser les mouvenients irrégu-
hers pouvant dissimuler ha tendance fondamen-
tale. 

with invariable dates, or other events which 
repeat with the same timing. An additional 
adjust;nent is made for the retail trade se-
ries which contains variation caused by the 
difference in the number of working or 
trading-days in each month or for holidays 
or other events with variable dates. These 
adjustments are made prior to the seasonal 
adjustment but are treated as part of the 
seasonal adjustment. 

While seasonal adjustment allows a much 
better look at the underlying trend of a se-
ries, the adjusted series still contain ir-
regular fluctuations. Small changes between 
months in the adjusted series may simply be 
erratic movements and, to obtain a clearer 
idea of the underlying trend, users should 
examine the adjusted series over a number of 
months. The MCD, or Months for Cyclical 
Dominance, (see Table 26), indicates the 
smallest span of mnths for which the aver-
age per cent change without regard to sign 
in the trend cycle is greater than that in 
the irregular factor. For the smoothest se-
ries the MCD is one, for the most erratic 
series it is six. Applying a moving average 
of the period equal to the MCD tends to 
smooth irregular movements which may obscure 
the underlying trend. 

ESTIMATIONS EN DOLLARS WNSTANIS 

Afin d'obtenir 	la valeur estimative de 
l'ensemnble du commerce de detail en dollars 
constants (tableau 30), les estimations relatives 
aux groupes de commerce sont dégonflées au rroyen 
des indices implicites de prix appropriés fournis 
par ha Division du produit industriel de 
Statistique Canada. Les estimations des groupes 
de commerce ainsi dégonflées sont ensuite 
totalisées pour produire l'estimation de 
lerisemble du commerce de detail en dollars 
constants. L'indice des prix gui est pubhlé est 
un indice implicite obtenu en divisant le chiffre 
estimatif des ventes totales en dollars courants 
par l'estimation correspondante en dollars 
constants. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (Table 30) trade group 
estimates are deflated using trade group 
implicit price indicies supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The 
published price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 
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COMPARISON OF KIND OF IVJSINESS GROUPINGS - 	 OMPARAISON EJ[S GROUPES OF (INRE OF COM'ERCE - 
OLD AND NEW SURVEYS 

	
ENULJTES ANCIENNES FT NO(JVELLES 

The number of trade groups (each composed 
of one or more kinds of business) for which 
data will be published has been expanded by 
10. In some cases, a new trade group was 
created by splitting one of the old trade 
groups. In other instances, new trade groups 
were derived from the "all other stores" 
category. The following chart provides a 
method for converting the "new" groups back 
to the "old" for anyone wishing to compare 
one series with the other. 

The following trade groups comprise the 
same kinds of business in both the new and 
old surveys: 

Department stores 
General merchandise stores 
General stores 
Variety stores 
Motor vehicle dealers 
Men's clothing stores 
Women's clothing stores 
Family clothing stores 
Hardware stores 
Jewellery stores 

The following trade groups, for which 
data will be published in the new survey, 
were previously represented in the "all 
other stores" group of the old survey: 

Used car dealers 
Automotive parts and accessories stores 
Book and stationery stores 
Florists 
Sporting goods and accessories stores 
Personal accessories stores. 

Le nombre de groupes comnierciaux (chaciji coin-
pose d'un ou de plusieurs genres de commerce) sur 
lesquels des données paraltront a été porte 10. 
Dans certains cas, on a créé un nouveau groupe en 
divisant un des anciens groupes. Dans d'autres 
cas, de nouveaux groupes commerciaux ont été 
tires de la catégorie "Tous les autres roagasirts". 
Le graphique suivant présente une rnéthode qui 
permettra quiconque désirant comparer les sé-
ries de passer des nouveaux groupes aux anciens. 

Les groupes commercimux suivants cornportent 
les mêmes genres de commerce dans l'ancierine et 
Ia nouvelle enquête: 

Grands magasins 
Magasins de marchandises diverses 
Magasins généraux 
Bazars 
Concessionnaires d 'automobiles 
Magasins de vêtements pour hommes 
Magasins de vêtements pour dames 
Magasiris de vêtements pour la famille 
Quincailleries 
Bijouteries. 

Les 	groupes 	commerciaux 	suivants, 	pour 
lesquels on publie des dorinées dans la nouvelle 
enquête, faisaient partie dans le cadre cie 
l'ancienne enquete du groupe "Tous les autres 
magas ins": 

Vendeurs d'automobiles d'occasion 
Magasins de pièces et d'accessoires dt au t omo bil es  
Librairies-papeteries 
Fleuristes 
Magasins d'articles de sport et accessoires 
Magasins d' accessoi res personnels. 
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Les qroupes commerciaux suivants constituent 
une ventilation plus fine des groupes utilisés 
clans l'ancienne enquête: 

The following trade groups represent a 
finer breakdown of trade groups which were 
employed in the old survey: 

New Trade aroup 	 Old trade group Nouveau groupe de 	 Ancien groupe de 
commerce 	 commerce 

Combination stores piceries-boucheries 

Grocery, confec- Grocery and cornbina- rpiceries, confiseries Epiceries et épice- 

tionery and sun- tion stores et maaasins d'arti- ries boucheries 

dries stores(5) des divers(5) 

All other food All other food stores Tous autres maqasins bus autres maqasins 

stores(5) d'alimentation(5) d'alimentation 

Service stations Service stations and Stations-service Stations-service et 

Garages qaraqes Garages garages 

Specialty shoe Maqasins de chaussu- 

stores Shoe stores res spéciales 

Family shoe stores Maaasins de chaussu- Macissins de chaussures 
res pour la famille 

Household furni- Maqasins d'ameuhlement 

ture stores ménaqer 

Household appli- Furniture, 	televi- Magasins d'appareils Maqasins de meubles, 

ance stores(6) sion, radio and mnaqers(6) de téléviseurs, de 

Furniture, 	tele- appliance stores Magasins de meubles, radios et d'appa- 

vision, 	radio de téléviseurs, de reils ménaciers 

and appliances radios et d'appa- 

stores reils ménaciers 

Pharmacies, patent Pharmacies, maqasins 

medicine and Drug stores 
de médicaments Pharmacies 

cosmetics brevetés et de pro- 

stores(7). duits de beaut6(7) 

In 	addition 	to the 	changes 	noted 	above, Outre 	ces 	modifications, 	les 	"niarchands 	de 

"fuel 	and 	fuel 	oil dealers" 	have 	been 	re- combustible et de mazout" ont 	été reclassés 	dans 

classified 	to 	wholesale 	trade 	and 	conse- le commerce de qros et ne fiqurent donc pas dans 

quently do not appear in the tabulations. les totalisations. 

The new trade aroup "cirocery, confec-
tionery and sundries stores" includes 
not only "grocery stores" (part of "gro-
cery and combination stores" in the old 
survey) but also the 1966 Census cateqo-
ry, "grocery, confectionery and sundries 
stores". The latter kind of business 
includes the so-called "jug-milk stores" 
and "convenience stores" as well as a 
number of stores which were previously 
classified either to "grocery stores" or 
confectionery stores". (In the old sur-
vey, "confectionery stores" were pub-
lished in the "all other food stores" 
group.) 

The new trade group "Household appliance 
stores" includes the 1966 kind of busi-
ness, "electrical supply stores", which 
was previously classified to the "all 
other stores" group. 
The new trade group "pharmacies, patent 
medicine and cosmetics stores" includes 
the 1966 kind of business, "patent medi-
cine, cosmetic and perfume stores and 
proprietory stores", which was previ-
ously classified to the "all other 
stores" group. 

nouveau groupe commercial "épiceries, con-
fiseries et maciasins d'articles divers" com-
prend non seulernent les "épiceries" (dans 
I'ancienne enquête, un élément de "épiceries" 
et epiceries-boucheries"), mais aussi la 
catégorie du recensement de 1966 "épiceries, 
confiseries et maqasins d'articles divers". 
Ce dernier genre de commerce comprend les 
"comptoirs de lait en cruche" et 1es maaasins 
d'articles d'usaqe courant ainsi qu'un cer-
tain nombre cie maqasins gui étaient aupara-
vant classes dans la caténorie des "épice-
rims" ou clans celie des "confiseries". (Dans 
l'sncienne enguête, les "confiseries" fai-
saient partie du oroupe "tous autres maqasins 
d'alimentation".) 
Le nouveau qroupe commercial "maqasins d'ap-
pareils ménaciers" comprend le genre cle com-
merce de 1966 "magasins d'appareils électri-
ques", gui était euparavant clsssé dans is 
catéqorie "tous les autres manasins". 
Le nouveau groupe commercial "pharmacies, ma-
qosins de médicarnents brevetés et de produits 
de heauté" englohe le genre de commerce uti-
use en 1966 "magasins de niédicaments breve-
tés et spécialisés, ne parfums et de produits 
de heauté", qui faisait euparavant partie du 
groupe "tous las autres manasins". 
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TEXt TABLE II. Vassures of Reliiiiity, by Kind of &ssineas and by Provnee, kily 1982 Preliminary, Jiz,e 1982 Revised 

TABLEAU EXPIICATIf II. Isure do is fithilit6, melon le genre do commerce at is province, juillet 1982 prAli.inaire, Juin 1982 rAvisé 

Response rate 

Taos do rdponae 

Chain stores Independent stores 

Mapasins S 8uccursales Msgasins independents 

Preliminary 	Revised Preliminary Revised 
estimate 	estimate estimate estimate 

Estimation 	Estimation Estimation Estimation 
prAliminaire 	rAvisde prAiiminaire rdvla&e 

per cent - pourcentage 

Kind of business - Genre de commerce: 

Combination stores (groceries and neat) - Cpicerieo - Boucheries 
Grocery, confectionery and sundries storem - ipiceries, confise-

riea at articles divers 
All other food stores - Tons leo autres magamina dallments 

Department stores - Grando maqasins 
General merchandise stores - Maqaaino do imarchandises diverses 
General atores - Magasiom gdndraux 

Variety atorea - Bacara 
Motor vehicle dealers - Concesslonnaires doutomobiles 
Used car dealers - Vendeurs dautomobiles doceavion 

Service stations - Stations-aervjce 
Garages 
Automotive parts and accessoriea atores - Magaains do pikcoa et 
d'scceaooirea dautomobilea 

Hens clothing stores - Magasins do vAtements pour hommeo 
Wo.aens clothing stores - Hagasina do vAtements pour dames 
Family clothing stores - Magasins do v8tementm pour is faeiiie 

Specialty shoe mtores - Hogasina do chauvsures 5p8rialisAes 
family shoe stores - Maqasins do chsussures pour Is lamifle 
Hardware stores - Quincaiiteries 

Household furniture stores - Magasins do meublem 
Household appliance stores - Hagasirs d'appare:is mAnagers 
Furniture, IV, radio and appliance stores - Magasins do ,eublea, 

t6l6vlaeura, radios at eccessoirea 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
mddicaaents bresetAe at produits do beautA 

Book and stationery stores - Librairies at papeteries 
florists - Fleuristea 

Jsweliery stores - Bijouterims 
Sportinq goods and accessories stores - Maqasins darticies do 
sport at daccessoires 

Personal accessories stores - Magamin; daccessclres personnela 
All other stores - bum les aJtres magasins 

IOIAE, ALL 51018(5 - TUIAL, ENSEI4VLL 1X1 I4NGASIN5 

79.3 95.7 69.4 78.4 

65.1 85.5 63.2 12.6 
62.2 74.1 59.3 68.9 

100.0 99.1 - - 

62.3 95.1 62.2 74.8 
85.0 90.0 65.6 74.8 

95.0 93.7 72.8 79.1 
100.0 100.0 73.6 82.9 

- - 65.7 66.2 

70.6 83.7 64.4 74.1 
- 100.0 62.1 69.9 

86.2 93.1 14.0 80.1 

97.9 88.5 71.0 81.4 
85.6 87.9 69.4 78.2 
80.1 88.6 70.6 80.9 

100.0 100.0 80.4 86.0 
85.7 91.3 68.1 71.5 
100.0 100.0 74.6 81.5 

61.5 94.9 71.7 16.3 
83.3 100.0 67.9 73.9 

89.5 94.7 75.8 83.3 

68.8 75.3 76.0 81.4 
81.7 97.6 70.1 77.2 
30.0 30.0 59.2 67.0 

RiO 86.0 65.6 73.9 

89.5 100.0 64.9 70.9 
81.5 88.2 67.7 73.7 
74.9 81.1 62.5 71.1 

80.4 87.6 67.2 75.4 

Province: 

Newfoundland - Terre-Neuve 

Prince Edward Isiand - Tle-du-Primcm-1dousrd 

Nova Scotia - Nouvelle-Ccossm 

New Brunswick - Nouveau-B runsaick 

0uAec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Columbia - Colombie-Britamnique 

Yukon and Northwest Territories - Yukon at lerritoires ii Nord-Ouest 

86.4 95.1 55.6 71.2 

79.1 90.7 63.1 18.4 

83.1 90.8 66.6 73.9 

88.9 93.5 67.5 72.8 

80.3 86.3 75.3 39.0 

75.3 85.8 64.4 74,6 

83.9 91.7 68.0 74.0 

85.2 88.5 69.9 75.7 

71.4 82.9 61.1 71.2 

84.9 88.1 65.3 71.3 

86.7 100.0 51.1 62.7 

six 
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TABLEAAJ EXPLICATIF 11. Meveire do is fithilitA. melon Is genre cM cerce at Is JAuvince, julllet 1982 prdli.inaire, juin 1982 rvis -fin 

Response fraction Coefficient of 
variation, 

fraction cM rAponse preliminary 
met iicate 

Chain stores Independent stores Coefficient de 
variation, 

Magasios è auccuresles Magasine indépendanta estimetion 
prdliminaire 

Preliminary 	Revised Preliminary 	Revised 
estimate 	estimate estimate 	estiirmtm 

Estimation 	Estimation Estimation 	Estimation 
pr4liminaire 	r4visée prdliainaire 	r6elae 

per cent - pourcentage 

Kind of busirieaa - Genre do cisemerce: 

Combination stores (groceries and meat) - lplcerles - Roucheries 97.6 99.5 76.3 79.3 .015 

Grocery, confectionery and aundries stores - tpiceries, confise- 
92.2 69.0 77.8 .012  

r ims et articles divers 
All other food atores - bus lee autres magaainm d'aiieents 

77.0 
77.6 80.4 58.0 70.3 .021 

Department stores - GrancM usagasins 100.0 100.0 
98.) 

- 

62.9 
- 

83.4 
- 

.045 
General merchandise atores - Magmeine de merchandises diversea 93.8 

98.6 74.2 76.6 .062 
General stores - Magaaina généraus 91.4 

Variety atores - Racers 99.4 98.5 
100.0 

79.1 
77.0 

81.7 
85.3 

.009 
.020 

Motor vehicle dealers - Concesaionnaires d'autosobiles 100.0 
- 65.3 69.4 .043 

Used car dealers - Vendeura d'eutoicmbilea d'occaaion - 

Service etatlons - Stations-service 86.0 
- 

86.7 
100.0 

68.3 
71.0 

18.7 
80.8 

.049 
.100 

Garaqee 
Automotive parts and accessories stores - Msgsaine de pièces at 

94.6 82.1 85.4 .021 
d'accesaolrea dautoeobiles 94.4 

Men's clothing stores - Hagasina de v8tements pour hommes 98.1 92.3 74.9 
74.4 

86.8 
81.6 

.019 

.059 
Women's clothing stores - Kagesira de v8tementa poin dames 89.5 90.9 

96.1 73.6 85.1 .026 
family clothing stores - Magasina de 4teoianta pour Is fasille 88.8 

Specialty shoe stores - Kagasins do chausaurea epAcialiséea 100.0 100.0 76.5 90.6 
80.2 

.073 
.021 

Family shoe stores - Magasins de chaussurea pour is facoille 85.8 94.5 
100.0 

71.2 
82.1 86.2 .050 

Hardware stores - Iluincailleries 100.0 

Household furniture stores - Magasiris do meublea 64.7 95.8 76.6 
78.7 

83.6 
80.0 

.040 
.095 

Household appliance stores - Magsairac dapparella ednagera 89.1 100.0 
Furniture, TV, radio and appliance stores - Magaains do neubiea, 

96.9 811.2 89.0 .006 
t618viseurs, 	radios et accessoires 94.4 

Pharmacies, patent nedicine and cosmetics etorea - Pharmacies, 90.6 78.7 84.0 .008 
mAdicaments brevetds at produits de beautê 08.0 

99.7 75.6 80.9 .067 
Book and stationery stores - Librairies at papeteries 91.1 

62.0 78.7 55.7 68.9 .040 
Florists - Fleuristes 

Jewellery stores - Bijouteries 91.0 94.8 65.9 78.3 .084 

Sporting gaoda and accessories stores - Kagasins d'srticlea cie 100.0 72.6 76.8 .008 
sport et d'accessoires 

Personal accessories stores - Magasins daccessoires personnels 
100.0 
91.5 95.2 73.7 76.8 .072 

All other stores - Tous leo autres maqasiris 70.1 97.2 66.6 74.7 - 

TOTAL, NI STORES - TOTAL, EJ&*U 113 I4NGASIF6 91.0 97.6 73.1 80.8 .001 

Province: 

89.2 98.4 60.7 76.8 .022 
Newfoundland - Jerre-Neuve 

Prince Edward Island - tle-du-Pririce-douard 97.5 98.9 59.3 80.8 .023 

Nova Scotia - Nouvelle-Ccosse 97.2 97.6 72.2 78.4 .020 

Me,. Brunswick - Nouveau-Brunswick 98.1 98.4 67.0 74.0 .030 

96.2 97.6 80.7 83.3 .018 
Quebec 

88.3 97.3 68.8 80.3 .009 
Ontario 

88.0 96.4 74.2 80.0 .028 
Manitoba 

95.9 97.1 75.9 79.2 .058 
Saskatchewan 

83.3 98.4 72.7 78.3 .018 
Alberta 

British Columbia - Colombie-BritsmiqLie 96.8 97.8 70.6 82.1 .029 

Yukon and Northwest Territories - Yikon at Territolres do Nord-Oueat 98.4 100.0 57.1 68.6 .045 
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POINTS SAILLANTS 

Les ventes nu detail en dollars constants de 
1971 se sont chiffrées $3,378.3 millions en 
juillet 1982, soit 5.6% de mains qu'au mois de 
juillet 1981. Les ventes pour la période de 
janvier juillet 1982 ont dirninué de 6.6% par 
rapport a la mêmne période en 1981 et ont tota-
use $22,200.2 millions. 

Le total des ventes au detail en dollars cou-
rants sans ajustements saisonniers s'est accru 
de 3.4% de juillet 1981 a juillet 1982 pour 
s'établir a $8,388.5 millions. La tendance 
manifestée durant les mois précédents s'est 
maintenue et les concessionnaires d'automobiles 
(- 19.2%), les mnagasins de meubles (- 7.6 00') et 
les mnagasins de meubles, téléviseurs, radios et 
accessoires (- 4.2%) ant tous inscrit des bais-
ses de ventes par rapport l'an dernier. Les 
pharmacies, médicaments brevetés et produits de 
beauté (+ 19.9 10'), les fleuristes (+ 18.6%) et 
les épiceries, confiseries et articles divers 
(+ 17.4%) ant rapporté lea hausses de ventes 
les plus notables. 

L'Alberta (- 3.5 10') et la Colombie-Britannique 
(- 2.6%) out enregistré des diminutions de yen-
tes par rapport a juillet 1981. Les autres 
provinces ant vu leurs ventes s'accroItre, lea 
augmentations variant de 0.3% en Saskatchewan 
9.3% en Nouvelle-cosse. 

Le total révisé des ventes au detail pour le 
mois de juin 1982 sans ajustements saisonniers, 
a augmenté de 1 .9% par rapport a juin 1981 et 
s'est élevé a $8,421.5 millions. Toutes lea 
provinces sauf la Colombie-Britannique (- 6.2%) 
ant montré des ventes accrues par rapport a 
l'année précédente. Les plus fortes augmenta-
tions ont été en Nouve11e-Ecosse (+ 8.6%) et au 
Manitoba (+ 7.9%). 

Les ventes cumulatives pour les sept premiers 
mois de 1982 ant atteint $53,896.2 millions, 
soit 2.7% de plus que la même période l'année 
dernière. 

Les ventes au detail désaisonnalisées ant aug-
mente de 1.8% de juin a juillet 1982 pour 
atteindre $8,095.4 millions. On a note des 
accroissements appréciables chez lea fleuristes 
(+ 13.0%), les magasins d'appareils ménagers 
(+ 5.4%) et les roagasins de vêtements pour la 
famille (+ 4.4%). Lea concessionnaires d'auta-
mobiles (- 5.2%) et les magasins de vétements 
pour hommes (- 3.4%) ant enregistré les plus 
fortes hausses de ventes. 

HIGHLIGHTS 

Retail sales in constant (1971) dollars 
were $3,378.3 million in July, 1902, a 
decrease of 5.6% from July, 1981. January 
to July, 1982 sales were $22,200.2 mu-
lion, down 6.6% from the same period in 
1981. 

Total retail sales in current dollars and 
without seasonal adjustment, were $8,388.5 
million in July, 1982, an increase of 3.4% 
from July, 1981. Continuing the trend of 
past months motor vehicle dealers 
(- 19.2%), household furniture stores 
(- 7.6%) and furniture, T.V., radio and 
applicance stores (- 4.2%) all had de-
creased sales over the previous year. 
Pharmacies, patent medicine and cosmetics 
stores (+ 19.9%), florists (+ 18.6%) and 
grocery, confectionery and sundries stores 
(+ 17.4%) registered the most notable 
sales increases. 

Alberta (- 3.5%) and British Columbia 
(- 2.6%) had decreased sales from July, 
1981. All other provinces reported sales 
increases ranging from 0.3% for Saskat-
chewan to 9.3% for Nova Scotia. 

Revised total retail sales, without sea-
sonal adjustment, for June, 1982 were 
$8,421.5 million, up 1.9% from June, 
1981. All provinces except British Colum-
bia (- 6.2%) had increased sales over the 
previous year. The largest increases were 
in Nova Scotia (+ 8.6%) and Manitoba 
(+ 7.9%). 

Cumulative sales for the first seven 
months of 1982 were $53,896.2 million, up 
2.7% from the same period last year. 

Seasonally adjusted retail sales were 
$8,095.4 million in July, up 1.8% from 
June, 1982. The most significant increases 
were by florists (+ 13.0%), household 
appliance stores (+ 5.4%) and family 
clothing stores (+ 4.4%). Motor vehicle 
dealers (- 5.2%) and men's clothing stores 
(- 3.4%) had the largest sales decreases. 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

July - 1982 - Juillet 

Kind 01 business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ % $000 % $000 % 

1 x x x x 23,726 + 	6.8 

2 x x x x 18,073 + 	0.6 

3 

Grocery confectionery and sundries stores .............. 

x X X 1,721 + 22.3 

4 

Combination stores (groceries and meat) ............... 

9.433 + 	8.1 - - 9,433 + 	8.1 

5 x x x x 9,063 + 16.4 

6 

All other food stores ................................ 

General merchandise stores .......................... 

X X X X 9,596 + 	6.6 

x x x X 4,560 + 27.4 
7 

Department stores .................................. 

8 x x x x 22,997 - 	4.6 

9 

Variety stores ...................................... 

- - x x x x 

10 X X 17,157 + 	17.1 

11 

Motor vehicle dealers 	............................... 

- - 1.916 + 22.4 1,916 + 22.4 

12 

Used car dealers ................................... 

- - 4,456 + 25.9 4,456 + 25.9 

13 

Garages 	................ .... ............... 	...... 

Automotive parts and accessories stores ............... 

X X X X 712 

14 1,788 + 12.9 292 + 	0.9 2.080 + 	11.0 

15 x X X X 4.382 + 13.4 

16 

General 	stores ........... ......... .... ........ ..... 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

- - X X X X 

17 707 + 	7.7 224 - 	5.5 931 + 	4.2 

18 

Service stations .................................... 

Hardware 	stores ...................................  - 832 ... 832 

19 

Family clothing stores ............................... 

Family shoe stores 	................................. 

- - 1,563 + 32.9 1,563 + 32.9 

20 

Specialty shoe stores 	............................... 

- - 266 + 	7.0 266 + 	7.0 

21 

Household appliance stores .......................... 

- - 1,039 + 28.0 1,039 + 28.0 

22 

Household furniture stores 	........................... 

Pharmacies, patent medicine and cosmetics stores x x x x 7,758 + 18.1 

23 x x x x 104 - 14.4 

- 338 + 17.2 338 + 17.2 
24 

Furniture, TV., radio and appliance stores .............. 

Book and stationery stores ........................... 

- 

x x x x 656 + 20.8 
25 

26 

Florists 	........................................... 

Jeweltery stores .................................... 

x x x x 585 

27 245 + 30.5 317 14.3 562 + 	0.7 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

6,656 + 	11.9 4.019 + 	5.3 10,675 + 	9.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 54,173 + 10.1 101,360 + 	7.8 155,533 + 	8.6 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 1. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Terre-Neuve 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

150,887 + 	4.1 1 

x x x x 107,666 + 	1.3 

Epiceries 	- 	Boucheries ................................ 

2 

x x x x 9,287 + 10.8 

Epiceries, confiseries et articles divers 	................... 

3 

57,547 + 	1.6 - - 57,547 + 	1.6 

Tous les autres magasins d'aliments..................... 

4 

x x x x 59,401 + 	7.4 5 

x x x x 57,786 + 	0.7 6 

X X x x 25,969 + 21.2 

Grands 	magasins 	..................................... 

7 

X x x x 150,007 - 	7.5 

Magasins de marchandises diverses ...................... 

8 
- - x x x x 

Magasins généraux.................................... 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

x x x x 102,640 + 13.0 

Vendeurs d'automobiles d'occasion ....................... 

10 
- - 11,386 + 26.4 11,386 + 26.4 

Stations-service 	..................................... 

11 
- - 22.310 + 25.0 22,310 + 24.3 

Garages 	........................................... 

12 

x x x x 4,342 + 34.5 13 

10,352 + 	11.7 2,066 + 	0.7 12,419 + 	9.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour hommes ................... 

14 

x x x x 24,575 - 	1.0 15 
- - x x x x 

Magasins de vétements pour Ia famille ................... 

4,432 - 	1.2 1,345 - 14.0 5,777 - 	4.5 

Magasins de vètements pour dames ..................... 

17 
- - 3,677' ... 3.677' ... 

Magasins de chaussures spècialisees ...................16 

Quincailleries ...................................... 18 
- - 10,768 + 13.6 10,768 + 13.6 19 
- - 1,503' ... 1.503' ... 

Magasins de chaussures pour Ia famille .................. 

20 
- - 5,920 - 13.9 5,920 - 13.9 Magasins de meubles, téléviseurs, radios et accessoires. 

.. 

21 

x x x x 49,042 + 12.9 

Magasins de meubles .................................

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

x x x x 767 + 	6.1 

- - 2,411 + 	8.7 2,411 + 	8.7 

Librairies et papeteries 	...............................23 

24 

x x x x 3.492 + 	8.7 25 

x x x x 3,545 - 20.8 

Bijouteries 	......................................... 

26 

1,518 + 32.9 1,632' ... 3,151' - 	1.8 

Fleuristes 	......................................... 

27 

35,861 + 	11.6 27,551 - 	5.4 63,412 + 	3.5 

Magasins d'articles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

334,557 + 	3.1 617,044 + 	4.2 951,601 + 	3.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendaritS 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$000 $000 $000 % 

1 Combination stores (groceries and meat) 	..... ......... x x x x 7.393 + 16.9 

2 x x x x 1,935 + 32.9 

3 All 	other 	food 	stores .. ............................. - - 576 ... 576 

4 6.030 + 13.6 - - 6,030 + 13.6 

5 

Grocery confectionery and sundries stores .............. 

Department 	stores .................................. 

x x x x 1,573 - 	6.1 

6 

General merchandise stores .......................... 

- - 1,414 - 16.0 1,414 16.0 

7 x x x x x x 

8 - - 4,595 - 24.9 4,595 - 24.9 

9 

General 	stores ..................................... 

- 

.

. 

- x x x x 

10 

Used car dealers ..... ........................... ... 

X X X X X 

11 

Motor vehicle dealers 	............................... 

- - 61 ... 6P 

12 x x X X X X 

13 

Garages 	.......................................... 

x x x x 208 + 15.3 

14 

Automotive parts and accessories stores ............... 

267 + 25.9 308 + 	5.9 575 + 14.3 

15 x x x x 132 

16 Specialty 	shoe 	stores 	..................... .... ..... - - X X X X 

17 

Variety stores ...................................... 

Women's clothing stores ............................. 

X 

. 

X X X X X 

18 

Service stations .................................... 

Hardware 	stores ...................................  - 128 ... 128 

19 

Family shoe stores 	.......................... ....... 

- - x x x x 

20 

Men's clothing stores 	............................... 

- - x x x x 

21 

Family clothing stores ........... .................... 

- - X X X X 

22 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores x x x x 1,717 

23 

Household appliance stores 	.................... ...... 

- - X X X X 

24 

Furniture, TV., radio and appliance stores .............. 

Florists 	...................... 	........... 	........ - - X X X X 

25 

Book and stationery stores ........................... 

x x x X 160 

26 - 

. 

- 217 + 13.9 217 + 13.9 

27 

Jewellery stores ...... ............. ................. 

Sporting goods and accessories stores ................. 

X X X X 345 - 16.1 

28 

Personal accessories stores .......................... 

x x x x 6,119 + 	6.6 

29 

All 	other 	stores 	............ ............. ........... 

All 	stores ....................................... 15,810 + 18.1 25,397 - 	8.0 41,207 + 	0.4 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 2. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

IIe-du-Prince-Edouard 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

X 	X x 	 x 41.987 	+ 12.9 1 

X 	X x 	x 11,635 	+ 20.1 

Epiceries 	- 	Boucheries ................................ 

2 
- 	 - 1,761 	+ 	21.2 1,761 	+ 21.2 Tous les autres magasins d'aliments................... 3 

29,568 	+ 	3.2 - 	 - 29,568 	+ 	3.2 

Epiceries, confiseries at articles divers 	................... 

4 

x 	x x 	x 8,992 	- 	4.5 

Grands magasins 	.................................... 

.. 

5 
- 	 - 6,900 	- 12.2 6,900 	- 12.2 

Magasins de marchandises diverses .....................

Magasins généraux................................. 6  

x 	x x 	x x 	 x Bazars ........................................... 7 

.. 

- 	 - 34.271 	- 24.3 34,271 	- 24.3 8 
- 	 - x 	x x 	x 

Concessionnaires d'automobiles 	......................... 

Vendeurs dautomobiles doccasion .................... 

... 

9 
X 	X x 	x x 	x 10 
- 	 - 781' 	... 781' 	.. 

... 

11 

x 	x x 	x x 	x 

Stations-service 	..................................... 

12 

x 	x x 	x 1,368 	+ 32.8 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

1.238 	+ 20.2 1,389 	+ 	6.8 2,626 	+ 12.7 

Magasins de vétements pour homrnes 	................... 

14 
x 	x x 	x 1708' 	... 15 
- 	 - x 	x x 	x 

Magasins de vétements pour dames ..................... 

16 

x 	x x 	x x 	x 

Magasins de vétements pour Ia famille ................... 

17 
- 	 - 650 	... 650' 	... 

Magasins de chaussures spècialisées ....................

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 
- 	 - x 	x x 	x 

.. 

19 
- 	 - x 	x x 	x 

Magasins de meubles................................. 

20 
- 	 - x 	x x 	x 

Magasins dappareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. . 21 
x 	x x 	x 9812' 	... Pharmacies, mèdicaments brevetés et produits de beaulé 22 
- 	 - x 	x x 	x 23 

- X 	X x 	x 

Librairies et papeteries ................................ 

24 

x 	x x 	x 648 	+ 16.7 

Fleuristes 	.......................................... 

- 	 - 1160• 	... 1,160' 	... 

x 	x x 	x 1,044 	- 	5.4 

Bijouteries 	.........................................25 

Magasins d'artictes de sport et d'accessoires .............26 

X 	 x x 	x 28.487 	+ 	7.6 

Magasins d'accessoires personnels .....................27 

28 

76,171 	+ 	7.1 146,859 	- 	5.1 223,030 	- 	1.3 

Tous 	las autres magasins 	............................ 

Ensemble des magasins .......................... 	. 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasiris a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Verites Variation 

No. 
$000 $000 $000 

I x x x x 68,112 + 	5.8 

2 x x x x 12.788 + 33.9 

3 All 	other 	food 	stores 	.. ............................. X X X X 2,998 - 	1.5 

4 19,946 + 	5.8 - - 19.946 + 	5.8 

5 x 

. 

x x x 8,949 + 	6.0 

6 - - 3,807 - 	4.6 3,807 4.6 

7 4,461 + 	8.6 815 + 15.6 5,276 + 	9.6 

8 - - 36.819 - 	9.9 36,819 - 	9.9 

9 

Variety 	stores ...................................... 

- - 1,840 - 18.0 1,840 - 18.0 

10 584 - 14.4 29,158 + 25.4 29.743 + 24.3 

11 - - x x x x 

12 x x x x 6.479 + 	1.1 

13 748 99 951 + 18.9 1.698 + 	4.2 

14 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. 

Used car dealers ................................... 

2,989 + 14.6 1,419 - 10.8 4.407 + 	4.9 

15 

Department 	stores 	.................................. 

General merchandise stores .......................... 

Men's clothing stores 	............................... 

1,019 ... 3.386 + 13.0 4.405 + 18.7 

16 

General 	stores ..................................... 

x X X X X X 

17 

Motor vehicle dealers 	............................... 

x x x x 1454 + 15.2 

18 

Service stations 	.................................... 

Specialty shoe stores 	............................... 

Hardware 	stores .......................... 	......... - - 2,932 + 	9.6 2,932 + 	9.6 

19 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

x x X X 1.461 

20 

Women's clothing stores .............................

Family clothing 	stores 	............................... 

x 

. 

x x x 647 

21 x x x x 2,248 - 	5.2 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 3,084 + 28.9 9,722 + 28.4 12.806 + 28.5 

23 

Household appliance stores .............. ............ 

338 + 35.8 1,085 + 10.0 1,424 + 15.2 

24 

Household furniture stores ........................... 

Furniture, T.V., radio and appliance stores .............. 

x x x x 833 + 24.3 

25 

Book and stationery stores ...........................

Florists 	........................................... 

1.292 + 13.6 358 - 	1.4 1,650 + 	9.9 

26 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x x x x 1.582 + 27.3 

27 494 - 	0.5 2.523 - 	1.8 3,017 - 	1.6 

28 

Personal accessories stores .......................... 

x x x X 35,740 + 	9.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 121,863 + 18.1 153,210 + 	3.2 275,072 + 	9.3 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 3. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouve lie- Ecosse 
January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales 
- 1982/1981 - 1982/1981 - 

FVa"aton

ange 
2/1981 

Ventes Variation Ventes Variation Ventes  
No 

$000 % $000 

421,720 + 	8.4 1 

x x x x 67.366 + 24.3 Epiceries, confiseries et articles divers 	................. .2 

x x x x 18.525 + 	7.5 Tous les autres magasins d'aliments ................... 

123.566 + 	3.5 - - 123,566 + 	3.5 

Epiceries 	- 	Boucheries ................................ 

4 

x x x x 62,585 + 	5.5 

..3 

5 

. 

- - 22.053 + 	0.3 22,053 + 	0.3 

Magasins de marchandises diverses ..................... 

6 

27861 + 	3.1 4.783 + 	11.0 32,643 + 	4.2 

Grands 	magasins 	.................................... 

7 
- - 254,507 - 12.9 254.507 - 12.9 

Magasins généraux .................................... 

8 
- - 10.471• ... 10.471• ... 

Bazars 	.............................................. 

9 

3,637 - 	7.9 159.690 + 18.3 163,327 + 	17.6 10 
- - X x x x 

Concessionnaires dautomobiles 	......................... 

Stations-service 	..................................... 

11 

x x x x 39,862 + 	7.5 

Vendeurs d'automobiles d'occasion ....................... 

Garages 	........................................... 

12 

5.996 + 	9.1 5,777 - 15.0 11,773 - 	4.2 

Magasins de pièces et d'accessoires dautomobiles ......... 

13 

18.415 + 	7.5 9,804 - 	3.1 28.219 + 	3.5 14 

6.620 + 34.3 19.803 + 	7.1 26.423 + 12.8 15 

x x x x x x 

Magasins de vètements pour hommes ................... 

Magasins de vétements pour Ia famille ................... 

16 

x x x x 8.851 + 	1.8 

Magasins de vètements pour dames ..................... 

17 
- - 16,684 + 	1.3 16,684 + 	1.3 

Magasins de chaussures spècialisèes .................... 

is 

x x x x 10.789 - 12.3 

Magasins de chaussures pour Ia famille .................. 

19 

X x x x 5,053 - 	4.2 20 

x x x x 13,723 - 	8.7 

Quincailleries ........................................ 

Magasins de meubles. téléviseurs, radios et accessoires... 21 

18,416 + 18.7 66,912 + 29.9 85.328 + 27.3 

Magasins de meubles ................................. 

Magasins dappareils ménagers ......................... 

Pharmacies, médicaments brevetès et produits cie beauté.. 22 

2,094 + 28.3 7,950 + 	5.5 10.044 + 	9.6 23 

x x x x 6,030 + 12.9 24 

8,305 + 13.0 2.631 + 18.5 10,935 + 14.3 25 

x x x x 8.018 + 	11.2 

Librairies et papeteries ................................ 

26 

3.170 + 16.6 10,422 - 	2.5 13,592 + 	1.3 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

x x x x 192,374 + 	11.7 

Magasins d'accessoires personnels ..................... 

28 

713,138 + 	9.1 964,305 + 	2.3 1,677,443 + 	5.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 % $000 $'OOO 

1 Combination stores (groceries and meat) ..... ......... x x x x 42,280 + 12.8 

2 Grocery confectionery and sundries stores ............. x x x x 14,104 + 17.2 

3 x x x x 5,648 + 33.7 

4 16,853 + 13.9 - - 16,853 + 13.9 

5 x x x x 4,472 + 	5.6 

6 

Department 	stores 	.................................. 

- - 6,630 + 	8.8 6,630 + 	8.8 

7 4.949 + 	4.1 826 + 	8.0 5,776 + 	4.6 

8 x x x x 31,829 - 22.4 

9 Used 	car 	dealers 	........................ 	...... 	.... - - 748 ... 748 

10 x x x x 24,147 + 	1.3 

11 - 

. 

- 1.358 - 13.6 1,358 - 13.6 

12 

Service stations 	..................... ...... ... ...... 

x x x x 5.911 + 19.6 

13 

All other food stores ................................ 

604 ... 926 + 	6.8 1,530 + 18.7 

14 

General merchandise stores .......................... 

General stores ..................................... 

2.534 + 14.7 978 + 	22 3,512 + 10.9 

15 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

Automotive parts and accessories stores ............... 

1,164 + 19.8 1,523 - 12.5 2.687 - 	0.9 

16 x x x x 68 - 	8.7 

17 

Garages 	.......................................... 

Women's clothing stores ............................. 

x X X X 1,507 + 22.4 

18 

Men's clothing stores 	............................... 

Family clothing 	stores 	............................... 

- - 2,337 ... 2.337 

19 

Specialty shoe stores 	....... .................. ...... 

x x x x 3,065 + 	4.2 

20 

Family sloe stores 	................................. 

Household 	appliance stores 	.... ..................... - - 624 ... 624 

21 

Hardware stores .................................... 

Household furniture stores ........................... 

- - 242 + 30.2 242 + 30.2 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 799 

. 

+ 15.4 9,212 + 25.9 10,011 + 25.0 

23 261 

. 

+ 25.2 296 ... 557 - 16.9 

24 - - 641 + 	9.3 641 + 	9.3 

25 

Florists 	........................................... 

928 + 12.6 516 - 	1.8 1.444 + 	6.9 

26 

Book and stationery stores ........................... 

- - 2.713 + 	9.4 2.713 + 	9.4 

27 

Jewellery stores ....................................

Sporting goods and accessories stores ................. 

252 - 10.7 792 + 17.2 1,045 + 	8.9 

28 

Personal accessories stores .......................... 

x x x X 25,593 + 12.9 

29 

All 	other 	stores 	....................... ............. 

All 	stores ....................................... 89,681 + 15.8 127,648 - 	1.1 217,329 + 	5.2 



ESTIMATIONS PREUMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of bustness 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 262190 + 	8.5 1 

x x x x 78,683 + 	11.9 

Epiceries 	- 	Boucheries ................................ 

2 

x x x x 30,935 ... 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins daliments ................... 3 

102,173 + 	4.2 - - 102,173 + 	4,2 Grands magasins 	.................................. 4 

x x x x 32,887 + 	5.5 5 

..

. 

- - 37,781 + 10.4 37,781 + 10.4 

Magasins de marchandises diverses ..................... 

6 

30,462 + 	0.6 4,857 - 	5.5 35,320 - 	0.2 

Magasins 	géneraux ................................... 

Bazars ........................ 7 

x x x x 226,313 - 20.5 8 
- - 4,792 + 34.8 4,792 + 34.8 

Concessionnaires dautomobiles 	..................... 

9 

. 

0 x x x x 145,318 + 10.9 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	................................... 

- - 8.424 + 	16.0 8.424 + 16.0 11 

x x x x 32,700 + 11.4 12 

.. 

4,391 + 28.2 5,566 + 	1.6 9,957 + 	11.9 

Garages 	........................................... 

13 

15,696 + 	9.1 5,494 + 	9.8 21,189 + 	9.3 

Magasins de pièces et daccessoires d'automobiles ......... 

Magasins de vétements pour hommes ................... 

14 

7,701 + 12.2 8.556 ... 16,257 - 	9.2 

Magasins de vétements pour dames ..................... 

15 

x x x x 453 - 	0.6 

Magasins de vétements pour Ia tamille ................... 

16 

x x x x 9,138 - 	3.1 

Magasins de chaussures spécialisees .................... 

17 
- - 12,239 + 23.4 12,239 + 23.4 

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

x x x x 20.544 - 	5.6 19 

.. 

- - 4,571 ... 4,571 ... 20 
- - 1,112 + 	4.7 1,112 + 	4.7 

Magasins de meubles................................. 

Magasins de meubles, téléviseurs, radios et accessoires 21 

4,991 + 	11.5 62,488 + 30.5 67,478 + 28.8 

Magasins d'appareils ménagers ......................... 

Pharmacies, medicaments brevetés et produits de beauté 22 

1.576 + 24.0 2,884 - 15.4 4,460 - 	4.6 23 
- - 5,145 + 10.1 5,145 + 10.1 

Librairies et papeteries 	................................ 

24 

5.467 + 	6.9 2,942 - 	2.3 8,410 + 	3.4 

Fleuristes 	.......................................... 

25 
- - 16,107 - 	1.1 16.107 - 	1.1 26 

1,986 + 	8.1 5,212 + 31.0 7,198 + 23.7 

Biouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

x x x x 129,968 + 	5.6 

Magasins d'accessoires personnels ..................... 

28 

529,708 + 	4.8 802,036 + 	1.5 1,331,744 + 	2.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 
TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 % $'OOO % $'()()() % 

1 Combination stores (groceries and meat) .... .......... x x x x 444.717 + 	9.8 

2 x x x x 174,993 + 18.5 

3 2,337 + 19.8 57,617 + 14.2 59.954 + 14.4 

4 134,696 - 	1.0 - - 134,696 - 	1.0 

5 x x X X 21,544 - 10.3 

6 General 	stores 	.......................... 	.......... X X 25.716 + 	2.2 

7 Variety 	stores 	...... 	.... 	........................... 19,822 + 	3.8 4,341 - 	4.6 24,163 + 	2.2 

8 Motor 	vehicle 	dealers 	..................... 	......... - - 255,068 - 22.6 255,068 - 22.6 

9 - - 14,212 12.5 14,212 - 12.5 

10 28,058 + 	5.1 180,523 + 28.3 208,582 + 24.6 

11 

Grocery confectionery and sundries stores ..............

All 	other food stores ................................ 

- - 61,598 + 	4.2 61,598 + 	4.2 

12 

Department 	stores 	.................................. 

General merchandise stores .......................... 

x x x x 44,628 - 	3.3 

13 5,651 + 	5.1 16,508 - 	7.3 22,158 - 	4.4 

14 

Used car dealers ................................... 

17,284 + 	8.1 22,725 + 	8.7 40,009 + 	8.5 

15 

Automotive parts and accessories stores ............... 

13,148 

. 

. 

. 

+ 11.0 

. 

19,618 + 	2.8 32.766 + 	5.9 

16 

Service 	stations 	.................................... 

Garages 	.......................................... 

Men's clothing stores 	............................... 

Women's clothing 	stores ............................. 

Specialty 	shoe 	stores 	... ........................... 1,790 + 	6.2 1,597 + 28.8 3.387 + 15.8 

17 Family 	shoe 	stores 	................................. 16,174 

. 

+ 10.0 5.153 - 13.4 21,327 + 	3.2 

18 

Family clothing 	stores ............................... 

X x x x 32.553 + 	0.2 

19 3,849 - 	7.1 33,470 - 14.6 37,319 - 13.9 

20 

Household furniture stores 	........................... 

x x x x 7,129 + 27.2 

21 x x x x 14,244 - 15.1 

22 Pharmacies, patent medicine and cosmetics stores 6,106' 48.834 + 	13.1 54,940' + 16.7 

23 

Hardware stores .................................... 

3,215 + 	6.2 5,869 - 	2.1 9,084 + 	0.6 

24 

Furniture. TV., radio and appliance stores .............. 

x X X X 7.30P 

25 

Household appliance stores 	.......................... 

x x x x 8,958 - 	1.5 

26 

Book and stationery stores ...........................

Florists 	........................................... 

x x x x 42,405 + 25.4 

27 

Jewellery stores .................. .................. 

Sporting goods and accessories stores ................. 

4,061 + 10.9 27.577 + 	0.2 31,638 + 	1.5 

28 

Personal accessories stores .......................... 

98,185 + 17.9 104,185 + 	1.5 202,370 + 	8.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 602,285 + 	5.3 1,435,173 + 	2.9 2,037,458 + 	3.6 



ESTIMATIONS PRELIMINAIRES 
TABLEAU 5. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Québec 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO % $000 

2,947,236 + 	6.2 1 

x x x x 963,572 + 	10.2 2 

16.675 + 	3.4 349,691 + 14.0 366,366 + 13.5 3 

890,446 - 	2.9 - - 890,446 - 	2.9 

Epiceries 	- 	Bouctieries ................................ 

Tous les autres magasins d'aliments..................... 

4 

x x x x 162.343 - 	8.0 

Epiceries, confiseries et articles divers 	................... 

5 

x x x x 148,957 + 	9.6 6 

127.823 + 	3.0 28,652 - 	2.7 156.475 + 	1.9 

Grands 	magasins 	..................................... 

Magasins de rnarchandises diverses ...................... 

7 
- - 1,832,003 - 20.4 1,832,003 - 20.4 

Magasins gènèraux.................................... 

8 

- - 99.417 - 17.7 99,417 - 17,7 9 

191,959 + 20.9 1,101,212 + 28.0 1,293,171 + 26.9 

Bazars 	.............................................. 

10 

- - 396.844 + 	17.9 396,844 + 17.9 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 

11 

x x x x 258,399 - 	3.4 

Garages 	........................................... 

12 

43,569 + 	6.6 116,538 - 	9.7 160,107 - 	5.8 13 

119,956 + 	9.9 150,266 + 	0.9 270,222 + 	4.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

89.988 + 	3.1 133,980 + 	8.1 223.968 + 	6.0 

Magasins de vètements pour hommes ................... 

15 

12,090 -- 9,956 + 	1.5 22,046 + 	0.6 

Magasins de vétements pour dames ..................... 

16 

113,632 + 	5.8 39,508 - 	5.0 153,140 + 	2.8 

Magasins de chaussures spécialisèes .................... 

17 

x x x x 179,639 -- 

Magasios de vètements pour Ia famille ................... 

Quincailleries ...................................... 18 

22,397 - 	6.7 201,266 - 	11.7 223,663 - 	11.3 19 

x x x x 36,191 + 24.2 

Magasins de chaussures pour Ia famille .................. 

Magasins de meubles................................. 

20 

x x x x 73,022 - 	14.1 

Magasins dappareils ménagers .........................

Magasins de meubles. téléviseurs, radios et accessoires. 21 

36,471 ... 325.815 + 	9.9 362,286' + 12.7 Pharmacies, médicaments brevetés et produits de beauté. 22 

24,640 + 	3.4 43.081 + 	4.1 67,721 + 	3.9 

.. 

23 

x x x x 47.807 + 	0.4 24 

x x x x 58,380 - 	4.7 25 

x x x x 234.129 + 10.7 

Librairies et papeteries 	............................... 

26 

25.090 + 	8.8 179,370 + 	5.2 204.460 + 	5.6 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

565,292 + 	12.7 694,235 + 	1.1 1,259,527 + 	6.0 

Magasins d'accessoires personnels ..................... 

28 

3,968,800 + 	33 9,122,736 + 	1.2 13,091,537 + 	1.9 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 % 

1 x x x x 232.618 + 13.8 

2 x x x x 52,938 + 16.1 

3 1550 + 29.0 26,100 + 13.6 27,649 + 14.3 

4 78,723 - 	4.8 - - 78.723 - 	4.8 

5 

Combination stores (groceries and meat) ............... 

x x x x 5.613 + 	3.9 

6 

All other food stores ................................

Department 	stores 	.................................. 

- - 252 ... 252' 

7 

Grocery confectionery and sundries stores .............. 

General merchandise stores .......................... 

General 	stores 	..................................... 

5,806 - 	0.6 2.408 + 16.5 8,213 + 	3.8 

8 

Variety 	stores 	...................................... 

Motor vehicle dealers 	............................... - - 117,063 - 17.9 117,063 - 17.9 

9 - - 6,159 ... 6,159' 

10 19,742 + 	4.9 64,957 + 24.6 84,699 + 19.3 

11 

Used car dealers ................................... 

Garages 	.. 	....................................... - - 11,636 + 28.0 11,636 + 28.0 

12 x x x x 12.533 - 10.5 

13 3,790 + 	5.0 6,417 + 	13.7 10,207 + 10.3 

14 9,116 + 	4.0 8,755 + 12.4 17.871 + 	8.0 

15 

Service 	stations 	.................................... 

Automotive parts and accessories stores ............... 

8,513 + 12.4 5,551 - 	5.0 14,065 + 	4.8 

16 

Family clothing 	stores ... ......... ...  ... ............. 

1,255 + 	6.9 998 ... 2253 + 23.0 

17 

Women's clothing stores ............................. 

Specialty 	shoe stores 	.............. .... ............. 

8,659 + 	7.9 1.603 - 18.1 10.262 + 	2.7 

18 

Men's clothing 	stores 	............................ ... 

. 

x x X X 17.477 - 	1.3 

19 

Family 	shoe 	stores 	................................. 

Hardware stores .................................... 

x x x x 17.076 - 	9.4 

20 x x x x 1,464 - 10.7 

21 x x x x 6,806 - 10.9 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 29,290 + 12.0 

23 

Household appliance stores .......................... 

2,260 - 	0.5 3,513 + 	0.4 5,774 -- 

24 

Household furniture stores 	........................... 

x X X 2,263 - 	0.1 

25 

Florists ........................................... 

X x x x 4,476 - 	0.5 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

Sporting goods and accessories stores ................. x x x x 17,048 + 32.5 

27 2,946 + 	6.8 11.003 + 	3.8 13.948 + 	4.5 

28 

Personal accessories stores .......................... 

69,085 + 19.6 51.156 - 	1.3 120,241 + 	9.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 355,162 + 	4.6 573,455 + 	4.7 928,617 + 	4.7 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail, magasins a succursales et magasins indépendants, sutvant le genre de commerce 

Zone métropolitaine de Montréal 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 1,646,568 + 	11.0 1 

x x x x 342,509 + 	7.4 Epiceries. confiseries et articles divers 	................... 2 

11,372 + 	8.0 170,893 + 	8.2 182,265 + 	8.2 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'aliments ................... 3 

536.243 - 	4.6 - - 536,243 - 	4.6 4 

x x x x 44,187 + 	5.7 

Grands magasins 	.................................... 

5 
- - 2,032 - 	11.3 2032 - 11.3 Magasins genèraux ................................. 6 

.. 

36,027 - 	1.1 17,328 + 30.2 53,355 + 	7.2 7 
- - 862.124 - 15.8 862.124 - 15.8 

Magasins de rnarchandises diverses ...................... 

... 

8 
- - 46,072 ... 46,072 ... 

Concessionnaires dautomobites 	......................... 

9 

137,051 + 20.5 432,471 + 25.0 569,521 + 23.9 

Bazars .............................................. 

10 

- - 79,306 + 17.5 79,306 + 17.5 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 

11 

x x x x 77,454 - 	7.6 Magasins de pièces at d'accessoires d'automobiles ......... 12 

29,449 + 	2.9 43,260 + 	0.9 72.708 + 	1.7 

Garages 	........................................... 

13 

61,045 + 	3.8 57,820 + 	5.3 118,865 + 	4.5 14 

58,726 + 	6.5 39,212 + 	1.4 97,938 + 	4.4 

Magasins de vètements pour dames ..................... 

15 

8.331 - 	3.2 6,494 + 17.9 14,824 + 	5.0 

Magasins de vètements pour hommes 	................... 

16 

61.785 + 	4.9 14,980 - 12.1 76,765 + 	1.1 

Magasins de vétements pour Ia famille ................... 

17 

x x x x 99,004 + 	2.7 

Magasins de chaussures spécialisées .................... 

Quincailleries ...................................... 18 

x x x x 93.684 - 10.0 19 

x x x x 9.270 - 	2.1 

Magasins de chaussures pour Ia lamille .................. 

20 

x x x x 31,478 - 	5.3 Magasins de rneubles, téléviseurs. radios et accessoires 

.. 

21 

x x x x 193.974 + 	7.3 

Magasins de meubles ................................. 

Pharmacies, mèdicarnenls brevetés et produits de beauté 22 

17,804 - 	0.9 24,996 + 	1.1 42.800 + 	0.2 

Magasins d'appareils ménagers ......................... 

Librairies et papeteries ............................... 23 

x x x x 19,049 - 	5.0 24 

x x x x 31,614 - 	4.8 25 

x x x x 90,083 + 15.5 

Bijouteries 	......................................... 

26 

18.396 + 	5.5 74,140 + 	8.4 92,535 + 	7.8 

Fleuristes 	......................................... 

27 

399,566 + 13.7 350,145 -- 749.711 + 	6.9 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

2,372,669 + 	3.3 3,903,269 + 	3.1 6,275,938 + 	3.2 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 % 

I 537,628 + 12.0 147,425 + 29.8 685,053 + 15.4 

2 77,462 + 25.0 90,756 + 19.5 168,219 + 22.0 

3 

Combination stores (groceries and meat) ..... .......... 

All other food stores ................................ 4,436 + 	3.0 58.245 + 30.4 62,681 + 28.0 

4 

Grocery confectionery and sundries stores .............. 

268,605 + 	3.8 - - 268,605 + 	3.8 

5 

Department 	stores 	.................................. 

39,832 + 18.7 10,020 + 15.6 49,852 + 	18.1 

6 x X X X 18,597 - 	9.1 

7 22,961 + 	4.7 5.947 + 	2.2 28,907 + 	4.2 

B 

General 	stores ..................................... 

Variety 	stores ...................................... 

- - 424,840 - 11.5 424.840 - 11.5 

9 

Motor vehicle dealers 	............................... 

- - 19,640 + 10.6 19,640 + 10.6 

10 

General 	merchandise stores .......................... 

Used car dealers ................................... 

87,062 + 	7.4 208,768 + 	5.7 295,831 + 	6.2 

11 Garages 	.......................................... x x x x 43,422 - 	0.8 

12 

Service 	stations 	.................................... 

4,28P ... 90,953 + 16.8 95,234' + 13.7 

13 Men's 	clothing 	stores 	................... .. ......... 13,068 + 20.6 16,749 - 17.9 29,818 - 	4.5 

14 

Automotive parts and accessories stores ............... 

35,046 + 15.3 22,226 -- 57,273 + 	8.9 

15 Family 	clothing 	stores 	........................ 	...... 15,858 - 	11.0 13,085' ... 28,942' + 	5.7 

16 2,471 + 27.8 2,536 + 	0.9 5,007 + 12.6 

17 

Women's clothing stores ............................. 

17,729 + 	9.6 6,739 + 	6.9 24,468 + 	8.9 

18 x x X X 25.032 + 17.4 

19 

Hardware stores .......................... .......... 

8,889 + 	6.5 25.359 + 20.4 34,248 + 16.5 

20 x 

. 

x X X 12.544 + 	6.8 

21 

Specialty 	shoe 	stores 	........ ............. .......... 

Furniture, TV., 	radio and appliance stores ............. 

. 

4,718' .,. 5,908 + 	12.1 10,626 + 23.6 

22 

Family 	shoe 	stores 	......... ................ ........ 

Pharmacies, patent medicine and cosmetics stores 31,468 + 21.6 87,586 + 21.9 119,054 + 21.9 

23 

Household appliance stores 	.......................... 

7,061 + 	12.1 7.127 + 10.7 14,187 + 11.4 

24 

Household furniture stores 	........................... 

x 

. 

x x x 11.616 + 	7.7 

25 

Book and stationery stores ...........................

Florists 	................ ........................... 

11,014 + 	8.7 13,833 + 	6.4 24,847 + 	7.4 

26 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores .................. 5,708 + 	4.9 30,985 + 22.2 36.693 + 	19.1 

27 20,232 + 	8.1 28,537 + 	7.9 48,769 + 	8.0 

28 

Personal accessories stores .......................... 

263,180 + 	13.5 155,191 - 	2.3 418.371 + 	7.0 

29 

All 	other 	stores 	.................................... 

All 	stores 	....................................... 1,485,538 + 10.8 1,576,837 + 	4.2 3,062,376 + 	7.3 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 7. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

3.377.780 + 	4.9 873,261 + 22.4 4,251,041 + 	8.1 1 

459,079 + 21.5 549,252 + 20.0 1,008,331 + 20.7 

Epiceries 	- 	Boucheries ................................ 

2 

30.734 + 	0.4 352,200 + 24.0 382.934 + 21.7 3 

1,766,259 - 	1.2 - - 1,766.259 - 	1.2 

Epiceries, confiseries et articles divers 	................... 

4 

303.977 + 	13.1 55.577 + 	5.3 359,554 + 	11.8 

Tous les autres magasins d'aliments..................... 

Grands magasins 	.................................... 

5 

x x x x 106.156 - 	2.7 

Magasins de marchandises diverses ..................... 

6 

137,362 + 	0.1 34,898 + 	0.5 172.261 + 	0.2 7 
- - 3,082.869 - 	9.3 3,082.869 - 	9.3 

Magasins généraux .................................... 

8 

- - 124.328 + 	12.1 124,328 + 	12.1 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

581.037 + 	18.1 1,278,258 + 	6.4 1,859,295 + 	9.8 

Vendeurs d'automobiles d'occasion ....................... 

10 

x x x x 298,393 + 12.2 11 

29,062 - 17.4 490.827 4- 	13.7 519,888 + 	11.4 

Stations-service 	..................................... 

Garages 	........................................... 

12 

93,887 + 26.1 110.902 - 	4.9 204,789 + 	7.1 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

219.788 + 	7.8 145,817 + 	1.0 365,604 + 	5.0 14 

110.565 - 12.6 78,679 + 23.3 189,244 - 	0.5 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames ..................... 

15 

13,883 + 16.5 18,240 + 12.0 32.122 + 13.9 

Magasins de vétements pour Ia tamille ................... 

16 

119,696 + 	8.7 45,679 + 	1.0 165,375 + 	6.5 17 

x x x x 138,498 + 	9.2 

Magasins de chaussures spècialisées .................... 

Magasins do chaussures pour Ia famille .................. 

18 

61,708 ... 159.468 ... 221.177' ... 

Quincailleries........................................

Magasinsdemeubles ............................... 19 

x x x x 83,862 - 10.4 20 

30,151 - 	1.8 38,778' ... 68,929' ... Magasins do meubles, téléviseurs, radios et accessoires. . 

.. 

21 

208.195 + 19.5 565,124 + 	15.1 773.320 + 16.2 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetès et produits do beauté 22 

47,773 + 10.4 44,934 + 	3.6 92,707 + 	7.0 23 

x x x x 99,289 + 10.7 24 

69.709 + 	7.9 79,676 + 	3.7 149,385 + 	5.6 

Fleuristes 	.......................................... 

25 

37,793 + 13.7 169,475 ± 	8.7 207.268 + 	9.6 

Librairies et papeteries ................................ 

26 

112,190 + 10.0 183,272 + 	11.2 295.462 + 10.7 

Bijouteries 	......................................... 

27 

1,421,435 + 	13.5 1.000.280 -- 2,421,715 + 	7.5 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

9,281,702 + 	6.5 10,158,350 + 	2.3 19,440,053 + 	4.3 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursates 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$000 $000 $000 % 

1 Combination stores (groceries and meat) 192,900 + 	9.2 33.905 ... 226.805 + 13.9 

2 Grocery confectionery and sundries stores 20,537 + 29.4 34,563 + 29.5 55.101 + 29.4 

3 All 	other 	food 	stores ................................ 3,024 + 	1.1 28,900 + 34.0 31,924 + 30.0 

4 105,514 + 	0.8 - - 105,514 + 	0.8 

5 14,959' ... 2,743 - 	1.2 17,703' + 31.1 

6 

Department 	stores 	.................................. 

General 	merchandise stores .......................... 

- - 370' ... 370' 

7 5,154 + 	11.2 984 + 	19.7 6.138 + 12.5 

8 

General stores ..................................... 

- - 154.419 - 16.8 154,419 - 16.8 

9 - - 2,911 - 	2.9 2,911 - 	2.9 

10 

Variety 	stores ...................................... 

35,045 + 	4.0 50,250 + 	3.9 85.294 + 	4.0 

11 x x x x 16,839 + 20.5 

12 x x x x 26,553 + 	8.6 

13 6,856 + 13.8 9,278 - 	6.5 16,134 + 	1.1 

14 

Garages 	.......................................... 

15704 + 	14.1 9,453 + 	2.8 25,158 + 	9.6 

15 

Motor vehicle 	dealers 	............................... 

Men's 	clothing 	stores 	............................... 

Family 	clothing 	stores 	........... . .................. 8,136 - 	1.1 2.310 + 	11.2 10.446 + 	1.3 

16 

Used car dealers ...................................

Service 	stations 	.................................... 

Specialty shoe stores 	............................... 1,665 + 15.0 1.648 - 	9.0 3.313 + 	1.6 

17 

Automotive parts and accessories stores ............... 

8,935 + 16.4 2,665 - 	0.7 11,600 + 12.0 

18 - - 7,446 - 	4.1 7,446 - 	4.1 

19 

Women's 	clothing stores ............................. 

4,932 0.9 5,005' ... 9.937' 13.5 

20 

Family shoe stores 	................................. 

x x x x 5,577 + 27.9 

21 

Hardware stores ....................................

Household furniture stores ...........................

Household appliance stores .......................... 

x x x x 4,940 + 33.2 

22 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 10,256 + 20.7 36,549 + 	18.1 46,805 + 18.7 

23 .3,831  + 	8.8 3.534 - 	1.9 7.365 + 	3.3 

24 x x X 4,578 + 	7.1 

25 

Book and stationery stores ...........................

Florists 	........................................... 

4,737 + 12.8 5,346 + 	3.6 10,083 + 	7.8 

26 

Jewellery stores .................................... 

3,386 + 	5.3 13,258 + 	0.4 16,644 + 	1.3 

27 

Sporting goods and accessories stores .... .......... ...

Personal 	accessories 	stores ....... ... ........ ....... 11,280 + 13.8 14,443 + 16.4 25.722 + 15.3 

28 All 	other 	stores 	................ 	................... 93,899 

. 

+ 22.4 59,535 - 	8.2 153,434 + 	8.3 

29 All 	stores ....................................... 556,561 

. 

+ 10.9 532,194 + 	0.8 1,088,755 + 	5.7 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de detail, magasins a succursales et magasins Indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasms 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

1,268,830 + 	4.0 202,347' ... 1,471,177 + 	7.6 1 

121,696 + 16.8 225,308 + 26.2 347,004 + 22.7 

Epiceries 	- 	Boucheries ................................ 

2 

20739 + 	0.4 178,040 + 20.9 198,779 4- 	18.3 3 

710,282 - 	3.4 - - 710.282 - 	3.4 4 

100,536 + 13.2 17980 - 	3.9 118.516 + 10.2 5 

- - 1,985 + 26.7 1,985 + 26.7 

Epiceries. contiseries et articles divers 	.................... 

6 

29.186 - 	1.1 5.583 - 	4.3 34.769 - 	1.7 

Tous 	es autres magasins d'aliments ...................... 

Grands 	magasins 	..................................... 

7 
- - 1165,528 - 	7.9 1,165,528 - 	7.9 

Magasins de marchandises diverses ...................... 

8 

- - 18,641 - 	0.3 18,641 - 	0.3 

Magasins genéraux.................................... 

Bazars .............................................. 

Concessionnaires dautornobiles 	......................... 

9 

242,040 + 17.2 345,354 -i- 	6.7 587.395 + 10.8 10 

x x x x 114,960 + 33.4 11 

x x x x 150,103 + 	9.0 

Vendeurs d'automobiles d'occasion ....................... 

12 

49,188 + 22.3 59.067 + 	2.4 108,255 + 10.6 

Stations-service 	..................................... 

13 

99,708 + 	6.0 64.176 - 	0.5 163,884 + 	3.3 

Garages 	........................................... 

Magasins de pièces et d'accessoires dautomobiles ......... 

14 

57,217 - 	8.9 18283 + 20.6 75.501 - 	3.2 

Magasins de vétements pour hommes 	................... 

15 

10,045 + 	9.8 11,827 + 	4.8 21,872 + 	7.0 

Magasins de vétements pour Ia farnille ................... 

16 

57.699 + 	15.1 20,070 - 	7.1 77,769 + 	8.4 

Magasins de vètements pour dames ..................... 

17 

- - 43.526 - 	1.9 43,526 - 	2.6 18 

34,686 ... 32,499' ... 67,185' ... 

Magasins de chaussures specialisèes .................... 

Quincailleries ........................................ 

19 

x x x x 36.307 - 14.4 

Magasins de chaussures pour Ia famille .................. 

Magasins do meubles ................................. 

20 

x x x x 32,46P ... Magasins do meubles, téléviseurs, radios et accessoires 21 

68864 + 205 247,300 + 	12.1 316.165 + 13.9 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits do beautè 22 

26.086 + 	9.0 24,042 - 	7.1 50.129 + 	0.5 23 

x x x x 39,568 + 12.6 24 

29,101 + 	5.7 32,492 + 14.6 61.593 + 10.2 

Fleuristes 	......................................... 

25 

21,767 + 	11.5 75,003 - 13.5 96,770 - 	8.9 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

65.127 + 12.9 98,283 + 	15.9 163.410 + 14.7 

Magasins d'articles de sport et daccessoires ............. 

27 

507,097 + 	16.2 409,906 - 	6.1 917,003 + 	5.0 

Magasins d'accessoires personnels ..................... 

28 

3,557,874 + 	5.5 3,632,661 + 	1.6 7,190,535 + 	3.5 

Tous los autres magasins 	............................ 

Ensemble des magasins........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 
July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$'OOO % 

1 54,890 + 19.9 14720 - 	7.0 69611 + 12.9 

2 5,968 + 11.2 10,799 + 18.0 16,767 + 15.5 

3 x x x x 4,768 - 	1.2 

4 41  .294 + 	3.8 - - 41,294 + 	3.8 

5 4,457 + 	5.3 318 ... 4,775 + 	8.3 

6 X X X X 14,637 - 	1.6 

7 2,572 + 	4.6 267 + 26.7 2,839 + 	6.3 

8 - - 52,546 - 13.2 52,546 - 13.2 

9 

Combination stores (groceries and meat) ............... 

- - 1.093 + 10.7 1,093 + 10.7 

10 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

Service 	stations 	................. 	.................. 5,855 + 16.5 16.775 - 	0.4 22.629 + 	3.4 

11 

Department 	stores 	.................................. 

Motor vehicle dealers 	............................... 

- - 1,846 + 	7.4 1,846 + 	7.4 

12 

General merchandise stores ..........................

General 	stores ..................................... 

x x x X 5,712 + 	9.5 

13 

variety 	stores ...................................... 

1,283 + 28.1 1,017 + 22.7 2,299 + 25.7 

14 

Used car dealers ................................... 

4,040 + 	10.1 1,013 + 	11.8 5,053 + 10.5 

15 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

2,403 + 	7.7 1.415 + 	3.6 3.818 + 	6.1 

16 

Men's clothing stores 	............................... 

x x x X 176 + 	8.8 

17 

Family clothing stores ...............................

Specialty shoe stores 	............................... 

x x x x 1,928 + 	6.2 

18 

Women's clothing stores ............................. 

Family shoe stores 	................................. 

Hardware 	stores .......... . ........................ .- 

. 

- 2,061 + 	2.0 2,061 + 	2.0 

19 Household furniture stores ........................... - 3,540 + 23.3 3,540 + 23.3 

20 x x x x 703 

21 

Household appliance stores ........................ ..

Furniture, T.V., 	radio and appliance stores ...... . ...... x x x x 2.941 + 14.4 

22 Pharmacies, patent medicine and cosmetics stores 1,999 

. 

... 9,646 + 	5.8 11,644 + 10.0 

23 536 + 	13.1 330 + 20.7 866 + 15.9 

24 Florists 	......................... 	................. - - 864 + 	5.3 864 + 	5.3 

25 

Book and stationery stores ........................... 

1,218 

. 

+ 14.7 1.666 + 	2.4 2.884 + 	7.3 

26 

Jewellery 	stores .................................... 

x x x x 3,616 

27 

Sporting goods and accessories stores ................. 

966 + 	3.9 2.173 + 21.8 3,139 + 15.6 

28 

Personal accessories stores .......................... 

14,770 + 	7.5 19,703 - 	5.3 34,473 - 	0.2 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 150,034 + 11.6 168,488 - 	3.0 318,523 + 	3.3 
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ESTiMATIONS PRELIMINAIRES 

TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

335.607 + 12.5 97,996 - 	2.7 433,603 + 	8.6 1 

43,404 + 31.4 75,686 + 20.6 119,090 + 24.3 

Epiceries 	- 	Boucheries ................................ 

2 

x x x x 28,560 + 19.4 

Epiceries. confiseries et articles divers 	................... 

3 

264,746 + 	2.8 - - 264.746 + 	2.8 4 

34,681 + 	3.4 1,861' ... 36,542' + 	5.8 

bus les autres magasins d'aliments ..................... 

Grands 	magasins 	.................................... 

5 

x x x x 102,173 + 	6.4 

Magasins de marchandises diverses ..................... 

6 

16,238 + 	2.1 1.912 + 35.6 18.150 + 	4.8 7 
- - 387,651 + 	3.5 387.651 + 	3.5 

Magasins gènèraux .................................... 

8 
- - 6,663 + 12.5 6,663 + 12.5 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

38,819 + 29.7 106,974 + 15.6 145,793 + 19.0 

Vendeurs d'automobiles d'occasion ....................... 

10 
- - 13,307 + 	7.9 13,307 + 	7.9 

Stations-service 	..................................... 

11 

x x x x 32.758 + 	11.0 

Garages 	........................................... 

12 

9.034 + 	18.6 6,679 + 18.4 15,713 + 18.5 13 

26,485 + 13.6 6,881 ± 	9.3 33,366 + 12.7 

Magasins de pièces et daccessoires d'automobiles ........

Magasins de vétements pour hommes ................... 

14 

16.526 + 	5.9 9.331 - 	0.5 25,857 + 	3.4 15 

x x x x 973 - 	3.3 

Magasins do vétements pour dames ..................... 

Magasins do vétements pour Ia famille ................... 

16 

x x x x 13,013 + 	1.4 

Magasins de chaussures spècialisèes .................... 

17 

- - 11,603 - 	3.4 11,603 - 	3.4 

Magasins de chaussures pour Ia tamille .................. 

18 
- - 22,620 + 	13.3 22,620 + 13.3 

Quincailleries........................................ 

19 

x x x x 3,762 -. 	12.9 

Magasins de meubles ................................. 

20 

x x x x 16,561 - 	3.0 

Magasins d'appareils menagers ........................

Magasins do meubles, téléviseurs, radios et accessoires 21 

11.907 + 	9.6 60,649 + 	5.0 72,556 + 	5.7 Pharmacies, médicaments brevetés et produits do beauté 22 

3.383 + 13.4 2,162 + 14.6 5,545 + 13.8 23 
- - 7,247 + 	5.4 7,247 + 	5.4 

Librairies et papeteries ................................ 

24 

7.427 + 11.3 11,072 - 	0.9 18.499 + 	3.6 25 

x x x x 21136' ... 

Fleuristes 	.......................................... 

Bijouteries 	......................................... 

26 

5,880 + 	8.9 13,063 + 25.8 18.943 + 20.0 

Magasins d'articles de sport et d'accessoires ............. 

27 

95,161 + 	11.1 142,794 + 	5.7 237,956 + 	7.8 

Magasins daccessoires personnels ..................... 

28 

961,443 + 	9.6 1,152,942 + 	7.0 2,114,385 + 	8.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

July - 1982 - Jusliet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No . __________________________________________ 

$'OOO $000 % $000 

1 Combination stores (groceries and meat) 	....... ....... x x x x 47,738 + 16.6 

2 x x x x 10,071 + 19.9 

3 x x x x 3.107 - 	7.5 

4 37,372 + 	4.3 - - 37,372 + 	4.3 

5 

All other food stores ................................ 

x x x X 1.406 + 21.7 

6 - - 860' ... 860 

7 

Grocery confectionery and sundries stores .............. 

X X X X X X 

8 - - 30,574 - 	1.4 30,574 - 	1.4 

9 

Variety stores ...................................... 

- - 638 + 	11.1 638 + 	11.1 

10 x x x x 16,083 + 15.8 

11 

Used car dealers ................................... 

- BOO' ... 800' 

12 x x x x 4,255 + 18.5 

13 X X x 1,513' 

14 3399 + 	9.3 473 + 	6.9 3.872 + 	9.0 

15 

Service stations 	.................................... 

Women's clothing stores ............................. 

x x X X 1,805 + 16.2 

16 X X X X X X 

17 

Department 	stores 	............................. ..... 

General merchandise stores .......................... 

x x x X 1.589 + 14.9 

18 

General 	stores ..................................... 

- - 279 - 10.8 279 - 10.8 

19 

Motor vehicle dealers 	............................... 

Family shoe stores 	................................. 

- - 2,115 + 	5.0 2,115 + 	5.0 

20 

Garages 	.......................................... 

x x x x 163 - 20.2 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores ............................... 

Specialty shoe stores 	............................... 

x x x x 2.087 + 32.3 

22 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores X X X x 8.383 + 	8.9 

23 x x x x 671 + 10.5 

24 

Hardware stores .................................... 

Household furniture stores ........................... 

- - 575 + 18.3 575 + 18.3 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

Book and stationery stores ...................... ..... 

Florists 	........................................... 

x x x x 2,230 + 	1.3 

26 

Jewellery stores .................................... 

x 

. 

x x x 1.549 + 29.3 

27 

Sporting goods and accessories stores ................. 

x x x x 2,607 + 13.8 

28 

Personal accessories stores .......................... 

11.313 + 	10.2 10,185 - 	7.6 21,498 + 	0.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 120,211 + 13.0 84,755 + 	3.9 204,966 + 	9.1 



ESTIMATIONS PREUMINAIRES 

TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Winnipeg 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

X x x x 296.534 + 10.5 Epiceries 	- 	Boucheries .............................. 

x x x x 75,503 + 23.4 2 

x x x x 19,933 + 	9.7 

Epiceries, confiseries et articles divers 	................... 

bus 	es autres magasins d'aliments ................... 3 

240,012 + 	3.2 - - 240,012 + 	3.2 ..4 

x x x x 10,206 + 	11.9 5 

- - 2,165 ... 2,165 ... 

Grands 	magasins 	.................................... 

Magasins genéraux ................................. 6 

x x x x x x 

Magasins de marchandises diverses ...................... 

7 
- - 233.629 + 16.8 233,629 + 16.8 8 

... 

- - 3,315 - 	1.4 3,315 - 	1.4 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

x x x x 109.313 + 3.4.0 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 5,299 ... 5.299 ... 11 

x x x x 23.821 + 17.2 

Stations-service 	..................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 12 

x x x x 11,048 + 31.3 13 

22.640 + 12.8 3,770 - 	4.0 26,410 + 10.0 

Garages 	........................................... 

Magasins de véternents pour hommes ................... 

14 

x x x x 12,352 + 12.7 

Magasins de vétements pour dames ..................... 

15 

x x x x x x 16 

x x x x 10,698 + 	6.8 17 

- - 1,911 - 	2.4 1,911 - 	2.4 

Magasins de vétements pour Ia famille ................... 

18 

- - 13,813 - 	2.7 13.813 - 	2.7 

Magasins de chaussures spècialisées .................... 

19 

x x x x 1,071 - 	7.5 

Magasins de chaussures pour Ia famille .................. 

Magasins de meubles ................................. 

20 

x x x x 10,870 + 	8.3 

Quincailleries........................................ 

Magasins d'appareils ménagers ........................

Magasins de meubles, téléviseurs, radios et accessoires... 21 

x x x x 52,447 + 	4.1 Pharmacies, mèdicaments brevetés et produits de beauté 22 

x x x x 4.330 + 	11.3 23 

- - 4.661 + 18.4 4.661 + 18.4 

Librairies 	et papeteries 	................................ 

24 

X x x x 14,924 + 	2.6 

Fleuristes 	......................................... 

25 

x x x x 9,733 ... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 26 

x x x x 15.518 + 16.4 27 

73,146 + 12.3 72.967 + 	5.9 146,113 + 	9.0 

Magasins d'accessoires personnels ..................... 

28 

762,600 + 10.5 599,898 + 14.5 1,362,498 + 12.2 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

July - 1982 - Juillet 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No. 
% $' 

1 x X X X 60.954 + 10.3 

2 x x x x 12,972 + 23.5 

3 x X X X 2,114 - 15.0 

4 22,961 + 	8.3 - - 22.961 + 	8.3 

5 10,871 + 	2.1 4,404' ... 15,275' + 16.8 

6 8,849 + 19.3 12,544 + 	3.8 21.393 + 	9.7 

7 2,874 + 	4.6 562 12.9 3.437 + 	1.3 

8 - - 70.749 - 14.7 70,749 - 14.7 

9 - - 329 + 	4.9 329 + 	4.9 

10 2,425 - 17.3 17,513' ... 19,939' 

11 - - 2,807' 

12 x x x X 8,038 - 	0.5 

13 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores ........... ... 

X X X X 3,110 + 	5.5 

14 

All other food stores ....................... ...... ... 

Women's 	clothing stores ..................... . ...... 3,200 + 21.2 2,407 + 	8.2 5,607 + 15.2 

15 

Department 	stores ....................... ........... 

General merchandise stores .......................... 

2.546 + 22.4 2,306' ... 4,852' 

16 

General 	stores 	..................................... 

Variety 	stores ...................................... 

x x x x 582' 

17 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

x X X X 1.812 + 	16.4 

18 

Service 	stations 	.................................... 

Garages 	.......................................... 

x x X x 4,142' 

19 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

- - 3,713' ... 3,713' 

20 

Family clothing stores ............................... 

x X X X 1,102 + 	4.0 

21 

Specialty shoe stores 	............................... 

Family stoe stores 	................................. 

Household appliance stores .......................... 

x x x x 1,602' 

22 

Hardware stores ..................... ...... ......... 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 5,141 

. 

+ 23.7 8,370 + 27.0 13,511 + 25.7 

23 

Household furniture stores ........................... 

x x x x 750 + 	4.4 

24 x x x x 1,458' 

25 x x x x 3,315 - 	6.1 

26 

Book and stationery stores ........................... 

Florists 	........................................... 

x x x x 7,018' 

27 

Jewellery stores .................................... 

Personal 	accessories 	stores 	..... .... ......... ....... 230' ... 2.851 - 	8.7 3,080 - 	6.4 

28 

Sporting goods and accessories stores ................. 

21.323 

. 

+ 18.6 19.695 - 	5.3 41,019 + 	5.8 

29 

All 	other 	stores 	.................................... 

All 	stores 	....................................... 131,045 + 13.3 206,600 - 	6.4 337,645 + 	0.3 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 11. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

382,301 + 	8.1 1 

79,953 + 21.7 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

17,929 + 20.4 3 

142,768 - 	1.8 - - 142,768 - 	1.8 

.. 4 

82,080 - 	1.0 19,596 + 26.4 101,676 + 	3.2 

Tous les autres magasins d'aliments..................... 

Grands 	magasins 	.................................... 

5 

53.421 + 	5.9 81,001 + 	3.7 134,422 + 	4.6 

Magasins de marchandises diverses .....................

Magasins generaux ............ ..................... 6 
19,092 + 	3.5 3.986 - 11.6 23,078 + 	0.5 7 

- - 507.315 - 	4.1 507.315 - 	4.1 8 

.. 

- - 1.807 - 11.4 1,807 - 11.4 

Bazars 	............................................. 

Concessionnaires d'automobiles 	........................ 

Vendeurs dautomobiles d'occasion .................... 9 

. 

0 17,289 - 	0.8 133,116 + 	9.7 150,405 + 	8.4 Stations-service 	................................... 

.. 

- - 15,689 ... 15,689 ... 11 

x x x x 50,168 + 20.9 

Garages 	........................................... 

12 

.. 

x x x x 18.341 + 	6.2 13 

20.693 + 18.9 20,046 + 	17.1 40,739 + 18.0 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

17.805 + 15.4 13,522 + 26.1 31,328 + 19.8 

Magasins de vétements pour hommes ................... 

Magasins de véternents pour dames ..................... 

15 
x x x x 2,920 + 29.5 

Magasins de vèternents pour Ia famille ................... 

16 

x x x x 12,756 + 13.4 17 

x x x x 23,942 ... 

Magasins de chaussures spècialisèes .................... 

18 
- - 31,186 - 10.8 31,186 - 10.8 

Magasins de chaussures pour Ia famillo .................. 

Quincailleries ........................................ 

19 

x x x x 8.117 - 	1.7 

Magasins de meubles ................................. 

20 

x x x x 15,394 ... 

Magasins d'appareils ménagers .........................

Magasins do meubles, téléviseurs, radios et accessoires 21 

32,834 + 17.0 53,214 + 18.7 86,048 + 18.0 Pharmacies, mèdicaments brevetes et produits do beauté 22 

x x x x 5,344 + 	5.0 23 

x x x x 6,315 + 33.7 

Librairies 	et 	papeteries 	................................ 

24 

X x x x 21,503 + 10.6 

Fleuristes 	......................................... 

25 

x x x x 38,663 - 14.3 

Bijouteries 	......................................... 

26 

1,487 ... 16,477 + 	3.8 17.964 + 	6.2 

Magasins d'articles de sport et d'accessoires ............. 

27 

118,427 + 15.5 145,869 + 14.9 264,296 + 	15.1 

Magasins d'accessoires personnels ..................... 

28 

819,479 + 	7.9 1,412,891 + 	4.0 2,232,371 + 	5.4 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ 
$'OOO % $000 

1 Combination stores (groceries and meat) 	...... ........ x x x x 163,551 + 	11.1 

2 x x x x 39,791 + 10.9 

3 All 	other 	food 	stores 	............................... 627 + 13.0 6,988 - 	3.8 7,616 - 	2.6 

4 111,068 - 	2.3 - - 111,068 - 	2.3 

5 13,950 + 	4.0 4,643 + 	9.2 18,593 + 	5.3 

6 General 	stores 	..... 	............................... x x x x 50,013 + 28.7 

7 4,367 + 	0.4 1,630 + 	5.0 5,997 + 	1.6 

8 - 153,742 - 26.6 153,742 - 26.6 

9 - - 1,096 ... 1,096 

10 12,568 + 10.9 44.636 ... 57,204 - 19.6 

- 6,288 - 	2.0 6.288 - 	2.0 
11 - 

12 

Service 	stations 	.................................... 

2,119 - 	2.2 21,335 + 19.2 23,454 + 16.9 

13 3,975 + 31.7 6,429 ... 10,404 - 16.5 

14 

Grocery confectionery and sundries stores .............. 

11,827 + 15.5 5.632 + 21.3 17,460 + 17.3 

15 

Department 	stores .................................. 

General merchandise stores ...................... .... 

7,128 + 17.7 4.175 ... 11.303 - 	1.0 

16 

Variety 	stores ...................................... 

x x x X 726 

17 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

x x X x 6,197 + 	9.6 

18 

Garages 	.......................................... 

Hardware 	stores ................ 	................... x X X X 7,467 + 	7.4 

19 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

2,695 - 15.7 5,985 ... 8,680 

20 

Women's clothing stores ........................... ..

Family clothing 	stores ............................... 

x x x x 4.978 + 31.5 

21 

Specialty shoe stores 	............................... 

Family shoe stores 	........................ ..... .... 

1,254 ... 2,321 ... 3.575• 

22 

Household furniture stores ........................... 

Pharmacies, patent medicine and cosmetics stores 7,556 + 17.5 26.994 + 35.6 34,549 + 31.1 

23 

Household appliance stores ..........................

Furniture. T.V., radio and appliance stores .............. 

1,675 ... 1.239 - 	9.5 2.914 + 	14.1 

24 x x x x 3.650 + 	16,1 

25 

Book and stationery stores ...........................

Florists 	........................................... 

Jewellery 	stores .................................... 4,523 + 	9.9 2,852 + 	5.4 7375 + 	8.1 

26 Sporting goods and accessories stores ................. 

. 

. 

x x x x 15,760 + 	4.0 

27 Personal accessories stores .........................4,285 - 	1.0 4.930 - 	11.1 9,216 - 	6.6 

28 All 	other 	stores 	... 	..................... 	....... 	...71,152 + 12.8 52,511 - 19.0 123,663 - 	3.3 

29 All 	stores ....................................... 438,604 + 10.0 467,725 - 13.6 906,329 - 	3.5 



- 25 - 

ESTIMATIONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-July - 1982 - Janvier-Juillet 

Chain stores 	Independent stores 	All stores 

Magasins a succursales I Magasins indépendants Ensemble des magasins 
Kind of business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre de commerce 
- 	1982/1981 	- 	1982/1981 	- 	1982/1981 

Ventes 	Variation I Ventes 	Variation 	Ventes 	Variation 

51000 	 I $'OOO 	 I $'000 

x x 

x x x 

3,985 - 	5.2 49.244 

760.572 + 	1.1 - 

99.657 + 	0.1 30,827 

x x x 

27,194 - 	1.4 9,963 

- - 1,233,890 

- - 12,199 

78,470 + 21.0 297,942 

- - 42,275 

14,034 + 	9.6 124,390 

28002 + 29.2 55.869 

80,588 + 17.3 32,082 

49.672 + 	13.1 27,200 

x x x 

x x x 

x x x 

17,238 - 19.0 40,738 

x x x 

10,349 - 14.7 18,568 

50,259 + 17.0 174.128 

10,792 ... 8,399 

x x x 

27,992 + 	5.8 19.895 

x x x 

27,685 + 15.2 31,560 

417,341 + 13.5 374,273 

2,832,206 + 11.2 3,294,947 

x 	1,017,235 

x 	249,555 

	

+ 5.0 	53.229 

	

- 	760,572 

	

+ 18.2 	130,483 

x 	318,892 

	

+ 6.0 	37,158 

- 13.9 1,233,890 

	

- 0.2 	12,199 

	

- 2.2 	376,412 

	

+ 2.0 	42,275 

	

+ 18.6 	138.423 

	

- 13.1 	83,871 

	

+ 2.8 	112.670 

	

- 9.0 	76.872 

x 	4,015 

x 	42.216 

x 	45,899 

57,977 

x 	37.712 

	

- 11.3 	28.917 

	

+ 21.6 	224,386 

	

+ 11.3 	19,191 

x 	30,051 

	

+ 4.7 	47,887 

x 	94,307 

	

2.5 	59.244 

	

- 10.4 	791,614 

- 5.0 6,127,153 

+ 12.0 1 

+ 	15.0 Epiceries, confiseries et articles divers 	................. 2 

+ 	4.1 

Epicecies 	- 	Boucheries ................................ 

Tous les autres magasins daliments ................... 3 

+ 	1.1 

.. 

4 

+ 	3.8 

Grands magasins 	.................................... 

5 

.. 

* 28.0 

Magasins de marchandises diverses .....................

Magasins génèraux ................................. 6 

+ 	0.4 7 

- 13.9 8 

... 

- 	0.2 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .................... 9 

+ 	1.8 10 

+ 	2.0 11 

... 

+ 17.7 

Stations-service 	..................................... 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 12 

- 	2.4 13 

+ 12.8 

Magasins de vètements pour hommes 	................... 

14 

+ 	4.1 

Magasins de vètements pour dames ..................... 

15 Magasins de vètements pour Ia famille ................... 

16 

+ 	16.1 17 

+ 10.5 

Magasins de chaussures specialisèes .................... 

Magasins de chaussures pour Ia tamille .................. 

18 Quincailleries........................................ 

19 

20 

- 12.5 

Magasins de meubles.................................

Magasins d'appareils menagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

+ 20.5 Pharmacies, médicaments brevetés et produits de beauté 22 

+ 27.1 23 

+ 	3.3 

Librairies 	et 	papeteries ................................ 

24 

+ 	5.4 

Fleuristes 	.......................................... 

25 

+ 	1.4 

Bijouteries 	.......................................... 

Magasins d'articles de sport et d'accessoires ............26 

+ 	5.0 Magasins daccessoires personnels ....................27 

+ 	0.7 28 

+ 	1.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales 	Change Sales 	Change 
1982/1981 

Sales 
- 

Change 
1982/1981 - 

Ventes 
1982/1981 
Variation 

- 
Ventes Variation Ventes Variation 

No . __________________________________________ 
$000 % $000 $000 % 

1 152,156 + 20.9 54,641 - 	6.6 206,798 + 	12.1 

2 8,406 + 24.5 32,163 - 	0.5 40,569 + 	3.7 

3 

Grocery confectionery and sundries stores .............. 

1,404 + 26.4 19,975 + 	7.8 21,379 + 	8.8 

4 130,167 - 	5.3 - - 130.167 - 	5.3 

5 

All other food stores ................................ 

13,504 - 15.9 2,363 + 	1.9 15,867 - 13.6 
Department 	stores 	.................................. 

x x X 12,303 - 20.5 
6 

7 5,237 - 	6.1 1,283 - 18.5 6,520 - 	8.8 

8 

General stores ..................................... 

- - 132,897 - 31.3 132,897 - 31.3 

- 5,669 - 13.1 5,669 - 	13.1 
9 

Motor vehicle dealers 	............................... 

- 

10 12,891 + 15.0 71,495 + 18.7 84,386 + 	18.1 
Used car dealers ................................... 

- 10,610 + 10.9 10.610 + 10.9 
11 - 

12 

Combination stores (groceries and meat) ............... 

x x x X 14.122 - 	2.3 

13 

Garages 	.......................................... 

5,347 + 31.4 3,554 - 	3.5 8.901 + 14.7 

14 

General merchandise stores .......................... 

9,386 + 	7.1 7,348 + 	3.4 16,734 + 	5.5 

15 

Variety 	stores ...................................... 

Men's clothing stores 	............................... 

Family 	clothing 	stores 	........................... ... 6,090 - 	2.1 4,712 + 	6.7 10,802 + 	1.5 

16 

Service 	stations 	.................................... 

239' ... 726 - 	6.2 964' 

17 

Automotive parts and accessories stores ............... 

Family 	shoe 	stores 	................................ 3,653' ... 2,735 - 	1.1 6,388 + 	18.1 
Specialty shoe stores 	............................... 

x x x 7.892 - 11.6 
18 

Women's clothing stores ............................. 

19 x X X x 7,154 

20 Household 	appliance stores 	.. ....................... x x x x 3,690' 

21 

Hardware stores ....................................

Household furniture stores 	........................... 

x x x x 6.104 + 	8.8 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 14,918 + 	11.0 30,547 + 	8.4 45.465 + 	9.2 

23 Book and stationery stores ........................... 

. 

. 

.1,399 + 10.8 2.595 + 	2.5 3.994 + 	5.3 

- 2,254 + 	2.1 2,254 + 	2.1 
24 Florists 	.......................................... - 

25 4,275 - 	4.5 5,146 - 	8.9 9,422 - 	7.0 

26 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ............. ... x x x x 19,973 - 19.3 

27 4,682 + 	9.4 12,978' ... 17.659' - 18.5 

x X X X 161,711 + 	11.1 
28 

Personal accessories stores .......................... 

All other 	stores 	.................................... 

469,971 + 	9.8 540,422 - 11.3 1,010,393 - 	2.6 
29 All 	stores ....................................... 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-July - 1982 - Janvier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'Qoo $'OOO % 

926.413 + 12.0 366,630 - 	0.5 1,293,043 + 	8.1 1 

55.938 + 34.1 212,215 + 18.4 268,152 + 21.4 

Epiceries 	- 	Boucheries ................................ 

.. 2 

9,451 + 18.9 138,549 + 25.0 148.000 + 24.6 Tous 	es autres magasins d'aliments................... 3 

874,059 - 	6.0 - - 874,059 - 	6.0 

Epiceries, confiseries et articles divers 	................. 

Grands 	magasins 	.................................... 4 

99,662 - 14.1 12,058 - 19.3 111.720 - 	14.7 5 

x x x x 77.648 - 	4.5 

Magasins de marchandises diverses ..................... 

6 

.. 

32,781 - 	5.1 7,582 - 15.7 40,363 - 	7.3 7 
- - 11017,284 - 27.0 1,017,284 - 27.0 

Magasins generaux .................................... 

8 
- - 41,033 - 	0.9 41.033 - 	0.9 

Bazars ..............................................

Concessionnaires d'automobiles .........................

Vendeurs d'automobiles d'occasion .................... 9 

81,896 + 24.2 440,804 + 26.4 522,700 + 26.0 10 
- - 69,865 + 	11.9 69,865 + 	11.9 

... 

11 

x x x x 88,768 - 	3.5 

Stations-service 	..................................... 

Garages 	........................................... 

12 

28,122 + 	2.5 21,572 - 	17.1 49,694 - 	7.0 13 

58,187 + 	6.9 46,925 + 	7.0 105,112 + 	7.0 14 

42.103 - 	1.6 27,654 + 	10.1 69,757 + 	2.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour hommes ................... 

15 

1,900 ... 4,730 - 18.5 6.630 ... 

Magasins de vétements pour dames ..................... 

16 

23,140 + 18.8 21,822 + 17.2 44.962 + 18.0 

Magasins de vétements pour Ia famille ................... 

17 

X x x x 48.879 - 	3.8 18 

x x x x 57,196 18.2 

Quincailleries........................................ 

19 

x x x x 21.930 ... 

Magasins de chaussures spécialisèes .................... 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 39.231 - 	9.6 

Magasins de meubles ................................. 

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

104,853 + 	13.9 207,409 + 	11.4 312.261 + 	12.2 

Magasins d'appareils menagers ......................... 

Pharmacies. médicaments brevetés et produits de beauté. 22 

8,457 -- 19,174 + 	3.9 27,631 + 	2.7 23 
- - 19,031 + 	4.6 19,031 + 	4.6 

Ubrairies et papeteries ................................ 

24 

28,244 - 10.7 33,589 - 	5.5 61,833 - 	7.9 

Fleuristes 	......................................... 

25 

x x x x 108,196 ... 

Bijouteries 	......................................... 

26 

26,413 + 	8.9 83,654 - 12.7 110,068 - 	8.3 

Magasins d'articles de sport et d'accessoires ............. 

27 

x x x x 905.514 + 	3.8 

Magasins d'accessoires personnels ..................... 

28 

2,900,077 + 	4.5 3,640,487 - 	7.5 6,540,564 - 	2.5 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales 	Change 
- 	1982/1981 

Sales 	Change 
- 	1982/1981 

Sales 
- 

Change 
1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ______________________ 
$'OOO % $000 % $000 % 

1 Combination stores (groceries and meat) .............. x x x x 99.059 + 12.7 

2 Grocery confectionery and sundries stores ............. x x x x 21,297 + 20.8 

3 948 + 32.9 12,208 + 	6.6 13,156 + 	8.2 

4 75,953 - 	6.6 - - 75,953 - 	6.6 

5 General merchandise stores ......................... x x x x 6.113 - 	4.6 

6 

Department 	stores 	.................................. 

General 	stores 	....................................  - 478' ... 478' 

7 x x x x 916 - 	9.7 

8 - - 69,193 - 35.6 69,193 - 35.6 

9 Used 	car 	dealers 	.................................. - - 3,192 + 	9.0 3.192 + 	9.0 

10 7,413 + 20.8 34,245 + 	9.7 41.657 + 11.5 

- 3,286 - 18.5 3,286 - 18.5 
11 - 

12 

Service 	stations 	.................................... 

x x x x 7,167 + 13.9 

13 3,580 + 33.8 1,623 + 	0.6 5.204 + 21.3 

14 5,040 + 	6.6 3.321 + 	6.8 8,361 + 	6.6 

15 

All other food stores ................................ 

Women's clothing stores ............................. 

2,459 - 	4.8 1.996 + 21.1 4,455 + 	5.2 

16 

Family clothing stores ............................... 

.. 

x x X x 278' 

17 

Variety stores ...................................... 

Motor vehicle dealers 	................................ 

x x X X 2,870 + 30.0 
Specialty shoe stores 	........ . ...... ................ 

- 2,463 + 	11.1 2,463 + 	11.1 
18 - 

19 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

X X X X 5,036' 

20 

Men's clothing stores 	................................ 

Hardware stores .................................... 

x x x x 1,240 - 	2.5 

21 Furniture, TV., radio and appliance stores ............. x x x x 3.568 + 12.5 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 9,430 + 	0.4 11.312 + 10.0 20,742 + 	5.4 

23 

Household furniture stores ........................... 

Household appliance stores .......................... 

926 + 13.7 1.489' ... 2,415' + 28.2 

- 1,036 - 	0.8 1,036 - 	0.8 
24 - 

Book and stationery stores ........................... 

x x x x 5.762 - 10.8 
25 

26 

Florists 	........................................... 

Jewellery stores .................................... 

x x x x 9.308' 

27 

Sporting goods and accessories stores ................. 

3,850 + 	8.1 7.052' ... 10,90P 

X X X 71,837 + 13.6 
28 

Personal accessories stores .......................... 

29 

All other stores ....................................

All 	stores ....................................... 241,935 + 	7.8 255,007 - 12.8 496,942 - 	3.9 
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ESTIMATIONS PREUMINAIRES 

TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 

January-July - 1982 - Janvier-Juillet 

Chain stores 	Independent stores 	All stores 	

_F Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre de commerce - 	1982/1981 	- 	1982/1981 	- 	1982/1951 
Ventes 	Variation 	Ventes 	Variation 	Ventes 	Variation 

$'OOO 	% 	I $'000 	 I s'000 

x 	x 	x 

x 	x 	x 

	

6,524 	+ 20.3 	81,525 

	

523,473 	- 7.7 	- 

x 	x 	x 

	

- 	- 	2,92P  

x x x 

- - 553.639 

- - 22,682 

48.527 + 30.4 246.469 

- - 22,854 

x x x 

18,175 + 3.8 9,825 

31,946 + 6.6 20,882 

17.276 - 3.6 11,831 

x x x 

x x x 

- - 15,179 

x x x 

x x x 

x x x 

71,633 + 9.0 77,336 

5,588 + 3.2 9,344 

- - 8.253 

x x x 

x x x 

22,025 + 8.0 50,075' 

x x x 

1,562,300 + 4.4 1,811,660 

x 	646,445 

x 	140,675 

	

+ 19.9 	88,049 

	

- 	523,473 

x 	42,322 

2,921' 

x 	5.287 

	

- 28.5 	553,639 

	

+ 27.2 	22,682 

	

+ 20.6 	294,996 

	

- 9.5 	22,854 

x 	45,466 

	

- 18.5 	28,001 

	

- 0.1 	52,828 

	

+ 11.3 	29,107 

x 	2,266' 

x 	21,905 

	

+ 4.8 	15.179 

x 	40,657 

x 	7,463 

x 	22,823 

	

+ 10.0 	148,969 

	

+ 15.7 	14,933 

	

+ 0.5 	8,253 

x 	38,277 

x 	55,769 

72,100' 

x 	426,623 

- 8.4 3,373,961 

+ 	11.9 1 

+ 26.2 

Epiceries 	- 	Boucheries ................................ 

2 

+ 19.9 

Epiceries, confiseries et articles divers 	................... 

3 

- 	7.7 

Tous les autres magasins d'aliments..................... 

4 

- 	7.5 5 

Grands magasins 	.................................... 

Magasins de marchandises diverses .....................

Magasins generaux ................................. 6 

- 19.0 7 

- 28.5 8 

... 

+ 27.2 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

+ 22.1 

Vendeurs d'automobiles d'occasion ....................... 

10 

- 	9.5 11 

+ 22.0 

Stations-service 	..................................... 

Garages 	........................................... 

12 

- 	5.2 

Magasins de pièces et d'accessoires dautomobiles ......... 

13 

+ 	3.8 14 

+ 	1.9 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames ..................... 

15 Magasins de vétements pour Ia famille ................... 

16 

+ 29.2 

Magasins de chaussures spécialisees .................... 

17 

+ 	4.8 

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

- 16.7 19 Magasins de meubles ................................. 

.. 

20 

- 	8.6 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

+ 	9.5 Pharmacies, médicaments brevetés et produits de beauté 22 

+ 10.7 23 

+ 	0.5 

Librairies et papeteries ................................ 

- 10.6 25 

Fleuristes 	.........................................24 

Bijouteries 	......................................... 

26 

- 14.8 27 

+ 	6.5 

Magasins d'articles de sport et d'accessoires .............. 

Magasins d'accessoires personnels ...................... 

28 

- 	2.8 

bus les autres magasins 	............................ 

Ensemble des magasins .......................... 	. 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

July 	1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des rnagasins 

Sales 	Change 
- 	1982/1981 

Sales 	Change 
- 	1982/1981 

Sales 	Change 
1982/1981 

Ventes 	Variation Ventes 	Variation Ventes 	Variation 

No . ________________________________________ 

1 x 	 x x 	 x 5,059 	+ 	0.3 

2 - 	- 1,197 	 ... 1.197 

3 

Combination stores (groceries and meat) ............... 

- 	- 263 	+ 16.6 263 	+ 16.6 

4 2,922 	- 	5.3 - 	- 2,922 	- 	5.3 

5 x 	 x x 	 x 777 	- 10.4 

6 X 	X 6,340 	+ 12.8 

7 

General merchandise stores .......................... 

General stores ..................................... 

- 	- x 	 x x 	 x 

8 

Grocery confectionery and sundries stores .............. 

- 	- 3,666 	- 	8.3 3,666 	- 	8.3 

9 

All other food stores ................................

Department stores .................................. 

- 	- x 	 x x 	 x 

10 - 	- X 	X X 	X 

11 

Variety stores ...................................... 

Garages 	.... 	......... 	............................ - 	- x 	 x x 	 x 

12 - 	- x 	 X X 	X 

13 - 	- 

. 

140 	- 	9.9 140 	- 	9.9 

14 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

Women's clothing 	stores ............................  - 102 	- 	4.2 102 	- 	4.2 

15 

Service stations .................................... 

Automotive parts and accessories stores ............... 

Family 	clothing 	stores 	..............................  - 109 	 ... 109' 

16 

Men's clothing stores 	............................... 

Specialty 	shoe 	stores 	.. ............................ - 	- X 	X X 	X 

17 
- X 	X X 	X 

18 Hardware 	stores ...................................  - 279' 	 ... 279 

19 - 	- x 	 x x 	 x 

20 Household 	appliance stores 	..... .................... - 	- X 	X X 	X 

21 

Household furniture stores ........................... 

Furniture, TV.. radio and appliance stores ............. - 	- x 	 x x 	 x 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores - 	- 

. 

576 	+ 18.7 576 	+ 18.7 

23 Book 	and 	stationery stores .......... ................ - 	- X 	X X 	X 

24 Florists 	.................... 	...... 	................ 

.. 

- 	- x 	 x x 	 x 

25 x 	 x x 	 X 300' 

26 

Jewellery stores ............... .... ................. 

sporting goods and accessories stores ................. - 	- 

. 

524 	+ 28.4 524 	+ 28.4 

27 Personal accessories 	stores ......................... x 

. 

. 

x x 	 x 264 	+ 	5.5 

x X 	X 3,708 	+ 	4.9 
28 All 	other 	slores 	................................... x 

29 All 	stores ....................................... 10,998 	+ 	9.2 15,586 	- 	3.0 26,585 	+ 	1.6 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-July - 1982 - Jarivier-Juillet 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

29,399 	+ 15.1 1 
- 	 - 6,913 	... 6,913 	... Epiceries, confiseries et articles divers 	................. .2 
- 	 - 1,459 	+ 31.3 1459 	+ 31.3 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'aliments ................... 3 

. 

18,246 	+ 	0.4 - 	 - 18,246 	+ 	0.4 4 

x 	x x 	x 5,503 	- 	9.5 

Grands 	magasirls 	.................................... 

Magasins de rnarchandises diverses ................. .. 5 

.. 

x 	x x 	x 44,120 	+ 15.5 Magasins généraux................................... 6 
- 	 - X 	 x x 	 x 7 

.. 

- 	 - 23,700 	- 	6.1 23.700 	- 	6.1 

Bazaj's 	............................................. 

8 
- 	 - x 	x x 	x 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .................... 9 

- x 	x x 	x Stations-service 	................................... 10 

... 

- 	 - X 	X X 	 x 11 

.. 

- 	 - x 	x x 	x 

Garages 	........................................... 

12 
- 	 - 715 	- 13.4 715 	- 13.4 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 
- 	 - 721 	+ 	2.2 721 	+ 	2.2 

Magasins de vétements pour hommes .................. 

14 
- 	 - 781 	+ 	11.1 781 	+ 	11.1 15 
- 	 - x 	x x 	x 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour Ia famille ................... 

16 
- 	 - x 	x x 	x 

Magasins de chaussures spécialisées .................... 

17 
- 	 - 1,515 	... 1,515 	... 

Magasins de chaussures pour Ia tamille .................. 

18 
- 	 - x 	x x 	x 

Quincailleries........................................ 

19 
- 	 - x 	x x 	x 20 
- 	 - x 	x x 	x 

Magasins de meubles ................................. 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 
- 	 - 3,656 	+ 19.3 3,656 	+ 19.3 

Magasins d'appareils ménagers ........................ 

Pharmacies, mèdicaments brevetés et produits de beauté.. 22 
- 	 - x 	x x 	x 23 
- 	 - X 	 x x 	x 

Librairies et papeteries 	................................ 

24 

x 	x x 	x 1,242 	- 12.3 25 
- 	 - 3,482 	+ 34.3 3,482 	+ 34.3 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

26 

x 	x x 	x 1,476 	+ 	4.1 

Magasins d'articles de sport et d'accessoires ............. 

27 

x 	x x 	 x 19,869 	+ 	8.8 

Magasins d'accessoires personnels ...................... 

28 

68,656 	+ 	7.6 97,671 	+ 	8.8 166,328 	+ 	8.3 

bus 	es autres rnagasins 	............................ 

Ensemble des magasins .......................... 	. 29 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

July - 1982 - Juillet 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des rnagasins 

Sales 	Change 
- 	1982/1981 

Sales 	Change 
- 	1982/1981 

Sales 
- 

Change 
1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ 
$000 % $000 % $000 

1 1,200,158 + 12.8 577,095 + 12.7 1,777,253 + 12.7 

2 124,415 + 27.1 376,993 + 14.5 501,407 + 17.4 

3 

Combination stores (groceries and meat) 	.... ...... ..... 

9,445 + 	11.9 160,273 + 17.0 169,718 + 16.7 

4 763,975 + 	0.8 - - 763,975 + 	0.8 

5 

All 	other food stores ................................ 

112,925 + 	4.7 37,814 + 	8.3 150,739 + 	5.6 

6 

Department 	stores .................................. 

General merchandise stores .......................... 

59,419 + 19.5 111,028 -- 170,447 + 	6.0 

7 72,142 + 	4.8 16,219 - 	1.1 88,361 + 	3.6 

8 

General 	stores 	..................................... 

12,588 - 	6.6 1.177,160 - 19.3 1,189.749 - 19.2 
Variety 	stores ...................................... 

- 45,358 - 	4.4 45.358 - 	4.4 
9 

Motor vehicle dealers 	............................... 

- 

10 

Used car dealers ................................... 

150,815 + 	7.6 613,707 + 	8.5 764,523 + 	8.3 

x x x x 131,693 + 	3.2 
11 

12 

Service 	stations 	.................................... 

10,660 - 19.4 198,688 + 10.3 209.348 + 	8.3 

13 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

32,181 + 21,3 48.796 - 13.8 80,977 - 	2.6 

14 

Grocery confectionery and sundries stores .............. 

88,362 + 12.9 64,450 + 	5.3 152,811 + 	9.5 

15 

Men's clothing 	stores 	............................... 

52,044 + 	3.6 52,153 + 	8.1 104.197 + 	5.8 

16 

Women's clothing stores ............................. 

5,162 + 16.5 6.023 + 	11.1 11,185 + 13.5 

17 

Family clothing stores ............................... 

Family 	shoe 	stores 	........... ..................... 47,927 + 13.9 18.318 - 	3.8 66,245 + 	8.3 

x x X X 85,654 + 	7.3 
18 

19 

Hardware stores .................................... 

19,763 

. 

+ 	0.6 81,089 - 	9.4 100.852 - 	7.6 

20 

Household furniture stores 	........................... 

x x x x 31,687 + 	7.5 

21 

Specialty shoe stores 	............................... 

15,743 + 	8.4 27,095 - 10.3 42,837 - 	4.2 

22 

Household appliance stores 	.......................... 

Pharmacies, patent medicine and cosmetics stores 72,617 + 22.3 239,415 + 19.3 312,032 + 19.9 

23 

Furniture, TV., radio and appliance stores .............. 

14,908 + 14.5 19,109 + 	1.8 34,017 + 	7.0 

1,232 ... 27,880 + 16.9 29,112' + 18.6 
24 Florists 	.......................................... 

25 

Book and stationery stores ........................... 

28,227 + 	8.9 32,784 - 	1.8 61,011 + 	2.8 

26 11,719 

. 

+ 	9.7 119,366 + 	7.9 131,085 + 	8.0 

27 

Jewellery 	stores .................................... 

35,505 + 	7.3 83.229 - 	3.2 118.734 - 	0.3 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

613,901 + 16.4 449,540 - 	4.3 1,063,441 + 	6.6 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 3,570,003 + 10.1 4,818,448 - 	1.0 8,388,450 + 	3.4 
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ESTiMATIONS PRELIMINAIRES 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-July - 1982 - Janvier-Juillet 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

Sales 
- 

Ventes 

Change 
1982/1981 
Variation 

Sales 
- 

Ventes 

Change 
1982/1981 
Variation 

Sales 
- 

Ventes 

Change 
1982/1981 
Variation 

Kind of business 

Genre de commerce 

________________________ No 
$000 $000 % $000 

7.603,701 + 	6.6 3,626,941 + 10.8 11,230,642 + 	7.9 1 
742,769 + 24.1 2,218,148 + 13.6 2,960,917 + 16.0 Epiceries, confiseries et articles divers 	................. 2  

64,602 + 	3.5 994,386 + 	19.1 1,058,988 + 	18.1 

Epiceries 	- 	Boucheries ................................ 

Tous las autres magasins d'aliments ................... 3 
5,029,949 - 	1.5 - - 5,029.949 - 	1.5 

.. 

4 

.. 

855.171 + 	2.5 216.516 + 	0.7 1.071,686 + 	2.1 5 
404,522 + 18.4 652,366 + 	5.5 1056,888 + 	10.1 

Grands 	magasins 	.................................... 

6 
446,164 + 	1.9 99,662 - 	1.2 545,827 + 	1.3 

Magasins de marchandises divei-ses ..................... 

7 
80,627 - 16.2 8.669,183 - 14.5 8,749,810 - 14.6 

Magasins gèneraux .................................... 

8 
- - 305,144 - 	4.2 305,144 - 	4.2 

Ba.zars .............................................. 

Concessionnaires dautomobiles 	......................... 

9 
1,002,843 + 19.4 3,780,567 + 14.3 4,783,410 + 15.3 10 

X x x x 868,354 + 14.5 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 

11 
71,525 - 11.4 1,117.366 + 	9.3 1,188,891 + 	7.8 

Garages 	........................................... 

12 
222,696 + 18.4 337,975 - 	8.4 560,670 + 	0.6 13 
571,397 + 10.2 421,491 + 	2.6 992,887 + 	6.8 

Magasins de pièces et daccessoires dautomobiles ......... 

Magasins de vOtements pour hommes ................... 

14 
356,278 - 	0.3 330,492 + 	7.9 686,770 + 	3.5 

Magasins de vètements pour dames ..................... 

15 
30.845 + 	6.7 40,314 + 	7.6 71,160 + 	7.2 16 

323,771 + 	9.2 133,051 + 	0.8 456,822 + 	6.6 

Magasins de vètements pour Ia famille ................... 

17 
X x x x 483,225 + 	5.0 

Magasins de chaussures specialisèes .................... 

Magasins de chaussures pour Ia tarnille .................. 

18 
127,531 ... 529,152 - 19.7 656,683 - 20.1 

Quincailleries........................................

Magasins de meubles ............................... 19 
x x x x 202,723 + 	0.9 20 

84,437 - 	8.6 179,481 - 18.8 263,918 - 15.8 

Magasins dappareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. . 

.. 

21 
476,984 + 19.4 1,569,189 + 14.9 2,046,173 + 15.9 Pharmacies, médicaments brevetés et produits de beauté 22 
101,376 + 	11.5 132,968 + 	3.5 234344 + 	6.8 23 

9,232 ... 215,533 + 	6.1 224,765 + 	7.3 

Librairies at papeteries 	................................ 

24 
177,720 + 	3.9 204,494 -- 382.215 + 	1.8 

Fleuristes 	.......................................... 

25 
75,668 + 16.8 660,344 - 	0.2 736,012 + 	1.2 

Bijouteries 	.......................................... 

26 
205.672 + 10.8 526,931 + 	3.5 732,602 + 	5.5 27 

3,334,545 + 13.3 2,980,187 - 	0.9 6.314,732 + 	6.1 

Magasins d'articles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 
22,485,939 + 	6.4 31,410,269 + 	0.2 53,896,208 + 	2.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursaleS 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ______________________ 
$000 $000 % $000 % 

1 x x x x 21,201 + 	5.1 

2 

Combination stores (groceries and meat) ............... 

x x x x 16,715 + 	2.4 

3 x x x 1,519 + 15.3 

4 9.668 - 	0.4 - - 9,668 - 	0.4 

5 

Grocery confectionery and sundries stores .............. 

x x x x 8,533 + 	1.6 

6 

Department 	stores 	.................................. 

x x x 8.701 + 	0.7 

7 

General merchandise stores .... ....... ............. 

General stores .................................... 

x x x x 4,355 + 29.0 

8 x x x x 24,926 + 	1.6 

9 

All other food stores ................................ 

- - x x x x 

10 x X X 15.945 + 10.6 

11 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

- - 1,820 ... 1,820 

12 

Service stations 	.................................... 

Automotive parts and accessories stores 	.............. - - 4.494 + 27.3 4.494 + 27.3 

13 x 

. 

x X X 751 + 31.5 

14 1.605 + 	8.8 274 - 	9.7 1,879 + 	5.6 

15 

Women's clothing stores ............................. 

x x X X 4,151 + 10.0 

16 

Family clothing stores ............................... 

- - X X X X 

17 

Specialty shoe stores 	............................... 

722 - 13.5 195 ... 916 - 15.8 

18 - - 735 ... 735 

19 

Garages 	.......................................... 

- - 1,767 + 	9.6 1,767 + 	9.6 

20 

Men's clothing stores 	............................... 

Hardware stores .................................... 

Household 	appliance 	stores 	......... ....  ............ - - 311 ... 311 

21 - 

. 

- 1,090 - 	8.9 1,090 - 	8.9 

22 

Family shoe stores 	................................. 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 7.663 + 19.4 

23 

Household furniture stores 	..... .............  ---- ..... 

x x x x 109 + 	4.3 

24 

Book and stationery stores ........................... 

- 
- 372 - 	5.6 372 - 	5.6 

25 x x x x 640 + 25.0 

26 

Florists 	........................................... 

Sporting goods and accessories stores ................. x x x x 647 

27 

Jewellery stores .................................... 

205 + 	17.1 299 - 	5.6 504 + 	2.4 

28 

Personal accessories stores .......................... 

6.205 + 20.8 3,809 - 10.6 10,013 + 	6.5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 52,299 + 	6.9 97,288 + 	5.8 149,587 + 	6.2 
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ESTIMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - IIe-du-Prince-Edouard 

June - 1982 - Juin 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

Sales 

Ventes 

Change 
1982/1981 
Variation 

Sales 
- 

Ventes 

Change 
1982/1981 
Variation 

Sales 
- 

Ventes 

Change 
1982/1981 
Variation 

Kind of business 

Genre de commerce 

No 
$000 $'00 $000 

X x x x 6.349 + 21.7 1 
x x x x 1,629 + 29.5 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. .2 
- - 255 + 16.5 255 + 16.5 Tous les autres magasins d'aliments ................... 3 

4,797 - 	3.5 - - 4.797 - 	3.5 4 

. 

.. 

x x x x 1,656 + 	5.7 

Grands magasins 	.................................... 

5 
- - 1,004 - 	18.1 1,004 - 18.1 

Magasins de marchandises diverses .....................

Magasins gènèraux ................................. 6 

X X x x x x 7 

.. 

- - 6,263 - 13.3 6,263 - 13.3 8 
- - x x x x 

Bazars ..............................................

Concessionnaires d'autornobiles .........................

Vendeurs d'automobiles doccasion .................... 9 
X X X X x x 10 
- - 61' ... 61' ... 

Stations-service 	..................................... 

... 

11 
x x x x x x 

Garages 	........................................... 

12 
x x x x 229 + 22.9 

Magasins do pièces et d'accessoires d'automobiles ......... 

13 
248 + 25.1 227' ... 475 ... 14 

x x x x 127' ... 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames ..................... 

15 
- - x x x x 

Magasins do vétements pour Ia famille .................. 

16 

x x x x x x 

Magasins de chaussures spEcialisees .................... 

17 
- - 135' .. 135' ... 

Magasins do chaussures pour Ia famille .................. 

18 
- - x x x x 

Quincailleries........................................ 

19 
- - x x x x 

Magasins de meubles ................................. 

20 
- - x x x x Magasins de meubles, téléviseurs. radios et accessoires 21 
x x x x 1,497' ... 

Magasins d'appareils mènagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté 22 
- - x x x x Librairies et papeteries ................................ 23 
- - X X x x 24 

x x x x 117 + 12.6 25 
- - 210' ... 210' ... 

Fleuristes 	.......................................... 

Bijouteries 	.......................................... 

26 

x x x x 165 - 20.6 27 

X x x x 5,197 + 	9.3 

Magasins d'articles de sport et d'accessoires ..............

Magasins d'accessoires personnels ..................... 

28 

12,441 + 	6.5 24,792 -. 37,233 + 	2.1 

bus los autres magasins 	............................ 

Ensemble des magasins .......................... 	. 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 

June 	1982 - Juiri 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ______________________ 
$000 $000 % $000 

1 x x x x 61,078 + 17.9 

2 x x x x 11,715 

3 

Grocery confectionery and sundries stores .............. 

x x x x 2,883 + 	3.5 

4 20,303 •- - - 20.303 -- 

5 x x x x 9.576 - 	3.0 

6 - - 3.711 + 	3.7 3.711 + 	3.7 

7 

Department stores ..................................

General merchandise stores ..........................

General stores ..................................... 

4,620 + 	2.6 942 ... 5.563 + 	7.4 

8 - 43,487 - 	5.4 43,487 - 	5.4 

9 

Variety 'stores ...................................... 

- - 1,982 - 20.8 1,982 - 20.8 

10 

Motor vehicle dealers ............................... 

580 - 15.1 26,529 + 24.7 27,108 + 23.4 

11 - - x x x x 

12 

Combination stores (groceries and meat) ............... 

Used car dealers ................................... 

x x x x 7,984 + 	10.1 

13 

All other food stores ................................ 

1,078 + 	13.1 1,066 + 	8.8 2,144 + 10.9 

14 

Service stations 	.................................... 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

3,163 + 	6.5 1,519 - 	0.5 4,681 + 	4.1 

15 

Womens clothing stores ............................. 

1,095 + 26.4 2,993 + 	0.5 4,089 + 	6.4 

16 

Men's clothing 	stores 	............................... 

x x x x x x 

17 x x x x 1,465 - 	1.0 

18 

Specialty shoe stores 	............................... 

- - 3,404 + 15.7 3,404 + 15.7 

19 

Fanhily clothing stores ............................... 

x x x X 1,590 

20 

Family shoe stores 	.............................. ... 

x x x 633 

21 

Hardware stores .................................... 

Household furniture stores ........................... 

x x x x 2.167 + 	3.0 

22 Pharmacies, patent medicine and cosmetics stores 2,768 + 	18.1 9.431 + 20.6 12,199 + 20.0 

23 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores .............. 

332 ... 1.252 + 	8.4 1,584 + 13.9 

24 x x x x 842 + 	6.5 

25 

Book and stationery stores ...........................

Florists 	........................................... 

1444 + 	11,1 375 - 	6.4 1.819 + 	7.0 

26 

Jewellery stores .................................... 

x x x x 1.656 + 30.2 

27 

Sporting goods and accessories stores ....... ..... .....

Personal accessories stores ......................... 453 + 	5.7 1,835 - 	9.2 2,288 - 	6.6 

28 All 	other 	stores 	................................... x x X X 28,972 + 	7.4 

29 All 	stores ....................................... 108,414 + 10.5 158,586 + 	7.3 267,000 + 	8.6 
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ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins undépendants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

AU stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $'OOO % 

39,306 + 18.7 1 
x x x x 12703 + 10.8 Epiceries, confiseries et articles divers 	................. 2 

5,601 + 34.9 

Epiceries 	- 	Boucheries ................................ 

Tous las autres magasins d'alirnents ................... 

.. 

3 
17.440 + 	4.9 - - 17,440 + 	4.9 4 

x x x x 4,837 + 	0.2 

Grands 	magasins 	.................................... 

5 

.. 

- - 5984 + 	5.8 5.984 + 	5.8 

Magasins de rnarchandises diverses ..................... 

6 
5.261 + 	3.5 841 + 10.6 6,102 + 	4.4 7 

x x x x 36.960 - 14,7 

Magasins généraux .... ................................ 

8 
- - 750' ... 750' ... 

Bazars .............................................. 

9 
x x x x 22233 -- 

Concessionnajres dautomobites 	........................ 

Vendeurs dautomobiles doccasion....................... 

10 

- 1,295 - 	6.0 1.295 - 	6.0 

Stations-service 	..................................... 

11 
x x x x 6,636 + 20.7 12 

817 + 22.9 894 - 	6.5 1711 + 	5.5 

Garages 	........................................... 

13 
2.748 + 10.3 858 + 17.8 3.606 + 12.0 

Magasins de pièces et daccessoires dautomobiles ......... 

Magasins de vétements pour hommes ................... 

14 
1.315 + 10.6 1.309' ... 2,624' - 12.8 15 

x x x x 69 + 	3.0 

Magasins de vétements pour Ia famille ................... 

16 
x x x x 1.589 + 	3.0 

Magasins de vètements pour dames ..................... 

Magasins de chaussures spècialisées .................... 

17 
- - 2,325 + 25.8 2.325 + 25.8 

Magasins de chaussures pour Ia famille .................. 

18 
x x x x 2,987 - 	4.1 

Quincailleries .................... 	.................... 

Magasins de meubles ............................... 19 
- - 1218 ... 1218' ... 

.. 

20 
- - 263' ... 263 ... Magasins de meubles, téléviseurs, radios et accessoires... 21 

732 + 16.9 9.923 ... 10.655' + 35.6 

Magasins d'appareils rnenagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté.. 22 
247 + 28.5 324 .. 571' - 19.4 23 

- - 858 + 	17.1 858 + 	17.1 

Librairies 	et 	papeteries 	................................ 

24 
1.034 + 22.4 579 + 	9.0 1.613 + 17.2 

Fleuristes 	......................................... 

25 
- - 3,390 + 12.8 3.390 + 12.8 

Bijouteries 	......................................... 

26 
254 - 	2.1 745 + 24.3 998 + 16.3 

Magasins d'articles de sport el d'accessoires ............. 

27 
x x x x 21,918 - 	0.9 

Magasins daccessoires personnels ..................... 

28 
83,747 + 	6.4 132,497 + 	3.9 216,244 ± 	4.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No . ______________________ 

$000 % $000 5 1 000 

1 x x x X 424,690 + 	11.4 

2 

Combination stores (groceries and meat) ............... 

x x x x 151,466 + 	9.8 

3 

Grocery confectionery and sundries stores .............. 

1,716 - 11.8 55580 + 13.9 57,296 + 12.9 

4 135,809 - 	6.6 - - 135,809 6.6 

5 x x x x 21.935 - 	8.4 

6 

Department 	stores 	.................................. 

General merchandise stores .......................... 

x x x x 24.248 + 	2.2 

7 

General stores .......... ........................... 

21 .082 + 	5.6 3,906 - 13.5 24989 + 	2.0 

8 Motor 	vehicle 	dealers 	... 	................ 	...... 	..... - - 294,870 - 15.4 294,870 - 15.4 

9 - - 15,937 + 	4.9 15,937 + 	4.9 

10 27738 

. 

+ 10.5 170.929 + 29.9 198,667 + 26.8 

11 

Used car dealers . .. 	......... . 

- - 57669 + 	2.3 57,669 + 	2.3 

12 x x x x 48,737 - 	1.4 

13 

All other food stores ................................ 

Men's 	clothing 	stores 	..............................7.155 - 	1.0 20,336 - 	5.1 27,491 - 	4.1 

14 Women's 	clothing 	stores .............. . ............. 18,075 + 	2.3 24,574 + 	1.5 42,649 + 	1.8 

15 

Variety 	stores ...................................... 

14,833 - 	2.3 21,344 + 	4.8 36,177 + 	1.7 

16 1,757 

. 

- 14.6 1,630 + 	9.9 3.387 - 	4.3 

17 

Service 	stations 	.................................... 

Garages 	.......................................... 

Family clothing 	stores ............................... 

18,023 + 	4.4 6.299 - 	7.1 24,322 + 	1.1 

18 

Automotive parts and accessories stores ............... 

Hardware 	stores ............................... 	.... X x x 34,811 - 	2.4 

19 3,961 - 	5.4 32,915 - 	6.8 36.876 - 	6.6 

20 

Specialty shoe stores 	............................... 

Family shoe 	stores 	................................. 

x 

. 

x x x 5,927 + 33.3 

21 

Household furniture stores 	........................... 

x x x x 12,568 - 19.1 

22 

Household appliance stores ..........................

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 5.990 ... 47.129 + 	6.2 53,119 + 10.8 

23 3,453 + 	4.1 6.310 - 	0.2 9.762 + 	1.2 

24 

Book and stationery stores ........................... 

x x x x 6,159 - 	7.7 

25 

Florists 	........................................... 

x x x X 9,561 - 	2.1 

26 x x x x 44,299 + 	18.1 

27 

Jewellery stores .................................... 

Personal 	accessories stores ........... . ............. 3,910 + 	9.7 26,330 + 	6.5 30,240 + 	6.9 

28 

Sporting goods and accessories stores ................. 

86,438 

. 

+ 	11.9 105.824 + 	0.7 192,262 + 	5.4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 590,906 + 	2.2 1,435,015 + 	3.4 2,025,921 + 	3.1 
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ESTiMATIONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone métropolitaine de Montréal 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sates Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $'OOO 

231761 + 12.2 Epicerjes 	- 	Boucheries .............................. 

53876 + 15.8 2 

1,136 - 	7.6 26.779 + 12.0 27.914 + 	11.0 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ................... 3 

79,362 - 	9.5 - - 79,362 - 	9.5 4 

.. 

x x x x 5,116 - 	13.3 

Grands 	magasins 	.................................... 

5 
- - 253' ... 253' ... 

Magasins de marchandises diverses .....................

Magasins generaux ................................. 6 

5,701 - 	1.6 2.208 - 	3.1 7.910 - 	2.0 7 
- - 143,605 8.8 143,605 - 	8.8 Concessionnaires d'automobiles 	...................... 8 

.. 

- - 6,953 - 	5.4 6,953 - 	5.4 

Bazars ............................................. 

9 

. 

0 19.852 + 	9.5 63,491 + 18.5 83,343 + 16.2 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	................................... 

.. 

- - 12.174 + 	6.9 12.174 + 	6.9 11 

.. 

x x x x 14.231 - 	5.5 

Garages 	........................................... 

12 

4,822 - 	5.2 7,170 + 	0.3 11.992 - 	1.9 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

9,391 + 	0.4 9,705 + 	4.7 19,096 + 	2.6 

Magasins de vétements pour hommes ................... 

14 

9,809 + 	0.4 6,053 - 	6.5 15,862 - 	2.3 15 

1,203 - 18.5 1,124 + 31.7 2,327 - 	0.1 

Magasins de vétements pour dames ..................... 

Magasins de vètements pour Ia famille ................... 

16 

9,906 + 	1.8 2,308 - 18.6 12.215 - 	2.7 

Magasins de chaussures spécialisees .................... 

17 

X x x x 19,758 - 	1.4 18 

x x x x 16.382 - 	4.7 

Quincailleries........................................ 

19 

x x x x 1,545 + 12.7 

Magasins de chaussures pour Ia fanlille .................. 

Magasins de meubles ................................. 

20 

x x x x 5,372 - 13.5 

Magasins dappareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 29,040 + 	7.9 Pharmacies, médicaments brevetès et produits de beauté 22 

2,468 - 	0.9 3.684 - 	3.0 6,152 - 	2.2 23 

x x x x 2,393 - 18.5 24 

X x x x 5,254 + 	0.1 

Librairies 	et 	papeterios 	................................ 

Fleuristes 	.......................................... 

Bijouteries 	......................................... 25 

x x x x 16,346 + 18.4 26 

2,864 + 	4.7 10,975 + 	8.2 13,839 + 	7.5 

Magasins d'articles cle sport et d'accessoires ............. 

27 

60,212 + 	11.8 53.627 + 	1.8 113.839 + 	6.9 

Magasins d'accessoires personnels ..................... 

28 

349,557 + 	0.8 608,355 + 	5.2 957,912 + 	3.5 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ______________________ 
$000 $000 % $000 % 

1 500,439 + 	7.4 134.643 + 31.1 635,082 + 	11.7 

2 70,083 + 21.0 85,995 + 22.3 156,078 + 21.7 

3 3,899 - 	5.2 57.090 + 35.8 60,989 + 32.1 

4 277,394 - 	9.8 - 277.394 - 	9.8 

5 44,986 + 	5.0 9,533 + 	3.0 54,519 + 	4.6 

6 x x x x 17,580 - 	4.5 

7 21,380 - 	3.5 5,195 - 	2.3 26,575 - 	3.2 

8 - - 525.498 - 	5.9 525,498 - 	5.9 

9 - - 22.348 + 22.1 22,348 + 22.1 

10 84,971 + 	5.2 195.319 + 	5.5 280,290 + 	5.4 

11 Garages 	......... 	................................ x X X X 46,894 + 	9.6 

12 4,291 - 20.5 89.638 + 12.3 93,929 + 10.2 

13 16,410 + 24.6 18,815 - 	7.2 35.225 + 	5.3 

14 34,506 - 	2.3 23.943 + 	5.1 58.448 + 	0.5 

15 

Combination stores (groceries and meat) ............... 

Family 	clothing 	stores 	.............................. 17,981' ... 12.112 + 26.0 30,093' 9.1 

16 

Grocery confectionery and sundries stores ..............

All other food stores ................................ 

2,281 + 18.2 2.747 + 13.9 5,028 + 15.8 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

18,602 + 	0.5 6.799 5.6 25.401 - 	1.2 

18 

General stores ......................................

Variety 	stores ...................................... 

X X x 24,394 + 	4.4 

19 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

Household furniture stores 	.......................... 9,634' ,.. 24,658' ... 34,292' 

20 

Service 	stations 	.................................... 

Household appliance stores 	--- ...................... x x x x 13.431 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

Furniture, TV.. 	radio and appliance stores ......... . ... 4,884' ... 5,770' ... 10,654' 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 31.152 + 20.1 86,676 + 19.3 117,828 + 19.5 

23 

Specialty shoe stores 	............................... 

Family shoe 	stores 	................................. 

7,359 

. 

+ 18.3 7.469 + 13.0 14,829 + 15.6 

24 

Hardware stores .................................... 

x x x 13,883 + 	4.9 

25 

FloristS ...........................................

Jewellery 	stores 	.................. 	.... 	............. 11,468 + 	9.5 14.608 + 	3.4 26,076 + 	6.0 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 5,653 

.

.

. 

. 

+ 	6.0 32.444 + 25.9 38,097 + 22.5 

27 Personal accessories stores .................. . ...... 

. 

19,587 + 12.8 28,881 + 	10.1 48,468 + 11.2 

28 225,964 

. 

+ 	9.3 159,697 - 	2.3 385,661 + 	4.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 1,421,557 + 	2.3 1,657,427 + 	2.4 3,078,984 + 	2.3 
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ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

182275 + 	4.7 31,309 ... 213,584 + 	8.6 1 

19209 + 22.3 34,511 + 31.3 53.720 + 28.0 

Epiceries 	- 	Boucheries ................................ 

2 

2,737 - 	3.6 27,815 ... 30.552 + 32.8 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments ............. ...... 3 

109,463 - 13.6 - - 109463 - 13.6 4 

16,256 + 	1.6 2,634 - 	11.8 18,890 - 	0.4 5 

.. 

- - 317 ... 317 ... 

Grands 	magasins 	.................................... 

Magasins de marchandises diverses ..................... 

6 

4,473 - 	6.2 663 - 20.2 5.136 - 	8.3 7 
- - 198,206 - 	6.1 198,206 - 	6.1 

Magasinsgenèraux.................................... 

Concessionnaires dautomobiles 	...................... 
- - 3,711 + 16.4 3.711 + 16.4 

Bazars .............................................. 

Vendeurs dautomobiles d'occasion .................... 9 

34.150 + 	1.8 52,478 + 	5.9 86.627 + 	4.3 10 

x x x x 18.043 + 26.0 

Stations-service 	..................................... 

... 

11 

x x x x 26,144 + 	4.2 

Garages 	........................................... 

12 

8,893 + 24.0 10,066 + 	0.9 18,959 + 10.6 13 

15.562 - 	4.6 11.139 + 	0.7 26700 - 	2.4 

Magasins de pièces et d'accessoires dautornobites ......... 

Magasins de vétements pour hommes ................... 

14 

9,353 ... 2,203 - 	2.5 11.556 - 18.4 

Magasins de vétements pour dames ..................... 

15 

1,612 + 	8.7 1,858 + 13.1 3,471 + 	11.0 

Magasins de vOtements pour Ia famille ................... 

16 

8.951 + 	3.9 2,941 - 	9.1 11.892 + 	0.3 

Magasins de chaussures spècialisées .................... 

17 
- - 7,204 - 10.9 7,204 - 12.0 18 

5.317 ... 4,564 ... 9,881 ... Magasins de meubles ............................... 19 

x x x x 5.593 ... 

Magasins de chaussures pour Ia famille .................. 

.. 

20 

x x x x 5,113 ... 

Quincailleries........................................ 

Magasins de meubles, téléviseurs, radios et accessoires,, 21 

10055 + 	18.1 37,617 + 16.3 47,672 + 16.6 

Magasins dappareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beautO 22 

4,074 + 18.9 3,733 + 	4.3 7,806 + 	11.4 23 

x x x x 5.280 + 	3.4 

Librairies et papeteries 	................................ 

24 

4,725 + 10.9 5.709 + 22.5 10,433 + 17.0 

Fleuristes 	.......................................... 

25 

3,411 + 	6.5 14,035 + 	7.5 17,446 + 	7.3 

Bijouteries 	......................................... 

26 

11,171 + 16.6 14,804 + 	9.0 25.975 + 12.2 27 

84,457 + 18.0 62,531 - 	8.7 146,988 + 	4.9 

Magasins d'articles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

542,141 + 	0.1 584,223 + 	0.5 1,126,364 + 	0.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursates 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasin 

Sales 	Change Sales 	Change 
1982/1981 

Sales 	Change 
- 	1982/1981 - 

Ventes 
1982/1981 
Variation 

- 
Ventes Variation Ventes Variation 

No . ________________________________________ 
$000 $000 % $000 

1 50,253 + 18.5 14.627 - 	4.1 64,880 + 12.5 

2 5,756 + 	19.1 10,324 + 22.7 16,080 + 21.4 

x X X X 4,409 + 	16.1 
3 

4 40,902 + 	1.9 - - 40,902 + 	1.9 

5 5,082 + 	6.3 384' ... 5,466 + 10.8 

X X X 17,344 + 10.8 
6 

7 

General merchandise stores .......................... 

2,511 + 	3.2 246 + 14.5 2.757 + 	4.1 

8 
- 62.256 + 	1.1 62,256 + 	1.1 

1008 + 	3.8 1008 + 	3.8 
9 Used 	car 	dealers .................................. - 

10 5,949 + 23.1 15,994 - 	5.6 21,943 + 	0.6 

- 2.129 + 	4.9 2,129 + 	4.9 
11 Garages 	....................... 	.................. - 

12 x x x x 6,055 + 	14.1 

1,587 + 16.3 1,136 + 27.6 2,723 + 20.7 
13 

14 

Combination stores (groceries and meat) ...............

Grocery confectionery and sundries stores .............. 

3,954 + 	2.3 1,081 + 10.8 5.035 + 	4.0 

15 

All other food stores ................................

Department 	stores 	.................................. 

2,654 - 	1.0 1,419 - 	2.5 4,074 - 	1.5 

16 

General stores ..................................... 

x x X X 136 + 	0.9 

Variety 	stores ...................................... 

Family clothing stores ............................... 

X x x 2,074 + 	3.7 
17 

Motor vehicle dealers ............................... 

Family 	shoe 	stores 	.............................. 
- 2,368 + 	6.3 2,368 + 	6.3 

18 

Service 	stations 	.................................... 

- 
- 3,498 - 	3.1 3,498 - 	3.1 

19 

AutomOtive parts and accessories stores ............... 

- 

20 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

x x X X 532 - 	47 

21 

Specialty shoe stores 	................ ............... 

Household furniture stores 	........................... 

x x x x 2,855 + 14.2 

22 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores 

... 

2.055 + 26.5 9,697 + 18.9 11,752 + 20.2 

23 

Household appliance stores 	.......................... 

531 + 	18.5 338 + 	9.4 869 + 14.8 

Furniture, TV., radio and appliance stores .............. 

- 1144 + 	4.0 1,144 + 	4.0 
24 - 

Book and stationery stores ........................... 

+ 14.9 2.068 + 	9.2 3,471 + 	11.4 
25 

Florists 	........................................... 

Jewellery 	stores 	...................................1,403 

26 Sporting goods and accessories stores ................. x 

. 

X X X 4,025 

+ 	3.0 2.131 + 	14.1 3,035 + 10.5 
27 Personal 	accessories stores ......................... 903 

All 	other 	stores 	........... 	................ 	........ 15,530 + 15.5 22,083 + 	8.7 37,613 + 	11.4 
28 

147,641 

. 

+ 11.0 182,792 + 	5.6 330,432 + 	7.9 
29 All 	stores ....................................... 
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ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Knd of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO % $000 $000 

43,612 + 13.9 1 

x x x x 9,749 + 27.8 2 

3,147 + 12.1 

Epiceries 	- 	Boucheries ................................ 

3 

36,918 + 	3.2 - - 36,918 + 	3.2 

Epiceries, confiseries et articles divers 	................... 

Tous les autres magasins d'aliments..................... 

4 

1,476 + 23.9 5 
- - 610' ... 610' ... 

Grands 	magasins 	.................................... 

Magasins généraux ................ ................. 6 

7 
- - 38,013 + 16.9 38,013 + 16.9 

Magasins de marchandises diverses ....................... 

8 

... 

- - 516 - 	7.4 516 - 	7.4 

Bazars.............................................. 

Concessionnaires d'automobiles 	......................... 

9 

16,305 + 14.9 10 
- - 986 ... 986 ... 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 

11 

4,429 + 21.3 

Garages 	........................................... 

12 

1,885 + 30.3 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

3,320 - 	1.0 573 + 	9.7 3.893 + 	0.4 14 

x x x x 1,989 + 	6.2 

Magasins de vétements pour hommes 	................... 

15 

x x x x x x 

Magasins de vétements pour dames ..................... 

16 

x x x x 1,720 + 10.3 

Magasins de vétements pour Ia famille ................... 

Magasins ne chaussures specialisées .................... 

17 
- - 331 - 	0.6 331 - 	0.6 18 
- - 2,099 - 20.2 2,099 - 20.2 

Quincailleries........................................ 

19 

x x x x 171 - 	4.1 

Magasins de chaussures pour Ia tamille .................. 

Magasins de rneubles ................................. 

20 

x x x x 1,928 + 16.7 Magasins de meubles, téléviseurs, radios et accessoires. . 21 

x x x x 8.462 + 20.5 

Magasins dappareils ménagers ......................... 

Pharmacies, rnédicaments brevetés et produits de beauté. 22 

x x x x 674 + 12.7 23 
- - 773 + 20.7 773 + 20.7 24 

x x x x 2,759 + 12.2 

Librairies et papeteries ................................ 

Fleuristes 	......................................... 

25 

x x x x 1,718 + 33.1 

Bijouteries 	......................................... 

26 

x x x x 2,530 + 	8.8 

Magasins d'articles de sport et d'accessoires ............. 

27 

11,892 + 14.0 10,253 - 	1.0 22,145 + 	6.5 

Magasins d'accessoires personnels ..................... 

28 

116,250 + 11.6 93,587 + 13.0 209,837 + 12.2 

Tous 	es autres magasins 	............................ 

Ensemble des magasins........................... 29 
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REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ 
$000 

1 x x x x 56,023 + 	9.1 

2 x x x x 12,359 + 21.9 

3 All other food stores ................................ X x x 2,678 + 24.5 

4 Department 	stores 	............. . ................... 22,476 -- - - 22,476 -- 

5 12,603 + 	3.0 3.261 + 26.4 15,864 + 	7.1 

6 8.495 

. 

- 	1.3 13,479 + 	9.3 21.974 + 	4.9 

7 3,033 + 	7.9 638 - 	5.2 3,671 + 	5.4 

8 

General 	stores 	..................................... 

- - 78,020 - 	3.8 78.020 - 	3.8 

9 - - 218' ... 218' 

10 2,622 - 12.9 20.421 - 	0.8 - 	2.3 

 

23.043 

11 

Combination stores (groceries and meat) ............... 

Used car dealers ................................... 

- - 3,759* ... 3,759• 

12 

Grocery confectionery and sundries stores .............. 

Service 	stations 	.................................... 

x x x x 8,969 + 17.0 

13 

General merchandise stores .......................... 

Garages 	.......................................... 

x x x x 2,636 - 15.1 

14 

Variety 	stores ...................................... 

3.617 + 34.0 2.896 + 16.2 6,513 + 25.5 

15 

Motor vehicle dealers 	............................... 

Automotive parts and accessories stores ............... 

2,973 + 	17.1 2,401' ... 5.374 + 27.3 

16 x x x x 502' 

17 

Men's clothing stores 	............................... 

X X x x 2,062 + 21.4 

18 

Women's clothing stores ............................. 

Family clothing stores ............................... 

x x x 4.346' 

19 

Specialty shoe stores 	............................... 

- - 3.948' ... 3.948' 

20 

Hardware stores ....................................

Household furniture stores ........................... 

x x x x 1,141 + 	6.6 

21 

Family shoe stores 	................................. 

x x x x 2.379 - 20.5 

22 

Household appliance stores ............... ...........

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 5,102 + 26.0 8,505 + 30.3 13.607 + 28.7 

23 x x x x 802 - 	1.1 

24 x x x x 871' 

25 

Florists 	........................... ................ 

x x X X 3,302 - 	8.0 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ..... ............ x x x x 8.565 - 	4.1 

27 

Jewellery stores ................ .... ................ 

211 + 30.0 2,843 + 	1.3 3,054 + 	2.9 

28 

Personal accessories stores .......................... 

20,065 + 29.4 23,276 + 	15.1 43,341 + 23.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 127,148 + 10.8 224,349 + 	4.5 351,497 + 	6.7 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 % 

154,491 + 16.2 1 

39,455 + 16.8 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

433 - 16.9 7,863 - 	2.7 8,296 - 	3.6 3 

.. 

121,211 - 	0.2 - - 121,211 - 	0.2 4 

15,075 + 	1.4 5.250 + 29.4 20.325 + 	7.4 

Tous les autres magasins daliments..................... 

Grands magasins 	.................................... 

5 

51,724 + 341 6 

4,511 + 	5.0 1,555 + 	2.6 6,067 + 	4.3 

Magasins de marchandises diverses ..................... 

7 
- - 182,836 - 18.1 182,836 - 	18.1 

Magasins generaux ...................................

Bazars .............................................

Concessionnaires d'automobiles ...................... 8 
- - 2,324 + 24.0 2,324 + 24.0 Vendeurs dautomobiles d'occasion .................... 9 

.. 

11,958 + 	11.7 46.727 - 10.1 58,685 - 	6.4 Stations-service 	................................... 

. 

0 

- 5,935 + 	1.2 5,935 + 	1.2 

.. 

11 

.. 

2.573 + 12.3 23,240 + 23.4 25,813 + 22.2 

Garages 	........................................... 

12 

4.421 + 16.7 9.087 - 	9.9 13.508 - 	2.6 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

12,837 + 13.6 4.429 - 	3.1 17.266 + 	8.7 14 

8,424 + 	8.3 4,365 - 14.8 12,789 - 	0.8 

Magasins de vétements pour homrnes ................... 

15 

657' ... 

Magasins de vétements pour dames ..................... 

Magasins de vètements pour Ia famille ................... 

16 

6,254 + 	6.5 

Magasins de chaussures spécialisées .................... 

8,877 + 13.5 Quincailleries ................................. 	..... 18 

2,589 ... 5,510 ... 8.098' ... 

Magasins de chaussures pour Ia farnille .................17 

Magasins de meubles ............................... 19 

.. 

4,533 + 27.2 

.. 

20 

1,459 - 12.2 2,525' ... 3,984' - 20.8 Magasins de meubles. téléviseurs, radios et accessoires... 21 

7.618 + 15.9 27,493 + 23.6 35,111 + 21.9 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté.. 22 

1,635 ... 1,283 - 	0.4 2917' + 21.2 23 

x x x x 4,372 + 13.2 

Librairies et papeteries 	................................ 

24 

4,766 + 	9.7 3,049 - 12.8 7,815 - 	0.3 

Fleuristes 	.......................................... 

25 

x x x x 17,041 + 13.9 

Bijouteries 	.......................................... 

26 

3,948 - 	0.9 4.401 - 15.6 8,349 - 	9.2 

72.800 + 	17.1 58,078 - 15.8 130,879 - 	0.2 

Magasins d'articles de sport et d'accessoires ..............

Magasins d'accessoires personnels .....................27 

448.663 + 12.1 510.951 - 	7.2 959,614 + 	0.9 

Tous les autres magasins 	............................28 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind 01 Business 

British Columbia - Colombie-Britanflique 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des rnagasins 

Sales 	Change Sales 	Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ 
$'OOO % $000 % $'000 % 

1 133,108 + 	0.8 51,500 - 	6.2 184,607 - 	1.2 

2 Grocery confectionery and sundries stores .............8,230 + 32.2 31,438 + 12.6 39,668 + 16.2 

3 All 	other 	food 	stores 	............... ................ 1,223 + 14.5 19,956 + 18.5 21,179 + 18.3 

4 Department 	stores 	............................. .... 137,522 - 	4.2 - - 137.522 - 	4.2 

5 General 	merchandise 	stores ..................... . ... 16,518 - 10.8 2,246 - 13.2 18,764 - 	11.1 

6 x x x X 12,245 - 	5.4 

7 5,462 - 	1.4 1,239 - 	15.1 6,701 - 	4.3 

8 - - 141,036 - 32.4 141,036 - 32.4 
Variety 	stores ...................................... 

- 5.592 - 17.1 5.592 - 17.1 
9 - 

10 

Motor vehicle dealers 	..................... ....... ... 

12,514 + 16.0 66.655 + 25.4 79,169 + 23.9 
Used car dealers ................................... 

.- 10,740 + 12.9 10,740 + 12.9 
11 - 

12 x x x x 14.389 - 	4.9 

13 

Automotive parts and accessories stores ............ ... 

4,152 - 	3.6 3,666 - 13.0 7,818 - 	8.3 

14 

Combination stores (groceries and meat) ............... 

9,945 + 12.9 7,261 + 18.7 17,207 + 15.3 

15 7,319 + 	1.2 4,636 + 	11.3 11,955 + 	4.9 

16 

General stores ..................................... 

Specialty 	shoe 	stores 	................... ........... 154' ... 653 - 14.2 807' 

17 3,658 + 19.8 2,975 - 	8.2 6633 + 	5.3 

X 

. 

X X X 9,011 + 10.2 
18 

Service 	stations 	.................................... 

19 

Garages 	.......................................... 

Family shoe 	stores 	................................. 

x x x x 6.631' 

20 

Men's clothing 	stores 	............................... 

Women's clothing stores ............................. 

Hardware stores .................................... 

x x X X 3,076' 

21 

Family 	clothing 	stores ............................ ... 

x x x x 5,890 - 	9.5 

22 Pharmacies, patent medicine and cosmetics stores 16,077 + 22.5 31.545 + 10.0 47,622 + 14.0 

23 

Household furniture stores 	........................... 

1-jousehold appliance stores 	.......................... 

1,252 - 	1.7 2,587 - 	0.1 3,838 - 	0.6 

Furniture, T.V., radio and appliance stores .............. 

- 2,679 + 	6.0 2,679 + 	6.0 
24 

Book and stationery stores ...........................

Florists 	............... 	........................... - 
4,679 - 	9.3 5,815 - 	5.7 10,494 - 	7.3 

25 

26 Sporting goods and accessories stores ... ............ .. x x x x 19.437 - 15.7 

27 

Jewellery stores .................................... 

Personal accessories stores .........................4,293 

.

. 

. 

- 	0.1 13,217' ... 17,509' - 19.0 

x x x 135,616 - 	2.3 
28 All 	other 	stores 	................................... x 

442,432 + 	1.6 535,406 - 11.9 977,837 - 	6.2 
29 All 	stores ....................................... 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et rnagasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

90,771 + 	7.1 1 

x x x x 21.277 + 29.2 

Epjcerjes 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

819 + 15.0 12,611 + 25.9 13,429 + 25.1 

.. 

3 

80,407 - 	6.6 - - 80,407 - 	6.6 

Tous los autres magasins d'aliments .....................

Grands 	magasins 	.................................. 4 

x x x x 7,334 - 	4.6 5 
- - 387' ... 387' ... 6 

x x x x 896 - 	8.0 7 

... 

- - 77,469 - 34.2 77,469 - 34.2 

Magasins de marchandises diverses ...................... 

Magasins géneraux.................................... 

8 
- - 3,413 + 	9.9 3,413 + 	9.9 

Bazars .............................................. 

9 

7.498 + 25.0 34,859 + 14.0 42,357 + 15.8 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	................................... 10  
- - 3,966 + 	12.1 3,966 + 	12.1 11 

x x x x 7,586 + 20.0 

Garages 	........................................... 

12 

2,673 - 	2.2 1,617 - 	3.4 4,290 - 	2.6 

Magasins de pièces et d'accessoires d'automobiles ......... 

.. 

13 

5,258 + 10.2 3,191 + 13.6 8.450 + 	11.4 

Magasins de vétements pour hommes 	................... 

14 

2,927 - 	6.9 2,151 + 25.4 5.078 + 	4.4 15 

x x x x 224' ... 16 

x x x x 2,944 + 	4.5 

Magasins de vétements pour dames ..................... 

17 

- - 2,633 + 14.3 2,633 + 14.3 

Magasins de vétements pour Is tamille ................... 

18 

x x x x 4.806' ... 

Magasins de chaussures specialisèes .................... 

Magasins de chaussures pour Ia fan'iille .................. 

19 

x x x x 902' ... 

Magasins de meubles ................................. 

20 

x x x x 3,472 - 	7.0 

Quincailleries........................................ 

Magasins de meubles. téléviseurs, radios et accessoires. . 21 

10,583 + 15.9 11.817 + 	9.0 22,400 + 12.2 

Magasins dappareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

865 + 	4.4 1,224 + 	11.6 2,088 + 	8.5 23 

- - 1,074 - 	5.0 1.074 - 	5.0 

Librairies et papeteries ................................ 

24 

x x x x 6,297 - 	10.0 25 

x x x x 9,590' ... 26 

3,649 -- 6,853' ... 10,502' ... 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins darticles de sport et d'accessoires ............. 

27 

x x x x 63,779 + 	0.1 

Magasins d'accessoires personnels ..................... 

28 

235,241 + 	3.9 262,581 - 13.9 497,821 - 	6.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

June - 1982 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ 
$000 	% $'OOO $000 

1 Combination stores (groceries and meat) .............. x x x 	 x 4,597 	- 	0.1 

2 Grocery confectionery and sundries stores .............  - 1,221 	 ... 1.221' 

3 All 	other 	food 	stores 	...............................  - 259 	+ 25.3 259 	+ 25.3 

4 3,220 	- 	4.0 - 	- 3,220 	- 	4.0 

5 x 	 x x 	 x 835 

6 

Department stores .................................. 

X 	X X 	X 7,462 	+ 13.1 

7 Variety 	stores 	.....................................  - x 	 x x 	 x 

8 - 	- 3.703 	- 17.4 3,703 	- 17.4 

9 

General merchandise stores .......................... 

General stores ..................................... 

- 	- x 	 x x 	 x 

10 

Motor vehicle dealers 	............................... 

Service 	stations 	...................................  - X 	X X 	X 

11 Garages 	.........................................  - x 	 x x 	 x 

12 Automotive parts and accessories stores 	..............  - x 	 x x 	 x 

13 Men's 	clothing 	stores 	.............................. - 145 	+ 15.0 145 	+ 15.0 

14 - 	- 110 	- 	3.2 110 	- 	3.2 

15 

Women's clothing stores ............................. 

- 	- 115 	- 15.4 115 	- 15.4 

16 - 	- X 	X X 	X 

17 

Family clothing stores ............................... 

- 	- X 	X 

18 

Used car dealers ................................... 

- 	- 295' 	 •.. 295' 

19 - 	- X 	X X 	X 

20 - 	- X 	X X 	X 

21 

Specialty shoe stores 	............................... 

- 	- x 	 x x 	 x 

22 

Family shoe stores 	................................. 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores - 	- 595 	+ 11.2 595 	+ 11.2 

23 

Household furniture stores ........................... 

Household appliance stores .......................... 

- 	- X 	X X 	X 

24 

Furniture, TV., radio and appliance stores .............. 

- 	- X 	X X 	X 

25 

Book and stationery stores ........................... 

x 	 x X 	X 276 	- 	8.7 

26 

Florists 	........................................... 

Jowellery stores .................................... 

Sporting goods and accessories stores ................. - 	- 546 	+ 	1.9 546 	+ 	1.9 

27 x 	 x x 	 x 211 	- 15.0 

28 

Personal accessories stores .......................... 

X X 	 x 3,071 	- 	0.2 

29 

All other stores ....................................

All 	stores ....................................... 12,074 	+ 	6.8 15,061 	- 	4.1 27,134 	+ 	0.4 
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ESTIMATIONS REVISEES 

TABLEAU 24. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

June - 1982 - Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1982/1981 - 1982/1981 - 1982/1981 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 $000 % 

1,106,535 + 	8.1 545,769 + 16.2 1,652,304 + 	10.6 1 

113,957 + 25.1 345132 + 13.4 459,089 + 	16.1 Epiceries, confiseries ot articles divers 	................. 2 

7,737 - 	3.2 157,627 + 21.2 165,363 + 19.8 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'aliments ................... 

.. 

3 

790,742 - 	5.4 - - 790,742 - 	5.4 4 

126.481 -- 35,829 + 	1.9 162.310 + 	0.4 

Grands 	magasins 	.................................... 

Magasins de marchandises diverses ................... 5 

.. 

66,006 + 	19,3 105.971 + 	5.3 171,977 + 10.3 

.. 

6 

72,526 + 	3.0 15,021 - 	3.8 87,547 + 	1.8 7 

12,856 - 	7.3 1,387,000 - 13.0 1.399,856 - 12.9 

Magasins généraux ................................... 

Bazars ............................................. 

8 
- - 50,797 + 	7.7 50,797 + 	7.7 9 

. 

0 147,797 + 	7.8 583,428 + 12.0 731,225 + 	11.2 

Concessionnaires d'automobiles 	........................ 

Stations-service 	................................... 

X x x x 132,176 + 	7.4 

Vendeurs d'automobiles d'occasion ...................... 

11 

.. 

11,186 - 	9.0 206,728 + 	9.6 217.914 + 	8.5 

Garages 	........................................... 

12 

37.188 + 13.5 57.192 - 	7.1 94.380 •- 13 

90,698 + 	4.5 67.171 + 	5.0 157,869 + 	4.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vètenients pour hommes ................... 

14 

59,156 - 	6.2 52,411 + 	6.1 111,567 - 	0.7 

Magasins de vétements pour dames ..................... 

15 

4,665 + 	0.8 6,185 + 13.6 10,850 + 	7.7 16 

50,921 + 	4.8 20,125 - 	6.0 71,046 + 	1.5 

Magasins de vétements pour Ia tamille ................... 

Magasins de chaussures spècialisees .................... 

17 

x x x x 90.702 + 	5.3 

Magasins de chaussures pour Ia famille .................. 

18 

20,290 ... 79,589' ... 99,879' ... 

Quincailleries........................................ 

19 

x x x x 30,808' ... 

Magasins de meubles ................................. 

20 

13,897 ... 28,204 ... 42,102 ... 

Magasins d'appareils menagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

73,020 + 24.1 238,628 + 16.6 311,648 + 16.3 Pharmacies, médicaments brevetés et produits de beauté 22 

15,182 + 16.0 20,238 + 	3.2 35,420 + 	8.3 23 

1,744 ... 29.707 + 	1,7 31451 + 	4.4 24 

29.884 + 	6.6 35.303 - 	2.4 65,187 + 	1.4 

Librairies et papeteries ................................ 

25 

12,208 + 	13.9 125,706 + 10.3 137,914 + 10.6 

Fleuristes 	......................................... 

26 

33.807 + 	8.5 81,015 - 	0.6 114,822 + 	1.9 

Bijouteries 	.......................................... 

Magasins d'articles de sport et d'accessoires .............. 

27 

533,601 + 	11.8 460,942 - 	4.1 994.543 + 	3.8 

Magasins d'accessoires personnels ...................... 

28 

3,447,321 + 	4.5 4,974,163 + 	0.3 8,421,484 + 	1.9 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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TABLE 25. RetaIl Trade, Seasonally Adjusted(1) 

Canada 

1982 
	 1981 
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Jan. 	 Feb. 	 March 	April 	May 	 June' 	 JulyP 	 July 

Jana. 	Fey. 	 Mars 	 Asril 	 Mai 	 Juin' 	 JullletP 	Juillet 

No. 
millions of dollars - milliorm cIa dollars 

Kind of business: 

1 	Combination stores (groceries and vest) 1,547.5 1,579.5 1,534.9 1,603.6 1,665.8 1,647.0 1,661.4 
440.1 

1,522.0 
377.6 

2 	Grocery confectionery and sundries stores 422.2 427.2 425.5 427.6 
156.3 

435.8 
160.5 

829.1 
161.0 161.7 138.8 

3 	All other food stores 148,1 147.6 
856.0 

148.6 
820.4 842.8 850.5 843.9 871.3 844.2 

4 	Department stores 815.6 
173.4 172.6 168.7 172.0 178.2 180.4 176,5 167.1 

5 	General merchandise stores 
149.5 160.3 160.9 1603 158.6 156.7 151.9 144.5 

6 	General stores 
88.7 90.4 87.9 88.6 91.4 91.3 88.2 99.4 

7 	Variety stores 
1,308.1 1,184.8 1,225.8 1,198.6 1,136.2 1,389.6 

8 	Motor vehicle dealers 1,137.1 1,251.2 

9 	Used car dealers ... 
692.7 

... 
695.8 

... 
704.8 

... 
702.7 

... 727.1 698.0 704.5 645.7 
10 	Service stations 

129.2 126.6 125.8 119.8 131.0 123.6 119.1 115.2 
11 	Gsrsqes 
12 	Auto,notive parts and accessories stores 179.2 170.7 167.0 169.1 187.9 175.0 180.1 

88.3 
168.9 
92.2 

13 	Men's clothlnq stores 86.7 89.7 87.7 92.2 
158.1 

96.0 
159.4 

91.3 
155.4 161.2 149.7 

14 	Women's clothing stores 154.6 155.2 153.4 
108.8 115.9 118.4 110.6 115.5 111.9 

15 	Fanily clothing stores 117.0 
10.4 

116.5 
11.4 10.4 11.1 11.6 11.4 11.6 10.6 

16 	Specialty shoe stores 
77.6 77.1 71.9 73.9 75.9 72.6 73.5 71.7 

17 	Fanily shoe stores 
76.3 70.9 69.1 70.5 74.6 74.7 73.0 69.1 

18 	Hardssre stores 
98.5 97.5 99.2 100.7 97.4 93.9 92.8 102.7 

19 	Household furniture stores 
32.5 32.9 29.8 29.9 30.1 31.2 32.9 30.3 

20 	Household appliance stores 
39.5 40.3 40.3 42.2 42.3 39.9 39.8 42.7 

21 	Furniture, 	1.8., 	radio and appliance stormS 

22 	Pharmacies, patent medicine and cosmetics stores 280.1 291.7 297.5 313.7 302.4 314.9 319.1 266.0 

23 	Book and stationery stores 37.6 37.3 $7.5 37.9 
32.9 

39.8 
71.2 

39.8 
30.8 

40.6 
34.8 

58.0 
29.3 

24 	florIsts 30.3 
62.4 

31.4 
68.5 

30.3 
69.3 68.5 69.3 71.6 70.6 68.2 

25 	Jeiiellary stores 
94.7 100.7 95.5 90.0 107.0 106.8 108.4 100.1 

26 	Sporting goods and accessories stores 
115.7 119.6 119.6 115.5 111.0 111.5 108.8 110.5 

27 	Personal accessories stores 
940.0 968.3 955.8 984.8 1,002.4 952.1 987.8 939.1 

28 	All other stores 

29 	TOTAt ALL ST0S 7,900.5 7,978.0 7,990.6 7,954.0 8,210.9 7,948.5 8,095.4 7,885.1 

Province: 

30 Newfoundland 	 138.6 	137.7 	1411.5 	 145.5 	 142.6 	 144.1 	 148.2 	 137.3 

31 Prince Edward Island 	 71.4 	 30.7 	 34.3 	 33.7 	 33.0 	 34.6 	 34.4 	 34.2 

32 Nova Scotia 	 248.1 	241.8 	249.0 	 247.9 	 247.9 	 257.8 	 257.8 	 237.8 

33 Now Brunswick 	 191.8 	190.9 	200.0 	 198.2 	 197.2 	 201.1 	 202.2 	 193.6 

34 Quebec 	 1,917.8 	1,900.5 	1,891.2 	1,889.1 	2,000.2 	1,932.9 	1,966.3 	1,904.6 

35 Ontario 	 2,798.7 	2,838.3 	2,878.0 	2,877.7 	3,014.3 	2,881.3 	2,984.2 	2,804.2 

36 Manitoba 	 312.3 	317.4 	312.3 	 717.4 	 316.9 	 315.8 	 311.6 	 305.0 

37 Saskatchewan 	 335.4 	345.1 	335.9 	 331.5 	 344.4 	 324.5 	322.6 	 323.3 

38 Alberta 	 895.7 	942.3 	917.9 	924.6 	918.7 	 902.8 	881.3 	 917.7 

59 British Coltaubis 	 996.2 	1,002.4 	992.3 	974.3 	 966.9 	980.7 	973.3 	1,007.8 

40 Yukon and Northwest Territories 	 24.6 	 25.8 	 25.6 	 25.0 	 25.7 	 23.6 	 27.9 	 23.6 

Each series of Table 25 Including the "total all stores" baa been adjusted separately by dividing the unadjusted series by the sppropriate combined 
factor in Table 26. Therefore, the ass of either the kinds of business or the provincial totals will not equal the "total all stores". 

Per cent changes - Are calculated on data espressmd in thousands or dollars. 
Year-to-date - Cijeulative 1982 sales - ciasulative 1981 sales. 
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TABLEAU 2). C6a,,erce cia dotail, dAeaieorw,a1146(1) 

Canada 

1981 	
Per cent chanqe(2) 

Variation procentuello(2) 

v/ 	3uly 	 Year- 
cr' 	 1982/ 	to- 
YZ 	 1983 	 date(3) 

.ii1let/ 	Julilot 	L'annAe 
join 	 1982/ 	6 
1982 	 1981 	 date(3) 

N° •iliions of dollars - milliono cia dollars 

Genre do cerce: 

1,547.3 1,557.1 1,575.6 1,566.7 1,618.6 * 	0.9 * 	9.2 + 	7.7 rpiceries - lloucherles 1 785.9 785.7 392,2 393.9 400.2 , 	2.6 • 16.6 .16.0 Cpiceries, confiseries at articles divers 2 143.3 146.2 166.1 141,6 144.6 .+ 	0.4 • 16.5 + 	18.2 Irma len autres maqsains d'alinents 3 847.9 837.8 845.9 868.0 851.7 - 	1.5 - 	1.5 - 	1.7 Grands magasins 4 164.5 166.9 169.9 161.0 164.2 - 	2.1 + 	5.6 . 	2.2 Nagssinn de marchsrujjen davarses 5 146.6 148.8 144.3 143.2 143.6 - 	3.0 * 	5.1 a 10.0 Mmjasins ijAnéraus 6 89.6 88,8 90.4 90.6 87.4 - 	3.3 - 	1.2 . 	13,7 8azara 7 1,248.2 1,351.0 1,193.9 1,558.5 1,322.2 - 	5.2 - 	18.2 - 	14.6 Cencessioryinjres d'aitomobileu 8 

643.8 646.0 682.5 655.0 668.2 
- 

+ 	0.9 
... 

* 	9.1 
... 

.. 	15.6 
Vendeurs d'autoaobjles d'occasiocr 
Stations-serelca 

9 

117,1 114.3 115.1 116.7 119,1 - 	3.7 * 	3.4 + 	15.1 Garaoes 
10 
11 168.9 170.5 167.0 167.1 169.5 + 	2.9 * 	6.6 • 	7.1 Naasirrs do pièces et d'accessoires d'automobiles 12 89.1 90.4 90.2 89.0 87.7 - 	3.4 - 	4.2 a 	0.5 Hagasirm do vAtements pour hryp,es 13 151.2 152.3 151.6 153.5 163,8 a 	3.7 a. 	7.6 * 	6.6 Magssirrs de vAtervents pour dames 14 116.6 114.4 117.0 118.2 120.9 • 	4.4 a. 	3.2 a 	3.6 Hagasirm do nAtements pour Is ranilie 15 10.9 111 11.1 10.7 10.9 • 	2.0 * 	9.8 a. 	6.8 Msqanirrs do dosussures spAciaiiséea 16 71.4 

69.7 
71.9 
68.6 

73.5 
67.9 

68.5 74.3 • 	1.2 • 	2.5 s 	6.4 Heossirm do thoussores pour in faieilie 17 
105.4 102.9 103.1 

68,7 
101.3 

69.6 
105.5 

- 	22 
- 	1.2 

a- 	5.7 
- 	9.6 

* 	4.6 
- 20.3 

Quineailier,en 
Magasirm do n'esblns 

18 
19 28.4 30.9 30.7 31.6 31.3 a 	5.4 a- 	8.7 * 	1.3 Haqasir,s d'sppareils sénagers 20 41.0 41.9 41.3 43.0 40.6 - 	0.2 - 	6.0 - 	16.0 Hagasins do nerobles, tAlAviseurs, radins at 21 

270.2 275.8 287.9 280.0 281.8 • 	1.3 a 	20.0 * 16.1 
accessni ran 

Pharmacies, mAdicaments breeetAa at produits do 22 

37.4 37.3 39.2 392 38.8 a- 	2.0 * 	6.9 a 	6.9 
beauté 

Librairion at papeterias 23 30.3 31.0 31.1 31.6 31,6 + 130 .. 	18.8 • 	7.6 Fleuristes 24 67.1 65.1 68.8 68.7 69.1 - 	1.4 • 	3.6 a 	1.9 BIjosteries 25 102.0 100.4 89.7 85.4 96.8 - 	2.2 • 	4.3 a 	0.6 Hagssircs d'articles do sport at accessocres 26 109.1 114.1 115.9 116.2 116.2 - 	2.5 - 	1.6 a- 	6.0 Maqesins d'accesnarrem personnels 27 941.9 938.6 952.0 948.0 956.3 a. 	3.7 . 	5.7 . 	5.8 bus len aitros rsoqnsins 28 

7,831.9 7,889.3 1,816.4 8,088.8 8,018.7 • 	1.8 • 	2.7 a 	2.7 TOTAl, [N56PII [LS MAGASINS 29 

Provincer 

138 1 1 130.3 130.9 137.6 138.7 • 	2.8 	* 7.9 a 	3.4 lerre-b4euve 30 

33.5 33.4 32.4 31,9 33.8 - 	0.4 	a. 0.7 - 	1.8 Tle-du-Prinee-Idouard 31 

241.2 239.2 239.1 246.6 255.9 - 	* 8.6 a 	5.0 Nooselle-foosse 32 

195.0 192.0 189.4 194.4 198.0 0.5 	• 4.4 a. 	2.4 Nouvenu-Arunsaick 33 

1,892.7 1,888.0 1,859.1 1,884.6 1,892.7 • 	1.7 	a 3.2 • 	1.8 Québec 38 

2,778.1 2,820.8 2,804.2 2,982.1 2,868.4 a- 	3.6 	a 6.4 a- 	4.3 Ontario 35 

298.0 306.7 701,9 310.6 312.7 - 	1.3 	a- 2.2 a. 	8.1 Manitoba 36 

323.8 331.9 333.2 370.0 340.4 - 	0.6 	- 0.2 * 	5.8 Saskatchewan 37 

911.5 925.9 922.8 937.4 941.11 - 	2.4 	- 4.0 a. 	1.9 Alberta 38 

979.1 993.2 990.2 1,000.1 1,023.2 * 	3.5 	- 3.0 - 	2.5 Coioabie-Britamiqoe 39 

239 24,7 245 25.0 24.8 * 	1.3 	* 1.5 a 	92 Yukon at Territotras 	lu Nord-fluest 40 

(I) Chacune rica mArion 'lu tableau 25 rncj&,ent "l'nemble des mriasins" a Ate ajuntAe indisiduelleinent an divisant Is sAne brute par 10 (ectcrcar ciii appropriA do tableau 26. 	En consequence, Is woene des donnAes relatives man divers emnres do cceaarce on in amoree den donnAes prosinciales no Cor- 
respond pas no total do "lennemble den magasins", 
Variations procontuelles - Soot caicuiAes nor des donnCcs espnimAes en millions do dollars. 
L'ann&. 6 date - Ventea crasuletises 1982 - ventes cumulat1vs 1981. 
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TABLE 26. Retail 1ra, lCD and Coined, 5eamonal and Trading Day, Factors 

Canada 

1982 

lCD 	March 	April 	May 	June 	3uly 	Aug. 

143C 	Mars 	Anril 	Hal 	Join 	Jul11. 	5001 

Kind of busifless: 

1 Combination stores (groceries and meat) 	2 
2 Grocery, confectionery and sundries stores 	2 

All other food stores 
4 Department stores 	 2 
S General merchandiae stores 	 5 

6 General stores 	 7 

7 Variety stores 
8 Wotor uetiicle calers 	 4 

9 Used car dealers 	 4 

10 Sernice stations 	 2 

11 Garages 	 3 
12 Automotise parts and occeaaories stores 	4 
13 Men's clothing stores 	 4 
14 Women's clothing storea 	 3 

15 family clothing stores 	 3 

16 Specialty shoe stores 	 4 

17 Family shoe stores 	 4 

18 Hardware stores 	 4 
19 Household furniture stores 	 4 

20 Household appliance storea 	 5 
21 furniture, 1.V., radio and appliance stares 	4 

22 Pharmacies, patent medicine and cosmetics stores 	2 

23 Rook and stetionery stores 	 3 

24 Florists 	 4 

25 Jewellery stores 	 3 
26 Sporting goods and accessories stores 
27 Personal accessories atores 	 3 

28 All other stores 	 2 

29 TOTAL ALL STIR1ES 	 2 

96.14 103.183 101.19 100.32 106.97 93.28 

91.56 97.76 103.53 106.98 113.93 106.62 

93.50 101.49 102.53 102.70 104.96 97.40 

84,65 93.60 95.35 94.11 91.90 91.34 

92.17 93.33 96.93 89.99 85.41 100.17 

89.37 94.43 103.87 109.76 112.19 104.79 

81.93 94.91 98.88 95.93 100.14 96.05 

107.99 116.35 113.66 116.79 104.71 97.68 

110.83 109.23 116.55 116.45 113.73 105.09 

93.50 95.63 99.57 104.76 108.52 106.95 

95,43 102.98 102.72 106.90 110.60 102.11 

76.11 105.79 120.05 124.50 116.25 94.96 

79.63 90.70 96.16 107.32 91.73 83.48 

85.47 96.23 101.40 101.59 94.82 89.89 

82.90 93.29 97.58 100.85 90.20 96.92 

79.82 97.26 103.46 95.15 96.20 91.14 

77.94 105.51 107.50 97.85 90.14 89.18 

75.39 93.12 120.27 121.49 117.29 102.44 

91.42 93.73 99.65 106.35 108.68 103.89 

92.51 91.78 94.25 98.75 96.32 99.60 

88.00 88.48 97.55 105.63 107.64 105.50 

97.07 95.22 98.50 98.97 97.78 96.80 

90.80 87.59 84.90 88.97 83.76 97.65 

89.06 115.68 147.80 102.08 83.65 82.20 

68.43 81.33 92.87 90.98 86.38 86.70 

82.73 113.44 127.35 129.12 125.53 97.85 

87.33 88.28 95.72 102.98 109.15 109.54 

88.35 95.26 98.83 104.46 107.66 99.73 

92.86 101.09 103.09 105.95 103.62 97.52 

Proyise: 

30 Newfoundland 	 3 

31 Prince Edward Island 	 3 

32 Nosa Scotia 	 2 

33 New Brunsaick 	 3 

34 Quebec 	 3 

35 Ontario 	 3 

36 Manitoba 	 3 

77 Saskatchewan 	 7 

38 Alberta 	 2 

39 British Columbia 	 2 

40 Yukon and Northwest Territoriea 	3 

94.70 100.42 104.38 103.81 104.96 102.32 

85.31 98.33 106.05 107.73 119.73 111.96 

91.99 102.65 103.49 103.58 106.69 102.16 

91.61 101.09 106.39 107.52 107.50 99.06 

94.75 104.01 104.94 104.81 103.62 96.04 

91.37 99.73 103.06 106.86 102.62 96.37 

94.29 102.09 104.34 104.63 102.23 97.63 

91.88 102.71 99.70 108.32 104.66 100.19 

94.28 100.24 102.11 106.29 302.84 97.47 

94.27 98.25 100.44 103.95 103.81 100.24 

92.96 94.79 99.36 114.90 111.18 106.79 
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T88LEAU 26. Corce do Mtail, FVC at osrificienta codon6s do wrrection dos variations asieaiiières at doe Joure onerciaue 

Canada 

1982 

Sept. Oct. Nov. Dec. 

1983 

Jan. 

Janv. 

Feb. 

Fey. 

NO 

Genre do on.eerce: 

98,06 103.65 94.93 113.93 94.63 91.38 Cpiceriea - Soucheries 1 101,72 102.21 94.41 106.71 89.45 83.77 fpiceries, conliseries at articles dIvers 2 100,73 100.55 98.63 121.24 88.52 87.50 loon leg autres magasina d'ailments 3 101.60 101.33 124.12 102.39 72.42 67.50 Grands eagasina 4 100.49 118.16 139.93 129.56 75.31 79.23 Magasins do nerciiandisea divorses 5 103.68 102.23 96.54 120.16 83.25 78.86 Hagasins généraux 6 96.86 96.25 114.74 186.85 68.90 69.08 Bazars 7 94.79 106.08 95.43 81.59 77.21 87.25 Concessionnaires dautomobiles 8 106.08 101.84 91.12 73.83 74.38 83.06 Vendeurs dautomobileg doccaaznn 9 102.37 105.76 101.52 103.86 91.23 85.26 Stations-service 10 101.26 105.88 101.96 93.94 88.95 86.18 Garages 11 95.42 105.67 110.84 120.26 67.24 61.83 Hagasina do pièces at dacceasoirea d'autoeubiles 12 97.27 102.04 114,42 104.64 88.97 67.81 Hagasmna do vCtements pour holeses 13 108.28 107.85 109,29 152.85 83.55 67.68 Magasmns de vCteepnts pour dames 14 106.35 105.35 114.04 174.87 74.00 62.69 Magasins do nOtesents pour Is faaille 15 115.59 118.11 116.39 122.19 93.17 68.92 Magasins do chaussures specialis6es 16 111.31 121.57 127.26 137.27 74.36 58.36 Magasins do chausaures pour is Famiiie 17 100.57 102.14 101.92 132.22 68.83 64.11 Qujncsjiierjea 18 104.95 104.77 102.29 105.92 91.01 84.92 Hagasmna do meubles 19 108.03 100.52 110.28 127.85 90.20 80.55 Magasina dappareils nsIrsgers 20 109.22 106.78 110.43 117.16 84.42 78.09 Kagasins do meubiea, tCléyiaeurs, redios at 21 
97.61 98.60 90.41 133.47 95.96 91.67 

accsol roe 
Pharmac

es
ies, eédicazi,ants brevet4a et produlta do 22 

beautC 
106.37 91.93 112.28 187.42 84.64 85.05 librsiries at p.teriee 23 85.93 86.61 87.09 149.94 73.65 97.04 Fleuristeg 24 86.43 85.16 110.45 280.83 67.84 66.82 Aijoutories 25 87.19 78.02 82.14 125.21 78.93 72.11 Magasins darticlea do sport at d'accesaoiraa 26 98.25 93.64 98.94 157.60 80.28 77.28 Magasios dacceasoires personnela 27 96.71 100.47 103.90 151.34 76.76 76.31 loon lea autres magasins 28 

98.71 103.01 107.48 126.20 81.82 81.72 lOCAL, ENS8JLF 083 P.I0SINS 29 

Province. 

98.32 103.43 104.73 125.76 76.56 80.07 Terre-Nouva 	 30 

100.26 101.13 98.65 118.79 77.54 74.57 t1e-du-Prince-douard 	 31 

96.35 101.48 103.34 127.53 80.07 80.57 Nouveile-coaae 	 32 

99.70 102.15 103.60 123.02 78.51 79.38 Nouveau-4runawjk 	 33 

99.70 102.28 102.68 122.19 82.01 82.26 Québec 	 34 

98.26 103.26 103.70 129.55 82.38 81.92 04tario 	 35 

99.83 102.98 105.07 124.74 81.55 79.84 Manitoba 	 36 

100.78 104.95 106.33 120.61 79.51 79.42 Saskatchewan 	 37 

98.23 103.60 103.74 125.55 82.99 81.86 Alberta 	 38 

99.26 101.71 102.25 128.03 84.01 82.66 Coiodoie-Sritennigje 	 39 

105.47 99.77 95.15 123,88 76.61 78.66 Yticon at Territoiree du Nord-Ouast 	 40 



-56- 

TABLE 27. Retail trade, by Kind of Business ,ssl by Kind of Hominess Group, Canuda 

1982 

January 	february 	March 	April 	May 	j,1.,,r 

Jannier 	Février 	Mars 	Ann! 	Mai 	Juinr 

Mo. thousands of dollars - nulliers do dollars 

Kind of Hosiness: 

1 Combination stores (groceries and nuat) 1,544,880 1,441,204 1,475,626 1,651,744 
416,311 

1,1.45,631 
451,210 

1,652,304 
459,1189 

1,717,253 
501,407 

2 Grocery confectionery and sundries stores 385,088 
132,589 

3,11,268 
129,165 

589,543 
138,956 158,669 164,527 165,363 169,718 

All other rood stores 
2,062,557 1,930,637 2,004,125 2,226,724 2,301,368 2,276,756 2,448,378  

A Food group 

S Department stores 600,079 577,906 694,447 
155,525 

791,683 
160,547 

611,119 
172,691 

790,742 
162,310 

763,975 
150,739 

6 General ,.erchandise stores 133,109 
127,888 

136,763 
126,212 143,839 151,854 164,671 171,977 170,447 

7 
8 

General stores 
Variety stores 61,050 62,419 

903,300 
71,982 

1,065,793 
84,122 

1,188,206 
90,346 

1,238,827 
87,547 

1,212,576 
88,361 

1,173,522 
9 General merchandise group 922,126 

10 Hen's clothing stores 78,746 60,826 69,826 
131,125 

83,640 
152,110 

92,277 
161,682 

94,380 
357,869 

88,977 
152,811 

Ii Women's clothing stores 132,163 
87,682 

105,128 
73,116 90,212 108,135 111,661 111,567 104,197 

12 Family clothing stares 
10,117 7,863 8,311 10,781 12,052 10,850 11,185 

13 Specialty shoe stores 
58,988 44,971 56,054 77,921 81,597 71,046 66,245 

14 Family shoe stores 
367,896 291,904 355,528 432,587 459,269 445,712 415,415  

15 Clothing group 

16 Hardware stores 53,688 45,445 52,088 
90,659 

65,671 
94,403 

89,776 
97,027 

90,102 
99,879 

85,654 
100,852 

17 Household furniture atores 91,143 
30,327 

82,720 
26,561 27,582 27,433 28,326 30,808 31,647 

18 Household 	ipliance stores 
33,490 31,423 35,464 37,307 41,294 42,102 42,837 

19 Furniture, 	1.9., 	radio and appliance 
stores 

208,848 186,149 205,793 224,814 256,423 263,491 261,030 
20 Hardware and home furnishings group 

21 Pharmacies, patent medicine and cosmetics 269,151 267,431 286,690 298,744 297,875 311,648 312,032 

22 
stores 

Hook arid stationery stores 32,063 31,760 34,069 
27,030 

33,239 
38,067 

33,797 
66,111 

35,420 
31,451 

34,017 
29,112 

23 Florists 22,524 
42,806 

30,470 
45,159 47,419 55,685 64,349 65,187 61,011 

131,085 24 
25 

Jewellery stores 
Sporting goods and accessories stores 77,203 72,430 79,019 

104,409 
102,140 
101,955 

136,220 
106,252 

137.914 
114,822 118,754 

26 Personal accessories stores 93,920 
271,729 

92,510 
213,500 298,800 360,395 385,176 388,723 476,421 

27 Alcoholic beverage stores 
476,121 462,153 545,659 577,756 605,459 605,820 587,020 

1,749,432 28 All other stores 
1,286,117 1,276,013 1,425,075 1,567,981 1,675,239 1,690,985 

29 Other stores group 

4,847,544 4,588,003 5,056,314 5,640,312 5,931,126 5,889,520 6,047,177 
30 Total eocluding automotive group 

31 Hotor nehicle dealers 885,302 1,090,958 1,412,626 
45,018 

1,378,488 
47,597 

1,392,833 
56,524 

1,399,856 
50,797 

1,189,149 
45,358 

32 Used car dealers 21,563 
639,412 

32,287 
593,374 658,970 671,968 723,939 731,225 764,523 

33 Service stations 
111,149 109,242 120,090 123,407 134,597 132,176 131,695 

209,348 34 
35 

Garages 
Automotive parts and accessories stores 124,566 105,471 127,090 178,908 225,596 217,914 

1,795,992 1,931,532 2,363,794 2,400,368 2,533,489 2,531,968 2,740,631 

56 Automotive group 

6,641,536 6,519,335 7,4211,108 8,080,680 8,464,615 8,421,488 8,388,448 
37 TOTAL ALL STIXTES 



TA&tAU 21. Cerce de ,Mtail par genre de cerce at per groqnee de cnree de commerce, Cwiada 

Per cent 
change 

1981 
Variation 
procen-
tuel Is 

July 	 August 	 September 	October 	November 	December 	July 
1982/1961 

Juillet 	 AoOt 	 Septenibre 	Octobre 	Noee6er 	DAceutre 	Juillet 
1962/1981 

thouaands of dollars - milijers de dollars 	
NO 

Cmnre de 	erce: 

1,575,682 1,504,246 1,481,570 1,699,266 1,462,800 1,757,915 .. 	12.7 fpicertes - Bouct-ries 1 426,913 414,552 369,309 403,388 372,750 422,395 + 17.4 fpiceries, confiseries at articles divers 2 145,367 
2,147,962 

143,269 
2,062,067 

142,187 
2,013,066 

151,282 
2,251,916 

140,354 
1,975,904 

170,430 + 16.7 Tous lea aitrea negasins daliments 3 
2,350,740 • 14.4 Croupe d'alimevtetion 4 

757,744 796,492 648,191 892,550 1,036,496 1,542,683 + 	0.8 Crands naqasins 5 142,755 164,370 171,638 205,607 214,873 212,130 + 	5.6 Maqasina de marchandisem diverses 6 160,695 155,884 154,416 149,901 135.959 168,929 .- 	6.0 Naqasjr,s o6nAraus 7 85,230 89,187 85,116 91,233 99,855 164,886 • 	3.6 Oazars 8 1,146,404 1,191,893 1,259,561 1,339,291 1,687,181 2,084,628 .- 	2.4 Croupe de earc9narsiises dlverses 9 

83,158 
139,482 

75,755 
137,410 

86,912 94,196 100,400 158,773 - 	2.6 Heqasin, de v4tements peur 	esI5,eB 10 

98415 112,726 
166,205 
121,072 

167,305 
127,407 

162,532 
130,871 

249,502 
211,320 

• 	9,5 
.o 	5.9 

Maqaslra de 0tmeents pour daaea 11 

9,850 10,044 13,221 13,486 11,735 13,220 * 	13.5 
Maqasins de v6ten,ents ouur Is fannllle 
Maqasir,s ,je choussures spAcia(isAeo 

12 
13 61,132 

192,017 
65,117 

401,052 
79,599 

467,009 
97,718 

896,114 
83,263 

488,801 
102,385 
735,200 

.- 	8.3 
6.0 . 

Magusino de cheissures paur Is femille 14 
Groupe de vVtements 15 

79,786 71,755 69,753 71,160 67,443 91,000 • 	7.3 Quincailleries 16 109,229 110.522 108,456 109,765 101,606 112,968 - 	7.6 Magasira de eeiles 17 29,457 25,505 31,572 33,500 34,421 38,918 • 	7.5 Maqasins dappareils mAnagers 18 44,742 43,266 46,186 44,958 46,489 48,462 - 	6.2 Magasins de meubles, tAlAviseura, radios at 19 

263,214 254,048 257,967 250,383 249,561 291,388 - 	0.9 
acce500l res 

Groupe de meubles at fournitures de maiaon 20 

260,028 263,109 265,737 290,041 273,202 370,787 • 	19.9 

71,774 36,378 39,784 37,205 42,474 72,069 • 	7.0 
24,538 25,075 26,611 27,677 26,767 46,576 + 	15.6 
59,302 59,194 55,179 59,483 75,918 188,040 + 	2.8 

121,793 100,069 56,584 73,654 67,862 120,693 • 	9.0 
110,138 120,565 110,976 110,748 114,123 182,617 -. 	0.3 
404,569 383,632 732,500 381,543 345,523 679,734 • 17.8 
592,871 563,345 577,926 502,337 611,965 741,506 - 	1,0 

1,613,503 1,551,365 1,495.297 1,572,648 1,559,434 2,402,012 * 	5.6 

5,563,100 5,460,625 5,492,900 5,921,352 5,764,883 7,863,928 ,. 	8.7 

Pharmacies, sAdicaments brevatés at produits 21 
de heautA 

Librair(es at papetermes 	 22 
Fleuristes 	 23 
Bijouteries 	 24 
Hagasimm d'arttclas de sport at d'accessoiras 25 
Magasmna d'accessoires personnals 	 26 
Maqassna de boiseons aicooligues 	 27 
bus leg a,tres naqasins 	 28 
Groupe de toss les autres maqeamns 	 29 

Total escluant qroupa dautomotive 	 30 

1,473,200 1,196,352 1,273,463 1,701,102 1,453,172 1,075,703 - 	19,2 Concessionnatrea d'ajtomobiles 	 71 67,456 79,678 45,861 37,462 34,350 29,358 - 	4,4 Vendeure d'autoeobilem d'occason 	 32 705.769 689,370 664,174 683,441 658,484 688,089 * 	5.3 StatIons-servIce 	 33 127,694 119,245 116,494 123,482 116,337 110,696 * 	3,2 Garages 	 34 
193,211 159,277 165,252 182,637 176,037 245,501 • 	8.3 P4agasins de pièces at d'accessoires d'auto- 	35 

2,546,7511 2,202,918 2,255,244 2,328.124 2,439,726 2,109.323 - 	8.1 Croupu' d'aubnmnol,Iles 	 36 

0,109,850 7,663,343 7,188,144 8,249,476 8,199,209 9,973,251 a 	3.4 70TAL, 1508)Lf !15 8CASIP6 	 37 
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TABLE 28. Retail Trede, by KiM of &psinemm Gro4,(1) 1980-1982 

Yukon 

TABLEAU 28. Crce do dtal1, per groupes do 9sn unee do cerce(l ) • 1980-1982 

Yukon 

Food Ceneral ,vmrchandise Automobile Automotive Hardware, heme fur- Total Per cent(2) 

group and apparel group dealere qroup nishinap and other all etores change 

retail stores group 

Croupe Groupe do maqasios Conces- Groupe Groupe do qtiincail- Total. 
ensemble 

Variation(2) 
procentuelle 

d'oli.en- do merchandises aionnalres dautmsoblles leriem do magasins 

tation diversee at do ma- dautcuathiles de rimubles et do des Jonlasins 

asirm do vAtements toes lea sutres lea- 
qasina do d6tsil 

thousands of dollars - ojiliers do dollars 

1980: 

January - Jsr,sier 890 1,372 930 468 914 4,574 + 	3.6 

february - FAsrier 950 1,354 767 395 988 4,434 - 	5.1 

March - Mars 1,085 1,616 1,426 441 1,185 5,713 - 	1.6 

April - Avril 1,007 2,015 2,221 463 1,228 6,934 + 30.2 

May - Mel 1,316 2,230 1,636 639 1,407 7,228 + 22.9 

June - Juin 1,333 2,375 2,127 744 1,694 8,273 + 16.2 

July - Juillet 1,524 2,593 2,327 795 2,219 9,258 .. 25.4 

August - AoOt 1,891 2,509 2,038 861 2,139 9,438 + 	19.1 

September - 5epteebre 1,478 2,630 1,466 692 1,862 8,128 + 22.1 

October - Octobre 1,495 2,618 1,789 501 1,622 7,985 * 18.3 

Novea6er - Novembre 1,251 2,744 1,055 508 1,559 7,117 * 12.7 

December - Déceebre 1,401 3,723 1,159 686 2,345 9,294 • 22.2 

Year - Anode 15,601 27,579 18,881 7,193 19,122 88,376 • 	16.5 

1901: 

January - Janvier 1,405 1,784 1,185 454 1,242 6,070 • 32.7 

february - fAwner 1,218 1,720 1,399 478 1,145 5,956 + 34.3 

Match - Mars 1,341 2,056 1,765 574 1,299 1,033 • 23.1 

April - Avril 1,545 2,161 2,424 509 1,549 8,188 * 18.1 

May - Mat 1,884 2,776 2,349 570 1,872 9,451 4 30.8 

June - Juin 2,555 2,897 2,718 475 2,153 10,798 + 30.5 

July - Juillet 3,027 3,011 2,325 795 2,710 11,866 + 28.2 

August - AoOt 3,141 3,139 1,932 718 2,574 11,510 • 21.9 

September - Septerubre 2,645 3,010 1,736 818 2,256 10,465 * 28.7 

October - Octobre 2,555 2,912 1,462 708 2,096 9,733 + 21.9 

November - Nose,obre 2,193 2,852 1,806 740 1,732 9,323 • 31.0 

December - O4cembre 2,674 3,941 1,316 577 2,903 11,411 .- 22.8 

Year - AnnAe 26,189 32,259 22,415 7,410 23,531 111,808 * 26.5 

1982: 

January - Jwivler 2,295 1,648 1,090 574 1,286 6,893 * 13.6 

February - FAwner 2,121 1,777 1,274 181 1,344 6,697 + 12.4 

March - More 2,207 2,050 1,565 193 1,433 7,448 + 	5.9 

April - Auril 2,246 2,106 1,785 196 1,569 1,902 - 	3.5 

May - Mat 2,623 2,357 1,868 193 1,655 8,696 - 	8.0 

Juinr 2,717 2,486 1,671 184 1,795 8,853 - 18.0 

JulyP - JuilletP 3,061 2,467 1,695 184 2,287 9,694 - 	18.3 

August - AoOt 

September - Septmaibre 

October - Oc,tobre 

November - Novea6,re 

December - DAce,sbre 

Year - Anode 

(1) for composition of kind of business groups, we page 64, - 	our is oniaipositiOfl par orouPe do genres do commerce, voir la page 64. (2) Percentape 

changes shown are over-the-year changes. - Pourcentages indiquent lee vanistionu on coaTs do l'snnAe. 
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TNOLF 29. Retail Trade, by kind of Rusinesa Groi,(1) 1960-1962 

Nsrlheest lerritories 

IABL[AU 29. Cooerce do d6tai 1, per groupes do genres do comueercm( 1) • 1960-1982 

territol rem du Nord-Ouest 

lord General merchandise Automobi It, Automotive Hardware, lowe fur-. Iota] Per cent(2) 
and apparel group dealers aroup nishinup and other all storms change 

retail stores group 

troupe troupe do vagasins fonees- troupe troupe do quincail- Total, Variation(2) 
dalisen- do merchandises sior,nairee deutomohilee Genes do naqasins ensemble procentuelle 
tation duserses et do ma- d'autoaobilme do emubles et do des eagasios 

goatee do s8tements thus lee metres ma-. 
gasine do dAtall 

thousands of dollars - milliers do dollars 
1980: 

January - Janvier 1,699 5,506 1,430 38 1,487 10,160 • 22.9 

February - F4vrier 1,955 4,906 1,407 40 1,790 10,098 + 20.4 

March - Mars 1,912 6,500 1,385 58 1,979 11834 • 13.0 

April - Avril 1,843 5,718 1,509 63 2,029 11,162 .e 	17.9 

May - Msi 2,298 6,095 1,622 67 2,232 12,314 + 	12.4 

June - Juin 2,458 7,200 1,703 60 2,466 13,807 + 	6,9 

July - Juillet 2,470 6,399 1,667 79 2,373 12,988 + 	18.8 

August - AoOt 2,433 6,239 1,540 66 2,422 12,700 + 	11.1 

September - Seplembre 2,242 7,618 1,580 69 2,536 14,045 * 35.3 

fletcher - fletobre 2,166 6,467 1,589 66 2,354 12,462 • 20.6 

November - Novemhre 1,977 6,367 1,210 56 2,394 12,004 * 	8.2 

Deronber - D.-,whre 2,261 8,956 1,188 71 3,569 16,045 ... 	14.5 

Seer - Anrg4, 25,714 77,971 17,830 733 27,631 149,879 • 16.3 
1981: 

January - Januier 2,115 6,265 1,127 51 2,066 11,624 + 14.8 

february - Fésrler 2,086 5,661 1,282 54 1,954 11,037 . 	9.3 

March - Mars 2,181 7,160 1,408 75 2,272 13,096 - 	10.7 

April - Avril 2,117 6,617 1,883 78 2,487 13,182 • 	18.1 

May - Mel 2,479 7,255 1,948 69 2,918 14,669 • 	19.1 

June - Juin 2,660 8,555 1,769 73 3,157 16,214 • 	16.8 

July - Juillet 2,638 7,021 1,675 58 2,896 14,284 • 10.0 

August - AoOt 2,563 7,055 1,494 98 2,864 14,074 • 	10.8 

September - Septembre 2,342 8,5911 1,427 111 2,9119 15,379 * 	9.5 

October - Ortohre 2,538 7,838 1,381 90 3,271 15,118 + 19,6 

Nosember - Noeee,bre 2,623 7,534 1,143 51 2,986 14,337 + 19.4 

December - O4cembre 3,036 30,293 1,009 63 8,276 10,677 • 16.4 

Year - AndAe 29,378 89,844 17,546 867 38,056 171,691 * 18.5 
1982: 

January - Januier 2,367 6,375 1,240 53 2,306 12,341 • 	6.2 

February - 	eerier 2,648 6,864 1,728 62 2,537 13,672 s 23.5 

March - More 2,802 8,966 1,718 60 2,823 16,365 + 25.0 

April 	- Avril 2,888 7,646 2,1122 63 3,154 15,773 . 	19.7 

May - 1-Isi 3,184 8,169 2,045 63 3,199 16,860 + 	14.9 

Juner - JuinC 3,361 9,469 2,033 71 3,348 18,282 + 12.9 

JulyP - .JuilletP 5,457 7,952 1,971 54 3,854 16,888 -e 	18.2 

August - AoOt 

September - Septembrm 

October - Octobre 

November - Novembre 

December - 0#cembre 

Year - AnnAe 

(1) for composition of kind of business groups, see page 64. - Pour Is composition per groupe do omnres rim commerce, soir Is pane 64. 	(2) Percent90e 
changes shome, are over-the-year changes. - Pourcentaqes indiquent los variations oa caurs do 1 annAe. 
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1A81[ 30. Retail Trade, Canada, Current and Constant Dollar lati.stis, 1980-1992 

TAaLAH 30. Coerce do detaIl, Canada, estimations an dollars couranta et constants, 1980-1982 

Price 
indes 

Indies 
des 
pria 

Current 
dollars 
unadjusted 

Dollars 
coursnts 
non-ddsaisori- 
aslisés 

Year/year 	Constant 1971 
per cent 	dollars 
change 	unadjusted 

Variation en 	Dollars 
pourcentage 	constants 1971 
pour I • année 	non-désal son- 

nalisds 

Year/year 
per cent 
change 

VarIation an 
pourcentage 
pour P année 

Current 
dollars 
seasonally 
adjusted 

Dollars 
courants 
dassison- 
nalisCs 

Monthhironth 
per cent 
change 

Variation an 
pourcentaqe 
pour Is  seis 

Constant 1971 
dollars 
seanally 
adjusted(1) 

Dollars 
constants 1971 
désalson- 
nali969(1) 

Month/ionth 
per cent 
change 

Variatior 
pourcentp 
pour le 

millions of 	dollars - millions de ddllars 

1980: 

January - Janvier 192.4 5,651.4 .,. 	12.9 2,937.9 + 	2.4 6,705.0 + 	1.1 3,509.6 - 0.1 

Februsry - Fésrier 194.5 5,761.1 a. 	15.6 2,961.5 4 	5.4 6,695.5 - 0.1 3,489.0 - 0.6 

March - Mars 194.5 6,128.0 . 	0.7 3,150.0 - 	9.6 6,688.9 - 0.1 3,457.7 - 0.9 

April - Aeril 195.9 6,585.0 + 	9.1 3,360.6 - 	0.3 6,663.3 - 0.4 3,413.9 - 	1.3 

May - Hal 199.1 7,362.4 + 	8.7 3,696.7 - 	1.7 6,773.2 + 1.6 3,419.7 • 0.2 

June - Juin 199.8 6,952.0 - 	0.4 3,479.5 - 	9.7 6,761.5 - 0.2 3,396.6 - 0.7 

July - Juillet 201.2 7,069.7 • 	113.9 3,513.8 • 	0.3 6,979.7 + 3.2 3,475.6 + 2.3 

August - AoOt 202.9 7,148.2 a. 	6.1 7,523.2 - 	3.7 7,108.4 •v 	1.8 3,509.5 a 	1.0 

Septeisber - Septembre 203.7 7,087.7 + 	11.9 3,459.5 + 	1.3 7,246.0 + 1.9 3,542.4 a. 0.9 

October . Dctobre 205.6 7,614.7 + 13.5 3,702.6 + 	2.3 7,261.9 a. 0.2 3,512.2  

November - Noveabre 207.4 7,625.4 * 	8.9 3,675.6 - 	2.0 7,394.6 • 1.8 3,544.5 • 0.9 

December - Décembre 206.5 9,081.4 * 	13.8 4,399.4 • 	2.1 7,425.6 a. 	0.4 3,528.0 - 0.5 

Year - Annéc 200.7 84,026.6 a 	9.1 41,859.3 - 	1.3 83,703.6 ... 41,798.7 

1981: 

January - Janvier 215.5 6,6811.0 a 	18.3 3,101.6 • 	5.6 7,765.8 + 4.6 3,632.7 + 3.0 

february - Fésrier 217.7 6,258.1 • 	8.6 2,874.6 - 	2.9 1,659.4 - 	1.14 3,563.8 - 	1.9 

March - Mars 218.2 7,098.0 a 	15.8 3,253.0 + 	3.3 1,770.4 * 	1.4 7,578.7 • 0.4 

April - Aeril 219.4 7,795.9 * 18.4 3,553.3 * 	5.7 7,857.7 • 	1.1 3,590.3 a 	0.3 

May - Mai 222.2 8,256.1 * 	12.1 3,715.6 a. 	0.5 7,798.5 - 0.9 3,532.3 - 	1.6 

June - Juin 223.5 8,257.4 a 	18.8 3,694.6 • 	6.2 7,862.5 * 1.0 3,528.7 - 

July - Juillet 226.7 8,109.9 * 14.7 3,577.4 1.8 7,885.1 * 0.3 3,489.5 - 	1.1 

August - AoOt 227.1 7,663.3 a. 	7.2 3,374.4 - 	4.2 7,831.9 - 0.7 7,446.4 - 	1.2 

Septeether - Septeetre 227.9 7,7411.1 .. 	9.9 3,399.8 - 	1.7 7,889.3 + 0.7 3,452.3 a 0.2 

October - Octobre 230.8 8,249.5 • 	8.3 3,574.3 - 	3.5 7,816.4 -11.9 3,369.6 -2.4 

November - Noventhre 229.9 9,199.2 * 	7.5 3,566.4 - 	3.0 8,088.8 * 3.5 3,495.1 a 3.7 

December - Décenibre 227.6 9,913.3 • 	9.8 4,381.9 - 	0.4 8,018.7 - 0.9 3,451.9 - 	1.2 

Year - AnnCe 224.2 94,292.8 • 	12.2 42,066.9 • 	0.5 94,234.5 ... 42,131.5 

1982: 

January - Jsnsier 237.8 6,641.5 - 	0.6 2,792.9 - 10.0 7,900.5 - 	1.5 3,354.8 - 2.8 

February - leaner 240.6 6,519.3 a 	4.2 2,709.6 5.7 7,978.0 + 1.0 3,358.9 + 0.1 

March - Mars 240.7 1,420.1 + 	4.5 3,082.7 - 	5.2 7,990.6 • 0,2 3,337.3 - 0.6 

April - Avril 281.0 8,040.7 • 	3.1 3,336.4 - 	6.1 7,954.0 • 	1.2 3,311.9 - 0.8 

May - Mai 244.2 8,464.6 a 	2.5 3,465.7 - 	6.7 8,210.9 • 3.2 3,380.8 • 2.1 

Junec - Juinr 245.2 8,421.5 * 	2.0 3,434.5 - 	7.0 7,948.5 - 	3.2 3,255.8 - 3.7 

JulyP - JuilletP 248.7 8,388.5 • 	3.4 3,378.4 - 	5.6 8,095.4 * 	1.8 3,270.5 • 0.5 

August - AOOL 

Septesiber - Septeabre 

October - Octobre 

November - Novelithre 

December - Décedore 

Year - Année 

(1) Seasonally adjusted constant dollar estimates are donived by seasonally aijusting 
s'obtient en dCsaisoflnallsant 

the raw constant soilar estimate. 
los estimations brutes en dollars constants. 

(I) La ddsaisonnflalisation des estiaatlona an dollars constants 
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COVOSITION PAR GENR{ OF COUC[ 

piceries-boucherjes. 	Epieeries-boucherjes 
(épiceries avec 20 % ou plus de viande fral-
che). 

Epiceries, confiseries et articles divers. 
piceries, confiseries et rnagasins d'articles 

divers; épiceries (avec 20 % ou moms de 
viande fraiche). 

bus les sutres magasins d'aliments. Maqa-
sins de produits de boulanqerie; maqasins de 
bonbons, de noix et confiseries; laiteries; 
maqasins d'oeufs et de volailles; magasins de 
fruits et legumes; boucheries; poissonneries; 
magasins 	d'aliments 	fins (delicatessen); 
autres magasins d'alimentation. 

Grands magasins. Grands magasins y compris 
les liliales situées dans les points de vente 
des grands magasins qul font partie intéqrale 
de l'exploitation. 	(Nota: Sont excius les 
points de vente autres que ceux des grands 
magasins, qui sont exploités par les sociétés 
propriétaires de qrands maqasins, ainsi que 
les bureaux de vente par commande postale et 
par catalogue des grands maqasins.) 

Maqasins de marchanthses diverses. Magasins 
de marchandises diverses (moms du tiers du 
stock en aliments); et les bureaux de vente 
par commande postale et par catalogue des 
grands magasins. 

Maqasins généraux. Maqasins généraux (plus du 
tiers du stocks en aliments). 

Bazars. Bazars. 

Concessionnajres d'automobiles. 	Vendeurs 
d'automobiles (netives et d'occasion ou neuves 
seulement). 

Vendeurs d'automobi]es d'occasion. Vendeurs 
d'automobiles d'occasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d'accessoires d'auto-
mobiles. Magasins de pneus, d'accumnulateurs 
et d'accessoires; maqasins de fournitures 
pour la maison et l'automobile. 

Magasins de vêtements pour hommes. Magasins 
de vêtements pour hommes et garçons; magasins 
d'accessoires vestimentaires pour homnmes et 
garçons; chapelleries pour hommes et garçons; 
tailleurs (ateliers de confection sur place 
de vêtemnents sur mesure). 

KIM) OF BUSINESS COI'FOSITION 

Coridñnation stores. Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries 
stores. Grocery, confectionery and sun-
dries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; del-
icatessen stores; other food stores. 

Department stores. 	Department stores 
including concessions located in depart-
ment store outlets which are an integral 
part of the overall operation. 	(Note: 
This kind of business excludes non-de-
partment store outlets operated by 
department store firms, as well as de-
partment store mail-order and catalogue 
sales offices.) 

General merchandise stores. 	General 
merchandise stores (less than one-third 
food); and department store mail order 
and catalogue sales offices. 

General stores. 	General stores (more 
than one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. 	Used car dealers 
(used cars and trucks or used cars 
only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories stores. 
Tire, battery and accessories stores; 
home and auto supply stores. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishings stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 
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Women's clothing stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 

stores. 

Household appliance stores. Household 

appliance stores; 	electrical supply 

stores. 

Furniture, television, radio and appli-
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharacies, patent medicine and cosmet-
ics stores. Drug stores including pro-
prietary stores. 

Book and stationery stores. Book and 

stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting cpods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 

stores and stands; news dealers, gift 
novelty and souvenir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Magasins de vtements pour dames. Magasins 
de vêtements prêts-à-porter pour dames et 
jeunes filles; magasins de lingerie et 
bonneteries pour dames et jeunes lilIes; 
maqasins d'accessoires et autres vêtements. 

Magasins de vêtements pour is famille. Maga-
sins de vètements et d'accessoires vestimen-
taires pour is famille. 

Maqasins spdciaiisés de chaussures. Maqasins 
de chaussures pour hommes et garçons; maga-
sins de chaussures pour dames et jeunes 
filles; magasins de chaussures pour enfants 
et bébés. 

Magasins de chaussures pour is familie. Ma-

qasins de chaussures pour la famille. 

Quincailieries. Quincailleries. 

Maqasins de meubles ménaqers. Magasins de 

meubles. 

Magasins d'appareils ménagers. 	Magasins 
d'appareils rnénaqers; maqasins de fournitures 
electriqUeS. 

Magasins de meubles, léLéviseurs, radios et 
accessoires. Maqasins de meubles, de télévi-
seurs, de radios et d'appareils mdnagers. 

Pharmacies, médicaments brevetés et produits 
de beauté. Drogueries, y compris maqasins de 
spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-

ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accessoi-
res. Maqasins d'articles de sport; embarca-
tions, moteurs hors-bord et accessoires 
connexes; magasins de bicyclettes et ateliers 
de reparation; vendeurs de rnotocyclettes. 

Maqasins d'accessoires personnels. Magasins 
et kiosques et tabac; n,archands de Journaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; magasins d'appa-
reils et de fournitures photographiqueS; 
magasins de sacs de voyage, valises, malles, 
mallettes et de rnaroquinerie; magasins de 
jouets et de jeux. 

Tous les autres magasins: 

Autres commerces d'automobiles. Ateliers de 
peinture et de débosselage; autres ateliers 
de reparation specialisés; lavaqe d'automo-
biles, autres commerces d'automohiles. 
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28. All other stores - Concluded: 	 28. bus les autres magasins - fin: 

Other apparel and accessories stores. 
Millinery stores; 	furriers and fur 
stores; children's and infants-wear 
stores; second-hand clothing stores; 
piece goods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fl stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical pli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

Jewellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retail stores; 
wine stores. 

Miscellaneous stores. Music stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

Autres vêtements et accessoires. Maqasins de 
chapeaux; fourreur ou rnagasin de fourrures; 
vêtements pour enfants et bébés; magasins de 
vêtements usagés, merchandises b la pièce; 
autres mnagasins de vêtements; lame. 

Autres articles d'ameublement. 	Peinture, 
vitre et papier tenture; vente et reparation 
de télëviseurs; téléviseurs, radios et appa-
reils de haute fidélité; magasins de vais-
selle, verrerie et ustensiles de cuisine; 
maqasins de revêtements de sol, magasins de 
rideaux, capitonnaqe et decoration inte-
rieure; toileries; tableaux et cadres; anti-
quités; meubles d'occasion; autres fourni-
hires de maison; pianos et orques; comptoir 
de disques. 

Ateliers de reparation de téléviseurs, de 
radios et d'appareils ménagers. Reparation 
de téléviseurs et radios, reparation d'appa-
reils électro-ménagers. 

Reparation de bijoux. Reparation de hijoux. 

Magasins de boissons alcooliques. 	Spin- 
tueux, rneqasins du gouvernernent; brasseries, 
magasins de detail; vi, debits. 

Magasins divers. Magasins de musique; opti-
que; materiel médico-chirurqical; monuments 
funéraires et pierres tombales; petits ani-
maux; objets de piété; fournitures pour 
artistes; galeries d'art; timbres et pièces 
de monnaie; maisons mobiles; mont-de-piete; 
glace; autres niaqasins de detail. 
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Groupings of Kinds of Business Used in 
Tables 28 and 29 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 

dealers. 

Automotive group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupes de genres de comerce ut ii isés dams les 
tableaux 28 et 29 

Groupe des magasins d'alimentation. piceries-
boucheries; épiceries, confiseries et articles 
divers; et tous les autres maqasins d'alimen-
tation. 

Groupe des magasins de marchandises diverses 
et des maqasins de vêtements. Grands magasins; 
magasins de cnarchandises diverses; magasins 
genéraux; bazars; magasins de vêtements pour 
hommes; magasins de vêtements pour dames; 
magasins de vêtements pour la famille; maga-
sins spécialisés de chaussures; et magasins de 
chaussures pour la facnille. 

Concessionnaires 	d'automobiles. Concession- 
naires d'automobiles. 

Groupe de l'automobile. Vendeurs dautomobiles 

d'occasion; 	stations-service; 	garages; 	et 
magasins de pièces et d'accessoires d'automo-
biles. 

Groupe des quincailleries, des magasins de 
meuble et des autres maqasins de detail. Quin-
cailleries; maqasins de rneubles nlénageL's; 
magasins d'appareils ménagers; magasins de 
meubles, téléviseurs, radio et 	cessoires; 
pharmacies, médicaments brevetés et produits 
de beauté; librairies et papeteries; fleu-
ristes; bijouteries; magasins d'articles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et tous les autres magasins. 
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SELECTED PUBLICATIONS 

Following are publications of the Mer-
chandising and Services Division in the 
Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 Pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales, by region. 

63-005 Retail Trade. Monthly. Bil. Appro*. 
65 pp.  First Issue, 1929. (ISSN 0380- 
6 146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Bil. 
Appro. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 
24 pp. First Issue, 1972. (ISSN 
0380-7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

CHOIX DE PIJBLICATItJNS 

Les publications suivantes se trouvent b la 
Section du commerce de detail, Division du com-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. 
M. Bil. 36 pages. Premier numéro, 1938. 
(ISsr'J 0380-7045). 

Ventes totales et nombre de points de 
ventes par provinces et certaines regions 
metropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands maqasins par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes per 
region. 

63-005 Commerce de ddtail. Mensuel. Bilingue. 
Environ 65 pages. Premier numëro, 1929. 
(ISSN 0380-6146). 

Total des ventes ai detail par province et 
genre de commerce, pour les maqasins 
succursales et les magasirs indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. 
M. Bil. Environ 15 pages. Premier nu-
méro, 1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
lières, des camiorm et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et E.-U. ou importes). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, aprës d6saisonnalisation. 

63-014 Stocks commercieux. M. RU. 24 pages. 
Premier numéro, 1972. (ISN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et par genre de commerce pour les maqasins 
a succursales et magasiris indépendants: 
variations trimestrielles en pourcentage 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Maqasins de detail a succursales et les 
grands magasins. A. Bil. Environ 74 pages. 
Premier numéro, 1933 (ISSN 0380-7878). 

Total retail sales by chain and de- 	Total des ventes au detail pour les maga- 
partment stores including data on 	sins a succursales et les grands magasins, 
floor area, inventory and accounts 	incluant des données sur Is superficie 
receivable, 	 total, des stocks, et comptes b recevoir. 
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Catalogue 

63-213 Vending Machine Operators. A. Bil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of nrchandise through automa-
tic vending machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-571)2). 

Sales of various commodities by 
method of distribution; door-to-door, 
mail order, etc. 

63-219 Campus Book Stores, A. Bil. Approx. 
8 pp. First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp.  (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. Bil. 29 pp. First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

Catalogue 

63-213 Exploitants de distributeurs automatiques. 
A. Bil. 21 pages. Premier numéro, 1958. 
(155N 0527-6411). 

Ventes de marchandise selon le genre de 
machine et l'emplacement, Canada et pro-
vinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (1SSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchage, poste, etc. 

63-219 Librairies de campus. A. Bil. Environ B 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Verites su detail par article, ainsi que 
nombre d'employés et la paye, par region, 
par province et au Canada par année sco-
laire. 

63-224 Manuel statistique pour etudes de narché. 
A. Bil. 700 pages. Premier numéro, 1975. 
(ISSN 0590-9325). 

Les données portent sur des sujets tels 
que les indicateurs économiques généraux, 
les caractéristiques de la population, le 
revenu et les dépenses des part iculiers et 
1 'équipernent ménager. 

63-538 Commerce de detail statistiques histo-
riques, 1972-1979. H. Bil. 695 pages. 
(ISBN 0-660-506-13-0). Cette publication 
contient des données brutes et désaison-
nalisées, révisées de 1972 b 1979, des 
sections sur les definitions, les concepts 
de classement, la méthodologie ainsi que 
des renseignements sur Ia fiabilité des 
données. 

Résultats d'exploitation - Cxnmerce de 
detail. H. Bil. 29 pages. Premier numéro, 
1974. 

Les bulletins de la série des Résultats de 
l'exploitation contiennent des ratios 
(pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des biens 
vendus, les bénéfices bruts, lea dépenses 
d'exploitation et lea bénéfices nets. 
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Catalogue 

The 	following 	reports on Operating 
Results are available. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

M. - Monthly A.- Annual Bil.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Cana-
dian economic and social affairs. A cornpre-
hensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

Catalogue 

Les publications suivantes sur les résultats 
d'exploitation sont maintenant ciisponibles. 

63-603 Magasins de vêtements pour hommes, 1979 

63-604 Magasins iridépendants de vente au detail 
de vêtements pour dames, 1975 

63-605 Magasins indépendants de vente aj detail 
de quincaillerie, 1976 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Magasins de fleuristes, vente ai detail, 
1979 

63-609 Magasins indépendants de vente au detail 
de bijouterie, 1978 

M. - Mensuel A.- Annuel Bil.- Bilingue 
H.- Hors série 

Outre les publications enumerees ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur Is situation écononii-
que et social du Canada. On peut se procurer 
gratuitement un catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 016. 
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