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SYHHOLS 	 SIGMIS CON.fNTION[LS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them ce to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Socio-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 0Z8 (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 
located across Canada. 

Lea signes suivants sont msployés uniformément 
dens cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

' nombres rectifiés. 

x confidentiel en vertu des dispositions de Ia 
Loi sur la statistique relatives au secret. 

* Le lecteur eat prié de noter que lea données 
sont fondées sur des réponses qui ne sat is-
font pas a la norme habituelle exigée pour 
la publication w que celles-ci ant me 
plus grande marge d'inconsistance que l'on 
devrait normalement obtenir, et Ce, a cause 
de la structure de la hate, c'est-à-dire 
des ajustiients dis aux creations et aix 
disparitions et des changerints dens le 
classement; elles doivent par consequent 
ètre utilisées avec circonspection. 

NO IA 

Lea chiffres ayant été arrondis, les totaux ne 
correspondent pas toujours. 

NOTE NJ SUIT [I CANSIM 

La banque de données informatisées de Statis-
tique Canada CANSIM (système canadien d'informa-
tion socio-economique) fournit au public toutes 
les statistiques actuelles et historiques sur 
Commerce de detail (matrice nOS  78,227,2879 
2300/17, 2431), et sur de ncjnbreuses aitres sé-
ries, par le biais d'ui terminal, d'imprimés 
d'ordinateur ai de supports ordinohingues. Pour 
plus de renseignements, s'adresser au personnel 
de CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), w aux conseillers régionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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INTRODUCTION 
	

INTRODIJCT ION 

Les estimations ckj commerce de detail sont 
tirées d'une enquête sur les "points de vente" au 
detail au Canada. Les entreprises sont d'abord 
classées dans le secteur dii commerce de detail 
d'après la "valeur ajoutée recensée"(l), qui 
représente dans ce secteur, Ia difference entre 
le prix de vente et le prix d'achat des biens 
vendus pendant une période déterminée. Les socié-
tés qui appartiennent au commerce de detail sont 
ensuite classées dans des categories précises 
d'activités (code a trois chiffres de la Classi-
fication des ectivités économigues de 1960) 
d'eprès la "principele activité", c'est--dire 
d'aprs la proportion des ventes dont rend compte 
cheque genre de commerce nu cheque type de mer-
chandises vendues. 

L'étape suivante dii travail de classification 
consiste a faire un relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le ncxnbre de points de vente et leur 
activité. De tels renseignements servent non 
seulement A determiner si des entreprises parti-
culières, notamment les entreprises a points de 
vente multiples, peuverit étre considérées caiime 
des "magasins a succursales" (voir definition 
ci-dessous), mais aussi a distinguer les points 
de vente au detail des autres types de points de 
vente et d'ainsi assurer ui classement plus pré-
cis de chacun d'eux parrni plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
sont aqrégés en 28 groupes pour fins de piilica-
tion. 

L'enguéte étant ax6e sur les points de vente, 
le charrp d'enquête a été étendu aux points de 
vente cu detail exploités par des entreprises 
autres que des magasins de detail. Lorsgu'on a 
établi, par exemple, qu'in fabriquant exploite un 
ou plusieurs locaux de vente eu detail, on pro-
cede de la rnne Façon qu'indiquée ci-dessus. Des 
locaux de vente au detail peuvent être exploités 
par des entreprises dont l'activité principale 
est la fabrication, le commerce de gros, l'edmi-
nistration publique, la construction, etc. 

Le système supportant l'enquête permet la 
revision des estimations mensuelles afin de tenir 
compte des réponses tardives. La pLblication 
mensuelle fournira donc des données provisoires 
pour le mois en cours et des données révisées 
pour le rnois précédent. 

(1) Pour de plus asples renseiqnements, voir le 
manuel de la Classification des activités 
économiques, no 12-501E au catalogue, pages 
9-11 

Retail trade estimates are derived from a 
survey of Canadian "retail locations". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added",(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
vity" - the proportion of sales accounted 
for by each kind of business or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if individual 
businesses, particularly multi-location bu-
sinesses, qualify for treatment as "chains" 
(see definition following) but also to 
isolate retail locations from non-retail and 
make possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for example) cperates 
one or more retail locations, the same 
treatment is given as outlined above. Retail 
locations can be operated by businesses 
whose principal activity is manufacturing, 
wholesaling, government, construction, etc. 

The design of the survey provides the 
facility to revise the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the preceding month. 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue 12-501, Pages 9-11. 



Number of Shopping Days 
	

Nambre de iours ccimerciaux 

The 	number 	of 	shopping 	days that 	this Le nombre 	de 	jours comrnerciaux 	sur 	lesquels 
report 	is 	based 	on, 	varies 	from month 	to sont hases les données prsentées ici vane d'un 
month. 	See 	Text 	Table 	I 	for 	the number 	of mois a l'autre. 	Voir 	au tableau 	explicatif 	I 	le 
shopping 	days 	the 	current 	report is 	based nombre de 	jours 	commerciaux 	sur 	lesquels 	sont 
on. basées les données. 

TEXT TABLE I. Number of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nombre de jours commerciaux par nuis 

1983 
	

1982 

Number of Number of Number of 
shopping Saturdays shopping 
days days 

Nombre de Nombre de Nombre de 
jours samedis jours 
commerciaux comrnerciaux 

Number of 
Saturdays 

Nombre de 
$ aned is 

January - Janvier 25 4 25 	5 
February - Février 24 4 24 	4 
March - Mars 27 4 27 	4 
April - Avril 25 5 25 	4 
May-Mai 26 4 26 	5 
June- 	1iin 26 4 26 	4 
July - Juillet 25 5 26 	5 
August - AoOt 27 4 26 	4 
September - Septembre 25 4 25 	4 
October - Octobre 25 5 25 	5 
November - Navembre 26 4 26 	4 
December - Décembre 26 5 26 	3 

DATA ILIABILITY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

FIABILITt IrS DONMES 

Ce tyjlletin présente des estimations fondées 
sur une enquête par échantillonnage gui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit vise faciliter, pour le lee-
teur, l'interprétation des estimations qui mont 
publiées. 

Erreurs d'échantillonnage et autres erreurs 

Les estimations établies sur la base d'une 
enquete par échantillonnage mont sujettes a 
différents types d'erreurs. On les regroupe en 
deux grandes categories: les erreurs qui mont 
dues è l'échantillonnage et celles qui ne le mont 
pas. 

5iling and No -sq1ing Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

viii 



Sampling Errors 

Sampling errors are present because ob-
servations are made only on a sample and not 
on the entire population. The sampling 
error depends on factors such as the size of 
the sample, variability in the population, 
sampling design and method of estimation. 
For example, For a given sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling iriits and 
method of selection. (Further, even for the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
sults are likely to be different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error ran he measured from the 
sample itself. 

Erreurs d'échantillonnaqe 

Ce genre d'erreur existe parce que les obser-
vations portent uniquement sur in échantillon, et 
non sur l'ensemble de la population. L'erreur 
depend de facteurs tels que la taille de l'échan-
tillon, la variahilité de la population, le plan 
de sondaqe et la méthode d'estimation. Pour me 
taille donnée d'échantillon, par exemple, l'er-
reur d'échantillonnage sera fonction de la me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, di choix des unites sondées et 
de la méthode de selection. (On peut méme, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver 6 la méthode 
d'estimation la plus efficace.) 

Comme, dans tile enguête par échantillonnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation a partir des données concernant tue 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute la population dans les mémes 
conditions. La principale caractéristique des 
sondaqes probabilistes, c'est que l'erreur 
d'échantillonnaqe peut étre directnent mesurée a 
partir de léchantillon. 

Non-sampling Errors 

These errors are present whether a sample 
or a complete census of the population is 
taken. Non-sampling errors can be attributed 
to one or more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be die 
to questionnaire design and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some may be 
unable to respond, while others may be too 
late in responding. Data for the non-
responding units can be imputed using the 
data from responding inits or some earlier 
data on the non-responding units if avail-
able. The extent of error die to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as hiqi a response rate as 
possible. 

Erreurs non liées A l'échantillonnaje 

Ces erreurs se retrouvent tant dans les recen-
sements que dans les enquétes par échantillon-
naqe. Elles sont dues a un ou plusieurs facteurs 
parmi les suivants: 

Le thanp couvert par l'enquête. L'erreur peut 
résulter d'un listage inconiplet et d'une couver-
ture insuffisante de la population visée. 

La réponse. Ici, l'erreur peut étre attribuable a 
la conception do questionnaire et aux caractéris-
tiques de Ia question, h l'incapacité nu au relus 
de l'enquêté de fournir des renseignements 
exacts, A l'interprétation fautive des questions 
due a des problérnes d'ordre sérnantique, cii aux 
variations, dun interviewer l'autre, dans 
l'explication des questions ou dans l'interpréta-
tion des réponses. 

La non-réponse. Certains enquetes refusent de 
répondre, tandis que d'autres en sont incapables 
ou encore répondent trcç tard. Les données rela-
tives aux non-répondants peuvent être iniputées a 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connalt qénéralement pas avec precision l'impor-
tance de l'erreur dimputation; celle-ci vane 
beaucoup selon les caractéristigues qui distin-
guent les répondants des non-répondants. Comme ce 
type d'erreur prend hahituellement de l'aapleur a 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le meilleur taux de réponse pos-
sible. 
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Measures of Sampling and Non-.smplinq Error 

Le traitement. L'erreur peut se produire lors 
des diverses étapes cii traitasent, telles que le 
codaqe, l'entrée, la verification, Is pondération 
et Ia totalisation, etc. 

Ii est difuicile de mesurer les erreurs non 
liées l'échantillonnage. De plus, il faut les 
cerner a un niveau oCi elles ne ruisent pas Ci 
l'utilisation ou Ci l'interprCitation des chiffres 
définitifs. Quant aux estimations cii present 
bulletin, tout a été mis en oeuvre afin de mini-
miser lea erreurs non liées Ci l'échantillonnaqe. 
Ainsi, les unites ont été définies avec beaucoup 
de precision, au nnyen des hates les plus Ci 
jour; les questionnaires ont été concus avec scm 
afin de réduire au minimum lea différentes inter-
prétations possibles (on a demandé aux inter-
viewers de poser les questions telles qu'elles 
figurent aux questionnaires) ; lea diversea étapes 
de verification et de traitmiient ont fait lobjet 
de contrCiles d'acceptation détaillés; on n'a 
absolunient rien negligé pour que le taux de non-
réponse et le fardeau de réponse aoient faibles. 

EvaluaLion de l'erreur d'échantillonnaqe et de 
l'erreur non liée Ci l'échantihlonnage 

Processing error. These are the errors that 
may occur at various stages of processirlq 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Samplinq Error Measures 

The sample used in this survey is one of 
a large number of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general conditions. If it was possible that 
each one of these samples could he surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 
would be expected that the sample estimates 
would differ from each other. The average 
estimate derived from all these possible 
sample estimates is termed the expected 
va1ue. The expected value can also be 
expressed as the value which would be 
obtained if a census enumeration was taken 
under identical conditions of collection and 
processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated.For 
example, the standard error, defined as the 

Erreur d'échantillonnage 

L'échantillon utilisé aux fins de la présente 
enquCite est un des nanbreux échantillons de mCime 
taille qui auraient pu Citre choisis selon le niême 
plan et lea mémes conditions. Si chaque échan-
tillon pouvait faire l'objet dune enquete menée 
essentiellement dana les niCimes conditions, ii 
faudrait s'attendre Ci ce que l'estimation calcu-
lee vane dun échantillon Ci Fautre. On ncmrne 
valeur probable l'estimation mayenne obtenue de 
tous lea échantilhons possibles. Autresent dit, 
la valeur probable est celle qu'on obtiendrait en 
recensant toute la population dana des conditions 
identiques de collecte et de traitenent. Une 
estimation calculée a partir d'une er,uête par 
échantillonnaqe est dite precise lorsqu'elle 
s'apprache de is valeur probable. 

Or, les estimations fondées sur un échantillon 
peuvent ne pas correspondre Ci la valeur proba-
ble. Cependant, comme les estimations proviennent 
d'un échantillon probabihiste, il eat possible 
den rnesurer is vaniabihité par rapport Ci leur 
valeur probable. Ainsi, la variance d'une estima-
tion, qui en mesure is precision, se définit 
comae Ia moyenne, parmi tous lea échantillona 
possihles, des carrés de la difference entre 
lestimation et la valeur probable. 

Une fois q&on a calculé l'estimation et sa 
variance, il devient possible de nesurer la pré-
cision autrecnent. Par exemple, l'erreur-type, 
soit la racine carrée de la variance, mesure 
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square root of the variance, is a measure of 
the sampling error in the same units as the 
estimate (e.g., dollars). The standard error 
is a measure of precision in absolute terms. 
The coefficient of variation, defined as the 
standard error divided by the sample esti-
mate, is a measure of precision in relative 
terms. For comparison purposes one may more 
readily compare the sampling error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this publication under Text Table II, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation in Text 
Table II is: 

CV(X) = S(X) 
x 

Where X = the estimate 
5(X) = the standard deviation of X 

The percentage error (PET) of X will be: 

PE(X) = CV(X) x 100%. 

For example, an estimate X 	$8,000,000 with 
a standard deviation S(X) = $400,000 has a 
coefficient of variation of .05 and assuming 
a normal distribution we can say; "the prob-
ability is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%". 

l'erreur d'êchantillonnage dans la même unitL& que 
l'estimation (en dollars, notamment). Autrement 
dit, l'erreur-type niesure Ia precision en termes 
absolus. Par contre, le coefficient de variation, 
c'est---dire l'erreur-type divisêe par l'estima-
tion, mesure ]a pr&ision en termes relatifs. 
Ainsi, l'emploi du coefficient de variation 
facilite la comparaison de l'erreur d'êchantil-
lonnage de deux estimations. 

C'est le coefficient de variation qui sert a 
evaluer l'erreur d'êcharitillonnage ac tableau 
explicatif II "Mesure de la fiabilitê". 

Voici is formule utilisêe pour calculer les 
coefficients de variation du tableau exp1icatif 
II: 

CV(x) = 5(x) 
x 

dana laquelle X eat l'estimation 
5(X) est l'êcart-type de X 

L'erreur de X en pourcentage (PET) correspondra i: 

PE(X) = CV(X) x 100 %. 

Par exemple, le coefficient de variation d'irie 
estimation X = $8,000,000 o6 l'êcart.-type 5(X) 
atteint $400,000 correspond a .05; si l'on sup-
pose une distribution normale, on peut affirmer 
qu'il existe une probabilite d'environ 68% que 
l'estimation de $8,000,000 coniporte ui pourcen-
taqe reel d'erreur infêrieur b 5%. 

Non-samplinq Error Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, we cannot assume that the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of sampling error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table II. The response 
rate is a measure of the proportion of those 
sample units which have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 

Erreur non liée a l'échantillonnaje 

L'enqute par êchantillonnaqe et le recense-
ment cherchent tous deux a determiner la valeur 
exacte de l'ensemble. L'estimation est dit,e pre-
cise si elle se rapproche de cette valeur. flieru 
qu'il s'alisse  d'une valeur souhaitable, ii n'est 
pas rêaliste de supposer que la valeur exacte de 
chaque unite de l'ensemble ou de l'êchantillon 
peut être obteniue et traitée sans erreur. La dif-
ference entre Ia valeur probable et Ia valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais syst&iatiques des donnees 
en recourant aux mesures de probabilité de l'er-
reur d'Cchantil]onnage decrites plus haut. La 
precision d'une estimation est dêterminêe par 
l'effet conjuqe des erreurs d'êchantillorunaqe et 
des erreurs non liees b lcharitillorinuaqe. 

Une source d'erreur non liées h l'échantil-
lonnaqe, est l'erreur dO a la non-reporuse. Le 
tableau explicatif II donne deux mesures de la 
réporuse afin d'aider l'utilisateur a evaluer cc 
genre d'erreur. Le taux de réponse est la propor-
tionu des unitCs de 1 'echarutillon qui ant répondu 
assez tOt pour être incluses dans l'estimation. 
La fraction de reponse, par contre, est le taux 
de reponse des donnêes, c'est--dire la proper- 
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sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a part ic-
ular month would have a response rate of 
25%. If these five reporting units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate arid both measu-
res should be considered since the response 
fraction is more representative of the 
situation. 

tior, de l'estimation de i'êchantillon qui est 
fondêe sur des dorirêes dêclarêes. Par exemple, le 
taux de réponse d'une cellule cirportarit on 
charit il lon de 20 unites dorit cirig rêpondent lors 

d'un inois donne atteindrait 25%. Cependant, si 
les cing unites declarantes reprêsentent $8 mil-
lions sur I'estimation glohale de $10 millions, 
la fraction de reponse s'élèverait b 80%. Dans un 
tel cas, le taux de reponse aurait, b lui seul, 
tendance b dCprécier Ia fiabilitC de l'estinia-
tion; il faudrait donc tenir cnpte des deux 
unites de mesure, puisque Ia fraction de reponse 
est Ia plus representative de Ia situation. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other 
service activities, less returns adjustments 
and discounts. Total net sales also include: 
trade-in allowances; commissions earned from 
sales of goods owned by others, proprietor's 
withdrawals of goods for personal use (at 
retail) and the sales and receipts of con-
cessionnaires operating within the outlet.. 
Non-operating revenues, bad debts recovered 
and sales taxes collected for remittance to 
a government agency are excluded. 

D!FINIiIONS 

"Cmmerce de detail" signifie, pour 	les 
besoinis de Ia prêsente publication, "l'eriscrnble 
des ventes faites pal des points de vente mu 
dCtail". 

Un "point de vente mu detail", suivant la d-
finit ion de St at ist ique Canada, est on local 
d'affaires (habituellenEnt tin magasin) dont l'ac-
tivit C principale est la vente de marchandises et 
de services connexes au grand public pour la con-
sommatiori mCnagère ou personnelle. Les estima-
tions relatives au caninerce de detail ne prennent 
pas en compte ]es ventes directes, c'est--dire 
les ventes qui ne sont pas faites par l'intermC-
diaire d'un point de vente mu detail, par exemple 
les ventes directes par dmarchaqe, les ventes 
par distributeur automatigue, les ventes de jour-
naux ou de revues faites directernent par les 
iinprimeurs et Cditeurs, et les ventes faites par 
les cercies du livre et les clubs de disques. 11 
n'y a qu'unie exception: les ventes des grands 
maqasins faites par la poste ou par catalogue, 
gui sont classêes danis la categoric des "maqasiris 
de marchanidises diverses". En outre, le commerce 
de detail ne comprend pas les ventes au detail 
des onitCs auxiliaires, par exemple, entrepOts, 
sieges sociaux, etc., ni les ventes des entrepre-
neurs dont l'activitC prinicipale ne relève pas cii 
commerce de detail, ni les operations de detail 
entre particuliers. 

Les ventes nettes totales comprennent les yen-
tes de marchanidises neuves et usagCes et des 
recettes provenant de reparations, de locations 
de matCriel de la vente de repas et d'autres 
activitCs de services, mains la valeur des ren-
dus, les ajustements et les rabais. Les ventes 
totales nettes comprennent Cgalenent; la valeur 
des reprises, les commissions sur la vente de 
marchandises appartenant b autrui et la valeur 
(mu detail) des marchandises prClevCes par le 
propriCtaire pour son usage personnel et les yen-
ties et recettes des concessions exploitCes dans 
les points de ventes. On ne prend pas en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises crCances et les taxes de vente per-
cues pour Ic compte d'un organisme public. 

DEFINITIONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tist:ics Canada, is a "business location 
(usually a store) in which the principal 
activity is the sale of merchandise arid 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; arid 
sales made by book and record clubs. The 
only exception is the mail-order and cata-
logue sales activities of department store 
businesses, which have been classified to 
the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc. ; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 
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CLASSIF 1CM ION 

Genre do commerce(2) 

Los estimations relatives au commerce de d-
tail sont stratifies par rgion et par groupe do 
genre de commerce. Ces groupes sont fondês sur Ia 
Classification des activits êconomiques et les 
catgories de genre de commerce de detail qui ont 
tê utilisêes lors du recensement du commerce et 
des services de 1966. rtant donnC que l'enquête 
mensuelie du commerce de detail est axee sur les 
points de vente cornice on l'a indiquê ci-dessus, 
chaque point de vente au dCtail d'une entreprise 
so voit attribuer un code "genre do commerce" 
d'après son activite principalo (ou le genre de 
marcharidises vendues). 

Darns Ia prêsente publication, le commerce de 
dCtail est stratifie scIon 27 grands qroupes do 
genre de commerce, outre la categoric "Marchanids 
divers". Pour,  rendre ces statistiques plus uti-
les, rious dêcrivons la composition de chaque 
groupe do genre do commerce a la fin de la publi-
cation. 

Type d'entreprise 

En plus d'être stratifiCes selon le genre de 
commerce, lea estimations relatives au commerce 
de detail sont vent ilees enitre magasinis b succur-
sales et maqasins indépendanits. Les entreprises 
qui rCpondent i Ia definition suivenite sont clas-
sees dans la cattqorie des maqasins A succur-
sales: 

Magasins a succursales "entreprise exploitant 
au moms quatre points do vente au detail dans un 
memo genre de commerce, sous uric même apparte-
nance jut idique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec la definition ci-dessus est 
classee automatiqinennent dans la categoric des 
magasins indépendants, Ia seule exception êtant 
los "grands magasins" gui sont portes en totalite 
dans la catCgorie des magasins succursales. 

CI.ASSIF ICAT ION 

Kind of IIisiness(2) 

Estimates of retail trade are stratified 
by geographical area arid by kind-of-business 
groupings which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed in the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 
sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
irigs plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an organizat ion 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meetinq the above definition 
is automatically classifed as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

(IFIODOLOG1E 

On etablit les estimations mensuelles rela-
tives au commerce de detail gue renferme la pre-
sente publication au moyen d'une enquête par son-
dage dont la mthodologie diffère sensiblement de 
cello utilisêe pour lea estimations qui ont paru 
jusqu'b la fin do 1974. 

Cette nouvelle nnethodoloqie lut principalement 
misc en application parce qu'il n'existait plus 
de source adCquate de renseignements disponibles, 

(2) Pour une déuinition complete de chaque genre 
de commerce, consulter Ia publication Com-
merce de detail statistiques historiques 
1972-1979, no 63-538 au catalogue. 

METHODOLOGY 

The monthly retail trade estimates con-
tairied in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used For the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(2) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Catalogue 63-538. 

xiii 



update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of bus!-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

après 1969, pour mottre A jour la partie indépen-
dante de l'ancien échantillon pour tenir compte 
des nouveiles entreprises (creations) et (ou) de 
celles gui fermaient leurs portent (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre qu'il y avait un 
certain degré de sous-estimation, laquelle sous-
estimation avait atteint 4% en 1974. Néanrrmins 
les tendances rrnsuel1es mosurées par lancien 
ainsi que par le nouvel échantillon sont passa-
blement similaires. 

Fchariti11on 

La liste de Revenu Canada (Impôt) a été corn-
plétée par la hate des mogasins a succursales 
ainsi que des grands magasins et par une liste de 
fichier aréolaire pour reconstituer l'univers de 
cette enquête. Un échantihlon d'environ 16,000 
entreprises indépendantes, stratifié par r6-
gion(3) et selon he schema de codaqe de la Clas-
sification des activités éconaiiiques, a été 
prélevé sur cet univers et a fait l'objet d'une 
enquête en vue de determiner le genre d'activité 
de chaque entreprise. Des estimations sont 
ensuite établies tous lea mois et stratifiées 
selon le qroupe de commerce et ha region. 

La méthode d'estimation des ventes totales au 
detail consiste a gonfler les données déclarées 
par chaque unite échantillonnée aux dimensions de 
l'univers en rm.iltipliant les données de l'unité 
par ltinverse de la probabilité de choix de 
l'unité. Dana le cas des entreprises non décla-
rantes a ternps(4) un mois donné, on procède a une 
imputation C l'aide d'une méthode statistique qui 
fait intervenir divers élérnents commo les moyen-
nes de cellule, lea ventes cki dernier rimis, 
d'autres tendances, etc. Ainsi, ii doit y avoir 
une estimation des ventes pour chaque entreprise 
échantillonnée. 

Les résultats de l'enquête ne sont pea raccor-
des C ceux du recensement. Une étude comparative 
entre lea estimations obtenues dans le cadre de 
cette enquéte ainsi que celles obtenues lors d'un 
recensement sera effectuée afin de determiner la 
cause de tout écart entre lea deux niveaux, ce 
gui nous perrnettra de rectifier les statistiques 
et de compenser lea erreurs ou lea divergences 
relevées (comma un classement erroné selon le 
genre de commerce, une surestirnation dens des 
cehlules particulières, etc.). 

Les regions rnetropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux regions rnétropolitaines du 
recensement de 1971. 
Les declarations tardives sont toujours 
considérées dans he calcul des estimations 
révisées. 

Satle 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by geographical regions(3) and by the Stan-
dard Industrial Classification code has been 
selected from this universe and surveyed in 
order to verify the kind of business of each 
firm. Estimates are then produced monthly, 
stratified by trade group and geographical 
region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found to exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

TTT T The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census rretropolitan areas as defined by 
the 1971 Census. 

(4) Late responses are included in revised 
estimates. 
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Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

ELft&NTS FE L'UNIVERS IF L'ENQtLTE 

L'univers de l'enquête coinprend deux éléments 
fondarnentaux: me hate de fichier principal (y 
coinpris les éléments magasins h succursales et 
grands inagasins) et isle hate de fichier area-
laire. Ces éléments représentent de manière adé-
quate l'univers cki commerce de detail. 

Fichier principal de l'enguête 

Le fichier principal de l'enquête du cornaerce 
de vente au detail eat fondé sur we série de 
profils tires de la fraction du fichier principal 
de Revenu Canada (Impôt) se rapportant aix corn-
merces de vente au detail et est stratifié par 
region et selon le schema de codage de la Classi-
fication des act ivités économiques. Cet élément 
du fichier eat me hate de toutes lea entrepri-
ses de vente au detail qui ont un nurnéro de 
compte de retenues sur la paye (entreprises ayant 
des salaries b l'égard desquels des deductions 
sont faites aux fins de l'impot). Cette histe est 
mise jour tous lea mois; il s'agit de prendre 
en conipte la creation de ncuvelles entreprises, 
Ia disparition d'entreprises et dans le cas 
d'entreprises existantes, tous lea changements de 
floe, d'adresse ou de genre de commerce. Ces mises 
a jour s'appuient sur des enquétes de Revenu 
Canada (Impôt) et de Statistique Canada. Des que 
l'on dispose de ces mises A jour, les entreprises 
qui cessent toute act ivité sont éliminées de 
l'échantillon et un échantillon de creations eat 
prélevé sur les nouvelles entreprises, ce qui 
perrnet un ajustement aensuel en fonct ion des 
creations et des disparitions. 

Des enregistrements du fichier principal de 
l'enquête sont échant.illonnés d'après we proba-
bilité donnée de selection déterminée par le lieu 
d'exploitation, le schema de codage de in Classi-
fication des activités économiques et Ia tail.le 
des cehluies. Lors de Ia constitution du fichier 
de l'échantilion initial, la selection a porte 
sur tout. le fichier principal de l'enquête. 
Depuis hors, seules les creations ant fait 
l'objet d'un échantillonnaqe tous lea nuis. 

E lément magasins a succursales et grands magasins 

La liste des rrmgasins 6 succursales et des 
grands magasins constitue un sous-ensemble de 
l'élérnent fichier principal de l'enquête. Les 
établissements comnierciaux figurant sur cette 
liste sont ceux qui ont été identifies (d'après 
las documents de Statistique Canada) comae maga-
sins succursales et grands magasins et qui ont 
été échantillonnés avec certitude (chaque entre-
prism fait partie de léchantillon). Cet élément, 
qui eat mis b jour tous les rnois d'après les 
données de Revenu Canada, fait également l'objet 
d'une mise jour annuelle. Ces dernières mises 
jour sont fondées princiaplernent sur las décla-
rations obtenues dans le cadre de l'enquête an-
nuehle sur lea ruagasins A succursales et les 
grands magasins, ainsi que sur des renseignements 
puisés a d'autres sources coinme lea revues xir-
tant sur he commerce, etc. 

W4POPENTS IF TIE SURVEY UNIVERSE  

The universe used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store compo-
nents) and an area file list. These compo-
nents provide an adequate representation of 
the retail trade universe. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
graphical area and by Standard Industrial 
Classification code. This component is a 
list of all retail businesses having a pay-
roll deduction account number (i.e., having 
employees for whom payroll deductions are 
made). It is updated monthly for new firms 
coming into business, for firms going out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going out of 
business are dropped from the sample and a 
sample of births is selected from among new 
firms which have gone into business, thus 
providing a monthly birth/death adjustment. 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from Statistics 
Canada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly usinq Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 
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riemerit fichier gêogrhigue (aréolaire) 

Le but premier du fichier gêographique est de 
complter Ia base de I'êchantillon. Cet êlment 
supplement mire permet: 

d'Ctablir une estimation visant les entreprises 
qui ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne cornptant auctji salaric 
pour lequel on procède a des deductions aux fins 
de l'impot); 

de compenser Ic "retard" d'obtention des ajuste-
ment.s en fonction des creations mu moyen cii 
fichier principal de 1 'enqute. 

On a constitué le fichier géographique en 
choisissant un certain riombre de secteurs qeogra-
phiques au Canada ( l'aide de donnêes de l'en-
quête sur la population active) de façon a 
couvrir tout Ic territoire canadieri b l'exceptiori 
du Yukon et des Territoires du Nord-Quest. Les 
secteurs choisis ont eiisuite êtê entièrement 
dCnombrês par des represent ants regionaux et on a 
ainsi obtenu in fichier gCographique comprenant 
tous les etablissements coqiimerciaux de ces sec-
teurs. On a compare cc fichier au fichier princi-
pal de l'enquête pour determiner queues entre-
prises figurmierit dans les deux fichiers. Pour ce 
qui est de ces eritreprises, l'uniivers a 6td re-
presente par l'êchantillon d'entreprises prêlevê 
sur le fichier principal de l'enquête. Toutes les 
entreprises sans pendant (dans le fichier arCo-
laire) ont etc automatiquement incorporces au 
fichier de l'êchantillon. bus les mois depuis le 
premier denonibrement, urn douzième des regions 
choisies a fait l'objet d'iii autre dênornbrement 
complet visant a determiner queues nouvelles 
erntreprises ont vu le jour mu cours de l'annêe 
prêcCdente. Ces nouvelles entreprises sont 
ensuite reapparices avec Ic fichier principal de 
l'enquête. De Ia mêmne façon toutes les nouvelles 
entreprises ajoutces au fichier principal de 
l'enquête au moyen de rnises a jour tirées cii 
fichier de Revenu Canada (ImpOl) sont rêappariêes 
chaque mois avec le fichier geographique. Les 
erntreprises pour lesquelles on a trouvê un 
pendant au cours des deux processus de cornparai-
son précêdemment dêcrits sont radiêes cli fichier 
gCoqraphique et demeurent sur le fichier pririci-
pal de l'enqute oti elles ont one probabilitê 
d'être choisies. Le reste des entreprises cii 
fichier gêographique pour lesquelles on n'a pas 
trouve un penidanti sont inclus dans l'échantillon. 

Area File Component 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are on both 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file. The remaining unmatched 
firms on the area file are included in the 
sample. 

SfASONAL NJUS1tINT 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(5) In using time series to observe 

(5) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
tical Review, August 1974. 

1*SAISONNAL ISAT ION 

Les series temporelles ou chronologiques corn-
portent les elements essent.iels a la description, 
l'explication et la prevision cii comportement 
d'un phcnomene economique. "Ce sont des dossiers 
statistiques de l'êvolution des processus Ccono-
miques dans le temps"(S). L'observation par les 

(5) La désaisorinalisation des series temporelles 
êcononiiques: quelques rennarques; tire a part 
de la Revue statistique cii Canada, moOt 1974. 
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economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
variations arid the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals arid thus have a significant impact on 
the rate of economic activity. 

In the interest of accurately iriterpretiriq 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-1 t-ARIMA seasonal adjustment method(6) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per se. The estimated 
data are derived from forecasts and back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily a ratio-to-moving average 
method to sniuoth the modified series arid 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nial series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several times 
(see Table 26). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, since March 1983, executed every 
month instead of once a year. This permits 
us to update each month the reference series 
from which we derive the final estimations 
of the seasonal factors with the previous 
month's revised data. However, in order to 
obtain the preliminary seasonally adjusted 
value for the current month's sales, a pro-
jected seasonal factor is used (derived from 
previous months data). 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irregular 
component. Slight month-to-month variations 

(6) For further information see the X-11-
ARIPIA Seasonal Adjustment Method, by 
Cst.ella Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

économistes et les statisticiens de l'actjvité 
êconomique l'aide des series teniporelles a done 
permis de distiriguer quatre cocniposantes principa-
les du comporternent des series temporelles: la 
tendance long terme ou trend, le mouvement 
cyclique, les variations saisonnières et les 
fluctuations irrégulières ou accident.elles. Ces 
nnrouvements sont causes par différents facteurs, 
soit economiques, naturels ou institutionnels. 
Les variations saisonnières sont les fluctuations 
priodiques plus oci moms regulières qui se pro-
duisent au cours d'une annêe en raison du cycle 
mrt.êoroloqique normal, des congs fixes et 
d' autres évênements qui Se rêpètent interval les 
avec one certaine reqularite pour irrfluencer de 
façoni significative le taux d'activit. 

Afin de favoriser ]'interprrtation exacte de 
l'êvolutioni fondamentale d'un phenomne êconromi-
que et de produire urre meilleure prediction, Sta-
t.istique Canada rajuste les series teniporelles au 
nioyen de la methode de desaisonnalisat ion X-1 1-
ARMMI(6) afin de justenrent miriimiser l'impact des 
variations saisonnières sur les series. Cette 
technique consiste essentiellement b ajouter une 
arinee de donnees brutes a chacunes des deux cx-
trCmitês de la sêrie initiale avant de procCder 
la desaisonirialisation proprement dite. Les don-
nêes estimatives provienneni d'extrapolatiions 
prospectives et retrospectives realisees par des 
modles ARMMI (modèles autorêgressif b moyennes 
mobiles inteqrees) du type Box-Jenkins. 

La partie X-11 do programme X-I1-ARMMI fait 
surtout appel a Ia méthode de rapport aux rnoyen-
nes mobiles pour effectuer le lissage de la série 
modifiê et obtenir one estimation provisoire de 
la tendance-cycle, calculer les rapports de la 
serie initiale (ajust&r) aux estimations de la 
terrdance-cycle, et estinier les facteurs saison-
niers A partir de ces dits rapports. Les facteurs 
saisonniers définitifs tie sont produits que lors-
que ces operations ont Ctê executees a plusieurs 
reprises (voir tableau 26). Ces êtapes dêtermi-
riant les facteurs saisonniers necessaires au 
calcul des donnCes dêsaisonrialisêes finales, sont 
depuis mars 1983, executees a chaque mois au lieu 
d'une seule fois par an. 11 nous est done possi-
ble de meitre a jour mensuellement les series de 
reference desquelles on derive les estimations 
finales des facteurs saisonniers, en mnployant 
les données les plus rêcentes disponibles. T out e-
fois, afin d'obtenir la valeur preliminaire des 
ventes desaisonnalisees pour le rnois courant, on 
utilise uric prevision di factetir saisonnier fan-
dCe sur les données disponibles le mois prece-
dent. 

Bien que Ia desaisonnalisation perrnette de 
mieux comprendre la tendance-cycle fonidammentale 
d'une sêrie, la série désaisoninalisée n'en cori-
tient pas moms ire cocnposante irreguliere. Dc 
lêqères variations d'rrt mois h l'autre dans la 

(6) Pour de plus anples informations voir La 
methode de desaisonnalisation X-11-AmIMI, 
par Estella Bee Dum, Statistique Canada, 
no 12-564F au catalogue, hors sêrie. 
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série désaisonnelisée peuvent n'tre que de 
simples mouvements irréguliers; pour avoir une 
meilleure idée de la tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain naiibre de mis. 

A cette fin, on retient l'usaqe des mis a 
dominance cyclique, cu MDC (voir tableau 26). Il 
s'aqit cti plus petit naiibre de mis pour lesquels 
un certain rapport devient et reste inférieur a 
l'unité; autrement dit, c'est la période pendant 
laquelle le taux de variation moyen absolu de la 
tendance-cycie de is série désaisonnaiisée eat 
supérieur b celul de is composante irrégulière. 
Le fOC peut étre considéré comme le nanbre de 
mois que doit durer une variation de la série 
désaisonnalisée dans tre direction donnée avant 
qu'on puisse ètre raisonriablement certain que is 
tendance-cycle de la série évoiue dans is mme 
direction. Ainsi, un MDC peu élevé est souhaita-
ble puisqu'ii indique la presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées de période éqale au IDC, 
tend a lisser les mouvements irréguliers pouvant 
dissimuler is tendance-cycie fondamentale. La 
rnëthode de la moyenne mobile cii MDC permet de 
réduire tous les qenres de série a peu près au 
inéme niveau de lissage, queue que soit la tailie 
de la composante irreguuière dens La série mi-
t isle. 

ESTIMATIONS EN DOLLARS CONSTANTS 

Afin d'obtenir la valeur estimative de len-
semble di commerce de detail en dollars constants 
(tableau 27), les estimations relatives aux 
qroupes de commerce sont dégonflées au noyen des 
indices implicites de prix appropriés fournis par 
is Division cii produit industriel de Statistigue 
Canada. Les estimations des groupes de commerce 
ainsi dégonflées sont ensuite totaiisées pour 
produire l'estimation de l'ensernble du commerce 
de detail en dollars constants. L'indice des prix 
qui est publié est un indice implicite obtenu en 
divisant le chiffre estimatif des ventes toteles 
en dollars courants par l'estimation correspon-
dante en dollars constants. 

in the seasonally adjusted series may be 
simple irregular movements; to get a better 
idea of the uiderlyinq trend, users should 
examine several months of the seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided (see 
Table 26). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentage 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percent change of the irre-
gular component. The MCD can be interpreted 
as the rumber of months over which a change 
in the seasonally adjusted series must move 
in a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (Table 27) trade qroup 
estimates are deflated using trade group 
implicit price indicies supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The pub-
lished price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 

DATA cOFFII.rNTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(7) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and ri-
gorously controlled and regulated to prevent 
the publication or disclosure of any infor-
mation deemed confidential. The rules re-
garding the confidentiality of parts of the 

(7) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy. 

CONFIDENTIALITC IrS DONMES 

La loi interdit a Stetistique Canada de diffu-
ser su grand public des données qui pourraient 
servir a identifier une entreprise ai certaines 
de sea caractéristiques, sans avoir obtenu au 
préslable l'autorisation écrite de cette der-
nière(7). Ainsi, le dévoilement de données sus-
ceptibles de révéier des renseiqnements précis 
sur l'activité d'une entreprise particuiière est 
systérnatiquement contrélé suivant des disposi-
tions strictes, de telle sorte gu'aucun rensei-
gnement juqé secret ne soit publié ou divulqué. 
L'epplication des règles sur le caractère secret 

(7) Voir l'article 16, intituiée Secret, di cha-
pitre 15 de is Loi sur la statistique. 
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results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X't is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, but still confidential form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results.  

d'une partie des résultats des enquétes sur le 
commerce s 1 6tablit donc de manire a ce qu'aucune 
donnee ne soit révélée pour des cellules (ou mi-
tés statistiques) composées de moms de trois 
compagnies, en encore de trois w plus lorsque 
celles-ci sont dominées par une ou deux compa-
gnies. Par la suite l'information concernant ces 
cellules est dissimu16e en inscrivant un aux 
différents postes visés dans la pthlicatiori. 

Une autre façon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 
a mettre des "X", consiste a grouper (consolider) 
pour certaines regions (ou certaines cellules) 
linformation d'un méme poste. Ii suffit alors 
d'agréger les données visées et de les presenter 
sous me forme meins détaillée mais qui respecte 
la consigne de confidentialité. Par exemple dans 
bien des cas, les données relatives aux Tern-
toires du Nord-Ouest et cii Yukon sont incluses 
avec celles de Ia Colombie-Britannique. 

Ainsi par l'application rigoureuse de ces 
règles, le caractBre privé de l'information est 
préservé et n'aIfecte que trés merginalecnent en 
fin de compte la diffusion des résultats des 
enquêtes sur le commerce. 
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TtXT TABI.E II. Hessutea of ReltiiIiLy, by Kind of Ousineam Anil by Province Heveutser 1983 Preli.inary, October 1983 Revised 

TABtEAlI IXP1ICATIF ii. I'csure ds is FiIIILA, melon Ic genre de cwrce et is province, nomere 1983 pr4lionneire, octobre 1983 riRvimA 

Response rate 

laus de réponse 

Chain stores Independent stores 

Maqasins 4 succursales Mar3asins indApendants 

Preliminary 	Revised Preliminary Revised 
estimate 	 est iicato est Lilete eat imete 

Istin,ation 	 Estimation Estimation Estimation 
prlireinaire 	r°vta4e prlrminaire révia4e 

per cent - pourcentpoe 

Kind of business - Genre de colTisercer 

Combination stores (groceries and meat) - Lpiceries - Boticher lea 77.3 85.8 73.2 84.8 
Grocery, confectionery and sundries stores - 	piceries, confime- 

rica el 	articles divers £13.7 71,7 63.4 77.3 

All other 	food stores - bus lea autres magassna d'aliments 49.4 71.8 61.1 73.8 

Department stores - Grands mageatna 100 1 0 100.0 - - 

General merchandise stores - Maqasins de merchandises diverses 72.3 93.8 67.0 77.5 

General stores - Magasins gnAraus 84.2 94.7 68.3 84.0 

Variety stores - Razars 90.0 96.2 74.2 87.3 

Motor vehicle dealers - Concessionnaires dautomobties 100.0 100.0 76.5 87.2 

Used car dealers - Vendeura dautomobiles doccasson - - 63.7 76.4 

Service stations - Stat ions-service 51.5 87.1 66.5 81.3 

Garages - 64.2 79.3 

Automotive parts and accessories stores - Magasins rIp picos at 
daccessoires dautomobilpa 86.7 76.7 74.8 83.8 

Hens clothing stores - Magamins de vPtempnts pour hommes 73.2 89.6 70.5 81.7 

Women's clothing stores - Magasirs de v33teiiients pour daises 71.1 82.7 70.4 80.6 
Family clothing stares - Haqasina its iRteisents pour 	Is fomille 57.2 83.7 71.5 82.2 

Specialty shoe stores - Maqasina de ctiauesures spctslisAes 62.0 95.6 75.0 82.3 

family shoe stores - Maqasins di' chausaures pour Is famille 85.2 95.0 69.3 80.1 

Hardware stores - Ocircailleries 100.0 100.0 71.5 83.4 

Household furniture stores - Maqasins its iaiublea 57.3 80.4 633.9 83.7 

Household appliance stores - Magasins dappareils mnaqers 60.0 90.0 63.9 77.7 

Furniture, 	IV, 	radio and appliance stores - Maqasins de veuhles, 
tAlAuiseura, 	radios et 	arcessoires 75.0 84.2 80.2 88.6 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
mêdtceeents bresets et produats de beautd 59.1 80.7 74.2 86.2 

Book and stationery stores - Llbraiciea et papeteries 67.2 92.4 70.7 79.9 

florists - Fleuristes 42.9 47.6 60.2 72.2 

Jewel lery stores - Bijouteries 50.9 84.2 63.5 79.0 

Sporting goods and accessories stores - Magasins d'arlicles de 
sport at daccessoires 64.6 90.9 69.33 331.7 

Personal accessories stores - Magasins daccessoires personnels 54.6 82.6 68.7 80.5 

All other stores - bus les astres maqasins 63.7 77.1 63.6 75.2 

30381, 0IL1 STORES - TOTAL, EN5EE IFS F4SLASINS 66.5 04.2 68.3 80.3 

Province: 

Newfoundland - Terre-Reuse 76.2 90.8 51.3 75.0 

Prince Edward Island - !le-du-Prince-Cdouard 80.9 92.7 63.8 79.6 

Nova Scotia - Nnuselle-rosme 75.0 88.2 633.8 78.0 

New Br,,swick - Nouveau-BrunswIck 78,5 95.1 69.4 77.7 

JuAbec 63.1 83.8 78.2 86.7 

Ontario 63.4 80.7 65.1 79.1 

Manitoba 73.5 88.7 68.4 79.1 

Saskatchewan 69.9 85,5 633.7 80.8 

Alberta 64.7 80.5 65.7 77.3 

British Coludsia - Colsdsie-Britannique 63.4 84.9 66.6 79.2 

Yukon and Northwest 	Territories - Yukon et. 	Tprril.oires du Nord-Ouesl 66.7 86.7 46.1 64.4 



TEXT 78811 II. Measures of ReT tthility, by Kr-si or Prosiness and by Province, Novewber 1983 PrelIminary, Oclober 1983 Revised - Concluded 

TABLEAU EXPLICATIF II. Mesore rim Is fishiIit, aelon Ic genre de c,perce et Ia province, noee.bre 1983 pr8li.inaire, octobre 1983 rdvis8 - fin 

Response 	fr-act ion 

Fraction de rdpoese 

Chain stores 

Magasins S succursales 

Preliminary 	Revised 
estimate 	 estimate 

tstrmation 	Estimation 
t,,fliminsiue 	rêsis#e 

Independent stores 

Marjss:ns ind4pendants 

Preliminary 	Revised 
estimate 	 estimate 

Estimation 	Estimation 
prélimmnaire 	rdviaée 

rc,orficient 	of 
vu: 	at ton, 
preliminary 
eel imate 

Coefficient de 
var ut ion, 
cml inst ion 
pret iminaire 

per cent - pourcent age 

Kind of business - Genre rim commerce: 

Combination stores (groceries and seat) - rpiceries - Boucheries 97.3 85.3 77.8 90.0 .016 
Grocery, confectionery and sundries stores - Ipiceries, confise- 

rice et 	articles diners 50,0 75.6 65.4 80.4 .037 
All other 	food storco - bus lee autres magasine d'aliments 59.9 70.6 62.1 75.0 .057 

Department stores - Grands magasins 100.0 100.0 - - - 

General 	umrchandise stores - Majasirss rim marchandises diserses 95.7 97.8 75.4 84.0 .018 
General stores - Magasirro genErous 87.1 98.4 75.6 89.2 .089 

Variety stores - 8aara 91.2 96.7 75.6 84.9 .002 
Motor vehicle dealers - Concessinnowim -es dautomobilea 13)0.0 100,11 80.9 88.4 .028 
Used car dealers - Rem-incurs d'automobjles d'occasion - - 60,4 74.3 .094 

Service stations - Stations-service 67.7 86.5 70.6 84.1 .034 
Garages - - 77.33 117.4 .073 
Autoerotism parts and accessories stores - Magosins de piAcea et 

d'accesso,res daritomobiles 94,3 74.0 82.11 89.8 .1905 

Men's clothing stores - Magasins rim sêtemnents çrour hornrmes 95.2 95.3 80.9 833.6 .019 
Worsens clothing stores - Magasins de vVtemernts pour dames 86.6 81.3 70.9 82.8 .055 
family clothing stores - Hagasins rim vêtements pour 	to 	fs,sille 84.8 91,8 79.33 335.5 .010 

Specialty shoe stores - Magasins rim okaussures sjidcialis4es 76.8 81.7 78.4 82.6 .078 
family shoe stores - Haqasins rim choussures pour 	Is faeilte 87.1 94.9 74.6 86.1 .020 
Hardware stores - 04incailteries 100,3 100.0 76.6 338.7 .3)88 

ttousehold furniture stores - Maqasins de neubles 84.3 95.0 80.8 91.7 .004 
Honisel-rold appliance stores - Maqasin-is dappareils nm#naqers 69.0 96.4 66.3 75.4 .029 
Furniture, 	IV, 	radio and mapliance storms - Magasirns rim 	neutiles, 

tEl4viseuzs, 	radios ml 	accessoires 95.8 84.8 84.6 91.9 .022 
Pharmacies, patent 	predicine and cosmetics stores - Pharmacies, 

mEdicansents brevetEs at produrts rim beautE 69.4 83.8 77.6 89.2 .008 
Book and stationery stores - Lrbrgir,es et papeteries 'n0.3 97.4 78.4 80.8 .19)9 
florists - fleuristes 56.0 73.8 56.9 75.1 .046 

Jeanilery stores - Bijoirteries 58.1 87.9 67.2 82.4 .073 
Sporting goods and accessories stores - Hagasins darticlea rim 

sport et daccessoines 74.4 98.5 60.0 87.5 .021 
Personal 	accessories stores - HaniaSins d'accessorres per-sonnets 60.8 91.3 77.1 85.7 .011 
All 	a1hm 	stoics - 	lois 	les 	autnes 	nnaqosins 53.7 94.0 71.1 81.4 - 

JOTAL, ALL S1QR[S - 10181, ENSUL[ IS MAGASINS 86.3 91.6 15.6 86.1 .39)7 

Province: 

Newfoiansdjand - Terre-Neuve 96.0 93.2 59.0 79.0 .017 

Prince Edwaid Island - tle-du-Prince-Cdouard 97.2 99.7 63.9 73.0 .020 

Nova Scotia - Nouvetle-Icoese 96.2 95.8 76.7 83.8 .014 

New Brunswick - Nouveou-Ori,rnswick 95.0 98.8 72.5 78.6 .034 

QuEbec 87.5 75.1 81.7 90.3 .019 

Ontario 82.9 94.1 74.0 86.0 .010 

Manitoba 90.8 94.1 75.9 85.1 .024 

Saskatchewan 92.0 96.2 75.8 85.3 .054 

Alberta 79,5 95.5 72.9 82.0 .015 

British Columbia - Colco,bie-8ritannigue 93.2 96.2 70.1 85.1 .037 

Yukon and Northwest lerritories - Yukon et 	Territoires du Ncnrd-Ouest 96.5 98.8 51.3 71.2 .044 
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Chart-2 

Monthly Retail Trade, Seasonally Adjusted, in Current 
and Constant (1971) Dollars, Canada, 1981-1983 
Commerce de detail men suel, désaisonnalisé, estimé en dollars 
courants et constants (1971), Canada, 1981-1983 
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Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1981-1983 
Commerce de detail mensuel, non désalsonnalisé et désaisonnalisé, Canada, 1981-1983 
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Chart —3 

Retail Trade, Cumulative Total by Kind of Organisation, Canada, 19811983l1) 

Commerce de detail, total cumulatif par type d'entreprise, Canada, 19811983h 1 ) 

January - November 
Janvier - Novembre 	

L qend Legendo
-  

'nLilative total 
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Distribution of Retail Trade, Chain and Independent Stores, by Province and Selected Metropolitan Areas 

Repartition du commerce de detail, magasins a succursales et magasins independants, 
par province et certaines zones métropolitaines 
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HIGIL IGHTS 

Unadjusted Sales 

• Factors such as the strikes in the retail food sec-
tor in Quebec and in the liquor outlets in British 
[nlumbia tended to restrain the rate of growth of 
retail trade recorded in November 1983. Retail sa-
les, excluding the automotive groups sales rose 
6.2% as compared to the same month a year earlier. 
However, strong auto sales counteracted the dampen-
ing effects of the strikes and pushed total retail 
trade in Canada for November 1983 to an 8.8% in-
crease totalling $9,297.3 million in current 
dollars. Among the 28 kinds of business groups sur-
veyed, 25 recorded higher sales, with the largest 
gains in household appliance stores (+ 35.9%), motor 
vehicle dealers (+ 29.1%) and furniture, T.V., radio 
and appliance stores (+ 23.6%), while decreases were 
reported in garages (- 1.4%), book and stationery 
stores (- 1.0%) and jewellery stores (- 0.9%). 

• The retail trade break-down by kind of business 
qroup showed all groups reported higher sales in 
\ovember 1983 as compared to November 1982 as fol-
lows: automotive group (+ 15.4%); hardware and home 
furnishings group (+ 14.7%); food group (i. 7.2%); 
apparel and accessories group (+ 6.8%); general mer-
chandise group (+ 5.6%) and the other stores group 
(. 1.6%). 

. Revised total retail trade for October 1983 totalled 
$8,953.4 million, 8.4% higher than the same month 
the previous year. 

fltjinulative sales for the first eleven months of 1983 
were $93,485.5 million, up 7.4% over the same period 
last year. 

Adjusted sales 

The preliminary estimate of seasonally adjusted to-
tal retail trade ($8,879.1 million) was 2.1% lower 
in November than in October 1983, following two 
successive increases in September (+ 0.2%) and in 
October (+ 2.8%). The most important drops were re-
ported by book and stationery stores (- 8.4%), 
sporting goods and accessories stores (- 7.9%) and 
in all other stores (- 7.0%), while the largest in-
creases were in used car dealers (i- 10.8%), jewel-
lery stores (i- 7.2%) and in automotive parts and 
accessories stores (+ 4.0%). 

• Cospared to the preceding month, seasonally adjusted 
nales were down in November 1983 in all provinces 
and territories with the exception of Prince Ldward 
Island (i- 2.4%). Decreases ranged from - 8.0% in 
British Columbia to - 1.0% in Ontario. All the me-
tropolitan areas posted sales decreases; Vancouver 
(- 8.9%), Montreal (- 2.4%), Winnipeg (- 1.9%) and 
Toronto (- 1.0%). 

POINTS SAILLANTS 

Ventes non désaiaonnaliaées 

• Des facteurs tels que lea grCvea dana le secteur de lali-
mentation au Québec et dana lea coinptoirs de distribution de 
boissons alcooliques en Colcxiibie-Britannique ont freiné le 
taux de croiassnce du commerce de detail en noveatre 1983. 
Lea ventes au detail, excluant le groups de lautomobile, as 
soot accrues de 6.2% par rapport au sais correspondent l'an 
passé. Toutefois les ventes élevées dautomobiles ont con-
trecarré l'effet modCrateur dea grèves pour ainsi favoriser 
une hauaae de l'ordre de 8.8% des ventea totales qui as mont 
chiffrées 4 $9,297.3 millions en dollars courants. Des 28 
genres de commerce enquAtCs, 25 ont enregistrC des hauasea 
cia ventea parmi lesquels on a constaté lee gains lea plus 
importants pour lea saqasins d'appareils menagers (i- 35.9%), 
lea concessionnaires d'automobiles (+ 29.1%) et les magasins 
de rneubles, téléviseurs, radios at accessoires (+ 23.6%) 
tandia que des baiaaea ont etC signalCes par lea garages 
(- 1.4%), lea librairies et papeteries (- 1.0%) et lea bi-
jouteries (- 0.9%). 

• La ventilation dii commerce de detail par groupes de genre de 
commerce a indique qua toua lea groupea ont enregistre des 
hausses de ventes en novetebre 1983 comparativement 4 celles 
de novembre 1982: (+ 15.4%) pour le groupe de lautomobile; 
(i- 14.7%) pour le Jroupe des quiricailleries, mecblea et 
fourniturea de maison; (i- 7.2%) pour le qroupe de lalimen-
iation; (+ 6.8%) pour le groupe d'habillerretnt et accessoi-
res; (+ 5.6%) pour to qroupe de merchandises diverses et 
enfin (i- 1.6%) pour le groupe cia tous lea autres magasins. 

• La total rCvisé dii commerce de detail en octobre 1983, sest 
chiffré 8 $8,953.4 millions, soit 8.4% de plus que Is iois 
correspondant Ian dernier. 

• Lea ventes cumulatives pour lea onze premiers meia de 1983 
ont totalisC $93,485.5 millions, soit 7.4% cia plus que Is 
mesa pCriode in an plus tot. 

Ventes dCsaiaonnmlisées 

['estimation préliminaire di commerce de detail désaiaonna-
lisée a ete de 2.1% inférieure 8 cells doctobre 1983, fai-
sent suite 4 detix hausses consécutives en septetnbre (i- 0.2%) 
et en octobre (+ 2.8%) et s'est chiffrCe 8 $8,879.1 mil-
lions. Lea baisses cia ventes lea plus marquees ont été en-
registrees par les librairies et papeteries (- 8.4%), lea 
magasina darticles de sport at d'acceaaoirea (- 7.9%) et 
par tous lea autrea magaaina (- 7.0%) tandia que lea ac-
croissements lea plus iniportanta ont été rapportéa par lea 
vendeurs d'automobiles d'occaaion (+ 10.8%), lea bijouteries 
(+ 7.2%) et lea magaains de pièces et d'accessoirea dauto-
mobiles (i- 4.0%). 

• Comparativement mu mois precedent, les ventes dCsaisonnali-
sees en novembre 1983 ant reculé pour toutem lea provinces 8 
l'exception de l'Ile-du-Prince-Edouard (+ 2.4%). Lea diminu-
tions se soot Cchelonnées cia - 8.0% en Colninbie-Britannique 
8 - 1.0% an Ontario. ['ensemble des regions metropolitainea 
ont indiqué des baisses de ventes: Vancouver (- 8.9%), 
Montréal (- 2.4%), Winnipeg (- 1.9%) et Toronto (-. 1.0%). 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

November 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $000 % $'OOO 

1 x x x x 24,302 + 	8.3 

2 x x x x 16,897 + 	11.5 

3 x x x x 1,084 

4 Department 	stores 	................... 	.............. 14,873 + 	7.9 - - 14,873 + 	7.9 

5 x x x x 12,379 - 	5.5 

6 

Combination stores (groceries and meat) 	..................... 

All 	other 	food 	stores 	...................................... 

x x x x 7,776 - 	3.5 

7 

Grocery confectionery and sundries stores .................... 

x x x x 6,155 + 	3.6 

8 x x x x 23.621 + 	18.1 

9 

.. 

- - x x x x 

10 

General merchandise stores ............................... 

General 	stores 	.......................................... 

x x x x 18.257 + 	7.7 

11 

Variety 	stores ........................................... 

Motor 	vehicle 	dealers 	.................................... 

- - 1,404 - 13.6 1,404 - 13.6 

12 

Used 	car 	dealers ........................................ 

x x x x 5.809 + 13.5 

13 x x x x 1.339 + 	3.8 

14 2,363 + 	0.6 217 - 	8.5 2,580 - 	0.2 

15 

Service 	stations 	......................................... 

Garages 	............................................... 

4,120 ... 2,994 + 31.2 7,114 

16 - - x x X X 

17 

Automotive parts and accessories stores .................... 

Women's 	clothing 	stores .............................. 

728 ... 296 ... 1,023' - 	5.3 

18 

Men's 	clothing 	stores 	.................................... 

- - 1,290 ... 1,290 

19 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

Hardware stores .................................... 

- - 2,295 + 26.7 2,295 + 26.7 

20 - - 528 ... 528' 

21 

Household appliance stores 	.......................... 

- - 1,148 - 	8.8 1,148 - 	8.8 

22 

Family 	clothing 	stores 	............................... 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 8,207 + 	7.5 

23 x x x x 145 - 12.7 

24 

Household furniture stores ........................... 

- - 346 + 18.9 346 + 18.9 

25 x x x x 1 ,026 

26 

Book and stationery stores ........................... 

x x x x 725 

27 

Florists 	........................................... 

Jewellery stores .................................... 

Sporting goods and accessories stores ................. 

283 + 15.7 421 - 	6.7 704 + 	1.1 

28 

Personal accessories stores .......................... 

7,239 + 	2.3 4,678 + 	16.9 11,917 + 	7.5 

29 

All 	other 	stores 	.................................... 

All 	stores 	...................................... 69,248 + 	9.2 103,786 + 	8.7 173,033 + 	8.9 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 1. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Terre-Neuve 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales 

- 

Change 
- 1983/1982 - 1983/1982 - 1953/1982 

Verites Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

x x x x 278,366 + 16.5 1 

x x x 195.774 + 	11.1 Epiceries. confiseries et articles divers 	................. 2  

x x x x 15068 + 	11.3 

Epiceries 	- 	Boucheries ................................ 

3 

109.008 + 	6.5 - - 109,008 + 	6.5 

Tous les autres magasins daliments ..................... 

.. 

x x x x 97,451 - 	7.5 

Grands 	magasins 	...................................4 

x x x x 87,287 - 	4.3 Magasins génèraux ................................. 6 

X X X X 48,885 + 	8.3 

Magasins de marchandises diverses ....................5 

7 

x x x x 278,070 + 18.6 

Bazars 	.............................................. 

... 

8 
- - x x x x 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .................... 9 

x x x x 190,258 + 	9.1 Stations-service 	................................... 10  
- - 15,879 - 14.3 15,879 - 14.3 

... 

.. 

11 

x x x x 44,410 + 16.3 Magasins d 	 mo 12 

x x x x 9,113 + 	6.7 

Garages 	........................................... 

13 

19,289 + 	8.1 2,064' ... 21,353 + 	3.2 

e pièces et d'accessoires d'autobiles .........

Magasins de vétements pour hommes 	................... 

14 

27.937 + 	8.9 20,329 + 	3.8 48,266 + 	6.7 15 
- - x x x x 

Magasins de vètements pour Ia famille ................... 

16 

7,011 - 	7.8 1,689' ... 8,700' - 12.9 

Magasins de vètements pour dames ..................... 

17 
- - 10.053 + 	19.5 10,053 + 19.5 

Magasins de chaussures spècialisèes .................... 

Magasins de chaussures pour Ia famille .................. 

18 
- - 20,722 + 	17.6 20,722 + 17.6 

Quincailleries ........................................ 

19 
- - 3,709 + 34.0 3,709 + 3.4.0 

Magasins de meubles 	................................ 

20 
- - 9.433 - 	10.3 9,433 - 10.3 Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 86,100 + 	6.6 

Magasins d'appareils rnénagers ........................ 

Pharmacies, médicaments brevetés et produits de beauté 22 

x x x x 1,265 + 	3.5 23 
- - 3,904 + 	5.4 3,904 + 	5.4 24 

X X X X 5,969 + 	5.5 

Librairies 	et 	papeteries 	................................ 

25 

x x x x 6,496 + 18.4 

Fleuristes 	.......................................... 

26 

3,050 + 342 4,092 + 27.9 7,142 + 30.5 

Bijouteries 	......................................... 

27 

71,893 + 19.9 45,975 + 	5.9 117,865 + 14.0 

Magasins darticles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

610.930 + 	8.5 1,111,315 + 10.3 1,722,246 + 	9.7 

bus les autres magasins 	............................ 

Ensemble des magasins........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Verites Variation Ventes Variation Ventes Variation 
No.  

$'OAvO $() $000 % 

1 Combination stores (groceries and meat) x x x x 6,421 + 12.6 

2 Grocery confectionery and sundries stores ............. x x x X 1,478 + 21.9 

3 - 247 ... 247 

4 6,350 + 	5.4 - - 6,350 + 	5.4 

5 x x x x 2,492 + 17.9 

6 

Department stores .................................. 

- - 885 + 	1.0 885 + 	1.0 

7 x x x x X X 

8 - - 7,612 + 45.9 7,612 + 45.9 

9 

All other food stores ................................ 

- - X X X X 

10 

General merchandise stores .......................... 

General stores ..................................... 

x x x x x x 

11 

Variety stores ...................................... 

Motor vehicle dealers 	............................... 

- 

. 

- x x x x 

12 

Used car dealers ................................... 

Service stations 	.................................... 

X X X X X X 

13 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

x x x x 331 - 	6.0 

14 Women's clothing stores ............................. 28 1  + 	8.5 336 + 33.3 617 + 20.7 

15 Family clothing stores ............................... x x x x 71 - 	1.2 

16 

Men's clothing stores 	............................... 

- - x X X X 

17 X X X X X X 

18 - - 146 + 16.8 146 + 16.8 

19 - - X X X X 

20 - - X X X X 

21 Furniture. TV., 	radio and appliance stores ............. - - X X X X 

22 Pharmacies, patent medicine and cosmetics stores x x x x 1,808 + 13.5 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

X X X X X X 

24 

Hardware stores .................................... 

Household furniture stores ........................... 

- - x x x x 

25 

Household appliance stores .......................... 

x x x x 112 - 15.7 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

- 

. 

- 203 ... 203 

27 

Florists 	........................................... 

x x x x 233 + 	0.3 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

x X X 4,007 - 	2.6 

29 

All 	other 	stores 	............................... ..... 

All 	stores ....................................... 14,973 + 	8.5 25,703 + 18.8 40,676 + 14.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 2. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ile-du-Prince-Edouard 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independents 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 % $000 

70953 + 	41 1 

x x x x 15,472 - 12.2 

Epiceries 	- 	Boucheries ................................ 

2 

- - 2,846 - 17.7 2.846 - 17.7 3 

56,507 + 10.9 - - 56.507 + 10.9 4 

x x x x 19,982 + 24.8 

Epiceries, confiseries et arlicles divers 	................... 

Grands 	rnagasins 	.................................... 

5 

- - 11,294 + 	1.4 11,294 + 	1.4 

Tous les autres magasins daliments..................... 

Magasins generaux ................................. 6 

X X x x x x 7 
- - 79,081 + 35.9 79,081 + 35.9 

Magasins de marchandises diverses ...................... 

... 

8 

- - x x x x 

Concessionnaires d'automobiles 	......................... 

9 

x x x x x x 

Bazars .............................................. 

Vendeurs dautomobiles d'occasion ....................... 

10 

- - x x x 

Stations-service 	..................................... 

xGarages 11 

x x x x x x 

...........................................

Magasins de pièces et daccessoires d'automobiles ......... 12 

x x x x 3.022 + 	17.7 13 

2,401 + 	13.1 3,107 + 24.8 5,508 + 	19.4 

Magasins do vétements pour hommes ................... 

14 

x x x x 869 ... 

Magasins de vètements pour dames ..................... 

15 
- - x x x x 

Magasins de vOtements pour Ia famille ................... 

16 

x x x x x x 17 

- - 1,379 + 	21.0 1.379 + 21.0 Quincailleries ...................................... 18 
- - x x x x 

Magasins do chaussures spèaalisèes .................... 

.. 

19 
- - x x x x 

Magasins do chaussures pour Ia famille .................. 

20 

- - x x x x 

Magasins do meubles ................................. 

Magasins do meubles, téléviseurs, radios et accessoires 21 

x x x x 18.845 + 16.4 

Magasins d'appareils ménagers ......................... 

Pharmacies, mOdicaments brevetés et produits de beauté 22 

x x x x x x 23 

- - x x x x 24 

x x x x 1,131 - 16.0 

Fleuristes 	......................................... 

25 

- - 2,945 ... 2.945 ... 

Librairies 	of 	papeteries 	................................ 

Bijouteries 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 26 

x x x x 2.484 + 	4.8 27 

x x x x 47802 + 	9.2 

Magasins d'accessoires personnels ..................... 

28 

143,287 + 11.2 266,183 + 11.8 409,469 + 11.6 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

November - 1953 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'000 $'® % 

1 x x x x 60,036 + 	8.5 

2 x x x x 10,185 - 10.3 

3 

Combination stores (groceries and meat) ............... 

All other food stores ........ .... .... ................ X X X 2,688 + 	7.8 

4 36,478 + 12.8 - - 36,478 + 12.8 

5 

Grocery confectionery and sundries stores .............. 

x X X 16.127 + 	2.3 

6 

Department 	stores 	.................................. 

General 	stores 	...................... 	.............. - - 3,067 + 	1.4 3,067 + 	1.4 

7 

. 

7,435 + 	7.8 1,017 + 	11.2 8.453 + 	8,2 

8 Motor 	vehicle 	dealers 	... 	.......... 	........ 	..------- - 51,531 + 43.1 51,531 + 43.1 

9 - - 909 ... 909 

10 

General merchandise stores .......................... 

Variety 	stores ...................................... 

Used car dealers ........................... ........ 

Service 	stations 	.......................... .... ...... x x x x 31,637 + 14.8 

11 Garages 	.......................................... 

. 

- - 1,505 + 	2.5 1.505 + 	2.5 

12 x x x x 8.563 + 	7.0 

13 x X X X 4.086 + 30.5 

14 4.425 + 	8.6 2,292 + 10.2 6,717 + 	9.2 

15 

Automotive parts and accessories stores ............... 

635 ... 3.593 - 10.6 4,228 - 	4.9 

16 

Men's clothing stores 	............................... 

x X X 427 + 	15.5 

17 

Specialty shoe stores 	............................... 

x x x X 1,495 - 10,9 

18 

Family clothing stores ............................... 

Hardware stores .................................... - - 2.658 + 	8.9 2,658 + 	8.9 

19 

Women's clothing stores ............................. 

Household furniture stores 	........................... x x X 1,920 

20 x x x X 1,019 + 17.2 

21 

Family shoe stores 	................................. 

x x x x 2,982 + 24.8 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 15,886 + 	15.5 

23 

Household appliance stores 	.......................... 

955 ... 1.731 + 18.5 2,716 + 34.9 

24 x x x x 836 + 15.9 

25 

Florists 	........................................... 

Jewellery 	stores 	................................ 2,292 - 	0.3 576 2.9 2.868 0.8 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ............. x x x x 1 ,474 

27 837 + 	11.2 1,489 - 	3.5 2.325 + 	1.2 

28 

Personal accessories stores .........................

All other stores x x x X 30,710 + 	3.7 

29 All 	stores 	....................................... 141,906 + 	9.5 171,621 + 16.3 313,526 + 13.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 3. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

690,274 + 	6.4 1 

x x x x 120,592 + 	3.0 Epiceries, confiseries et articles divers 	................. 2 

x x x x 30,671 + 	9.6 3 

264795 + 18.2 - - 264,795 + 18.2 

Epiceries 	- 	Boucheries ................................ 

Grands 	magasins 	.................................. 4 

x x x x 117,648 + 	7.2 5 

.. 

. 

- - 37,190 + 	2.9 37,190 + 	2.9 

bus 	es autres magasins d'aliments..................... 

Magasins de marchandises diverses ..................... 

Magasins gènèraux ................................. 6 

52.296 -i- 	6.2 9,272 + 13.7 61,568 + 	7.2 7 

- - 526,063 + 27.6 526,063 + 27.6 

Bazars 	............................................. 

Concessionnaires d'automobiles 	...................... 

.. 

8 

- - 15,912 + 23.2 15,912 + 23.2 9 

. 

0 x x x x 317,716 + 14.8 Stations-service 	................................... 

- - 18,330 + 	2.7 18,330 + 	2.7 

.. 

11 

x x x x 75.773 -- 	12.2 

Vendeurs dautomobiles doccasion ...................... 

12 

x x x x 31,360' ... 

Garages 	.......................................... 

13 

.. 

34,709 + 	9.3 17,949 + 	7.1 52,658 + 	8.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

4,483 + 	7.3 32,568 - 	1,4 37,052 - 	0.4 

Magasins de vêtements pour hommes 	................... 

15 

x x x x 3,866 - 	1.3 16 

x x x x 16.451 + 10.2 

Magasins de vétements pour dames ..................... 

17 

- - 28,946 + 	3.6 28,946 + 	3.6 

Magasins de vétements pour Ia famille ................... 

Quincailleries ...................................... 18 

x x x x 18,492 + 	15.6 

Magasins de chaussures spècialisées .................... 

Magasins de chaussures pour Ia farriille .................. 

19 

x x x x 9,286 + 	11.9 20 

x x x x 29,414 + 17.9 Magasins de meubles, tOléviseurs, radios et accessoires ... 

.. 

21 

x x x x 163,245 + 15.5 

Magasins de meubles ................................. 

Magasins d'appareils menagers ......................... 

Pharmacies, médicaments brevetOs et produits de beauté. 22 

7,086 ... 14,807 + 	9.8 21,893' + 27.8 23 

x x x x 8,591 - 	2.9 24 

17,904 + 10.6 4,532 - 10.9 22,436 + 	5.5 25 

x x x x 18632' ... 

Librairies 	et papeteries 	................................ 

26 

6,658 + 15.3 18185 - 	0.9 24,843 + 	2.9 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins darticles de sport et d'accessoires ............. 

27 

x x x x 339,449 + 	9.5 

Magasins d'accessoires personnels ..................... 

28 

1,316,478 + 11.0 1,786,668 + 14.5 3,103,146 + 13.0 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% 

1 Combination stores (groceries and meat) x x x x 40,766 + 	9.0 

2 Grocery confectionery and sundries stores ............. x x x x 12.397 + 	6.4 

3 x 

... 

x x x 4,773 + 	8.9 

4 27,007 + 	5.1 - - 27,007 + 	5.1 

5 General 	merchandise 	stores ......................... x x x x 10.153 - 	1.4 

6 General 	stores 	.................................... - - 6.258 + 	5.3 6,258 + 	5.3 

7 7,536 + 	3.2 868 - 	6.1 8,403 + 	2.1 

8 x x x x 34,084 + 18.2 

9 - - 1,059 + 32.2 1,059 + 32.2 

10 

.... 

x x x x 23,963 + 	16.1 

11 

All 	other 	food 	stores .................................. 

Motor 	vehicle 	dealers 	.................................. 

- - 1,089 ... 1,089 

12 x x x x 6,359 - 	2.3 

13 

Variety 	stores 	....................................... 

1,634 

.... 

+ 	2.6 1,488 + 	7.9 3,121 + 	5.0 

14 

Department 	stores 	.................................. 

Women's clothing stores 	 . . 3.841 + 	1.7 1.069 + 	9.1 4.910 + 	3.2 

15 

Service 	stations 	....................................... 

1,466 ... 1,333 - 	5.6 2.799 + 16.9 

16 

Men's 	clothing 	stores 	................................. 

x x x x 79 + 	14.1 

17 

Garages 	............................................. 

x x x x 2.224 - 	6.7 

18 

Used 	car 	dealers 	...................................... 

Automotive parts and accessories stores .................. 

Family shoe stores 	................ 	..... ........... 

Hardware 	stores ............. 	... 	... 	........ 	........ - - 2,514 + 10.9 2.514 + 10.9 

19 

Family 	clothing 	stores 	............................... 

x x x x 3,000 + 	4.8 

20 - - 1,113 + 	0.7 1.113 + 	0.7 

21 

Household furniture stores 	..... 	..................... 

x 

. 

x x x 785 

22 Pharmacies, patent medicine and cosmetics stores 1,455 + 27.0 10,281 + 	6.0 11,736 + 	8.3 

23 

Specialty shoe stores 	............................... 

x x x x 1,075 - 	7.0 

24 

Furniture, T.V.. radio and appliance stores .............. 

x x x x 748 + 17.6 

25 

Household appliance stores .......................... 

1,394 - 	9.2 817 - 	3.7 2,211 - 	7.2 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. - - 1,096 - 	10.5 1.096 - 10.5 

27 

Florists 	........................................... 

587 + 35.2 599 .. 1,186 - 10.3 

28 

Personal accessories stores ..........................

All 	other 	stores 	............ 	............. 	 .......... 13,556 + 	2.0 9,586 + 	3.4 23,142 + 	2.6 

29 All 	stores ....................................... 102,875 

. 

+ 	2.5 135,177 + 11.0 238,051 + 	7.2 
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ESTIMATiONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

% % $000 

x x x x 462,348 + 	9.2 1 

x x x x 134,995 + 	1.9 2 

x x x x 52,545 + 	7.9 Tous les autres magasins daliments ................... 3 

197,737 + 	8.8 - - 197,737 + 	8.8 

Epiceries 	- 	Boucheries ................................ 

4 

x x x x 70.515 + 	14.1 5 

- - 69,390 + 	11.8 69,390 + 	11.8 

Epiceries, confiseries et articles divers 	.................... 

... 

6 

60,938 + 12.3 8,202 - 	0.4 69,141 + 10.6 

Grands 	magasins 	...................................... 

7 

x x x x 392.899 + 15.2 

Magasins de marchandises diverses ...................... 

8 

- - 11,178 + 32.8 11,178 + 32.8 

Magasins generaux.................................... 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .................... 9 

x x x x 258,608 + 	8.6 10 

- - 14,784 - 	5.3 14,784 - 	5.3 

Stations-service 	..................................... 

... 

11 

x x x x 59,678 + 15.7 12 

11,593 + 	11.6 11,153 + 15.6 22,747 + 13.5 13 

30.841 + 	8.6 10,448 + 	15.0 41,290 + 	10.1 

Garages 	........................................... 

14 

11,852 ... 13.250 + 	1.0 25.102 + 15.5 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vêtements pour dames ..................... 

15 

x x x x 749 - 	1.3 

Magasins de vétements pour hommes 	................... 

Magasins do véternents pour Ia famille ................... 

16 

x x x x 18,593 + 	10,3 17 

- - 25,959 ... 25,959 ... 

Magasins do chaussures spècialisèes .................... 

Quincailleries ...................................... 18 

x x x x 30,325 + 	6.1 19 

- - 9.892 + 	18.6 9,892 + 18.6 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 9,722 - 	2.1 Magasins do meubles, téléviseurs, radios el accessoires... 

.. 

21 

13,320 + 20.8 107,530 + 	8.1 120.850 + 	9.4 

Magasins de meubles ................................. 

Magasins d'appareils rnènagers ......................... 

Pharmacies, médicaments brevetés et produits do beauté.. 22 

x x x x 8,958 + 25.5 23 

x x x x 8,461 + 	10.1 

Librairies 01 papeteries ............................... 

24 

44 10,6 + 	9.9 5,219 + 	0.7 15,666 + 	6.7 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

- - 21,772 + 	1.8 21,772 + 	1.8 26 

4,313 ... 8.370 + 	7.2 12,683 + 15.5 

Magasins d'articles do sport et d'accessoires ............. 

27 

140,800 + 	3.4 99,845 + 21.9 240.645 + 10.3 

Magasins daccessoires personnels ..................... 

28 

965,945 + 	8.2 1,441,288 + 11.9 2,407,233 + 10.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rrlagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 

1 Combination stores (groceries and meat) x x x x 434,277 + 	5.6 

2 Grocery confectionery and sundries stores .............. x x x x 133,009 + 	8.5 

3 2,289 - 	3.6 62.016 + 	8.7 64,305 + 	8.2 

4 192,906 + 	7.8 - - 192,906 + 	7.8 

5 x x x x 31,367 + 	4.6 

6 

General merchandise stores .......................... 

General 	stores ............. ........................ x x x x 21,093 + 	9.0 

7 22,528 + 	9.4 4,419 + 	9.4 26,947 + 	9.4 

8 - - 348,925 + 46.9 348,925 + 46.9 

9 

Department 	stores 	.................................. 

Motor vehicle dealers 	............................... 

Used 	car 	dealers 	.............................. 	.... - - 14.299 + 15.6 14,299 + 15.6 

10 

. 

25,127 - 10.3 184,504 - 	1.7 209,631 - 	2.9 

11 - - 48,321 - 	9.0 48,321 - 	9.0 

12 

All 	other 	food 	stores ................................ 

Garages 	.......................................... 

x x x x 62,057 + 24.2 

13 Men's 	clothing 	stores 	............................... 10,730 + 18.7 18,593 + 	3.8 29.323 + 	8.8 

14 

Variety 	stores ...................................... 

24,791 + 16.7 28,968 + 	10.2 53,759 + 	13.1 

15 

Service 	stations 	.................................... 

24,051 ... 20,859 - 	3.9 44,909 + 14.4 

16 2,180 + 12.6 2,691 - 	3.5 4,871 + 	3.0 

17 

Women's clothing 	stores ............................. 

29,084 + 	11.6 10,247 + 27.1 39,331 + 15.2 

18 

Family clothing 	stores ............................... 

x x x x 30,442 + 10.8 

19 

Family 	shoe 	stores 	................................. 

Hardware stores .................................... 

6,034 ... 42.713 + 	19.1 48,747 + 22.2 

20 x x x x 8.468 + 27.2 

21 

Automotive parts and accessories stores ............... 

x x x x 17,836 

22 Pharmacies, patent medicine and cosmetics stores 22.723 + 	6.3 54,339 + 	10.1 77.062 + 	9.0 

23 

Specialty shoe stores 	............................... 

Book 	and 	stationery stores ...... ... ................. 5,283 + 13.5 5,900 - 	11.5 11.183 - 	1.2 

24 

Household furniture stores 	........................... 

Furniture, TV., radio and appliance stores .............. 

- - 5,669 + 	9.6 5,669 + 	9.6 

25 

Household appliance stores 	.......................... 

4,798 + 	2.9 7,126 + 	11.5 11.923 + 	7.9 

26 

Florists 	........................................... 

Jewellery 	stores .................................... 

2,614 

. 

+ 	9.7 20,915 + 18.7 23,529 + 17.6 

27 

Sporting goods and accessories stores ................. 

5,587 + 	13.5 25,704 + 	5.4 31,292 + 	6.8 

28 

Personal accessories stores ..........................

All 	other 	stores 	.................... 	... 	............ 99,356 - 	6.6 120,491 + 	6.7 219,847 + 	0.2 

29 All 	stores ....................................... 672,254 

. 

- 	1.1 1,573,073 + 17.4 2,245,328 + 11.1 
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ESTIMATiONS PRELIMINAIRES 

TABLEAU 5. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Québec 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

4,616,030 - 	0,4 1 

x x x x 1,562,611 + 	6.3 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

27,172 - 	6.0 623,993 + 	9.9 651.165 + 	9.1 Tous les autres magasins d'aliments ................... .3

.. 

1,646,174 + 	8.5 - - 1,646,174 + 	8.5 4 

. 

x x x x 266,969 - 	2.6 

Grands 	magasins 	.................................... 

5 

X x x x 243,928 + 	3.8 

Magasiris de marchandises diverses ..................... 

6 

223,848 + 	8.6 46,221 - 	2.2 270,069 + 	6.5 

Magasins 	géneraux ................................... 

7 
- - 3,532,304 + 26.6 3,532,304 + 26.6 

Bazars 	............................................. 

8 
- - 162,403 + 	17.1 162,403 + 	17.1 

Concessionnajres d'automobiles 	........................ 

9 
300,161 - 	1.9 1,946,754 + 	2.2 2,246,916 + 	1.6 

Vendeurs d'automobiles doccasion ...................... 

10 
- - 540,981 + 	0.1 540,981 + 	0.1 11 

x x x x 491,048 + 19.7 

Stations-service 	..................................... 

Garages 	........................................... 

12 

79,999 + 	11.5 188,142 + 	7.9 268,142 + 	8.9 13 

215,303 + 10.0 289,589 + 14.3 504,892 + 	12.4 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

199,748 + 21.2 220.642 + 	4.3 420,390 + 	11.7 

Magasins de vétements pour hommes 	................... 

15 

18,152 - 	8.2 20.357 + 	1.1 38,509 - 	3.4 

Magasins de vétements pour dames ..................... 

16 

229,023 + 12.4 75,020 + 	10.1 304,043 + 	11.9 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spècialisées .................... 

17 

x x x x 317,240 + 	10.6 18 

58,566 ... 417.423 + 26.3 475,989 + 27.6 

Magasins de chaussures pour Ia famille .................. 

Quincailleries ........................................ 

19 

x x x x 79,953 + 28.7 

Magasins de meubles ................................. 

20 

X X X x 164,324 + 25.4 Magasins de meubles, tèléviseurs, radios et accessoires. . 21 

245,582 + 31.1 570,243 + 10.6 815,825 + 16.0 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

44,363 - 	2.1 63,639 - 11.8 108,002 - 	8.0 23 
- - 75,001 + 	10.4 75,001 + 10.4 

Librairies et papeteries 	................................ 

24 

38,899 + 	7.7 64,189 + 	11.0 103,088 + 	9.7 25 

32,609 + 	11.7 350,665 + 	7.1 383,274 + 	7.4 

Fleuristes 	.......................................... 

26 

50,038 + 14.6 297,292 + 	7.2 347,330 + 	8.2 

Bilouteries 	.......................................... 

27 

982,357 + 	4.7 1,162,615 + 	5.9 2.144.972 + 	5.3 

Magasins d'articles de sport et daccessoires ............. 

Magasins daccessoires personnels ..................... 

28 

6,799,587 -i- 2.8 15,981.985 + 11.0 22,781,572 + 	8.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

November - 1983 - Novembre 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indOpendants 

All slores 

Ensemble des magasins 

Sates Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 205.269 - 	8.1 

2 

Combination stores (groceries and meat) ............... 

x x x x 54.673 + 25.7 

3 

Grocery confectionery and sundries stores .............. 

1,374 - 	3.7 33.275 + 	6.7 34,649 + 	6.2 

4 Department 	stores 	............ . .................... 116,811 + 	7.5 - - 116,811 + 	7.5 

5 x 

. 

x x x 7.882 + 	3.3 

6 

All other food 	stores ................................ 

- - 205 + 	5.7 205 + 	5.7 

7 

General stores ..................................... 

5,869 + 	0.4 2,346 + 	5.0 8,216 + 	1.7 

8 - - 167,510 + 37.7 167,510 + 37.7 

9 

Motor vehicle dealers 	............................... 

- - 6,326 + 	5.0 6,326 + 	5.0 

10 

General merchandise stores ................. ......... 

18,143 - 	5.2 76,262 - 	6.6 94,405 - 	6.3 

11 - - 11,782' ... 11.782' 

12 x x x x 18,445 + 20.4 

13 Men's 	clothing 	stores 	... ........................... 7,592 + 26.1 5,540 - 20.1 13.132 + 	1.3 

14 

Variety 	stores ...................................... 

Used car dealers ................................... 

12,777 + 	18.3 15,264 + 18.0 28,041 + 	18.1 

15 14,144 + 25.0 6,927 + 	2.9 21,071 + 16.8 

16 

Garages 	.......................................... 

1,604 

. 

+ 	11.7 1,632 - 	8.6 3,237 + 	0.4 

17 

Service 	stations 	.................................... 

Women's clothing stores ............................. 

15,867  + 15.9 4,227 ... 20,094 + 19.7 

18 

Specialty shoe stores 	............................... 

x x X 16,725 + 16.4 

19 

Automotive parts and accessories stores ...............

Family clothing stores ...............................

Hardware stores .................................... 

x x x x 16.049 - 	0.4 

20 

Family shoe stores 	................................. 

x x x x 2.648 + 28.4 

21 x x x x 2,972' 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 14,981 - 30,054 + 	1.6 45,035 + 	1.1 

23 

Household appliance stores .......................... 

4136 + 22.2 1,806 ... 5.942' - 12.0 

24 

Household furniture stores 	........................... 

- - 2,300 + 	3.3 2.300 + 	3.3 

25 

Book and stationery stores ...........................

Florists 	........................................... 

3,432 + 	1.7 3.585 + 15.6 7,018 + 	8.4 

26 

Jewellery 	stores ..................................... 

Sporting goods and accessories stores ................. x x x X 8,693 - 	3.4 

27 4,135 + 18.4 11,808 + 12.7 15,943 + 14.1 

28 

Personal accessories stores .......................... 

67,595 - 	7.6 55,860 - 	8.3 123,455 - 	7.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 384,280 - 	4.7 674,248 + 10.7 1,058,528 + 	4.5 



ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

2,305,798 - 10.6 1 

x x x x 553,495 + 	3.9 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

16,564 - 	4.6 339.860 + 16.4 356,424 + 15.2 

.. 

3 

982.730 + 	7.5 - - 982,730 + 	7.5 4 

x x x x 72.497 - 	2.9 

Tous les autres magasins daliments ..................... 

Grands 	magasins 	.................................... 

5 
- - 2,670 + 	4.7 2,670 + 	4.7 6 

57,932 - 	0.8 25.838 - 	3.8 83,770 - 	1.7 7 

- - 1,676,624 + 25.1 1,676,624 + 25.1 

Magasins de marchandises diverses ...................... 

Magasins généraux .................................... 

8 
- - 73.351 + 	15.5 73,351 + 15.5 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

208,275 - 	4.0 767,038 - 	2.0 975.313 - 	2.4 10 
- - 124,586 - 	6.0 124,586 - 	6.0 

Vendeurs d'automobiles d'occasion ....................... 

11 

x x x x 149,654 + 20.9 

Stations-service 	..................................... 

12 

55,293 + 	11.5 61,733 - 	6.8 117,026 + 	1.0 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

111,726 + 12.8 141.889 + 20.4 253,615 + 17.0 14 

117.698 + 	11.0 71,113 + 	9.3 188,812 + 10.3 

Magasins de vélements pour hommes ................... 

15 
13,629 - 	1.1 13,767 + 	4.1 27,396 + 	1.4 

Magasins de vétements pour dames ..................... 

Magasins de vètements pour Ia famille ................... 

16 

122,002 + 	11.9 30,690 + 17.4 152,692 + 13.0 17 

X X x x 173,135 + 	9.1 

Magasins de chaussures specialisees .................... 

Magasins de chaussures pour Ia famille .................. 

18 

x x x x 167.165 + 10.3 19 

x x x x 26,295 ... 

Quincailleries........................................ 

Magasinsdemeubles ................................. 

20 

x x x x 52,748 -- 

Magasins d'appareils menagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. 21 

169,249 + 33.2 324,426 + 	3.6 493,676 + 12.2 Pharmacies, médicaments brevetès et produits de beauté 22 

34,610 + 12.4 24,537 . 	. 59,147 - 17.9 23 
- - 31,569 + 	12.2 31,569 + 12.2 

Librairies et papeteries 	................................ 

24 

27,814 + 	6.1 33,434 + 20.6 61,248 + 13.6 

Fleuristes 	.......................................... 

25 
x x x x 167,619 + 	7.8 

Bijouteries 	.......................................... 

26 

37,124 + 14.4 140.771 + 21.3 177,895 + 19.8 27 

677,555 + 	2.6 556,552 - 	3.6 1,234,107 - 	0.2 

Magasins d'articles de sport et daccessoires .............

Magasins d'accessoires personnels ..................... 

28 

3,995,290 + 	1.1 6,745,767 + 	5.5 10,741,057 + 	3.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins 3 succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sates Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$000 % $'OOO 

1 488,347 -4- 	3.6 159,201 + 13.7 647.548 + 	5.9 

2 79,284 + 18.8 71,225 + 	8.5 150,509 + 13.7 

3 

Combination stores (grocertes and meat) 	...... .... ..... 

All 	other 	food 	stores ................................ 4,794 - 	0.8 50,971 - 	0.9 55.765 - 	0.9 

4 

Grocery confectionery and sundries stores .............. 

430,194 + 10.9 - - 430,194 + 10.9 

5 82,278 + 12.5 14,750 ... 97.028' + 18.2 

6 

Department 	stores 	.................................. 

General merchandise stores ..........................

General 	stores 	.................... 	................ x x X X 15,695 + 15.3 

7 Variety 	stores 	........................ 	............. 

. 

28,228 + 10.0 6.177 + 	9.0 34,405 + 	9.8 

8 - - 626.388 + 33.8 626,388 + 33.8 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - 

. 

- 20.156 + 	6.2 20,156 + 	6.2 

10 91,129 + 	3.5 187,847 - 	4.5 278,975 - 	2.0 

11 Garages 	.......................................... - - 48,116 + 12.4 48,116 + 12.4 

12 Automotive parts and accessories stores ......... ...... 4,963 + 	8.8 98,314 + 17.7 103,277 + 17.3 

13 

Service 	stations 	.................................... 

Men's 	clothing 	stores 	......................... 	. 	.... 24,409 + 	8.9 20,426 + 10.3 44,835 + 	9.5 

14 Women's 	clothing 	stores ... 	......................... 49,303 + 	12.3 23,451 - 	2.1 72,754 + 	7.2 

15 22,590 

. 

. 

+ 15.4 17,211 + 23.2 39,801 + 18.7 

16 Specialty 	shoe 	stores 	....... ....................... 2,885 + 16.0 3,993 + 	7.1 6,878 + 10.7 

17 Family 	shoe 	stores 	......................... ....... 24,478 + 	9.0 8.866 - 	7.1 33,344 + 	4.1 

18 

Family 	clothing 	stores 	............................... 

x 

. 

. 

x X x 26,122 + 13.5 

19 Household furniture 	stores 	...... .................... 16,966 ... 28,509 + 	1.0 45.476' + 12.3 

20 

Hardware stores .................................... 

x x x x 25,135 

21 7,350 + 28.9 8,404' ... 15.754' + 35.2 

22 Pharmacies, patent medicine and cosmetics stores 36.379 + 12.2 96,571 + 	4.1 132,950 + 	6.2 

23 10,288 - 	8.1 8,233 - 	4.7 18.521 - 	6.6 

24 

Furniture, T.V., radio and appliance stores .............. 

.. 

x x x x 13.797 + 15.2 

25 

Household appliance stores .......................... 

16,098 + 	6.7 12,164 - 	0.4 28,262 + 	3.5 

26 

Book and stationery stores ........................... 

Jeweltery 	stores .................................... 

5,486 + 10.0 21,142 + 	5.3 26.627 + 	6.3 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

19,555 + 	2.5 29,083 + 	5.7 48,638 + 	4.4 

28 

Personal accessories stores .......................... 

257,897 + 	1.6 174,743 + 	4.2 432,641 + 	2.6 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 1,712,340 + 	7.2 1,807,250 + 15.1 3,519,590 + 11.1 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 7. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 
January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Safes Change Sales Change Sates Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

5.456,489 + 	2.0 1,762,592 + 	17.6 7,219,081 + 	54 1 

833,745 + 12.5 782,476 + 	5.4 1.616,221 + 	9.0 2 

50,581 - 16.2 606,388 + 	1.4 656,969 - 	0.1 

Epiceries 	- 	Boucheries ................................ 

Tous 	es autres magasins d'aliments ................... 3 

3,316,500 + 	9.2 - - 3,316,500 + 	9.2 4 

619,106 + 15.4 143,585 ... 762,692 + 21.0 5 

x x x x 168,858 - 	1.8 6 

239,398 + 	6.4 60,830 + 	6.7 300,228 + 	6.4 

Epiceries, conliseries et articles divers 	.................... 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

... 

7 

- - 6,019,990 + 25.6 6.019.990 + 25.6 8 

- - 199,683 + 	3.8 199,683 + 	3.8 

Magasins géneraux.................................... 

Bazars 	.............................................. 

9 

931,432 - 	0.8 2,063,733 - 	3.6 2,995,166 - 	2.7 

Concessionnaires dautomobiles 	......................... 

10 

- - 467,559 + 	4.1 467,559 + 	4.1 11 

48,142 - 	1.1 870,067 + 10.9 918,209 + 10.2 

Vendeurs d'autornobiles d'occasion ....................... 

Stations-service 	..................................... 

Garages 	........................................... 

12 

188,418 + 	6.8 163,695 - 	8.7 352,114 - 	0.9 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

426,088 + 12.4 244,291 + 	0.6 670,378 + 	7.8 14 

184,108 + 	11.2 133,371 + 	9.5 317,479 + 10.5 

Magasins de vétements pour dames ..................... 

15 

26,518 + 10.5 33,255 + 10.8 59,773 + 10.7 

Magasins de vétements pour hommes ................... 

16 

211.511 + 	8.6 81,333 + 	2.8 292,845 + 	6.9 17 

X x x x 244,569 + 	5.8 

Magasins de chaussures spéciatisées ....................

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

151,269 + 34.4 336,901 ± 32.9 488,169 + 33.4 

Magasins de vètements pour Ia famille ................... 

19 

x x x x 210,409 ... Magasins d'appareils mènagers ........................ 20 

90,767 ... 89,339 ... 180,107 ... Magasins de meubles, téléviseurs, radios et accessoires ... 21 

366,663 + 	8.5 1,032,359 + 	12.1 1,399.022 + 	11.2 

Magasins de meubles .................................. 

Pharmacies, médicaments brevetés et produits de beauté. 22 

94,680 + 16.4 77,193 + 	3.3 171,873 + 	10.1 

... 

23 

x x x x 150,044 + 	2.6 24 

123.011 + 	7.3 111,856 - 14.4 234,866 - 	4.2 25 

65.261 + 10.2 277.030 + 	0.5 342,291 + 	2.2 

Librairies 	et papeteries ............................... 

Bijouteries 	......................................... 

26 

193,573 - 	0.5 303,324 + 	1.8 496,898 + 	0.9 

Fleuristes 	......................................... 

27 

2.621,304 + 	8.4 1,689,593 + 	5.2 4.310,898 + 	7.1 

Magasins d'articles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

16,327,552 + 	6.4 18,235,338 + 12.5 34,562,889 + 	9.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 
TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 
November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO % $000 

1 192036 + 	5.8 44,646 + 25.6 236,682 + 	9.0 

2 

Combination stores (groceries and meat) 	............... 

18,820 + 	8.5 30.316 + 16.6 49,136 + 13.4 

3 2,505 - 	2.2 31,725 + 	7.4 34,230 + 	6.6 

4 169,780 + 	8.6 - - 169.780 + 	8.6 

5 23,492 + 	6.0 5.734' ... 29226' + 25.7 

6 - - 323' .. 323 

7 5,594 + 	9.7 954 - 15.3 6,548 + 	5.2 

8 - - 238,115 + 30.6 238.115 + 30.6 

9 Used 	car 	dealers .................................. - - 4,318' ... 4,318' 

10 

Grocery confectionery and sundries stores ................ 

36,027 - 	3.4 64,369 + 	18.1 100,396 + 	9.3 

11 

All 	other 	food 	stores 	.................................. 

Department 	stores 	................................... 

- - 14,527 + 10.8 14,527 + 10.8 

12 

General 	stores 	........................................ 

Garages 	.......................................... 

x x x x 29,668 + 23.9 

13 

Variety 	stores 	........................................ 

11,584 + 	7.8 9,357 + 	9.5 20,940 + 	8.5 

14 

General 	merchandise 	stores 	........................... 

Motor 	vehicle dealers 	...................... ............ 

Service 	stations 	.................................... 

20,229 

.... 

+ 	1.1 11.367 + 	13.6 31,596 + 	5,3 

15 12,657 + 13.3 4,083' .. 16,739' + 22.3 

16 

Men's clothing stores 	............................... 

Women's clothing 	stores ............................. 

1,758 + 	0.5 2,230 + 	3.1 3,987 + 	1.9 

17 

Family clothing 	stores ............................... 

Specialty shoe stores 	............................... 

11,391 + 	11.4 3.524 - 16.5 14,915 + 	3.2 

18 

Family shoe 	stores 	................................. 

x x x x 8,687 + 	8.4 

19 

Hardware stores ....................................

Household furniture stores 	........................... 11,115' ... 5,055' ... 16,170' + 15.3 

20 x x x x 11,554' 

21 

Automotive parts and accessories stores ............... 

Household appliance stores 	.......................... 

x x x x 7,643 + 28.1 

22 

Furniture, TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 10,378 + 	9.5 43.770 + 	8.0 54,148 + 	8.3 

23 5,152 - 	7.6 4,172 - 	3.7 9,324 - 	5.9 

24 x x x x 5,313 + 	11.6 

25 6,601 + 12.0 4,162 - 	6.4 10,763 + 	4.0 

26 

Book and stationery stores ........... ... ..... ........ 

Sporting goods and accessories stores ................. 2,547 - 	1.1 8,618 + 	3.4 11.165 + 	2.3 

27 

Florists 	........................... 	................ 

Jewellery 	stores .............. .................. .... 

10,992 + 	2.2 16,554 + 16.7 27,546 + 10.5 

28 

Personal accessories stores ................ ..... ..... 

92,013 + 	4.4 71,542 + 	0.9 163,555 + 	2.9 

29 

All 	other 	stores 	............................... ..... 

All 	stores ....................................... 654,106 + 	6.6 672,886 + 18.7 1,326,991 + 12.4 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-November - 1983 - Janvier-Novernbre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

S'OOO % $000 % $'OOO % 

2,098,092 + 	4.6 472,904 + 19.6 2,570,996 + 	7.1 1 

199,235 - 	7.3 310,032 + 15.5 509.267 + 	5.3 Epiceries, confiseries et articles divers 	................. .. 2 

26,115 - 19.2 372,600 + 	11.2 398.715 + 	8.5 Tous les autres magasins d'aliments ................... 3 

1.319,479 + 	7.1 - - 1,319,479 + 	7.1 

Epiceries 	- 	Boucheries ................................ 

4 

192.448 + 11.9 58.678' ... 251,126' + 26.7 5 

- - 4.236 + 20.6 4,236 + 20.6 

Grands 	magasins 	.................................... 

6 

.. 

50,346 + 	5.8 10,008 + 	0.5 60,354 + 	4.8 

Magasins de marchandises diverses ..................... 

7 

- - 2,145.834 + 19.7 2,145,834 + 19.7 

Magasins généraux .................................... 

8 

- - 42,927 + 25.7 42,927 + 25.7 9 

393,806 + 	2.4 617,030 + 13.8 1,010,835 + 	9.1 

Bazars 	.............................................. 

Stations-service 	................................... 10  

- - 141.878 - 	7.0 141,878 - 	7.0 

Concessionnaires dautomobiles 	......................... 

11 

.. 

x x x x 263,368 + 12.8 

Vendeurs dautomobiles d'occasion ....................... 

12 

92,048 + 	4.2 74,534 - 14.7 166.582 - 	5.1 

Garages 	........................................... 

13 

183,543 + 	5.1 113,682 + 	11.4 297,225 + 	7.4 

Magasins de pièces et d'accessoires d'automobiies ......... 

14 

103,171 + 10.8 26,165 + 	18.1 129,336 + 12.2 15 

17,058 + 	3.4 20,876 + 19.6 37,934 + 	11,7 

Magasins do vétements pour hommes ................... 

16 

99.175 + 	6.0 35,078 - 	3.5 134,253 + 	3.3 

Magasins do vétoments pour dames ..................... 

Magasins de vétements pour Ia tamille ................... 

17 

x x x x 83,913 + 	6.6 

Magasins de chaussures spècialisées .................... 

Magasins do chaussures pour Ia tamille .................. 

18 

98,210 ... 60,176 + 	15.3 158,386' + 31.5 Magasins do meubles ............................... 19 

x x x x 112,848' ... 20 

x x x x 92,573' ... 

Quiricailleries........................................ 

Magasins do meubles. téléviseurs, radios et accessoires... 21 

102,490 - 	5.2 433,721 + 	9.6 536,211 + 	6.4 Pharmacies, médicaments brevetés et produits do beauté.. 

.. 

22 

49,369 + 13.0 38,107 - 	3.1 87,477 + 	5.3 

Magasins d'appareils ménagers ........................ 

23 

x x x x 60,878 + 	3.6 

Librairies et papeteries ............................... 

24 

48,435 + 	2.2 44,275 - 17.4 92,710 - 	8.2 

Fleuristes 	.......................................... 

25 

34,747 + 	3.5 112.149 - 	3.8 146,896 - 	2.1 

Bijouteries 	......................................... 

26 

107,668 - 	3.3 175,842 + 13.0 283,510 + 	6.1 

Magasins darticles do sport ot d'accessoires ............. 

27 

900,622 + 	7.1 674.689 + 	4.0 1,575,311 + 	5.7 

Magasins d'accessoires personnels ..................... 

28 

6,223,564 + 	5.8 6,491,494 + 13.9 12,715,058 + 	9.8 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 57,270 + 17,2 15.018 + 22.2 72,288 + 18.2 

2 4,931 - 	7.8 9.011 + 	8.7 13,942 + 	2.2 

3 All 	other 	food 	stores 	. 	.............................. x x x x 4,177 - 	1.3 

4 60,620 + 	4.6 - - 60,620 + 	4.6 

5 

Department 	stores 	.................................. 

8,050 

. 

+ 	3.3 913 ... 8,963 + 10.2 

6 x x x x 13,889 -- 

7 3,532 + 	6.3 276 - 	7.3 3,808 + 	5.2 

8 - 57,514 + 16.3 57,514 + 16.3 

9 

Grocery confectionery and sundries stores .............. 

- - 1,259 ... 1,259 

10 8,127 + 25.8 22,935 + 15.9 31,062 + 18.3 

11 

Combination stores (groceries and meat) ............... 

General 	stores 	..................................... 

Variety 	stores ...................................... 

- - 1,895 + 15.9 1,895 + 15.9 

12 

Used car 	dealers ................................... 

Garages 	.......................................... 

x x X X 6,914 + 13.2 

13 

Service 	stations 	.................................... 

2,325 + 	7.0 1,197 + 	5.9 3.522 + 	6.6 

14 

Men's 	clothing 	stores 	............................... 

5,116 + 	8.3 1.297 + 27.6 6,413 + 	11.7 

15 

Motor vehicle dealers 	............................... 

Women's clothing 	stores ............................. 

3,396 + 	8.7 1.485 - 10.5 4,881 + 	2.0 

16 

Family clothing 	stores ............................... 

x x x x 250 

17 

General merchandise stores .......................... 

x x x X 2.133 - 18.9 

18 Hardware 	stores ................................... - - 2,157 - 	9.4 2,157 - 	9.4 

19 - - 4,725 + 29.4 4.725 + 29.4 

20 x x x x 862 + 27.2 

21 

Automotive parts and accessories stores ............... 

x x x x 3,371 + 	3.7 

22 Pharmacies, patent medicine and cosmetics stores 

. 

2,350 + 	7.8 11,094 + 16.5 13,443 + 14.9 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

703 - 14.6 518' ... 1,221 + 	2.9 

24 

Household furniture stores ........................... 

x x x x 962 + 14.4 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

1,943 + 	11.9 1,865 - 	3.6 3,809 + 	3.7 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 2,309 + 	6.6 

27 

Florists 	............................... ............ 

Jewellery 	stores .................................... 

1,268 + 	6.4 2,227 + 	4.0 3,495 + 	4.9 

28 

Personal accessories stores .......................... 

18,721 + 	6.8 23,133 + 12.7 41,854 + 10.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 187,448 + 	9.0 184,290 + 12.9 371,738 + 10.9 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $'oo 

590,605 + 	9.9 163,147 + 	6.3 753,752 + 	9.1 1 

52,438 - 15.1 100,474 - 	6.5 152,912 - 	9.6 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

x x x x 47,818 -4- 	4.1 bus los autres magasins d'aliments ................... 

.. 

3 

476,738 + 	5.0 - - 476,738 + 	5.0 4 

61,775 + 	2.5 9,895' ... 71.669' + 12.9 

Grands 	magasins 	.................................... 

5 

.. 

x x x x 157,571 - 	4.6 

Magasins de marchandises diverses ..................... 

6 

29,785 + 	8.7 2.689 - 	6.1 32.474 + 	7.3 

Magasins généraux ................................... 

7 

- - 644,530 + 10.0 644,530 + 	10.0 Concessionnaires d'automobiles 	...................... 8 
- - 15,546 + 	11.2 15,546 + 	11.2 

Bazars ............................................. 

9 

80,942 + 28.4 226,683 + 	17.9 307.625 + 20.5 Stations-service 	................................... 

. 

0 
- - 18,908 - 	2.4 18,908 - 	2.4 

Vendeurs d'automobiles d'occasion ...................... 

11 

.. 

x x x x 62,770 + 15.5 

Garages 	........................................... 

12 

18,503 + 	7.5 10,300 + 	0.1 28,804 + 	4.8 13 

46,782 + 10.4 13,932 + 24.0 60,714 + 13.2 

Magasins de pièces et d'accessoires d'autornobiles ......... 

14 

29,361 + 	9.9 14,849 - 	0.6 44,210 + 	6.1 

Magasins de vêtements pour hommes 	................... 

Magasins de vétements pour dames .....................

Magasins do vètements pour 	a famille ................. 15 

x x x x 2,130 + 27.2 16 

x x x x 21,983 - 	2.2 

Magasins de chaussures spècialisees .................... 

17 
- - 23,465 + 	5.5 23,465 + 	5.5 

Magasins do chaussures pour Ia famille .................. 

- - 

18 
- - 42.648 + 13.5 42,648 + 13.5 

Quincailleries ........................................ 

19 

x x x x 7,584 - 	5.9 20 

x x x x 37,034 + 	11.4 Magasins do meubles, téléviseurs, radios et accessoires... 21 

25,914 + 20.6 113,008 + 	13.1 138.923 + 14.5 

Magasiris de meubles ................................. 

Magasins d'appareils ménagers ......................... 

Pharmacies, medicaments brevetés et produits do beauté.. 22 

6.572 + 14.3 3,940 + 13.2 10,512 + 	13.9 23 

x x x x 10,270 - 	5.9 

Librairies et 	papeterios ................................ 

24 

14,773 + 18.4 16,463 - 	11.1 31,237 + 	0.7 

Fleuristes 	......................................... 

25 

x x x x 32,186 - 	0.7 26 

11.598 + 	10.1 22,538 + 	7.8 34,136 + 	8.6 

Bijouteries 	......................................... 

27 

167,423 + 	4.4 243.057 + 	8.0 410,480 + 	6.5 

Magasins d'articles de sport et d'accessoiros ............. 

Magasins d'accessoires persorinels ..................... 

28 

1,711,963 + 	7.6 1,966,664 + 	7.6 3,678,626 + 	7.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Vanation 
No.  

$000 $000 $000 % 

1 Combination stores (groceries and meat) ......, x x x x 49,933 + 15.8 

2 x x x x 8,949 + 	0.3 

3 x x x x 2.928 - 	3.9 

4 54.821 + 	4.2 - - 54,821 + 	4.2 

5 x x x x 2,131 + 	1.3 

6 General 	stores 	............................ 	.... 	.... - - 139 + 	11.1 139 + 	11.1 

7 

Grocery confectionery and sundries stores .............. 

x x x x 1.309 + 	7.4 

8 - - 30,761 + 	4.8 30,761 + 	4.8 

9 Used 	car 	dealers 	.................................. - 713 - 	2.6 713 - 	2.6 

10 x x x X 24,190 + 28.0 

11 Garages 	..... 	.................................... - 

. 

- 780 + 18.5 780 + 18.5 

12 

Variety stores ...................................... 

x x x x 5,085 + 15.3 

13 

All other food stores ................................

Department 	stores 	.................................. 

2,127 + 18.5 387 - 	5.1 2,514 + 	14.1 

14 

General merchandise stores .......................... 

Men's clothing 	stores 	............................... 

4,545 + 	9.7 701' ... 5,246' + 13.7 

15 

Motor vehicle dealers 	............................... 

x x x X 2,389 - 	1.2 

16 

Service stations 	.................................... 

Women's clothing stores ............................. 

x x x x 223' 

17 x x X x 1.610' 

18 - - 400 + 	5.1 400 + 	5.1 

19 

Family clothing stores ............................... 

Household furniture 	stores 	........... . .............. - - 3,234' .., 3,234' 

20 

Family shoe stores 	................................. 

Hardware stores .................................... 

x x x x 316' 

21 

Automotive parts and accessories stores ............... 

Specialty shoe stores 	............................... 

Household appliance stores 	.......................... 

x x x x 2.654 + 	1.7 

22 

Furnfture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 9,427 + 10.4 

23 

. 

. 

x x x x 858 - 	9.7 

24 x 

. 

x x x 630 + 15.8 

25 

Book and stationery stores ........................... 

Florists 	........................................... 

x X X 3,034 + 	2.9 

26 

Jewellery stores .................................... 

X X X X 1.053 - 13.0 

27 

Sporting goods and accessories stores ................. 

1,192 + 	5.5 1,972 + 	8.8 3,164 + 	7.5 

28 

Personal accessories stores .......................... 

14,596 + 	9.4 14,229 + 16.7 28,825 + 12.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 149,516 + 	9.0 97,799 + 11.4 247,315 + 	9.9 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolutaine de Winnipeg 

January-November - 1983 - Janvier-Novembre 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre de commerce - 	1983/1982 	- 	1983/1982 	- 	1983/1982 
Ventes I Variation 	Ventes 	Variation 	Ventes 	Variation 

$ 1 000 	% 	1 $'OOO 	% 	I swo 	% 

x x x 

x x x 

x x x 

431,677 + 	4.9 - 

x x x 

- - 2,484 

x x x 

- - 376,054 

- - 9.570 

x x x 

- - 7,483 

x x x 

15,901 + 	12.0 3,708 

41,369 + 10.5 8,042 

x x x 

x x x 

x x 

- - 3,609 

- - 29.342 

x x x 

x x x 

x x x 

x x x 

x x x 

x x x 

x x x 

11,051 + 	9.9 19,181 

129,937 + 	5.8 138,813 

1,364,091 + 	8.0 1,044,725 

x 	520,953 

x 	94,803 

x 	32.688 

	

- 	431,677 

x 	17,442 

	

- 13.8 	2,484 

x 	10,963 

	

+ 6.8 	376,054 

	

+ 25.6 	9,570 

x 	233.319 

	

- 5.1 	7.483 

x 	44,950 

	

- 8.2 	19.610 

	

+ 34.8 	49,411 

x 	21,337 

x 	1,916 

x 	17,923 

	

+ 2.1 	3,609 

	

+ 23.8 	29,342 

x 	2.426 

x 	29,895 

x 	99,531 

x 	8,094 

x 	6.291 

x 	25,057 

x 	13,009 

	

+ 16.0 	30,232 

	

+ 16.6 	268,750 

+ 10.1 2,408,816 

+ 10.3 1 

- 	11.7 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

+ 	1.8 Tous les autres rnagasins d'aliments ................... 

.. 

3 

+ 	4.9 4 

.. 

+ 	0.8 

Grands 	magasins 	................................... 

5 

- 13.8 

Magasins de rnarchandises diverses .....................

Magasins généraux ................................. 6 

+ 	9.2 7 

+ 	6.8 

Bazars 	............................................. 

8 

.. 

+ 25.6 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion .................... 9 

+ 26.1 Stations-service 	................................... 

.. . 

0 

- 	5.1 11 

.. 

+ 14.4 

Garages 	........................................... 

12 

+ 	7.5 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

+ 13.8 14 

+ 	6.4 

Magasins de vétements pour hommes ................... 

15 

+ 27.2 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour 	a famille ................... 

16 

- 	3.6 

Magasins de chaussures spécialisèes .................... 

17 

+ 	2.1 

Magasins de chaussures pour Ia tamille .................. 

18 

+ 23.8 

Quincailleries ................................... 	..... 

19 

+ 	4.5 

Magasinsderneubles ................................. 

20 

+ 21.2 Magasins de meubles, tèléviseurs, radios et accessoires, 21 

+ 14.5 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

+ 	11.4 23 

- 	9.8 

Librairies et papeteries 	................................ 

24 

-- 

Fleuristes 	.......................................... 

25 

- 	14.1 26 

+ 13.7 

Bijouteries 	.......................................... 

+ 	11.2 

Magasins darticles de sport et d'accessoires ..............

Magasins d'accessoires personnels .....................27 

+ 	8.9 

Tous les autres magasins 	............................28 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

AD stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 $000 % 8 1 000 

1 Combination stores (groceries and meat) .... .......... x x x x 59.545 + 10.6 

2 x x x x 11,147 + 	4.6 

3 All 	other 	food 	stores 	............... 	................ x x x X 3,546 + 21.3 

4 39,16 1  + 13.6 - - 39,161 + 13.6 

5 General 	merchandise stores .................. ....... 16,312 - 12.0 2,469 - 	8.4 18781 - 	11.5 

6 8,523 + 	0.9 14,442 + 35.8 22.965 + 20.3 

7 

Grocery confectionery and sundries stores .............. 

4,250 + 	6.9 684 - 	9.8 4,934 + 	4.2 

8 

Department 	stores 	.................................. 

- - 82780 + 14.0 82,780 + 14.0 

9 

General 	stores 	.................................. 	... 

Variety 	stores ...................................... 

- - 1.047' ... 1,047' 

10 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

2,844 + 	6.4 13,047 ... 15,890' 

11 

Service 	stations 	.................................... 

Garages 	.......................................... - - 2,628 - 	9.0 2.628 - 	9.0 

12 

. 

. 

. 

x x x x 9,515 - 	0.1 

13 1,571 - 	0.3 1.691 - 	3.7 3,262 - 	2.1 

14 4,218 + 	4.1 2,721 + 	2.9 6,940 + 	3.6 

15 x x x x 5,180 + 	5.1 

16 x x x X 353 + 	8.1 

17 

Automotive parts and accessories stores ............... 

x x x X 2,519 - 	8.7 

18 

Specialty shoe stores 	............................... 

x x X x 4,421 - 	0.9 

19 - - 7,413 + 25.0 7,413 + 25.0 

20 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

Hardware stores .................................... 

x x x x 1,451 - 	6.0 

21 

Family clothing stores ........................... .... 

x x x x 2,255 - 11.9 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 6,306 + 15.9 8,730 - 	0.6 15,035 + 	5.7 

23 

Household furniture stores 	... ................ ........ 

Household appliance stores 	.......................... 

x x x x 1.030 - 	9.7 

24 

Furniture. TV., radio and appliance stores .............. 

x x x x 1,191' 

25 

Book and stationery stores ........................ ... 

Florists 	........................................... 

1,783 + 12.2 1,155' ... 2.938' 

26 

Jewellery 	stores .................................... 

x x x x 6,773 + 19.5 

27 421 + 	9.7 2,552 - 19.2 2,974 - 16.1 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

20,547 - 	5.8 24,774 + 	3.1 45.420 - 	1.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 158,484 + 	5.1 222,611 + 	5.9 381,095 + 	5.5 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 11. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

% 

x x x x 638,558 + 	5.6 1 

x x x x 123,715 + 	4.1 Epiceries, confiseries et articles divers 	................. 2  

x x x x 34,173 + 	10.1 3 

293,731 + 	16.8 - - 293,731 + 	16.8 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'aliments .................... 

4 

131,540 - 	7.9 32.514 + 25.4 164,054 - 	2.7 

.. 

5 

92,623 + 	2.7 135,800 + 	5.2 228,424 + 	4.2 6 

34,877 + 	8.5 6,111 - 	68 40,988 + 	5.9 

Grands 	magasins 	..................................... 

7 

- - 846,685 + 	6.2 846,685 + 	6.2 

Magasins de marchandises diverses ...................... 

8 

- - 10.833 ... 10,833 ... 

Magasins generaux .................................... 

9 

29,917 + 	8.4 175,352 - 16.2 205,269 - 13.3 

Bazars 	.............................................. 

Vendeurs d'automobiles doccasion ....................... 

10 

- - 29,353 + 	16.1 29,353 + 	16.1 

Concessionnaires dautomobiles 	......................... 

11 

x x x x 88,687 + 	7.2 

Garages 	........................................... 

12 

13,202 + 	5.5 16,256 - 12.9 29,458 - 	5.5 

Stations-service 	..................................... 

Magasins de pièces et d'accessoires dautomobiles ......... 

13 

39,493 + 12.5 30,714 - 	0.1 70,207 + 	6.6 14 

x x x x 46,498 + 	3.6 15 

x x x x 3.413 + 	2.1 

Magasins de vétements pour hommes ................... 

16 

x x x x 23.760 - 	1.9 

Magasins de vétements pour dames ..................... 

Magasiris de véternents pour Ia famille ................... 

17 

x x x x 41,720 + 	6.3 

Magasins de chaussures spécialisees .................... 

Quincailleries ...................................... 18 

- - 65,755 + 15.4 65,755 + 15.4 

Magasins de chaussures pour Ia tamille .................. 

19 

x x x x 15,291 + 	9.5 20 

x x x x 22.150 - 	7.0 Magasins de meubles, téléviseurs, radios et accessoires... 

.. 

21 

64,557 + 18.6 96,845 + 	11.3 161.402 + 	14.1 

Magasins de meubles ................................. 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

x x x x 9.658 + 	6.8 

Magasins dappareils ménagers ......................... 

23 

x x x x 12,464 + 	14.9 

Librairies et papeteries ................................ 

24 

12,950 + 19.2 15,219 ... 28.169 - 16.7 

Fleuristes 	......................................... 

25 

x x x x 89,460 + 13.9 

Bijouteries 	......................................... 

26 

3,508 + 	16.8 27,112 + 	1.2 30,620 + 	2.8 

Magasins d'articles de sport et daccessoires .............. 

27 

219,126 + 	11.1 267,300 + 	12.5 486,426 + 	11.9 

Magasins d'accessoires personnels ..................... 

28 

1,484,510 + 	8.7 2,356,412 + 	4.5 3,840,922 + 	6.1 

Tous lBs autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'ØQQ % % $'Ø % 

I 118159 + 	8.9 36,134 + 	8.0 154,293 + 	8.7 

2 15,291 + 	11.8 19,074 - 	1.7 34,365 + 	3.8 

3 832 + 15.0 7,887 + 15.9 8,719 + 15.8 

4 157,650 - 	0.3 - - 157,650 - 	0.3 

5 20,450 - 	15.8 6,601 + 31.0 27,051 - 	7.7 

6 

Combination stores (groceries and meat) 	............... 

Grocery confectionery and sundries stores ................ 

x x x x 47,538 - 	1.3 

7 

Department 	stores 	.................................. 

Variety 	stores 	............. 	....... 	........ 	......... 4,620 + 	0.3 1,514 - 18.0 6,135 - 	4.9 

8 

All 	other 	food 	stores 	.................................... 

General 	stores 	....................................... 

Motor 	vehicle 	dealers 	.............................. - - 174,847 + 	9.3 174,847 + 	9.3 

9 Used 	car 	dealers 	.................................. - 

... 
- 1,213 ... 1,213 

10 Service 	stations 	................................... 11,539 

... 

+ 	3.9 46.121 + 	4.5 57,661 + 	4.4 

11 Garages 	......................................... - 

.. 
- 4,687 - 14.3 4,687 - 14.3 

12 

General 	merchandise stores .......................... 

3,500 

... 

+ 30.8 23.262 - 	7.0 26,763 - 	3.3 

13 6,691 + 	1.6 8,728 - 	6.2 15,420 - 	2.9 

14 Women's 	clothing 	stores ... 	.......... ............... 14,218 

... 

- 	3.7 5,112 - 	4.8 19,329 - 	4.0 

15 

Automotive parts and accessories stores 	................. 

10,241 + 15.8 5,279 - 	6.1 15,520 + 	7.3 

16 

Men's 	clothing 	stores 	................................ 

398 + 	3.4 252 ... 650 + 20.0 

17 5,144 - 14.9 2,585 - 	1.5 7,729 - 10.8 

18 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

x x x x 6,773 - 	5.9 

19 

Family 	clothing 	stores 	............................... 

. 

3,401 + 23.1 6,700 + 	3.5 10,101 + 	9.4 

20 x x x x 6,616 

21 

Hardware stores .................................... 

Household furniture stores 	........................... 

Household appliance stores 	.......................... 

650 - 13.6 3,382 + 	11.0 4,033 + 	6.1 

22 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 9.771 + 	5.8 32,683 + 15.6 42.454 + 13.2 

23 2,604 - 	3.1 1,435 - 	2.0 4.039 - 	2.7 

24 x x x x 4,555 + 18.5 

25 6,162 - 	6.1 2.942 ... 9.104 - 14.0 

26 

Book and stationery stores ........................... 

1,680 + 21.5 8,903 - 	8.7 10,583 - 	4.9 

27 

Florists 	.......................... 	................. 

Jewellery 	stores ................................... 

Sporting goods and accessories stores ................. 

5,860 + 	5.9 4,185 ... 10,045 - 	7.4 

28 

Personal accessories stores ..........................

All 	other 	stores 	....................... 	............ 73,820 + 	5.7 52,850 + 	1.5 126,670 + 	3.9 

29 All 	stores ....................................... 507,468 

. 

+ 	2.8 487,073 + 	4.8 994,542 + 	3.7 
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ESTIMATiONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-November - 1983 - Jarivier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'000 % $ 1 009 % 

1,261,954 + 	4.4 408,444 + 	3.7 1,670,399 + 	4.3 1 

149,955 - 	2.0 218686 - 	5.2 368,641 - 	3.9 2 

8,043 + 	5.0 83,319 + 	8.1 91,361 + 	7.8 3 

1,302,609 + 	1.3 - - 1,302,609 + 	1.3 4 

161,040 - 	7.4 57.417 + 29.0 218,457 -- 

Epiceries 	- 	Boucheries ................................. 

5 

x x x x 542,105 + 	2.1 

Epiceries, contiseries et articles divers 	.................... 

6 

40.413 - 	6.0 13,902 - 16.8 54,315 - 	9.0 

Tous los autres magasins daliments...................... 

7 

- - 1.832.448 -- 1,832,448 -- 

Magasins généraux.................................... 

8 

- - 13,145 + 	7.4 13,145 + 	7.4 

Grands 	magasins 	..................................... 

Ba2ars 	.............................................. 

9 

124.496 - 	0.8 504,728 + 	1.9 629,223 + 	1.3 

Magasins do marchandises diverses ...................... 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 49.791 - 14.6 49,791 - 14.6 11 

28.290 + 12.8 218,269 + 	4.4 246,558 + 	5.3 12 

53,639 - 	1.6 73,251 - 	11.1 126.890 - 	7.3 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

135,494 + 	2.8 56,228 + 	5.7 191,722 + 	3.6 14 

89,777 + 	18.1 43,270 - 	5.9 133,047 + 	9.0 

Concessionnaires d'automobiles 	......................... 

15 

3.960 + 	6.0 1,922 ... 5.882' - 	11.8 

Magasins de véternents pour hommes 	................... 

16 

53,176 + 	6.8 23,304 + 	3.6 76,480 + 	5.8 

Stations-service 	..................................... 

17 

x x x x 78,663 + 	5.6 

Magasins de chaussures spécialisées ................... 

Magasins de chaussures pour Ia famille ................. 

18 

32,480 + 	6.0 69,666 - 	2.1 102,145 + 	0.2 

Magasins de vétements pour dames ..................... 

19 

x x x x 59,789 + 	5.0 

Magasins do vèternents pour Ia tamille ................... 

20 

8,204 ... 34,294 + 13.8 42,499' - 	5.0 

Quincailleries....................................... 

Magasins dappareils rnenagers ........................

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

92.679 + 	4.8 334,110 + 18.2 426,789 + 	15.0 

Magasins do meubles ................................ 

Pharmacies, médicaments brevetés et produits do beauté 22 

21,396 + 	14.2 14,225 + 	5.3 35,621 + 10.5 23 

x x x x 54,154 + 	15.1 24 

49903 + 	3.5 30,723 - 	4.9 80,626 + 	0.1 25 

18,735 + 13.8 121,242 - 	8.2 139,977 - 	5.8 

Librairies et papeteries ............................... 

Magasins d'articles do sport et daccessoires ............. 26 

50,624 + 	5.1 41,770 - 18.4 92,394 - 	6.9 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

738,918 + 	3.3 568,003 + 	0.3 1,306,921 + 	2.0 

Magasins daccessoires personnels ..................... 

28 

4,808,212 + 	2.4 5,164,441 + 	1.4 9,972,653 + 	1.9 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



- 26 - 

PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 137.423 + 	11.7 58,818 + 	2.1 196,240 + 	8.6 

2 Grocery confectionery and sundries stores .............. 10,728 + 23.0 23,811 - 	7.5 34,539 + 	0.2 

3 All 	other food 	stores ................................ 1,566 + 16.4 18,848 - 	4.7 20,414 - 	3.4 

4 170,746 - 	2.8 - - 170,746 - 	2.8 

5 19,013 - 16.8 3.076 + 	16.1 22.089 - 13.4 

6 General 	stores 	................... 	......... 	........ x x x x 11,880 - 	4.1 

7 

. 

5.985 -- 1,341 - 	2.7 7,325 - 	0.5 

8 Motor vehicle dealers 	............................... - - 144,216 + 16.2 144,216 + 	16.2 

9 Used car dealers ................................... - - 4,101 + 	3.3 4,101 + 	3.3 

10 11.226 - 	8.2 61.994 + 	4.3 73.220 + 	2.2 

11 - - 9,850 - 	8.3 9.850 - 	8.3 

12 1,705 ... 19,774 + 	6.1 21.478 + 	8.1 

13 

Combination stores (groceries and meat) ............... 

5.653 + 	3.6 3.558 + 	1.0 9.211 + 	2.6 

14 

Department 	stores 	.................................. 

11.130 + 	4.7 6,658 - 10.4 17.788 - 	1.4 

15 8,276 + 	1.9 4.605 + 18.3 12,881 + 	7.2 

16 

Variety 	stores 	...................................... 

Specialty shoe stores 	............................... 160 - 13.0 731 - 	1.9 891 - 	4.1 

17 

General merchandise stores .......................... 

Family 	shoe 	stores 	................................. 2.870 - 20.4 2.313 - 15.0 5.183 - 	18.0 

18 

Garages 	.......................................... 

x X X X 6,831 - 	3.0 

19 

Women's clothing 	stores ............................. 

x x x x 8,861 + 	6.3 

20 

Service 	stations 	.................................... 

Family clothing 	stores 	............................... 

x x x x 5.209 + 17.4 

21 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

Hardware stores .......................... .......... 

x x x x 6,846 + 13.8 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 19,063 + 16.5 29,394 - 10.9 48,457 - 	1.8 

23 Book 	and 	stationery 	stores .......... . ............... 1,736 - 	11.4 2.902 + 33.3 4,637 + 	12.1 

24 

Household furniture stores ........................... 

x x x x 1,911 - 	9.2 

25 

Household appliance stores 	.......................... 

5.039 - 	9.6 6,531 + 	4.7 11.570 - 	2.0 

26 x 

. 

x x x 12,492 + 	2.5 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

4,909 + 13.5 11,377 + 	4.0 16,287 + 	6.7 

28 

Personal accessories stores ..........................

All 	other 	stores 	...... 	.... 	... 	...................... 46,927 ... 62,842 - 	2.2 109,770 - 13.1 

29 All 	stores 	....................................... 471,130 

. 

- 	1.0 523,793 + 	3.7 994,922 + 	1.4 



ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins it succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

1,487,978 + 	2.6 736,602 + 	4.2 2,224,580 + 	3.1 1 

103,269 + 16.0 289,557 - 10.9 392,826 - 	5.1 

Epiceries 	- 	Boucheries ................................ 

Epiceries. confiseries of articles divers 	................. 2 

15,943 + 	6.7 213,501 - 	3.9 229,444 - 	3.3 Tous los autres magasins d'aiiments ................... 3 

1,506,287 + 	2.5 - - 1,506.287 + 	2.5 

.. 

4 

.. 

161,495 - 	4.6 33,975 ... 195.470 + 	1.8 

Grands 	magasins 	.................................... 

do 5 

x x x x 141,298 + 	8.3 

Magasins 	marchandises diverses ..................... 

6 

56,241 + 	5.1 12,654 + 	0.8 68,895 + 	4.3 

Magasins gènéraux................................... 

7 
- - 1,600,297 + 	6.4 1,600.297 + 	6.4 8 

- - 48,181 + 	6.9 48,181 + 	6.9 9 

. 

0 122,117 - 17.3 681,981 - 	5.2 804,099 - 	7.3 

Bazars ............................................. 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	................................... 
- - 101,349 - 12.3 101,349 - 12.3 

Concessionnaires d'automobiles 	........................ 

11 

13,301 + 10.9 183,409 + 28.0 196,709 + 26.6 

Garages 	........................................... 

12 

.. 

54,881 + 	7.1 30,559 - 	10.1 85,441 + 	0.2 

Magasins de pièces of daccessoires d'automobiles ......... 

13 

109,442 + 13.9 75,025 + 	4.0 184.468 + 	9.6 

Magasins de vétements pour hommes 	................... 

14 

78.113 + 	11.3 45,375 + 	3.8 123,489 + 	8.4 15 

2,051 ... 8,367 + 	4.6 10,418 - 	3.0 

Magasins de vètements pour dames ..................... 

16 

35.917 - 	8.2 27,591 - 	0.7 63,509 - 	5.1 17 

X X x x 75.953 + 	0.1 

Magasins do vtements pour Ia famille ................... 

Magasins do chaussures pour Ia famille .................. 

18 

x x x x 93.356 + 	7.2 

Magasins do chaussures specialisèes .................... 

Magasins do meubles ............................... 19 

x x x x 46,297 + 20.8 20 

.. 

x x x x 71,874 + 	13.3 Magasins do meubles, téléviseurs, radios et accessoires. . 21 

185,093 + 10.4 341,773 + 	1.0 526,866 + 	4.1 

Quiricailleries........................................

Magasins d'appareils ménagers .........................

Pharmacies, médicaments brevetés of produits de beauté. 22 

15,819 + 	10.1 28,200 + 	0.5 44,019 + 	3.8 23 

x x x x 26,154 - 	3.7 24 

45.629 + 	0.9 56,198 + 	2.0 101,826 + 	1.5 

Librairies 	et papeteries 	................................ 

Fleuristes 	.......................................... 

25 

X X X x 179,644 + 	3.6 

Bijouteries 	......................................... 

26 

49.336 + 12.4 125,779 - 	4.8 175,114 - 	0.5 

Magasins d'articles do sport of d'accessoires ............. 

27 

728,771 + 	3.2 696,322 - 	2.0 1,425,093 + 	0.5 

Magasins d'accessoires personnels ..................... 

28 

4,847,120 + 	2.9 5,895,835 + 	1.7 10,742,956 + 	2.2 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) x x x x 96.114 + 	9.3 

2 x x x x 18.605 - 	3.4 

3 1,017 + 	8.7 13,663 + 	5.9 14,681 + 	6.0 

4 100,144 - 	5.0 - - 100.144 - 	5.0 

5 x x x x 6,846 - 17.4 

6 - - 212 + 	5.5 212 + 	5.5 

7 x x x x 742 - 10.4 

8 

Variety stores ...................................... 

- - 78.508 + 14.8 78,508 + 14.8 

9 

Motor vehicle dealers ............................... 

- - 1.617 - 15.6 1,617 - 15.6 

10 4,942' ... 35.766 + 	7.1 40,707' - 	0.1 

11 - - 4,195' ... 4,195' 

12 

Garages 	.......................................... 

x x x x 10,371 + 	8.7 

13 Men's 	clothing 	stores 	............................... 3,708 + 	7.2 1.193 - 	3.6 4,901 + 	4.4 

14 Women's clothing 	stores ............................. 6,170 + 	1.3 2.690 - 	9.2 8,860 - 	2.0 

15 3.593 + 	6.3 1.830 + 	7.1 5.422 + 	6.6 

16 

Grocery confectionery and sundries stores ..............

All other food stores ................................ 

Family clothing 	stores ............................... 

Specialty shoe stores 	............................... x x x x 304 + 	8.1 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

Family shoe stores 	................................. x X X X 1.930 - 18.7 

18 

General stores ..................................... 

Hardware stores .................................... x x X X 1.732 - 16.6 

19 

Used car dealers ................................... 

x x x x 6.259 - 	3.3 

20 

Service 	stations 	.................................... 

x x x x 1,691 - 10.4 

21 

Automotive parts and accessories stores ............... 

x x x x 3.687 + 10.2 

22 Pharmacies, patent medicine and cosmetics stores 13.275 + 28.9 11.240 - 	6.0 24.515 + 10.1 

23 1,235 - 	8.8 1,385 + 	11.6 2.620 + 	0.9 

24 

Household furniture stores ........................... 

x x x x 867 - 	4.4 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores ........ ...... 

3,355 - 	0.8 4.177 + 	3.6 7.532 + 	1.6 

26 

Book and stationery stores ........................... 

x x x x 7.252 + 	11.3 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

3,771 + 10.3 6996 + 11.7 10,767 + 	11.2 

28 

Personal accessories stores .......................... 

x x x x 53,037 - 14.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 256,280 - 	1.1 257,837 + 	3,1 514,117 + 	0.9 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, sulvant le genre de commerce 

Zone métropolitaine de Vancouver 

January-November - 1983 - Janvier-Novembre 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants lEnsemble des magasins 
Kind of business 

Sales 	Change 	Sales 	Change 	Sales 	Change 	 Genre de commerce - 	1983/1982 	- 	1983/1982 	- 	1983/1982 
Ventes I Variation 	Ventes 	Variation 	Ventes 	Variation 

$,000 	 I $'000 	 I $'000 	% 

x x x 

x x x 

10,861 + 	4.9 156,058 

892,376 + 	0.9 - 

x x x 

- - 2.689' 

x x x 

- - 845,377 

- - 22.183 

57.629 ... 360.369 

- - 42,019 

x x x 

36,271 + 	9.9 12,543 

61,290 + 	10.7 33.815 

32,795 + 	11.8 19,683 

x x x 

x x x 

x x x 

x x x 

x x x 

x x x 

124.037 + 	15.0 129.012 

11.028 + 	11.3 15,921 

x x x 

27,496 + 	0.3 34577 

x x x 

40,005 + 	9.6 73,842 

x x x 

2,600,883 + 	2.5 2,863,405 

x 	1,081,517 

x 	210,385 

	

+ 4.8 	166.919 

	

- 	892,376 

x 	69,377 

2,689' 

x 	7.694 

	

+ 4.0 	845,377 

	

+ 0.3 	22,183 

	

- 9.3 	417,997 

42,019 

x 	91.673 

	

- 16.0 	48.814 

	

+ 4.5 	95,105 

	

+ 10.1 	52,478 

x 	3,264 

x 	26,395 

x 	24.684 

x 	67.993 

x 	16,035 

x 	38,159 

	

+ 4.1 	253,049 

	

+ 14.4 	26,949 

x 	11,352 

	

+ 1.0 	62,073 

x 	97,353 

	

- 6.7 	113,847 

x 	676,530 

- 0.4 5,464,288 

+ 	1.9 1 

- 	1.5 Epiceries, confiseries et articles divers 	................. .2 

+ 	4.8 

Epiceries 	- 	Boucheries ................................ 

Tous los autres magasins d'aliments ................... 3 

+ 	0.9 4 

. 

.. 

- 	1.9 

Grands 	magasins 	.................................... 

5 Magasins do marchandises diverses .....................

Magasins generaux ................................. 6 

- 	8.7 7 

+ 	4.0 

Bazars .............................................. 

8 

.. 

1- 	0.3 9 

- 13.1 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles doccasion....................... 

10 

11 

+ 22.6 

Stations-service 	..................................... 

Garages........................................... 

12 

+ 	1.8 13 

+ 	8.4 

Magasins de pièces et d'accessoires dautomobiles ......... 

14 

+ 	11.2 

Magasins do vétements pour hommes ................... 

Magasins de vOtements pour dames ..................... 

15 

-. 	15.2 

Magasins do vétements pour Ia tamille ................... 

16 

- 14.2 

Magasins do chaussures spècialisees .................... 

17 

+ 	5.8 

Magasins do chaussures pour a famille ..................

Ouincailleries ...................................... 18 

+ 	8.7 19 

+ 10.5 20 

.. 

+ 	3.6 

Magasins do meubles .................................

Magasins d'appareils ménagers .........................

Magasins do meubles, téléviseurs, radios et accessoires 21 

+ 	9.2 Pharmacies, medicaments brevetes et produits do beauté 22 

+ 	13.1 23 

- 	4.5 

Librairies 	et 	papeteries ................................ 

24 

+ 	0.7 

Fleuristes 	.......................................... 

25 

+ 	7,7 

Bijoutenies 	.......................................... 

26 

- 	1.5 27 

+ 	0.6 

Magasins d'articles do sport et d'accessoires .............. 

Magasins d'accessoires personnels ...................... 

28 

+ 	0.9 

Tous les autres maga_sins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

November - 1963 Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $'OOO % 

1 x x x x 5129 + 23.7 

2 - - 791 + 	6.7 791 + 	6.7 

3 - - 158' ... 158 

4 2,777 - 	5.9 - - 2,777 - 	5.9 

5 x x x x 1,398 - 19.5 

6 

Combination stores (groceries and meat) ............... 

x x x x 5,218 + 	11.7 

7 

Department 	stores 	.................................. 

- - X X X X 

8 - - 2,797 + 	1.3 2,797 + 	1.3 

9 

Motor vehicle dealers 	............................... 

- - x x x x 

10 

General merchandise stores .......................... 

- - X X X X 

11 - - x x x x 

12 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

Automotive parts and accessories stores 	..............  - x x x x 

13 - - 129 ... 129' 

14 

Variety 	stores ...................................... 

- - 99 + 34.3 99 + 34.3 

15 

Service stations .................................... 

Family clothing stores - - 108' ... 108' 

16 

Used car dealers ................................... 

Garages 	....... .... .......................... ..... 

- - x x x x 

17 

General 	stores 	.... ... ............. ...... ........... 

Women's clothing stores ................... ....  ... ... 

- - x x x x 

18 

Men's clothing stores 	..... ...................... .... 

- - 232 ... 232' 

19 

Specialty shoe stores 	............................... 

Hardware stores .................................... 

- - X X X X 

20 - - x x x x 

21 

Household appliance stores 	.......................... 

- - x x x x 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores - - 849 + 31.2 849 + 31.2 

23 - - x x x x 

24 

Household furniture stores 	........................... 

Furniture, T.V., radio and appliance stores .............. 

- - X X X X 

25 x x X x 143 

26 

Book and stationery stores ........................... 

Florists 	........................................... 

Jewellery stores .................................... 

- - 543 + 	0.7 543 + 	0.7 

27 

Sporting goods and accessories stores ................. 

x x x x 324' 

28 

Personal accessories stores .......................... 

x x X X 3,143 + 10.7 

29 

All other stores 	.................................... 

All 	stores ....................................... 10,763 + 	1.9 14,016 + 13.8 24,779 + 	8.3 



IMMI 

ESTIMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-November - 1983 - Janvier-Novenibre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind 01 business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 	% $'OOO $000 

53,991 	+ 	7.6 1 

- 	- 10,535 	- 10.1 10,535 	- 10.1 2 

- 	- 1.701 	- 17.2 1,701 	- 17.2 bus les autres magasins daliments ................... 3 

28,299 	- 	6.5 - 	- 28,299 	- 	6.5 4 

12,977 	- 10.9 5 

58,665 	- 	6.1 

... 

6 

- 	- x 	x x 	x 7 

- 	- 29,974 	19.8 29,974 	- 19.8 

Epiceries, contiseries et articles divers 	.................... 

Magasins 	generaux.................................... 

Bazars 	.............................................. 

8 

- 	- x 	x x 	x 

Epiceries 	- 	Boucheries ................................. 

9 

- 	- x 	x x 	x 

Magasins de rnarchandises diverses ...................... 

10 

- 	- x 	x x 	xGarages 

Grands magasins 	..................................... 

11 

- 	- x 	x x 	x 12 

- 	- 1.010 	... 1,010 	 .. 

Vendeurs d'automobiles d'occasion ....................... 

13 

- 	- 1,076 	- 13.4 1,076 	- 13.4 

Stations-service 	..................................... 

14 

- 	- 1,240 	- 18.7 1,240 	- 18.7 

Concessionnaires d'automobiles 	......................... 

Magasins de vètements pour Ia lamille .................. 15 

- 	- x 	x x 	x 

........................................... 

Magasins de vétements pour hommes .................. 

16 

- 	- x 	x x 	x 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de chaussures spècialisèes ................... 

17 

- 	- 3.286 	+ 	2.8 3,286 	+ 	2.8 

Magasins de vètements pour dames .................... 

Magasins de chaussures pour Ia tamille ................. 

18 

- 	- x 	x x 	x Magasins de meubles ................................ 19 

- 	- x 	x x 	x 

Quincailleries ....................................... 

20 

- 	- x 	x x 	x Magasins de meubles, tèlèviseurs, radios et accessoires. . 21 

- 	- 9,120 	... 9,120 	... Pharmacies, mèdicaments brevetés et produits de beautè. 22 

- 	- x 	x x 	x 23 

- 	- x 	x x 	x 24 

x 	x x 	x 1,718 	... 

Magasins dappareils rnenagers ........................ 

25 

- 	- 4,842 	- 	0.1 4,842 	- 	0.1 

Librairies et papeteries 	............................... 

26 

x x 	x 3,899 	+ 28.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x 	x x 	x 33,027 	+ 	0.3 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

114,023 	+ 	0.7 149,694 	- 	4.3 263,717 	- 	2.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

November - 1983 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $'OOO % 

1 Combination stores (groceries and meat) ... ........... 1.064,070 + 	2.0 636,776 + 17.3 1,700,846 + 	7.3 

2 125,606 + 14.8 293.653 + 	5.8 419,258 + 	8.3 

3 All 	other 	food 	stores 	............................... 10,293 

.. 138,763 

+ 	3.6 155,582 + 	3.4 165,875 + 	3.4 

4 Department 	stores 	................................. + 	6.0 - - 1,138.763 + 	6.0 

5 General merchandise stores .. ....................... 208,851 + 	1.5 38,977 + 	16.1 247,828 + 	3.5 

6 61 .516 + 	3.8 94,746 + 	5.4 156,262 + 	4.8 

7 90,893 + 	7.1 16.816 + 	3.6 107,709 + 	6.5 

8 10,012 - 	6.5 1,544,302 + 29.4 1,554,314 + 29.1 

9 Used 	car 	dealers .................................. - 

.. 

- 44.350 + 	9.6 44.350 + 	9.6 

10 151,362 

.. 

. 

+ 	0.9 592,852 -- 744,214 + 	0.1 

11 Garages 	.......................................... - - 119,687 - 	1.4 119,687 - 	1.4 

12 

Grocery confectionery and sundries stores ............... 

Variety 	stores 	........................................ 

Motor 	vehicle 	dealers 	................................. 

14,613 + 21.7 238,206 + 13.3 252,819 + 13.8 

13 

Service 	stations 	..................................... 

56,018 + 	8.2 58.562 + 	5.4 114,580 + 	6.8 

14 119,687 

. 

+ 	9.0 72,219 + 	2.7 191,906 + 	6.5 

15 

Women's clothing stores ............................. 

78,227 + 21.6 59,266 + 	4.7 137,492 + 13.7 

16 

General 	stores 	....................................... 

Family clothing stores ............................... 

5,800 + 12.8 8,623 + 	4.8 14,423 + 	7.9 

17 68,421 + 	3.0 26,834 + 	5.0 95.255 + 	3.5 

18 

.... 

x x x x 83,584 + 	7.7 

19 

Specialty shoe stores 	............................... 

Hardware stores .................................... 

30,588 + 33.2 102,082 + 12.5 132,670 + 16.7 

20 

Men's clothing 	stores 	............................... 

x x x x 50,458 + 35.9 

21 

Automotive paris and accessories stores ............... 

Household appliance stores 	.......................... 

17,135 + 22.1 38,127 + 24.3 55.262 + 23.6 

22 

Family 	shoe 	stores 	................................. 

PharmacIes, patent medicine and cosmetics stores 103,928 + 	11.8 263,959 + 	5.7 367,887 + 	7.3 

23 

Household furniture stores 	........................... 

22,867 2.0 21,910 -- 44.777 - 	1.0 

24 

Furniture. TV., radio and appliance stores .............. 

1,284 + 17.8 28,833 + 13.4 30.117 + 13.5 

25 

Florists 	........................................... 

40,459 + 	1.6 33.508 - 	3.9 73,967 - 	0.9 

26 

Book and stationery stores ........................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 11,769 + 	11.4 74,586 + 	7.8 86,354 + 	8.3 

27 39,387 + 	6.2 78,115 + 	1.7 117,502 + 	3.2 

28 

Personal accessories stores ........................ .. 

560,844 - 	2.2 488,277 + 	4.0 1,049,121 + 	0.5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 4,048,889 + 	4.1 5,248,392 + 12.8 9,297,281 + 	8.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-November - 1983 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

12,115.764 + 	1.4 6,562,568 + 	9.1 18,678,332 + 	3.9 1 

1.309,926 + 	7.8 3,384,369 + 	3.2 4,694,295 + 	4.4 2 

109,815 - 	7.3 1,703,946 + 	4.5 1,813,761 + 	3.7 3 

9,198,385 + 	6.9 - 9,198,385 + 	6.9 4 

1,584,017 + 	5.3 413,867 + 	18.1 1,997,884 + 	7.7 5 

671,851 + 	2.2 1,074,158 + 	1.5 1,746,010 + 	1.7 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................... 

Magasins generaux ................................. 6 

790,883 + 	7.0 165,152 + 	0.7 956,036 + 	5.9 

Grands magasins 	.................................... 

7 

143,432 + 14.3 15.638.909 + 17.9 15,782,340 + 17.9 

Tous los autres magasins d'aliments..................... 

Magasins de marchandises diverses ..................... 

8 

.. 

- - 479.942 + 	11.6 479,942 + 	11.6 

Bazars 	............................................. 

Concessionnaires d'automobiles 	........................ 

9 

. 

0 1,604,636 - 	1.5 6,391,024 + 	0.3 7,995,660 -- Stations-service 	................................... 

- - 1,258,561 - 	0.2 1.258,561 - 	0.2 11 

.. 

126,196 + 	4.9 2,072,130 + 13.9 2,198,326 + 13.3 

Garages 	........................................... 

12 

440,788 + 	6.6 517.310 - 	1.3 958,098 + 	2.1 13 

1,059,843 + 10.4 744.423 + 	7.0 1,804,266 + 	8.9 

Vendeurs d'automobiles d'occasion ...................... 

14 

655,094 + 15.0 542.548 + 	3.5 1,197,642 + 	9.5 15 

52.484 + 	1.1 72.418 + 	4.5 124,902 + 	3.1 

Magasins do pièces et d'accessoires d'automobiles ......... 

Magasins do vétements pour hommes 	................... 

16 

597,345 + 	7.9 231,888 + 	4.2 829,233 + 	6.8 

Magasins do vétements pour dames ..................... 

Magasins do vétements pour Ia famille ................... 

Magasins do chaussures spècialisées .................... 

17 

x x x x 851,234 + 	7.8 18 

289.637 + 29.3 1,049,066 + 21.7 1,338,704 + 23.2 19 

x x x x 442,625 + 30.8 20 

196,691 + 29.9 372,263 + 22.0 568,954 + 24.6 

Magasins de chaussures pour a famille ................. 

Magasins do meubles, téléviseurs, radios et accessoires 21 

1,050,389 + 	14.3 2,816.598 + 	11.0 3,866,986 + 	11.9 

Quincailleries....................................... 

Pharmacies, médicaments brevetés et produits do beauté. 22 

201,567 + 13.8 211,820 - 	2.0 413,387 + 	5.1 23 

14,960 + 	7.4 335,612 + 	5.4 350,572 + 	5.5 

Magasins do meubles ................................ 

24 

319,663 + 	6.8 307,070 - 	7.2 626.732 - 	0.5 

Magasins d'appareils menagers ........................ 

Bijouteries 	......................................... 25 

138,458 + 12.0 1,083,061 + 	3.4 1,221 .519 + 	4.4 

Librairies et papeteries ............................... 

26 

373,769 + 	5.0 853,773 + 	1.6 1,227.542 + 	2.6 

Fleuristes 	......................................... 

Magasins d'articles do sport 01 d'accessoires ............. 

27 

5,930,827 + 	6.4 4,932,754 + 	4.6 10,863,581 + 	5.6 

Magasins daccessoires personnels ..................... 

28 

39129689 + 	5.2 54,355,821 + 	9.1 93,485,510 + 	7.4 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

October - 1983 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 x x x x 26,134 + 15.2 

2 x x x x 19.339 + 19.4 

3 

Grocery confectionery and sundries stores .................... 

x x x x 1.298 - 10.4 

4 11.827 + 	6.8 - - 11.827 + 	6.8 

5 

Combination stores (groceries and meat) 	..................... 

x x x x 10.562 - 16.5 

6 x x x x 7,900 - 	7.8 

7 Variety stores x x x x 4.622 + 	2.5 

8 

All 	other 	food 	stores 	...................................... 

x x x x 23,636 + 14.8 

9 

Department 	stores 	.................................. 

- - x x x x 

10 

General 	merchandise 	stores ............................... 

General 	stores 	............. 	. 	..................... 

x x x x 18,325 + 	5.2 

11 

Motor 	vehicle 	dealers 	.................................. 

- - 1,462 - 	9.3 1,462 - 	9.3 

12 

Used 	car 	dealers 	...................................... 

Service 	stations 	....................................... 

x x x x 4,272 + 14.3 

13 

Garages 	............................................. 

x x x x 980 + 	0.4 

14 1,880 - 	7.8 192 - 16.0 2,072 - 	8.6 

15 2,854 - 	8.2 2,543 + 	18.1 5,397 + 	2.5 

16 

Men's 	clothing 	stores 	.................................. 

- - x x x x 

17 

Automotive parts and accessories stores 	.................. 

734 - 	10.4 254 - 	5.8 988 - 	9.3 

18 Hardware 	stores ... 	................. 	...... 	........ - - 1,204 + 23.8 1,204 + 23.8 

19 

Women's 	clothing 	stores .............................. 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores 	........... 	.... .......... ........ 

- - 2.359 + 33.6 2,359 + 33.6 

20 - - 431 ... 431' 

21 - - 970 - 12.7 970 - 12.7 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 8.158 + 	5.7 

23 

Family 	shoe 	stores 	.................................... 

x x x x 123 + 35.3 

24 

Household 	furniture 	stores 	............................... 

..... 

- - 351 + 22.6 351 + 22.6 

25 

Household appliance stores 	.......................... 

x x x x 693' 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 724' 

27 

Florists 	........................................... 

Jewellery stores .................................... 

Personal 	accessories stores ............... ...... .... 272' ... 362 + 	8.8 634' + 21.2 

28 8,583 

. 

+ 32.0 4.730 + 19.7 13,313 + 27.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 62,700 + 	6.8 105,177 + 10.0 167,877 + 	8.8 
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ESTIMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - IIe-du-Prince-Edouard 

October - 1983 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

5,763 - 16.6 1 

x x x x 1,516 + 12.0 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et arlicles divers 	................. 2 

- - 231 ... 231 ... Tous les autres magasins d'aliments ................... 3 

5,397 + 	6.0 - - 5,397 + 	6.0 

.. 

4 

x x x x 2.291 + 28.8 

Grands 	magasins 	.................................... 

5 

.. 

- - 984 - 	2.8 984 - 	2.8 

Magasins de marchandises diverses ..................... 

6 

x x x x x x 7 
- - 7,481 + 39.3 7451 + 39.3 

Magasins 	généraux .................................... 

8 

- - x x x x 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

9 

X X X X x x 10 
- - x x x x 

Stations-service 	..................................... 

11 

x x x x x x 

Vendeurs d'automobiles d'occasion ....................... 

12 

x x x x 275 + 	19.8 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

215 - 	2.5 383 ... 598 + 26.2 

Magasins do vétements pour hommes ................... 

14 

x x x x 59 - 	6.1 

Magasins de vétements pour dames ..................... 

15 
- - x x x x 

Magasins do vétements pour Ia famille ................... 

16 

x x x x x x 

Magasins do chaussures spècialisees .................... 

17 
- - 160 -4- 	23.8 160 + 23.8 

Magasins de chaussures pour Ia famille .................. 

15 
- - x x x x 

Quincailleries ........................................ 

19 
- - x x x x 20 
- - x x x x 

Magasins de meubles ................................. 

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

x x x x 1,755 + 	8.7 

Magasins dappareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

x x x x x x 23 

- X X X x 

Librairies 	et 	papeteries 	............................... 

24 

x x x x 85 + 	7.8 

Fleuristes 	.......................................... 

25 
- - 255 + 24.9 255 + 24.9 

Bijouteries 	.......................................... 

26 

x x x x 162 - 11.2 27 

x x x x 4,354 + 	4.5 

Magasins d'articles de sport et d'accessoires .............. 

Magasins daccessoires personnels ..................... 

28 

13,637 + 	6.2 24,830 + 11.5 38,467 + 	9.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 

October - 1983 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 

1 x x x x 65.729 + 	2.4 

2 x x x x 11,326 + 	8.9 

3 

Combination stores (groceries and meat) ............... 

x x x x 2,828 + 	0.8 

4 

Grocery confectionery and sundries stores .............. 

Department 	stores 	.............................. 	... 26,189 + 	9.6 - - 26,189 + 	9.6 

5 x x x x 13,002 + 10.0 

6 

All other food stores ................................ 

. 

- - 3,669 + 	5.6 3,669 + 	5.6 

7 Variety 	stores 	...................................... 5,311 + 	6.9 895 + 	0.3 6,206 + 	5.9 

8 Motor 	vehicle 	dealers 	..............................  - 48,037 + 34.8 48,037 + 34.8 

9 Used 	car 	dealers 	.................................. - - 1,131 + 	3.4 1,131 + 	3.4 

10 x x x x 32,152 + 13.6 

11 

General 	stores ..................................... 

- - 1,471 - 	11.7 1,471 - 11.7 

12 x x x x 7,504 + 16.6 

13 

Service stations 	.................................... 

x x x x 3,215' 

14 

General merchandise stores .......................... 

Garages 	.......................................... 

3,540 + 	6.5 2,022 + 	0.8 5,562 + 	4.4 

15 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

463 + 21.7 3,158 + 	8.3 3,621 + 	9.8 

16 

Family clothing stores ............................... 

x 

. 

x x x 508 + 12.6 

17 

Automotive parts and accessories stores ............... 

X X X X 1.640 + 10.6 

18 - - 3,232 + 24.1 3.232 + 24.1 

19 

Specialty shoe stores 	............................... 

x x x x 1.920' 

20 

Family shoe stores 	................................. 

x x x x 1.045 + 	4.5 

21 

Hardware stores .................................... 

Household appliance stores .......................... 

x x x x 3,299' 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 16,343 + 21.8 

23 84.4' ... 1,469 + 	11.5 2,313' 

24 

Household furniture stores ........................... 

x x x x 839 + 19.2 

25 1,677 + 16.4 454' . 2,131 - 	6.2 

26 

Book and stationery stores ........................... 

x x x x 2,107' 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

683 + 28.6 1,672 + 	8.0 2,355 + 13.3 

28 

Personal accessories stores .......................... 

x x x x 32,413 + 	6.8 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 129,497 + 	7.0 172,291 + 18.2 301,788 + 13.1 
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ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins Independants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 

October - 1983 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indbpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 $000 

X X X x 41,616 - 	3.2 1 

x x x x 12,900 - 	2.6 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries at articles divers 	................. 2 

x x x x 4.931 + 	5.8 Tous les autres magasirts d'aliments ................... 

.. 

3 

20,109 + 	4.6 - - 20,109 + 	4.6 Grands magasins 	.................................. 4 

x x x x 8,061 + 10.7 5 

.. 

- - 6.602 + 	2.9 6,602 + 	2.9 

Magasins de marchandises diverses .....................

Magasins généraux ................................. 6 

. 

5,718 + 	3.2 806 - 	2.1 6.524 + 	2.5 7 

x x x x 36,481 + 22.0 

Bazars 	............................................. 

8 

.. 

- - 1,022' ... 1,022' ... 

Concessionnaires d'automobiles 	........................ 

Vendeurs dautomobiles d'occasion.................... 9 

x x x x 23,413 + 	8.1 Stations-service 	................................... 

. 

0 

.. 

- - 2,144 + 15.0 2,144 + 15.0 11 

x x x x 5.541 + 	5.3 12 

.. 

1,208 + 	12.1 1,241 + 	17.7 2,449 + 14.8 

Garages 	........................................... 

13 

3,124 + 	0.1 1,060 + 13.5 4,184 + 	3.2 

Magasins de pièces at d'accessoires d'automobiles ......... 

Magasins de vOtements pour hommes ................... 

14 

1,272 + 24.5 1,218 - 10.7 2,489 + 	4.3 

x x x x 85 + 	5.8 

Magasins de vétements pour dames ..................... 

16 

x x x x 2,087 + 	4.2 

Magasins de vtements pour Ia famille ..................15 

17 
- - 2,553 + 10.3 2,553 + 10.3 

Magasins de chaussures spécialisées ....................

Magasins de chaussures pour Ia famille ..................

Quincaillerjes ...................................... 18 

x x x x 3,031 + 	1.3 

.. 

19 
- - 1,258' ... 1.258' ... 

Magasins de meubles ................................. 

20 

x x x x 579 ... Magasins de meubles, téléviseurs, radios at accessoires 21 

1.307 + 12.7 10.356 + 	7.4 11.663 + 	7.9 

Magasins d'appareils menagers ......................... 

Pharmacies, médicaments brevetés at produits de beauté. 22 

x x x x 865 ... 23 

x x x x 657 + 	5.5 

Librairies 	at 	papeteries ................................ 

24 

901 + 	4.6 561 + 	6.2 1,462 + 	5.2 25 
- - 1.922 + 21.2 1.922 + 21.2 

Fleuristes 	.......................................... 

Bijouteries ......................................... 

26 

496 ... 545' ... 1,041' - 	1.5 

Magasins d'articles de sport at d'accessoires ............. 

27 

13,668 + 	0.7 10,207 + 21.6 23,875 + 	8.7 

Magasins d'accessoires personnels ..................... 

28 

93,812 + 	4.0 135,732 + 	8.5 229,545 + 	6.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

October - 1983 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variat ion Ventes Variation Ventes Variation 

No.  

1 x x x x 430,122 - 	1.2 

2 x x x x 141,687 + 	3.1 

3 AU 	other 	food 	stores 	.... 	........................... 2,191 - 13.3 55,527 - 	0.7 57,718 - 	1.3 

4 Department 	stores 	.............. 	.......... 	......... 173,157 + 	11.8 - - 173,157 + 11.8 

5 x x x x 28123 - 	3.9 

6 

Combination stores (groceries and meat) ............... 

x x x x 22416 + 	0.7 

7 

General merchandise stores .......................... 

20,353 + 	8.2 4,172 + 	4.5 24,525 + 	7.5 

8 - - 339,819 + 52.8 339,819 + 52.8 

9 - - 13,982 + 	8.1 13,982 + 	8.1 

10 

Grocery confectionery and sundries stores .............. 

26,700 - 	5.2 192,610 + 	3.7 219,310 + 	2.5 

11 - - 53.871 + 14.7 53,871 + 14.7 

12 

General 	stores 	..................................... 

x x x x 50.692 + 29.6 

13 

Variety 	stores 	...................................... 

Motor vehicle dealers 	............................... 

Men's 	clothing 	stores 	.... ......... . ................ 9,171 + 13.9 16,469 + 	3.6 25.640 + 	7.1 

14 

Used car dealers ...................................

Service 	stations 	................................ 	.... 

23,718 + 	12.5 30,054 + 12.9 53.771 + 12.7 

15 

Garages 	.......................................... 

22,739 + 27.4 22,009 - 	2.4 44,748 + 10.7 

16 2,028 -. 	7.3 2,415 - 	8.5 4,443 - 	8.0 

17 

Women's clothing 	stores ................ ...... ....... 

Family 	clothing 	stores ............................... 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	........................... 	..... 29,704 + 24.0 9,400 ± 21.7 39,105 + 23.5 

18 Hardware stores .... ................................ x x x x 29,895 + 15.3 

19 

Automotive parts and accessories stores ........... .... 

. 

. 

. 

. 

6,082 ... 40,816 + 	15.9 46,898 + 19.3 

20 x x x x 8,302 + 23.9 

21 Furniture, TV., radio and appliance stores .............. x x x x 17.851 + 33.4 

22 Pharmacies, patent medicine and cosmetics stores 2184S + 	4.7 53,509 + 	8.0 75353 + 	7.0 

23 

Household appliance stores 	......... ... .............. 

4,766 + 19.6 5,867 - 15.8 10,634 - 	2.9 

24 

Household 	furniture stores 	........................... 

- - 5,627 + 	6.4 5.627 + 	6.4 

25 

Book and stationery stores ...........................

Florists 	........................................... 

3,769 + 	11.5 5,657 + 	11.7 9.426 + 	11.6 

26 2,408 + 	15.6 23,384 + 10.7 25,793 + 	11.1 

27 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

5,033 + 13.4 26,189 + 	4.8 31,222 + 	6.1 

28 

Personal accessories stores .......................... 

96,89 1  + 	2.2 112,969 + 	3.8 209,860 + 	3.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 672,830 + 	2.4 1,521,162 + 14.9 2,193,992 + 10.7 



ESTIMATIONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone metropolitaine de Montréal 

October - 1983 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 200,179 - 17.6 1 

x x x x 54858 + 	11.0 2 

1,313 - 14.8 31,624 + 	8.1 32,937 + 	7.0 3 

104,605 + 	11.5 - - 104.605 + 	11.5 4 

x x x x 7,646 + 	5.5 5 

- - 268' ... 268' ... Magasins 	généraux ................................. 6 

5,254 - 	6.0 2,307 + 	2.4 7,561 - 	3.6 7 

- - 159,168 + 46.0 159,168 + 46.0 

Epiceries 	- 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	.................... 

Tous les autres magasins d'aliments...................... 

Grands 	magasins 	..................................... 

8 

- - 5,814 -4- 	4.2 5,814 + 	4.2 

Bazars ............................................... 

9 

.... 

18,942 - 	2.5 74,201 - 	4.6 93,142 - 	4.2 

Magasins de marchandises diverses ....................... 

Concessionnaires dautomobiles 	.......................... 

10 

- 11,528 + 10.7 11,528 + 10.7 

Stations-service 	..................................... 

11 

x x x x 14,876 + 27.3 12 

6,271 + 	13.1 5,627 - 17.6 11,898 - 	3.8 

Garages 	........................................... 

13 

12,184 + 	13.4 14,308 + 17.4 26,491 + 15.5 

Magasins de pièces et daccessoires d'automobiles ......... 

14 

12,603 + 	9.9 7,140 + 	6.4 19,743 + 	8.6 15 

1,445 - 	6.1 1.572 - 	11.3 3,017 - 	8.9 

Vendeurs d'automobiles doccasion ....................... 

16 

15,057 + 21.8 3,880 + 29.1 18,937 + 23.2 17 

x x x x 16,665 + 	16.8 

Magasins de vétements pour hommes 	................... 

Magasins de vétements pour dames ..................... 

Quincailleries ...................................... 18 

x x x x 15,037 + 	3.9 19 

x x x x 2,768' ... 

Magasins de chaussures pour Ia famille ----------------- - 

20 

x x x x 3,131' ... 

Magasins dappareils ménagers ------------------------

Magasins de meubles, téléviseurs, radios et accessoires. - - 21 

14,276 - 	0.4 29,178 - 	52 43,454 - 	3.7 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures specialisèes ------------------- - 

Pharmacies, médicaments brevetés et produits de beauté. - 22 

3,814 ... 2,063' .. 5,876' - 14.4 

Magasins do meubles -------------------------------- 

23 

. 

- - 2,332 - 	2.8 2,332 - 	2.8 Fleuristes 	......................................... 24 

2,699 + 	6.3 2,957 + 	13.2 5,656 + 	9.8 25 

x x x x 12.219 + 	2.8 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

3,793 + 16.6 12,701 + 16.3 16.495 + 16.3 

Magasins darticles de sport et daccessoires ............. 

27 

65,939 - 	1.7 53,511 - 	5.1 119.450 - 	3.3 

Magasins d'accessoires personnels ..................... 

28 

390,053 - 	0.2 625,698 + 	5.7 1,015,750 + 	3.3 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

October - 1983 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 502698 - 	3.7 170,874 + 15.3 673,572 + 	0.4 

2 83,136 + 	10.2 76,829 + 	11.5 159.965 + 10.8 

3 

Combination stores (groceries and meat) ............... 

4,310 - 	8.8 54,213 - 	5.1 58,523 - 	5.4 

4 335,918 + 10.9 - - 335,918 + 10.9 

5 

Department 	stores 	.................................. 

64,748 + 14.3 13,793 + 35.9 78,541 + 17.6 

6 x x x x 16,063 + 	0.6 

7 

General 	stores 	...................................... 

23,065 + 	4.4 5,650 + 	1.4 28,745 + 	3.8 

8 - - 558,765 + 40.8 588.765 + 40.8 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 18,420 + 	7.9 18.420 + 	7.9 

10 89,734 + 	3.0 201,470 - 	1.5 291204 - 	0.1 

11 - - 45,700 + 	9.0 45,700 + 	9.0 

12 

All 	other food 	stores ................................ 

Garages 	.......................................... 

4,376 - 14.5 83,088 + 12.9 87,464 + 	11.1 

13 20,884 + 14.2 15,672 - 	4.6 36.556 + 	5.2 

14 

Variety 	stores ...................................... 

44,082 + 10.3 24,594 + 	4.0 68.676 + 	7.9 

15 19,804 + 19.2 13,877 + 14.6 33,681 + 17.3 

16 

Grocery confectionery and sundries stores .............. 

2,942 + 24.3 3,850 + 25.5 6,792 + 25.0 

17 

General merchandise stores .......................... 

Women's 	clothing stores ............................. 

21,861 + 	5.1 8.250 - 	0.3 30.111 + 	3.5 

18 

Family 	clothing 	stores 	............................... 

x x x x 25.052 + 13.6 

19 

Hardware 	stores .................................... 

14,104 + 27.6 30,516 + 25.8 44,620 + 26.3 

20 

Service 	stations 	.................................... 

x x x x 23,824' 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............................... 

7,339 + 34.1 8,308 + 35.9 15,646 + 35.1 

22 Pharmacies, patent medicine and cosmetics stores 35,721 + 	9.0 101,737 + 12.8 137,457 + 	11.5 

23 

Specialty shoe 	stores 	............................... 

Family 	shoe 	stores 	................................. 

8,999 + 	16.1 7,122 - 	2.0 16,121 + 	7.3 

24 

Household furniture stores 	........................... 

X X X X 13,279 + 	9.7 

25 

Household appliance stores 	.......................... 

Furniture, T.V., radio and appliance stores .............. 

12,451 + 	6.1 10,007 - 	9.5 22,458 - 	1.5 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 4,464 + 	8.6 23,690 + 	4.2 28,154 + 	4.9 

27 

Florists 	........................................... 

Jewellory 	stores .................................... 

Personal 	accessories 	stores 	............. . ........... 18,057 + 	4.7 27,590 + 	3.2 45,647 + 	3.8 

28 235,714 

. 

+ 	0.1 165,092 + 	4.4 400,806 + 	1.8 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 1,564,255 + 	3.6 1,767,504 + 17.1 3,331,760 + 10.3 



ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 

October - 1983 - Octobre 

Chain stores 

Magasins âsuccursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $'000 

193,940 -- 47,400 + 21.1 241,340 + 	3.5 Epiceries 	- 	Boucheries .............................. 1 

19,615 - 	7.9 31,714 + 28.8 51,329 + 11.7 2 

2,216 - 15.6 33.059 + 	2.2 35.275 + 	0.8 Tous les autres rnagasins d'aliments ................... 3 

132,356 + 	8.9 - - 132,358 + 	8.9 4 

19,223 + 	6.6 5,170' .. 24,393 + 17.9 

... 

5 

- - 319 -19.3 319 -19.3 

Epiceries, confiseries et articles divers 	.................... 

6 

5,020 + 	3.3 938 - 12.4 5,959 + 	0.5 

Magasins de rnarchandises diverses ...................... 

7 

- - 211,131 + 38.3 211.131 + 38.3 

Magasinsgénéraux .................................... 

8 

- - 3,786 + 28.2 3.786 + 28.2 

Concessionnaires d'autornobiles 	......................... 

9 

37694 + 	0.7 62.897 + 22.0 100,592 + 13.0 10 

- - 13,591 - 	4.1 13.591 - 	4.1 11 

... 

x x x x 25.220 + 16.2 12 

10,447 + 31.4 7,375 + 	3.2 17.822 + 18.0 

Bazars .............................................. 

13 

18,549 + 	8.1 11,753 + 18.6 30,302 + 12.0 

Grands magasins 	..................................... 

14 

11,217 + 17.5 3.174' ... 14,392 + 23.9 

Stations-service 	..................................... 

15 

1,758 + 	6.7 2,237 + 35.5 3.995 + 21.1 Magasins de chaussures spècialisèes ................... 16 

10,293 + 	3.6 3,587 + 	1.0 13,879 + 	2.9 

Vendeurs d'automobiles d'occasion ....................... 

Magasins de vètements pour dames ..................... 

17 

x x x x 8,280 + 	8.5 

Garages 	........................................... 

Magasins de chaussures pour Ia famille ................. 

18 

9.099 + 31.1 5,593 + 13.3 14,692 + 23.7 

Magasins de pièces et d'accessoires dautomobiles ......... 

Magasins de vétements pour hommes 	................... 

19 

x x x x 11,254' .. 

Magasins de vatements pour Ia famille ................... 

20 

x x x x 7,922' ... Magasins de nieubles, téléviseurs, radios et accessoires ... 21 

9,977 + 	1.1 44.502 + 15.5 54,479 + 12.6 

Quincailleries ....................................... 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

4,708 + 	15.0 3,507 - 	7.9 8,215 + 	3.9 23 

x x x x 5,398 + 	11.6 

Magasins de meubles ................................ 

24 

5.011 + 	3.4 3,796 - 	3.4 8,807 + 	0.3 

Magasins d'appareils ménagers ........................ 

Bijouteries 	......................................... 25 

2,322 + 	2.9 9,899 + 	3.8 12,222 + 	3.6 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

10,181 + 	2.4 16.593 + 14.5 26,774 + 	9.6 

Fleuristes 	......................................... 

27 

81,767 - 	0.5 66,312 + 	8.5 148,079 + 	3.3 

Magasins d'accessoires personnels ..................... 

28 

594,482 + 	3.6 637,322 + 22.3 1,231,805 + 12.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 
TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 
October - 1983 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins A succursales 

Independent 

Magasins indApendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 % 

1 Combination stores (groceries and meat) .............. 55,666 + 	3.5 16,084 + 	9.0 71,750 + 	4.7 

2 Grocery confectionery and sundries stores ............. 4,796 - 18.2 9,348 - 	5.9 14.144 10.4 

3 x 

.. 

x x x 4,600 + 	3.1 

4 47,505 + 	7.3 - - 47,505 + 	7.3 

5 6,627 + 	3.4 912 ... 7.539 + 	11.9 

6 x 

.. 

x x x 14,221 - 	2.8 

7 2,950 + 	8.3 212 ... 3,162 + 	4.4 

8 Motor 	vehicle 	dealers 	.............................. - - 61.235 + 16.7 61,235 + 16.7 

9 

All 	other 	food 	stores .............. ..... ......... ....... 

General 	merchardse stores ........................... 

Used 	car 	dealers .................................. - - 1,031 ... 1,03P 

10 

Department 	stores 	...................... 	... 	...... 	... 

7,967 + 27.9 22,544 + 25.4 30,511 + 26.1 

11 

General 	stores 	................................ 	........ 

Variety 	stores ....................................... 

- - 1,778 + 	7.4 1,778 + 	7.4 

12 x x x x 6,177 + 	13.6 

13 

Service 	stations 	.................................... 

1,914 + 	9.3 896 - 	5.6 2.811 + 	4.0 

14 

Men's clothing 	stores 	............................... 

4,947 + 	8.0 1,449 + 31.3 6,396 + 12.6 

15 

Women's clothing stores ............................. 

2,968 + 	7.1 1.385 - 	4.2 4,353 + 	3.2 

16 x x x x 254 

17 x x x x 2.097 - 13.8 

18 

... 

- - 1,890 - 15.2 1,890 - 15.2 

19 

... 

- - 5,284 + 30.5 5,284 + 30.5 

20 

Garages 	.......................................... 

x x x x 783 + 18.3 

21 

Automotive parts and accessories stores ............... 

Furniture, TV., radio and appliance stores x x x x 3,884 + 14.0 

22 

Family clothing 	stores ............................... 

Pharmacies, patent medicine and cosmetics stores 2,490 + 17.6 10,877 + 	7.0 13,367 + 	8.9 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

Hardware stores .................................... 

624 + 14.4 362 + 	7.8 986 + 	11.9 

24 

Household furniture stores ........................... 

x x x x 944 + 	0.5 

25 

Household appliance stores .......................... 

1,464 + 30.4 1,428 - 	7.3 2,893 + 	8.5 

26 

Book and stationery stores ........................... 

x x x x 2.175 - 18.3 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

1,123 + 11.6 2.152 + 25.1 3.275 + 20.1 

28 

Personal accessories stores .......................... 

16,874 + 	3.6 23,077 + 15.7 39,950 + 10.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 167,403 + 	5.6 187,592 + 11.5 354,995 + 	8.6 
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ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 

October - 1983 - Octobre 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indéperidants Ensemble des magasins 

Sales 
- 

Ventes 

Change 
1983/1982 
Variation 

Sales 
- 

Ventes 

Change 
1983/1982 
Variation 

Sales 
- 

Ventes 

Change 
1983/1982 
Variation 

Kind of business 

Genre de commerce 

No $000 % $000 $000 

49,137 + 	4.1 1 
x x x x 8,747 - 16.7 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 
x x x x 3,111 - 	2.0 3 

42,982 + 	7.3 - - 42,982 + 	7.3 

.. 

4 
x x x x 1770 + 	6.1 

Tous les autres magasins d'aliments .....................

Grands 	magasins 	................................... 

5 
- - 101 + 	0.2 101 + 	0.2 6 
X X X X 1.055 + 	1.2 

Magasins de marchandises diverses ..................... 

Magasins généraux ................................... 

7 
- - 33,611 + 	7.1 33,611 + 	7.1 

Bazars 	............................................. 

Concessionnaires d'automobiles 	...................... 8 
- - 630 - 18.7 630 - 18.7 

10 

 

x x x x 23,436 + 32.5 Stations-service 	................................... 
- - 715 + 	2.1 715 + 	2.1 

Vendeurs d'automobiles d'occasion .....................9 

11 

. 

x x x x 4,619 + 17.4 

1,734 + 24.2 339 - 14.6 2,072 + 15.6 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ........12 

13 
4,422 + 10.2 788 ... 5,210' + 14.4 

Magasins de vétements pour hommes ................... 

14 
x x x x 2.216 + 	3.4 15 
x x x x 233' ... 

Magasins de vétements pour dames ..................... 

16 
x x x x 1,695 - 16.8 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spècialisees .................... 

17 
- - 439 + 14.4 439 + 14.4 

Magasins de chaussures pour Ia famille .................. 

18 
- - 3,829 ... 3,829 ... 

Quincailleries ........................................ 

19 
x x x x 303' ... 20 
x x x x 3,185 + 18.4 

Magasirisdemeubles ................................. 

Magasins de meubles, téléviseurs, radios et accessoires. . 21 
x x x x 9,829 + 	8.2 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté.. 22 
x x x x 765 + 	9.7 23 
x x x x 603 + 	0.3 

x x x x 2,292 + 	7.3 

Librairies 	et 	papeteries 	................................ 

Fleuristes 	.........................................24 

x x x x 964' ... 26 
1,064 + 10.8 1,795 + 26.0 2.859 + 19.9 

Bijouteries 	.........................................25 

27 
13,382 + 	6.3 13,897 + 20.1 27279 + 	12.9 

Magasins d'articles de sport et d'accessoires .............. 

Magasins d'accessoires personnels ...................... 

28 
133,442 + 	6.2 100,246 + 11.8 233,688 + 	8.6 

Tous les autres magasins 	............................ 

Ensemble des magaslns ........................... 29 



REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

October - 1983 - Octobre 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independents 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 $000 $000 % 

1 x X X X 58,508 - 	1.0 

2 x x x x 11,830 + 	2.6 

3 All other food stores ................................ x x x x 3,271 + 13.7 

4 Department 	stores 	...... 	... 	........................ 30,682 + 19.5 - - 30,682 + 19.5 

5 

Grocery confectionery and sundries stores .............. 

13,221 - 12.3 5,147 ... 18,368' + 	4.7 

6 

Combination stores (groceries and meat) ............... 

General 	stores 	..................................... 

. 

9,507 + 	0.4 11,589 - 	7.9 21.096 - 	4.3 

7 

General merchandise stores .......................... 

3,492 + 	7.1 597 - 	7.0 4.089 + 	4.7 

8 - - 85.680 + 15.9 85,680 + 15.9 

9 - - 1.045 ... 1,045' 

10 

Motor vehicle dealers 	............................... 

2,758 + 	3.1 15,013 - 14.6 17,771 - 12.3 

11 - - 2,532 + 35.9 2,532 + 35.9 

12 x x x x 8,112 + 	3.1 

13 1,356 + 	4.6 1,369 - 15.3 2,724 - 	6.4 

14 

Variety 	stores ...................................... 

Used car dealers ................................... 

Automotive parts and accessories stores .......... ..... 

4,237 + 	5.3 3.184 + 	9.3 7,421 + 	7.0 

15 

Service 	stations 	.................................... 

x x X X 4.544 2.8 

16 

Garages 	.......................................... 

Men's clothing 	stores 	............................... 

x x x x 407' 

17 

Women's clothing stores ............................. 

x x x X 2.512 - 	6.2 

18 

Specialty shoe stores 	............................... 

x x x x 3.591 - 	3.3 

19 

Hardware stores ....................................

Household furniture 	stores 	.......................... - - 8,178 + 13.7 8.178 + 13.7 

20 

Family shoe stores 	................................. 

x x x X 1,514 - 	2.4 

21 x x x x 2,397 - 	1.2 

22 

Family clothing stores ............................... 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 6,224 + 	5.4 8.710 - 	5.1 14.934 - 	0.9 

23 x x x x 866 + 	2.7 

24 

. 

X X X 1,300' 

25 

Household appliance stores 	.......................... 

1,506' ... 891' ... 2,396' - 19.1 

26 

Book and stationery stores ...................... ..... 

Jewellery 	stores .................................... 

x x x x 6.221 + 20.7 

27 

Florists ........................................... 

358 + 14.7 2,346 - 	7,4 2,704 - 	5.0 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

18,943 + 	5.4 25,335 + 	8.9 44,278 + 	7.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 142,771 + 	3.7 226,199 + 	7.3 368,970 + 	5.9 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

October - 1983 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
__________________________________________ No 

$000 $000 % $000 % 

116,501 - 	2.2 37,284 + 	1.4 153,785 - 	1.3 Epiceries 	- 	Boucheries .............................. 

14,707 - 	4.3 21,360 - 	0.1 36,067 - 	1.9 2 

738 + 	6.2 8,256 + 18.5 8,995 + 17.4 Tous 	es autres magasins d'aliments................... .3 

124.404 - 	2.2 - - 124,404 - 	2.2 

Epiceries, confisenes et articles divers 	................... 

4 

16.323 - 13.2 5.037 + 26.3 21,360 - 	6.3 

Grands 	magasins 	.................................... 

5 

. 

x x x x 48,813 - 	2.3 

Magasins de marchancjises diverses ..................... 

6 
3.905 - 	1.1 1,227' ... 5,132 - 	7.3 7 

- - 169.867 + 	5.5 169,867 + 	5.5 

Magasins 	généraux ................................... 

Bazars 	............................................. 

Concessionnaires d'automobiles 	...................... .8 
- - 1,241' ... 1.241 " ... 9 

. 

0 11,484 + 	4.9 46,095 + 	4.7 57,579 + 	4.8 Stations-service 	................................... 
- - 4.430 - 14.5 4,430 - 14.5 

Vendeurs dautomobiles d'occasion ...................... 

11 
3,097 + 	6.8 20,023 - 	5.7 23,120 - 	4.2 

Garages 	........................................... 

12 

.. 

5,446 - 	4.5 7,032 + 	9.9 12,479 + 	3.0 13 

13.565 + 	0.2 5,292 - 	6.7 18.857 - 	1.7 

Magasins de piOces et d'accessoires d'autornobiles ......... 

Magasins de vOtements pour hommes 	................... 

14 

9,078 + 14.7 4,270 - 11.8 13,348 + 	4.6 

Magasins de vOternents pour dames ..................... 

15 

395 + 12.9 263' ... 658' + 28.4 16 
5.248 - 	8.8 2,609 + 	11.9 7,857 - 	2.8 

Magasins de vOtements pour Ia famille ................... 

Magasins de chaussures spècialisèes .................... 

17 

x x x x 6,101 - 	3.3 

Magasins de chaussures pour Ia famille .................. 

18 
3,546 + 13.7 6767' ... 10.313' ... 19 

x x x 6.170 + 14.8 

Quincailleries........................................ 

Magasins de rneubles................................. 

20 

794 - 17.6 3,357 + 	5.3 4.151 -- Magasins de meubles, téléviseurs, radios et accessoires,.. 21 

9.293 + 	6.3 32,953 + 19.7 42,246 + 16.5 

Magasins d'appareils rnenagers ......................... 

Pharmacies. médicaments brevetés et produits de beauté. . 22 

2,197 + 21.7 1,131 - 	4.7 3,328 + 	11.2 23 

x x x x 4,329 + 10.7 24 

5,145 + 23.0 2,471' ... 7,616 + 	1.6 

Librairies et papeteries 	................................ 

Fleuristes 	.......................................... 

25 

1.495 + 26.2 9,675 - 	1.9 11,170 + 	1.0 26 

4,800 + 	11.2 3,783' ... 8.584' - 10.7 

Bijouteries 	.......................................... 

27 

69,802 + 	0.1 54,256 + 	6.1 124,058 + 	2.6 

Magasins d'ar'ticles de sport et d'accessoires .............. 

Magasins d'accessoires personnels ...................... 

28 
457,221 - 	1.0 478,839 + 	2.8 936,059 + 	0.9 

Tous les autres magasins 	............................ 

Ensemble des magasins .......................... 	. 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 

October - 1983 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independents 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$000 $000 % $000 % 

1 140,454 - 	0.9 63,229 - 	1.5 203.683 - 	1.1 

2 10,121 + 12.2 24,735 - 13.1 34,856 - 	7.0 

3 1,438 + 	1.5 19,924 + 	2.0 21,361 + 	1.9 

4 143,923 + 	1.2 - - 143,923 + 	1.2 

5 

All 	other 	food 	stores ................................ 

17,325 - 	4.1 3,497' ... 20,822' + 	2.0 

6 x x x x 12.503 + 	6.4 

7 

General merchandise stores .......................... 

5,386 + 	6.0 1244 - 	0.2 6.630 + 	4.8 

8 - - 145,354 + 25.2 145,354 + 25.2 

9 - - 4,383 + 14.2 4,383 + 14.2 

10 

Variety 	stores ...................................... 

Motor vehicle dealers ............................... 

11,753 - 	4.6 65,671 + 	2.5 77,424 + 	1.3 

11 - - 9.207 - 20.9 9,207 - 20.9 

12 1,213 1.5 16,641 + 14.4 17,854 + 13.2 

13 

Combination stores (groceries and meat) ............... 

5,380 + 	5.8 3,288 + 	9.4 8,668 + 	7.1 

14 

Grocery confectionery and sundries stores .............. 

11,098 + 	11.4 7,101 + 16.0 18,199 + 13.2 

15 

Department 	stores 	.................................. 

Automotive parts and accessories stores ............... 

8,053 + 	11.5 4,229 + 	4.6 12,283 + 	9.0 

16 

General 	stores ..................................... 

167 - 17.0 813 + 	6.3 980 + 	1.4 

17 Family 	shoe 	stores 	.......... ...................... 3,284 - 	5.1 2,452 - 	1.2 5,736 - 	3.5 

18 

Used car dealers ...................................

Service 	stations 	.................................... 

x x x 6,958 + 	5.9 

19 

Garages 	.......................................... 

x x x x 9,849 + 16.8 

20 

Men's clothing 	stores 	............................... 

Women's clothing stores ............................. 

x 

. 

x x x 4.727 + 	5.8 

21 

Family clothing stores ...............................

Specialty shoe stores 	............................... 

x x x x 7,090 + 	5.4 

22 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores 18.742 + 21.0 32,101 - 	4.8 50,843 + 	3.3 

23 

Household furniture stores 	........................... 

Household appliance stores 	.......................... 

Book and 	stationery stores ... . ...................... 1,516 + 15.2 3,101' ... 4,617' 

24 

Furniture, TV., radio and appliance stores .............. 

X X 2,002 - 10.5 

25 

Florists ...........................................

Jewellery 	stores 	........ 	........................... 3,863 

. 

- 	2.1 5,363 + 	8.6 9,227 + 	3.8 

26 .x x x x 13,516 + 	5.7 

27 4,636 + 13.3 11,524 - 	2.0 16.159 + 	1.9 

28 

Sporting goods arid accessories stores .................

Personal 	accessories stores .......................... 

73,467 + 	8.0 62,286 + 	1.5 135,754 + 	4.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 470,385 + 	2.9 534,222 + 	6.3 1,004,606 + 	4.7 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

October - 1983 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$ . 000 $000 $000 

x x x x 98,117 - 	4.9 Epicerios - Boucheries 1 

x x x x 18550 - 	7.9 2 

942 - 	7.0 14,627 + 10.0 15,568 + 	8.8 3 

84,868 - 	0.2 - - 84,868 - 	0.2 4 

x x x x 7,032 - 	7.9 5 

- - 245 + 20.4 245 + 20.4 

Epiceries, confiseries et articles divers 	.................... 

Tous les autres magasins d'aliments...................... 

6 

x x x x 747 - 	3.0 

Grands 	magasins 	..................................... 

7 

- - 77,782 + 30.9 77.782 + 30.9 

Magasins do marchandises diverses ...................... 

Magasins généraux .................................... 

8 

- - 1.920 + 	6.8 1,920 + 	6.8 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

5,092 ... 35,117 + 	4.2 40,209 - 	1.7 10 

- - 3,901 ... 3.901 ... 

Stations-service 	..................................... 

11 

x x x 8,191 + 16.7 

Vendeurs d'automobiles d'occasion ....................... 

Garages 	........................................... 

12 

3.537 + 	8.5 1,205 + 	0.1 4.742 + 	6.2 13 

6.217 + 	9.4 3,158 + 	3.6 9,376 + 	7.3 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

3,541 + 20.5 1.905 + 10.6 5,446 + 16.9 

Magasins de vètements pour hommes 	................... 

Magasins do vètements pour dames ..................... 

15 

x x x x 300 - 	1.0 16 

x x x x 2.417 - 	4.3 

Magasins de vétements pour Ia lamille ................... 

Magasins de chaussures spécialisees .................... 

17 

x x x x 2.306 + 21.8 18 

x x x x 7,367 + 14.4 19 

x x x x 1,619 -- 

Magasins de chaussures pour Ia famiile .................. 

Quincailleries ........................................ 

Magasins de meubles ................................. 

20 

x x x x 3,978 + 	1.1 Magasins de meubles, téléviseurs, radios et accessoires 21 

13,360 + 342 12,458 + 	1.4 25,819 + 	16.1 

Magasins d'appareils mèriagers ......................... 

Pharmacies, médicaments brevetés et produits ne beauté.. 22 

1,086 + 	18.4 1,546 . 2,632 + 30.1 23 

x x x x 942 - 	8.7 24 

2,576 + 10.3 3,506 + 15.8 6,083 + 13.4 25 

x x x x 7,721 + 15.9 

Librairies et papeteries ............................... 

26 

3,663 + 	8.5 6,868 - 	0.7 10.531 + 	2.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

x x x x 65.782 + 	6.4 

Magasins daccessoires personnets ..................... 

28 

253,300 + 	2.9 260,888 + 	6.5 514,189 + 	4.7 

bus los autres magasins 	............................ 

Ensemble des magasiris........................... 29 
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REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

October - 1983 - Octobre 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 	% $000 $'OOO 	% 

1 Combination stores (groceries and meat) 	.. ............ x 	x x 	x 5.523 	+ 23.3 

2 - 	- 845 	- 19.0 845 	- 19.0 

3 - 	- 195 	+ 10.7 195 	+ 10.7 

4 2,905 	- 	6.6 - 	- 2.905 	- 	6.6 

5 x 	x x 	x 1.352 

6 x 	x x 	x 5,316 	+ 	4.8 

7 - 	- x 	x x 	x 

8 Motor 	vehicle dealers 	..............................  - 2.356 	- 16.5 2,356 	- 16.5 

9 

Department stores .................................. 

- 	- x 	x x 	x 

10 Service stations .................................... - 	- X 	X X 	X 

11 Garages 	.........................................  
- x 	x x 	x 

12 

Grocery confectionery and sundries stores .............. 

- 	- x 	x x 	x 

13 

All other tood stores ................................ 

- 	- 12P 	 ... 121 

14 

. 

- 	- 103 	- 	3.1 103 	- 	3.1 

15 

Genera! stores ..................................... 

Variety stores ................................. ..... 

Family 	clothing 	stores 	..............................  
- 116 	- 	6.4 116 	- 	6.4 

16 

Used car dealers ................................... 

- 	- x 	x x 	x 

17 

General merchandise stores .......................... 

- 	- X 	 X X 	X 

18 

Men's clothing stores 	............................... 

Hardware stores .................................... - 	- 274 	18.7 274 	- 18.7 

19 

Women's clothing stores ............................. 

- 	- X 	 X X 	 X 

20 

Family shoe stores 	................................. 

- 	- x 	x x 	x 

21 

Automotive parts and accessories stores ............... 

- 	- x 	x x 	x 

22 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores - 	- 915 	... 915 

23 

Specialty shoe stores 	........................ ....... 

- 	- X 	X X 	X 

Household furniture stores 	........................... 

24FIorists - 	- x 	x x 	x 

25 x 	 x x 	 x 132 	- 16.9 

26 

Book and stationery stores ........................... 

- 	- 458 	- 	1.0 458 	- 	1.0 

27 

...........................................

Jewellery stores ....................................

Sporting goods and accessories stores ................. 

x 	 x x 	 x 439 

28 

Personal accessories stores .......................... 

x 	x X 	x 3,284 	+ 	2.5 

29 

All other stores 	.................................... 

All 	stores ....................................... 10,957 	- 	1.8 14,433 	+ 10.4 25,390 	+ 	4.7 
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ESTIMATIONS REVISEES 

TABLEAU 24. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

October - 1983 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasiris indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % 

1116,973 - 	4.1 619.213 + 	8.4 1,736,186 -- 1 

130,039 + 	6.2 314,436 + 	3.7 444,476 + 	4.4 2 

9,420 - 	61 154,532 - 	0.7 163952 - 	1.1 Tous les autres magasins d'aliments ................... 3 

922,014 + 	7.3 - - 922,014 + 	7.3 

Epiceries 	- 	Boucheries ................................ 

4 

169.994 + 	4.1 40,027 + 12.4 210,021 + 	5.6 

Epiceries, confiseries et articles divers 	................... 

5 

63,708 + 	0.3 95,876 - 	1.8 159,584 - 	1.0 Magasins généraux ................................. 6 

.. 

75.207 + 	5.6 15.315 - 	1.3 90,523 -4- 	4.3 

Grands magasins 	..................................... 

7 

11,738 + 19.3 1,496,974 + 32.7 1,508,712 + 32.5 

Magasins de marchandises diverses ...................... 

8 

... 

- - 42,605 + 10.6 42,605 + 10.6 9 

151,709 + 	1.9 619,975 + 	2.7 771,684 + 	2.6 

Bazars .............................................. 

10 

- - 122,790 + 	7.2 122,790 + 	7.2 

Concessionnaires d'automobiles 	......................... 

11 

12,373 - 	4.3 200,175 + 14.6 212,548 + 	13.3 

Vendeurs d'automobiles d'occasion ....................... 

Stations-service 	..................................... 

Garages 	........................................... 

12 

47,539 + 	9.6 48,379 + 	3.1 95,918 + 	6.2 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

110,407 + 	8.4 75,433 + 	8.4 185,840 + 	8.4 

Magasins de vétements pour hommes ................... 

14 

70,107 + 17.5 54.533 + 	1.9 124,640 + 	10.1 15 

5,720 + 	8.4 8,420 + 12.3 14,140 + 10.7 16 

66,990 + 	9.1 25,429 + 	8.6 92.419 + 	9.0 

Magasins de vOtements pour dames ..................... 

Magasins de chaussures spécialisées .................... 

17 

X X x x 80,910 + 10.6 

Magasins de vétements pour Ia famille ................... 

18 

29,713 ... 102,878 + 	9.7 132,591' + 14.7 

Magasins de chaussures pour Ia famille .................. 

19 

x x x x 48,110' ... 20 

18,026 + 20.7 38,093 + 21.6 56,120 + 21.3 

Ouincailleries .................................... 	.... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

101,271 + 10.0 271,763 + 	9.5 373,034 + 	9.6 

Magasins de meubles ................................. 

Pharmacies, rnédicaments brevetés et produits de beauté 22 

20,059 + 21.9 19,935 - 	0.1 39.995 + 	9.8 

Magasins d'appareils ménagers ......................... 

23 

1.381 ... 28,075 + 	7.6 29,456' + 	8.6 24 

31,467 + 	11.9 27,052 - 	8.2 58,519 + 	1.5 25 

10,129 + 14.3 82.366 + 	7.9 92.495 + 	8.6 

Librairies et papeteries ................................. 

26 

35,537 + 	9.3 76.686 + 	0.8 112,222 + 	3.3 

Fleuristes 	........................................... 

Bijouteries 	........................................... 

27 

558,149 + 	2.2 473,796 + 	5.5 1.031,946 + 	3.7 

Magasins d'articles de sport et d'accessoires ............... 

Magasins d'accessoires personnels ........................ 

28 

3,785,469 + 	3.0 5,167,981 + 12.8 8.953,450 + 	8.4 

Tous les autres magasins 	.............................. 

Ensemble des magasins ............................. 29 
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TPLE 25. Retell Trade, Seasonally Adjuated(1) 

Canada 

1983 

January 	February 	March 	April 	May 	Jine 	July 	August 

Janvier 	fAsrier 	Hers 	Asril 	Hat 	Juin 	Juillet 	AOCJt 

No. 	
millions of dollars - eliltono do dollars 

Kind of business: 

1 Coeibtnation stores (groceries and meat) 

2 Grocery confectionery and sundries stores 

3 All other food stores 

4 Department stores 

5 General merchandise stores 

6 General stores 

7 Variety stores 

8 Motor vehicle dealers 

9 Used car dealers 

10 Service stations 

11 Garages 

12 Automotive parts and accessories stores 

13 Men's clothing stores 

14 Women's clothing stores 

15 Family clothing stores 

16 Specialty shoe stores 

17 Family shoe stores 

18 Hardware stores 
19 Household furniture stores 

20 Household appliance stores 
21 Furniture, LV., radio and appliance stores 

22 Pharmacies, patent medicine and cosmetics stores 

23 Book and stationery stores 

24 Florists 

25 Jewellery stores 

26 Sporting goods and accessories stores 

21 Personal accessories stores 

28 All other stores 

29 TOTAL ALL STOR[S 

1,6811.7 1 .692.6 1,741.1 1,680.2 1,720.4 1,140.7 1,724.1 1,726.8 

420.5 425.3 819.5 423.2 420.9 429.0 4413.9 421.3 

165.8 166.7 171.8 162.0 165.7 171.1 176.1 167.4 

865.1 884.7 928.4 821.6 884.7 963.9 929.0 979.0 

179.2 179.6 185.9 176.1 183.7 196.9 192.5 195.3 

156.2 156.1 158.8 153.2 158.7 167.7 163.5 165.9 

93.2 95.4 99.5 81.8 91.8 102,3 95.6 94.9 

1,276.8 1,238.3 1,308.7 1,317.8 1,433.5 1,435.7 1,443.8 1,415.3 

41.3 43.4 39.9 43.2 41.8 82.5 41.4 41.9 

706.2 686.1 721.4 683.7 698.3 746.9 766.5 729.0 

114.7 107.5 113.0 108.2 112.3 118.7 116.9 115.8 

194.8 194.5 195.9 180.0 192.5 213.0 206.1 209.8 

92.6 91.6 92,7 92.7 96.2 95.7 93.0 89.5 

166,6 170.2 172.4 170.5 167.4 181.1 174.5 170.9 

111.0 114.8 116.1 112.5 117.7 121,8 120.6 116.5 

11,4 11.1 11,7 11.1 10.8 12.5 11.1 11.2 

74.6 77,1 77.7 73.7 76.5 85.1 80.5 80.6 

73.9 76.1 76.6 72.6 73.2 86.1 82.0 82.0 

113.1 107.9 104.8 108.3 124.1 125.3 141.0 136.8 

37.0 36.6 35.5 34.6 40.6 39.3 47.1 43.4 

49.8 48.3 47.2 47.5 49.5 51.6 60.3 59.4 

346.0 346.5 356.5 355.9 362.3 367.6 366.5 364.1 

39.3 39.6 40.0 40.5 41.0 41.6 43.13 40.8 

32.4 13.3 35.0 31.2 33.1 33.0 34.4 33.2 

66.5 65.6 68.1 64.8 68.1 72.0 68.3 67.7 

101.7 102.7 106.7 108,0 107.4 113.5 114.8 122.4 

118.2 117,6 115.8 114.4 117.6 117.6 119.1 116.0 

1,034.7 1,011.1 1,035.0 971.0 1,007.4 1,052.0 1,049.9 1,066.5 

8,365.4 8,315.2 8,547.5 8,299.1 8,579.4 8,859.4 8,937.7 8,805.4 

Province and Selected Metropolitan Areas, 

70 Newfoundland 152.3 151.1 154.4 144.3 160.7 170.8 168.3 160,9 

31 Prince Fdasrd Island 36.8 36.7 37.4 36.3 37.9 39.3 38.2 36.3 

32 Nova Scotia 271.1 268.5 282.6 263.8 284.0 298.8 301.5 296.1 

33 New Brunswick 216,1 216.9 224.9 209.5 215.2 233.2 229.5 226.1 

34 Quebec 2,007.3 1,994.9 2,075.7 2,038.2 2,104.6 2,174.5 2,146.2 2,106.2 

35 OntarIo 3,087.4 3,069.0 3,153.4 3,040.7 3,173.1 3,261.1 3,393.3 3,295.2 

36 ManitOba 327.7 329.4 317.5 320.8 336.0 358.4 349.2 346.4 

37 Saskatcheaa', 360.2 349.8 361,1 339.8 347.0 355.6 366.7 366.1 

38 Alberta 925,9 914.0 939.1 890.7 918.8 937.5 932.4 931.1 

39 British Colushla 9114.9 980.6 987.6 980.4 991.2 1,018.3 1,023.4 1,011.9 

40 Yukon and Northset 	Territories 24.0 24.4 23.9 20.9 22.8 24.9 24.9 24.6 

41 Montreal 970.6 963.9 992.9 978.9 1,002.2 1,031.8 1,009.8 1,009.8 

42 Toronto 1,127.6 1,125.5 1,147.6 1,122.1 1,161.8 1,199.6 1,264.4 1,220.8 

43 WinnIpeg 211.9 215.3 215.3 214.5 226.1 230.0 271.3 231.5 

44 Vancouver 507.4 496.5 499.8 504.8 498.4 512.4 524.8 513.8 

 Each series of Teble 25 including the 	total all stores" has been adjusted separately by dividing the unadjusted series by the appropriate coined 

factor 	is Table 26. 	Therefore, the oum of either the kinds of buo,ness or the provincial totals 	will not equal the 'totsl all 	stores'. 

 Per cent changes - Are calculated on data eopremsed 	in millions of dollars. 
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TABIIAIJ 25. Ccerce do ditaiI, dêmaisacwiaIis(1) 

Canada 

1983 	 1982 	
Per Cent CIsara3e(2) 

Variat ion 
procentuejlp(2) 

September 	C1ctr.,ber 	NrremberP 	October 	Noember 	13t'cembr'r 	Norrmber/ 	October! 
October 	Septerer 
1983 	1983 

Septembre 	Octobre' 	Nopmb,pP 	Oclshrr 	Nove,rhrp 	Okerobre 	Noyemhre/ 	Octohre/ 
octobie 	septembre 
1993 	1983 

miflions of dol1ar - ,,rIIILOnS .6' dollars 	
MO 

Genre do crce: 

1,727.7 1,765.7 1,772.1 1,675.1 1,674,0 1,683.2 • 	0.4 • 2.2 Cpiceries - Ara.,cberies 438.9 
166.8 

446.9 433.6 424.9 404,6 411.8 - 	3.0 a 	1.8 epiceries, 	confispries et 	articles duets 
1 
2 

907.0 
166.8 169.0 166.3 163.6 166.7 • 	1.3 - isis 	les ajires r, raino d'aliments 3 928,6 909.2 850.4 865.7 876.5 - 	2.1 2.4 Grands maasins 4 187.1 197.2 184.5 173.0 174.5 176.7 - 	1.4 • 0.1 Marlasins do nSict,andieo diaerse 161.6 161.5 162.2 158.6 156.8 156.5 * 	0.4 - 0.1 4agasins gnérar.a. 6 94.5 93.9 97.2 89.3 89.2 91.5 3.6 - 	13.7 Ba,ars 7 1,406,5 1,545.7 1,557.1 1,160.8 1,211.4 1,234.5 - 	0.6 a. 9.9 Concessonneires d'autoesrb,Ies B 45.0 42.2 46.7 39.1 42.6 83.2 * 	10.8 - 	6.2 tendeurs d'aub000bile8 doccasion 9 750.1 755.7 714.8 731.9 724.3 733.5 - 	5.4 + 0.8 Slat iorrs-servce 10 110.7 120.8 113.4 112.8 116.3 117.7 - 	6.1 • 9.2 Cararjes 11 212.5 211.5 2211,0 180,6 197,1 194,0 o 	4,0 - 0.5 Maaoins do piV.ces p1 d'acressoires d'auLori- 12 

90.6 97.0 99.3 90.8 92.8 96.4 • 	2.4 a 	7.0 
Is, les 

Mag8s Ins do 	vVt.erronts pour horSes 13 173.8 179.5 172.2 161.5 162.6 166.9 - 	4.0 a. 	5.2 Magasirro do vPtempnt5 pour 	dories 74 117.9 139.3 118.2 107.0 103.7 105,5 - 	0.9 • 	1.2 Magasins 	do 	s#Ir'rsits pour 	to 	fa,,rlle 15 11.6 
81.4 

12.2 12.1 10.9 11,5 11.6 • 	0.6 5.1 Maqasino 	do' ct-aussrr,es sprialisées 16 
82.2 

79 1 0 
82.7 

77.8 
81.8 

69.9 74.4 76.1 - 	1.5 - 2.9 Magasr -s do chaussares pour 	Is 	friulJe 17 
121.8 

73.4 75.9 75.0 - 	1.1 • 0.6 Quircaillpries 18 128.9 128,8 111.6 108.0 111,5 - 	3.2 • 5,8 Marjas,ns de seables 19 43.5 66.1 44,3 33.1 33.3 34.1 - 	3.9 • 6.1 Maqasins d'spparr'rls 	ma3ers 20 52.9 54,5 50,7 44.5 41.2 46.0 - 	6.9 * 2.9 Maqasins do noables, 	lélsisours, 	radios Pt 21 
369.9 376.9 170.3 343.8 344.9 347.1 - 	1.8 + 	1.9 

accessoires 
Pharaecies, 	nrdicoirents brevets et prod.,its do 22 

40.7 42.6 39.0 39.0 39.2 58.8 - 	8.4 • 4.8 
beaut 

Librar rips Pt 	papeteries 23 33.4 34.7 35.0 31.6 30,9 32.2 • 	0.9 • 3.9 Fleuristes 24 69.2 70.2 65.2 69.3 66.5 67.5 • 	7.2 • 	1.4 Bijouterres 25 120,9 122.2 112.6 110.5 103,5 101.4 - 	7.9 * 	3.1 Maqasrr,s d'art 	ties do apart et accessoires 26 118.6 121.3 115.6 136.0 113.3 115.9 - 	4.7 a 	2.3 Maqaslns d'accessoijes peraonneis 27 1,085.2 1,067.7 992.5 997.5 997.0 1,043.4 - 	7.0 - 	1.6 Isis 	les autres n,aresins 28 
8,824.0 9,066.8 8,879.1 8,208.2 0,210.8 8,336.6 - 	2.1 + 2.8 Talk, [I&TMIO1 irs MVCASINS 29 

Prc,vinces Pt certainea r&ji003 adtrqaotitaines: 

164.7 166.4 162.5 150.7 150.8 151.9 	- 2.3 • 	1,0 lerre-t4puoe 30 
37,9 39,9 40.9 35.7 35.6 37.5 	+ 2.4 • 5,3 tIe-itj-Prince-dsiard 31 

300,4 306.5 299.6 266,6 265.2 265.4 	- 2.2 + 	2.11 Nousel1e-rosse 32 
229.0 229.5 225.1 211.8 212.7 215.8 	- 1.9 • 0.2 Nc*aseau-Brsise,ick 33 

2,132.5 2,219.7 2,165.6 1,979.5 1,973.3 2,019.9 	- 2.4 * 4.1 Uubec 34 
3,237.5 3,364.0 3,331.1 2,994.8 3,001.4 1,062,6 	- 1.0 • 3.9 Ontario 35 

349.0 355.2 350.2 321.7 318.1 327.2 	- 1,4 a. 	1.8 Manitoba 56 
363.1 368.5 354.3 337.8 338.2 545.3 	- 1.9 a. 	1,5 Saskatchp,,ao 37 
945.6 942.1 929.0 909.8 908.5 915.3 	- 1.4 - 0.4 Alberta 39 

1,018.2 1,042.9 959.5 974.7 954.9 974.0 	- 8.0 • 2.4 CoInbie-8ratanniqr.p 39 
25.3 26.1 25.8 24.8 24.0 23.8 	- 1.2 • 	3.3 Yukon et lerritores do Nord-Cuest 40 

999.7 1,028.5 1,1104.0 975.9 966.3 1,005.5 	- 2.4 • 2.9 Montreal 41 
1,197.9 1,246.0 1,233.3 1,093.5 1,095.1 1,110.9 	- 1.0 4.0 Toronto 42 

232.2 233,2 228.8 215.7 209.8 215.8 	- 1.9 • 0.4 WLnnipeg 43 
515.7 535.3 487.7 502.4 490.7 500.5 	- 8.9 • 3.2 Vancouver 48 

11) Chacune des s8ries do 
appropri8 do tableau 

tableau 25 iricluant 	"l'ense,able 
26. 	tn consquence, 	Is 

des naqasina" a R0 
sonase dos dsnn6e5 relat ives 

ajsLe indisidoelie,ornt en disisant 	Is 46rie brute per Ic factor cadain 
as diseis çprnres do caerce is Is somne des donnes prosinctales ne cor- respond pan so total do "I ensemble des nagasins". 

(2) Variations procentuel tea - Soot catcu1es our dos donn6es ernpri.6es en millions do dollars. 
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T81[ 26. RetaIl Trade, 1(i) and Combined, Seasonal and Trading Day Factors 

TAELf All 26. Cerce de dAtail, 14X at coeffIcients cins de correction ibta v.riationn ssiaoonières at des jours commercimis 

C8nada 

1983 

MCD in October 	Octoberr 	 Novee#ctP 	 OecEmter(l) 

MIX en Octobre 	Octobre' 	 Nove'nbreP 	 D6ceetre(1) 

Combination stores (groceries and seat) - 	piceries - Boucheries 2 96.33 95.96 138.83 

Grocery, confectionery and sundries stores - lpiceries, c'xifiseriev 
96.69 108.71  

et 	articles divers 3 99.46 

All other 	food stores - Tous lea aitres magasina d'alieenta 3 98.30 98.13 113.91 

Department stores - Grands magasiris 3 99.29 125.25 167.50 

General merchandise stores - Magasins de marchandises diseraes 5 112.20 114.33 126.45 

General stores - Hagasins gnAraux 3 98.80 96.35 117.42 

Variety stores - Razars 6 96.42 110.78 195.18 

Motor vehicle dealers - Concessionnairea d'autoaobiles 4 97.61 101.12 61.69 

Used car dealers - Vendeurs d'automobtles d'occasion 4 101.01 94.87 73.25 

Service stations - Stations-service 1 102.11 104.11 101.63 

3 101.62 105.53 97.58 
Garages 
Automotive parts and accessories stores - Magasins de pil'ces et 

100.50 114.94 124.70 
d'accesaoires dautomobiles 4 

5 98.90 115.39 185.76 Hens clothing stores - Magasins de v#teisents pour hoemws 
3 103.65 111.44 156.41 

Women's clothing storCs - Hagasins de v#tesents xur &smea 
177.52 

family clothing stores - Magasins de vAtesents pour Is fanille 3 104.44 116.28 

Specialty shoe stores - Magasins de cIlaussures spécialises 4 115.95 117.57 126.97 

Family shoe stores - Magasins de chaussures pour Is fainille 4 116.97 122.43 147.48 

Hardware stores - Quincailleries 4 97.78 302.35 
106.53 

135.58 
111.86 

Household furniture slores - Magasins de meubles 4 102.88 
113.78 326.85 

Household appliance stores - Magasins dappareils mAnagers 4 104.26 

Furniture, 	IV, radio and appliance stores - Haqasins de nicubles, 
109.02 117.97 

tAlAviseurs, 	radios et accessoires 4 103.02 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
mAdicaments brevetAs at produits de beautA 2 98.98 99.36 131.61 

600k and stationery stores - Librairiea et 	papeteries 3 93.91 114.82 187.71 

Florists - Fleuristes 4 64.97 86.318 149.71 

Jewellery stores - Bijouteries 3 83.35 113.53 284.05 

Sporting goods and accessories stores - Magasins dart ides de 
75.69 76.72 120.69 

sport et d'accessoires 3 
1 92.53 101.65 159.90 

Personal accessories stores - Hagasins daccessoirev persorirels 
2 96.65 105.70 155.29 

All other stores - bus 1cm autres maqasins 

All stores - total - [nsele des magazine 2 98.75 104.71 128.05 

Province and Selected Ibttropolitan Areas - Province et certaines 
rAçionm edtropot itainea 

Newfoundland - lerre-Neuve 3 100.89 106.49 126.86 

Prince (dward Island - he-du-Prince-dOuard 3 96.41 99.54 122.88 

Pious Scotia - Nouvelle-Ccosse 2 96.46 104.64 312.70 

New Brunswick - Nouveau-8runswick 3 100.00 105.75 126.41 

Qu66ec 3 98.84 103.68 123.64 

1 99,03 105.66 131.68 
Ontario 

5 99,95 106.15 127.18 
Manitoba 

3 100.12 107.57 123.83 
Saskatchewan 

2 99.36 107.06 127.22 
Alberta 

British Columbia - Colombie-Britannlque 2 96.33 101.69 129.97 

Yukon and Northwest Territories - Yukon et 	lerritoi,es ds Nord-Ouesl 3 97.25 96.02 122.52 

Montreal 	 3 	 98.76 	 105.43 	 127.99 

Toronto 	 3 	 96.86 	 107.60 	 133.64 

Winnipeg 	 3 	 100.22 	 108.11 	 132.94 

Vancouver 	 3 	 96.06 	 105.42 	 131.39 

(1) Seasonal and trading day factors projected for the nest month. For flare det ails, see the 'seasonal adjustment" section in the mt rodmal in (on page 

xvi). 
(1) PrAvision des coefficients rombinAs de correction des variations saisonnikres et des jours conmerciauv. Pour plus de 481 ails, consulter Is section 

'd8saisonnalisation' di 	introduction (h Is page xvi). 
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TABI[AU 27. Cwnmerce do MLail, Canada, estimatio,,a em dollars courants at cce,atar,ts, 1981-3983 

Pr ice Car rent Year/year Const ant 	1971 Year/ye ut Cl rr rent Month 10)0th roost ant 	1971 Mont h/nonbh 
Index dollars per cent dollars per 	cent dollars per 	real dollars per 	Cent 

unadjusted change unadjusted change seasonally change seasonally change 
adjusted adjust ed( 1) 

Indice Dollars Variation en Dollars Variation en Dollars Variation en Onllarn Variation en 
des corn ants pourcentage constants 1971 pourcentage c,r ants pourcente const ants 	1971 pourcent 	je 
pris non-ddsaispn- pour 	l'annde non-ddsaison- pour lannde ddsaison- pour 	Ia soii ddsatson- pour 	le rrols 

nalrsds nalisds nal,sds nalisds'l) 

millions of dollars - millions 	de dollars 
1981: 

Jsnuary - Jao 	rel 215.5 6,614.0 * 	18.3 3, ltjl .6 .i- 	5.6 7,765.8 * 4.6 1,612.7 * 	1.0 

February - Fdsrier 217.7 6,258.5 o 	8.6 2,874.6 - 2.9 7,659.4 - 	1.4 3,563.8 - 	1.9 

March - Mars 218.2 7,098.1 15.8 3,253.0 • 	1.3 7,770.4 + 	1.4 3,578.7 a 0,4 

April 	- AsciI 219.4 7,795.9 a 	18.4 3,553.5 5.7 7,057.7 n 	1.1 3,590.3 a 	11.3 

May - Mar 222.2 8,256.1 • 	12.5 3,715,6 •r. 	0.5 7,7138.5 - 	0.9 3,532.3 - 	1.6 

June - lain 223.5 8,257.4 a- 	18.8 3,694.6 -e 	6.2 7,862.5 a- 	1.0 3,521.7 - 
July 	- 	Jirillet 226.7 8,109.9 14.7 3,577.4 * 	1.8 7,3185.1 • 0.3 3,489.5 - 	1.1 

August - Aotit 227.1 7,663.3 a 	7.2 3,374.4 - 4.2 7,831.9 - 0.7 3,446.4 - 	1.2 

September - Septembre 227.9 7,748.1 a 	9.9 3,399.8 - 	1.7 7,889.3 • 0.7 3,452.3 • 0.2 

October - Octobre 230.8 8,249.5 • 	8.3 3,574.3 - 	3.5 7,816.4 - 0.9 3,369.8 - 2.6 

Nosember - Movenbre 229.9 8,199.2 * 	7.5 3,566.4 - 3.0 8,1188.8 • 3.5 3,495.1 + 3.7 

December - Ddcenbre 227.6 9,973.3 * 	9.8 6,385.9 - 	0.4 8,0111.7 - 0.9 3,451.9 - 	1.2 

Year - Anode 224.2 94,292.1 • 	52.2 42066.9 * n.h 94,234.5 ... 42,135.5 

19102: 

.laniiary 	- 	Janai*r 237.8 6,665.5 - 	0.3 2,803.0 - 	9.6 7,918.3 - 	1.3 3,346.1 - 	3,1 

elrruary - Fdar,er 240.6 6,526.3 4.3 2,712.5 - 	5.6 8,013.5 a 	I.? 3,364.5 a 0.5 

March - Mars 240.7 7,449.4 a- 	5.51 3,094.9 - 4.9 7,909.8 - 	1.3 3,345.8 - 0.6 

April - Avril 241.0 8,064.8 • 	3.4 3,346.4 - 5.8 7,977.1 a 0.8 3,326.8 - 0.6 

May - Mar 244.2 8,5213,2 • 	3.3 3,492.3 - 6.0 8,291.6 -a 	3.9 3,389.6 * 1.9 

June - Join 245.2 8,479.9 a 	2.7 3,458.4 - 6.4 8,052.1 - 2.9 3,302.0 - 2.6 

July - 	billet 248.2 8,427.7 * 	3.9 3,395.5 - 	5.1 8,514.3 • 0.8 3,296.0 - 0.2 

Augast - AoOt 247.1 7,955.9 3.8 3,219.7 - 	4.6 8,105.0 * 0.9 3,302.9 * 0.2 

September - Septembre 246.8 8,107.5 a- 	4.6 3,285.0 - 	3.4 8,174.8 - 	0.1 3,309.2 * 0.2 

October - Octobre 240.1 8,255.8 i 	0.1 3,327.6 - 6.9 0,208.2 • 0.4 3,246.8 - 	1.9 

Nose,nber - Nosembre 245.5 8,537.9 a 	4.1 3,477.8 - 	2.5 8,210.0 -- 1,315.7 • 2.5 

December - Odeembre 242.8 10,639.7 a 	6.7 4,382.1 -- 8,336.6 a 	1.5 3,403.3 a 2.6 

Year - Anode 244.1 97,638.5 a 	3.5 39,999.4 - 4.9 97,392.1 ... 99,963.4 

1983: 

January - isosier 251.6 6,887.0 a 	3.51 2,737.3 - 	2.3 0,365.4 * 0.3 3,335.7 - 2.0 

February - Fdorier 253.6 6,772.0 a 	3.0 2,670.3 - 	1.6 8,315.2 - 0.6 3,313.0 - 0.7 

March - Mars 253.3 8,188.5 a 	9.9 7,232.7 * 4.5 0,547.5 a 2.8 3,439.0 a 	3.8 

April 	- AsciI 252.2 0,312.4 • 	3.1 3,296.0 - 	1.5 8,299.1 - 2.9 3,209.1 - 4.4 

May 	- Mar 250.0 8,861.6 a 	3.9 3,544.6 + 	1.5 8,579.4 • 3.4 5,458.5 a 5.2 

June - Juin 252.0 9,519.4 • 	12.3 3,777.5 • 9.2 8,859.4 a 3.3 3,578.9 a 3.5 

July - Juillet 256.8 8,985.0 * 	6.6 3,490.0 * 	3.0 8,937.7 • 0.9 3,489.4 - 	2.5 

August - AoDt 255.9 11,827.4 * 11.0 5,449.5 * 	7.1 8,805.4 - 	1.5 3,478.0 - 0.3 

Septemberr - Septembrer 255.3 0,883.4 a- 	9.5 3,473.4 a- 	5.7 0,024.0 a- 0.2 3,440.4 - 	1.1 

Octoberr - Octobrer 256.2 8,953.4 a 	8.4 3,494.7 a 5.0 9,066.8 a 2.8 3,486.0 • 	1.3 

NosemberP - NosembreP .. 9,293.3 * 	8.8 .. .. 8,879.1 - 	2.1 

December - Ddcee,bce 

Year - Anode 

(1) Seasonally adjusted constant dollar estimates are derised by seasonally adjusting the raw constant dollar estimate. 
(1) La ddasisonnalisation des estimations en dollars constants sobt jest en ddsaisonnalisanl las estimations brutes an dollars constants. 
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IAaE 28. Retail Trade, by Kind of &jsineas and by Kind or lk,sineaa Group, Canals 

1983 

3aiurary 	 Febrrrary 	March 	 April 	 May 	 Jwc 	 lily 

Jarrvier 	 F6vrier 	 Mars 	 Avril 	 May 	 lure 	 Juillet 

thousands of dollars - millieis do dollars 

Kind or taisineaB: 

1 	Cca,ibrnatio,r stores 	groceriev and moat) 1,573,455 1,529,503 1,728,884 1,742,583 1,667,081 1,805,579 
467,543 

3,775,298 
487,604 

2 	Grocery 	casfectiorrcry 	Orol 	rrres 	lsrei 3711,933 
143,257 

558,500 
142,2011 

395,41.1 
162,779 

412,457 
166,719 

428,316 
170,982 IB4,677 180,163 

3 	All 	other 	food stores 

2,1)87,645 2,030,203 2,287,114 2,321,759 2,266,319 2,451,799 2,443,065 
4 	Food group 

S 	Dv'psrtmerrt 	stores 623,436 604,104 787,579 775,268 
167,721 

840,268 
185,077 

920,166 
183,754 

813,792 
162,332 

6 	Geseral merchandise stores 118,666 
127,352 

144,117 
24,970 

169,917 
148,322 147,850 65,543 187,878 176,008 

7 	General stores 
1,5,578 65,1117 81,968 78,856 89,100 01,002 91,453 

8 	Aariety 	stores 

9 	General wrcharidime group 953,1102 938,298 1,181,785 1,164,695 1,279,988 1,392,798 1,245,583 

0 	Hens clothing stores 80,220 60,405 75,748 
151,361 

87,638 
168,072 

94,964 
167,672 

103,650 
181,748 

82,170 
160,217 

II 	Worsen's clothing stores 136,769 
85.296 

115,242 
73,405 97,689 104,691 108,696 122,671 104,394 

12 	tosily clothing stores 
111,61)5 7,567 9,195 10,884 11,132 12,015 10,322 

I) 	Specialty slime stores 
56,339 45,932 61,522 76,111 82,358 83,922 70,262 

14 	Family shoe stores 
72,445 58,082 64,828 63,272 58,421 59,592 56,743 

15 	All other apparel and accessories stores 

It 	Apparel and accessories group 439,674 360,631 460,343 510,668 523,243 563,598 484,1136 

50,914 49,037 58,443 68,585 87,368 106,047 94,402 
17 	llardoarnr stores 

Household furniture stores 18 104,524 91,124 99,015 106,662 124,315 135,878 144,572 

19 	Household appliannre stores 33,987 30,007 32,117 
43,702 

31,792 
44,012 

37,970 
51,081 

59,766 
55,762 

46,285 
64.225 

20 	Furniture, 	1.9., 	radio and appliance 41,515 39,195 

stores 
21 	Appliasce repair shops 8,288 19,449 211,502 

186,807 
20,825 
85,434 

21,266 
190,179 

24,997 
210,301 

21,528 
2)1,085 

22 	All other horse furnishings stores 175,421 163,581 

23 	Hardware and lane furnishings group 426,649 392,393 438,646 455,310 512,179 512,751 5B2,097 

24 	Pharmacies, patent medicrne and cosmetics 324,436 316,055 346,970 345,236 350,841 369,445 346,649 

stores 
25 	Bor6 and stationery stores 32,474 33,196 55,403 35,275 

35,667 
36,310 
48,216 

37,188 
34,691 

35,969 
27,867 

26 	Florists 23,569 
42,010 

32,608 
63,103 

31,663 
47,730 52,588 62,819 69,178 58,077 

27 	Jewellery stores 
1,917 1,640 1,915 1,727 1 1 736 3,706 1,438 

28 	Jewellery 	repair shops 
78,200 73,966 92,558 18,940 140,749 154,120 139,055 

29 	Spoiling goocta and accessories stores 
94,211 92,244 105,548 102,784 110,573 122,340 123,705 

30 	Personal accessories stores 
285,690 309,961 369,062 366,670 386,213 440,304 493,707 

31 	Alcoholic beverage storms 
122,572 121,021 144,526 161,642 179,191 199,916 178,778 

32 	All other stores 

1,005,085 1,023,794 1,175,375 1,220,529 1,316,646 1,429,486 1,405,245 
33 	Other stores group 

34 	total esciuding automotive group 4,912,055 4,145,319 5,549,263 5,672,961 5,898,435 6,416,432 6,158,096 

35 	Motor vehicle dealerS 968,251 1,080,722 1,507,4117 1,498,445 1,710,729 1,732,417 
50,343 

1,459,240 
43,490 

36 	Used car dealers 30,978 
627,721 

35,882 
582,227 

44,904 
691,706 

47,592 
658,057 

50,019 
704,449 794,600 825,506 

37 	Service stations 
98,022 90,999 110,371 110,914 119,699 128,859 121,095 

38 	Garages 
39 	Automotive parts and accessories stores 130,136 320,982 152,322 189,620 235,563 259,811 232,872 

40 	All other automotive businesses 319,854 115,823 132,474 134,828 142,338 156,908 144,742 

1,914,962 2,026,635 2,639,244 2,639,456 2,963,197 3,102,998 2,026,965 
41 	Automotive group 

42 	TOTAL ALL SIO8ES 6.881,011 6,171,954 8,188,507 8,312,417 8,861,632 9,519,430 8,985,041 



- 57 - 

18&EAU 28. Crce 4 dtai I per genre 4 cerce at pot groupes 4 genres 4 crce, Canada 

Per cent 
change 

983 	 1982 
Van at. ion 
procen- 
t uel p 

August 	 September 	october' 	NovemberP 	Nosen,ber December 	Soveeben 
198311982 

AoOt 	 Sept r'mbre 	(Oct 44r e' 	NovembreP 	Nosembre D6cenrhr e 	Novembre 
1983/1982 

NO 
boosts 	0t 	dollars - milIrr'rs 	ne 	*nllons 

Genre 4 crce, 

1,655,491 1,763,427 1,236,186 1,700,846 1,584,649 1,944,847 + 	7.3 CIriceries - ttourherres 1 
459,425 450,332 444,474 419,258 386,849 445,405 1.3 rpiceries, 	corrtiseries et 	articles risers 2 
166,779 166,378 163,952 165,875 360,298 196,908 * 	1.4 t,x,s 	leo autrenn 	magasins daliee'nts 3 

2,281,695 2,38tJ,137 2,344,614 2,285,979 2,151,796 2,587,160 + 	7.2 Crwpe 4 t'aliaientatiori 4 

850,943 922,067 922,014 1,138,763 3,073,558 1,608,679 .- 	6.1 (Oran4 eagasinno 5 
203,592 189,859 210,021 247,828 239,283 225,672 * 	3.5 Magasins de enrchanniises diverses 6 
178,428 171,832 159,584 156,262 149,064 183,138 • 	4.8 Mugasirns cAnAraux 7 
93,744 92,997 90,523 307,709 101,060 168,568 * 	6.6 Ftora,s 8 

1,326,105 1,378,755 1,382,142 1,650,562 1,562,965 2,185,857 + 	5.6 Grmgsr 4 morchandises diserses 9 

75,267 87,538 95,918 114,580 107,276 176,032 6.8 Manpisins de steurmnts pour 	hmrrps 10 
157,912 187,527 185,840 191.906 180,073 257,523 .- 	6.5 Magusnrrs de sPtnrnents pour 	dories 11 
114,536 126,132 124,640 137,492 120,877 182,067 • 	13.7 Magasins de stteemnt.s pour 	Is fainrtle 12 
30,842 13,777 14,160 16,473 13,365 34,056 7.9 Maqasins 4 thaussures spécialisêes 13 
73,916 91,200 92,419 95,755 91,951 306,541 • 	3.5 Magasins 4 ctnaussures pour 	Ia famulle 14 
64,820 73,243 91,749 96,7332 96,830 117,718 , 	l.'n 33utrrs noqasirns rip vtttemr'rnls et 	aece550rres 15 

497.291 579,417 594,705 649,938 608,367 055,931 • 	6.51 Hthillement at accessoIres 16 

86,939 85,005 80,910 83,684 77,557 98,381 7.7 Uuiscailleries 17 
45,236 124,056 132,591 132,670 113,617 125,742 * 	16.7 MSrJRSLOO 4 neubtes 38 
44,767 47,366 68,110 50,458 37,126 63,754 .- 	35.9 Maqasins d'apparerls nnagers 19 
60,973 55,107 56,120 55,262 34,686 53,676 23.6 Magosins rip rm'ubles, 	tls'tseurs, 	radios et 20 

22,757 26,891 26,774 24,876 23,147 26,113 + 	7.5 
acce550i res 

#purot Ion d'appareils 	lectro-r,rners 21 
225,729 218,232 222,772 241,577 216,842 286,578 13,4 Autres articles d'ameublcn'nt. 22 

586,401 554,657 565,277 588,377 512,915 632,724 • 14.7 Grcripe 4s qulnceitleries, meubles at rourni- 23 
tires 4 migon 

560,357 563,076 373,034 367,857 142,666 459,831 • 	7.5 Pharnocses, mêducanants brevetés et pro&iits 24 
rip beaut 

40,769 47,052 39,995 44,777 46,249 72,662 - 	1.0 Libralries et 	papetenies 25 
27,981 28,737 29,456 30,117 76,516 48,356 • 	33.5 Fleuristes 26 
59,882 58,259 58,519 73,967 74,696 392,483 - 	0.9 Rijouteries 27 

1,564 1,500 1,482 3,589 2,139 3,890 - 25.7 Ateliers de rparation 4 bijoox 28 
133,379 113,703 92,495 86,354 79,692 119,921 8.3 Magasins d'artirIes rip sport 	p1 	daccessoires 29 
128,187 118,220 112,222 37,502 13,840 182,5611 • 	1.7 Magas,r,s d'sccc.ssoires personnnsels 30 
457,362 434,155 591.449 363,219 386,945 784,794 - 	6.1 Msgasirrs 	niphsr'sorns 	alcoslrqrnes 31 
165,782 372,713 369,174 382,160 176,049 240,520 * 	3.5 bus 	les 	u.ntrrs nrnsqasinrs 32 

1,573,263 1,335,995 1,267,826 1,267,572 1,247,792 2,104,997 • 	1.6 Crouupe 4 tans leo autres 	gasins 33 

6,065,355 6,228,961 6,164,564 6,442,428 6,063,895 8,364,115 • 	6.7 Intel axcluant ianpo 4 l'autcaobule 34 

3,409,173 1,372,868 3,508,732 1,554,314 3,203,939 1,029,959 • 	29.1 Co,ncissronnaureg d'autoutnsbiles 35 
44,208 45,572 42,605 44,150 40,456 31,720 + 	9.6 Veruleurs d'aulonohiles d'occasion 36 

871,056 774,440 773,684 744,234 742,940 728,284 * 	0.1 Stalinnu-sern,ice 37 
324,332 111,792 322,790 119,687 321,472 114,914 - 	1.4 Garages 38 
205,085 206,507 212,648 252,859 222,331 236,422 * 	13.8 Maqasins de pilnces et d'sccessoii -es duslo- 39 

nob, Or's 
158,179 141,247 340,547 139,4633 143,046 134,0333 - 	2.5 Aulrnr 	eunsnorne 	nOons 	l e 	nIorsainC 	nip 	lunrbo- 40 

TU)hI 0+8 

2,762,033 2,652,426 2,798,886 7,854,95? 2,473,990 2,275,482 • 15.4 Grmipe 4 l'us,lr..ohile 41 

8,821,388 8,881,387 8,053,450 9,291,280 8,537,885 10,639,651 a 	8.8 IOIM, [NSENt8 F IS M8651515 42 
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TAAL[ 29. Retail Trade, by Kind of Iisinea Croup,(I) 1981-1981 

Yukon 

IAB[fAU 29. Crce do i1tai1, alr groupes do ,n,rea do ccerce(I), 1981-1983 

Yukon 

Food General serchandise Automobile Automotive Hardware, home fur- Total Fe: 	cont2) 

group and apparel group dealeis group nishinq& and other all stores change 
rota: I 	stores group 

Croupe Croupe do nmqasins Conces- Grnupe Group 	do guincait- Total, Variation(2) 

d'alimeo- de marchandises stonnaires dautomobrlen tories do magasins ensemble procentuelle 

ta) ion diversen et 	do ma- dautomobiles do noubles et de den magastna 

gasins do uPtesents tous lea autres ma- 
gasins do ddt au 

thousands of dollars - millierv do dollars 

1981: 

January - Januter 3,805 1,788 1,185 454 1,742 070 * 	12.7 

february - FAviior 1,218 1,720 3,399 474 1,165 5,956 • 34.3 

March - Mars 1,341 2,056 1,763 574 1,299 7,033 * 23.1 

April - Asril 3,545 2,161 2,424 509 1,549 8,188 • 	18.1 

May - Ma, 1,884 2,776 2,349 570 1,872 9,451 30.8 

June - Juin 2,555 2,897 2,718 675 2,153 10,798 * 30.5 

July - 	hui1le1 3,027 3,011 2,325 791 2,710 11,866 • 28.2 

August - AoDt 3,147 3,139 1,952 718 2,574 11,510 .. 21.9 

September - Septembre 2,645 3,010 1,736 818 2,256 10,465 • 28.7 

October - Octobre 2,555 2,912 1,462 708 2,096 9,735 • 21.9 

November - Novetobre 2,193 2,852 1,806 740 1,732 9,323 • 	31.0 

December - O4cambre 2,674 3,943 1,316 577 2,903 11,431 • 22.8 

Year - Ann6e 26,189 32,259 22,415 7,410 21,531 111,804 + 24.5 

1982: 

January - Janvier 2,292 1,848 1,080 369 1,223 6,612 8.9 

february - Iêvrier 2,178 1,803 1,281 356 1,268 6,666 + 	11.9 

March - Mars 2,299 2,076 2,263 171 1,442 8,251 a 	17.3 

April - Asril 2,346 2,141 1,929 222 1,549 8,187 - 

May - Mai 2,735 2,404 1,875 208 1,721 8,943 - 	5.8 

June 	Join 2,987 2,547 1,752 221 1,833 9,340 - 	11.5 

July 	- 	..uu11et 3,364 2,587 1,650 190 2,339 9,910 - 	16.5 

August - AoOt 3,028 2,603 1,475 192 2,1)21 9,319 - 	19.0 

September - Septeatre 2,710 2,469 1,810 192 1,459 8,640 - 	17.4 

October - Octobre 2,532 2,646 1,266 179 1,474 8,077 - 	17.13 

November - Novembre 2,136 2,568 1,081 226 1,566 7,557 19.0 

December - DAcembre 2,579 5,513 879 207 2,696 9,878 - 	13.5 

Year - Anne 31,146 29,205 18,141 2,353 20,551 101,374 - 	9.3 

1983: 

January - Jansuer 1,986 1,605 1,601 148 1,066 6,406 - 	3.1 

February - Fvrier 2,114 1,483 997 188 1,526 6,308 - 	5.4 

March - Mars 2,387 1,815 1,154 217 1,590 7,163 - 	13.2 

April - Awn! 1,386 1,759 1,386 228 1,679 6,038 - 26.2 

May - Ma, 3,139 2,006 1,477 209 1,985 8,816 - 	1.4 

June 	- Juin 3,700 2,396 1,140 291 1,994 9,521 * 	1.9 

July - 	3.jillet 3,878 2,233 3,672 493 2,227 10,299 • 	3.9 

August - AoOt 3,586 2,366 1,503 413 2,282 10,148 a 	8.9 

September 	- Septeirbre 3,542 2,338 844 396 1,857 8,977 • 	3.9 

Octoberr - Octobrer 3,258 2,297 896 401 1,776 8,623 a 	6.8 

NovemberP - NovembreP 3,111 2,297 1,424 387 1,668 8,887 a 	17.6 

December - Décembre 

Year - Annêe 

(1) Fot composition of hind or txvsinesn groups, 	see page 61. - Pour 	Is ccetposit ion pa: 	,poupe do genres do cmnIerce, 	so,, is pme 63. 	(2) Percentmt' 

changes shown are over-I he-year changes. - Pourcentaqes tndiquent los 	variations au tours do I 'annêe. 
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TA&11 30. Retail trade, by Kind of &islness Croup,(1) 1981-1983 

Not t64evt let, tories 

TAMLEAIJ 30. Circe ikr dAtail, par groupea do cnrea do c,rce(l), 1981-1983 

Icrt itoires rkj No, d-tlrrest 

Food General nmrchandise Automobile Automotive Hardware, 	loire 	F,- Total Per 	cprit(2) group arid apparel group dealeis grra.p nishirigs arid other alt 	stores change 
retail 	stores grnp 

Groupi' Groiipe do rqasios Conces- Groipe Grrsipe de quincail- Total, Var,at000(2) d'alimerr- de ,,archandies sloorraires d'outamobiles leries de maoasins ensor,le procentuelle tat 	orb diverses et do I'm- d'urntomnhrtes de reubles et de des iragasmns 
qavrns do riPtements tiaas 	Irs auties rim- 

qasirrs do dtasl 

lhosarid& of dollars - 	rnilhers de dot tars 
1981: 

Jarivar1-Jrrnvr Cr 2,115 6,265 1,127 51 2,066 31,624 .ri 	 54.4 

February - Fiivrier 2,086 5,661 1,282 54 1,954 11,037 9,3 

March - Mats 2,181 7,160 1,408 75 2,272 13,096 + 	10.7 

April 	- 	Avril 2,117 6,617 1,883 78 2,487 13,182 a. 	18.1 

Kay - 	la: 2,479 7,255 1,948 69 2,918 14,669 19.1 

June - Jumn 2,660 8,555 1,769 73 3,157 16,214 • 	16.8 

July - 	JutlIet 2,638 7,021 1,675 54 2,896 14,284 ri 	10.0 

August - 6o86 2,563 7,055 1,494 98 2,864 14,074 .. 10.8 

September - Septembre 2,342 8,590 1,427 111 2,909 15,379 .. 	9.5 

October - Octobre 2,538 7,838 1,381 90 3,271 15,118 a 	19.6 

November - Nove,nbre 2,621 7,534 1,141 51 2,986 14,357 a. 	19.4 

December - 0cesbre 3,036 10,293 1,009 63 4,276 18,677 a. 	16.4 

Year - Arrnr 29,378 89,844 17,546 867 34,056 171,691 a. 	14.5 
1982: 

January - 	laos:,,, 3,028 6,534 1,289 77 2,414 13,342 • 14.8 

February - Ivrrer 2,599 6,760 1,581 76 2,578 13,594 * 23.2 

March - Mars 3,126 8,687 5,757 72 2,866 16,508 + 26.0 
April 	- Asril 3,183 7,794 2,017 63 3,139 16.196 • 22.9 

May - Mai 3,442 8,411 2,066 63 3,431 17,419 + 	18.7 

June - Juin 3,666 9,654 2,237 92 3,514 19,163 + 	18.2 

July 	- 	Juillet 3,696 8,224 2,449 59 3,665 18,093 + 26.7 

August - Aoiit 3,336 7,319 1,486 71 3,287 15,499 * 10.1 

September - Seplembre 3,250 8,608 2,036 72 2,992 16,958 ri 	10.3 

October - Octobre 3,187 7,828 1,556 72 3,509 16,152 * 	6.8 

November - Nosem,bre 2,854 7,256 1,679 77 3,455 15,117 a 	6.8 

December - l)écmsbre 3,123 10,095 1,170 88 4,755 19,231 ri 	3.0 

Year - Anne 38,490 97,170 23.323 878 39,611 197,472 • 	15.0 
1983: 

January - Jaroie, 2,700 5,510 3,206 ill 2,618 12,095 - 	9.4 

February - FHvr,er 2,729 6,152 1,352 231 2,697 13,161 - 20.7 

March - Mars 2,970 7,841 1,554 278 2,951 15,594 - 	5.5 

April 	- don) 2,417 6,555 1,387 247 3,224 13,830 - 	14.6 

May - Ma, 2,858 6,899 1,136 231 3,275 14,399 - 	17.7 

June 	- Juin 3,350 9,726 2,227 3139 3,778 19,390 • 	1.2 

July - 	Juillet 3,614 7,403 1,626 3139 3,918 16,870 - 	6.8 

August - AoOt 3,644 7,540 1,384 345 3,558 16,071 * 	3.7 

September - Septembre 3,792 8,995 1,375 483 3,730 18,575 ri 	8.4 

Octoberr - Octobre' 3,305 7,684 1,460 495 3,827 56.767 * 	7.8 

NavemberP - Noyoa,breP 2,967 7,414 1,373 404 7,675 15,893 • 	3.8 

December - 0cemrbre 

Year - Ann4e 

(1) For 	composition, of kind of 
changes shown mire over-the-year 

business groups, 	we page 63.- Pour 	to composition 
changes. - Pourcent.oqes indiquent 	leo variations so 

par 	grrrilpe 	do genres de crinr,crce, 	vorr 	19 
pours de 	l'annAe. 

page 63. 	12) Percentage 
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KIM) CF BLJsIFESS COMPOSITION USED IN TABLES COMPOSITION PAR 	(ENRE El 	CI1II[Rtl UTILISS [YNS 

1 TO 26 115 TABLEAUX 1 A 26 

1. Combination 	stores. 	Combination stores 1. Epiceries-bcxicheries. 	Fpiceries-houcherieS 

(qroceries with 20 10' or more 	fresh moat). (épceries 	aver 	20% 	oi 	plus 	de 	viande 	frat- 
che). 

2. Grocery, 	confectionery 	and 	stzidries  Epiceries, 	confiseries 	et 	articles 	divers. 

stores. Grocery, 	confectionery 	and 	sun- Epiceries, 	confiseries et magasins d'articles 

dries 	stores; 	grocery 	stores 	(with 	20% divers; 	6piceries 	(aver 	20% 	ou 	nioins 	de 

or less fresh meat). viande 	fraiche). 

 All 	other 	food stores. 	Bakery 	product 3. bus 	les 	aitres meqasins 	d'aliments. 	Maqa- 

stores; 	candy, 	nut 	and 	confectionery sins 	de 	produits 	de 	boulangerie; magasins de 

stores; 	dairy 	product 	stores; 	egg 	and bonbons, 	de 	noix 	et 	confiseries; 	laiteries; 

poultry 	stores; 	fruit 	and 	vegetable maqasins d'oeufs et de volailles; maqasins de 

stores; meat markets; 	fish markets; del- fruits et 	legumes; boucheries; 	poissonneries; 
fins (delicatessen); icatessen stores; other food stores. maqasins 	d'aliments 

autres maqasins d'alimentation. 

4. Department 	stores. 	Department 	stores 4. Grands 	nmqasins. 	Grands 	magasins 	y 	colipris 

including concessions located in depart- les filiales situées dans lea points de vente 

ment store outlets which are an integral des grands magasins qui font partie intégrale 

part 	of 	the 	overall 	operation. 	(Note: de 	l'exploitation. 	(Nota: 	Sont 	excius les 

This 	kind 	of 	business excludes non-de- points 	de 	vente 	autres 	que 	ceux 	des 	grands 

partment 	store 	outlets 	operated 	by maqasins, gui sont exploités par les societes 

department 	store 	firms, 	as well 	as 	de- propriétaires 	de 	grands 	magasins, 	ainsi 	que 

partrnent 	store 	mail-order 	and cataloque les bureaux 	de 	vente par ccinmande postale et 

sales offices.) par catalogue des grands magasins.) 

5. General 	merchandise 	stores. 	General 5. Maqasins de merchandises diverses. 	Maqasins 

merchandise 	stores 	(less 	than 	one-third de 	marchandises 	diverses 	(moms 	cli 	tiers 	di 

food); 	and 	department 	store 	mail 	order stock en 	aliments); 	et 	les 	bureaux 	de 	vente 

and catalogue sales offices. par 	commande 	postale 	et 	par 	catalogue 	des 
grands magasins. 

6. General 	stores. 	General 	stores 	(more 6. Maqasins généraux. Maqasins généraux (plus cii 

than one-third food). tiers cii stocks en aliments). 

7. Variety stores. 	Variety stores. 7. Bazars. 	Bazars. 

8. Motor 	vehicle 	dealers. 	Motor 	vehicle 8. Concessionnaires 	d'automobiles. 	Vendeurs 

dealers (new and used or new only). d'autornobiles (neuves et d'occasion ou neuves 
seulement). 

9. Used 	car 	dealers. 	Used 	car 	dealers 9. Vendeurs 	d'autoinobiles d'occasion. 	Vendeurs 

(used 	cars 	and 	trucks 	or 	used 	cars d'automobiles 	d'occasion 	(automobiles 	et 	ca- 

only). mions 	d'occasion 	ou 	automobiles 	d'occasion 
seulement). 

10. Service stations. 	Service stations. 10. Stations-service. 	Stations-service. 

11. Garages. 	Garages. 11. Garages. 	Garages. 

12. Automotive parts and accessories stores. 12. Magasins de pièces et d'accessoires d'auto- 

Tire, 	battery 	and 	accessories 	stores; mobiles. 	Magasins 	de pneus, 	d'accumulateurs 

home and auto supply stores. et 	d'accessoires; 	maqasins 	de 	fournitures 
pour la maison et l'automobile. 

13. Men's clothing stores. 	Men's and boys' 13. Magasins de vétmeents Ixur hommes. 	Maqasins 

clothing 	stores; 	men's 	and 	boys' 	fur- de vètements pour hommes et garçons; magasins 

nishings 	stores; 	men's 	and 	boys' 	hat d'accessoires 	vestimentaires 	pour 	hommes 	et 

stores; 	custom 	tailors 	(made 	to measure garçons; chapelleries pour homrnes et qarçons; 

shops). tailleurs 	(ateliers 	de 	confection 	sur 	place 
de vétenents sur mesure). 
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Women's c1othing stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and inlan[s' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; 	electrical 	supply 
stores. 

Furniture, television, radio and appli-
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent nidicine and cosmet-
ics stores. Drug stores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, cxitboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, gilt 
novelty and souvenir shops; camera and 
photographic supply stores; lugqage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other aitomotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Magasins de vètments pour thnes. Magasins 
de vétements prêts-à-porter pour dames et 
jeunes flUes; magasins de lingerie et 
bonneteries pour dames et jeunes lilies; 
magasins d'accessoires et autres vêtermnts. 

Magasins de vêtenents pour la fanille. Maqa-
sins de vétements et d'accessoires vesticnen-
taires pour la famille. 

Maqasins spécialisés de thaussures. Maqasins 
de chaussures pour hommes et garcons; saga-
sins de chaussures pour daries et jeunes 
filles; rnagasins de chaussures pour enfants 
et bébés. 

Magasins de diaussures pour la fanille. Ma-
gasins de chaussures pour Ia famille. 

Quincaijlerjes. Quincailleries. 

Magasins de neubles ménaqers. Magasins de 
meubles. 

Magasins d'appareils ménaqers. 	Magasins 
d'appareils ménagers; magasins de fournitures 
électriques. 

Maqasins de neubles, tléviseurs, radios et 
accessoires. Magasins de ireubles, de télévi-
seurs, de radios et d'appareils mériagers. 

Pharmacies, médicanents brevetés et prodiits 
de beauté. Drogueries, y ccnpris saqasins de 
spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accessoi-
res. Maqasins d'articles de sport; embarca-
tions, moteurs hors-bord et accessoires 
connexes; magasins de bicyclettes et ateliers 
de reparation; vendeurs de satincyclettes. 

Maqasins d'accessoires personnels. Magasins 
et kiosques et tabac; rnarchands de ,journaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et c$e souvenirs; magasins d'appa-
reils et de fournitures photographiques; 
magasins de sacs de voyage, valises, rrmlles, 
mallettes et de maroquinerie; magasins de 
jouets et de jeux. 

bus les aitres nqasins: 

Autres conmerces d'autoniobiles. Ateliers de 
peinture et de débosselaqe; autres ateliers 
de reparation spécialises; lavage d'automo-
biles, autres canmerces d'autoinobiles. 
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28. All other stores - Concluded: 
	28. bus les aitres mgasins - fin: 

Other apparel and accessories stores. 
Millinery stores; furriers and fur 
stores; children's and infants-wear 
stores; second-hand clothing stores; 
piece goods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fi stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical appli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

Jewellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retai.l stores; 
wine stores. 

Miscellaneous stores. I4jsic stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

Autres vètnents et accessoires. Maqasins de 
chapeaux; fourreur cu rtgasin de fourrures; 
vêtements pour enfants et bébés; magasins de 
vêteinents usages, crmrchandises a la pièce; 
autres magasins de vetements; lame. 

Autres articles d'aneublement. 	Peinture, 
vitre et papier tenture; vente et reparation 
de téléviseurs; téléviseurs, radios et appa-
reils de haute fidélité; maqasins de vais-
selle, verrerie et ustensiles de cuisine; 
maqasins de revétements de sol, magasins de 
rideaux, capitonnage et decoration inté-
rieure; toileries; tableaux et cadres; anti-
quités; meubles d'occasion; autres fourni-
Lures de maison; pianos et orgues; comptoir 
de disques. 

Ateliers de reparation de téléviseurs, de 
radios et d'appareils ménaqers. Reparation 
de téléviseurs et radios, reparation d'appa-
reils électro-niénagers. 

Reparation de bijoux. Reparation de bijoux. 

Maqasins de boissons alcooliques. 	Spin- 
tueux, maqasins ci gouvernement; brasseries, 
magasins de detail; vms, debits. 

Maqasins divers. Maqasins de riusique; opti-
que; materiel medico-chirurgical; rmnurnents 
funéraires et pierres tombales; petits ani-
maux; objets de piété; fournitures pour 
artistes; qaleries d'art; timbres et pièces 
de monnaie; maisons rm3biles; mont-de-piété; 
glace; autres magasins de detail. 
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Groupings of Kinds of Business Used in 	Groupes de cnres de commerce utilisés dans les 
Tables 29 and 30 
	

tableaux 29 et 30 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des mgasins d'alimentation. Epiceries-
boucheries; gpiceries, confiseries et articles 
divers; et tous les autres magasins d'alimen-
tation. 

Groupe des mgasins de merchandises diverses 
et des megasins de vètments. Grands rragasins; 
maqasins de marchandises diverses; ngasins 
généraux; hazars; magasins de vêtements pour 
hommes; maqasins de vètnents pour dames; 
maqasins de vêtements pour la faniille; maqa-
sins spécialisés de chaussures; et magasins de 
chaussures pour la famille. 

Concessionnaires 	d'autmobiles. Concession- 
naires d'automohiles. 

Groupe de l'automobile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
maqasins de pièces et d'accessoires d'automo-
biles. 

Groupe des quincailleries, des nuqasins de 
meuble et des autres nugasins de detail. gum-
ceilleries; magasins de meubles ménaqers; 
moqasins d'appareils inénaqers; magasins de 
meubles, téléviseurs, radio et accessoires; 
pharmacies, rnédicaments brevetés et produits 
de beauté; librairies et papeteries; lIeu-
ristes; bijouteries; magasins darticles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et bus les autres magasins. 



CIIOIX E'€ PLILICATI0NS 

Les publications suivantes se trouvent b la 
Section dii commerce de detail, Division cii com-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. N. 
811. 36 pages. Premier num4ro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de 
vente par provinces et certaines regions 
mêtropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M. Bi1. 1 page. Pre-
mier numero, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
region. 

63-005 Commerce de detail. M. Bil. Environ 65 
paqes. Premier numêro, 1929. (ISSN 0380-
6146). 

Total des ventes ai detail par province et 
genre de commerce, cxur les magasins a 
succursales et les magasins independants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. M. 
Bil. Environ 15 pages. Premier numéro, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
her-es, des camions et des autobus neufs 
vendus parprovince et par lieu d'origine 
(Canada et F:.-U. ou importés). Ventes mi-
taires mensuelles selon le type et l'ori-
gine, aprés désaisonnalisation. 

63-014 Stocks cominerciaux. N. Bil. 24 pages. Pre- 
mier numero, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et par genre de commerce pour les maqasins 

succursales et magasins ind4pendants: 
variations trimestrielles en pourcentaqe 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Maqasins de detail a succursales et les 
grands magasins. A. Bil. Environ 74 
pages. Premier numero, 1933 (ISSN 0380-
7878). 

Total des ventes au detail pour les maga-
sins a succursales et les grands magasins 
selon la province, certaines agglomera-
tions et le genre de commerce, inchuant 
des donnêes sur ha superficie totale, les 
stocks, et les comptes a recevoir. 

SELECTED PUBL ICAT IONS 

Following are publications of the Mer-
chandising and Services Division in the 
Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

lotal sales and percentage changes of 
sales by region. 

63-005 Retail Trade. M. Bil. Approx. 65 pp. 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-2 10 Retail Chain and Department stores. 
A. 8i1. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de-
partment stores by province, selected 
localities and kind of business in-
cluding data on floor area, inventory 
and accounts receivable. 
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Catalogue 

63-213 Vending Machine Operators. A. Bil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of crErchandise through automa-
tic vending machines, by type of 
machine and by location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution: by personal 
selling, by mail, from premises, etc. 

63-219 Campus Book Stores, A. Bil. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by type of commodity, 
employees and payroll, by region or 
province for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gene-
ral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp. (ISBN 
0-660-506-13-0). 

The publication provides revised 
retail trade estimates for the years 
1972 to 1979, both unadjusted and 
seasonally adjusted and also sections 
on definitions, concepts, classifica-
tions, methodology and data reliabi-
lity. 

Operating Results - Retail Trades. 0. Bil. 
29 pp. First Issue, 1974. 

The following publications in the Ope-
rating Results series contain ratios (per -
centages of net sales) for: purchases, 
inventories, cost of goods sold, gross pro-
fit, operating expense items and net profit. 

63-603 Men's Retail Clothing Stores, 1981 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

Catalogue 

63-213 Exploitants de distributeurs automatiques. 
A. Bil. 21 pages. Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de marchandise par distributeurs 
automatiques selon le genre de machine et 
l'emplacement, Canada et provinces. 

63-218 La vente directe mu Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: par démarchage, par la 
poste, chez le fabricant, etc. 

63-219 Librairies de campus. A. Bil.' Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes mu detail par type de produits, 
ainsi que le nombre d'employés et la paye, 
par region ou province pour les années 
scolaires. 

63-224 Recueil statistique des etudes de marché. 
A. Bil. 803 pages. Premier numéro, 1975. 
(ISSN 0590-9325). 

Les données portent sur des sujets tels 
que les indicateurs économiques généraux, 
les caractéristiques de Ia population, le 
revenu et les dépenses des particuliers et 
1 'équipement ménacjer. 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S. Bil. 695 pages. 
(ISBN 0-660-506-1 3-0). 

Cette publication contient des données 
brutes et désaisonnalisées, révisêes de 
1972 a 1979, des sections sur les défini-
tions, les concepts, la classification, Is 
méthodologie et la fiabilité des données. 

Résultats d'exploitation - Commerce de detail. 
H.S. Bil. 29 pages. Premier numéro, 1974. 

Les publications suivantes de Is série des 
Résultats de I'exploitation contiennent des ra-
tios (pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des biens vendus, les 
bénéf ices bruts, les dépenses d'exploitation et 
les bénéfices nets. 

63-603 Magasins de vente au detail de vétements 
pour hommes, 1981 

63-604 Magasins iridépendants de vente su detail 
de vêtements pour dames, 1975 

63-605 Magasins indépendants de vente mu detail 
de quincaillerie, 1976 
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Catalogue 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1979 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A.- Annual Ru.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadi economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

Catalogue 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Magasins de fleuristes, vente au detail, 
1979 

63-609 Bijouteries au detail, 1981 

63-610 Maqasins de vente au detail de quircai11e-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour la famille, 1980 

M. - Mensuel A.- Annuel Bil.- Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie one grande variete tie 
bulletins statistiques sur la situation économi-
que et social do Canada. On peut se procurer 
gratuitement on catalogue complet des publica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 016. 
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