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SYNBOLS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary fiqures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them due to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

SIGMS CONWN1LONIIILS 

Les siqnes suivants sortt employ6s tsiiformément 
dans cette publication de Statistique Canada: 

nomnhres indisponihles. 

n'ayant pas lieu de figurer. 

- nant ou zero. 

-- nombres infimes. 

P nombres provisnirs. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives su secret. 

* Le lecteur est prié de noter que les données 
sont fondées stir des réponses qui ne satis-
font pas a la norrre habituelle exiqée pour 
in publication mi gum celles-ci ont uie 
plus grande marge d'inconsistance que l'on 
devrait normalement obtenir, et ce, a cause 
tie in structure de la liste, c'est-A-dire 
des ajustements ckjs aux creations et aix 
disparitions et des changerrents dans le 
classement; elles doivent par consequent 
être utilisées avec circonspection. 

NOTA 

Lea chiffres ayant été arrondis, les totaux ne 
correspondent pas toujours. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Socio-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 0L8 (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 
located across Canada. 

NOTE NJ StilT OF CANSII4 

La hanque de donnes informatisées de Static-
tique Canada CANSIM (système canadien d'informa-
tion socio-econoniigue) fournit au public toutes 
les statistiques actuelles et historiques sur 
Commerce de detail (matrice n05  78,227 9 287, 
2300/17, 2431), et sur de ncxnbreuses autres sé-
ries, par le biais d'un terminal, d'imprimés 
d'ordinateur ou de supports ordinolinques. Pour 
plus de renseignernents, s'adresser au personnel 
tie CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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INTRUOUCT ION 
	

TNTRODIfT ION 

Les estimations cki commerce de detail sont 
tirées d'une enquête sur les "points de vente" au 
detail au Canada. Les entreprises sont d'ahord 
classées dana le secteur cki commerce de detail 
d'après la "valeur ajoutée recensée"(l), gui 
représente dana ce secteur, la difference entre 
le prix de vente et le prix d'achat des hiens 
vendus pendant une période déterminée. Lea socié-
tés qui appartiennent au commerce de detail sont 
ensuite classées dans des categories précises 
d'activités (code a trois chiffres de la Classi-
fication des activités economigues de 1960) 
d'après la "principale activité", c'est--dire 
d'aprs la proportion des ventes dont rend compte 
chague genre de commerce nu chaque type de mar-
chandises vendues. 

L'étape suivante ck travail de classification 
consiste a faire tin relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le nombre de points de vente et leur 
activité. De tels renseiqnements servent non 
seulement a determiner si des entreprises parti-
culières, notamment lea entreprises b points de 
vente rruitiples, peuvent étre considérées comae 
des "magasins è succursales" (voir definition 
ci-dessous), mais aussi A distinquer les points 
de vente au detail des autres types de points de 
vente et d'ainsi assurer tin classement plus pré-
cis de chacun d'eux parmi plus de 90 genres de 
commerce. Subséguemment, ces genres de commerce 
sont agrégés en 28 groupes pour fins de pthlica-
t ion. 

L'enguete étant axée sur les points de vente, 
le charr d'enguète a été étendu aux points de 
vente au detail exploités par des entreprises 
autres que des magasins de detail. Lorsqu'on a 
étahli, par exemple, gu'un fabriquant exploite tin 
ou plusieurs locaux de vente au detail, on pro-
cede de la même façon qu'indiquée ci-dessus. Des 
locaux de vente au detail peuverit être exploités 
par des entreprises dont l'activité principale 
eat la fabrication, le commerce de gros, l'admi-
nistration publique, la construction, etc. 

Le système supportant l'enquête permet la 
revision des estimations mensuelles afin de tenir 
compte des réponses tardives. La publication 
mensuelle fournira donc des données provisoires 
pour le rnois en cours et des données révisées 
pour le mois précédent. 

(1) Pour de plus anpies renseignements, voir le 
manuel de la Classification des activités 
éconaniques, no 12-501F au catalogue, paqes 
9-1 1 

Retail trade estimates are derived from a 
survey of Canadian "retail locations". f3usi-
nesses are first classified to the retail 
sector on the basis of ticensus  value 
added",(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-diqit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
vity" - the proportion of sales accounted 
for by each kind of h ~ jsinpsq or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if individual 
businesses, particularly multi-location bu-
sinesses, qualify for treatment as "chains" 
(see definition following) but also to 
isolate retail locations from non-retail and 
make possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for example) operates 
one or more retail locations, the same 
treatment is given as outlined above. Retail 
locations can be operated by businesses 
whose principal activity is manufacturinq, 
wholesalinq, government, construction, etc. 

The design of the survey provides the 
facility to revise the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the preceding month. 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue 12-501, Pages 9-11. 



Number of Shopping Days 

The number of shopping days that this 
report is based on, varies From sonth to 
month. See Text Table I for the number of 
shopping days the current report is based 
on. 

Nombre de jours conwnerciaux 

Le nombre de jours commercimux our lesquels 
sont hasées leo données prsentées ici vane d'un 
mois l'autr'e. Voir mu tableau explicatif I le 
nombre de jours ctnmerciaux our lesquels soot 
hasées les données. 

TEXT EABLLI I. Number of Shopping Days by Month 

TABLEAU EXPLICALIF I. Nombre de jours commerciaux par iois 

1983 1982 

Number of Number of Number of Nunter of 

shopping Saturdays shopping Saturdays 

days days 

Nombre de Nombre de Nombre de Nombre de 

jours samedis jours samedis 

commerciaux commerciaux 

January - Janvier 25 4 25 5 

February - Février 24 4 24 4 

March - Mars 27 4 27 4 

April - Avril 25 5 25 4 

May-Mai 26 4 26 5 

June - Jujn 26 4 26 4 

July - Juillet 25 5 26 5 

August - AoCt 27 4 26 4 

September - Septernbre 25 4 25 4 

October - Octobre 25 5 25 5 

November - Novernbre 26 4 26 4 

December - Décemhre 26 5 26 3 

DATA FELIABILITY 

the statistics in this publication are 
estimates derived from a sample survey and, 
as such, can he subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

FIABILITr IllS DONNIES 

Ce bjlletin présente des estimations fondées 
our une enquête par échantillonnage gui risquent, 
par consequent, d'être entachées d'erreurs. La 
section gui suit vise a faciliter, pour le lee-
teur, l'interprétation des estimations gui mont 
publiées. 

Erreurs d'échantillonnage et autres erreurs 

Les estimations étahlies our is base d'une 
enquete par échantiilonnage sont sujettes a 
dilférents types d'erreurs. On leo regroupe en 
deux qrandes categories: les erreurs gui mont 
dues 6 l'échantillonnage et celles qui ne le sont 
pas. 

Sampling and Non-sampling Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

viii 



Sampling Errors 

Sampling errors are present because nb-
servations are made only on a sample and not 
on the entire population. The sampling 
error depends on factors such as the size of 
the sample, variability in the population, 
sampling design and method of estimation. 
For example, for a given sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even for the 
same samplinq design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
suits are likely to he different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can be measured from the 
sample itself. 

Erreurs d'échantillonnaqe 

Ce genre d'erreur existe parce quo los obser-
vations portent uniquement stir un échantillon, et 
non sur l'ensernble de la population. L'erreur 
depend do f'acteurs tels que la taille do l'échan-
tillon, la variabilité de la population, le plan 
de sondaqe et la méthode d'estimation. Pour tue 
taille donnée d'échantillon, par example, l'er-
reur d'échantillonnaqe sera fonction de la n-
thode de stratification adoptée, de l'attrihution 
de l'échantillon, du choix des unites sondées et 
de la méthode de selection. (On peut même, dans 
le cadre d'un seul plan de sondaqe, effectuer 
plusieurs calculs pour arriver a la méthode 
d'estimation la plus efficace.) 

Coinme, dans ue enquéte par échantillonnje, 
on tire des conclusions sur l'ensemble d'une po-
pulation A partir des données concernant me 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute la population dans les rnêmes 
conditions. La principale caractéristique des 
sondaqes prohahilistes, cest que l'erreur 
d'échantillonnaqe petit être directament mesurée a 
partir do l'échantillon. 

Non.saripl ing £ rrors 

These errors are present whether a sample 
or a complete census of the population is 
taken. Non-sampling errors can he attributed 
to one or more of the following sources: 

Coveraqe error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be ckie 
to questionnaire design and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpretinq responses. 

Non-response error. Some respondents may 
refuse to answer questions, some may be 
unable to respond, while others may be too 
late in respondlnq. Data for the non-
responding units can be imputed using the 
data from responding units or some earlier 
data on the non-responding units if avail-
able. The extent of error die to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as hiqi a response rate as 
possible. 

Erreurs non liées At l'échantillonnaie 

Ces erreurs se retrouvent tant dans les recen-
sernents que dans los enquétes par échantillon-
naqe. Files sont dues a un ou plusieurs facteurs 
parmi los suivants: 

Le thamnp couvert par l'enquéte. L'erreur petit 
résulter d'un listaqe incomplet et d'une couver-
ture insuulisante do la population visée. 

La réponse. Ici, lerreur petit étre attribuahle a 
la conception cii questionnaire et aux caractéris-
tiques de la question, 6 l'incapacité ou au refus 
de l'enquêté do fournir des renseiqnmnents 
exacts, h l'interprétation fautive des questions 
due a des prohlèmes d'ordre sémantique, w aux 
variations, d'un interviewer a lautre, dans 
l'explication des questions cu dans l'interpréta-
tion des réponses. 

La non-réponse. Certains enquêtés refusent de 
répondre, tandis que d'autres en sont incapables 
ou encore répondent trop tard. Los données rela-
tives aux non-répondants peuvent être imputées a 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, lorsque cellos-cl existent. On ne 
connalt qénéralement pas avec precision l'impor-
tance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caractéristiques qui distin-
guent les répnndants des non-répondants. Comae ce 
type d'erreur prend hahituellemerit de l'aiipleur a 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le meilleur taux de réponse pOs-
sible. 
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Measures of Siling and Non-snp1ing Error 

le traitement. L'erreur peut se prodjire lors 
des diverses étapes di traitement, telles que le 
codage, l'entrée, la verification, la pondération 
et Ia totalisation, etc. 

Ii est difficile de mesurer les erreurs non 
liées a l'échantillonnage. De plus, il faut les 
cerner a ui niveau oà elles ne ruisent pas a 
l'utilisation ou a l'interprétation des chiffres 
définitifs. Quant aux estimations di present 
bulletin, tout a été mis en oeuvre afin de mini-
miser les erreurs non liées a l'échantillonnaqe. 
Ainsi, les unites ont été définies avec heaucoup 
de precision, au myen des listes les plus a 
jour; les questionnaires ont été concus avec soin 
afin de réduire au minimum les différentes inter-
prétations possibles (on a demandé aux inter-
viewers de poser les questions telles qu'elles 
fiqurent aux guestionnaires); les diverses étapes 
de verification et de traitenent ont fait l'objet 
de contrOles d'acceptation détailles; on n'a 
absolument rien negligé pour gue le taux de non-
réponse et le fardeau de réponse soient foibles. 

Evaluation de l'erreur d'échantillonnaqe et de 
l'erreur non liée A l'échantillonnaoe 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the guestion-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the guestions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Sanpling Error Measures 

The sample used in this survey is one of 
a large number of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general conditions. If it was possible that 
each one of these samples could be surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 
would be expected that the sample estimates 
would differ from each other. The average 
estimate derived from all these possible 
sample estimates is termed the expected 
value. The expected value can also be 
expressed as the value which would be 
obtained if a census enumeration was taken 
under identical conditions of collection and 
processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the sguared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated.For 
example, the standard error, defined as the 

Erreur d'édiantillonnaqe 

L'échantillon utilisé aux fins de la présente 
enquête est un des nceibreux échantillons de rnême 
taille qui auraient pu être choisis selon le méme 
plan et les mémes conditions. Si chague échan-
tillon pouvait faire l'objet d'une enquete menée 
essentiellenient dons les mêmes conditions, ii 
faudrait sattendre a ce que l'estimation calcu-
lee vane d'un échantillon l'autre. On nmnme 
valeur probable l'estimation rroyenne obtenue de 
tous les échantillons possibles. Autrmiient dit, 
la valeur probable est celle gu'on obtiendrait en 
recensant toute la population dons des conditions 
identigues de collecte et de traitenent. line 
estimation calculée a partir d'une eruête par 
échantillonnaqe est dite precise lorsqu'elle 
s'approche de la voleur probable. 

Or, les estimations Fondées sur un échantillon 
peuvent ne PBS correspondre a la valeur proba-
ble. Cependant, ccxnme les estimations proviennent 
d'un échantillon probabiliste, il est possible 
d'en mesurer la variabilité par rapport a leur 
valeur probable. Ainsi, la variance d'une estima-
tion, gui en mesure la precision, se définit 
conime la moyenne, parmi tous les échantillons 
possibles, des carrés de la difference entre 
l'estiniation et la valeur probable. 

line fois gu'on a calculé l'estimation et sa 
variance, ii devient possible de nesurer la pré-
cision autrement. Par exemple, l'erreur-type, 
soit la racine carrée de la variance, nesure 
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square root of the variance, is a measure of 
the samplinq error in the same units as the 
estimate (e.g., dollars). The standard error 
is a measure of precision in absolute terms. 
The coefficient of variation, defined as the 
standard error divided by the sample esti-
mate, is a measure of precision in relative 
terms. For comparison purposes one may more 
readily compare the sampling error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this publication under Text table II, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation in Text 
Table II is: 

CV(X) = S(X) 
x 

Where X = the estimate 
5(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = Cv(X) x 100%. 

For example, an estimate X 	$8,000,000 with 
a standard deviation 5(X) = $400,000 has a 
coefficient of variation of .05 and assuming 
a normal distribution we can say; "the prob-
ability is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%". 

l'erreur d'échantillonnaqe dans la mênie inité que 
l'estimation (en dollars, notamment). Autrement 
dit, l'erreur-lype mesure Ia precision en teriies 
absolus. Par contre, le coefficient de variation, 
c'est-à-dire l'erreur-type divisée par l'estima-
tion, mesure Ia précisinn en terines relatifs. 
Ainsi, l'ernploi du coefficient de variation 
facilite la comparaison de l'erreur rl'échantil-
lonnage de deux estimations. 

C'est le coefficient de variation qui sert a 
évaluer l'erreur d'échantillonnage au tableau 
explicatif LI "Mesure de la fiahilite". 

Voici Ia formule utilisée pour calculer les 
coefficients de variation tij tableau explicatif 
II: 

CV(X) = 5(X) 
X 

dans laquelle X est l'estimation 
5(X) est ].'écart-type de X 

L'erreur de X en pourcentage (PE) correspondra : 

PE(X) = CV(X) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X = $8,000 9 000 o6 l'écart-type (S(X)) 
atteint $400,000 correspond a .05; si Ion sup 
pose tne distribution normale, on peut affiriner 
qu'il existe une probabilité d'environ 68% que 
l'estimation de $8,000,000 cornporte in pourcen-
taqe reel d'erreur inférieur a 5%. 

Non-sampling [rror Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, we cannot assume that the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot he measured by the probability 
measures of sampling error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table II. The response 
rate is a measure of the proportion of those 
sample inits 'Aiich have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 

Erreur non liée a l'échantillonnaie 

L'enquête par échantillonnage et le recense-
ment cherchent tous deux A determiner la valeur 
exacte de l'ensemhle. L'esticnation est dite pré-
cise si elle se rapproche de cette valeur. Bien 
qu'il s'aqisse d'une valeur souhaitable, ii n'est 
pas réaliste de supposer que la valeur exacte de 
chaque inité de l'ensemhle mi de l'échantillon 
peut être obtenue et traitée sans erreur. La dif-
férence entre la valeur probable et la valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les hiais systématiques des données 
en recourant aux mesures de probabilité de l'er-
reur d'échantillonnaqe décrites plus haut. La 
precision d'une estimation est déterminée par 
l'effet conjuqé des erreurs d'échantillonnage et 
des erreurs non liées a l'echantillonnage. 

Une source d'erreur non liées h l'échantillon-
nage, est l'erreur cki a la non-réponse. Le 
tableau explicatif II donne deux mesures de la 
réponse afin d'aider l'utilisateur a ëvaluer ce 
genre d'erreur. Le taux de réponse est la propor-
tion des unites de l'échantillon qui ont répondu 
assez tot pour étre incluses dans l'estixnation. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est-à-dire la propor- 
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sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
ular month would have a response rate of 
25%. If these five reporting tiiits repre-
sented $8 million out of a total estimate of 
$10 miuion, the response fraction would he 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered since the response 
fraction is more representative of the 
situation. 

tion de l'estimation de l'échantillon qui est 
fondée our des données déclarées. Par exemple, le 
taux ne rëponse d'une cellule ciportant un 
échantillon de 20 unites dont ring répondent lors 
d'un mais donné atteindrait 25 10'. Cependant, si 
les cinq unites déclarantes représentent $8 mil-
lions sur l'estimation glohale de $10 millions, 
la fraction de réponse s'élèverait a 80%. Dans un 
tel cas, le taux de réponse aurait, 	lui seul, 
tendance 	déprécier Ia fiahilité de l'estima- 
Lion; il faudrait donc tenir compte des deux 
unites de mesure, puisque la fraction de réponse 
est la plus representative de la situation. 

Total net sales include sales of new and 
used merchandise and receipts From repairs, 
equipment rental, food serving and other 
service activities, less returns adjustments 
and discounts. Total net sales also include: 
trade-in allowances; commissions earned from 
sales of goods owned by others, proprietor's 
withdrawals of goods for personal use (at 
retail) and the sales and receipts of con-
cessionnaires operating within the outlet. 
Non-operating revenues, bad debts recovered 
and sales taxes collected for remittance to 
a government agency are excluded. 

FIFINI lIONS 

"Commerce de detail" signifie, 	pour 	les 
hesoins de la présente publication, "l'enseaible 
des ventes faites par des points de vente ati 
detail". 

Un "point de vente au detail", suivant la de-
finition de Statistique Canada, est iii local 
d'affaires (habituellement un maqasin) dont l'ac-
tivité principale est la vente de merchandises et 
de services connexes au grand public pour la con-
sommation ménagère at personnelle. Les estima-
tions relatives au commerce de detail ne prennent 
pas en compte les ventes directes, c'est-à-dire 
les ventes qui ne soot pas faites par l'intermé-
diaire d'un point de vente au detail, par exemple 
leo ventes directes par démarchaqe, leo ventes 
par distributeur automatique, les veotes de jour-
naux ou de revues faites directement par les 
imprimeurs et éditeurs, et les ventes faites par 
le.i cercies cii livre et les clubs de disques. Il 
ny a qu'une exception: les ventes des grands 
rnaqasins faites par la poste at par catalogue, 
qui sont classées darts la catéqorie des "maqasins 
de merchandises diverses". En outre, le commerce 
de detail ne comprend pam les ventes au detail 
des unites auxiliaires, par exemple, entrepôts, 
sieges sociaux, etc., ni les veotes des entrepre-
neurs dortt l'activité principale ne relève pas cii 
commerce de detail, ni les operations de detail 
entre particuliers. 

Leo ventes mattes totales conprennent les yen-
tes ne merchandises neuves et usagées et des 
recettes provenant de reparations, de locations 
de materiel de la vente de repas et d'autres 
activités de services, moms la valeur des ren-
dus, les ajustements et leo rahais. Les ventes 
totales nettes comprennent également; la valeur 
des reprises, les commissions sur la vente de 
marchandises appartenant a autrui et la valeur 
(au detail) des merchandises prélevées par le 
propriétaire pour son usage personnel et les yen-
tes et recettes des concessions exploitées dans 
vos points de ventes. On ne prend pas en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises créances et les taxes de vente per-
cues pour le compte d'un organisme public. 

D[FINIIIONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or maga?ines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the mail-order and cata-
logue sales activities of department store 
businesses, which have been classified to 
the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 
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CLASSIF ICATION 

Genre de commerce(2) 

Les estimations relatives au commerce de dë-
tail sont stratifiées par region et par groupe de 
genre de commerce. Ces qroupes sont fondés sur la 
Classification des activités éconoliiques et les 
categories de genre de commerce de detail qui ont 
été utilisées lors cii recensement nj commerce et 
des services de 1966. rtant donné que l'enquête 
mensuelle cii commerce de detail est axe sur les 
points de vente comma on la indiqué ci-dessus, 
chaque point de vente au detail d'une entreprise 
se voit attribuer un code "genre de commerce" 
d'après son activité principale (ou le cnre de 
inarchandises vendues). 

Pans la présente publication, le commerce de 
detail est stratifie selon 27 grands groupes de 
genre de commerce, outre la catéqorie "Marchands 
divers". Pour rendre ces statistiques plus ijti-
les, nous décrivons la composition de chaque 
qroupe de genre de commerce A la fin de Ia pttcli-
cation. 

Type d'entreprise 

En plus d'être stratiliées selon le genre de 
commerce, les estimations relatives mu commerce 
de detail sont ventilées entre maqasins 6 succur-
sales et magasins indépendants. Les entreprises 
qui répondent a la definition suivante sont clas-
sees dans la catéqorie des rcmqasins A scxcur-
sales: 

Magasins A strcursa1es "entrepnise exploitant 
au mains quatre points de vente mu detail dans on 
mêma genre de commerce, sous une même apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec la definition ci-dessus est 
classëe automat iquement dans la categorie des 
magasins indépendants, Ta seule exception étant 
les "grands maqasins" qui sont portés en totalité 
dans la catéqorie des maqasins succursales. 

CIASSIF ICAT ION 

Kind of Uusiness(2) 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
qroupircqs which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed in the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 
sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to beinq stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not maetinq the above definition 
is automatically classifed as an "indepen-
dent" organization, the only exception heinq 
"department stores" which are classified in 
their entirety to the chain component. 

P4 THODOLOGIE 

On établit les estimations mensuelles rela-
tives au commerce de detail que renferrne la pré-
sente publication mu moyen d'une enquete par son-
daqe dont la méthodologie diffAre sensihiement de 
celle utilisée pour les estimations gui ont paru 
jusqu'A Ia fin de 1974. 

Cette nouvelle méthodoloqie fut principalement 
mise en application parce qu'il n'existait plus 
de source adequate de renseigneinents disponibles, 

(2) Pour one definition complete de chaque genre 
de commerce, consulter la pi*lication Com-
merce de detail stat istiques historiques 
1972-1979, cataloque 63-538. 

L THODOLUGY 

The monthly retail trade estimates con-
tained in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(2) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Cataloque 63-538. 
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update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or qoinq out of bus!-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

après 1969, pour nttre A jour la partie indépen-
dante de l'ancien échantiiion pour tenir compte 
des nouveiles entreprises (creations) et (ou) de 
celles qui fermalerit leurs portent (dispari-
tions). Le niveau des ventes déterniné par le 
nouvel éehantillon démontre qu'il y avait un 
certain deqré de sous-estimation, laquelle sous-
estimation avait atteint 4% en 1974. Néanmoins 
les tendances monsuelles asurées par l'ancien 
ainsi que par le nouvel échantilion mont passa-
blement similaires. 

Echantillon 

La liste de Revenu Canada (ImpAt) a été corn-
piétée par la liste des rrmqasins A suzcursaies 
ainsi que des grands rnaqasins et par une liste de 
fiehier aréolaire pour reconstituer l'univers de 
cette enquête. IJn échantiiion d'environ 16,000 
entreprises indépendantes, stratifié par r6-
gion(3) et selon le schema de codaqe de la Clas-
sification des activités éconasiques, a été 
prélevé sur cet univers et a fait i'objet d'une 
enquAte en vue de determiner le genre d'activité 
de chaque entreprise. Des estimations soot 
ensuite établies tous les rrois et stratifiées 
selon le qroupe de commerce et la region. 

La méthode d'estimation des ventes totales au 
detail consiste A qonfler les données déclarées 
par chaque unite échantillonnée aux dimensions de 
l'univers en trultipliant les données de l'unité 
par l'inverse de la probabilité de choix de 
l'unité. Dans le cas des entreprises non décla-
rantes a temps(4) un mois donné, on procède une 
imputation A l'aide d'une méthode statistique qui 
fait intervenir divers éléments comrre les moyen-
nes de cellule, les ventes cki dernier mois, 
d'autres tendances, etc. Ainsi, il doit y avoir 
une estimation des ventes pour chaque entreprise 
échant ilionnée. 

Lea résultats de l'enquète ne soot pam raccor-
des A ceux cii recensement. line étude comparative 
entre les estimations obtenues dans le cadre de 
cette enquête mmmi que relies obtemoes lors d'un 
recensement sera effectuée afin de determiner Ia 
cause de tout écart entre lea deux niveaux, ce 
qui nous permettra de rectifier lea statistiques 
et de compenser les erreurs o.i les divergences 
relevées (comme un classement erroné melon le 
genre de commerce, une surestimation dans des 
cellules particulières, etc.). 

Lea regions rnétropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux regions métropolitaines cii 
recensement de 1971. 
Lea declarations tardives sont toujours 
considérées dans le calcul des estimations 
révisées. 

5ai le 

A Revenue Canada (Taxation) list, supple-
rnented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by geographical reqioris(3) and by the Stan-
dard Industrial Classification code has been 
selected from this universe and surveyed in 
order to verify the kind of business of each 
firm. Estimates are then produced monthly, 
stratified by trade group and geographical 
region. 

The method used for the estimation of 
total retail sales is one in .*iich each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a number of components such as cell aver-
aqes, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found to exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census rretropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
estimates. 
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Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each manth. 

ELfENTS ci L'LJNIVfRS ci 1'[NQIcTEi 

i'uriivers de lenquête rnrnprend deux éléments 
fondamentaux: une liste de fichier principal (y 
conipris les éléments magasins succursales et 
grands rnaqasins) et une liste de fichier arén-
laire. Ces éléments représentent de manière adé-
quate l'univprs du commerce de detail. 

Fichier principal de l'enquête 

Le fichier principal de l'enquête cii commerce 
de vente au detail est fondé sur Lne série de 
profils tires de la fraction du fichier principal 
de Revenu Canada (Impôt) se rapportant aux ccxii-
merces de vente au detail et est stratifié par 
region et selon le schema de codage de Ia Classi-
fication des activités économiques. Cet élément 
du fichier est une liste de toutes les entrepri-
ses de vente au detail gui ont un nunnéro de 
compte de retenues sur la paye (entreprises ayant 
des salaries l'égard desquels des deductions 
sont faites aux fins de l'impot). Cette liste est 
mise a jour tous les mois; il s'agit de prendre 
en compte la creation de ncxivelles entreprises, 
la disparition d'entreprises et dans Ic cas 
d'entreprises existantes, tous les changements de 
nom, d'adresse cxi de qenre de commerce. Ces mises 
a jour s'appuient sur des enquêtes de Revenu 
Canada (Irnpôt) et de Statistique Canada. Des que 
l'on dispose de ces mises a jour, les entreprises 
qui cessent toute act ivité sont éliminées de 
l'échantillon et un échantillon de creations est 
prélevé sur les nouvelles entreprises, ce gui 
percnet un ajustement nensuel en Fonction des 
creations et des disparitions. 

Des enregistrements du fichier principal de 
l'enquête sont échantillonnés d'après me proha-
bilité donnée de selection déterminée par le lieu 
d'exploitation, le schema de codaqe de la Classi-
fication des activités économiques et la taille 
des cellules. Lors de la constitution cki fichier 
de l'échantillon initial, la selection a porte 
sur tout le fichier principal de l'emuête. 
Depuis lors, seules les creations ant fait 
l'ohjet d'iin Cchantillonnaqe tous les nois. 

Elécnent magasins a succursales et grands magasins 

la liste des maqasins a succursales et des 
grands maqasins constitue un sous-ensecnble de 
l'element fichier principal de l'enquête. Les 
établissements cornrnerciaux figurant sur cette 
liste sont ceux gui ont été identifies (d'après 
les documents de Statistique Canada) comme saga-
sins A succursales et grands magasins et qui ont 
été échantillonnés avec certitude (chaque entre-
prise fait partie de l'échantillon). Cet élément, 
qui est mis a jour tous les mois d'apres les 
données de Revenu Canada, fait eqalenient l'objet 
d'une mise b jour annuelle. Ces dernières mises a 
jour sont fondées princiaplement sur les déclara-
tions obtenues dans le cadre de l'enquète an-
nuel.le sur les magasins a succursales et les 
grands magasins, ainsi que sur des renseignements 
puisés a d'autres sources ccxnme les revues 
portant sur le commerce, etc. 

COMPOtFNTS OF TIE SURWY IJIVERSI 

The universe used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store compo-
nents) and an area file list. These cornpo-
nents provide an adequate representation of 
the retail trade universe. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
graphical area and by Standard Industrial 
Classification code. This component is a 
list of all retail businesses having a pay-
roll deduction account rmber (i.e., having 
employees for whom payroll deductions are 
made). It is updated manthly for new firms 
coming into business, for firms going out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going out of 
business are dropped from the sample and a 
sample of births is selected from among new 
firms which have gone into business, thus 
providing a monthly birth/death adjustment. 

Chain and Department Store Cmponent 

The chain and department store list is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from Statistics 
Canada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
this component, as well as being updated 
monthly using Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 
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EIément fichier géographigue (aréolaire) 

Le but premier dii fichier géographique est de 
completer la base de l'échantillon. Cet élément 
supplementaire permet: 

d'établir une estimation visant les entreprises 
gui ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne comptant aucun salarié 
pour leguel on procède a des deduct ions aux fins 
de ].'impot); 

de compenser le "retard" d'obtention des ajuste-
ments en fonct ion des creations mu noyen dii 
fichier principal de l'enguête. 

On a constitué le fichier géoqraphique en 
choisissant un certain nmsbre de secteurs qéogra-
phiques au Canada (h l'aide de données de l'en-
quete sur la population active) de façon a 
couvrir tout le territoire canadieri b l'exception 
du Yukon et des Territoires dii Nord-Ouest. Les 
secteurs choisis ont ensuite été enlièrement 
dénomhrés par des représentants réqionaux et on a 
ainsi obtenu in fichier géographigue comprenant 
tous les établissements commerciaux de ces sec-
teurs. On a compare ce fichier mu fichier princi-
pal de l'enquête pour determiner quelles entre-
prises figurmient dans les deux fichiers. Pour ce 
qui est de ces entreprises, lunivers a été re-
présenté par l'échantillon d'entreprises prélevé 
sur le Fichier principal de l'enquête. Toutes les 
entreprises sans pendant (dans le fichier aréo-
laire) ont dté autornatiquement incorporées mu 
fichier de l'échantillon. Tous les mois depuis le 
premier dénombrement, in dcxjzième des réqions 
choisies a fait l'objet d'un mutre dénombrement 
complet visant A determiner guelles nouvelles 
entreprises ont vu le jour au cours de l'année 
précédente. Ces nouvelles eritreprises sont 
ensuite reappariées aver le fichier principal de 
l'enquête. De la même façon toutes les nouvelles 
entreprises ajoutées mu fichier principal de 
1'enqu4te au moyen de mises A jour tirées di 
fichier de Revenu Canada (Impôt) sont réappariées 
chaque maim evec le fichier géographique. Les 
entreprises pour lesquelles on a trouvé un 
pendant au cours des deux processus de ccxnparai-
son précédemment décrits sont radiées cii fichier 
geoqraphigue et demeurent sur le fichier princi-
pal de l'enquete oü elles ont une probabilité 
d'être choisies. Le reste des entreprises dii 
Fichier géographique pour lesquelles on n'a pas 
trouvé in pendant mont inclus dans l'échantillon. 

Area File Cononent 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur -
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are on both 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file. The remaining unmatched 
firms on the area file are included in the 
sample. 

SEASONAL PDJUSIP&NT 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(5) In usinq time series to observe 

(5) "A Note on the Seasonal Adjustment of 
Economic Time Series,' Canada Statis-
tical Review, August 1974. 

*SAISONNALISATION 

Les series ternporelles ou chronologigues cam-
portent les éléments essentiels a la description, 
l'explication et la prevision du comportement 
dun phénoméne éconocnigue. "Ce mont des dossiers 
statistiques de l'évolution des processus écono-
miques dans le temps"(5). L'observation par les 

(5) La désaisonnalisation des series temporelles 
économigues: guelques remacques; tire a part 
de la Revue statistique di Canada, AoC,t 1974. 
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economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the lonq-term move-
ment or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
jar quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment rnethod(6) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per Se. The estimated 
data are derived from forecasts and hack-
casts usinq ARIMA (Autoreqressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily a ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several times 
(see Table 26). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, since March 1983, executed every 
month instead of once a year. This permits 
us to update each month the reference series 
from which we derive the final estimations 
of the seasonal factors with the previous 
month's revised data. However, in order to 
obtain the preliminary seasonally adjusted 
value for the current month's sales, a pro-
jected seasonal factor is used (derived from 
previous months data). 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irreqular 
component. Slight month-to-month variations 

(6) For further information see the X-11-
ARIMA Seasonal Adjustment Method, by 
Estella Bee Daqum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

économistes et les statisticiens de Pactivité 
écnnomique a l'aide des series temporelles a donc 
permis de distinguer quatre composantes principa-
les du coreportement des series temporelles: la 
tendance A long terme mj trend, le mouvement 
cyclique, les variations saisonnières et les 
fluctuations irrégulières w accidentelles. Ces 
mouvements sont causes par différents facteurs, 
soit économiques, naturels ai institutionnels. 
Les variations saisonnières sont les fluctuations 
périodiques plus ou mains réqulières qui se pro-
duisent au cours d'une année en raison du cycle 
météorologigue normal, des conqés fixes et 
d'autres événements qui se répètent a intervalles 
avec une certaine réqularité pour influencer de 
façon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondarnentale d'un phénomène économi-
que et de produire une moilleure prediction, Sta-
tistique Canada rajuste les series temporelles su 
moyen de is méthode de désaisonnalisation X-11-
ARMMI(6) afin de justernent minimiser l'impact des 
variations saisonnières sur les series. Cette 
technique consiste essentiellement h ajouter une 
annCe de données brutes A chacunes des deux ex-
trémités de la série initiale avant de procéder A 
la désaisonnalisation proprernent dite. Les don-
nées estimatives proviennent d'extrapoiations 
prospectives et retrospectives réalisées par des 
modèies ARMMI (modéles autoregressif A moyennes 
mobiles intéqrées) du type Rox-Jerkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel A la méthode de rapport aux rnoyen-
nes mobiles pnur elfectuer le lissage de la série 
modifié et obtenir we estimation provisoire de 
la tendance-cycie, calculer les rapports de la 
série initiale (ajustée) aux estimations de la 
tendance-cycle, et estirner les facteurs saison-
niers A partir de ces dits rapports. Les facteurs 
saisonniers définitifs ne sont produits que lors-
que ces operations ant été exécutées A plusieurs 
reprises (voir tableau 26). Ces étapes déterrni-
nant les facteurs saisonniers nécessaires au 
calcul des données désaisonnalisées finales, sont 
depuis mars 1983, exécutëes A chaque mois au lieu 
dune seule fois par an. Ii nous est done possi-
ble de rnettre a jour rnensuel.lernent les series de 
référence desquelles on derive les estimations 
finales des facteurs saisonniers, en euployant 
les données les plus récentes disponibies. Toute-
fois, afin d'ohtenir la valeur préliminaire des 
ventes désaisonnalisées pour le rrois courant, on 
utilise iiie prevision di facteur saisonnier fon-
dee sur les données disponibles le mais précé-
dent. 

Rien que la désaisonnalisation permette de 
mieux cornprendre is tendance-cycle fondamrnentaie 
d'une série, la série désaisonnalisée n'en con-
tient pas mains une composante irréguliere. De 
léqères variations d'un mois A l'autre dans is 

(6) Pour de plus anples informations voir La me-
thode de désaisonnalisation X-11-AflMI, per 
Estella Bee Dagum, Statistique Canada, no. 
12-564F au catalogue, hors série. 
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série désaisonnalisée peuvent n'étre que de 
simples mouvements irréquliers; pour avoir une 
meilleure idée de Ia tendance fondamentale, ies 
utilisateurs doivent donc examiner les series 
désaisonnaiisées d'un certain ncmibre de irois. 

A cette fin, on ret lent 1'usage des nois A 
dominance cyclique, ou MDC (voir tableau 26). Il 
s'agit cjj plus petit ncsnbre de rrois pour lesquels 
un certain rapport devient et reste inférieur 
i'unité; autrement dit, c'est le période pendant 
laguelie le taux de variation moyen absolu de la 
tendance-cycle de la série désaisonnalisée est 
supérieur 'a celui de is composante irrégulière. 
Le MDC peut être considéré comae le ncnibre de 
mois gue dolt durer une variation de is série 
désaisonnaiisée dans une direction donnée avant 
qu'on puisse ëtre raisonnabiernent certain que is 
tendance-cycle de la série évolue dans la mAme 
direction. Ainsi, un MIX peu élevé est souhaita-
ble puisqu'il indigue la presence dune série 
lisse. ['application d'une moyenne mobile aux 
données désaisonnalisées de période éqaie au 10C, 
tend 'a lisser les mouvernents irréguliers pouvant 
dissimuler la teodance-cycle fondanientale. La 
méthode de is moyenne mobile ckj MIX: perrret de 
réduire tous les genres de série A peu près au 
même nivesu de iissage, queue que soit la taille 
de la coinposante irrégulière dans ia série mi-
tiale. 

ESTIMATIONS EN DOLLARS CONSTANTS 

Afin d'obtenir is valeur estimative de len-
semble du commerce de detail en dollars constants 
(tableau 27), les estimations relatives aux 
groupes de commerce soot dégonflées au noyen des 
indices implicites de prix appropriés fournis par 
ia Division ci produit industriel de Statistique 
Canada. Les estimations des qroupes de commerce 
ainsi déqonflées soot ensuite totalisées pour 
produire lestimation de lensecnble du commerce 
de detail en dollars constants. L'indice des prix 
gui est pubiié est un indice iraplicite obtenu en 
divisant le chiffre estimatif des ventes totales 
en dollars courants par l'estimation correspoo-
dante en doilars constants. 

in the seasonally adjusted series may be 
simple irregular movements; to get a better 
idea of the underlying trend, users should 
examine several months of the seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided (see 
Table 26). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentage 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percent change of the irre-
gular component. The MCD can be interpreted 
as the number of months over which a change 
in the seasonally adjusted series must move 
in a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD movinq average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (Table 27) trade group 
estimates are deflated using trade group 
implicit price indicies supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The pub-
lished price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 

DATA cONFIINTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(7) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and ri-
gorously controlled and regulated to prevent 
the publication or disclosure of any infor-
mation deemed confidential. The rules re-
garding the confidentiality of parts of the 

(7) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

COMU1NTIALITI ES DONIES 

[a loi interdit 'a Statistigue Canada de diffu-
ser su grand public des données gui pourraient 
servir 'a identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
préalable i'autorisation écrite de cette der-
nière(7). Ainsi, le dévoilement de données sus-
ceptibies de révéler des renseiqnernents précis 
sur l'activité d'une entreprise particullére est 
systérnatiquemeot contrélé suivant des disposi-
tions strictes, de telle sorte qu'aucun rensei-
gnement jugé secret ne soit publié oii divulque. 
L'application des règles sur le caractère secret 

(7) Voir l'articie 16, intituiée Secret, c*.J cha-
pitre 15 de is Loi sur is statistigue. 
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results of nrchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
desiqnated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, but still confidential form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results.  

d'une partie des résultats des enquêtes sur le 
commerce s'étahlit donc de rnariière 'a ce qu ' aucune 
donnée ne soit révélée pour des cellules (ou uni-
tés statistiques) composées de solos de trois 
compaqnies, en encore de trois cii plus loraque 
celles-ci sont dominées par une cxi deux compa -
qnies. Par la suite l'information concernant ces 
cellules est dissimulée en inscrivant un 
différents postes visés dans la publication. 

Une autre façon de preserver le caractère rim-
fidentiel de l'information sans pour autant avoir 
A sottre des "X", consiste A grouper (consolider) 
pour certaines regions (cii certaines cellules) 
l'information d'un même poste. Ii suffit alors 
d'agréger les données visées et de les presenter 
sous une forme soins détaillée rrois qui respecte 
la consigne de confidentialité. Par exemple dans 
bien des cas, les données relatives aux Tern-
tomes du Nord-Ouest et di Yukon sont incluses 
aver celles de la Colombie-Britannique. 

Ainsi par l'application niqoureuse de ces 
règles, le caractère privé de l'information est 
préservé et naffecte que trés rcerginalecnent en 
Fin de compte la diffusion des résultats des 
enquêtes sun le commerce. 
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ILor IA&E U. Measures of RelithilAty. by Kind of 11,sines.q and by Prosince, May 1993 Prelimnory, 13prii 1983 Resised 

TA8LL9IJ EXPLICAIII II. Meoure de In fideiliLd, scion Is genre de c,merce et Is prosince, mak 1983 prdliminaire, oriI 1983 rdsisd 

Response rote 

Tans ne rdpnnse 

Chain stores 

Maqasins 8 succurooles 

Preliminary 	 Resised 
cot mate 	 est innate 

[St mnmt ion 	 Lstiswtis, 
prClmmmnaire 	 rdsisde 

Independent stores 

Mnsina independents 

Preliminary 
est inst e 

Lot mnt mon 
prdlmemnaire 

Resised 
ost inste 

1st inSt ion 
rsmoCe 

per cent - pourcenta3e 

Kind of tomsiness - Genre de ccsnmerce: 

Coebinstion stores 	qroceries and 	isnot} - 1picernes - Boucliermes 77.6 97.2 71.11 84.0 

Grocery, confectionery and sundries stores - 1picermes, confise- 
rico at 	artictes disers 69.8 71.4 65.3 79.1 

All other food stores - bus ins autres magasins d'aliments 74.4 88.7 59.8 74.3 

Department stores - Granmic maqasmos 99.1 99.1 - - 

General merchandise storeS - Maqasins de nmrchondiseo diserses 67.7 96.13 67.7 77.13 

General stores - Maqasimna qnraus 85.0 85.0 73.8 79.9 

barmety stores - Bazars 94.9 94.9 77.6 82.5 

Motor sehicte dealers - Concesomonnaires d'automobiles 1110.0 1011.1 76.9 86.0 

Used car dealers - Yendeurs d'anmtamohiies d'oacasmon - - 65.5 75.1 

Sersice stations - Stations-sers Ice 66.0 84.9 67.1 78.3 

Garages - - 66.7 78.4 

Automotise ports and accessories stores - Maqasmns de pièces ci 
d'sccessomres d'autoenobiles 82.13 89.3 76.2 83.5 

Hens clothing stores - Maqasmne ic sAtements çoar ndnsses 87.5 93.3 70.8 84.0 

Women's clothing stores - Maqasmns de sitennents pour dames 80.4 88.0 70.2 81.7 

Family clothinmo stores - Maqasmnns os sète,nents pour 	Is fscill, 78.8 89.4 72.3 #5.1 

Specialty since stores - Maqasins de cimaussures spdcialmades 82.2 95.6 78.4 90.0 

family shoe stores - Haqosirns de chaussures pour Is fannmlie 80.9 98.4 70.6 813.13 

Hardware stores - 1jincail1ermes 50.0 62.5 75.13 83.9 

household furniture stores - H8qanimns de neubles 73.3 #5.4 67.3 87.3 

Household appliance stores - Maqasmns dapporeils nidnaqers 60.0 86.7 63.1 79.5 

Furnilure, 	IV, 	radio and appliance stores - liaqasirns de 	reubles, 
tdldsiseurs, 	radios et 	accessoires 84,2 94.7 77.8 88.0 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
sddicmnents breset6s at pmoduits de beautC 62.0 #4.8 78.3 86.3 

Bode and stationery stores - Librairies ci papeteries 52.0 72.2 72.7 84.2 

Florists - Fleurmotes 31.6 57.1 61.2 75.2 

lewellery stores - Bijouteries 75.0 87.13 71.5 82.3 

Sporting qooth and accessories stores - Hagasmns d'art mcle5 de 
sport ci d'accessoires 71.4 100.0 66.7 78.0 

Perannal accessories stores - Msgsssns d'accessoires personnels 67.6 81.7 68.0 83.6 

All other stores - 	Tons leo autres meqasmnns 68.8 81.1 65.4 77.7 

[OrAL, BLL STO1S - TOTAL, [NS1HBLL TIES MAGASINS 74.8 81.5 69.5 80.1 

Pros lore: 

Newfoundland - Terre-Neuse 81.8 90.9 54.1 69.3 

Prince Edaard Island - 1le-du-Prince-douard 88.4 97.6 62,7 83.6 

Nosa Scot is - Nousalle-i'cosse 84.2 91.3 69.6 82.0 

New Brunswick - Nouseau.'Brumssick #3.0 93.3 72.5 #5.0 

Qudbec 75,9 89.9 76.3 83.7 

Ontario 	 71.1 	 83,7 	 69.0 	 81.7 

Manitoba 	 79.8 	 91.7 	 66.9 	 811.13 

Saskatchewan 	 75.7 	 90.8 	 68.1 	 78.4 

Alberta 	 69.9 	 82.3 	 65.0 	 78.5 

British Colombia - Colonibme-Brmianniqsme 	 73.0 	 87.3 	 70.2 	 79.6 

Yukon and Northwest Territories - Yukon ci lerritoires 'h.m Nord-luest 	 68.7 	 87.5 	 87.6 	 62.6 

Os 



TEXT TABVE It. 4ssrires of Reliability, by Kind of Business and by Promince, May 1980 Preliminary, April 1983 Resised - Conctudd 

TAEL[AU lOPE ICATIF II. Mesure do Ia fii*iilité, solon le qenre do cmeffiwrrce et Is prosince. msi 1985 prélieinaire, asril 1983 rsosé .- fin 

Response tract ion Coeffir lent 	of 
serial 	On, 

rrart ion tie r.ponse preliminary 
est tent e 

Chain stores Independent stor Tnff,cient 	tie 
irir tat ion, 

Moqasins 	A riro-rrirnales MaqasinS independents est boil ion 
prt minaire 

Fret iminary 	Reused Preliminary RPsLned 
est imat e 	 est oroil e est I mint e estimate 

Eel mat ion 	1st inst ion tnt timit ion tot tryst Ion 

priitinirraire 	r6sis6e prdlirnioaire resinee 

per rent - pourcente 

Kind of t.malness - Genre do cmsnerernem 

CsbinaI. inn stores 	(groceries 	and 	rest) 	- rpicerien 	- ttiicherieri 97.1 98.4 75.5 90.5 .022 

Grocery, 	conFectionery and sanriries stnren - Cpiceries, conFine- 
rico et 	art ides titsers 77.7 91.9 70.5 80.2 .033 

All other 	food stores - mum 	leri atitrer, maqastns dat iments 70.7 93.4 62.6 76.2 .1124 

Department stores . Grands maqanios 100.0 99.9 - - - 

General 	merchandise stores - Mam750tns de merchandises rtiueroes 94.6 100.0 73.8 84.6 .024 

General stores - Plagasins qdnéraus 97.4 88.2 83.1 86.1 .070 

Variety 	stores - Itazars 99.8 99.7 80.0 85.2 .0112 

Motor sehicle dealers - Concessinrinaires d'automobiles 100.9 100.0 82.2 87.2 .015 

Used car clealers - Vendours d'9utomobiles tt'occasion - - 70,9 84.17 .089 

Sers ice stat ions - Stations-sets ice 80.8 86.0 69.9 80.6 .022 

Garages - 
- 77.1 85.7 .090 

Autcsrsntise parts arid accessories storeri - Haqasion tie pièces Ct 
.003 

ct'arceasoires d'auloinohiles 90.8 90.8 86.4 98.1 

Men's clothinq 	stores - Maqsrttns tie sAlenrents pour tronimes 95.9 97.9 71.3 91.3 .043 

Women'S clothing stores - Maqasins tie sAt ements pour dames 84.7 90.0 75.6 83.3 .026 

Vaertln clothing stores - Maqasins tie sAtenients pour 	to fastlle 91.6 96.9 81.0 88.2 .059 

Specialty shoe stares - Maqasins do cfiaussimres spAciatisCes 73.7 84.2 76.5 95.3 .963 

Family shoe stores - Maqasins rip chaunotires pour is Frerille 91.9 99.3 71.11 84.9 .016 

Hardware stores . TjtncattIeries 100.0 100.0 82.4 87.2 .052 

Horisehoirl 	furnitur. 	stores - Magasins rio rreiitsles 91.3 95.7 78.3 91.3 .1125 

Household appliance stores - MagasIns d'appareils mAnagers 71.0 99.8 74.5 88.2 .158 

Furniture, 	TV, 	radio and app) iance stores - Ilagasino tie rinublen. 
.012 

I61dsinerirs, 	radian et 	acceasoires 91.3 96.9 86.1 86.4 

Pharsacieri, patent 	rredtcine and cosmetics stores - Ptrarrnacies, 
89.1 .044 

mAdioirrents bresetAs et produits de heautA 63.5 79.7 81.9 

Rook and station -tern stores - tibramries et 	papetermea 84.5 53.2 77.9 8912 .027 

Florists - Fleuristes 79.1 80.9 70.0 80.4 .020 

Jeacliery 	stores - 11lijouteries 55.5 92.9 754 85,4 .088 

Sporting goods and accessories stores - Maqasins d'art ides tie 
sport 	.'t 	d'arcessrnires 66.9 300.0 80.4 79.3 .067 

PpC.r}rIa I 	accessorin'; 	;tnres 	- 	Martasins 	rt'uccesscirs 	rrerssrrnels 91,3 95.5 74.6 85.8 .085 

II) 	,thir 	storn. 	. 	In; 	lr'-;;n;tr,'n 	mar)as;n- 7,? 95.8 71.4 79.7 - 

TOTAL, ALL STaRtS - TOIAL, EP&MBLI 	IS HN'.ASINS 90.2 96.0 77.1 85.1 .007 

Pros isle: 

Neorfounrtl:ir'd 	- 	len-re-house t;.p 96.11 59.3 69.0 .024 

Prince Edward Island - lle.do-Prince-1douard 98.8 99.9 61.3 83.5 .025 

NOsS Scotia - tkousn'lle-Ecoase 97.3 913.2 77.1 86.8 .016 

New Brunswick - Nouseaii-Brunswick 96.8 98.8 74.6 86.5 .031 

QuAttee 92.6 96.1 81.0 87.0 .017 

Ontario 86.4 95.8 76.2 86.5 .009 

92.3 95.8 76.8 85.7 .026 
Manitoba 

Saskatchewan 80.2 96.6 75.4 79.3 .054 

Alberta 93.1 94.7 74.4 83.4 .019 

Britiwh Couroirbia - Colomnbie-Itritannogue 94.7 97.7 77.5 85.4 .042 

Yukon arid Northwest 	Territories - 	Yukon et 	lerritoires ii, Nord-)lurmt 92.2 98.3 53.8 66.9 .045 

MI 



Chart — i 

Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1981-1983 
Commerce de detail mensuel, non désaisonnalisé et désaisonnalisé, Canada, 1981-1983 
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Chart —2 

Monthly Retail Trade, Seasonally Adjusted, in Current 
and Constant (1971) Dollars, Canada, 1981-1983 
Commerce de detail mensuel, désaisonnalisé, estimé en dollars 
courants et constants (1971), Canada, 1981-1983 
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Chart 3 	 Graphque —3 
Retail Trade, Cumulative Total by Kind of Organisation, Canada, 198119831 
Commerce de detail, total cumulatif par type d'entreprise, Canada, 19811983h1t 
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Graphique - 4 

Distribution of Retail Trade, Chain and Independent Stores, by Province and Selected Metropolitan Areas 

Repartition du commerce de detail, magasins a succursales et magasins indépendants, 
par province et certaines zones métropolitaines 
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HIQILIGHTS 

The preliminary estimates of May 1983 retail trade, 
without seasonal adjustment, totalled $8,833.2 mil-
lion in current dollars, an increase of 3.5% over 
May 1982. Among the 28 kinds of businesses surveyed, 
16 registered sales increases with the most notable 
gains in durable goods; household furniture stores 
(+ 23.4%), household appliance stores (+ 22.8%) and 
motor vehicle dealers (- 21.3%) as they benefited 
from the temporary retail sales tax removal for fur-
nishings and major appliances in the latest Ontario 
budget and the continuing drop in interest rates. On 
the other hand, the largest sales decreases were 
recorded in sporting goods and accessories stores 
(- 11.6%), specialty shoe stores (- 7.0%) and jewel-
lery stores (- 6.9%). 

With the exception of Alberta (- 1.0%) and the Yukon 
and Northwest Territories (- 16.9%) which registered 
iiies decreases when compared to the sane sonth a 
year earlier, the remaining provinces reported sales 
ranging from 1.6% in British Columbia to 13.0% in 
Nova Scotia. At the metropolitan area level, sales 
wpre higher in Montreal (+ 0.8%), Toronto (+ 3.2%) 
and Winnipeg (+ 6.1%) while Vancouver registered 
decreased sales of 1.4%. 

• Revised total retail trade for April 1983, was 
$8,312.4 million, an increase of 3.09i nvei April 
1982. 

• Cumulative sales for the first five tenths of 1983 
totalled $38,993.1 million, up 4.7% over the same 
period last year. 

Preliminary estimates of retail sales, seasonally 
adjusted, for May 1983 ($8,626.1 million), were 3.9% 
higher than the April 1983 revised sales of $8,299.1 
million. The largest decreases were reported by 
variety stores (+ 12.5%), household furniture stores 
(+ 11.9%) and motor vehicle dealers (+ 10.5%), while 
the four kinds of businesses registering decreased 
sales were sporting goods and acceasoriea stores 
(- 8.7%), specialty shoe stores (- 2.6%), used car 
dealers (- 2.6%) and women's clothing stores 
(- 2.5%). 

• Retail sales in constant 1971 dollars, not season-
ally adjusted, totalled $3,501.1 million in May 
1983, + 3.6% over the same month last year. 

POINTS SAIl LANTS 

• L'estimat ion préliminaire des ventes au detail de sal 1983, 
sans ajustements saisonniers, a totalisé $8,833.2 millions 
en dollars courants, soit in accroissenient de 3.5% par rap-
port I, mai 1982. Des 28 genres de commerce pour lesquels on 
recuejile de linformation, 16 ont erireqistré des mugmenta-
Lions de ventes, parmi lesquels le secteur des biens dura-
bles a siqnalé les sccroiasement lea plus importanta. Lea 
gains les plus notables ont été constatéa pour lea magssins 
de smubles (+ 23.4%), lea iiagasins dappareils rvnmera 
(.0- 22.8%) et lea concessionnaires dautonnbi1es (+ 21.3%) 
gui ont profité de Ia suppression tenporaire de le taxe de 
vente sur lea rneubles et appareils sénagers (nimsure annoncée 
dans le recent budget Ontarien) at de Ia baisae contiraje des 
taux d'intérèts. loutefois les baisses de ventes lea plus 
importantes ont été enregistrées par les nagasins d'articles 
de sports et daccessoires (- 11.6%), les megasins de chaus-
sures spécialiaées (- 7.0%) et lee bijouteries (- 6.9%). 

• A lexcept ion de lAlberta (- 1.0%), c*.i Yukon et des Tern-
toires cki Nord-Ouest (- 16.9%) gui ont indiqué des baisses 
de ventes ccmparativement ai même nnuis l'an passé, toutes 
lea autres provinces ont rapporté des hausses de ventes 
variant de 1.6% en Colanbie-Britannique 6 13.0% an Nw-
veile-cosse. Au niveau des regions métropolitairies, lea 
ventes not augmenté a Montréal (+ 0.8%), Toronto (+ 3.2%) et 
Winnipeg (+ 6.1%) landis quelles ont reculé de 1.4% h Van-
couver. 

• Le total révisé des verites au detail pour le nteis davnil 
1983 seat chiffré b $8,312.4 millions, soit une auqienta-
tion de 3.0% par rapport au total d'avril 1982. 

• Lea ventes cumulatives pour les cinq premiers suis de 1983 
se sont chiffrées h $38,993.1 millions, soit 4.7% de plus 
que is m8one période lan dernier. 

• L'estimat ion préliminaire des ventes au detail de nei 1983 
désaisonnalisées, a totalisé $8,626.1 millions, soit ine 
augmentation de 3.9% par rapport a l'estunstioni révimée 
d'avril 1983 ($8,299.1 millions). Lea accroisseisents lea 
plus rainarguables onL Cté notes pour lea bazars (+ 12.5%), 
lea magasins de meiAles (+ 11.9%) et lea concessionnairea 
d'automohiles (+ 10.5%), alors que lea quatres ganres de 
commerce eniregistrant des chutes de ventes ont été les saga-
sins darticles de sports et daccessoires (- 8.7%), 1cm 
magasins de chaussurea spécialisées (- 2.6%), les vendeura 
d'autoonobiles d'occasion - 2.6%) et lea naqasins de vète-
inents pour dames (- 2.5%). 

• Lea ventes au detail expriméea en dollars constants de 1971, 
sans ajustmnents saisonniers, ont totalisé $3,501.1 millions 
soit 3.6% de plus que pour le mesa rrois un an plus tot. 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 19831982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 00 $000 0/ $000 

1 Combination stores (groceries and meat) 	.............. x x x x 24,947 + 	11.9 

2 x x x x 16,620 + 	2.4 

3 x x x x 1,332 + 14.4 

4 10 ,086 + 	0.2 - - 10,086 + 	0.2 

5 x x x x 8.963 - 10.9 

6 x x x x 8,080 - 	6.6 

7 x x X X 4.713 + 	2.2 

8 x x x x 32.089 + 32.3 

9 - - x X X X 

10 x x x x 19,868 + 24.5 

11 

Department 	stores 	................ ............ 	...... 

- - 1,656 - 	9.5 1,656 - 	9.5 

12 

Garages 	.......................................... 

x x x x 4,837 + 	11.6 

13 

Grocery confectionery and sundries stores ................. 

.... 

x x x x 877 + 	5.8 

14 

All 	other 	food 	stores .... ........ 	...  ...... .............. 

1.753 + 	0.2 209' ... 1,961' - 	5.4 

15 

General 	merchandise 	stores ...................... ........ 

General 	stores 	......................................... 

2.758 + 	1.4 1,608 - 	10.8 4,366 3.4 

16 

Variety 	stores 	.................................... 	...... 

Motor 	vehicle 	dealers 	................................... 

- - x x x x 

17 

Used 	car 	dealers 	....................................... 

Service 	stations 	....................... 	......... 	........ 

647 - 15.7 49' ... 696' 

18 Hardware 	stores ........... 	... 	... 	.......... 	........ - - 939 + 	5.8 939 + 	5.8 

19 .- - 1.790 + 10.4 1,790 + 	10.4 

20 Household appliance stores - - 288 + 	15.6 288 + 	15.6 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................ ... 

- - 836 - 18.4 836 - 18.4 

22 

Women's clothing stores ............................. 

Family 	clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores x x x x 7,580 + 	4.4 

23 

Specialty shoe stores 	............................... 

Family shoe 	stores 	................................. 

x x x x 105 - 16.9 

24 

Household furniture stores 	.. ....................... .. 

- - 420 - 	17,1 420 - 	17.1 

25 

Furniture, TV., radio and appliance stores .............. 

Florists 	........................................... 

x x x x 497 - 	18.4 

26 

Book and stationery stores ............. .............. 

Jewellery stores .................................... 

x x x x 601 - 	4.3 

27 

Sporting goods and accessories stores ................. 

266 + 30.3 373 + 31.6 638 + 31.0 

28 

Personal accessories stores ..........................

All 	other 	stores 	........ 	.................. 	......... 6,294 + 26.5 4,302 + 29.6 10,596 + 27.7 

29 All 	stores ....................................... 56,986 

. 

+ 	8.1 108,559 + 11.6 165,544 + 10.4 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 1. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Terre-Neuve 
January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

lndependenl stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1953i 1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 00 $000 00 $000 

x x x x 118,820 + 	12.3 Epiceries - Boucheries 	 . 	. 1 

x x x x 79,526 + 	7.7 2 

x x x 5.906 + 11 5 Tous les autres magasins daliments 3 

39,740 + 	3.3 - - 39,740 + 	3.3 4 

x x x x 36,861 - 	9.8 

Epiceries, confiseries et articles divers 	................... 

5 

x x x x 36,607 - 	5.8 6 

x x x x 17,573 + 	4.7 

Grands 	magasins 	................................. 

7 

x x x x 120,724 + 18.6 

Magasins généraux .................................... 

Bazars 	.............................................. 

8 

- - x x x x 

Concessionnaires d'automobiles 	......................... 

9 

x x x x 79,718 + 	11.1 

Magasins de marchandises diverses ...................... 

10 

- - 6.866 - 	12.1 6,866 - 	12.1 11 

x x x x 16,004 + 17.6 

Vendeurs dautomobiles d'occasion ....................... 

12 

x x x x 3,423 + 10.6 13 

7,324 + 	8.5 903' ... 8,228' - 	0.1 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

9,567 + 	1.9 6,811 - 12.5 16,378 - 	4.6 

Stations-service 	.................................... 

15 

- - x x x x 

Magasins de vètements pour hommes 	................... 

Magasins de vétements pour dames ..................... 

16 

2,541 - 13.5 207' 2,748' ... 

Magasins de vétements pour Ia famille ................... 

17 

- - 3,204 + 	13.8 3,204 + 	13.8 18 

- - 7,188 - 	1.1 7,188 - 	1.1 

Magasins de chaussures pour Ia famille ................. 

Quincailleries....................................... 

19 

- - 1,260 + 34.0 1,260 ± 34.0 20 

- - 3,088 - 20.5 3,088 - 20.5 

Magasins de chaussures spècialisèes ................... 

Magasins de meubles, tèlèviseurs, radios et accessoires. . 21 

x x x x 36,747 + 	6.5 Pharmacies, médicaments brevetés et produits de beauté 22 

x x x x 482 - 12.7 23 

- - 1,584 - 12.9 1,584 - 	12.9 

Magasins de meubles ................................ 

24 

x x x x 1564 - 	16.1 

Magasins d'appareils mènagers ........................ 

25 

x x x x 2,137 - 	6.9 

Librairies et papeteries 	............................... 

26 

1,233 + 33.2 1,547' ... 2.779' + 34.7 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

26,899 + 21.8 17,738 + 	3.2 44,637 + 	13.7 

Magasins daccessoires personnels .....................

Tous les autres magasins .. 	. 28 

238,756 + 	4.9 456450 + 	8.9 695,207 + 	7.5 Ensemble des magasins........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 198311982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 6,160 - 	0.7 

2 Grocery confectionery and sundries stores x x x x 1,263 - 20.3 

3 All other food stores - - 230 + 	9.4 230 + 	9.4 

4 

Combination stores (groceries and meat) ............... 

4,841 + 	8.8 - - 4,841 + 	8.8 

5 x x x x 1,877 + 	15.1 

6 

Department 	stores 	.............. .... ...  ... .......... 

- - 1,059 + 13.0 1,059 + 13.0 

7 Variety 	stores .......................... ............ X IC IC IC IC IC 

8 - - 9,294 + 41.0 9,294 + 41.0 

9 

Motor vehicle dealers 	....................... ... ... .. 

- - IC IC IC IC 

10 IC x x IC IC IC 

11 Garages 	............................ 	.............. - - IC IC IC IC 

12 IC IC IC IC X IC 

13 x x X X 234 + 	7.4 

14 227 + 	2.8 256 + 	1.0 483 + 	1.8 

15 x x x x 67 

16 

General 	stores 	..................................... 

- - x x x X 

17 

General merchandise stores .......................... 

IC IC IC IC X X 

18 

Service stations 	.................................... 

- - 153 ... 153 

19 

Used car dealers ........................... ........ 

- - IC X IC IC 

20 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

- - x x x x 

21 

Automotive parts and accessories stores ............... 

Family clothing stores ............................... 

- - x x x IC 

22 

Family shoe stores 	................................. 

Hardware 	stores .................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 1.602 + 	13.5 

23 

Specialty shoe stores 	............................... 

Household furniture stores ........................... 

Household appliance stores 	.......................... 

IC IC IC IC IC IC 

24 

Furniture, TV, radio arid appliance stores .............. 

- - IC IC IC X 

25 

Florists 	........................................... 

x x x x 103 - 15.1 

26 

Book and stationery stores .. ... 	..................... 

- - 343' ... 343' 

27 

Jewellery stores ....... ........................... 

Sporting goods and accessories stores ................. 

x x IC x 146 + 27.8 

28 

Personal accessories stores .......................... 

x x x x 4.106 + 	1.6 

29 

All 	other 	stores 	................................... 

All 	stores ....................................... 12,391 + 	7.5 25,915 + 11.1 38,305 + 	9.9 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 2. Commerce de detail, magasins a succursales et magasins independants, suivant Ie genre de commerce 
IIe-du-Prince-Edouard 

January-May - 1983 - Janvuer-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983i1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 	% 

30395 	+ 	6.9 Epiceries 	- 	Boucheries ............................... 1 

x 	x x 	x 5,627 	... Epiceries, conhiseries et articles divers 	.................. 2 

- 	- 1,122 	+ 21.4 1,122 	+ 21.4 bus les autres magasins d'aliments ................. ... 3 

20,850 	+ 	11.7 - 	- 20,850 	+ 	11.7 Grands magasins 	................................... 4 

x 	x x 	x 7,406 	+ 28.4 Magasins de marchandises diverses .................... 5 

- 	- 4,455 	+ 	7.7 4,455 	+ 	7.7 Magasins 	genéraux ........................... 	...... .6 

x 	x x 	x x 	x 7 

- 	- 34,483 	+ 38.0 34,483 	+ 38.0 

Bazars ........................................... 

8 

- 	- x 	x x 	x 

Concessionnaires d'automobites 	....................... 

Vendeurs dautomobiles d'occasion ..................... 9 

x 	x x 	x x 	x 10 

- 	- x 	x x 	x 11 

x 	x x 	x x 	x 12 

x 	x x 	x 1,112 	+ 	10.3 

Stations-service 	.................................... 

13 

845 	+ 17.0 1,043 	+ 26.3 1.888 	+ 21.9 

Garages 	.......................................... 

14 

x 	x x 	x 299 	... 

Magasins de vétements pour dames .................... 

Magasins de vétements pour Ia famille .................. 15 

-. 	- x 	x x 	x 16 

x 	x x 	x x 	x 17 

- 	- 489 	+ 18.3 489 	+ 18.3 18 

- 	- x 	x x 	x 

Quincailleries....................................... 

Magasins de meubles ................................ 19 

- 	- x 	x x 	x 20 

- x 	x x 	x 

Magasins de pièces et d'accessoires dautomobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs. radios et accessoires. . 21 

x 	x x 	x 7,832 	+ 19.1 Pharmacies, médicaments brevetés et produits de beauté. 22 

x 	x x 	x x 	x 

Magasins de chaussures spècialisées ................... 

Magasins de chaussures pour Ia lamille ................. 

23 

- 	- x 	x x 	x 24 

x 	x x 	x 425 	+ 	0.9 

Magasins d'appareils ménagers ........................ 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

- 	- 1,084 	... 1.084 	... 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

x x 	x 734 	... 27 

x 	x x 	x 17,386 	+ 	11.3 

Magasins d'accessoires personnels ..................... 

28 

53,800 	+ 12.9 107,411 	+ 11.4 161,211 	+ 11.9 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 I.- 



PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Venles Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 x x x x 61,005 + 	1.9 

2 Grocery confectionery and sundries stores . 	. . 	.... x x x x 10.535 - 	6.3 

3 All 	other 	food 	stores 	........... 	................... x x x x 2,835 + 	6.7 

4 

Combination stores (groceries and meat) 	.. ..... ........... 

24,109 + 	18.3 - - 24,109 + 18.3 

5 

Department 	stores 	................................ 	.. 

x x x x 10,732 + 	4.7 

6 General 	stores 	.................................... - 

.... 

- 3,453 - 	0.5 3,453 - 	0.5 

7 4,396 

.... 

- 	0.7 775 + 13.3 5.171 + 	1.1 

8 - - 58,070 + 51.6 58,070 + 51.6 

9 - - 1,714' .., 1,714' 

10 

General 	merchandise stores ........................ ..... 

Service 	stations 	............................ x x x x 28.289 + 12.0 

11 

Motor 	vehicle 	dealers 	.................................... 

Garages - - 1.331 - 20.6 1,331 - 20.6 

12 

Variety 	stores 	...................................... 

Automotive parts and accessories stores x x x x 8,221 + 	5.5 

13 x x x x 2.740 + 3.4.5 

14 

Used 	car 	dealers 	........................................ 

3,140 + 	1.2 1.550 - 	3.4 4,690 - 	0.3 

15 

Women's 	clothing 	stores ............................. 

396 + 20.9 2,888 + 	1.5 3,284 + 	3.5 

16 

Men's 	clothing 	stores 	.................................. 

x x x x 321 + 	3.0 

17 x x x x 1,636 + 12.3 

18 Hardware 	stores .. 	.................... - - 3,085 + 	1.4 3,085 ± 	1.4 

19 Household furniture stores 	 . . x x x x 1,896 + 29.2 

20 

Family 	clothing 	stores 	................................. 

Household appliance stores 	.............. . . x x x x 760 + 	11.9 

21 

Specialty 	shoe 	stores 	................................... 

Family 	shoe 	stores 	...... 	............. 	.................. 

Furniture, TV., radio and appliance stores x x x x 2.726 + 	4.3 

22 Pharmacies, patent medicine and cosmetics stores x x x x 14.146 + 	10,5 

23 767' ... 1,496 + 16.0 2,264' 

24 x x x x 1,081 - 	8.8 

25 1,492 - 	7.2 658 - 	0.8 2,150 - 	5.4 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 1.787 + 18.9 

27 

Florists 	................ 	..... 	........... 	........ ... 

Sporting goods and accessories stores ................. 

565 + 	16.1 1,349 + 	1.1 1,914 + 	5.1 

28 

Personal accessories stores .......................... 

x x X X 28,684 + 	4.1 

29 

All 	other 	stores 	............ ........................ 

All 	stores ....................................... 116,024 + 	6.4 172,606 + 17.9 288,630 + 13.0 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 3. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Nouvelle-Ecosse 
January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Verites Variation Ventes Variation Ventes Variation 
No 

$000 00 $000 $000 % 

x x x x 292,729 + 	3.5 Epiceries - Boucheries 	 . 	 . 1 

x x x x 50,335 + 	1.1 2 

x x x x 12,696 + 	10.1 3 

96,145 + 	15.3 - - 96,145 + 	15.3 4 

x x x x 44,716 + 	1.1 5 

- - 15,108 + 	3.1 15,108 -4- 	3.1 

Tous 	es autres magasins d'aliments ..................... 

6 

18,627 - 	0.8 3,449 + 	13.0 22,076 + 	1.1 

Epiceries, confiseries et articles divers 	.................... 

Grands 	magasins 	.................................... 

Magasins de marchandises diverses .................... 

7 

- - 223,815 + 24.3 223,815 -4- 	24.3 

Bazars .............................................. 

8 

- - 7,827' ... 7,827' ... 

Magasins 	generaux .................................... 

9 

x x x x 120,786 + 13.7 10 

- - 8,708 + 13.8 8,708 + 13.8 

Stations-service 	..................................... 

11 

x x x x 28.319 + 	9.5 12 

x x x x 11,385 + 35.3 

Concessionnaires d'automobiles 	......................... 

13 

13,122 + 	7.4 7.147 + 	5.6 20,269 + 	6.8 

Garages 	........................................... 

14 

1463 .., 12,893 - 	4.2 14,356' - 	7.0 15 

x x x x 1,440 + 	2.9 

Vendeurs d'automobiles d'occasion ...................... 

Magasins de vGtements pour dames ..................... 

Magasins de vêtements pour Ia famille ................... 

16 

x x x x 6,483 + 	12.1 17 

- - 10,644 + 	1.5 10,644 + 	1.5 

Magasins de véternents pour hommes 	................... 

Quincailleries .................................... 	... 15 

x x x x 7,057 - 	5.2 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de chaussures specialisèes ................... 

19 

x x x x 3,752 + 	6.6 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 11609 + 	5.6 

Magasins d'appareils ménagers ........................

Magasins de meubles, tèlèviseurs, radios et accessoires. . - 21 

x x x x 69.039 + 10.9 Pharmacies, mèdicaments brevetés et produits de beauté. 22 

2,056 ... 6,149 + 	6.9 8,205' + 14.2 23 

x x x x 4,025 - 	4.4 

Magasins de meubles ................................ 

24 

6.486 + 	4.3 2,103 + 	8.6 8.589 + 	5.4 Bijouteries 	..................................... 25 

x x x x 5,163 + 	5.3 

Librairies et papeteries 	............................... 

Magasiris d'articles de sport et d'accessoires ............. 26 

2,462 + 	6.1 5,293 - 	7.3 7,756 - 	3.4 

Fleuristes 	......................................... 

27 

x x x x 135,410 + 	7.8 

Magasins d'accessoires personnels ..................... 

28 

524,953 + 	8.8 723,488 + 10.6 1,248,441 + 	9.9 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stares 

Magasins a succursales 

Independent 

Magasins inciépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No .  _________ _________ 

I Combination stores (groceries and meat) 	... ........... x x x x 41,488 + 	5.9 

2 x x x x 12,659 + 	2.9 

3 All 	other food stores .......... ...................... x X X X 4,778 - 	4.2 

4 Department stores . 	. 18,527 + 	4.0 - - 18,527 + 	4.0 

5 x x x x 6,627 + 17.9 

6 General 	stores 	.............. 	.......... 	..... 	------- - - 6,388 + 10.3 6,388 + 10.3 

7 5,378 + 	7.6 686 - 14.0 6,063 + 	4.6 

8 x x x x 42,036 + 12.9 

9 Used 	car 	dealers 	......................... 	.. 	....... - - 1.553 ... 1.553' 

10 x x x x 24.231 + 	9.4 

11 - - 1,549 + 21.3 1,549 + 21.3 

12 

Service stations 	.................................... 

x 

. 

x x x 6,391 + 	8.8 

13 1.190 + 	13.1 953 + 	9.2 2,144 + 	11.3 

14 2.865 + 	3.1 1,098 + 20.1 3,963 + 	7.3 

15 

Variety 	stores 	............................ 	.......... 

1,155' ... 951' ... 2,106' + 	5.6 

16 

Grocery confectionery and sundries stores .............. 

Motor vehicle dealers 	.................. ............. 

x x x x 74 -- 

17 

General merchandise stores ............. ............. 

Garages 	.......................................... 

X X IC IC 1.837 + 14.6 

18 - 

. 

- 2,672' ... 2,672' 

19 

Family 	clothing 	stores 	............................... 

x 

. 

x x x 2,573 + 12.8 

20 - - 1,001• ... 1.001' 

21 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

Hardware stores .................................... 

x x IC x 821' 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 1.119 + 17.8 9.323 + 	4.6 10,442 + 	5.9 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

x x x x 724 + 28.6 

24 

Household furniture stores 	........................... 

x x IC X 1,178 + 	0.8 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

952 - 	7.7 446 + 	11.8 1,398 - 	2.2 

26 

Book and stationery stores ........................... 

.Jewellery 	stores 	.................................... 

- - 2,524 - 16.3 2.524 - 16.3 

27 

Florists 	........................................... 

Sporting goods and accessories stores .................

Personal 	accessories 	stores 	...... ... ................ 358' ... 851 + 34.8 1,209' 

28 All 	other 	stores 	... 	...... 	....... 	................... 7,808' 

. 

... 9,380 + 26.8 17,187' - 12.5 

29 All 	stores ....................................... 84.743 

. 

+ 	0.3 139,404 + 11.5 224.147 + 	7.0 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 
Nouveau-Brunswick 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 198311982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

202,350 + 10.8 1 

56.058 + 	4.5 2 

20,941 + 10.8 3 

73,476 + 	8.2 - - 73.476 + 	8.2 4 

27.393 + 	16.1 S 

- - 27,157 + 10.0 27,157 + 10.0 

Epiceries, contiseries et articles divers 	.................... 

6 

23,507 + 160 3.263 + 	2.5 26,770 + 14.2 7 

x x x x 174,626 + 11 5 8 

- - 4,754 + 	16.1 4.754 + 	16,1 

Epiceries 	- 	Boucheries ................................. 

Concessionnaires d'automobiles 	......................... 

9 

x x x x 102,370 + 	0.3 

Tous 	es autres magasins d'aliments ...................... 

Magasins 	gènéraux .................................... 

10 

- - 7,229 + 30.5 7.229 + 30.5 

Grands 	magasins 	..................................... 

11 

22.574 + 20.8 

Bazars 	............................................ 

12 

4,387 + 	15.3 4,149 + 13.7 8,536 + 14.5 13 

11,785 + 	11.4 4.264 + 22.7 16,049 + 14.2 

Garages 	........................................... 

Magasins de vètements pour dames 14 

4,292 + 24.7 5,679 + 13.3 9,971 + 	17.9 

Magasins de marchandises diverses ...................... 

15 

306 - 	3.3 16 

x x x x 7,159 + 17.8 

Vendeurs d'automobiles d'occasion ....................... 

17 

- - 9,888 .. 9,888 ... 

Stations-service 	..................................... 

Quincailleries....................................... 18 

x x x x 11,982 + 	3.3 19 

- - 3,748 . 	. 3.748 ... 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour hommes 	................... 

20 

x x x x 3.463 ... 

Magasins de chaussures specialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles, tèlèviseurs, radios et accessoires ... 21 

5,645 + 23.3 46,485 + 	7.0 52,130 + 	8.6 

Magasins de vétements pour Ia tamille ................... 

Pharmacies, mèdicaments brevetés et produits de beauté.. 22 

x x x x 3,555 + 	7.5 

Magasins d'appareils mènagers ........................ 

23 

x x x x 4.144 + 13.0 

Magasins de meubles ................................ 

Librairies et papeteries ............................... 

24 

3,814 + 	88 1,893 + 	2.1 5,707 + 	6.4 

Fleuristes 	......................................... 

25 

- - 9,197 - 	7.6 9,197 - 	7.6 

Bijouteries 	......................................... 

26 

1.589 + 20.2 4,438 ... 6.027 + 34.7 27 

49.948 - 	1.1 40,321 + 24.3 90.270 + 	8.8 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

387,046 + 	8.4 600,782 + 	11.2 987,827 + 10.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 
TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

AU stores 

Ensemble des magasiris 

Safes Change Sales Change Sales Change 
- 1983.1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 Combination stores (groceries and meat) 	..............  x x x x 404,913 - 	 7.8 

2 Grocery confectionery and sundries stores .. ........... x x x x 140.308 - 	 5.8 

3 All 	other 	food 	stores 	................... 	... ......... 2,388 - 	 7.3 59,492 + 13.7 61,881 + 12.7 

4 Department 	stores 	....................... 	... 	. 	...  159,981 + 	5.3 - - 159,981 + 	5.3 

5 General 	merchandise 	stores .................... x x x x 26,536 - 	 0.5 

6 

.... 

.... 

x x x x 21,601 - 	 5.8 

7 21,187 - 	 2.1 4.730 - 	 0.2 25,917 - 	 1.7 

8 - - 414,569 + 34.3 414.869 + 34.3 

9 

Motor vehicle dealers 	............................... 

- - 17,493 + 13.5 17,493 + 13.5 

10 

Used car dealers ................................... 

25,945 - 	 7.7 173,369 - 	 1.2 199,314 - 	 2.1 

11 - 55.138 - 	 1.9 55.138 - 	 1.9 

12 x x x X 53,546 + 	8.3 

13 

.. 

8,232 

... 

+ 	4.1 23,996 + 	8.1 32,228 + 	7.0 

14 

Garages 	.......................................... 

20,396 - 	 2.6 27,540 + 	7,0 47.936 + 	2.7 

15 

General 	stores 	............. 	.......................... 

Variety 	stores 	...................................... 

19,594 ~ 	15.4 22.150 + 	6.5 41.743 + 10.5 

16 

Family 	clothing 	stores 	............................... 

1,690 - 204 2,072 - 10.0 3,762 - 15.0 

17 

Service 	stations 	.................................... 

24,289 + 	9.6 7,532 - 	 5.4 31,821 + 	5.6 

18 

Men's 	clothing 	stores 	............................... 

x x x x 32,649 - 	 5.6 

19 

Women's clothing 	stores ............................. 

Hardware stores  ......  .... . ... ...................... 

Household 	furniture 	stores 	................. 	. ........  5,653' ... 37,288 + 20.0 42,942' + 22.5 

20 

Family 	shoe 	stores 	................................. 

x x X X 7,823' 

21 

Automotive parts and accessories stores ............... 

x x x x 14,907 + 10.0 

22 

Furniture, TV., radio and appliance stores  ...... ........

Pharmacies, patent medicine and cosmetics stores 24,483' ... 52,510 + 12.8 76,993' + 26.8 

23 

Specialty shoe stores 	............................... 

3,787 + 	2.5 4,979 - 18.2 8,765 - 10.4 

24 Florists 	............................ 	...... 	 ........  

. 

- 10,997 + 14.2 10,997 + 14.2 

25 

Household appliance stores 	.......................... 

3,772 + 	0.1 6,608 + 14.9 10,380 + 	9.0 

26 

Book and stationery stores ............. .............. 

2,677 ... 43,569 - 	 8.1 46,247' - 	 9.9 

27 

Jewellery 	stores ...... .. .... ...  ..... ....... ... 	...... 

4,404 

. 

+ 21.6 27,253 + 	8.5 31,657 + 	10.1 

28 

Sporting goods and accessories stores .................

Personal accessories stores ..........................

All other stores .............................. 85,918 -- 114,224 + 	5.4 200,142 + 	3.0 

29 All 	stores ....................................... 633,944 - 	 0.1 1,588,545 + 	7.9 2,222.488 + 	5.4 



ESTIMATIONS PRELIMINAIRES 
TABLEAU S. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Québec 
January-May - 1983 - Jarivuer-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO % $000 0, 

x x x x 2032,770 - 	2.4 Epiceries 	- 	Boucheries.....,.,.....,......,.,.,,,,,, 1 

x x x x 641.901 + 	5.2 2 

13,910 - 	4.4 272,283 + 	15.3 286,193 + 	14.2 3 

658,880 -f 	6.2 - - 658,880 + 	6.2 

Tous les autres magasins dalirnents ..................... 

4 

x x x x 116,012 - 	2.2 

Epiceries, confiseries et articles divers 	................... 

5 

x x x x 91,664 - 	3.4 6 

93,135 + 10.3 18,723 - 12.9 111,857 + 	5.5 

Grands 	magasins 	..................................... 

7 

- - 1.533,656 + 20.2 1,533,656 + 20.2 

Magasins de marchandises diverses ...................... 

Magasins 	génOraux .................................... 

B 

- - 73.419 + 25.1 73,419 + 25.1 

Concessionnaires dautornobiles 	......................... 

9 

131.993 - 	3.9 806,162 + 	0.7 938,154 -- 

Bazars 	.............................................. 

Vendeurs dautomobiles doccasion ....................... 

10 

- - 230,376 - 	3.6 230,376 - 	3.6 

Stations-service 	..................................... 

11 

x x x x 176,228 + 	9.2 12 

31,832 + 	7,4 88,245 + 14.6 120,077 + 	12.6 

Garages 	........................................... 

Magasins de pièces et daccessoires d'automobiles ......... 

Magasins de vètements pour hommes 	................... 13 

85,963 + 	2.0 118,364 + 	17.0 204,327 + 10.2 14 

74,322 + 	14.0 96,012 + 	12.2 170,334 + 13.0 15 

7.336 - 	11.1 8,109 + 13.6 15,445 + 	0.3 16 

84,326 + 	7.6 27,346 - 	2.7 111,671 + 	4.9 

Magasins de vétements pour dames ..................... 

Magasins de chaussures pour Ia famille ................ 17 

x x x x 113,645 + 	1.8 

Magasins de véternents pour Ia famille ................... 

Quincailleries ...................................... 18 

21.840 + 32.2 158,272 + 21.4 180,113 + 22.6 

- - 

19 

.. 

x x x x 31.5.44 ... 20 

x x x x 60,425 + 	19.2 

Magasins de chaussures spècialisèes .................... 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

109,677 .. 251,124 + 	11.1 360,801 * + 22.5 

Magasins 	de 	meubles ................................. 

Pharmacies. médicamerits brevetés et produits de beauté. 22 

17.917 - 	7.6 26,465 - 11.0 44,382 - 	9.7 

Magasins dappareils ménagers ......................... 

23 

- - 38.760 + 10.9 38,760 + 10.9 24 

14,922 - 	0.3 26,350 + 	8.7 41,272 + 	5.2 25 

11,541 - 	8.9 142,906 - 	3.8 154,447 - 	4.2 

Librairies el papeteries 	............................... 

Fleuristes 	......................................... 

26 

19,700 + 	13.1 131,834 + 	9.7 151,534 + 10.2 

Bijouteries 	......................................... 

Magasins darticles de sport et daccessoires .............

Magasins daccessoires personne!s.......,.,.,,,,., 27 

404,074 + 	6.8 489,580 + 	5.1 893,654 + 	5.9 28 

2,869,492 + 	1.8 6,714,050 + 	8.3 9,583,543 + 	6.3 

Tous 	les aulres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

May - 1983 - Mal 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $'OOO % 

1 Combination stores (groceries and meat) 	.... .......... x x x x 211,748 - 15.6 

2 Grocery confectionery and sundries stores ..  ........... x x x x 47,739 

3 

. 

. 

1,471 - 	0.3 31.876 + 172 33,348 + 16.3 

4 

All 	other 	food 	stores .............................. .. 

93,559 + 	4.5 - - 93,559 + 	4.5 

5 x x x x 6,863 + 	1.2 

6 General stores - - 277 + 13.6 277 + 13.6 

7 

Department 	stores 	............................. ..... 

5,729 - 	7.2 2.735 + 	3.3 8,464 - 	4.1 

8 - - 198.610 + 31.4 198,610 + 31.4 

9 

Variety 	stores ... 	............. 	.................. 	.... 

Motor vehicle dealers 	............................... 

Used 	car 	dealers 	... ... 	............................ - - 6,781 + 10.7 6,781 + 10.7 

10 

General merchandise stores ...... 	.............. ..... 

. 

17,594 - 12.6 68,569 - 	5.0 86,164 - 	6.7 

11 

Service 	stations 	.................................... 

- - 11,105 - 16.8 11,105 - 16.8 

12 x x x x 16,430 + 15.7 

13 5,517 + 	2.1 6.657 - 15.8 12,173 - 	8.5 

14 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

10,583 - 	3.7 13,843 + 	11.6 24,427 + 	4.4 

15 

Women's clothing stores ............................. 

11,789 + 	7.5 7.730 + 24.5 19.520 + 13.7 

16 1,260 - 	11.0 1,478 + 	6.9 2.738 - 	2.1 

17 12,854 + 	8.7 3.111 + 	7.9 15,965 + 	8.5 

18 

Garages 	.......................................... 

X X X 5 16.603 - 13.4 

19 Household furniture stores 	. x x x x 15.785 + 	8.1 

20 

Family clothing 	stores 	............................... 

Hardware stores ......... ........ ................... 

Household appliance stores 	. . 	. . 	. x x x x 1,922 + 27.4 

21 x x x x 5,031 - 19.2 

22 

Furniture, TV., radio and appliance stores ........... ...

Pharmacies, patent medicine and cosmetics stores 17,280' ... 31,096 + 	7.4 48,376' + 27.2 

23 

Specialty shoe stores 	......... ...................... 

Family 	shoe 	stores 	................................. 

2,983 + 18.5 1,972' ... 4.955' - 18.9 

24 - - 4,602 + 22.9 4,602 + 22.9 

25 2,689 - 	1.0 3,379 + 22.8 6.068 + 10.9 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 17,747 - 	9.0 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

3,291 + 19.8 12,719 + 	18.6 16.010 + 18,9 

28 

Personal accessories stores .......................... 

60,244 - 	1.7 54.840 - 	2.6 115,083 - 	2.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 373,340 - 	1.1 674,753 + 	1.9 1,048,094 + 	0.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983.1982 - 1983/1982 

Venles Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

1.083221 - 	8.8 1 

x x x x 227,643 - 	1.1 2 

8,711 - 	1.9 149,180 + 22.7 157.891 + 21.0 

Epiceries, conhiseries et articles divers 	................... 

3 

394.110 + 	43 - - 394,110 + 	4.3 

Epiceries 	- 	Boucheries ................................ 

4 

x x x x 31,693 - 	7.8 5 

- - 996 - 19.9 996 - 19.9 

Tous 	es autres magasins daliments..................... 

6 

23,677 - 	2.1 10,762 - 17.2 34,440 - 	7.3 

Grands 	magasins 	.................................... 

Magasins de marchandises diverses ..................... 

7 
- - 740,655 - 	21.3 740.655 + 21.3 

Magasins 	généraux ................................... 

8 

- - 35,876 + 30.5 35,876 + 30.5 9 

89,899 - 	9.4 344,715 + 	3.1 434,614 + 	0.2 

Bazars 	............................................. 

10 

- - 54.595 - 	9.7 54.595 - 	9.7 

Concessionnaires d'autornobiles 	......................... 

11 

x x x x 57,345 + 	14.3 

Vendeurs d'automobiles d'occasion....................... 

12 

21,750 + 	4.0 27.186 - 	2.9 48,936 -- 

Stations-service 	..................................... 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

43,560 + 	2.3 61,816 + 30.0 105.375 + 16.9 14 

45,247 -i- 	74 31,451 + 21.6 76,697 + 12.8 15 

5,635 - 	08 5,838 + 28.1 11.473 + 	12.0 

Magasins de vétements pour hommes ................... 

16 

45.793 + 	7.0 11,402 + 	3.4 57,195 + 	6.3 

Magasins de vétements pour dames ..................... 

Magasins de chaussures spècialisèes ...................

Magasins de chaussures pour Ia famille . 17 

x x x x 62,680 + 	0.4 

Magasins de vétements pour Ia farnille ................... 

Quincailleries ....... 	............................... 18 

x x x x 66,723 + 	8.0 

.. 

19 

x x x x 9,478 .. 

Magasins de meubles .................................

m 20 

x x x x 21.109 + 	2.4 Magasins de meubtes, téléviseurs, radios et accessoires. . 21 

76,844 ... 146.566 + 	7.6 223,410' + 23.4 Pharmacies, médicamerits brevetés et produits de beaute.. 22 

14,028 + 	3.9 10.755' ... 24.783 - 19.2 

Magasins d'appareils 	énagers ......................... 

23 

- - 16,041 + 	11.8 16,041 + 	11.8 24 

10,845 - 	0.4 13,910 + 21.0 24.755 + 10.5 

Librairies et papeteries ............................... 

25 

x x x x 60.032 - 10.9 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'arlicles de sport et d'accessoires ............. 26 

14,538 + 10.3 62.252 + 19.4 76.790 + 17.5 27 

281,685 + 	4.3 236,800 - 	4.0 518,485 + 	0.3 

Magasins d'accessoires personnels .....................

rn 28 

1,701,689 + 	0.1 2,955,354 + 	5.4 4,657,042 + 	3.4 

bus les autres 	agasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 0/ $000 $000 % 

1 489,180 - 	4.6 158,627 + 	7.6 647,807 - 	1.8 

2 73,979 + 	5.6 72,371 - 	2.2 146,351 + 	1.5 

3 4,475 ... 61,324 - 	9.2 65,798 - 10.3 

4 Department 	stores 	.................................. 298,118 + 	3.0 - 298.118 + 	3.0 

5 53,892 + 	4.7 15,973 ... 69.865 + 15.8 

6 X X X X 15061 - 	10.1 

7 

General stores ..................................... 

22,300 - 	2.1 5,599 + 	1.6 27,899 - 	1.4 

8 - - 632,311 + 23.6 632,311 + 23.6 

9 

Motor vehicle dealers 	............................... 

Used 	car 	dealers 	... 	.................... 	........... - - 20,481 - 13.6 20,481 - 13.8 

10 

. 

72,396 - 18.9 179,723 - 13.1 252,119 - 14.8 

11 Garages 	......................... 	................ - - 40,238 - 	6.7 40.238 - 	6.7 

12 

. 

4,866 - 	0.3 93,196 - 	2.9 98,062 - 	2.8 

13 19,616 + 	5.5 14,391 - 19.3 34.006 - 	6.6 

14 39,106 + 	4.1 23,950 - 	5.6 63.056 + 	0.2 

15 

Combination stores (groceries and meat) ............. ... 

16,209 + 	7.6 12,124 + 	8.8 28,333 + 	8.1 

16 

Grocery confectionery and sundries stores .............. 

All 	other 	food 	stores 	................................ 

Family 	clothing 	stores 	............................... 

2,177 - 	3.4 2,978 + 	5.1 5.155 + 	1.3 

17 

General merchandise stores .......................... 

20,403 + 	1.1 7,981 8.0 28,384 - 	1.6 

18 

Variety 	stores 	...................................... 

x X X X 22,825 - 15.6 

-19 

Hardware stores .................................... 

14,855 ... 32,368 ... 47,223 

- 20 

Service 	stations 	.................................... 

Household appliance stores . . . 	6, 	, 	22 x x x x 14,852 + 27.1 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............................... 

8,524 ... 8,732 ... 17,256 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 32.392 + 	3.1 98,084 + 21.0 130,476 + 16.0 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

9,020 ... 7,588 + 13.3 16,608 + 25.1 

24 

Household furniture stores ...... 1$cO?2 . . 

x x x X 20,315 + 	1.8 

25 

Furniture. T.V., radio and appliance stores .............. 

11,416 - 	2.8 10,958 - 18.2 22,375 - 11.0 

26 

Book and stationery stores ........................... 

5,904 + 	10.2 27,592 - 17.0 33,497 - 13.2 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

16,747 - 	3.8 28,981 + 	4.1 45,728 + 	1.0 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

239,753 + 	47 147,805 - 	7.8 387,558 - 	0.4 

29 

All 	other 	stores 	.................................... 

All stores ........................?21 	 .. 1,462,503 - 	0.2 1,769255 + 	6.1 3,231,758 + 	3.1 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 7. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 
January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendanls 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

2,438,663 + 	2.3 747,955 + 	17.8 3,186,618 + 	5.5 1 

346.230 + 	111 336,018 + 	6,4 682,248 + 	8.7 2 

23,814 ... 268,528 + 	5.2 292,342 + 	2.4 3 

1,277.875 + 	4.7 - - 1.277.875 + 	4.7 4 

237,403 + 	8.7 57.524 .. 294,927 + 15.7 5 

x x x x 64,623 - 	8.6 

Epiceries 	- 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	.................... 

Tous les autres magasins d'aliments ..................... 

6 

93,411 + 	1.9 24,759 + 	3.5 118,170 + 	2.3 

Grands 	magasins 	..................................... 

7 

- - 2.537,482 + 198 2,537,482 + 19.8 

Magasins de marchandises diverses ...................... 

Magasins 	generaux .................................... 

8 

- - 82,927 + 	2.1 82,927 + 	2.1 

Bazars 	.............................................. 

9 

379,280 - 	8.7 809,309 - 	9.6 1,188.589 - 	9.3 Stations-service 	..................................... 10 

- - 187,852 - 	4.6 187,852 - 	4.6 

Concessionnaires d'automobiles 	......................... 

11 

20,273 - 	5.9 321,504 + 	4.3 341.777 + 	3.7 

Vendeurs d'automobiles d'occasion ....................... 

12 

75,022 + 	8.1 67.860 - 13.8 142,883 - 	3.5 

Garages 	........................................... 

13 

171,416 + 13.0 103,848 + 	1.1 275,264 + 	8.2 

Magasins de vétements pour hommes 	................... 

14 

70,753 + 	8.0 51,540 + 	2.6 122,293 + 	5.6 15 

10,362 + 	4.1 13,058 + 	8.3 23,419 + 	6.4 16 

83,710 + 	6.7 32,273 - 	1.7 115,983 + 	4.2 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour dames ..................... 

17 

x x x x 84,510 - 	9.0 

Magasins de vétements pour Ia famille ................... 

18 

55,840 + 	18.4 132,658 + 23.8 188,498 + 22.2 

Magasins de chaussures spècialisées .................... 

19 

x x x x 72,769 + 30.9 

Magasins dechaussures pour latamille .................. 

20 

33,972 ... 32,355 + 20.6 66,32r ... 

Quincailleries ........................................ 

Magasins de meubles, tèlèviseurs, radios et accessoires. . 21 

159,896 + 	7.7 454,445 + 160 614,341 + 	13.7 Pharmacies, rnèdicarnents brevetés et produits de beauté 22 

41,968 + 27.5 33,770 + 	11.3 75,738 + 19.8 

Magasins d'appareils menagers ......................... 

23 

x x x x 70,814 - 	3.8 

Magasins de meubles ................................. 

24 

45.170 -- 45,800 - 15.5 90,970 - 	8.5 25 

26,822 + 	1,3 109,486 - 	1.9 136.309 - 	1.3 

Librairies 	et papeteries 	............................... 

26 

76,176 - 	0.6 127.157 -- 203,333 - 	0.2 

Fleunistes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport el d'accessoires ............. 

27 

1,025,864 + 	8.4 682.207 + 	1.1 1,708,071 + 	5.4 

Magasins daccessoires personnels ..................... 

28 

6,724743 + 	4.2 7,522,207 + 	8.7 14,246950 + 	6.5 

Tous les autnes magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade. Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 Combination stores (groceries and meal) 	........ ...... 189,417 - 	3.4 41.561 + 	2.2 230.977 2.4 

2 Grocery confectionery and sundries stores .... ......... 17,114 - 	16.5 29,043 + 	11.7 46.157 - 	0.7 

3 All 	other 	food 	stores 	......................... 	...... 2,298' 36.611 - 	3.6 38,908' - 	5.2 

4 115,270 + 	1.2 - - 115,270 + 	1.2 

5 16,542 + 	3.4 8,315' ... 24,857' + 32.4 

6 General 	stores ..................................... - - 421 ... 421' 

7 4,767 + 	0.7 888 - 	5.2 5,654 - 	0.2 

8 - - 222,446 + 20.2 222,446 + 20.2 

9 Used 	car 	dealers 	..... 	............................. - - 4,727' ... 4,727' 

10 Service 	stations 	...... 	................... 	.......... 

. 

29,815 - 18.2 53,789 + 	8.3 83,604 - 	2.9 

11 Garages 	.......................... 	..... 	.......... - 

. 

- 13.046 -' 	10.6 13,046 - 10.6 

12 Automotive parts and accessories stores x x x x 27,545 - 	1.3 

13 Men's 	clothing 	stores 	.................... 

. 

10,023 + 	6,6 6,391' ... 16.414' - 10.7 

14 Women's 	clothing stores ................. 	.., 17,299 - 	2.9 11,254 + 	1.1 28,553 - 	1.4 

15 

Motor vehicle dealers 	............................... 

9,228 + 10.2 2,182' ... 11,410' + 15.9 

16 

Department 	stores 	.................................. 

Specialty 	shoe 	stores 	................... . .......... 1,408 - 	9.5 2,010 + 14.6 3,418 + 	3.2 

17 

General merchandise stores .......................... 

Variety 	stores ...................................... 

9,069 - 	5.5 3,557 - 14.8 12,625 - 	8.3 

18 x X x x 7,525 - 14.4 

19 Household furniture stores 	........... 9,495' ... 4,889 + 16.3 14,383' 

20 

Family clothing stores ............................. .. 

x x x x 7,695 

21 

Family shoe stores 	............................ .... 

x x x x 8,233' 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores 9,147 - 12.6 37,503 + 	5.5 46,650 + 	1.3 

23 

Hardware stores ............. .........  .... ..... ..... 

Furniture, TV.. radio and appliance stores .............. 

4,668 

. 

+ 26.6 3,404 - 	4.0 8,073 + 	11.5 

24 Florists 	.................. .... ....... 	... ........... x x x 7.740 + 	8.2 

25 

. 

. 

. 

4,321 - 12.2 4,497' ... 8,817' - 18.1 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 3,248 + 	4.9 12,176 - 10.0 15.424 - 	7.2 

27 

Jewellery 	stores .................................... 

9,191 - 	9.4 18,108 + 16.2 27.299 + 	6.1 

28 

Personal accessories stores .......................... 

82,489 + 	4.2 56,962 - 	11.7 139,451 - 	2.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 554,305 - 	1.4 623,018 + 	7.7 1,177,323 + 	3.2 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 8. Commerce de detail, magasins it succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 
January-May - 1983 - Janvier-Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

950.213 + 	4.6 194,034 + 12.7 1,144,247 + 	5.9 Epiceries - Boucheties 	 . 1 

84.047 - 	8.4 136,086 + 16.8 220,133 + 	5.6 2 

12.405 - 20.5 164,866 + 	15.6 177,271 + 	12.0 Tous les autres magasins d'aliments.. ........... . ..... 3 

516,307 + 	2.8 - - 516,307 + 	2.8 4 

75.318 + 	10.7 26.079' 101.397' + 26.7 5 

- 2,006' . 2.006' ... 

Epiceries. confiseries et articles divers 	.................... 

6 

20,288 + 	4.1 4,253 - 	01 24,541 + 	3.3 7 

... 

- - 899.737 + 	11.4 899.737 + 	11.4 8 

- - 17,669 + 29.4 17.669 + 29.4 

Grands 	magasins 	..................................... 

Magasins 	generaux .................................... 

9 

163,608 - 	3.2 234,368 - 	0.8 397,976 - 	1.8 

Magasins de marchandises diverses ...................... 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

10 

- 61.453 - 12.0 61,453 - 12.0 

Stations-service 	................................... 

11 

x x x x 99,315 + 	3.2 

Vendeurs d'automobiles d'occasion ....................... 

12 

37,275 + 	3.6 32,245 - 20.4 69,520 - 	9.0 

Magasins de pièces of d'accessoires d'autornobiles ......... 

13 

77,092 + 	6.9 47,191 + 	7.7 124,283 + 	7.2 14 

40,754 + 12.8 10,112 - 10.6 50,866 + 	7.2 15 

6,897 + 	0.7 8,595 + 16.0 15,493 + 	8.6 

Garages 	........................................... 

Magasins de vétements pour dames ..................... 

16 

38,972 + 	2.4 13,987 - 	8.6 52,959 - 	0.7 17 

S x x x 30.512 .- 	4.2 

Magasins de vétements pour hommes 	................... 

Magasins do vètements pour Ia farnille ................... 

Quincajlleries.. 	.... 	..... 	. 	...................... 18 

36,289 + 30.5 26,498 + 22.0 62,787 + 26.8 

. 

19 

S x x x 40,850' . 

Magasins de meubles................................ 

20 

x x x x 34,720' ... 

Magasins de chaussures spècialisées .................... 

Magasins de meubles, tèléviseurs, radios et accessoires . 21 

45,569 - 	9.3 181,188 + 	5.2 226,757 + 	1.9 

Magasins do chaussures pour Ia tamille .................. 

Pharmacies, mèdicaments brevetés et produits do beauté 22 

21.994 + 21.0 16,335 - 	2.6 38,329 + 	9.6 

Magasins dappareils menagers ........................ 

23 

S x x x 27,142 - 	9.0 24 

17,794 - 	5.3 19,983 - 18.5 37,777 - 12.8 

Librairies et papeteries 	............................... 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

14,905 - 	1.9 47,176 - 	5.8 62,081 - 	4.9 Magasins d'articles de sport et d'accessoires ............. 26 

43.830 - 	3.1 76,408 + 	11.2 120.238 + 	5.5 27 

360.300 + 	7.2 285.629 - 	0.7 645,929 + 	3.5 

Magasins d'accessoires personnels ..................... 

28 

2,602,601 + 	3.8 2,699,695 4- 7.5 5,302,296 + 	5.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins undéperidants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 /o $000 $000 % 

I Combination stores (groceries and meat) .......... .... 53,024 + 	2.4 16,198 + 	3.7 69,222 + 	2.7 

2 Grocery confectionery and sundries stores ............. 4,968' ... 9.763 + 	2.6 14731' - 	6.9 

3 All 	other 	food 	stores 	............. 	.................. x 

. 

x X 4,427 + 	1.4 

4 

. 

42,817 - 	0.5 - 42,817 - 	0.5 

5 General 	merchandise stores .............. ..... ...... 5,584 - 	6.1 932' ... 6,516' + 	2.8 

6 General 	stores 	.................................... .. x x x 15,058 - 	11.2 

7 2,728 - 	0.3 262 - 	5.6 2.990 - 	0.8 

8 Motor 	vehicle 	dealers 	................... . 	. 	. - - 68.981 + 	18.6 68,981 + 	18.6 

9 - - 1,823' ... 1,823' 

10 7,518 + 27.3 20.761 + 	10.9 28.279 + 	14.9 

11 Garages - - 1.776 + 	0.3 1,776 + 	0.3 

12 x x x x 7,234 + 	12.6 

13 1,733 - 	2.1 990 + 	2.4 2,723 - 	0.5 

14 Women's 	clothing 	stores ........ 	.................... 4,059 + 	0.6 1.326 + 	7.8 5,385 + 	2.3 

15 

Department 	stores 	.................................. 

Used car dealers .... ..... ... ... ........... ........ 

2,467 - 	0.7 1.383 + 	5.4 3.850 + 	1.3 

16 

Service 	stations 	......... 	........................ 

x x X X 211' 

17 

Men's 	clothing 	stores 	............................... 

x x x X 2,328 + 	4.0 

18 

Variety 	stores .......................... ............ 

- - 2,486 + 	3.1 2,486 + 	3.1 

19 

Automotive parts and accessories stores ............... 

Family shoe stores 	................................. 

- - 3,423 - 	0.8 3,423 - 	0.8 

20 

Family clothing 	stores ............................... 

x x x x 691 - 	8.5 

21 Furniture. TV., radio and appliance stores .............. x 

. 

x x x 3,179 + 10.6 

22 Pharmacies, patent medicine and cosmetics stores 

. 

. 

2.435 + 	16.8 10,030 + 	13.7 12,464 + 14.3 

23 

Specialty shoe stores 	............................... 

Hardware 	stores .................................... 

596 + 25.5 326 + 	10.9 923 + 19.9 

24 

Household furniture stores 	........................... 

- - 1,269 - 17.5 1,268 - 17.5 

25 

Household appliance stores 	.......................... 

1,342 + 	1.2 1,979 - 	7.4 3,321 - 	4.1 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 3.743 - 10.6 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

1,015 + 	16,3 2,000 + 10.9 3,015 + 12.7 

28 

Personal accessories stores .......................... 

14,702 - 	8.6 22.501 - 	3.1 37,203 - 	5.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 153,876 + 	0.4 196,189 + 	7.6 350,066 + 	4.3 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 
January-May - 1983 - Janvier-Mai 

Chain stores 

Magasiris a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasuns 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983.1982 - 19831982 - 1983.1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

256,319 + 	10.5 70,994 + 	1.4 327,313 + 	8.4 1 

23.247 - 13.8 44.535 - 	12.3 67,782 - 12.8 Epiceries, confiseries et articles divers 	................. 2 

19,977 + 	4.9 3 

189,178 + 	36 - - 189.178 + 	3.6 

Tous les autres magasiris d'aliments ..................... 

4 

25.152 - 	2.0 3,975 ... 29,126 + 	8.6 

Epiceries 	- 	Boucheries ................................ 

Grands 	magasins 	.................................... 

.. 

5 

x x x x 64,830 - 	9.7 6 

11,464 + 	2.7 1,152 - 	2.9 12,617 + 	2.2 7 

- - 272,210 + 	2.2 272,210 + 	2.2 

Magasins de marchandises diverses ...................... 

8 

- 7.248 + 30.8 7,248 + 30.8 

Magasins 	géneraux .................................... 

Bazars 	............................................. 

Concessionnaires d'automobiles 	......................... 

9 

33,767 + 24.9 90,385 + 14.4 124,152 + 	17.1 

Vendeurs d'autornobiles d'occasuon....................... 

10 

- - 7.920 - 	7.5 7,920 - 	7.5 11 

x x x x 23,753 + 	13.1 

Garages 	........................................... 

12 

7.410 + 	6.4 4,561 + 	1.8 11,971 + 	4.6 

Stations-service 	..................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

18,439 + 	8.7 5,810 + 	18.8 24,250 + 10.9 

Magasins de véternents pour hommes 	................... 

14 

11,074 + 	4.2 5,997 - 	7.2 17,071 -- 15 

x x x x 808 + 25.1 

Magasins de vétements pour dames .................... 

16 

x x x x 9,589 + 	6.1 17 

- - 9,438 + 	6.8 9,438 + 	6.8 18 

- - 16,441 + 	6.1 16,441 + 	6.1 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spècialisèes .................... 

Quincailleries ........................................ 

19 

x x x 2,767 - 	6.9 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 14,511 + 	9.0 

Magasins de meubles .................................

Magasins d'appareils menagers ........................

Magasins de meubles. télèviseurs, radios et accessoires ... 21 

11,298 + 24.3 48,434 + 	17.4 59,732 -4- 	18.6 Pharmacies, mèdicaments brevetès et produits de beauté 22 

2,785 + 20.1 1,590 + 	13.6 4.375 ± 	17.7 23 

- - 4,988 - 	7.7 4.988 - 	7.7 24 

5,118 + 	6.0 7.307 - 	8.8 12,425 - 	3.2 

Librairies 	et 	papeteries 	................................ 

25 

x x x x 13,999 - 	1.6 

Flouristes 	.......................................... 

26 

4,685 + 	10.3 9,096 + 	9.5 13,782 + 	9.8 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoures ............. 

27 

67.592 + 	4.0 100,809 - 	2.3 168,401 + 	0.1 

Magasins d'accessoires personnels ..................... 

28 

708.491 + 	6.8 822,163 + 	2.2 1,530,655 + 	4.3 

Tous les autres magasins 	........................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasns 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 oo $'OOO $000 

1 Combination stores 	groceries and meat) x x x x 47.072 + 	2.9 

2 Grocery confectionery and sundries stores x x x x 8,995 - 	8.8 

3 All other food stores 	 . x x x x 3.078 - 	1.0 

4 38730 - 	0.6 - - 38730 - 	0.6 

5 General merchandise stores .......................... x x x x 1,466 - 10.1 

6 - - 166 - 	9.5 166 - 	9.5 

7 x x x x 1,029 + 	2.4 

8 Motor 	vehicle 	dealers 	.............................. - - 42,139 + 16.8 42,139 + 16.8 

9 

Variety stores ...................................... 

- - 1,295' ... 1,295' 

10 

Department 	stores 	.................................. 

x x x x 21,714 + 21.8 

11 

General 	stores ..................................... 

Used car dealers ................................... 

- - 717 + 	5.6 717 + 	5.6 

12 x x x x 5.155 + 	9.1 

13 

Service stations 	.............................. ...... 

1,387 - 	6.9 417 + 	3.4 1,804 - 	4.7 

14 

Garages 	................. .... ..... 	................ 

3,546 - 	0.8 798 + 16.3 4,344 + 	2.2 

15 

Automotive paris and accessories stores ........ 	...... 

Men's 	clothing stores 	....................... ....... 

x x X X 1,897 + 	8.3 

16 

Family clothing stores ................. .............. 

x 

. 

x x x 193' 

17 x x X X 1,930 + 	5.6 

18 Hardware 	stores ................ 	....... 	............ - - 412 + 16.0 412 + 16.0 

19 

Women's clothing stores ............................. 

Specialty shoe stores 	............................... 

Household 	furniture 	stores 	.......... 	................ .- - 2,461 + 20.9 2,461 + 20.9 

20 x x x x 201 - 17.6 

21 

Household appliance stores 	......................... 

x 

. 

x x x 2,564 + 18.5 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 8.860 + 14.6 

23 x x x x 729 + 21.0 

24 

Furniture, TV., radio and appliance stores .............. 

- - 733' ... 

25 

Florists 	........................................... 

x x X X 2,767 - 	4.4 

26 

Book and stationery stores ........................... 

Jewellery stores ................................... 

Sporting goods and accessories stores ........ 	........ x x X X 1,629 - 10.5 

27 970 + 15.6 1,686 + 24.0 2,657 + 20.8 

28 

Personal accessories stores ..........................

All 	other 	stores 	............. 	... 	.... 	........ 	....... 11,484 - 	8.2 12,629 + 	5.9 24,113 - 	1.3 

29 All 	stores ....................................... 122,709 

. 

+ 	0.7 106,140 + 13.0 228,849 + 	6.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Winnipeg 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983(1982 - 1983/1982 

Ventes Variation Ventes Variation Verites Variation 
No 

$000 $000 $000 

227,931 + 10.5 1 

x x x x 42,563 - 14.4 Epiceries, confiseries et articles divers 	................. 2 

14,158 + 	4.9 

Epiceries 	- 	Boucheries .............................. 

Tous les autres magasins d'aliments ................... 3 

171,721 + 	3.6 - 171.721 + 	3.6 

.. 

4 

x x x 7.517 - 	2.7 5 

- - 596 - 15.6 596 - 15.6 6 

.. 

x x x x 4,380 + 	6.0 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

7 

- - 163,861 + 	1.0 163,861 + 	1 0 

Magasins généraux .................................... 

8 

- - 4,006 + 27.6 4,008 + 27.6 

Bazars .............................................. 

9 

X x x x 95,068 + 	19.1 10 

- - 3,070 - 	9.2 3,070 - 	9.2 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 16,787 + 10.5 

Vendeurs d'autornobiles d'occasion ....................... 

Garages 	........................................... 

12 

6,023 + 	3.7 1,863 - 	4.0 7,886 + 	1.8 

Stations-service 	..................................... 

Magasins de pièces et daccessoires dautomobiles ......... 

13 

16,112 + 	7.0 3541 + 31.4 19,653 + 10.7 14 

x x x x 8,361 + 	6.9 

Magasins de vétements pour hommes 	................... 

Magasins d 	m 15 

x x x x 727 + 20.7 16 

x x x x 8.047 + 	8.4 

Magasins de vetements pour dames ...................... 

Magasins de chaussures 	 .. 17 

- - 1,416 - 	6.9 1,416 - 	6.9 

e véteents pour Ia famille ...................

Magasins de chaussures spècialisèes .................... 

Quincailleries .................. 	.................... 18 
- - 11.182 + 16.9 11,182 + 16.9 

pour 	Ia 	lamille 	................ 

.. 

19 

x x x x 937 - 15.2 

Magasins de meubles ................................. 

20 

x x x x 11.673 + 19.0 Magasins de meubles, tèlèviseurs, radios et accessoires. . 21 

x x x x 42,654 + 18.7 Pharmacies, médicaments brevetés et produits de beauté. , 22 

x x x x 3,442 + 16.0 

Magasins d'appareils menagers ......................... 

23 

- - 3.034 - 	11.0 3,034 - 	11.0 24 

x x x x 10,119 - 	4.3 

Librairies et papeteries ............................... 

Fleuristes 	........................................ 

25 

x x x x 5.669 - 12.0 

Bijouteries 	......................................... 

26 

4,494 + 	11.3 7,608 + 23.3 12,102 + 18.6 

Magasins d'articles de sport et d'accessoires ............. 

27 

52,480 + 	4.8 56,660 + 	8.4 109,141 + 	6.6 

Magasins d'accessoires personnels ..................... 

28 

565,870 + 	7.6 441,833 + 	5.0 1,007,703 + 	6.4 

Tous 	es autres magasins 	.......................... 

Ensemble des magasins ........................... 29 



- 22 - 

PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

May - 1983 - Ma, 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$000 $000 $000 

1 x x x x 57.807 - 	1.0 

2 x x X x 11.391 - 	0.1 

3 x x x x 3,179 + 	2.5 

4 24 ,929 + 	7.0 - - 24,929 + 	7.0 

5 11,352 - 12.2 2,800 + 	4.9 14,153 - 	9.2 

6 9,394 + 	9.9 13,338 + 	3.5 22,732 + 	6.1 

7 

Combination stores (groceries and meat) ........... .... 

3,173 + 	3.6 556 - 10.0 3,729 + 	1.3 

8 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

Motor 	vehicle 	dealers 	.......................... - - 79,071 + 	6.0 79,071 + 	6.0 

9 

Department 	stores 	.................................. 

General merchandise stores .......................... 

Used car dealers 	 . - - 817' ... 817' 

10 

General 	stores 	.......................... 	.......... 

Variety 	stores 	....... 	... 	............... 	............. 

Service Stations 	. . 	. 	. 	 . 2,299 - 106 17,311 - 14.7 19,610 -14.3 

11 Garages 	 . 	 . - - 3.304 + 	6.4 3,304 + 	6.4 

12 Automotive parts and accessories stores 	 . ....  x x x x 9,513 + 	7.9 

13 Men's 	clothing 	stores 	............................... 1,261 ± 	1.5 1,331 - 20.6 2,592 - 	11.2 

14 3,420 + 	4.9 2.625 - 	3.7 6,045 + 	0.9 

15 x x x x 3,867 + 	1.9 

16 x x x x 284' 

17 Family shoe stores X x 2,247 - 	8.0 

18 Hardware 	stores ........................ 	........... X X 4,419 + 	11.1 

19 

Women's clothing stores .............................

Family clothing stores ...............................

Specialty shoe stores ............................... 

- - 4.321 - 15.6 4,321 - 15.6 

20 Household appliance stores x x x x 1.328 + 11.4 

21 Furniture, TV., radio and appliance stores x x x x 1,767 + 	3.6 

22 Pharmacies, patent medicine and cosmetics stores 6,026 + 17.9 9,391 + 21.3 15.418 + 20.0 

23 x 

. 

x x x 895 + 	4.8 

24 

Household furniture stores 	....... ................... 

x x x x 1,742' 

25 1,112 - 	9.0 1,217' ... 2,329' 

26 

Book and stationery stores ........................... 

Florists 	..... 	...................................... 

x x x x 8,326 - 15.2 

27 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

303 + 	15.8 2,770 + 	6.1 3,074 + 	7.0 

28 

Personal accessories stores ..........................

All 	other 	stores 	...................... 	... 	...... 	.... 19,570 + 	13.6 25,945 + 12.7 45,515 + 	13.1 

29 All 	stores ....................................... 132,006 

. 

+ 	3.6 222,396 + 	1.2 354,402 + 	2.1 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 11. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 
January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Vent es Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

275,949 ± 	4,1 1 

x x x x 52,521 + 	6.3 2 

x x x x 13,578 + 	1.2 3 

112053 + 	15.1 - - 112,053 + 	15.1 4 

54.978 - 	7.4 12,090 + 	15.1 67.067 - 	4.0 5 

37,909 + 	4.5 52,781 - 	2.8 90,691 + 	0.1 

Epiceries 	- 	Boucheries ................................. 

Epiceries, contiseries et articles divers 	.................... 

6 

13,774 + 	4.4 2,516 - 	8.9 16,291 + 	2.1 7 

- - 348.870 - 	2.3 348,870 - 	2.3 

Magasins de marchandises diverses ...................... 

8 

- - 4,350 ... 4,350' ... 

Tous les autres magasins d'aliments ...................... 

Grands 	magasins 	..................................... 

9 

12.321 + 	0.6 81.050 - 15,2 93,371 - 13.4 

Vendeurs d'automobiles d'occasion ...................... 

10 

- - 12.733 + 	15.4 12,733 + 15.4 

Magasins 	généraux ................................... 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 34,700 + 	4.4 12 

5,453 + 	6.0 7,081 - 	15.7 12,534 - 	7.4 

Stations-service 	..................................... 

Garages 	........................................... 

13 

16.018 + 	15.9 14,263 - 	2.3 30,281 + 	6.5 14 

x x x 18,431 + 	0.3 

Magasins de vétements pour dames ..................... 

15 

x x x x 1,197' ... 16 

x x x x 9,537 - 	4.8 17 

x x x x 16.643 + 	9.5 

Magasins de chaussures pour Ia famille ................. 

Quincailleries....................................... 18 

- - 24,246 + 	0.9 24,246 + 	0.9 

Magasins de vétements pour Ia famille .................. 

19 

x x x x 5,973 - 	0.5 20 

x x x x 9,172 - 17.5 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour hommes 	................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

27,522 + 	19.7 45,774 + 26.3 73,296 + 23.7 Pharmacies, médicaments brevetés et produits de beauté. 22 

x x x x 4,153 + 	7.7 

Magasins de chaussures spècialisees ................... 

23 

x x x x 5,871 + 	9.2 

Magasins de meubles ................................ 

24 

4.469 + 	4.2 8,524 - 	16.9 12,993 - 10.7 

Magasins d'appareils ménagers ........................ 

25 

X X X x 32,272 + 	3.4 

Librairies et papeteries ............................... 

26 

1.448 + 21.6 12,142 + 	14.1 13.590 + 14.9 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et daccessoires ............. 

27 

85,974 + 	11.8 113,779 + 	11.2 199.753 + 	11.4 

Magasins daccessoires personnels ..................... 

28 

607,672 + 	8.1 984445 + 	0.1 1,592,116 + 	3.0 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 112677 - 	1.6 38,206 150,883 - 	1.2 

2 13,528 - 	11.3 20,464 - 	0.1 33,993 - 	4.9 

3 All other food 	stores ................................ 693 - 	8.5 8,091 - 	0.6 8,783 - 	1.3 

4 117,794 - 	0.9 - - 117,794 - 	0.9 

5 

Grocery confectionery and sundries stores .............. 

13,735 - 12.0 5,447 + 	1,0 19,182 - 	8.7 

6 

Department 	stores 	.................................. 

General stores ..................................... x x x x 53,151 + 	4.6 

7 

General merchandise stores .......................... 

3,669 - 16.4 1,202' ... 4870' - 18.4 

8 

Variety 	stores ...................................... 

- - 181,367 - 	0.4 181,367 - 	0.4 

9 

Motor vehicle dealers 	........................... .... 

Used car dealers ................................... - - 1,095 - 13.0 1,095 - 13.0 

10 11,774 + 	0.3 44,210 - 	1.3 55,984 - 	0.9 

11 Garages 	.......................................... - - 4,528 - 	9.4 4,528 - 	9.4 

12 2,518 - 	1.0 22.737 - 	0.8 25.255 - 	0.8 

13 

Service 	stations 	.................................... 

4,896 - 16.0 6.078 - 14.9 10.974 - 15.4 

14 

Automotive parts and accessories stores ............... 

Men's clothing 	stores 	............................... 

11,697 - 	4.4 5.258 + 17.5 16.954 + 	1.4 

15 

Combination stores (groceries and meat) ............... 

Women's clothing stores ............................. 

7,159 + 10.9 4,203 + 	3.3 11.362 + 	8.0 

16 303 - 	9.6 142' ... 444' 

17 Family 	shoe 	stores 	............................ 	.... 5,112 + 	7.3 2.143 + 	3.1 7,254 + 	6.0 

18 Hardware 	stores ................................ .... x X x X 9.620 + 	11.7 

19 

Family clothing 	stores 	............................... 

Household 	furniture 	stores 	........... ............... 2,772 + 	2.9 5,493 + 	5.9 8,265 + 	4.9 

20 x x x x 4.156 11.7 

21 667' ... 2,535 + 14.2 3,503' - 15.4 

22 Pharmacies, patent medicine and cosmetics stores 8,147 + 	4.2 29,047 + 18.6 37,194 + 	15.1 

23 

Specialty shoe stores 	............................... 

. 

1,867 

. 

+ 19.0 1,581 + 25.4 3,448 + 21.8 

24 x x x x 6,616 - 	3.3 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

4,563 - 13.2 3,705 + 10.6 8,268 - 	3.9 

26 

Book and stationery stores ........................... 

1,619 + 	0.9 13,506 - 20.9 15,125 - 19.1 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

4,165 + 10.6 3,689 - 12.0 7,854 - 	1.3 

28 

Personal accessories stores ..........................

All 	other 	stores 	........................ 	....... 	.... 67,432 + 	0.5 51,408 - 	5.5 118,840 - 	2.1 

29 All 	stores ....................................... 433,855 

. 

- 	1.6 492,909 - 	0.4 926,764 - 	1.0 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce SIes Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1982 

Vntes Variation Ventes Variation Ventes Variation 
_________  No 

$000 $'Q $ .000 % 

558,375 + 	5.5 173,956 + 	4.0 732,331 + 	5.1 1 

61,965 - 	0.8 92,494 - 	111 154,459 - 	7.3 

Epiceries 	- 	Gaucheries ................................ 

2 

3,688 + 	1.7 33,997 -- 37,685 + 	0.1 bus 	es autres magasins d'aliments ................... 3 

530,962 + 	0.5 - - 530,962 + 	0.5 4 

66,786 - 	6.2 23,092 + 28.0 89.878 + 	0.6 5 

x x x x 237,186 + 	2.7 

Epiceries, confiseries et articles divers 	.................... 

Magasins généraux ................................. 6 

16,237 - 	11.3 5,974 - 12.0 22,211 - 	11.5 

Grands 	magasins 	..................................... 

... 

7 

- - 794,903 - 	8.5 794,903 - 	8.5 

Magasins de marchandises diverses ...................... 

8 

... 

- - 5,393 - 20.6 5,393 - 20.6 

Bazars ............................................. 

Concessionnaires d'automobiles 	......................... 

9 

53.457 - 	2.6 218.739 + 	3.5 272,196 + 	2.2 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 22.155 - 13.5 22,155 -. 13.5 

Stations-service 	..................................... 

11 

10,019 + 	7.2 89,256 + 	11.7 99,275 + 	11.3 12 

21,726 - 	4.6 31,044' ... 52,769' - 15.2 13 

55.837 + 	0.6 25.571 + 10.6 81,408 + 	3.6 

Magasins de vètements pour hommes ................... 

14 

34,341 + 	14.4 17,126 - 	7.3 51,467 + 	6.1 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

1,681 + 	7.4 689' ... 2,370 ... 

Garages 	........................................... 

Magasins de vètements pour Ia famille ................... 

16 

21,799 + 10.0 9,231 + 	2.8 31,030 + 	7.8 

Magasins de vètements pour dames ..................... 

Magasins de chaussures pour Ia famille .................. 17 

x x x x 33.085 + 14.2 18 

12,888 - 	3.0 30,609 - 	0.9 43,498 - 	1.5 

Quincailleries........................................

Magasins de meubles ............................... 19 

x x x x 22,940 - 	18.8 20 

4,124 ... 15,427 + 	11.8 19,552' - 	9.1 

Magasins de chaussures spécialisees .................... 

Magasins de meubles. téléviseurs, radios et accessoires. 21 

38,940 + 	6.7 139,360 + 	17.5 178,300 + 14.9 Pharmacies, médicaments brevetés et produits de beautè 

.. 

22 

8,799 + 	17.2 6,627 + 13.0 15,426 + 15.4 

Magasins dappareils ménagers ......................... 

23 

X X x x 26,520 + 16.2 24 

17,825 - 	8.5 13,306 - 	3.3 31,131 - 	6.3 

Fleuristes 	......................................... 

25 

7,408 + 	3.7 55,967 - 	8.4 63.375 - 	7.1 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles de sporl et d'accessoires ............. 26 

19,476 - 	2.5 18,725 - 11.7 38,201 - 	7.2 27 

304,367 + 	2.4 243,705 - 	4.8 548,072 - 	0.9 

Magasins daccessoires personnels ..................... 

28 

2,020,835 + 	1.9 2,216,945 - 	2.7 4,237780 - 	0.5 

Tous les autres magasins 	............................ 

Ensemble des magasins........................... 29 



- 26 - 

PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 0O0 $000 

1 132,294 - 	33 63,158 - 	6.6 195,451 - 	4.4 

2 Grocery confectionery and sundries stores ..... ........ 9,677 + 15.8 29,408 - 	4.2 39,085 -- 

3 1,311 + 	2.4 20,730 - 	4.5 22,041 - 	4.1 

4 136,788 + 	3.6 - - 136,788 + 	3.6 

5 

Combination stores (groceries and meat) 	................ 

13,943 - 	2.3 3,047 ... 16,990 + 	3.7 

6 General stores x x x x 13,067 + 	3.2 

7 

Department 	stores 	............. 	................ 	..... 

Variety stores . . . 	 . 	. . 5,580 ± 	6.8 1.123 + 	1.7 6,703 + 	5.9 

8 - - 167,448 + 15.0 167,448 + 15.0 

9 

Motor 	vehicle 	dealers 	.. 	......... 	........... 	............... 

- - 4,585 + 15.5 4,585 + 15.5 

10 10,618 

... 

., 65,903 - 	2.4 76,521' - 	6.6 

11 

All 	other 	food 	stores 	................................... 

Garages 	...................................... - - 9,413 - 18.5 9,413 - 18.5 

12 Automotive parts and accessories stores . .. 1,234 + 	4.9 18,720 + 35.1 19,954 + 32.8 

13 4,802 + 	1.1 2.949 - 	8.8 7,750 - 	2.9 

14 

General 	merchandise 	stores ...... 	... ........... ....... 

Used 	car 	dealers 	........ 	................................ 

10,069 + 	12.1 7,409 + 	7.3 17,477 + 10.0 

15 

Service 	stations 	.............. 	...................... 

7,139 + 15.3 4,194 + 	3.4 11,333 + 10.6 

16 

Men's clothing 	stores 	............................... 

162 + 	2.8 722 + 	8.2 883 + 	7.2 

17 

Women's clothing stores .............................

Family 	clothing 	stores ............................... 

3,555 - 10.8 2,514 - 14.6 6,069 - 12.4 

18 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

X X X X 8,423 + 	5.3 

19 x x x x 7.670 

20 

Hardware stores .................................... 

x x x X 3.993 + 28.4 

21 x x x x 5.669 - 	4.4 

22 Pharmacies, patent medicine and cosmetics stores 16.601 + 	12.1 31,826 + 	7.3 48,426 + 	8.9 

23 Book 	and 	stationery 	stores ...... ... ................. 1,362 + 12.2 2.048' ... 3,410 - 13.0 

24 

Household furniture stores ............ ....... ........ 

Florists 	........................................... x x X 3,390 - 	2.6 

25 

Household appliance stores 	............... ........... 

Furniture, TV., radio and appliance stores .............. 

4,172 - 10.6 5,551 + 	1.7 9,723 - 	3.9 

26 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ...... ..... ...... x 

. 

x x x 18,237 - 	6.6 

27 4,576 + 18.9 10,770 - 10.4 15,346 - 	3.3 

28 

Personal accessories stores .......................... 

67,824 + 	0.5 65,499 - 	5.3 133.323 - 	2.4 

29 

All 	other 	stores 	................................... 

All 	stores ....................................... 438,242 + 	0.6 570,930 + 	2.4 1,009,172 + 	1.6 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983.1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

655.893 + 	2.2 364,838 - 	10.1 1,020,731 + 	4.9 Epiceries - Boucheries, 1 

43,418 + 	17.2 126,449 - 14.0 169,867 - 	7.7 2 

7,301 + 	5.0 92.064 - 	9.1 99,365 - 	8.2 3 

620,531 4- 	2.3 - - 620,531 + 	2.3 4 

66,369 - 	4.3 12.983' 79.352' + 	2.6 5 

x x x x 57,097 + 	5.0 

Epiceries, confiseries et articles divers 	.................... 

Tous les autres magasins d'aliments ...................... 

6 

22,704 + 	3 1 4,854 - 	1.2 27.558 + 	2.3 

Grands 	magasins 	..................................... 

7 

- - 689.013 - 	6.7 689,013 - 	6.7 

Magasins de rnarchandises diverses ...................... 

8 

- - 21,974 + 	4.9 21,974 + 	4.9 

Magasins 	généraux .................................... 

9 

50,632 ... 281,988 - 	10.1 332,62r - 12.5 

Bazars 	.......................................... 

10 

- - 45,023 - 	8.8 45,023 - 	8.8 

Concessionnaires d'automobiles 	......................... 

11 

5,469 + 	3.2 74,334 + 30.9 79,803 + 28.5 

Garages 	.......................................... 

12 

22,498 + 	9.8 12,718 - 10.3 35,216 + 	1.5 

Vendeurs d'automobiles d'occasion ....................... 

Magasins de pieces et d'accessoires d'automobiles ......... 

13 

44,280 + 	13.8 32,836 + 	2.2 77,116 + 	8.6 14 

30,198 + 	8.4 18,222 + 	3.2 48,420 + 	6.4 

Stations-service 	..................................... 

Magasins de vetements pour hommes 	................... 

15 

925 ... 3,427 + 	0.8 4,353' - 	11.7 16 

15.252 - 10.8 11.927 - 	2.2 27,179 - 	7.2 

Magasins de vétements pour dames ..................... 

17 

x x x x 31,785 - 	0.2 

Magasins de vétements pour 	a famille ................... 

Magasins de chaussures spècialisèes .................... 

18 

x x x x 40,143 - 	0.9 

Magasins de chaussures pour Ia famille ----------------- - 

19 

x x x x 18.026 + 16.7 20 

x x x x 31.192 + 12.5 

Quincailleries ........................................ 

Magasins de meubles, téléviseurs. radios et accessoires 21 

77,516 4- 	4.1 155,130 -4- 	7.1 232,646 + 	6.1 Pharmacies, médicarnents brevetés et produits de beauté. 22 

6,297 + 	7.6 10,442 ... 16,739' - 15.5 

Magasins d'appareils ménagers ......................... 

23 

x x x x 13,371 - 	3.0 

Magasins de meubles ................................. 

24 

16,961 - 	11.1 23,198 -- 40,159 - 	5.0 

Fleuristes 	......................................... 

25 

x x x x 74,823 + 	2.3 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

19,131 + 	11.0 47,358 - 15.8 66,488 - 	9.5 

Magasins d'articles de sport et d'accessoires ............. 

27 

308,948 + 	4.8 296.182 - 	6.3 605.129 - 	0.9 

Magasins d'accessoires personnels ..................... 

28 

2,045,863 + 	2.2 2,559,854 - 	2.8 4,605.717 - 	0.6 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

May - 1983 - Mai 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 93,050 - 	9.2 

2 x x x x 21,060 + 	3.2 

3 915 + 	2.4 15,532 + 	3.4 16,448 + 	3.3 

4 80,530 -- - - 80,530 -- 

5 

Grocery confectionery and sundries stores .............. 

x x x x 5,949 + 	1.5 

6 

Combination stores (groceries and meat) ............... 

- - 228' ... 228' 

7 

General stores ..................................... 

x x x x 773 -- 

8 - - 89,232 + 	11.1 89.232 + 	11.1 

9 - - 2,365 + 15.6 2,365 + 	15.6 

10 

All 	other 	food 	stores ................................ 

Motor vehicle dealers 	............................... 

5,082' ... 35,459 7.1 40,541' - 12.4 

11 

Department 	stores 	.................................. 

Garages 	.............................. 	.... 	....... - - 3.297' ... 3,297' 

12 

Variety stores ...................................... 

Automotive parts and accessories stores x x x x 9,601 + 28.4 

13 

Service 	stations 	.................................... 

3,134 + 	4.4 1,211 - 13.8 4.345 - 	1.3 

14 

General merchandise stores .......................... 

5,428 

. 

+ 	6.8 3,556 + 17.2 8.984 + 10.7 

15 

Women's clothing stores ............................. 

2,960 + 15.6 1,858 + 	11.6 4,817 + 14.0 

16 

Family clothing 	stores ............................... 

x x x X 263 + 	7.7 

17 x x x X 2,608 - 16.9 

18 

Used car dealers ................................... 

Hardware stores .................................... x x x X 2,963 ± 20.8 

19 x x x x 5,625 + 	0.1 

20 

Men's 	clothing 	stores 	............................... 

x x x x 1.522 + 32.6 

21 

Specialty shoe stores 	............................... 

x x x x 3.030 - 18.7 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 10,547 + 14.3 12,306 + 10.2 22.852 + 	12.1 

23 

Household appliance stores .......................... 

950 + 13.0 1,071 - 	7.1 2.021 + 	1.3 

24 

Household furniture stores 	........................... 

Furniture. T.V., radio and appliance stores .............. 

x x x x 1.351 + 	0.5 

25 

Book and stationery stores ...........................

Florists 	........................................... 

2,505 - 	9.5 3,183 - 	6.3 5.688 - 	7.7 

26 

Jewellery 	stores 	........................ 	... 	...... ... 

Sporting goods and accessories stores ................. x x x x 8.852 - 12.0 

27 3,928 + 21.3 6,502 - 11.8 10,430 - 	1.7 

28 

Personal accessories stores .......................... 

x x x x 61,246 - 	5.1 

29 

All 	other 	stores 	............ ........................ 

All 	stores ....................................... 233,657 - 	0.1 276,035 - 	2.4 509,691 - 	1.4 



ESTIMATIONS PRELIMINAIRES 
TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 
January-May - 1983 - Janvier-Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

x x x x 507.209 + 	4.3 1 

x x x x 92,524 - 	2.3 2 

5.050 + 	3.3 66,626 - 	0.9 71,676 - 	0.6 3 

372.239 + 	0.3 - - 372,239 + 	0.3 

Epiceries 	- 	Boucheries ................................ 

4 

x x x x 29,294 + 	1.8 5 

- - 1,072' .. 1,072' ... 

Tous les autres magasins d'aliments ...................... 

6 

x x x x 3,222 - 	7.3 7 

- - 362.382 - 10.9 362.382 - 10.9 

Magasins de marchandises diverses ...................... 

Magasinsgénèraux .................................... 

8 

- - 11415 + 	9.9 11,415 + 	9.9 

Epiceries, confiseries et articles divers 	.................... 

Bazars 	............................................. 

Concessionnaires dautomobiles 	........................ 

9 

25.968 .. 157,324 - 	12.1 183,292' - 15.4 10 

- - 19,387' ... 19.387 ... 

Grands 	magasins 	..................................... 

11 

x x x x 36.812 + 20.0 

Vendeurs d'automobiles d'occasion ...................... 

12 

14.976 + 	14.5 5,551 - 17.4 20,528 + 	3.6 

Stations-service 	..................................... 

Garages 	........................................... 

13 

25,335 + 	10.6 15,820 + 12.4 41,155 + 	11.3 

Magasins de vètements pour hommes ................... 

14 

12.536 + 	5.4 8.178 + 16.4 20,715 + 	9.5 

Magasins de vétements pour dames ..................... 

Magasins de vètements pour a tamille .................. 15 

x x x x 1,348' ... 16 

x x x x 11,628 - 17.1 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de chaussures spècialiséos ................... 

17 

x x x x 11,254 + 10.0 

Magasins de chaussures pour ta famille ................. 

18 

x x x x 29,922 + 	7.7 

Quincailteries....................................... 

19 

x x x x 6,770 + 	11.8 20 

x x x x 16,146 - 	1.0 

Magasins de meubles ................................. 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

49,477 + 	3.5 59.318 + 	9 1 108,795 + 	6.5 Pharmacies, mèdicaments brevetés et produits de beauté.. 22 

4,314 + 	4.5 5,562 - 12.8 9.876 - 	5.9 23 

x x x x 5,498 - 	6.0 24 

10,202 - 14.5 13,762 - 	6.1 23,964 - 	9.9 

Magasins d'appareils menagers ........................ 

25 

x x x x 40,347 + 	3.2 

Librairies et papeteries 	............................... 

26 

15,908 + 	11.0 28,784 - 20.5 44,691 - 	11.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x x x 293,371 - 	0.6 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

1 1 109,080 + 	1.5 1,267,450 - 	5.3 2,376,530 - 	2.2 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 
TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 
May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursates 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 19831982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variahon 

No. 
$000 $000 $000 

1 Combination stores (groceries and meat) ........ .... ... x 	x x 	x 4.259 	- 12.0 

2 - 	- 933 	- 18.1 933 	- 18.1 

3 

Grocery confectionery and sundries stores .............. 

- 	- 100' 	... 100 

4 Department 	stores 	............................. 2,279 	- 22.4 - 	- 2,279 	- 22.4 

5 General merchandise stores x 	x x 	 x 1,209 	+ 	1.9 

6 General stores x 	x x 	x 5,131 	- 17.7 

7 - 	- X 	 X X 	X 

8 

All 	other food 	stores ................................ 

- 	- 2,780 	- 29.4 2,780 	- 29.4 

9 - 	- X 	 X X 	X 

10 

Variety 	stores ..................................... 

Motor vehicle dealers 	.... .............. ........ ..... 

Service 	stations 	........... 	... 	..... 	................ - 	- x 	x x 	x 

11 Garages 	................. 	.... 	.................... - 	- x 	x x 	x 

12 

Used car dealers ................................... 

Automotive parts and accessories stores ............... - 	- X 	X X 	X 

13 Men's clothing stores 	............................... 

. 

- 	- 92' 	... 92' 

14 - 	- 95 	... 95 

15 - 	- 102' 	... 102' 

16 - 	- X 	X X 	X 

17 

Women's clothing stores ............................. 

- 	- X 	X X 	X 

18 

Family clothing stores ............................... 

Hardware 	stores ......................... 	.......... -. 	 - 

. 

282' 	.,. 282' 

19 

Specialty shoe stores 	........................ ....... 

Household 	furniture 	stores 	.... 	..................... - 	- X 	 X X 	X 

20 Household 	appliance 	stores 	............ .. ........ 

. 

- 

. 

X 	X X 	X 

21 - 	- x 	x x 	x 

22 

Family shoe stores 	................. ........... 

Pharmacies, patent medicine and cosmetics stores - 	- 745' 	... 745 

23 - 	- 

. 

x 	x x 	x 

24 

Furniture, TV., radio arid appliance stores .............. 

- 	- x 	x x 	x 

25 x 	x x 	x 93' 

26 

Book and stationery stores ...........................

Florists ...........................................

Jewellery stores .......................... .... ......

Sporting goods and accessories stores ......... ....... .- 	- 428' 	... 428' 

27 x 	x x 	x 337• 

28 

Personal accessories stores .... ........ .............. 

x 	x x 	 X 2,708 	- 12.2 

29 

All 	other 	stores 	................................... 

All 	stores ....................................... 9,397 	- 11.3 12,491 	- 20.7 21,888 	- 16.9 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind 01 business 

Genre de commerce Sales Change Sales Change Sates Change 
1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

18,363 	- 12.9 1 

- 	 - 4,886 	- 	6,1 4.886 	- 	 6.1 Epiceries. conliseries et articles divers 	................. 2 

- 	
- 531 	... 531' 	... Tous 	es autres magasins d'aliments ............... 3 

10,951 	- 108 - 	 - 10,951 	- 10.8 

Epiceries 	- 	Boucheries ................................ 

Grands magasins 4 

x 	x x 	x 5,333 	- 	 5.8 5 

.. 

x 	x x 	x 23,836 	- 15.4 6 

- 	
- x 	x x 	xBazars 

Magasins 	généraux ................................... 

7 

- 	 - 13.418 	- 21.7 13,418 	- 21.7 

Magasins de marchandises diverses ..................... 

............................................ 

8 

. 

0 

- 	
- x 	x x 	x 

Concessionriaires dautomobiles 	........................ 

9 

- 	 - x 	x x 	x 

Vendeurs dautomobiles d'occasion ......................

Stations-service 	................................... 

- 	 - x 	x x 	x 11 

- 	 - x 	x x 	x 

Garages 	........................................... 

12 

.. 

- 	 - 466' 	... 466' 	... 

Magasins de pieces et d'accessoires d'automobiles ......... 

13 

- 	 - 412' 	... 412' 	... 14 

-. 	- 474' 	... 474' 	... 15 

- 	 - x 	x x 	x 

Magasins de vétements pour hommes 	................... 

Magasins de vétements pour dames ..................... 

16 

- 	
- x 	x x 	x 

Magasins do vétements pour Ia famille ................... 

17 

- 1,201 	- 	 5.8 1,201 	- 	 5.8 18 

- 	 - x 	x x 	x 

Magasins de chaussures pour Ia famitte .................. 

19 

- 	
- x 	x x 	x 

Magasins do chaussures spècialisees .................... 

20 

- 	 - x 	 x x 	 x 

Quincailteries ........................................ 

Magasins dappareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

- 3,319' 	... 3,319' 	... 

Magasins de meubtes ................................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

- 	 - x 	x x 	x 23 

- 	 - x 	x x 	x 24 

x 	x x 	x 535' 	... 

Librairies et papeteries ............................... 

Fleuristes 	........................................ 

Biouteries 	......................................... 25 

- 	 - 1.718 	- 13.9 1,718 	- 13.9 Magasins d'artictes de sport et d'accessoires ............. 26 

x 	x x 	x 1.488 	+ 31.8 27 

x 	x x 	x 13,339 	- 	2.7 

Magasins d'accessoires personnets ..................... 

28 

45,253 	- 	 1.6 57,310 	- 17.7 102,563 	- 11.3 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 19831982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 

I Combination stores (groceries and meat) 1,086,025 - 	4.2 577.919 - 	0.4 1,663,944 - 	2.9 

2 Grocery confectionery and sundries stores 117,509 + 	1.3 310.360 - 	3.5 427,869 - 	2.2 

3 All 	other 	food 	stores 	................. 	.......... 	.... 9,571 - 13.8 165,812 -- 175,382 - 	0.8 

4 Department 	stores 	............. 	.. 	... 	.... 	.......... 

. 

840,268 + 	3.2 - - 840,268 + 	3.2 

5 General 	merchandise 	stores ............... .......... 139,591 - 	0.2 43.060 + 22.5 182,651 + 	4.3 

6 General 	stores 	.............. 	... 	... 	..... 	........... 62,765 + 	1.0 102,016 - 	2.3 164,781 - 	1.1 

7 73,468 - 	0.9 15,447 - 	1.8 88,915 - 	1.0 

8 16,541 + 33.3 1.671,774 + 21.2 1,688,315 + 21.3 

9 Used 	car 	dealers 	.................... 	.............. - 

. 

- 49,743 + 	3.4 49,743 + 	3.4 

10 131,906 - 14.3 575,754 - 	3.8 707,660 - 	6.0 

11 

Motor 	vehicle dealers 	............................... 

Garages 	.... 	.......... 	... 	..... 	.......... 	......... - - 119,028 - 	5.3 119,028 - 	5.3 

12 

. 

. 

12,426 + 	0.5 221,870 + 	4.1 234,295 + 	3.9 

13 43,738 + 	1.7 52,624 - 	4.8 96,362 - 	1.9 

14 96,731 + 	1.9 71,316 + 	2.3 168,047 + 	2.1 

15 

Variety 	stores ...................................... 

Family 	clothing 	stores 	...... ........................ 59,332 + 	11.3 51,083 + 	4.0 110,415 + 	7.8 

16 Specialty 	shoe 	stores 	.............. ................ 4,488 - 10.4 6,661 - 	4.6 11.149 - 	7.0 

17 

Service 	stations 	.................................... 

60,203 

. 

+ 	4.5 22,343 - 	7.6 82,547 + 	0.9 

18 Hardware 	stores ... 	................................ x 

. 

x x x 87,552 - 	3.8 

19 

Women's clothing stores ............................. 

Household furniture stores 	........................... 

. 

27,527 

. 

+ 35.1 92.669 + 20.3 120,197 + 23.4 

20 

Family 	shoe 	stores 	................................. 

x x x x 34,908 + 22.8 

21 

Automotive parts and accessories stores ............... 

Men's 	clothing 	stores 	............................... 

17,603 + 25.6 33.306 + 12.2 50.909 + 16.5 

22 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 96,094 + 18.8 259,393 + 15.5 355.486 + 16.4 

23 18,342 

. 

+ 26.9 18,921 - 	2.3 37.264 + 	10.1 

24 2,525 - 	5.7 44,674 + 	0.4 47.198 + 	0.1 

25 

Household appliance stores 	.......................... 

29,246 - 	6.1 31,392 - 	7.7 60,638 - 	6.9 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 12,038 - 	4.2 118,821 - 12.3 130,859 - 	11.6 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

32,509 + 	5.7 78.408 + 	2.9 110,918 + 	3.7 

28 

Personal accessories stores .......................... 

530,701 + 	1.7 455,164 - 	1.5 985,864 + 	0.2 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 3,533,966 + 	0.1 5,299,198 + 	5.9 8,833,163 + 	3.5 



ESTIMATIONS PRELIMINAIRES 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-May - 1983 - Janvier-Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

5,408,815 + 	1.5 2,829,554 + 	7.5 8,238,369 + 	3.5 1 

547,949 + 	7.4 1,417.260 + 	1.5 1.965,209 + 	3.1 2 

52,152 - 10.4 738,185 + 	6.4 790,337 + 	5.1 3 

3,630,642 + 	4.4 - - 3,630.642 + 	4.4 4 

627,065 + 	1.6 171,007 + 21.9 798,072 + 	5.4 5 

287,506 + 	0.8 425.748 - 	2.9 713.254 - 	1.4 

Epiceries 	- 	Boucheries ................................. 

Epiceries, contiseries et articles divers 	.................... 

6 

311,754 + 	4.7 66,670 - 	3.4 378,424 + 	3.2 

Tous 	es autres magasins d'aliments ...................... 

7 

65,076 + 	17.9 6,678,125 + 10.3 6,743,201 ± 10.4 

Magasins generaux .................... 	............... 

8 

- - 209,099 + 12.7 209,099 + 12.7 

Grands 	magasins 	.................................... 

Bazars 	.............................................. 

9 

668,630 - 	7.5 2.598.741 - 	3.0 3,267,371 - 	4.0 

Magasins de marchandises diverses ...................... 

10 

- - 529,335 - 	4.2 529,335 - 	4.2 

Concessionnaires d'automobiles 	......................... 

11 

50,059 - 	1.3 777,297 + 	9.7 827,356 + 	8.9 

Vendeurs d'automobiles d'occasion ....................... 

12 

175,951 + 	6.3 224,421 - 	3.3 400,372 + 	0.7 

Magasins de pièces et daccessoires d'automobiles ......... 

13 

425,029 + 	8.6 314,462 + 	7.8 739,491 + 	8.3 

Stations-service 	.................................... 

Garages 	........................................... 

14 

247,387 + 	9.8 222,108 + 	3.9 469,495 + 	6.9 

Magasins de vétements pour hommes 	. ., ................ 

15 

21,084 - 	39 28.315 + 	6.3 49,399 + 	1.6 

Magasins de vétements pour dames ..................... 

16 

232,262 + 	5.9 90,189 - 	2.3 322,450 + 	3.4 17 

x x x x 314,531 + 	1.2 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

108,964 + 	18.0 410,618 + 14.0 519,582 + 14.8 

Magasins de chaussures spècialisees .................... 

19 

x x x x 162,811 + 17.8 20 

76,247 + 21.2 145,087 + 12.2 221,333 + 	15,1 Magasins de meubles, téléviseurs, radios et accessoires. . 

.. 

21 

454,504 + 17.8 1,233,679 + 	13.6 1,688,183 + 14.7 Pharmacies, médicarnents brevetès et produits de beauté. 22 

84,451 + 16.6 89,161 - 	3.5 173.612 + 	5.3 23 

7,104 + 	6.8 163,602 + 	2.2 170,705 + 	2.4 

Magasins de meubles ................................ 

24 

116,484 - 	2.6 129,585 - 	6.6 246,069 - 	4.7 

Magasins d'appareils menagers ........................ 

25 

54,279 + 	0.7 440,244 - 	2.6 494,523 - 	2.2 

Librairies et papeteries ............................... 

26 

146,399 + 	3.4 359,313 + 	1.1 505,712 + 	1.8 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

2.374,769 + 	6.8 2,049,353 + 	0.9 4,424,122 + 	4.0 

Magasins d'accessoires personnels ..................... 

28 

16,227,956 + 	3.7 22,765,105 + 	5.4 38,993,061 + 	4.7 

bus 	es autres magasins 	........................... 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

April - 1983 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1983/1982 - 1983J1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
Mo.  

$000 $'® $'fl 

1 Combination stores (groceries and meat) x X x x 24,495 + 	5.5 

2 Grocery confectionery and sundries stores x x x x 17,144 + 	7.3 

3 All other food stores x x x x 1,324 + 	19.7 

4 8,381 - 	9.8 - 8,381 - 	9.8 

5 x x x x 6,994' 

6 x x x x 7,467 - 	11.3 

7 x x X X 3,925 - 	8.8 

8 Motor vehicle dealers 	. . . x x x x 27,875 + 14.4 

9 Used car dealers - x x x x 

10 

Variety 	stores .............. ....... ................. 

x x x x 15,529 + 	7.7 

11 Garages 	 . 	. - - 1,486 - 13.5 1,486 - 13.5 

12 Automotive parts and accessories stores x x x x 3,541 + 	11.5 

13 x x x X 789 3.1 

14 Women's 	clothing 	stores ..... 	... 	................... 1,670 - 	3.4 183' ... 1,853' - 10.3 

15 2,178 - 15.2 1,456' ... 3,634' - 18.8 

16 Specialty 	shoe 	stores 	......... 	. 	.................. - - X X X X 

17 

Department 	stores 	.............................. 

General merchandise stores ......................... 

Family 	shoe 	stores 	.............. 	. 	 . . . 591' . 41' ... 632' 

18 

General 	stores 	.................... ....... .......... 

- - 746 - 	91 746 - 	9.1 

19 Household 	furniture 	stores 	...................... - - 1,510' ... 1,510' 

20 

Service stations 	............................. 

- - 263 + 	17.0 263 + 	17.0 

21 

Men's clothing stores 	............... ................ 

Furniture. TV., radio and appliance stores - - 529 ... 529 

22 

Family 	clothing 	stores 	......... .... .. ........... ..... 

Pharmacies, patent medicine and cosmetics stores x 

. 

x x x 7,048 - 	3.8 

23 x 

. 

x x x 92 - 20.4 

24 

Hardware 	stores ........... ........................ 

- - 380 - 	11.8 380 - 11.8 

25 

Household appliance stares 	............... ... ... ..... 

x x x x 422 - 19.3 

26 

Book and stationery stores .......................... 

Sporting goods and accessories stores x x x x 546 - 	11.4 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

240 + 14.8 321 + 	15.3 561 + 	15.1 

28 

Personal accessories stores ..........................

All 	other 	stores 	......................... 5,617 + 	8,4 3.645 + 	18.8 9,262 + 12.2 

29 All 	stores ....................................... 50,999 - 	5.1 95,938 + 	4.3 146,937 + 	0.8 



WMI 

ESTIMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - iIe-du-Prince•Edouard 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1952 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'000 $000 01 10 

6,679 + 	7.8 1 

x x x x 1,233 ... 

- - 224 -4- 	130 224 + 13.0 

4.575 + 	6.7 - - 4,575 + 	6.7 

Epiceries 	- 	Boucheries ................................ 

Grands magasins 	.......... 	.. .................... 4 

x x x x 1.586 + 27.0 

Epiceries, confiseries et articles divers 	..................2 

Tous les autres magasins d'aliments ....................3 

Magasins de marchandises diverses 5 

. 

- - 950 + 	11.1 950 + 	11.1 6 

x x x x x x 7 

- - 8,073 + 35.1 8,073 + 35.1 5 

- - x x x x 

Concessionnaires d'automobiles 	......................... 

9 

x x x x x x 

Magasins 	genéraux .................................... 

Bazars 	.............................................. 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - x x x x 11 

x x x x x x 

Stations-service 	.................................... 

Garages 	.......................................... 

12 

x x x x 235 + 	6.4 13 

202 + 302 245 + 33.0 447 + 31.7 14 

x x x x 67' ... 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

- - x x x x 

Magasins de vétements pour hommes 	.................... 

16 

x x x x x x 

Magasins de vétements pour dames .............. ------ -- 

Magasins de vetements pour Ia famille ................... 

17 

- - 104 + 28.4 104 + 28.4 18 

- - x x x x 

Magasins de chaussures spècialisèes .................... 

19 

- - x x x x 

Magasins de chaussures pour Ia famille .................. 

20 

- - x x x x 

Quincailleries ........................................

Magasins de meubles .................................

Magasins d'appareils ménagers .........................

Magasins de meubles, teléviseurs, radios et accessoires. -. 21 

x x x x 1,601 + 15.5 Pharmacies, médicaments brevetés et produits de beauté.. 22 

x x x x x x Librairies et papeteries ............................... 23 

- - x x x x 24 

x x x x 101 + 13.8 25 

- - 273' ... 273' ... 26 

x x x x 141' ... 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

X x x x 3,777 + 	9.2 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

11,722 + 10.4 23,726 + 	7.0 35,448 -I- 8.1 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 

April - 1953 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1953/1982 - 19831982 - 1983:1982 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$000 $000 $000 % 

1 Combination stores (groceries and meat) 	...... ........ x x x x 64,193 + 	3.5 

2 x x x x 10328 + 	0.9 

3 x x X X 2,628 + 	5.7 

4 20,965 + 	2.4 - - 20.965 + 	2.4 

5 General merchandise stores x x x x 8,841 7.4 

6 General 	stores 	.................... - - 3.085 + 	2.0 3,085 + 	2.0 

7 Variety 	stores 	........................... 3,861 - 13.4 703 + 	2.0 4,564 - 11.3 

8 - - 50,134 + 14.3 50,134 + 14.3 

9 Used 	car 	dealers 	.............. 	.................... - - 1,453 + 	2.3 1,453 + 	2.3 

10 Service 	stations 	............. 	...................... x x x x 24,335 + 13.5 

11 Garages 	.......... 	....... 	.... 	........ 	... 	......... - - 2,552 ... 2,552 

12 x x x x 6,678 + 	1.8 

13 

.. 

x X X X 2,378 + 28.6 

14 

Grocery confectionery and sundries stores ............... 

All other food stores ................................. 

Women's 	clothing 	stores ........................ . ... 3,051 + 	8.2 1,442 + 	1.0 4.493 + 	5.8 

15 

Department 	stores 	......................... .......... 

364 + 17.8 2.792 - 	6.2 3.156 - 	3.9 

16 Specialty shoe stores x x x x 385 + 	4.0 

17 

Motor vehicle dealers 	................. ............... 

.. 

x x x X 1,574 + 14.7 

18 Hardware stores 

.. 

.. 

- - 2,414 -- 2,414 

19 

Automotive parts and accessories stores ................ 

Men's clothing stores 	................................ 

Household furniture stores x x x x 1,405 

20 

Family 	clothing 	stores 	................................ 

.. 

x x x x 782 + 15.1 

21 

Family shoe stores 	..................... ....... ...... 

x x x x 2,319 + 	6.2 

22 Pharmacies, patent medicine and cosmetics stores x x x x 13,825 + 	2.1 

23 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. 

332 + 	15.3 1.186 - 	0.9 1.518 + 	2.2 

24 

Book and stationery stores ........................... 

x x x x 835 - 	6.4 

25 

Florists 	............................... 	... 	....... 	.. 

1323 - 	6.1 445 + 13.0 1,768 1.9 

26 Sporting goods and accessories stores ................. x x x x 1,652 + 19.4 

27 

Jewellery 	stores .................................... 

489 - 	2.2 1,092 - 	9.9 1,581 - 	7.6 

28 

Personal accessories stores .......................... 

x x x x 28,149 - 	0.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 110,966 + 	1.8 157,026 + 	7.0 267,992 + 	4.8 
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ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventos Variation Ventes Variation 
No 

$000 $000 $000 

43,054 + 	7.9 1 

x x x x 11,352 - 	0.2 2 

4.452 + 	2.1 Tous les autres magasins d'aliments ................... 3 

16,565 - 	0.3 - - 16,565 - 	0.3 

Epiceries 	- 	Boucheries ................................ 

4 

5,302 - 	0.9 

Epiceries, confiseries et articles divers 	................... 

5 

.. 

- - 5,614 + 	9.0 5,614 + 	9.0 6 

4,722 - 	1.7 638 - 	8.0 5,360 - 	2.5 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

7 

42,216 + 	14.0 8 

- - 1,043 - 	7.8 1,043 - 	7.8 

Magasins 	généraux .................................... 

Concessionnaires d'automobiles 	......................... 

9 

x x x x 21,233 + 	4.1 

Bazars 	.............................................. 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 1,461 + 20.3 1.461 + 20.3 

Stations-service 	..................................... 

11 

5,397 + 12.4 Magasins de pièces et d'accessoires d'automobiles ......... 12 

1,071 + 	14.3 805 + 	5.2 1,876 + 10.2 13 

2,766 + 	7.3 935 + 24.0 3.702 + 	11.0 

Garages 	........................................... 

14 

1,072 . 2.241' ... 3,313 ... 

Magasins do vétements pour dames ..................... 

15 

64 + 	9.2 

Magasins de vétements pour hommes 	................... 

16 

1,689 + 	11.9 17 

- - 2,125' . 2,125 ... 

Magasins do vétements pour Ia famille ................... 

18 

2.121' ... 

Magasins do chaussures spécialisées .................... 

19 
- - 636 + 27.2 636 + 27.2 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 828' ... 

Quincailleries ........................................ 

Magasins d'appareils menagers ........................

Magasins de meubles, téléviseurs, radios et accessoiros... 21 

1,165 + 	19.5 9,387 + 	0.6 10,552 + 	2.4 

Magasins de meubles ................................. 

Pharmacies, médicaments brevetés of produits de beauté. 22 

x x x x 716 + 33.0 23 

X X x x 869 + 	6.2 24 

804 + 	3.0 370 - 	9.6 1,174 - 	1.2 25 

- - 2,799 + 	5.4 2.799 4- 	5.4 

Librairies of papeterles ............................... 

26 

333 + 	9.5 1,005' .. 1,338' ... 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport ot d'accessoires ............. 

27 

11.395 + 	0.7 8,103 + 	5.6 19,499 + 	2.7 

Magasins d'accessoires personnels ..................... 

28 

85,327 + 	5.2 131,022 + 	8.9 216,349 + 	7.4 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

April - 1983 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$000 $000 

1 Combination stores (groceries and meat) 	.... .......... x x x x 426.655 - 	3.2 

2 Grocery confectionery and sundries stores . ............ x x x x 134.443 + 	7.1 

3 

. 

. 

4,109 - 12.3 56,810 + 	7.0 60,919 + 	5.4 

4 141,986 - 	2.3 - - 141,986 - 	2.3 

5 

All 	other 	food 	stores 	.. .......... ................. ... 

General merchandise stores x x x x 23,399 - 	7.4 

6 General 	stores 	............... 	............ 	 .... 	..... x x x 19,376 - 	1.4 

7 Variety 	stores 	...... 	.... 	.......... 	................ 18,454 - 	4.2 4,130 - 	2.5 22,584 - 	3.9 

8 Motor vehicle dealers - - 349,924 + 19.3 349.924 + 19.3 

9 - 

. 

- 17,916 + 28.3 17.916 + 28.3 

10 

Used car dealers ......... ..........................

Service 	stations 	.................. 	...... 	........... 26,557 - 	1,4 162.699 + 	1.9 189,256 + 	1.4 

11 Garages 	...................... 	................... - - 49,485 - 	0.7 49.485 - 	0.7 

12 x 

. 

x x x 42,270 + 	8.0 

13 

. 

7,34 1  + 	5.5 20,672 + 15.8 28.012 + 12.9 

14 

Automotive parts and accessories stores ............... 

20,000 + 	3.4 28,502 + 16.8 48,502 + 10.9 

15 17,206 + 	5.6 21,293 + 	10.1 38,499 + 	8.1 

16 Specialty 	shoe 	stores 	......................... ..... 1,594 - 	3.8 1,900 + 	18.1 3,495 + 	6.9 

17 

Department 	stores 	.................................. 

Family 	clothing 	stores 	............................... 

21,348 + 	4.8 6,476 - 	0.6 27,824 + 	3.5 

18 x x x x 24.675 + 	3.6 

19 

Women's clothing stores ............................. 

4,469 -4- 	24.2 32,846 + 23.7 37,315 + 23.7 

20 

Men's 	clothing 	stores 	............................... 

x x x x 6.56P 

21 

Hardware stores .......... .......................... 

x x x x 12.576 + 22.3 

22 

Family 	shoe 	stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 24,092 ... 52,882 + 	9.3 76,974 + 21.9 

23 

Household appliance stores 	. ................ ......... 

3,500 

. 

. 

- 	6.6 5,104 - 16.3 8,604 - 12.6 

24 

Household furniture stores 	........................... 

Furniture, TV., radio and appliance stores .............. 

- - 8,859 -- 8.859 -- 

25 

Florists 	........................................... 

3,314 - 	7.0 5,796 + 	5.3 9,111 + 	0.4 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 2,682 + 34.5 36,312 + 	8.3 38,994 + 	9.7 

27 3,961 + 	8.8 27.370 + 	5.9 31,331 + 	6.3 

28 

Personal accessories stores ....................... ...

All 	other 	stores 	............ 	... 	.... 	......... 	....... 92,529 + 	4.5 100,791 + 	4.1 193,320 + 	4.3 

29 All 	stores ....................................... 620,733 

. 

- 	1.5 1,452.131 + 	8.8 2,072,864 + 	5.4 
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ESTIMATIONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone métropolitaine de Montréal 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendanls 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales ange 
- 198371982 - 1983/1982 - /1982 FVa Ventes Variation Ventes Variation Ventes ation 

No 
$000 $000 $000 

229,897 - 	7.5 1 

x x x x 48,058 + 	5.4 

Epiceries 	- 	Boucheries ................................ 

2  

2,688 - 	12.4 31.172 + 12.8 33,860 + 	10.3 3 

85,084 - 	4.2 - - 85,084 - 	4.2 

Epiceries, confiseries of articles divers 	.................. 

Tous les autres magasins d'aliments ..................... 

4 

x x x x 6,581 - 	18.1 

Grands 	magasins 	.................................... 

5 

- 196 ... 196 ... 

Magasins de marchandises diverses ..................... 

6 

5,121 - 	3.3 2,474 + 12.2 7,595 + 	1.2 Bazars 	........................................... 7 

- - 164.957 + 16.3 164,957 + 	16.3 

Magasins gènèraux ................................... 

Concessionnaires d'automobiles 	...................... .8 

. 

- - 8,368 + 23.8 8,368 + 23.8 9 

. 

0 17,803 - 	8.8 69,338 + 	3.0 87,140 + 	0.3 

Vendeurs d'automobites d'occasion ...................... 

Stations-service 	................................... 

- - 12,558 - 13.9 12,558 - 13.9 11 

.. 

x x x x 13,221 + 	8.9 

Garages 	........................................... 

12 

4,950 + 	3.7 6,056 + 	3.8 11,006 + 	3.8 

Magasins de pièces of d'accessoires d'automobiles .........

él 13 

10,256 + 	4.0 14,828 ... 25,084 + 21.1 

Magasins de vements pour hommes 	................... 

14 

10,021 - 	3.7 7,340 + 	16.1 17.362 + 	3.7 15 

1,194 + 	9.8 1,367 + 22.3 2,561 + 	16.2 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour 	a familte ................... 

16 

11,496 + 	5.4 2,647 -- 14,143 + 	4.4 17 

x x x x 14,194 + 	4.7 

Magasins de chaussures spècialisées .................... 

18 

x x x x 13,321 + 	8.4 

Magasins de chaussures pour 	a famille .................. 

Quincailleries ........................................ 

19 

x x x x 2,109 + 32.6 

Magasins de 	meubles ................................. 

20 

x x x x 4,404 + 13.0 Magasins de meubles, tèlèviseurs, radios et accessoires. . 21 

16,933 .. 30,513 + 	52 47,446 + 23.0 

Magasins dappareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits do beauté. 22 

2,732 + 	6.9 2.167 .. 4.899 - 20.2 23 

- - 3,455 - 	4.0 3,455 - 	4.0 24 

2,459 - 	5.8 3,031 + 20.3 5,490 + 	7.0 

Librairies 	et 	papeteries 	................................ 

Fleuristes 	.......................................... 

25 

x x x x 15,292 + 	15.5 

Bijouteries 	......................................... 

26 

2,924 + 	6.7 12,240 + 	7.6 15,165 + 	7.4 27 

64,970 + 	2.4 47,737 - 	7.2 112,707 - 	1.9 

Magasins d'articles do sport of d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

370.450 - 	2.5 635,703 + 	5.5 1,006,153 + 	2.4 

Tous les autres magasins 	. 	......................... 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

April - 1983 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins iridépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

No . ________________________________________ 
$000 % $000 $000 % 

1 529,998 + 	4.2 152,450 + 	18.1 682,448 + 	7.0 

2 Grocery confectionery and sundries stores .............73,782 + 	15.2 68,268 + 	2.8 142,050 + 	8.9 

3 All 	other 	food 	stores 	........... 	.............. 	...... 5,951' 56,208 + 	3.0 62,159' - 	0.2 

4 76,641 + 	0.5 - - 276,641 + 	0.5 

5 46,212 - 	1.1 14,891' ... 61,103' + 	11.2 

6 General stores ..................................... 

. 

x x 13,228 - 	9.8 

7 19,491 - 	7.7 4,962 + 	1.4 24,453 - 	6.0 

8 

Combination stores (groceries and meat) ............... 

- - 563,263 + 	18.1 563,263 + 	18.1 

9 

Department 	stores 	............. 	................. .... 

- - 18,724 + 	5.0 18,724 + 	5.0 

10 

General 	merchandise stores .......................... 

75,884 - 	99 155,558 - 17.2 231,442 - 14.9 

11 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

- 38,318 - 	11.4 38,318 - 	11.4 

12 

Used car dealers ...................................

Service 	stations 	.................................. 

4,198 - 	10.2 69,694 - 	0.1 73,892 - 	0.7 

13 

Garages 	................................. ...... 

Automotive parts and accessories stores ............... 

16,739 + 	4.0 13,444 - 14.8 30,184 - 	5.2 

14 

Men's 	clothing 	stores 	............................... 

Women's clothing 	stores ............................. 38,026 + 14.9 22,568 - 	0.2 60,594 + 	8.7 

15 Family 	clothing 	stores 	............................... 1 4,909 + 	4.0 11,890 + 	12.2 26,799 + 	7.5 

16 2, 1 05 + 	3.5 2,897 - 	3.4 5.002 - 	0.6 

17 18,305 + 	6.5 7,815 - 	4.8 26,120 + 	2.8 

18 

Specialty shoe stores 	............................... 

x x x x 16,977 - 14.1 

19 Household 	furniture 	stores 	........... ............... 11,483 + 17.0 24,622 + 	8.8 36,105 + 	11.3 

20 

Hardware stores ...... ........ ................. ..... 

x x x x 14,399 + 33.5 

21 6,455' 

. 

6,478 + 	15.4 12,933' + 27.2 

22 

Family 	shoe 	stores 	........................... ...... 

Pharmacies, patent medicine and cosmetics stores 31 483 + 	1.8 93,484 + 15.3 124,968 + 	11.6 

23 

Household appliance stores 	.......................... 

8,767 + 31.1 6,908 + 10.3 15,675 + 	21.1 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 14,381 - 13.1 

25 

Book and stationery stores ........... ..... ......... .. 

Jewellery 	stores 	...... 	.. 	........................... 9,801 + 	0.8 8,993' ... 18,794' - 11.6 

26 

Florists 	... 	...  .......... ....................... .... 

5,106 + 22.1 26,079 - 	3.9 31,185 - 	0.4 

27 

Sporting goods and accessories stores ................. 

15,474 

. 

- 	2.2 25.163 - 	4.3 40,637 - 	3.5 

28 

Personal accessories stores ..........................

All 	other 	stores 	.......... 	.................. 	.... 	... 214,421 + 	2.6 138,833 - 	0.1 353.254 + 	1.5 

29 All 	stores 	....................................... 1,431,068 

. 

+ 	2.6 1,584,659 + 	6.2 3,015,727 + 	4.4 
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ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales 
- 1983/1982 - 1983/1982 - 

Fr-hange 
3/1982 

Ventes Variation Ventes Variation Ventes iation 
No 

$000 $000 % $000 

205.476 + 	7.7 38,579 + 14.0 244,055 + 	8.6 1 

17.382 - 	4.3 26.555 + 	9.7 43,938 + 	3.7 

Epiceries 	- 	Boucheries ................................ 

Epiceries. confiseries et articles divers 	................. 2 

3,167 ... 33,943 -f 	9.1 37,110' + 	5.3 Tous les autres magasins d'aliments ................... 3 

112,661 + 	1.0 - - 112,661 + 	1.0 

.. 

4 

14,180 + 12.3 7,652' ... 21,831 ... 5 
- - 451' ... 451' 

Magasins de marchandises diverses ..................... 

6 

.. 

4,386 - 	0.6 854 - 	0.2 5,240 - 	0.5 

Grands 	magasins 	.................................... 

Magasins 	généraux 	.............................. 

7 
- - 194,528 + 	6.4 194,528 + 	6.4 8 

- - 4,183' ... 4,183' ... 

Bazars 	............................................ 

9 

32,564 - 	3.6 47,235 2.6 79,799 - 	3.0 10 
- - 11.990' .. 11,990' ... 

Concessionnaires d'automobiles 	......................... 

Vendeurs dautomobiles d'occasion .......................

Stations-service 	..................................... 

11 

x x x x 21,251 + 	0.2 12 

8,179 + 	0.5 6,158' ... 14,337' - 	12.1 

Garages 	.......................................... 

Magasins de pièces et d'accessoires dautomobiles ......... 

13 

17,236 + 	11.5 10,656 + 	12.7 27.893 + 	11.9 

Magasins de vétements pour hommes 	................... 

14 

8,603 + 	5.0 2,050 - 	3.6 10,653 + 	3.2 15 

1.400 - 	0.4 1.872 + 	7.2 3.272 + 	3.8 

Magasins de vétements pour dames ..................... 

16 

8,500 + 	5.5 3.477 - 15.6 11,978 - 	1.6 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spécialisees .................... 

17 

x x x x 6,412 - 	2.6 18 

7,344 + 26.9 4,315 - 	1,0 11,659 + 14.8 19 

x x x x 8,301' ... 

Magasins de chaussures pour lafamille .................. 

Magasins de meubles ................................. 

20 

x x x x 6,331 + 25.8 

Quincailleries........................................ 

Magasins d'appareils ménagers ......................

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

8,694 - 17.2 36.001 + 	0.3 44,695 - 	3.6 Pharmacies, médicaments brevetés el produits de beauté. 22 

4,596 + 27.8 3,060 - 106 7,657 + 	9.0 Librairies 	et 	papeteries 	................................ 23 

X x x x 5.513 - 18.7 24 

4,040 - 	1.7 3,869' ... 7,909' - 167 

Fleuristes 	......................................... 

25 

2,745 + 	15.0 11.759 - 	4.1 14,504 - 	0.9 26 

8,893 - 	6.2 15,400 + 	5.6 24,294 + 	1.0 

Bijouteries 	......................................... 

27 

75,517 + 	2.7 56.495 - 	4.7 132,012 - 	0.6 

Magasins d'articles de sport et daccessoires ............. 

Magasins d'accessoires persorinels ..................... 

28 

553,205 + 	3.8 561,252 + 	3.7 1,114,457 + 	3.8 

bus 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Stores. by Kind of Business 

Manitoba 

April - 1983 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 198371982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$000 $000 0.0 $000 

1 54,420 + 	11.0 14.372 - 	0.4 68,792 + 	8.4 

2 Grocery confectionery and sundries stores ............. 4,989 - 15.4 9.040 - 	18.3 14,029 - 17.3 

3 x x x x 4.186 + 	1.4 

4 41,974 - 	2.9 - - 41.974 - 	2.9 

5 5,095 - 	5.0 781' ... 5,876' + 	3.7 

6 General stores x x x x 12,623 - 17.3 

7 

Department 	stores 	.................................. 

2,570 - 	8.9 218 - 20.2 2.788 9.9 

8 

Combination stores (groceries and meat) ............... 

Motor vehicle dealers 

.. 

- - 62.818 + 	4.8 62,818 + 	4.8 

9 

All other food stores ................................ 

- 1,396 + 	2.4 1,396 + 	2.4 

10 

General merchandise stores .......................... 

7,399 + 31.4 19,635 + 16.4 27.035 + 20.1 

11 

Variety 	stores ..................... 	...... 	....... 	.... 

- - 1,739 + 	0.7 1.739 + 	0.7 

12 

Used car 	dealers ........... 	.. ..... ...... .......... 

Service 	stations 	.......... 	.......................... 

x x x x 6,370 + 18.0 

13 

Garages 	........................ ...... ........... 

Automotive parts and accessories stores ............... 

1,717 - 	5.8 962 + 	0.9 2,679 - 	3.5 

14 Women's 	clothing 	stores ......... ................... 4,567 + 	9.8 1,526 + 24.9 6,093 + 13.2 

15 

. 

2,420 - 	11.1 1,328 - 10.3 3,749 ' 	10.8 

16 X x x 174 + 25.3 

17 

Family clothing 	stores 	............................... 

x x X x 2,358 + 	1.8 

18 - - 2,119 + 	19.7 2,119 + 	19.7 

19 - - 3,185 - 	9.1 3.185 - 	9.1 

20 

Men's clothing stores 	............................... 

x x x x 642 + 	4.0 

21 

Hardware stores ............ ...  ........ ........ ..... 

x x x x 2,802 - 12.0 

22 

Family shoe stores 	...... .......................... 

Pharmacies, patent medicine and cosmetics stores 2,280 ... 9,863 + 12.7 12.142 + 17.0 

23 

Specialty shoe stores ................... ............ 

574 + 23.4 308 + 	9.1 882 + 18.0 

24 

Household furniture stores 	......  ...... ..... .... .... .. 

Furniture, TV., radio and appliance stores .............. 

Florists 	................ 	... 	....................... - - 967' ... 967' 

25 

Household appliance stores 	.......................... 

1,086 - 	4.2 1,408 - 15.5 2,494 - 10.9 

26 

Book and stationery stores ........................... 

Jewellery 	stores 	.................................... 

x 

. 

x x x 3,445 + 	1.8 

27 946 + 	7.3 1,959 - 	1.0 2,906 + 	1.4 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

14,266 - 	5.9 21,070 - 	11.4 35,336 - 	9.2 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 152,852 + 	2.8 178,745 + 	0.2 331,597 + 	1.3 
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ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone metropolitaine de Winnipeg 

April - 1953 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1952 - 19831982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 O. 

48,414 + 	12.1 1 

x x x x 8.967 - 17.5 2 

x x x x 2,933 - 	1.4 3 

38,113 - 	2.9 - - 38,113 - 	2.9 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................... 

Grands 	magasins 	.................................. .4 

x x x x 1,479 - 	4.3 

Tous 	es autres magasins d'aliments ................... 

5 

- - 109 . 109' ... 6 

. 

x x x x 952 - 	7.0 7 

- - 37,710 + 	3.9 37,710 + 	3.9 

Magasins de marchandises diverses ...................... 

Magasins 	genéraux .................................... 

Concessionnaires d'automobiles 	. . . 5 

- - 776 + 18.9 776 + 	18.9 

Bazars 	.............................................. 

9 

x x x x 20,905 + 26.0 10 

- - 700 + 	8.8 700 + 	8.8 

Verideurs d'automobiles doccasion ...................

Stations-service 	..................................... 

11 

x x x x 4,570 + 15.4 12 

1,413 - 	7.3 411 + 	0.8 1.825 - 	5.6 13 

4,014 + 	9.2 976' ... 4,989' + 	15.0 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

x x x x 1,912 - 	3.2 

Magasins de vetements pour hommes 	................... 

15 

x x x x 153 + 	17.6 

Magasins de vétements pour Ia famille ................... 

16 

x x x x 1,974 + 	3.6 

Magasins de vêtements pour dames ..................... 

17 

- - 314 + 	6.9 314 + 	6.9 18 

- - 1,997 - 	4.9 1,997 - 	4.9 

Magasins de chaussures spècialisèes .................... 

Quincailleries ........................................ 

19 

x x x x 141 - 	7.4 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 2,166 - 	3.1 

Magasins de meubles ................................. 

Magasins de meubles. téléviseurs, radios et accessoires. . 21 

x x x x 8,604 + 19.3 Pharmacies, mèdicaments brevetés et produits de beaute. 22 

x x x x 706 + 16.9 

Magasins d'appareils ménagers ......................... 

23 

- - 570' ... 570' ... 24 

x x x x 2,038 - 	11.5 

Fleuristes 	.......................................... 

25 

x x x x 1,272 - 	9.7 

Librairies 	et 	papeteries 	............................... 

26 

903 + 	8.0 1,691 + 	9.0 2,594 + 	8.7 

Bijouteries 	......................................... 

27 

11,030 - 	6.0 11.303 + 	1.9 22,333 - 	2.1 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

122,806 + 	4.2 96,407 + 	4.8 219,213 + 	4.5 

Tous 	es autres magasins 	........................... 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 
TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 
April - 1983 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasuns 

Sales Change Sales Change Sales Change 
- 1983/1982 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $' 

I x x x x 57.570 + 	3.1 

2 x x x x 10,585 - 	0.2 

3 

Combination stores (groceries and meat) ............... 

x x X X 2.791 - 20.9 

4 Department 	stores 	...... 	........................... 24,875 + 	8.7 - - 24.875 + 	8.7 

5 11,178 9.6 3.397' ... 14.575 + 	0.3 

6 7.967 + 	6.5 11,178 + 	0.4 19.145 + 	2.8 

7 3,147 - 	1.6 526 - 	9.5 3.673 - 	2.8 

8 

Grocery confectionery and sundries stores .............. 

- - 74.726 - 	7.5 74,726 - 	7.5 

9 

All other food stores ................................ 

Used 	car 	dealers 	................. ................. - - 843' ... 843' 

10 

General merchandise stores ..........................

General 	stores 	..................................... 

3,017 . - 	0.4 17,115 - 12.0 20,132 - 10.4 

11 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

Garages 	.... 	.................. 	..... 	.... 	.......... - - 2692 + 19.5 2.692 + 19.5 

12 x x x x 8,863 + 	7.2 

13 

Automotive parts and accessories stores ............... 

1.378 - 	1.6 1,477 - 15.9 2.855 '- 	9.5 

14 

Men's clothing 	stores 	............................... 

.4.036 

. 

. 

+ 14.3 3,019 - 	6.7 7.055 + 	4.2 

15 Family clothing stores ............................... x x x x 4,004 - 11.4 

16 x x x x 295' 

17 

Service 	stations 	.................................... 

x x X X 2.327 - 	9.6 

18 

Specialty shoe stores 	............................... 

x X X X 3,669 + 	5,1 

19 - - 4.951 - 	2.4 4.951 - 	2.4 

20 

Family shoe stores 	................................. 

x x x x 970' 

21 

Women's clothing stores ............................. 

x x x x 1,877' 

22 

Household appliance stores 	.......................... 

Pharmacies, patent medicine and cosmetics stores 5,719 + 20.5 9,199 + 	14.1 14,917 + 16.5 

23 

Hardware stores .................................... 

Furniture. TV., radio and appliance stores .... .......... 

x x x x 832 + 	6.4 

24 

Household furniture stores 	........................... 

x x x x 1440' 

25 

Florists 	........................................... 

1,002 + 	2.2 2,249' ... 3,251 - 15.6 

26 

Book and stationery stores ........ ................... 

Sporting goods and accessories stores ................. x x x x 7.596 + 	1.1 

27 

Jewellery 	stores .................................... 

294 + 17.4 2,498 + 	3.0 2,791 + 	4.4 

28 

Personal accessories stores .......................... 

19,127 + 	6.2 23.468 + 	6.4 42.595 + 	6.3 

29 

All 	other 	stores 	. 	....... 	..... 	............ 	... 	.... 	.... 

All 	stores ....................................... 132,199 + 	5.6 209,694 - 	3.1 341,894 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

114.275 + 	1.3 35,597 + 	7.7 149,872 + 	2.7 1 

13,825 + 	0.5 18,694 - 16.9 32,518 - 10.3 Epiceries, contiseries et articles divers 	................... 2 

928 - 	4.9 6,741 - 	5.3 7,669 - 	5.2 

Epiceries 	- 	Boucheries ................................ 

3 

110,899 - 	5.4 - - 110,899 - 	5.4 Grands 	magasins 	.................................. 4 

13,650 - 	3.8 5.119' ... 18,769 + 	6.4 5 

X x x x 49.532 + 	3.4 

Tous les autres magasins d'aliments ..................... 

Magasins de marchandises diverses .....................

Magasins généraux................................. 6 

3,708 - 	15.8 1,066 ... 4,774 - 19.4 

.. 7 

.. 

- - 170,748 - 10.7 170,748 - 10.7 

Bazars 	............................................. 

8 

- - 981 ... 981 ... 

Concessionnaires d'automobiles 	........................ 

9 

11,070 - 	6.0 44,388 + 	6.0 55,457 + 	3.3 Stations-service 	................................... 

. 

0 

- - 4.809 - 	4.8 4,809 - 	4.8 11 

2,518 + 13.2 20,150 + 	6.9 22.669 + 	7.6 

Vendeurs d'automobiles d'occasion ...................... 

Garages 	........................................... 

12 

4,903 - 	94 6,257 - 	8.6 11,159 - 	8.9 13 

.. 

13,164 + 	4.0 5.156 + 16.8 18.320 + 	7.3 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

7,464 + 	5.1 3,523 - 	5.7 10,987 + 	1.4 

Magasins de véternents pour dames ..................... 

15 

360 + 	1.8 157' ... 517' ... 

Magasins de vètements pour hommes 	.................. 

Magasins de vétements pour Ia famille ................... 

16 

5,241 + 	11.1 2,153 + 	0.6 7,395 + 	7.8 17 

IC x x x 8,310 + 25.6 

Magasins de chaussures pour Ia famille ..................

Quincailleries... 	....... 	............................ 18 

2,724 - 	1.9 5,940 + 	8.8 8,664 + 	5.2 

Magasins de chaussures specialisées .................... 

19 

x x x x 4,265 ... 

Magasins de meubles ................................ 

20 

824 ... 2.876 - 	4.1 3,700' - 17.5 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires ... 

.. 

21 

8,158 + 	6.5 27,925 + 	12.9 36,083 + 	11.4 Pharmacies, médicaments brevetés et produits de beauté. . 22 

1,830 + 16.7 1,607 + 32.8 3,438 + 23.7 23 

X x x x 5,127 + 	9.3 24 

3.936 - 	5.1 2,935 + 	4.1 6,871 - 	1 3 

Fleuristes 	.......................................... 

25 

1.661 - 	0.6 12,813 - 	4.4 14,474 - 	4.0 

Librairies et papeteries ................................ 

26 

4,025 + 	0.7 3.424 - 20.3 7,449 - 10.2 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

63,261 - 	1.0 53,550 - 	5.9 116,811 - 	3.3 

Magasins d'accessoires personnels ..................... 

28 

424,319 - 	1.0 467,948 - 	3.8 892,267 - 	2.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - ColombieBritannique 

April - 1983 - Avrul 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) 	.......... .... 136,140 - 	0.3 80,343 + 27.2 216,484 + 	8.3 

2 9,755 + 24.5 27,880 - 	9.5 37,636 - 	2.6 

3 All 	other 	food 	stores 	..................... 	.......... 1.632' ... 18,610 - 	6.9 20,242' - 	8.4 

4 Department 	stores 	............ 	..................... 126,114 - 	4.1 - - 126,114 - 	4.1 

5 12,582 - 12.3 2,646' ... 15,228' - 	6.1 

6 x x ii x 12.139 + 	7.5 

7 Variety 	stores 	.................. 	................... 5,002 + 	0.4 1,036 + 	0.3 6.038 + 	0.3 

8 - - 145,897 - 	6.3 145.897 - 	6.3 

9 Used car dealers 	. . 	 , - - 4,725 + 	8.1 4.725 + 	8.1 

10 Service stations 10113 ... 60,377 - 	3.5 70,490' - 	7.9 

11 

General 	stores .................................... 

Garages - - 8,257' ... 8,257' 

12 

Grocery confectionery and sundries stores .............. 

1,228 + 	8,8 17,538 + 33.1 18,766 + 31.2 

13 

General merchandise stores ..................... .... 

4,713 

. 

-- 2.708 - 	5.7 7.420 2.1 

14 9,851 + 14.7 7.070 + 	7.0 16,921 + 	11.3 

15 

Men's 	clothing 	stores 	.............................. 

6,680 

. 

. 

+ 	6.2 3.719 + 	15.3 10.399 + 	9.3 

16 163 

. 

- 	3.6 774 + 	5.8 936 + 	4.0 

17 

Automotive parts and accessories stores 	........... .... 

Family 	shoe 	stores 	....... 	............ 	......... 	.... 3,488 - 10.5 2.459 - 	4.7 5,947 - 	8.2 

18 

Motor vehicle dealers 	............................... 

x X X X 7,219 + 	8.5 

19 

Women's clothing stores ............................. 

x x x x 9.318 + 17.9 

20 

Hardware 	stores ................ .................... 

x 

. 

x x x 3.270 + 	0.3 

21 

Household appliance stores 	.......................... 

x x X x 6,234' 

22 

Family clothing 	stores ............................... 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 17.137 + 	15.2 29,258 - 	2.3 46,395 + 	3.5 

23 

Specialty shoe stores 	............................... 

1,271 + 	6.1 2,133 ... 3,404' - 14.5 

24 

Household furniture stores 	........................... 

x x x x 2,673 - 13.0 

25 3,862 9.0 4,615 + 	1.8 8.477 - 	3.4 

26 

Book and stationery stores ........................... 

x x x x 17,507 + 	12.7 

27 

Florists 	........................................... 

.iewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

3,920 + 	6.2 9,834 - 13.7 13,754 - 	8.8 

28 

Personal accessories stores ..........................

All 	other 	stores 	.......... 	.... 	..... 	... 	..... 	... 	..... 65,405 + 	4.3 64.180 - 	2.2 129,584 + 	0.9 

29 All 	stores ....................................... 425,201 

. 

- 	0.7 546,273 + 	0.9 971,474 + 	0.2 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone metropolitaine de Vancouver 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

112,686 + 	13.1 1 

x x x x 21,250 + 	8.8 

Epiceries 	- 	Roucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

1,162 - 203 13,564 - 	2.6 14.726 - 	4.3 Tous 	es autres magasins d'aliments ................... 3 

.. 

74,498 - 	5.4 - - 74,498 - 	5.4 4 

. 

x x x x 6,118 - 	5.5 

Grands 	magasins 	.................................... 

5 
- - 213 .. 213 ... 6 

670 - 	9.4 7 

- - 73,555 - 12.6 73,555 - 12.6 

Magasins de marchandises diverses ...................... 

Magasinsgeneraux .................................... 

8 

- 2.333 + 	9.9 2,333 + 	9.9 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

9 

5,041 ... 33,476 - 	3.7 38,517 - 	9.4 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 2,875 ... 2,875 ... 

Stations-service 	..................................... 

11 

x x x 8,281 + 17.8 

Garages 	........................................... 

12 

3,024 + 	4.1 975 - 20.1 4,000 - 	3.0 13 

5,634 + 	13.8 3,424 + 19.2 9,058 + 	15.8 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour hommes 	................... 

14 

2,802 + 10,6 1,693 . 	. 4,495 + 	21.1 

Magasins de vètements pour dames ..................... 

15 

x x x x 278 - 	1.1 

Magasins de vétements pour Ia famille ................... 

16 

x x x x 2.537 - 14.6 17 

x x x x 2.559 + 30.7 

Magasins de chaussures spècialisees .................... 

18 

x x x x 7,049 ... 

Magasins de chaussures pour Ia famille .................. 

19 

x x x x 1,277 - 	9.4 20 

x x x x 3,253 ... 

Quincailleries ........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

11,129 + 	19.0 11,949 + 	4.5 23.078 + 	11.1 

Magasins 	de 	meubles ................................. 

Magasins d'appareils ménagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

892 + 	11.1 1,076 - 13.0 1,968 - 	3.5 23 

x x x x 1,079 - 14.9 

Librairies 	et 	papeteries 	............................... 

24 

2.398 - 	8.1 2,709 - 	4.7 5,107 - 	6.3 25 

x x 9,315 + 21.1 

Fleuristes 	.......................................... 

Bijouteries 	......................................... 

26 

3,243 + 	7.1 6,022 - 14.0 9,266 - 	7.6 27 

x x x 61,071 - 	0.8 

Magasins d'articles de sport et daccessoires .............

Magasins daccessoires personnels ..................... 

28 

228,913 - 	0.7 272,199 + 	0.8 501,112 + 	0.1 

Tous les autres magasins 	............................ 

Ensemble des magasins........................... 29 
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REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

April - 1983 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) 	... ........... x 	x x 	x 2341' 

2 Grocery confectionery and sundries stores .............  - 1138 	+ 	7.5 1,138 	+ 	7.5 

3 - 125' 	... 125' 

4 Department 	stores 	....... 	.......................... 2,293 	- 11.8 - 	- 2.293 	- 11.8 

5 x 	x x 	x 1,047 	- 	4.8 

6 x 	x 

. 

x 	X 4.690 	- 19.1 

7 - 	- X 	 X X 	 X 

8 - 	- 2,773 	- 29.7 2,773 	- 29.7 

9 - 	- X 	 X X 	X 

10 Service 	stations 	.............. 	....... 	... 	........... - 	- X 	X X 	X 

11 Garages 	.......... 	...... 	......................... - 	- x 	x x 	x 

12 - 	- x 	x x 	X 

13 

All other food stores ................................ 

Men's 	clothing 	stores 	................. 	............. - 	- 

. 

51' 	... 51' 

14 

General merchandise stores .......................... 

General stores ................................. .... 

Women's 	clothing 	stores ... ......................... - 93 	- 203 93 	- 20.3 

15 

Variety 	stores ...................................... 

Motor vehicle dealers 	.............................. 

Family 	clothing 	stores 	............. 	. ........ 	.. 	...... - 	- 84' 84' 

16 

Used car dealers ..... .... ................  ....... ... 

Specialty 	shoe 	stores 	..............................  - x 	x X 	X 

17 

Automotive parts and accessories stores ............... 

- 

. 

X 	 X X 	X 

18 - 

. 

229 	+ 	0.3 229 	+ 	0.3 

19 Household 	furniture 	stores 	.......... ................ - 	- x 	x x 	x 

20 

Family shoe stores ................................. 

Hardware stores .................................... 

- 	- x 	x x 	x 

21 Furniture, TV., 	radio and appliance stores ........ ..... - 	- x 	x x 	x 

22 

Household appliance stores 	.......................... 

Pharmacies, patent medicine and cosmetics stores - 	- 731' 	... 731' 

23 

.

. 

. 

. 

. 

- 	- X 	 X X 	 X 

24 - 	- X 	 X X 	X 

25 x 	x x 	x 125 	- 	3.4 

26 

Book and stationery stores ........................... 

Florists 	........................................... 

Jewellery stores .................................... 

- 	- 469 	+ 26.4 469 	+ 26.4 

27 

Sporting goods and accessories stores ................. 

x 	x x 	x 295 	+ 16.3 

28 

Personal accessories stores ......... .....  .... ........ 

x 	x x 	x 2,813 	- 10.0 

29 

All 	other 	stores 	.................................... 

All stores ....................................... 9,013 	- 	7.1 10,858 	- 26.0 19,871 	- 18.5 
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ESTIMATIONS REVISEES 

TABLEAU 24. Commerce de dótail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

April - 1983 - Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins iridépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1983/1982 - 198371982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

1153,477 + 	1.2 589,105 + 	9.1 1,742,583 + 	3.7 1 

117,954 + 10.2 294,503 + 	0.6 412,457 + 	3.2 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

13,461 - 	17.6 153.258 + 	2.2 166,719 + 	0.2 Tous tes autres magasins d'aliments. 	......... .3 

..  

775.268 - 	1.7 - - 775,268 - 	1.7 4 

123,074 - 	5.9 39,646 + 32.7 162,721 + 	1.2 

.. 

5 

59.299 + 	1.1 88,550 - 	3.7 147.850 - 	1.8 6 

65,167 - 	6.4 13,689 - 	4.2 78.856 - 	6.0 7 

15.231 + 16.2 1,483,214 + 	9.0 1.498.445 + 	9.1 

Grands 	magasins 	..................................... 

Magasins genéraux .................................... 

8 

- - 47,592 + 13.2 47,592 + 	13.2 

Magasins de marchandises diverses ...................... 

Bazars 	.............................................. 

9 

135,371 - 	8.1 522,686 - 	4.2 658,057 - 	5.0 

Concessionnaires dautomobiles 	....................... 

Vendeurs dautomobiles d'occasion ....................... 

10 

- - 110,914 - 	5.7 110,914 - 	5.7 

Stations-service 	..................................... 

11 

11,242 - 	2.6 178.378 + 	7.0 189,620 + 	6.3 12 

39,553 + 	1.0 48,085 + 	0.1 87,638 + 	0.5 13 

97.332 + 	9.8 70,741 + 	8.3 168,072 + 	9.1 

Garages 	........................................... 

Magasins de vétements pour hommes ................... 

14 

54,852 + 	3.0 49,839 + 	7.2 104,691 + 	5.0 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

4.393 + 	0.9 6,491 + 	4.6 10,884 + 	3.1 

Magasins de vOtements pour dames ..................... 

16 

55.104 + 	4.3 21,007 - 	4.1 76,111 + 	1.8 

Magasins de vélements pour Ia famille ................... 

Magasins de chaussures spèciatisées .................... 

17 

x x x x 68,585 + 	2.5 18 

22.211 + 15.4 82,451 + 	9.3 104,662 + 10.5 19 

x x x x 31.792 + 	14.6 

Magasins de chaussures pour Pa tamille .................. 

Magasins de meubles ................................. 

20 

15,106 + 18.3 28,906 + 	9.4 44,012 + 12.3 

Quincailleries ........................................ 

Magasins de meubles. téléviseurs, radios et accessoires ... 21 

94.998 + 18.7 250.238 + 	9.5 345,236 + 	11.9 

Magasins d'appareils menagers ......................... 

Pharmacies, médicaments brevetés at produits de beauté 22 

17,171 + 18.0 18,104 - 	3.6 35,275 + 	5.8 23 

1,337 + 	4.4 34,330 - 	5.9 35,667 - 	5.6 24 

25,512 - 	3.4 27,076 - 	9.9 52,588 - 	6.8 25 

11,245 + 174 107,695 + 	3.6 118,940 + 	4.7 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

29,786 + 	1.5 72,999 - 	2.3 102,784 - 	1.2 

Fleuristes 	......................................... 

Magasins d'articles de sport at d'accessoires ............. 

27 

505,444 + 	2.2 428,954 - 	01 934,398 + 	1.1 

Magasins d'accessoires personnels ..................... 

28 

3,454,400 + 	1.0 4,858,019 + 	4.5 8,312,419 + 	3.0 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



Supplementary Data 	 Données supplémentaires 
Retail Trade 	 commerce de detail 



TABLE 25. Retail Irade, Seasonally Adjusted(1) 

Carraila 

1985 
	 1982 

- 52 - 

Jaruary 	February 	larch 	April' 	PW8yP 	April 	 May 	 3LIe 

Janvier 	fésrier 	lIars 	 A vrilr 	HaiP 	 Asril 	 Mai 	 iwo 

No. 	
millions of dollars - millions de dollars 

Kind or tsjsinmsa: 

I 1r,st,ir.at ion stores (grocer)es and onat 
2 Grocery confect tonery and sundries stores 

All other food stores 
4 Departoent stores 
S General onrctiandise stores 
6 General stores 
7 iariety stores 
8 Motor vehicle dealers 
9 Used car dealers 

ID Sernice stations 
11 Garages 
12 Automotive parts and accessories storeS 

13 Hens clothing stores 
14 Woven's clothing stores 
15 family clothing stores 
14 Specialty shoe stores 
17 Family shoe stores 
18 Hardware stores 
19 llrusehold furniture stores 
20 Household appliance stores 
21 Furniture, 1.6., redio and appliance stores 

22 Pharsacies, patent owdicine and cosmetics stores 

23 Book and stationery stores 
24 florists 
25 .)ewellery stores 
26 Sporting goode and accessories stores 
27 Personal accessories storms 
28 All other stores 

29 TOTAL ALL STS 

1,680.7 1,692.6 1,741.1 1,680.2 1,715.9 1,631.3 1,697.2 1,670.6 

420.5 425.5 419.5 423.2 423.4 410.3 427.9 412.8 

165.8 166.7 171.8 162.0 171.9 159.7 168.8 165.8 

865.1 584.7 928.4 821.6 890.4 841.1 848.8 842.2 

179.2 179.6 185.9 176.1 182.7 171.3 178.4 176.1 

156.2 156.1 158.8 153.2 159.5 157.4 159.2 158.2 

93.2 93.4 99.5 81.9 92.1 88.4 90.1 90.3 

1,276.8 1,238.3 1,3(18.7 1,317.8 1,456.4 1,187.3 1,235.6 1,190.4 

41.3 43.4 39.9 43.2 42.0 37.5 40.1 37.3 

706.2 686.1 721.4 683.7 703.5 717.8 769.0 721.7 

114.7 107.5 113.0 108.2 112.8 113.8 120.0 114.1 

194.8 194.5 195.9 180.0 194.8 169.2 187.3 176.6 

92.6 91.6 92.5 92.7 100.4 93.5 100.6 93.2 

166.6 170.2 172.4 170.5 166.2 156.1 162.3 156.0 

111.0 114.8 116.1 112.5 116.4 106.5 107.0 104.9 

11.4 11.1 11.7 11.1 10.8 10.9 11.5 11.3 

74.6 77.1 77.7 73.7 76.7 72.3 75.0 72.9 

73,9 76.1 76.6 72.6 72.7 71.5 75.3 78.1 

313.1 107.9 104.9 108.3 121.1 99.9 97.9 94.5 

37.0 36.6 15.5 34.6 37.8 30.2 30.2 30.2 

49.8 48.3 47.2 47.5 50.2 43.1 45.1 41.4 

366.0 346.5 356.5 355.9 372.4 512.3 317.1 325.0 

39.3 39.6 40.0 40.5 43.3 38.5 39.5 39.6 

32.4 33.3 35.0 31.2 32.3 32.3 32.1 32.4 

66.5 65.6 68.1 64.8 66.1 69.1 70.0 69.9 

101.7 102.7 106.7 108.0 98.6 102.0 111 1 8 111.0 

118.2 117.6 115.8 114.4 119.2 115.6 114.3 113.4 

1,034.3 1,031.1 1,035.0 971.0 1,006.5 969.6 996.0 953.5 

8,365.4 8,315.2 8,547.5 8,299.1 8,626.1 7,917.1 8,291.6 8,052.1 

Province .iid Selected Petropolitan Areas: 

30 Newfoundland 152.3 151.1 154.4 144.3 161.3 143.2 146.3 146.4 

31 Prince Edward Island 36.8 36.7 37.4 36.3 37.6 33.0 35.8 33.8 

32 NOHO Scotia 271.1 268.5 282.6 263.8 286.5 248.5 250.9 255.9 

31 New Brunswick 216.1 216.9 224.9 209.5 217.3 197.1 199.5 200.5 

34 Quebec 2,007.3 1,994.9 2,075.7 2,038.2 2,116.3 1,904.8 1,992.6 1,950.8 

35 Ontario 3,087.4 3,069.0 3,153.4 3,080.7 3,156.6 2,877.3 3,085.5 2,918.9 

36 Manitoba 327.7 329.4 3)7.5 320.8 340.2 317.5 322.5 317.7 

37 Saskatchewan 360.2 349.8 341.1 339.9 348.3 350.8 345.9 335.1 

38 Alberta 925.9 914.0 939.1 890.7 923.3 912.2 925.0 906.0 

39 British Coluabia 984.9 980.6 987.6 980.6 1,013.7 978.9 990.7 967.2 

40 Oukon and Northwest Territories 24.0 24.4 23.9 20.9 21.6 25.4 25.8 24.9 

41 MonTreal 970.6 963.9 992.9 978.9 1,003.9 946.0 990.1 965.2 

42 lorcaito 1,127.6 1,125.5 1.147,6 1,122.1 1,153.6 1,073.1 1,112.8 1,085.9 

43 Winnipeg 211.9 215.3 215.3 214.5 228.0 206.3 210.3 207.1 

44 Vancouser 507.4 496.5 499.8 504.8 512.8 502.6 519.6 498.0 

 Each series of Table 
factor in Table 26. 

25 including the 
Therefore, 	the 

"total all stores' 	has been adjusted 
sum of either the kinds of business or 

separately by 
the provincial 

disidinq the unadjusted 
totals will not equSi 

series by the 
the "total all 

appropriate 
stores". 

ccsi#iined 

 Per rent changes - Are calculated on data espreawed in thousands of dollars. 
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1811*6 AU 25. Cr ,re, do detail, d6saisomaliqé(l) 

1982 	
Per cent ctiancje)2) 

Ysriat inn 
procentiel 1.i 2: 

luly Auqust September 	October 4ouemher 	0ecnber 	May! April! 
April March 
1983 1983 

Juiliet 8nf,t Septenbre 	llrtohre Soue'nhre 	Oécembre 	Ha,! Asril! 
Asril Mars 
1983 1983 

No 
millions of dollnrq - million, do dollar, 

Cenre do crce: 

1,679.7 1,668.6 1,671.2 1,675.1 1,614.0 1,683.2 2.1 - 	3.5 rpireries - Roucherrem 	 1 
417.6 411.6 407.1 424.9 604.6 411.8 - * 	0.5 (pic'eries, 	confinerres ml 	sri,cles d,,ers 	 2 
164.2 164.4 160,9 166.3 163.6 166.7 6.1 - 	4.6 lois 	leo sit res oiqsmtnm rl'aiunents 	 3 
833.9 0511.1 850.5 850.4 065.1 876.5 • 	8.4 - 	31.5 Grands narsino 	 4 
170.7 175.4 172.8 173.0 174.5 176.7 + 	1.7 - 	5.1 Mm9asins do rurchandisem dIverse, 	 5 
156.5 157.1) 160.6 158.6 156.0 156.5 + 	4.1 - 	2.8 Mgastns q6n6raux 	 6 
88,6 90.2 88.3 89.3 09.2 91.5 * 	12.5 - 	17.4 8ssro 	 I 

1,147.7 3,202.7 1,230.6 1,160.8 1,211.4 3,234.5 30.5 0.6 Conc'essionns,res dautos,hilea 	 8 
36.1 38.7 41.1 59.1 42.6 43.2 - 	2.6 7.2 bendeurs il'ai,tramobilem d'occasion 	 9 

726.0 738.5 753.7 711.9 724.3 713.0 i- 	2.9 - 	4.9 Stalions-sersice 	 10 
108.6 114.0 113.3 332.8 116.3 111.7 • 	4.2 - 	4.3 Carmies 	 11 
180.2 179.3 179.7 180.6 107.1 194.0 • 	8.2 - 	7.0 Ilaqasirrs Ac pièces Pt d'accesoiires d'eutono- 	12 

hi lee 
91.4 91.7 86.1 911.8 92.0 96.4 * 	8.3 * 	0.1 Mriqasins do •Ateverrts pour hcmrmes 	 13 

159.6 160.7 156.2 161.5 162.6 166.9 - 	2.5 - 	0.7 Mmqrinins lie sètooevts 	o,r 	doses 	 14 
306.1 11)9.4 106.3 107.0 1113.7 105.3 • 	1.5 - 	2.0 Mncasins de •Atenmr,to pour Is Camille 	 15 
11.4 12.2 11.1 10.9 11.5 11.6 - 	2.6 - 	4.3 I4aqas,ns rie climissures spdrialisCes 	 16 
74.3 75.7 72.9 69.9 74.4 76.1 • 	4.3 - 	3.3 Hsrasins de rhoussores pour is fasulle 	 17 
73.7 73.5 74.7 73,4 75,9 75.0 0.2 - 	5.7 I)oincsillerirs 	 18 
94.2 100.8 100.5 111.6 108.0 111.5 i 	13.9 • 	3.1 Ha,1as,ns do 	nertiles 	 19 
51.4 32.4 32.7 3.1 33.3 34.1 • 	9.3 - 	2.1 Maqasins d'appareils n#nmiers 	 211 
41.3 41.4 41.6 44.5 41.2 46.0 .. 	5.7 * 	1.0 Maq,isins de veiiles, 	tCiésisevirs, 	radios at 	21 

327.5 334.1 317,0 343.8 344.9 347.1 4.4, 0.7 
arcesso ire, 

Pharmacies, 	rdd,caner,ts hreetds ci prorijits do 	22 
heruit é 

39.1 59.0 38.0 19.0 39.2 38.8 • 	6.9 * 	1.3 Librairies ci papeteries 	 23 
31.5 31.5 31.0 31.6 30.9 32.2 • 	3.6 - 	10.2 Flesristes 	 24 
70.0 67.2 65.7 68.' 66.5 67.5 * 	2.0 - 	5.8 Aijnuteries 	 25 

1118.2 314.3 133.7 110.6 105.5 101.4 - 	8.7 • 	2.2 Maqosir,s d'art,cles do sport 	01 acmvre' 	26 
113.6 315.5 113.t 116.11 111.1 115.9 • 	5.2 - 	2.8 Maqslns d'acresmiires personnels 	 27 
993.4 905.5 967.7 997.5 997.13 1,043.5 • 	1.7 - 	5.8 Iraim 	leo mitre, 	aqsin5 	 24 

8,114.3 8,185.0 8,174.8 8,208.2 8,710.8 8,336.6 i 	3.9 - 	1.9 10111d, E0&M( IS HOCASINS 	 29 

Province et ccrtaines réqions mtrqsoIit.ineso 

168.5 149.7 150.4 150.7 150.8 151.9 31.8 - 	5.2 lerre-Nesue 30 

34.1 34.4 35.11 35,7 15.6 37.5 . 	3.6 - 	2.1 t1e-r6j-Prjnce-dwnrrl 31 

259.0 261.8 265.6 266.6 265.2 268.4 ,- 	8.6 - 	6.5 Mouve1le-cosse 32 

202.6 206.2 207.7 211.8 212.7 215.4 a 	3.7 - 	6.8 Noi,eao-Brunswicb 35 

1,957.8 1,987.4 1,973.5 1,979.5 1,973.3 2,019.9 3.8 - 	1.2 Quebec 36 

2,970.5 5,010.0 2,984.9 2,994,8 3,001.4 3,062.6 a 	3.8 - 	3.2 Ontario 35 

313.7 321.3 320.0 321.7 318.1 327.2 * 	6.0 - 	3.1) Manitoba 56 

331.4 332.7 332,3 337.8 338.2 345.3 a 	2.5 - 	0.3 SasketchAcan 37 

881.9 905.8 905.5 909.8 908.5 933.3 • 	3.7 - 	4.3 Alberta 38 

979.6 972.1 964.5 974.7 956.9 974.0 a. 	5.4 - 	0.8 Colnbie-8ritanniqr 39 

25.0 24.0 24.5 24,8 24.0 23.8 • 	2.9 - 	10.6 ',ukon at 	lerritoiree nt Nord-fluest 40 

959.7 990,6 980.0 975.9 966.3 1,31)5.5 i 	2.6 - 	1.5 Montréal 41 

1,085.4 1,107.8 1,093.3 1,093.5 1,095.1 1,130.9 * 	2.8 - 	2.2 Toronto 42 

204.5 231.6 208.1 213.7 209.8 235.0 • 	6.3 - 	0.4 W,nn,peq 43 

503.1 502.3 497.5 502.4 490.7 500.5 • 	1.6 • 	1.0 Vancouser 45 

(3) Chacune des series Ii tableau 25 incluant "l'ensemble den maqaeins" a dté ajustCe indjvidueliesmnt en dioisarrt 	is aCne brute par le facteur cralaind 
apprnpriC do tableau 26. 	En consequence, 	Ia 50mev des donndes reiatioes sue disarm rnres dv con,erce ,sj is nomne des données prosincialea no cor- 
respond pam a, total do "lensemble des maqasins". 

(2) banal ions procentielles - Soot caiculCem sur des donodes evprimCes an millions do dollars. 
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111811 26. Retail Trade, 1(1) and Combined, Seasonal and lradinq Day, Factors 

I#8tEAiJ 26. Commerce de detail, 142€ et coefFicients combines de correct ion des aariat ions sairnnières at des ,pzirs commerriiaci 

Canada 

1983 

MID in April 

MOC en airil 

April 

Asril 

May 

Mal 

June 

loin 

Combination stares (groceries and meat) 	- rpiceries - Boucheries 2 103.71 96,97 103.68 

Grocery, confectionery and sundries stores - Cpiceries, 	roof iserlea 
97.46 101.06 108.90 

et 	articles disers 
All other Food stores - Ions lea autrea naqasina del iments 

3 
3 102.89 102.04 107.17 

Department stores - Grande saqasins 2 94.36 
92.42 

94.37 
100.0(1 

94.20 
91.88 

General merchandise stores - Maqasios de merchandises diserses 5 
103.28 110.60 

General stores - Maqasins qénéraua 3 
5 

96.49 
96.37 96.511 97.35 

Variety 	stores - Barars 
Motor sehicle dealers - Concessionnaires dsutos,hiles 4 113.71 115.92 117.39 

Used car dealers - Verdeurs dautomobiles d'occaion 4 110.21 118.30 119.81) 

Sersire stations - Stat ions-sermice 3 96,25 
102.48 

1(1(1.59 
105.54 

104.91 
107.67 

Garages 3 

8sitosotiae parts and accessories stores - Magaaino de pi8ees et 
4 105.36 120.27 321.98 

d'accessoires dontonobiles 
5 94.55 96.02 107.36 

Men's clothing stores - Maqasins de sèteaents pour hoemnea 
3 98.58 101.10 100.05 

Women's clothing stores - Haqasirs de sëtsnents m, , ir dames 
93.07 94.87 99.41 

Family clothing stores - Maqaaina de mêtemento pour Ia Fainille 3 
98.39 103.44 93.67 

Specialty shoe stores - Maqasios de chaussures specialisées 4 
103.27 107.60 98.05 

Family shop stores - Msqasios de ChajOsures pour is Famille 4 
94.51 120.39 121.99 

Hardware stores - 	Quincailleries 4 
4 96.65 99.23 105.69 

Household furniture stores - HaqasinO de meubies 
91.89 92.29 100.34 

Household appliance stores - Magasins dappareils denaqers 4 

Furniture, 	IV, radio and appliance stores - Maqasans de meobles, 
101.32 106.42 

tCldsiseurs, 	radios et nccessoires 4 92.63 

Pharmacies, patent 	medicine and cosmetirs stores - Pharmacies, 
97.00 95.47 10(3.56 

mddicoents bresetds at produits de heautd 2 
87,09 86.09 89.62 

Book and stationery stores - Librairies et papeteries 3 
4 114.39 146.05 104,44 

Florists - Fleuristes 
3 81.21 91.80 95.79 

Jeweliery stores - Rijouteries 
Sporting qooda and accessories stores - Hagasins d'articles de 

110.18 132.78 133.00 
sporl et d'sccessnires 3 

3 89.94 93.06 103.67 
Personal 	mecessories stores - Haqasins d'uresrrrei personnela 

2 96.23 97.95 103.28 
All other stores - lois 	les autros 	naqasirs 

All stores - Total - Ensemble des matlasins 2 100.16 102.40 106.09 

Prowince and Selected 8tropolitan Areas - Prosince et certaines 

regions t rcrpolitaines: 

3 101.84 102.61 103.45 
Newfoundland - Terre-Score 

Prince Edward Island - fle-du-Prinre-douard 3 97.75 101.92 110.67 

Nose Scotia - Souselle-Crosse 2 101.59 100.76 105.56 

3 103.77 103.13 107.13 
New Brunswick - Nouseau-Brunsia&Ck 

3 101.70 105.02 106.65 
Québec 

3 99.18 102.38 106.80 
Ontario 

3 103.37 107.91 104.45 
Manitoba 

3 100.63 101.74 1(36.96 
Saskatchewan 

2 100.18 100.38 106.44 
Alberta 

2 99.09 99.55 109.96 
British Colombia - Coloe,bie-Rritannique 

Yukon and Northsest 	Territories - Yukon at 	Territoires ii Nord-Oueat 3 94.86 101.55 114.90 

3 107.52 104.94 104.50 
mbntrCel 

3 99.30 102.16 105.91 
Toronto 

3 102.71 100.29 105.16 
Winnipeg 

3 99.43 99.91 103.70 
Vancooser 
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1*111.1 27. Retail trade, Canada, Current and Constant Dollar Est,mates, 1981-1983 

1*81.1811 27. Caumerce ir ddtniI, Canada, estunat ions en dollars ,-wrants el constants, 1981-1983 

Prtce 	Current 	 Veer/year 	Consl ant 1971 	Spar/year 	Current 	Mouth/moth 	Cnnolar,l 1971 	Month/mnlh 
iriden 	dollars 	per cent 	dollars 	 per rent 	dollars 	per cent 	dollars 	 per cent 

unadjusted 	rharuie 	 isradjusteul 	ct'aree 	 seasonally ct,ar.. 	 sesimnally 	charne 
adjusted 	 ad .ist edIt) 

lndice 	Dollars 	Variation en Dollars 	 Variation en Dollars 	Variation en Dollars 	 Variation en 
des 	entrants 	pourcentaqe 	consl ants 1971 çnureentaqe 	entrants 	poureenta-te 	cnnst ants 1971 peurceol one 
prin 	non-rtdsajsoo- prior lanndc non-ddsa,snn- 	pour l'ann#e ddsaison- 	pour le ants ddseison- 	pour Ic '015 

nalinds 	 nalisds 	 ,,alisds 	 nulisds(T) 

nillions 

 

or alnllars - millions do dollars 
1981: 

lar,utri-y 	- 	Jars mr 215.5 6,684,0 18,3 3,01.6 • 5.6 7,765.8 • 4.6 3,632.7 a 3.0 

February - F1'trmer 217.7 6,258.1 • 	8.6 2,874.6 - 2.9 7,659.4 - 	.4 1,563.8 - 	1.9 

March - Mars 218.2 7,008.0 • 	15.8 9,253.0 * 	3.3 7,770.4 • 	1.4 3,578.7 a. 	0.4 

April 	- Atril 219.4 7,795.9 * 	18.4 3,553.3 a 	5.7 7,857.7 1.1 3,590.3 * 0.3 

May - Mat 222.2 8,256.1 12.1 3,715.6 * 0.5 7,788.5 - 0.9 3,532.3 - 	1.6 

June - Jumn 223.5 8,257.4 • 	18.8 3,696.6 a. 	6.2 7,862.5 0 	1.0 3,528.7 - 
July 	Juillet 226.7 8,109.9 a. 	14.7 3,577.4 • 	1.8 7,885.1 * 0.3 7,489.5 - 	1.1 

Auqust 	- Anlit 227.1 7,663.3 i- 	7.2 3,374.4 - 4.2 7,1131.9 - 0.7 3,446.4 - 	1.2 

September - Septearbre 227.9 7,748.1 a 	9.9 3,399.8 - 	1.7 7,889.7 * 0.7 3,452.3 • 	fl.2 

October - Octobre 230.8 8,249.5 • 	8.3 3,574.3 - 	3.5 7,816.4 - 0.9 3,369.8 - 2.6 

Noaerirber - Noembre 229.9 8,199.2 • 	7.5 3,566.4 - 	3.0 8,088.8 * 	3.5 3,495.1 • 	3.7 

December - Ddcemibre 227.6 9,977.7 • 	9.8 4,381.9 - 0.4 8,018.7 - 0.9 7,451.9 . 	1.2 

Year - Anode 224,2 94,292.8 + 	12.2 42,066.9 • 0.5 94,234.5 ... 42,131.5 

1982: 

Jararimiry 	- 	Jaromer 257.8 6,665.5 - 	0.5 2,803.0 - 9.6 7,918.3 - 	1.3 3,366.1 - 	3.1 

lebruara. 	- 	Fd',rmer 240.6 6,526.3 -a. 	4.3 2,712.5 - 	5.6 8,013.5 • 	1.2 3,764.5 • 0.5 

March - Mars 240.7 7,449.4 a. 	5.0 3,094.9 - 	4.9 7,909.8 - 	1.3 3,345.8 - 0.6 

April - Asril 241.0 8,064.8 3.4 7,346.4 - 	5.8 7,977.1 • 0.8 3,526.6 - 0.6 

May - Mom 244.2 8,528.2 • 	3.3 7,492.1 - 6.0 8,291.6 • 	3.9 3,389.6 • 	1.9 

June - .Juin 245.2 8,479.9 a. 	2.7 7,458,4 - 6.4 8,052.1 - 2.9 3,702.8 - 2.6 

July - 	Juillet 248.2 8,427.7 • 	1.9 3,395.5 - 	5.1 8,114.3 • 0.8 7,296.0 - 0.2 

Auqrrst 	- An41 247.1 7,955.9 • 	3.8 5,219.7 -4.6 8,185.0 • 0.9 3,302.9 * 0.2 

September - Septerrrbre 246.4 8,107.5 * 	4.6 3,285.0 - 	1.4 8,174.8 - 	(1.1 3,300.2 • 0.2 

October - Octobre 248.1 8,255.8 • 	0.1 1,327.6 - 6.9 6,208.2 -a 0.4 3,246.8 - 	1.9 

Noe,,ber - Nomerebre 245.5 8,537.9 • 	4.1 7,477.8 - 2.5 8,210.8 -- 3,315.7 * 2.1 

December - DAceadire 242.8 10,679.7 a. 	6.7 4,382.1 -- 8,336.6 * 	1.5 3,403.7 a 2.6 

Year - Annde 244.1 07,638.5 + 	3.5 39,999.4 - 4.9 97,392.1 ,.. 39,963.4 

1983: 

January - Jonsier 251.6 6,887,0 * 	3.3 2,777.3 - 	2.1 8,365.4 a. 	0.7 3,335.7 - 2.0 

February 	- Fdrier 253.6 6,772.0 • 	3,8 2.670,3 - 	1.6 8,315,2 0.6 3,313.0 - 0.7 

March - Mars 253.3 8,188.5 • 	9.9 3,232.7 • 4.5 8,547.5 -a. 	2.8 3,439.8 a. 	3.8 

Aprilr - Arjlr 252.2 8,312.4 • 	3.1 3,296.0 - 	1.5 8,299.1 - 2.9 3,289.1 - 4.4 

MayP - MaiP 252.3 8,833.2 a. 	3.6 3,501.1 0.3 8,626.1 * 3.9 3,416.0 • 3.9 

June - Join 

July - 	)j:llet 

Auqust - Ambt 

September - Sepleerhre 

October - Octobre 

Noember - Noembre 

December - DAcembre 

Year . Annde 

1) Seasonally adjusted constant dollar estimates are der,ed by seasonally adjustinq the raa constant dollar estimate. 
II La ddsaisonnalisation des estimatiorer en dollars constants sobtient en dAsaisonnalisant les estiemtmons brutes en dollars conatanls, 
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18811 28. RetaIl Irade, by Kind of Business and by Kind of I4isinnsn Group, Canada 

1987 	 1982 

Jarusry 	February 	March 	Aprilr 	(apP 	May 	 JLI,e 

Januier 	fAyriec 	Mars 	Avrilr 	HojP 	Mai 	 3uin 

No. 
thousands of &,llars - nultiero de dollars 

Kind of taisineos: 

1 	Combination stores (qroceries and meat) 1,573,455 1,529,503 1,720,884 3,742,543 1,663,944 1.715,259 7,681,298 

2 	Grocery confectionery and sundries 	t,,res 3711,933 358,5(10 395,461 412,457 427,869 437,717 443.909 
3 	All other food stores 143,257 142,200 (47,77i 166,719 175.387 176,865 173,030 

4 	food group 2,081,645 2,030,203 2,287,114 2,321,159 2,261.195 2,729,841 2,298,237 

5 	fleparteent stores 623,426 606,104 787,578 775,268 84(1,268 813,934 790,853 

6 	General merchandise stores 138,666 144,737 169,917 162,721 182,651 175,069 163,279 
7 	General stores 127,332 124,970 148,322 747,850 164,781 166,658 175,336 
8 	Ysrieto stores 63,578 65,107 81,969 78,856 88,915 89,895 87,535 

9 	General worctiandise group 953,002 938,298 1,187,165 1,164,695 1,276,615 1,245,556 1,217,003 

10 	Men's clothing stores 80,220 60,405 75,748 87,638 96,362 98,267 98,788 

11 	Wosen's clothing stores 136,769 115,242 151,361 168,072 168,047 164,515 157,480 

12 	family clothing stores 83,296 73,403 97,689 104,697 110,415 102,378 704,605 

13 	Specialto shoe stores 10,605 7,667 9,195 70,884 11,149 17,997 10,811 
14 	family shoe stores 56,339 45,932 61,522 76,111 82,547 81,787 71,537 
15 	All other apparel and accessories stores 72,445 58,082 64,828 63,272 61,191 57,489 54,976 

16 	Apparel avl accessories group 479,614 360,631 460,343 510,648 529,711 516,433 498,197 

17 	Harduare stores 50,974 49,1137 58,443 68,585 87.552 91,077 91,318 
18 	Household furniture stores 104,624 91,124 99,075 104,662 120,197 97,383 100,290 

19 	Household appliance stores 33,987 30,007 32,177 31,792 34,908 28,424 30,144 

20 	furniture, 	1,8,, 	radio and appliance 43,515 39,195 43,702 44,012 60,909 43,664 44,444 
at ores 

21 	Appliance repair shops 18,288 19,449 20,502 20,1125 27,867 19,498 21,066 

22 	All other hone furnishings stores 175,421 163,581 184,607 185,434 195,651 176,446 185,4311 

23 	Hard,ane and home turnithinga grasp 426,649 392,393 438,646 455,310 511,084 456,492 472,689 

24 	Plsarsacies, patent sedicine and cosmetics 324,436 316,055 346,970 345,236 355,486 305,393 322,999 

stores 
25 	Bont and stationery stores 32,474 33,396 35,403 35,275 37,264 33,831 35,478 

26 	florists 23,569 32,608 31,6611 35,667 47,196 47,150 33,585 

27 	.lesellery stores 42,010 43,103 47,730 52,588 60,638 65,192 65,665 

28 	Jesellery repair shops 7,317 1,640 1,915 1.727 1,888 2,009 2,172 

29 	Sporting gooth and accessories stores 78,200 73,966 92,558 118,940 130,659 148,174 146,488 
30 	Personal accessories stores 94.217 92,244 105,548 102,784 110,918 106,865 116,879 

31 	Alcoholic beicraqe stores 285,690 309,961 369,062 366,670 388,046 185,355 388,559 

32 	All other stores 122,572 121,021 144,526 161,642 174,640 190,461 182,16 

33 	Other stores group 1,005,085 1,023,794 1,175,375 1,220,529 1,306,937 1,284,430 1,293,994 

34 	TOtal excluding aitotiae group 4,912,055 4,745,319 5,549,263 5,612,961 5,891,542 5,832,752 5,780,120 

35 	Motor aelliele dealers 968,251 1,080,722 1,507,467 1,498,465 1,686,315 1.390,980 1,398,126 

36 	Used car dealers 30,978 35,882 44,904 41,592 49,743 48,086 42,866 

37 	Seruice stations 627,721 582,227 691,706 658,057 707,660 752,845 761,859 

38 	Garages 98,022 90,999 110,371 110,914 119,028 125,746 122,878 
39 	Autoinotise parts and accessories stores 130,136 120,982 152,322 189,620 234,295 225,357 217,973 

60 	411 other outomotiue hosiriesses 119,854 115,823 132,474 134,828 142,583 152,482 156,035 

41 	Autne,tive group 1,974,962 2,026,635 2,639,244 2,639,456 2,941,624 7,695,496 2,699,735 

42 	TOTAL ALL ST(JS 6,887,017 6,771,954 8,188,507 8,312,417 8,873,166 8,528,248 8,479,855 
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TA8L[AU 28. Craraserce do d6tai I per ,nre de ciayerce at par qrsipes do qenres do c,.sserce, Canada 

Per rent 
chanqe 

1982 

Variat inn 
procen- 
I uel le 

July 	 Auqcjst 	 September 	October 	 Nosember 	December 	May 
1983/982 

Jicillet 	 AoOt 	 Septembre 	Octobre 	Noenibre 	08ceoibre 	Ms 
1983/1982 

NO 
thousands of dollars - colliers 4 dollars 

Genre 4 carlserce: 

1,801,452 1,557,518 1,642,946 1,736,526 1,584,649 1,944,847 - 	2.9 rpiceries - Boutherios 	 1 
482,062 433,157 41'.,8139 425,458 386,849 445,4115 - 	2.2 piceries, 	conliseries at 	articles disers 	2 
I73l(I 162,488 161,093 765,796 (0,298 196,900 - 	11,8 bus las autres niaqasins dalisents 	 3 

2,458,024 7,753,163 2,219,918 2,327,180 2,131,796 2,587,160 - 	2.7 Cr.sipe d'alimentotion 	 8 

761,950 775,727 861 • 1811 859,187 1073, 558 1,608,1179 i- 	3.2 Grando naqasins 	 S 
146,2111 176,261 173,683 198,828 239,283 225,672 * 	4.3 Haqasins do osrehandises diserses 	 6 
173,565 762,815 169,325 161,202 149,064 183,138 - 	1.1 Ilaqasirs 	qdrccraix 	 7 
611, 171 87,790 84,944 86,716 01,060 168,568 - 	1.0 8arars 	 8 

1,171,896 1,202,593 1,289,132 1,305,933 1,562,965 2,185,857 • 	2.5 Grwpe 4 sarthandises diserses 	 9 

84,658 76,419 82,809 90,246 107,276 176,032 - 	1.9 Haqasins cia vcltesmnts pour hemnes 	 10 
152,185 145,092 166,508 171,788 180,073 257,523 * 	2.1 !4aqasins do 	sètniucents paur 	d5cies 	 11 
95,147 107,949 112,4174 113,129 720,872 182,067 a 	7.13 Maqasins de hPtenents pour Ia famille 	 12 
12,123 11,591 12,895 12,769 13,365 74,056 - 	7.0 Hiqayins de chaussures sp6cialis6es 	 13 
66,978 67,064 79,914 84,763 91,951 106,541 * 	0.9 Maqas ins do rhaussures pour Is famille 	 14 
51,374 64,296 67,256 77,679 94,830 117,718 a 	6.4 Autres caqasins do shtmnents et acressoires 	15 

461,465 418,411 521,866 549,734 608,367 853,931 + 	2.6 Hthiltseent at aecessoires 	 16 

86,695 75,021 74,899 73,139 77,557 98,383 - 	3.11 Ousricaclleries 	 17 
99,494 100,948 103,400 115,571 113,617 123,742 • 	23.4 Haqasir,s do reubles 	 18 
31,050 31,685 35,187 34,865 37,126 43,734 22.8 Hsqasins dappareils 	nénaqers 	 19 
44,338 40,569 43,909 46,227 44,606 53,674 -s 	16.5 Maqasarrs do neubles, 	tdldiaeurs, 	radios et 	20 

19,3116 19,175 21,869 21,630 23,747 26,173 * 	12.1 
eccessoa res 

Rdparstiorn d'appareils 6lectrn-rr6na3ers 	 21 
179,77) 179,498 187,648 198,145 216,842 286,578 • 	10.9 Autres articles dameiblenent 	 22 

448,480 446,896 466,920 489,577 512,975 632,224 • 12.0 Graipe dos quincailleries, des sedoles eN 	23 
fcajrnitures do risen 

323,952 322,779 329,848 340,110 342,666 459,812 -e 	16.4 Pharmacies, mAdicarsents bresetés et 	proctilts 	24 
debeautd 

33,309 38,334 39,678 36,401 45,249 72,662 * 	10.1 Libracries at papeteries 	 25 
26,185 25,537 26,605 27,106 26,516 48,356 * 	0.1 Ilescristes 	 26 
61,429 57,429 54,702 57,610 74,696 102,483 - 	6.9 Bijcaileries 	 27 

1,825 2,067 1,908 1,950 2,139 3,890 - 	6.0 Ateliers do reparation de bijems 	 28 
31,368 715,821 100,338 85,156 79,692 119,921 - 	71,6 Maqasins dartictes de Sport et d'accessoires 	29 

123,186 126,028 110,820 108,542 113,840 182,560 * 	3.7 Hagasins d'arcessoires persoorcels 	 30 
699,239 401,066 376,195 393,70(1 386,945 784,794 * 	0.7 Maqasins de boissons alcooliques 	 31 
175,369 763,024 )55,004 157,305 176,049 260,520 - 	8.3 lois 	(en autres soqasins 	 32 

1,3170,962 1,252,987 1,195,098 1,207,980 1,241,192 2,104,997 * 	1.8 Orraipe do tsas lea setrea auqasins 	 33 

5,932,127 5,5443,050 5,692,934 5,880,904 6,043,895 8,364,175 • 	1.0 total escluant qrwpe do l'ctnsobile 	 34 

1,179,920 1,158,860 1,108,291 1,137,919 1,203,939 1,029,959 • 	21.3 Concessionnaires dautorisibiles 	 35 
40,546 39,524 42,5111 38,409 40,456 31,720 * 	3.4 Vendeurs dautocrobiles doccasion 	 36 

795,237 795,387 748,422 752,066 742,940 728,284 - 	6.0 Slatirins-seryice 	 37 
118,739 117,033 114,111 134,505 121,472 114,914 - 	5.3 Cariejes 	 38 
210,030 770,009 171,731 187,575 222,137 236,422 * 	3.9 Maqasina do pièces at daccessoires dauto- 	39 

,rmbiles 
50,558 145,071 139,455 144.353 183,046 134,183 - 	6.5 Autree corrrcmrces clans Is doeoine de lauto- 	40 

nobles 

2,495,010 2,425,894 2,414,523 2,314,907 2,473,990 2,275,482 -a 	9.1 Crwpe daitnsobiles 	 41 

8,427,731 7,955,934 8,107,457 8,255,911 8,537,885 10,639,657 + 	3.6 TOOPt, ENS133I[ 115 M17AS1NS 	 42 
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TA&E 29. Retail Trade, by Kind of I8jsiness Grn.p,(1) 1981-1983 

Yukon 

IAIILFAU 29. Coomerco do detail, par groopes do genres do cceimerce(1), 1981-1983 

Yukon 

Food General 	norckarid,00 Automobile Automotive Hardeare, 	home 	fur- Total Per cent.(2) 

group and apparel qrcvip dealers qrrsJp nishincls and otSer all 	stores change 

retail 	stores qrwp 

Oroupe Yroupe de naqasins fences- Grwpe Croipe do qaincail- Total Variatton(2) 

d'alimeri- de marchandises sionvairea dautoombiles leries de ,nagesins ensemble procerituelle 

taboo diverges et 	do 	na- dautomohiles do euh leg et do den maqasins 

qasins de vAternents tOu9 leg autres 	rn- 
qaslins do ddtail 

thousands of dollars - 	,,,illiers 	de dollars 

1981: 

1,405 1,784 1,185 454 1,282 6,070 + 52.7 
Jursury 	- 	ln:s j r.- 

Fetiruarn - rHaner 1,218 1,720 1,399 474 1,145 5,956 + 34.3 

March - Mars 1,341 2,056 1,763 574 1,299 7,033 + 23.1 

April - Ann! 1,545 2,161 2,424 509 1,549 8,188 - 	18.1 

May - Hal 1,886 2,776 2,349 570 1,872 9,651 a 30.8 

June - Juim 2,555 2,897 2,718 475 2,153 10,798 * 	30.5 

July - Juillet 3,027 3,011 2,125 793 2,710 11,866 s 	28.2 

August - AoOt 3,147 3,139 1,932 718 2,574 11,510 • 	21.9 

September - Septenhre 2,645 3,010 1,736 819 2,256 10,665 • 28.7 

October - Octobre 2,555 2,912 1,462 708 2,096 9,733 a 21.9 

November - Noveabre 2,193 2,852 1,806 740 1,732 9,323 • 	31.0 

December - Odcembre 2,674 3,941 1,316 677 2.903 11,411 22.8 

Year - Aronde 26,189 32,259 22,415 7,410 23,533 111,804 a 26.5 

1982: 

January - 	loonier 2,292 1,849 1,080 169 1,223 6,612 a 	8.9 

February - fdsrier 2,178 1,803 1,281 154 1,248 6,664 a 	11.9 

March - Mars 2,299 2,076 2,263 171 1,442 8,251 -.- 	17.3 

April - Aunt 2,346 2,141 1,929 222 1,549 8,187 - 

May - Hal 2,735 2,404 1,975 208 1,721 8,943 - 	5.4 

June - Join 2,987 2,547 1,752 221 1,833 9,340 - 	13.5 

July - 	:hjillet 3,344 2,587 1,450 190 2,339 9,910 - 	16.5 

August - AnAL 3,028 2,603 1,475 192 2,021 9,319 - 	19.0 

September - Septenbre 2,710 2,469 1,810 192 1,459 8,640 - 17.6 

October - Octobre 2,512 2,646 1,266 179 1,474 8,077 - 	17.0 

November - Nonenbre 2,136 2,568 1,081 226 1,546 7,557 - 19.0 

December - Ddcembre 2,579 3,513 879 207 2,696 9,874 - 13.5 

Year - Anode 31,146 29,205 19,141 2,331 20,551 101,374 - 	9.3 

1983: 

January - Jaeoier 1,986 1,603 1,603 148 1,066 6,406 - 	7.1 

February - Fdsrier 2,114 1,483 997 188 1,526 6,308 - 	5.4 

March - Mars 2,387 1,815 1,154 217 1,590 7,163 - 	13.2 

Aprilr - Ag nilr 1,186 1,759 1,386 228 1,479 6,038 - 26.2 

MayP - FlaIP 2,541 1,996 1,701 121 1,490 7,849 - 	12.2 

June - Join 

July - Juillet 

August - AoOt 

September - Septembre 

October - Octobre 

November - Nosembre 

December - Adeembre 

Year - Anode 

(1) For composition of kind of 	siamese groups, see page 67. - Pour la cnaspositisn par grnsipe do genres de nonnerce, 	vOir Ia paqe 67. 	(2) Percentaqe 

changes shoai are over-the-year changes. - Pourcentaqes indiquent los variations so Coors do l'annde. 
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1*81.1 30. Retail Irade, by Kind or lN:sirws Cruup,(1) 1981-1983 

Northwest Ic-rr tories 

1*81181) 30. Cami,erce do dAtail • par groupes do genres do colimerce( 1)• 1981 -1983 

l,'rritoires dii Nord-Ouest 

(sod General nerchar,dtse Automobile Automot lye ltardsiare, 	brine 	rio-- lotat Per cent(2) 
group and apparel group dealero group nishings and other all 	stores change 

retail 	stores oroip 

Groupe Grouper de neqastns Conces- Croupe Groupe do qoincail - lotal, Variet ion) 2) 
d'alimen- do marrhandtses sionnanres d'autonobiles jones do maqasins ensEMble procenhuelle 
tat Ion diserses et do 	re- d'out,asohjleo rIo rables ad 	do des ,eqasins 

qasms de nêteeerrts triis 	los autres 	re- 
resins lie detaji 

thousands oF dollors - 	n,ifliers 	do dollars 
1981: 

January - 	Jarisier 2,115 6,265 1,127 51 2,1166 11,624 * 14.4 

february - itlurier 2,1)86 5,661 1,262 54 1,954 11,037 9.3 

March - Mars 2,191 7,160 1,408 75 2,272 13,096 + 10.7 

April - Asril 2,117 6,617 1,883 78 2,487 13,192 * 	16.1 

May - Mat 2,479 7,255 1,948 69 2,918 14,669 • 	19.1 

June - Jun 2,6611 9,555 1,769 73 3,157 16,214 16.8 

July - 	3i1let 2,638 7,021 1,675 54 2,696 14,294 * 10,0 

August - AoOt 2,563 7,055 1,494 98 2,864 14,074 * 10.8 

September - Septeedire 2,142 8,590 1,427 111 2,909 15,179 • 	9.5 

October - Octobre 2,538 7,838 1,381 90 3,271 15,118 * 19.6 

Nosernber - Nosembre 2,62.1 7,534 1,143 51 2,986 14,937 • 19.4 

December - O6ceerhre 3,036 10,293 1.009 63 4,276 18,677 • 	16.4 

Year - AnnAe 29,376 89,844 17,566 667 14,056 171,691 a. 	14.5 
1982: 

January - Jansier 3,1128 6,534 1,299 77 2,414 13,342 • 14.9 

February - Fdsrier 2,590 6,760 1,581 76 2,578 13,594 • 23.2 

March - Mars 3,126 6,687 1,757 72 2,866 16,506 • 26.0 

April 	- Auri) 3,183 7,794 2,017 63 3,139 16,196 a. 22.9 

May - Hal 1,442 8,411 2,066 63 1,437 17,419 * 18.7 

June - Juin 3,666 9,654 2,237 92 3,514 19,163 • 18.2 

July 	- 	Jaillet 3,696 8,224 2,449 59 3,665 18,093 * 26.7 

August - AoOt 1,336 7,319 1,486 71 3,287 15,499 * 	10.1 

Soplember - Septembre 1,250 6,608 2,036 72 2,992 16,958 10.3 

October - Or.tobre 3,187 7,828 1,556 72 3,509 16,152 a. 	6.8 

Nouerr.ber - Noyee,bre 2,654 7,256 1,679 73 3,455 15,317 • 	6.8 

December - l)Acedere 3,123 10,095 1,170 88 4,755 19,231 . 	3.0 

Year - Anne,' 38,490 97,170 21,323 878 39,611 197,472 • 15.0 
1983: 
January - 	(*0+1cc 2,700 5,510 1,206 61 2,618 12,095 - 	9.4 

February - l#unier 2,729 6,152 1,352 231 2,697 13,161 - 20.7 

March - Mars 2,970 7,841 1,554 278 2,951 15,594 - 	5.5 

Aprilr - 	Asrilr 2,417 6,555 1,387 247 3,224 13,830 - 	14.6 

MoyP - (-laiP 2,751 6,973 1,079 80 3,153 16,036 - 	19.4 

June - JUIO 

July 	- 	jillet 

August - AoDt 

September - Septeerbre 

October - Octobro 

November - fvernhre 

December - DAceebre 

Year - AneCe 

(1) For cenpositio,-i oF kind of (realness groups, see page 67. - Pour Ia crerposit Acre par groupe do renres do cre,mrce, 	soar Is page 67. 	(2) Percentage 
changes ahovar are over-the-year changes. - Pourcentages irrdiguent 	leo variations aj roars lie l'annAe. 
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TA&L 31. Retail Trade, by kind of F6jsiness and by Kind of Iisinems Group, Canada 

1082 

January 	 February 	 Morch 	 April 	 MOY 	 June 

Januier 	 FAnner 	 Mars 	 Ascii 	 Pal 	 Juin 

Mo. 
thoosande of dollars - milliers rIp dollars 

Kind of lsjsinese 

1,biriutlori stores 	(groceries and meat) 1,573,784 1,464,456 1,524,636 1,678,795 1,715,259 1,681,2q5 

2 	Crnrery confectionery and sundries stores 360,383 337,978 370,115 
140,430 

309.435 
166,255 

437,717 
176,865 

443,9119 
173,030 

3 	All other food stores 137,282 130,981 

iv 	Food group 2,071,446 1,933,415 2,035,190 2,284,485 2,329,841 2,298,237 

S 	Department stores 600,049 578,049 694,139 788,971 811,954 
175,069  

790,853 
163,279 

6 	General merchandise stores 130,952 
136,070 

134,974 
127,069 

155,184 
143,478 

160,655 
150,656 166,658 175,336 

7 	General stores 
8 	Variety stores 59,199 61,857 71,617 81,950 89,895 87,535 

9 	General merchandise group 926,219 901,949 1,064,418 1,184,232 3,245,556 1,217,003 

10 	Hens clothing stores 78,659 62,365 
104,083 

71,078 
129,969 

87,152 
153,928 

98,267 
164,515 

98,788 
157,480 

11 	Hoses's clothing stores 133,289 
84,211 69,212 83,589 99,704 102,378 104,605 

12 	Family clothing stores 
10,123 7,01 9,312 10,555 11,997 10,911 

13 	Specialty shoe stores 
57,226 43,167 "4,7'fl 74,709 81,787 71,5 9 7 

14 	Family shoe stores 
15 	All 	other apparel 	and accessories stores 67,607 54,286 0.fl0, 61,957 57,489 

16 	Apparel ard accessories group 428,115 340,714 408,514 488,005 516,433 498,197 

37 	Hardware stores 53,704 45,889 53,247 66,864 
94,653 

91,077 
97,383 

91,318 
100,29(1 

18 	Household furniture stores 90,316 
28,516 

80,577 
25,248 

88,471 
28,183 27,740 28,424 30,144 

19 	Household appliance stores 
20 	ruri,iture, 	1.8., 	radio and appliance 36,445 33,809 39,087 39,164 43,664 44,444 

stores 
21 	Appliance repair shops 16,675 16,509 17,700 

168,654 
19,612 

171,974 
19,498 

176,446 
21,055 

165,458 
22 	All other 8ame furnishinqs stores 158,870 146,921 

23 	Hardware and Home furnishings group 384,526 348,953 396,342 420,007 456,492 412,685 

24 	Pharmacies, patent medicine and cosmet icy 280, 187 278,491 299,011 308,409 305,393 322,999 

stores 
25 	Book and stationery stores 31,733 31,751 

31,123 
34,139 
27,500 

33,329 
37,788 

33,831 
47,150 

35,478 
33,585 

26 	florists 23,139 
43,200 46,543 47,039 56,472 65,192 65,665 

27 	3ewellery stores 
1,292 1,334 1,385 1,522 2,009 2,172 

28 	Ji'wellery repair shops 
29 	Spnrtinq qamba and accessories atocea 80,773 75,328 88,332 113,527 148,174 146,488 

116,879 
30 	Personal accessories stores 92,906 

273,667 
92,065 

275,998 
100,726 
3li6,0)4 

104,060 
360,889 

106,865 
385,355 188,559 

31 	Alcoholic beverage stores 
116,323 115,749 148,503 159,210 190,461 182,169 

32 	All other stores 

33 	Other stores group 943,220 948,383 1,052,689 1,175,2116 1,284,430 1,293,994 

34 	Total escludsnq a,ttise group 4,753,586 4,473,414 4,957,173 5,511,935 5,832,152 5,780,120 

15 	Motor vehicle dealers 875,695 1,078,493 1,387,765 1,373,022 
42,038 

1,390,981) 
48,086 

1,398,124 
42,866 

36 	Used car dealers 26,925 
664,550 

28,760 
613,230 

39,629 
680,422 603,214 752,645 761,859 

37 	Service stations 
98,646 97,784 112,658 117,708 125,746 122,878 

Garages 38 
39 	Autrsootise parts and accessories stores 123,285 105,068 127,179 178,235 225,357 217,973 

40 	811 other automotive baisinesses 122,860 129,502 144,540 148,610 152,482 156,035 

41 	Auttise group 1,911,959 2,052,837 2,492,193 2,552,927 2,695,496 2,699,735 

42 	blAt ALL S1(S 6,665,545 6,526,251 7,449,366 8,064,762 8,528,248 8,479,855 
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11i831 843 33. Cre rce do Mt sit par cpnrn do crro et psr qras do 13nres do cc 	roe, Canada 

982 

luly Auqust September October 33osedoer Oeceq6er 

luillet 9oCjt Sepleebre Octobre 'loueobre Opcesd,re 
NO 

thOu885de or dollars - rsilhers do dollars 

Genre de o1!liIO roe: 

1,O01,4'7 1,557,518 1,642,946 1,716,526 3,504,649 1,944,047 ?'plceries - lloud9pries 	 1 
482,062 433,147 415,0339 424,450 38(,,849 445,405 piceries, 	ronfireries et 	articles divers 	2 
174,5111 162,409 13,1,0(31 165,796 163,299 196,908 I,a.,s 	1ev 	autror, 	moossins (1 ci inents 	 3 

2,458,024 2,153,165 2,219,918 2,327,780 2,131,796 2,547,160 Croipe d'ali8entation 	 4 

763,9'O 775,777 063,380 059,107 1,077,550 3,608,479 Grands sraqasins 5 
146,213 176,261 173,683 1911,928 239,2117 724,672 Maqasirrs do onrefrandises diserses 6 
373,465 767,814 36 9 , 12' 61,202 149,764 183,138 '1-9Olr,s 	,]d,-,,i mis 7 
99. 7) .93 94,1,, 3,71, 131,1)6)1 168,5611 )-rv 8 

1,171,896 1,202,593 1,789,111? 3,3615,933 1,562,965 2,185,857 Gripo do irthandises diserses 9 

76,31' 8,81)" '91. 234 107,276 176,017 M,,ias,ss 	70 sOt events pour himmo's 10 
'2,185 344,397 166,1)8 171,380 190,073 257,"23 AaqeSlr3s de sOteneots peur doses 11 
95,167 107,949 112,404 113,329 120,872 182,1167 Maqasirrs do 	sOterrents 	pour 	In 	lanrille 12 
11,123 11,591 12,895 32,769 13,365 14,056 1Iaqasins do cho,,ssures spdciafls8es 13 
64,979 69,064 79,914 314,763 91,951 106,541 Hoqasins do chaussures pour 	Is camille 14 
51,17i 64,296 67,256 77,439 94,033 317,718 lutres rmqovins do vOtmpnts et arceoauires 15 

461,465 476,811 521,866 549,734 608,367 653,937 Hiilent et sceeaauires 16 

86,495 75,021 74,699 73,339 77,557 933,383 Qoincailleries 17 
99,494 100,948 101,409 315,571 113,617 123,742 Magesir-,s do ,re.6Ies 18 
31,050 31,685 35,187 34,865 57,126 43,756 Hasjns d'appareils ménaqers 19 
44,138 40,569 41,908 66,227 44,686 53,674 Maqasirrs rio ecobles, 	tdIésieuro, 	radios et 20 

19,306 19,175 23,869 21,610 23,147 26,113 
acc'essoa rev 

Réparatio, d'apporeits 4lectro-méners 21 
179,797 379,498 IA7.A4R l8,145 216,842 286,578 Itutres 	art icier, 	d'nrrreiblerrorrrt 22 

460,48(1 446,896 466,920 409,577 512,975 632,224 Gris,pe don quincailleries, des idolen at 23 
r,,jrnitia-es de mimn 

573,957 322, 77' 129,848 340,110 342,666 459,1111 Pharmacies, médicarents bresetOs et 	produitti 24 
dobeauté 

33,309 38,334 39,678 36,401 45,249 72,662 Librairies et papoteries 25 
26,184 2,537 26.605 27,106 26,516 48,356 Fleuristes 26 
61,429 57,429 54,702 57,630 74,696 192,483 8ijn,teries 27 

1,825 2,069 1,908 1,951 2,139 3,890 Ateliers do réporotion do hLj0UX 28 
136,168 115,821 1)31), 138 85,156 79,692 119,921 Haqasins d'art ides do sport ot d'acceseoires 29 
123,186 126,020 110,820 108,542 113,840 1332,560 Maqasirro d'arcessolres personneis 30 
499,239 601,966 176,195 193,700 186,945 784,794 Hnqasirrs dohoissorrs alcooitquos 11 
175,369 163,374 355,1)354 157,305 176,049 240,520 Taus los autres r,sqosios 32 

1,380,862 1,252,987 1,195,098 1,207,080 1,247,792 2,104,997 Graipe do two lea antres 	,qos1rIs 33 

5,932,127 5,530,050 5,692,934 5,880,904 6,063,895 0,364,175 total esciusni qrsipe do I'auti.mhile 34 

3,179,921) 1,150,8th 1,199,791 1,137.919 1,703,939 1,029,959 Cor,cessionnaires d'aojtonuhiles 5$ 
40,546 39,524 37,'lO 39,489 40,456 31,720 Vemuleurs ,I'out,m,rnbijes d'occosion 36 

795,237 795, 107 748,422 752,066 742,940 728,284 Stotions-sersice 37 
118,719 117,033 114,114 114,505 121,472 114,914 Caroes 38 
230,030 170.1109 171,731 187,575 222,137 236,422 Ma(lasins do pièces ci d'accessoires d'auto- 39 

fleb, los 
150,550 145,071 179,44" 144,353 143,046 134,183 6itres 	,marceg dens le donsine tie l'auto- 40 

los 

2,495,010 2,825,084 2,414,52) 2,314,907 2,475,990 2,215,482 Crnipe d'antoaobiles 41 

8,427,737 1,955,934 8,107,457 8,255,811 0,537,885 10,639,657 IOIfti, EP08MIIE 	115 M8485105 42 
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KIND OF WSII[SS COMPOSITION USED IN TABLES 
1 10 26 

COMPOSITION PAR (INRE [F ()J*ERCE UTILIS1S [(NS 
IfS TABLEAUX 1 A 26 

Epiceries-boucheries. 	Epiceries-boucheries 
(épiceries avec 20% ma plus de viande frat-
che). 

Fpiceries, confiseries et articles divers. 
piceries, confiseries el manasins d'articles 
divers; épiceries (avec 20% ou mains de 
viande fralche). 

bus les aitres megasins d'a1iments. Maqa-
sins de produits de boulanqerie; roagasins de 
bonbons, de noix et confiseries; laiteries; 
maqasins d'oeufs et de volailles; magasins de 
fruits et léqumes; boucheries; poissonneries; 
magasins 	d'aliments 	fins (delicatessen); 
autres maqasins d'alimentation. 

Grands magasins. Grands maqasins y ccinpris 
les filiales situées dens les points de vente 
des grands magasins gui font partie intéqrale 
de l'exploitation. 	(Nota: Sont excius les 
points de vente autres que ceux des grands 
rnaqasins, qui sont exploités par les sociéts 
propriétaires de grands maqasins, ainsi que 
les bureaux de vente par ccxnmande postale et 
par catalogue des grands maqasins.) 

Maqasins de merchandises diverses. Maqasins 
de rnarchandises diverses (moms di tiers di 
stack en aliments); et les bureaux de vente 
par commande postale et par catalogue des 
grands maqasins. 

Magasins généraux. Magasins qénéraux (plus di 
tiers di stocks en aliments). 

Bazars. Bazars. 

0. Concessionnaires d'automobiles. 	Vendeurs 
d'automohiles (neuves et d'occasion ma neuves 
seulement). 

Vendeurs d'automobiles d'occasion. Vendeurs 
dautomobiles d'occasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulement). 

Stat ions-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d'accessoires d'auto-
mobiles. Magasins de pneus, d'accumulateurs 
et daccessoires; maqasins de fournitures 
pour la maison et l'automobile. 

Maqasins de vBtmnents pour homoes. Maqasins 
de vétements pour hommes et garçons; magasins 
d'accessoires vestimentaires pour hommes et 
qarçons; chapelleries pour hommes et qarçons; 
tailleurs (ateliers de confection sur place 
de véternents sur resure). 

Combination stores. Combination stores 
(groceries with 20 0" or more fresh reaL). 

Grocery, confectionery and suiidries 
stores. Grocery, confectionery and sun-
dries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Rakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; del-
icatessen stores; other food stores. 

Department stores. 	Department stores 
including concessions located in depart-
ment store outlets which are an integral 
part of the overall operation. 	(Note: 
This kind of business excludes non-de-
partrsent store outlets operated by 
department store firms, as well as de-
partment store mail-order and cataloque 
sales offices.) 

General merchandise stores. 	General 
merchandise stores (less than one-third 
food); and department store mail order 
and catalogue sales offices. 

General stores. 	General stores (more 
than one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. 	Used car dealers 
(used cars and trucks or used cars 
only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories stores. 
Tire, battery and accessories stores; 
home and auto supply stores. 

Mens clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishings stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 
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Women's clothinq stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothinq 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance 	stores; 	electrical 	supply 
stores. 

Furniture, television, radio and 	p1i- 
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent nedicine and cosmet-
ics stores. Druq stores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	tobacco 
stores and stands; news dealers, gift 
novelty and souvenir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other aitomotive txjsinesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Magasins cle vëtmuents pour dames. Maqasins 
de vétenients prêts-à-porter pour dames et 
jeunes filles; magasins de lingerie et 
bonneteries pour dames et jeunes filles; 
magasins d'accessoires et autres vêtements. 

Maqasins de vêtmnents pour la fanille. Maga-
sins ne vètmaents et d'accessoires vestimen-
taires pour In famille. 

Maqasins spécialisés de chaussures. Maqasins 
de chaussures pour hommes et garçons; maria-
sins de chaussures pour dames et jeunes 
filles; maqasins de chaussures pour enfants 
et bébés. 

Maqasins de chaussures pour Ia fanille. Ma-
gasins de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de nubles ménaers. Magasins de 
meub les. 

Magasins d'appareils ménaqers. 	Maqasins 
d'appareils menaqers; maqasins de fournitures 
électr iques. 

Magasins de neubles, téléviseurs, radios et 
accessoires. Maqasins de rreijhles, de télévi-
seurs, de radios et d'appareils ménaqers. 

Pharmacies, médicanents brevetés et prodjits 
de beauté. Droqueries, y compris maqasins de 
spécialités pharmaceutigues. 

Librairies et papeteries. Librairies-papete-
r i es. 

Fleurjstes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accessoi-
res. Magasins d'articles de sport; embarca-
tions, moteurs hors-bard et accessoires 
coninexes; magasins de hicyclettes et ateliers 
de reparation; vendeurs de metocyclettes. 

Maqasins d'accessoires personnels. Maqasins 
et kiosgues et tabac; marchands de journaux 
et de périodigues; magasins de cadeaux, de 
nouveautés et de souvenirs; rnagasins d'appa-
reils et de fournitures photoqraphigues; 
magasins de sacs de voyage, valises, malles, 
mallettes et de maroguinerie; maqasins de 
jouets et de jeux. 

bus les autres nnqasins: 

Autres commerces d'automobiles. Ateliers de 
peinture et de débosselaqe; autres ateliers 
de reparation spécialisés; lavage d'automo-
biles, autres conimerces d'automobiles. 
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28. All other stores - Concluded: 

Other apparel and accessories stores. 
Millinery 	stores: 	furriers 	and 	fur 
stores; children's and infants-wear 
stores; second-hand clothinq stores; 
piece qoods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fi stores; china, q1assware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other hose 
furnishings stores, n.e.c.; piano and 
orqan stores; record bars. 

Radio, television and electrical appli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

Jewellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retail stores; 
wine stores. 

Miscellaneous stores. Music stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

28. bus les autres ngasins - fin: 

Autres vètnents et accessoires. Maqasins de 
chapeaux; fourreur w naqasln de fourrures; 
vêtements pour enfants et bébés; maqasins de 
vétenients usages, rimrchandises a la pièce; 
autres maqasins de vêtements; lame. 

Autres articles d 1 aeub1ement. 	Peinture, 
vitre et papier tenture; vente et reparation 
de teléviseurs; téléviseurs, radios et appa-
reils de haute fidélité; maqasins de vals-
selle, verrerie et ustensiles de cuisine; 
maqasins de revétements de sol, rasqasins de 
ridemux, capitonnage et decoration inté-
rieure; toileries; tableaux et cadres; anti-
quités; meubles d'occasion; autres fourni-
tures de maison; pianos et orgues; comptoir 
de disques. 

Ateliers de reparation de téléviseurs, de 
radios et d'appareils ménajers. Réparat ion 
de téléviseurs et radios, reparation d'appa-
reils électro-ménagers. 

Reparation de bijoux. Reparation ne bijoux. 

Maqasins de boissons alcooliques. 	Spin- 
tueux, maqasins nki qouvernement; bresseries, 
maqasins de detail; vms, debits. 

Maqasins divers. Maqasins de n*isique; opti-
que; materiel medico-chirurqical; monuments 
funéraires et pierres tombales; petits ani-
maux; objets de piété; fournitures pour 
artistes; qalenies d'art; timbres et pièces 
de monnale; maisons mobiles; mont-de-piété; 
glace; autres magasins de detail. 
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Groupings of Kinds of Business Used in 	 Croupes de genres de commerce utilisés dans les 
rabies 29 and 30 

	
tableaux 29 et 30 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel group. 
Department stores; qeneral merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
den] ers. 

Automotive group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; hook 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des omgasins d'alimentation. piceries-
boucheries; épiceries, confiseries et articles 
divers; et tous les autres maqasins dalirnen-
tat inn. 

Groupe des mgasins de nrchandises diverses 
et des nqasins de vètnents. Grands 	qasins; 
maqasins de marchandises diverses; maqasins 
généraux; bazars; rnagasins de vèternents pour 
hommes; maqasins de vètmnents pour dames; 
niaqasins de vêtements pour la famille; rnaga-
sins spécialisés de chaussures; et rnaqasins de 
chaussures pour Is farnille. 

Concessionnaires 	d'automobiles. Concession- 
naires d'autornohilps. 

Groupe de I'automobile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	qaraqes; 	et 
Inagasins de pièces et d'accessoires d'automo-
bi les. 

Groupe des quincailleries, des ngasins de 
meuble et des autres nqasins de detail. Iuin-
cailleries; magasins de nubles mdnagers; 
maqasins dappareils ménaqers; rnagasins de 
rneuhles, tEléviseurs, radio et accessoires; 
pharmacies, médicaments brevetés et produits 
de beauté; librairies et papeteries; fleu-
ristes; bijouteries; niagasins d'articles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et tous les autres magasins. 
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SELECTED PIFLICATIONS 

Following are publications of the Mer-
chandising and Services Division in the 
Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp. First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentaqe changes of 
sales, by region. 

63-005 Retail Trade. H. Bil. Approx. 65 pp. 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Ru. 
Approx. 15 pp. First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de-
partment stores including data on 
floor area, inventory and accounts 
receivable. 

CHOIX II PLULICATIONS 

Les publications s:jivantes se trouvent 	la 
Section di commerce de detail, Division di com-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M. 
811. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de yen-
tes par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par réqion. 
Rapport provisoire. H. Bil. 1 page. Pre-
ier numéro, 1950. (ISSN 0709-8650. 

Variations en pourcentage et vent.es par 
region. 

63-005 Commerce de detail. N. Bil. Environ 65 
pages. Premier numéro, 1929. (ISSN 0380-
6146). 

total des ventes au detail par province et 
genre de commerce, pour les rragasins a 
succursales et les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. H. 
Bil. Environ 15 pages. Premier numéro, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
lières, des camions et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et E.-U. ou importés). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, aprBs désaisonnalisatior). 

63-014 Stocks commerciaux. M. Bil. 24 pages. Pre- 
mier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et par oenre de commerce pour les rrmqasins 
a succursales et magasins independents: 
variations trimestrielles en pourcentje 
pour les maqasins indépendants suivant le 
genre de commerce. 

63-210 Magasins de detail A succursales et les 
grands magasins. A. Bil. Environ 74 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

Total des ventes au detail pour les maqa-
sins a succursales et les grands maqasins, 
incluant des données sur la superficie 
total, des stocks, et comptes A recevoir. 
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Calalogue 	 Catalogue 

63-213 Vending Machine Operators. A. Nil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise through automa-
tic vendinq machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Nil. 14 
pp. First Issue, 1966-67. (ISN 
0590-5702). 

Sales 	of 	various 	corsnodit.ipc 	by 
method of distribution; door-to-door, 
mail order, etc. 

63-219 Campus Bock Stores, A. Bil. Approx. 
8 pp. First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ- 
ees and payroll, by regions, prov- 
inces and Canada, for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp. (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. 811. 29 pp.  First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

63-213 Exploitants de distrihuteurs automatiques. 
A. fill. 21 pages. Premier nurnéro, 1958. 
(ISSN 0527-6411). 

Ventes de rnarchandise selon le genre de 
machine et l'emplacement, Canada et pro-
vinces. 

63-218 La vente directe au Canada. A. 811. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchage, poste, etc. 

63-219 Librairies de campus. A. Ru. Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par article, ainsi gue 
nombre d'employés et la paye, par region, 
par province et au Canada par année sco-
laire. 

63-224 Manuel statistique pour etudes de nrché. 
A. Bil. 700 pages. Premier numéro, 1975. 
(ISSN 0590-9325). 

Les données portent sur des sujets tels 
que les indicateurs économigues généraux, 
les caractéristiques de Is population, le 
revenu et les dépenses des part iculiers et 
1 'équipement ménaqer. 

63-538 Commerce de detail statistiques histo-
riques, 1972-1979. H.S. Bil. 695 pages. 
(ISBN 0-660-506-13-0). Cette piklication 
contient des données brutes et désaisonna-
lisées, révisées de 1972 a 1979, des sec-
tions sur les definitions, les conceptsde 
classement, la méthodoloqie ainsi que des 
renseignements sur Is fiabilité des don-
nées. 

Résultats d'exploitation - Commerce de 
detail. H.S. flu. 29 pages. Premier 
numéro, 1974. 

Les bulletins de Ia série des Résultats de 
l'exploitation contiennerit des ratios 
(pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des biens yen-
dus, les bénéfices bruts, les dépenses 
d'exploitation et les bénéfices nets. 
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Catalogue 

Les publications suivantes sur les résultats 
d'exploitation sont maintenant disponthies. 

63-603 Maqasins de vètmnents pour hornmes, 1979 

63-604 Magasins indépendants de vente au detail 
de vèternents pour dames, 1975 

63-605 Magasins independents de vente au detail 
de quincaillerie, 1976 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Magasins de fleuristes, vente su detail, 
1979 

63-609 Maqasins indëpendants de vente au detail 
de bijouterie, 1978 

63-610 Magasins 	de 	vente 	au 	detail 	de 
quincaillerie, 1980 

63-611 Maqasins de vente ati detail de vètnents 
pour dames, 1980 

63-612 Flaqasins de vente au detail de vêtements 
pour la famille, 1980 

Catalogue 

The following reports on Operating Re-
sults are available. 

63-603 Men's Retail Clothinq Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A.- Annual 811.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadi economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available free on request From 
Statistics Canada, Ottawa (Canada), K1A 016. 

M. - Mensuel A.- Annuel Bil.- Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande varlété de 
bulletins statistiques sur la situation éconcrni-
que et social du Canada. On peut se procurer 
qratiiitement un catalogue complet des plica-
tions courantes en s'adressant b Statistique 
Canada, Ottawa (Canada), K1A 016. 
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