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Data in Many Forms... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggreqated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to Obtain More Information 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics Canada, Ottawa, 	K1A 	0V4 (Telephone: 
996-9304) or to the Statistics Canada reference centre 
in: 

St. 	John's (772-4073) Sturgeon Falls (753-4888) 

Halifax (426-5331) Winnipeg (949-4020) 

Montréal (283-5725) Regina (359_51405) 

Ottawa (992-4734) Edmonton (420-3027) 

Toronto (966-6586) Vancouver (666-3691) 

Toll-free 	access 	is provided 	in 	all 	provinces 	and 
territories, for users who reside wtside the 	local 
dialinq area of any of the regional reference centres. 

Newfoundland and Labrador Zenith 0-7037 

Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 

Ontario 1-800-268-1 151 

Manitoba 1-800-282-8006 

Saskatchewan 1(112)800-667-3524 

Alberta 1-800-222-6400 

British Columbia (South 
and Central) 112-800-663-1551 

Yukon and Northern B.C. 
(area served by 
Northwestlel Inc.) 	 Zenith 0-8913 

Northwest Territories 
(area served 
Northwestlel Inc.) 	 Zenith 2-2015 

How to Order Publications 

this and other Statistics Canada publications may be 
purchased from loca) authorized agents and other 
comunity bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales 
and Services, Statistics Canada, Ottawa, K1A 0V7. 

Des données mxis plusieurs formes... 

Statistique Canada diffuse les données sons formes diverses. 
Outre les publications, des totalisations hahituelles et spé-
ciales soot offertes sur inipriméa dordinateur, sur microfi-
ches et microfilms et sur bandes segnétiques. Des cartes et 
d'autres documents de référence géoqraphiques sont disponibles 
pour certaines sortes de données. L'accès direct A des données 
aqrégées est possible par le truchenent de CANSIM, Is base de 
données ordinolinque et Ic système d'extraction de Statiatique 
Canada. 

Comment nbteoir d'autres renseiqnmnenta 

Toutei dern;irdes de renaeignesents so sujet de cette publica-
tion on de statistiquea et services connexes doivent étre 
adressées a: 

Section di cuemerce de detail, 
Division di commerce et des services, 

Statistique Canada, Ottawa, K1A 0V4 (téléphone: 996-9304) on 
au centre de consultation de Statistique Canada a: 

St. rJohn's (772-4073) 	 Sturgeon Falls (753-4888) 

Halifax 	(426-5331) 	 Winnipeg 	(949-4020) 

Montréal 	(283-5725) 	 Regina 	(359-5405) 

Ottawa 	(992-4734) 	 Edmonton 	(420-3027) 

Toronto 	(966-6586) 	 Vanccxjver 	(666-3691 

Un service d'appel interurbain sans frais est offert, dans 
toutes lea provinces et dana les territoires, aux utilisatmars 
qui hthitent A l'extérieur des 2ones de cu,ijnjcation locale 
des centres réqionaux de consultation. 

Terre-Neuve et Labrador 	 Zenith 0-7037 

Nouvelle-Ccosse, Nouveau-Brunswick 
et I Ic-do-Pr ince-Cdmiard 	 1-800-565-7192 

Québec 	 1-800-361-2831 

Ontario 	 1-800-268-1 151 

Manitoba 	 1-800-282-8006 

Saskatchewan 	 1(112)800-667-3524 

Alberta 	 1-800-222-6400 

Colanbie-Britannique (aud 
et centrale) 	 112-800-663-1551 

Yukon et ford de Is C.-B. 
(territoire r)esaervi par Ia 
Northwestlel Inc.) 	 Zenith 0-8913 

Territoires di Nord-Duest 
(territoire desservi par Is 
Northwestlel Inc.) 	 Zenith 2-2015 

Comment commander les publications 

On peut Se procurer cette publication et les autres publica-
tions de Statiatiqije Canada auprès des agents autorisés at des 
autres librairies locales, par l'entremiae des bureaux beaux 
de Statistique Canada, on en écrivant A is Section des ventes 
at de Is distribution des publications, Statistique Canada, 
Ottawa, K1A 0%/7. 
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SYMBOLS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them due to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

SIGWS CONINIIONMILS 

Les signes suivants sont aiiployés uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

* Le lecteur est prié de noter que les données 
sont fondées sur des réponses qui ne satis-
font pas 6 la norme habituelle exigée pour 
la publication w que celles-ci ont ijie 
plus grande marge d'inconsistance que l'on 
devrait normalement obtenir, et Ce, a cause 
de la structure de Ia liste, c'est--dire 
des ajustements dis aux creations et aix 
disparitions et des changements dans le 
classement; elles doivent par consequent 
ètre utilisées avec circonspection. 

NOTA 

Les chiffres ayant été arrondis, les totaux ne 
correspondent pas toujours. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17, 2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Socio-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A OZB (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 
located across Canada. 

NOTE NJ SLJJET ir CANSIM 

La banque de données informatisées de Statis-
tique Canada CANSIM (système canadien dinforma-
tion socio-économique) fournit au public toutes 
les statistiques actuelles et historiques sur 
Commerce de detail (matrice n05  78 9 227,287 9  
2300/17, 2431), et sur de nanbreuses autres sé-
ries, par le biais d'un terminal, d'imprimés 
d'ordinateur 00 de supports ordinolingues. Pour 
plus de renseignements, sadresser au personnel 
de CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 078 (téléphone 
613-995-7406), w aux conseillers régionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 
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INTRI1DIrT ION 

Les estimations du commerce de detail sont 
tirées d'une enguête sur les "points de vente" au 
detail mu Canada. Les entreprises sont d'abord 
classées dans le secteur du commerce de detail 
d'apres la "valeur ajoutée recensée"(l), gui 
représente dans ce secteur, la difference entre 
le prix tie vente et le prix d'achat ties biens 
vendus pendant une periods déterminée. Les socié-
tés qui appartiennent mu commerce de detail sont 
ensuite classées dans des categories précises 
d'activités (code a trois chiffres de la Classi-
fication des activités économiques de 1960) 
d'après la "principale activité", c'est--dire 
d'après la proportion des ventes dont rend compte 
chaque genre tie commerce ou chaque type de mer-
chandises vendijes. 

L'étape suivante cii travail de classification 
consiste a faire in relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le nombre tie points de vente et leur 
activité. De tels renseiqnements servent non 
seulement è determiner si des entreprises parti-
culières, notamrnent les entreprises h points de 
vents rmjltiples, peuvent étre considérées comma 
des "inaqasins succursa1es" (voir definition 
ci-dessous), mais aussi A distinguer les points 
de vente mu detail des autres types de points de 
vente et d'ainsi assurer in classement plus pré-
cis tie chacun d'eux parmi plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
sont agrégés en 28 groupes pour fins tie pi1lica-
tion. 

L'enquête étant axée sur les points tie vente, 
is charTp d'enquète a été étendu aux points tie 
vents mu detail exploités par ties entreprises 
autres que des magasins tie detail. Lorsqu'on a 
étahli, par exemple, qu'un fabriquant exploite crc 
ou plusieurs locaux de vente mu detail, on pro-
cede tie la même façon qu'indiquée ci-dessus. Des 
locaux de vente au detail peuvent être exploités 
par des entreprises dont l'activité principale 
est la fabrication, le commerce tie gros, l'admi-
nistration publique, la construction, etc. 

Le système supportant l'enquête permet la 
revision des estimations mensuelles afin tie tenir 
compte des reponses tardives. La piAlication 
inensuelle fournira donc des donnees provisoires 
pour le mois en cours at des données révisées 
pour le mois precedent. 

(1) Pour de plus asples renseignements, voir le 
manuel tie la Classification des activités 
éconcxniques, no 12-501F mu catalogue, pages 
9-11. 

Retail trade estimates are derived from a 
survey of Canadian "retail locations". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added',(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-diqit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
vity" - the proportion of sales accounted 
for by each kind of business or by each type 
of commodity sold. 

the next step in the classification pro-
cedure is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if individual 
businesses, particularly multi-location bu-
sinesses, qualify for treatment as "chains" 
(see definition following) but also to 
isolate retail locations from non-retail and 
make possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for example) operates 
one or more retail locations, the same 
treatment is given as outlined above. Retail 
locations can be operated by businesses 
whose principal activity is manufacturinq, 
wholesaling, government, construction, etc. 

The design of the survey provides the 
facility to revise the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the preceding month. 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue 12-501, Pages 9-11. 



Ninber of Shopping Days 

the number of shopping days that this 
report is based on, varies from rronth to 
month. See text table I for the number of 
shopping days the current report is based 
on. 

Nombre de jours coninerciaux 

Le nornbre de jours comrnerciaux sur lesquels 
sont basées les donnes présentées ici vane d'un 
mois & l'autre. Voir au tableau explicatif I le 
nombre de jours cnmrnerciaux sur lesquels sont 
basées les données. 

TEXT TABLE I. Nuiter of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nombre de jours commerciaux par nriis 

1983 1982 

Number of Number of Number of Nuner of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nombre de 
jours samedis jours saedis 
commercimux commerciaux 

January - Janvier 25 4 25 5 
February - Février 24 4 24 4 
March - Mars 27 4 27 4 
April - Avril 25 5 25 4 
May-Mai 26 4 26 5 
June-Juin 26 4 26 4 
July - Juillet 25 5 26 5 
August - Aot 27 4 26 4 
September - Septembre 25 4 25 4 
October - Octobre 25 5 25 5 
November - Novembre 26 4 26 4 
December - Décemhre 26 5 26 3 

DATA IIILIABILITY 

The statistics in this publication are 
estimates derived Ircxii a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

FIABILIT lIES DOt*&ES 

Ce bulletin présente des estimations rondees 
sur une enquete par échantillonnaqe qui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit vise 6 faciliter, pour le lee-
teur, l'interprétation des estiniations gui sont 
publiées. 

Erreurs d'échantillonnage et autres erreurs 

Les estimations établies sur la base dune 
enquête par échantillonnage sont sujettes a 
différents types d'erreurs. On les regroupe en 
deux grandes categories: les erreurs qui sont 
dues l'échantillonnage et celles gui ne le sont 
pas. 

Srç1ing and Non-si1ing Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and non-samplinq. 

viii 



Sampling Errors 

Sampling errors are present because ob-
servations are made only on a sample and not 
on the entire population. The sampling 
error depends on factors such as the size of 
the sample, variability in the population, 
sampling design and method of estimation. 
For example, for a qiven sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even for the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
sults are likely to be different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can he measured from the 
sample itself. 

Erreurs d' échantil lonnage 

Ce genre d'erreur existe parce que les obser-
vations portent uniguement sur un ëchantillon, et 
non sur l'ensemble de la population. L'erreur 
depend de facteurs tels que la taille de l'échan-
tillon, Ia variabilité de la population, le plan 
de sondage et la niéthode d'estimation. Pour we 
taille donnée d'échantillon, par exemple, l'er-
reur d'échantillonnage sera fonction de Ia me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, cki choix des unites sondées et 
de Ia méthode de selection. (On peut même, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver a la méthode 
d'estimation la plus efficace.) 

Comme, dans we erwiuête  par échantillonnaqe, 
on tire des conclusions sur l'ensemble dune po-
pulation è partir des données concernant we 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute la population dans les mêmes 
conditions. La principale caractdristique des 
sondaqes probabilistes, c'est que lerreur 
d'échantillonnaqe peut être directeient mesurée a 
partir de l'échantillon. 

Non-sampling Errors 

these errors are present whether a sample 
or a complete census of the population is 
taken. Non-sampling errors can be attributed 
to one or more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
to questionnaire desiqn and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some may be 
unable to respond, while others may be too 
late in respondinq. Data for the non-
responding units can be imputed using the 
data from responding units or some earlier 
data on the non-responding units if avail-
able. The extent of error due to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as high a response rate as 
possible. 

Erreurs non liées a l'échantillonnaqe 
Ces erreurs se retrouvent tant dans lea recen-

sements que dans les epouêtes par ëchantillon-
nage. Elles soot dues a un ou plusieurs facteurs 
parmi les suivants: 

Le champ couvert par l'enquête. L'erreur petit 
résulter d'un listage incomplet et dune caiver-
ture insuffisante de Ia population visée. 

La réponse. Ici, l'erreur peut être attribuable a 
la conception dii questionnaire et aux caractéris-
tiques de Ia question, 'a l'incapacité cii su refus 
de l'enqueté de fournir des renseignoments 
exacts, 'a l'interprétation fautive des questions 
due 	des problèmes d'ordre sémantique, nJ aux 
variations, d'un interviewer 	l'autre, dans 
l'explication des questions ou dans l'interpréta-
tion des réponses. 

La non-réponse. Certains enquatés refusent de 
répondre, tandis gue d'autres en soot incapables 
ou encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent étre imputées a 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connait qenéralement pas avec precision Fimpor-
tance de l'erreur disputation; celle-ci vane 
beaucoup selon les caractéristiques gui distin-
guent les répondants des non-répondants. Comma ce 
type d'erreur prend hahituellement de l'npleur a 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le neilleur taux de réponse pos-
sible. 
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Measures of Sampling and Non-sampling Error 

Le traitnent. L'erreur peut Se prodiire lors 
des diverses étapes di traitoment, telles que le 
codage, l'entrée, la verification, la pondération 
et la totalisation, etc. 

Ii est difficile de nesurer les erreurs non 
liées a l'échantillonnaqe. De plus, il faut les 
cerner a un niveau oCi elles ne rtiisent pas a 
l'utilisation ou a l'interprétation des chiffres 
définitifs. Quant aux estimations di present 
bulletin, tout a été mis en oeuvre afin de mini-
miser les erreurs non liées A l'échantillonnae. 
Ainsi, les unites ont été définies avec beaucoup 
de precision, au iioyen des listes les plus a 
jour; les questionnaires ont été conçus avec soin 
afin de réduire au minimum les différentes inter-
prétations possibles (on a dernandé aux inter-
viewers de poser les questions telles qu'elles 
figurent aux questionnaires) ; les diverses étapes 
de verification et de traitement ont fait lobjet 
de contrôles d'acceptation détaillés; on n'a 
absolurnent rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

Eva1uation de l'erreur d'échantillonnaqe et de 
l'erreur non liée a l'échantillonnaoe 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Sampling Error Measures 

The sample used in this survey is one of 
a large number of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general conditions. If it was possible that 
each one of these samples could be surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 
would be expected that the sample estimates 
would differ from each other. The average 
estimate derived from all these possible 
sample estimates is termed the expected 
value. The expected value can also be 
expressed as the value which would be 
obtained if a census enumeration was taken 
under identical conditions of collection and 
processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated.For 
example, the standard error, defined as the 

Erreur d'échantillonnage 

Léchantillon utilisé aux Fins de la présente 
enquête est un des nombreux échantillons de même 
taille gui auraient pu être choisis selon le méme 
plan et les mêmes conditions. Si cheque échan-
tillon pouvait faire l'objet d'une enquête nenée 
essentielleinent dens les mêmes conditions, ii 
faudrait s'attendre a ce que l'estimation calcu-
lee vane dun échantillon a l'autre. On ncjnrne 
valeur probable l'estimation mayenne obtenue de 
tous les échantillons possibles. kjtrment dit, 
la valeur probable est celle qu'on obtiendrait en 
recensant toute la population dens des conditions 
identiques de collecte et de traitement. Line 
estimation calculée a partir d'une enguete par 
échantillonnage est dite precise lorsqu'elle 
s'approche de la valeur probable. 

Or, les estimations fondées sur un échantillon 
peuvent ne pas correspondre a la valeur proba-
ble. Cependant, comme les estimations proviennent 
d'un échantillon probabiliste, il est possible 
d'en mesurer la variabilité par rapport a leur 
valeur probable. Ainsi, la variance d'une estisna-
tion, qui en masure la precision, se définit 
comma la moyenne, parmi tous les échantillons 
possibles, des carrés de la difference entre 
l'estimation et in valeur probable. 

Line fois qu'on a calculé lestimation et se 
variance, il devient possible de mesurer la pré-
cision autrement. Par exemple, l'erreur-type, 
soit in racine carrée de la variance, masure 
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square root of the variance, is a measure of 
the sampling error in the same units as the 
estimate (e.g., dollars). the standard error 
is a measure of precision in absolute terms. 
The coefficient of variation, defined as the 
standard error divided by the sample esti-
mate, is a measure of precision in relative 
terms. For comparison purposes one may more 
readily compare the sampling error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this publication under Text table II, "Mea-
sures of Reliability", is the coefficient of 
variat ion. 

the formula used to calculate the pub-
lished coefficient of variation in Text 
Table II is: 

CV(x) = 5(X) 
X 

Where X = the estimate 
5(X) = the standard deviation of X 

The percentage error (PC) of X will be: 

PE(X) = CV(X) x 100 0,
. 

For example, an estimate X 	$8,000,000 with 
a standard deviation s(x) 	$400,000 has a 
coefficient of variation of .05 and assuming 
a normal distribution we can say; "the prob-
ability is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%". 

l'erreur d'échantillonnage dens la même unit4 que 
l'estimation (en dollars, notamment). Autrement 
dit, I'erreur-type riesure la precision en termes 
absolus. Par contre, le coefficient de variation, 
c'est--dire lerreur-type divisée par l'estima-
tion, mesure la precision en tenses relatifs. 
Ainsi, l'eniploi du coefficient de variation 
facilite la conparaison de l'erreur déchantil-
lorinage de deux estimations. 

C'est le coefficient de variation qui sert a 
évaluer l'erreur d'échantillonnage au tableau 
explicatif II "Mesure de Ia fiabilité". 

Voici Ia formule utilisée pour calculer les 
coefficients de variation cii tableau explicatif 
II: 

cv(x) = s(x) 
X 

dans laquelle X est l'estimatiori 
5(X) est l'écart-type de X 

L'erreur de X en pourcentaqe (PC) correspondra Ii: 

PE(X) = cv(x) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X = $8,000,000 oCi l'écart-type (5(X)) 
atteint $400,000 correspond a .05; si l'on sup-
pose irie distribution norinale, on peut affirmer 
qu'il existe une probabilité d'environ 68% que 
l'estimation de $8,000,000 coinporte in pourcen-
tage reel d'erreur inférieur b 5%. 

Non-sampling Error Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, we cannot assume that the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of sampling error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table II. The response 
rate is a measure of the proportion of those 
sample units which have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 

Erreur non liée A l'échantillonnage 

L'enquète par échantillonnage et le recense-
ment cherchent tous deux a determiner la valeur 
exacte de l'ensemble. L'estimation est dite pr-
cAse si elle se rapproche de cette valeur. Bien 
qu'il s'aqisse dune valeur souhaitable, ii n'est 
pas réaliste de supposer que la valeur exacte de 
chaque unite de l'ensemble aj de l'échantillon 
peut être obtenue et traitée sans erreur. La dif-
férence entre la valeur probable et la valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais systématiques des données 
en recourant aux mesures de probabilité de l'er-
reur d'échantillonnaqe décrites plus haut. La 
precision d'une estimation est déterminée par 
l'effet conjugé des erreurs d'échantillonnage et 
des erreurs non liées h l'échantillonnage. 

line source d'erreur non bees h l'échantil-
lonnage, est l'erreur dCi a la non-réponse. Le 
tableau explicatif II donne deux mesures de la 
réponse afin d'aider l'utilisateur a évaluer ce 
genre d'erreur. Le taix de réponse est la propor-
tion des unites de l'échantillon qui ont répondu 
assez tot pour être incluses dans l'estimation. 
La fraction de réponse, per contre, est le taux 
de réponse des données, c'est-à-dire Ia propor- 
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sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
ular month would have a response rate of 
25%. If these five reporting units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered since the response 
fraction is more representative of the 
situation. 

Lion de l'estimation de l'échantillon qui est 
fondée sur des données déclarées. Par exemple, le 
taux de réponse d'une cellule comportant un 
échantillon de 20 units dont cinq répondent lors 
d'un rims donné atteindrait 25%. Cependant, si 
les cinq unites déclarantes représentent $8 mil-
lions sur l'estimation globale de $10 millions, 
Ia fraction de réponse s'élèverait 80%. Dans un 
tel cas, le taux de réponse aurait, h lui seul, 
tendance déprécier la fiabilaté de l'estima-
tion; U faudrait donc tenir ccxnpte des deux 
unites de mesure, puisque Ia fraction de réponse 
est la plus representative de Ia situation. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other 
service activities, less returns adjustments 
and discounts. Total net sales also include: 
trade-in allowances; commissions earned from 
sales of goods owned by others, proprietor's 
withdrawals of goods for personal use (at 
retail) and the sales and receipts of con-
cessionnaires operating within the outlet. 
Non-operating revenues, bad debts recovered 
and sales taxes collected for remittance to 
a government agencyare excluded. 

LFINItIONS 

"Commerce de 	detail" signifie, 	pour 	les 
besoins de la présente publication, "l'ensemble 
des ventes faites par des points de vente au 
detail". 

tin "point de vente ai détaiP', suivant la dé-
finition de Statistique Canada, est in local 
d'affaires (habituellernent tin magasin) dont l'ac-
tivité principale est la vente de merchandises et 
de services connexes au grand public pour la con-
sonimation rnénagère ar personnelle. Les estima-
tions relatives mu commerce de detail ne prennent 
pas en compte les ventes directes, c'est--dire 
les ventes gui ne sont pas faites par l'internré-
diaire d'un point de vente au detail, par exemple 
las ventes directes par démarchage, les ventes 
par distributeur automatique, les ventes de jour-
naux ou de revues faites directement par les 
iniprimeurs et éditeurs, et les ventes faites par 
les cercles du livre et les clubs de disques. 11 
n'y a qu'une exception: les ventes des grands 
rilagasins faites par la poste ai par catalogue, 
qui sont classées dans la catégorie des "rnagasins 
de merchandises diverses". En ajtre, le commerce 
de detail ne comprend pas les ventes au detail 
des mites auxiliaires, par exemple, entrepôts, 
sieges sociaux, etc., ni les ventes des entrepre-
neurs dont l'activité principale ne relève pas ci 
commerce de detail, ni les operations de detail 
entre particuliers. 

Les ventes nettes totales comprennent les yen-
tes de marchandises neuves et usagées et des 
recettes provenanl de reparations, de locations 
de materiel de la vente de repas et d'autres 
activités de services, moms la valeur des reri-
dus, les ajustements et les rabais. Les ventes 
totales nettes comprennent également; Ia valeur 
des reprises, lea commissions sur la vente de 
marchandises appartenant autrui et Ia valeur 
(au detail) des marchandises prélevées par le 
propriétaire pour son usage personnel et les yen-
tes et recettes des concessions exploitées dans 
les points de ventes. On ne prend pas en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises créances et les taxes de vente per-
cues pour le compte d'un organisme public. 

DEFINITIONS 

"Retail trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the tnail-order and cata-
logue sales activities of department store 
businesses, which have been classified to 
the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 
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CLASSIF ICAT ION 

Genre de conimerce(2) 

Les estimations relatives au commerce de dé-
tail sont stratifiées par region et par groupe de 
genre de commerce. Ces groupes sont fondés sur la 
Classification des activités economiques et les 
categories de genre de commerce de detail qui ont 
été utilisées lors do recensement do commerce et 
des services de 1966. rtant donné que l'eriquête 
mensuelle do commerce de detail est axée sur les 
points de vente cotnme on l'a indiqué ci-dessus, 
cheque geint de vente au detail d'une entreprise 
se voit attribuer un code "genre de commerce" 
d'après son activité principalie (ou le genre de 
merchandises vendues). 

Dens la présente publication, le commerce de 
detail est stratiflé melon 27 grands groupes de 
genre de commerce, outre la catégorie "Marchands 
divers". Pour rendre ces statistigues plus uti-
les, nous décrivons la composition de cheque 
groupe de genre de commerce A la fin de Ia pibli-
cation. 

Type d'entreprise 

En plus d'être stratifiées melon le genre de 
commerce, les estimations relatives eu commerce 
de detail soot ventilées entre maqasins 'a succur-
sales et maqasins independents. Les entreprises 
gui répondent 'a la definition suivante sont clas-
sees dens la catégorie des riugasins A scur-
sales: 

Magasins a succursales "entreprise exploitant 
au moms quatre points de vente au detail dens un 
même genre de commerce, sous une mêmrm apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pam aver la definition ci-dessus est. 
classée automatiguement dens la catégorie des 
magasins independents, la seule exception étant 
les "grands maqasins" qul sont portés en totalité 
dens le catégorie des magasins 'a succursales. 

CLASSIFICA.T ION 

Kind of jsiness(2) 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
groupings which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed in the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 
sold). 

In this report, retail trade is strati-
fied into 27 mojor kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classifed as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

P( THODOLtJG III 

On établit les estimations mensuelles rela-
tives au commerce de detail que renferme Ia pré-
sente publication au moyen d'une enquête per son-
daqe dont la méthodoloqie diffère sensiblement de 
celle utilisée pour les estimations qui ont peru 
jusqu'A Ia fin de 1974. 

Cette nouvelle méthodoloqie fut principalement 
mime en application parce qu'il n'existait plus 
de source adequate de renseignements disponibles, 

(2) Pour one definition complete de chaque genre 
de commerce, consulter la publication Com-
merce de detail statistiques hist.oriques 
1972-1979, catalogue 63-5313. 

M[ TH000LOGY 

The monthly retail trade estimates con-
tained in this report are produced by means 
of a sample survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(2) For a detailed definition of each kind 
of business, see Retail trade Historical 
Statistics, 1972-1979, Cateloque 63-538. 
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update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

après 1969, pour mettre A jour la partie indépen-
dante de l'ancien échantillon pour tenir cornpte 
des nouvelles entreprises (creations) et (ou) de 
celles qui fermaient leurs portent (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre qu'il y avait un 
certain deqré de sous-estimation, laquelle soi's-
estimation avait atteint W. en 1974. Néanmoins 
les tendances rrensuelles mesurées par l'ancien 
ainsi que par le nouvel écharitillon sont passa-
blement similaires. 

Echanti11on 

La liste de Revenu Canada (Irnpôt) a été com-
plétée par la liste des ragasins A succursales 
ainsi que des grands rnagasins et par une liste de 
fichier aréolaire pour reconstituer l'univers de 
cette enquête. Un échantillon d'environ 16,000 
entreprises indépendantes, stratifié par r6-
gion(3) et selon le schema de codage de la Clas-
sification des ectivités éconmeiques, a été 
prélevé sur cet univers et a fait I'objet dune 
enquéte en vue de determiner le genre d'activité 
de chaque entreprise. Des estimations sont 
ensuite éteblies tous les mois et stratifiées 
selon le groupe de commerce et la region. 

La niéthode d'estimation des ventes totales au 
detail consiste A gonfler les donndes déclarées 
par chaque unite échantillonnée aux dimensions de 
l'univers en rwltipliant les données de l'unité 
par l'inverse de Ia probabilité de choix de 
l'unité. Dans le cas des entreprises non décla-
rantes temps(4) un niois donné, on procède A une 
imputation A l'aide d'une méthode statistique qui 
fait intervenir divers élérnents comma les moyen-
nes de cellule, les ventes cii dernier Frois, 
d'autres tendances, etc. Ainsi, il doit y avoir 
une estimation des ventes pour chaque entreprise 
échantillonnée. 

Les résultats de l'enquête ne sont pas raccor-
des A ceux du recensement. Line étude cnparative 
entre les estimations obtenues dans le cadre de 
cette enquête ainsi que celles obtenues lors d'un 
recensement sera effectuée afin de determiner la 
cause de tout écart entre les deux niveaux, ce 
qui nous permettra de rectifier les statistiques 
et de compenser les erreurs ou les diverqences 
relevées (comae un classernent erroné selon le 
genre de commerce, une surestimation dans des 
cellules particulières, etc.). 

Les regions niétropolitaines de Montréal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux regions métropolitaines cii 
recensement de 1971 
Les declarations tardives sont toujours 
considérées dans le calcul des estimations 
rev isées. 

Sa,v le 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by geographical regions(3) and by the Stan-
dard Industrial Classification code has been 
selected from this universe and surveyed in 
order to verify the kind of business of each 
firm. Estimates are then produced monthly, 
stratified by trade group and geographical 
region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found to exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

T The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
estimates. 
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Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each rronth. 

EILP[NTS CF L'UNIVERS Ill L'ENQIJTE 

L'univers de l'enquête comprend deux éléments 
fondementaux: we lisLe de fichier principal (y 
coinpris les éléments magasins b succursales et 
grands magasins) et we liste de fichier aréo-
laire. Ces éléments représentent de manière adé-
quate l'univers du ccxnmerce de detail. 

Fichier principal de l'enguète 

Le lichier principal de l'enquête du coniaerce 
de vente au detail est fondé sur we série de 
profils tires de Ia fraction du fichier principal 
de Revenu Canada (Impôt) se rapportant aux corn-
merces de vente mu detail et est stratifié par 
region et selon le schema de codage de la Classi-
fication des activités économiques. Cet élérnent 
du fichier est we hate de toutes les entrepri-
ses de vente au detail gui ont un numéro de 
cornpte de retenues sur la paye (entreprises ayarit 
des salaries l'égard desquels des deductions 
sont faites aux fins de l'impôt). Cette liste est 
mise jour tous les Fools; ii s'agit de prendre 
en compte la creation de nouvelles entreprises, 
Ia disparition d'ent.reprises eL dans he cas 
d'entreprises existantes, tous les changements de 
noni, d'adresse ou de genre de commerce. Ces mises 
a jour s'appuient sur des enqutes de Revenu 
Canada (Impôt) et de Siatistigue Canada. Des que 
l'on dispose de ces mises C jour, les entreprises 
qui cessent toute activité mont éliminées de 
l'échantillon et iii échantillon de creations est 
prélevé sur les nouvelles entreprises, ce gui 
permet un ajustement amnsuel en fonct ion des 
creations et des disparitions. 

Des enregistrenients du fichier principal de 
l'enquête sont échantillonnés d'après we proba-
bilité donnée de selection déterminée par le lieu 
d'exploitation, le schema de codage de la Classi-
fication des activités économiques et Ia taille 
des cellules. Lors de la constitution c.i fichier 
de l'échantillon initial, la selection a porte 
sur tout le fichier principal de l'enquéte. 
Depuis lors, seules les creations ant fait 
l'objet dun echantillonnage tous les roois. 

lément magasins C succursales et grands magasins 

La liste des magasins C succursales et des 
grands magasins constitue un sous-ensemble de 
l'élérnent fichier principal de l'enquéte. Leo 
établissements corninerciaux figurant sur cette 
liste mont ceux qui ont été identifies (d'après 
les documents de Statistique Canada) comae maga-
sins C succursales et grands rnagasins et gui ant 
été échantillonnés avec certitude (chaque entre-
prime fait partie de l'échantillton). Cet élément, 
qui est mis C jour tous les mois d'apr'es lea 
données de Revenu Canada, fait également l'objet 
d'une mise C jour annuellie. Ces dernières mises C 
jour mont fondées princiaplenient sur les décla-
rations obtenues dans le cadre de l'enquète an-
nuelle sur les rnagasins C succursales et les 
grands magasins, ainsi que sur des renseignements 
puisés C d'autres sources ccrnme les revues por-
tant sur le commerce, etc. 

COMPOINTS CF THE ¶JRVEY UNIVERSE 

The universe used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store compo-
nents) and an area file list. These compo-
nents provide an adequate representation of 
the retail trade universe. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
graphical area and by Standard Industrial 
Classification code. this component is a 
list of all retail businesses having a pay-
roll deduction account number (i.e., having 
employees for whom payroll deductions are 
made). It is updated rionthly for new firms 
coming into business, for firms going out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going out of 
business are dropped from the sample and a 
sample of births is selected from among new 
firms which have gone into business, thus 
providing a monthly birth/death adjustment. 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from Statistics 
Canada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
nient. Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 
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Ilément fichier géographigue (aréol[aire) 

Le hut premier du fichier géographique est de 
completer la base de l'échantillon. Cet élément 
supplémentaire permet: 

d'étahlir une estimation visant les entreprises 
qui ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne comptant aucun salarié 
pour lequel on procède A des deductions aux fins 
de l'impAt); 

de compenser le "retard" d'obtention des ajuste-
ments en fonction des creations au moyen di 
fichier principal de l'enquête. 

On a constitué le fichier géographique en 
choisissant un certain nrxnbre de secteurs géoqra-
phiques au Canada (a laide de données de l'en-
quête sur la population active) de façon A 
couvrir tout le territoire canadien l'exception 
du Yukon et des Territoires di Nord-Ouest. Les 
secteurs choisis ont ensuite été entiArement 
dénombrés par des représentants réqionaux et on a 
ainsi obtenu un fichier géographique comprenant 
tous les établissements casmerciaux de ces sec-
tours. On a compare ce fichier au fichier princi-
pal de l'enquête pour determiner queUes entre-
prises fiquralent dans les deux fichiers. Pour ce 
qui est de ces entreprises, l'univers a été re-
présenté par l'échantillon d'entreprises prélevé 
cur le fichier principal de l'enquéte. Toutes les 
entreprises sans pendant (dane le fichier aréo-
laire) ont été automatiquement incorporées au 
fichier de l'échantillon. Tous les mois depuis le 
premier dénombrement, un douzièine des réqions 
choisies a fait l'objet d'un autre dénombrement 
complet visant A determiner queues nouvelles 
entreprises ont vu le jour mu cours de l'année 
précédente. Ces nouvelles entreprises sont 
ensuite réappariées avec le fichier principal de 
l'enquête. De la même façon toutes les ncuvelles 
entreprises ajoutées au fichier principal de 
l'enquete mu moyen de rinses A jour tirées di 
fichier de Revenu Canada (Irnpôt) sont réappariées 
chaque mois avec le fichier géographique. Les 
entreprises pour lesquelles on a trouvé un 
pendant mu cours des deux processus do comparai-
son précédemment décrits sont radiées di fichier 
geographique et demeurent cur le fichier princi-
pal de l'enquête o6 elles ont une probabilité 
d'être choisies. Le reste des entreprises di 
fichier géographique pour lesquelles on n'a pas 
trouvé un pendant sont inclus dans l'échantillon. 

Area File Component 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master File. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every manth since the original enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are on both 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file. The remaining unmatched 
firms on the area file are included in the 
sample. 

SEASONAL PD3USTWNT 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(S) In using time series to observe 

(5) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
tical Review, August 1974. 

EtSAISONNAL ISAT ION 

Les series temporelles ou chronoloqiques corn-
portent lee éléments essentiels A Ia description, 
l'explication et la prevision di comporterient 
dun phénomène économique. "Ce sont des dossiers 
statistiques de l'évolution des processus écono-
miques dans le temps"( 5). L 'observation par les 

(5) La désaisonnalisation des series tmnporelles 
économiques: quelques remarques; tire a part 
de la Revue statistique di Canada, AoDt 1974. 

xvi 



economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal chanqes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment mothod(6) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per se. The estimated 
data are derived from forecasts and back-
casts usinq ARIMA (Autoregressive Integrated 
Moving Averaqe) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily a ratio-to-moving averacie 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several times 
(see Table 26). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, since March 1983, executed every 
month instead of once a year. This permits 
us to update each month the reference series 
from which we derive the final estimations 
of the seasonal factors with the previous 
month's revised data. However, in order to 
obtain the preliminary seasonally adjusted 
value For the current monthts sales, a pro-
jected seasonal factor is used (derived from 
previous months data). 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irregular 
component. Slight month-to-month variations 

(6) For further information see the X-11-
ARIMA Seasonal Adjustment Method, by 
Estella Bee Daqum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

économistes et les statisticiens de Uactivité 
économique è l'aide des series temporelles a donc 
permis de distinquer quatre ccxnposantes principa-
les du comportement des series temporelles: la 
tendance a long terme ou trend, le mouvement 
cyclique, les variations saisonnières et les 
fluctuations irrégulières ai accidentelles. Ces 
mouvements sont causes par différents facteurs, 
soit économiques, naturels w institutionnels. 
Les variations saisonnières mont les fluctuations 
périodiques plus cxj noins régulières qui se pro-
duisent au cours d'une année en raison di cycle 
metéorologique normal, des congés fixes et 
d'autres événements qui se répèterit a intervalles 
avec une certaine régularité pour influencer de 
façon signilicative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondamentale dun phénoméne économi-
que et de produire urie meilleure prediction, Sta-
tistigue Canada rajuste les series temporelles mu 
moyen de la rnéthode de désaisonnalisation X-11-
ARMMI(6) afin de justement minimiser l'impact des 
variations saisonnières sur les series. Cette 
technique consiste essentiellement a ajouter une 
année de données brutes a chacunes des deux ex-
trémités de la série initiale avant de procéder a 
la désaisonnalisation proprement dite. Les don-
nées estimatives proviennent d'extrapolations 
prospectives et retrospectives rdalisées par des 
modèles ARMMI (modèles autorégressif b moyennes 
mobiles intéqrées) du type Box-Jer<ins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel a is rnéthode de rapport aux rloyen-
nes mobiles pour effectuer le lissaqe de la série 
modifié et obtenir ine estimation provisoire de 
la tendance-cycle, calculer les rapports de la 
série initiale (ajustém) aux estimations de la 
tendance-cycie, et estimer les facteurs saison-
niers a partir de ces dits rapports. Les facteurs 
saisonniers définitifs ne sont produits que lors-
que ces operations ont été exécutées a plusieurs 
reprises (voir tableau 26). Ces étapes détermi-
nant les facteurs saisonniers ndcessaires au 
calcul des données désaisonnalisées finales, sont 
depuis mars 1983, exécutées a chaque mois au lieu 
d'une seule fois par an. Il nous est donc possi-
ble de mettre a jour mensuellement les series de 
référence desquelles on derive les estimations 
finales des facteurs saisonniers, en miiployant 
les données los plus récentes disponibles. Toute-
lois, afin d'obtenir la valeur prélirninaire des 
ventes désaisonnalisées pour le nois courant, on 
utilise Lne prevision di facteur saisonnier fan.-
dee sur les donriées disponibles le rrois précé-
dent. 

Bien que Ia désaisonnalisation permette de 
sioux coniprendre la tendance-cycle fondammentale 
d'une serie, la série désaisonnalisée n'en con-
tient pam noins une coniposante irréqulière. De 
légères variations d'un mois a l'autre dans la 

(6) Pour de plus anples inforrnations voir La me-
thode do désaisonnalisation X-11-AFlMI, par 
Estella Bee Daqum, Statistique Canada, no. 
12-564F mu catalogue, hors merle. 
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série désaisonnalisée peuvent n'étre que de 
simples mouvements irréguliers; pour avoir une 
meilleure idée de la tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain ncinbre de mis. 

A cette fin, on retient l'usaqe des mis a 
dominance cyclique, ou MDC (voir tableau 26). Il 
s'agit du plus petit ncznbre de mis pour lesquels 
un certain rapport devient et reste inférleur 
l'unité; autrement dit, c'est la période pendant 
laguelle le taux de variation moyen absolu de la 
tendance-cycle de la série désaisonnalisée est 
supérieur celui de la cornposante irrégulière. 
Le IOC peut être considéré comme le nombre de 
mois que doit durer une variation de la eerie 
désaisonnalisée dans une direction donnee avant 
qu'on puisse être raisonnablement certain que la 
tendance-cycle de la eerie évolue dans Is même 
direction. Ainsi, un MEX peu élevé est souhaita-
ble puisqu'il indique la presence dune série 
lisse. L'application d'une moyenne mobile aux 
donriées désaisonnalisées de période égale au tOC, 
tend lisser lee mouvements irréguliers pouvant 
dissimuler la tendance-cycle fondamentale. La 
méthode de la moyenne mobile ck MCC permet de 
réduire tous les genres de eerie a peu près au 
memo niveau de lissage, quelle que soit la taille 
de la coniposante irréqulière dane la série mi-
tiale. 

ESTIMATIONS EN DOLLARS CONSTANTS 

Afin d'obtenir la valeur estimative de l'en-
semble du commerce de detail en dollars constants 
(tableau 27), lee estimations relatives aux 
groupes de commerce sont dégonflées au myen des 
indices implicites de prix appropriés fournis par 
la Division d.j produit indusiriel de Statistique 
Canada. Les estimations des groupes de commerce 
ainsi dégonflées sont ensuite totalisées pour 
produire l'estimation de l'ensemble du commerce 
de detail en dollars constants. L'indice des prix 
gui est publié est un indice implicite obtenu en 
divisant le chiffre estimatif des ventes totales 
en dollars courants par l'estimation correspon-
dante en dollars constants. 

in the seasonally adjusted series may be 
simple irregular movements; to get a better 
idea of the underlying trend, users should 
examine several months of the seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided (see 
Table 26). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentage 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percent change of the irre-
gular component. The MCD can be interpreted 
as the number of months over which a change 
in the seasonally adjusted series must move 
in a given direction before one can be rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irreqular component 
in the original series. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (Table 27) trade group 
estimates are deflated using trade group 
implicit price indicies supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The pub-
lished price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 

DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(7) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and ri-
gorously controlled and regulated to prevent 
the publication or disclosure of any infor-
mation deemed confidential. The rules re-
garding the confidentiality of parts of the 

(7) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

COF'1I[ENTIALITE [ES DONMES 

La loi interdit a Statistique Canada de diffu-
ser au grand public des données gui pourraient 
servir a identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obteru au 
préalahle l'autorisation écrite de cette der-
ni6re(7). Ainsi, le dévoilement de données sus-
ceptibles de révéler des renseignements précis 
sur l'activité d'une entreprise particulière est 
systéniatiquement contrôlé suivant des disposi-
tinris strictes, de telle sorte qu'aucun rensei-
gnement jugé secret ne soit publié cxi divulqué. 
L'application des rèqles sur le caractère secret 

(7) Voir l'article 16, intitulée Secret, di cha-
pitre 15 de la Loi sur la statistique. 
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results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an 'X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, but still confidential Form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these ru1es 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results.  

d'une partie des résultats des enquêtes sur le 
commerce s'établit donc de manière ce qu'aucune 
donnée ne soit révélée pour des cellules (ou uni-
tés statistiques) composées de moms de trois 
compagnies, en encore de trois cii plus loraque 
celles-ci sont dominées par urie cii deux compa-
qnies. Par Ia suite l'information concernant ces 
cellules est dissimulée en inscrivant in "X' aux 
diFférents postes visés dans la publication. 

Line autre facon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 
a mettre des "X", consiste a grouper (consolider) 
pour certaines regions (ou certaines cellules) 
l'information d'un méme poste. Il suffit alors 
d'agréger les données visées et de lea presenter 
sous une force moms détaillée riis gui respecte 
la consigne de confidentialité. Par exemple dans 
bien des cas, les données relatives aux Tern-
toires du Nord-fluest et cki Yukon sont Inc luses 
avec celles de la Colombie-Britannique. 

Ainsi par l'application riqoureuse de ces 
règles, le caractère privé de l'inforrnation est 
preserve et n'affecte que très rccrginalement en 
fin de compte la diffusion des résultats des 
enquetes sur le commerce. 

xix 



TtXT 1*881 II. Measures of Relithility, by Kind of Moainess and by Prowince, kne 1983 Preliminary, May 1983 Revined 

TABLENJ EXPLICATIF U. Mesure de is fithiiitd, melon is inrs de crce at is plovirree, juin 1983 préliminsire, mai 1983 r6ia 

Response rate 

Isus de rponme 

Chain stores 	 Independent stores 

Magasins 4 succursales 	 Msgasinm independents 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

Estimation Estimation Estimation Estimation 
prCliminatre rvis6e preltmtnsire rdvtsde 

per cent - pourcentae 

Kind of tusineas - Genre itS coemeree: 

Coinbinet ton stores (groceries and 	neat) - 	piceries - Bc*icheriea 70.8 96.2 64.9 81.4 
Grocery, confectionery and sundries stores - 	piceriea, canfise- 

rico at 	articles divers 66.1 79.0 59.4 76.7 
All other food stores - loss 1cm sutrem magasiris d'aliments 65.1 80.5 56.8 74.4 

Department. stores - Grands msgasios 99.1 99.1 - - 

General merchandise stores - Magasinm de marchandimem divermen 55.4 93.9 68.8 83.2 
General stores - Magasins q6n6raux 80.0 90.0 66.0 83.7 

Variety stores - Bazars 88.5 94.9 71.2 84.1 
Motor vehicle dealers - Concessionnaires d'automobiies 100.0 100.0 69.9 86.1 
timed car dealers - Vendeura d'automobtlem d'occamion - - 59.4 75.6 

5er ice stations - Stations-service 61.9 86.9 58.7 77.2 
Garages - - 59 1 8 75.7 
Automotive parts and accessories stores - Magasins de pièces at 

d'accessoires dautomobiles 86.2 86.2 711.3 83.2 

Men's clothing stores - Magasirro de vëtementn pour hommes 114.4 91.4 65.7 80.5 
Women's clothing stores - Magasins de v6tementm pour dames 73.7 84.7 68.2 81.5 
Family clothing stores - Magasins its vBteir,ents pour 	is fanille 70.6 84.0 71.1 82.7 

Specialty strop stores - Magasins de cbajmsures mp6cralis6es 89.1 100.0 74.5 84.3 
Family shoe stores - Maqasins de chausaures pour is fsmtlle 89.6 92.6 66.5 81.0 
Hardware stores - 	Ijincailleries 50.0 50.0 73.6 85.7 

Household furniture stores - Maqasins its mm,jbles 62.2 73.3 64.3 75.2 
Household appliance stores - Magasins d'appareils rnenagers 71.4 73.4 63.2 78.1 
furniture, 	IV, 	radio and appliance stores - Magasins de reublem, 

têléviseurs, 	radios et accessoireo 73.7 83.3 69.8 85.9 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
m6dieamentg btesetCs at produits de beautd 69.2 76.9 74.2 84.8 

8oi and stationery stores - Librairies at papeteries 78.4 76.7 71.1 81.9 
Florists - Fleuristes 42.1 42.1 58.8 78.1 

3ewellery storms - Bijouteries 67.6 92.0 6*3.8 79.9 
Sporting goods and accessories stores - Magasina d'art ides de 

sport ci daccessoiree 61.4 93.2 63.0 76.8 
Personal 	accessories stores - Magasina d'accesso,ren personriels 72.9 74.9 63.4 79.1 
All 	other 	stores - 	 loris las aitres naqasis 69.3 81.6 60.1 77.3 

TOTAL, All S1C8*S - TOTAL, ETMBlE IS MAGASINS 73.8 85.2 64.5 80.0 

Pros ice 

Newfoundland - lerre-Neuse 82.7 92 1 2 46.4 67.6 

Prince Edward Island - tle-du-Prince-douard 86.7 97.7 57.2 78.2 

Nova Scotia - Nouvelle-lcosse 78.0 92.0 64.1 79.3 

New Brunswick - Nouveau-Brunswick 83.2 91.4 65.0 80.8 

Québec 73.1 84.4 73.3 86.3 

Ontario 69.5 83.5 63.2 79.6 

Manitoba 79.8 88.4 66.4 75.0 

Saskatchewan 77.2 86.6 65.7 77.3 

Alberta 68.6 81.1 60.3 77.4 

British Columbia - Colombie-Britannique 76.2 82.8 62.5 80.9 

Yukon and Northwest 	Territories - Yukon at 	Territoires rh 	Nord-fluest 55.6 87.5 37.0 62.3 

us 



tEXT IA8L[ II. Measures of Relithility, by Kind of Business and by Province, 3,sie 1983 Prelirinary, May 1983 Revised - 

TARLtAIJ [XPLICAIIF 11. Mesrire tIe Is fithilil4, sebom Is gonre de crce et Is province, jitin 1983 prli.inaire, set 1983 réaisd - fin 

Response fraction Coefficient of 
Mariat ion, 

freet ion tIe r6ponse preliniosry 
est mate 

Chain stores Independent stores Coefficient tIe 
variat loll, 

Magasiris 6 succursales Magasins mndépendants est meat ion 
pr1 immneire 

Preliminary 	Revised Preliminary Revised 
est irate 	 est lisate eat irate est irate 

tat imat Ion 	tot imat ion tot imat ion tot iitat ion 
pr4liinmnaire 	rêvisée préliininaire révlse 

per cent - pourceritae 

Kind of tsisiness - Genre de commerce: 

Combination stores (groceries and seat) - Ipicertes - Rrsjcheries 94.1 99.7 66.6 87.6 .026 
Grocery, confectionery and sundries stores - tpiceries, confise- 

lies at 	art ides divers 76.0 82.9 64.9 62.0 .1141 
All other food stores - tama las autres magasins daliments 69.8 76.8 53.3 76.2 .013 

Department stores . Granda magasmns 100.0 100.0 - - - 

General narchandise stores - Maqasmns de marchandises diverses 92.8 97.5 71.5 06.6 .013 
General stores - Maqasins q6nrsims 97.2 98.4 74.1 89.11 .072 

Variety stores - Racers 92.2 99.8 76.6 85.1 .003 
Motor vehicle dealers .- Concessionnaires d'automobiles 100.0 100.0 72.9 88.8 .022 
Used car dealers - Rendeurs d'automobmles d'occasion - - 61.0 82.6 .069 

Service stations - Stations-service 84.8 93.3 63,0 80.7 .022 
Garages - 72.5 84.4 .072 
Automotive parts and accessories stores - Maqasiris tIe pièces et 

daccessoirea dautowiobiles 93.2 92.6 80.6 90.6 .010 

Mens clothing stores - Magaomns tIe cR1 emnents pour isormies 94.5 97.9 64.9 79.0 .027 
Women's clothing stores - 	 lagasins de vRteiments pour dares 81.2 88.8 71.9 85,5 .032 
family clothing stoles - Maqasins de vRtemients pour 	Is fsemlle 90.7 94.6 74.1 89.9 .048 

Specialty shoe stores - Magaimiris de cfiaussurea spdcmalistIies 97.5 100.0 74.6 84.8 .0511 
Family shoe stores - Maqosins tIe chaussures pour 	to fammlle 89.9 89.9 68.6 53.9 .012 
Hariloare stores . 	Ljincailleries 100.0 100.0 80.5 90.2 .075 

Household furniture Stores - Haqasmna de emubles 88.8 91.3 74.2 78.3 .032 
Household appliance stores - Magasmns d'spparemls in6naqers 99.0 77.2 75.2 83.0 .174 
furniture, 	IV, 	radio and appliance Stores - Msgan ins tIe ireubles, 

t616viseurs, 	radios et accessoires 16.5 91.2 78.7 91.1 .011 
Pharmacies, patent medicine and cosmetics stores - Pharmacies, 

s4dicaa,ents brevetés et produits tIe beautd 58.8 74.7 76.3 87.1 .035 
Rook and stat tonery stores - tibraicies et papetermes 75.0 76.5 71.7 86.7 .051 
florists - Fleuristes 72.9 82.6 58.2 83.8 .024 

Jemellery stores - Bijouteiics 87.0 95.6 74.8 85.6 .104 
Sporting goods and accessories stores - Maqanins darticles tIe 

sport 	et d'sccessotmes 78.6 92.4 62.5 81.1 .032 
Personal 	accessories stores - Magasins dmirceosoires personrinlu 88.1 89.3 73,3 85.6 .081 
All other stores - lois leo autres magasiris 94.7 96.7 66.0 82.8 - 

TOJAt, ALL ST0S - 101*1, (PI[ IS MAGASINS 92.9 96.6 69.6 85.7 .008 

Procmnce: 

Nerafoundland - Terre-Reuse 93.5 91.0 55.5 70.0 .024 

Prince Cdaard Island - 1le-du-Prince-1douard 98.6 99.9 54.6 75.0 .021 

Nova Scotia - Nouvelle-(irosse 94.8 99.1 68,2 84.5 .015 

New Brunosick - Nouveau-Brunswick 97.1 98.6 67.5 82.6 .033 

0ubec 86.6 94.4 74.3 99.7 .017 

Ontario 93.1 97.6 68.5 84.0 .009 

Manitoba 93.5 93.7 71.4 82.2 .025 

Saskatchewan 93.8 94.5 70.5 80.1 .056 

Alberta 94,7 96.1 66.5 86.3 .017 

British Columbia 	Coloinbie-llritannique 963 97.5 66.0 57.6 .039 

Yukon and Northwest 	Territories - Yukon et 	lerritoires di Nord-Osest 97,3 98.4 52.8 70.9 .041 

5'I 
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Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1981 -1 983 
Commerce de detail mensuel, non désaisonnalisé et désaisonnalisé, Canada, 1981-1983 
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Monthly Retail Trade, Seasonally Adjusted, in Current 
and Constant (1971) Dollars, Canada, 1981-1983 
Commerce de detail mensuel, désaisonnalisé, estimé en dollars 
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Distribution of Retail Trade, Chain and independent Stores, by Province and Selected Metropolitan Areas 
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HIGHLIGHTS 

Total retail trade in June 1983, without adjustment 
for seasonal variations, was 11.7% higher than a 
year earlier with sales of $9,472.6 million, the 
largest year to year increase since July 1981 
(+ 14.7%). Sales increased in all 28 kinds of busi-
nesses surveyed, with the largest gains in household 
furniture stores (+ 34.2%), household appliance 
stores (+ 30.4%), and furniture, T.V., radio and 
appliance stores (+ 23.3%), with the temporary sales 
tax exemption on furniture and appliances in Ontario 
being the major contributing factor to theme rises. 

• Retail trade broken down by kind of business qroups, 
revealed that all retail trade sectors benefited 
from the recent pick-up in demand with each group 
recording sales increases over June 1982 as follows: 
hardware and home furnishinqa group (+ 19.9%); auto-
motive group (+ 14.6%); general merchandise group 
(+ 13.8%); apparel and accessories group (+ 13.0%); 
other stores group (+ 9.5%) and food group (+ 6.5%. 

• With the exception of the Yukon and Northwest Terri-
tories, which reported a sales decrease of - 6.1% 
when compared to the same month last year, all prov.-
inces registered sales increases ranging from 3.4% 
in Alberta to 18.0% in Nova Scotia. At the metropol-
itan area level, the four major cities surveyed 
registered sales improvement compared to the same 
month last year with + 12.8% in Toronto, + 12.6% 
in Winnipeg, + 8.2% in Montreal and + 2.8% in Van-
couver. 

• Revised total retail trade for May 1983, was 
$8,861.6 million, an increase of 3.9 0% over last 
year. 

• Cumulative sales for the first six months of 1983 
totalled $48,494.1 million, up 6.0% over the same 
period last year. 

The preliminary estimates of seasonally adjusted to-
tal retail sales went up by 4.1% to $8,927.1 million 
from the May 1983 revised sales of $8,579.4 million. 
With the exception of household appliance stores 
(- 3.6%) and personal accessories stores (- 0.4%) 
which reported decreased sales compared to the pre-
vious month, all remaining kinds of businesses re-
gistered increases with the most notable gains in 
specialty shoe stores (+ 18.2%), hardware stores 
(+ 14.2%) and variety stores (+ 13.1%). 

• In June 1983, seasonally adjusted sales were higher 
in all provinces with increases ranging from 1.4% in 
Prince Edward Island to 8.7% in New Brunswick. 

PIJINTS SAILLANTS 

• Le total du commerce au detail en juin 1983, sans ajustenent 
pour lea variations saisonnières, sest accru de 11.7% par 
rapport au inois de juin lan dernier pour se chiffrer 4 
$9,472.6 millions et ainsi enreqiatrer is plus forte hsusse 
depuis le mois de juillet 1981 (+ 14.71 ). Lea ventes ont 
augmenté dans lea 28 genres de commerce enquetés tandis 
quon a constatd lea accroissenients lea plus rnorqués pour 
lea magasins de meubles (+ 34.2%), lea msgasins dappareils 
ménaqers (+ 30.4%) et lea cnagasins de neubles, téléviseurs, 
radios et accesaoires (-- 23.3%). Lexemption temporaire de 
Ia taxe de vente our les inoubles et les appareils rrnpoers 
en Ontario a constitué le facteur principal contribuant 4 
ceo augmeniations. 

• En observant la ventilation ii commerce de detail en grcjpe 
de genre de commerce, ont peut constater que chacui des 
groupes a profité de la reprise récente de Is dmnande, puis-
quils ont tois enregistré des hausses de ventes par rapport 
N celles de juin 1982: le groupe de quincailleries des meu-
bles et fournitures de maison (- 19.9%) le grixipe de l'au-
tomobile (+ 14.6%), is qroupe de marchandises diverses 
(+ 13.8%), habillement et acceasoirea (+ 15.0%), ie grixipe 
Je tous lea autres maqasins (+ 9.5%) et enfin is groipe 
dalimentation (+ 6.5%). 

• A l'exception du Yukon et des Territoires do Nord-Duest gui 
ont macnt une baisse dx ventes de 6.1% comparstivement 4 
celle di méme asia lan passe, toutes les provinces ont 
enregistrd des haisses de ventes variant de 3.4% en Alberta 
N + 18.07. en Nouvelle-cosse. Lea quatres qrsndes regions 
métropolit.aines enquetéea ont toutos siqnald des ventem 
accrues par rapport N celles di mois correapondant lannée 
dernière, molt + 12.8% 4 Toronto, + 12.6% 4 Winnipeg, + 8.2% 
N Montréal et + 2.8% N Vancouver. 

• Le total révisé di commerce au detail, en mai 1983, a at-
teint $8,861.6 millions, emit 3.9% de plus quin an plus 
tot. 

• Lea ventes cumulatives pour les six premiers axis de 1983 
onE totalisé $48,494.1 millions pour sinai indiquer une aug-
mentation ds 6.0% par rapport A la mAme periods l'an passé. 

• I 'estimation preliminaire di commerce de detail ddsaisonna-
use, a totalisé $8,927.1 millions en juin 1983, soit 4.1% 
de plus que leatimation révisée de mai 1983 ($8,579.4 mil-
lions). A lexception des magasina d'appareila nienagers 
(- 3.6%) et des niaqasins d'accessoires personnels (- 0.4%) 
gui ont rapporte des reculs de leurs ventes comparativerrent 
au axis précédent, tous lea autres genres de commerce ont 
enregistré des hausses de ventes parmi lesquelles lea gains 
les plus appréciables orrt été signalés par leo magasins de 
chaussures spécialisées (+ 18.2%), lea quincaillenies 
(+ 14.2%) et ies bazars (+ 13.1%). 

• En join 1983, lea ventes désaiaonnalisées onE augmenté dans 
toutes lea provinces, lea accroissements variant de 1.4% 
pour lIle-du-Prince-rdouard 4 8.7% mu Nouveau-Brunswick. 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

Juno 	1983 - Juin 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 

I x x x x 27,540 + 27.8 

2 x x x x 17,593 + 	1.5 

3 

Combination stores (groceries and meat) ..................... 

x x x x 1,628 + 18.4 

4 10,965 + 13.4 - - 10,965 + 13.4 

5 

Grocery confectionery and sundries stores .................... 

General merchandise stores x x x x 9.209 - 	2.6 

6 

All 	other 	food 	stores 	..................................... 

General 	stores 	............................... 	..... x x x x 9,177 + 	3.9 

7 

Department 	stores 	.................................. 

x x x x 5,620 + 28.8 

8 x x x x 30,357 + 21.2 

9 - - x x x x 

10 

..... 

x x x x 20,132 + 21.9 

11 

Variety 	stores 	.......................................... 

Motor 	vehicle 	dealers 	................................... 

Garages 	............................... 	... 	..... - - 1,688 - 12.0 1,688 - 12.0 

12 

Used 	car 	dealers ...................................... 

Automotive parts and accessories stores 	.............. x x x x 5,404 + 19.3 

13 

Service 	stations 	....................................... 

Men's 	clothing 	stores 	.............................. x 

.... 

x x x 952 + 16.7 

14 2.002 

....

.... 

+ 22.5 205' ... 2.207' + 15.7 

15 

Women's 	clothing 	stores ............................. 

2.768 + 	15.0 1,834 + 10.9 4,602 + 13.3 

16 - - x x x 

17 Family 	shoe 	stores 	................................ + 	6.7 55 ... 811' - 14.9 

18 

Family 	clothing 	stores 	............................... 

Hardware 	stores ................................... - - 1,103 + 19.4 1,103 + 19.4 

19 

Specialty 	shoe 	stores 	................................. 

Household 	furniture 	stores 	.......................... - - 2,344' ... 2,344' 

20 

75. 6 

.. 

- - 346 + 	13.7 346 + 13.7 

21 

.. 

- - 1,086 + 	7.9 1,086 + 	7.9 

22 Pharmacies, patent medicine and cosmetics stores x x x x 8,234 + 	6.9 

23 

Household 	appliance 	stores 	.............................. 

x x x x 106 - 	2.5 

24 

Furniture, TV., radio and appliance stores .................. 

- - 529' ... 529 

25 x x x x 587 + 	1.2 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores x x x x 667 - 15.9 

27 

Florists 	........................................... 

Jewellery stores .................................... 

Personal 	accessories 	stores 	............ ....... 	..... 324' ... 350 + 20.5 674' 

28 7,032 

. 

+ 15.9 5,117' ... 12.149' + 27.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 61,217 + 17.3 114,615 + 14.7 175,832 + 15.6 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 1. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Terre-Neuve 
January-June - 1953 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 193311952 - 1953/1982 - 1953/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

147.345 ± 	15,7 1 

x x x x 97,554 + 	7.4 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. .2 

x x x 7.603 + 14.0 Tous les autres magasins d'aliments ................... 3 

50,704 + 	5.3 - - 50.704 + 	5.3 4 

. 

x x x x 46,346 - 	7.9 5 

x x x x 45,879 - 	3.8 6 

.. 

x x x x 23,205 + 	9.7 7 

x x x x 150,704 + 	18.8 

Magasins de marchandises diverses ...................... 

Magasins 	generaux .................................... 

8 

- - x x x x 

Grands 	magasins 	..................................... 

9 

x x x x 99,092 + 	12.2 

Bazars 	.............................................. 

10 

- - 8.495 - 12.7 8.495 - 12.7 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 21,461 + 18.3 

Vendeurs d'automobiles d'occasion ....................... 

Garages 	.......................................... 

12 

x x x x 4,395 + 12.4 

Stations-service 	..................................... 

13 

9,326 + 	11.2 1,109 ... 10,435 + 	2.8 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

12,310 + 	4.4 8,423 - 10.7 20,732 - 	2.3 15 

- - x x x x 

Magasins de vétements pour dames ..................... 

16 

3.293 - 	9.7 262 ... 3,555 ... 17 

- - 4,314 + 	15.4 4.314 + 	15.4 

Magasins de vétements pour hommes .................. 

Magasins de vétements pour Ia famille ................... 

18 

- - 9,530 + 	6.0 9.530 + 	6.0 19 

- - 1,605 + 29.0 1,605 + 29.0 Magasins dappareils ménagers ........................ 20 

- - 4,187 - 14.4 4,187 - 14.4 

Magasins de chaussures spècialisèes .................... 

Magasins de chaussures pour Ia lamille .................. 

Quincailleries ..................................... 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

x x x x 45,135 + 	7.0 

Magasins de 	meubles ................................ 

Pharmacies, mèducaments brevetés et produits de beauté. 22 

x x x x 588 - 	11.1 23 

- - 2,247 + 	2.2 2,247 + 	2.2 24 

x x x x 2,501 - 	10.7 25 

x x x x 2,806 - 	9.1 

Librairies et papeteries 	............................... 

26 

1.557 ... 1,921 + 34.6 3,478 ... 

Fleuristes 	......................................... 

Bilouteries 	......................................... 

27 

33.904 + 20.4 22,423 + 	8.6 56,327 + 15.4 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

300,030 + 	7.3 571,717 + 10.2 871.746 + 	9.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 

1 Combination stores (groceries and meat) .............. x x x x 7,012 + 10.4 

2 x x x x 1.447 - 10.7 

3 All 	other 	food 	stores 	............................... - 

6. 087 

- 261 + 	2.5 261 + 	2.5 

4 Department 	stores 	................................. 

.. 

+ 26.8 - - 6087 + 26.8 

5 x x x x 1.907 + 	15.1 

6 General 	stores 	................. 	............... 	.... - 

.. 

- 1,148 + 14.8 1,148 + 14.8 

7 

Grocery confectionery and sundries stores ............... 

Variety 	stores 	...... 	........... 	.................... x x x x x x 

8 - - 8,805 + 37.2 8.805 + 37.2 

9 

General 	merchandise stores ............................. 

- 

. 

- x x x x 

10 x x x x X X 

11 

Motor 	vehicle 	dealers 	.................................. 

- 

....

.... 

- x x x x 

12 

Used 	car 	dealers 	...................................... 

X X X X X X 

13 

Service 	stations 	....................................... 

x x x x 294 - 	5.0 

14 308 + 24.3 261 + 	15.1 570 + 19.9 

15 Family 	clothing 	stores 	............ 	.................. x x x x 83 + 10.3 

16 Specialty 	shoe 	stores 	.......................... 	.... - - x x x x 

17 

Automotive parts and accessories stores 	.................. 

x x x X X X 

18 

Garages 	............................................. 

- - 182 ... 182 

19 

.. 

- - x x x x 

20 

Men's 	clothing 	stores 	.................................. 

Women's 	clothing 	stores ............................. 

Household furniture stores ........................... 

.. 

- - x x x X 

21 - - x x x x 

22 

Family 	shoe 	stores 	............................... 	.. 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 1,776 + 18.6 

23 x x x X X X 

24 

Furniture. TV., radio and apphance stores .............. 

- - x x x x 

25 

Household appliance stores 	.......................... 

Florists 	........................................... 

x x x x 120 - 	7.7 

26 

Book and stationery stores ........................... 

Jewellery stores ..................... ............... 

Sporting goods and accessories stores ................. - - 428 ... 428 

27 x x x X 187 + 	3.4 

28 

Personal accessories stores .......................... 

x x x x 5,350 + 14.9 

29 

All 	other 	stores 	.... ........................ ........ 

All 	stores ....................................... 15,030 + 21.5 27,505 + 12.1 42,536 + 15.2 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 2. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ile-du-Prince-Edouard 
January-June - 1983 - Janvior-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

37,560 + 	7.9 1 

x x x x 7,058 ... 2 

- - 1.377 + 	16.7 1.377 + 16.7 Tous 	es autres magasins d'aliments ................... 3 

26,937 + 14.8 - - 26.937 + 14.8 4 

x x x x 9,289 + 25.1 

Epiceries 	- 	Boucheries ................................. 

5 

- - 5,533 + 	7.8 5.533 + 	7.8 

Epiceries, confiseries et articles divers 	.................... 

Magasins genéraux ................................. 

... 

6 

x x x x x x 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

7 

- - 43.205 + 37.6 43.205 ± 37.6 8 

- - x x x x 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

x x x x x x 10 

- - x x x x 11 

x x x x x x 

Vendeurs dautomobiles doccasion ....................... 

12 

x x x x 1.418 + 	7.5 13 

... 

1.153 + 18.9 1,332 + 26.4 2.485 + 22.8 

Magasins do vétoments pour hommes ................... 

14 

x x x x 384 ... 

Stations-service 	..................................... 

Garages 	........................................... 

Magasins do pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour dames ..................... 

15 

- - x x x x 16 

x x x x x x 

Magasins do vétements pour Ia famille .................. 

17 

- - 671 + 24.2 671 + 24.2 

Magasins de chaussures pour Ia famille ................. 

18 

- - x x x x 19 

- - x x x x 20 

- - x x x x Magasins de rneubles, tétéviseurs, radios et accessoires. 21 

x x x x 9,619 + 	19.1 Pharmacies, médicaments brevetés et pro<iuits do beauté. . 22 

x x x x x x 

Magasins de chaussures spécialisées ................... 

23 

- - x x x x 

Quincailleries........................................ 

Magasins de meubles ....... ......................... 

24 

x x x x 544 - 	1.2 

Magasins dappareils menagers ........................ 

25 

- - 1.570 ... 1.570 ... 

Librairies ot papeteries ............................... 

26 

x x x x 927 + 34.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles do sport et daccessoires ............. 

27 

x x x x 22,817 + 12.5 

Magasins d'accessoires personnels ..................... 

28 

68,831 + 14.7 135,408 + 11.9 204,239 + 12.8 

Tous 	es autres magasins 	........................... 

Ensemble des magasins........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indéperidants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 69,365 + 16.3 

2 x x x x 11,463 - 	1.0 

3 x x x x 3,144 + 	8.0 

4 Department 	stores 	................................. 27.180 + 33.8 - - 27,180 + 33.8 

5 General 	merchandise stores ......................... x x x x 10,901 + 13.3 

6 

Combination stores (groceries and meat) 	..................... 

General 	stores 	... 	................................. - - 3.920 + 	5.9 3,920 + 	5.9 

7 5.434 + 17.6 975 + 	6.4 6409 + 15.7 

8 

Grocery confectionery and sundries stores ............... 

- - 58,470 + 29.6 58,470 + 29.6 

9 - 

. 

.. 

- 1,505 + 	7.4 1,505 + 	7.4 

10 

Variety 	stores 	....................................... 

x 

.. 

x x x 30,434 + 	9.3 

11 

Motor 	vehicle 	dealers 	................................. 

- - 1,610 - 	11.1 1,610 - 	11.1 

12 x x x x 8,996 + 10.5 

13 

All other food stores ................................. 

x x x x 3,330' 

14 3,837 + 	19.1 1,601 + 	6.6 5,438 + 	15.1 

15 434 + 34.4 3,715 + 22.4 4,150 + 23.5 

16 x x x x 268 + 	8.2 

17 x x x x 1.817 + 21.1 

18 Hardware 	stores ............................. - - 3,153 - 	7.6 3.153 - 	7.6 

19 

Used car dealers ................................... 

Household furniture stores x x x x 1,810 + 16.7 

20 

Service stations 	.................................... 

Garages 	.......................................... 

x x x x 834 + 28.7 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

Furniture, TV., radio and appliance stores x x x x 2,834 + 25.4 

22 

Women's clothing stores .............................

Family clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores x x x x 15,096 + 19.3 

23 

Specialty shoe stores 	................... ............ 

Family shoe 	stores 	................................. 

740' ... 1.419 + 13.5 2,158' 

24 X X X 844 1.6 

25 

Household appliance stores .......................... 

1,986 + 18.5 475 + 23.9 2,461 + 19.5 

26 

Book and stationery stores ........................... 

x x x x 1.794 + 	8.9 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

649 + 30.8 1.920 + 	6.2 2.569 + 11.5 

28 

Personal accessories stores .......................... 

x x x x 33,670 + 	16.9 

29 

All 	other 	stores 	.................. .................. 

All 	stores 	....................................... 130,710 + 20.7 184,913 + 16.2 315.623 + 18.0 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 3. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $'QQQ 

362,228 + 	5.8 1 

62,032 + 	1.0 2 

x x x 15,757 + 	9.1 3 

123,325 + 19.0 - - 123,325 + 19.0 4 

x x x x 55.736 + 	3.5 

Epiceries 	- 	Boucheries ................................. 

5 

- - 18,963 + 	3.3 18,963 + 	3.3 

Epiceries, confiseries et articles divers 	.................... 

6 

24,061 + 	2.8 4.438 + 	11.9 28,499 + 	4.1 7 

- - 281.490 + 25.0 281,490 + 25.0 8 

- - 9,346' ... 9,346' .., 9 

x x x x 152,233 + 	13.6 

Tous les autres magasins d'aliments ...................... 

10 

- - 10,324 -F 	9.1 10,324 + 	9.1 11 

x x x x 37,341 + 	9.8 12 

x x x x 14730' ... 13 

16,958 + 	9.9 8,627 + 	4.3 25,585 + 	7.9 

Bazars 	.............................................. 

Stations-service 	.................................... 

14 

1,898 - 17.3 16,600 + 	0.5 18,497 - 	1.5 

Grands magasins 	..................................... 

Magasins de marchandises diverses ...................... 

15 

x x x x 1.708 + 	3.7 

Magasins generaux .................................... 

Garages 	........................................... 

16 

x x x x 8.279 + 13.7 

Concessionnaires d'autornobiles 	......................... 

Vendeurs d'automobiles doccasion ....................... 

Magasins de vètements pour dames .................... 

17 

- - 13,780 - 	0.8 13,780 - 	0.8 

Magasins de chaussures pour Ia famille ................. 

18 

x x x x 8,857 - 	4.1 19 

x x x x 4,535 + 	8.8 

Magasins de vétements pour Ia lamille .................. 

20 

x x x x 14.396 + 	8.6 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, tèlèviseurs, radios et accessoires ... 21 

x x x x 83,833 + 	11.9 

Quincailleries ....................................... 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

2,797 ... 7,562 + 	8.0 10,360' + 18.2 

Magasins de chaussures spèciabsèes ................... 

23 

x x x x 4.873 - 	3.9 

Magasins de meubtes ................................ 

24 

8,716 + 10.4 2,379 + 	2.6 11,095 + 	8.7 

Magasins d'appareils ménagers ........................ 

25 

x x x x 6,938 + 	5.9 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

3,111 + 10.5 7,215 - 	4.0 10,326 -- 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x x x 168,651 + 	9.3 

Magasins daccessoires personnels ..................... 

28 

655,702 + 11.0 908,016 + 11.6 1,563,718 + 11.4 

bus les autres magassns 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

AU stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) 	.............. x x x x 46862 + 18.2 

2 Grocery confectionery and sundries stores ............. x x x x 13.456 + 	9.1 

3 x x x x 5,357 - 	3.6 

4 20 380 + 16.8 - - 20.380 + 16.8 

5 General 	merchandise stores ......................... x x x x 5,939 + 23.3 

6 

All 	other 	food 	stores .................................. 

Department 	stores 	.................................. 

- - 7,293 + 21.9 7,293 + 21.9 

7 6.458 

... 

+ 22.7 864 + 	4.4 7,322 + 20.2 

8 x 

... 

x x x 41,335 + 17.2 

9 - - 1.220' ... I 220' 

10 

.... 

x x x x 27,026 + 17.5 

11 

General 	stores 	....................................... 

- - 1,118 - 14.2 1,118 - 	14.2 

12 

Motor 	vehicle 	dealers 	.................................. 

Used 	car 	dealers ...................................... 

x x x X 8.325 + 32.8 

13 

Service 	stations 	....................................... 

Automotive parts and accessories stores 	................. 

Men's 	clothing 	stores 	........... 	................... 1,298 + 25.1 1.175 + 26.8 2.473 + 25.9 

14 

Variety 	stores 	........................................ 

3,484 + 23.0 1.045 + 	18.9 4,529 + 22.0 

15 1,453' ... 1.236 + 	0.8 2,689 + 32.1 

16 

Garages 	............................................. 

x x x x 62 - 	9.5 

17 x x x x 2,104 + 32.3 

18 

Family 	clothing 	stores 	............................... 

- - 3,039' ... 3,039' 

19 

Specialty 	shoe 	stores 	........................ 	.......... 

x x x x 3,017 + 32.4 

20 

Household furniture stores 	........................... 

- 

... 

- 1,032 - 15.3 1,032 - 15.3 

21 

Women's 	clothing 	stores .............................. 

Hardware stores .................................... 

x x x x 897 - 	1.9 

22 

Family 	shoe 	stores 	.................................... 

Pharmacies, patent medicine and cosmetics stores 1,223 + 23.6 10,399 + 	5.9 11,622 + 	7.5 

23 x x x x 745 + 30.4 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 969 + 10.7 

25 

Household appliance stores .......................... 

Florists 	........................................... 

1.331 + 28.7 517 - 	8.8 1,848 + 15.3 

26 

Book and stationery stores ........................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. - - 3.185 - 	2.9 3,185 - 	2.9 

27 367' ... 1,031' ... 1,398' 

28 

Personal accessories stores ......................... 

15,475 + 	11.9 9,898 + 	19.1 25,373 + 14.6 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 99,280 + 18.4 151,337 + 15.8 250,616 + 16.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

x x x x 248,448 + 	11.8 1 

69,199 + 	4.9 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

26,258 + 	7.4 Tous los autres magasins d'aliments ................... 3 

93.856 + 10.0 - - 93856 + 	10.0 

.. 

4 

.. 

x x x x 33.172 + 16.7 5 

- - 34,454 + 12.4 34.454 + 12.4 

Grands 	magasins 	.................................... 

6 

29965 + 17.4 4.148 + 	3.4 34.114 + 15.5 

Magasins de marchandises diverses ..................... 

7 

x x x x 216046 + 	12.6 

Magasins genéraux.................................... 

8 

- - 5,539 + 	13.5 5,539 + 13.5 

Bazars 	.............................................. 

9 

x x x x 129,311 + 	3.4 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 8,357 + 22.1 8,357 + 22.1 

Stations-service 	..................................... 

11 

x x x x 30,884 + 23.8 

Garages 	........................................... 

12 

5,685 + 17.4 5,327 + 16.4 11,011 + 16.9 13 

15,269 + 13.9 5,217 + 	19.8 20,486 + 	15.3 14 

5,744 + 35.1 6,918 + 10.9 12,662 + 20.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins do vétements pour hommes 	................... 

Magasins do vètements pour dames ..................... 

15 

x x x x 369 - 	4.4 16 

x x x x 9,257 + 20.8 

Magasins de vétements pour Ia famille ................... 

Magasins do chaussures spécialisèes .................... 

17 

- - 12,931' ... 12,931' ... 18 

x x x x 14,885 + 	7.2 Magasins de meubles ................................. 19 

- - 4,826 + 27.7 4,826 + 27.7 

Magasins de chaussures pour Ia tamille .................. 

Quincailleries ............... 	......................... 

20 

x x x x 5,411 + 	6.3 

Magasins d'appareils ménagers ......................... 

do Magasins 	meubles, télèviseurs. radios et accessoires ... 21 

6,868 + 23.4 56,830 + 	6.7 63,699 + 	8.3 Pharmacies, médicaments brevetés et produits do beauté. . 22 

x x x x 4,308 + 	11.0 23 

X x x x 5,124 + 12.8 

Librairies 	et papeteries ................................ 

.. 	.. 24 

5,252 + 15.7 2,415 - 	0.3 7,667 + 	10.1 25 

- - 12,370 - 	6.5 12,370 - 	6.5 

Fleuristes 	...................................... 

Bijouteries 	......................................... 

26 

1,956 + 24.1 5,474' ... 7,429 + 35.5 27 

65,397 + 	1.6 49,870 + 22.4 115,268 + 	9.6 

Magasins darticles do sport 01 d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

487,066 + 	9.6 750,275 + 11.8 1,237,341 + 10.9 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 Combination stores (groceries and meat) .............. x x x x 440,198 + 	2.0 

2 Grocery confectionery and sundries stores ............. x x x x 168,645 + 10.6 

3 All 	other 	food 	stores ................................ 

.. 

.. 

2,273 + 	15.7 64.119 + 15.4 66.392 + 15.4 

4 165,359 + 21.6 - - 165,359 + 21.6 

5 General 	merchandise stores ..................... . ... x x x x 21,471 - 	2.9 

6 General 	stores 	............................... 	..... x x x x 26.262 + 	4.1 

7 Variety 	stores 	............ 	......................... 

. 

. 

23,702 + 12.4 5,099 + 19.2 28.802 + 13.6 

8 Motor 	vehicle 	dealers 	..... ......................... - - 384,817 + 28.3 384,817 + 28.3 

9 Used 	car 	dealers 	..................... 	............. - - 17,196 + 27.8 17,196 + 27.8 

10 Service 	stations 	........ 	..................... 	.----- 

. 

. 

29,506 + 	4,4 191,411 + 	7.3 220,917 + 	6.9 

11 - - 55,329 + 13.7 55,329 + 13.7 

12 

Garages 	.......................................... 

x x x X 59.791 + 25.1 

13 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	.. ........ .................... 8,890 + 22.6 24,774 + 22.9 33,665 + 22.8 

14 20,435 + 15.8 27,575 + 16.4 48.010 + 	16.1 

15 18,831 + 19.9 22,154 + 	8.9 40,984 + 13.7 

16 1,807 + 	0.7 1,935 + 16.4 3.742 + 	8.3 

17 

Department 	stores 	.................................. 

22,341 + 25.1 7,570 + 20.5 29.911 + 23.9 

18 x 

. 

x x x 42,937 + 25.7 

19 

Hardware stores .................................... 

6,293 + 30.7 44,352 + 33.8 50.645 + 33.4 

20 

Family clothing stores ............................... 

x 

. 

x x x 7,841 + 29.2 

21 Furniture, TV., radio and appliance stores .............. x 

. 

x x x 16,787 + 18.3 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 24,636 ... 55,948 + 22.0 80,584 + 26.1 

23 

Specialty shoe 	stores 	............................... 

Family shoe 	stores 	................................. 

3,535 - 	4.6 5,011 - 18.0 8,546 - 12.9 

24 

Household furniture stores 	........................... 

Florists 	................. 	......................... - - 7.055 + 	13.1 7,055 + 	13.1 

25 

Household appliance stores .................. ........ 

3,996 + 	12.5 6,816 + 	11.4 10,813 + 	11.8 

26 

Book and stationery stores ........................... 

4,345 + 26.8 48,680 + 14.5 53,024 + 15.4 

27 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

4,998 

. 

+ 26.0 27,323 + 	2.1 32,321 + 	5.2 

28 

Personal accessories stores .......................... 

90,860 + 	5.1 116,594 + 	11.5 207,454 + 	8.6 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 671,520 + 10.8 1,657,974 + 14.9 2,329,494 + 13.7 



ESTIMATIONS PRELIMINAIRES 
TABLEAU 5. Commerce de detail, magasins a succursales et magasins indépendants, suivant Ie genre de commerce 

Québec 
January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

x 2.472.500 - 	1.6 1 

x x x x 809,742 + 	6.1 2 

16.183 - 	2.0 334,645 + 14.7 350,828 + 13.8 bus los autres magasins d'aliments ................... 3 

824,239 + 	8.9 - - 824.239 + 	8.9 4 

x x x x 137.067 - 	2.6 5 

x x x x 117,878 - 	1.9 

Epiceries 	- 	Boucheries ................................. 

6 

116,837 + 10.7 23,730 - 	8.0 140,567 + 	7.0 

Epiceries. corifiserios of articles divers 	.................... 

Grands 	rnagasins 	..................................... 

... 

7 

- - 1.927,326 ± 22.3 1927,326 + 22.3 

Magasins généraux .................................... 

8 

- - 90.114 + 24.9 90,114 + 24.9 

Bazars .............................................. 

9 

162,443 - 	1.9 997,250 + 	1.8 1.159,692 + 	1.3 

Magasins do marchandises diverses ...................... 

Vendeurs d'automobiles doccasion ...................... 

10 

- - 286,341 - 	0.5 286,341 '- 	0.5 

Stations-service 	..................................... 

11 

x x x x 236,099 + 12,9 12 

40,701 + 10.3 113,126 + 16.4 153.827 + 14.7 13 

106,330 + 	4.3 146,883 + 	17.6 253.213 + 	11.6 

Concessionnaires d'automobiles 	........................ 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

92,152 + 13.9 118.564 + 12.0 210,716 + 	12.8 15 

9,143 - 	8.9 9,941 + 13.0 19,084 + 	1.2 16 

105,939 + 	10.1 34,892 + 	1.4 140,832 + 	7.8 17 

x x x x 156,835 + 	7.6 

Garages 	........................................... 

Quincailteries ................... 	................... 18 

28,134 + 31.9 206,757 + 26.4 234,891 + 27.0 19 

x x x x 39,579 ... 

Magasins de vétements pour hommes 	................... 

Magasins de vétements pour 	a familte ................... 

Magasins do chaussures spècialisées .................... 

20 

x x x x 77,259 + 	19.1 

Magasins do vétements pour dames ..................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

. 

134,513 ... 307,137 + 130 441 .650 + 23.2 

Magasins do chaussures pour Ia tamille .................. 

Magasins de meubles ................................ 

Pharmacies, médicaments brevetés ot produits do beauté 22 

21,350 - 	7.6 31.446 - 12,3 52.796 - 10.4 23 

- - 45,748 + 	11.1 45,748 + 	11.1 24 

19,531 + 	5.4 32,989 + 	8.7 52,521 + 	7.4 

Magasins d'appareils menagers ........................ 

25 

15,934 - 	1.0 194,640 + 	1.8 210,574 + 	1.5 

Librairies et papeteries ............................... 

26 

24,698 + 15.5 159,122 + 	8.3 183,820 + 	9.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins darticles de sport et daccessoires ............. 

27 

494.785 + 	6.5 603,640 + 	5.8 1,098,425 + 	6.1 

Magasins d'accessoires personnels ..................... 

28 

3,540,285 + 	3.4 8,383,876 + 	9.7 11,924,161 + 	7.8 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 x x x x 212,287 - 10.7 

2 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. x x x x 52,674 - 	6.2 

3 All 	other 	food 	stores 	........... 	............... ..... 1,385 + 24.6 33,882 + 21.7 35,267 + 21.8 

4 97,104 + 22.3 - - 97,104 + 22.3 

5 x x x x 6,131 + 	13.2 

6 General stores ..................................... - 

. 

- 276 + 13.5 276 + 13.5 

7 6,535 ± 14.5 2,908 + 27.3 9,443 + 	18.1 

8 

Variety 	stores ...................................... 

- - 182,561 + 26.8 182,561 + 26.8 

9 Used 	car 	dealers 	..... ............................. - - 6,705 + 12.4 6,705 + 	12.4 

10 20,756 + 	2.4 73,941 + 	5.3 94,697 + 	4.6 

11 - - 12.673 + 	8.3 12.673 + 	8.3 

12 x x x x 18,084 + 28.6 

13 6,343 + 29.6 7.301 + 	4.2 13,644 + 14 

14 Women's 	clothing 	stores ...................... . ..... 10,681 + 16.9 12.391 + 12.4 23.072 + 	14.1 

15 

Service 	stations 	.................................... 

11,134 + 	8.5 6.953 + 10.0 18,087 + 	9. 

16 

Department 	stores 	.................................. 

1,405 + 16.7 1,329 + 18.2 2,733 + 17 

17 

General merchandise stores .......................... 

12,315 

. 

+ 24.4 3,325' ... 15,640 + 28.L 

18 

Motor vehicle dealers 	............................... 

x x x x 22,394 + 	14.5 

19 

Hardware stores .................................... 

x 

. 

x x x 17,912 + 	7.0 

20 

Garages 	.......................................... 

x x x x 2,438' 

21 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

Furniture. TV., radio and appliance stores .............. x x x x 6.566 + 	2.8 

22 

Family clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores 17.292' ... 32,534 + 	15.5 49,526' + 22.8 

23 

Specialty 	shoe 	stores 	............................... 

Family 	shoe 	stores 	................................. 

2,708 + 	7.8 2,007' ... 4,716' 

24 

Household furniture stores 	........................... 

- - 2,959 + 22.1 2,959 + 22.1 

25 

Household appliance stores 	.................. ........ 

Jewellery 	stores 	......... 	..... 	..................... 2,871 + 12.2 3,540 + 18.7 6,411 + 15.7 

26 

Book and stationery stores ........................... 

x x x x 22,901 + 23.8 

27 

Florists 	........................................... 

3,770 

. 

+ 28.2 13.465 + 22.1 17,234 + 23.4 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

63,124 + 	4.4 57,350 + 	2.3 120,474 + 	3.4 

29 

All 	other 	stores 	.................................... 

All 	stores 	................ 	.. 	................... .396,399 10.2 678.510 7.0 1.074,909 8.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail, magasins it succursales et magasins indépendants, suivant Ie genre de commerce 

Zone metropolitaine de Montréal 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983i1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

x x x x 1,295,067 - 	9.2 1 

x x x x 278,609 - 	2.7 

Epiceries 	- 	Boucheries ................................ 

Ep4ceries. confiseries et articles divers 	................. 2  

10,097 + 	1.0 182,812 + 22.3 192,908 + 21.0 Tous les autres magasins daliments ................... 3 

491,214 + 	7.5 - - 491,214 + 	7.5 

.. 

4 

x x x x 37,473 - 	5.8 5 

.. 

- - 1,271 - 14.4 1,271 - 	14.4 6 

30.212 + 	1.0 13,583 - 	11.1 43,795 - 	3.0 

Grands 	magasins 	.................................... 

7 

- - 926,024 + 22.7 926,024 + 22.7 

Magasins de marchandises diverses ..................... 

Magasins généraux ................................... 

Bazars 	............................................. 

Concessionnaires d'automobiles 	...................... 8 

- - 42,290 + 26.4 42,290 + 26.4 9 

.. . 

0 111,433 - 	6.7 418,979 + 	3.5 530,412 + 	1.2 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	................................... 

- - 67,307 - 	6.7 67,307 - 	6.7 11 

x x x x 75,273 + 17.2 12 

28.093 + 	8.8 34,461 - 	1.6 62,555 + 	2.8 

Garages 	........................................... 

13 

.. 

54,191 + 	4.8 74,764 + 27.6 128,955 + 16.9 

Magasiris de pièces et d'accessoires d'automobiles ......... 

14 

55,468 + 	5.9 38,488 + 19.6 93.956 + 	11.1 

Magasins de vétements pour hommes ................... 

15 

7,039 + 	2.1 7.059 + 24.3 14,098 + 	12.1 16 

57,614 + 	9.4 14,713 + 10.7 72,328 + 	9.6 

Magasuis de vètements pour dames ..................... 

17 

X x x x 85,367 + 	4.1 

Magasins de vètements pour Ia famille ................... 

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

x x x x 84,497 + 	7.6 

Magasins de chaussures specialisèes .................... 

.. 

19 

x x x x 12,093 ... 

Magasins 	de 	meubles ................................. 

20 

x x x x 27.676 + 	2.5 Magasins de meubles, téléviseurs, radios et accessoires.. 21 

94.237 ... 178,906 + 	8.8 273,143' + 23.2 Pharmacies, médicaments brevetés et produits de beauté 22 

16,644 + 	3.9 12,729' ... 29,373 - 20.4 

Magasins d'appareils menagers ......................... 

23 

- - 19,021 + 	134 19,021 + 13.4 

Librairies 	et 	papeteries 	................................ 

24 

14,155 + 	5.2 17,395 + 20.1 31.550 + 12.9 25 

x x x x 85,903 -- 

Fleuristes 	.......................................... 

Bilouterjes 	......................................... 

26 

18.308 + 136 75.772 + 20.0 94.079 + 18.7 27 

344,812 + 	4.3 293,230 - 	3.1 638,042 + 	0.7 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

2,097,545 + 	1.8 3,636,735 + 	5.8 5,734280 + 	4.3 

Tous les autres magasins 	...... ... ................... 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 512,972 + 	2.7 183.546 + 27.9 696.517 + 	8.3 

2 Grocery confectionery and sundries stores........  ..... 77,649 + 	11.3 75,061 + 	1.9 152.710 + 	6.5 

3 All 	other 	food 	stores 	........... 	............ 	...... 4,385 - 14.1 63,513 + 	3.2 67,898 + 	1.9 

4 Department 	stores 	............ 	... 	....... 	........... 337,849 + 21.7 - - 337,849 + 21.7 

5 57,277 + 29.1 14.775' ... 72,052' + 33.8 

6 General 	stores 	..................... 	....... 	........ x x x x 18,430 + 	3.2 

7 25,567 + 21.4 6,279 + 21.7 31.846 + 21.4 

8 Motor 	vehicle 	dealers 	............... 	.... 	........... - - 666,478 + 28.0 666,478 + 28.0 

9 Used car dealers ................................... - - 20,615 + 	1.7 20.615 + 	1.7 

10 

. 

89,199 + 	4.8 213,524 + 	4.4 302,723 + 	4.5 

11 Garages 	................................ 	..... 	.... - - 46,822 + 	1.5 46,822 + 	1.5 

12 

. 

5,051 + 	11.1 107,550 + 20.5 112,601 + 20.0 

13 20,379 

.. 

+ 12.0 17,354 - 13.4 37,734 - 	1.3 

14 43,666 + 24.3 26,841 + 	11.3 70,508 + 19.0 

15 

Combination stores (groceries and meat) 	................ 

Variety 	stores 	.................................... 

19,237 

.. 

+ 21.4 12,135 + 	8.3 31,372 + 16.0 

16 2,642 

.. 

+ 15.3 3,264 + 33.2 5,906 + 24.6 

17 

General 	merchandise 	stores .................. .......... 

Service 	stations 	.................................... 

..... 

22,031 + 18.0 9,141 + 27.6 31,173 + 20.7 

18 x x X 26,240 + 	5.9 

19 

Women's 	clothing stores ............................. 

Household 	furniture 	stores 	........ ....... ........... 13,864 + 29.2 37,649' ... 51,513' 

20 x x x x 18,387 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............................... 

Hardware stores .................................... 

8,713' ... 9,598' ... 18,311' 

22 

Family 	clothing 	stores 	................................ 

Pharmacies, patent medicine and cosmetics stores 33,177 + 	6.0 98,424 + 14.0 131.600 + 11.9 

23 

Specialty 	shoe 	stores 	............................... 

Family 	shoe 	stores 	................................. 

Furniture. TV., radio and appliance stores .............. 

8,139 + 10.6 7.162 - 	3.2 15,302 + 	3.6 

24 x 

. 

x x x 15,534 + 	8.8 

25 

Household appliance stores 	.......................... 

Jewellery 	stores 	. 	.............. 	................... 11,108 - 	3.3 12.122 - 15.2 23,230 - 	9.9 

26 

Book and stationery stores ........................... 

7,261 + 28.4 31.019 - 	9.5 38.280 - 	4.1 

27 

Florists 	.................... 	........... 	............ 

Sporting goods and accessories stores ................. 

20,309 

. 

+ 	0.3 29,191 - 	1.6 49,500 - 	0.7 

28 

Personal accessories stores ..........................

All 	other 	stores 	................... 	.... 	...... 	...... 270,662 + 18.7 162,023 + 	4.1 432,685 + 12.8 

29 All 	stores ....................................... 1,599,141 

. 

+ 12.0 1,924,675 + 16.3 3,523,816 + 14.3 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 7. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Ontario 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

2,951,781 + 	2.3 937,516 + 20.4 3,889,297 + 	6.2 1 

423,872 + 	11.2 411,045 + 	5.5 834,917 + 	8.3 Epiceries, confiseries et articles divers 	................. 2 

28,122 - 20.3 331,745 + 	4.7 359.867 + 	2.2 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'aliments ................... 3 

1,615.724 + 	7.9 - - 1,615,724 + 	7.9 

.. 

4 

295,877 + 12.6 72,439 ... 368,316 + 19.3 5 

x x x x 83,153 - 	6.1 6 

118,978 + 	5.6 31,063 + 	6.8 150.041 + 	5.8 

Grands 	magasins 	..................................... 

Magasins do marchandises diverses ...................... 

7 

... 

- - 3.221,010 + 22,0 3,221.010 ± 22.0 

Magasins généraux ................................... 

8 

- - 104,369 + 	2.8 104,369 + 	2.8 

Bazars 	.............................................. 

9 

467.428 - 	6.6 1,023,321 - 	6.9 1,490,749 - 	6.8 

Concessionnaires d'automobiles 	......................... 

Vondeurs d'automobiles d'occasion ....................... 

10 

- - 235,080 - 	3.3 235,080 - 	3.3 11 

25,324 - 	2.9 429,447 + 	8.1 454.770 + 	7.4 12 

94,117 + 	7.4 85,128 - 13.8 179.245 - 	3.8 

Stations-service 	..................................... 

Garages 	........................................... 

Magasins do pièces et d'accessoires d'automobiles ......... 

13 

214,202 + 14.7 130,833 + 	3.2 345,035 + 10.0 14 

90,001 + 10.6 62.933 + 	2.4 152,933 + 	7.1 

Magasins do vétements pour hommes ................... 

15 

13.092 + 	6.9 16,331 + 12.6 29,423 + 10.0 

Magasins de vétements pour dames ..................... 

Magasins do vètements pour Ia lamille ................... 

16 

105,614 + 	8.8 42,524 + 	6.2 148,138 + 	8.0 17 

x x x x 110,774 - 	5.8 Quiricailleries ...................................... 18 

69,704 + 20.4 171,106 + 31.0 240.810 + 27.7 

Magasins de chaussures spècialisèes .................... 

Magasins de chaussures pour Ia famille .................. 

.. 

19 

X x x x 92,712 + 35.2 20 

42,685 ... 42,126 + 31.1 84,811 ... 

Magasins do meubles................................. 

Magasins de meubles, téléviseurs, radios et accessoires., 21 

193,069 + 	7.4 548.618 + 14.8 741,686 + 12.8 

Magasins dappareils menagers ......................... 

Pharmacies, mèdicaments brevetés et produits do beauté. 22 

49,543 + 23.0 41.019 + 	8.7 90,562 + 	16.1 23 

x x x x 87.043 - 	1.0 24 

57,871 + 	2.0 58,231 - 15.0 116,102 - 	7.2 

Fleuristes 	......................................... 

25 

34,181 + 	6.4 142,511 - 	2.3 176,692 - 	0.7 

Librairies et papeterios 	............................... 

Bijouteries 	......................................... 

26 

96,334 - 	0.6 156,669 -- 253.003 - 	0.2 27 

1,296.415 + 10.4 846,698 + 	2.0 2,143,112 + 	6.9 

Magasins darticles do sport et daccessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

8,322,857 + 	5.6 9,476,517 + 10.5 17,799,375 + 	8.1 

Tous les autres magasins 	.......................... 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $'OOO $000 % 

1 Combination stores (groceries and meat) 	..... .... ..... 195,414 + 	4.2 49,739 + 35.1 245.152 + 	9.3 

2 17,908 - 14.1 28.521 + 	3.4 46,429 - 	4.1 

3 All 	other 	food 	stores .............................. 2,275 - 20.6 37,586 + 10.3 39,861 + 	7.9 

4 131,752 + 	19.1 - - 131,752 + 	19.1 

5 1 9,946 + 26.8 5,743' ... 25,689' 

6 

Department 	stores 	............................... ... 

- - 443 + 13.9 443 + 13.9 

7 

General 	stores ..................................... 

5,283 + 18.9 955 + 28.7 6,239 + 20.3 

8 

General merchandise stores .......................... 

- - 240,735 + 23.8 240.735 + 23.8 

9 - - 4,848 + 14.8 4,848 + 14.8 

10 38,309 + 12.8 60.779 + 16.5 99,088 + 15.0 

11 

Grocery confectionery and sundries stores .............. 

Garages 	... 	.............. 	..... 	................... - - 14.272 - 12.0 14,272 - 12.0 

12 x x X X 31,207 + 21.0 

13 9,699 + 	1.1 7,996' .., 17,696' - 10.2 

14 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

18,579 + 12.2 12,280 + 15.2 30,860 + 13.4 

15 

Used car dealers ...................................

Service 	stations 	.................................... 

10,907 + 24.5 2,153 + 31.0 13,060 + 25.5 

16 

Automotive parts and accessories stores ............... 

1,766 + 	9.5 2,247' ... 4,013' + 26.5 

17 

Men's clothing 	stores 	............................... 

Women's clothing stores ............................. 

10,163 + 	11.2 4,472 + 30.5 14,635 + 16.5 

18 

Family 	clothing 	stores 	............................... 

Specialty shoe stores 	......... ..........  ......... ... 

x X X X 8,257 + 	0.4 

19 

Family 	shoe 	stores 	................................. 

Hardware stores ....................................

Household 	furniture 	stores 	.......................... 8,853' ... 5,847' ... 14,700' 

20 Household appliance stores 	.......................... x x x x 10,431' 

21 

. 

. 

x x x x 9,219' 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 9.077 - 	9.9 40.287 + 	8.3 49.364 + 	4.4 

23 Book 	and 	stationery 	stores ... ....................... 4,307 + 	5.9 3.428 - 	8.0 7,736 - 	0.7 

24 Florists 	.......................... 	......... 	------- x 

. 

x x x 6,879 + 19.4 

25 Jewellery 	stores 	....................... 	........ 	.... 2.983' ... 4.060 ... 7.043' 

26 Sporting goods and accessories stores ...... .......... .4,029 

. 

. 

. 

+ 	18.1 12,788 - 	9.3 16,817 - 	4.0 

27 10,921 - 	4.6 17,216 + 	11.8 28,137 + 	4.8 

28 

Personal accessories stores .......................... 

91,994 + 	7.4 64,035 + 	6.6 156,030 + 	7.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 603,774 + 	8.9 676,817 + 16.6 1,280,591 + 12.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

1,145,997 + 	4.6 249,489 + 19.4 1,395,486 + 	6.9 1 

102,902 - 	8.6 164,618 + 	14.2 267,520 + 	4.2 Epiceries. confiseries et articles divers 	................. 2 

14,695 - 20.5 202,878 + 	14.8 217,573 + 	11.5 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'aliments ................... 3 

648,059 + 	5.7 - - 648.059 + 	5.7 Grands 	magasins 	.................................. 4 

.. 

95,352 + 13.8 31,832 ... 127,184' + 29.2 5 

- - 2,441' ... 2,441' ... 6 

. 

25.571 + 	6.9 5,211 + 	4.1 30,782 + 	6.4 7 

- - 1,140,858 + 	13.8 1,140.858 + 13.8 

Magasins de marchandises diverses ...................... 

Magasins 	generaux .................................... 

8 

- - 23,468 + 31.3 23,468 + 31.3 

Bazars 	.............................................. 

9 

201,845 - 	0.5 293.480 + 	1.6 495,325 + 	0.7 

Concessionnaires dautomobiles 	......................... 

Vendeurs dautomobiles d'occasion ...................... 

10 

- - 76.253 - 	11.4 76,253 - 	11,4 

Stations-service 	..................................... 

11 

x x x x 130,560 + 	7.0 12 

45,862 + 	0.6 40,131 - 20.7 85,993 - 10.5 13 

94.869 + 	7.0 59.701 + 	9.6 154,571 + 	8.0 

Garages 	........................................... 

Magasins de pièces et d'accessoires dautomobiles ......... 

14 

51,682 + 15.2 12,289 - 	5.2 63.971 + 10.6 

Magasins de vètements pour hommes 	................... 

15 

8,718 + 	3.0 10.852 + 21.0 19,570 + 12.3 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour Ia famille ................... 

16 

49.129 + 	4.1 19,585 + 	4.5 68,715 + 	4.2 17 

X X x x 38,851 - 	3.1 

Magasins de chaussures pour Ia tamitle .................. 

18 

45,141 + 31.9 32,361 + 250 77.502 + 28.9 

Magasins de chaussures spècialisees .................... 

Quincallleries ........................................ 

19 

x x x x 52,101 ... 

Magasins de meubles ................................. 

20 

x x x x 44,112' ... Magasins de meubles, téléviseurs, radios et accessoires. . 21 

54,598 - 	9.4 222,760 + 	6.4 277,358 + 	2.8 Pharmacies, médicaments brevetés et produits de beautè 22 

26.024 + 16.9 19,979 - 	2.6 46,002 + 	7.5 

Magasins d'appareils ménagers ......................... 

23 

x x x x 34669 - 	2.5 24 

21,640 - 	8.3 24,100 - 20.6 45,740 - 15.2 

Librairies 	et 	papeteries 	............................... 

25 

19,026 + 	2.2 60,641 - 	5.5 79,668 - 	3.8 

Fleuristes 	.......................................... 

Bijouteries 	......................................... 

26 

54,646 - 	3.6 93,754 + 11.4 148,399 + 	5.4 

Magasins d'articles de sporl et d'accessoires ............. 

27 

451,693 + 	7.1 351,833 + 	1.1 803,526 + 	4.4 

Magasins d'accessoires personnels ..................... 

28 

3,205,889 + 	4.7 3,390,369 + 	9.7 6,596,258 + 	7.2 

Tous tes autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 
TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 
June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No . _________________ 

$000 $000 $'091J 

1 Combination stores (groceries and meat) 56,621 + 12.6 17,018 + 12.3 73.639 + 12.6 

2 4,919 - 15.2 9.748 - 	0.6 14,668 - 	6.0 

3 x x X X 4,777 + 	7.7 

4 

All other food stores ............................ .... 

46,237 + 13.0 - - 46,237 + 13.0 

5 5,244  + 	3.1 1,030 ... 6,274 + 14.2 

6 General 	stores ..................................... x x x X 17,515 - 	2.0 

7 Variety 	stores 	.............. 	....... 	........... 	..... 3,159 + 25.7 267 + 	9.2 3,425 + 24.3 

8 Motor 	vehicle 	dealers 	......... 	..................... - - 69,364 + 	15.1 69,364 + 	15.1 

9 Used 	car 	dealers 	.. 	................................ - - 1 ,798 ... 1.798' 

10 7 ,608 + 28.3 23.563 + 26.1 31,171 + 26.6 

11 

Department 	stores 	.................................. 

Garages 	.................... 	........... 	......... .- - 1,992 - 	3.4 1,992 - 	3.4 

12 x 

. 

x x X 7,516 + 23.7 

13 1,997 

. 

+ 	13.1 1,113 + 	1.7 3,110 + 	8.7 

14 4,645 + 17.6 1,472 + 34.1 6,116 + 21.2 

15 Family 	clothing 	stores 	..... 	....... 	. 	................. 3,323 + 33.0 1,609 + 17.3 4,932 + 27.4 

16 

Grocery confectionery and sundries stores .............. 

x 

. 

x x x 192' 

17 

General merchandise stores .......................... 

x x X X 2,228 + 	8.2 

18 - - 2,830 + 	11.9 2,830 + 	11.9 

19 

Hardware stores .................................... 

- 

. 

- 3.604 + 	0.8 3,604 + 	0.8 

20 

Service 	stations 	.................................... 

x x x x 751 + 16.0 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............................... 

x x x x 3,657 + 	2.3 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 2,467 + 20.0 10,704 + 10.6 13.171 + 12.3 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

625 + 17.7 350 ± 	7.7 975 + 13.9 

24 

Household furniture stores 	........................... 

X X X X 1,022 - 10.7 

25 

Household appliance stores 	.......................... 

Furniture. T.V., radio and appliance stores .............. 

1,663 + 18.5 1,697 - 15.7 3.360 - 	1.6 

26 

Book and stationery stores ........................... 

x x X X 3,908 + 	5.8 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

1,177 + 20.8 2.686 + 23.6 3,863 + 22.9 

28 

Personal accessories stores .......................... 

16,592 + 	7.2 23,854 + 	7.7 40,446 + 	7.5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 166,878 + 12.6 205,662 + 11.5 372,540 + 12.0 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 
January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

312,928 + 10.9 87,217 + 	2.4 400,145 ± 	8.9 1 

28,167 - 	14.1 54,324 - 10.3 82,491 - 	11.6 

Epiceries 	- 	Boucheries ................................ 

2 

x x x x 24,765 + 	5.5 3 

235,416 + 	5.3 - - 235,416 + 	5.3 4 

30,391 - 	1.2 5,070 ... 35.461 + 	9.7 5 

x x x x 82.455 - 	8.1 

Epiceries, confiseries et articles divers 	.................... 

Magasins 	généraux ............................... 6 

14,623 + 	6.9 1,429 - 	0.1 16,053 + 	6.3 

Tous 	es autres magasins d'aliments ...................... 

7 

- - 341.457 + 	4.6 341.457 + 	4.6 8 

- - 9,369 ... 9.369' ... 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

9 

41,367 + 25.5 113,808 + 	16.5 155,175 + 18.8 

Vendeurs dautomobiles d'occasion ....................... 

10 

- - 9,935 - 	6.5 9,935 - 	6.5 

Stations-service 	..................................... 

11 

x x x x 31434 + 	16.1 12 

9,407 + 	7.8 5,589 + 	0.2 14,996 + 	4.8 13 

23,084 + 10.3 7,303 + 21.9 30,387 + 	12.9 14 

14,374 + 	9.5 7.567 - 	3.4 21,941 + 	4.7 

Magasins de pièces et daccessoires dautomobiles ......... 

15 

x x x x 999 + 27.6 

Garages 	........................................... 

16 

x x x x 11,767 + 	6.0 17 

- - 12,415 + 	9.2 12,415 + 	9.2 

Magasins de vétements pour hommes 	................... 

Magasins de chaussures spècialisées .................... 

18 

- - 20,043 + 	5.1 20,043 + 	5.1 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour Ia tamille ................... 

19 

x x x x 3.503 - 	3.2 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 18,168 + 	7.6 

Quiricailleries ....................................... 

Magasins do meubles, téléviseurs, radios et accessoires. . 21 

13,765 + 23.5 59,185 + 	16.2 72,951 + 17.5 Pharmacies, médicaments brevetés et produits de beauté. 22 

3.383 + 	18.7 1.946 + 	12.8 5,329 + 	16.5 23 

x x x x 6,002 - 	8.3 

Magasins de meubles ................................ 

24 

6,915 + 	11.0 8,963 - 10.6 15,878 - 	2.3 

Magasins d'appareils ménagers ........................ 

25 

x x x x 17.795 - 	0.7 

Librairies 	et papeteries 	.............................. 

26 

5,843 + 	11.9 11.915 + 13.8 17,758 + 	13.1 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

84,168 + 	4.6 124,570 - 	0.6 208,737 + 	1.4 

Magasins darticles de sport et daccessoires ............. 

Magasins daccessoires personnels ..................... 

28 

875,340 + 	7.8 1,027,483 + 	3.9 1,902,823 + 	5.7 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasir,s a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983'1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'ØØØ % $000 $000 % 

1 x x x x 49,791 + 	14.1 

2 X X X X 8.858 - 	7.3 

3 x x x x 3,244 + 	1.7 

4 

Combination stores (groceries and meat) ............... 

41,639 + 12.7 - - 41,639 + 12.7 

5 

Department 	stores .................................. 

x x x x 1.366 - 	7.4 

6 - - 228 ... 228 

7 Variety stores ...................................... x x x x 1,121 + 27.4 

8 Motor vehicle dealers 	............................... - - 39,627 + 	6.3 39,627 + 	6.3 

9 - - 1,314 ... 1,314 

10 x x x x 23,325 + 33.7 

11 - - 745 - 20.8 745 - 20.8 

12 

Service stations 	.................................... 

Garages 	.......................................... 

x x x x 5,513 + 24.1 

13 Men's 	clothing 	stores 	............................... 1,651 + 	11.6 335 - 	5.0 1,986 + 	8.4 

14 Women's clothing stores ............................. 4,040 + 15.8 819 ... 4.86(Y + 19.6 

15 Family clothing stores ............................... x X X x 2,355 + 26.8 

16 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

x x x x 175 

17 

General merchandise stores .......................... 

x x X X 1,787 + 	4.8 

18 

General 	stores 	..................................... 

- - 309 - 	6.6 309 - 	6.6 

19 

Used car 	dealers ................................... 

Household furniture stores 	........................... - - 2,345 + 	7.8 2,345 + 	7.8 

20 

Family shoe stores 	................................. 

Household appliance stores 	.......................... x x x x 224 - 15.1 

21 

Automotive parts and accessories stores ............... 

Hardware stores .................................... 

Furniture, T.V., radio and appliance stores ......... ..... x x x x 3.074 + 22.5 

22 Pharmacies, patent medicine and cosmetics stores x x x x 9,389 + 13.8 

23 

Specialty shoe stores 	............................... 

x x x X 754 + 	11.8 

24 X X X X 636 - 14.5 

25 x x x x 2,636 - 	3.6 

26 

Boob and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 1484 - 	7.2 

27 

Florists 	........................................... 

Jewellery stores .................................... 

1,126 + 19.4 2,124 + 22.8 3,250 + 21.6 

28 

Personal accessories stores .......................... 

12,742 + 	7.3 12,391 + 21.6 25,132 + 13.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 131,806 + 12.8 105.363 + 12.5 237,168 + 12.6 
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ESTiMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Winnipeg 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983 1 1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

277,525 + 	11.1 1 

x x x x 51,583 - 13.0 Epiceries, confiseries et articles divers 	................. 2 

x x x x 17,421 + 	4.4 Tous les autres magasins d'aliments ................... 3 

213,360 + 	5.2 - - 213.360 + 	5.2 

Epiceries 	- 	Boucheries ................................ 

4 

.. 

x x x x 8.886 - 	3.4 

.. 

5 

- - 826 ... 826' ... 

Magasins de marchandises diverses .....................

Magasins gèneraux ................................. 6 

x x x x 5,501 + 	9.8 

Grands magasins 	.................................... 

7 

.. 

- - 203,238 + 	1.9 203,238 + 	1.9 8 

. 

0 

- - 5,645' ... 5,645' ... 9 

x x x x 118,323 + 21.6 

Bazars 	............................................. 

Vendeurs dautomobiles d'occasion ......................

Stations-service 	................................... 

- - 3,818 - 	11.7 3.818 - 11.7 

Concessionnaires d'automobiles 	........................ 

11 

x x x x 22,304 + 13.6 12 

.. 

7.674 + 	5.3 2,082 - 	9.2 9,756 + 	1.8 

Garages 	........................................... 

Magasins de pièces et daccessoires dautomobiles ......... 

13 

20,152 + 	8.7 4.361 + 33.4 24,513 + 12.4 14 

x x x x 10,692 + 	10.5 

Magasins de vétements pour dames ..................... 

15 

x x x x 900 + 24.8 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour Ia famille ................... 

16 

x x x x 9,791 + 	7.2 17 

- - 1,655 - 10.6 1,655 - 10.6 18 

- - 13,525 + 15.2 13.525 + 15.2 

Magasins de chaussures specialisees .................... 

Magasins de chaussures pour Ia famille .................. 

19 

x x x x 1,162 - 15.2 

Quincailleries ........................................ 

20 

x x x x 14.747 + 	19.7 Magasins de meubles. tèlèviseurs, radios et accessoires... 21 

x x x x 52,044 + 17.8 

Magasins de meubles ................................. 

Pharmacies, médicaments brevetés et produits de beauté.. 22 

x x x x 4,172 + 14.6 

Magasins dappareils mènagers ......................... 

23 

X X X x 3.617 - 12.9 24 

x x x x 12832 - 	3.6 

Librairies et papeteries ............................... 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

x x x x 7.062 - 12.2 26 

5,600 + 12.4 9,895 + 25.3 15,495 + 20.3 27 

65,216 + 	5.3 69.066 + 10.6 134,282 + 	7.9 

Magasins d'articles de sport et daccessoires .............. 

Magasins daccessoires personnels ..................... 

28 

697,690 + 	8.5 546,986 + 	6.3 1,244,676 + 	7.5 

Tous les autres magasins 	.......................... 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Verites Variation Ventes Variation Ventes Variation 
No .  

$000 $000 % $000 % 

1 Combination stores (groceries and meat) ............... x x x x 61677 + 	9.5 

2 x x x x 12.082 + 	2.0 

3 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ x x x x 3.658 + 17.8 

4 26,867 + 19.5 - - 26,867 + 19.5 

5 11,786 - 	6.4 2,676 - 	11.1 14,462 - 	7.3 

6 7,253 - 14.9 14,139 + 	5.2 21,392 - 	2.6 

7 3,488 + 14.9 601 - 	5.8 4,088 + 	11.3 

8 - - 88,517 + 	13.1 88,517 + 13.1 

9 - - 2,451 ... 2,451 

10 3, 1 34  + 25.1 15,227 ... 18,362 - 20.5 

11 

Service 	stations 	.................................... 

Garages 	.......................................... - - 3.287 - 	1.5 3,287 - 	1.5 

12 

Department 	stores 	.................................. 

x x x x 10,448 + 13.7 

13 Men's clothing stores 	............................... 1,333 + 17.9 1,706 - 	1.2 3,039 + 	6.3 

14 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

4,077 + 15.2 2,957 - 	4.9 7,035 + 	5.7 

15 Family clothing stores ............................... x x x x 5,118 + 15.4 

16 x x x x 332 

17 

General merchandise stores .......................... 

Women's clothing stores ............................. 

x x X X 2,269 + 	0.9 

18 

General 	stores 	..................................... 

Family shoe stores 	................................. 

x x x X 4,781 + 	8.0 

19 

Used car 	dealers ................................... 

Hardware stores .................................... 

- - 5,379 + 27.8 5,379 + 27.8 

20 x x x x 1,135 - 	2.4 

21 

Automotive parts and accessories stores ............... 

x x x x 1,839 

22 Pharmacies, patent medicine and cosmetics stores 5.971 + 21.0 9,408 + 13.0 15,379 + 16.0 

23 

Specialty shoe stores 	............................... 

x x x x 933 + 17.8 

24 

Household furniture stores 	........................... 

Florists 	........................................... x x x x 1,261 + 12.3 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

1,420 ... 1,538 ... 2.957 - 13.6 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x x x x 15,704 + 35.2 

27 339 + 33.4 3,077 + 	6.2 3,416 + 	8.4 

28 

Personal accessories stores .......................... 

21,008 + 	5.2 28.087 + 16.3 49,095 + 	11.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 139,730 + 10.1 247,234 + 	8.0 386,964 + 	8.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 11. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983' 1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

x x x x 337,528 + 	5.1 1 

x x x x 64,856 + 	5.9 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

x x x x 17,192 + 	4.0 3 

138,921 + 15.9 - - 138,921 + 15.9 Grands 	magasins 	.................................. .4 

..  

66,766 - 	7.2 14,767 + 	9.2 81,533 - 	4.6 

Tous les autres magasins daliments..................... 

5 

45,162 + 	0.8 66927 - 	1.2 112,089 - 	0.4 6 

. 

17.262 + 	6.4 3,117 - 	8.3 20,379 + 	3.8 

Magasins de marchandises diverses ...................... 

7 

- - 436,724 + 	0.2 436,724 + 	0.2 8 

- - 6,794 ... 6,794 ... 

Magasins géneraux .................................... 

Bazars .............................................. 

9 

15,457 + 	4.8 96,763 - 16.7 112,220 - 14.3 

Concessionnaires dautomobites 	......................... 

Vendeurs dautomobiles d'occasion .......................

Stations-service 	..................................... 10 

- - 16,032 + 	11.6 16,032 + 	11.6 11 

x x x 45,227 + 	6.6 

Garages 	........................................... 

12 

6,785 + 	8.1 8.809 - 13.0 15,595 - 	4.9 

Magasins de pièces et daccessoires d'automobiles ......... 

13 

20.096 + 15.8 17,180 - 	3.0 37,276 + 	6.2 

Magasins de véternents pour hommes ................... 

14 

x x x x 23,543 + 	3.2 

Magasins de vétements pour dames ..................... 

15 

x x x x 1,523 + 10.6 16 

x x x x 11,727 - 	4.4 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spécialisées .................... 

17 

x x x x 21,373 + 	8.9 18 

- - 29,634 + 	5.0 29,634 + 	5.0 

Magasins de chaussures pour Ia famille .................. 

Magasins de meubles ................................. 19 

x x x x 7110 - 	0.8 20 

x x x x 11,011 - 18.4 

Quiricailleries ........................................ 

Magasins de meubles. téléviseurs, radios el accessoires 21 

33,497 + 20.0 53,989 + 21.1 87,486 + 20.7 

Magasins dappareils ménagers ......................... 

Pharmacies, mèdicaments brevetés et produits de beauté 22 

x x x x 5,065 + 	9.0 23 

X x x x 6,904 + 	6.2 Fleuristes 	......................................... 24 

5,977 + 12.3 9,907 ... 15.885 - 	11.6 25 

X X x x 52,689 + 23.0 

Librairies et papeteries 	................................ 

26 

1.778 + 231 15,119 + 	11.7 16.896 + 12.8 

Bijouteries 	......................................... 

27 

105,097 + 	8.5 141,576 + 	11.9 246,673 + 10.4 

Magasins d'articles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

745,469 + 	8.2 1,234,412 + 	1.8 1,979881 + 	4.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 

$000 $000 $'OOO % 

1 122,949 + 	7.2 41,244 + 	0.6 164,193 + 	5.4 

2 

Combination stores (groceries and meat) ...............

Grocery confectionery and sundries stores ........ ..... 14,080 - 	8.8 22,036 + 	2.1 36,116 - 	2.3 

3 676 + 17.8 8,787 + 	6.4 9,464 + 	7.2 

4 Department 	stores 	.... ............................. 127,481 + 	5.1 - - 127,481 + 	5.1 

5 General 	merchandise stores ......................... 13,927 

... 

- 	7.9 6.376 + 	16.2 20,303 - 	1.4 

6 

All 	other 	tood 	stores 	.................................... 

x x x x 54,953 + 	4.1 

7 

General stores ..................................... 

4,000 

. 

- 11.3 1,272 - 20.3 5,271 - 13.6 

8 

Variety 	stores ...................................... 

- - 192,269 + 	5.9 192,269 + 	5.9 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 1,153 ... 1,153 

10 12,038 - 	3.2 42,364 - 13.4 54,402 - 11.3 

11 Garages 	....................... 	........ 	.... 	..... - - 5,189 - 	11.6 5.189 - 11.6 

12 

. 

3,058 + 18.8 24,428 + 	5.0 27,486 + 	6.4 

13 5,458 

.. 

+ 	7.9 7,809 - 	10.1 13,268 - 	3.5 

14 13,040 + 	3.2 5,027 + 	9.3 18,067 + 	4.8 

15 

Service 	stations 	.................................... 

9,401 + 23.0 4,399 13,800 + 14.6 

16 365 + 	7.3 145 ... 510 

17 

Men's clothing 	stores 	............................... 

Women's clothing stores ............................. 

Family 	shoe 	stores 	................. ............... 5,341 + 23.1 2,043 + 	3.1 7,384 + 16.8 

18 

Specialty shoe stores 	............................... 

Hardware stores .................................... x x x x 8.961 - 	8.2 

19 2,511 

. 

- 	3.0 5,867 + 	8.6 8.378 + 	4.8 

20 

Family clothing stores ............................... 

Household appliance stores .......................... x x x x 5,276 + 25.3 

21 

Automotive parts and accessories stores ............... 

623 ... 2,631 + 	8.2 3,254 - 16.3 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 8.376 - 	3.3 32,523 + 19.3 40.900 ± 13.8 

23 1,888 + 15.6 1,603 + 27.2 3,491 + 20.7 

24 

Household furniture stores 	........................... 

x x x x 5.117 - 	11.1 

25 5,627 + 	11.9 3.621 + 	18.1 9,248 + 14.2 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 1,629 + 	0.2 14,399 - 15.2 16,028 - 13.8 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

4,699 + 10.8 4,207 - 	5.5 8,906 + 	2.4 

28 

Personal accessories stores .......................... 

78,270 + 	6.9 55.472 + 	2.3 133,743 + 	5.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 472,996 + 	4.6 521,617 + 	2.3 994,613 + 	3.4 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 
January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

681,417 + 	5.8 214,553 + 	3.0 895,970 + 	5.1 1 

76,045 - 	2.4 114,993 - 	8.5 191,038 - 	6.1 2 

4,322 + 	2.9 42,960 + 	1.6 47,282 + 	1.7 3 

658,444 + 	1.3 - - 658,444 + 	1.3 

Epiceries 	- 	Boucheries ................................ 

4 

80,925 - 	6.2 30,437 + 29.4 111,361 + 	1.3 5 

292,326 + 	3.0 

Epiceries, confiseries et articles divers 	.................... 

6 

20,237 - 11.3 7,276 - 13.2 27,513 - 	11.8 

Tous 	es autres magasins d'aliments ...................... 

Grands 	magasins 	..................................... 

7 

- - 985,500 - 	6.2 985,500 - 	6.2 B 

- - 6,647 - 19.9 6,647 - 19.9 9 

65,521 - 	2.7 261,684 + 	0.5 327,205 - 	0.1 

Magasins do marchandises diverses ...................... 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

10 

- - 27,114 - 13.9 27,114 - 13.9 

Magasins généraux .................................... 

11 

13,266 + 	11.3 113,608 + 	10.2 126,875 + 10.3 

Vendeurs d'automobites d'occasion ....................... 

Stations-service 	..................................... 

Garages 	........................................... 

12 

27,184 - 	2.3 38,896 - 19.3 66,080 - 13.1 13 

68,812 + 	1.0 30,450 + 	9.9 99.261 + 	3.6 

Magasins do pièces et d'accessoires d'automobiles ......... 

14 

43,838 + 16.4 21,346 - 	6.7 65,184 + 	7.6 15 

2,045 + 	7.4 835 ... 2,880 ... 

Magasins de vétements pour dames ..................... 

16 

27,009 + 	11.8 11,113 + 	1.4 38,122 + 	8.6 17 

x x x x 41,833 + 	7.9 

Magasins do vétements pour hommes ................... 

18 

15,400 - 	3.0 35,896 - 	1.0 51,296 - 	1.6 

Magasins do chaussures pour Ia famille .................. 

19 

x x x x 29,542 - 	9.0 

Magasins de vétements pour Ia tamille ................... 

Quincailleries........................................ 

20 

4,800 ... 18,042 + 	11.1 22,842 - 10.1 

Magasins do chaussures spécialisées .................... 

Magasins d'appareils ménagers ........................

Magasins de meubles, téléviseurs, radios et accessoires. 21 

47,357 + 	4.8 172,496 + 	18.2 219,852 + 	15.1 

Magasins 	do 	rneubles ................................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

10,596 + 15.9 8,183 + 14.9 18,779 + 15.5 23 

x x x x 32,133 + 12.4 24 

23.651 - 	3.5 16.239 - 	3.5 39,889 - 	3.5 

Librairies et papeteries ............................... 

Fleuristes 	........................................ 

Bijouteries 	......................................... 25 

8,943 + 	2.0 70,634 - 	9.5 79,576 - 	8.3 Magasins darticles de sport et d'accessoires ............. 26 

24,139 - 	0.3 22.730 - 11.4 46,868 - 	6.0 27 

383,090 + 	3.4 299,117 - 	3.6 682,208 + 	0.2 

Magasins d'accessoires personnels ..................... 

28 

2,494634 + 	2.4 2738,984 - 	1.8 5,233,618 + 	0.1 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $'000 % $000 

1 142,611 + 	7.1 60,486 - 	5.8 203,097 + 	2.9 

2 9,644 ± 12.9 28,431 - 	8.0 38,075 - 	3.5 

3 1,444 + 18.8 20,614 - 	1.8 22,058 - 	0.7 

4 148,635 + 	8.0 - - 148.635 + 	8.0 

5 14,762 - 10.6 3,231 ... 17,993 - 	4.3 

6 

Department 	stores 	.................................. 

x x x x 14,667 + 	13.5 

7 

Grocery confectionery and sundries stores .............. 

5,788 + 	5.9 1.441 + 15.6 7,229 + 	7.7 

8 - - 171,783 + 20.6 171,783 + 20.6 

9 

All 	other 	food 	stores ................................ 

- - 4,809 + 28.5 4,809 + 28.5 

10 11,728 - 19.9 63,101 - 10.6 74,829 - 12.2 

11 

General stores ..................................... 

Used car dealers ................................... 

- - 9,440 - 19.0 9,440 - 19.0 

12 

Combination stores (groceries and meat) ............... 

1,316 + 20.0 17,591 + 26.5 18.907 + 26.0 

13 

Motor vehicle dealers 	............................... 

Service 	stations 	.................................... 

Garages 	.......................................... 

5,490 + 22.7 3,191 - 14.1 8,681 + 	5.9 

14 

General merchandise stores .......................... 

Men's clothing 	stores 	............................... 

Women's 	clothing 	stores .................... ........ 10,590 + 	7.3 7,089 - 	1.8 17,678 + 	3.4 

15 7,737 + 	8.7 4.474 + 	1.5 12,210 + 	5.9 

16 

Variety 	stores ...................................... 

170 + 10.5 749 + 14.6 919 + 	13.8 

17 

Automotive parts and accessories stores ............... 

Family clothing stores 	............................... 

3,523 - 	3.6 2.804 - 	5.1 6.327 - 	4.3 

18 x x x x 8,257 - 	5.7 

19 x 

. 

x x x 7,915 + 18.7 

20 x x x x 3,691 + 26.3 

21 

Hardware stores .................................... 

x x x x 5,915 + 	2.0 

22 Pharmacies, patent medicine and cosmetics stores 17,433 + 	8.7 31,581 + 	0.3 49,015 + 	3.2 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

Furniture, TV., radio and appliance stores .............. 

Book 	and 	stationery 	stores ........ .... .............. 1,562 + 24.7 3,051 + 	12.7 4,613 + 16.5 

24 

Household furniture stores 	........................... 

X x x x 2,723 + 	1.1 

25 

Household appliance stores 	.......................... 

5,533 + 19.3 6.192 + 	3.3 11,725 + 	10.3 

26 Sporting goods and accessories stores ................. x 

. 

x x x 20,012 - 	1.0 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

5,128 + 19.3 13,244 + 	3.9 18,372 + 	7.8 

28 

Personal accessories stores ..........................

All 	other 	stores 	........................... 69,880 + 	0.3 74,366 + 	7.8 144,246 + 	4.0 

29 All 	stores ....................................... 469,135 + 	5.3 584,687 + 	5.0 1,053,822 + 	5.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Colombie.Britannique 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - I 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

798,498 + 	3.1 423,018 + 	7.0 1,221,516 + 	4.4 Epiceries 	- 	Boucheries ................................ 1 

52,771 + 15.8 155,068 - 12.9 207,840 - 	7.0 2 

8,745 + 	7.0 110,368 - 	9.7 119,113 - 	8.7 Tous les autres magasins d'atiments ................... 3 

769.165 + 	3.4 - - 769,165 + 	3.4 4 

81,198 - 	5.4 16,263' ... 97.461' + 	1.3 

Epiceries, confiseries et articles divers 	................... 

5 

x x x x 72,202 + 	7.3 6 

28,492 + 	3.7 6,458 + 	4.7 34.950 + 	3.9 

Grands 	magasins 	..................................... 

Magasins de marchandisos diverses ...................... 

... 

7 

- - 861,097 - 	2.2 861,007 - 	2.2 8 

- - 26.755 + 	8.4 26,755 + 	8.4 

Magasins genéraux .................................... 

Bazars 	.............................................. 

9 

62,365 ... 340,260 - 	11.5 402,624' - 13.5 10 

- - 54,321 - 	11.0 54,321 - 	11.0 

Concessionnaires d'automobiles 	......................... 

Stations-service 	..................................... 

11 

6.785 + 	6.1 92,177 + 30.4 98,961 + 28.4 

Vendeurs dautomobiles doccasion ....................... 

12 

27,988 + 	12.1 15,811 - 	11.6 43,799 + 	2.1 

Garages 	........................................... 

Magasins de pièces et daccessoires d'automobiles ......... 

13 

54,871 + 	12.5 39.826 + 	1.2 94.697 + 	7.5 

Magasins de vétements pour hommes ................... 

14 

37,934 + 	8.4 22,725 + 	3.0 60,659 + 	6.3 15 

1,093 ... 4,176 + 	3.0 5,269 - 	8.1 16 

18,727 - 	9.7 14,758 - 	2.6 33,485 - 	6.7 

Magasins de véternents pour dames ..................... 

17 

x x x x 39,632 - 	2.4 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spècialisèes .................... 

18 

x x x x 47,940 + 	1.5 

Magasins de chaussures pour 	a famille .................. 

Quincailleries ....................................... 

19 

x x x x 21,714 + 18.2 

Magasins de meubles ................................. 

20 

x x x x 37,057 + 10.6 

Magasins dappareils mènagers .........................

Magasins de meubtes, téléviseurs, radios et accessoires. . 21 

94,995 + 	5.0 186,564 + 	5.8 281,559 + 	5.5 Pharmacies, médicaments brevetés et produits de beauté. 22 

7,776 + 	9.5 13,410 - 19.6 21,185 - 10.9 23 

x x x x 16,033 - 	2.7 

Librairies 	et 	papeteries 	................................ 

24 

22,823 - 	3.7 29,160 - 	0.1 51,983 - 	1.8 

Fleuristes 	.......................................... 

25 

x x x x 94,718 + 	1.4 26 

24.016 + 	11.5 60,561 - 12.2 84.576 - 	6.6 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

379,024 + 	4,0 367,252 - 	4.6 746,276 - 	0.4 

Magasins daccessoires personnels ..................... 

28 

2,514,925 + 	2.8 3,131,664 - 	1.8 5,646,588 -1- 	0.1 

Tous 	es autres magasiris 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) 	.............. x x x x 96,268 + 	0.1 

2 Grocery confectionery and sundries stores ............. x x x x 20,375 + 	1.5 

3 + 23.3 15,317 + 	7.4 16,318 + 	8.3 

4 Department 	stores 	................................. 

. 

88,441 + 	9.4 - - 88.441 + 	9.4 

5 

All 	other 	food 	stores 	................................001 

x x x x 7,072 - 	3.3 

6 - - 250 ... 250 

7 x x x x 735 - 18.8 

8 - 

.. 

- 93,159 + 18.2 93,159 + 18.2 

9 Used 	car 	dealers 	.................... 	....... 	....... - 

.. 

- 2.340 + 16.0 2.340 + 16.0 

10 

General merchandise stores ............................... 

General 	stores 	.......................................... 

5,314' ... 32,583 - 15.6 37,897 - 19.3 

11 Garages 	......................................... - - 3,628' ... 3,628' 

12 

1,

.. 

...... 

x x x x 7.800 + 	3.0 

13 

Motor 	vehicle 	dealers 	.......... 	........ 	......... 	....... 

Men's 	clothing 	stores 	.......... 	.................... 3,582 + 23.8 1.311 ... 4.894' + 	7.1 

14 

Variety 	stores ........................................... 

5,788 + 	3.9 3,185 + 	0.5 8,973 + 	2.7 

15 3.283 + 	12.1 1,861 - 	8.8 5,144 + 	3.5 

16 x x x x 236 + 	5.7 

17 x X X X 2.564 - 12.3 

18 x x x x 2.602 - 	1.5 

19 

Family clothing 	stores 	............................... 

x x x x 5,494 + 13.1 

20 

Service 	stations 	........... 	........................... 

Automotive parts and accessories stores 	.................... 

Hardware stores .............. ...................... 

...... 

x x x x 1,381 

21 x 

. 

x x x 2,795 - 17.5 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 11,088 + 	5.2 11.408 - 	3.3 22.496 + 	0.7 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

1,085 + 25.3 2,037' ... 3,121' 

24 

Household furniture stores ........................... 

x x x x 1.256 + 17.9 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

2,634 - 	5.6 3.649 + 	1.0 6,283 - 	1.8 

26 

Book and stationery stores ........................... 

x x x x 10,254 + 	1.4 

27 

FloristS 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

4.209 + 15.2 7,684 + 13.4 11,893 + 14.0 

28 

Personal accessories stores .......................... 

x x x x 65,100 - 	1.6 

29 

All other 	stores 	.................................... 

All 	stores ....................................... 249,043 + 	5.0 279,728 + 	0.9 528,770 + 	2.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'000 % $000 

603.373 + 	3.6 1 

x x x x 112,738 - 	1.8 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

6,051 + 	6.2 79,697 - 	2.2 85,748 - 	1.6 bus les autres magasins d'aliments ................... 3 

460,680 + 	1.9 - - 460.680 + 	1.9 

.. 

4 

.. 

x x x x 36.366 + 	0.7 5 

- - 1,340' ... 1.340' ... 6 

X X X x 3,960 - 	9.6 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

7 
- - 456.590 - 	6.0 456,590 - 	6.0 

Magasins généraux .................................... 

8 

- - 13,841 + 	11.6 13,841 + 	11.6 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

31,283 ... 185,796 - 14.6 217.079' - 17.6 10 

- - 23.008' ... 23,008' ... 

Vendeurs dautomobiles d'occasion .......................

Stations-service 	..................................... 

11 

x x x x 44654 + 16.7 12 

18,559 + 	16.2 6,761 - 19.5 25,320 + 	3.9 13 

31.124 + 	9.3 18,925 + 	9.7 50,050 + 	9.4 

Garages 	........................................... 

Magasins de pièces et daccessoires d'automobiles ......... 

14 

15,819 + 	6.7 10,039 + 	10.7 25,859 + 	8.2 

Magasins de vOtements pour hommes 	................... 

Magasins de vOtements pour dames ..................... 

15 

x x x x 1,581' ... 16 

x x x x 14,164 - 16.4 17 

X x x x 13,552 + 	5.2 

Magasins de vètements pour Ia tamille ................... 

Magasins de chaussures spècialisèes .................... 

18 

X x x x 35.390 + 	8.4 

Magasins de chaussures pour Ia famille .................. 

19 

x x x x 8,130 + 15.5 

Magasins de meubles ................................. 

20 

x x x x 18,888 - 	4.1 

Ouincailleries........................................ 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

60,581 + 	3.8 70,462 + 	6.5 131,044 + 	5.2 Pharmacies, médicaments brevetés et produits de beauté 22 

5,322 + 	6.6 7,595 - 	1.3 12.918 + 	1.7 

Magasins d'appareils ménagers ......................... 

23 

x x x x 6,785 - 	1.9 

Librairies et papeteries 	............................... 

24 

13,040 - 	11.4 17.366 - 	4.9 30.407 - 	7.8 

Fleuristes 	......................................... 

25 

x x x x 50,539 + 	2.7 

Bijouteries 	......................................... 

26 

19,815 + 10.2 36,466 - 15.2 56,281 - 	7.7 

Magasins d'articles de sport et daccessoires ............. 

27 

x x x x 356,535 - 	1.4 

Magasins d'accessoires personnels ..................... 

28 

1,357,717 + 	2.1 1,539,102 - 	4.7 2,896,820 - 	1.6 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasms 

Sales Change Sales Change Sales Chang'3 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variaticn 
No.  

$000 $000 $000 

1 Combination stores (groceries and meat) 	.. ............ x x x x 4,502 - t .3 

2 Grocery confectionery and sundries stores .............  - 1,024 ... 1 ,024 

3 - - 155 ... 155 

4 3.125 - 	2.9 - - 3,125 - 	29 

5 x x x x 1,204 - 	3.8 

6 x x x x 7,175 0.6 

7 Variety 	stores 	..................................... - - X X X X 

8 - - 3,138 - 21.3 3,138 - 21.3 

9 Used 	car 	dealers 	.......................... 	..... 	... - - x x x x 

10 

All other food stores ................................ 

- - x x X X 

11 

General stores ..................................... 

- - x x x x 

12 

Motor vehicle dealers 	............................... 

Automotive parts and accessories stores 	........ ... ... - - X X X X 

13 

Service 	stations 	......................... ..... ...... 

Garages 	................................. ......... 

Men's 	clothing 	stores 	..............................  - 125 ... 125 

14 

General merchandise stores .......................... 

Women's 	clothing 	stores ............. ... ... ......... - - 119 - 	4.7 119 - 	4,7 

15 

Department 	stores .................................. 

Family clothing stores ............................... - 

.

.

.

.

. 

- 131 - 14.3 131 - 14.3 

16 - - x X X X 

17 - - X X X X 

18 - - 447 4- 	8.7 447 ± 	8.7 

19 

Specialty shoe stores 	............................... 

- - x x x x 

20 

Family shoe stores 	................................. 

Hardware stores .................................... 

- - X X X X 

21 

Household appliance stores .......................... 

- - x x x x 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores - - 954 ... 954• 

23 Book 	and 	stationery 	stores ............ . ............. - - X X X X 

24 

Household furniture stores ........................ ... 

Florists 	... 	....................................... - - x x x x 

25 x x x x 91 

26 - 

. 

- 586 + 12.5 586 + 	2.5 

27 

Jewellery stores .......... .......................... 

Personal accessories stores x 

. 

x x x 365' 

28 

Sporting goods and accessories stores ................. 

x x x x 2,989 - 	6.7 

29 

All 	other 	stores 	.......... 	.......... .............. 

All 	stores ....................................... 12,478 + 	3.3 14,259 - 13.2 26,737 - 	6.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $'QQQ 	% 

23,570 	- 	9.9 1 

- 	- 5,910 	- 	9.2 5,910 	- 	9.2 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

- 	- 686' 	... 686' 	... 3 

.. 

14,076 	- 	9.2 - 	- 14,076 	- 	9.2 Grands 	magasins 	.................................. .4 

6,469 	- 	6.5 

Tous les autres magasins daliments ..................... 

5 

. 

31,015 	- 12.4 

Magasins de marchandises diverses .....................

Magasins 	généraux ................................. 6 

- 	- X 	X x 	x 7 

.. 

- 	- 16,389 	- 22.4 16,389 	- 22.4 8 

- 	- x 	x x 	x 

Concessionnaires d'autornobites 	........................ 

9 

. 

0 
- 	- X 	 x x 	x 

Bazars 	............................................. 

Vendeurs d'automobiles doccasion ......................

Stations-service 	................................... 
- 	- x 	x x 	x 11 

. 

- 	- x 	x x 	x 

Garages 	........................................... 

12 
- 	- 550' 	... 550' 	... 

Magasins de pièces et daccessoires d'automobifes ......... 

13 
- 	- 534 	... 534' 	... 14 
- 	- 596' 	.. 596' 	... 

Magasins de vétements pour hommes 	................... 

15 
- 	- x 	x x 	x 

Magasins de vGtements pour dames ..................... 

Magasins de vétements pour Ia tamille ................... 

16 
- 	- x 	x x 	x 

Magasins de chaussures spécialisées .................... 

17 
- 	- 1,720 	+ 	2.0 1.720 	+ 	2.0 

- 	- x 	x x 	x 

Magasins de chaussures pour Ia famille ..................

Quincailleries .......................................18 

- 	- x 	x x 	x 

Magasins de meubles ................................19 

- 	- x 	x x 	x Magasins de meubles. tétéviseurs, radios et accessoires ... 21 
- 	- 4,397 	... 4,397 	... Pharmacies, médicaments brevetés et produits de beauté. 22 
- 	- x 	x x 	x 

Magasins dappareils mOnagers ........................20 

- 	- X 	X X 	 x 

Librairies 	et 	papeteries 	...............................23 

24 

x 	x x 	x 624 	... 25 
- 	- 2,300 	- 	8.6 2,300 	- 	8.6 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d 	 .. 26 

x 	x x 	x 1,856 	+ 33.1 

articles de sport et daccessoires ........... 

27 

x 	x x 	x 16.706 	- 	1.2 

Magasins d'accessoires personnels ..................... 

28 

57,957 	- 	0.2 72,673 	- 15.6 130,631 	- 	9.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

June - 1983 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 1163,051 + 	5.2 631,549 + 	9.5 1,794,600 + 	6.7 

2 

Combination stores (groceries and meat) .... ........... 

121,484 + 	4.9 345,796 + 	5.3 467,280 + 	5.2 

3 All 	other food 	stores ................................ 9,501 + 	1.4 175,289 + 	7.1 184.791 + 	6.7 

4 920,164 + 	16.3 - - 920,164 + 16.3 

5 139,264 + 10.6 42,450 + 13.5 181,713 + 	11.2 

6 67,937 + 	2.8 113,994 + 	4.3 181,931 + 	3.7 

7 83,654 + 15.8 17,396 + 13.3 101,050 + 15.4 

8 16,135 + 25.4 1,699,198 + 22.6 1,715,333 + 22.6 

9 

Department 	stores 	.................................. 

Motor 	vehicle 	dealers 	............................... 

Used 	car 	dealers 	.................................. - - 50,914 + 18.7 50,914 + 18.7 

10 

Variety 	stores 	...................................... 

.. 

154,602 + 	2.4 629,262 + 	2.9 783,864 + 	2.8 

11 Garages 	.......................................... - - 126,576 + 	3.0 126.576 + 	3.0 

12 

Service 	stations 	.................................... 

13,591 + 18.8 247.340 + 19.7 260,931 + 	19.7 

13 47,043 + 15.3 59.627 + 	2.7 106,671 + 	7.9 

14 Women's 	clothing stores ............................. 106,084 + 17.0 74,193 + 	11.0 180,277 + 	14.4 

15 Family clothing 	stores 	............................... 66,387 + 20.5 53,685 + 	8.3 120,071 + 14.7 

16 

Grocery confectionery and sundries stores .............. 

5,143 + 	9.2 6,806 + 	11.5 11,949 + 10.5 

17 

General merchandise stores .......................... 

60,433 + 19.0 23,884 + 15.0 84.317 + 17.8 

18 

General 	stores 	..................................... 

x x x X 101.930 + 	11.6 

19 

Hardware stores .................................... 

26,774 + 24.1 107,902 ... 134,676 + 34.2 

20 x x X X 39,316 + 30.4 

21 

Automotive parts and accessories stores ............... 

Men's 	clothing 	stores 	............................... 

Furniture. TV., 	radio and appliance stores ... .......... 19,385 + 29.0 35,435 + 20.4 54,820 + 23.3 

22 Pharmacies, patent medicine and cosmetics stores 98,338 + 13.6 269,992 + 	14.1 368,331 + 14.0 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

17,470 

. 

+ 13.2 19,534 - 	2.5 37,004 + 	4.3 

24 

Household furniture stores 	........................... 

1,703 - 	2.6 33,555 + 	5.4 35.258 + 	4.9 

25 

Household appliance stores 	.......................... 

Florists 	........................................... 

33,220 + 	8.9 33.218 - 	5.5 66.439 + 	1.1 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 15,277 + 21.3 138,338 + 	3.3 153,615 + 	4.8 

27 38,114 + 	9.0 83.457 + 	1.8 121.571 + 	4.0 

28 

Personal accessories stores .......................... 

596,111 + 	11.2 491,088 + 	8.0 1,087.199 + 	9.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 3,838,115 + 10.4 5,634.478 + 12.5 9,472,592 + 11.7 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 
January-June - 1983 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indeperidants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

6.572,112 + 	2.1 3,463,994 + 	7.9 10,036.106 + 	4.1 1 

668,703 + 	6.9 1,764,233 + 	2.3 2.432.936 + 	3.5 

Epiceries 	- 	Boucheries ................................ 

Epiceries, contiseries et articles divers 	................. 2 

61,509 - 	8.9 909.218 + 	6.0 970.728 + 	4.9 Tous les autres magasins daliments ................... 

4,550,807 + 	6.6 - - 4,550,807 + 	6.6 

- - 

4 

767,454 + 	3.3 214.758 + 20.9 982,211 + 	6.7 5 

355.455 + 	1.1 540,493 - 	1.3 895,947 - 	0.3 6 

395.408 + 	6,9 84,251 - 	0.1 479,659 + 	5.6 

Grands 	magasins 	..................................... 

...3 

7 

81,211 + 19.3 8.399,737 + 	12.9 8,480,948 + 13.0 

Magasins de marchandises diverses ...................... 

Magasins genéraux .................................... 

8 

- - 260,289 + 14.0 260,289 + 14.0 

Bazars .............................................. 

9 

823,162 - 	5.8 3,224.862 - 	2.0 4,048,025 - 	2.8 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 656,582 - 	2.7 656582 - 	2.7 11 

63,839 + 	2.6 1,025,715 + 	12.1 1,089,554 + 	11.5 

Stations-service 	..................................... 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 12 

221,688 + 	7.5 283,957 - 	2.1 505.645 + 	1.8 13 

530.101 + 10.0 389,293 + 	8.6 919,394 + 	9.4 14 

312,831 + 	11.6 275,017 + 	4.4 587,848 + 	8.1 15 

26,311 - 	1.3 35,021 + 	7.0 61,332 + 	3.2 16 

291,526 + 	7.9 115,053 -4- 	1.7 406,579 + 	6.1 

Magasins de vétements pour hommes ...................

Magasins de vétements pour dames .....................

Magasins de vétements pour lafamille ...................

Magasins de chaussures spécialisées .................... 

17 

x x x x 416,277 + 	3.5 Quincailleries ...................................... 18 

135,738 + 	19.2 522.638 + 	19.1 658,376 + 	19.1 

Magasins de chaussures pour Ia famille .................. 

19 

x x x x 205,189 + 21.9 20 

95.685 + 22.7 180,641 + 13.8 276,325 + 16.7 Magasins de meubles, téléviseurs, radios et accessoires 

.. 

21 

552,869 + 17.0 1,499,000 + 	13.3 2,051,868 + 14.3 

Magasins de meubles ................................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

101,062 + 15.0 108,600 - 	3.4 209,662 + 	4.6 

Magasins d'appareils ménagers ......................... 

23 

8,793 + 	4.7 198,188 + 	3.2 206,981 + 	3.3 24 

153,101 + 	1.9 161588 - 	7.1 314,689 - 	2.9 25 

69,511 + 	4.5 588.517 + 	0.4 658,028 + 	0.8 

Librairies et papeteries ................................ 

26 

184,054 + 	4.3 442,885 + 	1.3 626,938 + 	2.1 

Fleuristes 	.......................................... 

Bijouteries 	......................................... 

27 

2,969,520 + 	7.6 2,535,679 + 	2.0 5,505,200 + 	4.9 

Magasins d'articles de sport et daccessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

20,063,097 + 	4.9 28,431,026 + 	6.8 48,494.123 + 	6.0 

Th us les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) 	..........  .... x x x x 25.932 + 16.4 

2 x x x x 17.354 + 	6.9 

3 x x X X 1.401 + 20.4 

4 10086 + 	0.2 - - 10.086 + 	0.2 

5 

Grocery confectionery and sundries stores .............. 

x x x x 9.239 - 	8.1 

6 x x x x 8176 - 	5.5 

7 x x x x 4,725 + 	2.4 

8 

All other food stores ................................

Department 	stores 	.................................. 

x x x x 31,712 + 30.8 

9 

General merchandise stores .......................... 

General 	stores 	..................................... 

- - X X X X 

10 

Variety 	stores ...................................... 

x X X X 19,109 + 19.8 

11 

Used car dealers ................................... 

Service 	stations 	.................................... 

Garages 	.. 	............. 	..... 	..................... - - 1,598 - 12.7 1,598 - 12.7 

12 x x x X 4,891 + 12.8 

13 

Motor vehicle dealers 	............................... 

. 

. 

x x x x 896 + 	8.1 

14 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 1,753 + 	0.2 209 ... 1,962 - 	5.4 

15 2,733 + 	0.5 1,386 ... 4,118 8.9 

16 Specialty 	shoe 	stores 	.............. 	. 	............... - - x x X X 

17 

Family 	clothing 	stores ............................... 

643 - 16.2 49 ... 692 

18 - - 946 + 	6.6 946 + 	6.6 

19 - - 1,789 + 10.3 1,789 + 10.3 

20 Household 	appliance 	stores 	......................... - - 287 + 15.2 287 + 	15.2 

21 

Automotive parts and accessories stores ............... 

- - 848 - 17.2 848 - 17.2 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 7.734 + 	6.5 

23 

Hardware stores .................................... 

x x x x 105 - 16.9 

24 

Household furniture stores ........................... 

Furniture, TV., radio and appliance stores .............. 

- - 554 + 	9.2 554 + 	9.2 

25 

Florists 	........................................... 

x x x x 547 - 10.2 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ...... ........ ... x 

.

. 

x x x 603 - 	3.9 

27 

Jewellery 	stores .................................... 

266 + 30.3 397 ... 663 

28 

Personal accessories stores .......................... 

6,267 + 25.9 3,870 + 16.6 10,137 + 22.2 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 57,042 + 	8.2 109,210 + 12.3 166,252 + 10.8 
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ESTIMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - IIe-du-Prince-EdouarcJ 

May - 1983 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

6,313 ± 	1.7 1 

x x x x 1.247' ... 2 

- - 223 + 	6.2 223 + 	6.2 Tous 	es autres magasins d'aliments .... ............... 3 

4,841 + 	8.8 - - 4.841 + 	8.8 4 

x x x x 1,853 + 13.7 5 

- - 990 + 	5.6 990 + 	5.6 

Epiceries 	- 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	.................... 

... 

6 

x x x x x x 7 

- - 9.211 + 39.8 9,211 + 39.8 

Magasins do marchandises diverses ...................... 

Magasiris 	généraux .................................... 

8 

- - x x x x 

Grands 	magasins 	..................................... 

Concessionnaires d'automobiles 	......................... 

9 

X X x x x x 

Bazars 	.............................................. 

10 

- - x x x x 

Stations-service 	..................................... 

11 

x x x x x x 

Vendeurs dautomobiles doccasion ....................... 

12 

x x x x 245 + 12.5 

Magasins do pièces et d'accessoires d'autornobiles ......... 

13 

227 + 	28 283 + 	11.6 510 + 	7.5 14 

x x x x 69' ... 15 

- - x x x x 

Garages 	........................................... 

Magasins de vêtements pour hommes ................... 

16 

x x x x x x 

Magasins de vétements pour dames ..................... 

17 

- - 153' ... 153' ... 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures pour Ia famille .................. 

18 

- - x x x x 

Magasins de chaussures specialisées .................... 

Quincailleries ........................................

Magasins de meubles ............................... 19 

- - x x x x 20 

- - x x x x Magasins de meubles, téléviseurs, radios et accessoires. . 21 

x x x x 1,612 + 14.2 Pharmacies, médicaments brevetés et produits de beauté. 22 

x x x x x x 

Magasins d'appareils mènagers ........................ 

23 

- - x x x x 

.. 

24 

x x x x 103 - 15.8 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

- - 401' ... 401' ... 

Librairies 	et 	papeteries 	............................... 

26 

x x x x 151 + 32.4 

Magasins d'artictes de sport et daccessoires ............. 

27 

x x x x 4.188 + 	3.6 

Magasins d'accessoires personnels .....................

Tous 	es autres magasins 	................. 	........ 28 

12,392 + 	7.6 26,406 + 13.2 38,798 + 11.3 Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 
May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 x x x x 61140 + 	2.1 

2 x x x x 10769 - 	4.2 

3 

Grocery confectionery and sundries stores .............. 

All other food stores ............ .................... x x x 2,753 + 	3.6 

4 24.109 + 18.3 - - 24,109 + 18.3 

5 General merchandise stores .......................... x x x 10,851 + 	5.8 

6 General 	stores 	............. 	....................... - - 3,387 - 	2.4 3,387 - 	2.4 

7 4,396 - 	0.7 789 + 15.3 5,184 + 	1.4 

8 - - 57,276 + 49.5 57,276 + 49.5 

9 Used car dealers ................................... - - 1,728' ... 1,728' 

10 

Combination stores (groceries and meat) ............... 

x x x x 29,302 + 16.0 

11 - - 1.337 - 20.2 1,337 - 20.2 

12 

Department stores .................................. 

Motor velicle dealers . . 	... . 

x x x x 8,247 + 	5.9 

13 x x x x 2,755 + 35.3 

14 

Variety 	stores ................................... 

Automotive parts and accessories stores ............... 

3.140 + 	1.2 1,429 - 	11.0 4,569 - 	2.9 

15 396 + 20.9 2.880 + 	1.2 3,275 + 	3.2 

16 

Garages 	.......................................... 

x x x x 321 + 	3.0 

17 

Women's clothing stores .............................

Family clothing 	stores ............................... 

x x x x 1,615 + 10.9 

18 Hardware 	stores ................................... - - 3,068 + 	0.8 3,068 + 	0.8 

19 

Service stations 	.................................... 

x 

. 

x x x 1.886 + 28.5 

20 

Men's clothing stores 	............................... 

x x x x 709 + 	4.4 

21 x x x x 2,679 + 	2.5 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 13,844 + 	8.1 

23 

Specialty shoe stores 	............................... 

769' ... 1.491 + 15.5 2.260' 

24 

Household furniture stores ........................... 

Furniture, TV.. radio and appliance stores .............. 

x X x X 1,085 - 	8.4 

25 

Household appliance stores 	.......................... 

Florists 	................. ...... 	.................... 

1,736 + 	7.9 460 ... 2,196' - 	3.3 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x 

. 

x x x 1,769 + 17.7 

27 565 + 	16.1 1,351 + 	1.2 1,915 + 	5.2 

28 

Personal accessories stores .......................... 

x x x x 28.255 + 	2.5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 116,063 + 	6.4 172,222 + 17.7 288,285 + 12.9 
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ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 

May - 1983 - Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

40,724 + 	4.0 1 

x x x x 12,345 + 	0.3 

Epiceries 	- 	Boucheries .............................. 

Epiceries, confiseries et articles divers 	................. 2 

4.738 - 	5.0 Tous les autres magasins d'aliments................... .3 

.. 

18.527 + 	4.0 - - 18,527 + 	4.0 4 

6,467 + 15.0 

Grands 	magasins 	.................................... 

5 

. 

- - 6,392 + 	10.4 6,392 4- 	10.4 6 

5,378 + 	7.6 708 . 	11.3 6,085 + 	5.0 

Magasins de marchandises diverses ..................... 

Magasins généraux ................................... 

7 

42,121 + 	13.1 8 

- - 1,117' ... 1,117' ... 

Bazars ............................................. 

Concessionnaires d'automobiles 	........................ 

9 

. 

0 X X x x 24,147 + 	9.0 Stations-service 	................................... 

- - 1,559 + 22.0 1,559 + 22.0 

Vendeurs d'automobiles d'occasion ...................... 

11 

x x x x 6.377 + 	8.5 

Garages 	.......................................... 

12 

. 

1,190 + 	13.1 957 + 	9.5 2,147 + 	11.5 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

2,865 + 	3.1 1,006 + 10.0 3,871 + 	4.8 

Magasins de vétements pour hommes ................... 

14 

1.155 ... 953' ... 2,108' + 	5.7 

Magasins de vétements pour dames ..................... 

15 

x x x x 74 -- 

Magasins de vétements pour Ia famille ................... 

16 

x x x x 1,832 + 14.3 

Magasins de chaussures spècialisèes .................... 

17 
- - 2,676' ... 2,676' ... 

Magasins de chaussures pour Ia famille .................. 

18 

x x x x 2,460 + 	7.8 

Quincailleries ........................................ 

19 
- - 1.047' ... 1,047' ... 

Magasins de meubles ................................. 

20 

x x x x 821 + 	8.5 tél Magasins de meubles, 	éviseurs, radios et accessoires... 21 

1,119 + 	17.8 9.270 + 	4.0 10,389 + 	5.3 Pharmacies, médicaments brevetés et produits de beauté.. 22 

x x x x 732 + 30.0 

Magasins d'appareils ménagers ......................... 

23 

X X X X 1,188 + 	1.7 24 

1.060 + 	2.6 451 + 12.9 1.510 + 	5.5 

Librairies et papeteries ................................ 

Fleuristes 	.......................................... 

25 
- - 2,512 - 16.7 2,512 - 16.7 26 

358 ... 856 + 35.6 1,214' ... 

Bijouteries 	......................................... 

Magasins darticles de sport et d'accessoires ............. 

27 

7.782 ... 9,031 + 22.1 16,813' - 14.4 

Magasins d'accessoires personnels ..................... 

28 

84,432 - 	0.7 137,561 + 10.0 221,993 + 	5.6 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 % 

1 x x x x 404,446 - 	7.9 

2 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. x x x x 139,504 - 	6.4 

3 All 	other 	food 	stores ................................ 2,388 - 	7.3 57,735 + 10.3 60,123 + 	9. 

4 159,981 + 	5.3 - - 159981 + 	5./ 

5 x x x x 26,119 - 	2.L 

6 

Department 	stores 	.................................. 

General merchandise stores .......................... 

General stores ..................................... x x x x 21,553 - 	6 

7 Variety 	stores 	............. 	....... 	................. 21,187 - 	2.1 4,638 - 	2.1 25,825 - 	2 

8 - - 423,721 + 37.2 423,721 + 37 

9 

Motor vehicle dealers 	............................... 

Used 	car 	dealers 	.............................. 	.... - - 16,993 + 10.3 16,993 + 10.3 

10 

. 

26,889 - 	4.4 173,047 - 	1.4 199936 - 	1.8 

11 Garages 	............................. 	........ 	.... - - 55,774 - 	0.8 55,774 - 	0.8 

12 Automotive parts and accessories stores 	.......... .... x x x x 53,627 + 	8.4 

13 

Service 	Stations 	.................................... 

8,210 + 	3.8 24.104 + 	8.6 32,313 + 	7.3 

14 

Men's clothing stores 	............................... 

. 

20,329 

. 

2.9 28,483 + 10.7 48,812 + 	4.5 

15 

Women's clothing 	stores ............................. 

Family 	clothing 	stores 	........... 	................... 18,593 + 	9.5 22.548 + 	8.5 41,141 + 	8.9 

16 1,690 20.4 1,969 - 14.5 3.658 - 17.3 

17 Family shoe stores 23.561 + 	6.3 7,509 - 	5.7 31,070 + 	3.1 

18 Hardware stores ........................ ............ x x X X 32,901 - 	4.9 

19 Household furniture stores 5.653 ... 41.421 + 33.3 47,075 + 34.3 

20 x x x x 8.017 

21 x x x X 14,954 + 10.3 

22 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 24,683 ... 52.575 + 13.0 77,259 + 27.2 

23 

Specialty shoe stores 	........ ............ ..... .... 

Book 	and 	stationery 	stores ..................... .. ... 3,684 - 	0.1 4.948 - 18.7 8,633 - 11.7 

24 - - 10.931 + 13.5 10,931 + 13.5 

25 

Household appliance stores 	............... ........... 

4,385 + 16.4 6,431 + 	11.8 10,816 + 13.6 

26 

Jewellery 	stores .................. .... ........ 	...... 

Sporting goods and accessories stores .......... ....... 2,726 

. 

... 46.623 - 	1.7 49.349 - 	3.9 

27 

Florists 	....... 	....  ........ 	...................... 

. 

. 

4,404 + 21.6 27,218 + 	8.3 31,622 + 10.0 

28 

Personal accessories stores .......................... 

85,769 0.1 111,690 + 	3.1 197,459 + 	1.7 

29 

All 	other 	stores 	.................................... 

All 	stores 	....................................... 633,216 - 	0.3 1,600,396 + 	8.7 2,233,612 + 	6.0 



ESTIMATIONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone métropolitaine de Montréal 

May - 1983 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

211307 - 15.7 1 

46,031' ... 

Epiceries 	- 	Boucherues ............................... 

2 

1,471 - 	0.3 31.626 + 16.3 33,098 + 15.4 

Epiceries, confiseries et articles divers 	................... 

3 

93.559 + 	4.5 - - 93,559 + 	4.5 4 

x x x x 6.513 - 	3.8 

Tous les autres magasins d'alimeruts ..................... 

Grands 	magasins 	.................................... 

5 

- - 277 + 13.6 277 + 13.6 Magasins généraux................................. 6 

5,729 - 	7.2 2.647 -- 8,376 - 	5.0 7 

. 

0 

- - 201,418 + 33.2 201,418 + 33.2 

Magasins de marchandises diverses ..................... 

Bazars 	............................................. 

Concessionnaires d'automobiles 	...................... .8 

- - 6,490 + 	6.0 6,490 + 	6.0 Vendeurs d'automobiles d'occasion ...................... 9 

.. 

18,373 - 	8.8 68,892 - 	4.6 87,266 - 	5.5 Stations-service 	................................... 

- - 11,144 - 16.5 11,144 - 16.5 11 

.. 

x x x x 16.274 + 14.6 12 

5,517 + 	2.1 6,632 - 	16.1 12,148 - 	8.7 13 

10,534 - 	4.1 14,400 + 	16.1 24,934 + 	6.6 

Garages 	........................................... 

14 

10,876 - 	0.7 7,814 + 25.9 18,691 + 	8.8 

Magasins de pièces of d'accessoires dautomobiles ......... 

Magasins de vétements pour hommes 	................... 

Magasins de vOtements pour dames ..................... 

15 

1.260 - 	11,0 1,370 - 	0.9 2.630 - 	6.0 16 

12.360 + 	4.5 3,098 + 	7.4 15,458 + 	5.1 

Magasins de vètements pour Ia famille ................... 

17 

x x x x 16,897 - 	11.9 18 

X x x x 15,647 + 	7.2 

Magasins de chaussures specialisèes .................... 

19 

x x x x 2,099' ... 

Magasins de chaussures pour Ia famille .................. 

Quincailleries ........................................ 

Magasins de meubles ................................. 

20 

x x x x 5,032 - 	19.1 

Magasins dappareils menagers .........................

Magasins de meubles, téléviseurs, radios et accessoires, . 21 

17,381 ... 30,902 + 	6.7 48,283' + 26.9 Pharmacies, médicameruts brevetés of produits de beauté. 22 

2,891 + 14.8 1,938' .. 4,829' ... 23 

- - 4,622 + 23.4 4,622 + 23.4 24 

3,129 + 15.0 3,323 + 20.8 6,452 + 17.9 

Fleuristes 	......................................... 

25 

x x x x 20,717 + 	6.1 

Librairies 	et 	papeteries ............................... 

Bijouteries 	......................................... 

26 

3,291 + 19.8 12.775 + 	19.1 16,065 + 19.3 

Magasins d'articles de sport of d'accessoires ............. 

27 

60,247 - 	1.6 53.920 - 	4.2 114,166 - 	2.9 

Magasins d'accessoires personnels ..................... 

28 

372798 - 	1.2 677,625 + 	2.3 1,050,423 + 	1.0 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 

1 489,325 - 	4.5 164.643 + 	11.7 653.969 - 

2 73.972 + 	5.6 72.337 - 	2.3 146,309 + 

3 4.397 61.028 - 	9.6 65,425' - 

4 298.118 + 	3.0 - - 298,118 + 

5 55,090 + 	7.1 16,113' ... 71,202 + 

6 General stores ................................ ..... x x X X 15,161 - 

7 22,300 2.1 5,625 + 	2.1 27.925 - 

B 

Combination stores (groceries and meat) ..............

Grocery confectionery and sundries stores ..............

All other food stores ................................ 

- 649,361 + 26.9 649.361 + 

9 

Motor vehicle dealers 	............................... 

- - 21,308 - 10.3 21.308 - 

10 

General merchandise stores .................... ...... 

Used car dealers ................................... 

71,345 - 20.1 180,210 - 12.8 251,555 - lu U 

11 - - 40.645 - 	5.8 40,645 - 	5.8 

12 

Department 	stores 	.................................. 

Service 	stations 	.................................... 

Garages 	.......................................... 

4,866 - 	0.3 93,588 - 	2.5 98.454 - 	24 

13 18,331 - 	1.3 14,303 - 19.8 32.635 - 103 

14 

Variety 	stores 	............................ 	....... 	... 

Men's 	clothing 	stores 	............................... 

Women's clothing stores .... ...................... ... 38,226 + 	1.8 24,094 - 	5.0 62,320 - 	09 

15 Family clothing 	stores ............................... 16,220 + 	7.6 11.382 + 	2.1 27,602 + 	5.3 

16 2.265 + 	0.4 2.988 + 	5.4 5,253 + 	32 

17 20.275 + 	0.5 9.091 + 	4.7 29,366 + 	1.7 

18 X X 22,849  

19 Household 	furniture 	stores 	.......................... 14,855' 33,166' ... 48,021' 

20 x x X x 16,408' 

21 

Automotive parts and accessories stores ............... 

8,524' 8,906' ... 17,430' 

22 

Family 	shoe 	stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 32,388 + 	3.1 93,833 + 15.8 126.221 + 12 2 

23 

Specialty 	shoe 	stores 	............................... 

Hardware stores .................................... 

8,456 + 28.5 7,674 + 14.6 16.130 + 21 5 

24 

Furniture, T.V., radio and appliance stores .............. 

X 

. 

X X X 21,010 + 	53 

25 

Household appliance stores .......................... 

13.010 + 	10.6 11,267 - 15.9 24.277 - 	34 

26 

Book and stationery stores ...........................

Florists 	........................................... 

Jewellery 	stores .................................... 

6,002 + 	12.1 29,598 - 11.0 35.600 - 	7 7 

27 

Sporting goods and accessories stores ................ 

16,595 - 	4.6 29,302 + 	5.2 45,898 + 	1 4 

28 

Personal accessories stores .......................... 

239,642 + 	4.6 150.272 - 	6.3 389,914 + 	01 

29 

All 	other 	stores 	.................................... 

All 	stores 	....................................... 1461,476 - 	0.3 1.798.890 ± 	7.8 3,260,366 4 	4.0 
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ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins indépendants, suivant Ie genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 

May - 1983 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

189,787 - 	3.2 47.277 + 16.3 237,064 -- 1 

18,061 - 11.9 29,05.4 + 	11.8 47,115 + 	1.3 2 

2.313 ... 37,036 - 	2.5 39,349' - 	4.1 Tous 	es autres magasins d'aliments ................... 3 

115,270 + 	1.2 - - 115,270 + 	1.2 4 

16,630 + 	4.0 8.325' ... 24,955' + 32.9 5 

- - 413' ... 413 ... 

Epiceries 	- 	Boucheries ................................. 

Epiceries, conhiseries et articles divers 	.................... 

6 

... 

4,767 + 	0.7 890 4.9 5,657 - 	0.2 

Grands magasins 	..................................... 

7 

- - 222,831 + 20.4 222,831 + 20.4 

Magasins de marchandises diverses ...................... 

8 

- - 5,678' ... 5,678' ... 

Magasinsgénéraux.................................... 

Vendeurs d'aulomobiles d'occasion .................... 9 

29,744 - 18.4 52,122 + 	5.0 81,866 - 	4.9 

Concessionnaires d'automobiles 	......................... 

10 

- - 13,573 - 	6.9 13,573 - 	6.9 

... 

11 

x x x x 27,583 - 	1.1 

Bazars 	.............................................. 

12 

8.911 - 	5.1 6,280' ... 15,192' - 17.3 13 

16,497 - 	7.4 11.485 + 	3.1 27,982 - 	3.3 

Garages 	........................................... 

14 

9,248 + 10.4 2,205' 11,453' + 16.3 

Stations-service 	..................................... 

Magasins de pièces et d'accessoires dautomobiles ......... 

15 

1,463 - 	5.9 2,019 + 	15.1 3,482 + 	5.2 

Magasins de vètements pour hommes ................... 

Magasins de vétements pour dames ..................... 

16 

9,063 - 	5.5 4,683 + 	12.1 13,746 - 	0.2 17 

x x x x 7,607 - 13.5 

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

9,495 ... 4.904 + 16.7 14,399 ... 19 

x x x x 8.515' ... 

Magasins de vétements pour Ia tamille ................... 

20 

x x x x 8.407 ... 

Magasins de chaussures spécialisées .................... 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

9,099 - 	13.1 38,788 + 	9.1 47,887 + 	4.0 Pharmacies, médicaments brevetés et produits de beauté.. 22 

4,390 + 	19.1 3,620 + 	1.9 8,010 + 10.7 

.. 

23 

x x x x 8,387 + 17.3 

Magasins de rneubles ................................. 

24 

5,183 + 	5.2 4,554' .. 9737' - 	9.6 

Magasins dappareils menagers ......................... 

25 

3,340 + 	7.9 12,853 - 	5.0 16,193 - 	2.6 

Librairies el papeteries ............................... 

Bijouteries 	......................................... 

26 

9,086 - 10.4 18,238 + 	17.1 27,324 + 	6.2 

Fleuristes 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

81.887 + 	3.4 59,130 - 	8.3 141,018 - 	1.8 

Magasins daccessoires personnels ..................... 

28 

553,819 - 	1.4 636,875 + 10.1 1,190,694 + 	4.4 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Venles Variation Ventes Variation Ventes Variation 
No.  

04  $000 $000 

1 53,013 + 	2.3 15,403 - 	1.3 68.416 + 	1.5 

2 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. 4,968 ... 9,804 + 	3.0 14,772 6.6 

3 x x X X 4.438 + 	1.6 

4 Department 	stores 	.......... 	. ...................... 42,817 - 	0.5 - - 42.817 - 	0.5 

5 5,579 - 	6.2 997 ... 6.577 + 	3.8 

6 x x x x 15.167 - 10.6 

7 Variety 	stores 	........... 	.................. 	........ 2,728 

. 

- 	0.3 273 - 	1.9 3.001 - 	0.4 

8 - - 68,865 + 18.4 68.865 + 18.4 

9 - - 2.146 ... 2,146 

10 

General merchandise stores .......................... 

7,509 + 27.1 20621 + 10.2 28,131 + 14.3 

11 - - 1,799 + 	1.5 1,799 + 	1.5 

12 

Used car dealers ................................... 

x x x x 7,399 + 15.2 

13 

All other food stores ................................ 

1,733 - 	2.1 904 - 	6.3 2,638 - 	3.6 

14 4,059 + 	0.6 1,347 + 	9.5 5,406 + 	2.7 

15 Family 	clothing 	stores 	..................... 	. 	....... 2,444 - 	1.6 1,344 + 	2.4 3,788 0.2 

16 

General 	stores 	..... ......  ................... ....... 

x x x X 209 

17 

Motor vehicle dealers 	............................... 

Service 	stations 	.................................... 

x x x X 2,279 + 	1.8 

18 Hardware 	stores .......................... 	..... - 

. 

- 2,634 + 	9.3 2.634 + 	9.3 

19 

Men's 	clothing 	stores 	............................... 

Women's clothing stores ............................. 

- - 3,421 0.9 3,421 - 	0.9 

20 

Garages 	.......................................... 

.. 

x x x x 676 - 10.4 

21 

Automotive parts and accessories stores ............... 

Family shoe stores 	................................. 

x x X X 3,178 + 	10.5 

22 Pharmacies, patent medicine and cosmetics stores 2,435 + 16.8 10,077 + 14.2 12,512 + 14.7 

23 

Specialty shoe stores 	............................... 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

..... 

570 + 19.9 331 + 12.7 901 + 17.2 

24 

Household furniture stores ........................... 

X X X X 1,258 - 	18.1 

25 

Florists 	..................... 	............ 	.......... 

Jewellery 	stores 	................ 	... 	....... 	......... 1,476 + 	11.4 1,938 - 	9.4 3,414 - 	1.4 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x X X 3,631 - 13.3 

27 995 

. 

+ 	14.0 2.133 + 18.3 3,128 + 16.9 

28 

Personal accessories stores ..........................

All 	other 	stores 	...... 	............. 	... 	....... 	...... 14,686 - 	8.7 22.408 - 	3.5 37,094 - 	5.6 

29 All 	stores ....................................... 153,847 

. 

+ 	0.4 195.846 + 	7.4 349,693 + 	4.2 
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ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 

May - 1983 - Mai 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indOpendants lEnsemble des magasins 

Sales 
- 

Ventes 

Change 
1983/1982 
Variation 

Sales 
- 

Ventes 

Change 
1983/1982 
Variation 

Sales 
- 

Ventes 

Change 
1983/1982 
Variation 

Kind of business 

Genre de commerce 

Nc $000 % $000 % $000 % 

x x x x 46,875 + 	2.5 Epiceries 	- 	Boucheries .............................. 

x x x x 9,156 - 	7.2 2 
x x x x 3,097 - 	0.4 

Epiceries, confiseries et articles divers 	................... 

bus les autres magasins d'aliments ..................... 3 
38,730 - 	0.6 - - 38,730 - 	0.6 4 

x x x x 1469 - 	9.9 

Grands 	magasins 	.................................... 

5 
- - 167 - 	8.6 167 - 	8.6 

Magasins de marchandises diverses .....................

Magasins 	generaux ................................. 6 
X X X x 1029 + 	2.4 

.. 

- - 41,889 -!- 	16.1 41,889 + 	16.1 

Bazars............................................7 

8 
- - 1.618' ... 1,618' ... 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion .................... 9 
x x x x 21,645 + 21.4 Stations-service 	................................... 

. 

0 
- - 720 + 	6.0 720 + 	6.0 Garages 	........................................... 

.. 

11 
x x x x 5,159 + 	9.2 12 

1.387 - 	6.9 301' ... 1.688' - 10.8 

3,546 - 	0.8 798 + 	18.3 4,344 + 	2.2 

Magasins de pièces et d'accessoires d'automobiles .........

Magasins de vétements pour hommes 	..................13 

14 
x x x x 1,872 + 	6.9 

Magasins de vétements pour dames ..................... 

15 
x x x x 191' ... 

Magasins de vétements pour Ia famille ................... 

16 
x x x 1,887 + 	3.3 

Magasins de chaussures spécialisees .................... 

Magasins de chaussures pour Ia famille .................. 17 
- - 342 - 	3.7 342 - 	3.7 18 
- - 2,459 + 20.8 2,459 + 20.8 

Quincailleries....................................... 

19 
x x x x 201 - 17.6 

Magasins de meubles ................................. 

20 
x x x x 2,564 + 18.5 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. . 21 
x x x x 8,861 + 14.7 Pharmacies, mèdicaments brevetés et produits de beauté. 22 
x x x x 705 4- 	17.1 23 
X X X x 680' ... 

Librairies 	et papeteries ................................ 

24 
x x x x 2,844 - 	1.7 

Fleuristes 	.......................................... 

25 
x x x x 1,538 - 15.5 

Bijouteries 	......................................... 

26 
950 + 	13.2 1,849' ... 2,800' + 27.3 

Magasins d'articles de sport et d'accessoires .............. 

11.478 - 	8.3 12,644 + 	6.0 24,122 - 	1.2 	Tous 

Magasins d'accessoires personnels .....................27 

28 
122,723 + 	0.7 105,930 + 12.7 228,653 + 	6.0 

Ies autres 	magasins 	............................ 

Ensemble des magasins ........................... 29 



-44- 

REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

May - 1983 - Mai 

Chain stores Independent All stores 

Magasins a succursales Magasins indèpendants Ensemble des magasins 

Kind of business 

Genre de commerce Sales 
- 

Change 
1983/1982 

Sales 
- 

Change 
1983/1982 

Sales 
- 

Change 
198311982 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$000 $000 $000 % 

1 Combination stores (groceries and meat) X X X X 57,709 - 	1.2 

2 x x x x 11.644 + 	2.0 

3 

Grocery confectionery and sundries stores ..............

All other food stores 
X X 3,134 + 	1.1 

24,929 + 	7.0 - - 24,929 + 	7.0 
4 

5 11,355 - 12.2 2,802 + 	5.0 14,157 - 	9.2 
Department 	stores 	.................................. 

9,394 + 	9.9 13,346 + 	3.6 22,739 + 	6.1 
6 

General merchandise stores .......................... 

.... 3,173 + 	3.6 556 - 10.0 3,729 + 	1.3 
7 Variety 	stores 	................................ 	. 

- 78.407 + 	5.1 78,407 + 	5.1 
8 Motor 	vehicle 	dealers 	............. 	................. - 

. 

- 809 ... 809 
9 Used 	car 	dealers 	..................... 	...... 	.... - 

10 

.... 

2,301 

. 

- 10.5 17,797 - 12.3 20,097 - 	12.1 

- 3,316 + 	6.8 3,316 + 	6.8 
11 - 

12 x x X X 9,592 + 	8.8 
Garages 	.......................................... 

1,261 + 	1.5 1,353 - 19.3 2,614 - 10.4 
13 

14 

AutomOtive parts and accessories stores ............... 

Women's 	clothing 	stores .... ........................ 3,420 + 	4.9 2,585 - 	5.1 6,005 + 	0.3 

x x x 3.861 + 	1.7 
15 

16 X 

. 

X X X 278 

General 	stores 	..................................... 

Family clothing stores ............................... 

x X X 2.168 - 11.3 
17 

Specialty shoe stores 	............................... 

x x x x 4,368 + 	9.8 
18 

Service 	stations 	.................................... 

- 4,330 - 15.5 4,330 - 15.5 
19 

Hardware stores .................................... 

- 
x x x x 1,330 + 	11.5 

20 

Men's clothing 	stores 	............................... 

21 

Household furniture stores 	........................... 

Household appliance stores .......................... 

x x x x 1,767 + 	3.6 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 6,030 + 18.0 8,199 + 	5.9 14,229 + 10.7 
Furniture, T.V., radio and appliance stores .............. 

x x X 873 + 	2.2 
23 

x 1,513 
24 Florists 

Book and stationery stores ................... ........ 

1,200 - 	1.8 1,063 ... 2.263 
25 

26 x x x x 13,039 + 32.6 

27 

Jewellery 	stores .................................... 

294 + 12.3 2,669 + 	2.3 2.964 + 	3.2 
Sporting goods and accessories stores ................. 

17,685 + 	2.6 25.655 + 	11.5 43,340 + 	7.7 
28 

Personal accessories stores .......................... 

All 	other 	stores 	.................................... 

130,075 + 	2.1 225,129 I + 	2.5 355,204 + 	2.3 
29 All 	stores ....................................... 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

May - 1983 - Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

112,770 - 	1.5 37,559 - 	1.6 150,329 - 	1.5 1 

13,528 - 	11.3 20,926 + 	2.1 34,455 - 	3.6 

Epiceries 	- 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 

650 - 	14.1 8,266 + 	1.4 8,916 + 	0.1 Tous les autres magasins d'aliments ................... 

.. 

3 

117,794 - 	0.9 - - 117,794 - 	0.9 4 

13.947 - 10.7 6.416 + 19.0 20,363 - 	3.1 5 

.. 

x x x x 53.338 + 	4.9 

Grands 	magasins 	.................................... 

6 

3,669 - 16.4 1,232' ... 4,901' - 17.9 7 
- - 179,694 - 	1.4 179,694 - 	1.4 

Magasins de rnarchandises diverses ...................... 

8 

- - 1,195 - 	5.0 1,195 - 	5.0 

Magasins généraux .................................... 

Ba.zars 	.............................................. 

9 

11,798 + 	0.6 44,791 -- 56,590 -- 

Concessionnaires dautomobiles 	......................... 

Vendeurs dautomobiles d'occasion ....................... 

10 
- - 4,297 - 	14.0 4,297 - 14.0 11 

2,708 + 	6.3 22,662 - 	1.1 25,369 - 	0.4 

Stations-service 	..................................... 

Garages 	........................................... 

12 

4,896 - 16.0 6,121 - 14.3 11,018 - 15.0 13 

11,631 - 	5.0 5,109 + 14.2 16,740 + 	0.1 

Magasins de pièces et d'accessoires d'automobiles ......... 

14 

7,255 + 12.4 4,023 - 	1.0 11,278 + 	7.2 

Magasins de vètements pour hommes 	................... 

Magasins de vétements pour dames ..................... 

15 

302 - 	9.7 142' ... 444 ' ... 16 

4,980 + 	4.6 1,982 - 	4.6 6,962 + 	1.7 17 

x x x x 9,406 + 	9.2 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spécialisees .................... 

Quincailleries ...................................... 18 

2.772 + 	2.9 4.913 - 	5.2 7,684 - 	2.4 

Magasins de chaussures pour 	a famille .................. 

.. 

19 

x x x x 5,482 + 16.4 

Magasins de meubles ................................. 

20 

720 ... 2,819 + 	13.5 3.539' - 14.5 

Magasins d'appareils ménagers .........................

Magasins de meubles, tèléviseurs, radios et accessoires... 21 

8,187 + 	4.7 29,660 + 21.1 37,847 + 	17.1 Pharmacies, médicaments brevetés et produits de beauté. . 22 

1,775 + 13.2 1,534 + 21.6 3,310 + 17.0 23 

x x x x 7,112 + 	3.9 

Librairies 	et papeteries ................................ 

24 

4,762 - 	9.4 3,017 - 	9.9 7,779 - 	9.6 

Fleuristes 	.......................................... 

25 

1,525 - 	4.9 13,774 - 19.4 15.299 - 	18.1 

Bijouteries 	.......................................... 

26 

4,128 + 	9.6 3.487 - 16.8 7,615 - 	4.3 27 

67,885 + 	1.2 51,348 - 	5.6 119,233 - 	1.8 

Magasins darticles de sport et d'accessoires .............. 

Magasins daccessoires personnels ..................... 

28 

434,657 - 	1.4 493,332 - 	0.3 927,989 - 	0.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 

May - 1983 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No . ________________________________________ 

$000 % $000 $'OOO 

1 132,288 - 	3.3 60,851 - 10.0 193,139 - 	5.6 

2 9386 + 12.3 29.596 - 	3.6 38,983 - 	0.2 

3 All 	other 	food 	stores 	....... 	........................ 1,311 + 	2.4 18.420 - 	15.1 19,731 " 	14.1 

4 136,788 + 	3.6 - - 136788 + 	3.6 

5 

Combination stores (groceries and meat) ............... 

14,011 - 	1.8 3,096' ... 17,107 + 	4.4 

6 

Grocery confectionery and sundries stores .............. 

x X X 13,506 + 	6.7 

7 

Department 	stores 	.................................. 

Variety 	stores 	............ 	......... 	................ 5,580 + 	6.8 1,286 + 16.4 6,866 + 	8.5 

8 

General stores ............... .... .................. 

- 

. 

- 167,749 + 	15.2 167,749 + 15.2 

9 - - 4,557 + 14.8 4,557 + 14.8 

10 10,622' ... 61,073 - 	9.5 71,696 - 12.5 

11 

Used car dealers ................................... 

- - 9.271 - 19.7 9,271 ' 	19.7 

12 1,234 + 	4.9 18,972' ... 20,205' + 34.4 

13 

General merchandise stores .......................... 

Garages 	.......................................... 

Men's 	clothing 	stores 	... ........................... 4,802 + 	1.1 2,851 11.8 7,653 - 	4.1 

14 

Automotive parts and accessories stores ............... 

10,070 + 	12.1 7,311 + 	5.9 17.380 + 	9.4 

15 

Motor vehicle dealers 	............................... 

7,139 

. 

+ 15.3 4,223 + 	4.1 11,362 + 10.9 

16 

Service 	stations 	.................................... 

159 + 	1.0 722 + 	8.2 881 + 	6.8 

17 3,507 - 12.0 2,540 - 13.7 6,048 - 12.8 

18 

Women's clothing 	stores ............................. 

x 

. 

K K x 8,012 + 	0.2 

19 x x x x 7,552 - 	1.6 

20 x x x x 3.989 + 28.3 

21 

Family 	clothing 	stores ............................... 

Specialty shoe stores 	............................... 

Household furniture stores 	...... ..................... 

x x x x 5,619 - 	5.3 

22 

Family 	shOe 	stores 	...... ................ .......... 

Hardware stores ...................... ............. 

Pharmacies, patent medicine and cosmetics stores 16,647 + 12.4 31,678 + 	6.8 48.325 + 	8.6 

23 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. 

1,279 + 	5.4 1,965' ... 3.244' - 17.2 

24 

Book and stationery stores ........................... 

x x x x 3,329 - 	4.4 

25 

Florists 	........................................... 

4,501 - 	3.5 5,321 - 	2.4 9,823 - 	2.9 

26 

Jewellery 	stores .................................... 

x K x x 18,120 - 	7.2 

27 4,334 + 12.6 10,729 - 10.8 15,062 - 	5.1 

28 

Sporting goods and accessories stores .................

Personal accessories stores ..........................

All other stores .... ..................... .......... 68,021 + 	0.8 62.203 - 	10.1 130.224 - 	4.7 

29 All 	stores ....................................... 438,169 

. 

+ 	0.5 558,052 + 	0.1 996,221 + 	0.3 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone metropolitaine de Vancouver 

May - 1983 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 0/0 $000 

92,947 - 	9.3 Epiceries 	- 	Boucheries ................................ 1 

x x x x 20,899 + 	2.4 Epiceries, confiseries et articles divers 	................. 2 

915 + 	2.4 13,287 - 	11.5 14,202 - 10.7 3 

80,530 -- - - 80,530 -- 

Tous les autres magasins d'aliments ..... ................

Grands magasins 	.................................. 4 

5,949 + 	1.5 5 

.. 

. 

- - 246 ... 246' ... 6 

776 + 	0.3 7 

- - 90,281 + 12.4 90,281 + 12.4 

Magasins de marchandises diverses ...................... 

8 

- - 2,451 + 	19.9 2,451 + 	19.9 

Magasins généraux .................................... 

9 

5,083 ... 31,348 - 17.5 36,431' ... 

Bazars 	.............................................. 

Vendeurs d'automobiles doccasion ....................... 

10 

- - 3,290' ... 3,290' ... 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 9.643 ± 29.0 12 

3.134 + 	4.4 1,110' ... 4,24.3' 3.6 

Stations-service 	..................................... 

Magasins de vètements pour hommes 	................... 13 

5,429 + 	6.9 3,476 + 	14.6 8,906 + 	9.7 

Garages 	........................................... 

14 

2,960 + 	15.6 1,858 + 	11.7 4,817 + 14.0 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

x x x x 260 + 	6.5 

Magasins de véternents pour dames ..................... 

16 

x x x x 2,581 - 17.8 

Magasins de vétements pour Ia tamille ................... 

17 

x x x x 2,679 + 	8.5 

Magasins de chaussures pour Ia farnille .................. 

18 

x x x x 5,600 - 	0.3 

Magasins de chaussures spécialisées .................... 

Quincailleries........................................

Magasins de meubles ............................... 19 

x x x x 1,502 + 30.9 20 

x x x x 2,977 - 20.1 

Magasins d'appareils ménagers .........................

Magasins de meubles, téléviseurs, radios et accessoires. .. 21 

10,563 + 	14.5 12,042 + 	7.9 22,605 + 10.9 Pharmacies, médicaments brevetés et produits de beauté.. 

.. 

22 

874 + 	4.0 1,067 - 	7.5 1,941 - 	2.6 23 

x x x x 1,352 + 	2.8 24 

2,709 - 	2.1 3,138 - 	7.6 5,847 - 	5.1 25 

x x x x 8,790 - 12.6 

Librairies et papeteries ............................... 

26 

3,626 + 	12.0 6,500 - 	11.8 10.127 - 	4.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

x x x x 59.309 - 	8.1 

Magasins d'accessoires persorinels ..................... 

28 

233,252 - 	0.3 267,959 - 	5.3 501,211 - 	3.0 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



- 48 - 

REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du NordOuest 

May - 1983 - Mai 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

AH stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 x x x x 4,964 + 	2.5 

2 - - 934 - 18.0 934 - 18.0 

3 - - 100 ... 100 

4 

Combination stores (groceries and meat) ............... 

2,279 - 22.4 - - 2.279 - 22.4 

5 x x x x 1,141 - 	3.8 

6 

Department stores .................................. 

x x x x 5,135 - 17.7 

7 Variety stores ...................................... - - x x x x 

8 Motor vehicle dealers 	............................... - - 2,613 - 33.6 2,613 - 33.6 

9 - - x x x x 

10 Service 	stations 	................ 	... 	....... 	......... - - X X X X 

11 - - x x x x 

12 

Garages 	.......................................... 

- - x x x x 

13 - - 50' ... 50 

14 - - 99 99 

15 Family clothing stores ............................... - - 94 .., 

16 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

- - x x x x 

17 

General merchandise stores .......................... 

- - X X X X 

18 

General stores ..................................... 

- - 355• ... 355' 

19 

Used car dealers ................................... 

Household 	furniture 	stores 	............... ....... 	.... - - x x x x 

20 - 

. 

- X X X X 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

- - x x x x 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores - - 869' ... 869 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

- - X X X X 

24 

Hardware stores .................................... 

- 

. 

- X X X X 

25 

Household appliance stores 	.......................... 

Furniture. TV., radio and appliance stores .............. 

x x X x 91 

26 

Book and stationery stores ........................... 

- - 425' ... 425 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x x X x 340' 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores ....... ............. ...... 

x X X X 3086 -. 

29 

All other 	stores 	............... .....  ........ ........ 

All 	stores ....................................... 9,624 - 	9.2 13,595 - 13.7 23,219 - 11.9 
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ESTIMATIONS REVISEES 
TABLEAU 24. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 
May - 1983 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1953/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 

1.086,271 - 	4.2 580.809 -. 1,667,081 2.8 1 

116,779 + 	0.7 311.537 - 	3.1 428,316 - 	2.1 2 

9,427 - 15.1 161,555 - 	2.5 170,982 - 	3.3 bus 	es autres magasins d'aliments ................... 3 

840.268 + 	3.2 - - 840,268 + 	3.2 4 

140.716 + 	0.5 44,361 + 26.2 185,077 + 	5.7 

Epiceries 	- 	Boucheries ................................. 

5 

62,777 + 	1.0 102,767 - 	1,6 165,543 - 	0.6 6 

73.468 - 	0.9 15,632 - 	0.6 89,100 - 	0.8 

Epiceries, confiseries et articles divers 	.................... 

Grands 	magasins 	.................................... 

... 

7 

16,541 + 33.3 1,694,188 + 22.8 1,710,729 + 22.9 

Magasins de marchandises diverses ......................

Magasins genèraux ................................... 

8 

- - 50.019 + 	4.0 50.019 + 	4.0 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion .................... 9 

131.836 - 14.4 572,613 - 	4.3 704,449 - 	6.4 10 

- - 119,699 - 	4.8 119,699 - 	4.8 

... 

11 

12,616 + 	2.0 222,947 + 	4.6 235.563 + 	4.5 

Bazars 	.............................................. 

Magasins de pièces et daccessoires d'autornobiles 12 

42,431 - 	1.2 52,533 - 	4.9 94,964 - 	3.3 

Stations-service 	..................................... 

13 

95,719 + 	0.9 71.953 + 	3.3 167.672 + 	1.9 14 

58,389 + 	9.5 50,307 + 	2.4 108,696 + 	6.1 

Magasins de vétements pour dames ..................... 

15 

4.571 - 	8.8 6,561 - 	6.0 11,132 - 	7.2 

Garages 	........................................... 

16 

59,035 + 	2.5 23,323 - 	3.6 82,358 + 	0.6 

Magasins de vétements pour hommes 	................... 

Magasins de vêtements pour Ia faniille ................... 

17 

x x x x 87,368 - 	4.0 Quincailleries ............ 	.......................... 18 

27,527 + 35.1 96,788 + 25.6 124,315 + 27.6 

Magasins do chaussures pour Ia famille .................. 

19 

x x x x 37,970 + 33.5 20 

17,656 + 26.0 33,424 + 12.6 51,081 + 16.9 

Magasins de chaussures spécialisèes .................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

96,120 + 18.9 254,721 + 13.4 350.841 + 14.8 

Magasins de meubles ................................. 

Pharmacies, mèdicaments brevetés et produits do beauté 22 

17,484 + 20.9 18.826 - 	2.8 36.310 + 	7.3 

Magasins d'appareils ménagers ......................... 

.. 

23 

2,511 - 	6.2 45,705 + 	2.7 48,216 + 	2.2 

Librairies 	et 	papeteries 	............................... 

24 

32.643 + 	4.7 30,176 - 11.3 62,819 - 	3.6 25 

11,993 - 	4.6 128,756 - 	5.0 140,749 - 	5.0 

Bijouteries 	......................................... 

26 

32,050 + 	4.2 78,523 + 	3.1 110,573 + 	3.4 

Fleuristes 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

529.341 + 	1.4 450,402 - 	2.5 979,743 - 	0.4 

Magasins daccessoires personnels ..................... 

28 

3,530,992 5,330,640 + 	6.6 8,861,632 + 	3.9 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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1*811 25. Retail Trade, Seasonally Adjusted(I) 

Canada 

1983 	 1982 

Jaruary 	February 	Mardi 	April 	 MSYr 	 JuieP 	May 	 Jone 

Jsnvier 	F4srer 	Mars 	 Aeril 	Mslr 	 JuirP 	Mai 	 Juin 

NO. 
millions of dollars - millions rIm dollars 

Kind or ,sAness; 

I 	Combinntion stores 	(groceries and meat) 1,680.7 1,692.6 1,741.1 1,680.2 1,720.4 1,731.1 1,697.2 1,670.6 

2 	Grocery confectionery and sundries Stores 420.5 425.3 419.5 423.2 420.9 429.1 427.9 4123 

3 	All other rood stores 165.8 166.7 171.8 162.0 165.7 172.6 168.8 165.8 

4 	Department Stores 565.1 884.7 928.4 821.6 884.7 976.7 848.8 842.2 

5 	General eercV,andiae stores 179.2 179.6 185,9 176.1 183.7 197.3 178.4 176.1 

6 	General stores 156.2 156.1 158.8 153.2 158.7 164.3 159.2 158.2 

7 	Variety storeS 93.2 93.4 99.5 81.8 91.8 103.8 90.1 90.3 

8 	Motor sehicle dealers 1,276.8 1,238.3 1,308.7 1,317.8 1,437.5 1,454.0 1,235.6 1,190.4 

9 	Used car dealers 41.3 43.4 39.9 43.2 41.8 42.6 40.1 37.3 

10 	Sersice stationS 706.2 686.1 721.4 683.7 698.3 748.1 749.0 721.7 

II 	Garages 116.7 107.5 113.0 108.2 112.3 117.5 120.0 114.1 

12 	AutoisOtive parts and accessories stores 194.8 194.5 195.9 180.0 192.5 214.5 187.3 176.6 

13 	Men's clothing Stores 92.6 91.6 92.3 92.7 96.2 99.4 100.6 93.2 

IA 	Women's clothing stores 166.6 170.2 172.4 170.5 167.4 179.9 162.3 156.0 

15 	Family clothing stores 111.0 114.8 116.1 112.5 113.7 120.6 107.0 104.9 

16 	Specialty shoe stores 11.4 11.1 11.7 11.1 10.8 12.8 11.5 11.7 
72.9 

17 	Family shoe stores 76.6 77.1 77.7 77.7 76.5 86.0 75.0 

18 	Hardware stores 73.9 76.1 76.6 72.6 77.2 83.6 75.3 76.1 

19 	Household Furniture stores 113.1 107.9 104.8 108.3 124.1 126.6 97.9 94.5 

20 	Household appliance stores 37.0 36.6 75.5 34.6 40.6 39.1 30.2 30.2 

21 	Furniture, 	1.9., 	radio and appliance stores 49.8 48.3 47.2 67.5 49.5 51.4 43.1 41.4 

22 	Pharmacies, patent medicine and cosmetics stores 346.0 346.5 356.5 755.9 362.3 366.1 317.1 325.0 

23 	Book and stationery stores 39.3 39.6 40.0 40.5 41.0 41.3 39.5 39.6 
32.4 

24 	Florists 32.4 33.3 35.0 31.2 33.1 33.8 32.1 

25 	Jeaellery stores 66.5 65.6 68.1 64.8 68.1 69.4 70.0 69.9 

26 	Sporting goode and accessories storea 101.7 102.7 106.7 108.0 107.4 115.9 111.8 111.0 
113.4 

27 	personal accessories stores 118.2 117.6 115.8 114.4 117.6 117.1 114.3 
953.5 

28 	All other stores 1,034.3 1,051.1 1,035.0 971.0 1,007.4 1,053.1 996.0 

29 	TOTAL ILL 5TS 8,365.4 8,315.2 8,547.5 8,299.1 8,579.4 8,927.1 8,291.6 8,052.1 

Province and Selected Metropolitan Areas: 

30 NewfOundland 152.3 151.1 154.4 144.7 160.3 169.5 144.3 146.4 

31 Prince Edward Island 36.8 36.7 37.4 36.3 37.9 38.4 33.8 33.8 

32 Nova Scotia 271.1 268.5 282.6 263.8 284.0 298.7 250.9 255.9 

73 New Brunswick 216.1 216.9 224.9 209.5 215.2 234.0 199.5 200.5 

34 Quebec 2,007.3 1,994.9 2,075.7 2,038.2 2,104.6 2,184.2 1,992.6 1,950.8 

35 04tario 3,081.4 3,069.0 3,153.4 3,040.7 3,173.1 3,101.3 3,045.5 2,918.9 

36 Manitoba 327.7 329.4 337.5 320.8 336.0 356.5 322.5 317.7 

37 Saskatchewan 360.2 349.8 341.1 339.8 347.13 362.0 345,9 375.1 

38 Alberta 925.9 914.0 979.1 890.7 918.8 935.1 925.0 906.0 

39 British Coluiia 984.9 980.6 987.6 980.4 991.2 1,011.8 990.7 967.2 

40 Yukon and Northwest Territories 24.0 Z4.4 23.9 20.9 22.8 23.3 25.8 24.9 

41 Montreal 970.6 967.9 992.9 978.9 1002.2 1,027.4 990.1 963.2 

42 TorontO 1,127.6 1,125.5 1,147.6 1,122.1 1,161.8 1,211.1 1,112.8 1,085.9 

211.9 235.3 215.3 214.5 226.1 229.8 210.3 207.1 
43 Winnipeg 

44 Vancouver 507.4 496.5 499,8 504.8 498.4 509.7 519.6 498.0 

 Each series of Table 25 including the "total all stores" has 
the kinds 

been adjusted 
Hominess or of 

separately by 
the provincial 

dividing 
totals 

the unadjusted 
will not equal 

series by the 
the "total all 

appropriate 
storea". 

costined 

factor in Table 26. 	Therefore, the sum of either 

 Per cent d,ai-iges - Are calculated on data espressed in thouasnds of dollars. 
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IA&[AZJ 25. Circe do Mtatl, 	aianmalisd(l) 

Canada 

1982 	
Per cent thanqe(2) 

Aerial ion 
procentuel I e( 2) 

July Au13ust September 	October Aouember 	December 	June! Hey! 
May April 
19113 1983 

.)uillet At Septeeibre 	actobre Noveitire 	D6cembrp 	JunJ Mai/ 
Msu 
1983 1983 

millions of 	dollar's - millions do dollars 
0 

Genre do crce: 

679.7 1,668.6 3,671.2 1,675.1 1,674.0 1,683.2 + 	0.6 * 	2.4 piceries - Bisicheries 	 I 17.6 411.6 407.1 624.9 404.6 411.8 -. 	1.9 - 	0.5 piceries, confiseries et articles driers 	2 164.2 164.4 160.9 166.3 163.6 166.7 • 	4.1 • 	2.3 lone lee sutres nmgasins dalin,ents 	 3 073.9 850.1 850.5 850.4 865.7 876.5 + 10.4 • 	7.7 )rands sagasins 	 0 170.7 175.4 172.8 173.0 174.5 176.7 • 	7.4 • 	4.3 Hagasrris do nerctrandices diserses 	 5 156.5 157.0 160.6 158.6 156.8 156.5 + 	3.5 + 	7.6 Maqasina g6n6raurc 	 6 88.6 90.2 88.3 8917 89.2 91.5 • 	13.1 + 	12.2 8aears 	 7 
1,167.7 1,202.7 1,230.6 1,160.8 1,211.4 1,236.5 s 	1.4 • 	8.8 Concesstonrrairea dsutoembilea 	 8 36.1 38.7 41.1 39.1 42.6 47.2 • 	2.1 - 	3.3 Aendeurs da,itcneobiles d'occasion 	 9 726.0 718.5 733.7 731.9 726.5 713.0 + 	7.1 * 	2.1 Stations-sersice 	 Ia 108.6 116.0 113.3 112.8 116.7 117.7 • 	4.1 . 	7.8 Garees 	 Ii 

180.2 179.5 179.7 180.6 197.1 194.0 + 	11.4 * 	6.9 Magasiris do pibrea et d'accesaiires d'autaev- 	12 
biles 

91.4 91.7 86.1 90.8 92.8 96.4 + 	3.3 • 	3.8 Magairrs do yAter,ents pour hnmnea 	 13 359.6 160.7 156.2 161.5 162.6 166.9 e 	7.5 - 	1.8 Maqasins de sktooents pour dames 	 14 106.1 109.4 106.3 107.0 103.7 105.3 • 	6.0 • 	1.1 I4aqasins de vëteoents pour Is famille 	 15 11.4 12.2 11.1 10.9 11.5 11.6 • 18.2 - 	2.0 Maqasins do cirauseires spdcialisdes 	 16 
74.3 75.7 72.9 69.9 14.4 76.1 • 	12.5 • 	3.7 Maqesins do cilaussures pour 	Is teotille 	 17 
75.7 75.5 74.7 75.4 75.9 75.0 16.2 • 	0.8 uinceil leries 	 lB 
94.2 1170 1 8 1197.5 111.6 108.0 111.5 • 	2.0 • 14.6 Maqasins de o,ethlee 	 19 
31.4 72.4 32.7 35.1 35.3 34.1 - 	3.6 • 	17.5 Haqasir,s d'appareile urdners 	 20 41.3 61.4 41.6 44.5 41.2 46.0 * 	7.8 i 	4.2 Maqasins de seubles, 	t6ldsiseura, 	radios et 	21 

327.5 334.1 757.0 343.8 544.9 347.1 * 	1.0 • 	I.e 
ecoesmol rem 

Pt,aroracies, 	n,6dicamerrts breoet6s at prod.iito do 	22 
beaut 6 

39.1 3°.0 38.0 39.0 39.2 38.8 • 	11.5 + 	1.3 Librarries et papetertea 	 23 
31.5 71.5 31.0 11.6 30.9 32.2 * 	2.13 • 	6.3 Fleuristes 	 28 70.0 67.2 65.7 68.3 66.5 67.5 + 	1.8 .- 	5.2 Bijouteries 	 25 

108.2 114.3 111.7 10.5 103.5 101.4 • 	7.9 - 	0.6 Meqasins derticles de sport et accessoires 	26 
113.6 115.5 113.6 116.0 113.1 115.9 - 	5.4 + 	2.8 Maqasins d'accessoires persoonels 	 27 
993.4 985.5 987.7 997.5 991.0 1,043.4 • 	4.5 • 	3.8 lois leo outres maqasins 	 28 

8,114.3 0,185.0 8,174.8 8,208.2 8,210.8 8,336.6 • 	4.1 a 	3.4 fOlk, [P&MI81 IS KAGASINS 	 29 

Pros knee et renames rdgions tripoli tainers: 

148.5 149.7 150.4 150.7 150.8 151.9 • 	5.8 • 	11.1 ler,e-Neue 	 30 

34.7 54.4 35.0 35.7 35.6 37.5 • 	1.4 * 	4.8 IIe-ckr-Prince-daisrd 	 31 

259.0 261.8 265.6 266.6 265.2 268.4 • 	5.2 * 	7.7 NouueIle-lcosse 	 32 

202.6 206.2 207.7 211.8 212.7 215.4 • 	8.7 • 	2.7 Nseseau-Brurs,eick 	 33 

1,957.8 1,987.4 1,973.5 1,979.5 1,973.3 2,019.9 • 	7.8 • 	3.3 Qu6bec 	 34 

2,970.5 5,010.0 2,984.9 2,994.8 3,1301.4 3,062.6 4.0 • 	4.4 Ontario 	 35 

313.7 321.3 520.0 321.7 318.1 327.2 * 	6.1 • 	4.7 Panitoba 	 36 

331.4 372.7 372.3 337.8 338.2 365.3 • 	4.3 * 	2.1 Samkatcha,an 	 37 

881.9 905.8 905.5 909.8 908.5 911.1 * 	1.8 * 	3.2 Alberta 	 38 

919.6 972.1 966.5 974.7 954.9 914.0 2.1 • 	1.1 Colcambie-Aritanniqam 	 39 

25.0 24.0 24.5 24.8 24.0 23.8 • 	2.1 • 	9.0 Yukon at 	territaires do Nord-Ouest 	 40 

959.1 990.6 980.) •7.9 966.3 1,005.5 2.5 	• 2.4 Morrtr6al 41 

1,085.4 1,107.8 1,093.5 1,1193.5 1,095.1 1,110.9 -i 	4.2 	. 3.5 roronto 42 

204.3 211.6 208.1 217.7 2119.8 215.8 • 	1.7 	• 5.4 Winnipeg 43 

507.1 502.3 491.5 502.4 490.7 500.5 • 	2.3 	- 1.3 Vancouser 44 

1 Chacune des siiries do tableau 25 incluarit 	'l'enseoble des magasins' a 6t6 ajust6e 	indis-iduellenent en divisant 	Is skim brute par Ic facteur cothio 
appropri6 do tableau 26. En cono6guence, Is somne des donndes relatives aux therm genres do crinrerce on Is mornire des donn4es procinciales ne cor-
respond pea au total de 'lenisemble des nagasins'. 

(2) Variations prorentirelles - Soot calcuWes our des mkmnr,dea eopriedes en millions do dollars. 
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IA&E 26. Retail Irede, P(1) and Combined, Seasonal and Ireding Day, Factors 

TABLEAU 26. Crce de d6tail, ICC at cerftacients cinés de correction des asriat soom sataonniArea at des janrs cammerciaux  

Canada 

1983 

MW in May 

MCC an mai 

May 

I4ai 

Juoe 

Juin 

July 

Jiillet 

Combination storms (groceries and meat) 	- Ipicermes - Roucheriei 2 96.90 103.67 102.74 

Grocery, confectionery and sundries stores - 	piceries, confiseries 
101.75 108.90 110.39  

at 	articles dioers 
All other 	food stores - 	bus leo mitrea saqasmns d'alimente 

3 
3 103.17 107.06 101.33 

Department stores - Grande Isagaslns 2 
5 

94.98 
100.76 

94.21 
92.08 

87.32 
82.85 

General merchandise stores - Magasina de eerthsndises diverges 
104.30 110.75 107.30 

General stores - Hagasons qênAraus 3 
5 97.07 97.31 95.14 

Variety stores - Bazars 
Motor vehicle dealers - Concessionmiairea dautomobules 4 119.34 117.97 99.43 

Used car dealers - Vendeurs dautowobiles doccasion 4 119.75 119.39 104.90 

Service stations - Stations-service 3 100.88 
106.57 

104.78 
107.68 

105.94 
305.13 

Garages 3 

Automotive parts and accessories stores - Magaaofl$ de pièces at 
122.41) 121.66 111.65 

d'accesaoires dautomobiles 4 
5 98.71 107.35 89.08 

Men's clothing stores - Magasins de v8te'ents pour homers 
100.16 100.23 91.87 

Womens clothing stores - Magasmns de vBtenents pour dames 3 
95.57 99.57 85.81 

Family clothing stores - Maqsssns de v6tements pour is famille 3 
102.72 93.71 94.15 

Specialty shoe stores - Magasins de chaussures spécialisAes 4 
10771 98.02 86.25 

Family shoe stores - Magasirs de chamasures pour Is faiiile 4 
119.41 121.96 111.73 

Hardware stores - 	jiricailleries 4 
4 100.18 106.39 100.85 

Household furniture stores - Magasns de seublea 300.44 96.31 
Household appliance stores - Magssins dappareils ednoqers 4 97.52 

Furnilure, 	IV, 	radio and appliance stores - Msgaains de meubles, 
103.16 106.69 103.51 

tdlAviseurs, 	radios et accessoires 4 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
300.61 94.59 

m6dicanoents brevetds et 	produits vie beaut6 2 96.83 
88.50 89.70 82.53 

Boob and stationery stores - Lubrairies et papeteries 7 
145.53 104.38 80.08 

Florists - fleviristes 4 
3 92.22 95.77 84.86 

Jewellery stores - Bijouteries 
Sporting goods and accessories stores - Maqaaina d'art ides de 

131.11 112.58 119.65 
sport et daccessoires 

Personal 	 stnres - Magasins d'accessoires personnels accessories 

3 
3 94.06 103.82 103.30 

2 97.25 103.24 105.18 
011 	other stores - 	Toys 	len autres magasins 

All stores - total - €nseile des maqssins 2 107.29 106.11 99.32 

Province and Selected Itropolitan Areas - Province at certaines 
rcJlons uitropoJ itaines: 

3 303.73 103.73 102.62 
Newfoundland - Terre-Neuve 

Prince Edward Island - 	le-du-Prmnce-douard 3 102.44 110.75 116.24 

Nov 	Scotia - Nouvelle-Ccosse a 2 101.51 105.66 102.33 

3 303.16 107.12 103.77  
New Brunswick - Nouveau-BrunswiCk 

3 106.13 106.65 99.07 
Qim6bec 

7 102.75 106.74 98.83 
Ontario 

3 104.09 104.49 98.26 
Manitoba 

1 102.35 106.90 98.46 
Saskatchewan 

2 101.00 106.36 98.97 
Alberta 

2 100.51 104.15 100.96 
British Coluetta - Colombie_Britarnigiie 

Yukon and Northwest territories - Yukon at 	lercitoires di Nord-fluest 7 101.69 116.68 107.74 

2 104.81 304.62 96.36 
Montreal 

3 102.49 305.74 94.37 
Toronto 

3 101.13 103.19 96.13 
Winnipeg 

3 100.56 103.75 96.80 
VanCouver 
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TABlE 27. Retail trade, Canada, Current aid Constant Dollar Estimates, 1981-1983 

TABtEAIJ 77. Cerce de ctail, Canada, estimations an dollars conronta at conotants, 1981-1983 

Price 
loden 

Indice 
des 
pris 

Current 
dollars 
unadjusted 

Dollars 
coursnts 
non.-edsaison- 
naljsds 

Year/Year 
per cent 
change 

Variation an 
pourcentaqe 
pour l'annde 

Constent 	1971 
dollars 
unadjusted 

Dollars 
constants 1971 
non-ddsaison- 
nalisds 

Year/year 
per cent 
chanqe 

Variation an 
ycurcentaqe 
pour l'annde 

Current 
dollars 
oe0000slly 
adjusted 

Dollars 
ccs,rants 
ddsaison- 
naliads 

Month/month 
per cent 
change 

Variation en 
pourcentale 
pour Ic mis 

Constant 7971 
dollars 
seasonally 
adjusted(1) 

Dollars 
constants 1971 
ddsalson- 
naliss(1) 

Month/month 
per cent 
change 

Variation en 
fx,urcentale 
pour Ic mis 

millions of dollars - 	millions -ic dollars 
1981: 

January - Jarwier 215.5 6,684.0 + 	18.3 3,101.6 5.6 7,765.8 • 4.6 3,632.7 * 3.0 

february - Fdvrier 217.7 6,258.1 + 	8.6 2,874.6 - 2.9 7,659.4 - 	1 1 4 3,563.9 - 	1.9 

March - Mars 238.2 7,098.0 * 	15.8 3,253.0 • 3.3 7,770.4 1.4 3,578.3 • 0.4 

April - Auril 219.4 7,795.9 • 	18.4 3,553.3 n- 	5.7 7,857.7 * 	1.1 3,590.3 0.3 

May - Hal 222.2 8,256.1 + 	12.1 3,715.6 • 0.5 7,788.5 - 	0.9 3,572.3 - 	1.6 

June - Juin 223.5 8,257.4 • 	18.8 3,694.6 + 6.2 7,862.5 * 7.0 3,528.7 - 
July - 	Ajillet 226.7 8,109.9 • 	14.7 3,577.8 • 1.8 7,885.1 • 0.5 3,489.5 - 	1.1 

August - AoOt 227.1 7,663.3 7.2 3,374.4 - 4.2 7,831.9 - 0.7 3,446.4 - 	1.2 

September - Septembre 227,9 7,748.1 * 	9.9 3,399.8 - 	3.7 7,889.3 • 0.7 3,452.3 * 0.2 

October - Octobre 230.8 8,249.5 • 	8.3 3,574.3 - 3.5 7,816.4 - 0.9 3,369.8 - 2.4 

November - Novembre 229.9 8,199.2 * 	7.5 3,566.8 - 7.0 8,088.8 • 3.5 3,495.1 • 3.7 

December - DArembre 227.6 9,973.3 • 	9.8 4,381.9 - 0.4 8,018.7 - 0.9 3,451.9 - 1.2 

Year - Armde 226.2 94,292.8 • 	12.2 42,066.9 • 0.5 94,234.5 ... 42,131.5 

1982, 

Jsrrusry - 	Janvier 237.8 6,665.5 - 	0.3 2,803.0 - 9.6 7,918.3 - 	1.3 3,346.1 - 	3.1 

February - Fdvrier 240.6 6,526.3 + 	4.3 2,712.5 - 5.6 8,013.5 •. 	1.2 3,364.5 * 0.5 

March - Mars 240.7 7,449.4 • 	5.0 3,094.9 - 4.9 7,909.8 - 	1.3 3,345.8 - 0.6 

April - Avril 241.0 8,1164.8 ,. 	7.4 3,346.4 - 5.8 7,977.1 0.8 3,326.8 - 0.6 

May - Hal 244.2 8,528.2 • 	7.3 3,692.3 - 6.0 8,291.6 • 3.9 3,389.6 • 1.9 

June - Juin 245.2 8,479.9 • 	2.7 3,458.4 - 6.6 8,052.1 - 2.9 3,302.8 - 2.6 

July - Juillet 268.2 8,427.7 + 	3.9 3,395.5 - 	5.1 8,114.3 + 0.8 3,296.0 - 0.2 

August - AoOt 247.1 7,955.9 3.8 3,219.7 - 4.6 8,185.0 • 0.9 3,302.9 a. 0.2 

September - Septembre 246.8 8,107.5 a. 	4.6 3,285.0 - 	3.4 8,174.8 - 	0.1 3,309.2 a- 0.2 

October - Octobre 248.1 8,255.8 • 	0.1 3,327.6 - 6.9 8,208.2 a 0.4 3,246.8 - 	1.9 

November - Nonembre 245.5 8,537.9 • 	4.1 3,4778 - 2.5 8,210.8 -- 3,315.7 • 2.1 

December - Odceambre 242.8 10,639.7 * 	6.7 4,382.1 -- 8,336.6 * 1.5 3,403.3 • 2.6 

Year - Arnide 244.1 97,638.5 * 	3.5 39,999.4 - 	14.9 97,392.1 .. 39,963.4 

1983: 

January - Janvier 251.6 6,887.0 • 	3.3 2,737.3 - 	2.3 8,365.4 .- 	0.3 3,335.7 - 2.0 

February - Février 253.6 6,772.0 a. 	3.8 2,670.3 - 1.6 8,315.2 - 0.6 3,313.0 - 0.7 

March - Mars 253.3 8,188.5 • 	9.9 3,232.7 • 4.5 8,547.5 + 2.8 3,439.8 * 3.8 

April 	- Avril 252.2 8,312.4 • 	3.1 3,296.0 - 	1.5 8,299.7 - 2.9 3,289,1 - 4.6 

M37 r - Hair 252.3 8,861.6 • 	3.9 3,512.3 -a. 	0.6 8,579.4 * 	3.4 3,427.11 • 4.2 

JuneP - JuiriP .. 9,472.6 -.. 	11.7 .. .. 8,927.1 + 4.1 

July - Juillet 

August - AoOt 

September - Septembre 

October - Octobre 

November - Nonembre 

December - Ddcee,bre 

Year - Annde 

(1) Seasonally adjusted constant i6iJT5ieiflmates are derived by seasonally adjusting the ran constant dollar estimate. 
(1) La d6saisonnallsatia, des estimations en dollars constants sobtient an désaisoanalisant leo estinmtiorm brutes an dollars constants. 
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1*811 28. Retail Irade, by Kind of Business and by Kind of liminess Group, Canada 

1983 	 1982 

3anuary 	 February 	March 	 April 	 Hayr 	 JuseP 	 Jane 

Janvier 	Fdsrier 	Mars 	 Avril 	 Mayt 	 JuxnP 	 Juin 

Plo. 
thausands of dollars - oUTliers ds dollara 

Kind of Ixisineas: 

1 	Combination storea (groceries and meat) 1,573,455 1,529,503 1,728,884 1,742,583 1,667,081 1,794,600 1,681,298 

2 	Grocery confectionery and vurdcies stsrvr 370,933 358,500 395,451 412,457 428,316 467,280 443,909 

3 	All other fond stores 143,257 142,200 162,779 166,719 170,982 184,791 173,030 

Li 	food group 2,087,645 2,030,203 2,287,114 2,321,159 2,266,379 2,446,611 2,298,231 

Department stores 623,624 604,104 787,578 775,268 940,268 920,166 790,853 

6 	General nerchar,dise stores 138,666 144,117 169,917 162,721 185,077 181,713 163,279 

7 	General stores 127,332 124,970 148,322 137,950 165,543 181,931 1 7 5,536 

If 	Variety stores 63,579 65,107 81,968 70,956 99,100 131,050 87,556 

9 	General anrthdise group 953,002 938,298 1,187,785 1,164,695 1,219,9801 1,384,858 1,211,003 

10 	Men's clothing stores 80,220 60,405 75,748 87,638 94,964 106,671 98,788 

11 	Women's clothing stores 336,769 115,242 151,361 168,072 167,672 180,277 157,480 

12 	Family clothing stores 83,26 73,403 97,689 104,691 108,696 120,071 104,605 

13 	Specialty si,oe stores 10,60' 7,567 9,195 10,884 11,132 11,949 10,811 

14 	Family shoe stores 56,339 45,932 61,522 76,111 82,358 84,317 71,537 

15 	All other apparel and accessories stares 72,46' 58,082 64,828 63,272 58,421 59,931 54,976 

16 	Apparel and mecesaories group 439,674 360,631 460,343 510.668 523,243 563,216 498,197 

17 	Hardware stores 50,914 49,037 58,443 68,585 87,368 101,930 91,718 

18 	Household furniture stores 104,524 91,124 99,075 104,662 124,315 134,676 100,290 

19 	Household appliance stores 33,987 30,007 32,117 31,792 37,970 39.316 30,144 

20 	Furniture, LV., radio and appliance 43,515 39,195 43,702 44,012 51,081 54,820 44,444 

stores 
21 	Appliance repair shops 18,288 19,449 20,502 20,825 21,266 25,273 21,155 

22 	All other ho,ne turvishinqa stores 175,421 163,581 186,807 185,634 190,179 210.726 185,438 

23 	Hardware and home furnishings group 426,649 392,393 4301,646 455,310 512,179 566,741 472,689 

24 	Pharmacies, patent medicine and cosmetics 324,436 336,055 346,970 345,236 350,941 368,333 322.999 

stores 
25 	Both and stationery stores 32,474 33,196 35,403 35,275 36,310 37,004 35.478 

26 	Florists 23,569 32,608 31,663 35,667 48,216 35,258 33,585 

27 	Jcaellery stores 42,010 43,103 47,730 52,588 62,819 66,439 65,665 

28 	Jewellery repair shops 3,917 
78,200 

1,640 
73,966 

1,915 
92,558 

1,727 
118,940 

1,734 
140,749 

1,696 
153,615 

2,172 
146,488 

29 	Sportlrq goodo and accessories stores 
30 	Personal accessories stores 94,217 92,244 105,549 102,784 110,573 121,571 116,879 

31 	Alcoholic becerage stores 285,690 309,961 369,062 366,670 586,213 440,265 388,559 

32 	611 othec stores 122,572 121,021 164,526 161,642 179,191 193,300 182,169 

33 	Other stores group 1,005,1385 1,023,794 1,175,375 1,220,529 1,316,646 1,411,419 1,293,994 

34 	Total excluding aitamotive group 4,912,055 4,745,319 5,549,263 5,612,961 5,898,435 6,378,965 5,780,120 

35 	Motor vehicle dealers 968,251 1,080,722 1,507,467 1,498,445 1,710,729 1,715,333 1,398,124 

76 	Used car dealers 30,978 35,882 44,904 47,592 50,019 50,914 62,866 

37 	Service stations 627,721 592,227 691,706 658,057 704,449 783,864 761,859 

38 	Garages 98,022 90,999 310,371 110,916 119,699 126,576 122,878 

39 	Automotive parts and accessories stores 130,136 120.982 152,322 189,620 235,563 260,931 217,973 

40 	All other .jtoe,otive bjsineaaes 119,854 115,823 132,474 134,828 142,738 156,007 156,035 

41 	Aut,aotive group 1,914,962 2,026,675 2,639,244 2,639,456 2,967,191 3,093,625 2,699,135 

42 	TOTAL ALL STORES 6,887,017 6,171,954 8,188,507 8,312,411 8,861,632 9,412,590 8,479,855 
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1A8U3w 28. Crce do dtail per genre rim commerce et per coupea de genres de commerce, Cenie 

Per cent 

1982 
	 change 

Variat ion 
procen- 
tuelle 

)uly August Septearber 	October November 	Oocarnber 	.lune 
1983/1982 

juillet AnOt Septembre 	Octobre Novembre 	Ddcem*ire 	iuln 
1983/1982 

thousands of dollars - milliers rim dollars 
NO 

enre rim crce 

1,801,452 1,557,518 1,642,946 1,736,526 1,584,649 1,946,847 • 	6.7 Cpiceries - Biucherir's 	 1 482,062 433,157 415,889 425,48 186,849 445,405 + 	5.2 tpiceries, 	confiserres ml 	articles divers 	2 174,510 162,488 161,083 165,796 160,298 196,908 a 	6.7 TorB leo atitres maqesina d'alirrarnts 	 3 

2,458,024 2,153,163 2,219,918 2,327,781) 2,131,796 2,587,160 + 	6.5 Crca,pe d'alimentatirarr 	 4 

763,950 775,727 861,180 859,1U 1,073,556 1,608,479 v- 	16,4 Crunch maqasins 	 5 146,210 176,261 173,683 398,828 239,283 225.672 • 	11.2 Magasins rim nerchandises divernes 	 6 173,565 162,815 169,325 161,202 149,064 183,138 . 	3.7 Magasirrs 	6r,raun 	 7 88,371 87,790 84,944 86,716 101,06)) 168,568 . 	15.4 Bazurs 	 8 

1,171,896 1,202,593 1,289,132 1,305,933 1,562,965 2,185,857 * 	13.8 Crojpe do ru,rctha,sjisrs diwersea 	 9 

86,658 76,419 82,809 90,246 107,276 176,032 • 	7.9 Maqesirrs de v8tenent5 pour Irranires 	 10 152,185 145,092 166,508 171,388 180,073 257,523 14.4 Maqasins de v8tmceots pour denes 	 11 95,147 107,949 112,484 113,129 120,872 182,067 * 14.7 llagasins rim vêtenmnts pour 	Is familte 	 12 11,123 11,591 12,895 12,769 13,365 14,056 * 	10.5 Muqasins rim charrosures spciaflses 	 13 66,978 69,064 79,914 84.763 93,951 106,541 17.8 Magasins rim cheissures pour Is familIe 	 14 51,374 64,296 67,256 77,439 94,810 117,718 • 	9.0 Aritres narqasins rim vtmnents at acce550ires 	15 

461,465 474,411 521,866 549,734 608,367 853,937 . 	13.0 Hdoil3ent et acceanelrea 	 16 

86,485 75,023 74,899 73,139 77,557 98,383 v 	11.6 Quirresilleries 	 17 99,494 100,948 101,408 115,571 113,637 123,742 * 	34.2 Maqasiras do emrrbles 	 18 31,050 31,685 35,187 34,865 37,126 43,734 * 10.4 Maviasins d'apparerls nnaqars 	 19 46,338 40,569 33,708 46,227 44,686 53,674 * 	23.3 Maqasiris rim 	reubles, 	t14vinerrrg, 	radios et 	20 

19,306 1,17 21,Fl6i ,3(1 2 1 	r, 21,147 26,113 r 20.0 
accessoires 

Reparation d'apparellr 	71cr-I 	n-nhrur'rs 	 21 179,797 1. 	*1 167,viA 1°n,ii 216,842 286,578 * 	13,6 Autres articles d'amerhleeerrt 	 22 

460,480 446,1396 466,920 489,577 512,975 632,224 • 19.9 Grra,pe rims quincallieries, 	rims asubles at 	23 
farirnjture8 rim amjson 

323,952 322,779 329,848 140,310 342,666 459,813 + 	14.0 Pharreaclea, medicasents brevetCs at prodoits 	24 

33,309 38,334 39,678 36,403 45,249 72,662 • 	4.3 
rim beauté 

Librairies at papeteries 	 25 26,385 25,517 26,605 27,106 26,516 48,356 r 	4.9 Flerrristes 	 26 
63,429 57,429 54,702 57,610 74,696 192,483 • 	3.1 Bijrrateries 	 27 1,825 2,1169 1,918 1,950 2.139 3,890 - 	21.9 Atmliers rim reparation rim bijous 	 28 136,168 315,821 100,338 85,356 79,692 119,921 • 	4.8 Mogasins d'articles rim sport et d'accessoires 	29 

123,186 126,028 110,820 106.542 113,840 182,560 • 	8.0 Magasins d'eccesneirms personnels 	 30 499,237 401,966 376,195 393,700 986,945 784,794 • 	13.3 Maqasins rim boissoris alcoollques 	 31 175, 369 163,024 155,004 357,105 176,049 24fl,5211 6.1 Irais 	len sotres reaqaqIr 	 32 

1,380,862 1,257,987 1,195,098 1,207,880 1,247,792 2,104,997 • 	9.5 Cra,pe rim trais lea aitres magasins 	 33 

5,932,727 5,5$0,050 5,692,934 5,880,904 6,063,895 8,364,175 * 10.4 Total ericluant qrraipe rim 	I'rartr,,obile 	 34 

1.179,920 1,358,860 1,198,291 1137,919 3,203,939 1,029,959 • 	22.6 Concessionraires d'sotraeabilri 	 35 
40,546 39 ,524 42,510 58,4Aq 80,456 31,720 .r 	373.7 Vendeurs d'rtoirohl1es docr-osrnn 	 36 

795,237 795,397 748,422 752,066 742,9613 728.284 • 	2.6 Stations-service 	 37 
118,719 117,033 114,133 114,505 321,472 134,914 3.0 Garages 	 38 
210,030 170,009 171,731 187,575 272,137 236,422 19.7 Hagasins rim péces et d'accesaoires d'aito- 	39 

anSi leo 
1513,558 145,01 139,455 144,353 143,046 134,183 - krtres crarrerces dunn Is doaeirie rim leito- 	40 

rn A hr-S 

2,495,010 2,425,884 2,414,523 2,374,907 2,473,990 2,275,482 * 14.6 Cr,,rpm d'e..tibiles 	 31 

8,427,737 7,955,954 8,107,457 8,255,811 6,537,885 10,639,657 + 	11.7 1018, FNSU4ILE 1*5 M#ASINS 	 42 
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18811 29. Retail Trade, by Kind of Business Grmjp,(1) 1981-1983 

Yukon 

TA&EAIJ 29. Crce do d8tail, per groupes do gunree do cauirrce(l), 1981-1989 

Yukon 

load General nprchandise Autpiiobtle Automolive Hardware, 	lemie 	fur- Total Per cent(2) 

group and apparel group dealers group nishingu and other all stores change 
retail stores group 

Groupe Groupe de 'mgastns tonces- Croupe Craipe de quincail- Total, Yariation(2) 

d'alimen- de merchandises slonnairea d'auto,rcbile$ lanes de naqasirta ensmdile procentuelle 

tatior diverses et de ma- dautomobilew de ireubles et 	de des nmgasins 

gasino de vAtemeota tous les autres 	na- 
qasnn de detail 

thousands of dollars - milliera do dollars 

1981: 

January - Janver 1,405 1,784 1,185 454 1,242 6,070 + 32.7 

february - F4vrer 1,218 1,720 1,399 470 1 1 145 5,956 • 34.3 

March - Mars 1,341 2,056 1,763 574 1,299 7,033 • 23.1 

April - Auril 1,545 2,161 2,424 509 1,549 8,188 • 	18.1 

May - Hai 1,884 2,776 2,349 570 1,872 9,451 • 30.8 

June 	Juin 2,555 2,897 2,718 475 2,153 10,798 * 30.5 

July - 	)jtllet 3,027 3,011 2,325 793 2,710 11,866 * 28.2 

August - AoOt 3,147 3,139 1,932 718 2,574 11,510 • 21.9 

September - Septembre 2,645 3,010 1,736 818 2,256 1(1,465 • 28.7 

October - Octobre 2,555 2,912 1,462 708 2,096 9,733 21.9 

November - Novembre 2,197 2,852 1,806 740 1,732 9,323 • 31.0 

December - DAcembre 2,674 3,943 1,316 577 2,903 11,413 • 22.8 

Year - Ann6e 26,189 32,259 22,415 7,410 23,531 111,804 • 26.5 

1982: 

January - Jansier 2,292 1,848 3,080 169 1,223 6,612 * 	8.9 

February - F6vrier 2,178 1,803 1,281 154 1,248 6,664 * 	11.9 

March - Mars 2,299 2,076 2,267 171 1,442 8,251 + 	17.3 

April - Anril 2,346 2,141 3,929 222 1,549 8,187 - 

May - Mau 2,735 2,404 1,875 208 1,721 8,947 - 	5.4 

June - Juin 2,987 2,547 1,752 223 3,833 9,340 - 	13.5 

July - 	Juillet 3,344 2,587 1,450 190 2,339 9,910 - 	6.5 

August - AoiDt 3,028 2,603 1,475 192 2,021 9,319 - 	19.0 

September - Septembre 2,710 2,469 1,810 392 1,459 8,64(1 - 	17.6 

October - Octobre 2,512 2,646 1,266 179 1,474 8,077 - 	17.0 

November - Novesbre 2,136 2,568 1,083 226 1,546 7,557 - 19.0 

December - O6cembre 2,579 3,513 879 207 2,696 9,874 - 	13.5 

Year - Ann6e 71,146 29,205 18,141 2,371 20,551 101,376 - 	9.3 

1983: 

January - Januier 1,986 1,603 1,603 148 1,066 6,406 - 	3.1 

February - Février 2,114 1,483 997 188 1,526 6,308 - 	5.4 

March - Mars 2,387 1,815 1,154 217 1,590 7,163 - 	13.2 

April - Ann] 1,186 1,759 1,586 228 3,479 6,038 - 26.2 

Mayr - HaIr 3,139 2,006 1,477 2119 1,985 8,816 - 	1.4 

JuneP - JumP 3,534 2,409 1,359 202 1,778 9,282 - 	0.6 

July - Juillet 

August - AoC,t 

September - Septealbre 

October - Octobre 

November - Novembre 

Deceeber - DCcembre 

Year - AnriCe 

(1) for coe,pos+tion of bind of Nosiness groups, see page 63. - Pour Ia composition par groupe do genres do cronnerce, 	voir 1w page 63. 	(2) Percentage 

changes shoiar are over-the-year changes. - Pourcentaqes undmquent lee variations sri courn do l'ann#e. 
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IARU: 30. Ret nil Trade, by Knd of I6asiness Group, (1) 1981-1983 

Nat thwest Icr Ito, ins 

18011811 30. Corce do ddtail, per groupea do genres do crce(1), 1981-1983 

Territoiren 'Sr Nord-Ouest 

Food General ,,mrchsndise Automobile Autcanotiae Hardware, 	lance 	fur- Total Per cent(2) 
group and apparel group dealers group nishinge and other all stores change 

retail 	stares groip 

Groupe Groupe do meqasina Conces- r.roupe Groupe do quincail- Total, Yeriation(2) 
d'al,men- de isarchandases sionnarres d'automobiles lerreo de magesans ensemble procerrtuelle 
tation dinerses et 	do 	tm- d'aitamobiles de nmubles et de des nmgasins 

gasinis de a8teeents bus les autres no- 
qsains de dtail 

thousands of dollars - milliers do dollars 
1981: 

January - Jannier 2,115 6,265 1,127 51 2,066 11,624 a 	14.4 

February - lAurier 2,086 5,661 1,282 54 1,954 11,037 * 	9.3 

March - Mars 2,181 7,160 1,408 75 2,272 13,096 10.7 

April - Aaril 2,117 6,617 1,883 78 2,487 13,182 * 	18.1 

May - Hai 2,479 7,255 1,948 69 2,918 14,669 • 	19.1 

June - Juin 2.660 8,555 1,769 73 3,157 16,214 * 16.8 

July - 	rillet 2,638 7,021 1,675 54 2,896 14,284 + 10.0 

August - AoGt 2,563 7,055 1,494 98 2,864 14,074 • 10.8 

September - Septembre 2,342 8,590 1,427 Ill 2,909 15,379 . 	9.5 

October - Octobre 2,538 7,838 1,381 90 3,271 15,118 * 19.6 

Nosember - Wovembre 2,623 7,534 1,143 51 2,986 14,337 + 19.4 

December - 08cembre 3,036 10,293 1,009 63 4,276 18,677 • 16.4 

Year - Annde 29,378 89,884 17,546 867 38,056 171,691 a. 	14.5 
1982: 

January - J.naier 3,028 6,534 1,289 77 2,414 13,342 • 14.8 

February - 1vrier 2,599 6,760 1,581 76 2,578 13,594 • 23.2 

March - Mare 3,126 8,687 1,757 72 2,866 16,508 • 26.0 

April - Asril 3,183 7,794 2,017 63 3,119 16,196 • 22.9 

May - Mai 3,447 8,411 2,066 63 3,437 17,419 • 18.7 

June - Juan 3,666 9,654 2,237 92 3,514 19,163 a. 	18.2 

July - 	.kjoltet 3,696 8,224 2,469 59 3,665 18,093 26.7 

August - Aolt 3,336 7,319 1,486 71 3,287 15,499 * 10.1 

September - Septembre 3,250 8,608 2,036 72 2,992 16,958 • 10.7 

October - Octobre 3,187 7,828 1.556 72 7,509 16,152 * 	6.8 

Nsaember - 4osembre 2,854 7,256 1,679 73 3,455 15,717 • 	6.8 

December - D6cembre 3,123 10,095 1,170 88 4,755 19,231 * 	3.0 

Year - Ann6e 38,490 97,170 21,323 878 39,611 197,472 a. 	15.0 
1983: 

January - Jnsier 2,7110 5,510 1,206 61 2,618 12,095 - 	9.4 

February - F8arier 2,729 6,152 1,352 271 2,697 15,161 - 20.7 

March - Mars 2,970 7,841 1,554 278 2,951 15,598 - 	5.5 

April - 8cr:! 2,417 6,555 1,387 247 3,224 13,830 - 	16.6 

Hay r - Hair 2,858 6,899 1,136 231 7,275 14,399 - 	17.3 

.JuneP - 	JumP 2,147 9,525 1,779 265 3,738 17,454 - 	8.9 

July - 	):llet 

August - AOCjt 

Septeriiber - Septembre 

October - Octobre 

Noneinber - Nocembre 

December - DAcembre 

Year - AnnAn 

(1) For composml. ion of kind of tsrsiness groups, 	see page 63. 	- Pour 	Is conposit Ion par groojpe do genres de commerce, 	coir is page 63. 	(2) Percentage 
chsnqes shown are oaer-the-yeur changes. - Pourcentages indiquent lea 	caristiorro 	su cours de l'snnAe. 
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COMPOSITION PAR II1NRE If UIt*[RtI UTILISES 1NS 
LES TABLEAUX 1 A 26 

piceries-boucheries. 	Epiceries-boucheries 
(épiceries avec 20% oj plus de viande fral-
che). 

Epiceries, confiseries et articles divers. 
Epiceries, confiseries et maqasins d'articles 
divers; 6piceries (avec 20% ou moms de 
viande fraiche). 

bus les aitres ngasins d'aliments. Maqa-
sins de produits de boulangerie magasins de 
bonbons, de rioix et confiseries; laiteries; 
magasins d'oeufs et de volailles; maqasins de 
fruits et legumes; boucheries; poissonneries; 
maqasins 	d'aliments 	fins (delicatessen); 
autres magesins d'alimentation. 

KIPI) OF BUSIPESS COMPOSITION USED IN TABLES 
1 TO 26 

Combination stores. Combirrntion stores 
(groceries with 2010' or more fresh meat). 

Grocery, confectionery and sundries 
stores. Grocery, confectionery and sun-
dries stores; grocery stores (with 2010 
or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; del-
icatessen stores; other food stores. 

4. Department 	stores. 	Department 	stores 4. Grands 	nnqasins. 	Grands 	rrmqasins 	y 	ccnipris 

including concessions located in depart- les filiales situées dans les points de vente 

ment store outlets which are an integral des grands magasins gui font partie intéqrale 

part 	of 	the 	overall 	operation. 	(Note: de 	]'exploitaton. 	(Nota: 	Sont 	exclus les 

this 	kind 	of 	business excludes non-de- points 	de 	vente 	autres 	que 	ceux 	des 	grands 

partment 	store 	outlets 	operated 	by maqasins, qui sont exploités par les societes 

department 	store 	firms, 	as 	well 	as 	de- propriétaires 	de 	grands 	magasins, 	ainsi 	que 

partment 	store 	mail-order 	and 	catalogue les bureaux de vente par conmande postale et 

sales offices.) par catalogue des grands magasins.) 

5. General 	merchandise 	stores. 	General  Maqasins de merchandises thverses. 	Maqasins 

merchandise 	stores 	(less 	than one-third de 	rnarchandises 	diverses 	(moms 	di 	tiers 	di 

food); 	and 	department 	store 	mail 	order stock en 	aliments); 	et 	les 	bureaux 	de 	vente 

and catalogue sales offices. par 	commande 	postale 	et 	par 	catalogue 	des 
grands maqasins. 

 General 	stores. 	General 	stores 	(more 6. Magasins qénéraux. Magasins qénéraux 	(plus di 

than one-third food). tiers di stocks en aliments). 

7. Variety stores. 	Variety stores. 7. Bazars. 	Bazars. 

8. Motor 	vehicle 	dealers. 	Motor 	vehicle 8. Concessionnaires 	d'automobiles. 	Vendeurs 

dealers 	(new and used or new only). d'automobiles (neuves et d'occasion ou neuves 
seulement). 

9. Used 	car 	dealers. 	Used 	car 	dealers 9. Vendeurs d'automobiles d'occasion. 	Vendeurs 

(used 	cars 	and 	trucks 	or 	used 	cars d'automobiles 	d'occasion 	(automobiles 	et 	ca- 

only). mions 	d'occasion 	ou 	automobiles 	d'occasion 
seulement). 

10. Service stations. 	Service stations. 10. Stations-service. 	Stations-service. 

11. Garages. 	Garages. 11. Garages. 	Garages. 

12. Automotive parts and accessories stores. 12. Magasins de pièces et 	d'accessoires d'auto- 

Tire, 	battery 	and 	accessories 	stores; mobiles. 	Magasins 	de pneus, 	d'accumulateurs 

hone and auto supply stores. et 	d'accessoires; 	magasins 	de 	fournitures 
pour la maison et 	l'automobile. 

13. Men's clothing stores. 	Men's and boys' 13. Magasins de vètnents pour hommes. 	Maqasins 

clothing 	stores; 	men's 	and 	boys' 	fur- de vètements pour homines et qarçons; magasins 

nishings 	stores; 	men's 	and 	boys' 	hat d'accessoires 	vestimentaires 	pour 	hommes 	et 

stores; 	custom tailors 	(made to measure qarçons; chapelleries pour homines et qarcons; 

shops). tailleurs 	(ateliers 	de 	confection 	sur 	place 

de vétements sur nesure). 
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Women's clothing stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and Furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance 	stores; 	electrical 	supply 
stores. 

Furniture, television, radio and 	pli- 
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent nedicine and cosmet-
ics stores. Drug stores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, gift 
novelty and souvenir shops; camera and 
photographic supply stores; lugqage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Magasins de vètnents pour dames. Magasins 
de vétements prêts-à-porter pour dames et 
jeunes fi]ies; magasins de lingerie et 
honneteries pour dames et jeunes Lilies; 
rnaqasins d'accessoires et autres vêtennts. 

Maqasins de vêtaments pour la fanille. Maqa-
sins de vétements et d'accessoires vestimen. 
taires pour is famille. 

Maqasins spécialisés de thaussures. Magasins 
de chaussures pour hommes et qsrcons; maqa-
sins de chaussures pour danes et jeunes 
Lilies; rnaqasins de chaussures pour enfants 
et bébés. 

Maqasins de diaussures pour la fanille. Ma-
qasins de chaussures pour la fanille. 

Quincailleries. Quincailleries. 

Magasins de nEubles ménajers. Magasins de 
rneuhles. 

Magasins d'appareils ménagers. 	Maqasins 
d'appareils ménagers; magasins de fournitures 
électriques. 

Maqasins de rmubles, téléviseurs, radios et 
accessoires. Magasios de meubles, de télévi-
seurs, de radios et d'appareils ménagers. 

Pharmacies, ndicanents brevetés et prodjits 
de beauté. Drogueries, y ccxnpris maqasins de 
spéciai ités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Maqasins d'articles de sport et d'accessoi-
res. Magasins d'articles de sport; embarca-
tions, moteurs hors-bord et accessoires 
c000exes; ruaqasins de bicyclettes et ateliers 
de reparation; vendeurs de riotocyclettes. 

Maqasins d'accessoires personnels. Maqasins 
et kiosques et tabac; rnarchands de journaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; magasins d'appa-
reils et de fournitures photocjraphiques; 
magasins de sacs de voyage, valises, rmlles, 
mallettes et de maroquinerie; magasins de 
jouets et de jeux. 

bus LEes aitres mqasins: 

Autres canmerces d'autoinobiles. Ateliers de 
peinture et de débosselage; autres ateliers 
de reparation spécialisés; lavage d'automo-
biles, autres commerces d'automobiles. 
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28. All other stores - Concluded: 
	 28. bus les autres ngasins - fin: 

Other apparel and accessories stores. 
Millinery stores; 	furriers and fur 
stores; children's and infants-wear 
stores; second-hand clothing stores; 
piece goods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fl stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical, appli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

3ewellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retail stores; 
wine stores. 

Miscellaneous stores. 4isic stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home. dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

Autres véteinents et accessoires. Magasins de 
chapeaux; fourreur oj magasin de fourrures; 
vêtemenls pour enfants et bébés; magasins de 
vètements usaqés, crmrchandises a la pièce; 
autres magasins de vêternents; lame. 

Autres articles d'meubleinent. 	Peinture, 
vitre et papier tenture; vente et reparation 
de téléviseurs; téléviseurs, radios et appa-
reils de haute fidélité; maqasins de vais-
selle, verrerie et ustensiles de cuisine; 
maqasins de revétements de sol, magasins de 
rideaux, capitonnage et decoration inté-
rieure; toileries; tableaux et cadres; anti-
quités; meubles d'occasion; autres fourni-
tures de maison; pianos et orgues; comptoir 
de disques. 

Ateliers de reparation de téléviseurs, de 
radios et d'appareils ménagers. Reparation 
de téléviseurs et radios, reparation d'appa-
reils electro-ménagers. 

Reparation de bijoux. Reparation de bijoux. 

Maqasins de boissons alcooliques. 	Spin- 
tueux, maqasins du gouvernement; brasseries, 
magasins de detail; vms, debits. 

Magasins divers. Maqasins de raisique; opti-
que; materiel medico-chirurgical; nxnuments 
funéraires et pierres tombales; petits ani-
rnaux; ob,jets de plété; fournitures pour 
artistes; galeries d'art; timbres et pièces 
de monnaie; rnaisons mobiles; mont-de-piété; 
glace; autres maqasins de detail. 



- 63 - 

Groupings of Kinds of Business Used in 
Tables 29 and 30 

Groupes de çynres de cmmerce utilisés clans les 
tableaux 29 et 30 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General nerchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; hook 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des nlgasins d'alimentation. Epiceries-
boucheries; épiceries, conliseries et articles 
divers; et tons les autres magasins d'alimen-
tat ion. 

Groupe des mgasins de riErchandises diverses 
et des nwlqasins de vétments. Grands rraqisins; 
maqasins de marchandises diverses; rraqasins 
généraux; hazars; magasins de vêtements pour 
hommes; maqasins de vètesents pour dames; 
niaqasins de vêtements pour la famifle; saga-
sins spécialisés de chaussures; et rnagasins de 
chaussures pour Ia famille. 

Concessionnaires 	d'automobjles. Concession- 
naires dautomohiles. 

Groupe de l'automobile. Vendeurs dautomobiles 
d'occasion; 	stations-service; 	garages; 	et 
maqasins de pièces et d'accessoires d'automo-
bums. 

Groupe des quincailleries, des mgasins de 
meuble et des autres magasins de detail. Quin-
cailleries; niagasins de meubles sénaqers; 
rnagasins dappareils ménagers; magasins de 
meubles, tëléviseurs, radio et accessoires; 
pharmacies, médicaments brevetés et produits 
de beaute; librairies et papeteries; fleu-
ristes; bijouteries; magasins d'arlicles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et tous les autres magasins. 



CHOIX CE PEBLICATIONS 

Les publications suivantes se trouvent 	la 
Section cki commerce de detail, Division cki cmii-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M. 
Bil. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nonibre de points de yen-
tes par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rgpport provisoire. M. Bil. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
region. 

63-005 Commerce de detail. M. Bil. Environ 65 
pages. Premier ruméro, 1929. (ISSN 0380-
6146). 

Total des ventes au detail par province et 
genre de commerce, pour les ngasins a 
succursales et les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. M. 
Ru. Environ 15 pages. Premier numérn, 
1932. (ISSN 0705-5595). 

Nombre et va1eur des voitures particu-
lières, des camions et des autobus neufs 
vendus parprovince et par lieu d'origine 
(Canada et E.-U. nu importés). Ventes uni-
taires rrensuelles selon le type et l'ori-
gine, aprés désaisonnalisation. 

63-014 Stocks commerciaux. M. 811. 24 pages. Pre- 
mier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
qenre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et par oenre de commerce pour les meqasins 
a succursales et magasins indépendants: 
variations trimestrielles en pourcentaqe 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Maqasins de detail a succursales et les 
grands magasins. A. flu. Environ 74 
pages. Premier runiéro, 1933 (ISSN 0380-
7878). 

¶LECTED PIJ3LICAIIONS 

Following are publications of the Mer-
chandising and Services Division in the 
Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 pp.  First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales, by region. 

63-005 Retail Trade. M. Bil. Approx. 65 pp. 
First Issue, 1929. (TSSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage chanqes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de- 	Total des ventes au detail pour les maga- 
partment stores including data on 	sins 6 succursales et les grands magasins, 
floor area, inventory and accounts 	incluant des données sur la superficie 
receivable, 	 total, des stocks, et cmnples a recevoir. 
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Cataloque 

63-213 Vending Machine Operators. A. Bil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise through automa-
tic vending machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution; door-to-door, 
mail order, etc. 

63-219 Campus Book Stores, A. Bil. Approx. 
8 pp. First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ-
ees and payroll, by regions, prov-
inces and Canada, for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp. (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. Bil. 29 pp. First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

Cata1ogue 

63-213 Exploitants de distributeurs automatiques. 
A. 811. 21 pages. Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de marchandise selon le genre de 
machine et l'emplacement, Canada et pro-
vinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchage, poste, etc. 

63-219 Librairies de campus. A. @11. Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par article, ainsi que 
nombre d'employés et la paye, per region, 
par province et au Canada par année sco-
laire. 

63-224 Manuel statistique pour etudes de emrché. 
A. Bil. 700 pages. Premier numéro, 1975. 
(ISSN 0590-9325). 

Les données portent sur des sujets tels 
que les indicateurs économiques généraux, 
les caractéristiques de Ia population, le 
revenu et les dépenses des part iculiers et 
1' équipement menaqer. 

63-538 Commerce de detail statistiques histo-
riques, 1972-1979. H.S. Bil. 695 pages. 
(ISBN 0-660-506-13-0). Cette pt.blication 
contient des données brutes et désaisonna-
lisées, révisées de 1972 a 1979, des sec-
tions sur les definitions, les conceptsde 
classement, la niéthodologie ainsi que des 
renseignements sur la fiabilité des don-
nées. 

Résultats d'exploitation - Commerce de 
detail. H.S. Bil. 29 pages. Premier 
num6ro,1974. 

Los bulletins de Ia série des Résultats do 
l'exploitation contiennent des ratios 
(pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des biens yen-
dus, les bénéfices bruts, les dépenses 
d'exploitation et les bénéfices nets. 
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Catalogue 

Lea publications suivantes sur les résultats 
d'exploitation sont maintenant disponibles. 

63-603 Magasins de vétements pour homrnes, 1979 

63-604 Magasins indépendants de vente au detail 
de vétements pour dames, 1975 

63-605 Magasins indépendants de vente au detail 
de quincaillerie, 1976 

63-606 Maqasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Maqasins de fleuristes, vente au detail, 
1979 

63-609 Magasins indépendants de vente au detail 
de bijouterie, 1978 

63-610 Magasins 	de 	vente 	au 	detail 	de 
quincaillerie, 1980 

63-611 Maqasins de vente au detail de vétenents 
pour dames, 1980 

63-612 Maqasins de vente au detail de vêtennts 
pour la famille, 1980 

Catalogue 

The following reports on Operating Re-
sults are available. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

H. - Monthly A.- Annual Bil.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadi economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

M. - Mensuel A.- Annuel Bil.- Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Stat istique Canada publie une grande variété de 
bulletins statistiques sur 1a situation éconceii-
que et social du Canada. On peut se procurer 
qratuitement un catalogue complet des piblica-
tions courantes en s'adressant a Statistique 
Canada, Ottawa (Canada), K1A 016. 
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