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Data in Many Forms. 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Mapa and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Sttiatics Canadas machine-readable data base and 
retrieval system. 

How to tbtain More Information 

Inquiries shout this pub 1 icat ion arid re 1 at ed statis-
tics or services should he directed to: 

Retail Trade Section, 
Merchandising and Services Division, 

Statistics 	Canada, 	Ottawa, 	<14 0V4 	(Telephone: 
996-9304) or to the Statistics Canada reference centre 
in: 

St. 	Johns (772-4073) Sturgeon Falls 	(753-48138) 

Halifax (426-5331) Winnipeg 	(949-4020) 

Montréal (283-5725) Regina 	(359-5405) 

Ottawa (992-4734) Edmonton 	(420-3027) 

Toronto (966-6586) Vancouver 	(666-3691 

Toll-free 	access 	is 	provided in 	all 	provinces 	and 
territories, for 	users 	do reside outside 	the 	local 
dialing area of any of the regional 	reference centres. 

Sewfoiindland and Labrador Zenith 0-7037 

Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 

Saskatchewan 1(112)800-667-3524 

Alberta 1-800-222-6400 

British Columbia (South 
and Central) 112-800-663-1551 

Yukon and Northern B.C. 
(area served by 
Northwestlel Inc.) Zenith 0-8913 

Northwest 	Territories 
(area served 
NorthwestTel Inc.) Zenith 2-2015 

How to Order Publications 

ltii5 and other Stati5t ics Canada publications may be 
purchased from local authorized aqents and other 
corirnunity bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales 
and Services, Statistics Canada, Ottawa, K1A Dvi. 

Des doni-ies aous plusieurs formes... 

Statistique Canada diffuse lea données Sons forses diverses. 
Outre lea publications, des totalisstions hahituelles et ape-
ciales sont offertes sur imprimes dordinateur, sur microfi-
ches et microfilms et sur bandes magnet iques. Des cartes et 
d'autres docusents de référence gCographiques sont disponibles 
pour certaines sortes de données. L'accès direct A des donnCes 
aqreqées eat possible par le trucherrent de CANSIM, la base do 
rlonnées ordinolinque et le système dextraction do Statistique 
Canada. 

Crmmient obtenir daitres renseiqnmiente 

loutes demandes do renseigneirents au sujet de cette publica-
tion on de statistiques et services connexes doivent étre 
adressées a: 

Section cj ccxnmerce de detail, 
Division dii comirerce et des services, 

Statistique Canada, Ottawa, lIlA 0V4 (té1ephone: 996-9304) ou 
au centre de consultation de Statistique Canada a: 

St. John's (772-4073) 	 Sturgeon Falls (753-4888) 

Halifax 	(426-5331) 	 Winnipeg 	(949-4020) 

Montréal 	(283-5725) 	 Reqina 	(359-5405) 

Ottawa 	(992-4734) 	 Ednnton 	(420-3027) 

Toronto 	(966-6586) 	 Vancruver 	(666-3691) 

Un service d'appel interurhain sans frais eat offert, dons 
toutes lea provinces et dana lea territoires, aux utilisateurs 
qui hmbitent a l'extérieur des zones do cjnication locale 
des centres rCqionsux do consultation. 

Terre-Neuve et Labrador 	 Zenith 0-7037 

Nouvel le-lcosse, Nouveau-Brunswick 
et 1) e-ijj-Pr ince-Edoijard 	 1-800-565-7192 

fluébec 	 1-800-361-2831 

Ontario 	 1-800-268-1 151 

Manitoba 	 1-800-282-8006 

Saskatchewan 	 1(112)800-667-3524 

Alberta 	 1-800-222-6400 

Colcxnhie-Rritannique (aud 
et centraie) 	 112-800-663-1551 

Yukon et nord do la C,-13. 
(territoire desservi par is 
NorthweatTel Inc.) 	 Zenith 0-8913 

Territoires du Nord-Ouest 
(territnire desservi par Ia 
NorthwestTel Inc.) 	 Zenith 2-2015 

C.anment cowinander lea poblications 

On peut se procurer cette publication et les autres publica-
tions do Statistique Canada auprès des aqents autorisés et des 
autres librairies locales, par lentremise des bureaux beaux 
do Stat ist ique Canada, on en écrivant a la Sect ion des ventes 
et do Is distribution des publications, Statistique Canada, 
Ottawa, lIlA 0V7. 
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SYMBOLS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary Figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

* The reader is asked to note that the 
data are either based on a response 
which falls below the usual standard 
for publication or have a greater de-
gree of variability than normal asso-
ciated with them cke to list structure 
changes i.e., birth/death adjustment 
and classification changes, and should 
therefore be used with caution. 

NO Ill 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 78,227,287, 
2300/17 0  2431), as well as many other se-
ries, are available to the public from 
Statistics Canada's computerized data bank 
CANSIM (Canadian Socio-Economic Information 
Management System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the Cansim 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 028 (tele-
phone 613-995-7406), or the regional ad-
visors at the Statistics Canada offices 
located across Canada. 

SIGMS CONWNTIONF[LS 

Les signes suivants soot maployés uniformément 
dons cette publication de Statistique Canada: 

nornbres indisponibles. 

n'oyont pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de Is 
Loi sur la statistique relatives au secret. 

* Le lecteur est prié de noter que les données 
sont fondées sur des réponses qui ne satis-
font pas la norme habituelle exiqée pour 
la publication mi que celles-ci ont uie 
plus grande marge d'inconsistance que l'on 
devrait normalement obtenir, et ce, cause 
de la structure de la liste, c'est-â-dire 
des ajustenents ckis aux creations et aux 
disparitions et des chanqerients dans le 
classement; elles doivent par consequent 
ètre utilisées avec circonspection. 

NOTA 

Les chiffres ayant été arrondis, les totaux ne 
correspondent pas toujours. 

NOW NJ SLJJIT (F CANSIM 

La banque de données informatisées de Statis-
tique Canada CANSIM (système canadien d'informa-
tion socio-économique) fournit au public toutes 
les statistiques actuelles et historiques sur 
Commerce de detail (matrice n0S 78,227,287, 
2300/17, 2431), et sur de nasbreuses autres sé-
ries, par le biais d'un terminal, d'imprimés 
d'ordinateur ou de supports ordinolinques. Pour 
plus de renseignements, s'adresser au personnel 
de CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés travers le 
Canada. 
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Les estimations ckJ commerce de detail sont 
tirées d'une enquéte sur les "points de vente" au 
detail au Canada. Les entreprises sont d'abord 
classées dans le secteur de commerce de detail 
d'après Ia "valeur ajoutée recensée"(l), gui 
représente dans ce secteur, Ia difference entre 
le prix de vente et le prix d'achat des biens 
vendus pendant une période déterminée. Les socié-
tés qui appartiennent au commerce de detail sont 
ensuite classées dans des categories précises 
d'activités (code a trois chiffres de la Classi-
fication des activités économiques de 1960) 
d'après la "principale activité", c'est-à-dire 
d'après la proportion des ventes dont rend compte 
chaque genre de commerce mu chague type de mer-
chandises vendues. 

L'étape suivante du travail de classification 
consiste a faire in relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le nombre de points de vente et leur 
activité. De tels renseiqnements servent non 
seulement A determiner si des entreprises parti-
culières, notamment les entreprises points de 
vente multiples, peuvent étre considérées comrne 
des "magasins a succursales" (voir definition 
ci-dessous), mis aussi 6 distinguer les points 
de vente au detail des autres types de points de 
vente et d'ainsi assurer un classement plus pré-
cis de chacun d'eux parini plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
soot agrégés en 28 groupes pour fins de ptilica-
t ion. 

L'enquête étant ax6e sur les points de vente, 
le charrp d'enquête a été étendu aux points de 
vente mu detail exploités par des entreprises 
autres que des magasins de detail. Lorsqu'on a 
étahli, par exemple, qu'un fabriquant exploite in 
ou plusieurs locaux de vente mu detail, on pro-
cede de la même façon qu'indiquée ci-dessus. Des 
beaux de vente mu detail peuvent ètre exploités 
par des entreprises dont l'activité principale 
est la fabrication, le commerce de gros, l'admi-
nistration publique, la construction, etc. 

Le système supportant l'enquête permet la 
revision des estimations mensuelles afin de tenir 
compte des réponses tardives. La piijlication 
mensuelle fournira done des données provisoires 
pour le mis en cours et des données révisées 
pour le mois précédent. 

(1) Pour de plus asples renseignements, voir le 
manuel de la Classification des activités 
économiques, no 12-501F su catalogue, pages 
9-11 

Retail trade est imates are derived from a 
survey of Canadian "retail locations". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added",(l) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti -
vity" - the proportion of sales accounted 
For by each kind of business or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se -
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if individual 
businesses, particularly multi-location bu-
sinesses, qualify for treatment as "chains" 
(see definition following) but also to 
isolate retail locations from non-retail and 
make possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
vey, the scope of coveraqe is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for example) operates 
one or more retail locations, the same 
treatment is given as outlined above. Retail 
locations can he operated by businesses 
whose principal activity is manufacturing, 
wholesaling, government, construction, etc. 

The desiqn of the survey provides the 
facility to revise the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the precedinq month. 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue 12-501, Pages 9-11. 



Number of Shopping Days 	 Nombre de jours coninerciaux 

The 	number 	of 	shopping 	days that 	this Le nombre 	de 	jours commercimux 	sur 	lesquels 
report 	is 	based 	on, 	varies 	from rronth 	to sont hasées les données présentées ici vane d'un 
month. 	See 	Text 	Table 	I 	for 	the number 	of rnois 	6 l'autre. 	Voir 	au tableau 	explicatif 	I 	le 
shopping 	days 	the 	current 	report is 	based nombre de 	jours 	cmerciaux 	sur 	lesquels 	mont 
on. basées les données. 

TEXT TABLE I. Number of Shopping Days by Month 

TABLEAU EXPLICATIF I. Nombre de ,jours commercioux par nnis 

1983 1982 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nornbre de Nombre de Nombre de 
jours samedis jours saiiedis 
conimerciaux commerciaux 

January - Janvier 25 4 25 5 
February - Février 24 4 24 4 
March - Mars 27 4 27 4 
April - Avril 25 5 25 4 
May-Mai 26 4 26 5 
June - Juin 26 4 26 4 
July - Juiliet 25 5 26 5 
August - AoOt 27 4 26 4 
September - Septembre 25 4 25 4 
October - Octobre 25 5 25 5 
November - Novembre 26 4 26 4 
December - Décemhre 26 5 26 3 

DATA ILIA8ILItY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

FIABILITI DES DONMES 

Ce bulletin présente des estimations fondées 
sur une enquête par échantillonnage qui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit vise a faciliter, pour le lec-
teur, l'interprétation des estimations gui mont 
publiées. 

Erreurs d'échantillonnage et autres erreurs 

Les estimations établies sur la base d'une 
enquete par ëchantillonnaqe sont sujettes a 
différents types d'erreurs. On les regroupe en 
deux grandes categories: les erreurs qui mont 
dues l'échantillonnage et celles gui ne le mont 
pam. 

Sçling and Non-s1ing Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and non-saniplinq. 

viii 



Sampling Errors 

Sampling errors are present because ob-
servations are made only on a sample and not 
on the entire population. The sampling 
error depends on factors such as the size of 
the sample, variability in the population, 
sampling design and method of estimation. 
For example, for a given sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even for the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
sults are likely to be different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can be measured from the 
sample itself. 

Non-sampling Errors 

These errors are present whether a sample 
or a complete census of the population is 
taken. Non-sampling errors can be attributed 
to one or more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be ckie 
to questionnaire design and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some may be 
unable to respond, while others may be too 
late in responding. Data for the non-
responding units can be imputed using the 
data from responding units or some earlier 
data on the non-responding units if avail-
able. The extent of error due to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as hii a response rate as 
possible. 

Erreurs d' échanl ii 1onnje 

Ce genre d'erreur existe parce que Jes obser-
vat ions portent uniquement sur in échantillon, et 
non sur l'ensemhle de Ia population. L'erreur 
depend de facteijro tels que la taille de l'échan-
tillon, la variabilité de la population, le plan 
de sondaqe et la rnéthode d'estimation. Pour me 
taille donnée d'échantillon, par exemple, Per-
reur d'échantillonnaqe sera fonction de la me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, cii choix des unites sondées et 
de la méthode de selection. (On peut mérne, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver a la méthode 
d'estimation Ia plus efficace.) 

Comme, dans me enquête par échantillonnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation a partir des données concernant me 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute la population dans les memos 
conditions. La principale caractéristigue des 
sondages probahilistes, c'est que l'erreur 
d'échantillonnaqe peut être directnent nesurée a 
partir de l'échantillon. 

Erreurs non liées a l'échantillonnaje 
Ces erreurs Se retrouvent tant dans les recen-

sements que dans les enquêtes par échantillon-
naqe. Flies sont dues a un ou plusieurs facteurs 
parmi les suivants: 

Le thanp couvert par l'enquête. Lerreur pout 
résulter d'un listage incomplet et d'une couver-
ture insuffisante de la population visée. 

La réponse. Ici, Perreur peut étre attribuahle a 
la conception cii questionnaire et aux caractéris-
tiques de la question, lincapacité nu au refus 
de l'enquêté de fournir des renseignements 
exacts, A linterprétation fautive des questions 
due a des problémes d'ordre sëmantique, ai aux 
variations, d'un interviewer a l'autre, dens 
l'explication des questions mj dans l'interpréta-
tion des réponses. 

La non-rêponse. Certains enquétés refusent de 
répondre, tandis que d'autres en sont incapables 
ou encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent être imputées a 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, lorsgue celles-ci existent. On ne 
connalt qénéralement pas avec precision l'impor-
tance de l'erreur d'imputation; celle-ci vane 
beaucoup melon les caractéristiques gui distin-
guent les répondants des non-répondants. Comme ce 
type d'erreur prend hahituellement de l'anpleur a 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le neilleur taux de réponse pos-
sible. 
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Measures of Sailing and Non-sanplinq Error 

Le traitement. L'erreur peut se proiiire lors 
des diverses étapes tij traitement, telles que le 
codaqe, l'entrée, la verification, Is pondération 
et Ia totalisation, etc. 

Ii est difficile de mesurer les erreurs non 
liées l'échantillonnage. De plus, ii faut les 
cerner A izi niveau oCi elles ne ruisent pas 
lutilisation ou a linterprétation des chiffres 
définitifs. Quant aux estimations cii present 
bulletin, tout a été mis en oeuvre afin de mini-
miser les erreurs non liées A l'échantillonnaqe. 
Ainsi, les unites ont été définies avec beaucoup 
de precision, au noyen des listes les plus a 
jour; les questionnaires ont été concus avec soin 
afin de réduire mu minimum les différentes inter-
prétations possibles (on a demandé aux inter-
viewers de poser les questions telles qu'elles 
figurent aux questionnaires) ; les diverses étapes 
de verification et de traitanent ont fait lobjet 
de contrôles d'acceptation detailles; on n'a 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

evaluation de l'erreur d'échantillonnaqe et de 
l'erreur non liée a l'échantillonnaqe 

Processing error. These are the errors that 
may occur at various staqes of processinq 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at vhich their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well at the response 
burden. 

Samplinq Error Measures 

The sample used in this survey is one of 
a large riimber of all possible samples of 
the same size that could have been selected 
using the same sample design irider the sane 
general conditions. If it was possible that 
each one of these samples could he surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 
would be expected that the sample estimates 
would differ from each other. The averaqe 
estimate derived from all these possible 
sample estimates is termed the expected 
value. The expected value can also be 
expressed as the value which would be 
obtained if a census enumeration was taken 
under identical conditions of collection and 
processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated.For 
example, the standard error, defined as the 

Erreur d'échantillonnaqe 

L'échantillon utilisé aux fins de la préserite 
enguête est un des nombreux échantillons de mêrne 
taille qui auralent Pu être choisis selon le méme 
plan et les mêmes conditions. Si chaque échan-
tillon pouvait faire l'objet dune enquête menée 
essentiellemerit dens les mêmes conditions, ii 
faudrait s'attendre ce que l'estimetion calcu-
lee vane d'un échantillon a l'autre. On nanme 
valeur probable 1 estimation moyenne obtenue de 
tous les échantillons possibles. Autrement dit, 
Ia valeur probable est celle gu'on obtiendrait en 
recensant toute la population dans des conditions 
identigues de collecte et de traitenent. Une 
estimation calculée A partir d'une eruête par 
échantillonnaqe est dite precise lorsquelle 
s'approche de la valeur probable. 

Or, les estimations fondées sur un échantillon 
peuvent ne pas correspondre a la valeur proba-
ble. Cependant, comme les estimations proviennent 
d'un échantillon probabiliste, il est possible 
d'en mesurer la variabilité par rapport a leur 
valeur probable. Ainsi, Ia variance d'urie estima-
tion, qui en mesure la precision, me définit 
comae la moyenne, parmi tous les échantillons 
possibles, des carrés de la difference entre 
l'estimation et la valeur probable. 

Une fois qu'on a calculé l'estimation et ma 
variance, il devient possible de nesurer la pré-
cision mutrement. Par exemple, l'erreur-type, 
soit la racine carrée de la variance, nesure 
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square root of the variance, is a measure of 
the sampling error in the same units as the 
estimate (e.g., dollars). The standard error 
is a measure of precision in absolute terms. 
The coefficient of variation, defined as the 
standard error divided by the sample esti-
mate, is a measure of precision in relative 
terms. For comparison purposes one may more 
readily compare the sampling error of one 
estimat.e to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this pub 1 icat ion under I ext Table II, "Mea-
oorr's of RlihH it, is the coefficient of 

ii at i or i. 

The formula used to calculate the pub-
lished coefficient, of variation in Text 
lable II is: 

CV(X) = 5(X) 
X 

Where X = the estimate 
5(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = Cv(X) x 100%. 

For example, all estimate X 	$8,000,000 with 
a standard deviation 5(X) = $400,000 has a 
coefficient of variation of .05 and assuming 
a normal distribution we can say; "the prob-
ability is approximately 68% that the actual 
percentage error in the $8,000,000 estimate 
is less than 5%". 

1 'erreur d'êchantil lonnage dans la mme unite que 
l'estimation (en dollars, notamment). Autrement 
dit., l'erreur-type mesure Ia precision en termes 
absolus. Par contre, Ic coefficient de variation, 
c'est.--dire l'erreur-type divisêe par l'estinia-
tion, mesure la precision en termes relatifs. 
Airisi, l'emploi du coefficient de variation 
facilite la coniparaisori de l'erreur d'echantil-
lonnage de deux estimations. 

C'est. le coefficient de variation qui sert a 
Cvaluer l'erreur d'êchantillonriaqe au tableau 
explicatif II "Mesure de Ia fiabilitê". 

Void 	Is fornnnule ut ilisêe pour calculer les 
coefficients de varia(ion cii tableau explicatif 
II: 

Cv(X) = 5(X) 
X 

dans laquelle X est l'estimation 
S(X) est l'êcart-type de X 

L'erreur de X en pourcentage (PE) correspondra : 

PE(X) = CV(X) x 100 %. 

Par execnple, le coefficient de variation d'iie 
estimation X = $8,000,000 oi l'Ccart-type 5(X) 
atteint $400,000 correspond a .05; si l'on sup-
pose une distribution normale, on peut affirmer 
qu'il existe uric prohabilitê d'eniviron 68% que 
l'estimat.ion de $8,000,000 comporte in pourcen-
taqe reel d'erreur irrferieur a 5%. 

Non-sampling Error Measures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, we cannot assume that. the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of sampling error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling arid non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table II. The response 
rate is a measure of the proportion of those 
sample units which have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 

Erreur non liée a 1'êchantil1onnje 

L 'enqut4e par êchaiitilloririage et le recense-
merit chercherit tous deux a determiner la valeur 
exacte de l'ensemble. L'estimation est dit.e pr-
else Si elle se rapproche de cette valeur. Bien 
qu'il s'aisse d'une valeur souhait.able, ii n'est 
pas réaliste de supposer que Ia valeur exacte de 
chaque unite de l'ensemble ou de l'Cchantillon 
peut être obtenue et traitêe sans erreur. La dif-
fêrence entre la valeur probable et Ia valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais systecnatiques des donnes 
en recouranit aux mesures de probabilité de l'er-
reur d'echaritillonnage dêcrites plus haut. La 
precision d'une estimation est dêterminée par 
1 'effet conjuqê des erreurs d'êchantil lonnage et 
des erreurs non liêes b l'êchantillonnage. 

One source d'erreur non liêes It l'êchantil-
lonnaqe, est Perreur dO 6 la non-reponse. Le 
tableau explicatif II donne deux mesures de la 
réponse afin d'aider l'utilisat.eur a evaluer ce 
genre d'erreur. Le taux de reponse est la propor-
tion des unites de l'êchantillon qui ont repondu 
assez tot pour ftre incluses dans l'estimation. 
La fraction de reponse, par contre, est le taux 
de reponse des donnees, c'est--dire la propor- 
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sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
ular month would have a response rate of 
2510. If these five reporting units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered since the response 
fraction is more representative of the 
situat. ion. 

tion de l'estimation de J'êchantillon qui est 
fondée sur des donnêes dêclarées. Par exemple, le 
taux de rponnse d'une cellule comportant un 
6chanti1lon de 20 unites dont 0mg rêpondent lors 
d'un mais donnê atleindrait 25%. Cependant, si 
les cig unites déclarantes reprêsent.ent $8 mil-
lions sur l'estimationi qiohale de $10 millions, 
is fraction de reponise s'êlèverait b 80%. Dans un 
tel cas, le taux de reponse aurait, b lui seul, 
teridance a dêprêcier Is fiahilitê de l'estima-
tion; il faudrait. donc tenir compte des deux 
unites de mesure, puisque Is fraction de reponse 
est Is plus representative de Is situation. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other 
service activities, less returns adjustments 
and discounts. Total net sales also include: 
trade-in allowances; commissions carried from 
sales of goods owned by others, proprietor's 
withdrawals of goods for personal use (at 
retail) and the sales and receipts of con-
cessionnaires operating within the outlet. 
Non-operating revenues, bad debts recovered 
and sales taxes collected for remittance to 
a government agency are excluded. 

DFINITIONS 

"Commerce de detail" signifie, 	pour 	les 
hesoinns de Ia prêsente publication, "1 'ensemble 
des ventes faites par des points de vente au 
detail". 

in "point de vente ai d&ail", suivant Is dC-
finition de Statistique Canada, est iii local 
d'affaires (habituellcment un magasmni) dont lao-
tivite principale est Is vente de marchandises et 
de services connexes au grand public pour Is con-
sommation menagère ou personnelle. Les estima-
tions relatives au commerce do detail ne prennent 
pas en compte les ventes directes, c'est-a--dire 
les ventes gui ne sont pas faites par l'mnterme-
diaire d'un point de vente au detail, par exemple 
les ventes directes par demarchaqe, lea ventes 
par distributeur automat ique, les ventes de jour-
naux no de revues faites directement par lea 
impcimeurs et editeurs, et lea ventes faites par 
lea cercles dii livre et les clubs de disques. 11 
n'y a qu'une exception: les ventes des grands 
nnaqasins faites par Is poste no par catalogue, 
qui sont classêes dans Is cat êgorie des "magasins 
de marchandises diverses". En outre, le commerce 
de detail ne comprend pas los ventes au detail 
des unitCs auxiliaires, par exemple, entrepôts, 
sieges sociaux, etc., ni lea ventes des entrepre-
neurs dont l'activitê principale ne relève pas cb.j 
commerce de detail, ni h's operations de detail 
entre particuliers. 

Les ventes nettes totales conipreninient los en-
tes de marchandises neuves et usages et des 
recettes provenant de rêparat ions, de locations 
de mat&iel de Is vente de repas et d'autres 
activites do services, moms Is valeur des ren-
dos, les ajustements et los rabais. Les ventes 
totales nettes conniprerinent êgalement; Is valour 
des reprises, les commissions sur 18 vente de 
marchandises appartenant b autruj et Is valeur 
(au detail) des marcharidises prelevees par le 
propriêt.aire pour son usage personnel et lea yen-
tes et recettes des concessions exploitees dans 
lea points de ventes. On ne prend paa en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises crêances et lea taxes de vente per-
cues pour le canipte d'un orgariisme public. 

DEE INI T IONS 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations ( ou tl et s )tl. 

A "retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) in which the principal 
activity is the sale of merchandise arid 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selliriq which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; arid 
sales made by book and record clubs. The 
only exception is the mail-order and cata-
logue sales activities of department store 
businesses, which have been classified to 
the "general merchandise store" category. 
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.; sales of 
contractors whose major activit.y is not 
retailing; and retail transactions between 
individuals. 
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CLASSIF ICAT ION 

Genre de commerce(2) 

Les estimations relatives au commerce de dê-
tail sont stratifies par region et par groupe de 
genre de commerce. Ces groupes sont fondês sur la 
Classification des activites économiques et les 
catrgories de genre de commerce de detail qui ont 
Ctê utilises lors du recensement du commerce et 
des services de 1966. rtant donne que l'enquête 
mensuelle du commerce de detail est axee sur les 
points de vente comme on l'a indiquê ci-dessus, 
chaque point de verite au detail d'une entreprise 
se voit attribuer iii code "genre de commerce" 
d'après son activitê principale (ou le genre de 
rnarchanidises venidues). 

Dans Ia préscnte publication, le commerce de 
ddtail est strat.ifiC se]on 27 qrarids qroupes de 
genre de commerce, outre la cat êgorie "Marchands 
divers". Pour rendre ces statistiques plus uti-
les, nous dêcrivonis la composition de chaque 
groupe de genre de commerce A Ia fin de la publi-
cation. 

Type d'entreprise 

En plus d'être stralifiCes selon Ic genre de 
commerce, les est imat ions relat ives au commerce 
de detail sont ventilêes entre magasins b succur-
sales et maqasins independants. Les entreprises 
qui rCpondent b Ia definition suivante sont clas-
sees dans la catCqorie des magasins a stcur-
sales: 

Magasins a succursales "entreprise exploitant 
au moms quatre points de vente au dtftail dans un 
même genre de commerce, sous one seine appart e-
nanice juridique". 

Toute eritreprise dont le schema de structure 
ne concorde pam avec la dCfinit ion ci-dessus est 
classée autornatiquement dans la cateqorie des 
magasins indêpendants, la seule exception êtant 
les "grands magasins" qui soot portes en totalite 
dans la catCgorie des magasins b succursales. 

CLASSIF ICAT ION 

Kind of isiness(2) 

Estimates of retail trade are stratified 
by geographical area and by kind-of-business 
groupings which are based on the Standard 
Industrial Classifications and the retail 
kind-of-business categories employed in the 
1966 Census of Merchandising and Services. 
Since the monthly retail trade survey is a 
"location" survey, as noted above, each in-
dividual (retail) location of a firm is as-
signed a kind-of-business code based on its 
major activity (or type of commodities 

'II 

In thL; itInt, 	 t:ile 	O5t- 
tied iiit o 27 major kind-of-business qruup-
irigs plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business qioup is dr'ner ih€:i at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an orgatiizatiori 
operat irig four,  or more retail outlets in the 
same kind of husness, under the same leqal 
ownership". 

Any firm riot rneetinq the above definit ion 
is automatically classifed as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

t(TH000LOCI[ 

On êtahlit, Ics estimations rnensuclles rela-
tives au commerce de detail que renfernie la pre-
senite pub licat ion au moyerr d' one enquête par son-
dage dont Is methodologie différe sensiblement de 
celle utilisee pour les estimations qui ont paru 
jusqu'b la fin de 1974. 

Cette nouvelle methodologie fut principalement 
misc en application parce qu'il n'existait plus 
de source adequate de renseignements disponibles, 

(2) Pour une definition complete de chaque genre 
de commerce, consulter Ia publication Com-
merce de detail statistiques historiques 
1972-1979, no 63-538 au catalogue. 

METHODOLOGY 

The monthly retail trade esLmates con-
tained in this report are produced by means 
of a saple survey using methodology which 
differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 

(2) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Catalogue 63-538. 
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update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or qoinq out of busi-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the soothly 
trends are relatively consistent between the 
old and new samples. 

après 1969, pour mettre a jour la partie indépen-. 
dante de l'ancien échantillon pour tenir compte 
des nouvelles entreprises (creations) et (ou) de 
celles qui fermaient leurs portent (rlispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantilion démontre qu'il y avait un 
certain deqré de sous-estimation, laquelle sous-
estimation avait atteint 4% en 1974. Néanrroins 
les tendances aensuelles rrrsurées par l'ancien 
ainsi que par le nouvel érhnnt. illun sent passe-
blement similaires. 

Echantillon 

La liste de Revenu Canada (Impôt) a été corn-
plétée par la liste des maqasins A succursales 
ainsi que des grands maqasins et par une liste de 
fichier aréoiaire pour reconstituer l'univers cie 
cette enquAte. Un échantillon d'environ 16,000 
entreprises indépendantes, stratifié par ré-
gion(3) et selon le schema de codaqe de la Clas-
sification des activités éconcmiiques, a été 
prélevé sur cet univers et a fait l'objet d'une 
enquête en vue de determiner le genre d'activité 
de chaque entreprise. Des estimations sont 
ensuite étabiies tous les sois et stratifiëes 
selon le groupe de commerce et la region. 

La méthode d'estimation des ventes totales au 
detail consiste a qonfler les données déclarées 
par chaque unite échantillonnée aux dimensions de 
l'univers en niltipiiant les données de i'unité 
par l'inverse de la probabilité de choix de 
i'unité. Dans le cas des entreprises non décla-
rantes temps(4) un mois dome, on procède a une 
imputation a Paide d'une méthode statistique qui 
fait intervenir divers éléments comae les moyen-
nes de ceilule, les ventes cii dernier Ibis, 
d'autres tendances, etc. Ainsi, 11 dolt y avoir 
une estimation des verites pour chaque entreprise 
échantiilonnée. 

Les résultats de l'enquAte ne sont pas raccor-
des A ceux cii recensement. Une étude comparative 
entre ies estimations obtenues dans le cadre de 
cette enquête ainsi que celles obterues lors d'un 
recensement sera effectuée afin de determiner la 
cause de tout écart entre les deux niveaux, ce 
qui nous perrnettra de rectifier les statistiques 
et de coinpenser les erreurs w les diverqences 
relevées (comae un classerient erroné selon le 
qenre de commerce, une surestimation dans des 
cellules particulières, etc.). 

Les regions métropolitaines cie Montréal, de 
Toronto, de Winnipeg et de Vancouver cor-
respondent aux regions métropolitaines di 
recensernent de 1971. 
Les declarations tardives sont toujours 
considérées dans le calcul des estimations 
révisées. 

Sample 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by geographical reqions(3) and by the Stan-
dard Industrial Classification code has been 
selected from this universe and surveyed in 
order to verify the kind of business of each 
firm. Estimates are then produced soothly, 
stratified by trade group and geographical 
region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplyinq the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular sonth, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found tn exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census aetropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
estimates. 
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Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

EIWN1S El L'UNIV[RS II L'ENQtETE 

L'uoivers de l'enquête comprend deux éléments 
fondamentaux: ijie liste de fichier principal (y 
compris les éléments magasins b succursales et 
grands magasins) et ine liste de fichier aréo-
laire. Ces éléments représentent de manière adé-
quate luniers di commerce de detail. 

Fichier principal de l'enguète 

Le fichier principal de l'enquête du commerce 
de iente au detail est fondé sur uie série de 
profils tires de la fraction du fichier principal 
de Revenu Canada (Impôt) se rapportant aix con-
merces de vente au detail et est stratifié par 
region et selon le schema de codage de Ia Classi-
fication des activités économtques. Cet élément 
du fichier est irie lisLe de toutes les enirepri-
ses de vente au detail gui ont un numéro de 
cornpte de retenues sur la paye (entreprises ayant 
des salaries b l'égard desquels des deductions 
sont faites aux fins de l'impôt). Cette liste est 
mise jour tous lee mole; ii s'agit de prendre 
en compte la créat ion de nouvelles entreprises, 
Ia disparition d'entreprises et dans le cas 
d'entreprises existantes, tous les changements de 
non, d'adresse ou de genre de commerce. Ces mises 

jour s'appuient sur des enquêtes de Revenu 
Canada (Impôt) et de Statistique Canada. Ds que 
ion dispose de ces mises a jour, les entreprises 
qui cessent toute activité soot éliniinées de 
l'echantillon et ui échantillon de creations est 
prélevé sur les nouvelles entreprises, ce qul 
permet un ajustesient mensuel en fonct ion des 
creations et des disparitions. 

Des enregistrements du ftchier principal de 
l'enquête sont échantilionnés daprès ine proba-
bilité donnée de selection déterminée par le lieu 
d'exploitation, le schema de codage de la Classi-
fication des activités économiques et la tailie 
des cellules. Lors de la constitution di fichier 
de l'échantillon initial, Ia selection a porte 
sur tout le fichier principal de l'enquête. 
Depuis lors, seules les créat ions ont fait 
l'objet d'un échantillonnaqe tous les nuis. 

Elément magasins h succursales et grands magasins 

La liste des maqasins a succursales et des 
grands magasins constitue un sous-ensemble de 
l'élément fichier principal de l'enquête. Les 
établissements commercioux figurant sur cette 
liste soot ceux qui cot été identifies (d'après 
les documents de Statistique Canada) comae maga-
sins a succursales et grands inagasins et qui ont 
été échantillonnés avec certitude (chaque entre-
prise faiL partie de l'échantillon). Cet élément, 
qui est mis jour tous les mois d'aprs les 
données de Revenu Canada, fait également l'objet 
d'une mise jour annuelle. Ces dernières mises 
jour sont fondées princiaplement sur les décla-
rations obtenues dons le cadre de l'enquète an-
nuelie cur les magasins a succursales et les 
grands magasins, ainsi que sur des renseignements 
puisés a d'autres sources comme les revues por-
tant sur le commerce, etc. 

CIJIPOFFNIS OF THE SURVEY UNIVERSE  

The universe used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store compo-
nents) and an area file list. These compo-
nents provide an adequate representation of 
the retail trade universe. 

the Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by geo-
raphical area and by Standard Industrial 

[Iassification code. This component is a 
I ist of all retail businesses having a pay-
toll deduction account number (i.e., having 
employees for whom payroll deductions are 
made). It is updated monthly for new firms 
coming into business, for firms going out of 
business and, in the case of existing firms, 
for any changes in name, address or nature 
(kind) of business. These updates originate 
from both Revenue Canada (Taxation) and from 
Statistics Canada survey sources. As these 
updates are received, firms going out of 
business are dropped from the sample and a 
sample of births is selected from among new 
firms which have gone into business, thus 
providing a monthly birth/death adjustment. 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file compo-
nent. The businesses on this list are those 
which have been identified (from Statistics 
Canada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
this component, as well as being updated 
monthly using Revenue Canada information, is 
also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 
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FIment fichier gêographigue (arêolaire) 

Le but premier cki fichier qêographique est de 
complter Ia base de l'êchantillon. Cet êlment 
supplêmentaire permet: 

d'êtablir une estimation visant les entreprises 
qui ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne compLaint auctin salaridl  
pour lequel on procède a des dductior'ts aux fins 
de l'impôt); 

de compenser le "retard" d'obtent.ion des ajuste-
merits en forict ion des crat ions au nnoyen di 
fichier principal de l'eriquête. 

On a constituê le fichier géoqraphique en 
choisissant un certain uncinbre de secteurs qoqra-
phiques au Canada (b l'aide de données de l'en-
quête sur la population active) de façori 
couvrir tout le territoire eaniadien h l'exceptioni 
du Yukon et des Territoires du Nord-Ouest. Les 
secteurs choisis out ensuite êtê entièrement 
dêniombrs par des reprêsentants rgionraux et on a 
ainsi obtenu tin fichier géographique coinprenant 
Lous les 6tablissements commerciaux de ces see-
teurs. On a compare cc fichier au fichier princi-
pal de l'enquête pour determiner queues entre-
prises fiquraienit: dans les deux fichiers. Pour ce 
qui est de ces entreprises, l'univers a Ot6 re-
presente par l'échantillon d'entreprises prêlevê 
sur le fichier principal de l'enquête. Toutes les 
entreprises sans pendant (dans le fichier arCo-
laire) ont tê automatiquement incorporécs au 
fichier de l'êchant.illon. Tous les nrois depuis le 
premier dénombrement., tin douzième des rgions 
choisies a fait l'objet d'isi autr-e dCiiombrement 
complet visant dterminer quelles nouvelles 
entreprises ant vu le jour au cours de 1' annCe 
precedente. Ces nouvelles entreprises sont 
enisuite reappariees avec le fichier principal de 
l'enquête. De Ia même façon toutes les nouvelles 
enitreprises ajoutêes au fichier principal de 
l'enquête au moyen de mises a jour tirees cii 
fichier de Revenu Canada (Impôt) sont reappariees 
chaque mois avec le fichier qeographique. Les 
entreprises pour lesquelles on a trouvê Un 
pendant. au  cours des deux processus de coinparai-
son precedeminent decrits sont radiêes cii fichier 
gCoqraphique et demeurent stir le fichier princi-
pal de l'enquète oi elles ont une probabilité 
d'être choisies. Le reste des entreprises cii 
fichier gêographique pour lesquelles on n'a pas 
trouvC un pendant sont inclus dans l'êchantillon. 

Area File Co!lporlent 

Ihe purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was than matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared On both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the suple file. 
Every mouth since the original enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against, the entire area file. Once it has 
been determined that firms are on both 
files, they are removed from the area file 
arid given a chance of selection on the 
survey master file. The remainirnq unmatched 
firms on the area file are included in the 
sample. 

SEASONAL N)JUSIMENT 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
tirne."(5) In using time series to observe 

(5) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
tical Review, August 1974. 

DtSAI5ONNAL1SA1 ION 

Les series temporelles nu chronologiques corn-
portent les elements essentiels a la description, 
l'explication et Ia prevision d.j comportement 
d'urn phenomène economique. "Ce sont des dossiers 
statistiques de l'êvolution des processus êcorio-
miques dans le temps"(S). L'observation par les 

(5) La desaisonnalisation des series temporelles 
economiques: quelques remarques; tir4 A part 
de Ta Revue statistique cii Canada, aoOt 1974. 
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economic activity, economists arid statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
merit or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less reqular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-1 I-AR IMA seasonal adjustment method(6) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series arid essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per se. The estimated 
data are derived from forecasts arid back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA progrn 
uses primarily a ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the oriqi-
rial series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several times 
(see Table 26). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, since March 1983, executed every 
month instead of once a year. This permits 
us to update each month the reference series 
from which we derive the final estimations 
of the seasonal factors with the previous 
month's revised data. However, in order to 
obtain the preliminary seasonally adjusted 
value for the current month's sales, a pro-
jected seasonal factor is used (derived from 
previous months data). 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irregular 
component. Slight month-to-month variations 

(6) for,  further information see the X-11-
ARI14A Seasonal Adjustment Method, by 
Estella Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

êconomistes et les statisticiens de 1'activit 
êconomique h l'aide des series temporelles a donc 
permis de distinquer quatre composantes prinicipa-
les du comportement des sCries ternporelles: la 
teridanice a long terme mi trend, Ic mouvement 
cyclique, les variations saisoninires et les 
fluctuations irrgulières on.i accidentelles. Ces 
mouvements sont causes par différenits facteurs, 
soit economiques, nat.urels ou institutionnels. 
Les variations saisonnières soot les fluctuations 
pêriodiques plus cu mains regulières gui se pro-
duiseni au cours d'une annee en raison dii cycle 
mCtéoroloqique normal, des conqs fixes et 
d'autres êvênements qui so rCpètent N intervalles 
avec une certaine rqularite pour iniflueticer de 
façon significative le taux d'activitC. 

Afin de favoriser l'interpretatioci exacte de 
l'êvolutiort fondarnentale d'un phêniomne Cconomi-
que et de produire urie meilleure prediction, Sta-
tistique Canada rajuste les sCries temporelles au 
nioyen de la mCthode de desaisonnalisation X-11-
ARMMI(6) afin de justement minimiser P impact des 
variations saisonnières sur les series. Cette 
technique consiste essentiellement b ajouter une 
aninee de doiinees brutes è chacunes des deux ex-
trCmit.Cs do Ia sCrie initiale avant de procêder a 
lit desaisonnalisation proprernent dite. Les don-
nêes estimatives proviennent d'extrapolations 
prospectives et retrospectives realisees par des 
modèles ARMMI (modéles autorégressif h moyennes 
mubilcs intêqrées) du type Box-Jenkins. 

La partie X-I1 du prograiime X-11-ARMMI fait. 
surtout appel A la rnethode do rapport aux nnoyen-
nes mobiles pour effectuer Ic lissage de la série 
rnodifiC et obtenir uric estimation provisoire de 
la tendance-cycle, calculer les rapports de la 
serie initiale (ajustee) aux estimations de Ta 
t.cndance-cycle, et est.irner les facteurs saison-
fliers N partir de ces dits rapports. Los facteurs 
saisonriiers definit ifs nrc sont produits quo lors-
que ces operations ont Cté executees A plusieurs 
reprises (voir tableau 26). Ces étapes dCtermi-
nant les facteurs saisoninliers necessaires au 
calcul des donnCes désaisonnialisCes finales, sont 
depuis mars 1983, exCcut&s A chaque mais au lieu 
d'une seule fois par an. Ii nous est donc possi-
ble do mettre A jour mensuellemenit les series dc 
reference desquelles on derive les estimations 
finales des facteurs saisonniers, en mnployant 
les donnees los plus rêcentes disponibles. Toute-
fois, afin d'obtenir Ia valeur prCliminaire des 
ventes desaisonnalisecs pour le mois courant, on 
utilise une prvision dii facteur saisonnier fon-
dCe sur les donniees disponibles le mais prece-
dent. 

Bient que Ia desaisonnalisation permette de 
mieux comprendre la tendanice-cycle fotidammentale 
d'une série, lit serie desaisonnalisee n'en con-
tient pas mains une composante irregulière. Dc 
legeres variations d'LJl mois b l'autre dans la 

76-  T Pour de plus amples iniformat.ions voin La 
méthade de ddsaisonnalisation X-11-ARtIMI, 
par Estella Bee Daqum, Statistique Canada, 
11 0  12-564F au catalogue, hors serie. 
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série désaisonnalisée peuvent n'ètre que de 
siniples mouvements irréguliers; pour avoir une 
meilleure idée de la tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain nanbre de mois. 

A cette fin, on retient l'usaqe des mois A 
dominance cyclique, ou MDC (voir tableau 26). Ii 
s'aqit de plus petit nmnbre de mois pour lesquels 
ui certain rapport devient et reste inférieur è 
l'unité; autrement dit, c'est la période pendant 
laquelle le taux de variation moyen absolu de la 
tendance-cycle de Ia série désaisonnalisée est 
supérieur a celui de la composanle irrégulière. 
Le MDC peut étre considéré canme le nmiibre de 
inois que doit durer une variation de la série 
désaisonnalisée dans uie direction donnée avant 
qu'on puisse être raisonnablement certain que 1a 
tendance-cycle de la série évolue dans la méme 
direction. Ainsi, un MDC peu élevé est souhaita-
ble puisqu'il indique Ia presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées de période éqale au IUC, 
tend a lisser les mouvements irreguliers pouvant 
dissimuler la tendance-cycle londamentale. La 
méthode de la moyenne mobile cii M[C permet de 
réduire tous les genres de série A peu près au 
memo niveau de lissage, queue que soit la taille 
de la cci'nposante irréqulière dans la série mi-
tiale. 

ESTIMATIONS EN DOLLARS CONSTANTS 

Afin d'ohtenir la valeur estimative de l'en-
semble dii commerce de detail en dollars constants 
(tableau 27), lea estimations relatives aux 
groupes de commerce soot dégonflées au rruyen des 
indices implicites de prix appropriés fournis par 
la Division dii produit industriel de Statistique 
Canada. Les estimations des groupes de commerce 
ainsi déqonflées sont ensuite totalisées pour 
produire lestirnation de l'ensemble du commerce 
de detail en dollars constants. L'indice des prix 
qui eat publié est un indice implicite obtenu en 
divisant le chiffre estimatif des ventes totales 
en dollars courants per l'estimation correspon-
dante en dollars constants. 

in the seasonally adjusted series may he 
simple irregular movements; to get a better 
idea of the underlying trend, users should 
examine several months of the seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
Cal Dominance number, MCD, is provided (see 
Table 26). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentage 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percent change of the irre-
gular component. The MCD can be interpreted 
as the number of months over which a change 
in the seasonally adjusted series must move 
in a given direction before one can he rea-
sonably certain that the trend-cycle of that 
series also has moved in the given direc-
tion. Clearly small MCD's are desirable and 
indicative of a smooth series. Applying a 
moving average to the seasonally adjusted 
data of MCD length tends to smooth irregular 
movements which may obscure the underlying 
trend-cycle. The MCD moving averaqe provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (Table 27) trade group 
estimates are deflated using trade group 
implicit price indicies supplied by the 
Industry Product Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. The pub-
lished price index is an implicit index 
calculated by dividing the total current 
dollar sales estimate by the total constant 
dollar sales estimate. 

DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(7) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and ri-
gorously controlled and regulated to prevent 
the publication or disclosure of any infor-
mation deemed confidential. The rules re-
garding the confidentiality of parts of the 

(7) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

CONFIDENTIALITC 1115 DONNIES 

La lol interdit A Statistique Canada de diffu-
ser au grand public des données gui pourraient 
servir a identifier une entreprise ai certaines 
de sea caractéristiques, sans avoir obteru au 
préalable l'autorisation écrite de cette der-
nière(7). Ainsi, le dévoileinent de données sus-
ceptibles de révéler des renseignements précis 
sur l'activité d'une entreprise particulière est 
systématiquement contrólé suivant des disposi-
tions strictes, de telle sorte gu'aucun rensei-
gnement jugé secret ne soit publié nu divulgué. 
L'application des règles sur le caractére secret 

(7) Voir l'article 16, intitulée Secret, cii cha-
pure 15 de Ia Loi sur la statistique. 
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results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, but still confidential form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has Jittle effect on 
the dissemination of merchandising survey 
results.  

d'une partie des résultats des enquêtes sur le 
commerce s'étahlit donc do manière ce qu'aucune 
donnée ne soil révélée pour des collides (ou uni-
tés statistiques) composées de moms de trois 
compaqnies, en encore do trois mj plus lorsque 
celles-ci sont dominées par une ou deux compa-
qnies. Par 1a suite l'inforniation concernant ces 
celiules est dissimulée en inscrivant un "X" aux 
différents postes visés dans la pitdication. 

Une autre façon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 
a mettre des "X', consiste a grouper (consolider) 
pour certaines regions (ou certaines cellules) 
l'information d'un mAme poste. 11 suffit alors 
d'aqréger los données visées et do les presenter 
sous une forme moms détaillée rrmis qui respecte 
la consigne de confidentialité. Par exemple dans 
bien des cas, les données relatives aux Tern-
toires du Nord-Ouest et du Yukon sont incluses 
avec cellos de la Colombie-Britannique. 

Ainsi par l'application rigoureuse de ces 
réqies, le caractére privé de linformation est 
préservé et n'affecte quo très sarginalement en 
fin de compte Ia diffusion des résultats des 
enquetes sur le commerce. 
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TEXT TABLE II. Measures of Reliability, by Kirwi of bjalness and by Province Septier 1983 Preli.inary, August 1983 Revised 

TABLEAU EXPLICATIF II. Mesure de Is fiabilitA, seine is genre de crce et Is province, septe.bre 1983 préli.inoire, aoOt 1083 révisd 

Response rate 

laus de riponse 

(Tiajo stores 

Maqwsins V succursales 

Independent stores 

Magaains independents 

Prelisinary 	Revised Preliminary Revised 
estimate 	 estimate estimate estimate 

Fmtieation 	Estimation Estimation Estimation 
prAliminaire 	rdvisAe prCliminaire rCsisée 

per cent - pourcentage 

Kind of business - Genre de cossercc 

Coisbination stores (groceries and sent) - picerIes - Hoocheries 
Grocery, confectionery and sundries stores - rpiceries, confUse-

ries at articles divers 
All other fond stores - Tous leo sutres magasins d'aiiiments 

Depsrtrent stores - Grands magasins 
General serchsndise stores - Magasins de marchendises diverses 
General stores - Magaslon gAndrauic 

Variety stores - 8azar 
Motor vehicle dealers - Conceasionnsires dautomobiles 
Used car dealers - Vendeurs dautomobiles d'occasioi, 

Service stations - Stations-service 
Garages 
Automotive parts and accessories stores -. Maqssiris de pièces et 

daccewsoires d' automobiles 

Men's clothing stores - Magasiris de vAtesents poor hoesses 
Woeiens clothing stores - Magasins de vêtements pour dames 
Fasily clothing stores - Magasins de vAtements pour is famille 

5pecialty shoe stores - Magasins de chaussures spdcialisdes 
Family shoe stores - Hagasins de chaussures pour Ia fae,ille 
Hardware stores - Quincailleries 

Household furniture stores - Magasina de raeubles 
Household appliance stores - Magasina dappareils séniwfers 
Furniture, TV, radio and appliance stores - Maqasins de issubies, 

t&léviseurs, radion at acce880iros 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
médicaments brevetds at produits de beauld 

Book and stationery stores - Librairies et papeteries 
florists - Fleuristes 

Jewellery stores - Bijouteries 
Sporting goods and accessories stores - Magssins darticlem de 

sport et daccessoires 
Personal accessories stores - Hagasires d'accessoires personnela 
All other stores - Tons les autres magaains 

TOTAL, ALL ST(8TES - TOTAL, EPE)L[ 0(5 MACASINS 

6.5 95.2 71.5 v1.7 

55.6 77.8 63.2 76.5 
58.7 76.2 57.2 73.5 

100.0 99.1 - - 

60.0 90.6 65.5 80.3 
78.9 94.7 69.0 81.1 

84.6 91.0 78.7 85.9 
100.0 100.0 73.2 85.7 

- - 63.1 73.6 

in_B 89.7 61.7 71.5 
- - 61.7 75.9 

73.3 03,1 72.2 86.1 

79.2 87.7 68.8 81.7 
68.4 88.1 72.4 84.5 
65.5 79.6 72.1 80.7 

82.6 97.8 83.7 83.7 
88.2 96.6 69.8 80.5 

70.0 78.8 85.9 

52.3 75.0 70.5 77.2 
90.9 912.9 67.7 78.3 

78.9 78.9 76.2 84.8 

64.8 80.2 73.6 86.8 
51.3 64,1 68.9 83.8 
33.3 38.1 63.4 75.3 

63.4 84.2 67.8 79.5 

79.5 84.1 69.5 78.4 
57.5 89.9 68.2 77.7 
63.3 80.8 62.1 76.5 

68.2 85.5 67.6 79.9 

Province 

Newfoundland - Terre-Neuve 

Prince Edward Island - t1e-du-Prince-fdouard 

Nova Scotia - Nouvelle-cosse 

New Brunswick - Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluurthia - Colcashie-Britannique 

Yukon and Northeest Territories - Yukon et Territoires di Nord-Ouest 

75.9 92.4 51.9 65.9 

76.2 95.2 63.0 77.1 

70.8 89.9 64.0 74.6 

74.3 93.3 74.0 81.7 

65.1 86.2 78.0 86.0 

64.8 81.9 64.5 79.7 

16.8 90.2 64.3 79.8 

72.1 88.8 64.6 79.5 

63.9 80.7 65.3 77.9 

71.4 85.3 66.0 79.1 

60.0 86.7 48.3 67.0 
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TUT 1A&E 11. I4aaaurea of 8elLility. by Kiral of 1jainean and by Prosince, Septrber 1983 Preliminary, kiquat 1983 Revised - Concluded 

IA&EAU [XPLICAIIF It. #aure do Is fishilit, solon Ii. qenre do cwrce et Is province, septbre 1983 prtiainaire, soOt 1989 rvis - flit 

Response front on Coetfictent 	of 
serial 10,1, 
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Graphique - 1 Chart — i 

Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1981-1983 

Commerce de detail mensuel, non désaisonnalisé et désaisonnalisé, Canada, 1981-1983 
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Monthly Retail Trade, Seasonally Adjusted, in Current 
and Constant (1971) Dollars, Canada, 1981-1983 

Commerce de detail mensuel, désaisonnalisé, estimé en dollars 
courants et constants (1971), Canada, 1981-1983 
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Chart 3 

Retail Trade, Cumulative Total by Kind of Organisation, Canada, 19811983 
Commerce de detail, total cumulatif par type d'entreprise, Canada, 19811983(1l 
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Chart —4 

Distribution of Retail Trade, Chain and Independent Stores, by Province and Selected Metropolitan Areas 

Repartition du commerce de detail, magasins a succursales et magasins indépendants, 
par province et certalnes zones métropolitaines 
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HIGIL IGI4TS 

Total retail sales in September 1983, without sea-
sonal adjustment, increased 9.2% over September 1982 
to $8,858.7 million (in current dollars). With the 
exception of garages, which showed a decrease of 
- 1.2%, sales increases were recorded by all the re-
maining kinds of businesses, with the largest gains 
reported by household appliance stores (+ 36.1%), 
furniture, 1.V., radio and appliance stores 
(+ 26.9%) and household furniture atores (+ 21.5%). 
All provinces and territories reported sales in-
creases from a year ealier, with gains ranging from 
17.2% in Nova Scotia to 5.7% in Alberta. 

Total retail trade, excluding the automotive group's 
;?jles, showed an increase of 8.9% over September 
1982. The retail trade break-down by kind of busi-
.ss group revealed that every group registered im-
roved sales in September 1983 compared to September 

1982 as follows: hardware and home furnishings group 
+ 19.7%); automotive group (+ 10.0%); other stores 

group (+ 9.9%); apparel and accessories group 
(+ 9.2%); food group (+ 7.2%); and general cmerchan-
dise group (+ 7.1%). 

o Revised total retail trade for August 1983 was 
8,827.4 million, an increase of 10.9% over August 

1982. 

Cumulative sales for the first nine months of 1983 
totalled $75,212.0 million, up 7.1% over the same 
period last year. 

The preliminary estimate of seasonally adjusted to-
al retail trade was 0.4% lower in September than in 

August 1983, with sales of $8,770.9 million (revised 
sales for August 1983 were $8,805.4 million). The 
highest decreases in sales in September over the 
previous month were reported by household furni-
ture stores (- 12.1%), furniture, l.V., radio arid 
appliance stores (- 11.9%) and department stores 
(- 8.1%), while the largest increases were reported 
for used car dealers (+ 9. 1%), jewellery stores 
(+ 5.3%) and personal accessories stores (+ 5.0%). 

o In September, seasonally adjusted sales when com-
pared to the previous month, were lower in Saskat.-
chewan and Ont ario which reported decreases in sales 
mnounting to - 2.7% and - 2.2% respectively. Sales 
were higher in the remaining provinces and Territo-
ries with gains ranging from 4.8% in the Yukon and 
Northwest Territories to 0.4% in Rritish Columbia. 

PflINTS SAILLANTS 

o I.e total des ventes me dtail non ddsaisorrnalisdes s'est 
accru do 9.2% en septembre 1983, par rapport b I'estiirmtiorr 
du mis correspondant Ian passe, pour atteindre $8,858.7 
millions (en dollars courants). A l'exception des gerages 
gui ont indiquê inc baisse do leurs ventes (- 1.2%), tous 
les autres genres do commerce ont signalê des augmentations 
des ventes. On a const.at4 les gains les plus i.mportants pour 
lea msgasins d'appareils ménsgers (+ 36.1%), les magasins do 
meubles, têlviseurs, radios et accessoires (+ 26.9%) et les 
maqasins de meiles (+ 21.5%). Par rapport h Pan dornier, 
tous lea territoires et toutes les provinces ont rapportt 
des hausses do ventes, lea gains variant de 17.2% en Nw-
velle-cosse a 5.7% en Alberta. 

o Le total cii commerce de dtai1 exeluant le qroupe di' l'atjto-
mobile a signalê une suqsentation de 8.9% par rapport h sep-
tembre 1982. La ventilation cii commerce de dt.ail en groupes 
do genres do commerce a rMld que twa les diffrents grw-
pea ont indiqu€4  en septembre 1983 des ventes suprieures a 
celles de septembre 1982; le groupe do quincailleries, des 
meubles et des fournitures do maisori (+ 19.7%), le qrwpe de 
l'automobile (+ 10.0%), le groupe do tous lea metres maqa-
sins (+ 9.9%), le qroupe di' i'habillcsnent et accessoires 
(+ 9.2%), le groupe do 1' aliimentation (+ 7.2%) et le groupe 
de marchandises djverses (+ 7.1%). 

o Le total révlsê cii commerce do dt all pour le mis d'aofit. 
983 seat êtabli b $8,827.4 millions, soit me augmentation 

do 10.9% par rapport a aoOt 1982. 

o Les ventes crjmulatives pour lea neuf premiers mis de 1983 
se sont chiffres I, $75,212.0 millions, soit 7.1% do plus 
qu'au cours do Is pêriode correspondante ian dernier. 

o Lestimation prIiminaire dog ventes cssionnaliedes est 
passe do $8,805.4 millions en soOt 1983 Zi $8,770.9 millions 
en septetnbre 1983, soit me baisse de 0.4%. Los plus fortes 
baisses des ventes ont êtê eiiregistrées par lea msgasirrs do 
meublea (- 12.1%), los rrraqasins do nvubles, tIviseurs, 
rathos et accessoires (- 11.9%) et lea grands magasins 
(- 8.1%). Par coirtre, lea augmentations lea plus notables 
des ventes ont étê signalées par les vendeurs dautomebiles 
doccasion (+ 9.1%), lea bijouteries (+ 5.) et lea maga-
sins d'accessoires personnels (+ 5.0%). 

o Canparstivement aux ventes d*saisonnalises cii mis prkec-
dent, deux provinces ont indiqué des baisses des ventes, 
savoir, Is Saskatchewan (- 2.7%) et lOntario (- 2.2%). 
loutes Los autres provinces ont signalLs des auqnmntstiorra 
des ventes. Lea hausses ont varid do 4.8% me Yukon et Ii's 
Territoires cii Nord-Ouest 0.4% en Colombie-Britanniquc. 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 

1 x x x x 28,121 + 28.3 

2 x x x x 20,798 + 24.1 

3 x x x x 1,337 + 	9.8 

4 

Combination stores (groceries and meat) .................... 

All 	other 	food 	stores ..................................... 

10.984 + 10.9 - - 10,984 + 10.9 

5 

Grocery confectionery and sundries stores ................... 

Department 	stores 	.................................. 

x x x x 9,258 - 	7.5 

6 x x x x 8.089 - 	3.9 

7 

General 	merchandise stores .......................... . 

x x x x 4,942 + 20.6 

8 x x x x 25.422 + 13.4 

9 

General 	stores 	..................................... . 

- - x x x x 

10 x x x x 17.124 + 	3.0 

11 

Variety 	stores 	......................................... 

Motor 	vehicle 	dealers 	.................................. 

Used 	car 	dealers 	...................................... 

Garages 	......................................... - - 1.339' ... 1,339' 

12 x x x x 4,040 + 22.1 

13 

.... 

x x x x 748 - 	6.1 

14 1,886 + 	17.1 201 - 13.5 2.087 + 13.2 

15 

Service 	stations 	....................................... 

3,078 + 13.4 2,421' ... 5,499' + 24.0 

16 

Men's 	clothing 	stores 	.................................. 

- x x x x 

17 

Automotive parts and accessories stores ............ ...... 

Women's 	clothing 	stores .............................. 

Family 	shoe 	stores 	................................ 

.. 

834 + 22.7 210 - 	7.2 1,044 + 15.2 

18 

Family 	clothing 	stores 	............................... 

Hardware 	stores ................................... 

. 

- - 937 + 	7.2 937 + 	7.2 

19 

Specialty 	shoe 	stores 	............................... - 

.. 

- - 2.156 + 18.3 2,156 + 18.3 

20 - - 366 + 27.0 366 + 27.0 

21 - - 1292 + 22.1 1,292 + 22.1 

22 Pharmacies, patent medicine and cosmetics stores x x x x 8,072 + 	6.6 

23 

Household furniture stores 	.............................. 

Household appliance stores 	............................. 

x x x x 127' 

24 

Furniture, T.V., radio and appliance stores ................. 

- - 323 + 14.4 323 + 14.4 

25 x x x x 671 + 32.3 

26 

Book and stationery stores .............................. 

Florists 	.............................................. 

Jewellery stores .................................... 

x x x x 641 

27 314' ... 377 + 18.5 69P + 32.8 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

6,564 + 19.9 4,322 - 	5.9 10,886 + 	8.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 59,862 + 12.4 107,234 + 13.0 167,096 + 12.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 1. Commerce de detail, magasins a succursales et magasins indépendants suivant le genre de commerce 

Terre-Neuve 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 228221 + 17.7 1 

x x x x 160.847 + 	11.1 2 

x x x x 12,738 + 	19.1 Tous les autres magasins d'aliments ................... 3 

82,308 + 	6.2 - - 82,308 + 	6.2 4 

x x x x 74,555 - 	6.4 5 

x x x x 71,657 - 	3.9 

Epiceries - 	Boucheries ............................... 

6 

x x x x 38,298 + 10.4 

Epiceries, confiseries et articles divers 	.................. 

7 

x x x 231,495 + 	19.4 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

8 

- - x x x x 

Magasins genéraux .................................. 

Bazars ............................................ 

9 

x x x x 153,223 + 	9.5 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 

10 

- - 12,915 - 15.6 12,915 - 15.6 11 

x x x x 34.367 + 17.2 

. 

12 

x x x x 6.794 + 	8.3 

Stations-service 	.................................... 

13 

15,015 + 	11.7 1,655 .. 16.669 + 	5.2 

Garages 	.......................................... 

14 

21,044 + 	5.4 14,796 - 	2.3 35.840 + 	2.1 

Magasins de vêtements pour dames .................... 

15 

- - x x x x 16 

5.614 - 	3.3 1.139' ... 6,754' - 13.6 17 

- - 7,425 + 	13.1 7,425 + 	13.1 

Magasins de vétements pour hommes .................. 

18 

- - 16,180 + 15.2 16,180 + 15.2 19 

- - 2,703 + 26.6 2,703 + 26.6 

Magasins de vètements pour Ia farnille .................. 

Magasins de chaussures spècialisées ................... 

20 

- - 7,319 - 	10.1 7,319 - 	10.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de chaussures pour Ia tamille ................. 

Quincailleries ....................................... 

Magasins de meubles, tèlèviseurs, radios et accessoires ... 21 

x x x x 69,627 + 	6.4 

Magasins d'appareils mènagers ........................ 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

x x x x 992 + 	2.8 23 

- - 3,164 + 	1.2 3,164 + 	1.2 

Magasins de meubles ................................ 

Fleuristes 	......................................... 24 

x x x x 4,267 - 	4.1 Bijouteries 	......................................... 25 

x x x 5.099 + 10.4 

Librairies et papeteries ............................... 

Magasins d'articles de sport et daccessoires ............. 26 

2,511 ... 3,314 ... 5,825' ... 27 

55,938 + 20.6 36,429 + 	2.7 92.366 + 12.9 

Magasins d'accessoires personnels ..................... 

28 

479,112 + 	8.7 904,047 + 10.8 1,383,159 + 10.0 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 % 

1 x x x x 6.602 - 	0.8 

2 x x x x 1.700 + 	0.8 

3 

Grocery confectionery and sundries stores ................ 

All 	other 	food 	stores .................................. - - 286 ... 286 

4 Department 	stores 	................................. 5.53 7 + 	5.8 - - 5,537 + 	5.8 

5 x x x x 1.865 + 12.1 

6 

Combination stores (groceries and meat) ................. 

- - 1102 + 	5.9 1,102 + 	5.9 

7 

General 	stores 	..................................... . 

x x x x x x 

8 

General 	merchandise 	stores .......................... . 

- 

. 

- 6.161 + 	6.5 6,161 + 	6.5 

9 - - x x x x 

10 

Variety 	stores ......................................... 

x x x x x x 

11 

Motor 	vehicle 	dealers 	.................................. 

Used 	car 	dealers 	...................................... 

- - x x 'x x 

12 x x x X X X 

13 

Service 	stations 	....................................... 

x x x x 323 

14 

Garages 	............................................. 

202 + 14.7 339 + 13.4 541 + 13.9 

15 

Automotive parts and accessories stores 	.................. 

Men's 	clothing 	stores 	.................................. 

x x x x 84 + 	16.1 

16 - - x x x x 

17 

Family clothing 	stores 	............................... . 

x X X X X X 

18 

Family 	shoe 	stores 	................................. . 

- - 130 + 	17.1 130 + 	17.1 

19 

Women's 	clothing 	stores ............................. 

- - x x x x 

20 - - x x x x 

21 

Specialty 	shoe 	stores 	............................... . 

Hardware 	stores .................................... . 

- - x x x x 

22 

Household 	furniture 	stores 	........................... . 

Pharmacies, patent medicine and cosmetics stores x x x x 1.836 + 22.3 

23 

Household 	appliance stores 	.......................... . 

Furniture, TV., 	radio and appliance stores .............. . 

x x x x x x 

24 - - x x x x 

25 x x x x 98 + 25.1 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

- - 260 + 25.4 260 + 25.4 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

x x x x 201 - 12.5 

28 

Personal accessories stores ..................... 

x x x x 4593 + 13.3 

29 

All 	other 	stores 	............ ......... ....... ..... ... 

All 	stores ....................................... 13.738 + 	6.5 24,399 + 	8.3 38,137 + 	7.6 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 2. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

lIe-du-Prince-Edouard 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins ir'idèpendants 

All stores 

Ensemble des magasns 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $()() $000 % 

x x x x 58,724 + 	5.7 Epiceries 	- 	Boucheries .............................. 

x x x x 12.488 - 17.0 2 

- - 2,369 - 	9.9 2,369 - 	9.9 Tous 	es autres magasins d'alirnents ................... 3 

44,760 + 12.4 - - 44,760 + 12.4 4 

x x x x 15,195 + 25.3 5 

- - 9,416 + 	1.8 9,416 + 	1.8 6 

x x x x x x 7 

- - 63,293 + 32.9 63.293 + 32.9 8 

- - x x x x 

Concessionnaires dautomobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

x x x x x x 10 

- - x x x xGarages 11 

x x x x x x 

Epiceries. confiseries et articles divers 	.................. 

12 

x x x x 2,388 + 20.3 

Grands magasins 	................................... 

Magasins de marcharidises diverses .................... 

13 

1,904 + 16.0 2,397 + 20.8 4,301 + 18.6 

Magasins généraux .................................. 

Bazars ............................................. 

.......................................... 

14 

x x x x 728 ... 15 

. 

- - x x x x 16 

x x x x x x 

Stations-service 	.................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

17 

- - 1,068 + 20.7 1,068 + 20.7 

Magasins de vOtements pour Ia famille .................. 

18 

- - x x x x 

Magasins de vétements pour hommes .................. 

Magasins de vètements pour dames .................... 

19 

- - x x x 20 

- - x x x x 

Magasins de chaussures spècialisèes ................... 

Magasins de chaussures pour Ia famille .................. 

Quincailleries....................................... 

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

x x x x 15.278 + 17.6 Pharmacies, médicaments brevetés et produits de beauté 22 

x x x x x x 23 

- - x x x x 

Magasins de meubles ................................ 

24 

x x x x 930 - 18.0 

Magasins d'appareils ménagers ........................ 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

- - 2,544 ... 2,544 ... 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

x x x x 2,077 + 	6.2 27 

x x x x 39,510 + 	11.3 

Magasins d'accessoires personnels ..................... 

28 

114,642 ± 12.2 215,118 + 10.8 329,760 + 11.3 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

September - 1983 - Septembre 

Genre do commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
-. 1983/1932 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 % 

1 x x x x 68,127 + 13.2 

2 x x x x 11.864 + 18.8 

3 All 	other 	food 	stores 	..... .......................... x x x x 3282 + 28.4 

4 

Combination stores (groceries and meat)................... 

25.947 

..... 

+ 	16.1 - - 25.947 + 	16.1 

5 

Grocery confectionery and sundries stores .................. 

x x x x 10,678 + 	9.1 

6 - - 3,769 + 	11.0 3.769 + 	11.0 

7 

Department 	stores 	.................................. 

General 	stores 	.......................................... 

6.015 + 25.8 857 + 10.5 6.872 + 23.7 

8 

General 	merchandise 	stores ............................... 

- - 47,147 ± 25.3 47,147 + 25.3 

9 Used 	car 	dealers 	............. 	... 	.......... 	........ - - 1,061 - 10.8 1.061 - 10.8 

10 

Variety 	stores 	....................................... 

Service 	stations 	................ 	................... x x x x 31,511 + 	11.5 

11 

Motor 	vehicle dealers 	.................................. 

.... 

- - 1325 - 14.4 1,325 - 14.4 

12 

.... 

x x x x 6,954 + 14.6 

13 x x x x 2,993' 

14 

Garages 	............................................. 

Women's 	clothing 	stores ....... ..................... 3,355 + 	11.5 1.945 + 26.5 5,300 + 16.6 

15 

Automotive parts and accessories stores .................. 

Family 	clothing 	stores 	.............................. 

. 

529' ... 3,198 + 14.0 3.727 + 17.2 

16 

Men's 	clothing 	stores 	.................................. 

x x x x 498 + 	0.9 

17 

.. 

x x x x 1,774 + 16.6 

18 Hardware 	stores ................... 	.... 	............ - 4,357' ... 4,357' 

19 x x x x 1,908' 

20 

Specialty 	shoe 	stores 	................................... 

Family 	shoe 	stores 	..................................... 

x x x x 920 + 12.7 

21 

Household 	furniture 	stores 	................ .... ........... 

Furniture, TV., radio and appliance stores ............. 

..... .. 

x x x x 3,227' 

22 Pharmacies, patent medicine and cosmetics stores x x x x 15,897 + 22.9 

23 826' ... 1,494 + 14.6 2,320' 

24 

Household appliance stores 	.............................. 

x x x x 702 - 	5.5 

25 

..... 

1,737 + 17.3 323' ... 2,060' + 	5.2 

26 

Bock and stationery stores ........................... 

x x x x 2,062' 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ...... ........... 

710' ... 2,096 - 	3.0 2,805 + 	5.1 

28 

Personal accessories stores .......................... 

x x x x 33,257 + 13.5 

29 

All other 	stores 	.................................... 

All 	stores ....................................... 128,551 + 14.4 173,791 + 19.2 302,342 + 17.2 



-7- 

ESTIMATIONS PRELIMINAIRES 

TABLEAU 3. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

563.860 + 	6.6 1 

x x x x 99386 + 	4.3 2 

x x x 25,634 + 13.0 3 

202,127 + 20.5 - - 202,127 + 20.5 4 

x x 88,207 + 	7.4 5 

- - 30,481 + 	2.9 30,481 + 	2.9 6 

40,042 + 	7.1 7,241 + 	14.1 47,282 + 	8.1 7 

- - 426,264 + 25.2 426,264 + 25.2 8 

- - 13.872 + 31.3 13,872 + 31.3 9 

x x x x 253,855 + 14.9 10 

- - 15,174 + 	3.1 15,174 + 	3.1 11 

x x x x 59,754 + 12.6 Magasins de pièces et d'accessoires d'automobiles. 12 

x x x x 24,092 ... 13 

26,681 + 	9.5 13,656 + 	7.8 40,337 + 	8.9 

Epiceries, confiseries et articles divers 	.................. 

14 

3,382 + 	0.3 26,199 + 	0.3 29,581 + 	0.3 

Epiceries 	- 	Boucheries .............................. 

Tous les autres magasins d'alirnents .................... 

15 

x x x x 2,931 - 	5.3 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

Magasins géneraux .................................. 

16 

x x x x 13,316 + 13.2 

Bazars ............................................ 

Concessionnaires d'automobiles 	....................... 

17 

- - 24,301 + 	6.2 24,301 + 	6.2 

Vendeurs d'autornobiles doccasion ..................... 

18 

x x x x 14,417 + 	5.8 

Stations-service 	.................................... 

Garages 	.......................................... 

19 

x x x x 7,217 + 12.2 

Magasins de vétements pour hommes .................. 

Magasins de vêtements pour dames .................... 

20 

x x x 23,103 + 	14.7 

Magasins de véternents pour Ia famille .................. 

Magasins de chaussures spècialisées ................... 

Magasins de meubles, tèlèviseurs, radios et accessoires. 21 

x x x 130,998 + 	14.3 

Magasins de chaussures pour Ia famille ................. 

Quincailleries ....................................... 

Pharmacies, médicaments brevetés et produits de beauté 22 

5,242 .,. 11,584 + 	8.2 16,826 + 25.3 23 

x x x x 6,933 - 	6.6 

Magasins de meubles ................................ 

Magasins d'appareils ménagers ........................ 

24 

14.143 + 13.7 3,472 - 	5.1 17,614 + 	9.4 25 

x x x x 14829 ... 

Librairies 	et 	papeteries 	............................... 

26 

5.205 + 	16.0 14,683 - 	3.7 19.889 + 	0,7 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x x x 275,928 + 10.3 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

1,044,950 + 11.7 1,443,260 + 13.9 2,488,210 + 12.9 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

September - 1983 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 198311982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 % 

1 x x x x 43,321 + 	9.8 

2 Grocery confectionery and sundries stores ............. x x x x 13.305 - 	2.0 

3 x x x x 5,335 + 	8.1 

4 

Combination stores (groceries and meat) ................. 

All 	other 	food 	stores ................................... 

Department 	stores 	................................. 197 ...50 + 10.8 - - 19,507 + 10.8 

5 General 	merchandise 	stores ......................... x 

.. 

x x x 6,277 + 	9.6 

6 General 	stores 	.................................... - - 6,941 + 15.3 6,941 + 15.3 

7 

.... 

6,586 + 22.2 740 - 	2.6 7,326 + 	19.1 

8 x x x x 33,799 + 12.0 

9 - - 1,047' .,, 1,047 

10 x 

... 

x x x 26,086 + 20.0 

11 

Variety 	stores 	....................................... 

Motor 	vehicle 	dealers 	................................... 

Garages 	........ 	................................. - 

... 

- 1.060' ... 1.060' 

12 

Used 	car 	dealers ....................................... 

x x x x 5.596 + 17.6 

13 

Service 	stations 	....................................... 

1,119 

.... 

+ 	4.7 1.031 + 24.8 2,150 + 13.5 

14 

Automotive parts and accessories stores .................. 

2,887 + 	2.0 944 - 	3.0 3,831 + 	0.7 

15 Family 	clothing 	stores 	.............................. 1,234' ... 1.146 - 	5.8 2.380' + 12.2 

16 x x x x 77 - 	6.8 

17 x x x x 2,138 + 15.1 

18 

Men's 	clothing 	stores 	................................. 

- - 2,630 + 34.1 2,630 ± 34.1 

19 x x x x 3,779 - 	8.9 

20 

Specialty 	shoe 	stores 	................................. 

Family 	shoe 	stores 	................................... 

. 

- - 1,115 - 12.0 1,115 - 12.0 

21 

Women's 	clothing 	stores .............................. 

Hardware 	stores ..................... 	..... 	............ 

x x x x 962 + 	2.0 

22 

Household furniture 	stores 	............................. 

Pharmacies, patent medicine and cosmetics stores 1.183 + 	15.0 10,203 + 15.4 11.386 + 15.4 

23 x x x x 910' 

24 

Furniture. TV., radio and appliance stores .............. 

x x x x 612 + 	3.0 

25 

Household appliance stores 	.......................... 

853 + 	8.5 449 + 	8.9 1,302 + 	8.7 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

- - 1,679 + 14.5 1,679 + 14.5 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

458' ... 532 - 20.1 989' + 	3.9 

28 

Personal accessories stores .......................... 

13,693 + 	8.7 9,869 + 27.0 23.562 + 15.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 93,811 + 11.6 135,293 + 11.1 229,104 + 11.3 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $' % $000 

x x x x 379.699 + 10.7 1 

x x x x 110,015 + 	2.3 2 

x x x x 42,843 + 	8.0 Tous los autres magasins daliments ...... ...... ........ 3 

150,622 + 	10.1 - - 150,622 + 	10.1 4 

x x x x 52.052 + 17.7 5 

- - 56,511 + 	13.7 56,511 + 13.7 6 

48,141 + 16.2 6,539 + 	0.7 54.681 + 14.1 

Grands magasins 	................................... 

7 

x x x x 322,176 + 	14.1 

Bazars ............................................ 

Concessionriaires d'automobiles 	....................... 8 

- - 9,111 + 32.4 9,111 + 32.4 9 

x x x x 211.631 + 	8.1 10 

- - 11,566 - 	5.0 11,566 - 	5.0 11 

x x x x 47,909 + 20.3 

Garages 	.......................................... 

12 

8,751 + 13.3 8.429 + 	16.8 17,180 + 15.0 13 

23,602 4- 	9.8 8,303 + 	15.7 31,905 + 	11.3 

Epiceries, confiseries et articles divers 	.................. 

14 

9,117 ... 10.705 + 	3.5 19,822 + 16.9 

Epiceries - 	Boucheries ............................... 

15 

x x x x 586 - 	3.9 

Magasinsgènèraux .................................. 

16 

x x x x 14,348 + 15.0 

Magasins do marchandises diverses .................... 

Magasins de vétements pour Ia tamille .................. 

17 

- - 20,897' ... 20,897' ... 

Stations-service 	.................................... 

18 

x x x x 24,289 + 	6.9 

Vendeurs d'automobiles d'occasion ..................... 

Quincailleries....................................... 

19 

- - 7,624 + 20.0 7,624 + 20.0 

Magasins de vétements pour hommes .................. 

Magasins do vétements pour dames .................... 

20 

x x x x 8,358 + 	5.7 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins do meubles, tèléviseurs, radios et accessoires... 21 

10,558 + 21.0 86.909 + 	8.5 97.467 + 	9.7 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, médicaments brevetés of produits do beauté.. 22 

x x x x 7,026 + 29.6 

Magasins de chaussures specialisees ................... 

Magasins dappareils ménagers ........................ 

23 

x x x x 7.036 + 	9.5 

Magasins de meubles ................................ 

24 

8,179 + 	15.1 3,842 + 	1.0 12,021 + 10.2 

Fleuristes 	......................................... 

25 

- - 18,714 + 	0.7 18,714 + 	0.7 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins darticles do sport et d'accessoires ............. 26 

3.250 + 34.7 7.208 + 16.5 10,459 + 21.6 27 

113,439 + 	3.7 79,917 + 24.4 193.356 + 	11.4 

Magasins daccessoires personnels ..................... 

28 

769,345 + 	9.6 1,170,558 + 12.4 1,939,903 + 11.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 

1 x x x x 442.758 + 	3.0 

2 

Combination stores (groceries and meat) 	..................... 

Grocery confectionery and sundries stores ............. x x x x 148.533 + 	9.0 

3 All 	other 	food 	stores 	............................... 

..... 

- 13.6 56.724 + 	5.5 58,846 + 	4.6 

4 Department 	stores 	................................. 

2.12. 2 .. 

165,114 + 10.8 - - 165,114 + 10.8 

5 x x x x 23,097 - 12.4 

6 x x x x 25,602 + 	7.5 

7 Variety 	stores 	..................................... 22,336 

. 

+ 	7.9 4,515 + 	4.6 26,851 + 	7.3 

8 

General 	merchandise stores ............................... 

- 290,103 + 14.3 290.103 + 14.3 

9 

General 	stores 	........................................ 

Motor 	vehicle 	dealers 	.................................... 

Used 	car 	dealers 	.................................. - - 15.269 + 	3.7 15.269 + 	3.7 

10 Service 	stations 	................................... 27,045 

.. 

- 	4.6 184,921 + 	4.1 211,966 + 	2.8 

11 Garages 	......................................... 

.... 

- - 46.458 - 	6.1 46,458 - 	6.1 

12 Automotive pans and accessories stores 	.............. 

.. 

x x x x 46,705 + 32.8 

13 6,762 + 	7.8 15,032 + 	8.6 21,794 + 	8.3 

14 Women's 	clothing 	stores ........................ . ... 22,335 

... 

+ 23.2 32,201 + 	8.2 54,536 + 13.9 

15 

... 

21,052 + 	15.2 21,795 - 	6.8 42,848 + 	2.8 

16 

Men's 	clothing 	stores 	................................ 

1,816 - 18.3 2.195 + 	7.9 4,011 5.8 

17 

Family 	clothing 	stores 	................................ 

.. 

25,625 + 	12.1 8,425 + 20.7 34,051 + 	14.1 

18 

Family 	shoe 	stores 	.................................. 

Hardware 	stores ................................... x x x x 32,320 + 12.9 

19 Household 	furniture 	stores 	.......................... 

... 

6,401' ... 42,710 ... 49,112' 

20 x x x x 7,200 + 	9.7 

21 

Specialty 	shoe 	stores 	................................ 

x x x x 17.532 + 32.9 

22 Pharmacies, patent medicine and cosmetics stores 22,219 + 	8.5 55,788 + 	9.2 78,007 + 	9.0 

23 

Household appliance stores 	............................. 

.. 

4,759 - 	7.0 7,745 - 14.2 12.505 - 11.6 

24 

Furniture, T.V., radio and appliance stores ................. 

Florists 	............ 	.............................. - - 5,945 + 	6.8 5,945 + 	6.8 

25 Jewellery 	stores 	.......... 	......................... 3,619 

. 

+ 	13.1 6,138 + 21.6 9,757 + 18.3 

26 

Book and stationery stores ........................... 

3,210 

. 

+ 31.5 34,817 + 23.6 38,028 + 24.2 

27 

Sporting goods and accessories stores ................. 

4,983 + 18.9 28,167 + 13.3 33.149 + 14.1 

28 

Personal accessories stores .......................... 

95,907 + 12.6 113,444 + 	7.9 209,351 + 10.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 667,502 + 	5.5 1,483,944 + 	9.9 2,151,446 + 	8.5 
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ESTiMATiONS PRELIMINAIRES 

TABLEAU 5. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Québec 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'000 $000 

x x x x 3,757,428 - 	0.8 1 

x x x x 1,286,366 + 	6.3 2 

22,602 - 	5.8 506,434 + 	11.4 529,036 + 10.5 3 

1.280,111 + 	82 - - 1,280,111 + 	8.2 4 

x x x x 207,108 - 	3.7 

Grands magasins 	................................... 

5 

x x x x 200,329 + 	3.6 

Epiceries. contiseries et articles divers 	.................. 

Tous les autres magasins d'aliments.................... 

6 

181,042 + 	8.5 37,628 - 	4.1 216,670 + 	6.1 7 

- - 2,841,971 + 21.9 2841,971 + 21.9 

Magasins gènèraux .................................. 

8 

- - 134,335 + 18.5 134,335 + 18.5 

Concessionnaires d'automobites 	....................... 

9 

248.452 - 	0.6 1,570,902 + 	2.6 1,819,354 + 	2.1 10 

- - 438.944 - 	0.2 438,944 - 	0.2 11 

x x x x 377.622 + 17.5 

Bazars ............................................ 

12 

59,446 + 	8.7 152.993 + 	8.8 212,439 + 	8.8 13 

165,327 + 	7.7 230,292 + 14.8 395,618 + 	11.8 

Garages 	.......................................... 

14 

150,729 + 16.5 177,457 + 	6.1 328,187 + 10.6 

Epiceries 	- 	Boucheries ............................... 

15 

13,894 - 	11.2 15,293 + 	4.0 29,187 - 	3.8 

Magasins de vGtements pour Ia famille .................. 

16 

169,252 + 	10,1 55,374 + 	5.8 224,626 + 	9.0 

Magasins de marchandises diverses .................... 

17 

x x x x 256.690 + 	9.9 18 

46,699 + 35.1 335,657 + 29.4 382,357 + 30.1 

Vendeurs d'automobiles d'occasion ..................... 

Quincailleries ....................................... 

19 

x x x x 62.846 + 28.9 

Stations-service 	.................................... 

20 

x x x x 128,783 + 22.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, tèlèviseurs, radios et accessoires ... 21 

201,079 ... 462,494 + 	11.0 663573 + 	18.1 

Magasins de vétements pour dames .................... 

Pharmacies, mèdicaments brevetés et produits de beauté.. 22 

33,681 - 	8.2 51,888 - 11.3 85.569 - 10.1 

Magasins de chaussures spècialisees ................... 

Magasins de chaussures pour a tamille ................. 

23 

- - 63,449 + 10.4 63,449 + 10.4 

Magasins de meubles ................................ 

24 

30,335 + 	8.0 51,330 + 	10.7 81,665 + 	9.7 

Magasins d'appareils ménagers ........................ 

Bijouteries 	......................................... 25 

27,566 + 	11.5 303,516 + 	5.1 331.082 + 	5.6 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

39,522 + 15.2 245,537 + 	7.7 285,059 + 	8.6 

Fleuristes 	......................................... 

27 

782.230 + 	6.2 929.668 + 	6.1 1,711,897 + 	6.1 

Magasins d'accessoires personnels ..................... 

28 

5,444,705 + 	3.2 12,889,597 + 	9.9 18,334,302 + 	7.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 x x x x 213,862 - 	9.3 

2 x 

.. 

x x x 53,762 + 	11.3 

3 All 	other 	food 	stores 	............................... .. - 19.0 31,993 + 14.8 33,216 + 13.0 

4 

Combination stores (groceries and meat) ................. 

Department 	stores 	................................. 100,678 + 	9.7 - - 100,678 + 	9.7 

5 

Grocery confectionery and sundries stores ................ 

General 	merchandise stores ......................... x x x x 7,132 - 	5.7 

6 General 	stores 	.................................... 

.223 

- - 293' ... 293' 

7 5,691 

. 

- 	5.0 2.431 + 	9.4 8.122 - 	1.1 

8 Motor 	vehicle 	dealers 	.............................. - - 133,731 + 	8.9 133,731 + 	8.9 

9 Used 	car 	dealers 	.................................. 

.... 

- - 6,798 - 	3.0 6,798 - 	3.0 

10 18,680 - 	6.7 67,106 - 10.0 85,786 - 	9.3 

11 

Variety 	stores ......................................... 

..... 

- 

.... 

- 9,979 - 17.3 9,979 - 17.3 

12 x x x x 13,053 + 25.7 

13 

Service 	stations 	...................................... 

Men's 	clothing 	stores 	.......... ..... ... ............ 4,475 + 	8.8 5,762 - 	4.2 10,237 + 	1.0 

14 

Garages 	............................................... 

..... 

11,835' ... 15,548 + 13.9 27,383' + 24.8 

15 

Automotive parts and accessories stores 	.................... 

.... 

11,922 + 	1.3 6.826 - 	9.1 18,748 - 	2.7 

16 

Family 	clothing 	stores 	................................ 

1,311 - 18.1 1,465 + 	14.1 2,776 - 	3.8 

17 

Specialty 	shoe 	stores 	................................. 

12,937 + 	7.2 3,463 + 22.3 16,400 + 10.0 

18 x x x x 17,123 + 	4.1 

19 

Women's clothing 	stores ............................. 

x x x x 16,117 + 25.6 

20 x x x x 2.590' 

21 

Hardware 	stores ........................................ 

x x x x 5.761 + 18.2 

22 

Household furniture stores 	............................... 

Household 	appliance stores 	.............................. 

Pharmacies, patent medicine and cosmetics stores 15,138 + 	5.6 30,648 - 	2.3 45,785 + 	0.1 

23 

Family 	shoe 	stores 	.................................. 

3,738 + 14.0 3,143' ... 6,881' - 20.9 

24 

Furniture, TV., radio and appliance stores .............. 

- - 2,774 + 	11.6 2,774 + 11.6 

25 

Florists 	........................................... 

2,545 + 	8.8 3.357 + 34.4 5,902 + 22.0 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 19,965 + 20.4 

27 

Sporting goods and accessories stores ................. 

3,678 + 18.3 13,356 -t- 	31.2 17,034 + 28.2 

28 

Personal accessories stores .......................... 

65,826 + 	9.8 54,489 -- 120,315 + 	5.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 393,538 + 	4.5 608,664 + 	0.9 1,002,202 + 	2.3 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone metropolitaine de Montréal 

January-September - 1983 -. Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1963/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

1,899,360 - 10.1 1 

x x x x 442,895 + 	0.7 2 

13.788 - 	4.2 276,092 + 19.2 289,880 + 17.9 3 

761.315 + 	7.0 - - 761,315 + 	7.0 

Epiceries - 	Boucheries ............................... 

4 

x x x x 56,919 - 	4.8 5 

- - 2.197 + 	1.7 2,197 + 	1.7 6 

46,750 - 	05 21,181 - 	5.4 67,930 - 	2.0 Bazars ............................................ 7 

- - 1,347,439 + 21.4 1347,439 + 21.4 8 

- - 61,215 + 17.9 61,215 + 	17.9 9 

171,151 - 	4.1 619,873 - 	0.5 791,025 - 	1.3 10 

- - 101,436 - 	4.4 101,436 - 	4.4 11 

x x x 116.000 + 19.9 

Epiceries, confiseries et articles divers 	.................. 

Tous es autres magasins daliments .................. .. 

12 

40,956 + 	7.7 50,560 - 	3.6 91,515 + 	1.1 

Grands magasins 	................................... 

Magasins de rnarchandises diverses .................... 

13 

86.197 + 11.3 112,462 + 21.3 198,659 + 16.7 

Magasins généraux .................................. 

14 

89,136 + 	7.0 56,694 + 	9.8 145,830 + 	8.1 

Concessionnaires d'automobiles ....................... 

Vendeurs dautomobiles d'occasion ..................... 

15 

10,579 - 	2.0 10,563 + 	9.3 21.143 + 	3.3 

Stations-service 	.................................... 

16 

90,419 + 	9.0 22,557 + 	12.5 112.976 + 	9.7 

Magasins de vètements pour hommes .................. 

17 

x x x x 139.506 + 	7.3 

Magasins de vétements pour dames .................... 

Magasins de vétements pour Ia famille .................. 

18 

x x x x 136.341 + 12.7 

Magasins de chaussures specialisèes ................... 

Magasins de chaussures pour Ia famifle ................. 

19 

x x x x 20,878' ... 

Garages 	.......................................... 

20 

x x x x 46,645 + 	6.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins d'appareils ménagers ........................

Magasins de meubes, téléviseurs. radios et accessoires. 21 

140,050 ... 265,706 + 	5.1 405,757' 4- 	15.8 Pharmacies, medicaments brevetès et produits de beauté. 22 

26,261 + 	6.4 20.680' ... 46,940' - 19.6 

Quincailleries ....................................... 

23 

- - 26.782 + 14.0 26,782 + 14.0 

Magasins de meubles ................................ 

24 

21.686 + 	6.8 26.821 + 21.9 48,506 + 14.7 Bijouteries 	......................................... 25 

x x x x 144,697 + 	7.6 

Librairies 	et 	papeteries 	............................... 

26 

29,211 + 13.6 116,350 + 22.9 145.561 + 20.9 

Fleuristes 	......................................... 

Magasins darticles de sport et daccessoires ............. 

27 

541,252 + 	4.1 447,475 - 	2.8 988,728 + 	0.9 

Magasins d'accessoires personnels ..................... 

28 

3,214218 + 	1.9 5,443,855 + 	4.8 8,658,073 + 	3.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 

1 511,227 + 	7.0 162.539 + 17.3 673.766 + 	9.3 

2 

Combination stores (groceries and meat) 	................ 

80,900 + 15.3 73,277 + 10.3 154,178 + 12.8 

3 4,308 - 	9.3 56,247 + 	3.3 60,555 + 	2.3 

4 Department 	stores 	................................. + 	6.1 - - 324,680 + 	6.1 

5 

Grocery confectionery and sundries stores ................ 

32.4,680 

56,610 + 12.4 14.603' ... 71,213' + 17.8 

6 

All 	other 	food 	stores 	.................................. 

General 	merchandise 	stores ........................... 

x x x 17,900 + 	5.1 

7 

General 	stores 	..................................... x 

Variety 	stores 	..................................... 23,445 + 	11.7 5.329 - 	0.2 28,774 + 	9.3 

8 Motor 	vehicle 	dealers 	.............................. - 

.. 
- 519,474 + 19.2 519,474 + 	19.2 

9 Used 	car 	dealers 	.... 	........ 	... 	................ - 

... 
- 20,346 + 	7.7 20,346 + 	7.7 

10 Service 	stations 	.. 	... 	.... 	... 	................ 90,991 + 	7.2 208,921 + 	1.6 299,912 + 	3.2 

11 

. 

- 44,493 + 10.2 44,493 + 10.2 

12 

Garages 	.......................................... - 

4,520 

... 

+ 	3.8 81,816 + 19.5 86,336 + 18.5 

13 

Automotive parts and accessories stores ................

Men's 	clothing 	stores 	.............................. 18,498 + 	3.1 13,972 - 	5.7 32.470 - 	0.8 

14 Women's 	clothing 	Stores ............................ 41,232 + 	7.1 25.819 + 	0.5 67,052 + 	4.4 

15 19,300 

.. 

+ 	5.0 12.980 + 12.2 32,280 + 	7.8 

16 2,556 + 	9.4 3,743 + 	4.3 6,299 + 	6.3 

17 

.. 

22,311 + 	8.6 8.491 + 	5.4 30,803 + 	7.7 

18 

Family 	clothing 	stores 	................................ 

Hardware 	Stores ............ 	.... 	.... 	.... 	.... 	....... x x x x 24,542 + 15.3 

19 

Specialty 	shoe 	stores 	................................ 

Family 	shoe 	stores 	.................................. 

Household 	furniture 	stores 	..... 	............. 	...  .... 

... 

13,241 + 33.9 23,627 - 	3.6 36,868 + 	7.1 

20 

.. 

x x x x 23,556' 

21 Furniture, TV., radio and appliance stores ............. 7,531' ... 6,985 + 20.2 14,516' + 33.7 

22 Pharmacies, patent medicine and cosmetics stores 34,861 + 12.9 97.881 + 	11.0 132,743 + 	11.5 

23 9,269 + 20.7 6,922 - 	7.2 16,191 + 	6.9 

24 Florists 	.... 	...................................... x x x x 13,390 + 	11.3 

25 

Household appliance stores 	............................. 

.... 

11,694 + 13.8 10,868 + 	0.6 22.563 + 	7.1 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

5,908 

. 

+ 	6.1 25,739 + 	0.7 31,648 + 	1.7 

27 

Sporting goods and accessories stores ................. 

20,382 + 	4.9 27,908 + 	3.8 48,290 + 	4.3 

28 

Personal accessories stores .......................... 

255,508 + 	7.6 160,392 + 	8.5 415,900 + 	8.0 

29 

All 	other 	stores 	.................................... 

All 	stores 	....................................... 1,568,999 + 	7.9 1,681,736 + 12.2 3,250,735 + 10.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 7. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

4,460,941 + 	2.5 1,432,301 + 	18.3 5,893,242 + 	5.9 1 

668,159 + 	11.6 634.927 + 	4.5 1,303.086 + 	8.0 2 

41,546 - 18.2 502,600 + 	2.7 544,146 + 	0.8 3 

2,550,388 + 	8.8 - - 2,550.388 + 	8.8 4 

471,556 + 16.0 115,092' ... 586,648' + 21.9 5 

x x x x 137.596 - 	3.4 

Epiceries, confiseries et articles divers 	.................. 

Tous 	es autres magasins daliments.................... 

6 

188,425 + 	6.3 48.942 + 	6.9 237.368 + 	6.4 

Grands magasins 	................................... 

7 

- - 4.805.488 + 23.0 4,805,488 + 23.0 

Magasins gènèraux .................................. 

Bazars 	............................................ 

8 

- - 161.145 + 	3.0 161,145 + 	3.0 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

749,795 - 	1.8 1,678,472 - 	3.5 2,428,267 - 	3.0 Stations-service 	.................................... 10 

- - 374.800 + 	2.9 374,800 + 	2.9 11 

38,861 - 	0.4 688,382 + 	9.8 727,243 + 	9.2 12 

142,953 + 	5.4 127,744 - 	11.5 270,697 - 	3.3 13 

331,157 + 12.2 197.271 + 	1,1 528,429 + 	7.8 14 

141,045 + 	9.1 102,210 + 	6.8 243,255 + 	8.1 

Epiceries - 	Boucheries ............................... 

Garages 	.......................................... 

15 

20.340 + 	6.3 25,277 + 	8.9 45,618 + 	7.7 

Magasins de vétements pour dames .................... 

16 

164,938 + 	8.9 64,196 + 	4.8 229,134 + 	7.7 

Magasins de marchandises diverses .................... 

Magasins de vêtements pour Ia famille .................. 

17 

x x x x 193,453 + 	3.9 Quincailleries ...................... 	................. 18 

120.838 + 35.4 277,623' ... 398,461' ... 19 

x x x x 161,279' ... 20 

76,365 ... 72,831' ... 149,196 ... 

Magasins de pièces et d'accessoires dautomobiles ........ 

Magasins de vètements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

294,940 + 	8.1 833,940 + 	13.1 1,128,880 + 	11.7 Pharmacies, mèdicaments brevetés et produits de beauté.. 22 

75,652 + 21.2 61,764 + 	5.1 137,416 + 13.4 

Magasins de chaussures spècialisèes ................... 

Magasins de chaussures pour Ia lamille ................. 

23 

x x x x 123,811 + 	1.4 

Magasins de rneubles ................................ 

24 

94.457 + 	7.5 90,056 - 	16.1 184,512 - 	5.4 

Magasins d'appareils menagers ........................ 

25 

55.566 + 10.9 233,726 + 	0.3 289,292 + 	2.2 

Librairies 	et 	papeteries 	............................... 

26 

157,213 - 	0.7 246,249 + 	1.1 403,461 + 	0.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

2,112,810 + 	9.5 1,350,122 + 	5.5 3,462,932 + 	7.9 

Magasins darticles de sport et d'accessoires .............. 

Magasins d'accessoires personnels ..................... 

28 

13,027,379 + 	6.5 14,671,863 + 11.7 27,699242 + 	9.2 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OO() % $'OOO % $ 1 000 % 

1 196,175 + 	12.1 44.142 + 16.6 240.318 + 12.9 

2 19,095 - 	7.0 28,282 + 21.7 47.378 + 	8.2 

3 2,209 - 17.5 33,645 + 	7.5 35.854 + 	5.5 

4 

Combination stores (groceries and meat) 	............... 

All 	other 	food 	stores 	.................................. 

Department 	stores 	................................. + 	3.1 - - 130,998 + 	3.1 

5 

Grocery confectionery and sundries stores ................ 

13.0,998 

19,131 + 	9.7 4.970' ... 24,101' + 20.1 

6 General 	stores 	.................................... - - 311' ... 311' 

7 Variety 	stores 	..................................... 

. 

,663 + 	6.8 928 - 	6.8 5,591 + 	4.2 

8 Motor 	vehicle 	dealers 	.............................. - - 178,661 + 12.4 178,661 + 12.4 

9 Used 	car 	dealers 	.................................. - - 4,132 + 26.9 4,132 + 26.9 

10 

General 	merchandise stores ............................ 

Service 	stations 	................................... 

.. 

+ 	9.3 64,504 + 25.8 102.884 + 	19.1 

11 

38.,380 

- 

.. 

- 12,816 - 	2.5 12.816 - 	2.5 

12 x 

... 

x x x 24.677 + 24.0 

13 

Garages 	............................................... 

Men's 	clothing 	stores 	... ... ........................ 9,248 

... 

+ 	3.4 6.019 - 	5.4 15,267 - 	0.2 

14 Women's 	clothing 	stores ............................ 17,387 + 	1.6 12,602 + 18.4 29,989 + 	8.1 

15 Family 	clothing 	stores 	.............................. 

... 

10,983 - 	0.5 2,515' ... 13.498' + 	5.4 

16 1,650 + 	6.3 2,230 + 19.6 3,880 + 13.5 

17 

Automotive parts and accessories stores ................. 

10,281 + 	6.6 3,601 - 	9.4 13882 + 	1.9 

18 x x x x 8.452 + 15.9 

19 

Specialty 	shoe 	stores 	................................. 

8,456 + 35.8 5,551 - 	1.7 14,006 + 17.9 

20 

.. 

x x x x 11,942' 

21 

.. 

x x x x 7,364 

22 

Family 	shoe 	stores 	.................................. 

Pharmacies, patent medicine and cosmetics stores 9,662 + 	7.4 43,313 + 15.6 52.975 + 14.0 

23 

Hardware 	stores ........................................ 

Household 	furniture 	stores 	........................... 

4,850 + 19.6 3,648 - 	2.0 8,497 + 	9.2 

24 

Household 	appliance stores 	.............................. 

Furniture, TV., radio and appliance stores .............. 

x x x x 6,006 + 19.5 

25 

Florists 	........................................... 

4,581 + 	9.3 4.182 + 	3.8 8.763 + 	6.6 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 3,129 - 	9.4 10,626 + 	8.4 13.755 + 	3.7 

27 11,211 + 	0.8 15,697 + 12.6 26,909 + 	7.4 

28 

Personal accessories stores .......................... 

86,594 + 	6.4 63,046 + 13.7 149,640 + 	9.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 598,352 + 	7.4 594,192 + 15.3 1,192,544 + 11.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-September - 1983 - Janvier-Septembre 

Charn stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

1,707910 + 	4.8 381,248 + 18.9 2,089,158 + 	7.1 1 

160,304 - 	9.0 249,055 + 14.3 409,358 + 	3.8 2 

21.428 ... 308,002 + 12.7 329,431 + 	9.6 Tous les autres magasins dalirnents ................... 3 

1,017,340 + 	6.6 - - 1.017,340 + 	6.6 4 

149,730 + 13.6 47,782 ... 197,512' + 28.1 5 

- - 3,593 + 34.0 3,593 + 34.0 Magasins 	generaux. 	................................ 6 

39,749 + 	5,6 8,119 + 	4.6 47,868 + 	5.4 7 

- - 1,699,599 + 16.6 1,699.599 + 16.6 8 

- - 34.710 + 23.0 34,710 + 23.0 9 

320,164 + 	3.4 488,969 + 	12.1 809,133 + 	8.5 10 

- - 113,994 - 	9.1 113.994 - 	9.1 11 

x x 208,599 + 	11.0 12 

70,018 + 	0.5 57,858 - 19.3 127.876 - 	9.5 13 

144,277 + 	4.9 90,820 + 10.5 235,097 + 	7.0 14 

79,174 + 	9.4 18,940 + 	7.8 98,115 + 	9.1 

Epiceries 	Boucheries ............................... 

15 

13.497 + 	3.0 16.298 + 19.5 29,796 + 11.4 

Epiceries, contiseries at articles divers 	.................. 

16 

77,257 + 	5.2 27,914 - 	2.4 105,171 + 	3.1 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

Magasins de vétements pour Ia famille .................. 

17 

x x x x 66,990 + 	6.2 

Bazars ............................................ 

18 

78.179 ... 49,938 + 23.1 128,117' + 35.5 

Concessionnaires dautomobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 

19 

x x x x 89,995' ... 

Stations-service 	.................................... 

Garages 	.......................................... 

20 

x x x x 77,485' ... 

Magasins de pièces at d'accessoires d'automobiles ........ 

Magasins de vOtements pour homrnes .................. 

Magasins de meubles, téléviseurs, radios at accessoires. 21 

82,560 - 	7.0 345,440 + 	9.1 428.000 + 	5.5 

Magasins de vèternents pour dames .................... 

Pharmacies, médicaments brevetés at produits de beauté. 22 

39,620 + 	16.5 30,421 - 	2.4 70,041 + 	7.4 

Magasins de chaussures specialisees ................... 

Magasins de chaussures pour Ia famille ................. 

23 

x x x x 50,993 + 	3.7 

Quincailleries....................................... 

Magasins de meubles ................................ 

24 

36,827 + 	0.4 36609 - 19.1 73,436 - 10.3 

Magasins d'appareils rnenagers ........................ 

25 

30,004 + 	4.4 95,643 - 	3.1 125,647 - 	1.4 

Librairies 	at papeteries ............................... 

Magasins d'articles de sport at d'accessoires ............. 26 

.

. 

86,787 - 	4.3 142,786 + 	12.5 229.573 + 	5.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

721,613 + 	7.6 537,610 + 	4.1 1,259,224 + 	6.1 

Magasins daccessoires personnels ..................... 

28 

4,965,648 + 	5.7 5,190,202 + 12.5 10,155,850 + 	9.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO $000 % 

1 56,608 + 13.6 15.889 + 27.1 72,498 + 16.3 

2 4,866 - 12.7 9,168 + 	1.3 14,034 - 	4.0 

3 .. x x x x 4,608 + 	4.4 

4 

Combination stores (groceries and meat) 	................ 

All 	other 	food 	stores .... ...................... ....... 

Department 	stores 	................................. + 	4.6 - - 48.773 + 	4.6 

5 

Grocery confectionery and sundries stores ............... 

General 	merchandise stores ......................... 

48,.773 

6,252 + 14.5 844' ... 7096' + 22.3 

6 General 	stores 	......... 	........................... x x x x 16,181 - 	3.6 

7 Variety 	stores 	..................................... 3,044 

... 

+ 23.8 204 - 18.6 3,248 + 19.9 

8 - 

.. 

- 62,375 + 13.0 62,375 + 13.0 

9 - - 978' ... 978' 

10 

Used 	car 	dealers 	............. ..... 	........... ......... 

7,640 

.. 

+ 29.8 21,738 + 	11.8 29.378 + 15.9 

11 

Motor 	vehicle 	dealers 	.................................. 

Garages 	............ 	............... 	.............. - - 1,756 - 	5.4 1,756 - 	5.4 

12 

Service 	stations 	..................................... 

x 

.... 

x x x 5.931 + 16.8 

13 1,862 + 24.1 804 - 	3.8 2,666 + 	14.1 

14 

Automotive parts and accessories stores ..................

Men's 	clothing 	stores 	................................ 

4,764 + 15.7 1,451 + 30.3 6,215 + 18.8 

15 3,045 + 15.2 1.252 - 	0.6 4.297 + 	10.1 

16 x x x x 231' 

17 

Women's 	clothing 	stores ............................. 

Specialty 	shoe 	stores 	.... 	..... 	...................... . 

x x x x 2.332 + 	5.0 

18 

Family 	clothing 	stores 	............................... 

- - 1,953 - 	4.6 1,953 - 	4.6 

19 Household 	furniture 	stores 	.. ........................ - - 4,587 + 25.5 4,587 + 25.5 

20 

Family 	shoe 	stores 	....... 	... 	....................... 

Hardware 	stores .......... 	............... 	...... 	........ 

x x x x 684 * 

21 

.... 

x x x x 4,104 + 	11.7 

22 Pharmacies, patent medicine and cosmetics stores 2,412 + 19.5 10.608 + 	9.8 13,020 + 	11.5 

23 

Household appliance stores 	............................. 

623 + 33.1 363 + 	6.3 986 + 21.8 

24 x x x x 827 - 	9.8 

25 

Furniture, TV., radio and appliance stores .................. 

Florists 	........................................... 

1,483 + 29.8 1,268' ... 2,751' - 	3.6 

26 

Book 	and 	stationery stores ............................... 

Jewellery 	stores .................................... 

x x x x 2,571 - 12.0 

27 1,099 + 14.7 2,134 + 	9.4 3,232 + 	11.1 

25 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

14,076 + 	0.6 25.554 + 29.6 39,630 + 17.6 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 167,141 + 10.0 189,801 + 11.4 356,942 + 10.7 



- 19 - 

ESTIMATIONS PRELIMINAIRES 

TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant Ie genre de commerce 

Manitoba 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

477,593 + 	9.8 132,524 + 	4.8 610,118 ± 	8.7 1 

42,711 - 15.6 82,184 - 	7.9 124,894 - 10.7 2 

x x x x 39,015 + 	4.7 

Epiceries, contiseries et articles divers 	.................. 

3 

368,613 + 	4.8 - - 368,613 + 	4.8 4 

47,239 + 	2.6 8.045 ... 55,284 + 13.8 5 

x x x x 129,352 - 	5.3 

Tous les autres magasins daliments.................... 

6 

23,465 + 	9.9 2,210 - 	2.3 25,675 + 	8.8 

Grands magasins 	................................... 

7 

- - 525.697 + 	8.6 525,697 ± 	8.6 

Magasins géneraux .................................. 

Bazars ............................................ 

8 

- - 13,256 + 23.8 13.256 + 23.8 Vendeurs d'automobiles doccasion ..................... 9 

64,800 + 28.7 181,148 + 	17.2 245.949 + 20.0 10 

- - 15,249 - 	5.2 15,249 - 	5.2 

Epiceries 	- 	Boucheries ................................ 

11 

x x x x 50,085 + 17.0 

Magasins de marchandises diverses .................... 

12 

14.264 + 	7.4 8,223 -4- 	0.2 22.487 + 	4.6 13 

36.571 + 10.6 11,175 + 22.6 47,747 + 13.2 14 

22.988 + 10.3 12.016 + 	1.5 35,003 + 	7.1 

Concessionnaires dautomobiles 	....................... 

Garages 	.......................................... 

Magasins de pièces et daccessoires dautomobiles ........ 

15 

x x x x 1,614 + 22.1 

Magasins de vétements pour hommes .................. 

16 

x x x x 17,699 + 	1.6 

Stations-service 	.................................... 

17 

- - 19.428 + 10.2 19,428 + 10.2 

Magasins de vétements pour Ia famille .................. 

18 

- - 32.852 + 	9.9 32,852 + 	9.9 

Magasins de vètements pour dames .................... 

19 

x x x x 5,846 - 13.0 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 29,805 + 	12.1 

Quincailleries ....................................... 

Magasins de meubles. téléviseurs, radios et accessoires... 21 

21,075 + 22.5 91.025 + 	13.5 112,100 + 	15.1 Pharmacies, médicaments brevetès et produitsde beauté. - 22 

5,268 + 20.3 3,066 + 10.3 8,333 + 	16.4 

Magasins de chaussures specialisèes ................... 

23 

x x x x 8.363 - 	8.4 

Magasins de meubles ................................ 

24 

11,354 -1- 	18.0 13.175 - 12.5 24.529 - 	0.6 

Magasins d'appareils menagers ------------------------ 

25 

x x x x 27.573 - 	0.1 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 26 

9,233 + 10.7 18,380 + 	7.9 27.614 + 	8.8 

Fleuristes 	......................................... 

27 

131,128 + 	3.6 197,755 + 	7.1 328.883 + 	5.7 

Magasins d'accessoires personnels ..................... 

28 

1,356475 + 	7.6 1,596,590 + 	6.7 2,953,065 + 	7.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

September - 1983 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 % 

1 x x x x 49,419 + 15.0 

2 Grocery confectionery and sundries stores ............. x x x x 8,607 - 	8.2 

3 All 	other 	food 	stores 	............................... x x x x 3,032 - 	0.8 

4 

Combination stores (groceries and meat) .................... 

44404 + 	4.7 - - 44,404 + 	4.7 

5 

Department 	stores 	.................................. 

.... 

x x x x 1,812 + 20.8 

6 - - 246 ... 246 

7 x x x x 1,052 + 18.8 

8 - 

.... 

- 37,926 + 14.8 37,926 + 14.8 

9 

General 	merchandise 	stores ............................... 

Used car dealers - - 619 - 20.1 619 - 20.1 

10 

Variety 	stores 	........................................... 

x x x x 21.918 + 26.5 

11 

General 	stores 	.......................................... 

- - 663 - 13.8 663 - 13.8 

12 

Service 	stations 	......................................... 

x x x x 4,170 + 16.1 

13 

Motor 	vehicle 	dealers 	.................................... 

Men's 	clothing 	stores 	.............................. 1,687 + 32.6 292 - 12.8 1.979 + 23.1 

14 4,294 + 17.0 881' ... 5,175 + 20.7 

15 

Automotive parts and accessories stores 	................... 

x x x x 2,183 + 	5.7 

16 x x x x 202 

17 x x x x 1,892 + 	1.5 

18 

Garages 	.............................................. 

Hardware 	stores ............. 	...... 	.......... 	...... - - 360 + 13.6 360 + 13.6 

19 - - 3,239 ... 3,239 

20 

Women's 	clothing 	stores ............................. 

x 

.. 

x x x 282 + 28.1 

21 

Family 	clothing 	stores 	................................... 

x x x x 3.364 + 30.7 

22 

Specialty 	shoe 	stores 	.................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 9,545 + 14.0 

23 

Family 	shoe 	stores 	...................................... 

...... 

x x x x 760 + 23.9 

24 

Household 	furniture 	stores 	................................ 

Household apphance stores 	............................... 

x x x x 506 - 12.9 

25 

Furniture, T.V., radio and appliance stores ................... 

x x x x 2,258 - 	1.3 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

x x x x 1.124 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

1,045 + 13.8 1,848 + 14.4 2,893 + 14.2 

28 

Personal accessories stores .......................... 

10,933 + 	0.2 14,603 + 29.7 25,536 + 15.2 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 133,150 + 10.0 102,017 + 15.2 235,167 + 12.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Winnipeg 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 421,871 + 10.5 1 

x x x x 76,972 - 12.5 2 

x x x x 26,592 + 	2.7 3 

333,874 + 	4.7 - - 333,874 + 	4.7 4 

x x x x 13,494 - 	0.2 

Epiceries - 	Boucheries ............................... 

Magasins de marchandises diverses .................... 5 

- - 2,251 - 15.2 2,251 - 15.2 

Tous es autres magasins d'aliments.................... 

Grands magasins 	................................... 

6 

x x x x 8,623 + 10.9 

Magasins generaux .................................. 

7 

- - 311,859 + 	7.0 311,859 + 	7.0 

Bazars ............................................ 

8 

- - 8,231 + 347 8,231 + 34.7 9 

x x 185,508 + 25.0 10 

- - 5,990 - 	8.3 5.990 - 	8.3 

Epiceries, confiseries et articles divers 	.................. 

11 

x x x x 35,651 + 15.2 12 

12,040 + 	9.4 2,987 - 	7.6 15.028 + 	5.5 

Concessionnaires d'automobiles 	....................... 

13 

32.260 + 	10.1 6,552 + 32.3 38,812 + 13.3 14 

x x x x 16,712 + 	7.8 

Vendeurs dautomobiles d'occasion ..................... 

15 

x x x 1,447 + 20.2 

Stations-service 	.................................... 

Garages 	.......................................... 

Magasins de vétements pour hommes .................. 

16 

x x x x 14,547 + 	1.3 

Magasins de pièces et d'accessoires d'autornobiles ........ 

17 

- - 2,769 - 2,769 -- 

Magasins de vètements pour dames .................... 

Magasins de vétements pour Ia tamille .................. 

18 

- - 22,544 + 20.2 22,544 + 20.2 

Magasins de chaussures spècialisèes ................... 

Magasins de chaussures pour Ia tamille ................. 

19 

x x x x 1,808 - 	7.4 

Quincailleries ....................................... 

20 

x x x x 24,085 + 24.4 Magasins de meubles, téléviseurs, radios et accessoires... 21 

x x x x 80,268 + 15.8 Pharmacies. médicaments brevetés et produits de beauté.. 22 

x x x x 6,498 + 15.7 

Magasins d'appareils ménagers ........................ 

23 

x x x x 5,046 - 13.4 

Magasins de meubles ................................ 

24 

x x x x 19,718 - 	1.3 

Fleuristes 	......................................... 

25 

x x x x 10,885 - 13.0 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

8,817 + 10.7 15,620 + 17.5 24.437 + 	15.0 27 

101,285 + 	4.6 110,743 + 16.3 212,029 + 10.4 

Magasins darticles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

1,080,293 + 	8.0 847,256 + 	9.9 1,927,549 + 	8.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

September 1983 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
_____________________ 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sates Change Sates 

_____________________ 

Change Sates Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

I x x x x 62,124 + 	9.7 

2 x x x x 12,054 + 	3.2 

3 x x x x 3,237 + 15.7 

4 

Combination stores (groceries and meat) ................... 

Department 	stores 	................................. 30,972 + 20.8 - - 30,972 + 20.8 

5 

Grocery confectionery and sundries stores .................. 

13,020 

. 

+ 	0.6 4,491 ... 17,511 + 12.9 

6 

All 	other 	food 	stores 	.................................... 

8,605 - 12.8 13,588 + 	5.2 22,193 - 	2.5 

7 Variety 	stores ..................................... 3,420 + 22.1 512 - 	7.5 3,932 + 17.2 

8 

General merchandise stores .......................... 

- - 79,184 + 	9.0 79,184 + 	9.0 

9 

General 	stores 	..................................... 

- - 1,293 ... 1,293 

10 

Used 	car 	dealers 	...................................... 

2,931 

.. 

+ 17.4 17,106 - 	5.0 20,037 - 	2.2 

11 

Motor 	vehicle 	dealers 	.................................. 

- - 2,826 ... 2,826 

12 

Service 	stations 	..................................... 

x x x X 8,772 + 20.6 

13 

Automotive parts and accessories stores 	................... 

1,304 + 	7.7 1,257 - 	0.2 2,561 + 	3.7 

14 

Garages 	............................................... 

3,754 + 13.9 3,100 + 15.0 6,854 + 14.4 

15 

Women's 	clothing 	stores ............................. 

x x x x 4,458 + 	9.1 

16 

Men's 	clothing 	stores 	................................ 

Family 	clothing 	stores 	............................... . 

x x x x 437 + 	18.1 

17 x x x x 2,814 + 24.4 

18 x x x x 4,150 + 	9.9 

19 

Specialty 	shoe 	stores 	.............................. 	...... 

- - 7,292 + 25.4 7,292 + 25.4 

20 

Family 	shoe 	stores 	...................................... 

Hardware 	stores ......................................... 

x x x x 1.719 + 21.7 

21 x x x x 2.475 + 13.7 

22 

Household 	furniture 	stores 	................................ 

Furniture, T.V., radio and appliance stores ...................

Pharmacies, patent medicine and cosmetics stores 6,136 + 20.9 8,797 + 	8.6 14,934 + 13.3 

23 

Household appliance stores 	............................... 

Book 	and 	stationery 	stores ....... ................... x x x x 790 + 	6.4 

24 x x x x 984 + 18.8 

25 

..... 

1,261 + 29.6 1,095 ... 235V 

26 x x x x 7.059 + 17.5 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

343 + 17.3 2,001 + 	3.3 2,343 + 	5.1 

28 

Personal accessories stores .......................... 

23,422 + 	16.3 23,930 + 12.7 47,353 + 14.4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 149,340 + 12.8 223,376 + 	9.3 372,717 + 10.7 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 11. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 
January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Verites Variation Ventes Variation 
No 

x x x x 520.343 + 	5.8 1 

x x x x 100773 + 	4.2 2 

x x x 27.275 + 	8.1 3 

223,887 + 	17.0 - - 223,887 + 17.0 4 

102,004 - 	6.5 24.998 + 20.3 127,002 - 	2.2 5 

74,594 + 	3.3 110,324 + 	4.2 184,918 + 	3.8 6 

27,280 + 	9.6 4,808 - 	6.7 32,089 + 	6.7 7 

- - 674,683 + 	3.7 674,683 + 	3.7 8 

- - 8.756' ... 8,756' ... 

Bazars ............................................ 

9 

24,302 + 	9.3 148.621 - 14.5 172,924 - 	11.8 10 

- - 24,161 + 17.7 24,161 + 17.7 

Epiceries 	- 	8oucheries ............................... 

11 

x x 71,558 + 	9.6 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

12 

10.275 + 	6.6 13.242 - 13.4 23,517 - 	5.7 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

13 

30,892 + 	14.3 24,887 - 	1.2 55,779 + 	6.8 

Magasins géneraux .................................. 

14 

x x x x 36.777 + 	4.3 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 

15 

x x x x 2.708 - 	0.3 

Stations-service 	.................................... 

Garages 	.......................................... 

16 

x x x x 18,711 - 	0.4 

Magasins de pièces et d'accessoires dautomobiles ........ 

Magasins de vètements pour hommes .................. 

17 

x x x x 33,743 + 	8.6 

Magasins de vêternerits pour dames .................... 

Magasins de vètements pour Ia famille .................. 

Quiricailleries ...................................... 18 

- - 50,132 + 	14.4 50,132 + 14.4 

Magasins de chaussures spècialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

19 

x x 12,325 + 13.5 20 

x x x 17,541 - 	6.8 

Magasins d'appareils ménagers ........................

Magasins de meubles, tèlèviseurs, radios et accessoires... 21 

52,042 + 20.8 79,455 + 	15.1 131,497 + 17.3 Pharmacies, médicaments brevetès et produits de beautè. . .22 

x x x x 7,740 + 	9.7 23 

x x x x 9,759 + 	7.4 

Magasins de meubles ................................ 

24 

9,662 + 16.8 13,194' .. 22,856' - 15.1 25 

x x x x 77,094 + 13.8 

Librairies et papeteries 	............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

2,760 + 	19.6 21.918 + 	4.0 24,678 + 	5.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

175,953 + 	11.8 217.148 + 	14.1 393,101 + 	13.1 

Magasins d'accessoires personnels ..................... 

28 

1,179,594 + 	9.5 1,906.732 + 	4.0 3,086,327 + 	6.0 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'09 $000 $000 % 

1 Combination stores (groceries and meat) 120,217 + 	7.0 39,362 + 	6.4 159580 + 	6.9 

2 14,865 + 	1.3 21,182 - 	2.5 36,047 - 	0.9 

3 

Grocery confectionery and sundries stores ................ 

708 + 	4.4 8,029 + 	11.4 8,737 + 10.8 

4 131,181 + 	4.4 - - 131,181 + 	4.4 

5 

All 	other 	food 	stores 	.................................... 

Department 	stores 	.................................. 

General 	merchandise stores ......................... 15,722 + 	3.2 4,848 + 10.4 20,570 + 	4.8 

6 x x x x 52,135 + 	0.5 

7 3,950 + 	9.6 1,177 ... 5.127 + 	0.6 

8 Motor 	vehicle 	dealers 	.............................. - 

.. 

163,094 + 	5.3 163,094 + 	5.3 

9 Used 	car 	dealers 	.................................. - - 1,270 ... 1,270 

10 Service stations 11,568 + 	2.2 46,259 - 	0.3 57,827 + 	0.1 

11 

General 	stores 	........................................ 

Variety 	stores 	........................................ 

..... 

- - 4,523 - 10.5 4.523 - 10.5 

12 

..... 

2,722 + 12.2 20,122 + 	3.6 22,844 + 	4.5 

13 5,292 + 	7.3 7,296 + 12.2 12.588 + 10.1 

14 13,519 + 10.8 5.212 + 	2.5 18.731 + 	8.4 

15 

Garages 	.. 	................... 	............ 	.... 	......... 

Automotive parts and accessories stores 	................. 

Family 	clothing 	stores 	.............................. 9,220 + 27.3 4.462 + 	7.5 13,682 + 20.1 

16 

Men's 	clothing 	stores 	................................. 

362 + 16.1 174 + 20.0 537 + 17.4 

17 5,765 + 22.0 2,260 + 18.4 8,025 + 20.9 

18 x x x x 7,698 + 19.7 

19 

Women's 	clothing 	stores ............................. 

Specialty 	shoe 	stores 	................................ 

.. 

3,695 + 24.3 6,860 + 20.7 10.555 + 21.9 

20 

Family 	shoe 	stores 	.................................. 

x x x x 7,356 

21 

Hardware 	stores ..................................... 

Household furniture stores 	........................... 

Household appliance stores 	.......................... 

831 ... 3,492 + 26.4 4,323 + 	4.3 

22 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 8,909 + 	8.8 32,139 + 	19.1 41,048 + 16.7 

23 2,043 + 21.6 1,112 - 	8.5 3.155 + 	8.9 

24 x x x x 4,043 + 18.3 

25 4,851 + 	19.1 3,006 + 13.3 7.858 + 16.8 

26 

Book and stationery stores ........................... 

1,908 + 19.6 9.732 - 	1.6 11.641 + 	1.3 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

5,017 + 12.7 3,457 ... 8,474 - 	5.5 

28 

Personal accessories stores .......................... 

65,659 + 	3.1 5.4,298 + 	4.6 119,957 + 	3.8 

29 

All 	other 	stores 	...... 	.............................. 

All 	stores 	....................................... 464,334 + 	6.0 478,272 + 	5.5 942,606 + 	5.7 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

1,026,994 + 	4.7 335,127 + 	3.5 1,362,121 + 	4.4 1 

119,957 - 	3.3 178,364 - 	6.1 298,320 - 	5.0 2 

6.499 + 	4.2 67,233 + 	6.2 73,733 + 	6.0 Tous les autres magasins d'aliments ................... 3 

1,020,555 + 	2.0 - - 1,020,555 + 	2.0 4 

124,068 - 	5.1 45,821 + 29.2 169,889 + 	2.1 

Epiceries 	- 	Boucheries ............................... 

5 

446,473 + 	3.2 

Epiceries, conhiseries et articles divers 	.................. 

Magasins gènéraux ................................. 6 

31,956 - 	7.2 11,170 - 15.8 43,126 - 	9.6 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

- - 1,488,124 - 	1.6 1,488,124 - 	1.6 

Bazars ............................................ 

8 

- - 10,657 - 	3.3 10,657 - 	3.3 

Concessionnaires d'automobiles .......................

Vendeurs d'automobiles d'occasion .................... 9 

101,343 - 	2.1 409,913 + 	0.7 511,256 + 	0.1 

. 

. 

. 

10 

- - 40,837 - 14.3 40,837 - 14.3 11 

21,676 + 	11.1 174,903 + 	7.4 196,579 + 	7.8 

Garages 	.......................................... 

12 

41,502 - 	1.8 57,928 - 13.2 99,430 - 	8.7 13 

107,418 + 	3.8 45,769 + 	8.6 153,187 + 	5.2 14 

69,746 + 	17.7 33,911 - 	4.5 103,657 + 	9.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour Ia famille .................. 15 

3,165 + 	5.5 1,408 ... 4,572 - 18.6 16 

42.784 + 	12.7 18.331 + 	4.5 61,115 + 	10.1 

Stations-service 	.................................... 

17 

x x x x 65,864 + 	8.0 

Magasins de vétements pour hommes .................. 

18 

25.566 + 	3.2 55.884 + 	6.4 81,450 + 	5.4 

Magasins de vétements pour dames .................... 

Magasins de chaussures spècialisèes ................... 

19 

x x x x 48,213 + 	3.2 

Magasins de chaussures pour Ia famille ................. 

20 

6,744 ... 27,595 + 15.5 34,339 - 	6.7 

Quincailleries....................................... 

Magasins d'appareils ménagers ........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

73,810 + 	4.8 268,476 + 18.3 342,287 + 15.1 Pharmacies, médicaments brevetés et produits de beauté 22 

16,525 + 	16.1 11,733 + 	8.0 28,258 + 12.6 23 

x x x x 45,271 + 15.3 

Magasins de meubles ................................ 

24 

38,529 + 	2.9 25,332 + 	1.4 63,861 + 	2.3 25 

15,568 + 12.0 102,488 - 	8.9 118,056 - 	6.6 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

39,939 + 	4.3 33,863 - 16.5 73.802 - 	6.4 

Fleuristes 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

592,956 + 	3.0 462,726 -- 1,055.683 + 	1.6 

Magasins d'accessoires personnels ..................... 

28 

3,839,891 + 	2.7 4,200,825 + 	1.0 8,040,716 + 	1.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

September - 1983 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
__________________ 

Independent 

Magasins indépendants 
__________________ 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales 

___________________ 

Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 138,991 + 	3.9 61,477 - 	1.8 200,468 + 	2.0 

2 9,947 + 19.9 25,559 - 12.0 35.506 - 	4.9 

3 + 	2.7 18,713 - 	6.6 20.048 - 	6.0 

4 

Combination stores (groceries and meat) 	................ 

Department 	stores 	................................. 

.. 

156,209 + 	3.8 - - 156,209 + 	3.8 

5 

Grocery confectionery and sundries stores ................ 

15,777 

. 

+ 	6.1 3.703' ... 19,480' + 12.6 

6 

All 	other 	food 	stores 	................................1,335 

x x x x 14795 + 22.3 

7 

General 	merchandise stores ........................... 

5,724 + 18.3 1.107 + 	2.5 6,831 + 15.4 

8 

General 	stores 	.. ............................. .......... 

Motor 	vehicle 	dealers 	.............................. - - 139,510 + 10.2 139,510 + 10.2 

9 Used 	car 	dealers 	................ 	.................. - - 4.264 - 	3.6 4,264 - 	3.6 

10 

Variety 	stores 	........................................ 

..... 

12,009 - 	1.8 67,765 + 	2.4 79.774 + 	1.7 

11 - - 8,693 - 13.7 8.693 - 13.7 

12 

.... 

1,210 + 16.4 16,791 + 26.2 18,001 + 25,5 

13 

Service 	stations 	.................................... 

Garages 	............................................. 

Automotive parts and accessories stores 	................. 

5,712 + 10.6 3,147 - 	5.0 8,858 + 	4.4 

14 

Men's 	clothing 	stores 	................................. 

Women's 	clothing 	stores ........... .... ............. 11,009 + 23.8 7.997 + 27.0 19,006 + 25.1 

15 

.. 

9,053 + 25.2 4,343 + 	0.3 13,396 + 15.9 

16 199 - 	8.8 1,022 + 10.8 1.221 + 	7.1 

17 4,404 + 27.8 2,755 + 17.4 7.159 + 23.6 

18 

Family 	clothing 	stores 	................................. 

Hardware stores x x x x 7,171 + 	9.6 

19 

Specialty 	shoe 	stores 	................................... 

Household 	furniture 	stores 	................ .......... x x x x 9.286 + 10.2 

20 

Family 	shoe 	stores 	.................................. 

Household appliance stores 	------------------------- x x x x 4.929 + 	15.4 

21 Furniture. TV., radio and appliance stores 

...... 

..... 

x x x x 7.103 + 343 

22 Pharmacies, patent medicine and cosmetics stores 17,168 + 18.7 32.229 - 	0.9 49.396 + 	5.0 

23 1,635 + 28.8 2.652 + 12.5 4,288 + 18.2 

24 x x x x 2,096 + 	0.9 

25 5,011 + 28.9 4,998 + 	4.2 10,009 + 15.2 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 16.644 + 12.8 

27 

Florists 	........................................... 

5,596 + 34.9 13,657 + 	8.4 19,252 + 15.0 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

71,625 + 27.9 64,804 + 	6.2 136,429 + 16.6 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 480,594 + 	9.6 539,228 + 	5.1 1,019,822 + 	7.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'OOO $000 % 

1,209,970 + 	2.1 614,351 + 	5.0 1,824,321 + 	3.0 Epiceries - 	Boucheries ............................... 1 

82,420 + 	15.6 241,687 - 10.7 324,107 - 	5.2 2 

12.939 + 	6.3 172,972 - 	5.5 185,910 - 	4.7 

Epiceries, confiseries et articles divers 	.................. 

3 

1.191,618 + 	3.4 - - 1,191.618 + 	3.4 4 

124,887 - 	2.7 27,392' ... 152,279' + 	4.3 5 

x x x x 116,741 + 	9.8 6 

44,962 + 	5.9 10,066 + 	1.4 55,028 + 	5.1 

Grands magasins 	................................... 

7 

- - 1,310.918 + 	3.7 1,310,918 + 	3.7 8 

- - 39769 + 	6.7 39,769 + 	6.7 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

99,040 - 19.6 554,669 - 	7.0 653,709 - 	9.1 10 

- - 82,092 - 	11.9 82,092 - 	11.9 11 

10,384 + 	8.8 146,758 + 33.2 157,141 + 31.3 12 

43,793 + 	7.6 23,732 - 13.6 67,524 - 	0.9 

Tous les autres magasins d'aliments .................... 

13 

86,816 + 15.0 61,589 + 	5.1 148,405 + 10.7 

Bazars ............................................ 

14 

61.779 + 12.6 36,498 + 	2.1 98,276 + 	8.5 

Magasins genéraux .................................. 

15 

1,726 ... 6,822 + 	5.2 8,548 - 	3.3 

Garages 	.......................................... 

16 

29,901 - 	6.8 22,879 + 	1.2 52,780 - 	3.4 

Magasins de marchandises diverses .................... 

Stations-service 	.................................... 

Magasins de vétements pour dames .................... 

17 

x x x x 62,262 + 	0.1 

Magasins de vétements pour 	a famille .................. 

18 

x x x x 74,113 + 	5.4 

Quincailleries....................................... 

19 

x x x x 36.236 + 23.1 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 57.891 + 14.2 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magas1ns de vétements pour hommes .................. 

Magasins de meubles, tèléviseurs, radios et accessoires ... 21 

147,593 + 	8.7 280,586 + 	3.3 428.179 + 	5.1 Pharmacies, médicaments brevetés et produils de beauté.. 22 

12,649 + 14.0 21,981 - 	8.0 34,630 - 	1.0 

Magasins de chaussures spècialisèes ................... 

23 

x x x x 22.231 - 	2.5 

Magasins de meubles ................................ 

24 

37,719 + 	5.7 44,217 + 	0.6 81,936 + 	2.9 

Magasins d'appafeils ménagers ........................ 

25 

x x x x 153,499 + 	3.5 

Librairies et papeteries .............................. 

Magasins d'articles de sport et d'accessoires ............. 26 

40,565 + 14.3 102,869 - 	6.0 143,434 - 	1.0 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

608,335 + 	5.6 571,468 - 	2.3 1,179,802 + 	1.6 

Magasins d'accessoires personnels ..................... 

28 

3,906,869 + 	3.4 4,836,512 + 	1.0 8,743,381 + 	2.0 

Tous les aulres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

September - 1983 - Septembre 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 % 

1 x x x x 95.628 + 	0.8 

2 x x x x 19.217 + 	0.7 

3 

Combination stores (groceries and meat) ................... 

Grocery confectionery and sundries stores ............... 

903 + 	1.0 13.758 - 	1.8 14,661 - 	1.6 

4 92,887 + 	1.5 - - 92,887 + 	1.5 

5 General 	merchandise stores ......................... x x x x 7,205 + 	9.6 

6 

All 	other 	food 	stores ................................. 

- - 246 + 12.7 246 + 	12.7 

7 

Department 	stores 	................................... 

x x x x 768 + 	3.2 

8 

Variety 	stores .......................................... 

- 

....... 

- 73.460 + 	11.5 73,460 + 	11.5 

9 

General 	stores 	........................................... 

- - 1,754' ... 1,754' 

10 5,465' ... 35,287 - 	4.3 40,752 - 	7.4 

11 

Motor 	vehicle dealers 	................................... 

- - 3379' ... 3,379 

12 

Used 	car 	dealers ....................................... 

x x x x 8.596 + 30.9 

13 

Service 	stations 	.................................... 

3.751 + 	8.9 1,532 + 	6.0 5,283 + 	8.0 

14 

Garages 	............................................... 

Men's 	clothing 	stores 	................................ 

6.178 + 23.2 3,609 + 	9.7 9.787 + 17.9 

15 

Automotive parts and accessories stores 	.................... 

Women's 	clothing 	stores .............................. 

3,878 + 27.7 1.827 + 18.7 5,705 + 24.6 

16 x x x x 409 + 	3.8 

17 x x x x 3.121 + 22.9 

18 x x x x 2.224 + 16.9 

19 

Family 	clothing 	stores 	................................ 

Specialty 	shoe 	stores 	.................................... 

x x x x 6,545 + 	2.9 

20 

Family 	shoe 	stores 	...................................... 

x x x x 1,613 - 	0.8 

21 

Hardware 	stores ......................................... 

Household 	furniture 	stores 	................................ 

x x x x 3.936 + 35.1 

22 

Household 	appliance 	stores 	.............. ................ 

Pharmacies, patent medicine arid cosmetics stores 12,095 + 30.3 12.219 + 	3.8 24.315 + 15.5 

23 1,141 + 31.2 1.429 + 18.4 2,570 + 23.8 

24 x x x x 1.026 - 	1.4 

25 

Furniture, T.V., radio and appliance stores ................. 

2,297 + 	2.9 3,040 + 	6.8 5,337 + 	5.1 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 9.285 + 17.0 

27 

Florists 	........................................... 

Personal accessories stores --- ...................... 4,643 + 31.7 7,995 + 	5.5 12,638 + 13.8 

28 

Sporting goods and accessories stores ................. 

x 

. 

x x x 64,905 + 18.8 

29 

All 	other stores 	.................................... 

All 	stores ....................................... 258,741 + 	9.0 258,513 + 	2.9 517,253 + 	5.9 



ESTIMATIONS PRELIMINAIRES 

TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone metropolutaine de Vancouver 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasns 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO % $000 $000 

887,083 + 	2.0 1 

x x x x 173,658 - 	0.2 2 

8,901 + 	6.0 125,959 + 	2.7 134,859 + 	2.9 3 

707,364 + 	1.9 - - 707,364 + 	1.9 4 

55,500 + 	1.2 

Epiceries - 	Boucheries ............................... 

5 

- - 2,228' ... 2.228' ... 6 

6,218 - 	9.0 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

- - 690,437 + 	0.8 690,437 + 	0.8 B 

- - 18,682 + 	1.5 18.682 + 	1.5 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

47,597 ... 289,422 - 12.4 337,019' - 15.6 10 

- - 33,782' ... 33.782' ... 

Epiceries, confiseries et articles divers 	.................. 

11 

x x x 72,950 + 25.3 12 

28.973 + 10.2 10,194 - 18.4 39,167 + 	0.9 

Magasins genéraux .................................. 

13 

48,622 + 	11.5 28.163 + 	6.9 76,784 + 	9.8 14 

25,656 + 	11.5 15,819 + 	9.4 41,475 + 	10.7 

bus los autres magasins d'alirnents ....... ............. 

15 

x x x x 2,662 - 18.5 

Magasins de vétements pour hommes .................. 

16 

x x x x 22,174 - 14.2 

Bazars ............................................ 

17 

x x x x 20,731 + 	7.0 18 

x x x x 53869 + 	8.5 

Stations-service 	.................................... 

Garages 	.......................................... 

19 

x x x x 12,628 + 	14.8 

Magasins de chaussures pour Ia famille ................. 

20 

x x x x 30,444 + 	3.1 

Magasins de pièces et d'accessoires dautomobiles ........ 

Magasins do vètements pour dames .................... 

Magasins de vétements pour 	a famille .................. 

Magasins de meubles, téléviseurs, radios et accessoires 21 

97,534 + 	11.3 105.619 + 	5.9 203,153 + 	8.5 Pharmacies, médicaments brevetes et produits do beauté 22 

8.756 + 14.7 12,763 + 10.3 21,520 + 12.0 

Magasins do chaussures spècialisées ................... 

Quincailteries....................................... 

23 

x x x x 9,535 - 	4.2 

Magasins de meubles ................................ 

24 

21,540 - 	0.6 26,800 - 	1.2 48.340 - 	0.9 

Magasins d'appareils menagers ........................ 

25 

x x x x 82.302 + 	6.6 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

33,298 + 	12.1 60,216 - 	8.7 93.514 - 	2.2 

Fleuristes 	......................................... 

Magasins d'articles do sport et daccessoires ............. 

27 

x x 558,044 + 	1.8 

Magasins d'accessoires personnels ..................... 

28 

2,091,668 + 	2.9 2,344,451 - 	1.5 4,436,119 + 	0.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

September 1983 - Septembre 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 
_______________ 

Independent 

Magasins indèpendants 
_______________ 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales 

________________ 

Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x 	 x x 	 x 5,990 	+ 26.4 

2 

Combination stores (groceries and meat) 	.................. 

- 	- 942 	- 11.7 942 	- 11.7 

3 All 	other 	food 	stores 	............................... - 177 	+ 14.4 177 	+ 14.4 

4 Department 	stores 	................................. 163 	+ 	6.9 

3... 

- 	- 3163 	+ 	6.9 

5 

Grocery confectionery and sundries stores ................ 

General 	merchandise 	stores ......................... x 	 x x 	 x 1430 	- 	4.0 

6 General 	stores 	.................................... x 	 x 

. 

x 	 x 6,511 	+ 	6.5 

7 - 	- 

.. 

. 

x 	 x x 	 x 

8 Motor 	vehicle 	dealers 	.............................. - 	- 

.. 

2,767 	- 28.0 2.767 	- 28.0 

9 

Variety 	stores ... 	................................ 	... . 

- 	- x 	 x x 	 x 

10 - 	- 

.. 

x 	 x x 	 x 

11 - 	- x 	 x x 	 x 

12 

Used 	car 	dealers 	................................... . 

- 	- x 	 x x 	 x 

13 

Service 	stations 	.................................... . 

- 	- 129 	- 13.1 129 	- 13.1 

14 

Garages 	.......................................... . 

Men's 	clothing 	stores 	............................... . 

- 	- 109 	- 18.3 109 	- 18.3 

15 

Automotive parts and accessories stores 	............... . 

Women's 	clothing 	stores ............................. . 

- 	- 117 	- 13.6 117 	- 13.6 

16 - 	- x 	 x x 	 x 

17 - 	- x 	 x x 	 x 

18 - 	- 291 	+ 24.7 291 	+ 24.7 

19 

Family 	clothing 	stores ............................... . 

Specialty 	shoe 	stores 	............................... . 

- 	- x 	 x x 	 x 

20 

Family 	shoe 	stores 	................................. . 

- 	- x 	 x x 	 x 

21 

Hardware 	stores .................................... . 

Household 	furniture 	stores 	........................... . 

- 	- x 	 x x 	 x 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores - 	- 94P 	 ... 941 

23 - 	- x 	 x x 	 x 

24 

Household appliance stores 	............................... 

- 	- x 	 x x 	 x 

25 x 	 x x 	 x 210 	- 	2.3 

26 

Book and stationery stores ........................... 

- 	- 395 	+ 	7.1 395 	+ 	7.1 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x 	 x x 	 x 367 	+ 30.5 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

x 	 x x 	 x 3,094 	+ 12.0 

29 

All other stores 	.................................... 

All 	stores ....................................... 12,470 	+ 	6.1 15,236 	+ 	9.9 27,706 	+ 	8.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 	% $000 $000 

x 	x x 	x 43.150 	+ 	3.9 1 

- 	- 8,907 	- 10.4 8,907 	- 10.4 2 

- 	- 1,305' 	,,. 1,305' 	,. 3 

22,618 	- 	6.6 - 	- 22,618 	- 	6.6 4 

x 	x x 	x 10,433 	- 	5.6 

Epiceries - 	Boucheries ................................ 

5 

x 	x x 	x 48,076 	- 	8.8 

Tous 	es autres magasins daliments.................... 

6 

- 	- x 	x x 	x 

Grands magasins 	.................................... 

7 

- 	- 25,369 	- 20.3 25,369 	- 20.3 

Bazars 	............................................ 

8 

- 	- x 	x x 	x 

Concessionnaires d'automobiles 	....................... 

9 

- 	- x 	x x 	x 10 

- 	- x 	x x 	x Garages 	.......................................... 11 

- 	- x 	x x 	x 12 

- 	- 794' 	... 794' 	... 13 

- 	- 879 	- 17.3 879 	- 17.3 14 

- 	- 1,018 	- 19.4 1,018 	- 19.4 

Magasins generaux .................................. 

15 

- 	- x 	x x 	x 

Epicenes, contiseries et articles divers 	.................. 

16 

- 	- x 	x x 	x 

Magasins de marchandises diverses .................... 

Stations-service 	.................................... 

17 

- 	- 2,782 	+ 	8.7 2,782 	+ 	8.7 18 

- 	- x 	x x 	x 

Verideurs dautomobiles doccasion ..................... 

Magasins de vétements pour dames .................... 

Magasins de vétements pour Ia tamille .................. 

19 

- 	- x 	x x 	x 

Magasins de chaussures pour Ia famille ................. 

20 

- 	- x 	x x 	x 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vètements pour homrnes .................. 

Quincailleries....................................... 

Magasins de meubles, téléviseurs, radios et accessoires. . 21 

- 	- 7,383' 	... 7,383' 	... Pharmacies, mèdicaments brevetés et produits de beauté. 22 

- 	- x 	x x 	x 

Magasins de chaussures spécialisées ................... 

23 

- 	- x 	x x 	x 

Magasins de meubles................................ 

24 

x 	x x 	x 1,430' 	... 

Magasins d'appareils menagers ........................ 

25 

- 	- 3,812 	- 	0.9 3,812 	- 	0.9 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et daccessoires ............. 26 

x 	x x 	x 3.095 	+ 34.5 

Fleuristes 	......................................... 

27 

x 	x x 	x 26,485 	- 	1.4 

Magasins d'accessoires personnels ..................... 

28 

92,141 	+ 	0.7 121,759 	- 	7.1 213,900 	- 	3.9 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PREUMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

September - 1983 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $'OOO % 

1 1,149,830 + 	5.9 613,525 + 	9.9 1,763,355 + 	7.3 

2 127,105 + 10.9 321.856 + 	6.7 448.961 + 	7.9 

3 9,171 - 	6.3 157,277 + 	3.9 166,448 + 	3.3 

4 

Combination stores (groceries and meat) ............... 

All 	other 	food 	stores ................................. 

922,067 + 	7.0 - - 922.067 + 	7.0 

5 

Department 	stores 	.................................. 

General 	merchandise stores ......................... 148,042 + 	7.1 40,434 + 13.7 188,476 + 	8.5 

6 67,693 + 	2.8 107,526 + 	3.9 175,220 + 	3.4 

7 

Grocery confectionery and sunies stores ............... 

79,925 + 14.2 14.967 - 	0.2 94,892 + 11.7 

8 11,797 - 	1.3 1,357,238 + 14.4 1,369,035 + 14.2 

9 Used 	car 	dealers .................................. - - 45,887 + 	7.9 45,887 + 	7.9 

10 153,517 

...

.. 

+ 	4.3 624,213 + 	3.8 777,730 + 	3.9 

11 

General 	stores 	....................................... 

Variety 	stores 	........................................ 

Motor 	vehicle 	dealers 	............................. .... 

Garages 	......................................... - - 112.705 - 	1.2 112,705 - 	1.2 

12 11,554 + 	4.1 194.846 + 21.2 206.400 + 20.1 

13 

Service 	stations 	..................................... 

Automotive parts and accessories stores 	................. 

42,454 + 	6.0 44.827 + 	4.7 87,281 + 	5.4 

14 104,944 + 13.1 79,317 + 	7.5 184,261 + 10.6 

15 

Men's 	clothing 	stores 	................................. 

Family 	clothing 	stores 	.............................. 69,525 + 15.2 53.242 + 	2.1 122,767 + 	9.1 

16 5,094 - 	3.0 8.233 + 	7.7 13.327 + 	3.3 

17 Family 	shoe 	stores 	................................ 

.... 

65,972 + 13.3 24,480 + 12.6 90,452 + 13.1 

18 Hardware 	stores ................................... 

.. 

x x x x 66.178 + 15.0 

19 

Women's 	clothing 	stores ............................. 

Specialty 	shoe 	stores 	................................ 

28,752 + 32.9 96,944 + 18.5 125,695 + 21.5 

20 

Household furniture stores 	........................... 

.. 

x x x x 47,901 

21 

.... 

18,701 + 26.9 37,060 + 27.0 55,762 + 26.9 

22 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 98,380 + 	13.1 268,899 + 10.7 367,280 + 11.3 

23 

Household appliance stores .......................... 

20,315 + 18.2 21,133 - 	6.0 41,449 + 	4.4 

24 1,135 - 10.8 27,921 + 10.2 29,056 + 	9.2 

25 

Florists 	........................................... 

31,251 + 18.8 28,384 -- 59,635 + 	9.0 

26 

Book and stationery stores ........................... 

,Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 13,349 + 15.8 99,279 + 	11.7 112,628 + 12.2 

27 38,978 + 12.9 80,816 + 	5.8 119,794 + 	8.0 

28 

Personal accessories stores 	.......................... 

All 	other 	stores 	............. 	..................... 570,933 + 10.3 473,079 + 	9.5 1,044,012 + 	9.9 

29 All 	stores ....................................... 3,806,342 

. 

+ 	8.1 5,052,310 + 10.1 8,858,652 + 	9.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-September - 1983 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Verites Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

9,930,393 + 	1.9 5,310,834 + 	8.3 15,241,227 + 	4.1 1 

1,050,333 + 	6.9 2,778,856 + 	2.9 3.829,190 + 	4.0 2 

90,105 - 	8.5 1.393.899 + 	5.2 1.484,004 + 	4.2 3 

7.137.607 + 	7.0 - - 7,137,607 + 	7.0 4 

1,203,691 + 	6.0 334,961 + 	19,0 1,538,652 + 	8.6 5 

546,839 + 	2.3 884,712 + 	1.6 1,431,551 + 	1.8 Magasins généraux .................................. 6 

626,789 + 	7.5 132,909 + 	0.5 759.699 + 	6.2 

Grands magasins 	................................... 

Bazars ............................................ 7 

121,681 + 15.9 12,593,800 + 	15.1 12,715,481 + 	15.1 Concessionnaires dautomobiles ....................... 8 

- - 393,303 + 12.0 393,303 + 	12.0 9 

1,300,549 - 	2.2 5,182,504 + 	0.1 6,483,053 - 	0.3 

Epiceries - 	Boucheries ............................... 

Tous les autres magasins daliments.................... 

10 

- - 1,016,996 - 	0.8 1,016,996 - 	0.8 11 

99,206 + 	4.0 1,633.645 + 13.9 1,732,851 + 13.3 

Epiceries, confiseries et articles divers 	.................. 

Magasins de marchandises diverses .................... 

12 

336,351 + 	5.6 410,992 - 	2.5 747,343 + 	0.9 13 

825,383 + 10.2 597,872 + 	7.5 1,423,255 + 	9.1 

Garages 	.......................................... 

14 

503.218 + 	13.0 428,927 + 	3.6 932.145 + 	8.5 

Magasins de vètements pour dames .................... 

15 

40.551 - 	2.2 55,337 + 	3.3 95,888 + 	0.9 

Vendeurs d'autornobiles d'occasion .....................

Stations-service 	.................................... 

Magasins de vétements pour 	a famille .................. 

16 

461.039 + 	8.2 179.773 + 	3.6 640,812 + 	6.9 17 

x x x x 687,913 + 	7.7 

Magasins de vétements pour hommes .................. 

18 

229,972 + 28.3 845,110 + 24.7 1,075,082 + 25.5 

Magasins de chaussures specialisees ................... 

19 

x x x x 344,592 + 29.4 

Magasins de chaussures pour Ia famille ................. 

20 

161,854 + 32.1 296.373 + 21.9 458,227 + 25.3 

Magasins de pièces et d'accessoires dautomobiles ........ 

Quincailleries....................................... 

Magasins d'appareils menagers ........................

Magasins de meubles, téléviseurs. radios et accessoires... 21 

846,279 + 15.3 2,280,990 + 11.9 3.127.269 + 12.8 Pharmacies, médicaments brevetés et produits de beauté. . 22 

158,276 + 15.2 169,757 - 	2.6 328,033 + 	5.2 23 

12,147 + 	2.7 279,172 + 	4.6 291,318 + 	4.5 

Magasins de meubles ................................ 

24 

248,877 + 	7.6 246,745 - 	7.4 495,622 - 	0.4 25 

116,803 + 	12.1 924,792 + 	2.6 1,041,595 + 	3.6 

Librairies et papeteries ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

301,120 + 	5.2 698,272 + 	1.5 999,392 + 	2.6 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

4,785,685 + 	7.5 3,974,261 + 	4.7 8,759,946 + 	6.2 

Magasins d'accessoires personnels ..................... 

28 

31,255,183 + 	5.4 43,956,861 + 	8.3 75,212,045 + 	7.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

August - 1983 - AoOt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursates 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Vanation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 x x x x 25,620 + 25.4 

2 x x x x 19,906 + 	11.4 

3 x x x x 1,351 + 	2.7 

4 

Combination stores (groceries and meat) 	..................... 

10,917 + 	8.9 - - 10,917 + 	8.9 

5 

Grocery confectionery and sundries stores .................... 

All 	other 	food 	stores 	...................................... 

Department 	stores 	.................................. 

x x x x 9.639 - 	3.4 

6 

General 	merchandise stores ....................... ... . 

x x x x 8.649 - 	2.7 

7 x x x x 5,337 + 	9.4 

8 x x x x 26,760 + 20.7 

9 - - x x x x 

10 

General 	stores 	......................................... 

x x x x 18,04 + 	4.4 

11 

Variety 	stores 	.......................................... 

Motor 	vehicle 	dealers 	................................... 

- - 1,498 ... 1,498 

12 

Used 	car 	dealers 	....................................... 

x x x x 4,073 + 17.8 

13 

Service 	stations 	........................................ 

Garages 	............................................. 

Men's 	clothing 	stores 	.................... . ......... x x x x 837 + 	7.8 

14 Women's 	clothing 	stores ............................ 1,907 

.... 

+ 17.3 161 - 13.3 2,068 + 	14.1 

15 

Automotive parts and accessories stores 	.................. 

.. 

2,971 + 	0.6 2,346 + 	9.7 5,317 + 	4.4 

16 - - x x x x 

17 Family 	shoe 	stores 	................................ 777 -- 298 + 	3.6 1.074 + 	1.0 

18 

Family 	clothing 	stores 	............................... 

Hardware 	stores ..... .............................. - - 945 + 	3.7 945 + 	3.7 

19 

Speciatty 	shoe 	stores 	.................................. 

- - 2,065 + 28.1 2,065 + 28.1 

20 

. 

- - 328 - 	2.0 328 - 	2.0 

21 - - 947 - 	17.7 947 - 17.7 

22 Pharmacies, patent medicine and cosmetics stores x x x x 8,268 + 	4.6 

23 

... 

x x x x 162 

24 

Household furniture stores 	.............................. 

Household appliance stores 	............................. 

Furniture, TV., radio and appliance stores .............. 

- - 345 + 17.5 345 + 17.5 

25 x x x x 531 - 	4.8 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

x x x x 733• 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

341 + 30.5 461 + 30.1 801 + 30.3 

28 

Personal accessories stores .......................... 

7,443 + 22.4 4.525 - 	11.2 11,968 + 	7.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 60,459 + 12.7 107.838 + 	9.1 168,297 + 10.4 
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ESTIMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et mag&sins indépendants, suivant le genre de commerce 

Prince Edward Island - lIe-du-Prince-Edouard 

August - 1983 - AoOt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1983/1982 - 1953/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

6864 + 	6.1 1 

x x x x 1,730 - 	9.7 2 

- - 307' ... 307' ... 

Epiceries, confiseries et articles divers 	.................. 

3 

6,146 + 20.5 - - 6,146 + 20.5 4 

2,044 + 30.2 5 

- - 1,296 - 	5.1 1,296 - 	5.1 

Tous les autres magasins d'aliments.................... 

6 

7 

- - 5,914 + 10.9 5,914 + 10.9 

Magasins généraux .................................. 

Bazars............................................ 

8 

- - x x x x 9 

x x x x x x 10 

- - x x x x Garages 	.......................................... 11 

x x x x x x 12 

x x x x 337' ... 

Grands magasins 	................................... 

13 

259 + 13.4 325 + 	1.0 584 + 	6.2 14 

x x x x 98 + 11.7 

Epiceries - 	Boucheries ............................... 

Concessionnaires d'automobiles 	....................... 

15 

- - x x x x 16 

x x x x x x 

Magasins de marchandises diverses .................... 

17 

- - 127 + 19.7 127 + 19.7 

Magasins de vétements pour Ia famille .................. 

18 

- - x x x x 

Vendeurs d'automobiles d'occasion ..................... 

19 

- - x x x x 

Stations-service 	.................................... 

20 

- - x x x x 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins de vètements pour hommes .................. 

Quincailleries....................................... 

Magasins de rneubles, téléviseurs, radios et accessoires. . 21 

x x x x 2,010 + 20.0 

Magasins de vétements pour dames .................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

x x x x x x 

Magasins de chaussures spècialisées ................... 

Magasins de chaussures pour Ia tamille ................. 

23 

- - x x x x 

Magasins de meubles ................................ 

24 

x x x x 139' ... 

Magasins d'appareils menagers ........................ 

25 

- - 352' ... 352' ... 

Librairies 	et 	papeteries ............................... 

Magasins darticles de sport et daccessoires ............. 26 

x x x x 425 - 	10.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x x x 5,830 + 	12.6 

Magasins d'accessoires personnels -------------------- 

28 

15,710 + 15.4 26,047 + 	5.1 41,757 + 	8.8 

Tous Ies autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 
August - 1983 - AoOt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stofes 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 % 

I x x x x 63,240 + 	8.8 

2 x x x x 11.964 + 	7.9 

3 All 	other 	food 	stores 	............................... x x x x 3.197 + 14.7 

4 

Combination stores (groceries and meat) ................... 

Department 	stores 	................................. + 27.5 - - 27,825 + 27.5 

5 

Grocery confectionery and sundries stores .................. 

x x x x 11,522 + 18.7 

6 

General merchandise stores .............................. 

- - 3,794 - 	3.8 3,794 - 	3.8 

7 

General 	stores 	........................................ 

27,.825 

5,144 + 	8.4 953 + 	17.3 6,096 + 	9.7 

8 

..... 

- - 48,807 + 23.1 48.807 + 23.1 

9 - - 762' ... 762 

10 x x x x 35,660 + 22.5 

11 

Motor 	vehicle 	dealers 	................................... 

Used 	car 	dealers ....................................... 

- - 1,433 - 19.5 1,433 - 19.5 

12 x x x x 7.478 + 23.5 

13 x x x x 3.220' 

14 

Variety 	stores 	....................................... 

Garages 	.............................................. 

3,202 + 	11.8 1,497 + 	4.7 4,698 + 	9.4 

15 

Service 	stations 	........................................ 

527 ... 3,230 - 	7.1 3.757' - 	2.3 

16 x x x x 514 + 13.7 

17 

Automotive parts and accessories stores 	................... 

Men's 	clothing 	stores 	................................... 

Women's 	clothing 	stores ............................. 

x x x x 1,630 + 	11.1 

18 - - 3,116 + 	4.5 3,116 + 	4.5 

19 

Family 	clothing 	stores ................................ 

x x x x 1,601 + 	5.7 

20 

Specialty 	shoe 	stores 	................................... 

Household turniture stores ........................... 

x x x x 855 + 17.0 

21 x x x x 2,749 + 26.2 

22 

Family 	shoe 	stores 	..................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 16.089 + 18.6 

23 

Hardware 	stores ........................................ 

826' ... 1,372 + 	4.6 2,198' + 32.6 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 746 - 	11.2 

25 

Household appliance stores 	.......................... 

Florists 	........................................... 

1,837 + 16.6 367 -- 2,205 + 13.5 

26 

Book and stationery stores ........................... 

x x x x 2,558' 

27 

Jewellery 	stores ..................................... 

729 + 16.3 2.745 - 	1.6 3,475 + 	1.6 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

x x x x 36,059 + 	16.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 129,515 + 16.3 177,934 + 16.4 307,449 + 16.4 



MYM 

ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins 8 succursales et magasins indépendants, suivant Ie genre de commerce 

New Brunswick - Nouveau-Brunswick 

August - 1983 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

42.288 + 	12.5 1 

13,652 + 	1.6 2 

5,498 + 	8.0 3 

19,513 + 15.0 - - 19.513 + 15.0 4 

x x 6,849 + 18.7 5 

- - 7,331 + 19.3 7,331 + 19.3 

Tous les autres magasins d'alirnents.................... 

6 

5,952 + 	6.8 829 - 	4.7 6,781 + 	5.3 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

x x x 35,267 + 19.0 

Bazars ............................................ 

8 

- - 1,238' ... 1.238' ... Vendeurs dautomobiles doccasion..................... 9 

x x x x 27.581 + 13.3 10 

- - 994 ... 994' ... 

Epiceries - 	Boucheries ............................... 

Epiceries, confiseries et articles divers 	.................. 

Garages 	.......................................... 11 

x x x x 5.559 + 24.0 12 

1,016 + 	3.6 917 + 	5.5 1,933 + 	4.5 13 

2,757 + 	4.3 888 + 	2.8 3,645 + 	3.9 14 

1,011 + 31.5 1,251 - 13.2 2,262 + 	2.2 

Magasins generaux ... ............................... 

Concessionnaires d'automobiles 	....................... 

Magasins de vètements pour Ia famille .................. 15 

x x x x 78 + 	5.5 

Magasins de vOtements pour hommes .................. 

Magasins de chaussures specialisees ................... 16 

x x x x 1,712 + 16.9 

Stations-service 	.................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

17 

- - 2,562' ... 2,562' ... 18 

x x x x 2,818 + 22.2 

Magasins de vétements pour dames .................... 

19 

- - 937 + 35.0 937 + 35.0 

Magasins de chaussures pour Ia fan,ille ................. 

20 

x x x x 1.020 + 	11.7 

Quincailleries....................................... 

Magasins do meubles, téléviseurs, radios et accessoires.. . 21 

1,311 + 	17.4 10,092 + 13.7 11,402 + 	14.1 Pharmacies, médicaments brevetés et produits de beauté.. 22 

x x x 924' ... 23 

x x x x 662 + 	5.4 

Magasins do meubles ................................ 

24 

993 + 16.8 532 + 14.2 1.526 + 15.9 

Magasins d'appareils menagers ........................ 

25 

- - 1,499 - 	5,3 1,499 - 	5.3 

Librairies et papeteries ............................... 

26 

454 ... 582' ... 1,036' - 	5.0 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

15,914 + 10.8 9,773 + 34.7 25.687 + 18.8 

Magasins d'accessoires personnels ..................... 

28 

92,542 + 10.2 139,713 + 16.3 232,255 + 13.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
August - 1983 - AoUt 

Kindof business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales 

_____________________ 

Change Sales 

_____________________ 

Change Sales 

______________________ 

Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 

1 x x x x 407,759 + 	3.2 

2 Grocery confectionery and sundries stores ..., x x x x 156,444 + 10.3 

3 

Combination stores (groceries and meat) ..................... 

2,175 - 	11.5 56,329 + 	6.5 58.504 + 	5.7 

4 Department 	stores 	................ 152,270 + 	6.8 - - 152.270 + 	6.8 

5 

All 	other 	food 	stores 	.................................. 

x x x x 27.507 + 	2.4 

6 x x x x 26.267 + 	15.1 

7 Variety 	stores 	..................................... 21,185 + 	2.4 4,726 + 	6.4 25,912 + 	3.1 

8 

General 	merchandise stores ............................... 

- - 306,815 + 25.0 306,815 + 25.0 

9 

General 	stores 	......................................... 

Motor 	vehicle 	dealers 	.................................... 

Used 	car 	dealers ....... ........................... - - 14,544 + 	3.2 14,544 + 	3.2 

10 28,422 

...

.. 

+ 	1.8 196,795 + 	6.0 225.217 + 	5.5 

11 Garages 	......................................... - 54.339 -4- 	6.3 54,339 + 	6.3 

12 Automotive parts and accessories stores 	.............. x x x x 43,123 + 29.4 

13 

Service 	stations 	..................................... 

.......... 

6,376 + 	5.5 13,372 + 	0.9 19,748 + 	2.3 

14 Women's 	clothing 	stores .......... .................. 18,818 + 	11.4 24,718 + 	1.9 43,536 + 	5.8 

15 Family 	clothing 	stores 	.............................. 

.. 

.... 

20,150 + 20.5 19.091 - 	6.9 39.241 + 	5.3 

16 

Men's 	clothing 	stores 	................................ 

.. 

1,326 - 	14.1 1,799 ... 3,125' - 20.2 

17 

Specialty 	shoe 	stores 	................................ 

21,117 + 13.3 6,269 + 	9.0 27,386 + 12.3 

18 x x x 31,500 + 16.8 

19 Household furniture stores 5,910' ... 43,357 + 33.3 49,267' + 341 

20 

Family 	shoe 	stores 	................................. 

x x x x 6,941 + 	5.8 

21 

Hardware 	stores .................................... x 

x x x x 15,791 + 31.2 

22 

Furniture, TV., radio and appliance stores .................

Pharmacies, patent medicine and cosmetics stores 21,764 + 13.5 50.103 + 	6.5 71.867 + 	8.5 

23 

Household appliance stores 	............................. 

4,455 - 11.9 7,273 - 	78 11,728 - 	9.4 

24 - - 5,943 + 13.5 5,943 + 13.5 

25 3,546 + 16.2 6,378 + 16.3 9,925 + 16.2 

26 

Book and stationery stores ...........................

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 3,775 + 24.6 33,781 + 12.7 37,556 + 13.8 

27 5,151 + 12.8 29.423 + 	2.4 34,573 + 	3.8 

28 

Personal accessories stores -------------------------- 

93,044 + 	5.7 112,047 + 10.2 205,091 + 	8.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 622,965 + 	3.0 1,488,952 + 12.9 2,111,917 + 	9.8 



IMIM 

ESTIMATIONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone metropolitaine de Montréal 

August - 1983 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

x x x x 193,993 - 10.0 1 

x x x x 53,674 + 	7.0 

Epiceries 	- 	Boucheries ................................ 

2 

1,279 - 10.5 30,229 + 12.8 31,507 + 	11.6 3 

90,637 + 	8.0 - - 90.637 + 	8.0 4 

x x x x 6,350 - 	3.4 5 

- - 291 ... 291 ... 6 

5,273 - 	0.5 2,559 + 	6.7 7,833 + 	1.7 7 

- 142,838 + 25.9 142,838 + 25.9 

Epiceries, confiseries et articles divers 	................... 

8 

- - 6,729 + 	5.0 6,729 + 	5.0 

Tous les autres magasins d'aliments ..................... 

Vendeurs d'automobiles d'occasion .................... .9 

19,613 -- 68,737 - 	5.6 88,350 - 	4.4 

Magasins de marchandises diverses ..................... 

Magasins genéraux ................................... 

Bazars 	............................................. 

10 

- - 11,847 + 	11.1 11,847 + 	11.1 

Grands 	magasins 	.................................... 

11 

x x x x 12,527 + 31.2 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 12 

4,589 + 	6.6 5,209 - 	1.8 9,798 + 	1.9 

Concessionnaires d'automobiles 	........................ 

13 

10.015 + 13.8 11,159 + 	2.4 21,174 + 	7.5 

Magasins de vétements pour hommes ................... 

14 

11,712 + 	11.7 6,223 - 	3.5 17.935 + 	5.9 

Magasins de vètements pour dames ..................... 

15 

997 - 	6.0 1,234 ... 2.231 - 20.3 

Stations-service 	..................................... 

16 

10,786 + 10.8 2,441 + 	4.8 13,227 + 	9.6 17 

x x x x 16,537 + 17.6 

Magasins de chaussures spécialisées .................... 

18 

x x x x 16,598 + 27.5 

Magasins de vétements pour Ia tamille ................... 

19 

x x x x 2,252' ... Magasins d'appareils ménagers ........................ 20 

x x x x 4,959 + 10.3 

Quincailleries ........................................ 

Magasins de meubles ................................. 

Magasins de meubles, téléviseurs, radios of accessoires... 21 

14,839 + 11.6 27.873 - 	2.3 42,712 + 	2.0 

Magasins de chaussures pour Ia famille .................. 

Pharmacies, médicaments brevetés et produits de beautè.. 22 

3.480 + 	9.6 2,673' ... 6,153' - 12.9 23 

- - 2,570 + 22.2 2,570 + 22,2 24 

2,438 + 	11.2 3.312 + 22.0 5,750 + 17.2 

Fleuristes 	......................................... 

25 

x x x x 17,473 + 	15.1 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

3,829 + 	11.5 14,012 + 29.0 17,841 + 24.8 

Magasins d'articles de sport et d'accessoires ............. 

27 

63,327 + 	5.2 50,803 - 	2.8 114,130 + 	1.4 

Magasiris d'accessoires personnels ..................... 

28 

361,856 + 	2.2 596,061 + 	5.8 957,917 + 	4.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independert Stores, by Kind of Business 

Ontario 

August - 1983 - AoCit 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 e/o $'OOO % 

1 Combination stores (groceries and meat) 	...... ........ 476,425 + 	4.0 159,596 + 16.0 636,021 + 	6.8 

2 78,457 + 12.7 75,933 + 	4.4 154,390 + 	8.4 

3 All 	other food 	stores ................................ 4,446 - 14.5 54,923 - 	2.2 59,369 - 	3.2 

4 307,527 + 12.8 - - 307,527 + 12.8 

5 69,807 + 29.1 14,367 ... 84,174' + 32.8 

6 General stores ..................................... x x x x 17,946 + 	3.3 

7 22,825 

. 

+ 	8.6 6,160 + 	9.7 28,985 + 	8.9 

8 - - 520,570 + 26.3 520.570 + 26.3 

9 

Department stores 	.................................. 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 18.720 + 10.6 18,720 + 10.6 

10 

Variety 	stores ...................................... 

93,327 + 	2.9 219.360 + 	0.7 312,687 + 	1.3 

11 

Grocery confectionery and sundries stores ............... 

Garages 	.......................................... - - 47.366 + 19.7 47,366 + 19.7 

12 4,263 + 	4.9 82.018 + 	17.1 86.281 + 16.4 

13 15,231 - 	0.6 11,693 - 13.4 26,923 - 	6.6 

14 38,030 + 	11.4 19.995 + 	3.4 58,024 + 	8.5 

15 17,097 + 	7.6 12,461 + 	8.4 29,558 + 	7.9 

16 2,168 + 	4.6 2.793 -- 4,961 + 	1.9 

17 

General merchandise stores .......................... 

Women's clothing stores ............................. 

Family 	clothing 	stores 	............................... 

17,768 + 11.0 6.523 + 	3.3 24,291 + 	8.8 

18 x x x x 26,758 + 22.8 

19 

Hardware stores .................................... 

18,813' ... 41,208' ... 60.020' 

20 

Service 	stations 	.................................... 

x x x x 22,374' 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............................... 

11,764' ... 11,956' ... 23,720 

22 Pharmacies, patent medicine and cosmetics stores 34,074 + 	11.8 93,823 + 10.8 127.897 + 	11.0 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

8828 + 16.5 7,201 + 	6.6 16.029 + 	11.8 

24 

Household furniture stores 	........................... 

x x x x 12,257 + 	11.6 

25 

Household appliance stores ..........................

Furniture. TV., radio and appliance stores .............. 

11,382 + 15.8 11,137 - 18.6 22,519 - 	4.2 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 7,834 + 19.7 33.113 + 14.3 40,947 + 15.3 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

20,143 - 	3.6 31,623 + 	5.1 51.765 + 	1.5 

28 

Personal accessories stores .......................... 

267,336 + 14.0 175,149 + 14.9 442,484 + 14.4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 1,536,159 + 10.2 1,728,405 + 15.9 3,264,564 + 13.2 
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ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 

August - 1983 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 $'Øf 

178,567 + 	6.2 42,323 + 22.9 220.890 + 	9.0 1 

18,351 - 	7.3 26.977 + 14.4 45,328 + 	4.4 2 

2,261 - 20.2 33,546 + 	8.2 35,806 + 	5.8 

Epiceries, confiseries et articles divers 	.................. 

3 

120,034 + 	11.5 - - 120,034 + 	11.5 4 

18,543 + 16.2 5,492' .. 24,035' + 28.9 

Epiceries - 	Boucheries ............................... 

5 

- - 365 - 	7.8 365 - 	7.8 

Tous les autres magasins d'aliments .................... 

6 

4,517 + 	6.7 979 + 14.2 5,496 + 	8.0 

Grands magasins 	................................... 

7 

- - 182,892 + 24.1 182,892 + 24.1 

Magasins génèraux .................................. 

Bazars ............................................ 

8 

- - 3.801 + 	6.6 3,801 + 	6.6 

Concessionnaires d'automobiles 	....................... 

9 

39,125 + 	7.0 61.691 + 28.6 100,816 + 19.3 10 

- - 12,043 - 	5.4 12,043 - 	5.4 11 

x x 24,835 + 25.6 12 

7,421 - 	2.1 4,459' ... 11,880' - 11.7 13 

16,025 + 	6.1 9,575 + 21.2 25.599 + 	11.3 14 

9,179 + 	1.6 2,066' ... 11,245 + 	8.2 15 

1,431 + 	0.5 1,495 + 10.3 2,926 + 	5.2 

Vendeurs d'automobiles d'occasion .....................

Stations-service 	.................................... 

16 

8.399 + 	13.4 2.589 - 11.6 10,987 + 	6.3 

Magasins de marchandises diverses .................... 

Garages 	.......................................... 

17 

x x x x 9.188 + 23.8 

Magasins de vétements pour hommes .................. 

Magasins de vètements pour dames .................... 

18 

12.269 ... 6.157 + 29.8 18,426' ... 

Magasins de vétements pour Ia famille .................. 

Magasins de chaussures specialisees ................... 

19 

x x x x 12,912' ... 

Magasins de chaussures pour Ia tamilte ................. 

Quincailleries .......... 	............................ 

20 

x x x 11829' ... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins d'appareils ménagers ........................

Magasiris de meubles, tèléviseurs, radios et accessoires ... 21 

9,236 - 	0.6 39,498 + 16.5 48,734 + 12.8 Pharmacies, mèdicaments brevetès et produits de beauté. . 22 

4,602 + 	13.7 3,600 + 	5.0 8,201 + 	9.7 23 

x x x x 5,251 + 	19.1 

Magasins de meubles ................................ 

24 

4,397 + 	7.7 4,312 - 17.2 8,709 - 	6.2 25 

3,734 + 16.8 13,486 + 17.5 17,220 + 17.3 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins darticles de sport at d'accessoires ............. 26 

10,512 - 	7.9 17,319 + 	19.1 27.831 + 	7.2 

Fleuristes 	......................................... 

27 

87,886 + 	8.7 62,734 + 	9.7 150,619 + 	9.1 

Magasins d'accessoires personnels ..................... 

28 

569938 + 	9.0 587,961 + 19.9 1,157,899 + 14.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

August - 1983 - Aoüt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

I 52,205 + 	9.2 15.010 + 15.7 67,216 + 10.6 

2 4,587 ... 9,224 - 	2.9 13,811' - 10.5 

3 x x x x 4,764 + 	5.2 

4 

Combination stores (groceries and meal) ............... 

42,761 + 	5.9 - - 42,761 + 	5.9 

5 

Grocery confectionery and sundries stores .............. 

5,684 + 	4.6 1,172' ... 6,855' + 	19.1 

6 

All 	other 	food 	stores .................................... 

General 	stores 	.................................... x x x x 14,612 - 	4.6 

7 

Department 	stores 	................................... 

General 	merchandise stores ............................ 

2987 + 13.2 303 - 	3.7 3,290 + 	11.4 

8 - - 61,262 + 17.4 61.262 + 17.4 

9 - 

.... 

- 1,593 + 31.9 1.593 + 31.9 

10 

Variety 	stores 	....................................... 

Used 	car 	dealers ..................................... 

7,828' ... 22,169 + 19.8 29,997' + 24.1 

11 

Motor 	vehicle 	dealers 	................................. 

Service 	stations 	.................................... 

- - 1.783 + 	3.9 1.783 + 	3.9 

12 

Garages 	............................................. 

... x 

. 

x x x 6,006 + 22.7 

13 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	.............................. - 	3.5 811 - 	4.2 2,325 - 	3.8 

14 Women's 	clothing 	stores ............................ + 	7.7 1,218 + 20.2 5,502 + 10.2 

15 2,890 + 	3.7 1,458 + 	11.0 4,348 + 	6.0 

16 Specialty 	shoe 	stores 	............... 	............... 

.,514 

x x x x 168 + 	2.0 

17 Family 	shoe 	stores 	................. 	............... 

4.,284 

.. 

x x x x 1,866 - 14.0 

18 

Family 	clothing 	stores 	............................... 

- - 2,055 - 	6.8 2,055 - 	6.8 

19 - - 4,269 + 21.6 4,269 + 21.6 

20 

.... 

x x x x 817' 

21 

Hardware stores ....................................... 

x x x x 3.947' 

22 

Household furniture stores 	.............................. 

Pharmacies, patent medicine and cosmetics stores 2.481 + 21.7 10.826 + 	9.0 13.307 + 	11.2 

23 

Household 	appliance stores 	............................. 

664 + 	19.0 409 + 	11.2 1,074 + 15.9 

24 

Furniture, T.V., radio and appliance stores ................. 

Book 	and 	stationery 	stores ............................ 

x x x x 789 - 	6.2 

25 

Florists 	........................................... 

1,479' ... 1,653 - 	6.2 3,133' + 11.7 

26 

Jewellery 	stores .................................... 

x x x x 3,453 + 13.6 

27 

Sporting goods and accessories stores ................. 

1,204 + 	8.6 2,361 + 	5.9 3,565 + 	6.8 

28 

Personal accessories stores .......................... 

16,995 + 	6.4 25,154 + 25.2 42,149 + 16.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 156,722 + 	8.1 189,994 + 13.8 346,716 + 11.2 



WINNI 

ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 

August - 1983 - AcUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $'OOO % 

x x x 45,611 + 10.3 1 

x x 8,350 - 	11.7 2 

x x x x 3,079 + 	2.7 Tous los autres magasins daliments ................... 3 

38,547 + 	5.8 - - 38,547 + 	5.8 4 

x x x x 1,418 - 	2.2 

Grands magasins 	................................... 

5 

- - 548 + 32.7 548 + 32.7 

Epiceries, confiseries et articles divers 	.................. 

Magasins généraux.................................. 6 

x x x x 1,033 + 	13.1 7 

- - 35,770 + 20.3 35.770 + 20.3 

Bazars ............................................ 

8 

- - 1,022 ... 1.022 ... 

Concessionnaires dautomobiles 	....................... 

Vendeurs d'autornobiles d'occasion ..................... 9 

x x x x 22,496 ... 

Epiceries 	- 	Boucheries ................................ 

. 

10 

- - 699 -- 699 -- Garages 	.......................................... 11 

x x x 4,243 + 21.9 12 

1339 + 	6.4 282 - 	6.6 1,621 + 	3.9 13 

3,860 + 	9.9 729 + 22.4 4,589 + 	11.7 

Magasins do marchandises diverses .................... 

14 

x x 1,923 - 	5.4 Magasins de vétements pour Ia tamille .................. 15 

x x x x 146 + 	0.4 

Stations-service 	.................................... 

16 

x x x 1,478 - 17.5 17 

- - 333 + 	11.8 333 + 	11.8 

Magasins do vêternents pour hommes .................. 

Magasins de vêternents pour dames .................... 

18 

- - 3,059 + 27.9 3,059 + 27.9 

Magasins do chaussures spècialisées ................... 

19 

x x x x 216 + 20.5 

Magasins do chaussures pour a famille ................. 

Quincailleries....................................... 

20 

x x x x 3,176 ... 

Magasins de pièces et d'accessoires d'automobites ........ 

Magasins d'appareils ménagers ........................

Magasins do meubles, téléviseurs, radios et accessoires ... 21 

x x x x 9,432 + 10.6 Pharmacies, médicaments brevetés et produits do beauté.. 22 

x x x x 817 + 16.2 23 

x x x x 492 - 13.4 

Magasins do meubles ................................ 

24 

x x x x 2,517 + 15.2 25 

x x x x 1,382 - 	7.5 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 26 

1,141 + 	7.5 2,031 + 	8.5 3,171 + 	8.2 

Fleuristes 	......................................... 

27 

13,165 + 	9.9 14,860 + 30.1 28,025 + 19.7 

Magasins d'accessoires personnels ..................... 

28 

124.101 + 	8.1 101.093 + 20.4 225,194 + 13.3 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



OrMYRI 

REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

August - 1983 - AoUt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independents 

AU stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 x x x 59,531 + 12.2 

2 Grocery confectionery and sundries stores . ............ x x x 12,396 + 	7.7 

3 

28.. 

x x x 3,326 + 25.7 

4 Department 	stores 	................................. 145 + 23.4 - - 28,145 + 23.4 

5 

Combination stores (groceries and meat) ................x 

All 	other 	food 	stores 	.................................x 

..x 

12.085 - 10.0 3,126' ... 15,211 ' - 	2.9 

6 + 	2.4 17,048 + 34.9 26,016 + 21.6 

7 

General 	stores 	.....................................8.968 

Variety 	stores 	............... 	...................... 

. 

+ 15.0 581 - 	9.2 4,030 + 10.7 

8 

General merchandise stores .......................... 

Motor 	vehicle 	dealers 	.............................. - - 79.627 + 12.2 79.627 + 12.2 

9 Used 	car 	dealers 	.................................. - 

.... 

- 1,218' ... 1,218' 

10 + 16.9 17,084 - 11.9 20.019, - 	8.6 

11 Garages 	......................................... - - 3,003 + 23.8 3,003 + 23.8 

12 Automotive parts and accessories stores 

.3,449 

x 

.. 

x x x 8.346 + 13.0 

13 Men's 	clothing 	stores 	.............................. + 	1.9 1,519 - 16.2 2.573 - 	9.6 

14 

Service 	stations 	....................................2.934 

Women's 	clothing 	stores ............................ 

.... 

.. 

+ 	4.6 2.298 + 	2.5 5.650 + 	3.7 

15 x x x x 4.515 + 	2.3 

16 

3.,352 

.054 

x x x x 341' 

17 x x x x 2,166 - 	5.6 

18 x x x x 4,063 + 	11.2 

19 

Family clothing 	stores .................................... 

- - 6,842' ... 6,842' 

20 x x x x 1.767' 

21 x x x x 2,185' 

22 

Specialty shoe 	stores 	................................... 

Family 	shoe 	stores 	..................................... 

Pharmacies, patent medicine and cosmetics stores 6,210 + 22.1 8.856 + 	9.1 15,066 + 	14.1 

23 

Hardware 	stores ........................................ 

x x x x 1.037 + 12.7 

24 

Household furniture stores 	........................... 

x x x x 930 + 	9.2 

25 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. 

Jewellery 	stores 	...... .................... 	... 	...... 1,168 + 27.4 1,107' ... 2.275' - 18.2 

26 

Book and stationery stores ........................... 

x x x x 8.032 + 	5.0 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

325 

. 

+ 13.7 2.390 - 	8.9 2,715 - 	6.7 

28 

Personal accessories stores .......................... 

22,674 + 19.5 26.941 + 25.8 49.615 + 22.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 141,336 + 12.7 229,301 + 12.6 370,636 + 12.6 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

August - 1983 - Aout 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

108,510 + 	5.6 40.017 + 12.0 148,526 + 	7.3 1 

14,011 - 	6.8 21,201 - 	1.3 35,212 - 	3.6 2 

721 + 	8.4 8.121 + 17.2 8,842 + 16.4 Tous les autres magasins d'aliments ................... 3 

117.283 + 	2.8 - - 117,283 + 	2.8 4 

14,541 - 	6.9 5,045 + 31.4 19,585 + 	0.6 5 

x x x x 52,196 + 11.0 6 

3.909 + 	6.7 1,411 - 20.2 5,319 - 	2.0 7 

- - 167,977 + 	9.4 167,977 + 	9.4 8 

- - 1,429' ... 1,429' ... Vendeurs d'automobiles d'occasion .................... 9 

11,929 - 	3.8 50,305 - 	3.6 62.234 - 	3.6 10 

- - 4,651 - 17.2 4,651 - 17.2 11 

2,891 + 	10.5 20,869 + 	9.5 23,760 + 	9.7 12 

4,561 - 	4.8 5,536 - 	0.7 10.098 - 	2.6 

Epiceries - 	Boucheries ............................... 

Epiceries, confiseries et articles divers 	.................. 

Magasins do vétements pour hommes .................. 13 

12,284 + 	6.3 4,626 + 	11.0 16,910 + 	7.6 

Grands magasins 	................................... 

14 

8,811 + 12.5 3,986 - 	5.1 12,797 + 	6.3 

Magasins do marchandises diverses .................... 

Magasins generaux ................................ 	.. 

15 

357 + 	7.2 175' ... 532 - 16.4 

Bazars ............................................ 

Concessionnaires d'automobiles 	....................... 

16 

5,034 + 	9.3 2,320 + 	0.2 7,354 + 	6.2 

Stations-service 	.................................... 

17 

x x x x 7,713 + 	7.1 

Garages 	.......................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Quincailleries ...................................... 18 

3,479 + 14.9 5.924 + 21.3 9,403 + 18.8 

Magasins de vètements pour dames .................... 

Magasins do meubles ............................... 19 

x x x x 6,296 + 35.6 

Magasins do vètements pour Ia famille .................. 

Magasins do chaussures spécialisèes ................... 

20 

608 ... 3,096 + 20.1 3,704' - 	2.7 

Magasins do chaussures pour la famille ................. 

Magasins do rneubles, téléviseurs, radios et accessoires.. 21 

9.111 + 	4.9 33,814 + 24.8 42,924 + 20.0 

Magasins d'appareils mènagers ........................ 

Pharmacies, rnèdicaments brevetès et produits do beauté 22 

2,016 + 12.4 1,122 - 14.4 3,139 + 	1.1 23 

x x x x 4,033 + 12.2 

Librairies et papeteries ............................... 

Fleuristes 	......................................... 24 

. 

4,771 + 12.8 3.243 + 25.4 8,014 + 17.6 Bijouteries 	......................................... 

. 

. 

. 

25 

2,466 + 23.4 11,371 - 	4.8 13,837 - 	0.7 Magasins d'articles do sport et d'accessoires ............. 26 

5,270 + 	7.3 3,722' ... 8,992' - 10.3 27 

74,474 + 	11.4 55,641 + 11.0 130.116 + 	11.3 

Magasins d'accessoires porsonnels ..................... 

28 

441,955 + 	4.8 490,921 + 	8.4 932,876 + 	6.7 

Tous los autros magasins 	............................ 

Ensemble des magaslns ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 
August - 1983 - AOUt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 130473 + 	4.5 61.935 - 	1.1 192.407 + 	2.6 

2 9,525 + 14.1 29.413 - 	7.7 38.938 - 	3.1 

3 

Combination stores (groceries and meat) 	............... 

1,360 + 	2.6 20,031 + 	0.7 21.390 + 	0.8 

4 

All 	other 	food 	stores 	.................................. 

Department 	stores 	................................. + 	7.1 - - 135.897 + 	7.1 

5 14,843 + 	4.2 4,098 ... 18,942 + 13.2 

6 

Grocery confectionery and sundries stores ................ 

General 	stores 	.................................... x x x x 15,196 + 13.0 

7 

13.5,897 

5,452 + 	11.5 1,465 + 	4.8 6,917 + 10.0 

8 

.... 

- - 153,287 + 22.4 153,287 + 22.4 

9 - - 4,336 + 	4.4 4,336 + 	4.4 

10 

General 	merchandise stores ........................... 

Motor 	vehicle 	dealers 	................................... 

12,656 - 14.8 72,368 - 	0.2 85,024 - 	2.7 

11 Garages 	...... 	................................... - - 9,053 - 15.7 9,053 - 15.7 

12 

Variety 	stores 	........................................ 

Used 	car 	dealers 	....................................... 

Service 	stations 	.................................... 

1,156 + 	13.4 17,980' ... 19,136' 

13 

Automotive parts and accessories stores 	................. 

4,796 + 	4.4 2,360 - 18.0 7.156 - 	4.2 

14 

Men's 	clothing 	stores 	................................ 

Women's 	clothing 	stores ............................ 

..... 

10,361 + 22.1 6,814 + 20.8 17,175 + 21.6 

15 Family 	clothing 	stores 	.............................. 

.. 

7,797 + 16.0 4,704 + 	0.7 12,501 + 	9.7 

16 206 - 	6.5 903 + 15.4 1,109 + 10.5 

17 Family 	shoe 	stores 	................................ 3,579 - 15.4 2,573 + 	3.6 6,152 - 	8.4 

18 x x x x 7,825 + 	8.1 

19 

Specialty 	shoe 	stores 	.................................. 

... 

x x x x 8.653 + 13.6 

20 

... 

x x x x 4,400 + 30.7 

21 x x x x 6.681 + 17.2 

22 Pharmacies, patent medicine and cosmetics stores 19,009 + 19.4 31,493 + 	1.5 50.502 + 	7.6 

23 

Hardware 	stores ........................................ 

Household furniture 	stores 	............................... 

Household appliance stores 	.............................. 

1,682 + 21.4 2,606 + 13.0 4,287 + 16.2 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 2.135 + 	2.6 

25 

Florists 	........................................... 

4,200 + 12.6 5.167 + 	7.4 9.367 + 	9.7 

26 

Book and stationery stores ........................... 

Jowellery 	stores .................................... 

x x x x 21,884 + 15.9 

27 

Sporting goods and accessories stores ................. 

5,720 + 	9.3 14.693 + 	2.2 20.413 + 	4.1 

28 

Personal accessories stores .......................... 

76,431 + 15,0 67,510 + 	1.2 143,941 + 	8.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 452,150 + 	7.8 572,553 + 	7.7 1,024,704 + 	7.7 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone metropolitaine de Vancouver 

August - 1983 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

89,725 + 	0.1 1 

x x x x 19,377 - 	1.6 2 

910 + 	3.1 14,373 + 	7.6 15,283 + 	7.3 3 

78,407 + 	5.6 - - 78,407 + 	5.6 4 

x x x x 6,127 + 	1.5 5 

- - 299 - 19.8 299 - 19.8 6 

x x x x 750 - 	4.6 

Epiceries, conhiseries et articles divers 	.................. 

Tous les autres magasins daliments..................... 

Grands magasins 	................................... 

7 

- - 80,272 + 23.4 80,272 + 23.4 

Bazars ............................................ 

8 

- - 1,732 + 13.3 1,732 + 13.3 

Magasins gènèraux.................................. 

Concessionnaires dautomobiles 	....................... 

9 

5,607 ... 34,054 - 11.2 39,661' - 14.5 

Vendeurs d'automobiles d'occasion..................... 

10 

- - 3,066' ... 3,066 ... 

Stations-service 	.................................... 

11 

x x x x 8,812' ... 

Garages 	.......................................... 

12 

3.156 + 	8.7 921' ... 4,077* - 	0.9 13 

5,589 + 	16.5 2.667 + 	6.1 8,255 + 12.9 14 

3,038 + 13.0 2.009 + 	4.2 5,046 + 	9.3 

Epiceries 	- 	Boucheries ............................... 

Magasins de vètements pour Ia tamille .................. 15 

x x 382 + 	9.3 

Magasins do vêtements pour hommes .................. 

16 

x x x x 2,582' ... 

Magasins de rnarchandises diverses .................... 

Magasins do vètements pour dames .................... 

17 

x x x x 2,497 + 	14.4 

Magasins do chaussures pour Ia famille ................. 

18 

x x x x 6,202 + 	8.8 

Quincailleries ..... 	.................................. 

19 

x x x x 1,455 + 31.2 20 

x x x 3,652 + 	14.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de meubles, téléviseurs. radios et accessoires. . 21 

13.426 + 26.9 11,697 + 12.7 25,122 + 19.9 Pharmacies, médicaments brevetés et produits do beauté 22 

1.149 + 26.2 1.477 + 21.0 2,625 + 23.2 

Magasins do chaussures speciahsees ................... 

23 

x x x x 939 - 	3.4 

Magasins de meubles ................................ 

24 

2,470 + 20.7 3.299 + 12.3 5,769 + 15.7 

Magasins dappareils mènagers ........................ 

25 

x x x x 12,417 + 26.5 

Librairies et papeteries ............................... 

Magasins d'articles de sport et daccessoires ............. 26 

4,670 + 	4.7 7,993 - 	0.3 12.663 + 	1.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x x x 66,352 + 	11.8 

Magasins d'accessoires personnels ..................... 

28 

236,165 + 	6,8 267,384 + 	6.4 503,549 + 	6.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

August - 1983 - AoUt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 	% $000 	% 

1 x 	x x 	x 6.018 	+ 18.8 

2 

Combination stores (groceries and meat) ....... ......... 

- 	- 982 	- 12.5 982 	- 12.5 

3 - 	- 230 	+ 27.7 230 	+ 27.7 

4 

All 	other 	food 	stores .................................. 

Department 	stores 	................................. 2.65 9 	- 	6.4 - 	- 2,659 	- 	6.4 

5 

Grocery confectionery and sundries stores ................ 

General merchandise stores ......................... x 	x 

. 

x 	x 1,263 	- 10.8 

6 General 	stores 	.................................... x 	x x 	x 5.125 	- 	0.1 

7 Variety 	stores 	..................................... - 	- 

.. 

x 	x x 	x 

8 Motor 	vehicle 	dealers 	.............................. - 	- 

.. 

2,887 	- 	2.4 2.887 	- 	2.4 

9 Used 	car 	dealers 	.................................. - 	- 

.. 

x 	x x 	x 

10 - 	- x 	x x 	x 

- 	- 

.. 

.. 

x 	x 

12 - 	- x 	x x 	x 

13 

Service 	stations 	.................................... . 

Men's 	clothing 	stores 	.............................. - 	- 118' 	... 118' 

14 

liGarages.......................................... . 

- 	- 

.. 

120 	- 	1.6 120 	1.6 

15 

Automotive parts and accessories stores 	............... . 

Women's 	clothing 	stores ............................. . 

- 	- 142 	- 13.1 142 	- 13.1 

16 

Family 	clothing 	stores 	............................... . 

- 	- x 	x x 	x 

17 - 	- x 	x x 	x 

18 

Family 	shoe 	stores 	................................. . 

Hardware 	stores ........... 	........................ - 	- 273 	+ 	4.7 273 	+ 	4.7 

19 

Specialty 	shoe 	stores 	............................... . 

Household furniture 	stores 	.................. . ....... - 	- x 	x x 	x 

20 Household appliance stores 	......................... - 	- x 	x x 	x 

21 Furniture, 	TV., 	radio and appliance stores ............. 

.. 

- 	- x 	x x 	x 

22 Pharmacies, patent medicine and cosmetics stores 

. 

- 	- 

.. 

1,025 	... 1,025' 

23 

.. 

- 	- x 	x x 	x 

24 - 	- x 	x x 	x 

25 x 	x x 	x 250' 

26 

Book and stationery stores ........................... 

- 	- 530 	+ 15.8 530 	+ 15.8 

27 

Florists 	........................................... 

Jewellery stores .................................... 

Sporting goods and accessories stores ................. 

x 	x x 	x 426' 

28 

Personal accessories stores .......................... 

x 	x x 	x 3.255 	- 	3.3 

29 

All other stores 	.................................... 

All 	stores ....................................... 10,647 	 -- 15,573 	+ 	9.8 26,219 	+ 	5.6 
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ESTIMATIONS REVISEES 

TABLEAU 24. Commerce de detail, magasins a succursales et magasins independants, suivant Ie genre de commerce 

Canada 

August - 1983 - AoCit 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1983/1982 - 1983/1982 - 1983/1982 

Ventes Variation Ventes Variation Ventes Variation 
No 

1060676 + 	3.2 594,814 + 12.2 1655,491 + 	6.2 1 

122,176 + 	6.2 337,249 + 	5.9 459,425 + 	6.0 2 

9.572 - 	7.2 157.206 + 	3.3 166,779 + 	2.6 3 

850,941 + 	9.6 - - 850,941 + 	9.6 4 

163,538 + 14.6 40,054 + 19.0 203,592 + 15.5 

Epiceries 	- 	Boucheries ............................... 

5 

60.830 + 	5.8 117,598 + 	11.6 178,428 + 	9.5 

Epeceries. confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

6 

76,716 + 	7.4 17,028 + 	3.9 93,744 + 	6.7 

Grands magasins 	................................... 

Magasins do marchandises diverses .................... 

7 

12,879 + 	4.5 1,396,294 + 21.7 1.409,173 + 21.5 

Magasins géneraux .................................. 

Bazars ............................................ 

8 

- - 44,208 + 	11.8 44.208 + 	11.8 

Concessionnaires dautomobiles ....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

158,459 + 	1.7 662.597 + 	3.5 821.056 + 	3.2 10 

- - 124,332 + 	6.2 124,332 + 	6.2 11 

11,543 + 	7.6 193,542 + 21.5 205.085 + 20.6 

Garages 	.......................................... 

12 

36.378 + 	0.7 38,889 - 	3.5 75,267 - 	1.5 13 

95,252 + 	11.3 62,660 + 	5.2 157,912 + 	8.8 14 

64,355 + 13.0 50,181 - 	1.6 114.536 + 	6.1 15 

4,204 - 	3.3 6.638 - 	8.3 10,842 - 	6.4 

Magasins do vétements pour Ia famille .................. 

16 

53,929 + 	8.2 19.985 + 	3.8 73,914 + 	7.0 17 

x x x x 86,939 + 	15.8 18 

32,727 ... 112,509 ... 145.236 ... 19 

x x x x 44.767 ... 

Stations-service 	.................................... 

20 

21,011 ... 39,962 ... 60.973 ... 

Magasins do pièces of d'accessoires d'automobiles ........ 

Magasins do vétements pour hommes .................. 

Magasins de vétements pour dames .................... 

Magasins de meubles. télévisours, radios et accessoires 21 

99,464 + 13.5 260.894 + 10.9 360.357 + 	11.6 Pharmacies, médicaments brevetés et produits do beauté 22 

19.823 + 	12.8 20,946 ± 	0.8 40.769 + 	6.3 

Magasins de chaussures spècialisées ................... 

Magasins de chaussures pour Ia tamille ................. 

Quincailleries ................. 	...................... 

23 

1.087 + 	0.7 26,894 + 	9.9 27,981 + 	9.5 

Magasins de meubles ................................ 

24 

30,008 + 	15.2 29,874 - 	4.8 59,882 + 	4.2 

Magasins d'appareils ménagers ........................ 

25 

16.922 + 22.9 114,457 + 	12.1 131,379 + 13.4 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et daccessoires ............. 26 

39.411 + 	3.1 88,776 + 	1.1 128,187 + 	1.7 

Fleuristes 	......................................... 

27 

603.349 + 	12.4 492,844 + 12.3 1,096,193 + 12.4 

Magasins d'accessoires personnels ..................... 

28 

3,660,159 + 	8.2 5,167,231 + 12.9 8,827,390 + 10.9 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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IA&E 25. Retail lrade, Seasonallp Adjusted(S) 

Ce, ucla 

983 

3vuny 	F ebt uary 	March 	April 	 May 	 i,,e 	 .)uly 	 6Jqust 

Janv3er 	3rier 	liars 	 Avrjl 	Hj 	 Juin 	 3uillet 	Aootr 

No. 
millio,,o of dollars - millions do dollars 

kind of tXJBIfleaNi 

Coehcuul ion stores (groceries and seal 
2 Grocery confect ioner and sundries start's 
3 All other food stores 
4 Department stores 

General merchandise stores 
6 General stores 
7 Variety stores 
8 Motor vehicle dealers 
9 Used car dealers 
ID Service stations 
It Garages 
12 Automotive parts and accessories stores 

13 Hen's clothing stores 
14 Women's clothing stores 
IS Fomily clothng stores 
16 Specialty choi' stores 
17 Fanily shoe stores 
lB Hardware slores 
19 Household furniture stores 
20 Household appliance stores 
21 Furniture, 1.9., radio and appliance stores 

22 Pharmacies, pat ent medicine and cosatat tea stores 

23 Hook and stat loncry stores 
24 Florists 
25 3ewellery stores 
26 Sporting gooas and accessories stores 
27 Personal accessories stores 
28 All other utures 

29 TOtAL ALL SHIRES 

1,680.7 1,692.6 1,741.1 1.600.2 1,720.4 1,740.7 1,724.1 1,726.6 
420.5 425.3 419.5 423.2 420,9 429.0 440.9 421.3 
165.8 166.7 171,6 162.0 165,7 171.1 176.1 163.4 
865.1 884.7 928.3 821.6 884.7 963.9 929.0 979.0 
179.2 179.6 185.9 176.1 183.7 196.9 192.5 195.3 
156.2 156.1 158.9 153.2 158,7 167.7 163.5 165.9 
93.2 91.4 99.5 81.8 91.8 102.3 95.6 94.9 

1,276.8 1,238.1 1,308.7 1,317.8 1,433.5 1,435.7 1,443.8 1,415.3 
41.9 43.4 39.9 43.2 41.8 42.5 41.4 41.9 

706.2 686.1 721.4 683.7 698.3 746.9 766.5 729.0 
114.7 107.5 113.11 108.2 112.3 118.7 116.9 115.8 
194.8 194.5 195.9 180.0 192.5 213.0 206.1 209.8 

92.6 91.6 92.3 92.7 96.2 95.7 93.0 89.5 
166.6 170.2 172.8 170.5 167,4 181.1 174.5 170.9 
111.0 114.8 116.1 112.5 113.7 121.8 120.6 116.5 
11.4 11.1 11.7 11.1 10.8 12.5 11.1 11.2 
74.6 77.1 77.7 73.7 76.5 85.1 80.5 80.6 
73.9 76.1 76.6 72.6 73.2 86.1 82.() 82.0 
II).! 107.9 104.8 108.3 124.1 125.3 141.0 136,8 
37.0 36.6 35.5 34,6 40,6 39.3 47.1 83.4 
49.8 48.3 47.2 47.5 49.5 51.6 60.3 59.4 

346.0 346.5 356.5 355.9 362.7 367.6 366.5 364.1 

59.3 39.6 40.0 40.5 41.0 41.4 43,0 40.9 
32.4 33.5 35.0 31.2 33.1 33.0 74.4 33.2 
66.5 65.6 68.1 64.8 68.1 72.0 68.3 67.7 

101,7 102,7 106.7 108.0 107.4 113.5 114.8 122.4 
118,2 117,6 115.8 114,4 117,6 137,6 119.1 116,0 

1,034.5 1,051.1 1,035.0 971,0 1,11117.4 1,052.0 1,049.9 1,066.5 

8,365.4 8,515.2 8,547.5 8,299.1 8,579.4 8,859.4 8,937.7 8,805.4 

Province mid Selected Hetrapolitwi Areas: 

30 	Newfoundland 152.3 151.1 154.4 144.3 160.3 170.8 168.3 160.9 

31 	Prince Edward Island 36.8 36.7 37.4 36.3 37.9 39.3 78.2 36.3 

32 	Nova Scotia 271.1 268.5 282.6 263.8 284.0 298.8 301.5 296.1 

33 	New Brunswick 216.1 216.9 224.9 209.5 215.2 233.2 229.5 226.1 

34 	Quebec 2,007.3 1,994.9 2,075.7 2,038.2 2,104.6 2,174.5 2,146.2 2,106.2 

15 	Ontario 3,087.4 3,069.1) 3,143.4 3,040.7 3,173.1 3,261.1 3,593.3 5,295.2 

36 	Manitoba 527.7 329.4 337.5 320.8 336.0 554.4 340.2 346.4 

37 	Saskatchewan 360.2 349.8 341.1 339.8 747.0 355.6 366.7 366.1 

38 	Alberta 925.9 914.0 979.1 890.7 918.8 937.5 932.4 931.1 

39 	British Columbia 984.9 980.6 967.6 980.4 991.2 1,018.3 1,023.4 1,011.9 

41) 	Yukon and Northwest lerritories 24.0 24.4 23.9 20.9 22.8 24.9 24.9 24.6 

41 	Montreal 970.6 963.9 992.9 978.9 1,002.2 1,031.8 1,009.8 1,009.8 

82 	loronto 1,127.6 1,125.5 1,147.6 1,122.1 1,161.8 1,199.6 1,264.4 1,220.8 

43 	Winnipeg 211.9 215.3 215.3 214.5 226.1 230.0 231.3 231.5 

44 	Vancouver 507.4 496.5 499.8 504.8 498.4 512.4 524.8 513.8 

Ti) Each series of Table 25 including the "total all stores" has been adjusted separately by dividing the unadjusted series by the appropriate coabined 
factor in Sable 26. therefore, the sum of either the kinds of Ixjsir,ess or the provincial totals will not equal the "total all 8tores". 

(2) Per cent changes - Are calculated on data espressed in ,OilIloI,s of dollars. 
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IA&[AU 25. t,mw'ree ie dt!t nil, rMuai,,on,rnl isê( 1) 

Per cent chaniqe 7? 

Venal io 
1181 	 I°82 

n, 
 pi oe,nt eel I e 

Sept en,beiP Auqusl 	Sn'pteeber 	Oct oher 	Noennlai 	thnrenher 	Septninher/ Auquol / 
August 	July 
1989 	 1983 

SeptembreP AOOI 	 Seplennbre 	Octobre 	Novennt,re 	D&cnnnbre 	Septembre/ Ajt / 
ant,t 	 juillet 
1983 	 1981 

40 

millions of dollars - mIllion's 1 dollars 

Goore din cree: 

1,720.8 1,668.6 1,671.2 1,675.1 1,676.0 1,683.2 - 	0.3 + 0.2 Cpicenins - Itcucheries 	 1 

636.7 411.6 407.1 474.9 404.6 411.8 • 	3.6 - 4.4 rpiceries, 	co,,fiaeries et articles disers 	 2 

65.5 164.4 160.9 166.3 163.6 166.7 • 	1.3 - 	7.2 Icons 	los 	nut rem 	lmqasi.nm d'alimennts 	 3 

899.5 850.1 850.' 950.4 165.7 876.5 - 	8.1 • 5.4 Graundo muqosirni 	 4 

182.9 175.4 172.8 173.0 176.5 176.7 - 	6.4 • 	1.5 Maqasinno do ,,arctnarndisos diserses 

62.6 157.0 160.6 158.6 156.8 156.5 - 	2.0 • 	1.5 Magasins qCn8raun 	 6 

96.3 90.2 88.1 89.3 89.2 91.5 • 	1.0 - 0.7 Racers 	 7 

1,397.7 1,202.7 1,230.6 I, 	60.8 1,211.4 1,234.5 - 	1.2 - 	2.1) Co,ncessi,,r,n,airea d'outon,ubiles 	 8 

45.8 38.7 41.1 19.1 42,6 63.2 • 	9.1 * 	1.4 Veu,deurm d'ajtemobilem doccasio,. 	 9 

756.8 738.5 733,7 711.9 724.5 713.0 • 	3.8 - 4.9 St at lon,s-sorvjce 	 to 

110.5 114.0 113.3 112.8 116.3 117.7 - 	4.6 - 0.9 Gsraqeni 	 11 

213.2 179.5 179.7 180.6 197.1 194.0 • 	1.6 + 	1.8 Magasirns din pibnes ot 	d'scceenonires d'6utcmu- 	12 
bile,, 

89.5 91.7 86.1 90.8 92.8 96.4 - 	0.1 - 	3.8 Magasinei lie 04ewnts pour hnnnnni,s 	 13 

69.7 160.7 156.2 161.5 162.6 166.9 - 	0.7 - 	2.1 Maqanilon 	lie 	..PI,vn,ennts pour, 	dnn,en, 	 18 

113.9 109.4 106.3 1117.0 103.7 105.3 - 	2.3 - 	3.3 Hagasirns lie 	oPt e,nennts pour 	in 	famille 	 15 

11.2 12.2 11.1 10.9 11.5 11.6 - 	0.2 • 0,9 MaqssIns do ctlao,surc-a spdciali68es 	 16 

80.5 75.7 72.9 69.9 74.4 76.1 - 	0.1 + 0.1 MagasinIs lie chaussures pour 	Ia femilie 	 17 

111.8 71.', 74.7 73.4 75.9 75.0 • 	2.2 - Quiecailleriem 	 18 

120.3 100.8 100.5 111.6 108.0 111.5 - 	12.1 - 2.9 Haqasi.,s do nicn.t,les 	 19 

44.2 32.6 32.7 11.1 35.3 34.1 * 	1.8 - 7.9 Maqasinns d'appareils m6morters 	 20 

$2.3 41.4 61.6 44.5 41.2 46.0 - 	11.9 - 	1.6 Maqesinns lie nmobles, 	tdlL&siseurs, 	radios ci 	21 
accessoires 

372.0 334.1 337.0 341.8 344.9 347.1 * 	2.2 - 0.6 Phitrnnnacios, 	n,djcasent,, bre,,ets et 	proniiits do 	22 
beauto° 

39.4 39.0 18,0 39.0 39.2 38.8 - 	3.3 - 	5.1 Librairios at pt,peteries 	 23 

53.5 31." 31.0 31,6 30.9 32.2 • 	1.13 3.4 1 leurj,,tes 	 24 

71.3 67.2 65.7 68.3 66.5 67.5 i 	5.3 - 0.3 Aijootenies 	 25 

20.4 114.3 111.7 1111.5 103.5 103.4 - 	1.6 - 	6.1. Magasinne d'artieles de sport 	ci 	accenu,ires 	26 

121.8 115.5 115.6 116.1) 113.1 115.9 • 	5.11 - 	2.6 Naqusinon dacceonjoires petvonnrnelo 	 27 

1,1158.8 995.5 987.7 997.5 997.11 1,043.4 - 	11.7 c 	1.1, Icus 	Ins 	an,tres 	masi,ns 	 28 

8,770.9 8,185.0 8,174.8 8,208.2 8,210.8 8,336.6 - 	0.4 - 	1.5 103k, tNSO4ff[ ILS MPCASINS 

Princes et certaines rdqioni, t rno I itainean 

168,1 149.7 150.3 10.7 150.8 151.9 	+ 4.5 4.4 lerre-keuve 30 

37.2 34.4 35.0 35.7 35,6 37.5 	• 2.4 - 	5.1 tle-,i,-Prioce-rdward 31 

301.5 261.8 265.6 266.6 265.2 268.4 	• 1.8 - 	1.8 Noaoelle-enese 32 

229.0 206.2 207.7 211.8 212.7 215.4 	.. 1.3 - 	1.5 Niajveau-Rrur,swick 33 

2,122.6 1,987.4 1,973.5 1,979.5 1,973.5 2,019.9 	* 0.8 - 	1.9 Qu6bec 34 

3,221.1 3,010.0 2,984.9 2,994.8 3,001.4 3,062.6 	- 2.2 - 2.9 0,t6nio 35 

349.9 321.3 520.0 521.7 518.1 327.2 	• 1.0 - 0.8 Fnitoba 36 

356.1 332.7 332.3 317.8 338.2 545.3 	- 2.7 - 0.2 San,katctnm,a,, 37 

946.0 905.8 905.5 909.8 908.5 913.3 	.- 1.6 - 	0.1 Alberta 38 

1,016.3 972.1 966.5 974.7 954.9 974.0 	* 0.4 - 	1.1 Colambie-BritanniqLm 39 

25.8 24.0 24.5 24.8 24.0 23.6 4.8 - 	1.3 Yukon, et 	Territoires do Nard-0ist 40 

984.4 990.6 980.0 975.9 966.3 1,005.5 	- 2.5 - Mo,ntrai 41 

1,190.9 1,107.8 1,093.3 1,093.5 1,095.1 1,110.9 	- 2.4 - 	3.4 lorornto 42 

231.3 211,6 208.1 213.7 209.8 215.9 	- 0.1 + 0.1 Wi.nnnipeq 43 

517.8 502.3 497.5 502.4 4913,7 500.5 	* 0,8 - 	2.1 V&nrncouver 44 

(I) Chacun,., den serIes do tableau 25 incluaot "10-,,seable abs magasins" a 8t ajaste i,,dioiduellennmrnt or, ,I,iisant 	in aRnie brute par 	he rancor ronntinn 

appropr i do tableau 26. 	En ron68qunnnce, In nloname dr's donn$en relatives aus divers qernres di, commerce con Ia omn,om lies donnlies provinclales non nor- 

respoul pea nu total din 	"1 'enniedole den maqanis". 
(2) Variations proceotuelles - Soot calcules nor des donanes en,pria6es en', millions lie dollars. 



- 54 - 

TAa[ 26. Retsit trade, PCI) and Cibined, Seasonal awl trading Day factors 

TABLEAU 26. Cerce tie rtail, I4)C et coefricients combieds dv correction des variations saisoruilAres et des jairs etsumerciars 

Canada 

(983 

MW itt Augusi 

Mtt en AoUt 

Auquatr 

Ashtr 

SeptP 

Sept nshreP 

October) I) 

Oclobre) 

Conthi,tat ion stares 	(groceries aol meat) 	- 	piceriets - Boucheries 2 95.87 102.47 98.10 
Grocery, confectionery and sundries stores - 	piceries, 	ronfiseries 

et 	articles diveru 3 109.04 102.81 97.89 
All other food stores - bus leo aitres maqasins d'aliments 3 11)2.04 100.55 98.61 
Department stores - Grattdv magasins 3 93.23 102.51 99.09 
General merchandise stores - Mngasins dv marcltandises diserses 5 104.26 103.07 113.13 
General stores - Magasirm qn8rauo 3 107.54 107.73 98.18 
Vat jety 	stares - Bazars 5 98.73 98.53 97.19 
Motor vehicle deslets - Cot,c,'ssiont,sirea dautonobiles 4 99.57 97.95 94.54 
Used car dealers - tettdetjrs dautosobiles d'occasion 8 105.41 100.25 102.15 
Service stations - Statuos-service 3 112.62 102.76 101.31 
Garages 3 107.35 102.04 100.43 
Automat ive parts and accessories stores - Magasins tie pièces et 

d'accessolres d'ajtoetobiles 4 97.76 96.80 100.74 
Men's clothing stores . Magssins tie vet etncutta pour honors 5 84.07 97.54 97.18 
Women's clothing stores 	Magasins tie vhtmrttts pour dames 3 92.40 108.56 103.011 
family clothing stores - l4agasins dv 	vètemettts pout 	Is 	fiasille 3 98.29 107.78 103.57 
Specialty shoe stores - Maqasins dv citaussures spcialisea 4 96.67 119.02 111.10 
family shoe stores - Haqasins tie choissures pour 	Ia follle 4 91.69 112.36 118.86 
Hardware stores - 01jzr,calterics 4 06.00 102.81 97.19 
Household fsrnit are stores - Maqssirst dv mevles 4 ID6.14 104.45 102.17 
Household appliance stores - Maqasarta d'appareils natutagers 4 11)1.20 108.46 103.17 
turuniture, 	IV, 	radio stat appilance stores - Haqasins dv 	sedeles, 

tiviscurs, 	radios ct accessoires 4 102.71 1116.63 104.25 
Phaumaclea, 	patent medicine stat cosmetics stores - Pharmacies, 

mtidiemnents brevetvs et produits de beaut 2 98.97 98.71 98.52 
Bodv and stat lonery stares - Libraires et papeteries 3 99.97 105.10 93.08 
florists - Fleuristcs 4 84.30 86.65 85.03 
Jewel 	stores - Bijouteries 3 88.47 83.67 82.86 
Sporting goods and accessories stores - Magasirus darticles tie 

sport et 	daccessoires 3 107.34 93.54 75.00 
Personal 	accessories stores - Maqasiuns daceessoires prraauauels 3 110.49 98.32 92.10 
All other stores - bus 	1ev attIres maqasIns 3 102.78 98.60 96.21 

All stores - total - Enmele des magesins 	 2 	 100.25 	 10101 	 97.% 

Province and Selected Metropolitan Areas - Province et certainea 
regions t ropolitaines: 

Newfoundland - berre-Neuve 3 104.60 99.62 100.27 

Prince Edward Island - lle-du.Prince.E!douard 3 115.01 102.58 96.09 

Nova Scotia - Nouselle-cosse 2 103.83 100.33 97.40 

New Brunswick - Nouveau-Brunswick 3 102.73 100.06 99.33 

Qadbec 3 100.27 101.36 97.79 

Ontario 3 99.07 100.92 98.28 

Manitoba 3 100.08 102.02 99.04 

Saskatchewan 3 101.25 104.66 99.46 

Alberta 2 100.19 99.64 99.26 

British Columbia - Colombie-Britwtvuique 2 101.27 100.15 95.67 

Yukon end Northwest 	territories - Yukon at lerritoires dv Nord-Oueuut 3 106.44 107.37 96.06 

MontraI 2 94.86 101.81 98.35 

boronto 3 94.85 100.14 98.17 

Wirtrilpe(I 3 97.28 101.66 99.25 

Vatucouver 3 98.011 99.89 95.05 

(I) Seasonal and trading day factors projected for the neat month. for more det silo, see the 'seuuuottul attjustmeutt sect ion in the tutroduution (on page 
551). 

(I) PrAaiajcat dma coefficients cuosbinêa dv correction des variations salaonnikres et des Joura cunausoreiaus. Pour plus dv dAtails, consulter Ia section 
'edmaisoranalisution tie lintroduction (8 la page sal). 
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1*811 27. Retail Irade, Cenada, Curre,,t 	Constant 06llar tatimotes, 1981-1985 

1A&tAU 27. Ctercc de dtail, Canada, estimations en dollars cwrants et caristants, 1981-1983 

Price Current Scar/near Const ant 	1971 Ye.f/yeal Current Month/sooth Conot ant 	1971 Honth/ou,l 6 
ia1es dollars pet 	cent dollaro pci 	cent dollars per cent dollars pet cent 

unadjusted cha,se to,.djuut ed chaise seasonally ctia,e seasonally rha.e 
adjusted adjuoted1) 

lndice Dollars Vsrlsl 	oil en Dollars Variat ion en Dollars Variat ion en Dollars Variation en 

des coura;,ta pourcenl age count avIs 	1971 p,urceuut ue can ants pourcent aq e count ants 	1971 pout cent sic 

prim uuotu-dêsaL!uon- pour tannêe ,uon-dèsaison- pour 	I 'an,u8e d5aisOn- pour 	Ic euro dèssiaon- pour Ic solo 
valises nslis8s nausea nsljaes(1) 

millions of dollars - sjlltons ste dollars 
1981 

January - Jairvier 215.5 6,684.0 + 	18.5 3,101.11 * 5.6 7,765.8 • 4.6 3,632.7 + 	3.0 

February - fêvrier 217.7 6,258.1 . 	 8.6 2,874.6 - 	2.9 7,659.4 - 	.4 3,563.8 - 	 1.9 

March - Mars 2111.2 7,098.0 * 	15,8 3,251.0 * 3.3 7,770.4 * 	3.4 3,5711.7 + 0.4 

April 	- Anril 219.4 7,795.9 • 	18.6 3,553.3 .. 	5.7 7,857.7 * 	1 .1 3,590.7 .- 0.3 

May - Mai 222.2 9,256.1 + 	12.1 7,715.6 • 0.5 7,788.5 - 0.9 3,552.7 - 	1.6 

June - Jain 225.5 8,257.4 + 	18.8 3,694.6 • 6.2 7,862.5 • 	1.0 5,528.7 - 

July - 	Joillet 226.7 8,109.9 • 	14.7 3,577.4 • 	1.8 7,995.1 + 0.3 3,489.5 - 	1.1 

Asgust - AnOt 227.1 7,663.3 7,2 5,374.4 - 4.2 7,831.9 - 0.7 3,446.4 - 	1.2 

September - Septeaibre 227.9 7,748.1 • 	9.9 3,399.8 - 	 .7 7,899.3 * 0.7 3,652.3 * 0.2 

October - Octobre 230.8 11,249.5 * 	8.3 3,574.3 - 3.5 7,816.4 - 019 3,369.8 - Z.4 

Novumiher - Sonembre 229.9 8,199.2 • 	7.5 7,566.6 - 	5.0 8,088.8 + 	3.5 3,495.1 • 	3.7 

December - OCcedore 227.6 9,971.1 • 	9.11 4,581.9 - 0.4 8,038.7 - 	0.9 3,451.9 - 	1.2 

Yes,, 	- 	V,00'c 224.2 94,297.13 + 	12.2 62,066.9 • 0.5 94,714. •.. 42,131.5 

1982: 

January - Jannier 237.8 6,665.5 - 	 0.3 2,803.0 - 9.6 7,918.5 - 	 1.3 3,146.1 - 	3.1 

February - F8vrier 240.6 6,526.3 4.3 2,712.5 - 5.6 8,015.5 • 	1.2 3,364.5 . 0.5 

March - Mars 240.7 7,469.4 • 	5.0 3,094.9 - 4.9 7,909.11 - 	1.3 3,345.8 - 0.6 

April 	- Anril 241.0 11,066.11 3.4 3,346.4 - 	5.8 7,977.1 * 0.8 5,326.8 - 0.6 

May - Mai 244.2 11,528.2 • 	3.3 3,492.5 - 6.0 8,291.6 ..- 	3.9 5,389.6 + 	1.9 

Janus - Juinu 245.2 9,479.9 + 	2.7 7,459.4 - 6.4 8,052.1 - 	2.9 3,502.8 - 2.6 

July 	- 	Juillet 248.2 9,627.7 • 	5.9 3,395.5 - 	5.1 8,114.7 • 0.8 3,296.0 - 0.2 

August - AoOt 247.1 7,955.9 • 	3.8 3,219.7 . 4.6 8,185.0 * 0.9 3,302.9 * 0.2 

September - Se'plembre 246.8 9,107.5 • 	4.6 3,285.0 - 	3.4 9,174.8 - 0.1 3,309.2 * 0.2 

October - Octobre 248.3 8,255.8 0.1 3,327.6 - 6.9 9,208.2 . 	0.4 3,246.8 - 	1.9 

November - nlonenebrus 245.5 8,537.9 -o 	4.1 3,477.8 - 	2.5 8,210.8 -. 3,335.7 • 	2.3 

Deccinlier - Du°ce,nbre 242.9 10,639.7 s, 	11.7 4,382.1 -- 8,336.6 • 	1.5 3,403.3 * 7.6 

iron - Ausou 244,1 11 7.639. 11 * 	'..'. 19,9994 - 	4.9 97, 392.3 ... 

1983: 

January 	- 	 Jan, icr 253.6 6,887.0 7.5 2,737.1 - 	2.5 11,765.4 1.3 3,515.7 . 	2.0 

February - F8vricr 253.6 6,772.0 * 	3.8 2,670.3 - 	1.6 8,315.2 - 0.6 3,315.0 - 0.7 

March - Harm 253.1 9,189.5 * 	9.9 3,232.7 • 4.5 9,547.5 o 	2.8 3,839.8 • 3.8 

April 	- Ann] 252.2 9,312.4 • 	3.1 3,296.0 - 	1.5 8,299.1 - 2.9 3,289.1 - 4.4 

May 	-. Mai 750.0 8,861.6 • 	5.9 7,544.6 • 	1.5 8,579.4 * 	5.6 3,458.5 * 5.2 

June - Join 252.0 9,539.4 * 	12.3 5,777.5 • 9.2 8,859.4 • 	1.3 3,578.9 • 3.5 

July 	- 	Juillelr 256.8 8,985.0 • 	6.6 3,698.8 • 	3.0 8,937.7 * 0.9 3,499,6 - 2.5 

Auqus tC - A o0tr 256.1 8,927.4 .- 	11.0 3,446.9 a- 	7.1 8,805.4 - 	 115 3,475.4 - 0.4 

Septembe'rP - SoptembreP .. 8,858.7 • 	9.3 .. .. 8,770.9 - 	11.4 

October - Octobre 

November - Novembre 

December - Dêeenabre 

Year - Aioiée 

(1) Seasonally adjusted constant dollar estimates are densest by seasonally adj~usting the ras constant dollar estimate. 

1) to desaosor,naljsatio', des eat imations en dollars constants s'obtient en dCsaiso,,,,aljssnl lea estiitt lola brutes en dot tars constants. 
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i*at 28. Retail trade, by kind of I4jainess and by Kind of Business Group, Ca,,ada 

li'l;L 

February 	March 	 Apri] 	 May 	 ic, 	 iuh 

la,,vier 	 Idcrier 	Mars 	 4cr it 	 May 	 luin 	 Juji let 

No. 
Ihousoi,ds of dollars - mititers de dollars 

Kind of bisineasr 

Cambinetion stores (groceries and meat) 1,573,455 1,529,503 1,728,886 1,742,583 1,667,081 1,805,579 1,775,298 
2 	Grocery coofectioner 	ad sundries ston", 370,933 158,500 395,051 412,457 429,3(6 467,543 487,604 
3 	All other 	f,x,d stores 133,257 142,200 162,779 166,719 '9,5(32 184,677 180,163 

6 	Food group 2,087,645 2,030,203 2,287,114 2,321,759 2,266, 379 2,451,799 2,443,D65 

5 	Deportmenl 	stores 623,426 004,106 787,578 775,268 860,268 920,164 813,792 
6 	Ge,,erol sc'rchandise stores 138,666 144,117 169,917 162,721 185,077 183,754 162,332 
7 	General stores 127,332 124,970 148,322 147,850 165,543 187,878 176,008 
8 	Variety stores 63,578 65,107 81,968 78,856 89,1110 101,1112 91,451 

9 	General merrbwaStse group 953,002 938,298 1,187,785 1,164,695 1,279,988 1,392,798 1,243,585 

10 	Ner,'s clothirq stores 80,220 60,405 75,748 87,638 94,964 103,650 82,170 
II 	6omen's clothir,q stores 136,769 115,242 151,361 168,072 167,672 181,7419 160,217 
32 	Fesily clothing stores 83,296 73,405 97,689 104,691 108,696 122,671 104,394 
13 	Specialty shoe stores 10,605 7,567 9,195 10,884 11,132 12,015 10,322 
14 	Family shoe stores 56,339 45,912 61,522 76,111 82,358 83,922 70,262 
IS 	All other apparel and accessorIes stores 72,44 58,082 04,828 63,272 58,421 59,592 56,761 

16 	Apparel and aicreaories group 439,614 360,631 460,343 510,668 523,245 563,598 484,306 

7 	Hard,aare stores 50,914 49,057 58,443 68,585 87,368 306,047 94,402 
8 	Household furniture stores 104,524 91,124 99,075 104,662 124,315 135,878 144,572 
9 	Household appliance stores 33,987 30,007 52,117 31,792 37,970 39,766 46,285 

20 	Forr,itsre, 1.8., 	radio and appliance 43,515 39,195 33,702 44,012 51,081 55,762 64,225 
stores 

21 	Appliance repair shops 18,288 19,449 20,502 20,825 21,266 24,997 21,578 
22 	All other home furnishings stores 175,421 163,581 184.807 185,434 190,179 210,301 211,085 

23 	Hardware and hce furnishings group 426,649 392,393 438,646 455,310 512,179 572,751 582,091 

24 	Pharmacies, patent medicine and cosmetics 324,436 316,055 346,970 345,236 350,841 269,445 346,649 
stores 

25 	Bock and stationery storms 32,474 33,196 35,403 55,275 36,310 37,188 35,969 
26 	florists 23,569 32,608 31,663 15,667 48,216 34,691 27,867 
27 	Jewellery stores 42,010 63,303 47,730 52,588 62,819 69,778 58,077 
28 	Jowellery 	repair shops 1,917 1,640 1,915 3,727 1,734 1,704 1,436 
29 	Sporting goods and accessories stores 78,200 73,966 92,558 3)8,940 140,749 154,120 139,055 
30 	Perso,,al accessories stores 94,217 92,244 105,548 102,784 110,573 122,340 123,705 
31 	Alcoholic beverage stores 285,690 309,961 169,062 366,670 386,213 440,304 493,707 
32 	Al] other stores 122,572 121,021 144,576 363,642 179,191 199,916 178,778 

33 	Other stores group 1,005,085 1,023,794 1,175,375 1,220,529 1,316,646 1,429,486 1,405,245 

34 	Total excluding aitomotive group 4,912,095 4,745,319 5,549,263 5,672,941 5,898,435 6,416,432 6,158,096 

35 	Motor vehicle dealers 968,251 1,080,722 1,507,467 1,498,445 1,710,729 3,712,417 1,459,240 
36 	Used car deaiers 30,978 35,882 44,904 47,592 50,019 50,343 43,490 
37 	Service stations 627,721 582,227 693,706 658,057 704,449 798,600 825,506 
38 	Garages 98,022 90,999 110,371 110,914 139,699 128,859 121,095 
39 	Automotive parts and acvesmoriea Stores 130,136 120,982 152,322 189,620 235,560 259,871 232,872 

40 	All other aitomotive businesses 119,854 315,823 132,474 134,828 142,738 156,908 144,742 

41 	Automotive group 1,974,962 2,026,635 2,639,244 2,639,456 2,949,197 3,102,998 2,826,945 

42 	TOTAL ALL SIOIW5 6,887,017 6,111,954 8,188,507 8,312,417 8,861,652 9,519,430 6,985,061 
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181A3J 28. C,eree de ddtaul par inre de raawree eL par qrwpes de 9mrea de c,rce, Caniala 

Per urnt 
c6anqe 

1983 
	

982 
Variation 
p rocen-
3ueLlr 

Au,str 	ScptciitherP 	September 	October 	Nonember 	Decosber 	September 
1983/1982 

A0OLT 	 SeptembreP 	Septembre 	Octobre 	No,ntre 	D13cen6nu 	Septembre 
1983/1982 

NO 

thousands of deLloI-s - militels di, dollars 

Genre do narce; 

1,655,491 3,761,355 1,647,946 1,736,526 3,583,649 3944,847 • 	7.5 rpire,un - Bn,In,reo 

459,425 448,961 415,689 425,458 386,849 445,405 7.9 rpiceries, 	co,,fiseries Cl 	articles thoers 	2 

66,779 166,448 161,083 165,796 160,298 196,908 • 	3.3 Tojs 	le,, autres meqasins d'el3smnts 	 3 

2,281,695 2,378,764 2,239,918 2,327,760 2,131,796 2,587,160 i 	7.2 Crwpe do l'alij,entation 	 4 

650,941 922,067 861,180 859,187 3,073,558 1,608,479 • 	1.0 i,rando 	sar.sins 

203,592 1HA,476 173,683 198,829 219,281 225,672 • 	8.1 Msqosr,s dv neru0s,rdies dceroes 	 6 

178,428 175,220 169,325 161,202 149,064 183,138 • 	3.4 14qnn:n 	113ru.r. 	 7 

93,744 44897 84,44 86,716 1111,060 768,568 .- 	11.7 Ruins 	 8 

1,326,7(15 1,380,655 3,289,132 1,305,933 1,562,965 2,185,857 • 	7.1 Crepe do marchandisen diversea 	 9 

75,20 117,281 82,609 90,246 107,27f, 176,032 • 	5.4 Maqunnn ne sPI crest u pour hneres 	 10 

157,912 184,261 166,508 171,188 180,075 252,523 * 	10.6 (lnnqnnnlnns ne 0 tements pour 	dane,, 	 II 

114,536 122.767 112,484 113,129 120,872 182,067 . 	9.1 Murusins de sRte,rcnts pour 	Ia famille 	 12 

10,842 13,327 12,895 12,769 13,165 14,056 • 	3.3 laqus:rns ne chaossnnres npiciaIisen 	 IS 

75,914 90,452 79,914 86,763 91,951 106,541 n- 	13.1 Maquslns de cannsuurnsn pour 	Is fsmnlle 	 14 

64,820 71,994 67,756 77,439 94,8111 117,718 • 	7.11 dm1 len ,eOunnJns nle sPtnnernln el 	aeuesneires 	IS 

497,293 570,082 521,866 549,734 600,367 853,937 * 	9.2 11doillre,it et ocressoiree 	 16 

86,919 116, 178 74,3391 73,139 77,557 98,383 . 	15.(I Ouunuuilleiies 	 17 

145,236 125,695 103,409 315,573 111,617 123,742 • 	21,5 lIaqusin,, lIe rs•ubles 	 18 

64,767 47,901 55,187 36,865 37,326 43,734 • 	36.1 Nsquslrw dappareils mdsnars 	 19 

60,973 55,762 43,906 46,227 44,686 53,674 26.9 MallasiOs de nmi*,les, 	(lsiseurs, 	rioa id 	20 
accesa3ires 

22,752 24,642 23,869 21,630 23,167 26,113 * 	12.7 P.dpsratio" d'oppsreilo 33)eclro-n3erS 	 21 

225, 729 218,707 187,648 198,145 216,842 286,570 + 	16.6 Au? ren articles 	lI 	wrn'mt I eneiml 	 22 

586,401 558,885 446,920 489,517 512,975 632,224 • 19.7 Crepe des quincailleries, meubles et fourni- 	23 
ties de wison 

360,357 367,280 329,848 340,110 342,666 459,811 • 	II.) Pharnnacien, 	mêdlcaren,ls breset8s et proctnits 	24 
de beautu 

40,769 41,449 39,6711 36,403 45,249 72,662 • 	4.4 Librairies et papeterit's 	 25 

27,981 29,056 26,605 27, 106 26,516 48,356 • 	9.2 (leul ists 	 26 

59,882 59,635 54,702 57,610 74,696 192,483 * 	9.0 Bijouteries 	 27 

3,566 1,551 1,908 1,950 2,139 3,890 - 	8.7 Ateliers di' reparation de bijais 	 28 

131,379 112,628 100,338 85,156 79,692 119,921 • 	12.2 P4aqesins d'articlen, de sport 	et 	d'accesanlres 	29 

128,187 119,794 110,87() 08,542 113,940 182,560 8.0 Maqasiris d'accessoires personnnels 	 30 

457,362 424,202 )76,195 393,700 (86,945 784,794 * 	12.8 Maqssi.m de 40185008 alcooliques 	 31 

165,782 357,580 155,3104 157,305 176,049 240,520 • 	1.7 Ions les autres meqasins 	 32 

1,313,261 1,315,175 1,195,098 3,207,880 1,241,792 2,104,997 . 	9.9 Cro.ipe de tea lea mitrea maqasins 	 33 

6,065,355 6,203,563 5,692,934 5,880,904 6,063,895 8,364,175 • 	8.9 Total encluant qrmipe do l'antcobile 	 34 

1,409,173 1,369,1335 1,198,791 1,337,9(9 1,203,939 3,029,959 + 	14.2 Concenslonneires d'aotoonbiles 	 35 

44,208 45,887 42,510 311,489 40,456 31,720 + 	7.9 Vendcurs d'auto,,obtlea d'occasion 	 36 

821,056 777,730 748,422 752,066 762,940 728,284 • 	3.9 Stations-serv2.ce 	 37 

24,332 112,705 134,114 114,505 121,472 114,914 - 	.2 Garapen 	 38 

205,085 206,400 171,731 187,575 222,137 236,422 .. 20.1 Nagasins di, pièces et d'acceaaoireu d'auto- 	59 
mobiles 

158,179 145,336 139,455 144,353 145,046 134,183 . 	4.2 Pajtres cnmnrerces dens Ic doamine de l'auto- 	40 
mob:) en 

2,162,033 2,657,093 2,434,525 2,374,907 2,473,990 2,275,482 i 	10.0 Crepe de 1 1 wtmeobile 	 41 

8,827,388 8,858,654 6,307,457 8,255,811 8,537,885 10,639,651 • 	9.3 1D1, (P008.[ 1S WAS1NS 	 42 
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TAaF 29. Retail trade, by Kind of Ibisiriess Group,(1) 1981-1983 

Yukon 

TABLEAU 29. Cr.porce do ndtai I, per qroupov do genres 3e commerce( 1), 1981 -1983 

Yukon 

Food r,eroral merchandise Automobile Autcnof ive Hardware, home fur- Total Per cent (2) 
group and apparel group dealers group nishi,191 and other all stores change 

ref oil slores group 

Croupe Groupe do maqasins Concea- Groupe Groupe do quincail- foIst, Variatiori(2) 
d'allwen- do ntarchandises alonnasres d'autnm,biles leries do niaguvins enninthie procentuelle 
tat ion. divirses of 	do ma- d'matomobiles Ic meijy lea et 	do ds nsgasnnis 

qasins do vlttemenlni tnav 1ev autres ins- 
qasiris do di°t all 

thousands or dollars - n,illiers de dollars 
19111: 

January - Jwwier 3,405 1,784 1.185 454 1,242 6,070 32.7 

February - 1tnrier 1,218 1,720 1,399 474 1,145 5,956 • 34.3 

March - Mars 3,341 2,056 1,763 574 1,299 7,033 • 23.1 

April 	- Asril 1,545 2,161 2,424 509 1,549 8,188 • 	18.1 

May - Ma; 1,11114 2,776 2,349 570 1,872 9,451 • 30.8 

Jui,e - Juin, 2,555 2,897 2,718 475 2.153 10.798 * 30.5 

July - Juillet 3,027 3,011 2,325 793 2,710 11,866 • 28.2 

August - AoOt 3,147 3,339 1,932 hA 2,574 11,510 • 21.9 

September - Septembre 2,645 3,010 1,736 818 2,256 10.465 ,. 	28.7 

October - Octobre 2,555 2.912 1,462 708 2,096 9,733 + 21.9 

November - tlonombro 2,193 2,852 1,806 740 1,732 9,123 a. 	31.0 

December - 08cembre 2,674 3,941 1,516 577 2,903 11.411 + 22.8 

Year - Annêe 26,189 32,259 22,415 7,410 23,531 111,804 + 26.5 

1982; 

January - Janvier 2,292 1,1148 1,080 169 1,221 6,612 • 	8.9 

February - F6vrier 2,178 1,803 1,281 154 1,248 6,664 • 	11.9 

March - lIars 2,299 2,076 2,263 Ill 1,442 8,251 * 	17.3 

April - Avril 2,346 2,141 1,929 222 1,549 8,187 - 

May - Hal 2,735 2,404 1,875 2011 1,721 8,983 - 	5.4 

June - .3511, 2,987 2,547 1,752 221 1,833 9,360 - 	13.5 

July - Juillet 3,344 2,587 1,450 1911 2,359 9,910 - 	16.5 

August - AoOt 3,028 2,603 1,475 192 2,021 9,519 - 	19.0 

September - Septesobre 2,710 2,469 1,810 192 1,459 8,640 - 	17.8 

October - Octobre 2,512 2,646 1,266 179 1,474 9,077 - 17.0 

November - Novembre 2,136 2,568 1,081 226 1,546 7,557 - 19.0 

December - Dceaibre 2,579 3,513 879 207 2,696 9,874 - 	13.5 

Year - Annie 31,146 29,205 18,141 2,331 20,551 101,374 - 	9.3 

19$): 

January - Jsnvier 1,986 1,603 1,603 148 1,066 6,406 - 	3.1 

February - Fsrier 2,114 1,483 997 188 1,526 6,308 - 	5.4 

March - Mars 2,387 1,815 1,154 217 1,590 7,163 - 	13.2 

April - AsrIl 1,186 1,759 1,3116 228 1,479 6,038 - 26.2 

May - Hal 3,139 2,006 1,477 209 1,985 8,816 - 	1.8 

June 	- Juin 3.700 2,396 1,140 291 1,994 9,521 • 	1.9 

July - Juillet 3,874 2,235 1,472 493 2,227 10,299 * 	3.9 

Augustt - Aootr 3,586 2,366 1,503 411 2,282 10,148 8.9 

SeptemberP - SeptembreP 3,345 2,317 1,392 604 1,817 9,275 • 	7.3 

October - Octobre 

November - Nosecabre 

December - Dceatre 

Year - Arvude 

(1) For composition or kind of bomir*ss groups, see page 63. - Poor Is composition par groupe do genres do commerce, voir Is page 63. 	2) Percentage 
changes ahove, are over-the-year changes. - Pourcentages indiguent leni variations ma cours do t'si,nêe. 
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TA.E 30. Retail Trade, by Kind or R,slneaa Oroup,(l) 1981-1983 

N it harot To rr i tot Leo 

IAHLtMJ 30. Coiaaerce cia d6tail, par groupes de genres cia ccrce(1), 1981-1983 

lerritocres do Nord-Oveol 

food General merchandise Automobile Autooutive Hardware, hose fur- 1otl Per cent(2) 
group and apparel group dealers group nisl,inge and other all stores change 

retail stores group 

Groupe Croupe do caqavina Conces- Groupe troupe de quirnrsil- Total, Variation(2) 
d'aLmen- dv marchardies stoonatres d'automobiles lerlen de maqasins ensoo'hle procertuelle 
tattoo diverses et dv ma- dautomohiles de neubles et de den maqasins 

genie de v8tencents tous Leo autren no- 
qascris dv ddtacl 

thousands of dollars - miltiers dv dollars 
19812 

January - Janvier 2,115 6,265 1,127 51 2,066 11,624 a 14,4 

February - Ivrier 2,086 5,661 1,262 54 1,954 11,031 a. 	9.3 

March - Mars 2,181 7,160 1,608 75 2,272 13,096 + 	10.7 

April 	- Asril 2,117 6,617 1,883 78 2,487 13,182 a. 	18.1 

May - Mat 2,479 7,255 1,948 69 2,918 14,669 • 	19.1 

June - Juin 2,660 8,555 1,769 73 3,157 16,214 • 	16.8 

July - Juillet 2,638 7,021 1,675 54 2,996 14,284 * 10.0 

August - A40t 2,565 1,055 1,894 98 2,866 16,074 a. 	10.8 

September - Septecbre 2,342 8,590 1,427 111 2,909 15,379 a 	9.5 

October - Octobre 2,538 7,818 1,381 90 3,271 15,118 a 	19.6 

Nocesbor - Nosembre 2,623 7,534 1,163 51 2,986 16,337 + 19.6 

Deceabar - Décembre 3,036 10,293 1,009 63 4,276 18,677 • 	16.6 

Year - Ann6e 29,376 89,844 37,546 867 54,056 171,691 34.5 

19822 
January - Jansier 3,028 6,534 1,269 77 2,414 13,342 * 14.8 

February - fvrler 2,599 6,760 1,581 76 2,578 13,594 a 21.2 

March - Mars 3,126 8,687 1,757 72 2,866 16,508 + 26.0 

April - Avril 3,183 7,794 2,017 63 3,139 16,196 • 22.9 

May - Mac 3,442 8,411 2,066 63 3,437 17,619 * 18.7 

June - Juin 3,666 9,654 2,237 92 3,514 19,163 + 18.2 

July - Juillet 3,696 8,224 2,449 59 3,665 18,093 • 26.7 

Auguat - AoOt 3,336 7,319 1,486 75 3,287 15,499 a. 	10.1 

September - Septembre 3,250 8,608 2,036 72 2,992 16,958 + 10.3 

October - Octobre 3,187 7,826 1,556 72 3,509 16,152 a 	6.8 

November - Noveebre 2,854 7,256 1,679 73 3,455 15,317 + 	6.8 

December - D6ceaebre 3,123 10,095 1,170 88 4,755 19,231 a 	3.0 

Year - Annéa 38,490 97,170 21,323 878 39,611 197,472 a 15.0 

19831 

January - Janaler 2,700 5,510 1,206 61 2,618 12,095 - 	9.4 

February - leaner 2,729 6,152 1,352 231 2,697 13,161 - 20.7 

March - More 2,970 7,841 1,554 278 2,953 15,594 - 	5.5 

April 	- Anril 2,417 6,555 1,387 247 3,226 13,830 - 	14.6 

May - Mai 2,858 6,899 1,136 231 3,275 14,399 - 	17.3 

June 	- Juin 3,350 9,726 2,227 309 3,778 19,390 a 	3.2 

July - JuillUt 3,614 7,403 1,626 309 3,918 16,870 - 	6.8 

#ugustr - Aootr 3,644 7,140 1,384 345 3,558 16,071 a 	3.7 

SeptemberP - SeptembreP 3,764 9,224 1,376 466 1,602 38,432 a. 	8.7 

October - Octobre 

November - Nonembre 

December - OCcembre 

Year - Annea 

(1) For coeipoaltton of kind of business groups, see page 63. - Pour Ia composition per groupe de qenrea de commerce, voir Is page 63. 	(2) Percentage 
changee shown are over-the-year changes. - Pourceotages Indiquent lea variations aci Coors do laanAe. 
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COMPOSITION PAR (IENRE (F CIJMI[RC[ UTIL15tS CANS 
LES TABLEAUX 1 A 26 

Fpiceries-boucheries. 	Epiceries-boucheries 
(épiceries avec 2(% ou plus de viande fraf-
che). 

Epiceries, confiseries et articles divers. 
Epiceries, confiseries et maasins d'articles 
divers; épiceries (avec 2(1% ou moms He 
viande fraIche). 

bus les aitres negasins d'aliments. Maqa-
sins de produits de boulangerie; rnagasins de 
bonbons, de noix et confiseries; laiteries; 
magasins d'oeufs et de volailles; magasins de 
fruits et legumes; boucheries; poissonneries; 
maqasins 	d'aliments 	fins (delicatessen); 
autres maqasins d'alimentation. 

Grands ilmqasins. Grands neqasins y conpris 
les filiales situées dans les points de vente 
des grands magasins qul font partie intéqrale 
de l'exploitation. 	(Nota: Sont excius las 
points de vente autres qua ceux des grands 
maqasins, qui sont exploites par les socictes 
propriétaires de grands magasins, ainsi qua 
les hureaux de yenta par commande postale et 
par catalogue des grands maqasins.) 

Maqasins de nrchandises diverses. Maqasins 
de marchandises diverses (moms di tiers r*j 
stock en ailments); at les bureaux de vente 
par commande postale et par catalogue des 
grands maqasins. 

Magasins qénéraux. Maqasins qénéraux (plus di 
tiers di stocks en aliments). 

Bazars. Bazars. 

B. Concessionnaires d'automobiles. 	Vendeurs 
d'autornobiles (neuves et doccasion w neuves 
seulement). 

Vendeurs d'ajtomobiles d'occasion. Vendeurs 
dautomobiles doccasion (automobiles et cm-
rnions d'occasion ou automobiles d'occasion 
seulement). 

Stations-service. Stations-service. 

Garages. Garaqes. 

Maqasins de pièces et d'accessoires d'auto-
mobiles. Magasins de pneus, d'accumulateurs 
et d'accessoires; maqasins de Fournitures 
pour ia maison et l'automobile. 

Maqasins de vètements pour honimes. Haqasins 
de vèternents pour hornmes at garçons; magasins 
d'accessoires vestimentaires pour hommes et 
qarçons; chapefleries pour hocnmes at qarcons; 
tailleurs (ateliers de confection sur place 
de vétecnents sur mesure). 

KIM) OF BUSIMSS COMPOSITION EED IN TABLES 
1 TO 26 

Combination stores. Conbination stores 
(groceries with 20 10' or more fresh meat). 

Grocery, confectionery and sundries 
stores. Grocery, confectionery and sun-
dries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery product 
stores; candy, nut and confectionery 
stores; dairy product stores; egg and 
poultry stores; fruit and vegetable 
stores; meat markets; fish markets; del-
icatessen stores; other food stores. 

Department stores. 	Department stores 
including concessions located in depart-
ment store outlets which are an integral 
part of the overall operation. 	(Note: 
This kind of business excludes non-de-
partment store outlets operated by 
department store firms, as well as de-
partment store mail-order and catalogue 
sales offices.) 

General merchandise stores. 	General 
merchandise stores (less than one-third 
Food); and department store mail order 
and catalogue sales offices. 

General stores. 	General stores (more 
than one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

Used car dealers. 	Used car dealers 
(used cars and trucks or used cars 
only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories stores. 
Tire, battery and accessories stores; 
home and auto supply stores. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishings stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 
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Women's clothinq stores. Women's and 
misses' ready to wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; 	electrical supply 
stores. 

Furniture, television, radio and 	pli- 
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent nEdicine and cosmet-
ics stores. Drug stores including pro-
prietary stores. 

Book and stationery stores. Book and 
stat. iorery stnrs. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, gift 
novelty and souvenir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 

All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Maqasins de vtmnents pour cmes. Magasins 
de vètements prêts--porter pour daises et 
jeunes filles; maqasins de lingerie et 
bonneteries pour dames et jeunes filles; 
magasins d'accessoires et autres vêtements. 

Maqasins de vètnents pour la fmiille. Maga-
sins de véternents et d'accessoires vestmien-
taires pour la famille. 

Magasins spécialisés de chaussures. Magasins 
de chaussures pour hommes et qarçons; maga-
sins de chaussures pour dames et jeunes 
filles; maqasins de chaussures pour enfants 
et bébés. 

Maqasins de diaussures pour la fainille. Ma-
qasins de chaiissures pour la faiiille. 

Quincailleries. Quincailleries. 

Maqasins de mubles ménagers. Maqasins de 
meuhies. 

Maqasins d'appareils ménaqers. 	Magasins 
d'appareils ménaqers; maqasins de fournit.ures 
électriques. 

Magasins de niubles, téléviseurs, radios et 
accessoires. Magasins de meubles, de télévi-
seurs, de radios et d'appareils ménaqers. 

Pharmacies, médicanents brevetés et prodiits 
de beauté. Drogueries, y compris maqasins de 
spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Maqasins d'articles de sport et d'accessoi-
res. Maqasins d'articles de sport; embarca-
tions, moteurs hors-bord et accessoires 
connexes; magasins de bicyclettes et ateliers 
de reparation; vendeurs de motocyclettes. 

Magasins d'accessoires personnels. Magasins 
et kiosques et tabac; marchands de •]ournaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; inagasins d'appa-
reils et de fournitures photographigues; 
maqasins de sacs de voyage, valises, rnalles, 
mallettes et de maroquinerie; magasins de 
jouets et de jeux. 

bus les atres megasins: 

Autres commerces d'automobiles. Ateliers de 
peinture et de débosselaqe; autres ateliers 
de reparation spécialisés; lavage d'autorno-
biles, autres commerces d'automobiles. 
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28. All other stores - Concluded: 

Other apparel and accessories stores. 
Millinery stores; 	furriers 	and 	fur 
stores; children's and infants-wear 
stores; second-hand clothing stores; 
piece goods stores; other apparel and 
accessories stores, n.e.c.; wool shops. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fi stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
second-hand furniture stores; other home 
furnishings stores, n.e.c.; piano and 
organ stores; record bars. 

Radio, television and electrical npli-
ance repair shops. Television and radio 
repair shops; household appliance repair 
shops. 

Jewellery repair shops. Jewellery re-
pair shops. 

Alcoholic beverage stores. Government 
liquor stores; brewers' retail stores; 
wine stores. 

Miscellaneous stores. P&sic stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile borne dealers; pawn 
shops; ice dealers; all other stores, 
n.e.c. 

28. Tous les autres mqasins - fin: 

Autres vêtnents et accessoires. Maqasins de 
chapeau; fourreur a rrmqasin de fourrures; 
vétements pour enfants et bébés; magasins de 
vétenients usages, irchandises A la pièce; 
autres magasins de vêternents; lame. 

Autres articles d' aneubiment. 	Peinture, 
vitre et papier tenture; vente et reparation 
de téléviseurs; téléviseurs, radios et appa-
reils de haute fidélité; rmqasins de vais-
selle, verrerie et ustensiles de cuisine; 
maqasins de revêternents de sol, ruaqasins de 
rideaux, capitonnaqe et decoration inté-
rieure; toileries; tableaux et cadres; anti-
quités; rneubles d'occasion; autres fourni-
tures de maison; pianos et orgues; comptoir 
de ciisques. 

Ateliers de reparation de téléviseurs, de 
radios et d'appareils ménajers. Reparation 
de téléviseurs et radios, reparation d'appa-
reils électro-ménagers. 

Reparation de bijoux. Reparation de bijoux. 

Magasins de boissons alcooliques. 	Spin- 
tueux, rragasins dj qouvernenient; brasseries, 
magasins de detail; vms, debits. 

Magasins thvers. Maqasins de rTusique; opti-
que; materiel médico-chirurgical; manuments 
funéraires et pierres tombales; petits ani-
maux; objets de piété; fournitures pour 
artistes; galeries d'art; timbres et pièces 
de rnnnaie; maisons rrobiles; mont-de-piété; 
glace; autres magasins de detail. 
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Groupinqs of Kinds of Business Used in 
Tables 29 and 30 

Groupes de qnres de commerce utilisés thns les 
tableaux 29 et 30 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive group. Used car dealers; ser-
vice stations, garages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; hook 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des nngasins d'alimentation. Epiceries-
houchries; épiceries, confiseries et articles 
divers; et tous les autres magasins d'alimen-
tat ion. 

Groupe des nngasins de nrchandises diverses 
et des ITqasins de vétments. Grands nagasins; 
maqasios de rnarchandises diverses; ngasins 
généraux; bazars; magasins de vêtements pour 
homrnes; maqasins de véteiients pour dames; 
niagasins de vétements pour Ia famulle; maga-
sins spécialisés de chaussures; et magasins de 
chaussures pour Ia familie. 

Concessionnaires 	d'automobiles. Concession- 
naires dautomohiles. 

Groupe de l'automobile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
maqasins de pièces et d'accessoires dtautomo_ 
hUes. 

Groupe des quincailleries, des mqasins de 
meuble et des autres mgasins de detail. Quin-
cailleries; niagaslns de meubles ménaqers; 
magasins d'appareils nieoagers; maqesins de 
meubles, téléviseurs, radio et accessoires; 
pharmacies, médicaments brevetés eL produits 
de beauté; librairies et papeteries; fleu-
ristes; bijouteries; magasins d'articles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et tous les autres magasins. 



CHOIX 1t PLLICAT IONS 

Les publications suivantes se trouvent b la 
Section du commerce de ditail, Division cii com-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M. 
Bil. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de 
vente par proinces et certaines rgions 
niétropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par rqion. 
Rapport provisoire. M. Bil. I page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
region. 

63-005 Commerce de detail. H. Bil. Environ 65 
pages. Premier numéro, 1929. (ISSN 0380-
6146). 

Total des ventes au detail par province et 
genre de commerce, pour les magasins a 
succursales et les magasins indépendants; 
chiffres dCsaisonnalisés, Canada. 

63-007 Ventes de vehicules automobiles neufs. M. 
Bil. Environ 15 pages. Premier numéro, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
lières, des camions et des autobus neufs 
vendus parprovince et par lieu d'oriqine 
(Canada et t.-U. ai importés). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, après dêsaisonnalisat ion. 

63-014 Stocks comnierciaux. M. Bil. 24 pages. Pre- 
mier numero, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et par genre de commerce pour les magasins 

succursales et magasins indépendants: 
variations trimestrielles en pourcentaqe 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Magasins de detail a succursales et les 
grands magasins. A. Bid. Environ 74 
pages. Premier numero, 1933 (ISSN 0380- 
78 78). 

Total des ventes au detail pour les maga-
sins a succursales et les grands magasins 
scion la province, certaines aggloméra-
tions et ie genre de commerce, incluant 
des données sur la superficie totale, les 
stocks, et les comptes b recevoir. 

SELECTED PI.L1CAI IONS 

Following are publications of the Met-
chandisinq and Services Drision in the 
Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 PP. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
(Iepartment , Canada. 

615-004 Department Store Sales by Regions. 
Advance Release. H. Bil. 1 pp. First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales by region. 

63-005 Retail Trade. H. Bil. Approx. 65 pp. 
First. Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. IS pp. First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
cent age changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp. First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de-
partment stores by province, selected 
localities and kind of business in-
cluding data on floor area, inventory 
and accounts receivable. 
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Catalogue 
	

Catalogue 

63-213 Vending Machine Operators. A. Bil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise through automa-
tic vending machines, by type of 
machine and by location, Canada and 
pr ovinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution: by personal 
selling, by mail, from premises, etc. 

63-219 Cpus Book Stores, A. Ru. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by type of commodity, 
employees and payroll, by region or 
province for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gene-
ral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
972-1979. 0. Bil. 695 pp. (ISBN 

0-660-506-13-0). 

The publication provides revised 
retail trade estimates for the years 
1972 to 1979, both unadjusted and 
seasonally adjusted and also sections 
on definitions, concepts, classifica-
tions, methodology and data reliahi-
lily. 

Operating Results - Retail Irades. 0. flU. 
29 pp.  First Issue, 1974. 

The following publications in the Ope-
rating Results series contain ratios (per-
centages of net sales) for: purchases, 
inventories, cost of goods sold, gross pro-
fit, operating expense items and net profit. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent. Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-213 Exploitants de distrihuteurs automatiques. 
A. Bil. 21 pages. Premier numro, 1958. 
(ISSN 0527-6411). 

Ventes de merchandise par distributeurs 
aut.omatiques scion le genre de machine et 
1 'mnplacement, Canada et provinces. 

63-218 La vente directe au Canada. A. Ru. 14 
pages. Premier numro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: par d8marchaqe, par la 
poste, chez le fabricant, etc. 

63-219 Librairies de cpus. A. Bil. Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par type de produits, 
ainsi que le nanbre d'employCs et la paye, 
par region ou province pour les arirn&s 
scolaires. 

63-224 Recueil statistiqur des 6tudes dr rnarch. 
A. Bil. 803 pages. Premier numêro, 1975. 
(ISSN 0590-9325). 

Les donnes portent sur des sujets tels 
que les iridicateurs êconomiques gCnêraux, 
les caractCristiques de Is population, le 
reveru et les dCpenses des part iculiers et 
1 'êquipement mriaqer. 

63-538 Commerce de dtaiI statistiques histori-
ques, 1972-1979. H.S. 811. 695 pages. 
(ISBN 0-660-506-1 3-0). 

Cette publication contient des donnes 
brutes et dsaisonnalisêes, rêvisêes de 
1972 A 1979, des sections sur les defini-
tions, les concepts, Is classification, Is 
met.hodoloqie et Is fiabulite des donnCes. 

RCsultats d'exploitation - Commerce de detail. 
H.S. Bil. 29 pages. Premier numêro, 1974. 

Les publications suivantes de Is série des 
Rêsultats de l'exploitation coritiennent des ra-
tios (pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des bieris vendus, les 
bênêfices br'uts, les dêpenses d'exploitation et 
les henefices nets. 

63-603 Magasins de vêtement.s pour hommes, 1979 

63-604 Magasins independants de ver,t.e au detail 
de vêtements pour dames, 1975 

65-605 Magasins independants de vente au detail 
de quincaillerie, 1976 
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Catalogue 
	 Catalogue 

63-606 Magasins de vente au dtail de chaussures, 
1977 

63-607 Pharmacies au detail, 1978 

63-608 Magasins de fleuristes, vente au detail, 
1979 

63-609 Magasins indépendants de vente au dtail 
de bijouterie, 1978 

63-610 Magasins de vente au detail de quincaille-
rio, 1980 

63-611 Magasins de vente au d4tail de vétements 
pour dames, 1980 

63-612 Magasins de vente au detail de 0tements 
pour la famille, 1980 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothinq Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A.- Annual Bil.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadi economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

H. - Mensuel A.- Annuel Bil.- Bilingue 
H.S. - Hors srie 

Out.re les publications enumeres ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation économi-
quo et social ck Canada. On peut se procurer 
qratuitement un catalogue complet des publica-
Lions courantes en s'adressant b Statistique 
Canada, Ottawa (Canada), K1A 0T6. 
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