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The following symbols are used in this Statistics 
Canada publication: 

Figures not available. 

Figures not appropriate or not applicable. 

- nil or zero. 

-- mrioixit too smell to be expressed. 

P preliminary figures. 

' revised Figures. 

a confidential to meet secrecy requirements of the 
Statistics Act. 

* The reader is asked to note that the date are 
either based on a response which falls below the 
usual standard for piiilicetton or have a greater 
degree of variability than normal associated 
with them due to list structure changes i.e., 
birth/death adjustments and classi ficat ion 
changes, and abould therefore be used with cau-
t ion. 

MilE 

Components may not add to totals due to roinding. 

A MilE ON CANSIM 

All current and historical statistics on Retail 
Trade (Matrix Nos. 2300/17, 2320, 2321), as well as 
many other series, are available to the plil ic from 
Statistics Canada's computerized data bank CANSIM 
(Caned ian Soc jo-Economic In format ton Management Sys-
tem) via terminal, on computer printouts, or in ma-
chine readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, K1A 028 
(teiephone 613-990-8200), or the reqionel advisors at 
the Statistics Canada offices located across Canada. 

SIGNI S ['(INVENT IIINNI IS 

Les signes suivants annt employés tniformément dans cette 
publication de Statistigue Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nésnt ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiol an vertu des dispositions de Is tin sur Is 
statistique relatives au secret. 
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sur des rCponses cui ne satisfont pam 'a Is norme habi-
tuelle exigée pour Is piEilication ou quo celles-ci ont 
uJie plus graride marge d'inconsistance que l'on devrait 
nornialement obtenir, at Ce, è cause de Is structure de 
Is hate, cest-è-dire des ajusteinents dus aux creations 
et aux thsparitions et des changements dana le classe-
ment; elles doivent par consequent ètre uttlisées avec 
circonspectton. 

MJ IA 

Les chiffres ayant été arrondis, les tolaui lie Coriespor -
dent pee toujours. 

M)TE AU SUIT DE CANSIN 

La banque de donnAes tnformatisées de Statistique Canada 
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terminal, d'imprimés d'ordinateur ou de supports ordinolin-
gues. Pour plus de renseignements, s'adresser su personnel 
de CANSIM, Statistique Canada, Ottawa, K1A OZO (téléphone 
613-990-8200), ou aux conseillera régionaux des bureaux de 
Statistique Canada situés è travers is Canada. 
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INTRODUCTION 

Of the major monthly surveys conducted by 
Statistics Canada, the Retail Trade Survey 
is one of the most important, not only be-
cause of the large nunber of respondents who 
take part in the survey each month (over 
17,000), but also because of its purpose and 
the nature of the information it yields. 
While the manufacturing industry for exam-
ple, provides the community with a vast ar-
ray of products, it is through the trade 
sector that all of its products are market-
ed, bought and sold by the various levels of 
the domestic economy and finally reach the 
Canadian consijner. The development of modern 
economic theories has focused mainly on the 
concept of (national) demand for goods and 
services in an effort to understand and 
explain the various economic relationships 
that make i.j the economic system. kreover, 
in recent decades, management of national 
demand for the whole economy, largely based 
on these theories, has become a priority in 
the short and mediun term economic policies 
of goverrwnenta of the industrialized coun-
tries. The current measure of retail trade 
is, therefore, one of the key components 
used by statisticians and economists to es-
timate consumption levels and final consumer 
demand, as shown in the national accounts 
and the many economic indicators derived 
from them. 

This monthly pliDlication contains the 
latest results from the survey of retail 
sales of goods by merchants, traders, deal-
ers and retailers operating within Canada's 
borders. For the purposes of this survey, 
industries included in retail trade are, ac-
cording to the Standard Industrial Classi-
fication,(1) those whose establishments are 
"primarily engaged in ( ... ) buying commo-
dities for resale to the general public for 
personal or household consunpt ion and in 
providing related services". The estimates 
are broken down according to the Classifica-
tion by Kind of Business (a refinement of 
the 1970 Standard Industrial Classifica-
tion), by regions and for four metropolitan 
areas. These data are obtained from a sta-
tistical survey that combines both salipling 
and census procedures. Survey respondents 

(1 ) 1)ee Division J of the 1980 Standard 
Industrial Classification Manual, rats-
I 1 2-fl1 F 

Des grandes enquètes statistigues couromment 
acninistres par Statistique Canada, l'enquête 
mensuelle sur le commerce de detail est l'une des 
plus importantes. Non seuleinent en raison du non-
bre de répondants cji 'a chaque mois collaborent 'a 
l'enquète (plus de 17,000 enquètés) mais aussi 
par son objet et Is nature de 1' information cpu 
en découle. Car si l'activitê de production par 
exemple, permet 'a Is collectivité de me procurer 
une vaste gamme de produits, c'est toutefois 
grce au commerce que cette multitude de biens 
est transiqée et échangée sur des marches entre 
les dilférents agents économiques pour finalement 
parvenir jusqu'au consommateur canadien. Or le 
développement des theories économiques contempo-
raines a largement isis l'accent sur le concept de 
Is demande (nationale) de biens et services afin 
de mieux comprendre et expliquer les diverses 
relations économiques qui articulent le système 
économique. Par surcrolt, Is gestion de Is de-
mande nationale de toute u-ie économie, en grande 
partie lnspirée de ces theories, est devenue au 
cours des dernferes décennies, l'une des prio-
rites des grandes politiques économiques de court 
et mayen termes des gouverneinents de pays indus-
trialisés. La mesure courante du commerce de 
detail constitue par consequent l'une des princi-
pales composantes gui permet aux statisticiens et 
aux économistes d'estimer le niveau de Is consorn-
mation de hiens et d'évaluer la demande finale 
des consommateurs telle que présentée dans les 
comptes nationaux et 1cm nombreux indicateurs 
éconorniques qui en sont dérivés. 

Cette pIi)lication mensuelle présente donc les 
plus récerits résultats de l'enquète sur les yen-
tes au detail de biens par des marchands, des 
commerçants, des concessionnaires ou des detail-
lants operant 'a l'intérieur des limites du ternì-
toire canadien. Aux fins de cette enquête, les 
industries considérées comme appantenant au com-
merce de detail mont, d'apr'es Is classification 
type des industnies(1), celles dont las établis-
moments ont conirne "activité principale ( ... ) 
l'achat de marchandises dais le but de les reven-
dre au public pour usage personnel ou ménager et 
offrent des services cpu s' y rattachent." Les 
estimations soot ventilées suivant Is Classifica-
tion par genre de commerce (une extension plus 
fine de Ia Classification des activités écono-
miques de 1970) de mème que par region ainsi que 
pour quatre zones métropolitaines. Ces données 
mont ohtenues 'a partir d'une enquète statistique 

(1) Voir Ia division J du manuel de Is Classifi-
cation type des industries, 1980, no 12-501F 
Si fl ; 	1 ni 



are divided into two broad categories, in-
dependent and chain stores, on the basis Of 
their structure,and then each category is 
surveyed to obtain their monthly sales (see 
Appendix I for more details). 

The information provided by this survey 
is not only important to the various levels 
of qoverrwiment but is equally valuable to 
businesses that regularly carry on or are 
involved in retail trade in some form. Mar-
ket analysts in particular will find this 
publication to be of great interest. Other 
retail trade statistics (new motor vehicle 
sales, department store sales and stocks, 
merchandisirxj inventories and so on) are al-
so disseminated to the general public and 
published regularly in other monthly bulle-
tins.(2) For more information on this survey 
or the Industry Division's statistical sur-
vey program in general, please contact the 
Retail Trade Section, Industry Division, 
Statistics Canada, Ottawa, K1A 016, Tel: 
(613) 990-9656. 

127 The publication entitled Retail Trade, 
Historical Statistics 1972-1979 (Cata-
logue 63-538) not only contains 
historical time series, but is also a 
valuable source of detailed in fo rm a-
tion. See the selected publications sec-
tion at the back of this bulletin for 
other references. 

gui est l'amalgame d'un échantillonnage et d'un 
recer'tsement. Suivant leiir structure, les répori-
dants b l'enouête sont divisés en deux grandes 
categories, les magasins indépendits et h suc-
cursales et chaque categoric est par Ia suite 
enquètée af in d'estimer leurs ventes mensuelles 
respectives (voir l'appendice I pour plus de 
details) 

L'information fournie par cette enquête est 
tout aussi utile aux intervenants gui, de fa(;on 
ponctuelle, opèrent ou sont impliqués d'une mani-
'ere ou d'une autre dans le commerce mu detail 
qu'aux différents paliers de qouvernemnents. Les 
analystes de marché tout spécialement, seront in-
téressés par le contenu de cette publication. 
D'autres statistiques reliées mu commerce de dé-
tail (les ventes de véhicules automobiles neufs, 
les ventes et stocks des grands magasins, les 
stocks commerciaux, etc ... ) sont également dim-
ponibles et diffusées au grand public en plus 
d'être régultrement publiées dans différents 
bulletins mensuels(2). Pour obtenir plus d'in-
formation sur cette enquète ou sur le programme 
d'enquêtes statistiques de Ia Division de Pin-
dustrie en qénéral, cornmuniquer avec la Section 
du commerce de detail, Division de l'industrie, 
Statistique Canada, Ottawa, K1A 016, tél: (613) 
990-9656. 

(2) La publication intitulée Commerce de detail, 
statistiques 	historiques, 	1972-1979 (n°  
63-538 mu catalogue) constitue inc sourc 
très intéressante de renseignements d6taiI1; 
en plus des series chronologiques gui y nrt 

présentées. Pour d'autres références, co-
sulter la section du choix des publications 
Ia fin du present bulletin. 

I. 
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Graphque —1 

Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1984-1986 

Commerce de detail mensuel, non désalsonnailsé et désalsonnallsé, Canada, 1984-1986 
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Chart-- 2 

Monthly Retail Trade, Seasonally Adjusted, in Current 
and Constant (1981) Dollars, Canada, 1984-1986 

Commerce de detail mensuel, désaisonnalisé, estimé en dollars 
courants et constants (1981), Canada, 1984-1986 
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I 
Chart - 3 
Retail Trade, Cumulative Total by Kind of Organisation, Canada, 1984 -1 986 
Commerce de detail, total cumulatif par type d'eritreprise, Canada, 1984-1986 
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Graphique - 4 Chart - 4 

Distribution of Retail Trade, Chain and Independent Stores, 
by Region and Selected Metropolitan Areas 
Repartition du commerce de detail, magasins a succursales et 
magasins indépendants, par region et certaines zones métropolitaines 
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Seasonally Mjusted Sales 

Seaaunally adjusted, retail Bales totalled $11,518 million ,a,t 
adjusted for price change in April 1986, an increase of 2.3% 
from the previous month's revised total or $11,258 million. 
This increase more than offset the 0.5% decline recorded in 
March 1986. The maqnitute and direction of the changes observed 
in Prch and April may have been partly due to the fact that, 
for the first time in eioht years, Faster occurred in March. In 
terms of recent trends, durinq the first four months of 1986, 
retail sales advanced on average by 0.4% each month, a mignifi-
cant reduction from the 0.8% average increase recorded in the 
last four months of 1985. 

The following trade groips had the most significant impact on 
the overall 2.3% increase in retail trade in April: motor 
vehicle dealers (. 10.3%), cimbinetion stores (* 2.9%) and gro-
cery, confectionery and sundries stores (+ 1.7%). The strong 
10.3% increase in motor vehicle dealer sales was in part due to 
the combined impact of the feser number of trading days In March 
and improved car males incentives in April. Partly offsetting 
the impact of theme irsreases was a 2.5% decrease in service 
station sales, the fourth consecutive month in which these sales 
have declined, and a 0.2% decrease in department store males. 
The decreases in service station salem have been largely attri-
butable to declining gasoline prices. 

o The following provinces and territories posted gains that were 
ainnificently higher than the natior,al average: Nova Scotia 
(a 4.5%), Yukon end brthwest Territories (* 3.8%), Saskatchesan 
(a 1.3%) and Ontario and Prints Edward leland (both at 2.7%). 
Sales In New Arinsoick and Alberta remained virtually tmchanged, 
with both provinces recording marginal declines of 0.2%. 

lkxadjisited Sales 

Iota) retail trade For April 1986 rose 9.5% or $1,007 million 
over the same month last year, totalling $11,548 million, not 
adjusted for price change. The increase followed a more moder-
ate gain or 4.3% recorded in 3rch 1986. Cumulative retail 
sales for the firsi four months of 1986 totalled $41,001 mil-
lion, up 8.6% over the correspondinci per in) in 1985. 

cr vehicle dealers and food stores, which in total eccoijit 
approximately 50% of total retail sales, registered in-

cones of 12.5% end 9.8% respectively as compared to April 
Department store sales, which totalled $977 million in 

1 1986, were ui  7.7% from the same so,,th a year earlier. 
was the tenth consecutive month which, on a year-over-year 

coin, department stores sales have increased. 

Sc a provincial basis, most of the year-over-year growth was 
concentrated in Quebec and (Sitar ix where sales rose by 11.3% and 
9.8% respectively. The Yukon end hbrthmest Territories, at 
10.6%, also posted significant gains. At the metropolitan area 
level, the following sales gains were recorded: MontrAal 
Cm 12.5%), Toronto Ci- 11.5%), Vancouver (i 9.4%) and Wirniipeg 
(a 8.7%). 

Conatant Dellar Estimates 

Deflated with an implicit price index (123.8), retail sales not 
seasonally adjusted for April 1986 increased 6.2% over the same 
sooth a year ago and totalled $9,326 million in 1981 constant 
dollars. the seasonally adjusted valim recorded at iI,crease of 
2.2% in April 1986 over the March salea nalim to reach $9,328 
millinn in 1981 constant dollars. 

POINIS SAIIIANTS 

Ventes dAaaiao,wial iaAes 

o L'estimation des ventex so dktail dAsaieorw,alisAeo a enregistrA inc aug. 
mentation de 2.3% ni avril 1986, par rapport 4 l'estimatoon rAvisde des 
vsiites de mars 1986 ($11,258 millions) at a totaliaA $11,518 millions en 
dollars couranta (non ajustA pour tenir coinpte du changenent dv prix). 
Cette augmentation a plus gum coivpenaA lv dAclin de 0.5% enregiatr& en 
mars 1986. L'anpleur et Is direction des change,nents observes en mars et 
avril peuvent Atre partiellenent evpliouAes per Is fait gum PAqisis a eu 
lieu en mars pour Is prsmihre fain en huit ens. En termes des tendexcea 
rAcem.aent obaervAes, on constate qu'au cours des quatre premiers mois dv 
1986, lea nentes au detail ont enregiotrA tee hausse mensimlle moyenne de 
0.4%, soit one impiirtente reduction per rapport 4 l'augventatiov sopenne 
de 0.8% qji a prAvalu au coors des c,jatre derniers coin dv 1985. 

• L'impact Ic plus important mar l'aiqeentation globale de 2.3% dv cimlaserce 
de detail a Ate enreqiatrA per lea groupes de cnserce suivaitsi lea con-
cessionnaires d'automdviles (a 10.3%), les Apiceriea-boucheriea (-i 2.9%) 
et 1ev Apicvriea, confiseries et articles divers (v 1.7%). La forte 
hausse de 10.3% eiregistr6e per les concesmionnaires d'automthiles est en 
partie et conjointeinent attribuable 4 1' impact de Is rAdi.rtiori du ncmnbre 
de journeys d'affaires en mars at 4 l'wnAiioration des programmes de sti-
aulation des ventes d'automthiles wi avril. L' impart de ces auauentations 
a Ate partielleeient compeosk par Ia baisae dv 2.5% thvervCe dais lea 
ye-item den stations-service, lesquelles or,t accusA lyle quatrikive diminu-
tion me,,suelle co,uaAcutive, at Iv dAcliru de 0.2% signatA par lea grands 
magamins. Les diiminut ions dens lea ventes des stations- service moot 
attribusbles, an grande pertie, It Is baiase dea prio de l'essence. 

• Les provinces at lea territoires suive-uts ont enreqiatrA des gai,Ta alpé-
rivura 4 Is soyenne nationals: Is Nouvelle-cosae (a 4.5%), Ic Yukon at 
lea Iscritoires do ikirrl-Ouvst (. 3.8%), Is Saskatchewan (. 3.3%) at 
l'IS-,terio at llle-du-Prince-fdouard (lea dein It .2.7%). Les ventea no 
hbuvsau-Srisusaick at an Alberta mont deaeurAes prwtigjemlent inchangAes, 
les deuw provinces enregistrent des balases mlni.ses de 0.2%. 

Ventes ron dAsaimonnal iaAea 

Lv ereeverce *ui dAt*il a r-ucreqistr& tee hausse de 9.35 ou $1,007 millions 
en avril 1986 par rapport all mois correspondent de l'anne dernihrv, pour 
totaliser $11,548 millions en dollars courants (ron ajustA pour tenir 
cumiupte do changeisent de pria). Cette augmentation fait suite 4 un gain 
plus modesty de 4.3% deservA an ears 1986. Lea ventes cunulatives pour 
lea cjatrv premiers mois de 1986 ant uixjnentA de 8.6% par rapport 4 Is 
pAr iode correspondente de I' arinAe dernikre at me mont ruhi ffrAes It $51,001 
miii ions. 

Lee corcessionnaires d' automobiles at lea magasina d' al imentation. lea-
guels ont cvpt6 pour approoimativmnent 30% de l'v'nmecble des ventes au 
detail an avril 1986, ant signalA des atujunentationa respectives dv 12.5% 
et 9.8% per rapport so maim d' avril 1983. Les ventev des granda isaqasilla 
ant heussA dv 7.7% wi avril 1986 per rapport vu mois correaporalaut de 
l'annAe deroikre pour totaliser $977 millions. 1cm grands magasina wit 
enregistrk Inc djvi6eue augmentation d'usie ennAe It 1 'autre consAcutive. 

Sir tee base provinciale, Is plus graide partie de Is croxaaance dome 
anoAe It l'autre rut corscentrbe su QuAbec et nc Ontario, 1cm ventes aug.-
mentant respectincvent dv 11.3% vt 9.8%. Ic Yukon et len Territoires do 
Nord-Ouiest. 8 10.6%, ont Agalesent signalA ta -u gain important. Au niveau 
des regions mAtropol its ines, lea gains suivents ant Ate signaled: 
P'kirutrkal (i 12.5%), Toronto (i 11.5%), Vancouver (. 9,4%) at Winnipeg 
(v 8.7%). 

Eat isationa an dollars constants 

DAgonflkes a 1 aide d' u-u indite des pr is (123.8), lms verites mu detail ron 
dksaisonnal isAca pour avril 1986 ant apementA de 6.2% par rapport su mois 
correspondent In, pasak at riot totalimA $9,326 millions an dollars con-
sta,its dv 1981. La vajeur dAsaiyon,,alisAe des veuuies davril 1986 a anre-
gistrk sic hauase de 2.2% par rapport flux xe -Item de mars 1986 et s'est 
chiffrAe It $9,328 millions en dollars constants de 1981. 
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PREUMINARY ES11MATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Verites Variation Ventes Variation 
No.  

$')() $000 % $000 

1 Combination stores (groceries and meat) .... .......... x x x X 27.428 + 	2.1 

2 Grocery confectionery and sundries stores x x x x 24,061 + 	7.9 

3 x x X x 1353 + 32.3 

4 11,413 + 	3.0 - - 11,413 + 	3.0 

5 x x x x 10279 + 	11.5 

6 x x x x 5,971 - 	2.1 

7 x x x x 5,448 + 	7.8 

8 x x x x 43,941 + 	3,8 

9 - - x X X x 

10 

All other food stores ................. ......... ...... 

x x x 16,885 - 	6 8 

11 Garages 	......................................... - 

. 

- 1,318 - 	8.0 1,318 - 	8.0 

12 

Variety stores ...................................... 

- - 5.260 + 17.7 5,260 + 17.7 

13 

Department 	stores .................................. 

Service stations .................................... 

640 + 	3.2 101 - 	4.8 741 + 	2.0 

14 2,411 + 	9.2 275' ... 2.686 + 12.3 

15 

Motor vehicle dealers 	............................... 

Women's clothing stores ............................. 

3,587 - 	2.4 2,197 - 	2.6 5,784 - 	2.5 

16 x 

. 

x x x x x 

17 

General merchandise stores .......................... 

X X X X X X 

18 

General stores ..................................... 

Family clothing stores ............................... 

x X X X 1,844 

19 

Used car dealers ................................... 

x x X X 1,729 + 	6.6 

20 

Hardware stores .................................... 

- - 333 + 16.7 333 + 16.7 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

x x x x 1,162 

22 Pharmacies, patent medicine and cosmetics stores 1,690 - 	1.1 8,826 + 17.5 10,517 + 14.0 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

Furniture, TV., radio and appliance stores .............. 

x x x x 350 + 20.4 

24 

Household furniture stores 	........................... 

x x x x 389 - 20.8 

25 

Household appliance stores 	.......................... 

,Jewellery 	stores .................................... 333 - 	8.0 144 - 	8.1 477 - 	8.0 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 766 + 167 

27 

Florists 	........................................... 

x x x x 755 + 	11 	1 

28 

Personal accessories stores .......................... 

7,799 + 	1.3 6,980' ... 14,779 + 	16.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 75,447 + 	2.2 121,828 + 	6.7 197,275 + 	4.9 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 1. Commerce de detail. magasins a succursales et magasins indépendants, suivant le genre de commerce 

Terre-Neuve 
January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

112,528 + 	4.2 1 

89,993 + 	3.6 2 

5,155 + 35.5 3 

37,131 + 	6.5 - - 37,131 + 	6.5 4 

35336 + 	4.7 5 

22,051 - 	9.3 

Epiceries, confiseries et articles divers 	.................... 

Magasins gOnéraux ................................. 6 

17,063 + 10.3 

Epiceries 	- 	Boucheries ................................. 

Tous 	es autres magasins d'aliments...................... 

Magasins de marchandises diversos ...................... 

7 

125,555 + 	9.7 

Bazars .............................................. 

... 

8 

Grands magasins 	..................................... 

Vendeurs d'automobiles d'occasion .................... 9 

62.400 - 10.9 10 

- 4,541 - 14.6 4,541 - 14.6 11 

- - 16,819 + 	15.1 16,819 + 	15.1 12 

1,947 + 	1.0 366 - 14.3 2,313 - 	1.7 

Concessionnaires d'automobiles 	......................... 

Stations-service 	..................................... 

13 

7,862 + 10.4 925' ... 8,787' + 13.9 

Magasins do vOtements pour hommes .................. 

... 

14 

10,538 - 	3.5 7.534 2.7 18,072 - 	3.2 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames .................... 

15 

x x x x x x 

Magasins do vétements pour Ia famille .................. 

16 

x x x x x x 

Magasins do chaussures spècialisèes ................... 

17 

x x x x 5,956' ... 

Garages 	........................................... 

Magasins do chaussures pour Ia tamille ................. 

Quincailleries....................................... 18 

x x x x 6,093 + 	3.4 19 

- - 1,092 - 	0.2 1.092 - 	0.2 20 

x x x x 4,289' ... Magasins do meubles, tèléviseurs, radios et accessoires... 21 

6.763 + 	3.8 35,781 + 28.8 42,544 + 24,0 Pharmacies, mèdicaments brevetés et produits do beauté.. 22 

x x x x 1,456 + 31.7 23 

x x x x 1,459 - 	7.2 

Magasins de meubles ................................ 

24 

1.242 - 	9.1 475 - 	8.0 1,717 - 	8.8 

Magasins dappareils menagers ........................ 

25 

x x x 3,132 + 29.5 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

x x x 2,716 + 	8.8 

Fleuristes 	......................................... 

Bijouteries 	........................................ 

27 

26,137 + 	8.6 23,307 + 26.3 50,045 + 16.2 

Magasins d'accessoires personnels ..................... 

28 

263,313 + 	5.2 419,578 + 	5.4 682,891 + 	5.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



-4- 

PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

April - 1986 - Avril 

Kind of business 

Genre do commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Venles Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 x X X X 7.792 + 	6.4 

2 x x x x 1.714 + 12.4 

3 - - 189 + 23.7 189 + 23.7 

4 5.285 - 	1.5 - - 5,285 - 	1.5 

5 x x x x x x 

6 General 	stores 	.................... 	........... 	..... - - 1.080 - 	6.8 1,080 - 	6.8 

7 x x x x x x 

B - - 12,242 + 	6.0 12,242 + 	6.0 

9 

Combination stores (groceries and meat) ............... 

- - x x x x 

10 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

x x x x 2,355 - 14.4 

11 

Department stores .................................. 

- - x x x x 

12 

Variety stores ...................................... 

x x x x x x 

13 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

Service stations 	.................................... 

X X X X X X 

14 

Garages 	.......................................... 

x X X X X X 

15 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

x x x x 215 

16 

General merchandise stores .......................... 

Women's clothing stores ............................. 

Family clolhing stores ............................... 

x x x x x x 

17 

Specialty shoe stores 	...... ......................... 

Family shoe stores 	................................. X X X X X X 

18 Hardware 	stores ........... 	...... 	.................. 

. 

.- 370 + 	18.1 370 + 18.1 

19 X X X X X X 

20 - - x x x x 

21 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. - - x x x x 

22 PharmacIes, patent medicine and cosmetics stores x x x x 2.473 + 31.3 

23 x x x X X X 

24 

Household furniture stores 	........................... 

- - x x x x 

25 

Book and stationery stores ........................... 

Florists 	........................................... 

Jewellery stores .................................... x x x x X X 

26 Sporting goods and accessories stores ................. x x x x 462 + 	9.1 

27 Personal 	accessories 	stores 	... ....  .................. - - 259 + 	6.3 259 + 	6.3 

28 x 

. 

X X X 5.021 + 19.2 

29 

All other stores 	.................................... 

All 	stores ....................................... 15, 1 75 + 	3.5 30,345 + 	6.3 45,521 + 	5.4 
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ESTIMATIONS PREUMINAIRES 
TABLEAU 2. Commerce de detail. magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ile-du-Prince-Edouard 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Saies Change Sales Change 
1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 30,384 + 	3.2 Epiceries - Boucheries .............................. 

x x x x 6,298 + 	6.2 2 

- - 713 + 14.6 713 + 14.6 Toys los autres magasins daliments ................... 3 

17,006 - 	4.7 - - 17,006 - 	4.7 4 

x x x x x x 5 

- - 3,802 - 	5.3 3,802 - 	5.3 6 

x x x x x 

Epiceries, confiseries et articles divers 	.................... 

xBazars 7 

35,980 + 	4.6 35,980 + 	4.6 

Grands 	magasins 	..................................... 

Magasins do marchandises diverses ...................... 

8 

... 

x x x x 

Magasins generaux.................................... 

Vendeurs d'automobiles d'occasion .................... 9 

x x x 9,449 - 13.3 

.............................................. 

10 

- - x x x xGarages 11 

.. 

x x x x x x 12 

x x x x x x 13 

x x x x x x 14 

x x x x 985 - 	2.0 

Concessionnaires d'automobiles 	......................... 

15 

x x x x x x 16 

x x x x x x 

Stations-service 	..................................... 

Magasins do vétements pour dames .................... 

17 

- - 1,084 + 14.7 1,084 + 14.7 

.......................................... 

Magasins do vGtements pour hornmes .................. 

18 

x x x x x x 

Magasins do vtements pour Ia famine .................. 

Magasins do chaussures spècialisèes ................... 

Quiricailleries....................................... 

19 

- - x x x x 

Magasins do chaussures pour Ia famille ................. 

20 

- - x x x x 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins dappareils mènagers ........................

Magasins do meubles, téléviseurs. radios et accessoires 21 

x x x x 9,845 ... Pharmacies, rnédicaments brevetés et produits do beauté 22 

x x x x x x 23 

- - x x x x 

Magasins do meubles................................ 

24 

x x x x x x 25 

x x x x 1.173 + 	1.2 

Librairies et papetesles ............................... 

Magasins d'articles do sport etd'accessoires ............. 26 

- - 990 + 	8.7 990 + 	8.7 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x x 17,169 + 	6.4 

Magasins d'accessoires personnels ..................... 

28 

53,326 + 	2.1 101,641 + 	3.4 154,967 + 	3.0 

Tous los autres magasins 	............................ 

Ensemble des magaslns........................... 29 
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PREUMINARY ES11MATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 59,941 + 	6.9 17,272 - 	2.9 77,213 + 	4.5 

2 2,881 + 17.8 9,710 - 	4.7 12,591 - 	0.3 

3 x x X X 3,705 + 22.6 

4 Department 	stores 	...................... . .......... 29,928 + 	1.6 - - 29,928 + 	1.6 

5 x x x x 11.379 + 	6.1 

6 - - 4,784 + 	6.6 4,784 + 	6.6 

7 

Grocery confectionery and sundries stores .............. 

x x x x 4.973 - 15.4 

8 

General stores ..................................... 

- - 95,541 + 11.2 95,541 + 11 2 

9 - - 3,097 + 13.6 3,097 + 13 6 

10 

Combination stores (groceries and meat) ............... 

x x x x 39,004 - 	38 

11 

Used car dealers ................................... 

- - 1,660 -12.7 1,660 - 127 

12 x x x X 9.996 + 10.2 

13 

All other food stores ................. ............... 

Variety stores ....................................... 

Motor vehicle dealers 	............................... 

1,277 + 18.4 1,419 - 16.0 2,696 - 	2.6 

14 

General merchandise stores .......................... 

Ser'ice stations .................................... 

3,793 + 	6.9 2.603 + 14.6 6,396 + 	9.9 

15 

Automotive parts and accessories stores ............... 

Family 	clothing 	stores 	.................... . ......... 1,418 

. 

+ 	5.1 2.570 - 	2.4 3.987 + 	0.1 

16 

Women's clothing stores ............................. 

x x x X 457 + 	8,7 

17 

Specialty shoe stores 	............................... 

x x x X 1,820 + 	3.7 

18 

Garages 	.......................................... 

Men's clothing stores 	............................... 

Family shoe stores 	.......................... ....... 

Hardware stores .................................... - - 4.306 + 28.0 4.306 + 28.0 

19 1,174 + 	2.0 1,567 - 	3.9 2,741 - 	1.4 

20 x 

. 

X x X 1,265 

21 1,829 - 	3.8 2,166 + 240 3,995 + 	9.4 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 20,419 + 12.0 

23 Book 	and 	stationery stores ................ . ......... 1,409 + 	1.7 1,367 + 	9.0 2,777 + 	5.2 

24 

Household furniture stores 	........................... 

x x x x 1104 - 	8.0 

25 

Household appliance stores 	.......................... 

1,302 - 	8.6 400' ... 1,702 + 	1.6 

26 

.iewellery 	stores .................................... 

Sporting goods and accessories stores .. .............. 407' 

. 

... 4,836 - 	0.1 5,243 + 	5 2 

27 

Florists 	........................................... 

634 

. 

- 	5.7 1,659 + 30.9 2,292 + 18,2 

28 

Personal accessories stores ..........................

All 	other 	stores 	........... 	... 	...... 	............... 19,771 + 	0.2 19,911 + 26.5 39.682 + 11 9 

29 All 	stores ....................................... 146,728 

. 

+ 	37 248,024 + 	7.7 394,753 + 	6.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 3. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 
January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

232,813 + 	3.1 64,427 - 	11.1 297,240 - 	0.2 1 

11,086 + 	6.0 47,186 + 17.4 58,272 + 15.0 2 

x x x x 13,502 + 	16.1 Tous los autres magasins d'aliments ................... 3 

98,139 + 	5.8 - - 98,139 + 	5.8 4 

x x x x 40,934 + 12.2 

Epiceries - 	Boucheries ................................. 

5 

- - 18.737 + 	14.0 18,737 + 14.0 Magasins géneraux ................................. 6 

x x x x 19,094 - 	6.5 

Grands magasins 	................................... 

7 

287,463 + 	9.3 287.463 + 	9.3 

Magasins de rnarchandises diverses .................... 

8 

9,877' ... 9,877 ... 

Epiceries, confiseries et articles divers 	.................... 

Bazars ............................................ 

Concessionnaires d'automobiles ....................... 

9 

x x 157,160 + 	1.9 

Vendeurs d'automobiles d'occasion ..................... 

. 

. 

10 

- 6,572 + 	9.5 6,572 + 	9.5 

Stations-service 	.................................... 

Garages 	.......................................... 11 

x x x x 30.979 + 17.8 12 

3,922 + 	8.6 5,384 - 15.7 9,306 - 	6.9 13 

12,899 + 	6.0 9,211 + 12.2 22,110 + 	8.5 

Magasins de vOtements pour hommes .................. 

14 

4,927 + 	9.0 8.540 ... 13,468' - 12.8 

Magasins do vOternents pour dames .................... 

15 

x x x x 1,354 + 19.2 

Magasins do vOtements pour Ia faniille .................. 

16 

x x x x 6.103 + 10.6 17 

- - 13,197 + 19.8 13,197 + 19.8 18 

4,138 + 	11.7 5,684 + 	2.4 9,822 + 	6.1 

Quincaitleries....................................... 

Magasins do meublos ................................ 19 

x x x x 3,847 + 18.0 20 

6,489 - 	8.8 7,970 + 	1.5 14,459 - 	3.4 

Magasins do pièces et daccessoires d'automobiles ........ 

Magasins do rneubles, téléviseurs, radios et accessoires... 21 

x x x x 80,201 + 15.8 Pharmacies, mèdicaments brevetés et produits do beautè.. 22 

5,899 + 	6.8 5,416 + 15.7 11,315 + 10.9 

Magasins do chaussures spécialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

23 

x x x x 4,134 + 	4.3 24 

4,719 - 	0.1 1,371 + 	6.8 6.090 + 	1.3 

Magasins d'appareils rnenagers ........................ 

25 

,320 ... 10,125 ... 11,445' - 20.0 

Librairies et papeteries ............................... 

26 

2.457 + 	0.2 5,955 + 28.4 8,412 + 18.7 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

74,053 + 	4.1 63,992 + 10.5 138,045 + 	7.0 

Magasins d'articles do sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

539,822 + 	4.2 851,455 + 	7.0 1,391,277 + 	5.9 

Tous los autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $'OOO % $000 % 

1 x x x X 48.669 + 10.6 

2 x x x X 11.264 + 	6.8 

3 All other food stores ................................ x X X 3,586 + 	9.1 

4 20.731 + 	3.0 - - 20,731 + 	3.0 

5 General 	merchandise stores ............... .... ...... x x x x 8.383 + 17.2 

6 - - 8.680 + 	11.4 8,680 + 11.4 

7 x x x x 5,364 - 	8.8 

8 x x x x 65,844 + 	8 7 

9 - - 2.199 - 	3.1 2,199 - 	3.1 

10 x x x x 27,140 + 	3 5 

11 

Combination stores (groceries and meat) ............... 

Department stores 	.................................. 

Garages .......................................... - 1,509 + 16.0 1,509 + 	16.0 

12 

Grocery confectionery and sundries stores .............. 

x x x x 6,722 + 	9.4 

13 1,124 + 22.1 1,119 + 	6.1 2,242 + 13.5 

14 

General stores ..................................... 

Variety stores ...................................... 

Women's clothing stores ............................. 3,409 -. 1,604 + 16.7 5,013 + 	4.8 

15 

Motor vehiole dealers ............................... 

Used car dealers ................................... 

Service stations 	.................................... 

Family clothing stores ............................... 1978 + 	2.4 1.403 - 	7.6 3,381 - 	1.9 

16 x x x x x x 

17 

Men's clothing stores 	............................... 

X X X X X X 

18 - - 3.038 + 10.3 3.038 + 10.3 

19 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

x x x X 2,965 - 	9.4 

20 

Hardware stores .................................... 

- - 589 + 12.9 589 + 12.9 

21 

Automotive parts and accessories stores ............... 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. x x x x 1.408 + 21.8 

22 Pharmacies, patent medicine and cosmetics stores 

. 

1,218 ... 13.843 + 18.7 15,061 + 20.2 

23 902 + 21.5 359 + 18.6 1.262 + 20.7 

24 

Household furniture stores ........................... 

X 883 - 15.7 

25 798 - 11.8 703 7.3 1,501 - 	9.8 

26 

Book and stationery stores ........................... 

x x x x 3.506 + 	0 4 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

372 + 	2.5 805 ,.. 1,177 + 34,3 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

13,300 - 	0.5 11,406 + 	13.5 24,706 + 	5.5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 98,177 + 	5.9 180,487 + 	8.4 278,664 + 	7.5 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales at magasins indépendants, sulvant le genre de commerce 

Nouveau-Brunswick 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 

x x x x 189,943 + 	7.5 1 

x x x x 42,466 + 	4.6 2 

x x x x 13,608 + 10.7 Tous les autres magasins d'aliments ................... 3 

65,974 + 	2.4 - - 65,974 + 	2.4 4 

x x x x 28,889 + 17.6 5 

- - 33,648 + 13.6 33,648 + 13.6 

Epiceries 	- 	Boucheries ................................. 

6 

x x x x 19,666 - 	1.1 

Epiceries, confiseries of articles divers 	.................... 

7 

x x x x 210,858 + 12.0 

Magasins do rnarchandises diverses ...................... 

8 

... 

- 7,145 + 	9.8 7,145 + 	9.6 

Grands magasins 	...................................... 

Magasins gèneraux .................................... 

9 

x x x x 114,408 + 	9.5 

Bazars .............................................. 

10 

- - 5,870 + 20.4 5.870 + 20.4 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 19,497 + 	11.5 

Stations-service 	..................................... 

12 

3,203 + 10.3 4,938 + 28.1 8,141 + 20.4 13 

11,699 + 	2.0 5,809 + 23.3 17,507 + 	8.2 

Vendeurs d'automobiles d'occasion ....................... 

14 

6.610 + 	5.8 4.880 - 10.6 11.490 - 	1.8 

Magasins do pièces at d'accessoires d'automobiles ......... 

15 

x x x x x x 

Garages 	........................................... 

16 

x x x x x x 

Magasins do chaussures spècialisèes .................... 

17 

- - 9,936 + 15.0 9,936 + 15.0 

Magasins do vétements pour hommes ................... 

Magasins do vètements pour dames ..................... 

Quincailleries ....................................... 18 

x x x x 11,383 - 	4.3 19 

- - 2,334 - 	6.7 2.334 - 	6.7 

Magasins do chaussures pour Ia famille ................. 

20 

x x x x 5,451 + 	6.4 

Magasins d'appareils mOnagers ........................

Magasins do meubles, tèléviseurs, radios et accessoires. . 21 

4,844 ... 53,889 + 21.2 58,733 + 22.5 

Magasins do vétements pour Ia famille ................... 

Pharmacies, médicaments brevetés et produits do beauté 22 

3,523 + 15.6 1,415 + 21.1 4,938 + 	17.1 23 

x x x x 3,700 + 13.8 

Magasins do meubles ................................ 

24 

3,118 - 	4.2 2,573 + 	8.1 5.691 + 	0.9 25 

x x x x 8,285 + 12.7 

Librairies of papeteries ............................... 

26 

1,450 + 	4.7 3,029 ... 4,479 + 25.1 

Fleuristes 	......................................... 

Bijouteries ......................................... 

27 

48,948 + 	0.4 38.281 + 10.8 87,230 + 	4.7 

Magasins d'articles do sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

350.903 + 	5.3 646,312 + 11.4 997,215 + 	9.2 

Tous los autres magasins 	............................ 

Ensemble des magasins........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores. by Kind of Business 

Quebec 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

I 226.390 + 	6.0 279.752 + 15.4 506,141 + 11.0 

2 6.083 + 15.8 177.485 + 27.4 183,568 + 26.9 

3 All 	other 	food 	stores 	.................. 	............. 5,118 + 	3.2 75.664 + 21.0 80,781 + 19.7 

4 Department 	stores 	................... .............. 190,553 + 	8.1 - - 190,553 + 	8.1 

5 x x x x 29,946 + 24.7 

6 x x x x 23.273 + 30.8 

7 x x x x 28,624 + 	2.6 

8 Motor 	vehicle 	dealers 	.............................. - - 728,795 + 13.4 728,795 + 134 

9 

Combination stores (groceries and meat) ............... 

- - 34057 ... 34,057 

10 

Grocery confectionery and sundries stores .............. 

42,199 - 	2.7 201,035 - 	5.6 243.234 - 	5 1 

11 - - 59,219 + 12.2 59,219 + 122 

12 

General merchandise stores .......................... 

General stores ..................................... 

x x x x 54,075 + 10.5 

13 

Variety stores ...................................... 

12.216 + 23.2 18,492 + 	4.0 30,708 + 10.9 

14 

Used car dealers ...................................

Service 	stations 	.................................... 

36,860 + 	8.4 37.778 + 26.7 74,637 + 17.0 

15 

Garages 	.......................................... 

Automotive parts and accessories stores ...............

Men's 	clothing stores 	............................... 

35.841 + 	7.5 24.414 + 	6.6 60.255 + 	7.1 

16 

Women's clothing stores ............................. 

3,524 + 	4.2 2.953 ... 6.477 + 17.7 

17 

Family clothing stores ...............................

Specialty shoe stores 	............................... 

31.866 + 	18.1 9,005 + 16.6 40,871 + 17.8 

18 

Family shoe stores 	................................. 

Hardware stores .................................... 

.

x 

. 

. 

x x x 34.488 + 19.5 

19 11,024 + 22.0 36,212 + 	15.1 47.236 + 16.7 

20 Household appliance 	stores 	........... ...... ........ x x x x 11,698 + 25.4 

21 x x x x 31,537 + 	6.5 

22 Pharmacies, patent medicine and cosmetics stores 34233 

. 

+ 	11.4 69004 + 	7.3 103,237 + 	8.7 

23 

Furniture, TV., radio and appliance stores .............. 

7481 + 16.5 7240 + 13.5 14,722 + 15.0 

24 

Household turniture stores 	............. ....... ....... 

- - 10,257 - 14.6 10.257 - 14.6 

25 

Book and stationery stores ...........................

Florists 	........................................... 

3,595 + 	4.1 7,012 + 	2.6 10.608 + 	3.1 

26 3,502 + 17.2 46,460 - 	4.4 49961 - 	3.1 

27 

Jewellery stores .................................... 

Sporting goods and accessories stores ................. 

8,333 + 	5.9 28.142 + 	7.9 36476 + 	7 5 

28 

Personal accessories stores ..........................

All 	other 	stores 	.. 	.......... 	........ 	....... 	........ 95,745 - 	3.1 153,008 + 25.8 248,753 + 	12,8 

29 All 	stores 	....... ............................... .824,766 

. 

+ 	6.2 2,149,422 + 13.4 2,974,188 + 11.3 



- Kind of business 

Genre de commerce Sales Change Sales Change 
- 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation 

$000 $000 	¼ 

Sales 
	

Change 
1986/1985 

Ventes 
	

Variation 

$ . 000 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 5. Commerce de detail. magasins a succursales et magasins independents, suivant le genre de commerce 

Québec 

January-April - 1986 - Janvier-Avril 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indOpendants Ensemble des magasins 

878,855 

24,140 

14,551 

630,757 

x 

x 

x 

1:1.584 

x 

37,415 

117.022 

108,852 

12,487 

86,454 

x 

40,123 

x 

x 

131,574 

29,406 

12,501 

17.276 

:1,841 

O,403 

2,978,513 

+ 1.1 
	

1,117,565 

653,080 

+ 7.7 281,853 

+ 7.2 

x 	x 

x 	x 

x 	x 

7.131,263 

93,827 

	

5 2 	616,659 

	

- 	196,063 

x 	x 

	

+ 9.8 	53,279 

	

+ 11.0 	104,324 

	

+ 7.1 	83,417 

	

+ 5.9 	7,201 

	

+ 16.0 	22,707 

x 	 X 

	

+ 15.0 	130,360 

x 	x 

x 	x 

	

+ 11.7 	281,437 

	

+ 9.1 	30,132 

	

- 	38.735 

	

+ 5.5 	25,253 

	

+ 0.1 	132.417 

	

+ 7.5 	108,677 

	

+ 6.4 	521.476 

+ 5.2 7,274,034 

	

+ 10.0 	1,996,420 

	

+ 22.4 	677,220 

	

+ 18.8 	296,404 

	

- 	630,757 

x 	97,565 

x 	81,049 

x 	97,779 

	

+ 11.9 	2.131.263 

	

+ 22.5 	93,827 

	

- 0.6 	988,242 

	

- 1.1 	196,063 

x 	151,912 

	

- 0.3 	90.694 

	

+ 7.6 	221.347 

	

+ 13.7 	192,269 

	

+ 31.4 	19,688 

	

+ 0.6 	109,161 

x 	105,008 

	

+ 12.2 	170,483 

x 	43,652 

x 	110,619 

	

+ 13.2 	413,010 

	

+ 23.7 	59,538 

	

+ 10.0 	38,735 

	

+ 5.4 	37.753 

	

- 1.8 	149,693 

	

+ 9.1 	140.518 

	

+ 19.1 	911,879 

+ 11.1 10,252,547 

+ 	5.9 Epiceries 	- 	Boucheries ................... ........... 1 

+ 22.9 2 

+ 182 3 

+ 	7.2 4 

+ 15.7 5 

+ 24.7 6 

+ 	5.8 7 

+ 	11.9 

.. 

8 

+ 22.5 9 

- 	1.4 

Magasins de marchandises diverses ..................... 

10 

- 	1.1 

Magasins generaux ................................... 

Concessiorinaires d'automobiles 	........................ 

11 

+ 	8.4 

Vendeurs d'automobiles d'occasion ...................... 

12 

+ 	3.6 

Stations-service 	..................................... 

Magasins do pièces et d'accessoires d'automobiles ......... 

13 

+ 	9.4 

Epiceries, conhisecies et articles divers 	................... 

14 

+ 	9.9 

Tous les autres magasins d'aliments ..................... 

15 

+ 14.0 

Grands magasins 	.................................... 

16 

+ 12.5 

Bazars ............................................. 

17 

+ 11.0 

Magasins do chaussures pour Ia famille ..................

Ouincailleries ...................................... 18 

+ 12.8 

Garages 	............................................ 

19 

+ 26.3 

Magasins do vétements pour hommes ................... 

20 

+ 	4.6 

Magasins do vétements pour dames ..................... 

Magasiris do meubles, téléviseurs, radios et accessoires 21 

+ 12.7 

Magasins de vétements pour Ia famille .................. 

Pharmacies, médicaments brevetés et produits do beauté 22 

+ 16.0 

Magasins do chaussures spécialisées .................... 

Magasins d'appareils ménagers ........................ 

23 

.. 

+ 10.0 

Magasins do meubles ................................. 

24 

+ 	5.4 

Fleuristes 	......................................... 

25 

- 	1.6 

Ubrairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

+ 	8.7 27 

+ 13.3 

Magasins darticles do sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

+ 	9.3 

bus les autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

April - 1986 - Avril 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasns 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $'OOO % 

1 x x x x 251,327 + 	8.9 

2 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. x x x x 79.188 

3 3,319 - 	2.1 42.340 + 15.2 45,659 + 13.8 

4 112,159 + 	8.9 - - 112.159 + 	8.9 

5 x x x x 11,406 

6 - - 897 + 33.1 897 + 33.1 

7 x x x x 8,743 + 	4.5 

8 

General merchandise stores .......................... 

General stores ..................................... 

Variety stores .................... .................. 

- - 337.417 + 10.6 337,417 + 106 

9 - - 10,983 + 30.9 10,983 + 309 

10 

Motor vehicle dealers 	............................... 

Used car dealers ...................................

Service 	stations 	.................................... 29,713 - 	3.5 82,977 + 	0.5 112,690 0.5 

11 

Doparlment stores .................................. 

- - 18,991 + 35.7 18,991 + 35.7 

12 

All 	other 	food 	stores ................................ 

x x x x 19,405 + 12.5 

13 7,586 + 20.9 6,687 + 	13.0 14,273 + 17.1 

14 

Garages 	.......................................... 

20,120 + 	11.7 18800' ... 38,920 + 26.1 

15 20,108 + 13.5 7,882 - 	8.0 27,989 + 	6.4 

16 

Family clothing stores ............................... 

2,196 + 	5.2 2,118 ... 4,313 + 27.1 

17 

Women's clothing stores ............................. 

16,576 + 22.2 5,042 ... 21618 + 28.2 

18 x x x x 17,354 + 17.4 

19 

Hardware stores ............ ...  ...... ........... .... 

6,081 + 27.3 13,732 + 33.9 19,813 + 31.8 

20 x x X X X S 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

Furniture, TV., radio and appliance stores ......... ..... x x X S S X 

22 Pharmacies, patent medicine and cosmetics stores 23,680 + 13.0 36,897 + 	8.4 60,576 + 	10.1 

23 

Specialty shoe stores 	............................... 

Family shoe 	stores 	................................. 

6,035 + 17.8 2.107 + 	9.4 8,143 + 15.5 

24 

Household furniture stores 	.................. ......... 

- - 4,179 - 11.7 4,179 - 11.7 

25 

Household appliance stores .......................... 

Jewellery 	stores 	.................. 	... 	.............. 2,554 + 	4.9 3,418 + 16.8 5,972 + 11.4 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores .. .............. 1,591 + 12.3 16,430 - 	2.8 18,021 - 	1.7 

27 

Florists 	........................................... 

5,487 

. 

+ 	1.2 12,316 + 	9.5 17,803 + 	6 8 

28 

Personal accessories stores .......................... 

. 

64,805 - 	2.6 69,389 ... 134.194 + 	15.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 486,220 + 	7.7 927,767 + 15.2 1,413,987 +. 12.5 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Venles Variation 
No 

$000 

x x x x 989,182 + 	0.8 1 

x x x x 292,258' ... 2 

8,990 + 	2.5 160,403 + 15.8 169,392 + 15.0 3 

372,007 + 	6.3 - - 372,007 + 	6.3 4 

x x x x 39.233 ... 5 

- - 3169 + 22.4 3.169 + 22.4 

Epiceries, contiseries et articles divers .................. 

Tous es autres magasins d'alirnents.................... 

Magasins generaux.................................. 6 

x x x x 29,765 + 	5.6 7 

- - 995,724 + 	7.8 995,724 + 	7.8 

Bazars ............................................ 

8 

- - 29,310 + 	7.9 29.310 + 	7.9 Vendeurs d'automobiles doccasion..................... 9 

121.019 - 	7.1 338,346 - 	1.2 459,365 - 	2.8 10 

- - 56,918 + 	9.9 58.918 + 	9.9 11 

x x x x 54,385 + 	6.1 

Concessonnaires d'automobiles ....................... 

12 

24,065 + 	8.3 21,282 + 	7.7 45.346 + 	8.0 Magasins de vétements pour hommes .................. 13 

63,875 + 	11.9 48,276 + 	7.1 112,152 + 	9.8 Magasins do vétements pour dames .................... 14 

61446 + 10.0 24,527 - 	5.2 85,973 + 	5.1 

Epiceries - 	Boucheries ............................... 

Stations-service 	.................................... 

Garages 	.......................................... 

15 

8,159 + 	8.9 5.208' ... 13,367' + 22.5 

Grands magasins 	................................... 

16 

47,655 + 22.0 12,369 + 21.3 60,024 + 21.8 

Magasins de marchandises diverses .................... 

17 

x x x x 56.049 + 11.3 

Magasins do chaussures pour Ia famille ................. 

Quincailleries....................................... 18 

22,885 + 17.7 52,324 ... 75,209' + 33.7 19 

x x x x x x 20 

x x x x x x 

Magasins do pièces et daccessoires d'automobiles ........ 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

90.300 + 13.6 151,989 + 16.0 242,288 + 15.1 

Magasins do vètements pour Ia famille ................... 

Pharmacies. médicaments brevetOs et produits do beauté.. 22 

23.838 + 	11.2 8,418 + 	7.6 32,256 + 10.2 

Magasins do chaussures specialisèes ................... 

23 

- - 16,817 + 12.6 16.817 + 12.6 

Magasins do meubles ................................ 

Fleuristes 	......................................... 24 

8,695 + 	5.3 12.150 + 	14.1 20,845 + 10.2 

Magasins d'appareils ménagers ........................ 

Bijouteries 	......................................... 25 

7,526 + 	1.4 43,986 - 	2.1 51,512 - 	1.6 

Ubrairies et papeteries ............................... 

26 

21,233 + 	4.9 44,839 + 	6.4 66,072 + 	5.9 

Magasins d'articles do sport et d'accessoires ............. 

27 

268,375 + 	7.7 234,082 + 27.7 502,456 + 16.2 

Magasins d'accessoires personnels ..................... 

28 

1,779,018 + 	6.6 3,135,536 + 10.1 4,914,554 + 	8.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO % $000 $()()Ø 

1 541,567 + 	6.1 196,367 - 	1.7 737,934 + 	3.9 

2 

Combination stores (groceries and meat) ............... 

+ 10.3 89.466 + 27.9 193,518 + 17.8 

3 12,817 + 15.2 67,046 + 	11.6 79,863 + 	12.1 

4 363,026 + 	9.9 - - 363,026 + 	9.9 

5 79,385 + 	2.7 23,145 + 24,5 102,530 + 	6.9 

6 x x x x 17,507 + 25.0 

7 25,079 - 	8.0 3,916 - 	3.0 28,995 - 	7.3 

8 x x x x 1,135,157 + 	121 

9 

Motor vehicle dealers ................................ 

Used car dealers .................................... - - 26.070 + 19.0 26,070 + 190 

10 

Grocery confectionery and sundries stores ..............104.053 

All 	other 	food 	stores 	................................. 

Variety 	stores ........................................ 

Service 	stations 	........................... 	........ 110,730 - 	4.4 190,459 + 	2.7 301,189 

11 

General 	merchandise stores ............................ 

Garages 	.......................................... - - 53,627 + 12.5 53,627 + 12.5 

12 

General 	stores 	.................................. ..... 

4,954 - 	4.2 111.372 + 	9.7 116,326 + 	9.0 

13 

Department 	stores 	.................................. 

24,619 + 	11.8 16.236 + 	7.7 40.855 + 	10.1 

14 60,645 

. 

+ 	9.4 28,904 - 	5.5 89.549 + 	4.1 

15 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

27298 + 10.8 11,356 + 28.3 38,654 + 15.4 

16 

Women's clothing stores ............................. 

3824 + 11.0 3.652 - 	8.7 7,476 + 	0.4 

17 

Specialty shoe stores 	............................... 

Family shoe 	stores 	................................. 25,219 + 11.5 10,599 + 17.9 35,818 + 13.3 

18 

Family clothing stores ............................... 

x x x x 27,442 + 	9.0 

19 

Hardware stores .................................... 

14567 + 	8.5 34.776 + 15.5 49,343 + 13.3 

20 4,641 ... 14,633 + 12.8 19,274 + 17.9 

21 19,329 + 10.5 6,819 + 12.9 26148 + 	11.1 

22 Pharmacies, patent medicine and cosmetics stores 48.928 + 	11.8 125,063 + 27.0 173,992 + 22.3 

23 12,107 + 	14.1 7,277 + 	0.6 19,384 + 	8.6 

24 

Household furniture stores 	........................... 

627 ... 15,087 - 	9.9 15,714 - 11.2 

25 

Household appliance stores 	.......................... 

FurnIture. TV., radio and appliance stores .............. 

11,694 + 	4.0 11,801 + 16.9 23,495 + 	10.1 

26 

Book and stationery stores ........................... 

9,672 + 13.7 55,152 + 15.3 64,824 + 	15.1 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Spoiling goods and accessories stores ................. 

24,671 + 11.9 38448 + 29.9 63.119 + 22.2 

28 

Personal accessories stores ..........................

All 	other 	stores 	.. 	.................... 	... 	.......... 273,180 + 	6.3 220,179 + 22.7 493,359 + 13.0 

29 All 	stores ....................................... 1,824,004 

. 

+ 	6.9 2,520,183 + 12.1 4,344,187 + 	9.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 7. Commerce de detail, magasins a succursales at magasins indépendants, suivant le genre de commerce 

Ontario 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasiris indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $'OOO 

2,070,456 + 	1.0 776,457 - 	3.2 2,846,913 - 	0.1 1 

403,175 + 	8.4 315.124 + 23.0 718,299 + 14.4 Epiceries, confiseries et articles divers 	................. 2 

42.474 + 17.3 244,835 + 	4.7 287,309 + 	6.4 Tous les autres magasins d'aliments ................... 3 

1,228,429 + 10.3 - - 1,228,429 + 10.3 

Epiceries 	- 	Boucheries ................................ 

4 

281,386 + 	6.7 81,891 + 26.8 363,277 + 10.7 5 

. 

x x x x 65,170 + 19.7 6 

91,162 - 	0.6 15,132 + 	4.4 106,294 -- 

Magasins de marchandises diverses ...................... 

... 

7 

K X x 3,612.438 + 	11.2 

Magasiris gènèraux .................................... 

8 

78,780 + 16.7 78.780 + 16.7 

Grands magasins 	..................................... 

Bazars .............................................. 

9 

478,435 0.9 781,114 + 	2.7 1.259,550 + 	2.0 10 

- - 182,492 + 	5.2 182,492 + 	5.2 

Concessionnaires d'automobiles 	......................... 

Vendeurs dautomobiles d'occasion .......................

Stations-service 	..................................... 

11 

15.419 - 12.8 335.227 + 	7.8 350,646 + 	6.7 

Garages 	........................................... 

12 

78.699 + 	9.6 59,810 + 	1.9 138,509 + 	6.1 13 

205,841 + 	9.7 101,083 - 	3.5 306,925 + 	4.9 14 

96,830 + 15.7 39,849' ... 136,679' + 23.0 

Magasins de vètements pour hommes ................... 

15 

13,725 + 10.0 11,159 - 	9.8 24,884 + 	0.1 16 

83.652 + 	10.1 31,122 + 	10.1 114.774 + 10.1 

Magasins do pièces et d'accessoires dautomobiles ......... 

Magasins de vètements pour dames ..................... 

17 

x x x x 91,171 + 	1.9 

Magasins do vêtements pour Ia famille ................... 

Quincailleries ...................................... 18 

57,853 + 10.7 120,843 + 14.0 178,696 + 12.9 

Magasins do chaussures spècialisées .................... 

19 

15,332 + 23.9 60.128 + 25.4 75,460 + 25.1 

Magasins de chaussures pour Ia famille .................. 

20 

80,453 + 18.0 24,960 + 18.6 105.413 + 18.1 Magasins de meubles, téléviseurs, radios et accessoires 21 

. 

192,014 + 12.3 501,641 + 24.9 693.855 + 21.2 Pharmacies, mèdicaments brevetés et produits do beauté 22 

50.521 + 12.9 29,540 + 	9.1 80,061 + 	11.4 23 

2480 - 10.2 61,134 + 	4.5 63.614 + 	3.8 

Magasins de meubles ................................ 

24 

44,321 + 	9.2 42,716 + 	11.3 87,037 + 10.2 

Magasins d'appareils menagers ........................ 

25 

37,692 + 21.2 149,758 + 10.4 187,451 + 12.4 

Librames et papeteries ............................... 

Bijouteries 	......................................... 

26 

93.996 + 10.3 136,732 + 24.6 230,729 + 18.3 

Fleuristes 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

985,054 + 	7.1 798,403 + 20.0 1,783,457 + 12.5 

Magasins d'accessoires personnels ..................... 

28 

6,722,165 + 	6.0 8,675,947 + 10.4 15,398,112 + 	8.4 

Tous lee autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTiMATES 

TABLE S. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All Stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 207879 + 	1.8 46,908 + 	1.0 254,787 + 	1.7 

2 23.984 + 14.6 32.248 + 	9.7 56.232 + 11.7 

3 3,806 + 	2.4 39,250 + 	11.2 43.055 + 10.4 

4 148,753 + 13.3 - - 148.753 + 13.3 

5 24269 - 	1.5 6,305 + 17.3 30,573 + 	1.8 

6 - - 747 + 15.4 747 + 15.4 

7 

Grocery confectionery and sundries stores .............. 

Department 	stores 	.................................. 

General merchandise stores .......................... 

5.467 - 12.1 492 + 16.3 5.959 - 10.3 

8 x x x x 421,671 + 179 

9 Used 	car 	dealers 	......... ......................... - - 6,262 + 	6.6 6.262 + 	6 6 

10 44,452 - 	4.5 58352 + 	0.7 102.804 - 	1,6 

11 

General stores ..................................... 

- 

. 

- 14,405 + 31.8 14,405 + 31.8 

12 x x x x 36,055 + 	11.0 

13 12,634 + 	7.0 7,346 - 	3.6 19,980 + 	2.8 

14 

Combination stores (groceries and meat) ............... 

26,559 + 	8.3 16.364 + 	6.2 42,923 + 	7.5 

15 

All other 	food stores ............................. ... 

Men's 	clothing 	stores 	............................... 

12,952 + 	9.1 3.147 + 33.5 16,099 + 13.2 

16 

Garages 	.......................................... 

2.598 + 	9.7 1.851 - 13.7 4.449 - 	1.4 

17 

Variety 	stores ...................................... 

Motor vehicle dealers ............................... 

12515 + 11.3 4,285 + 	9.5 16,801 + 10.8 

18 

ServIce 	stations 	.................................... 

Specialty shoe stores 	............................... 

x x X 7,572 + 24.3 

19 

Automotive parts and accessories stores ............... 

9,363 + 16.3 7,579 ... 16,942 + 26.3 

20 

Women's clothing stores ............................. 

Hardware stores .................................... 

x x x x 8,686 + 	6.6 

21 

Family 	clothing stores ............................... 

x x x x 14301 - 	2.6 

22 

Family 	shoe stores 	................................. 

Household furniture stores 	........................... 

Pharmacies, patent medicine and cosmetics stores 12,625 + 	6.9 53,149 + 30.5 65.774 + 25.2 

23 

Household appliance stores .......................... 

6,345 + 19.7 2,480 - 20.0 8.825 + 	5.0 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 6.118 - 15.9 

25 4,570 + 	9.2 6,291' .,, 10,861 + 32.7 

26 

Book and stationery stores ...........................

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 4,905 + 	1.2 23,400' ... 28.305 

27 12,855 + 	9.0 24,255 + 33.6 37,111 + 239 

28 

Personal accessories stores .......................... 

96.805 + 	2.0 93,892 + 28.8 190.698 	+ 136 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 694,704 + 	5.2 922,044 + 16.8 1,616,748 	+ 11.5 
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ESTiMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de dOtail, magasins a succursales et magasins independants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

790,195 - 	1.9 195,468 - 	2.3 985,663 - 	1.9 1 

94,375 + 12.0 123,666 + 	9.3 218,041 + 10.5 2 

11.396 + 	1.3 147,237 + 	8.3 158,633 + 	7.8 

Epiceries, conhiseries et articles divers 	.................. 

3 

504,592 + 	11.7 - - 504,592 + 11.7 

Tous les autres rnagasins daliments.................... 

4 

88,626 + 	5.5 21,038 + 	6.4 109,664 + 	5.6 5 

- - 2,340 - 	2.3 2,340 - 	2.3 6 

19,974 - 	5.3 1,859 + 16.2 21,833 - 	3.7 

Magasins géneraux .................................. 

7 

x x x x 1,368,745 + 	16.1 

Bazars ............................................ 

8 

- - 20,462 + 	3.7 20,462 + 	3.7 

Grands magasins 	................................... 

Vendeurs dautomobiles doccasion..................... 9 

193 735 -- 249,799 + 	6.0 443,534 + 	3.3 Stations-service 	.................................... 10 

- - 55,438 + 27.9 55,438 + 27.9 

Concessionnaires d'autornobiles 	....................... 

11 

x x x x 112.834 + 	8.9 12 

41,366 + 	7.6 28.525 + 	3.6 69,891 + 	6.0 Magasins de vOtements pour hommes .................. 13 

90,916 + 	7.7 57,877 + 13.6 148,793 + 	9.9 Magasins de vOtements pour dames .................... 14 

44,805 + 	11.9 12,729 ... 57,534 + 23.5 

Epiceries 	- 	Boucheries ............................. 

15 

9,401 + 	8.3 6,042 - 13.7 15,443 - 	1.5 

Garages 	.......................................... 

16 

42.759 + 	9.6 13,770 + 	11.8 56,529 + 	10.1 

Magasins de marchandises diverses .................... 

17 

x x x x 26,093 + 15.9 

Magasins do vOtements pour Ia famille .................. 

Magasins de chaussures pour Ia famille ................. 

18 

38.267 + 18.0 28,539 ... 66,806 + 30.5 

Quincailleries ....................................... 

19 

x x x x 36.332 + 21.9 20 

x x 59,459 + 	4.5 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins do meubles, téleviseurs, radios at accessoires. . 21 

48,371 + 	4.1 218.528 + 29.4 266,900 + 23.9 Pharmacies, médicaments brevetés et produits do beauté 22 

25,804 + 14.5 10,488 - 10.9 36,293 + 	5.8 

Magasins de chaussures spècialisées ................... 

23 

x x x x 24,098 - 	5.9 

Magasins do meubles ................................ 

24 

16.443 + 	9.0 21.551 + 32.9 37,994 + 21.4 

Magasins d'appareils rnènagers ........................ 

25 

18,221 + 	10.1 65,216 ... 83,437 + 32.8 

Librairios et papeteries ............................... 

Magasins d'articles do sport et daccessoires ............. 26 

49,419 + 	8.2 86.301 + 25.4 135,721 + 18.6 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

353,457 + 	6.3 357.886 + 28.2 711,343 + 16.3 

Magasins d'accessoires personnels ..................... 

28 

2,564,852 + 	4.7 3,269,591 + 15.6 5,834,443 + 10.6 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
= 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 93.067 + 	5.7 

2 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. x x x x 18.055 + 14.3 

3 All other food stores ................................ 847 + 11.4 4,075 + 	2.9 4.921 + 	4.3 

4 50,421 + 	2.2 - - 50.421 + 	2.2 

5 General 	merchandise stores ............. . ........... 7,648 + 	2.5 1,306 - 	8.3 8,954 + 	0.7 

6 General stores ..................................... x x x x 10,687 - 	3.8 

7 2,778 - 	5.0 134 ... 2,912 - 	6.2 

8 - - 111,719 + 17.0 111,719 + 17.0 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 2,751 ... 2,751 

10 

Department stores 	.................................. 

10,879 

. 

- 	4.6 24,929 - 	5.0 35.808 - 	4.8 

11 

Variety 	stores ...................................... 

- - 3.603 ... 3.603 

12 

Garages 	.......................................... 

x x x x 8.717 + 	5.4 

13 

Service 	stations 	.................................... 

1.642 - 	0.3 1.065 - 	3.4 2.707 - 	1.5 

14 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

6,296 + 	4.1 2.191 + 18.3 8.487 + 	7.4 

15 

Women's clothing stores ............................. 

4,624 + 	4.5 977 + 	11.4 5,801 + 	5.6 

16 343 + 18.4 430 + 	1.4 773 + 	8.3 

17 Family 	shoe 	stores 	... ............................. 1,739 + 	2.7 618 + 28.3 2,357 + 	8.4 

18 - - 2.241 + 	11.2 2.241 + 	11.2 

19 x x x x 5,679 + 22.8 

20 

Hardware stores .................................... 

x x x x 1.723 + 	3.5 

21 Furniture, TV., radio and appliance stores .............. x x x x 4.325 + 21.3 

22 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores 2,537 + 	4.5 12,190 + 	4.7 14.727 + 	4.7 

23 

Specialty shoe stores 	............................... 

1.452 

. 

+ 18.6 638 - 	3.5 2.090 + 10.8 

24 

Household furniture stores ........................... 

- - 1,373 - 13.9 1.373 - 13.9 

25 

Household appliance stores .......................... 

Jewellery 	stores 	........... 	................ 	........ 1,541 + 	3.6 1,501 + 25.6 3,042 + 13.4 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores x x x x 5.929 + 	8,8 

27 

Florists 	.......................... 	. 	.............. 

1,261 

. 

+ 13.9 2,103 - 	1.5 3,364 + 	37 

28 

Personal accessories stores ........ .... ...... ........ 

17,908 - 	1.6 26719 + 20.1 44,628 + 10.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 195,658 + 	4.9 265,205 + 10.5 460,862 + 	8.1 
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ESTiMATiONS PRELIMINAIRES 

TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indOpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO % $000 % 

x x x 361,725 + 	5.5 Epiceries 	- 	Boucheries .............................. 1 

x x x x 65,633 + 14.3 Epiceries, confiseries et articles divers 	................. 2 

.. 

2,849 + 11.5 15327 + 	6.1 18,176 + 	6.9 Tous los autres magasins d'aliments ................... 3 

167882 + 	2.9 - - 167,882 + 	2.9 4 

27,447 + 13.5 5.372 + 	0.3 32,819 + 	11.1 5 

.. 

.. 

x x x x 42,851 - 	3.5 Magasins genéraux ................................. 6 

9,905 + 	0.5 442 ... 10,346' - 	0.6 

Grands magasins 	..................................... 

Magasins do marchandises diverses ...................... 

7 

- 367,222 + 19.8 367,222 + 19.8 

... 

8 

- - 7,807' ... 7,807' ... Vendeurs d'automobiles d'occasion .................... 9 

45,679 + 	4.1 98,366 - 	7.1 144,046 - 	3.8 

Bazars .............................................. 

10 

- - 8.634 + 30.7 8,634 + 30.7 

Concessionnaires d'automobiles 	......................... 

Stations-service 	..................................... 

... 

11 

x x x x 24,295 + 	3.9 

Garages 	........................................... 

12 

5,169 - 	1.4 3,940 + 	6.1 9,110 + 	1.6 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

21.265 + 	4.9 6,996 + 	19.1 28,261 + 	8.1 14 

16,387 + 	1.5 3,322 + 10.1 19,710 + 	2.9 15 

969 - 	3.6 1,559 + 22.2 2.529 + 10.8 

Magasins do vétements pour hommes ................... 

16 

5,473 + 	5.9 1,788' ... 7.261 • + 12.0 

Magasins do vètements pour dames ..................... 

Magasins do vOtements pour Ia famille ................... 

Magasins de chaussures spècialisèes .................... 

17 

- - 8,806 + 14.3 8,806 + 14.3 18 

x x x x 20,393 + 19.7 19 

x x x x 7.462' ... 20 

x x x x 15,061 + 14.9 

Quincailleries....................................... 

Magasins do meubles, téléviseurs, radios et accessoires 21 

9.691 + 	2.7 48,936 + 	7.9 58,627 + 	7.0 

Magasins do chaussures pour Ia famille .................. 

Pharmacies, rnèdicaments brevetés et produits do beauté. 22 

5,566 + 	4.4 2,619 + 	6.6 8,185 + 	5.1 23 

- - 5,620 + 17.9 5,620 + 17.9 

Magasins do meubles ................................ 

24 

5,649 + 	4.8 5,067 + 18.2 10,716 + 10.8 

Magasins d'appareils rnenagers ........................ 

25 

x x x x 15,362 + 	2.0 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

5,001 + 16.6 8,633 + 	1.7 13,633 + 	6.7 

Fleuristes 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 

27 

68,091 + 	0.3 95,143 + 	11.7 163.233 + 	6.6 

Magasins d'accessoires personnels ..................... 

28 

720,641 + 	5.7 924,765 + 10.2 1,645,406 + 	8.2 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 63,160 + 	9.2 

2 x x x x 9.574 + 	6.2 

3 x x x x 3,171 + 	11.0 

4 45.477 + 	1.8 - - 45.477 + 	1.8 

5 x x x x 3,396 

6 

Combination stores (groceries and meat) ... ....... ..... 

Department stores .................................. 

- - 105 ... 105 

7 x x x x 747 

8 - - 68,589 + 22.4 68.589 + 22,4 

9 Used 	car 	dealers 	...................... 	............ - - 2.033 + 34.8 2.033 + 34.8 

10 

Motor vehicle dealers 	............................... 

x x x x 27,865 - 	4.8 

11 Garages 	.................. 	........... 	........... - - 1.098 + 	1.8 1,098 + 	1.8 

12 x x X x 6,464 - 	0.9 

13 1,385 

. 

- 	0.7 600 - 	1.5 1.985 - 	0.9 

14 

General merchandise stores .......................... 

5.404 + 	4.9 1,521 + 34.5 6,925 + 10.2 

15 2.955 + 	2.1 159 + 25.3 3,114 + 	3.0 

16 

Grocery confectionery and sundries stores ...  ... ........ 

All other food stores ........................... ..... 

x x x x 768 + 	11.2 

17 

Automotive parts and accessories stores ............... 

x x x X 1,902 + 	7.6 

18 

General stores ..................................... 

Variety stores ...................................... 

Hardware 	stores ................. ... ............... - - 469 - 14.9 469 - 14.9 

19 

Specialty shoe stores 	............................... 

x x x x 4,343 + 22.2 

20 

Service stations .................................... 

Family clothing stores ............................... 

x X X X 1,036 

21 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

x x x x 3,105 + 17.5 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 9,532 - 	3.3 

23 

Family shoe stores 	................................. 

1,321 

. 

+ 18.6 328 - 10.2 1,649 + 	11.4 

24 

Household furniture stores 	........................... 

- - 860 - 	7.2 860 7.2 

25 

Household appliance stores .......................... 

1,288 

. 

+ 	4.7 1,342 ... 2,630 + 20.2 

26 

Book and stationery stores ........................... 

x x x x 1.777 + 10.6 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

1.184 + 	14.2 1,787 + 	0.5 2.971 + 	5.5 

28 

Personal accessories stores .......................... 

14,808 14,314 + 15.0 29,122 + 	6.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 158,633 + 	5.6 145,236 + 12.4 303,869 + 	8.7 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone metropolitaine de Winnipeg 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 246,733 + 	8.5 1 

x x x x 38,117 + 13.7 2 

x x x x 11690 + 	11.1 Tous les autres magasins d'aliments ................... 3 

151,882 + 	3.0 - - 151,882 + 	3.0 4 

x x x x 11 ,726 ... 5 

- - 588 - 	6.4 588 - 	6.4 Magasins generaux ................................. 6 

x x x x 2,730 .. 7 

- - 224,582 + 27.1 224,582 + 27.1 8 

- 5,644 + 26.9 5644 + 26.9 9 

x x x 113,898 - 	5.4 10 

- - 3,719 - 	7.1 3,719 - 	7.1 11 

x x x x 17,585 - 	5.3 12 

4,359 - 	3.2 2,240 + 26.9 6,598 + 	5.2 13 

18,192 + 	5.3 4,571 + 26.6 22,763 + 	9.0 

Epiceries - 	Boucheries ................................ 

Epiceries, confiseries el articles divers 	................... 

14 

10.017 - 	2.2 468 + 20.6 10,486 - 	1.3 15 

..

.. 

x x x x 2,483 + 12.1 

Grands rnagasins 	.................................... 

Magasins de marchandises diverses ..................... 

16 

x x x x 5,722 + 10.8 

Bazars ............................................. 

17 

- - 1,736 + 	1.0 1,736 + 	1.0 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion .................. .... 

18 

x x x 15,687 + 19.5 

Stations-service 	..................................... 

Garages 	........................................... 

19 

x x x x 4,893 ... 

Magasins de vétements pour hommes .................. 

Magasins de chaussures pour Ia tamille ................. 

20 

x x x x 11,190 + 16.0 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames .................... 

Magasins de vétements pour Ia tamille .................. 

Magasins de chaussures spécialisèes ................... 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

x x x x 37,694 - 	1.2 Pharmacies, mèdicaments brevetés et produits de beauté.. 22 

5,040 + 	4.3 1,378 + 	1.5 6,417 + 	3.7 

Quincailleries .... 	.................................. 

Magasins d'appareib ménagers ........................ 

23 

- - 3,391 + 13.9 3,391 + 13.9 

Magasins de meubles ................................ 

24 

4,675 + 	4.1 4.523 + 31.1 9.198 + 15.8 

Fleuristes 	......................................... 

25 

x x x 5,443 + 	9.3 

Librairies at papeteries ............................... 

Bijouteries 	......................................... 

26 

4,683 + 17.6 7.393 + 	4.1 12,076 + 	9.0 

Magasins d'articles de sport et d'accessoires ............. 

27 

55,926 + 	0.9 54,229 + 10.0 110.156 + 	5.2 

Magasins daccessoires personnels ..................... 

28 

581,848 + 	6.0 512,980 + 13.2 1,094,828 + 	9.2 

Tous les autres magasins 	............................ 

Ensemble des magasins .......................... .29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 x x x 75.635 + 	16.1 

2 Grocery confectionery and sundries stores .............. x 

. 

x x x 15,537 + 	0.9 

3 All 	other 	food 	stores 	.......................... .. ... 253 + 14.9 3,227 + 	9.9 3,480 + 10.2 

4 Department 	stores 	.................... 	............. 29,608 + 	0.9 - - 29,608 + 	0.9 

5 General 	merchandise stores ......................... 12,273 - 	3.6 385 + 	1.7 12,658 - 	3.5 

6 General 	stores 	..................................... 9,087' ... 16.319 7.3 25,406 + 	4.9 

7 3,752 + 	5.1 423' ... 4,175 + 	1.4 

8 - - 105,315 + 15.0 105.315 + 	15.0 

9 

Combination stores (groceries and meat) ............... x 

- - 1,712' ... 1,712 

10 4,043 - 	1.8 14,784 + 15.8 18,827 + 	11.5 

11 Garages 	................ 	......................... - - 2,954 19.1 2,954 - 	19.1 

12 Automotive parts and accessories stores 	.............. .. 044 

.. 

. 

.. 

+ 	3.9 9,049 + 18.0 10,094 + 16.4 

13 

Motor vehicle dealers 	.................................. 

Men's 	clothing 	stores 	.............................. - 	4.5 1,583 + 21.8 3,824 + 	6.8 

14 

Variety 	stores 	...................................... 

Used 	car 	dealers ...................................... 

5,476 + 14.7 4,167 + 21.4 9,643 + 17.5 

15 

Service 	stations 	.................................... 

x 

.. 

x X X 5,506 + 13.8 

16 

1.,941 

x 

.. 

x x X 429 - 	3.0 

17 

Women's 	clothing 	stores ............................. 

Family 	clothing 	stores 	............................... 

Specialty 	shoe 	stores 	............................... 

x x x x 3,032 + 22.2 

18 x x x x 4,911 + 	4.3 

19 

Family 	shoe 	stores 	................................. 

Hardware 	stores .................................... 

Household 	furniture 	stores 	.......................... - 3.653 + 	12.1 3.653 + 12.1 

20 Household 	appliance stores 	.........................  

.. 

- 1,418' ... 1,418 

21 x x x x 2,127 + 	9,7 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 17,225 + 13.7 

23 796 + 	13.4 826 + 	7.4 1,623 + 10.3 

24 x x x x 1,290 

25 1,198 + 	6.3 1,666 + 23.1 2,864 + 15.5 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 9.801 - 	5.0 

27 

Florists 	.................. ......................... 

Sporting goods and accessories stores ................. 

479 + 	3.6 1,672 + 15.4 2,151 + 126 

28 

Personal accessories stores .......................... 

17,665 - 	6.9 27,198 + 	9.9 44,863 + 	2.5 

29 

All 	other 	stores 	.................................... 

All 	stem ....................................... 156,859 + 	7.1 262,902 + 	9.8 419,762 4- 	8.7 



WIAM 

ESTIMATIONS PRELIMINAIRES 
TABLEAU 11. Commerce de detail, magasins a succursales at magasins indépendants, suivant le genre de commerce 

Saskatchewan 
January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'OOO $000 % 

x x x x 272,744 + 	4.9 1 

x x x x 58.571 - 	1.6 2 

968 + 30.3 11,547 + 	3.2 12,815 + 	4.8 Tous es autres magasins d'aliments ................... 3 

102,755 + 	2.4 - - 102,755 + 	2.4 4 

48,512 + 	5.6 4,217' ... 52,729' + 	9.5 5 

32.652 + 21.0 56.798 - 	5.0 89,450 + 	3.0 

Epiceries 	- 	Boucheries ................................. 

6 

12,915 + 	9.1 1,604 ... 14,520' + 	4.3 

Epiceries. confiseries et articles divers 	.................... 

7 

- - 344.038 + 	6.3 344,038 + 	6.3 

Magasins de marchandises diverses ...................... 

8 

... 

6,053 - 18,5 6,053 - 18.5 

Grands 	magasins 	..................................... 

Magasins géneraux.................................... 

9 

16,303 31 53,637 + 14.0 69,940 + 11.3 

Bazars .............................................. 

Concessionnaires dautomobiles 	......................... 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 10838' ... 10,838 ... 

Stations-service 	..................................... 

11 

2,804 - 	2.3 26,606 + 16.7 29.411 + 14.6 

Garages 	........................................... 

12 

6.182 -- 7,197 + 20.5 13.379 + 10.0 13 

18,993 + 19.0 12,694 + 	9.7 31,687 + 	15.1 14 

x x x x 18,193 + 	5.0 15 

x x x x 1,402 - 	8.4 16 

x x x x 9,773 + 26.0 17 

x x x x 15,548 + 	6.7 18 

- - 13,743 + 	7.7 13,743 + 	7.7 

Magasins de pièces et d'accessoires dautomobiles ......... 

Magasins do vétements pour hommes ................... 

Magasins do vétements pour dames ..................... 

Magasins de chaussures pour Ia famille ................. 

19 

- - 5,329 - 10.5 5,329 - 10.5 

Magasins de vèternents pour Is famille ................... 

20 

x x x x 7.811 + 	0.5 

Magasins do chaussures spécialisees .................... 

Quincailleries....................................... 

Magasins do meubles, tèléviseurs, radios et accessoires., . 21 

x x x x 68.238 + 12.2 

Magasins de meubles ................................ 

Pharmacies, mèdicarnents brevetés et produits do beauté.. 22 

3.269 + 13.6 3,046 + 	9.5 6.314 + 11.6 

Magasins d'appareils ménagers ........................ 

23 

x x x x 5,045 - 11.6 

Librairies et papeteries ............................... 

24 

4,417 + 	6.8 6,212 + 	11.3 10,630 + 	9.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

x x x x 33.063 + 	8.2 26 

1.975 + 	6.7 6,461 + 15.5 8,436 + 13.3 

Magasins darticles de sport et d'accessoires ............. 

27 

70,380 + 	0.9 90,815 + 	8.5 161,196 + 	5.0 

Magasins d'accessoires personnels ..................... 

28 

571,305 + 	4.6 902,344 + 	6.2 1,473,649 + 	5.6 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

April - 1986 - Avril 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No . ______  

$'JIJ(J % $'()C) 

1 139,189 + 	6.2 40810 + 11.5 179999 + 	7.3 

2 

Combination stores (groceries and meat) ............... 

15,341 + 	6.0 32,072 + 24.6 47,413 + 17.9 

3 All other food 	stores ................................ 945 - 11.0 9078 + 16.3 10,023 + 13.0 

4 124,577 + 	5.3 - - 124,577 + 	5.3 

5 General 	merchandise stores ............ ............. 12,368 - 	9.5 9,559' ... 21,927 + 22.2 

6 x x x x 50,116 + 	5.3 

7 

General stores ...................................... 

5,471 + 12.9 604' ... 6.075 + 	7.2 

8 x x x x 294,314 + 10.2 

9 

Variety 	stores ...................................... 

Motor vehicle dealers 	................................ 

Used 	car 	dealers .................................. - - 1,935 - 	4.2 1935 - 	4 2 

10 

.. 

17,281 5.2 50,914 + 	5.9 68,195 + 	2 8 

11 - - 6,082 - 	7.4 6,082 - 	7 4 

12 

Garages 	........................................ ... 

3,148 + 	0.2 20,808 - 	2.4 23,957 - 	2.1 

13 7,387 + 	6.9 6,011 - 	4.4 13,398 + 	1.5 

14 18,400 + 	6.7 6,145 + 12.7 24,546 + 	8.2 

15 Family clothing stores ............................... 13,942 + 	12.1 4,877 + 14.8 18,819 + 12.8 

16 

Grocery confectionery and sundries stores .............. 

1,137 + 15.2 403 + 	8.2 1,539 + 13.3 

17 

Department 	stores 	.................................. 

5,801 

. 

+ 	9.4 2,365 + 23.1 8,166 + 13.0 

18 x x x X 10,384 + 17.9 

19 

I-tardware stores .................................... 

2,846 - 	2.0 5,337 - 12.8 8.184 - 	9.3 

20 

Service 	stations 	.................................... 

X X X X 5,460 + 	6.0 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	....... ............... ....... .. 

x x x x 12,118 - 	5.4 

22 

Women's clothing stores ............................. 

Furniture. T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 11.673 + 17.5 39,870 + 14.2 51,543 + 14.9 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

3,531 + 	11.6 1,463 + 13.4 4,995 + 12.1 

24 

Household furniture stores 	........................... 

x x x x 4,842 - 18.8 

25 

Household appliance stores .......................... 

3,719 - 	0.1 2,686 + 14.3 6,405 + 	5.4 

26 

Book and stationery stores ........................... 

3,635 + 30.8 13,736 + 	6.8 17,372 + 	11.1 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

5,053 + 14.4 5,402 + 15.5 10,455 + 15.0 

28 

Personal accessories stores .......................... 

69,583 + 	0.7 65,546 + 20.2 135,130 + 	9.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 518,848 + 	4.3 649,118 + 11.5 1,167,966 + 	8.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indOpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'OOO % $000 % 

553,441 + 	6.1 155.315 + 	8.8 708,755 + 	6.7 Epiceries 	- 	Boucheries .............................. 

60,547 + 	9.7 120,046 + 24.7 180.593 + 	19.2 2 

3,204 + 	2.6 34,634 + 22.4 37,838 + 20.4 3 

457,073 + 	7.3 - - 457.073 + 	7.3 4 

50,370 - 	2.0 32,028 ... 82.398' + 22.0 5 

x x x x 187.124 + 	4.4 

Epiceries, confiseries et articles divers 	.................. 

6 

19.304 + 18.7 2,417 - 15.8 21,721 + 13.5 

Grands magasins 	................................... 

7 

x x x x 1041,184 + 16.0 

Magasins généraux.................................. 

8 

6,860 + 	4.7 6,860 + 	4.7 

Concessionnaires d'aulomobiles ....................... 

9 

70.884 - 	0 $ 215,692 + 16.4 286,576 + 	11.7 

Vendeurs dautomobiles doccasion..................... 

10 

- - 22,822 - 13.5 22,822 - 13.5 

Stations-service 	.................................... 

11 

9,796 + 	1.9 68,548 + 	3.9 78,344 + 	3.7 12 

26,333 + 	7.4 24,858 - 11.3 51,191 - 	2.5 13 

68.725 + 12.9 23,521 + 	5.4 92246 + 10.9 14 

50,754 + 12.5 17,154 + 15.4 67,907 + 13.2 

Bazars ............................................ 

15 

4,390 + 	11.9 1,465 + 	7.5 5,855 + 10.8 

bus es autres magasins d'aliments ............... ...... 

16 

20,440 + 12.6 7.835 + 15.8 28.274 + 13.5 

Magasins de marchandises diverses .................... 

Garages 	.......................................... 

17 

x x x x 30,831 + 20.0 

Magasins de vOtements pour dames .................... 

Magasins de chaussures pour Ia famille ................. 

18 

10,584 - 	1.4 22.277' ... 32,86P ... 

Magasins do vêternents pour Is famille .................. 

19 

x x x x 20,910 + 14.6 

Quincailleries....................................... 

20 

x x x x 52,683 + 	2.1 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins do vêtements pour hommes .................. 

Magasins do rneubles, tèlèviseurs. radios et accessoires 21 

43,945 + 17.2 156,573 + 13.9 200,518 + 14.6 Pharmacies. rnOdicaments brevetés et produits do beauté 22 

14,582 + 10.8 6,079 + 16.6 20,661 + 12.5 

Magasins do chaussures spôcialisèes ................... 

23 

x x x x 20,863 + 	3.3 

Magasins do meubles ................................ 

24 

14,550 + 	2.8 9,930 + 24.6 24,480 + 10.7 

Magasins d'appareils menagers ........................ 

25 

12,984 ... 43,983 + 	2.3 56,967 + 	8.5 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 26 

19,702 + 16.8 19,731 + 	11.3 39.433 + 14.0 

Fleuristes 	......................................... 

27 

260,529 + 	5.4 239,507 + 21.0 500.036 + 12.4 

Magasins d'accessoires personnels ..................... 

28 

1,985,298 + 	6.7 2,371,708 + 14.3 4,357,005 + 10.7 

Tous les autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) ..............  162,649 + 	9.4 80,976 + 	9.0 243,626 + 	9.2 

2 15,324 + 	7.0 36,480 + 16.7 51,804 + 13.7 

3 All 	other 	food 	stores 	.......... 	...... 	...............  3,804 - 13.9 18,730 - 	 4.6 22,534 - 	 6.3 

4 151,313 + 	9.9 - - 151.313 + 	9.9 

5 14,792 + 13.4 3,652 + 	5.5 18,445 + 	11.7 

6 General stores  .................................. ... 

.. 

x x x x 9,882 - 	 1.8 

7 

Department 	stores 	.................................. 

5,898 + 	7.5 737 ... 6.636 + 	2.8 

8 x x x x 259,196 + 14.8 

9 

Variety 	stores  ....................................  .. 

- - 6,627 + 33.0 6,627 +  33.0  

10 

Motor  vehicle dealers 	............................... 

Used car dealers ...................................

Service 	stations 	.................................... 27,163 - 	15.8 61,995 - 	 9.0 89,158 - 	11.2 

11 Garages 	.......................................... 

. 

- - 12,422 + 	11.5 12,422 + 	11.5 

12 

General merchandise stores  .......................... 

7,202 + 	10.1 11.990 + 28.9 19,192 + 21.1 

13 

Grocery confectionery and sundries stores .............. 

6,055 + 23.3 2,381 + 13.9 8,436 + 20.5 

14 

Automotive parts and accessories stores ............... 

15,484 + 12.8 8,667 + 30.6 24,151 + 18.6 

15 

Women's clothing stores ............................. 

Family 	clothing stores ............................... 11,911 + 13.8 3,951 + 20.5 15,862 + 15.4 

16 680 ... 1,732 + 26.7 2,412 + 30.2 

17 4,000 + 15.6 2,242 + 	0.7 6,241 + 	9.8 

18 

Men's clothing stores 	............................... 

Specialty shoe stores 	............................... 

x x x x 8,902 + 	9.7 

19 

Hardware stores .................................... 

4,022 + 32.9 7,090 - 18.7 11,112 - 	 5.4 

20 

Family shoe stores 	................................. 

x x x x 5.447 

21 x x x x 5,837 + 	1.6 

22 

Household appliance stores  ..........................

Furniture, TV., radio  and appliance stores  ..............

Pharmacies , patent medicine and cosmetics stores  26,251 + 	9.6 34,215 + 	9.8 60,467 + 	9.7 

23 2,438 + 10.8 3.485 + 17.5 5,923 + 14.7 

24 

Household furniture stor es 	........................... 

x x x 2,871 + 	3.6 

25 3,288 - 	 0.5 5,812 + 18.3 9,100 + 10.7 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 4,409 + 19.6 19.077 - 	 3.5 23.486 -. 

27 

Florists 	........................................... 

Jewellery 	stores  .................................... 

4,635 - 	 1.9 10,503 + 28.6 15,138 + 17 4 

28 

Personal accessories  stores .......................... 

75,123 + 	4.5 63,296 + 	9.9 138,418 + 	6 9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 552,047 ~ 	7.3 682,589 + 	9.6 1,234,636 + 	8.6 
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ESTiMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail. magasins a succursales et magasins independants, suivant le genre de commerce 

Colombie-Britannique 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indOpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

659,758 + 	8.5 314,959 + 	7.3 974,717 + 	8.1 1 

59,566 + 	1.5 138.174 + 21.8 197.739 + 14.9 2 

14,929 - 	0.1 71,392 - 	2.2 86.320 - 	1.9 Tous les autres rnagasins d'aliments ................... 3 

530,317 + 	7.1 - - 530,317 + 	7.1 4 

52,365 + 	8.4 13,849 + 12.8 66,214 + 	9.3 5 

x x x x 34,313 - 12.5 Magasins généraux ................................. 6 

20,111 + 10.6 2,899 - 11.9 23.010 + 	7.1 

Magasins de marchandises diverses ...................... 

7 

x x x x 892,526 + 15.5 

Epiceries 	- 	Boucheries ................................. 

8 

- - 23,701 + 28.9 23,701 + 28.9 9 

109.076 - 	8.0 250,949 - 	0.5 360,025 - 	2.9 

Epiceries, confiseries et articles divers 	.................... 

10 

- 41.356 - 	4.4 41,356 - 	4.4 11 

... 

24,137 + 	5.6 37,613 + 26.7 61,749 + 17.5 

Vendeurs d'automobiles d'occasion ...................... 

12 

20,740 + 10.8 8,499 + 	11.7 29,239 + 	11.1 

Garages 	.......................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

13 

... 

54.868 + 10.5 31.020 + 29.1 85,888 + 16.6 

Stations-service 	.................................... 

Magasins de vOtements pour dames .................... 14 

40,550 + 	6.8 14,741 + 19.4 55,290 + 	9.9 15 

2,472 + 18.8 5,620 + 16.7 8.091 + 17.4 

Grands magasins 	..................................... 

Magasins de vétements pour hommes .................. 

16 

13,086 + 16.6 7,244 - 	7.6 20,330 + 	6.6 17 

x x x x 29,867 + 	9.9 

Bazars 	.............................................. 

Concessionnaires d'automobiles 	......................... 

Magasins de chaussures pour Ia famille ................. 

Quincailleries ....... 	................................ 18 

13,860 + 21.6 29,774 - 	5.6 43.634 + 	1.5 19 

x x x x 19,048 + 20.6 20 

x x x x 21,887 + 	1.4 Magasins de meubies, téléviseurs, radios et accessoires. . 21 

95,666 + 	11.8 133,849 + 10.3 229,515 + 10.9 

Magasins de véternents pour Ia famille .................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

9.257 + 	4.1 13,381 + 14.0 22,638 + 	9.8 

Magasins de chaussures spècialisées ................... 

23 

x x x x 11,156 + 10.6 

Magasins de meubles ................................ 

24 

12,358 + 	4.0 22,075 + 23.4 34,433 + 15.7 

Magasins d'appareils menagers ........................ 

25 

13,544 + 21.9 63,008 + 	6.8 76,552 + 	9.2 

Ubrairies et papeteries ............................... 

26 

16,216 - 	4.1 37,188 + 24.5 53,403 + 14.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

279,992 + 	4.7 220,171 + 	3.3 500,163 + 	4.1 

Magasins d'accessoires personnels ..................... 

28 

2,065,270 + 	6.4 2,467,854 + 	9.9 4,533,124 + 	8.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indOpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO % $000 % 

1 Combination stores (groceries and meat) .............. x x x x 109.442 + 	8.5 

2 Grocery confectionery and sundries stores ............. x x x x 30,664 + 	15.1 

3 3.243 - 	8.7 13,335 - 	9.7 16,577 - 	9.5 

4 89.537 + 10.6 - - 89,537 + 10.6 

5 x x x x 6,090 + 19.2 

6 - - x x x X 

7 x x x x 593 - 18.9 

8 

General stores ..................................... 

x x x x 139,046 - 	142 

9 

Department stores .................................. 

- - 2,747 ... 2,747 

10 

Variety stores ...................................... 

13,725 - 17.2 32.620 - 	5.4 46,346 - 	9.2 

11 

Motor vehicle dealers 	............................... 

- - 7,645 + 	9.6 7,645 + 	9.6 

12 

Garages 	.......................................... 

x x x x 9.384 + 15.4 

13 4,455 + 22.1 915 ... 5.370 + 25.0 

14 

All 	other 	food 	stores ................................ 

Women's 	clothing 	stores ................. . .......... 9,239 + 14.8 5,232 ... 14.470 + 26.2 

15 5.451 + 17.3 2.176 + 30.6 7.628 + 20.8 

16 x x x x 931 + 	7.8 

17 

General merchandise stores .......................... 

x x x x 3,220 + 32.4 

18 

Service 	stations 	.................................... 

x x x x 3.129 + 	8.8 

19 

Used car dealers ................................... 

x x x x 7.724 - 	9.4 

20 

Family clothing stores ............................... 

x x x x 3.560 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

Family shoe stores 	................................. 

x x x 3.347 - 	4.2 

22 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores 17,885 + 	9.7 13.040 + 	3.5 30.925 + 	7.0 

23 

Specialty shoe stores 	............................... 

Furniture, TV., radio and appliance stores .............. 

1,573 + 13.0 1,218 + 	3.8 2,791 + 	8.8 

24 

Household furniture stores ........................... 

x x x x 1.385 + 25.2 

25 

Household appliance stores .......................... 

Florists 	........................................... 

Jewellery 	stores 	................ 	.... 	............... .2,054 

. 

+ 	3.1 3.205 + 16.0 5,259 + 10.6 

26 

Book and Stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x x x 

27 3,528 - 	8.2 4.354 ... 7.882 + 14.2 

28 

Personal accessories stores .......................... 

39,953 + 	8.5 28,423 + 23.1 68,376 + 	14.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 306,637 + 	8.3 330,765 + 10.4 637,402 + 	9.4 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1966/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'()09 % $'Q()() 

x x x x 430,673 + 	5.3 1 

x x x x 114536 + 12.7 2 

12,312 -- 50.933 - 	6.5 63.245 - 	5.3 Toos es autres magasins d'aliments ................... 3 

320,393 + 	8.3 - - 320,393 + 	8.3 4 

x x x x 19,533 + 	11.6 5 

- - x x x x 

Epicenes 	- 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	.................... 

Magasins genèraux ................................. 6 

x x x x 2,121 - 18.0 7 

x x 475,442 + 	16.1 

Magasins de merchandises diverses ..................... 

.. 

8 

- 9,59P ... 9,59P ... 

Concessionnaires d'automobiles 	........................ 

9 

... 

58,229 6 8 130,393 + 	3.2 188,622 -- 

Grands magasins 	..................................... 

Vendeurs d'automobiles d'occasion ...................... 

10 

- - 26.065 - 	7.1 26,065 - 	7.1 11 

x x x x 30,476 + 	8.7 Magasins do pièces et d'accessoires d'automobiles ........ 12 

15,985 + 12.2 3,287 + 20.1 19.272 + 13.5 

Bazars ............................................. 

Stations-service 	..................................... 

13 

32,881 + 	8.8 18,867 ... 51,749 + 21.5 14 

18,387 + 	9.8 8,213 + 26.3 26,599 + 14.4 

Garages 	........................................... 

15 

x x x x 3.178 - 	1.9 

Magasins do vètements pour dames .................... 

16 

x x x x 9,910 + 14.4 Magasins do chaussures pour Ia farnille ................. 17 

x x x x 10,566 + 12.2 Quincailleries....................................... 18 

x x x x 31,154 + 	3.2 

Magasins do vètements pour Ia familie .................. 

19 

x x x x 12,626 + 22.4 20 

x x x x 12,134 - 	1.5 

Magasins de vètements pour homrnes .................. 

Magasins de meubles, téléviseurs, radios et accessoires. . . 21 

65,351 + 12.6 49,891 + 	2.4 115,242 + 	7.9 Pharmacies, mèdicaments brevetOs et produits do beautè.. 22 

5,944 + 	3.5 4,677 + 	0.4 10.621 + 	2.1 

Magasins do chaussures specialisécs ................... 

23 

x x x x 5,209 + 25.8 

Magasins do meubles................................ 

24 

7,588 + 	5.8 11,814 + 	7.8 19,402 + 	7.0 

Magasins dappareils mènagers ........................ 

Bijouteries 	......................................... 25 

x x x x x x 

Librairies et papeteries ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

12,661 - 	8.0 15,208 + 31.8 27.869 + 10.1 

Fleuristes 	......................................... 

27 

148,476 + 	6.5 99,891 + 13.1 248.367 + 	9.1 

Magasins d'accessoires personnels ..................... 

28 

1,148,072 + 	7.0 1,182,838 + 10.1 2,330,910 + 	8.5 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

April - 1986 - Avril 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $'OOO % 

1 x x x x 5,965 + 	0.7 

2 x x x x 1.443 

3 - - 297' ... 297 

4 

Combination stores (groceries and meat) ............... 

Department 	stores 	....... .......................... - - - - - - 

5 x 

. 

x X X X X 

6 x x x x 9,343 + 	6.1 

7 Variety stores ...................................... x x x x x x 

8 Motor vehicle dealers 	............................... - - 2,637 - 	6.9 2,637 - 	6.9 

9 - - x x x 

10 

Grocery confectionery and sundries stores .............. 

- - 1,238' ... 1,238 

11 

All other food stores ................................ 

Garages 	..................... 	....... 	..... 	........ - - X X X X 

12 

General merchandise stores .......................... 

General stores ..................................... 

- - X X X X 

13 x x x x x x 

14 

Used car dealers ................................... 

x x x X X X 

15 

Service stations 	.................................... 

Family 	clothing 	stores 	..............................  

. 

- 146 - 	7.5 146 - 	7.5 

16 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

- - X X X X 

17 

Specialty shoe stores 	............................... 

- - X X X X 

18 

Family shoe stores 	................................. 

Hardware 	stores ................... 	... 	............. .- - 269 + 10.0 269 + 10.0 

19 - - X X X X 

20 - - X X X X 

21 

Automotive parts and accessories stores ............... 

- - X X X X 

22 Pharmacies, patent medicine and cosmetics stores - - 1,157 + 	8.5 1.157 + 	8.5 

23 - - X X X X 

24 

Household furniture stores ........................... 

- - x x x x 

25 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. 

x x X X X X 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. - - 387 - 18.1 387 - 	18.1 

27 

Florists 	........................................... 

Jewellery stores .................................... 

X X X X 783 + 18.5 

28 

Personal accessories stores .......................... 

x x x X 3,243 + 	1.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 12,107 + 10.0 18,238 + 11.0 30,345 + 10.6 
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ESTiMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

x x x 23827 + 	0.7 1 

x x x x 5.650 ... 2 

- - 1285' ... 1,285' ... 3 

- - - - - - 4 

x x x x x x 

Epiceries - 	Boucheries ............................... 

5 

x x x x 35,170 + 	4.8 

Tous les autres magasins d'aliments.................... 

6 

x x x x x x 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

- - 9.240 - 	17.1 9,240 - 17.1 

Magasins genéraux.................................. 

Concessionnaires dautornobiles ....................... 8 

- x x 9 

- 4.985' ... 4,985 ... 10 

-- - x x x x 11 

- - x x x x 12 

x x x x x x 13 

x x x x x x 

Epiceries, confiseries et articles divers 	.................. 

14 

- - 583' ... 583' ... 15 

- - x x x x 

Bazars ............................................. 

16 

- - x x x x 17 

- - 944 + 	3.0 944 + 	3.0 

Vendeurs d'automobiles doccasion..................... 

Stations-service 	.................................... 

Garages 	.......................................... 

18 

- - x x x x 19 

- - x x x x 

Magasins de vOternents pour hommes .................. 

Magasins de vOtements pour dames .................... 

Magasins de vOtements pour Ia tamille .................. 

20 

- - x x x x 

Magasins de pièces et d'accessoires d'automobiles ........ 

Quincailleries....................................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

- - 4,375 + 	5.6 4,375 + 	5.6 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, médicaments brevetOs et produits de beauté 22 

- - x x x x 

Magasins de chaussures specialisées ................... 

Magasins d'appareils menagers ........................ 

23 

- - x x x x 

Magasins de meubles ................................ 

24 

x x x x x x 

Fleuristes 	......................................... 

25 

- - 1,170' ... 1.170' ... 

Librairies et papeteries ............................... 

26 

x x x 3,176 + 19.1 

Bijouteries 	......................................... 

27 

x x x x 12,354 + 12.7 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

44,398 + 	7.4 70,112 + 10.7 114,509 + 	9.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

April - 1986 	Avril 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 1,300,621 + 	7.2 702,849 + 	7.2 2.003.470 + 	7.2 

2 158,671 + 	9.2 402,297 + 22.5 560.968 + 18.4 

3 24,082 + 	5.4 186,650 + 13.5 210.732 + 12.6 

4 976,855 + 	7.7 - - 976.855 + 	7.7 

5 

Grocery confectionery and sundries stores .............. 

173,587 + 	4.2 53,988 + 35.5 227,574 + 10.3 

6 69,722 + 	5.9 97.007 + 	11.1 166,729 + 	8.9 

7 

General 	stores 	..................................... 

83,033 - 	1.2 11.736 - 	4.7 94,769 - 	1.6 

8 42,108 + 	11.0 2,812,593 + 12.5 2,854,701 + 12.5 

9 - - 79,045 + 24.2 79,045 + 24.2 

10 

Used car dealers ................................... 

214,926 - 	5.5 628,107 - 	1.8 843.033 - 	2.8 

11 Garages 	......................................... - - 142.697 + 11.0 142,697 + 	11.0 

12 

All 	other food 	stores ................................ 

.. 

19,002 + 	1.3 236,781 + 10.1 255,783 + 	9.4 

13 56,941 + 13.7 49,000 + 	4.3 105.941 + 	9.1 

14 

Variety 	stores ...................................... 

153,036 + 	8.8 92.928 + 	13.1 245.964 + 10.4 

15 

Combination stores (groceries and moat) ............... 

105,442 + 	9.2 52,968 + 10.9 158,409 + 	9.8 

16 

Department 	stores 	............. . .................. .. 

Service 	stations 	.................................... 

Specialty shoe stores 	............................... 9,746 + 	11.0 9,946 + 	9.7 19,692 + 10.3 

17 

General merchandise stores .......................... 

73,718 + 13.4 27,703 + 16.7 101,422 + 14.2 

18 

Motor vehicle dealers 	............................... 

Women's clothing stores ............................. 

Family 	shoe 	stores 	................................. 

14,265 + 	5.8 83,929 + 16.4 98,194 + 14.7 

19 35,850 + 13.8 97,104 + 	9.0 132,954 + 10.2 

20 

Hardware stores .................................... 

5,576 ... 41.887 + 15.9 47,464 + 18.3 

21 

Automotive parts and accessories stores ............... 

Men's clothing 	stores 	............................... 

Furniture, TV., radio and appliance stores .............. 42,859 + 	3.7 46,103 + 	8.3 88,962 + 	6.0 

22 

Family clothing 	stores ............................... 

Pharmacies, patent medicine and cosmetics stores 136,666 + 10.7 334.152 + 16.9 470,817 + 15.0 

23 30,364 + 13.8 22,984 + 	8.9 53,348 + 	11.6 

24 

Household furniture stores 	........................... 

1,442 ... 37,482 - 12.5 38,924 - 13.2 

25 

Household appliance stores 	.......................... 

27,616 + 	1.6 31.805 + 13.6 59,421 + 	7.7 

26 

Book and stationery stores ........................... 

23,544 + 20.2 158,193 + 	3.2 181.737 + 	5.1 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

SportIng goods and accessories stores ................. 

45,794 + 	9.0 90,176 + 20.0 135,970 + 	16.1 

28 

Personal accessories stores .......................... 

594,352 + 	2.6 598,230 + 21.1 1,192.582 + 	11.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 4,419,817 + 	6.2 7,128,341 + 11.6 11,548,158 + 	9.5 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 
January-April - 1986 - Janvier-Avril 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

5.052,501 + 	3.2 2,762.694 + 	4.3 7,815.196 + 	3.6 1 

617,500 + 	8.4 1,483,235 + 19.9 2,100,734 + 16.3 2 

79,755 + 	11.0 693,371 + 10.6 773.125 + 10.7 Tous les autres magasins d'aliments ................... 3 

3.335,462 + 	7.7 - - 3.335,462 + 	7.7 4 

622,055 + 	6.9 189,082 + 33.7 811,138 + 12.2 5 

265.660 + 	4.2 347,704 + 	7.9 613,364 + 	6.2 6 

291.542 + 	4.2 42,385 - 	1.4 333,928 + 	3.4 

Grands magasins 	..................................... 

... 

7 

135 553 + 	14 0 8.922.212 + 12.3 9,057.765 + 12.3 

Epiceries 	- 	Boucheries ................................. 

Magasins généraux .................................... 

8 

• 235.804 + 19.6 235,804 + 19.6 

Epiceries, coriliseries et articles divers 	.................... 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

901216 1 	1 2,555,565 + 	1.9 3,456,782 + 	1.0 10 

- - 480,710 + 	0.2 480,710 + 	0.2 11 

58,901 - 	4.3 708,972 + 	9.7 767,873 + 	8.4 

Magasins de marchandises diverses ...................... 

12 

183,704 + 	8.7 169.385 + 	0.1 353.089 + 	4.4 13 

520,004 + 10.3 297,474 + 	5.9 817,478 + 	8.7 

Vendeurs dautomobiles d'occasion.......................

Stations-service 	..................................... 

Magasins de vètements pour dames .................... 14 

351,063 + 	9.4 183,583 + 14.9 534,646 + 	11.2 15 

34,793 + 	8.7 29,434 + 	6.5 64.227 + 	7.7 

Garages 	........................................... 

Magasins de vétements pour hommes .................. 

16 

225,032 + 12.6 80,430 + 	7.6 305.462 + 	11.2 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vètements pour Ia famille .................. 

17 

54,268 + 	5.3 258,080 + 10.6 312,348 + 	9.6 

Magasins de chaussures pour Ia famille ................. 

Quincailleries ....................................... 18 

133,824 + 	11.5 354,219 + 	6.3 488,043 + 	7.7 

Magasins de chaussures spécialisées ................... 

19 

19,040 + 26.2 160,991 + 20.8 180,031 + 21.3 20 

172,348 + 	9.4 166,474 + 	5.2 338,822 + 	7.3 

Magasins d'appareils rnenagers ........................

Magasins de meubles, tèléviseurs, radios et accessoires. . 21 

525,550 + 	11.6 1,333.712 + 18.2 1,859,262 + 16.3 Pharmacies, médicarnents brevetès et produits de beauté 22 

122,985 + 10.4 92,997 + 15.5 215,981 + 12.5 23 

5,783 - 	7.7 149,357 + 	6.3 155,140 + 	5.7 

Magasins de meubles ................................ 

24 

103,350 + 	5.6 115,916 + 	13.1 219,266 + 	9.5 25 

59,495 + 20.8 454,797 + 	3.4 544,292 + 	5.9 

Librairies et papetei-ies ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

173,923 + 	8.8 332,003 + 17.5 505,926 + 14.3 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

2,219,646 + 	5.7 2,105,161 + 16.6 4.324,807 + 10.8 

Magasins d'accessoires personnels ..................... 

28 

16,294,954 + 	5.8 24,705,748 + 10.6 41,000,703 + 	8.6 

Tous les autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 



min 

REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

March - 1986 - Mars 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventos Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 

I Combination stores (groceries and meat) 	........ ...... x x x x 28,295 - 	5.2 

2 x x x x 23.010 -- 

3 x x x x 1.429 

4 

All other food stores ................................ 

10,289 + 	5.7 - - 10.289 + 	5.7 

5 x x x x 9,457 - 	0.7 

6 General stores ..................................... x x x x 6,105 - 	7.2 

7 x x x x 5,193 + 	8.9 

8 

Variety stores ...................................... 

x x x x 30,171 - 	3.0 

9 - - x x x x 

10 x x x x 15,921 - 10.6 

11 

Service stations 	.................................... 

Garages 	............................. 	........ 	.... - - 1,213 - 10.6 1,213 - 10.6 

12 - - 4,035 + 	9.3 4.035 + 	9.3 

13 535 + 	7.4 90 - 	2.1 625 + 	5.9 

14 Women's clothing stores ............................. 2,031 + 	1.0 222 ... 2,253 + 	4.3 

15 

Grocery confectionery and sundries stores ................ 

3,153 

... 

- 	7.9 2,069 - 	5.4 5,222 - 	6.9 

16 

Department 	stores .................................. 

x x x x x x 

17 

General merchandise stores .......................... 

X X X X X X 

18 

Motor vehicle dealers 	............................... 

x x x x 1,509 + 25.3 

19 

Used car dealers ................................... 

x x x x 1.519 - 14.7 

20 

Hardware stores .................................... 

- 

. 

- 322 - 	4.4 322 - 	4.4 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

x x x x 1,209 

22 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores 1.941 + 	11.3 9,711 + 33.9 11,652 + 29.5 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

x x x x 390 + 26.3 

24 

Household furniture stores ........................... 

x x x x 369 + 20.1 

25 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. 

312 - 	2.2 129 - 	6.2 441 - 	3.4 

26 

Book and stationery stores ........................... 

x x x x 753 + 26.7 

27 

Florists 	........................................... 

Jewellery stores ....................................

Sporting goods and accessories stores ................. 

x x x x 684 + 	9.4 

28 

Personal accessories stores .......................... 

6,912 + 	0.5 5,486 + 	4.6 12,398 + 	2.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 69,393 - 	0.7 106,176 - 	0.1 175,569 - 	0.4 



- 35 - 

ESTiMATiONS AEVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales at magasins indépendants, suivant le genre de commerce 

Prince Edward Island - Ile-du-Prince-Edouard 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

% 

x x x x 7,738 - 	3.1 1 

x x x x 1.617 + 	6.8 2 

- - 135 - 15.5 135 - 15.5 Tous los autres magasins d'aliments ................... 3 

4,358 - 	4.5 - - 4,358 - 	4.5 4 

x x x x x x 5 

- - 963 - 	4.2 963 - 	4.2 

Epiceries 	- 	Boucheries ................................. 

6 

x x x x x x 

Epiceries, confiseries et articles divers 	.................... 

7 

- 8,254 - 	5.3 8,254 - 	5.3 

Grands 	magasins 	..................................... 

8 

... 

- x x x x 9 

x x x x 2,350 - 	11.5 

Magasins do marchandises diverses ...................... 

Bazars .............................................. 

Concessionnaires dautornobiles 	......................... 

10 

- - x x x 

Magasins generaux.................................... 

Stations-service 	..................................... 

xGarages 11 

x x x x x x 

Vendeurs d'automobiles doccasion ....................... 

12 

x x x x x x 13 

x x x x x x 14 

x x x x 207 + 	7.8 15 

x x x x x x 16 

x x x x x x 

.......................................... 

17 

- - 329 + 25.9 329 + 25.9 

Magasins do chaussures pour Ia famille ................. 

18 

x x x x x x 

Magasins do vétements pour dames .................... 

Magasins do vètements pour Ia famille .................. 

19 

- - x x x x 20 

- - x x x x 

Magasins do pièces et d'accessoires d'automobiles ........ 

Magasins do vètements pour hommes .................. 

Quincaillenes....................................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 2,555 + 29.8 Pharmacies. médicaments brevotOs ot produits do beauté 22 

x x x x x x 

Magasins do chatssures spécialisées ................... 

23 

- - x x x x 

Magasins do meubles ................................ 

24 

x x x x x x 

Magasins d'appareils ménagers ........................ 

25 

x x x x 263 - 	9.3 

Librairies ot papeteries ............................... 

26 

238 - 	6.5 238 - 	6.5 

Fleunstes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

x x x x 4,591 + 	6.0 

Magasins daccessoires personnels ..................... 

28 

13,562 - 	3.0 24980 -- 38,542 - 	1.1 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 
March - 1986 - Mars 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 % 

I 59,438 - 	3.7 17,103 - 	9.9 76,541 - 	5.2 

2 2,886 - 	5.9 9.837 + 	2.2 12,723 + 	0.2 

3 x x x x 3,340 + 12.7 

4 27,805 + 	7.4 - - 27,805 + 	7.4 

5 x x x x 10,442 + 	8.9 

6 - - 4,529 + 	4.1 4,529 + 	4.1 

7 x x x x 6,009 - 	3.4 

8 - - 67.683 - 	7.9 67,683 - 	7 9 

9 

Variety stores ...................................... 

- - 2,827 ... 2,827 

10 x x x x 39,123 1 5 

11 Garages 	........................ 	................. - - 1,550 + 18.7 1,550 + 18.7 

12 x x x x 6,875 + 16.6 

13 

Combination stores (groceries and meat) ............... 

1,139 + 13.6 1,224 ... 2,363 - 	7.6 

14 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

3,479 + 	2.8 2,111 + 	1.9 5,590 + 	2.5 

15 

Department 	stores 	.................................. 

General merchandise stores .......................... 

1,546 + 14.2 2,138 - 16.2 3,684 - 	5.6 

16 

General stores ..................................... 

x X x x 435 + 29.5 

17 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

x x X X 1.630 + 12.7 

18 

Service stations .................................... 

Hardware 	stores ...................................  - 3,122 + 	6.7 3,122 + 	6.7 

19 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

Specialty shoe stores 	............................... 

1,190 + 19.9 1,461 - 10.4 2,651 + 	1.0 

20 

Women's clothing stores ............................. 

Family clothing 	stores ............................... 

x x x x 875 - 	9.0 

21 

Household appliance stores 	............ .............. 

1,625 

. 

- 	9.5 2,014 - 	8.4 3,640 - 	8.9 

22 

Family shoe stores 	................................. 

Household fumiture stores 	........................... 

Pharmacies, patent medicine and cosmetics stores x x x x 21,820 + 20.2 

23 

Furniture. TV., radio and appliance stores .............. 

1,588 + 	8.1 1,425 + 16.9 3,013 + 	12.1 

24 x x x x 1,037 	+ 10.8 

25 1,142 - 	5.9 428 - 	1.0 1,570 	- 	4.6 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

371 ... 2.056' ... 2.428 

27 

Florists 	............................................ 

Sporting goods and accessories stores ................. 

672 + 	1.9 1.369 + 	15.1 2,041 + 104 

28 

Personal accessories stores .......................... 

20,439 + 	2.9 15,752 - 	4.7 36,191 - 	0.5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 144,296 + 	1.1 207,242 - 	1.9 351,537 	- 	0.7 
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ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins indépendants, sulvant le genre de commerce 

New Brunswick - Nouveau-Brunswick 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independents 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $'OOO $000 

x x x x 49,815 + 	0.4 Epiceries 	- 	Boucheries .............................. 1 

10,668 - 	1.7 2 

x x x x 3,609 + 11.3 Tous los autres magasins d'aliments ............. ...... 3 

17,840 - 	1.5 - - 17.840 - 	1.5 4 

x x x x 7.347 + 10.6 5 

- - 8,638 + 12.6 8.638 + 12.6 

Epiceries, confiseries et articles divers 	................... 

Magasins genéraux ................................. 6 

x x x x 5.998 + 	2.9 

Grands magasins 	.................................... 

.7 

x x x 53.881 + 	2.6 8 

- - 1,963 + 18.5 1,963 + 18.5 

Bazars ............................................ 

9 

x x x x 30,839 + 17.4 Stations-service 	.................................... 10 

.. 

- - 1.624 + 34.8 1.624 + 34.8 Garages 	.......................................... 11 

x x x x 4,798 + 10.5 

Magasins do marchandises diverses ..................... 

12 

907 + 	11.5 856 - 	5.7 1,763 + 	2.4 13 

2,968 - 	11.8 1,391 + 18.7 4,359 - 	3.9 

Vendeurs d'automobiles d'occasion..................... 

14 

.. 

1,875 - 	0.7 1.257 - 15.5 3,132 - 	7.2 15 

x x x x x x 

Concessionnaires d'automobiles ....................... 

Magasins do vOtements pour hommes .................. 

Magasins de vètements pour dames .................... 

Magasins de vOtements pour Ia farnille .................. 

16 

x x x x x x 17 

- - 2,650 + 20.8 2,650 + 20.8 

Magasins de chaussures pour Ia famille ................. 

18 

x x x x 2,908 - 12.6 

Quincailleries....................................... 

19 

- - 491' ... 491' ... 20 

x x x x 1,264 - 	7.4 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins d'appareils ménagers ........................

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

1,224 + 25.1 14,109 + 27.2 15,333 + 27.0 

Magasins de meubles ................................ 

Pharmacies, médicaments brevetOs et produits do beauté.. 22 

935 + 13.4 374 + 26.1 1,308 + 16.8 

Magasins do chaussures spècialisèes ................... 

23 

x x x x 1.073' ... 24 

779 - 	3.2 620 + 	2.1 1,398 - 	0.9 25 

x x x x 1,684 - 	8.3 

Librairies et papeteries ............................... 

26 

392 + 	6.2 764 + 35.9 1,156 + 24.1 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

13,261 - 	1.5 9,529 + 	2.0 22,789 -- 

Magasins d'articles do sport et daccessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

92,559 - 	0.2 167,182 + 	8.1 259,740 + 	4.9 

Tous 	es autres magasins 	............................ 

Ensemble des magasins........................... 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

March - 1986 - Mars 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No . _____________ 

$000 % $000 $'OOO 

1 220,576 - 	6.1 280,219 + 12.5 500,795 + 	3.4 

2 6,139 + 35.3 168.852 + 14.8 174.991 + 15.4 

3 All other food stores ................................ 3,297 + 12.6 75,025 + 21.3 78,321 + 20.9 

4 169,825 + 	6.0 - - 169,825 + 	6.0 

5 x x x x 27,481 + 19.8 

6 x X X X 21,391 + 19.5 

7 x x x x 27.095 + 	5.3 

8 

General stores ..................................... 

- - 553,689 + 	2.0 553,689 + 	2.0 

9 

Variety stores ...................................... 

Used car dealers ................................... - - 26,611 + 26.9 26,611 + 26.9 

10 

Combination stores (groceries and meat) ............... 

Service 	stations 	.................................... 41,939 - 10.7 207,276 - 	1.2 249,216 - 	3.0 

11 Garages 	.......................................... - - 46,659 - 11.6 46,659 - 11.6 

12 x x x x 38,049 + 10.4 

13 

Department 	stores 	.................................. 

Motor vehicle dealers 	............................... 

9,967 + 	11.6 13,113 - 	1.8 23,079 + 	3.5 

14 31,775 + 	6.4 26,806 - 	8.4 58,582 - 	0.9 

15 30,767 + 	4.9 21,904 + 19.2 52,671 ± 10.4 

16 

Grocery confectionery and sundries stores .............. 

2,711 + 	4.9 1,796 + 21.8 4,508 + 11.0 

17 

General merchandise stores .......................... 

Family clothing stores 	............................... 

22,057 + 	9.7 5,431 - 	3.7 27,488 + 	6.7 

18 Hardware stores .................................... x X X X 27,059 ± 	5.0 

19 12,172 + 14.0 33,903 + 13.0 46,075 + 13.3 

20 x x x x 12.095 + 29.5 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

x x x x 31348 + 	1.6 

22 

Women's clothing stores ............................. 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 34,663 + 	16.1 67.769 + 	5.4 102,432 + 	8.8 

23 

Specialty shoe stores 	............................... 

Family shoe 	stores 	................................. 

7,261 + 	5.3 8,568 ... 15,829 + 22.6 

24 

Household furniture stores 	........................... 

- - 10,932 ... 10,932 

25 

Household appliance stores .......................... 

Jewellery stores .................................... 2,972 + 	6.1 6.639 + 	7.3 9,612 + 	6.9 

26 

Book and stationery stores ........................... 

3,997 + 15.7 29,117 - 	3.3 33,114 - 	1.4 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

8,613 + 15.4 27.296 + 	8.2 35,909 + 	9.9 

28 

Personal accessories stores ..........................

All 	other 	stores 	.................... 	........ 	------ 121,299 + 20.1 125,531 + 11.2 246,830 + 15.4 

29 All 	stores ....................................... 798,612 

. 

+ 	3.9 1,853,071 + 	6.7 2,651,684 + 	5.8 
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ESTiMATiONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone metropolitaine de Montréal 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins EndOpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

% $'90Ø 

x x x x 249.173 + 	0.9 1 

x x x x 74,337 + 31.6 2 

2,021 + 10.9 42.371 + 18.8 44,392 + 18.4 3 

99.668 + 	5.0 - - 99,668 + 	5.0 4 

x x x x 11.522' ... 

Epiceries 	- 	Boucheries ................................. 

5 

- - 890 + 26.0 890 + 26.0 6 

x x x x 7,890 + 	2.4 

Epiceries, confiseries at articles divers 	.................... 

Grands magasins 	.................................... 

7 

- 260.631 - 	0,3 260,631 - 	0.3 

Tous es autres magasins d'aliments ..................... 

8 

- 7,406 - 	1.4 7,406 - 	1.4 Vendeurs d'automobiles doccasion .................... 9 

29,008 - 14.7 85,546 - 	2.2 114,553 - 	5.7 

. 

10 

- - 14.195 + 	1.5 14.195 + 	1.5 

Stations-service 	.................................... 

Garages 	.......................................... 11 

x x x x 13,114 + 	2.2 12 

6,300 + 10.1 4,895 - 	2.4 11.195 + 	4.2 Magasins de vétements pour hommes .................. 13 

17,277 + 	8.3 11.328' ... 28.605' - 	5.7 

Magasins de marchandises diverses ..................... 

14 

17.497 + 	8.8 6,745 + 	3.7 24,242 + 	7.3 

Magasins gOnOraux ................................... 

Bazars ............................................. 

Concessionnaires d'automobiles 	........................ 

15 

1.748 + 	6.5 1,445' ... 3,193' + 20.5 

Magasins de vétements pour dames .................... 

18 

12,316 + 17.4 3,199 + 20.9 15,515 + 18.1 17 

x x x x 15,131 + 	11.0 

Magasins de chaussures pour Ia famille ................. 

Quincailleries....................................... 18 

7,077 + 14.5 15,505' ... 22,581' ... 

Magasins de vOtements pour Ia tamille .................. 

19 

x x x x x x 20 

x x x x x x 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de meublos, téléviseurs, radios et accessoires 21 

23,880 + 19.5 36,112 + 	8.3 59,992 + 12.5 Pharmacies, médicamerits brevetés et produits de beautO 22 

5,820 + 	7.0 1,998 + 	9.7 7,818 + 	7.7 

Magasins de chaussures spèciallsees ................... 

23 

- - 4,691 + 32.6 4,691 + 32.6 

Magasins de meubles ................................ 

24 

2,007 + 	5.2 3,086 + 13.9 5,093 + 10.3 

Magasins d'appareils rnénagers ........................ 

25 

1,712 + 29.1 9,642 - 11.9 11,354 - 	7.5 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 26 

5.745 + 12.6 11,343 + 	6.4 17,088 + 	8.4 

Fleuristes 	......................................... 

27 

84,954 + 23.4 56,166 + 26.1 141,120 + 24.4 

Magasins d'accessoires personnels ..................... 

28 

479,298 + 	6.3 797,841 + 	6.9 1,277,139 + 	6.7 

Tous les autres magasins 	............................ 

Ensemble des magaslns ........................... 29 
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REVISED ESTIMATES 
TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

March - 1986 - Mars 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 Combination stores (groceries and meat) .............. 496,986 - 	91 198,649 - 	5.6 695,634 - 	8.1 

2 + 	2.5 77,466 + 	15.1 181.177 + 	7.5 

3 10,888 + 18.8 65,100 + 	9.9 75,988 + 	11.1 

4 

All 	other 	food 	stores ................................. 

332,785 

.. 

+ 	9.4 - - 332,785 + 	9.4 

5 General 	merchandise stores ......................... 77,684 + 	8.0 23,837 + 26.8 101,521 + 	11.9 

6 x x x x 19.577 + 25.5 

7 

Grocery confectionery and sundries stores ..............103,711 

.. 

25,762 + 	1.4 4.259 + 14.4 30.021 + 	3.0 

8 x 

. 

22,303 

x x x 922,878 + 	0 6 

9 

General 	stores 	...................................... 

- - 21.476 + 13.7 21,476 + 13 7 

10 Service 	stations 	................................... - 	1.6 200,939 + 	4.4 323,243 + 	20 

11 

Department 	stores 	.................................. 

Motor 	vehicle 	dealers 	.................................. 

Garages 	......................................... - 

. 

- 44.567 + 	6.4 44,567 + 	6.4 

12 

Variety 	stcres 	....................................... 

3,899 - 15.8 82,747 + 	9.1 86,647 + 	7.6 

13 

Automotive parts and accessories stores 	................ 

Men's 	clothing 	stores 	.............................. 21,874 + 	11.1 13,192 - 	2.4 35,066 + 	5.5 

14 54,369 

.. 

+ 	6.5 24,419 - 	9.9 78.789 + 	0.8 

15 Family 	clothing 	stores 	.............................. 27,794 + 16.7 9,260 + 30.9 37.054 + 20.0 

16 

Used car dealers .................................... 

2,821 + 	2.7 2,980 - 10.3 5.801 4.4 

17 Family 	shoe 	stores 	................................ 21,325 + 	9.0 7,718 + 	9.4 29,044 + 	9.1 

18 

.. 

x x x x 22,005 + 	5.8 

19 

Specialty 	shoe 	stores 	................................ 

Household 	furniture 	stores 	.......................... 15,791 + 	9.0 31.639 + 12.3 47,430 + 11.2 

20 

.. 

.. 

3,411 + 18.2 15,799 + 30.2 19,210 + 27.9 

21 

Women's 	clothing 	stores .............................. 

Household appliance stores 	.......................... 

21,460 + 	7.3 6,312 + 20.2 27.772 + 10.0 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 

.. 

48,391 + 10.9 124,978 + 23.1 173,369 + 19.4 

23 

Hardware 	stores ....................................... 

13,285 + 13.2 7.899 + 13.1 21.184 + 13.2 

24 627 + 	6.5 16,352 + 24.8 16,980 + 24.0 

25 Jewellery 	stores 	................ ................... 10,450 + 	3.6 9,929 + 	4.5 20,379 + 	4.0 

26 

Book and stationery stores ........................... 

9,223 + 30.8 37,344 - 	1.5 46,567 + 	3.5 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

25,283 

. 

+ 12.5 35,016 + 23.8 60,299 + 18.8 

28 

Personal accessories stores .......................... 

266,294 + 	11.2 203,405 + 15.1 469,699 + 128 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 1,736,067 + 	2.4 2,210,096 + 	5.1 3,946,163 + 	3.9 
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ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales at magasins independants, suivant le genre de commerce 

Metropolitan Toronto - Zone metropolitaine do Toronto 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasns indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
_____  No 

$000 $000 % $'000 

191.609 - 	9.4 48,919 - 	4.4 240,529 - 	8.4 Epicesies - 	Boucheries .................. ............ 1 

23.796 + 	6.3 31,767 + 	7.6 55.563 + 	7.0 2 

2.671 + 	2.3 39,039 + 	12.1 41,710 + 	11.4 3 

136680 + 	8.7 - - 136,680 + 	8.7 4 

25.323 + 	7.0 5,912 + 	5.9 31.234 + 	6.8 5 

- - 644 + 	4.0 644 + 	4.0 6 

5,473 - 	2.8 482 + 13.9 5.955 - 	1.7 7 

x x 351.210 + 	6.4 8 

5,401 - 	1.8 5.401 - 	1.8 9 

49.613 49 64,906 + 15.4 114,519 + 	5.6 

Magasins de marchandises diverses .................... 

10 

. 

- - 13,378 + 14.1 13.378 + 	14.1 11 

x x x x 28,835 + 12.6 12 

11.446 + 	9.7 6,120 - 	4.5 17,566 + 	4.3 

Magasins genéraux .................................. 

Concessionnaires d'automobiles 	....................... 

13 

24,691 + 	6.4 14,900 + 10.5 39,591 + 	7.9 

Epiceries, confiseries et articles divers .................. 

bus es autres magasins daliments.................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

14 

12,918 + 	13.2 2.830 ... 15.748 + 19.3 

Grands magasins 	................................... 

15 

1,995 + 	4.6 1,573 - 	9.8 3,568 - 	2.2 

Bazars ............................................ 

16 

10.695 + 	7.2 3,472 + 	9.6 14,166 + 	7.8 

Vendeurs d'automobiles d'occasion..................... 

17 

x x x x 6,459 + 13.5 

Stations-service 	.................................... 

Garages 	.......................................... 

18 

10,601 + 16.6 7,461' ... 18,062' + 29.1 

Magasins de vètements pour hommes .................. 

Magasins de chaussures pour Ia famille ................. 

19 

x x x x 9,436 ... 

Magasins de vètements pour dames .................... 

Magasins de vèternents pour Ia tamille .................. 

20 

x x x x 16.220 + 	3.8 

Magasins de chaussures spècialisèes ................... 

Magasins de meubles, tèlOviseurs, radios et accessoires. 21 

12,130 + 	1.8 54,309 + 31.9 66,439 + 25.1 Pharmacies. médicaments brevetés et produits de beauté 22 

6,731 + 13.5 2,715 - 	4.8 9.446 + 	7.5 

Quincailleries....................................... 

Magasins d'appareils managers ........................ 

23 

x x x x 6,282 + 12.0 

Magasins de meubles ................................ 

Librairies et papeteries ............................... 

24 

3,896 + 	5.4 5,097 + 25.5 8.993 	+ 15.9 Bijouteries 	......................................... 25 

4,703 + 24.2 17.563 + 	6.7 22,267 + 10.0 

Fleuristes 	......................................... 

Magasins d'articles de sport et daccessoires ............. 26 

13,122 + 	8.8 22.629 + 28.0 35,751 + 20.2 27 

96,135 + 13.4 94,034 + 21.1 190,168 	+ 17.1 

Magasins d'accessoires personnels ..................... 

28 

665,933 + 	2.1 839,885 + 11.1 1,505,818 	+ 	6.9 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTiMATES 

TABLE 21. RetaIl Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

March - 1986 - Mars 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magaslns 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 Combination stores (groceries and meat) .............. x x x x 91,356 - 	0.5 

2 Grocery confectionery and sundries stores ............. x 

. 

x x x 16,212 + 	7.0 

3 669 + 	3.8 4,144 + 14.2 4813 + 12.7 

4 Department 	stores 	................................. 46,199 

.. 

-- - - 46,199 -- 

5 

All 	other 	food 	stores .................................. 

6,787 

. 

+ 12.2 1,314 - 	7.5 8,100 + 	8.4 

6 x x x x 11.857 - 	4.1 

7 2,846 

.. 

- 	0.5 107 - 20.6 2.953 - 	1.4 

B - - 91,380 + 	8.5 91.380 + 	8.5 

9 

General 	merchandise 	stores ............................ 

- - 2,000 + 25.8 2,000 + 25.8 

10 

Used 	car 	dealers ............................... 	....... 

11,279 + 	4.6 24,967 - 	5.9 36,246 - 	2.8 

11 

General 	stores 	........................................ 

Motor 	vehicle dealers 	................................... 

Garages 	......................................... - - 1,637 + 	5.3 1,637 + 	5.3 

12 

Variety 	stores 	........................................ 

Automotive parts and accessories stores .............. x x x x 5,996 + 	6.5 

13 

Service 	stations 	.................................... 

Men's 	clothing 	stores 	.............................. 1,515 

.. 

+ 	1.1 946 + 	3.7 2,461 + 	2.1 

14 5,550 - 	2.5 1,856 + 17.0 7,406 + 	1.6 

15 4,482 

.. 

- 	2.5 675 - 	5.1 5.156 - 	2.8 

16 218 

.. 

- 18.5 369 - 	4.6 587 - 10.3 

17 1,539 + 	4.7 459 ... 1,999 + 12.6 

18 

Women's 	clothing 	stores .............................. 

Family 	clothing 	stores 	................................ 

Hardware 	stores ................................... - - 2.232 + 	11.4 2.232 + 	11.4 

19 

Specialty 	shoe 	stores 	................................. 

x x x x 5.378 + 12.5 

20 

Family 	shoe 	stores 	.................................. 

x x x x 1.725 + 22.7 

21 

Household appliance stores 	.......................... 

x x x x 3,882 + 16.6 

22 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 2,374 - 	1.7 12,436 + 	3.8 14,810 + 	2.9 

23 1,335 - 	1.6 713 + 15.4 2,049 + 	3.6 

24 

Houselold furniture stores ........................... 

.... 

- - 1,574 ... 1,574 

25 1,315 - 	4.0 1,125 - 	0.6 2,440 - 	2.4 

26 

Book and stationery stores ........................... 

x x x x 4,012 - 	0 5 

27 

Florists 	........................................... 

Jewellery stores .................................... 

1,255 + 	7.9 2,373 - 10.2 3,628 - 	4 6 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

19,123 + 	3.3 23,228 + 	2.2 42,351 + 	2.7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 189,146 + 	1.5 231,295 + 	4.0 420,441 + 	2.9 
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ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales at magasins independants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone métropolitaine de Winnipeg 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

x x x x 62,398 + 	0.7 1 

x x x x 9,583 + 16.4 Epiceries, contiseries at articles divers .................. 2 

x x x x 3.159 + 16.5 bus los autres magasins daliments.................... 3 

41,492 -- - - 41,492 -- 4 

x x x x 2.925 ... 5 

- - 93• ... 93 ... Magasins généraux .................................. 6 

x x x x 720 ... 7 

- 57,107 + 17.2 57,107 + 17.2 

Bazars ............................................ 

B 

1.488 + 15.3 1,488 + 15.3 Vendeurs d'automobiles d'occasion..................... 9 

x x 28.860 - 	2.6 Stations-service 	.................................... 10 

- - 867 - 11.4 867 - 11.4 11 

x x x x 4,330 - 	2.1 12 

1,281 + 	0.6 566 + 28.9 1,847 + 	7.8 13 

4,755 - 	3.1 1,226 + 	21.1 5.981 + 	1.0 

Grands magasins 	................................... 

14 

2.702 - 	8.2 107 + 10.0 2,809 - 	7.6 

Epiceries - 	Boucheries ............................... 

Magasins do vétements pour dames .................... 

15 

x x x x 576 - 	9.2 

Concessionnaires d'automobiles ....................... 

16 

x x x x 1.570 + 13.7 

Magasins de rnarchandises diverses .................... 

17 

- - 450 + 21.3 450 + 21.3 

Garages 	.......................................... 

18 

x x x x 4,357 + 13.3 

Quincailleries....................................... 

19 

x x x x 1,109 ... 

Magasins de vétements pour Ia famille .................. 

20 

x x x x 2.926 + 19.8 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins do vétements pour homrnes .................. 

Magasins de meubles. tèlèviseurs, radios et accessoires 21 

x x x x 9,494 - 	5.3 Pharmacies, médicaments brevetOs at produits do beauté 22 

1,209 - 	2.0 380 + 13.7 1,589 + 	1.3 

Magasins do chaussures specialisees ................... 

Magasins de chaussures pour Ia fan,ille ................. 

23 

- - 873 + 33.0 873 + 33.0 

Magasios de meubles................................ 

24 

1,073 - 	4.6 982 + 	7.7 2,055 + 	0.8 

Magasins d'appareils menagers ........................ 

25 

x x x x 1,483 + 10.6 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

1,172 + 	8.9 2,112 - 	8.2 3,284 - 	2.7 

Fleuristes 	......................................... 

Magasins d'articles do sport at d'accessoires ............. 

27 

15,592 + 	3.4 13,038 + 	0.3 28,630 + 	2.0 

Magasins daccessoires personnels ..................... 

28 

151,375 + 	1.5 130,680 + 	8.7 282,055 + 	4.7 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

March - 1986 - Mars 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Verites Variation Ventes Variation Ventes Variation 
Mo.  

$000 % $'OOO % $000 

1 Combination stores (groceries and meat) .............. x x x x 63,866 - 	8.4 

2 Grocery confectionery and sundries stores ............. x x x x 15,152 + 	2.0 

3 209 + 14.7 3,244 - 	1.9 3,452 - 	1.1 

4 Department 	stores 	...... 	.... 	....................... 28,284 + 	1.1 - - 28.284 + 	1.1 

5 11,614 

... 

+ 	0.7 1.326 ... 12.940 + 	6.3 

6 

All 	other 	food 	stores 	.................................. 

General 	stores 	.................................... 8,231 

. 

+ 	14.1 12.432 - 	9.2 20.663 - 	1.2 

7 Variety 	stores 	..................................... 

.. 

+ 12.2 427 ... 4.209 + 	7.0 

8 Motor 	vehicle 	dealers 	.................. ............ - 

... 

- 83,850 - 	4.1 83.850 - 	4.1 

9 Used 	car 	dealers .................................. - 

4. 325 

- 1,189 ... 1,189 

10 

General 	merchandise stores .......................... 

Service 	stations 	................................... 

.. 

+ 	6.9 12,953 + 	4.1 17,278 + 	4.8 

11 Garages 	......................................... - - 3,052 - 	3.4 3.052 - 	3.4 

12 684 - 	6.4 6,759 + 14.8 7,443 + 12.5 

13 Men's 	clothing 	stores 	.............................. 1,645 + 	1.1 1.554 + 21.0 3,199 + 	9.9 

14 4,978 + 13,2 3,328 + 	7.7 8,306 + 10.9 

15 x x x x 5,051 + 	9.7 

16 

3.,781 

x 

.. 

x x x 359 - 	2.5 

17 

Automotive parts and accessories stores ................. 

x x x x 2.573 + 25.1 

15 x 

... 

. 

x x x 3,802 + 	8.5 

19 Household 	furniture 	stores 	.......................... - - 4,111 + 23.4 4,111 + 23.4 

20 

Women's clothing stores ............................. 

Family 	clothing 	stores 	.................................. 

- 

.. 

- 1.253 - 	9.2 1.253 - 	9.2 

21 

Specialty shoe stores 	.................................. 

Hardware stores .................................... 

Household appliance stores .......................... 

x x x x 1.902 - 	2.6 

22 

Family 	shoe 	stores 	.................................... 

Pharmacies, patent meccine and cosmetics stores x x x x 16.571 + 	6.4 

23 769 + 	7.1 767 - 	4.3 1.536 + 	1.0 

24 

Furniture, TV., radio and appliance stores .............. 

x 

. 

x x x 1.389 + 	4.6 

25 1,096 + 	5.1 1,594' ... 2.690 + 26.4 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x x x x 10.070 + 14.3 

27 

Florists 	........................................... 

525 + 	7.3 1,696 + 22.1 2,221 + 18.3 

28 

Personal accessories stores .......................... 

20.351 + 	4.5 22,209 + 	7.2 42561 + 	5.9 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 144,935 - 	2.0 224,037 + 	1.9 368,972 + 	0.3 
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ESTiMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales at magasins indépendants, suivant le genre de commerce 

Alberta 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent Stores 

Magasins independants 

All stores 

Ensemble dos magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventos Variation 
No 

$000 $000 $000 % 

145.679 + 	2.5 39,450 + 	6.7 185,129 + 	3.4 1 

16,470 + 14.4 31,333 + 30,4 47.803 + 24.4 2 

923 + 22.5 9,093 + 20.6 10,015 + 20.8 3 

122.720 + 	4.1 - - 122,720 + 	4.1 4 

12,566 - 	7.4 7,772 ... 20,338 + 13.6 

Epiceies 	- 	Boucheries ............................... 

5 

x x x x 47.595 + 	6.0 

Epiceries, confiseries at articles divers 	.................... 

6 

5,453 + 18.8 703 - 13.6 6,156 + 13.9 7 

x x 256.804 + 	5.1 8 

1,919 + 	5.7 1.919 + 	5.7 

Grands magasins 	..................................... 

Magasins de marchandises diverses ..................... 

Concessionnaires d'automobiles ....................... 

9 

18.504 2 2 59.851 + 17.6 78,355 + 13.6 

Tous 	es autres magasins d'alirnents...................... 

Magasins gènèraux ................................... 

Bazars ............................................. 

Vendeurs d'aulomobiles d'occasion ..................... 

10 

- - 5,113 ... 5,113 ... 

Stations-service 	.................................... 

11 

2.724 + 	1.6 17.140 + 	2.1 19,864 + 	2.0 

Garages 	.......................................... 

12 

6,843 + 	2.1 5,796 - 	4.3 12,639 - 	0.9 13 

18,911 + 	9.7 5,055 - 	5.8 23.966 + 	6.0 

Magasins do vOtements pour hommes .................. 

14 

14,450 + 	11.1 4,448 + 	4.6 18,898 + 	9.5 

Magasins do vètements pour dames .................... 

15 

998 + 	4.9 340 - 	3.7 1,338 + 	2.6 16 

5,937 + 13.5 1.870 + 13.3 7,807 + 13.4 Magasins de chaussures pour Ia tamille ................. 17 

x x x x 7,548 + 	7.8 18 

2,869 + 	6.8 5.71P ... 8,580 - 17.0 19 

x x x x 5,359 + 	8.7 

Magasins do vètements pour latamille .................. 

20 

x x x x 13,321 - 	0.8 

Magasins do pièces et d'accessoires d'automobiles ........ 

Quincailleries....................................... 

Magasins de meubles, tèlèviseurs, radios at accessoires 21 

10,539 + 	11.5 37,945 + 	8.6 48,484 + 	9.2 Pharmacies, médicarnents brevetés et produits do beauté 22 

3.864 + 15.0 1,522 + 12.6 5,387 + 14.3 

Magasins do chaussures spècialisèes ................... 

23 

x x x x 5,517 + 15.4 

Magasins do rneubles ................................ 

24 

3,449 - 	9.2 2,341 + 14.3 5,790 - 	1.0 

Magasins d'appareils ménagers ........................ 

25 

3,624 ... 11,498 - 	6.0 15,122 + 	1.9 

Librairies et papeteries ............................... 

26 

5,437 + 	18.1 4,615 - 	1.9 10,052 + 	7.9 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

71.434 + 	3.8 62,573 + 17.5 134.007 + 	9.8 

Magasins d'articles do sport at d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

529,069 + 	4.9 596,556 + 	8.3 1,125,626 + 	6.6 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 
March - 1986 - Mars 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Vontes Variation Ventes Variation 
No.  

$000 $'OOO $000 

1 175,033 + 	1.2 77.892 + 	0.2 252,925 + 	0.9 

2 15,472 - 	2.2 36.357 + 24.2 51,829 + 14.9 

3 4,565 + 21.6 18,483 - 	5.3 23,048 - 	0.9 

4 140,302 + 	4.3 - - 140,302 + 	4.3 

5 13,110 + 	4.3 3,621 + 13.4 16,732 + 	6.1 

6 General stores ...................................... x x x x 8,555 - 17.8 

7 6,010 + 18.0 767 - 	7.7 6,778 + 14.4 

8 

All 	other 	food 	stores ................................ 

x x x x 232,087 + 	11.3 

9 

Combination stores (groceries and meat) ............... 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 6,387 + 22.0 6,387 + 22.0 

10 

Variety 	stores ...................................... 

27,246 - 	6.1 62,196 - 	4.7 89,441 - 	5.1 

11 

Department 	stores 	.................................. 

- - 11.076 - 	8.4 11,076 - 	8.4 

12 

Service 	stations 	.................................... 

Garages 	........................ ............ ...... 

6,920 + 	8.9 10.145 + 25.1 17,065 + 18.0 

13 5,331 + 13.3 2,176 + 13.6 7,507 + 13.4 

14 14,066 + 	1.4 7,741 + 18.0 21,807 + 	6.8 

15 11,510 + 	8.4 3,842 + 22.2 15,352 + 	11.5 

16 

Grocery confectionery and sundries stores .............. 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

560 + 10.4 1.545 + 15.9 2,106 + 14.4 

17 

General merchandise stores .......................... 

Family clothing stores ............................... 

3,850 + 16.2 1,769 - 	9.5 5,619 + 	6.6 

18 

Family shoe stores 	................................. 

Hardware stores .................................... x x x X 7,709 + 	6.6 

19 3,813 + 25.2 6,271 ... 10,084 - 16.1 

20 x x x x 4.747 + 22.8 

21 

Automotive parts and accessories stores ............... 

Furniture. TV., radio and appliance stores .............. x x x x 5,091 - 	5.8 

22 Pharmacies, patent medicine and cosmetics stores 22.363 + 	6.5 33,988 + 10.3 56.350 + 	8.7 

23 

Specialty shoe stores 	............................... 

2,391 + 	4.7 3,473 + 	11.9 5.864 + 	8.9 

24 

Household furniture stores 	........................... 

x x x x 3,049 + 32.1 

25 

Household appliance stores .......................... 

Jewellery 	stores .................................... 2,888 - 	8.1 5,335 + 20.3 8.223 + 	8.5 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 3,949 + 27.3 15,247 - 	9.2 19.197 - 	3.5 

27 

Florists 	.............................. ............. 

4,167 - 	6.2 9,477 + 17.6 13,643 + 	9.1 

28 

Personal accessories stores .......................... 

76,550 + 	1.8 59,146 + 	2.3 135,696 + 	2.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 546,008 + 	2.7 632,259 + 	5.7 1,178,267 + 	4.3 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suvant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

AH stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

x x x x 112,201 - 	1.8 1 

x x x x 30,630 + 14.9 Epiceries, confiseries et articles divers 	.................. 2 

3,613 + 15.9 12,957 - 10.9 16,570 - 	6.2 3 

84,647 + 	5.4 - - 84,647 + 	5.4 4 

x x x x 4,795 + 	5.1 5 

- - x x x x 6 

x x x x 586 - 17.9 

Grands magasins 	................................... 

7 

x x x x 121,969 + 12.7 

Tous les autres magasins d'aliments.................... 

Magasins generaux .................................. 

Bazars ............................................ 

8 

- - 2,402 + 15.1 2,402 + 	15.1 

Concessionnaires d'autornobiles 	....................... 

9 

14,629 - 	2.8 32,510 - 	0.5 47,139 - 	1.2 10 

- - 6,981 - 16.3 6.981 - 16.3 

Stations-service 	.................................... 

11 

x x x x 8,424 + 	8.8 

Garages 	.......................................... 

12 

4.098 + 	15.7 864 ... 4,962 + 19.3 13 

8.201 - 	1.5 4,972 ... 13,173 + 	10.1 Magasins de véternents pour dames .................... 14 

5,194 + 	10.4 2,222 ... 7,416 + 19.3 

Epiceries - Boucheries ............................... 

Magasins de vOtements pour Ia famille .................. 15 

x x x x 812 - 	5.7 Magasins de chaussures spècialisées ................... 16 

x x x x 2,748 + 15.9 

Magasins de rnarctiandises therses .................... 

Magasins de chaussures pour Ia famille ................. 17 

x x x x 2,819 + 14.9 Quincailleries....................................... 18 

x x x x 6,989 - 17.5 

Vendeurs d'automobiles doccasion..................... 

Magasins de meubles ................................ 19 

x x x x 3,187 + 29.5 Magasins d'appareils ménagers ........................ 20 

x x x x 2.886 - 	4.8 

Magasins de pièces et d'accessoires d'autornobiles ........ 

Magasins de vétements pour homrnes .................. 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

15,028 + 	5.5 12,566 + 	0.6 27.594 + 	3.2 Pharmacies, médicaments brevetés et produits de beauté.. 22 

1,552 + 	5.9 1,190 + 	4.2 2,742 + 	5.1 23 

x x x x 1,321• ... Fleuristes 	......................................... 24 

1,756 - 	5.2 2,894 + 	5.6 4650 + 	1.2 25 

x x x x x 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

3,374 - 	6.0 3,947 + 23.5 7.321 + 	7.8 

Magasins d'artictes de sport et d'accessoires ............. 

27 

39,918 + 	2.0 26,720 + 16.2 66.638 + 	7.3 

Magasins d'accessoires personnels ..................... 

28 

301,442 + 	3.0 301,270 + 	5.9 602,712 + 	4.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Terrltoires du Nord-Ouest 

March - 1986 - Mars 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $' % 

1 Combination stores (groceries and meat) ............... x x x x 5642 - 10.0 

2 x x x x 1.609 

3 - - 337' ... 337 

4 

Grocery confectionery and sundries stores .............. 

- - - - - - 

5 x x x x X X 

6 General stores ..................................... x x x x 10,542 - 	2.9 

7 x x x x x x 

8 

All other food stores ................................ 

Department stores .................................. 

- - 2,308 - 22.9 2.308 - 22.9 

9 - - x x x x 

10 

Variety stores ...................................... 

Motor vehicle dealers 	............................... 

- - 1,215' ... 1,215 

11 - - x x x x 

12 

Garages 	.......................................... 

- - x x x x 

13 x x X X X X 

14 x x x x x x 

15 Family clothing stores ............................... - - 126' ... 126 

16 - - X X X X 

17 

General merchandise stores .......................... 

- - X X X X 

18 - - 223 - 12.9 223 - 12.9 

19 

Used car dealers ................................... 

- - x x x x 

20 

Service stations .................................... 

- - X X X X 

21 

Automotive parts and accessories stores .............. 

Men's clothing stores 	............ ...... ............. 

- - x x x x 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores - - 1,141 + 	8.5 1.141 + 	8.5 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	............................... 

Book 	and 	stationery stores .......................... - - x x x x 

24 

Hardware stores .................................... 

Household furniture stores ........................... 

- - X X X X 

25 

Household appliance stores .......................... 

Furniture, T.V.. radio and appliance stores .............. 

X X X X X X 

26 - 

. 

- 258' ... 258 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x x x x 778 + 18.9 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

x x x x 3,159 + 	3.0 

29 

All other stores 	.................................... 

All 	stores ....................................... 13,145 + 	0.4 17,485 + 	5.2 30,629 + 	3.1 
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ESTIMATIONS REVISEES 

TABLEAU 24. Commerce de detail, magasins I succursales et magasins independants, suivant le genre de commerce 

Canada 
March - 1986 - Mars 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO % $000 $000 

1,259,722 - 	5.1 698,014 + 	2.8 1,957,736 - 	2.4 1 

159,371 + 	3.9 377420 + 14.6 536,792 + 	11.2 2 

20,729 + 17.8 183.760 + 13.2 204,489 + 13.6 Tous los autres magasins d'aliments ................... 3 

900,408 + 	6.0 - - 900,408 + 	6.0 4 

164,588 + 	5.4 52,525 + 34.1 217.112 + 11.2 5 

73,524 + 	3.4 86,890 + 	6.6 160,414 + 	5.1 6 

84,444 + 	6.1 11,399 + 	0.6 95,843 + 	5.4 7 

33.924 + 	7.4 2,269,063 + 	2.1 2.302,986 + 	2.2 8 

- 64,856 + 19.3 64,856 + 19.3 9 

228 067 - 	3.1 655.159 + 	1.9 883,226 + 	0.5 10 

- - 116,930 - 	4.3 116,930 - 	4.3 

Concessionnalres d'automobiles ....................... 

11 

15,662 - 	5.0 176.096 + 10.4 191,758 + 	9.0 12 

49,780 + 	9.4 39,181 - 	1.5 88,961 + 	4.3 13 

138,333 + 	5.5 73,264 - 	4.5 211,596 + 	1.8 

Vendeurs d'aulomobiles d'occasion ..................... 

14 

99,901 + 	8.7 46,651 + 13.7 146.553 + 10.3 

Epiceries 	- 	Boucheries ............................... 

Epiceries, confiseries et articles divers .................. 

15 

7,480 + 	3.6 7,759 + 	3.4 15,240 + 	3.5 

Grands magasins 	................................... 

16 

58,957 + 	9.8 19,463 + 	4.9 78,420 + 	8.5 

Magasins do rnarchandises diverses .................... 

Magasins generaux .................................. 

17 

15,102 - 	2.2 63,085 + 	9.3 78,187 + 	6.9 

Bazars ............................................ 

18 

38,026 + 	11.4 90.969 + 	3.8 128,995 + 	5.9 

Stations•service 	.................................... 

19 

4,350 + 22.3 41.956 + 21.1 46,305 	+ 21.2 

Garages 	.......................................... 

Magasins do pièces et d'accessoires d'automobiles ........ 

20 

45,390 + 	3.8 44,403 + 	1.4 89,792 	+ 	2.6 

Magasins do vOtements pour hommes .................. 

Magasins do vGtements pour dames .................... 

Magasins do meubles. téléviseurs, radios et accessoires... 21 

. 

131,957 + 10.5 332,561 + 15.4 464,518 	+ 13.9 

Magasins do vétements pour ía famillo .................. 

Pharmacies, médicaments brevetés et produits do beauté.. 22 

31,690 + 	9,7 25,090 + 21.5 56,780 	+ 14.7 

Magasins do chaussures spOcialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

Quincailleries....................................... 

Magasins d'appareils ménagers ........................ 

23 

1,489 + 	6.5 40,673 + 28.4 42,162 	+ 27.5 

Magasins do meubles................................ 

24 

24,515 - 	0.8 28,206 + 	10.1 52.721 + 	4.7 

Fleuristes 	......................................... 

25 

22,982 + 31.2 110,486 - 	4.2 133,467 	+ 	0.4 

Librairies et papeteries ............................... 

26 

46.678 + 	11.1 83,973 + 14.7 130.650 	+ 13.4 

Bijouteries 	......................................... 

27 

(19,724 + 	9.3 530,549 + 10.9 1,150,273 	+ 10.0 

Magasins d'articles de sport et daccessoires ............. 

Magasins daccessoires personnels ..................... 

28 

4.276,792 + 	2.6 6,270,380 + 	5.5 10,547,171 + 	4.3 

Tous los autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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T881[ 25. Hetail Trade, Seasonally kljusted(1 

Cenada 

1986 	 1985 

lanuaryr 	Februar y r 	I4ecthr 	AprilP 	Herch 	April 	may 	 )Jne 

Janvierr 	fAvrierr 	Harar 	 AOrIIP 	Hers 	 Asril 	Hei 	 Sum 

No. 
millions of dollars - millions de dollars 

Kjnd of busineesm 

1 Combination stores (groceries and meat) 
2 Grocery confectionery and sundries stores 
I All other food stores 
4 Department stores 
5 General merchandise stores 
6 General stores 
7 Variety stores 
8 Hetor vehicle dealers 
9 Used car dealers 

10 Service stations 
11 Garwea 
12 Autcisot moe parts and accessor Lea stores 

13 Hens clothirq stores 
IA Women a clothing stores 
15 fenily clothire) stores 
16 Specialty idcoe stores 
17 Føeily shem stores 
18 Hardware stores 
19 Ibuaehold furniture stares 
20 Househald appliance stores 
21 furniture, 1.9., radio and appliance stores 

22 Pharmacies, pat.nt medicine and comicetics stores 

25 Book and stationery stores 
24 Florists 
25 Seiellery stores 
26 Sport in goods and accessories stores 
27 Personal accessories stores 
28 All other stores 

29 TOTAL ALL 51IE5 

2,002.7 2,019.7 2,015.9 2,074.7 1,956.7 1,969.4 1,972.2 1,976.0 
562.6 576.4 574.2 583.9 508.4 498.0 500.4 496.4 
205,1 205,3 215.0 212.5 189.0 186.8 188.3 188,0 

1,046.9 1,037.0 1,062.3 1,059.8 988.7 985.8 998.6 964.7 
242.5 222.4 258.9 239.5 214.6 214,7 217.8 218.7 
172.8 174.9 176.4 177.2 163.5 165.3 165.3 163.0 
108.9 106.1 112.6 105.4 108.4 103.5 105.6 103.0 

2,309.3 2,351.2 2,158.5 2,381.1 2,090.8 2,182.2 2,140.1 2,120.2 
57.4 59.5 61.4 64.6 51.7 55.1 55.5 54.0 

933.5 931.9 916.6 893.9 913.0 914.6 918.7 910.9 
125.9 125.8 125.1 139.1 128.4 126.9 130.2 116.9 
237.9 245.0 254.4 248.9 228.4 230.0 234.4 227.7 

110.6 112.1 114.5 116.4 107.8 107.2 113.1 10810 
247.2 237.7 242.9 246,2 232.2 226.0 232.5 217.3 
159.8 165.3 167.8 165.3 151.2 150.6 154.4 147.7 

17,6 18.0 18.5 19.0 17.5 17.9 18.0 17,5 
92,8 94.5 97.6 99.0 87.8 88.5 90.4 86.7 
99.2 101.7 102.9 105,8 93.5 95,1 95.1 94,7 

131,4 154,9 137.8 138.8 128.8 127.7 128.9 125.1' 
48.9 50.2 52.3 52.1 42,4 45.3 44.2 40. 
95.2 93.4 94.2 96.5 90.7 92.1 91.8 92.' 

485.8 489.7 488.1 494.4 424.8 427.2 433.7 441.c 

61,8 61.5 63.3 63,4 54.9 55.9 57.0 58. 
40.4 41.3 47.8 38.2 37.8 38.4 58.8 39.. 
91,8 82.0 50.4 80.7 75.5 74.1 75.8 77.1 

161.5 159.0 159.7 161.5 154.7 153.5 157,6 150.9 
153.3 150.9 154.3 157.1 134.2 155.4 137.2 139.5 

1,257.9 1,269.5 1,525.0 1,506.5 1,169.6 1,181.1 1,218.1 1,193.2 

11,244.6 11,319.9 11,258.2 11,517.5 10,545.2 10,645.1 10,713.6 10,510.0 

gurn. end Selacted Het.ropolAten Aze.e: 

30 	Newfoundland 195.3 195.0 193.6 195,9 188.7 189.2 189.1 188.4 

31 	Prince Edward lslmid 45.3 46,3 45.4 46.7 44.9 44.9 45.0 46.1 

32 	Noxa Seotia 390.8 404.5 383.4 1400.6 377.6 377.0 383.1 382.9 

35 	New Arcicawick 282,4 286.1 280.6 250.2 265.7 261.7 261.4 253.1 

34 	Qu6ec 2,726,0 2,824.2 2,825.4 2,861.0 2,617.6 2,614.7 2,631.8 2,621.0 

35 	Ontario 4,241.1 4,268.4 4,283.0 4,398.3 4,022.2 4,059.4 4,087.2 3,927.0 

36 	Henittha 462.9 452,8 450.9 456.9 430.0 425.3 433.7 428.9 

37 	Saskatchewan 406.0 404,9 405.6 419.0 392.1 392.1 396.8 392.7 

38 	Alberta 1,199.8 1,208.9 1,191.4 1,188.6 1,097.8 1,103.8 1,129.3 1,103.9 

39 	Briti1 Coluabia 1,243.3 1,240.3 1,242.5 1,269.3 1,162.7 1,181.0 1,180.7 1,182.0 

80 	Yu1, arid Hortheest Territories 33.6 35.6 32.2 33.4 30.5 30.4 31.2 30.2 

41 	HentrAsi 1,284.2 1,324.1 1,341.9 1,368.1 1,232.0 1,236.6 1,247.8 1,234.9 

42 	Toronto 1,580.2 1,584.7 1,594.6 1,633.3 1,463.8 1,479.1 1,480.4 1,425.4 

43 	Winnipeg 503.4 299.0 300.9 305.5 281.8 282.5 283.4 282. 

48 	Varcooxer 629.6 624.0 629.1 652.4 585.8 607.9 594,3 587.. 

Each series or Table 25 escludir the "total all stares" has been adjusted separately by dix ldirg the unadjusted series by the appropriate combined 
factor in Table 26. The total all stores has been derived by the su,eietion of the seasonally adjusted kinds of business totals. 

Per cent change is calculated on data expressed in millions of dollars. 
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lilt I AU 25. (oerce do detail, dCsgawonnal isé(l) 

Per cent change(2) 

Oar tation 
procentuelle(2) 

July 	August 	September 	lk'tober 	hevember 	Deemiber 	irii! March! 
March Fthruary 
1986 1986 

Juillet 	AoCit 	 Septemhre 	Setobre 	Movmi,bre 	36cenbre 	Aunt! Mars/ 
mars féurier 
1986 1986 

NO 
millions of dollara - millions de doltera 

Genre de cerce: 

1,997.6 2,017.1 1,991.3 2,004.7 2,017.5 2,017.8 .2.9 -0.2 Ipacenaes - Ooochenies 	 1 
509.6 525.8 525.4 533.8 549.0 538.3 .1.7 -0.4 fpicertes, coofiseries at articles divers 	 2 
189.8 201.2 194.8 199.0 199.3 204.8 .1.1 .3.2 Iou, lea entree maqamir.o dat iments 	 3 

1,001.5 1,011.2 1,009.6 1,020.1 1,042.6 1,046.3 -0.2 .2.4 Cran,ls mas1ns 	 4 
224.6 219.5 231.9 231.0 216.5 255.5 +0.2 .7.4 Magnums de marchandisea diverSea 	 5 
158.4 165.5 160.4 166.4 171.3 173.4 +0.4 .0.9 Magasins géoCrauu 	 6 
703.5 106.3 103.9 108.5 107.3 109.4 -6.4 .6.2 Bazara 	 7 

2,185.6 2,287.6 2,267.1 2,259.5 2,284.0 2,129.8 .10.3 -8.2 Cortossionnaires d'autusoUtlem 	 8 
56.0 56.0 $7.3 57.6 56.8 56.3 .5.2 .3.3 Yendeurs d'autoeiobiles d'rtcasion 	 9 

902.0 916.0 933.0 947.3 962.1 964.6 -2.5 -1.6 Stutmoom-sensice 	 10 
114.6 116.6 120.3 122.7 125.8 125.2 .11.2 -0.6 Garages 	 11 
253.7 252.2 236.8 227.8 242.8 249.9 -2.1 .3.8 Magnums de pièces at daccemaoirem d'auteno- 	12 

bit as 
107.8 109.8 106.4 108.6 120.6 111.6 .1.7 .2.1 Maqasir.s do vhtements pour hnnmem 	 13 
233.3 243.6 236.4 239.2 241.0 239.1 *1.4 .2.2 Magasmns do vkloments pour duses 	 14 
153.2 166.5 158.2 157.9 166.0 162.9 -1.5 .1.5 Maqasmns de vktements pour Is fusule 	 15 
18.4 17.8 17.3 18.0 18.5 19.1 *2.5 .3.0 Magasmns de chaussunes spécialisCes 	 16 
86.9 91.1 88.5 87.0 99.9 92.5 .1.5 .3.2 Magnums cIa chaussures pour in Ismilie 	 17 
97.0 94.7 98.5 98.6 100.1 101.6 .2.8 .1.2 Suincamileries 	 18 

124.2 127.4 132.1 132.2 353.6 133.8 *0.8 *2.1 Magosi,a de meubiem 	 19 
73.3 44.6 44.7 47.1 45.8 46.8 -0.4 .4.2 Magascos dnppnrocis mAnagers 	 20 

7.1 100.3 98.5 100.5 303.3 103.4 *2.5 .0.8 Magnums de methles, tAlésaseurs, radios at 	21 
accesso ores 

458.0 461.3 465.5 474.8 478.8 *1.3 -0.3 Pharmacies, mkdicanents brevetCs at produits de 	22 
besot A 

67.9 62.9 63.2 62.9 62.8 .0.1 .2.9 labrecnies at pspeteraea 	 23 
39.3 39.6 40.2 40.6 41.3 -28.5 +15.8 Fleunastes 	 24 
79.3 78.9 80.1 80.2 02.5 40,4 -1.9 Bijouteries 	 25 

152.3 158.1 161.8 162.9 166.5 .3.1 *0.5 Magascns d'articles do sport at accesaomros 	26 
7.. 144.7 145.4 348.5 155.0 155.6 *1.9 .2.2 Maqasins d 	cessoores personnels 	 27 

1,226.7 3,238.8 1,224.9 1,237.4 1,235.8 1,227.9 -1.4 .4.4 bus tee autrem magammris 	 28 

10,790.7 11,001.2 10,981.5 11,063.3 11,236.0 11,294.6 .2.3 .0.5 TOTAL, (6EM&L ItS MAIMSIPG 	 29 

Regions at certamnem aunes métropolitainee; 

187.7 187.3 184.5 190.0 192.9 192.0 .1.2 -0.7 borne-heave 	 $0 

46,4 46.5 45.8 46.6 46,5 45.7 *2.7 -1.9 tle-du-Prmnce-Idouard 	 73 

389.3 389.5 385.9 389.5 389.3 380.8 .4.5 -5.2 NouvelIe-cosse 	 32 

261.1 265,5 268.0 267.9 276.0 279.5 -0.2 -1.9 lIou,enu-Brvr,swmck 	 33 

2,628.8 2,700.6 2,687.4 2,705.0 2,755.3 2,744.4 .1.5 - Québec 	 54 

0,066.4 4,138.3 4,164,1 4,203.9 4,282.0 4,240.3 *2.7 .0.3 OntariO 	 35 

435.0 447.2 435.1 437.6 045.6 449.8 .1.3 -0.4 MmlitrA.a 	 36 

400.4 400.9 379.2 387.9 399.2 398.6 .3.3 .0.2 Saskatchewan 	 37 

1,149.3 1,157.3 1,147.8 1,157.1 1,165.8 1,183.5 -0.2 -1.1 Alberta 	 38 

1,202.2 1,229.5 1,212.7 1,220.4 1,242.5 1,215.4 *2.2 .0.2 Colombma-Britannique 	 39 

31.3 71.4 31.8 32.5 33.1 33.0 .3.8 -3.5 Ouken at lornitoires do herd-Ouest 	 40 

1,255.2 1,278.5 1,264.9 1,280.8 1,298.0 1,288.8 *1.9 .1.3 	Montréal 41 

1,489.5 1,539.6 1,533.2 1,554.5 1,583.6 1,584.7 .2.4 .0.6 	Toronto 42 

290.5 297.8 290.0 291.1 294.2 300.9 .1.5 +0.7 	Winnipeg 43 

*05,7 623.1 611.8 615.7 631.9 622.5 .3.7 4.8 	Vartouuer 44 

Chacmne dew series du tableau 25 mscluit "lenseeble doe magaamns' 	a été a.justée iralividuelleolent an divisant in sAne brute per Is facteur ccmbmné 
uppropniA do tableau 26. Le total pour i'ensemble des magasmns a Ate obtanu an additionnant les totaus dAsa,sonnaiisAe do thus lea gaures do cus-
,'erca. 
Lea variations procentuellea aunt celculCca sun des donoAea eupnioséea an millions de dollars. 
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T8&E 26. Retail Trade, MU) and Co,ined, Seasonal and Trading Day Factors 

I8&ENJ 26. Coerce de detail, 4)C at coefficionta coirbinds de correction des variationa smisonnières at des joura coerr,.im 

Canada 

1986 

MCD in April Harcht April May(1) 

VC an Asril Kars r Airil 0  P4ai(1) 

Combination stores (groceries and moat) - 	piceries - Boucheriew 2 97.12 96.57 111.50 

Grocery, confectionery and sundries stores - 	piceries, confiseries 
et atticles diiers 2 93.49 96.08 105.84 

All other food stores - bus las autres magasins d'alinients 3 95.13 99.16 108.60 

Department stores - Grands magasons 3 84.76 92.17 101.60 

General merchandise stores - Nagasins de merchandises diverses 5 90.89 95.11 100.13 

General stores - fisgasins genAraus 3 90.93 94.09 110.67 

Variety stores - Bazars 5 85.09 89.89 104.57 

Netor vehicle dealers - Concessionneires dautomobiles 4 106.70 119.89 121.87 

Used car dealers - Vendeurs d'eutomobiles doceassOn 4 105.59 122.36 127.74 

Service stations - Stations-service 2 96.36 94.31 101.74 

Garages 3 93.48 102.56 109.71 

Autosiot lie parts and accessories stores - Maqasins de pièces at 
daccessoires dautomobiles 4 75.39 102.75 125.09 

Mans clothing stores - Nagesins de vèteoients pour homores 4 77.73 91.01 108.87 

Wosens clothing stores - Haqasins do vAtements pour dames 3 8711 99.89 108.88 

Family clothing stores - Magesins do sCteaents pour Is famille 3 87.32 95.82 102.79 

Specialty shoe stores - Magasins do chaissurms spécialisées 8 82.37 105.79 110.94 

Family shoe atores - Msqasina do cheussures pour Is famille 4 80.86 102.44 115.66 

Hardware stores - Tuincailleries 4 75.86 92.82 125.76 

Household furniture stores - Magasins de meubles 4 93.67 95.79 1115.01 

Household appliance stores - Msgaslns dappareils mAnagers 4 88.49 91.10 100.72 

Furniture, IV, radio and appliance stores - Magasins do eeub]es, 
tAlAiseurs, rsdios et accessoires 3 85.37 92.15 99.36 

Pharmacies, patent medicine and cosmetics stores - Pharmacies, 
mAdicaments brevetAs at produits de beautA 2 95.17 95.23 99.96 

Book and stationery stores - libreiries at papeteries 2 89.69 84.15 89.33 

florists - Fleuristes 4 88.20 113.95 152.68 

3ewellery stores 	Bijouteriem 3 65.58 73.60 96.34 

Sporting goods and accessories stores - Hagesins dsrticles de 
sport at daccessoires 3 83.56 112.56 140.7 

Personal accessories stores - Magasins d'accessoires yersonnels 3 84.69 86.53 96.21 

All other stores - bus les autres magasins 3 86.81 91.28 

All stores - Jotal - [naele des .aqaslns 2 99.60 100.27 110.99 

Regions and Selected Matropolitso Areas - Regions at certeines zmes 
.étropolit.ines: 

Newfoundland - Terre-Mauve 3 90.71 100.70 112.33 

Prince [dward Island - jle-du-Prince-douard 3 84.81 97.52 108.72 

Ness Scotia - Nounelle-cosse 2 91.69 98.55 108.55 

New Brunswick - Nouveau-Brunswick 3 92.55 99.47 110.78 

Québec 3 93.85 103.96 114.00 

Ikitarso 3 92.14 98.77 108.93 

Manitoba 3 93.24 100.88 108.84 

Saskatchewan 3 90.96 100.17 107.04 

Alberta 2 94.48 98.26 106.69 

British Col,,,bia - Colothie-Britavnique 2 94.83 97.27 106.29 

Yukon and Northwest Territories - Yukon at Territoires du Nord-Ikiest 3 95.13 90.77 103.08 

Montréal 3 95.17 103.35 114.09 

Toronto 3 94.43 98.99 107.37 

Winnipeg 3 93.74 99.88 107.81 

Vancouver 2 95.81 97.70 105.63 

Ti) Seasonal and trading dsy factors projected for the nest month. For more details, see the Appendis V. 

I' 	 1 	v' 	Ir. 	'P s, 	v,c',Pc.l,',,i toy! 	1 	,n 	1''; 	tip , 1 	vs s'\onn?r,s 0 	lv, flu r 	nob 	PrOLIX. 	Pour plus 	ci 	dfls 	Is, 	ronuiltor IVynevdlor 
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IkOF 27. Retail Trade, Canada, Current and Constant Dollar (etosatea, 1984-1986 

AN I AU 27. Coerce de d8tail, Canada, e.ti.ationa an dollars courita at cca.etita, 1984-1986 

Unadjusted 
	

Seasonally Adjusted 

Non-dêsa4aonn,lisé 
	

D6saisonnal tad 

Price Current Year/year Constant Year/year Price Current Month/month foristant Month/month 
irides dollars per cent 1981 per cent indes dollars per cent 1981 per ceot 

change dollars ch,nqe change dollars1) change 

Indice Dollars Variation en Dollars Variation en Indira Dollars VarLution an Dollars Variation en 
dcc courants pourrentage constants pourcentage des courants pourcentage constants pourcentage 
pria pour l'annde 1981 pour l'annde prix pour le mois 1981C11 pour le sois 

millions of dollars - millions de dollar. 
1984: 

Jsnuary •- Jwi+ier 16.0 7,751.6 *12.0 6,683.4 .6.7 116.0 9,415,3r .1.9 8,118.6 .1.2 

February - Fdvrier 116.5 7,929.4 *16.1 6,804.0 *10.4 116.1 9,425.O .0.1 8,116.6 - 

March - lIars 116.4 9,165.0 +10.8 7,874.8 +6.4 116.3 9,365,3r -0.6 8,052.2 -0.8 

April 	- Aril 116.4 9,288.8 .10.5 7,981.7 .5.7 116.3 9,608.5' .2.6 8,259.3 .2.6 

May - Mat 116.1 10,268.4 *14.4 8,842.2 +10.0 116.1 9,556•8r -0.5 8,230.4 -0.3 

June - Juin 116.4 10,485.5 .8.7 8,974.1 .5.4 116.5 9,679.2 .1.3 8,307.9 .0,9 

July - Juillet 117.8 9,508.8 .4.8 8,074.4 .1.5 117.1 9,676,8r - 8,260.6 -0.6 

August - AoOt 117.6 9,885.3 *10.7 8,408.3 .7.7 117.1 9,654.0 -0.2 8,241.7 -11.2 

September - Septedore 137.4 9,336.8 .4.0 7,955.7 *1.2 117.7 9,767.1' *1.1 8,296.3 .0.7 

October - Octobre 717.3 9,960.7 *10.3 8,491.9 -+7.5 117.9 9 ,943,5r .1.9 8,432.3 .1.6 

November - Novembre 118.2 10,598.3 .11.8 8,964.7 .8.7 718.6 9,961,7r +0.2 4,402.6 -0.8 

December - Ddcembre 118.0 11,901.2 ..-1.6 10,082.3 -1.3 118.8 9 ,870,3r -0.9 8,306.3 -1.7 

- donde 117.1 16,079.9 +9.3 99,1 17.5 .5.5 117.1 . 	. 	. ... , 	. 

+ - 	Ions icr 119. 1 1 4,699,7 *12.1 7,272.8 .9,8 179.4 10,231.2 .3.7 8,566.9 .3.1 

- Fdvrter 122.2 8,390.4 .5.8 6,978.1 *2.6 119.7 10,295.6 .0.6 8,602.3 .0.4 

- Mars 179.9 10,107.5 .10.3 8,432.1 .7.1 119.7 10,545.2 *2.4 8,811.2 .2.4 

April - Asril 120.1 10,541.1 +13.5 8,778.2 .10.0 120.0 111,648.1 *0.9 8,871.4 .0.7 

May - 	llt 120.0 11,767.7 .14.6 9,803.2 *10.9 119.9 10,713.6 *0.6 8,934.5 .0.7 

June 	- Jul'. 120.6 11,065.5 .5.6 9,176.3 *2.3 120.3 111,5711.0 -1.3 8,782.7 -1.7 

July - Juillet 120.9 10,810.8 .11.7 8,938.4 +10.7 120.4 10,790.7 .2.1 8,962.11 ..2.0 

August - AoUt 121.1 11,289.7 *18.2 9,323.2 .10.9 720.7 11,001.2 .2.0 9,113.6 +1.7 

September - Septedore 120.9 10,336.5 *10.7 8,548.8 -.7.5 121.3 10,981.5 -0.2 9,051.1 -0.7 

October - Octobre 120.9 11,213.8 .12.6 9,277.4 .9.2 121.5 11,063.3 *0.7 9,104.9 .11.6 

November - Noveisbre 121.3 11,935.5 .12.6 9,842.8 .9.8 121.7 11,236.0 *1.6 9,229.4 .1.4 

December - DAcembre 121.7 13,300.3 *11.8 10,926.8 +8.4 122.8 11,294.6 *0.' 9,20(1.8 -0.3 

Year - Ainode 120,6 129,446.3 .11.5 707,297.4 .8.2 120.6 ... 

1996: 

January - Janser 123.6 9,688.5 *11.5 7,816.0 .7.7 123.8 11 , 244,6r .0,4r 9 , 111 • 1r 1,0r 

February - Fdvrier 123.9 9,216.9 .9.8 7,439.2 *6.6 123.2 11,319 • 9 9 , 188,8r ,11,9r 

Marchr - Marur 123.6 10,547.2 +4.3 9,5313.7 *1.2 123.3 11,258.2 -0.5 9,128.1 -0.7 

AprilP - AsruIP 123.8 11,548.2 .9.5 9,325.6 .6.2 123.5 71,517.5 *2.3 9,328.1 .2.2 

May - 	liii 

June - Join. 

July - Juillel 

- AoQt 

--.t,er - Septembre 

cr - (lctobre 

-cher - Nosedore 

-mber -  Ddceebre 

Year - Anode 

(1) For more details on constant dollar seasonally adju8ted estiomles, see the AppendLu V. 
(I) Pour plus do details sur los estimations ddsaisonnalisdes en dollars constants, consulter I'appendice V. 
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TABII 28. 86tail Trade, by Kind or Thjainess end b 	 1 4 ,,,r,ens 	 tr,sli 

January 	February 	la rchi' 	 AprilP 	 April 	 May 	 June 

Janvier 	 FAyrier 	 Macsr 	 AvrilP 	 Acril 	 'i 	 Juts 

No. 
thousands of dollars - milliers de dollars 

Kind of business: 

1 	Cenbtoation stores (graceries and meat) 2,024,675 1,829,315 1,957,736 2,003,470 1,867,633 2,131,268 2,023,235 

2 	Grocery confectionery and sivtdries stores 514,354 488,621 536,792 560,968 473,517 526,682 539,099 

3 	All other fond stores 179,835 178,070 204,489 210,732 187,146 203,754 198,960 

4 	Food groii 2,718,864 2,496,006 2,699,017 2,715,170 2,528,2% 2,861,704 2,761,306 

5 	Department stores 762,070 696,129 900,408 976,855 906,925 990,625 907,335 

6 	General merchandise stores 204,674 161,778 217,112 227,574 206,298 221,498 202,770 

7 	General 	stor,'s 146,814 139,406 160,414 166,729 153,101 181,360 182,322 

8 	Variety slims 72,013 71,304 95,843 94,769 96,390 106,341 103,150 

9 	General mrrchendxse groti 1,185.511 1,068,617 1,373,777 1,465,927 1,762,714 1,499,824 1,395,577 

10 	Hen's clothing stores 90,445 67,742 88,961 105,941 97,017 118,837 

11 	Women's clothing stores 198,508 161,410 211,596 245,964 222,674 246,817 222,1 

12 	Fenily clothing stores 121,694 107,990 146,553 158,409 144,257 156,684 19)), 

13 	Specialty shoe stores 17,036 12,259 15,240 19,692 17,839 19,352 17, 

14 	Fomily shoe 8tores 69,875 55,746 78,420 101,422 88,741 101,534 

15 	All other apparel and accessories stores 95,017 74,261 83,889 87,076 76,325 80,425 74 

16 	Apparel and accessories qrotç 592,575 479,408 624,259 718,504 646,85) 721,449 644,89" 

17 	Hardware stores 71,359 64,608 78,187 98,194 85,553 119,271 116,432 

18 	Household furniture stores 118,088 108,1816 128,995 132,956 120,561 172,740 131,397 

19 	Household appliance stores 45,975 60,287 66,305 47,464 40,116 44,597 39,078 

20 	Furniture, 	1.4., 	radio and appliance 85,438 74,629 89,792 88,962 83,873 90,716 92,173 

stores 
21 	Appliance repair shops 25,176 22,257 22,340 25,477 22,124 24,328 22,175 

22 	All other tome furnishings stores 257,105 245,759 274,255 295,202 241,506 255,955 251,594 

23 	H.rdire end lose finishinqe grrni 603,141 555,546 639,872 688,253 593,733 667,607 652,609 

24 	Pharmacies, patent medicine and cossetics 474,962 448,985 464,518 470,817 409,177 475,249 428,028 

stores 
25 	Book and stationery stores 53,943 51,910 56,780 53,748 47,780 50,662 49,737 

26 	Florists 30,355 43,699 42,162 38,924 84,848 59,948 79,923 

27 	3eweller7 stores 54,782 52,342 52,721 59,421 55,141 72,996 72,773 

28 	Jewellery repair shops 1,989 2,024 2,145 1834 2,1807 2,229 2,275 

29 	Sporting goods sod accessories stores 122,338 106,769 133,467 181,737 172,788 216,565 201,414 

30 	Personal accessories stores 123,704 115,602 130,650 175,970 117,082 130,588 140,515 

31 	Alcoholic beverage stores 341,088 331,488 426,599 393,701 384,178 474,531 482,258 

32 	All other stores 132,523 129,916 162,831 198,104 179,301 228,743 210,005 

33 	Other stores grtni 1,335,664 1,284,715 1,471,873 1,533,454 1,412, 302 1,671,511 1,626,888 

34 	total stcloding automotive group 6,405,815 5,884,292 6,608,798 7,181,310 6,543,896 7,422,095 7,101,017 

39 	Hotor vehicle dealers 1,867,594 2,072,483 2,502,986 2,854,701 2,536,635 2,700,001 2,409,468 

36 	Used car dealers 42,364 49,538 64,856 79,065 63,655 71,189 59,667 

37 	Service stations 892,898 837,625 883,226 847,033 867,721 946,254 935.(,62 

38 	Garages 115,540 105,543 116,930 142,697 128,525 142,820 19', 

39 	Automotive parts and accessories stores 170,851 149,482 191,758 255,783 237,723 290,059 76H. 

40 	All other automotive businesses 163,659 157,889 178,617 191,589 167,808 191,261 177, 

41 	Automotive gro,8i 7,252.706 3,332,560 5,738,575 4,366,848 3,997,247 4,311,564 3,966,874 

42 	TOTAL ALL SHOWS 9,688,521 9,216,852 10,547,171 11,548,158 10,541,145 11,763,659 11,067,487 
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JlI 4)1 28. tcerco do detail per qenro do carce at por gro.em de genres do cerce, Canada 

Per cent 
change 

Var iat ion 
procen- 
tue lie 

July 	 August 	 September 	&tober 	 9bvember 	December 	April 
1986/1985 

Jutilet 	 Aorit 	 Septeebre 	Octobre 	Noveshre 	D6caebre 	A.rii 
1986/198b 

NO 
thousands of doiimra - .illters de dollars 

Genre de ca.erce: 

1,927,924 2,158,066 1,846,178 1,992,486 2,096,610 2,066,002 .7.1 tpicertes - 8o,heries 	 1 

562,388 581,912 524,610 539,291 528,179 546,462 +18.4 tpireries, confiseries at articles dicers 	2 

193,991 211,836 189,491 197,905 196,368 2)5,468 +12.6 bus les sutres maqasins d'sliments 	 3 

2,684,303 2,951,414 2,558,279 2,729,680 2,821,157 2,845,932 +10.1 Gro,.e do l'ali.entatsan 	 8 

975,655 979,944 964,842 1,031,654 1,359,437 1,933,917 .7.7 Grands eagasins 	 S 

198,924 218,819 232,578 267,835 315,736 317,989 .10.3 Maqasins de msrchandi9es diverges 	 6 

166,240 181,432 159,209 170,402 169,452 195,233 *8.9 Moqosins qnraux 
97,597 112,583 97,301 103,589 127,609 196,015 -1.6 Razors 	 8 

1,338,816 1,492,778 1,453,930 1,577,419 1,912,256 2,543,154 +9.0 Groe do .mrchandomem divermem 	 9 

',111 92,185 97,985 113,595 160,850 201,351 *9.1 Mogasins de vitements pour hirases 	 10 
1,626 2)2,175 242,701 252,303 270,091 347,275 .10.4 Magasins de vAtements pour denes 	 11 

':025 169,932 161,844 162,259 191,837 263,815 .9.8 Msqstns do vAtements pour Is fmeslle 	 12 

17,685 18,583 20,755 21,813 19,565 .10.3 Magasins do chaussurea spAcialisCes 	 13 

'110 
.641 91,491 91,749 98,863 138,423 124,685 +14.2 Maqasins de chaussures pour Is fenilim 	 14 

196 87,342 87,201 102,558 125,944 144,628 .14.2 Autres magasins de vAteisents et accesauires 	15 

"7,509 691,010 700,065 750,711 904,958 1,101,319 .18.4 Habsllement et acceaaniros 	 16 

112,109 100,613 91,295 98,374 103,874 125,167 .14.7 Ouiresilleries 	 17 
124,462 136,172 131,027 139,922 146,357 350,078 .10.2 Magasins de meobles 	 18 

.5,s3 87,195 45,868 49,844 51,945 57,560 *18.3 Magasins dappareils mAnagers 	 19 

103,387 102,390 96,116 109,203 113,093 122,258 .6.0 Msqssins de metiles, tAlAvismurs, radios at 	20 
access,) i rev 

2A,Rl 76,966 79,865 29,806 27,223 27,993 *11.3 Rdparotior 	11'appsreils Alectro-mAnoqers 	 21 

266,509 289,914 789,5171 307,323 342,471 426,972 .24.4 Autres orb ides d'aneub)msent 	 22 

614,50 703,248 687,472 733,072 782,563 909,768 .16.7 GroI4,e des .piincail tortes, .etA,les at fourni- 	23 
turea do .aiaon 

435,676 464,993 441,350 473,497 474,602 604,615 +15.0 Pharmacies, mAdicements bresetés at produits 	24 
de besutA 

49,151 64,951 60,330 58,732 70,888 119,086 .11.6 librairies at papeteries 	 25 

31,955 32,607 12,166 34,143 33,901 60,175 -15.2 Fleuristes 	 26 

66,808 71,031 61,428 66,505 93,360 226,836 *7.7 8iJouteriea 	 27 

2,176 2,772 2,152 2,196 2,767 3,434 .4.2 Ateiters de reparation do biJous 	 28 
386,718 170,182 136,227 127,957 130,734 184,696 .5.1 Magasios darticles de sport et d'accesaosres 	29 
150,970 159,890 135,401 141,086 166,225 252,625 .16,1 Megasins d'accessoires personnels 	 30 

510,737 568,047 414,527 426,533 465,025 737,480 *2,8 Maqasins de boissons alcool iques 	 31 
190,411 181,758 172,694 184,006 206,977 252,121 +14.5 bus leo autres magosir.s 	 32 

1,624,600 1,695,727 1,456,075 1,514,655 1,644,459 2,440,868 +10.6 Groiçe do tous lee sitree .agemins 	 33 

6,919,408 7,574,171 6,855,821 7,301,197 8,125,371 9,841,061 .11.0 Total exeluent groipe de l'aut,deile 	34 

2,287,175 2,173,591 2,007,347 2,330,285 2.189,317 1,867,892 .12.5 Coacessionnaires dautomobiles 	 35 

62,371 58,186 56,333 57,087 53,400 39,636 .24.2 Veraleurs d'autosthiles d'occasion 	 36 

968,528 990,264 922,061 974,919 968,419 974,915 -2.8 Stations-sersice 	 37 

173,957 122,636 115,459 131,706 132,743 115,521 .11.0 Garages 	 38 
'4,775 232,127 212,885 237,013 289,377 304,799 .9.4 Maqasins do pièces at d'acceeaoires d'auto- 	39 

mb ties 
541 379,675 ¶66,634 181,484 176,868 156,484 .30.5 Autres cIerces dens Is dosaxne de 1' auto- 	40 

' mobiles 

l,4"I,347 3,755,479 3,480,719 3,912,554 3,810,124 3,459,247 .10.5 Groupm de l'.ito.obile 	 41 

10,810,755 11,289,656 10,336,540 11,213,151 11,935,895 13,3111,288 +9.5 TOTAL, EI04&E (IS MAGAS1NS 	 42 
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TABLE 29. Mateil Trade, by kind of Thjeirueas Cro.,(1) 1984-198 

Yukon 

TABLEAU 29. Cerce de d6tatl, per qroiea de qemrea d. cierce(1), 1984-1Yih 

Yukon 

Food General merchandise Automobile Automotiue Hardware, home fur- lotal Per cent(2) 
group and apparel gro.ç dealers groem nishings and other all stores change 

retail stores gruv 

GroLve Groii,e de masina Cores- Gro,e Groie 44 cpincail- Total, Yariation(2) 
d'alusen- de mareharajises atonnaires dautosobiles leries, 44 sasins enseable procentuelle 
tatton diversee et de me- dautomobiles de ee,d,lee CL 44 des magasins 

qamins de vAtementa tous las eutrea ma- 
gaains de detail 

thousands of dollars - ailliars de dollars 
1884: 

Januery - Janvier 2,721 1,515 765 302 1,394 6,697 *24.2 

February - Février 2,937 1,588 773 306 1,412 7,012 .2.3 

March - Mars 3,194 1,875 894 425 1,610 7,998 o6.9 

April 	- Avril 3,251 1,831 1,340 476 1,685 8,583 *11.0 

May - Ma. 3,774 2,369 1,334 560 2,023 10,060 .22.8 

Jime 	- Join 4,284 2,345 1,951 622 2,883 12,065 +28.4 

July - Juillet 4,245 2,280 1,770 698 2,554 11,547 .15.0 

Auquat - AoCit 4,580 2,448 1,548 706 2,569 11,847 +17.2 

September 	- Septerubre 3,777 2,323 1,258 534 2,094 9,996 .6.8 

October - Octobre 3,525 2,589 1,268 508 2,179 10,069 .13.8 

Mavoober - hovembre 3,447 2,365 1,232 592 2,474 10,110 .6.9 

flecember - D8cembre 3,710 3,182 1,158 552 3,599 12,001 .2.1 

Year - AnnCe 43,445 26,106 15,267 6,281 26,276 117,975 .1. 

1985: 

January - Janvier 3,178 1,350 1,034 409 1,722 7,693 .1<. 

February - FCvrier 3,116 1,325 1,012 556 1,706 7,515 

March - Mars 3,487 1,742 1,236 415 1,1168 8,748 

April - Awril 3.729 1,586 1,384 443 1,907 9,049 .5.4 

May - Mai 4,867 2,610 1,835 587 2,383 12,282 .22.1 

Jire - Juin 4,252 2,620 2,065 724 2,691 12,350 .2.4 

July - Juillet 4,550 2,829 2,323 919 2,977 13,598 .17.8 

Auqust - Ao4t 4,858 3,010 1,399 1,332 3,106 13,700 .15.6 

September 	- Septembre 3,738 2,883 1,184 1,141 2,515 11,459 .14.8 

October - Octobre 3,881 2,983 1,159 1,121 2,463 11,607 .15.3 

hovember - Novembre 3,751 3,020 1,154 1,065 2,468 11,438 *13.1 

flecem*,er - flAceek,re 3,606 4,257 751 1,259 3,282 13,155 .9,6 

Year - Année 47,008 50,215 16,518 9,771 29,086 132,594 .12.4 

1986: 

.lanuary - Jan,ier 3,631 1,883 3,022 902 1,836 9,234 .20.0 

February - F8vrier 3,329 1,521 985 871 1,750 8,456 +12.5 

H archr - Ma r sr 3,590 2,808 3,053 837 1,886 9,974 .14.0 

Apr.lP 	Avr.lP 3,928 2,836 1,346 873 2,092 11,075 .22.3 

May - Mal 

J,ne - Juiri 

.luly - Juillet 

August - AoCit 

September 	- Septr.l'r 

October - Octthr' 

November - Noverr 

lSece,nber - D4eenh< 

Year - Aj,née 

For cc,nposjtinn 0F <intl 	oF 	hunt,,,'.. <twItq , 	Sn, 	+qe 	AS. 	- 	Fat,, I. ccrposiliari par 	qr<ltJft' 	tie 	1p. II.Q, 

Percentage changes afoic are over-the-year changes. - Len pourcentaqes indiquent lee variations flu cours de I' anne,. 

r 
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SO. Retail Trade, by Kind of Business Croup,(1) 1984-1996 

11 *est territories 

54 FAIl 30. Coerce de detail, par groupes tie genres tie coerce(l), 1984-1986 

r ritoires du Nord-Ikiest 

food General merchandise Automobile Automutine Hardware, home fur- Total Per cent(2) 
group and apparel group dealers group nishiricis and other all stores change 

retail stores group 

Groups Groups tie magasins Conces- Group. Groups tie guincail- Total, Aerial ion(2) 
d'alimen- tie earcharndiees sionnaires d'automobi lee leries, 	tie maqasina ensemble procentuelle 
Latioci diverses at tie ma- d'automohites ne meuhies et tie ties maqasins 

gasine tie vêtemei,ts lous leo autres ma- 
qasins tie 'fdte.l 

thousands of dollars - milliers de dollars 
1984: 

January - iansier 2,808 6,219 1,343 673 2,692 33,735 .8.3 

february - f.i.rier 2,929 6,573 1,402 623 2,937 14,464 +11.1 

March - Mare 3,646 8,765 1,852 753 3,571 38,5117 *17.3 

April 	- Avril 3,018 7,752 1,585 645 3,969 16,969 +19.4 

may - Hai 5,442 7,963 1,596 650 3,730 17,381 +22.6 

Jane 	- Juin 3,854 9,833 1,583 768 4,621 20,659 .11.2 

July - Juillet 3,315 1,902 1,996 555 4.030 37,796 .4.1 

August - Ao1)t 3,349 7,996 3,411 548 4,089 17,393 

September - Septenrdire 3,615 10,340 1,273 596 4,373 20,193 *7.2 

October - Octobre 3,326 8,864 1,518 542 4,098 38,254 .7.2 

November - Novembre 3,410 8,522 1,267 530 4,210 17,939 .10.4 

norember -  Déceirbre 3,820 12,194 1,421 638 5,425 21,498 .12.1 

- 	Onritie 40,530 102,923 18,243 7,521 47.655 216,872 +30.8 

Jasiv.er 3,448 6,871 2,077 772 3,129 16,297 *18.7 

icy - fêvrier 3,407 7,174 1,207 1120 3,418 16,026 .10.5 

- Mars 5,809 10,619 1,759 846 3,927 20,960 .12.8 

April - Asril 3,203 8,697 1,450 843 4,180 18,373 .8.3 

May - 	la! 3,902 9,260 1,453 838 4,402 19,855 .14.2 

June - Juirn 4,519 10,416 1,623 741 4,647 21,944 .6.2 

July - Juitlet 4,006 8,700 1,776 843 4,601 19,926 *12.0 

August - AuGt 4,108 8,796 1,296 761 4,446 19,407 *11.6 

September - Seplembre 4,296 11,222 1,214 734 4,431 21,897 .8.8 

October - Octobre 3,933 10,048 3,445 800 4,723 20,949 .14.8 

Noeneber .- Novembie 4,476 9,703 1.312 817 4,977 21,285 .18.7 

rlecannnber 	- 	l)dcennbre 4,083 34,223 1,119 303 6,050 26,274 *11.8 

- 	4.a'n 47,19)) 115,727 17,729 9,616 52,931 243,393 .12.1 

1986: 

January - Jaiiier 4,515 7,836 1,094 855 3,846 18,166 +11.5 

February - fdvrier 3,975 7,856 1,194 879 3,176 17,679 .10.3 

Harchr - Marer 4,198 10,247 1,256 938 4,016 20,655 -1.5 

Apr.IP - AvrilP 3,777 9,217 1,291 843 4,142 19,270 .4.9 

May - Miii 

June - Join 

July - Juillet 

August - AulIt 

teintember - Septembre 

her - Octubre 

- 	 'nber - No,edere 

her - Ddcembre 

- 	Pjn,,tie 

I; for compositio, of kind of busineas groups, see page 115. - Pour Is composition par groups de genres de c,isserce, voir is page 85. 
(2) Percentage changes shown are over-the-year changes. - Lea pourcentagea indiquent lea variations Ru cours tie l'a,inde. 
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Apprrid ice I 

DEFINITIONS 
	

DfFINI1IONS 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equixnent rental, food serving and other 
service activities, less returns, adjust-
ments and discounts. Total net sales also 
include: trade-in allowances, commissions 
earned from sales of goods owned by others, 
proprietor's withdrawals of goods for per-
sonal use (at retail) and the sales and 
receipts of concessionnaires operating with-
in the outlet. Non-operating revenues, bad 
debts recovered and sales taxes collected 
for remittance to a qoverrnent agency are 
excluded. 

"Commerce de detail" signifie, 	pour les 
besoins de Is présente publication, "l'ensemble 
des ventes faites par des points de vente au 
detail". 

Un "point de vente ou detail", suivant Ia dé-
finition de Statistique Canada, est is-i local 
d'affaires (hituellement un maqasin) dont l'ac-
tivité principale est la vente de marchandises et 
de services connexes au grand public pour Ia con-
sommatton ménag'ere ou personnelle. Les estima-
tions relatives au commerce de detail ne prennent 
pas en compte les ventes directes, c'est--dire 
les ventes qui ne sont pas faites par 1' intermé-
diaire d'ui point de vente au detail, par exemple 
les ventes directes par démarchage, les ventes 
par distributeur automatigue, les ventes de jour-
naux ou de revues faites directement par les 
imprimeurs et éditeurs, et les ventes faites par 
les cercies du livre et les clubs de disques. II 
n'y a qu'une exception: les ventes des grands 
magasiris faites par la poste ou par catalogue, 
gui sont classées dans la catégorie des "magasins 
de marchandises diverses". En outre, le commerce 
de detail ne comprend pas les ventes au detail 
des unites auxiliaires, par exemple, entrepôts, 
sieges sociaux, etc., ni les ventes des entrepre-
neurs dont l'activité principale ne rel'eve pas du 
commerce de detail, ni les operations de detail 
entre particuliers. 

- 

Les ventes nettes totales comprennent les yen-
tes de marchandises neuves et usagées et des 
recettes provenant de reparations, de locations 
de materiel de Ia vente de repas et &autres 
activités de services, moms la veleur des ren-
dus, les ajustements et les rabais. Les ventes 
totales nettes canprennent égalmnenl; Is valeur 
des reprises, les commissions sur Ia vente de 
merchandises appartenant 'a autrui et Ia valeur 
(au detail) des merchandises prélevées par le 
propriétaire pour son usage personnel et les yen-
tes et recettes des concessions exploitées dans 
les points de ventes. On ne prend pam en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises créances et les taxes de vente per-
cues pour le compte d'un orgaiisnie public. 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tistics Canada, is a tIbJsiness  location 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public, for 
household or personal consunption". Retail 
trade estimates do net include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the mail-order and cata-
'que sales activities of department store 
isinesses, which have been classified to 
e "general merchandise store" category. 

H addition, retail trade excludes: retail 
les through ancillary units, e.g., ware-

houses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 



64 

CLASSIFICATION 
	

CLASSIFICATION 

Genre de ciuerce(1) 

Les estimations relatives au commerce de dé-
tail sont stratifiées par region et par groupe de 
genre de commerce. Ces groupes sont fondés sur Ia 
Classification des activités économiques et les 
categories de genre de commerce de detail qui ont 
été utilisées bra du recensement du commerce et 
des services de 1966. Ctant donné que l'enquète 
rnensuelle du commerce de detail est axée sur les 
points de vente connie on l'a indiquê ci-dessus, 
chaque point de vente au detail d'une entreprise 
se voit attribuer un code "genre de commerce" 
d'apr'es son activité principale (ou le genre de 
marchandises vendues). 

Dans Ia présente publication, le commerce de 
detail est stratifié melon 27 grands groupes de 
genre de commerce, outre la catégorie "Marchands 
divers". Pour rendre ces statistiques plus uti-
les, nous décrivons la composition de chaque 
groupe de genre de commerce 'a la fin de Ia ptAli-
cation. 

Type d'entreprise 

En plus d'ètre stratifiées melon le genre r1 

commerce, lea estimations relatives au commerce 
de detail soot ventilées entre magasins 'a succur-
sales et magasins indépendants. Lea entreprisee 
oui répondent Ia definition suivante sont clas-
sees dans Ia catégorie des magasins b succur-
sales: 

Magasins b sucursales "entreprise exploitant 
au moms cjiatre points de vente mu detail dans in 
méme genre de commerce, sous une mème apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec Ia definition ci-dessus est 
classée automatiquement dans Ia catégorie des 
magasins indépendants, Ia seule exception étant 
[es "grands niagasins" cii mont portés en totalité 
dans la catéqorie des magasins 'a succursales. 

(1) Pour une definition compl'ete de chaque genre 
de commerce, consulter Ia pikdication Com- 
merce de detail statistijes historüp,es 
1972-1979, no 63-538 au catalogue. 

Kind of IIssiness(1) 

Estimates of retail trade are stratified 
by region and by kind-of-business groupings 
which are based on the Standard Industrial 
Classifications and the retail kind-of-busi-
ness categories employed in the 1966 Census 
of I.rchandising and Services. Since the 
monthly retail trade survey is a "location" 
survey, as noted thove, each individual 
(retail) location of a firm is assigned a 
kind-of-business code based on its major 
activity (or type of commodities sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the followina definition: 

Chain store organization "an organization 
operatinq four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classifed as an "indepen-
dent" organization, the only excepL ion being 
"department stores" which are classified in 
their entirety to the chain component. 

(1) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Cataloque 63-538. 
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ieri-innni ncir 

Les estimations du commerce de detail sent 
tirées d' une enquète sur les "points de vente" au 
detail au Canada. Les entreprises sent d'abord 
classées dans le secteur du commerce de detail 
d' apr'es Ia "valeur a.joutée recensée"(2), qui 
représente dans ce secteur, Ia difference entre 
le prix de vente et le prix d'achat des biens 
vendus pendant une période détertninée. Les soci&-
tés qui appartiennent au commerce de detail sent 
ensuite classées dans des catéqories précises 
d'activités (code b trois chiffres de Is Classi-
fication des activités économiques de 1960) 
d'après Ia "principale activité", c'est-à-dire 
d'apr'es Ia proportion des ventes dont rend compte 
chague genre de commerce ou chaaue type de mar-
chandises vendues. 

L'étape suivante du travail de classification 
consiste b faire in relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le nombre de points de vente et leur 
activité. De tels renseignements servent non 
seulement 'a determiner si den entreprises parti-
culi'eres, notamment les entreprises 'a points de 
vente multiples, peuvent être considérées comme 
des "magasins 'a succursales" (voir definition 
Appendice I), mais aussi 'a distinguer les points 
de vente au detail des autres types de points de 
vente et d'ainsi assurer in classement plus pré-
cis de chacun d'eux parmi plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
sent agrégés en 28 groupes pour fins de publica-
tion. 

L'enquëte étant axée sur les points de vente, 
le champ d'enquète a étê étendu aux points de 
vente mu detail exploités par des entreprises 
autres que des magasins de detail. Lorsqu'on a 
établi, par exemple, qu'un fabriquant exploite in 
ou plusieurs beaux de vente au detail, on pro-
c'ede de Is même façon qu' indiquée ci-dessus. Des 
beaux de vente au detail peuvent ètre exploités 
par des entreprises dont l'activité principale 
est Ia fabrication, le commerce de gros, l'ackni-
nistration poblique, Is construction, etc. 

Le système supportant l'enquète permet Is 
revision des estimations mensuelles afin de tenir 
compte des réponses tardives. La publ icat ion 
mensuelle fournira donc des données provisoires 
pour be mois en cours et des donnêes révisées 
pour be mois précécient. 

On établit les estimations mensuelles rela-
tives au commerce de detail cie renferme Ia pré-
sente publication au moyen d'une enquète par 

(2) Pour de plus arnples renseignements, voir le 
manuel de In Classification des activités 
écominiciues, 1970, no 12-501F nu catalogue, 
pages 9-11. 

4ppenrlix II 

r: THODOL DCV 

Retail trade estimates are derived from a 
survey of Canadian "retail locations". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added" ,(2) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
vity" - the proportion of sales accounted 
for by each kind of business or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se-
lected for the sanple in order to obtain 
information on the nunber and activity of 
locations operated. Such information is 
rtuired not only to determine if individual 
Fuisinesses, particularly multi-location bu-
nriesses, qualify for treatment as "chains" 
ee definition Appendix I) but also to 
ulate retail locations from non-retail and 

rnike possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are sobsequently grouped 
into 28 trade groups for purposes of pobli-
cation. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for exanpie) operates 
one or more retail locations, the sane 
treatment is given as outlined thove. Retail 
locations can be operated by businesses 
whose principal activity is manufacturing, 
wholesaling, goverrmient, construction, etc. 

The design of the survey provides the 
facility to revise the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the preceding month. 

The monthly retail trade estimates con-
mined in this report are produced by means 
nF a sauple survey using methodology which 

27 For additional information, see the 1970 
Standard Industrial Classification 
Pnual, Catalogue 12-501E, Pages 9-11. 
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sondage dont Ia méthodoloqie diffre 	nihIem 
de celle utilisée pour les 
paru jusqu'à Ia fin de 1974. 

Cette nouvelleméthodoloçi' 
mise en application parce quti nexistait pLus 
de source adequate de renseignements disponibles, 
après 1969, pour mettre 'a jour Ia partie indépen-
dante de l'ancien écharitillon pour tenir conipte 
des nouvelles entreprises (creations) et (ou) de 
celles qui fermnaient leurs portes (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon déinontre qu'il y avait in 
certain degré de sous-estimation, laquelle sous-
estimation avait atteint 4% en 1974. Néanmoins 
les tendances mensuelles mesurées par l'ancien 
ainsi que par le nouvel échantillon sont passa-
blement similaires. 

Ichanti1!on 

La liste de Revenu Canada (Impôt) a été corn-
plétée par Ia liste des magasins a succursales 
ainsi que des grands magasins et par une liste de 
fichier aréolaire pour reconsLituer l'univers de 
cette enquête. Un échantillon d'environ 16,000 
entreprises indépendantes, stratifté par r6-
gion(3) at selon le schema de codage de Ia Clas-
sification des activités économiques, a été 
prélevé sur cet univers et a faiL l'objet d'une 
enquète en vue de determiner le genre d'activi(-
de chaque entreprise. Des estimations snit 
ensuite établies bus les mois et stratifii 
selon le groupe de commerce et la region. 

La méthode d'estimation des ventes totales su 
detail consiste b gonfler les données déclarées 
par chaque unite échantillonnée aux dimensions de 
l'univers en multipliant les données de l'unité 
per l'inverse de Ia probabilité de choix de 
l'unité. Dans le cas des entreprises non décla-
rantes 'a temps(4) un mois donné, on procde 'a une 
imputation 'a l'aide d'une méthode statistique qui 
fait intervenir divers éléments comme les moyen-
nes de cellule, les ventes du dernier mois, 
d'autres tendances, etc. Ainsi, il doit y avoir 
me estimation des ventes pour chaque entreprise 
échantillonnée. 

Les résultats de l'enquète ne sont pas raccor-
des 'a ceux du recensement. line étude comparative 
entre les estimations obtenues dais le cadre de 
cette enquète ainsi que celles obtenues lors d'un 
recensement sera effectuée afin de determiner Ia 
cause de tout écart entre les deux niveaux, Ce 
gui nous permettra de rectifier les statistiques 
et de conipenser les erreurs ou les divergences 
relevées (comae in classement erroné selon le 
genre de commerce, une surestimation dans des 
cellules particulières, etc.). 

Les zones métropolitaines de Montréal, 
Toronto, de Winnipeg et de Vancouver corre--
pondent aux zones métropolitaines du recensn-
ment de 1971. 
Les declarations tardives sont toujours cur-
sidérées dais le calcul des estimations révi-
sees. 

differs substantially from that used for the 
estimates published to the erd of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 
update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by the 
new sanpie indicate there was a downward 
bias in the old sample viich had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new semples. 

S1e 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the urn-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by region(3) and by the Standard Industrial 
Classification code has been selected from 
this universe and surveyed in order to 
verify the kind of business of each firm. 
Estimates are then produced monthly, stra-
tified by trade group and region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data oF the sanpied unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a nunber of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be Found to exist between the two levels. 
Based on these Findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
estimates. 
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ApperI ire I I I 

CDP4ONENTS OF TUE SURVEY UNIVERSE 
	

ILE[NTS 0€ L'UNIVERS OF L'ENQU1E 

Records on the survey master file are 
sampled using a qiven probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sanple 
file, the complete survey master file was 
sompled. Since that time, only the births 
have been sampled each month. 

L'univers de l'enquète comprend deux élérnents 
fondasentaux: une lisLe de fichier principal (y 
compris les éléments magasins b succursales et 
grands magasins) et une liste de fichier aréo-
laire. Ces éléments représentent de manière ode-
auale P univers du commerce de detail. 

Fichier principal de l'enguête 

Le fichier principal de l'enquète du commerce 
de vente au detail est fondé sur une série de 
profils tires de Ia fraction du fichier principal 
de Revenu Canada (Impôt) me rapportant aux corn-
merces de vente au detail et est stratifié par 
region et melon le schema de codaqe de la Classi-
fication des activités économtques. Cet élément 
du fichier est une liste de toutes les entrepri-
ses de vente au detail qui ont un niinéro de 
ccmipte de retenues sur Is paye (entreprises myant 
des salaries b Péqard desquels des deductions 
soot faites aux fins de l'impbt). Cette lisle est 
mime 'a jour bus les mois; ii s'agit de prendre 
en compte La creation de nouvelles entreprises, 
la disparition d'entreprises et dans le cas 
d'entreprises existantes, tous les changements de 
oem, d'adresse ou de genre de commerce. Ces mises 

jour s'appuieuit sur des enquétes de Revenu 
Canada (Impôt) et de Statistigue Canada. D'as que 
l'on dispose de ces mimes 'a jour, les entreprises 
gui cessent toute activité mont éliminées de 
l'échantillon et u, échantillon de creations est 
prélevé sur les nouvelles entreprises, Ce gui 
permet in ajustement mensuel en fonction des 
creations et des disparitions. 

Des enregistrements du fichier principal de 
l'enouète mont échantillonnês d'apr'es une proba-
bilité donnée de selection déterrninée par le lieu 
d' exploitation, le schema de codaqe de Ia Classi-
fication des activités éconemiques et Ia taille 
des cellules. Lots de Is constitution du fichier 
de l'échantillon initial, La selection a porte 
sur tout le fichier principal de l'enquète. 
Depuis lors, seules les creations ont fail 
l'objet d'un échantillonnaqe tous les mois. 

The uiiverse used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store compo-
nents) and an area file list. These compo-
nents provide an adequate representation of 
the retail trade universe. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
Lion) master file and is stratified by 
reciion and by Standard Industrial Classifi-
cation code. This component is a list of all 
retail businesses having a payroll deduction 
account nunber (i.e., having employees for 
whom payroll deductions are made). It is 
updated monthly for new firms coming into 
hjsiness, for firms qoinl out of business 
nd, in the case of existing firms, for any 
hanqes in nane, address or nature (kind) of 
usiness. These idates originate from both 
'venue Canada (Taxation) and from Statis-
irs Canada survey sources. As these tdates 

are received, firms going out of business 
are dropped from the sample and a sample of 
births is selected from mnorq new firms 
which have qone into business, thus provid-
ing a monthly birth/death adjustment. 

Chain and Department Store Coeonent 

The chain and department store list is a 
sub-set of the survey master file compo-
ent. The businesses on this list are those 
ihtch have been identified (from Statistics 

1 anada sources) as chains or department 
ntnres and which have been sanpied with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 

E lément magasins h succursales et grands maqasins 

La lisle des maqasins 'a succursales et des 
grands maqasins constitue in sous-ensemble de 
l'élément fichier principal de Fenquète. Les 
établissements commerciaux figurant sur cette 
lisle mont ceux qui ont été identifies (d'apr'es 
les docuiients de Statistique Canada) come maga-
sins 'a succursales et grands maqasins et an ont 
étê échantillonnês avec certitude (chaque entre-
prime fail partie de l'échantillon). Cet élément, 
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also updated annually. The annual Lçdates 
are based primarily on returns obtained in 
the course of the knual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

qui eat mis 'a jour tous les mois d'apr'es 1e; 
données de Revenu Canada, fait également l'objt 
d'une mise 'a jour annuelle. Ces derni'eres mises i 
jour sont fondes principalement sur les décla-
rations obtenues dans Is cadre de l'enquète an-
nuelle sur les magasins 'a succursales et les 
grands maciasins, ainsi cie sur des renseignements 
puisés d' autres sources coinme les revues por-
tant sur le commerce, etc. 

F16ment f'ichier qéograpliigue (aréolaire) 

Le but premier du fichier géoqraphigue est de 
completer Is base de l'êchantillon. Cet élément 
supplémenta ire perfnet: 

d'établir we estimation visant les entreprises 
qui ne figurent pas dans le fichier principal de 
l'enguète (entreprises ne cornptant aucin salarié 
pour lequel on proc'ade 'a des deductions aux fins 
de l'impOt); 

de coinpenser le "retard" d'obtention des ajuste-
ments en fonclion des creations au moyen du 
fichier principal de l'enquète. 

On a constituê Is fichier gêographique en 
choisissant ui certain nombre de secteurs géogra-
phiques au Canada ('a l'aide de données de l'en-
quète sur Is population active) de facon 
couvrir tout le territoire canadian b 1' except inn 
du Yukon et des Territoires du Ibrd-Ouest. Len 
secteurs choisis ont ensuite étê enti'erement 
dénombrés par des représentants régionaux et on n 
ainsi obtenu iii fichier géographigue comprenant 
tous les établissements coinmerciaux de ces sec-
teurs. f a compare ce fichier au fichier princi-
pal de l'enquête pour determiner guelles entre-
prises figuraient dans les deux fichiers. Pour ce 
gui est de ces entreprises, l'univers a été re-
présenté par 1' échant illon d' entreprises prélevé 
sur le fichier principal de l'enguète. Toutes les 
entreprises sans pendant (dens le fichier aréo-
laire) ont été automatiquement tncorporées au 
fichier de 1' échantillon. bus les mois depuis le 
premier dénombrement, un douzibme des regions 
choisies a fait 1' objet d' u, autre dénoiubrement 
complet visant 'a determiner guelles nouvelles 
entreprises ont vu le jour au cours de l'année 
précédente. Ces nouvelles entreprises sent 
ensuite rêappariées avec le fichier principal de 
l'enguête. De Is méme facon toutes les nouvelles 
entreprises ajoutées au fichier principal de 
l'enqute au moyen de mises 'a jour tirées du 
fichier de Revenu Canada (Impôt) sent r&appariées 
chaoue mois avec le fichier géographigue. Les 
entreprises pour lesquelles on a trouvé in 
pendant au cours des deux processus de comparai-
son précédemment décrits sent radiées du fichier 
géoqraphiaue et denieurent sur le fichier princi-
pal de l'enquète oj elles ont we prththi1itr 
d'être choisies. Le reste des entreprises dci 
fichier géographique pour lesquelles on n'a pn 
trouvé in pendant sent inclus dens l'échantillorc. 

Area File Comiponent 

The purpose of the area file, essen-
tially, is to supplement the sample frome. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whcin tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
nuiher of areas in Canada (as defined by the 
Lour Force Survey), coveriag all regions 
with the exception of the Yukon and Mrth-
west Territories. To create the area file 
portion of the sample frome, the selected 
areas were completely enueerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was then matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the u-n-
verse was represented by the sample of firms 
derived from the survey master file. All 
inmatched firms (on the area file) auto-
matically become part of the smnple file. 
Every month since the original enuneration, 
one twelfth of the selected areas have been 
completely re-entinerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the Sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Chce it has 
been determined that firms are on both 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file. The remaining ir,matched 
firms on the area file are included in the 
sample. 
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Appnd ire IV 

DATA RELIABILITY 

The statistics in this piblication are 
estimates derived from a sanpie survey and, 
as such, can be sabject to errors. The fol-
lowinci material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

Sai1inq and Non-snpling Errors 

Estimates derived from a sanpie survey 
are sthject to a nimnber of kinds of errors. 
These errors can be broken doi into two 
major types: samplinci and ron-samplina. 

&miplinq Errors 

Sanpiiriq errors are present because ob-
'ervations are made only on a sample and not 
rn the entire population. The sanplir 
'rror depends on factors such as the size of 
the sanpie, variability in the population, 
sampling desiqn and method of estimation. 
For exanpie, for a given sanpie size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even for the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
suits are likely to he different than if a 
complete census was taken under the sane 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sanipiinq error can be measured from the 
sanpie itself. 

FIABILITI DES DONNEES 

Ce bulletin présente des estimations fondées 
sur une enquète par échantiiionnage qui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit vise 'a faciliter, pour le lee-
teur, 1' interpretation des estimations qui sont 
pubi lees. 

Erreurs d'échantillonnaqe et autres erreurs 

Les estimations établies sur Is base d'une 
enquète par échantxllonnage sont sujettes 'a 
différents types d'erreurs. On ies regroupe en 
deux qrandes categories: les erreurs qii sent 
dues 'a i'échantillonnaqe et celles qui ne le sont 
pa s. 

Erreurs d'&hantillonnaje 

Ce genre d'erreur existe par-ce que les obser-
vations portent iriic,uement sur iii échantillon, et 
non sur l'ensemble de Ia population. L'erreur 
depend de facteurs tels que is taille de I' échan-
tillon, is variabilité de Ia population, le plan 
de sondaqe et is méthode d'estimation. Pour ,.r,e 
taille donnée d'échantillon, par exemple, l'er-
reur d'échantillonnage sera fonction de is me-
thode de stratification adoptée, de l'attribution 
de l'échantiiion, du choix des unites sondées et 
de is méthode de selection. (ft peut mêcne, dana 
le cadre d'un seul plan de sondaqe, effectuer 
piusieurs calculs pour arriver h is méthode 
d'estiniation Is pius efficace.) 

Comme, dans une enquète par échantm.11onnage, 
on tire des conclusions sur i'ensembie d'une po-
pulation 'a partir des données concernant me 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute Ia population dans les mêmes 
conditions. La principale caractéristique des 
sondages probabilistes, c'est que l'erreur 
d'échantillonnage peut être directement mesurée 'a 
partir de l'échantillon. 

Non-samplinq Errors 

These errors are present whether a sanple 
or a complete census of the population is 
taken. Non-sanplirj errors can be attributed 
to one or more of the following seurces: 

toveraqe error. This error can result from 
nccmnpiete listing and inadequate coverage 

of the population of interest. 

Erreurs non lthes i l'khantillonnage 

Ces erreurs se retrouvent tent dens les recen-
sements que dans les enquètes par échantilion-
nage. [lies sont dues 'a un ou plusteurs facteurs 
parmi lea suivants: 

Le chauip couvert par l'enquète. L'erreur peut 
résuiter dun iistage incornpiet et d'me couver-
ture insuffisante de la population visée. 
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Measures of Sup1iriq and Non-sampling Errors 

La réponse. Ici, L'erreur peut être atiribuabiF 
Ia conception du questionnaire et aux caractéri 
tioLles de Ia nuestion, 'a l'incapacité nu cu ref 
de l'enquté de fournir des renseignemer 
exacts, 'a l'interprétation fautive des questior 
due 'a des problèmes d'ordre sémantique, ou aux 
variations, d'un interviewer 'a l'autre, dans 
l'explication des questions ou dans l'interpréta-
tion des réponses. 

La non-réponse. Certains enquètés refusent de 
répondre, tenths nue d'autres en sont incapables 
ou encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent être amputees 'a 
partir des chiffres fournis par les répondants ou 
'a l'aide des statist.iques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connalt généralenient pas avec precision l'impor-
tance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caractérastiques qui distin-
quent les répondants des non-répondants. Comnie ce 
type d'erreur prend habituellement de l'ampleur 'a 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le meilleur taux de réponse pos-
sible. 

Le traitement. L'erreur peut se produare lors 
des diverses étapes du traitement, telles que le 
codaqe, l'entrée, Ia verification, Ia pondératiori 
et la totalisation, etc. 

Ii est difficile de mesurer les erreurs nr 

liées 'a l'échantillonnage. De plus, ii faut U; 
cerner 'a un niveau o'u elles ne nuisent pas 
l'utilasation ou 'a l'interprétation des chiffres 
défanitifs. Quant aux estimations du present 
bulletin, tout a étê mis en oeuvre afin de mini-
miser les erreurs non liées 'a l'échantillonnaqe. 
Ainsi, les unites ont été définies avec beaucoup 
de precision, au moyen des lisles les plus 'a 
jour; les questionnaires ont été concus avec soin 
afin de réduire au minimum les différentes inter-
prétations possibles (on a demandé aux inter-
viewers de poser les questions telles au'elles 
figurent aux questionnaires); les diverses étapes 
de verification et de traitement ont fait l'objet 
de contrôles d'acceptation détaillés; on n'a 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

valuation de l'erreur d'échantillonnage et de 
l'erreur non liée 'a l'échantillonnage 

Data response error. This error may be due 
to questionnaire design and the character-
istics of the nuestion, inability or Un-
willinqness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaininq nuestions or 
interpretinci responses. 

Non-response error. Some respondents may 
refuse to answer nuest ions, some may be 
unable to respond, while others may be too 
late in responding. Data for the non-
responding units can be imputed using the 
data from respondino units or some earlier 
data on the non-responding units if avail-
able. The extent of error due to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent oroup and the non-
respondent group in the survey. This error 
generally decreases with increases an the 
response rate and attempts are therefore 
made to obtain as high a response rate as 
possible. 

Processinq error. These are the errors that 
may occur at various stages of processing 
such as codinq, data entry, verification, 
editinq, weightinq, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
samplinq errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully desiqned to minimize different in-
terpretations ( intery iewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testinq has been carried out for the differ-
ent staqes of editinq and processinq; every 
possible effort has been made to reduce the 
non-response rate as well as the response 
burden. 

Sampling Error Measures 

The sample used in this survey is one of 
a larae numher of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general conditions. If it was possible that 
each one of these samples could be surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 

Erreur d'échantillonnage 

L'échantillon utilisé aux fans de la présentE 
enquête est un des nombreux échantillons de rnêm 
taille qui auraient Pu être choisis selon le niêin 
plan et les mêmes conditions. Si chaque échar;-
tillon pouvait faire I'objet d'une enauête ruenér 
essentiellement dans les inémes conditions, ii 
faudrait s'attendre 'a ce que l'estimation calcu-
lee vane d'un échantillon 'a l'autre. On nornme 
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ild be expected that the sample estimates 
, 	•.•iild differ from each other. The averaqe 

irnate derived from all these possible 
inple estimates is termed the expected 

va1t. The expected value can also be 
expressed as the value which would be 
obtained if a census enuneration was taken 
under identical conditions of collection and 
processinq. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sanpie, the variability of the saiple esti-
mate with respect to its expected value can 
he measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate From its expected value. 

Once the sanple estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated. For 
exanple, the standard error, defined as the 
snuare root of the variance, is a measure of 
the sanpi irxj error in the sane units as the 
estimate (e.g., dollars). The standard error 

I a measure of precision in absolute terms. 
coefficient of variation, defined as the 

;iridard error divided by the sample esti- 
te, is a measure of precision in relative 
rmns. For cmiiparison purposes one may more 

imoidily canpare the snsnplirn error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of samplino error shown in 
this publication under Text Table I, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation in Text 
Table I is: 

cV(X) = S(X) 
x 

Where X = the estimate 
5(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = CV(X) x 100%. 

For exanple, an estimate X = $8,000,000 with 
a standard deviation S(X) = $400,000 has a 
coefficient of variation of .05 and assunir 

mormnai distribution we can say; "the prob-
oility is approximately 68% that the actual 

rcentage error in the $8,000,000 estimate 
less than 5%".  

valeur probthie l'estimation moyenne obtenue de 
tous les échantillons possibles. Autrement dit, 
Ia valeur probable est relic qu'on obtiendrait en 
recensant toute la population dans des conditions 
identiciues de collecte et de traitement. Une 
estimation calculée 'a partir d'une enquète par 
échantillonnage est dite prkise lorsqu'eile 
s'approche de Ia valeur probable. 

Or, les estimations fondées sur ui échantillan 
peuvent ne pas correspondre 'a la valeur proba-
ble. Cependant, canme les estimations proviennent 
d'un échanttllon probabiliste, il est possible 
d'en mesurer la variahilité par rapport 'a leur 
valeur probable. Ainsi, in variance d'uie estiina-
tion, qui en Inesure Ia precision, Se définit 
comme Ia moyenne, parmi tous les échantillons 
possibles, des carrés de Ia difference entre 
i'estimation et la valeur probable. 

Une fois qu'on a calculé l'estimation et sa 
variance, 11 devient possible de rnesurer in pré-
cision autrenient. Par exemple, l'erreur-type, 
soit Ia racine carrée de Ia variance, mesure 
l'erreur d'êchantillonnage dans la mme uiité cie 
i'estimation (en dollars, notaiiment). Autrernent 
dit, l'erreur-type mesure Ia precision en termes 
absolus. Par contre, le coefficient de varialion, 
c'est-'a-dire l'erreur-type divisée par l'estimna-
tion, mesure Ia precision en termes reiatifs. 
Ainsi, l'enipioi du coefficient de variation 
facilite in comparaison de l'erreur d'échantii-
lonnaqe de deux estimations. 

C'est ie coefficient de variation qui sert 'a 
évaluer l'erreur d'échantillonnage no tableau 
explicatif I "Mesure de Ia fiabilité". 

Voici Ia fommuie utilisec pour calculer les 
coefficients de variation du tableau expiicatif 

cV(X) = 5(X) 
X 

dans laquelle X est l'estimation 
5(X) est l'écart-type de X 

L' erreur de X en pourcentage (PE) correspondra 'a: 

PE(X) = CV(X) x 100 %. 

Par exempie, le coefficient de variation d'uie 
estimation X = $8,000,000 o'u l'écart-type 5(X) 
atteint $400,000 correspond 'a .05; si lan sup-
pose uie distribution rorcnale, on peut affirmer 
qu'il existe une probobilité d'environ 68% que 
l'estimnation de $8,000,000 ccmiporte iii pourcen-
taqe reel d' erreur infêrieur 'a 5%. 
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TEXT fABLE I. Measures of Relithility, by Kind of Business and by Region, April 1986 Preliminary, March 1986 Revised 

Response rate 

Taux de réponse 

Chain stores Independent stores 

Magasiris è succursles Magasins indpendants 

Preliminary 	Revised Preliminary 	Revised 
estimate 	estimate estimate 	estimate 

Estimation 	Estimation Estimation 	Estimation 
prélirninaire 	révisée préliminaire 	révisée 

No. 
per cent - pourcentage 

Kind of business: 

1 	Combination stores (groceries and meet) 57.7 86.1 72.3 84.3 
2 	Grocery, confectionery and sundries stores 48.0 62.3 61.7 77.4 
3 	All other food stores 62.5 65.9 57.4 74.9 

4 	Department stores 100.0 100.0 - - 

5 	General merchandise stores 63.8 91.3 66.5 77.6 
6 	General stores 95.0 95.0 66.2 83.1 

7 	Variety stores 80.9 86.9 75.0 86.5 
8 	Fbtor vehicle dealers 62.5 75.0 69.2 83.6 
9 	Used car dealers - - 60.9 76.8 

10 	Service stations 56.1 73.6 63.2 77.1 
11 	Garages - - 61.8 76.fl 
12 	Automotive parts and accessories stores 78.4 73.0 76.6 85.6 

13 	Men's clothing stores 59.7 83.0 71.1 85.8 
14 	Women's clothing stores 73.1 81.8 67.9 80.8 
15 	Family clothing stores 69.5 84.9 70.4 82.2 

16 	Specialty shoe stores 76.9 87.8 69.0 87.7 
17 	Family shoe stores 78.0 79.7 73.3 80.3 
lB 	Hardware stores 90.0 100.0 73.0 83.1 

19 	Household furniture stores 50.0 74.2 61.1 77.7 
20 	Household appliance stores 50.0 68.7 71.9 81.1 
21 	Furniture, TV, radio and appliance stores 64.5 74.2 71.0 86.7 

22 	Pharmacies, patent medicine and cosmetics 57.1 71.4 71.5 84.3 
stores 

23 	Book and stationery atores 55.9 72.1 66.3 80.6 
24 	Florists 42.9 50.0 59.2 76.3 

25 	Jewellery stores 59.0 82.0 68.7 81.2 
26 	Sporting goods and accessories stores 45.2 86.9 63.0 81.3 

21 	Personal accessories stores 68.1 75.9 64.7 82.4 
28 	All other stores 60.5 73.0 61.7 77.3 

29 	TOTAL, ALL STORES 65.5 78.7 65.7 80.2 

Regions and aelected metropolitan areas 

30 	Newfoundland 65.1 81.9 59.3 74.3 
31 	Prince Edward Island 61.9 78.6 60.5 74.9 
32 	Nova 5cotia 68.7 87.2 61.8 78.4 
33 	New Brunswick 72.7 84.3 66.0 78.3 
34 	Quebec 66.7 77.3 73.8 86.3 
35 	Ontario 60.4 74.2 63.9 80.6 
36 	Manitoba 71.4 85.8 65.2 78.2 
37 	Saskatchewan 74.4 85.3 63.5 78.2 
38 	Alberta 66.5 78.7 59.3 72.5 
39 	British Colunbia 65.4 79.0 66.3 81.3 
40 	Yukon and Northwest Territories 64.3 85.7 48.7 68.2 
41 	Mentral 68.0 77.2 69.6 83.5 
42 	Toronto 57.9 71.4 62.1 78.4 
43 	Winnipeg 70.1 84.8 64.4 77.3 
44 	Vancouver 64.4 79.1 63.1 79.4 
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1AENJ EXPIICATIF I. Meaure de Is fimbiiité, solon Is genre do coerce et la region, avril 1986 préliuuinaire, Mars 1986 
rCviaé 

Ilesponse fraction 	 Coefficient of 
variation, 

Fraction de réponse 	 preliminary 
estimate 

Oiain stores 	 independent stores 	 Coefficient de 
variation, 

Magasins è succursales 	Magasins indépendants 	 estimation 
préliminaire 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

Estimation Estimation Estimation Estimation 
préliminaire réviaée préliminaire réviaée 

NO 
per cent - pourcentage 

Genre do coerce: 

92.6 95.9 75.7 87.0 .032 Epiceries - Roucheries 
54.7 59.5 63.9 79.1 .018 Epiceries, coriuiseries et articles divers 
56.3 79.7 60.6 78.9 .043 Tous les autres magasins d'mliments 

100.0 100.0 - - - Cranda magasins 
90.1 92.7 69.9 85.9 .019 Maqasins de marchandises diverses 
98.5 98.6 66.5 85.2 .065 Maqasins généraux 

89.3 90.8 78.2 91.0 .001 Bazars 
85.6 76.6 73.2 85.6 .015 Concessionnairea d'sutoniobiies 

- - 69.6 82.1 .084 Vendeurs d'automobiies d'occasion 

(1.7 77.2 71.2 81.7 .015 Stations-service 
- - 72.9 83.8 .014 Garages 

1.3 82.6 83.5 89.0 .049 Magssins de pièces at d'acceasoires 
d'automobiies 

3 91.0 73.1 88.6 .058 Magssins de vétements pour hommes 
.3 91.4 79.3 84.9 .012 Magasins de vêtements pour dames 

93.1 72.1 79.0 .014 Magasins de vêtements pour Is fnilie 

79.9 94.7 77.3 89.5 .053 Magasins de chaussures spécialisCes 
90.6 87.2 81.6 84.3 .030 Msçjasins de chaussures pour is famille 
99.0 100.0 80.0 88.8 .024 Quincailleries 

57.3 92.7 71.7 87.3 .102 Magasina de meubies 
65.7 71.3 85.8 81.1 .084 Magasins dappareils ménaqers 
09.1 90.3 80.7 96.5 .058 Magasins de meubles, téiéviseurs, radios 

et accessoires 
70.0 82.9 76.7 86.2 .016 Pharmacies, médicamenta brevetéa et pro- 

duits de beautC 
62.1 74.3 66.7 83.2 .020 Librairiea et papeteries 
18.6 27.6 61.8 76.3 .129 Fieuristes 

59.7 93.0 73.2 86.6 .078 Bijouteries 
27.2 90.1 72.1 81.3 .045 Maqasins d'articies de sport et d'acces- 

soires 
86.3 85.7 70.0 86.1 .115 Magasins d'accessoires personnels 
72.5 93.1 69.6 83.3 ... bus lea autres megasins 

85.1 92.4 72.6 84.6 .008 TOTAL, ENS[LE DES P4AGASINS 

Régiona et certainea zones métropolitainea 

82.5 91.6 63.8 73.8 .016 Terre-Neuve 
90.9 92.4 64.5 62.6 .019 uie-du-Prince-douard 
92.3 98.3 66.1 79.3 .040 Nouvelle-cosse 
88.4 89.9 70.7 81.3 .037 Nouveau-Brunswick 
87.0 91.0 77.5 88.6 .014 Québec 

91.1 72.1 84.7 .012 Qutario 
91.6 73.4 83.7 .023 Manitoba 

111.7 95.1 75.1 82.4 .026 Saskatchewan 
.3 92.6 63.3 77.1 .014 Alberta 
.5 95.3 72.1 86.1 .038 Colombie-Britannique 

.5 99.3 47.3 68.4 .049 Yukon et Territoirea du Nord-fluest 
91.1 75.0 87.7 .026 Montréai 

78.6 87.9 75.5 85.8 .026 Toronto 

89.2 91.5 74.1 84.8 .030 Winnipeq 
89.8 94.5 69.3 83.7 .037 Vancouver 

2 
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Mon-sampling Error P4asures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Althouqh this value 
is desired, we cannot assisne that the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of saiiplirrj error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-spling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table I. The response rate 
is a measure of the proportion of those 
sample units 'i,ich have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 
sales estimate which is based upon reported 
data. For exaTple, a cell with a sample of 
20 uiits in which five respond for a partic-
ular month would have a response rate of 
25%. If these five reportirri units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would teed to underestimate the 
reliability of the estimate and both measu-
res should be considered since the response 
fraction is more representative of the 
situation. 

Erreur run liée b 1'6chanti1lonnaje 

L'enquéte par échantillonnage 
ment cherchent tous deux 'a dêtermiiier IH vinr 
exacte de l'ensemble. Lestimation est dite pr-
cise ml elle se rapproche de cette valeur. Bien 
qu'il s'aglsse d'une valeur sotiiaitable, ii n'est 
pas réaliste de supposer que Ia valeur exacte de 
chaque unite de l'ensemble ou de Péchantillon 
peut ètre obtenue et traitée sans erreur. La dif-
férence entre Ia valeur probable et Is valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais systénatiiques des données 
en recourant aux mesures de probabilité de l'er-
reur d'échantillonnaqe décrites plus hauL. La 
precision d'une estimation est déterminée par 
l'effet conjuqé des erreurs d'échentillonnage et 
des erreurs non liées 'a l'échantillonnaqe. 

Line source d'erreur non liées b l'échantil-
lonnaqe, est 1' erreur di 'a Ia non-réponse. Le 
tableau explicatif I donne deux mesures de Ia 
réponse afin d'aider l'utilisateur 'a évaluer ce 
genre d'erreur. Le taux de réponse est Ia propor-
tion des unites de l'échantillon ci ont. répondu 
assez tot pour être incluses dens 1' estimation. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est-'a-dire la propor -
tion de l'estimation de Péchantillon ciui est 
foridée sur des données déclarées. Par exemple, le 
taux de réponse d' une cellule ccinportant in 
échantillon de 20 unites dont cinq répondent ln 

d'un mois donné atteindrait 25%. Cependant, . 
les cinq unites déclarantes représentent $8 mit-
lions sur Pestimation globale de $10 milliorv, 
la fraction de réponse 5' él'everait 'a 80%. Dens ii 
tel cas, le taux de réponse aurait, 'a lui seul, 
tendance 'a déprécier Ia fiahilité de l'estima-
Lion; il faudrait dorc tenir ccxnpte des deux 
unites de mesure, puisque la fraction de réponse 
est Ia plus representative de Ia situation. 
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SEASONAL ADJuST lENT 
	

D(SAISONNALISATION 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes throuqh 
time."(5) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
the rate of economic activity. 

In the interest of accurately interpreting 
he fundanental evolution of an economic 

phenomenon and producing forecasts of super-
icir iiality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(6) to 
seasonally adjust its time series. This me-
thod minimizes the impact of seasonal var-
iations on the series and essentially con-
sists of addim one year of estimated raw 
data onto each end of the original series 
before it is seasonally adjusted per se. The 
estimated data are derived from forecasts 
and backcasts using ARIMA (Autoregressive 
Integrated lkving Average) models of the 
Box-Jenkins type. 

The X-11 part of the X-11-ARIMA progras 
uses primarily a ratio-to-moving average me-
thod to snooth the modified series and ob-
tain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these op-
erat ions have been repeated several times 

S) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statisti-
cal Iview, August 1974. 

) For further information see the X-11-
ARIMA Seasonal Adjustment lthod, by 
Estella Bee Dagiin, Statistics Canada, 
Catalogue 12-564E, ftcasional. 

Les series temporelles ou chronologiques corn-
portent les éléments essentiels 'a Ia description, 
l'explication et la prevision du comportement 
d'ir phénaiiène éconcxniciue. "Ce sent des dossiers 
statisticiues de l'évolution des processus écono-
nhiques dans le temps"(5). L'observation par les 
économistes et les statisticiens de lactivité 
économique 'a l'aide des series tanporelles a donc 
permis de distinguer quatre composantes principa-
les du comportement des series temporelles: la 
tendance 'a long terme ou trend, le niouvement 
cyclique, les variations saisonnferes et les 
fluctuations irréquli'eres ou accidentelles. Ces 
mouvements sent causes par différents facteurs, 
soit économiques, naturels ou institutionnels. 
Les variations saisonni'eres sent les fluctuations 
périodiques plus ou moms régulferes c.ii se pro-
duisent au cours d' uie annêe en raison du cycle 
mêtéorologique normal, des congés fixes et d' au-
tres événements qui se rép'etent 'a intervalies 
avec une certaine régularité pour influencer de 
façon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
1' evolution fondanentale d' un *iénomène économi-
que et de produire une meilleure prediction, Sta-
tistioue Canada rajuste les series temporelles au 
moyen de Ia méthode de désaisonnalisation X-11-
ARMMI(6) afin de justement minimiser 1' impact des 
variations saisonni'eres sur les series. Cette 
technique consiste essentiellement b ajouter les 
estimations d'une année de données brutes 'a cha-
cines des deux extrémités de la série initiale 
avant de procéder 'a is désaisonnalisation propre-
ment dite. Les données estimatives proviennent 
d'extrapolations prospectives et retrospectives 
réalisées par des mod'eles ARMMI (mod'eles autoré-
gressif 'a moyennes mobiles intégrées) du type 
Box-Jenkins. 

La partie X-11 du progranme X-11-ARMMI fait 
surtout appel 'a la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de Ia série 
modifiée et obtenir ise estimation provisoire de 
la tendance-cycle, calculer les rapports de Ia 
série initiale (ajustêe) aux estimations de la 
tendance-cycle, et estimer les facteurs saison-
niers 'a partir de ces dits rapports. Les facteurs 
saisonniers définitifs ne sent produits que lors-
oue ces operations ont étê exécutées 'a plusieurs 

- 

- 

- 

La désaisonnalisation des series teniporelles 
économiques: quelques remarques; tire 'a part 
de la Revue statisticpie du Canada, aot,t 1974. 
Pour de plus amples informations voir La 
méthode de désaisonnalisation X-11-AIMII, 
par Estella Bee Dagin, Statistique Canada, 
no 12-564F au catalogue, hors série. 
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(see Table 26). These procedures, used to 
determine the seasonal Factors necessary to 
calculate the final seasonally adjusted 
data, are, executed every month. This per-
mits the updating each month of the refer-
ence series from which are derived the final 
estimations of the seasonal factors with the 
current month's unadjusted data as well as 
the previous month's revised unadjusted 
data. 

While seasonal adjustment permits a bet-
ter understanding of the underlying trend-
cycle of a series, the seasonally-adjusted 
series still contains an irregular compon-
ent. Slight month-to-month variations in the 
seasonally adjusted series may be simple 
irregular movements; to get a better idea of 
the underlying trend, users should examine 
several months of the seasonally adjusted 
series. 

To assist the user, the tknths of Cycli-
cal Dominance number, MCD, is provided (see 
Table 26). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentage 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percentage change of the 
irregular component. The MCD can be inter-
preted as the number of months over which a 
change in the seasonally adjusted series 
must move in a given direction before one 
can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly, small MCD's are 
desirable and indicative of a m000th ser-
ies. Applying a moving average to the 
seasonally adjusted data of MCD length tends 
to amooth irregular movements which may 
obscure the underlying trend-cycle. The MCD 
moving average provides a method of reducing 
all types of series to approximately the 
same degree of smoothness whatever the size 
of the irregular component in the original 
series. 

Commencing with March 1984, the Canada 
seasonally adjusted total is now derived 
"indirectly" by the summation of the 28 
individually seasonally adjusted kinds of 
business. Previously, this total was derived 
by seasonally adjusting the Canada total raw 
data "directly".(7) Also in March 1984, the 
end-point seasonal adjustment method was 
adopted. For the period March 1983 to 
February 1984, a modified version of the 
"end-point seasonal adjustment" method, 
employing a projected factor for the current 

(7) Refer to: Lothian, J. and Morry, H. 
(1977): The problem of Aggregation; 
Direct or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

reprises (voir tableau 26). Ces étapes détermi-
nant les facteurs saisonniers nécessaires au cal-
cul des données désaisonnalisées finales sont 
exécutées 'a chaque rnois. Ii nous est donc possi-
ble de mettre 'a jour mensuellenient les series de 
référence desguelles on derive les estimations 
finales des facteurs saisonniers, en ecnployant 
les données les plus récentes disponibles qui se 
réf'erent au mois courant et aux données révisées 
du mois précédent. 

Bien gue la désaisonnalisation permette de 
micux comprendre la tendance-cycle fondammentale 
d'une série, is série désaisonnalisée n'en con-
tient pas moms une composante irréguli'ere. De 
lég'eres variations d'un mois 'a l'autre dens Is 
série désaisonnalisée peuvent n'être que de 
simples mouvements irréguliers; pour avoir une 
meilleure idée de Is tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain nombre de mois. 

A cette fin, on rettent l'usage des mois 'a 
dominance cyclique, ou MDC (voir tableau 26). Il 
s'agit du plus petit nombre de mois pour lesquels 
un certain rapport devient et reste inférieur 'a 
l'unité; autrement dit, c'est la période pendant 
laguelle le taux de variation moyeri absolu de la 
tendance-cycle de Is série désaisonnalisée est 
supérieur 'a celui de Ia composante irréguli'ere. 
Le IOC peut être considéré comrne le nombre de 
mois que doit durer une variation de Ia sérii 
désaisonnalisée dans une direction donnée avant 
au'on puisse ètre raisonnablement certain que lii 
tendance-cycle de Ia série évolue dans Is mêrne 
direction. Ainsi, un MDC peu élevê est souhaita-
ble puisau'il indigue La presence d'une série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées de période égale au I'OC, 
tend 'a lisser les mouvements irréquliers pouvant 
dissimuler Is tendance-cycle fondamentale. La 
méthode de Ia moyenne mobile du MDC permet de 
réduire tous les qenres de eerie 'a peu pr'es au 
méme niveau de lissage, quelle que soit la taille 
de La ccxnposante irrégulière dana Ia série ml-
tiale. 

Depuis mars 1984, le total désaisonnalisé au 
niveau du Canada est dérivé de "façon indirecte" 
an faisant la somme des 28 genres de commerce de-
satsonnalisés séparémerit au préalable. Aupara-
vant, ce total était obtenu an désaisonnalisant 
de "facon directe" lea données brutes du total, 
mu niveau du Canada(7). De plus, La désaisonnali-
sation interpolative a été adoptée en mars 1984. 
Pour la période s'échelonnant de mars 1983 è 
février 1984, on a utilisé une version modifiée 
de la désaisonnalisation interpolative, employant 
une prevision du facteur de désaisonnalisation 

(7) Consulter: Lothian, J. et I'brry, H. (1977): 
Aggregation directe ou indirecte, Ottawa, 
Division des series chronoloqiques, de la 
recherche et de l'analyse, Statistiques 
Canada. 
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iinth only, was utilized. Prior to March 
183, seasonally adjusted data were derived 
ri a monthly basis by employing projected 
'asonal factors (forecasted one year in 
Ivance) calculated once a year. 

Constant Dollar Seasonally Adjusted Esti-
mates (R) 

Commencinq with the March 1986 issue, sea-
sonally adjusted constant dollar estimates, 
as shown in Table 27, are obtained by de-
flatinq the current dollar seasonally ad-
justed data by an implicit price index 
supplied by the Gross National Product 
Division. Up to February 1986 issue, the 
total constant dollar seasonally adjusted 
estimates were derived by employing the 
direct seasonal adjustment method. 

Revision Procedures 

Due to the fact that statistical surveys are 
subject to different types of errors (as 
described previously in this section) and 
that to obtain a 100% response rate each 
month under a data collection proqrai by 
mail would prove to be very difficult (al-
inst impossible sometimes) and costly, re-
;ults must be revised on an ongoing basis as 

nipw information is received, enabling us to 
pdate our statistical series accordingly. 

Revisions of two different types are made in 
regard to the Retail Trade survey: the first 
relat.es to the way data are gathered while 
the second results from the seasonal adjust-
ment procedures. In each case, revisions are 
both monthly and annual. In the first type 
of revision, monthly corrections apply only 
to the previous month, while in the second 
type, monthly corrections apply to the three 
previous months. In both cases, annual 
revisions relate to the previous year data. 
The monthly revisions for the current month 
(June for example) and the two previous 
months (April and May) are published in the 
following month issue of the present cata-
logue (July), while the annual revisions are 
conducted after the end of the year and, 
conseguently, the revised figures are pub-
lished in the March issue of the following 
year of the present bulletin. 

Generally, revised data are indicated with 
an ' 1 r' 1  beside the name of the month to which 
they apply, in order to inform the user of 
these chanoes. 

pour le mois courant seulement. Avant mars 1983, 
les données dsaisonnalisées ftaient dérivées sur 
une base mensuelle, 'a l'aide de previsions (une 
année 'a 1' avance) des facteurs saisonniers calcu-
lés une fois par a-inée. 

Estimations désaisonnalisèes en dollars constants 

Depuis mars 1986, les estimations désaisonnali-
sees en dollars constants, données au tableau 27, 
sont obtenues en d&jonflant les données désaison-
nalisées en dollars courants au moyen d'un indice 
implicite de prix fourni par Ia Division du pro-
duit national brut. Jusqu' 'a l'édition de février 
1986, les estimations totales désaisonnalisées en 
dollars constants étaient obtenues par l'emploi 
de Ia methode de désaisonnalisation directe. 

Procedures de revision 

Puisque les enquètes statistiques sont sujettes 'a 
différents types d'erreurs (telles i'explicitées 
précédemment dans cette section) et qu'il serait 
tr'es coiteux et difficile (pratiquement impossi-
ble parfois) d'atteindre, 'a partir d'un programme 
de collecte de données par la poste, un taux de 
réponse de 100%, il faut dolE reviser les résul-
tats sur une base réguli'ere afin de mettre 'a jour 
les series statistiques en découlant, 'a mesure 
que de nouvelles informations nous sont transmi-
ses. 

On compte donc des revisions de deux types en 
regard 'a l'enqute sur le commerce de detail: les 
prseires mont Iiêes 'a Is facon dont les données 
sent obtenues Landis que les secondes résultent 
de Ia proc&lure de désaisonnalisation. Dans 
chacun des cas, ces revisions peuvent être men-
suelles ou annuelles. Les revisions mensuelles du 
premier type ne Se rapportent ai'aux seules don-
nées du rnois précédent tandis que celles du 
second type se rapportent aux trois mois précé-
dents. Dans les deux cas, les revisions an-
nuelles ne se rattachent cp'aux seules données de 
l'année précédente. Dans le cas des revisions 
mensuelles aui Se réfèrent au mois courant (soit 
juin par exemple) et aux deux mois précédents 
(soiL avril et mai), elles sent ajoutées 'a Ia 
publication du mois suivant (juillet) tandis que 
les résultats des revisions annuelles, lesquelles 
sent effectuées 'a Ia fin de l'année, sont publiés 
dans le ninéro de mars de 1' année suivante du 
present bulletin. 

En général, on avise l'utilisateur de ces change-
ments, en inscrivant isi "r" 'a côté du riom du inois 
auquel on applique des revisions. 

fl) See appendix VI on constant dollars 
	

(8) Consulter l'appendice VI, sur les estimations 
estimates. 	 en dollars constants. 
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Nier of ShoDDina Days 

The nunber of shopping days that this 
report is based on, varies from month to 
month. See rext Table II for the nunber of 
shopping days the current report is based 
on. 

Noijthre de jours conerclaux 

Le ncxnbre de jours comrnerciaux sur lesquel 
sont basées les données présentêes ici vane 
mois b itautre.  Voir au tableau explicatif II le 
nombre de jours commerciaux sur lesquels sont 
basées les données. 

TEXT TABLE II. t&miber of Shopping Days by Ikjnth 

TABLEAU EXPLICATIF II. Nombre de jours cummerciaux par maim 

1986 	 1985 

Nuiiber of Nunber of Nuiiber of Niinber of 

shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Ncxnbre de Nombre de 

Jours sarnedis jours samedis 

commerciaux comserciaux 

January - Janvier 26 4 26 4 

February - Février 24 4 24 4 

March - Mars 25 5 26 5 

April - Avril 26 4 25 

May-Mai 27 5 27 

June - Juin 25 4 25 5 

July - Juillet 26 4 26 4 

August - AoCit 26 5 27 5 

September - Septembre 25 4 24 4 

October - Octobre 26 4 26 4 

November - Novenibre 25 5 26 5 

December - Décembre 26 4 25 4 
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ESTIt4TIONS EN DOLLARS CONSTANTS 

Afrn deobtenir is valeur estimative de l'en-
semble du commerce de detail en dollars constants 
(tableau 27), les estimations relatives aux 
groupes de commerce sont dégonflées au moyen des 
indices implicites de prix approprlés (brut et 
désaisonnaiisé) fournis par Ia Division du pro-
duit national brut de Statistiiue Canada. Les 
estimations des groupes de commerce ainsi dégon-
flees sont ensuite totalisées pour produire 
i'estimation de l'ensembie du commerce de detail 
en dollars constants. 

CONSTANT DOLLAR £STIMTEIS 

To obtain constant dollar total retail 
trade estimates, (Table 27) trade group 
estimates are deflated using trade qroup 
implicit price indicies (raw and seasonally 
adjusted) supplied by the Gross National 
Product Division of Statistics Canada. 
Deflated trade group estimates are then 
totalled to give an estimate of total retail 
sales in constant dollars. 

DATA COWID[NTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(9) The disclo-
cure of data likely to reveal specific 
ifurmation on the activity of a particular 
'umpany is therefore systematically and ri- 

rously controlled and regulated to prevent 
the publication or disclosure of any infor-
nit ion deemed confidential. The rules re-
garding the confidentiality of parts of the 
results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld for this 
designated cell by entering an in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in auestion can then 
simply be aqnregated and published in a less 
detailed, but still confidential form. For 
example, in Tables 29 and 30, retail sales 
for Yukon and Northwest Territories were 
broken into five kinds of business groups 
only, as compared to the twenty-eight kinds 
of business for the other regions. 

(9i 	ee 	iirt inn 16 nf the ftatir,t.irn Act 
If miff 	1 	I 	'1 	'  

COPFID[NTIALiTE D[S LXJNMES 

La loi interdit 'a Statistique Canada de diffu-
ser au grand public des données qui pourralerit 
servir 'a identifier une eritreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
prAslahie l'autorisation écrite de cette der-
ni'ere(9). Ainsi, le dévoilement de données sus-
ceptibles de révéler des renseignements précis 
sur l'activité d'une entreprise particulire est 
systématiquement contrôlé suivant des disposi-
tions strictes, de telle sorte qu'aucun rensei-
gnement jugé secret ne soit puhlié ou divulgué. 
L'application des r'egles sur le caract'ere secret 
d'une partie des résultats des enquêtes sur le 
commerce s'établit donc de mani'ere 'a ce qu'aucune 
donnée ne soit révélée pour des celluies (ou uni-
tés statistiques) cornposées de moms de trois 
compagnies, ou encore de trois ou plus lorsque 
celles-ci sont dominées par li-ne 00 deux compa-
gnies. Par la suite P information concernant ces 
cellules est dissinnulée en inscrivant iii aux 
différents postes visés dans Ia publication. 

line autre façon de preserver le caract'ere con-
fidentiel de l'information sans pour autant avoir 
'a mettre des "X", consiste 'a grouper (consolider) 
pour certaines regions (ou certaines cellules) 
P information d'un mème poste. 11 suffit slurs 
d'agréqer les données visées et de las presenter 
sous une forme moms détaillée mais aui respecte 
Ia consigne de confidentialité. Par exemple, dans 
les tableaux 29 et 30, les ventes au detail pour 
le Yukon et les ferritomres-du-Nord-Ouest sont 
ventilées en cinq Qroupes de genres de commerce 
seulement, comparativement 'a vmgt-huit genres de 
commerce dans Ia cas des autres regions. 

7 	Vnir 1 article 16. nut itilAe 'n'ret, dLJ chn- 
I 	1 	I 	1 	1 'i[ 1 	1 	t ml I 	I 
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The rigorous applicatLon of these rules 	Ainsi par l'application rigoureuse de c 
preserves the confidentiality of the infor- 	rbqles, le caract'ere privé de 1'infoisation et, 
cation and ultimately has little effect on 	préservé et n' offecte cjie trbs marginalenient n 

the dissemination of merchandisinq survey 	fin de compte Ia diffusion des résultats des 
results. 	 enquètes sur le commerce. 
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COIVOSITION PAR GENRE IX C0P4[RCE UTILISI DANS 
LES TA&EAUX 1 A 26 

piceries-boucheries. 	rpicer tes-boucher ies 
(êpiceries avec 20% ou plus de viande fral-
che). 

tpiceries, confiseries et articles divers. 
Epiceries, confiseries et magasins d' articles 
divers; épiceries (avec 20% ou moms de 
viaride fraiche). 

bus lea autres magasins d'aluients. Maga-
sins de produits de boulangerie; magasins de 
borhons, de rix et confiseries; laiteries; 
maqasins d' oeufs et de volailles; magasmns de 
fruits et l6gunes; boucheries; poissonneries; 
maqasins 	d' aliments 	fins (delicatessen); 
autres magasins d' al imentation. 

KIND OF BUSINESS COIfOSIT ION USED IN TABLES 
1 TO 26 

Combination stores. Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sLndries 
stores. Grocery, confectionery and stii-
dries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery products 
stores; confectionery and nut stores; 
dairy products stores; eqq and poultry 
stores; fruit and vegetable stores; meat 
markets; 	fish markets; 	delicatessen 
stores; other food stores. 

4. Deparbnent 	stores. 	Department 	stores 4. Grands majasins. 	Grands magasins 	y compris 
including concessions located in depart- les fil tales situées dons les points de vente 
inent store outlets which are an integral des grands megasins qut 	font partie intégrale 
part 	of 	the 	overall 	operation. 	(Note: de 	l'exploitation. 	(Nota: 	Sont 	excius les 
This 	kind 	of 	business exclules non-de- points 	de 	vente 	autres 	cie 	ceux 	des grands 
partment 	store 	outlets 	operated 	by maqasins, qul sont exploités par les soctétés 
department 	store 	firms, 	as 	well 	as 	de- propriétaires de grands 	magasins, 	ainsi 	que 
pariment 	store mail-order 	and catalogue les bureoux 	de vente par cc%nmande postale et 
sales offices.) par catalogue des grands maqasiris.) 

5. General 	merchandise 	stores. 	General  Igasins de marchandises diverses. 	Magasins 
merchandise 	stores 	(less than one-third de marchandises 	diverses 	(moms du tiers du 
food); 	and 	department 	store mail 	order stock en 	aliments); 	et 	les bureaux 	de vente 
and catalogue sales offices, par 	commande 	postale 	et 	par 	catalogue 	des 

grands maqasmns. 

General 	stores. 	General 	stores 	(more 6. Magasins généraux. Maqasins généraux (plus du 
than one-third 	food). tiers du stocks en aliments). 

7. 	Variety stores. 	Variety stores. 7. Bazars. 	Bazars. 

8. 	Ptitor 	vehicle 	dealers. 	Pbtor 	vehicle 8. Corcessionnaires 	d'automobiles. 	Vendeurs 
dealers (new and used or new only). dautomobiles (neuves et d'occasion ou neuves 

seulement). 

9. Used 	car 	dealers. 	Used 	car 	dealers 9. Vendeurs d'automthiles d'occasion. 	Vendeurs 
(used 	cars 	and 	trucks 	or 	used 	cars dautomobiles d'occasion 	(automobiles et ca- 
only). mions 	d' occasion 	ou 	automob ties 	d' occasion 

seulement). 

Service stations. Service stations. 	10. Stations-service. Stations-service. 

Garages. Garages. 	 11. Garages. Garages. 

kitomotive parts and acessories stores. 	12. Magasins de pièces et d'cesaoires d'auto- 
Tire, battery and acessories stores; 	mobiles. Magasins de pneus, d'accunulateurs 
home and auto supply stores. 	 et d' accessoires; maqasmns de fournitures 

pour la maison et lautornobile. 
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Mogasins de vètements pour hommes. Magasins 
de vètements pour hommes et garcons; maqasins 
d'accessoires vestirnentaires pour honimes et 
qarcons; chapelleries pour hoinmes et garçons; 
taiLleurs (ateliers de confection sur place 
de vètements sur mesure). 

Mogasins de vètements pour danes. Magasins 
de vêtements prèts--porter pour danes et 
jeunes filles; magasins de lingerie et 
honneteries pour daiies et jeunes filles; 
magasins d' accessoires et autres vètefnents. 

P4aqasins de vêtements pour la fainille. Maga-
sins de vétements et d'accesso.ires vestimen-
taires pour Ia fanille. 

Mogasins spécialiss de cheussures. Magasins 
de chaussures pour hommes et garcons; maga-
sins de chaussures pour danes et jeunes 
filles; magasins de chaussures pour enfants 
et bébês. 

Mogasins de chaussures pour la fanille. Ma-
qasins de chaussures pour Ia famille. 

Quincailleries. Quincailleries. 

Magasins de methles m&ia]ers. Magasins de 
meubl es. 

Magasins d'appareils m&aJers. 	Maqasin 
d' appareils m(nni1r: 	la1;1i 	1- 	liii 	jlji' 

électriques. 

Meqasins de rneibles, téléviseurs, radios et 
accessoires. Maqasins de ineubles, de télévi-
seurs, de radios et d'appareils ménagers. 

Pharmacies, médicanents brevets et produits 
de beauté. Droqueries, y cunpris magasins de 
spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accesso-
res. Magasins d'articles de sport; embarca-
tions, moteurs hors-bord et accessoires 
connexes; maqasins de bicyclettes et ateliers 
de reparation; vendeurs de motocyclettes. 

Maqasins d'accessoires permonnels. Magasins 
et kiosgues et tabac; marchands de journaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; magasins d'appa-
reils et de fourrutures photographiques; 
maqasins de sacs de voyage, valises, malles, 
mollettes et de rnaroquiner ie; maqasins d 
]OLJFt 5- 	t de 1 eix 

Men's clothinci stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishinqs stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 

Women's clothing stores. Women's and 
misses' ready-to-wear stores; women' s 
and misses' linqerie and hosiery stores; 
accessories and other apparel stores. 

Fmmily clothing stores. Family clothing 
and furnishino stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Fnily shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance 	stores; 	electrical 	supply 
stores. 

Furniture, television, radio and sppli-
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent medicine and coanet-
ics stores. Drugstores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

3etllery stores. 3ellery stores. 

Sportinq goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, gift 
novelty and souvenir shops; canera and 
iiotographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 
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28. bus les autres magasins: 

Autres caumerces d'automobiles. Ateliers de 
peinture et de dêbosselaqe; autres ateliers 
de reparation spécialisés; lavage d'autano-
biles; autres commerces d'automobiles, n.c.a. 

Autres majjasins de vétements et eccessoires. 
Magasins de chapeaux; fourreurs ou magasins 
de fourrures; maqasins de vèternents pour en-
fants et bébês; magasins de vètements usages; 
magasins de marchandises h Ia pièce; magasins 
de lames; autres magasins de vètanents, 
n .0 .8. 

Autres magasins d'articles d'anetblement. - 
gasins de peinture, vitre et papier tenture; 
magasins de vente et reparation de télévi-
seurs; maqasins de têléviseurs, radios et 
appareils de haute fidélité; magasins de 
vaisselle, verrerie et ustensiles de cuisine; 
magasmns de revètements de sal; magasmns de 
rideaux, capitonnage et decoration mnté-
rieure; maqasins de toileries; magasins de 
tableaux et cadres; magasins d'antiquités; 
magas ins de meubles d' occasion; magasmns de 
pianos et orgues; comptoirs de disques; tous 
les autres fournitures de maison, n.c.a. 

Ateliers de reparation de télévimeurs, de 
radios et d'appareils ménagers. RéparatLon 
de téléviseurs et radios; reparation d'appa-
reils électro-mênagers. 

Reparation de bijoux. Reparation de bijoux. 

Maqasins de boissons alcoolipies. Spiritueux, 
magasins du gouvernement; détaillants de 
hière; détaillants de viii. 

Nag asins divers. Maqasins de musique; opti-
dens; magasins d'appareils de la sante; mar-
chands des monuitents funéramres et pmerres 
tombales; boutiques d'animaux; marchands 
d' objets de piété; maqasins de Fournitures 
pour artistes; galeries d'art; marchands de 
timbres et pièces de monname; marchands de 
mamsons mobiles; bureaux de mont-de--piété; 
vendeurs de glace; tous les autres magasmns 
de detail, n.c.a. 

All other stores: 

Other automotive btsinesses. Paint and 
body shops; other specialty repair 
Thops; car washes; other autcxnotive 
businesses, n.e.c. 

Other apparel and acessories stores. 
Millinery stores; furriers and fur 
stores; children's and infants' wear 
stores; secondhand clothing stores; 
piece goods stores; wool shops; other 
apparel and accessories stores, n.e.c. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fi stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture franinq stores; antique stores; 
secondhand furniture stores; piam and 
organ stores; record bars; other home 
furnishings stores, n.e.c. 

Radio, television and electrical appli-
,rice repair shops. television and radio 
repair iops; household appliance repair 
'hops 

Jewellery repair shops. Jewellery repair 
hops. 

Alcoholic beverage stores. [verr!nent 
linuor stores; retail beer stores; 
retail wine stores. 

Miscellaieous stores. Mjsic stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
reliqious goods dealers; artists' supply 
stores; art galleries; coin and staup 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other retail 
stores, n.e.c. 
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GROUPINGS OF KIM)S OF BUSINESS USED IN 
	

CROIJPES DE GENRES OF COPMRCE UTILIStS DANS LES 
TABLES 29 No 30 
	

TABlEAUX 29 El 30 

Food grot. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel gro. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and fnily shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive qrot. Used car dealers; ser- 
V I(P 	st HI 11)115, 	1C H(IPS 	Hurl 	Hut OIIiot 1VS 
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Hardware, home furnishings arid other 
retail stores grot. Hardware stores; 
household furniture stores; household 
appliance stores; Furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporting goods and acces-
sories stores; personal accessories 
stores; and all other stores. 

Grote des maqasins d'alunentation. p1ceries-
boucheries; épicerles, confiseries et articles 
divers; et tous les autres maqasins d'alimen-
tation. 

Grote des maqasins de marchandises diverses 
et des maqasins de vétements. Grands magasins; 
maqasins de marchandises diverses; magasins 
généraux; bazars; magasins de vêtements pour 
hommes; magasins de vëtements pour danes; 
magasins de vètecnents pour Ia fnille; niaga-
sins spécialisés de chaussures; et unagasins de 
chaussures pour Ia fsmille. 

Concessionnaires 	d'automobiles. Concession- 
naires d'automobiles. 

Groiie de l'automthile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
magasiris de pieces et d' accessoires d'auLomo-
hides. 

. Grote des cpjincailleriee, des maqasins de 
rnethle et des autres maqasins de detail. (.Jin-
cailleries; magasiris de rneubles ménagers; 
magasins d'appareils ménagers; maqasins de 
meubles, téléviseurs, radio et accessoires; 
pharmacies, rnédicaments brevetés et produits 
de beauté; librairies et papeteries; fleu-
ristes; bijouteries; maqasins d'articles de 
spurt et d'accessoires; magasins d'accessoires 
personnels; et tous les autres maqasins. 



FI FFTF P PuRL ICATIONS 
	

CI-tOIX Of. PUBlICATIONS 

1flti)ciS 	Ji',3;I. 	k— 	 H 	H 

try Division in the Retail [rode sector. 	 Sect ion do commerce de déta ii, Division de I in- 

dust r ie. 

Catalogue 	 Cataloque 

63-002 Department Store Sales and Stocks. 
M., Ru. 55 pages. First Issue, 1938 

(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., Ri!. 1 page. 
FirSt Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., Ri!. Approx. 85 
paqes. First Issue, 1929 (ISSN 0380-

6146). 

63-007 New Motor Vehicle Sales. M., Ru!. 
Approx. 25 paqes. First Issue, 1932 

(ISSN 0705-5595). 

63-014 Merchandising Inventories. H., Ru. 
30 pages. First Issue, 1972 (ISSN 

0380-7177). 

63-210 Retail Chain and Department stores. 
A., Ru. Approx. 100 pages. First 

Issue,1933 (ISSN 0380-7878). 

63-213 Vendinq Machine Operators. A., Ru. 

45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Ru. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Canpus Book Stores. A., Ri!. Approx. 
35 pages. First Issue, 1968-69 (ISSN 

0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

63-002 Ventes et stocks des grands magasins. M., 

Bul. 55 pages. Premier nisnéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M., Bil. 1 page. Pre-

mier nunero, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M., Bul. Environ 85 

pages. Premier nunéro, 1929 (ISSN 0380-

6146). 

63-007 Ventes de véhucules auttxnobules neufs. H., 
Ru. Environ 25 pages. Premier nunéro, 

1932 (ISSN 0705-5595). 

63-014 Stocks commerc laux. M., Bi 1. 30 pn - . 
Premier numéro, 1972 (ISSN 0380-7177;. 

63-210 Maqasuns de detail b succursales et les 
grands magasins. A., Bul. Environ 100 

pages. Premier nitnéro, 1933 (ISSN 0380-

7878). 

63-213 Exploitants de distrubuteurs autornatuques. 

A., Bul. 45 pages. Premier nunéro, 1958 

(ISSN 0527-6411). 

63-218 La ver,te directe au Canada. A., Bul. 25 
pages. Premier nuiléro, 1966-67 (ISSN 

0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
pages. Premier niiiéro, 1968-69 (ISSN 
03 80-6286). 

63-224 Recueil statistique des etudes de niarché. 

A., Ri!. 700 pages. Premier nunéro, 1975 

(ISSN 0590-9325). 

63-538 Retail Trade Historical Statistics, 
	63-538 Commerce de detail statustiques histori- 

1972-1979. 0., Ru. 695 paqes. (ISBN 	 ques, 1972-1979. H.S., Bil. 695 pages. 

0-660-506-1 3-0) 
	

(ISBN 0-660-506-13-0) 



flrii'rting Results - Retail Trade. 0., Bil. 	 Résultats d'exploitation - Commerce de detail. 
res. F irst Issue, 1974.  

	
H.S., Ru. 60 pages. Premier nijnéro, 1974. 

Catalogue 

63-603 Maqasins de vëtements pour hommes, 1981 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Maqasins de vente au detail de quincaille-
ne, 1980 

63-611 Haqasins de vente mu detail de vètements 
pour dames, 1980 

63-612 Maqasins de vente au detail de vëtements 
pour Ia farnille, 1980 

(:at.a1(ue 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Wixnen's Retail Clothinci Stores, 1980 

63-612 Retail Family Clothinq Stores, 1980 

H. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
ited above, Statistics Canada publishes 

wide ranqe of statistical reports on 
`nadian economic and social affairs. A corn-
pi'hensive catalogue of all current publica-
vms is availle from Statistics Canada, 

ittawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

EJutre les publications énunérées ci-dessus, 
Statistique Canada publie zie grande vartété de 
hulletins statisticiues sur Ia situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
an s'adressant a Statistique Canada, Ottawa 
(Canada), K1A tJT6. 

No 11-204F, prix Canada $5.00, Autres pays $6.00. 
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