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INIHI)DUC I! (IN 

Of the major monthly surveys conducted by 
Statistics Canada, the Retail Trade Survey 
is one of the most important, not only be-
cause of the large number of respondents who 
take part in the survey each month (over 
17,000), but also because of its purpose and 
the nature of the information it yields. 
While the manufacturing industry for exam-
ple, provides the community with a vast ar-
ray of products, it is through the trade 
sector that all of its products are market-
ed, bought and sold by the various levels of 
the domestic economy and finally reach the 
Canadian consumer. The development of modern 
economic theories has focused mainly on the 
concept of (national) demand for goods and 
services in an effort to understand and 
explain the various economic relationships 
that make up the economic system. Moreover, 
in recent decades, management of national 
demand for the whole economy, largely based 
on these theories, has become a priority in 
the short and medium term economic policies 

r qovernments of the industrialized coun- 
ns. The current measure of retail trade 

therefore, one of the key components 
d by statisticians and economists to es- 

mate consumption levels and final consumer 
mand, as shown in the national acounts 

and the many economic indicators derived 
from them. 

This monthly publication contains the 
latest results from the survey of retail 
sales of goods by merchants, traders, deal-
ers and retailers operating within Canada's 
borders. For the purposes of this survey, 
industries included in retail trade are, ac-
cording to the Standard Industrial Classi-
fication,(1) those whose establishments are 
"primarily engaged in ( ... ) buying commo-
dities for resale to the general public for 
personal or household consumption and in 
providing related serv.iceslt.  The estimates 
are broken down according to the Classifica-
Lion by Kind of Business (a refinement of 
the 1970 Standard Industrial Classifica-
Lion), by regions and for four metropolitan 
areas. These data are obtained from a sta-
tistical survey that combines both sampling 
and census procedures. Survey respondents 

ee Division J of the 1980 Standard 
industrial Classification Manuni, flan- 

Des grandes enquêtes statist iques couramment 
adniinistrées par Statistique Canada, l'enquête 
mensuelle sur le commerce de detail est l'une des 
plus importantes. Non seulement en raison du nom-
bre de répondants qui a chaque mois collaborent a 
l'enquête (plus de 17,000 enquêtés) mais aussi 
par son objet et Ia nature de l'inforrnation qui 
en découle. Car si I'activité de production par 
exemple, permet 6 Ia collectivité de se procurer 
une vaste gamme de produits, c'est toutefois 
grce au commerce que cette multitude de biens 
est transigée et échangée sur des marches entre 
les différents agents économiques pour finalement 
parvenir jusqu'au consommateur canadien. Or le 
développement des theories économiques contempo-
raines a largement mis l'accent sur le concept de 
Ia demande (nationale) de biens et services afin 
de mieux comprendre et expliquer les diverses 
relations économiques qJi articulent le système 
économique. Par surcroIt, Ia gestion de Ia de-
mande nationale de toute une économie, en grande 
partie inspirée de ces th&ories, est devenue au 
cours des dernières décennies, l'une des prio-
rites des grandes politiques économiques de court 
et moyen termes des gouvernements de pays indus-
trialisés. La mesure courante du commerce de 
detail constitue par consequent l'une des princi-
pales composantes gui permet aux statisticiens et 
aux économistes d'estimer le niveau de Ia consom-
niation de biens et d'évaluer Ia demande finale 
des consornmateurs telle que présentée dans les 
compt.es nationaux et les nombreux indicateurs 
économiques qui en sont dérivés. 

Cette publication rnensuelle présente donc les 
plus récents résultats de l'enquête sur les yen-
tes au detail de biens par des marchands, des 
commerçants, des concessionnaires ou des detail-
lants operant b l'intérieur des Itmites du tern-
Loire canadien. Aux fins de cette enquête, les 
industries considérées comme appartenarit au com-
merce de detail sont, d'après Ia classification 
type des industries(1), celles dont les établis-
sements ont comae "activité principale ( ... ) 
l'achat de marchandises dans le but de les reven-
dre au public pour usage personnel ou ménaçjer et 
offrent des services qut s'y rattachent." Les 
estimations sont ventilées suivant Ia Classifica-
tion par genre de commerce (une extension plus 
fine de Ia Classification des activités écono-
miques de 1970) de rnême que par region ainsi que 
pour quatre zones métropolitaines. Ces données 
sont obtenues a partir d'une enquête statLsttque 

(1) Voir Ia division 3 du manuel de Ia Classifi-
cation type dos industries, 1931), no 12-d01F 



are divided into two broad categories, in-
dependent and chain stores, on the basis of 
their structure,and then each category is 
surveyed to obtain their monthly sales (see 
Appendix I for more details). 

The information provided by this survey 
is not only important to the various levels 
of government but is equally valuable to 
businesses that regularly carry on or are 
involved in retail trade in some form. Mar-
ket analysts in particular will find this 
publication to be of great interest. Other 
retail trade statistics (new motor vehicle 
sales, department store sales and stocks, 
merchandising inventories and so on) are al-
so disseminated to the general public and 
published regularly in other monthly bulle-
tins.(2) For more information an this survey 
or the Industry Division's statistical sur -
vey program in general, please contact the 
Retail Trade Section, Industry Division, 
Statistics Canada, Ottawa, K1A 016, lel: 
(613) 990-9656. 

(2) The publication entitled Retail Trade, 
Historical Statistics 1972-1979 (Cata-
logue 63-538) not only contains 
historical time series, but is also a 
valuable source of detailed informa-
tion. See the selected publications sec-
tion at the back of this bulletin for 
other references. 

qul est !'amalqame d'un échantillonnage et d'uri 
recensernent. Suivant leur structure, les répon--
dants ii l'enquête sont divisés en deux graride 
categories, les nagasins indépendaits et a suc-
cursales et chaque categoric est par Ia suite 
enquêtée afin d'estimer leurs ventes mensuelles 
respectives (voir l'appendice I pour plus de 
details). 

L'information fournie par cette enquête est 
tout aussi utile aux intervenants qui, de façon 
ponctuelle, opèrent ou sorit .impliqués d'une mani-
ère ou d'une autre dans le commerce au detail 
qu'aux différents paliers de gouvernements. Les 
analystes de marché tout spécialement, seront in-
téressés par le contenu de cette publication. 
D'autres statistiques reliées au commerce de dC-
tail (les ventes de véhicules automobiles neufs, 
les ventes et stocks des grands magasins, les 
stocks commerciaux, etc ... ) soni également dis-
ponibles et diffusées au grand public en plus 
d'être régulièrement publiées dans différents 
bulletins mensuels(2). Pour obtenir plus d'in-
formation sur cette enquête ou sur le programme 
d'enquêtes statistiques de Ia Division de I'm-
dustrie en général, coinmuniquer avec Ia Section 
du commerce de detail, Division de l'industrie, 
Statistique Canada, Ottawa, K1A 016, tél: (613) 
990-9656. 

(2) La publication intitulée Comierce de detail, 
staListiques historiques, 1972-1979 (n° 
63-538 au catalogue) constitue une sourcL 
très intéressante de renseignements détai.11ê; 
en plus des series chronologiques cii y sont 
présentées. Pour d'autres références, cori-
sulter Ia section du choix des publications 
Ia fin du present bulletin. 

vi IL 
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Graphlque —1 Chart — i 

Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1984-1986 ' 	
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Chart ---2 

Monthly Retail Trade, Seasonally Adjusted, in Current 
and Constant (1981) Dollars, Canada, 1984-1986 
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Chart - 4 

Distribution of Retail Trade, Chain and Independent Stores, by Region and Selected Metropolitan Areas 
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la0000ally MjUBted Sales 

o Adiusted for seasonal fluctuations and the number of trotiire 
nays, prel miner3 est imates indicate that retsi I sates in 
Septritner 1986 increased for the third consecutive month to 
$11,990 million, an increase of 1.2% over the previous month's 
revised total of $11,051 million, the increase in Septmnber was 
predominantly attributable to a 6.4% rise in motor vehicle 
dealer moles. 

o While retail sales have fluctuated duriug the first nine months 
of 1986, qenerally they have been rinnmnet, especially dun inn the 
last three mnnthm. for the July to September period, sales 
advanced on overage by 1.4% on a monthly basis, compared to a 
0.5% overage increase in the prey Loins three months. 

• Partly offsettinq the impact of the 6.4% increase for motor 
vehicle dealers were decreases for combination stomem ($15 
million or 0.7%), service stations 1,$12 million or 1.4%) and 
deportment stores ISA million or 0.9%). Sates by department 
stems, which amounted to $1,038 million in September 1986, 
den med for the seconet consecut tue month, the decline recorded 
by combination stores in September followed two consecutive 
monthly increases. 

• Fechunliom new and used motor vehicle dealers, retail trade 
actually declined 0.3% in September 1986, following increases of 
1.3% in August and 1.0% in July. 

• On a provincial basis, retmil vatev Increases in Ontario ($62 
million or .1.4%), Rritish Columbia ($19 million or .1.5%) tend 
Alberta (SI7 million or +1.4%) had the largest impact on the in-
crease at the national level. Sales dccl med in the Yukon and 
Northwest lerritonies (-1.3%) ansI in fluehec '-0,25). 

'bnnwijumted Sales 

iota) retail trade for September 1986 ruse 11.2% or $1,160 nil-
Hon over the same month last year, lotatlinq $11,496 million. 
eiulatise retail sales for the fimmt mine months of 1986 
eounted to 5100.8 billion, lip 8.1% over the cormevpomndmnq pert-

.1 in 1985, 

the two lsroemt nlroups within retail trade recorded iniernyasnes 
over September 1905 - matuc sehiclr dealers (+20.5%) and food 
stores (.8.6%). hepertment store sales, which totat lied $1,021 
million in September 1986, were up 5.7% over the sane month a 
year earlier. Service stations sales nlecl incA for the sixth 
consecutive month, on a year-over-year basis, to total $055 mil-
lion, dons, 7.2% from the September 1985 level. 

o no a provincial haeiw, most of the year-oven-year qmnctath regis-
tere,t in September 1986 was concentrated in Ontario 15494 mil-
lion or .12.6%). Ikiehec (53)5 million or +12.4%) and flnitivh 
Calunhis ($129 mitt ion, an *30,6%). Alberta also posted u niiilnni-
firns,t qmm,n, wit In an, increase inn salem of $75 mill ion or o.iS.8%. 

o At the metropolita, level, the followipo sales gains were re-
corded but,, 1,15.71)), Vancouver (.14,6%) • P4,nt rPat (ilt, 6%) 
anti Wlnnipr.n '.t.?'M, 

Constant (killer Istinnatea 

o lbnflaiue,1 with it, imp) oil price irnlev (125.6) retail solo. fiat 
seasonally mdjostrd for September 1986 increased by 7.0% over 
the sane month a year woo and totalled $9,149 million in 1981 
constant dollars. The nseanuen,,altv adjusted value deflated with 
an 10,1ev of 126.1 recorded an increase of 0.9?) in September 19M 
over the August soles to reach $9,491 million, in 19111 conwtient 
dollars. 

Ventes désamsonnal mAca 

o [n seytrebre 	1986, 	l'estimatucc 	pr6) innnnnuaire des tn-ut -n. 	un 	Cubit, 
corriqAe on fonction des var tat ions so nsnu,mnmbrea et du rrunhre due JourruAes 
d'affaires, a au9nemnt# pour on troisikue moms consAcutif pour attomndro 
$11,990 millions, one t-iausse Ac 1.2% par rapport a l'estimation rAsts&e 
des sentes Au minis prAcAdent (S11,851 millions). L'au9nenutotmon en 
septembre est attr ibuabln' dune ma'unbi e prAduanninaite h one housse de 6.4% 
des ventes des concessiorunaireg d'sutne,ohiles. 

o Flienu que ins verntee au detail ont flnjttuC durar,t len ineuf prmnierni minis de 
1986, dIes ont Ate qAnArwlement ln Is haussin, spAcialennent Ru cours des 
trois dorniers mois. Duraut to pAriode do jniillet It setntenubre, les sentes 
cml enreqistrA tine hausse mensialle oioyenne do 1.4% caunparatiisaeu-nt b 
l'au,ginentatnon umoyen,ne do 0.5% obaeren.te au coors des trots minis 
prAcAdents 

o 1 'effet Ac I wugnmerul at ion do 6,4% enreg ist rAe par 1ev conncn'unsion,r,alres 
dautu.enobntes a 616 part mellstment unonpeunvC par las haisan'ni rapportAenn pour 
ten Apicer ims-bourher irs ($15 mitt tolls ou 0.7%), los stat ounce-sets ire ($)2 
miltiorus ou 1.4%) et lieu grands mpoaeiuiv ($8 mntlmuuunn a, 0.8%). tom 
ventes des grands unnagasins ant dmnninué pour on Aeutnikmni mote utonsAcutif et 
we sent chiffrAos h $1,018 millions on septenwhre 1986. Le repli 
enregtstrA par 1ev Apiceries-boucher Leo cci septeenbre faut suite S nteuv 
auqnne,utations mensuelles consAcutmses. 

o Fr, encluant las corcesnnuu,,,aires d'wutn,,nobiles ,,euves ml usaJ&es, To coon-
morce An detail a, en fait, diminuC de 0.3% en septembre 1986, faisont 
suite S den hausses do 1.3% en aotit et I.M4 en, juillet. 

o Sum use base prosmc isle, Its hsinssnna de menlos anreqmst rIses en lint aria 
362 millions ou *1.4%), on Colcasbme-Oritannnnique ( $19 sillions ou .1.5%) 
et so Alberta ($17 millions 00 .1.4%) orut cii Inn plus ujnomel impact sun 
l'augnmentat ion cubsersAe ant nniseau national. Los sccntes onut clénil mnné ant 
Yukon et dais lee lernitoiren dii Nord-Ouest (-1.3%) et am tivnPt,ec (-0.2%). 

Vee,te, no,, dAsamnnonymal is6ea 

o Hi uioun,nerce Ru detail a eunreqmstrb one bauxite de 11.2% ou de SI,160 nil-
1 turns en septeunbre 1986, per rapport no moms correspnnndaunt de 1 a,,,née 
dernnml,re, point sttet,,dre $11,496 mill ions. Lea sentes cisnnalat ives pour 
lee neuf premiers moms An? 1986 oat auupenith Ac 8.3% per rapport 5 Is 
pAniode correspon.dante nle l'annnAe dernnilnme et on sent chift'rAe,n h $100.8 
mill cards. 

n, Los concessvon,nwmres A' aintumméu tIes et 1cm maqasmnus Awl ime,ntot )on,, lee-
quels reprAsentent Its dents plus inpartanis uirouupnns Au cusnane'rre Ac d#tsit, 
unnut signal A des auqmernt st ions respec I ties do 20.5% et 9.6% par rapport all 
minis de septembmnn 1985. Les yenta, des grorali maqosmuus orut proqrcvs6 do 
5.7% en soptembrne 1986 par rapport au moms coniesponuclant lie l'arnruée der- 
,nibre, pour totaliser $1,021 millions. 	Leo stations-sersice not enreqis- 
trA one sisminnnnn diu,uiiuut mann consAcut se d'une an,nCe 1* l'autre. 	teurs 
ventes we sent chi ffrAes S $855 millions, tent mine bomsse do 1.2% per rap, 
port au niiveau attemrnt en septenmbre 1985. 

o Our ire base provincmate, La plus qrannrle partne 'Ac Is croissannre, dune 
annAe S l'autre, enroqnstrAe en septcnnbre 1986 a ALA current-k' em, Ontario 
($494 millions ow +12.6%). so Quilbe,: ($115 nntlmonuv niU *12,45) at en, 
Colu.onnbme-Bcmtamnnmqnme ($123 milimu,uv na ,tO.t,%). L'Albeita a Aqale,nerut 
siciruatA an flair, unnrortonut , avec one auqmenntatmon clans 1ev senntes do $75 
silt nuuuus ou *6.8%. 

o Au niveau den réquonns mktropolitaines, on rapporte les gains suixteut,: 
1,rontn (.15.7%) • Vwnun'nnneter (.14.6%), libntrAal (.13.6%) et Wmnnnnmpeq 

Istiamations an dollars constants 

o Dn5uionnflAes S I' nmd,e d  men induce mmpl in - u lie ul(ni p i in 	124.6), 1.-eu ve,ntes au 
detail nuann ACsamsonu,ual isAeni pour neptuenbrc 1986 o,,t augse,ut6 clv' 7.0% par 
rwpport Ru nnois cumrnnsponnda-nt lan nmer,nmer ci oat totulmsA S9,149 sml-
iions on Aol tars connst tents (Ic 1981. La voleur dAsamsonnal isIs, des vemntes 
do septnanbre 1986, njAeho,nflAc '5 l'aide d'un mind ice Ic 126.3, a emnren3mstr6 
one hausse Ac 0.8% tsar rapport sax se,utnns d'ir(nt et sent chmffrAe 's 
$9,491 mmllmonns enu dollaia connstw,ts die 1981. 
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TABLEAUX STATISTI(J1S 

Retail Trade, 	 Commerce de detail 
tkiadjusted, by 	 données brutes, par 
Region and 	 region et genre de 
Kind of Business 	 commerce 



PRELIMINARY ESTiMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 

1 Combination stores (groceries and meat) x x x x 28,155 + 	4.3 

2 x x x x 24.916 + 	5.8 

3 All 	other 	food 	stores 	........ 	........ 	......... 	...... X X X X 1.778 

4 Department 	stores 	.............. 	...... 	......... 	.... 11,904 + 	5.4 - - 11,904 + 	5.4 

5 General 	merchandise stores .. .......... 	..... ....... x x x x 10,456 + 	7.9 

6 General stores ............... .... .................. x x 6,156 - 	2.3 

7 x x x x 4,869 - 	0.7 

8 x x x 33.859 + 21.4 

9 - - x x x x 

10 x x x x 13.284 - 200 

11 - - 1,655 ... 1.655 

12 - 

. 

- 5,063 + 15.5 5,063 + 15.5 

13 645 + 	80 86 ... 731 + 	12.1 

14 2393 + 	8.9 294 + 27.6 2.687 + 10.6 

15 4.088 + 25.8 2.088 + 13.5 6,176 + 21.3 

16 

Grocery confectionery and sundries stores .............. 

x x x x x X 

17 X X X X X X 

18 

Variety 	stores ........................ .............. 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

X X x x 1,984 + 26.3 

19 

Motor vehicle dealers ................. ...  ....... .... 

Used car dealers ................... .....  .... ..... .. 

x x x x 2,030 + 33.4 

20 

Service stations 	............................ ........ 

Garages 	.................................. ........ 

- - 381 + 30.9 381 + 30.9 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

Hardware stores .................................... 

x x x x 2,639 

22 

Women's clothing stores ............................. 

Family 	clothing 	stores ............................... 

Pharmacies, patent medicine and cosmetics stores 1,821 + 	9.0 9,000 + 19.4 10.820 + 17.5 

23 

Furniture, TV., radio and appliance stores .............. 

x 

.

. 

x x x 380 + 13.8 

24 

Household furniture stores ........................... 

x x x x 287 + 	0.7 

25 

Household appliance stores 	.......................... 

491 ... 127 - 	4.5 618 + 30.6 

26 

Book and stationery stores ........................... 

X X X X 1,101 

27 

Florists 	..... ....  --- 	.------ 	........... 	... 	......... 

Jewellery stores ....................................

Sporting goods and accessories stores .................

Personal accessories stores . x x x x 782 + 	4.2 

28 7,368 - 	1.2 7,328 + 32.8 14,696 + 132 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 76,987 + 11.4 111,892 + 	7.7 188,879 + 	9.2 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 1. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Terre-Neuve 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 % $000 

x x x x 261,475 + 	1.5 1 

x x x x 223,819 + 	6.4 2 

x x x x 15,20P ... 3 

96,102 + 	3.1 - - 96,102 + 	3.1 4 

x x x x 84,160 + 	0.4 5 

x x x x 54.207 - 	6.3 6 

x x x x 45.469 + 	5.1 7 

x x 328.722 + 13.3 

Tous les autres magasins d'aliments ...................... 

8 

x x x x 

Epiceries 	- 	Boucheries ................................. 

9 

x x 139,696 - 14.6 

Epiceries, confiseries et articles divers 	.................... 

Bazars 	.............................................. 

10 

- 12,391 - 	2.3 12,391 - 	2.3 

Grands 	magasins 	..................................... 

11 

- - 47.569 + 	11.1 47,569 + 	11.1 

Magasins de marchandises diverses ...................... 

Magasins 	generaux .................................... 

12 

5.141 - 	0.1 787 - 	1.1 5,927 - 	0.2 

Coocessionnaires d'automobiles 	........................ 

13 

20.467 + 	6.6 2,443 ... 22,910 + 	9.4 

Stations-service 	..................................... 

14 

29,728 + 	4.8 18.638 - 	2.8 48,366 + 	1.7 15 

x x x x x x 16 

x x x x x x 

Vendeurs d'automobiles d'occasion ...................... 

Magasins de vétements pour Ia famille ................... 

17 

x x x x 16,763 + 30.6 

Magasins de chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

x x x x 15,885 + 	13.4 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vèternents pour hommes 	................... 

19 

- - 2,743 - 	2.7 2,743 - 	2.7 

Garages 	........................................... 

20 

x x x x 16.368 + 32.6 

Magasins de vèternents pour dames ..................... 

Magasins de chaussures spécialisèes .................... 

Magasins de rneub!es, tèléviseurs, radios et accessoires. . 21 

16,099 + 	9.1 82,794 + 25.6 98.893 + 22.6 Pharmacies, mèdicaments brevetés et produits de beauté. . 22 

x x x x 3,353 + 18.8 

Magasins d'appareils ménagers ......................... 

.. 

23 

x x x x 3,302 - 	8.2 

Magasins de meubles ................................. 

Librairies et papeteries 	................................ 

24 

4,017 + 	13.2 1,200 - 	13.1 5,217 + 	5.8 25 

x x x x 9,207 + 26.2 

Fleuristes 	.......................................... 

26 

x x x 6,864 + 	5.1 

Bijouteries 	......................................... 

27 

;9 918 - 	8.2 62.327 ... 132,245 + 	9.3 

Magasins darticles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

670,779 + 	5.5 1,039,188 + 	5.5 1,709,967 1 	5.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



-4- 

PRELIMINARY ESTiMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 

1 Combination stores (groceries and meat) .............. x x x x 7.887 - 	0.5 

2 Grocery confectionery and sundries stores ............. x x x x 1.942 - 	0.2 

3 All 	other 	food 	stores 	............................... - 

5. 382 

- 325 + 30.5 325 + 30.5 

4 Department 	stores 	................................. + 	7.3 - - 5,382 + 	7.3 

5 x 

. 

x x x x x 

6 - - 1,308 + 14.0 1,308 + 14.0 

7 

General 	stores 	..................................... . 

x x x x x x 

8 - - 10.763 + 20.2 10,763 + 20,2 

9 Used car dealers 	- - 

.. 

- x x x x 

10 x 

.. 

x x x 2,424 - 18 6 

11 

General merchandise stores .......................... . 

- - x x x x 

12 x x x x x x 

13 

Motor 	vehicle 	dealers 	............................... . 

x 

.. 

x x x x x 

14 x x x x x x 

15 

Variety 	stores 	...................................... . 

x x x x 539 

16 x x x x x x 

17 

Service 	stations 	................................. 	... . 

Garages 	.......................................... . 

x X X X X X 

18 - - 432 ... 432 

19 

Women's clothing stores ............................. 

x x x x x x 

20 

Men's clothing stores 	............................... 

Family clothing stores ............................... 

Household 	appliance stores 	.......... .......... ..... - - x x x x 

21 

Automotive parts and accessories stores ............... 

Hardware stores ................................... 

- - x x x x 

22 

Family shoe stores 	................................. 

Household furniture stores 	........................... 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 2.470 + 14.4 

23 

Specialty shoe stores 	............................... 

x 

. 

x x x X X 

24 - - x x x X 

25 

Florists 	........................................... 

x X X X X X 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

Sporting goods and accessories stores ................. x x x x 406 + 24.1 

27 - - 483 + 10.2 483 + 10.2 

28 

Personal accessories stores .......................... 

x x x x 5,534 + 107 

29 

All other stores 	.................................... 

All stores 16,447 + 	6.2 30,108 + 10.5 46,555 + 	8.9 
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ESTIMATiONS PREUMINAIRES 

TABLEAU 2. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ile-du- Prince Edouard 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indOpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Vanation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

x x x x 73665 + 	1.4 1 

x x x x 17.111 + 	0.8 2 

- - 2,647 ... 2,647 ... 3 

46,588 - 	1.3 - - 46,588 - 	1.3 4 

x x x x x x 5 

- - 10,836 - 	1.5 10.836 - 	1.5 Magasins 	generaux .................... 	............ 6 

x x x x x x 

Magasins de marchandises diverses ..................... 

7 

97,629 + 	7.9 97,629 + 	7.9 8 

x x x x 

Bazars ............................................ 

Vendeurs d'automobiles d'occasion ..................... 9 

x x 23,424 - 20.0 

Epiceries, conhseries et articles divers 	................... 

Tous les autres magasins d'aliments ................ ..... 

Concessionnaires dautomobiles 	....................... 

10 

- x x x x 11 

. 

x x x x x x 

Garages 	.......................................... 

12 

x x x x x x 

Stations-service 	.................................... 

13 

x x x x x x 

Epiceries 	- 	Boucheries ................................ 

14 

x x x x 3,361 + 18.6 

Magasins de vétements pour hommes .................. 

Magasins de vétements pour dames .................... 

15 

x x x x x x 

Grands magasins 	.................................... 

Magasins de vétements pour Ia famille .................. 

16 

x x x x x x Magasins de chaussures pour Ia famille ................. 17 

- 3,409 + 25.6 3,409 + 25.6 Quincailleries ....... 	................................ 18 

x x x x x x 19 

- - x x x x 20 

- - x x x x 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins de meubles, tèlèviseurs, radios et accessoires 21 

x x x x 22,807 + 29.0 Pharmacies, médicaments brevetés et produits de beauté. . 22 

x x x x x x 

Magasins de chaussures spècialisèes ................... 

Magasins de meubles ............................. 

23 

- - x x x x 24 

x x x x x x 

Magasins dappareils mènagers ........................ 

25 

x x 3,576 + 	1.3 

Librairies et papeteries ............................... 

26 

4,222 + 13.7 4,222 + 13.7 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

x x 50,531 + 	8.6 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

144,503 + 	2.4 269,883 + 	4.1 414,386 + 	3.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins inctépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 62,166 + 12.6 16,628 + 	4.4 78.793 + 10.7 

2 2,993 + 	5.5 11,813 + 	4.3 14.805 + 	4.6 

3 x x x x 4.179 + 15.4 

4 

All other food stores ..... ... ............ ............ 

31,783 + 	9.0 - - 31.783 + 	9.0 

5 x x x x 12,842 + 	8.1 

6 - - 4,781 + 	0.2 4.781 + 	0.2 

7 x x x x 5,873 - 12.9 

8 - 75,284 + 21.4 75,284 + 21 4 

9 

Combination stores (groceries and meat) ............... 

General 	stores ..................................... 

Motor vehicle dealers ................................ 

- - 2.763 - 	7.4 2.763 - 	7 4 

10 

Department 	stores 	.................................. 

x x x x 39.365 - 	15 1 1 

11 - - 1,854 - 20.2 1854 20.2 

12 

Variety 	stores ...................................... 

Service 	stations 	............... .......... ........... 

x x X X 9,928 + 25.5 

13 Men's 	clothing 	stores 	......... 	... 	....... 	... 	........ 1,313 - 	4.2 1.841 + 	0.2 3.155 - 	1.6 

14 

Garages 	.......................................... 

Women's 	clothing 	stores ......... .........  .......... 3,906 + 	3.4 3.454 + 18.6 7.360 + 10.0 

15 Family 	clothing 	stores 	................. 	. 	............ 1,691 

. 

- 	5.2 2.780 + 	3.7 4,471 + 	0.1 

16 

Grocery confectionery and sundries stores ............. 

x 

. 

x x x 934 

17 

General merchandise stores .......................... 

x x x x 2,136 + 12.0 

18 Hardware 	stores .................... 	......... 	...... .- - 5.410 + 17.3 5.410 + 17.3 

19 

Used 	car dealers ................................... 

1,141 - 10.9 1.752 - 	1.7 2,893 - 	5.5 

20 

Family shoe stores 	..................... ........... 

x x x x 1,157 + 16.9 

21 

Automotive parts and accessories stores ............... 

1,955 

. 

+ 34.9 2,158 - 	3.2 4,112 + 	11.8 

22 

Household appliance stores 	............... ........... 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 20,783 + 13.4 

23 

Specialty shoe stores 	....... ....................... 

1,522 - 13.0 1,555 + 	7.4 3,077 - 	3.7 

24 

Household furniture stores 	........................... 

x x x x 952 - 	0.3 

25 Jewellery 	stores 	................. 	.... 	.... 	..... 	..... 1,593 + 	16.5 422 + 15.3 2,015 + 16.3 

26 

Book and stationery stores .......................... 

603 + 26.4 3,584 + 	5.1 4,186 + 	7.7 

27 

Florists 	........... 	......... 	............ 	... 	........ 

Sporting goods and accessories stores ................. 

755 

. 

- 	1.6 3,009 + 23.8 3,764 + 17 7 

28 

Personal accessories stores ..........................

All 	other 	stores 	................ 	........ 	........... 21,859 + 	3.3 21,723 + 	15.1 43,583 + 	88 

29 All 	stores ....................................... 157,235 

. 

+ 	8.0 235,003 + 	7.6 392,238 + 	7.7 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 3. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 
JanuarySeptomber 	1986 - Janvier-Septembre 

Chain stores 

Magasns a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 198611985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

563.437 + 4.8 155,752 - 	4.9 719,189 + 	2.5 1 

27,453 + 7.6 106,865 + 	4.6 134,318 + 	5.2 2 

x x x x 34.304 + 	15.2 3 

254.489 + 3.7 - - 254,489 + 	3.7 4 

x x x x 100,668 + 	8.8 

Epiceries 	- 	Boucheries ................................. 

5 

- - 43,318 + 	1.6 43,318 + 	1.6 

Epiceries, corifiseries et articles divers 	.................... 

6 

x x x x 47,396 - 	9.9 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

7 

- 700079 + 	9.2 700,079 + 	9.2 8 

- 24,595 + 14.4 24595 ± 14.4 9 

x x x 367.861 - 	7.1 

Vendeurs d'automobiles d'occasion ....................... 

10 

- 14,679 - 12,8 14.679 - 12.8 

Tous 	es autres magasins d'aliments ...................... 

11 

x x x x 86,439 + 13.3 

Magasiris genéraux .................................... 

12 

10.524 + 7.5 15,096 - 10.8 25.620 - 	4.1 

Bazars 	.............................................. 

13 

32,966 + 2.1 24,421 + 	16.1 57,388 + 	7.6 14 

12,910 + 0.5 23,886 - 	7.7 36,796 - 	5.0 

Stations-service 	..................................... 

15 

x x x x 4.695 ... 

Magasins de vétements pour dames ..................... 

Magasins de chaussures spècialisèes ................. 16 

x x x x 16,143 + 	3.2 

Concessionnaires d'automobiles 	......................... 

17 

- - 39,417 + 	19.1 39,417 + 	19.1 

Garages 	........................................... 

Magasins de chaussures pour Ia famille ................. 

18 

9.723 + 6.8 14,378 -. 24,102 + 	2.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vètements pour hommes ................... 

19 

x x x x 9,794 + 19.7 

Magasins de véternents pour Ia famille .................. 

20 

15,522 + 3.3 18.531 - 	3.6 34,053 - 	0.5 

Quincailleries ...................................... 

Magasins de meubles, téleviseurs. radios et accessoires. 21 

x x x x 183,638 + 	14.6 

Magasins de meubles ................................ 

Pharmacies, médicaments brevetés et produits de beauté. 22 

13.367 - 1.2 13,114 + 	10.6 26,481 + 	4.2 

Magasins d'appareils mènagers ........................ 

23 

x x x x 10,570 + 	6.6 

Librairies et papeteries ............................... 

24 

13,536 + 2.2 3,685 - 	5.1 17,220 + 	0.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

3,822 ... 34,656 - 	9.3 38,478 - 	4.1 Magasins d'articles de sport et d'accessoires ............. 26 

e,293 + 0.6 19,932 + 	19.9 26,225 + 14.6 27 

20 1 ,542 + 3.2 171,445 + 	12.1 373,987 + 	7.1 

Magasins d'accessoires personnels ..................... 

28 

1,356,454 + 4.0 2,095,498 + 	4.7 3,451,952 + 	4.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by KnJ o Busness 

New Brunswick 

September - 1986 - Sepknibiu 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO % $'OOO % 

1 x x x x 48,770 + 10.7 

2 x x x x 14002 + 20.4 

3 All other food stores ................................ x x x 5,526 

4 20,265 + 	3.5 - - 20,265 + 	3.5 

5 

Department 	stores 	.................................. 

x x x x 11,086 + 33.9 

6 General 	stores 	.................. 	..... 	............. - - 9.655 + 	3.2 9,655 + 	3.2 

7 x x X x 7,095 + 12.3 

8 x x x x 53,724 + 21 5 

9 Used 	car 	dealers 	........... 	....... 	.... 	........... - - 2,226 + 27.2 2,226 + 

10 

Variety 	stores .............. .... .... ................ 

x x x x 28.989 + 	1 

11 

Motor vehicle dealers 	............................... 

- - 1.386 - 11.7 1,386 - 	11.7 

12 

Service 	stations 	............... ..................... 

Garages 	.......................................... 

x x x x 7,040 + 15.5 

13 Men's 	clothing 	stores 	....... 	... 	....... 	............. 

. 

1,242 + 35.6 1,153 + 	11.6 2.395 + 22.9 

14 3,735 + 12.2 1.595 + 23.0 5.330 + 15.2 

15 

Combination stores (groceries and meat) ............... 

Family clothing 	stores ............................... 2,655 + 	6.6 1.250 - 13.1 3.905 - 	0.5 

16 

Grocery confectionery and sundries stores .............. 

x x x x x x 

17 

General merchandise stores .......................... 

x X X X X X 

18 Hardware 	stores ................. 	....... 	........... - - 3,018 + 	5.7 3,018 + 	5.7 

19 x 

. 

x x x 3,173 + 	7.7 

20 

Household furniture stores 	..... ...................... 

Household appliance 	stores 	.. ...... ................. - - 690 + 	5.2 690 + 	5.2 

21 

Automotive parts and accessories stores ............... 

Furniture, TV.. radio and appliance stores .............. x 

. 

x x x 1,606 + 14.8 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 

. 

1,243 + 14.0 14,039 + 15.6 15,281 + 15.5 

23 

Specially shoe stores 	............................... 

Family shoe stores 	................. ..... ........... 

863 + 	4.8 364 - 	1.5 1,227 + 	2.8 

24 X X X X 818 + 10.9 

25 959 

. 

+ 	11.5 700 + 24.8 1.659 + 16.8 

26 

Book and stationery stores ........................... 

x x x X 2,442 + 	1.4 

27 

Florists 	........................ ................... 

Jewellery 	stores .................................... 

371 + 	0.6 1,146 + 17.8 1,516 + 	12 1 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

15,305 + 	8.3 13,018 - 	3.6 28,323 + 	4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 105,505 + 12.2 177,835 ± 11.7 283,340 + 11.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind 01 business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$' % $000 % $000 % 

x x x x 452,027 + 	6.9 1 

x x x x 109,569 + 	8.7 2 

x x x x 43,115' ... 3 

169,502 + 	2.1 - - 169.502 + 	2.1 4 

x x x x 74,561 + 	19.1 5 

- - 84.545 + 	12.2 84,545 + 12.2 

Epiceries 	- 	Boucheries ................................. 

6 

x x x x 52,104 - 	0.6 

Epiceries, contiseries et articles divers 	.................... 

Tous les autres magasins daliments. .............. 	.... 

Grands 	magasins 	.................................... 

7 

x x x x 498,931 + 	11.2 

Magasins de marchandises diverses ..................... 

8 

18,625 + 	12.7 18,628 + 12.7 

Bazars 	............................................. 

Concessionnaires d'automobiles 	........................ 

9 

x x 276,001 + 	9.3 10 

- 13,315 + 	7.9 13.315 + 	7.9 11 

x x x x 58867 + 	8.4 

Magasins généraux ................................... 

12 

8,992 + 14.0 11,456 + 19.7 20,448 + 17.2 13 

29,709 + 	1.6 14.526 + 21.9 44,235 + 	7.5 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	..................................... 

14 

18,515 + 	8.4 11,621 - 14.7 30,136 - 	1.8 15 

x x x x x x 

Magasins de vétements pour hommes 	................... 

16 

x x x x x x 17 

- - 28,925 + 13.3 28,925 + 13.3 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins do chaussures pour Ia lamille ................. 

18 

x x x x 26,053 + 	2.6 

Magasins de vétements pour dames ..................... 

19 

- - 5,995 + 	2.4 5,995 + 	2.4 

Magasins de vétements pour Ia lamille ................... 

20 

x x x x 12,377 + 	8.0 

Magasins do chaussures spécialisees .................... 

Quincailleries....................................... 

Magasins de meubles, télèviseurs, radios et accessoires.. 21 

11.262 + 24.8 128,157 + 22.3 139,419 + 22.5 

Magasins do meubles ........... ..................... 

Pharmacies, medicaments brevetés et produits de beauté 22 

8,183 + 13.4 3,269 + 12.9 11.452 + 13.2 23 

x x x x 9,318 + 	11.0 24 

8,764 + 	0.5 6,955 + 14.2 15.719 + 	6.1 

Magasins d'appareils menagers ........................ 

25 

x x x x 21,992 + 	3.6 

Librairies et papetenes ............................... 

Bijouteries 	......................................... 

26 

3262 + 	1.9 8.233 + 17.2 11,495 + 12.4 

Fleuristes 	......................................... 

27 

36,467 + 	2.4 105,015 + 	13.1 241,482 + 	6.8 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

887,190 + 	6.3 1,599,481 + 11.1 2,486,671 + 	9.4 

Tous 	es autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No .  _________ _________ 

$000 % $'OOO $000 

1 204,727 - 	3.8 273,530 + 	6.8 478.257 + 	1.9 

2 7,039 + 10.8 191,686 + 21.6 198,725 + 21.2 

3 3,205 + 22.5 76,913 + 	14.1 80,118 + 14.5 

4 Department 	stores 	.................. 	.... 	.......... 194,347 + 	8.2 - - 194.347 + 	8.2 

S 

Combination stores (groceries and meat) ............... 

x x x x 27.844 + 	6.3 

6 x x x X 25,410 + 21.5 

7 x x x x 29,971 + 10.0 

8 

General 	stores 	................ ..................... 

- - 567,626 + 27.8 567,626 + 27.5 

9 

Variety 	stores .................... .................. 

Motor vehicle dealers 	............ ........  ....... .... 

Used 	car 	dealers 	................ 	.................. - 

. 

- 25,066 + 22.6 25,066 + 22.6 

10 Service 	stations 	........................ 	........... 

. 

37,754 - 	2.9 195.425 - 11.2 233,178 - 	9.9 

11 Garages 	.................... 	.......... 	...... 	..... - - 50,304 + 	8.7 50,304 + 	8.7 

12 Automotive parts and accessories stores x x x x 51,799 + 	14.1 

13 

All 	other 	food 	stores 	................................ 

Men's clothing stores 13,940 

. 

+ 34.1 18.194 + 21.1 32,134 + 26.4 

14 

Grocery confectionery and sundries stores .............. 

Women's 	clothing 	stores ............. 	. 	.............. 45,495 + 18.2 36.123 + 	16.6 81,617 + 	17.5 

15 

General merchandise stores .......... 	............... 

39,516 + 15.7 25,908 + 	11.3 65,424 + 13.9 

16 4,548 + 23.2 2,232 + 13.6 6.780 + 	19.9 

17 Family 	shoe 	stores 	... 	....................... 	..... 31,187 

. 

+ 12.4 8,621 + 	9.2 39,808 + 	11.7 

18 x x X 47,363 + 27.2 

19 Household 	furniture 	stores 	.. ......... ......... ...... 12,854 

. 

+ 	5.3 40,745 + 24.8 53,599 + 	19.5 

20 

Family 	clothing 	stores 	............................... 

x x x x 13,099 + 	17.9 

21 

Hardware stores ..... .... ........................... 

x x x x 37.885 + 	13.1 

22 Pharmacies, patent medicine and cosmetics stores 33,967 + 	8.3 71,601 + 	6.9 105,567 + 	7.4 

23 

Specialty 	shoe stores 	............................... 

Furniture, TV., radio and appliance stores ....... ....... 

8,379 

. 

+ 	5.0 10,691 - 	4.5 19,070 - 	0.5 

24 Florists 	.................... 	...... 	................ - 

. 

- 8.600 + 12.3 8,600 + 	12.3 

25 

Household appliance stores ...... ........... ....... 

Jewellery 	stores 	............... 	..... 	............... 3,937 + 	9.9 7,926 + 25.7 11,863 + 20.0 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 4,045 ... 38,248 + 	9.0 42,293 + 	12.1 

27 9,553 

. 

. 

i- 	7.4 30.249 + 16.2 39,802 + 140 

28 

Personal accessories stores .......................... 

110,515 + 	8.9 169,537 + 28.3 280,052 + 199 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 840,933 + 	5.6 2,006,669 + 15.5 2,847,601 + 12.4 
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ESTIMA11ONS PRELIMINAIRES 

TABLEAU 5. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Québec 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendarits 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

1,974,379 - 	0.7 2,644,179 + 	9.3 4,618,558 + 	4.8 1 

61.278 + 23.8 1.694,860 + 23.4 1,756,139 + 23.4 2 

30.221 + 	9.4 704,749 + 19.7 734.970 + 19.2 Tous los autres magasins d'aliments 3 

1.579,331 + 	5.5 - - 1,579,331 + 	5.5 4 

x x x x 210,004 + 	7.0 

Epiceries 	- 	Boucheries ................................ 

5 

x x x x 216.071 + 21.7 

Epiceries, contiseries et articles divers 	.................... 

6 

x x x x 255,091 + 	6.6 

Grands 	rnagasins 	..................................... 

7 

5,270,031 + 14.3 5,270.031 + 14.3 

Magasinsgènèraux .................................. 

Bazars ............................................ 

8 

235,521 + 	19.1 235,521 + 	19.1 

Magasins de marchandises diverses ................... 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

3L. 	. .. 	. 1,894,534 - 	3.0 2.257.359 - 	3.9 10 

- - 463,921 + 	4.0 463,921 + 	4.0 11 

x 432,355 + 	6.6 12 

101,221 + 	16.6 140,996 + 	1.0 242,217 + 	7.0 

Stations-service 	.................................... 

13 

305,006 + 12.6 260,493 + 	9.0 565,499 + 10.9 14 

291,165 + 	9.7 201,823 + 	9.8 492,987 + 	9.8 

Garages 	.......................................... 

Magasins do vètements pour dames .................... 

15 

31,711 + 	4.8 17.791 + 23.0 49,502 + 10.7 16 

230,607 + 12.3 59,990 + 	5.6 290,597 + 	10.8 17 

x x x x 363,738 + 21.7 

Magasins de vétements pour Ia famille .................. 

Quincailleries .......... 	............................. 18 

107,434 + 15,4 335,267 + 14.3 442,701 + 14.6 Magasins de meubles ................................ 19 

x x x x 106.283 + 	19.1 20 

x x x x 310,170 + 	8.4 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, tèléviseurs, radios et accessoires ... 21 

299,371 + 	7.9 629,670 + 	8.5 929,041 + 	8.3 Pharmacies, médicaments brevetés et produits de beauté. . 22 

68.035 + 	7.9 70,793 + 	7.1 138,828 + 	7.5 

Magasins de chaussures spècialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

23 

- - 90,890 + 	12.7 90,890 + 	12.7 24 

33.859 + 	6.3 68,821 + 	11.7 102.680 + 	9.8 

Magasins d'appareils ménagers ........................ 

25 

36.934 - 	0.1 413.667 + 	9.5 450.601 + 	8.7 

Librairies et papeteries ............................... 

Magasins darticles de sport et d'accessoires ............. 26 

81.632 + 	5.6 259,611 + 	8.5 341,244 + 	7.8 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

963.584 + 	4.1 1,364,727 + 23.9 2,328,312 + 14.8 

Magasins d'accessoires personnels ..................... 

28 

7.168,377 + 	3.7 18,106,262 + 12.2 25,274,639 + 	9.7 

Thus los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

1 Combination stores (groceries and meat) x x x x 227154 - 	2.9 

2 x x x x 82,773 + 29.3 

3 

Grocery confectionery and sundries stores ..............

All 	other 	food 	stores 	....................... 	........ 1,739 + 10.4 44,143 + 22.5 45,883 + 22.0 

4 

. 

118,419 + 	9.6 - - 118,419 + 	9.6 

5 General 	merchandise stores ............ ............. x x x 7,175 + 	0.3 

6 - - 250 ... 250 

7 x x x x 8,492 + 	3.2 

8 

General stores ..................................... 

Variety stores .................................. .... 

- - 264.538 + 29.7 264,538 + 29 7 

9 

Motor vehicle dealers 	....... ................ ........ 

Used 	car 	dealers 	............................. 	..... - - 8,007 + 	6.5 8,007 + 	6 5 

10 

. 

. 

25,225 - 	7.2 75,225 - 	9.9 100,449 - 	9 3 

11 Garages 	..... 	.............. 	...................... - - 14,519 + 26.2 14.519 + 26.2 

12 x x x X 17.558 + 20.6 

13 

. 

8,829' ... 8.345 ... 17,174 

14 24,593 + 19.7 16,535 + 28.2 41,127 + 23.0 

15 22,054 + 23.7 6.681 - 19.5 28,735 + 	10.0 

16 2,945 + 30.3 1,575 + 29.4 4,520 + 30.0 

17 

Department 	stores 	.................................. 

17,134 + 23.7 4,644 + 27.6 21,779 + 24.5 

18 x x x x 24,726 + 25.0 

19 

Hardware stores .................................... 

8,118 + 13.7 16,216 .. 24,334 + 31.1 

20 

Service 	stations 	.................................... 

x x x x x x 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	.............................. 

x x x X X X 

22 

Women's clothing stores ............................. 

Family 	clothing 	stores ............................... 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 23,119 + 	5.6 36,897 + 	0.4 60,016 + 	2.3 

23 

Specialty shoe stores 	............................... 

Family 	shoe stores 	................................. 

6,211 + 	0.9 3,573 - 	0.2 9,783 + 	0.4 

24 

Household furniture stores 	........................... 

- - 3,924 + 27.3 3,924 + 27.3 

25 

Household appliance stores 	......................... 

2,746 + 	5.8 4,241' ... 6,987 + 31.6 

26 

Book and stationery stores ........................... 

2,173' ... 15,333 + 22.5 17,505 + 28.3 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

6,383 + 	8.7 13,196 + 26.3 19,580 + 20.0 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

75,725 + 	9.3 78,232 ... 153,957 + 222 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 495,386 + 	6.4 846,680 + 18.2 1,342,066 + 13.6 
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ESTIMATIONS PREUMINAIRES 

TABLEAU 6. Commerce de detail, magasins a succursales et magasins independents, suivant le genre de commerce 

Zone métropolitaine de Montréal 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $0130 

x x x x 2,235,921 + 	1.4 1 

x x x x 731 ,350 ... 2 

17,937 + 	2.1 394,190 -4- 	20.7 412,127 + 19.8 3 

927.775 + 	5.3 - - 927,775 + 	5.3 4 

x x x x 68,768 + 25.2 

Epiceries 	- 	Boucheries ................................ 

5 

- - 6,784 + 	5.0 6,784 + 	5.0 Magasins generaux ................................. 6 

x x x x 77.170 + 	4.5 

Magasins de marchandises diverses ..................... 

7 

2,442,264 + 	11.6 2,442.264 + 11.6 

Bazars ............................................ 

Concessionnaires d'autornobiles 	....................... 8 

74,737 + 	2.6 74.737 + 	2.6 

Epiceries, confiseries et articles divers 	................... 

Vendeurs d'automobiles doccasion .................... 9 

743,279 - 	4.1 991,974 - 	6.1 10 

- - 129,975 + 10.4 129,975 + 10.4 11 

x x x x 147.703 + 	6.8 12 

65,389 + 15.9 55,690 + 	8.3 121.079 + 12.3 

Garages 	.......................................... 

13 

. 

167,447 + 13.8 122,005 + 12.6 289,452 + 13.3 

Magasins de véternents pour hommes .................. 

14 

162,223 + 12.4 58,630 - 	9.6 220,853 + 	5.5 

Tous les autres magasins daliments ..................... 

Grands magasins 	.................................... 

15 

20.391 + 	4.6 12,387 ... 32,778 + 15.4 16 

.. 

126,700 + 19.8 31,245 + 24.4 157,945 + 20.7 

Magasins do vétements pour Ia famille .................. 

17 

x x x x 189,822 + 21.8 

Statns-seice 	.................................... 

18 

64,059 + 21.9 136,805 ... 200,865 + 32.0 Magasins do meubles ................................ 19 

x x x x x x 

Magasins de vètements pour dames .................... 

20 

x x x x x x 

Magasins do pièces et d'accessoires d'automobiles ........ 

Magasins do meubles, tèlèviseurs. radios et accessoires 21 

201,405 + 	6.2 341,764 + 10.2 543,169 + 	8.7 

Magasins de chaussures pour Ia famille ................. 

Quincailleries ....................................... 

Pharmacies, médicaments brevetés et produits de beautè. 22 

53,316 + 	7.9 22,053 + 	3.0 75,369 + 	6.4 

Magasins do chaussures spècialisèes ................... 

23 

- - 39,202 + 23.4 39,202 + 23.4 24 

23546 + 	4.8 34,890 + 32.4 58,435 + 	19.7 

Magasins dappareils ménagers ........................ 

Fleuristes 	......................................... 

25 

7658 + 	8.0 150,785 + 	11.5 168.443 + 	11.1 

Librairies et papeteries 	............................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et daccessoires ............. 26 

34763 + 	5.9 105,716 + 	5.8 160,479 + 	5.8 27 

663,770 + 	6.7 615.740 + 34.1 1.279,511 + 18.3 

Magasins d'accessoires personnels ..................... 

28 

4,239.866 + 	4.8 7,653,302 + 12.6 11,893,168 + 	9.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 

1 524,855 + 	6.9 213,839 + 	12.7 738,693 + 	8.5 

2 107,618 + 	4.5 93,587 + 20.4 201,206 + 	11.3 

3 All 	other 	food 	stores 	................................ 9,714 + 23.0 69,578 + 	14.3 79,292 + 	15.3 

4 

Grocery confectionery and sundries stores .............. 

Department 	stores 	....................... 	.......... 384,589 + 	9.5 - - 384,589 + 	9.5 

5 86,747 + 	4.1 31,151 + 3.4.2 117,898 + 10.7 

6 General 	stores 	................ 	.................... x x x x 22.522 + 27.2 

7 

.. 

23,555 - 11.3 4,427 - 	0.2 27.982 - 	9.7 

8 x x x x 964,152 + 169 

9 

Motor vehicle dealers 	..................... .......... 

Used car dealers ................. .................. - - 24928 + 26.3 24,928 + 26 3 

10 101,580 - 15.7 210,801 - 	1.1 312,381 - 	64 

11 Garages 	................. ...........  ........ ...... - - 53,175 + 23.1 53,175 + 23 1 

12 Automotive parts and accessories stores 	...... ....... 3,185' ... 111.334 + 24.5 114,519 + 21.9 

13 

Combination stores (groceries and meat) ............... 

28,958 + 24.1 17,012 + 26.8 45,970 + 25.1 

14 71,667 + 20.9 33901 + 	5.5 105,567 + 15.5 

15 34,925 + 	12.1 14,333 + 24.3 49.258 + 15.4 

16 

Variety 	stores ...................................... 

5.127' ... 4,457 + 10.2 9,584 + 23.4 

17 

General merchandise stores .......................... 

Service 	stations 	.............................. 

28,323 + 19.5 10,493 + 18.0 38,816 + 	19.1 

18 x x x x 31,135 + 15.7 

19 

Women's 	clothing 	stores ........................ ..... 

Hardware stores . ............................ ....... 

19,208 + 	11.4 40,309 + 32.6 59,517 + 24.9 

20 

Family 	clothing 	stores 	............................. 

5,482 ... 18,837 + 35.8 24.319 

21 

Men's 	clothing 	stores 	....................... ........ 

Family 	shoe 	stores 	................................. 

26.545' 

. 

... 10.204 + 29.7 36.750 + 34.5 

22 Pharmacies, patent medicine and cosmetics stores 52,604 + 16.2 134,110 + 	11.3 186,714 + 12.6 

23 

Specialty 	shoe 	stores 	.......................... ..... 

Furniture. T.V., radio and appliance stores ......... ..... 

Book 	and 	stationery 	stores ........ ........ ... ....... 14,703 + 13.5 8,181 + 	2.4 22.883 + 	9.2 

24 

Household furniture stores 	...................... ..... 

Florists 	........................................... .725 + 	4.9 15,484 + 15.5 16,210 + 15.0 

25 

Household appliance stores 	.......................... 

14,596 + 13.3 13,651 + 	4.9 28,247 + 	9.1 

26 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 14,036 

. 

... 41.782 + 	11.3 55.817 + 19.5 

27 30,655 + 	17.1 46,043 ... 76.698 + 28 

28 

Personal accessories stores ..........................

All 	other 	stores 	................ 	........... 	... 	..... 306,225 + 	7.8 262,620 + 28.0 568,844 + 162 

29 All 	stores 	....................................... 1,913,445 

. 

+ 	7.5 2,484,223 + 16.8 4,397,668 + 12.6 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 7. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 

January-September - 1986 - Janver-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Vanation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

4,802,875 + 	1.6 1,897,189 + 	1.7 6,700.064 + 	1.6 Epiceries 	- 	Boucheries ............................... 1 

971,907 + 	7.6 842,474 + 28.1 1.814.381 + 16.2 2 

96,501 + 	19.1 614,371 + 10.0 710,872 + 	11.2 

Epiceries. confiseries et articles divers 	.................. 

3 

3,083,729 + 	8.7 - - 3,083.729 + 	8.7 4 

677,884 + 	4.6 227,960 -I- 	30.4 905.844 + 	10.1 5 

x x x x 180.168 + 23.9 Magasins genèraux .................................. 6 

220.683 - 	5.8 39,219 + 	3.7 259,903 - 	4.4 

Grands magasins 	................................... 

Bazars ............................................ 7 

x x x 8.722,317 + 10.5 

Tous les autres magasins d'aliments .................... 

8 

- - 195,355 + 14.3 195,355 + 14.3 

Concessionnaires d'autornobiles 	....................... 

9 

1,029,838 - 	5.1 1,911,828 + 	4.5 2,941,666 + 	0.9 10 

- - 457,620 + 	13.0 457,620 + 13.0 

Stations-service 	.................................... 

11 

33,833 ... 958.736 + 	11.7 992,568 + 	10.1 12 

210,478 + 13.0 150,181 + 	5.2 360.659 + 	9.6 

Garages 	.......................................... 

13 

539,157 + 	12.1 256.330 - 	0.7 795,487 + 	7.6 Magasins de vétements pour dames .................... 14 

250,170 + 	11.0 102,749 + 27.3 352,919 + 15.3 Magasins de vétements pour Ia famille .................. 15 

36,849 + 17.6 30.157 - 	3.3 67.005 + 	7.1 16 

216,613 + 10.8 81,707 + 15.6 298,320 + 	12.1 

Magasins de marchandises diverses .................... 

17 

x x x x 267,591 + 	10.0 18 

147,367 + 	11,0 323.450 + 23.9 470,817 + 19.5 

Vendeurs d'automobiles d'occasion ..................... 

Magasins de chaussures pour Ia famille ................. 

19 

40,390 + 30.7 149.510 + 28.5 189,900 + 29.0 

Quincailleries ....................................... 

20 

218,453 + 28.1 73,523 + 27.8 291,976 + 28.0 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins de vétements pour hommes ................. 

Magasins de meubles, téléviseurs. radios et accessoires. . 21 

455,477 + 	13.5 1,167.622 + 18.9 1.623,099 + 17.3 Pharmacies. médicaments brevetès et produits de beauté, 22 

119,765 + 	12.0 72.124 + 	10.1 191,890 + 	11.3 

Magasins de chaussures spècialisees ................... 

23 

7,659 - 	0.5 148,342 + 	5.9 156,000 + 	5.6 

Magasins de rneubles ................................. 

24 

123,905 + 	9.1 113,236 + 10.0 237,141 + 	9.5 

Magasins d'appareils menagers ........................ 

25 

102.595 + 21.3 431.368 + 	8.2 533.963 + 10.5 

Librairies et papeteries 	............................... 

Magasins d'acticles de sport et d'accessoires ............ 26 

253,741 + 	13.9 368,398 + 27.0 622,139 + 21.3 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

1 664,626 + 	7.6 2,053,557 + 21.3 4.718,183 + 13.2 

Magasins d'accessoires personnels ..................... 

28 

5.469,628 + 	5.7 21,671,948 + 11.9 38,141,576 + 	9.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

AH stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $'OOO % $000 % 

1 202.496 + 	6.1 49,877 + 	6.0 252.373 + 	6.1 

2 26,208 + 	9.5 34,811 + 	15.1 61019 + 12.6 

3 All 	other 	food 	stores 	.. 	...... 	........ 	.............. 3,251' ... 39,054 + 12.6 42.305 + 14.2 

4 163.801 + 	11.7 - - 163.801 + 	11.7 

5 28,399 + 	9.0 6,940 + 23.7 35,339 + 11.6 

6 

Combination stores (groceries and meat) ............... 

- - 638 - 	4.4 638 - 	4.4 

7 

Department 	stores 	.................................. 

General 	stores ..................................... 

4,818 

. 

- 16.8 605 + 13.2 5,423 - 14.3 

8 x x x x 363.590 + 26 9 

9 

Variety 	stores ...................................... 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 6.356 + 33.3 6,356 + 33 3 

10 Service 	stations 	.................................... 39,506 - 	15.1 58.278 - 	5.8 97,784 - 

11 - - 16.126 + 25.4 16.126 + 	2. 1 1  

12 

Garages 	................................... ....... 

x x x x 36.630 + 27.9 

13 15.588 + 29.8 7,421 + 27.4 23.009 + 29.0 

14 31 .583 + 23.2 17,482 + 	4.1 49,064 + 15.6 

15 

Women's clothing 	stores ............................. 

Family 	clothing 	stores 	.......................... .... .16,501 + 13.4 3,424 + 12.9 19,926 + 13.4 

16 

Grocery confectionery and sundries stores .............. 

3,265 + 28.5 2,322 + 20.7 5,587 + 25.1 

17 

General merchandise stores .......................... 

14,511 + 24.3 4.514 + 	8.0 19,025 + 20.0 

18 

Family shoe 	stores 	................................. 

x x x x 8.082 + 15.2 

19 

Hardware stores .................................... 

12,322 + 	11.0 8,562' ... 20,884 + 20.3 

20 x x x x 11,399 

21 

Automotive parts and accessories stores ...............

Men's clothing stores 	............................... 

x x x x 21,179 

22 Pharmacies, patent medicine and cosmetics stores 14,713 + 27.8 56.850 + 	9.1 71,563 + 12.5 

23 

Specialty shoe stores 	............................... 

7.273 + 20.9 3.015 + 15.4 10.288 + 19.3 

24 

Household furniture stores 	........................... 

x x x x 6,397 + 	7.3 

25 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. 

5.585 + 15.5 6,920 + 21.2 12.506 + 18.6 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 7,261 + 359 15.073 + 10.3 22,335 + 17 5 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Personal 	accessories 	stores 	.............. 	.. ........ 15,604 + 	13.1 28,714' ... 4.4,319 + 31 4 

28 109,899 

. 

+ 	9.8 113.369 + 35.0 223,269 + 21 

29 

All 	other 	stores 	............. 	.... 	.... 	............... 

All 	stores ....................................... 750,126 + 10.0 900,090 + 20.9 1,650,215 1- 	15 7 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de detail, magasins a succursates et magasins independants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

1814408 + 	0.4 444,731 - 	0.5 2,259139 + 	0.2 Epiceries - Boucheries......,.....,, 1 

225212 + 	8.7 305,050 + 	12.9 530,262 + 	11.1 2 

28,648 + 	17.2 358,023 + 13.2 386.671 + 13.5 Tous 	es autres magasins d'alirnents ................... 3 

1.264,303 + 	11.2 - - 1,264,303 + 	11.2 4 

213,204 + 	1.5 57,164 + 15.0 270,368 + 	4.1 5 

- - 5,682 - 	2.5 5.682 - 	2.5 6 

46,890 - 	12.1 4,617 + 16.5 51,507 - 10.2 7 

x x x x 3323,965 + 18.3 8 

50.166 + 	8.5 50,166 + 	8.5 

Epiceries, confiseries et articles divers 	.................... 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

9 

... 

548,275 + 	3.8 963,066 + 	0.3 10 

- - 127,560 + 22.6 127,560 + 22.6 

Magasins 	gènèraux ................................... 

Bazars 	............................................. 

11 

x x x x 309,078 + 	11.6 12 

110.706 + 13.4 66.309 + 	1.6 177,014 + 	8.7 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	..................................... 

13 

235,800 + 	11.3 139,012 + 	9.4 374,812 + 10.6 

Garages 	........................................... 

Magasins de vétements pour hornmes ................... 

14 

115,336 + 	8.5 28,836 ... 144,172 + 13.9 

Magasins de vétements pour dames ..................... 

15 

25,138 + 	15.2 16,371 - 	3.1 41,509 + 	7.2 16 

111.569 + 13.0 35,371 + 	16.3 146,940 + 13.8 

Concessionnaires d'automobiles 	........................ 

Magasins de chaussures spècialisèes .................... 

17 

X X x x 70,872 + 18.4 Quincailleries ...................................... 18 

96.117 + 15.4 71,829 ... 167.947 + 27.1 

Magasins de pièces et d'accessoires d'automobiles ......... 

19 

x x x x 87.587 + 27.6 

Magasins de vètements pour Ia famille ................... 

20 

x x x x 167,411 + 23.8 Magasins de meubles, téléviseurs, radios et accessoires. . 21 

121,292 + 14.6 497,552 + 22.4 618,844 + 20.8 

Magasins de chaussures pour 	a famille .................. 

Magasins de meubles ................................. 

Pharmacies. médicaments brevetés et produits de beauté. 22 

61.280 + 17.2 25,718 + 	2.8 86,998 + 12.5 

Magasins d'appareils ménagers ......................... 

23 

.. 

x x x x 61,545 - 	0.4 

Librairies et papeteries ................................ 

24 

46,212 + 	10.6 57,439 + 31.1 103,651 + 	21.1 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

49.925 + 	10.1 166,468 + 26.0 216,393 + 21.9 26 

1:9,074 + 	9.8 228,306 + 30.0 357,380 + 21.9 

Magasins d'articles de sport et d'accessoires ............. 

27 

940,028 + 	7.7 901,088 + 28.2 1,841,115 + 	16.9 

Magasins d'accesso4res personnels ..................... 

28 

6.271,076 + 	6.1 7,934,881 + 16.7 14,205,958 + 11.8 

Thus 	es autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'Q % $000 

1 Combination stores (groceries and meat) .... .......... x x x x 91.691 + 	5.8 

2 Grocery confectionery and sundries stores .............. x x x x 17,997 + 	3.8 

3 

. 

691 + 12.7 4175 + 	9.1 4,866 + 	9.6 

4 Department 	stores 	.... 	............................. 50,412 - 	0.4 - - 50,412 - 	0.4 

5 

. 

7,508 + 	6.3 1,810 + 20.4 9,318 + 	8.7 

6 

All other 	food 	stores ................................ 

x x x x 13.645 + 	6.7 

7 Variety 	stores 	........................ 	............. 2,636 - 10.7 145 + 13.3 2,781 - 	9.7 

8 

General stores ........... .......................... 

- - 89.213 + 13.8 89,213 + 138 

9 

Motor vet,icle dealers 	............................... 

Used 	car 	dealers 	........ 	.... 	... 	..... 	............ - - 2,092 + 35.6 2,092 + 35 5 

10 Service 	stations 	................ 	.... 	.... 	.......... 

. 

10,309 - 	2.0 26,141 - 	8.8 36,450 - 	7 1) 

11 Garages 	........................ 	............... - - 2.445 ... 2,445 

12 Automotive parts and accessories stores x 

. 

x x x 8,361 + 12.5 

13 Men's 	clothing 	stores 	............... 	...... 	....... 2,208 + 31.8 903 - 	1.4 3,110 + 20.0 

14 6,729 

. 

+ 	10.4 2.035 + 25.0 8,763 + 13.5 

15 Family 	clothing 	stores 	........ 	....... 	............. 5,865 + 	15.4 805 + 16.6 6,669 + 15.6 

16 412 + 33.7 435 - 	5.4 847 + 10.2 

17 

General merchandise stores .......................... 

Family 	shoe 	stores 	................. 	......... 	...... 2,130 

. 

... 526 + 13.5 2,656 + 32.0 

18 - 

. 

- 3.106 + 	9.4 3,106 + 	9.4 

19 

Women's clothing stores ........................... 

x x X X 6,132 + 17.6 

20 x 

. 

X X X 2.338 

21 

Hardware 	stores .................................... 

x x x x 5,085 + 	11.7 

22 

Household appliance stores 	.......................... 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 2.397 

. 

+ 	5.5 10.905 - 	4.9 13.302 - 	3.1 

23 

Specialty shoe stores 	............................ 

1,366 - 	4.1 642 + 	2.0 2,008 - 	2.2 

24 

Household furniture stores 	........................... 

- - 1,349 + 23.9 1,349 + 23.9 

25 

Florists 	......... 	.... 	....................... 	...... 

1,797 + 	11.1 1,463 + 	5.6 3,260 + 	8.6 

26 

Book and stationery stores ........................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores .......... x x x x 4,864 

27 Personal 	accessories 	stores 	........ ...  ....... 	.... 1,455 + 	4.6 2,349 + 	2.3 3,804 + 	3 1 

28 All 	other 	stores 	..... 	... 	. 	... 	.. 	........... 19,299 

. 

+ 	8.9 27,066 + 	2.3 46,366 + 	S 

29 All 	stores 	....................................... 198,973 

. 

+ 	6.0 243,958 + 	6.2 442,931 + 	6.1 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 9. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

845,423 + 	4.3 1 

x x x x 157,645 + 	9.0 2 

6,709 + 10.3 36,080 + 	0.7 42,789 + 	2.1 3 

411.765 + 	1.0 - - 411,765 + 	1.0 4 

61,104 + 	4.3 12,986 + 	1.2 74,090 + 	3.7 5 

x x x x 107,239 - 	1.0 6 

24,276 - 	5.5 1,128 20.4 25,404 - 	6.3 

Grands magasins 	.................................. 

7 

842,762 + 	10.1 842,762 + 	10.1 8 

20,368' ... 20,368 ... 

Epiceries, corifiseries et articles divers 	.................. 

9 

- 	' 235,108 - 	4.3 336,691 - 	2.8 

Tous les autres magasins d'aliments .................... 

10 

- - 26,663' ... 26,663' ... 

Epiceries - 	Boucheries ............................... 

Magasins generaux .................................. 

Ii 

x x x x 70,057 + 	6.4 12 

13,924 + 	3.8 9,130 - 	1,7 23.054 + 	1.5 

Vendeurs d'aulomobiles d'occasion .....................

Statns-service 	.................................... 

13 

53,462 + 	4.3 15,911 + 	14.2 69,373 + 	6.4 

Garages 	.......................................... 

14 

42.845 + 	3.9 7,819 + 	5.7 50.663 + 	4.2 

Concessionnaires d'autornobiles 	..................... 

15 

2,696 + 	17.1 3,829 + 	11.5 6,525 + 13.8 

Bazars ............................................ 

16 

14,278 + 	8.5 5,018' ... 19,297' + 	15.1 

Magasins de marchandises diverses .................... 

17 

- - 26.917 + 13.7 26.917 + 13.7 

Magasins de vètements pour Ia famille .................. 

18 

x x x x 49,106 + 16.9 

Magasins de vétements pour dames .................... 

19 

x x x x 18.030 + 	4.3 

Magasins de chaussures pour Ia famille ................. 

Magasins de meubles ................................ 

20 

x x x x 37,253 + 	9.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour homrnes .................. 

Quincailleries ....................................... 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

21,973 + 	2.3 107.306 + 	0.4 129,279 + 	0.7 Pharmacies, mèdicaments brevetés et produits de beauté.. 22 

12,927 + 	4.6 6,024 + 	1.1 18.951 + 	3.5 

Magasins de chaussures spécialisees ................... 

23 

- - 13.028 + 19.7 13.028 + 19.7 24 

15,596 + 	3.4 13.460 + 13.9 29,056 + 	8.0 

Magasins dappareils menagers ........................ 

Bijouteries 	......................................... 25 

x x x x 45.807 + 	11.0 

Librairies et papeteries ............................... 

Magasins darticles de sport et daccessoires ............. 26 

12.420 + 	15.1 20,366 + 	0.3 32.787 + 	5.4 

Fleuristes 	......................................... 

27 

1;ft661 + 	1.6 234.830 + 	5.7 401,491 + 	4.0 

Magasins daccessoires personnels ..................... 

28 

1.720.548 + 	4.2 2,210,966 + 	5.8 3,931,514 + 	5.1 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 Combination stores (groceries and meat) 	..... ......... x x x x 61.362 + 	8.8 

2 x x x x 10.783 + 	4.0 

3 x x x x 2.947 + 	10.1 

4 45,468 - 	1.0 - - 45.468 - 	1.0 

5 

Grocery confectionery and sundries stores .............. 

x x x x 3.560 + 30.1 

6 

General merchandise stores .......................... 

- - 443' ... 443 

7 x 

.. 

x x x 662 

8 - - 48,602 + 	2.9 48.602 '- 	2 0 

9 

General stores ..................................... 

- - 1,526' ... 1,526 

10 x x x x 26,207 180 

11 - - 1,726 ... 1.726 

12 x x x x 5,950 + 	5.0 

13 1.928 + 34.1 493 - 	2.1 2.421 + 24.6 

14 5.744 + 	9.5 1,278 + 	16.4 7,021 + 10.7 

15 

All other food stores ................................

Department 	stores 	.................................. 

3.686 + 	8.2 107 + 	3.3 3.794 + 	8.0 

16 x x x x 843 + 	11.6 

17 

Variety stores ...................................... 

Motor vehicle dealers 	............................... 

x x x X 2,193 

18 

Service stations 	................... ...... ........... 

- - 506 - 	0.2 506 - 	0.2 

19 

Used car dealers ................................... 

Garages 	.......................................... 

x x x x 4,781 + 16.8 

20 

Women's clothing stores ............................. 

x x x x 1,928 + 19.6 

21 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

Family 	clothing 	stores ............................... 

x x x 3,848 + 13.5 

22 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores x x x x 8,106 - 16.6 

23 

Specialty shoe stores 	.............................. 

Family shoe stores 	................................. 

Household furniture stores ........................... 

1.245 - 	3.4 369 + 	0.1 1,614 - 	2.6 

24 

Furniture. TV., radio and appliance stores ... ...... ..... 

- - 934 + 35.3 934 + 35.3 

25 

Household appliance stores 	.......................... 

1,561 + 13.8 1.209 + 	17.4 2,770 + 15.4 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x x x x 2,485 

27 

Florists 	........................................... 

1,374 + 	5.0 2,048 + 	3.9 3,422 + 	49 

28 

Personal accessories stores .......................... 

15,826 + 	7.9 16,473 + 	4.2 32,299 + 	60 

29 

All 	other 	stores 	...... 	............... 	......... 	.... 	.. 

All 	stores ....................................... 160,451 + 	6.5 127,750 - 	0.6 288,201 + 	3.2 



ESTIMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone metropolitaine de Winnipeg 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

x x x x 570,046 + 	67 Epiceries - 	Boucheries ............................... 1 

x x x x 89,196 + 	7.7 2 

x x x x 27,490 + 10.9 3 

370.688 + 	0.6 - - 370,688 + 	0.6 4 

x x x x 27,394 ... 5 

- - 2.467 ... 2,467 ... 

Tous les autres magasins d'aliments------------------- - 

6 

x x x x 6,389 ... 

Epiceries, corihseries et articles divers .................. 

Grands magasins 	................................... 

7 

492,079 + 10.5 492.079 + 10.5 

Bazars ............................................ 

8 

14,694 + 31.9 14.694 + 31.9 

Magasins generaux .................................. 

Concessionnaires d'automobiles 	....................... 

9 

x x 257,055 - 	7.7 10 

- 12,439 + 29.7 12.439 + 29.7 

Stations-service 	.................................... 

11 

x x x x 51.180 - 	1.6 

Garages 	.......................................... 

12 

11,690 + 	2.0 4,962 + 10.2 16.652 + 	4.3 13 

45,548 + 	4.3 9,979 + 17,7 55,527 + 	6.5 Magasins de vétements pour dames ................ 14 

25,937 - 	1.5 1,144 + 16.8 27,081 - 	0.8 Magasins de vOtements pour Ia tamille .................. 15 

x x x x 6,452 + 15.7 16 

x x x 15,077 + 13.8 

Magasins de rnarchandises diverses .................... 

Magasins de chaussures pour Ia famille ................. 17 

- - 4,794 + 	3.4 4,794 + 	3.4 18 

x x x x 38.330 + 18.5 

Vendeurs d'automobiles d'occasion ..................... 

Quincailleries .................................. 	..... 

19 

x x x 13,044' ... 

Magasins de meubles................................. 

20 

x x x x 28,062 + 10.6 

Magasins de pieces et d'accessoires d'automobiles ........ 

Magasins de vétements pour homrnes .................. 

Magasins de meubtes, teléviseurs, radios et accessoires.. 21 

x x x x 81,762 - 	8.2 Pharmacies, rnédicaments brevetés et produits de beauté. 22 

11,769 + 	5.2 3,314 - 	1.2 15.083 + 	3.7 

Magasins de chaussures spécialisées ................... 

23 

- - 8,130 ± 24.4 8,130 + 24.4 24 

13,030 + 	3.3 11,483 + 24.2 24.513 + 12.2 

Magasins dappareils ménagers ....................... 

25 

x x x x 17,193 + 25.9 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

11672 + 16.2 17.353 + 	3.5 29,025 + 	8.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

136,442 + 	2.4 137,248 + 	7.1 273.690 + 	4.7 

Magasins d'accessoires personnels ..................... 

28 

1.386,860 + 	4.4 1,188,674 + 	5.5 2,575,534 + 	4.9 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) x x x x 73,014 + 13.6 

2 Grocery confectionery and sundries stores x x x x 15.527 + 	4.0 

3 All other food stores 	. 	. 200 + 19.0 3,405 + 24.1 3,605 + 23.8 

4 Department stores 	 .. 30,451 - 	0.2 - - 30,451 - 	0.2 

5 General merchandise stores 15.213 + 10.6 607 ... 15,820 + 13.0 

6 General stores 9,431 + 25.6 15,571 + 	4.0 25,002 + 	11.2 

7 Variety stores 3,247 - 	2.7 367 - 	9.4 3,613 - 	3.4 

8 - 100,396 + 19.8 100,396 + 198 

9 

Motor vehicle dealers 	..... .... 	..... 	.. 	.... ...... 

.. Used car dealers ........... . 	...... .......... ..... - 1,987 + 	0.1 1,987 + 	0 1 

10 Service stations 5,523 + 25.7 13,925 - 	1.4 19,448 + 	50 

11 Garages - - 3,338 + 	7.5 3,338 + 	7.5 

12 Automotive parts and accessories stores 793 - 13.3 7,947 + 22.4 8,740 + 18.0 

13 2,300 + 21.4 1,780 + 25.8 4,060 + 23.3 

14 5,913 + 16.9 3,036 - 	2.5 8,949 + 	9.4 

15 Family clothing stores x x x x 5,734 + 21.9 

16 x x x x 438 + 22.7 

17 Family shoe stores ................................. x x x 3,207 + 10.8 

18 x x x x 4,202 - 	1.9 

19 - 3,000 - 	6.5 3.000 - 	6.5 

20 

Hardware stores ........................ ........... 

Household appliance stores 	. - - 1,554 + 	11.9 1,554 + 	11.9 

21 

Men's clothing stores 	............................... 

x x x x 2,365 - 	5.5 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores x x x x 16,489 + 	2.2 

23 

Specialty shoe stores 	............................... 

991 + 12.8 763 + 	11.1 1,754 + 	12.1 

24 

Household turniture stores 	.......................... 

x x x x 1.041 + 	1.7 

25 

Furniture, T.V., radio and appliance stores .............. 

1,274 + 10.8 1,383 - 	7.8 2.658 + 	0.2 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores x x x x 9,183 

27 

Florists 	........................................... 

Jewellery 	stores 	................................... 

62P ... 1,490 - 	2.1 2,111 + 	74 

28 

Personal accessories stores .......................... 

20,493 + 	12.1 25,891 + 23.7 46,384 + 183 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 164,931 + 11.1 249,160 + 14.2 414,091 + 12.9 
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ESTIMATiONS PREUMINAIRES 

TABLEAU 11. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

000 $'OOO $'Q 

x x x x 660,326 + 	7.7 1 

x x x x 139,716 -- 2 

1.992 + 234 31,003 + 	17.1 32,995 + 17.4 Tousles autres magasins d'aliments ................... 3 

252,831 + 	0.9 - - 252.831 + 	0.9 4 

112,948 + 	4.4 8,581' ... 121,529' + 	8.6 

Epiceries 	- 	Boucheries ................................. 

5 

80,294 + 16.5 138,705 -. 10.5 218,999 - 	2.1 6 

31,204 + 	3.3 3,564' ... 34,768' - 	1.0 

Grands 	magasins 	..................................... 

7 

- - 849,091 + 	9.2 849,091 + 	9.2 8 

- - 14,910' ... 14,910' ... 9 

40.217 + 	4.9 130.424 + 	4.1 170,640 + 	4.3 10 

... 

- - 29,056 - 	15.1 29,056 - 	15.1 

Magasins de marchandises diverses ...................... 

11 

7,742 - 	4.7 73,307 + 14.6 81,049 + 12.4 

Epiceries, confiseries et articles divers 	.................... 

Bazars .............................................. 

12 

16.411 + 	9.2 16,851 + 13.8 33,262 + 	11.5 

Concessionnaires d'automobiles 	......................... 

Stations-service 	..................................... 

13 

47,438 + 15.0 28.109 + 	7.0 75,547 + 	11.9 

Magasins généraux .................................... 

Garages 	........................................... 

14 

x x x x 46,315 + 10.0 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de véternents pour dames ..................... 

15 

x x x x 3.277 - 	4.4 

Vendeurs d'autornobiles d'occasion ....................... 

16 

x x x x 24.537 + 21.5 17 

x x x x 39.569 + 	1.4 

Magasins de vètements pour hornmes ................... 

18 

- - 28,207 - 	4.8 28,207 - 	4.8 19 

- - 12.313 - 	6.0 12,313 - 	6.0 

Magasins de chaussures pour a tamille ................. 

Quincailleries....................................... 

20 

x x x x 17,180 - 	6.9 

Magasins de chaussures spècialisées .................... 

Magasins de meubles, téleviseurs, radios et accessoires ... 21 

x x x x 156,641 + 	9.3 

Magasins de vétements pour Ia famille ................... 

Pharmacies, mèdicaments brevetes et produits de beauté. . 22 

8,244 + 	14.3 6.969 + 	7.6 15.212 + 	11.1 

Magasins d'appareils ménagers ........................ 

23 

x x x x 12,006 - 	5.9 

Magasins de meubles ................................ 

24 

11,859 + 	5.1 15,028 + 	13.6 26,887 + 	9.7 

Fleuristes 	......................................... 

25 

x x x x 100,669 + 19.2 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

5,034 + 	15.1 15,406 + 	9.4 20,4-40 + 10.8 27 

1.714 + 	2.8 225,790 + 	9.7 409,503 + 	6.5 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

1,408.969 + 	6.1 2218,509 + 	6.3 3,627,478 + 	6.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

September - 1986 Septernbre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 198611985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No  

$'OO() % $Q $000 % 

1 139284 + 	8.8 32.989 - 	8.9 172.273 + 	4.9 

2 Grocery confectionery and sundries stores .............. 16,461 + 	5.2 28,999 - 	0.4 45,460 + 	1.5 

3 All 	other 	food 	stores ............................... 658 - 	3.6 10,495 + 14.3 11,154 + 13.0 

4 

Combination stores (groceries and meat) ............... 

Department 	stores 	................................. 

. 

131,130 - 	2.7 - - 131,130 - 	2.7 

5 General 	merchandise 	stores 	........... ...... ........ 14,454 - 	11.4 8.865 + 	9.1 23,319 - 	4.6 

6 General 	stores 	.............. 	.... 	........ 	... 	...... 

. 

x x x x 41783 - 	0.4 

7 Variety 	stores 	............. 	.............. 	.... 	... 	... 4,789 

. 

- 	9.0 592' ... 5.380 - 10.5 

8 Motor 	vehicle 	dealers 	.... 	........ 	.... 	....... ...... x x x x 275,849 + 16 6 

9 Used 	car 	dealers 	.... 	.... 	..... 	... 	... 	...... 	....... - - 3,247' ... 3.247 

10 Service 	stations 	....... 	............... 	.... 	..... 	... 17,893 - 	2.8 51,293 - 	0.5 69.187 - 

11 Garages 	................. ...  .... ................ - - 6,050 - 	1.3 6.050 - 	1 

12 3,325 + 10.6 22,122 + 	4.3 25.447 + 	5.1 

13 Men's 	clothing 	stores 	... 	....... 	...... 	....... 	...... 8,393 + 	3.9 6.153 12.8 14,547 38 

14 20,228 + 	3.8 6,568 + 	5.8 26,796 + 	4.3 

15 Family 	clothing 	stores 	........ 	........ 	....... 	...... 16,462 + 10.2 4.951 + 	8.2 21,414 + 	9.7 

16 

Women's clothing stores ............................. 

Specialty 	shoe 	stores 	................ 	.. 	........... 1,112 + 11.0 600' ... 1,711 + 26.3 

17 Family 	shoe 	stores 	.................. 	.............. 7,132 + 20.3 2,607 + 35.5 9.739 + 24.0 

18 

. 

. 

.

.

. 

. 

X X X X 10.010 + 24.3 

19 

Hardware stores ..................... 	............. 

Household 	furniture 	stores 	........... .............. 3,910 + 26.0 5,834 + 	9.8 9,745 + 15.8 

20 x x x x 5,088 - 	9.6 

21 

Automotive parts and accessories stores ............... 

Household appliance stores ..... .................... 

Furniture. TV., radio and appliance stores .............. x x x x 15.732 + 13.8 

22 Pharmacies, patent medicine and cosmetics stores 11,647 + 10.4 42,991 + 17.4 54,638 + 15.8 

23 Book 	arid 	stationery 	stores ... ........ ............... 4,460 + 	0.4 1.645 + 	4.1 6,105 + 	1.4 

24 x 

. 

x x x 4.651 + 15.6 

25 Jewellery 	stores 	..................... 	.............. 4,192 + 	3.0 5,951' ... 10.142 

26 Sporting goods and accessories stores ................ 4,819' 

. 

... 11,354 + 	7.3 16,172 + 162 

27 

Florists 	........................................... 

Personal 	accessories 	stores 	.......... ....  ........... 5,939 

. 

. 

+ 	14.1 5.879 - 	2.7 11,818 + 	C 

28 67,548 

. 

- 	0.4 65,640 + 10.7 133.188 + 	4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 534,845 + 	3.1 626,929 + 10.2 1,161,774 + 	6.8 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Alberta 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
11986/1985 - 198611985 - 1986/1985 - 

Ventes Variation Ventes Variation Ventes Variation 
No 

% $000 $000 % 

1,295,727 + 	6.5 341,436 - 	2.4 1,637,162 + 	4.5 Epiceries 	- 	Boucheries ............................. 

146,760 + 	7.3 275.743 + 13.8 422,504 + 	11.4 2 

6.713 - 	0.1 81.691 + 	8.7 88.404 + 	8.0 3 

1,092,429 + 	3.5 - - 1,092,429 + 	3.5 4 

114,026 - 	7.5 81.542' ... 195568' + 	9.7 5 

x x x x 434.215 + 	1.5 

Tous 	es autres magasins d'aliments ...................... 

6 

46,229 + 	7.4 5,624 - 17.7 51,853 + 	3.9 7 

x x x x 2,455,412 + 10.2 

Magasins gèneraux .................................... 

8 

- 22,366 + 35.9 22,366 + 35.9 

Epiceries, confiseries et articles divers 	.................... 

9 

hi 	.0 - 	3.2 486,689 + 	4.3 648,059 + 	2.3 

Grands 	magasins 	..................................... 

10 

- - 54,782 - 	9.9 54.782 - 	9.9 11 

27.255 + 	4.0 186.030 + 	3.9 213.285 + 	3.9 

Bazars 	.............................................. 

12 

63,022 + 	3.2 55,731 - 	8.8 118.753 - 	2.7 13 

165,286 + 	5.8 55,961 + 	3.9 221,248 + 	5.3 14 

125,347 + 	7.9 44,729 + 	18.1 170.076 + 10.4 

Magasins de marchandises diverses ...................... 

Magasins de vétements pour dames ..................... 

15 

10,383 + 	13.7 3,885 + 18.9 14,267 + 	15.1 

Concessionnaires d'automobiles 	......................... 

16 

52,141 + 	11.2 19.865 + 24.5 72,006 + 14.5 

Vendeurs d'aulomobiles doccasion .......................

Stations-service 	..................................... 

17 

x x x x 87,635 + 	18.1 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'autornobiles ......... 

Magasins de chaussures pour Ia famille ................. 

18 

26,987 + 	5.6 48,644' ... 75,631' - 14.4 

Magasins de vétements pour hommes 	................... 

19 

x x x x 46,805 + 	3.4 

Magasins de vètements pour 	a famille .................. 

20 

x x x x 126,908 + 	5.8 

Quincailleries....................................... 

Magasins de rneubles. Ièlèviseurs, radios et accessoires ... 21 

103,025 + 15.0 360,140 + 	10.3 463,165 + 	11.3 

Magasins de meubles ................................ 

Pharmacies, rnèdicaments brevetés et produits de beauté. . 22 

35,136 + 	9.8 14,338 + 14.6 49,474 + 	11.2 

Magasins de chaussures spècialisées ................... 

23 

X X X x 47,468 + 	4.2 24 

38.665 - 	0.4 37.421' ... 76,086' + 18.3 

Magasins d'appareils menagers ........................ 

25 

33,626 + 22.0 113.398 + 	7.5 147,024 + 10.5 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

0.632 + 14.8 46,221 - 	2.2 96,853 + 	5.9 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

249 + 	4.7 566,181 + 13.5 1,228,430 + 	8.6 

Magasins d'accessoires personnels ..................... 

28 

4.747.418 + 	4.7 5,610,448 + 	8.6 10,357,867 + 	6.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

04 $000 % 

1 169,193 + 	14.7 79,565 + 	5.2 248,758 + 	11.5 

2 15,835 + 	5.8 36,670 + 	2.6 52,506 + 	3.6 

3 3,398 + 	4.9 21.921 + 	2.0 25,319 + 	2.4 

4 160,437 + 	4.6 - - 160,437 + 	4.6 

5 14,417 - 	4.9 4,666 + 	9.6 19,083 - 	1.7 

6 General 	stores 	................... 	..... 	............ x x x x 10,294 - 	1.8 

7 Variety 	stores 	..... 	... 	... 	...... 	.............. 	...... 

. 

5,668 - 	6.0 794 - 19.9 6,462 - 	7.9 

8 Motor 	vehicle 	dealers 	.............. 	................ x x x x 246,090 + 261 

9 Used 	car 	dealers 	............ 	.... 	.... 	.............. - - 6,566 + 28.2 6,566 + 282 

10 

Combination stores (groceries and meat) ............... 

Service 	stations 	................. 	........ 	........ 31,268 + 	4.2 67,409 - 	9.7 98,678 - 	5 

11 

Department 	stores 	........... ..... 	.............. .... 

Garages 	..... 	... 	.......... 	..... 	.... 	............ - 10,007 + 	3.0 10.007 + 	3 U 

12 

Grocery confectionery and sundries stores .............. 

7,037 + 	11.2 12,114 + 35.8 19,151 + 25.6 

13 

All 	other 	food 	stores ................................ 

Men's 	clothing 	stores 	...... 	.... 	....... 	...... 	....... 7,518 

. 

+ 18.0 3,198' ... 10.716 + 23.1 

14 

General merchandise stores ...........  ...... ... ... .. 

Women's 	clothing 	stores .............. .............. 17,708 + 	9.2 12.147 + 28.0 29.856 + 16.2 

15 Family 	clothing 	stores 	................ 	.... 	.......... 16,083 + 21.2 5,847 + 30.8 21,930 + 23.6 

16 Specialty 	shoe 	stores 	................ 	...  ........... 815' ... 1,884 + 16.0 2.699 + 24.3 

17 5,122 

. 

+ 34.1 2,345 + 14.0 7,467 + 27.1 

18 x x x x 8,033 - 	3.9 

19 Household 	furniture 	stores 	. ......................... 4,264 + 	7.6 7,494' ... 11,758 - 15.6 

20 

Family 	shoe 	stores 	................................. 

Hardware stores .......... 	..... ..... ............... 

Household appliance stores x 

. 

x x x 2,290 

21 

Automotive parts and accessories stores 	.............. 

Furniture, TV., radio and appliance stores x x x x 6,721 - 	11.2 

22 Pharmacies, patent medicine and cosmetics stores 28,080 + 21.2 36,823 + 	11.2 64,903 + 15.4 

23 

.

. 

. 

. 

. 

. 

2,860 + 15.0 3,521 + 	12.8 6,381 + 13.8 

24 x 

. 

x x x 3,080 

25 

Florists 	......................... ... ... 	............ 

Jewellery 	stores 	................ 	.... 	..... 	.......... 4,138 + 18.7 6,182 + 	8.7 10,320 + 12.5 

26 

Book and stationery stores ......................... 

Sporting goods and accessories stores ................. 5,247' 

. 

... 18,639 + 	5.2 23,886 + 12.9 

27 Personal accessories stores ........... .... .......... 6,489 + 	11.0 18.970' ... 25.459 

28 All 	other 	stores 	................. 	................ 79,220 

. 

+ 	8.0 68,068 + 	5.3 147,288 + 	6 

29 All 	stores ....................................... 591,931 

. 

+ 	9.7 694,206 + 11.3 1,286,137 ± 10 6 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $'OOO % 

1.572,186 + 10.9 747,804 + 	5.4 2,319,990 + 	9.1 1 

139,083 + 	2.0 338,428 + 15.0 477.511 + 10.9 2 

33,421 + 	3.3 181,812 + 	0.7 215,233 + 	1.1 Tous les autres magasins d'aliments ................... 3 

1,295,161 + 	6.3 - - 1,295,161 + 	6.3 4 

119,188 + 	2.1 37,596 + 	11.8 156,784 + 	4.3 5 

x x x x 89,939 - 	5.2 

Grands 	magasins 	.................................... 

6 

51,083 + 	3.5 7,757 - 13.4 58,840 + 	0.9 7 

x x 2,134,323 + 	14.1 8 

52,865 + 21.5 52,865 + 21.5 

Epiceries 	- 	Boucheries ................................ 

9 

1/ 604,179 - 	6.4 860,817 - 	6.9 10 

.. 

- - 93,457 - 	4.5 93,457 - 	4.5 11 

63,752 + 	8.6 102,263 + 29.9 166,015 + 20.8 

Bazars ............................................. 

12 

53.120 + 14.4 23,404 + 234 76,524 + 	17.0 

Concessionnaires d'automobiles 	........................ 

Stations-service 	..................................... 

13 

142,177 + 10.9 82,632 + 26.1 224,809 + 16.0 

Epiceries, confiseries et articles divers 	................... 

Garages 	........................................... 

14 

107.548 + 12.6 42,451 + 29.6 149.999 + 16.9 

Magasins de marchandises diverses ..................... 

Magasins de vétements pour hommes 	................... 

15 

6.155 + 29.0 14,073 + 	10.8 20.228 + 15.8 

Magasins géneraux ................................... 

Magasins de vétements pour dames ..................... 

Magasins de vOtements pour Ia famille ................... 

16 

34,548 + 16.2 18,822 - 	0.3 53,370 + 	9.8 17 

x x x x 77,121 + 	3.2 

Vendeurs d'automobiles doccasion ...................... 

18 

34,545 + 24.8 66,962 - 12.5 101,507 - 	2.6 

Magasins de pièces et d'accessoires d'automobiles ......... 

Quincailleries ......... 	............................. 

19 

x x x x 32,241 - 	11.9 20 

x x x x 55.153 + 	2.8 

Magasins de chaussures specialisees .................... 

Magasiris de chaussures pour Ia famille ................. 

Magasins de rrieubles, télOviseurs, radios et accessoires. 21 

234,700 + 	14.9 313,358 + 	8.1 548.058 + 10.9 Pharmacies, médicaments brevetés et produits de beauté 22 

22,909 + 	7.2 30,326 + 12.8 53,235 + 10.3 

Magasins de meubles ................................ 

Magasins d'appareils ménagers ........................ 

23 

X x x x 27,813 + 25.5 24 

35,311 + 	8.7 58,179 + 22.0 93,490 + 16.6 

Librairies et papeteries ............................... 

Fleuristes 	......................................... 

25 

39,277 + 23.6 168,530 + 	4.8 207,808 + 	7.9 

Bilouteries 	......................................... 

26 

47,756 + 	1.7 122,104 + 32.9 169,860 + 22.4 

Magasins d'articles de sport et d'accessoires ............. 

27 

9L964 + 	4.5 568,253 + 	5.3 1,307,218 + 	4.8 

Magasins d'accessoires personnels ..................... 

28 

5,082,649 + 	7.3 6,036,716 + 	8.3 11,119,364 + 	7.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 % 

1 x x x x 115,042 + 17.0 

2 

Combination stores (groceries and meat) ............... 

x x x x 29,815 + 	6.0 

3 2,820 + 	9.6 14,455 - 10.7 17,274 - 	7.9 

4 98,183 + 	5.5 - - 98,183 + 	5.5 

5 x x x x 5,700 + 15.8 

6 - - x x X X 

7 x X X X 683 - 12.0 

8 

General 	stores ..................................... 

x x x x 129.742 + 32.5 

9 

Variety stores ...................................... 

Motor vehicle dealers 	............................... 

- - 2,040 - 	5.6 2,040 - 	5 6 

10 16,410 + 	5.5 31,915 - 	8.9 48,325 - 	4 5 

11 - - 6,419 + 10.5 6,419 + 105 

12 

Garages 	.......................................... 

x x x x 9,168 + 	17.0 

13 5,648 + 	14.7 944 + 20.6 6,591 + 15.5 

14 11,059 + 	11.3 8.203 ... 19,262 + 23.9 

15 Family 	clothing 	stores 	......................... .. ... 7,516 + 21.6 3.077 + 28.6 10,593 + 23.6 

16 

Grocery confectionery and sundries stores ..............

All 	other 	food 	stores ................................ 

x x x x 1,129 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

x x x x 3,898 

18 x x x x 3,278 + 10.5 

19 

Used car dealers ................................... 

x x x x 7,700 - 20.4 

20 

Service 	stations 	.................................... 

Hardware stores .................................... 

Household furniture stores ........................... 

x x x x 1,107 

21 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

x x x x 3,586 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 

. 

19.524 + 22.4 14,170 + 26.9 33,695 + 24.3 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

1,881 + 	16.7 1,196 + 	0.5 3,077 + 	9.8 

24 x x x x 1,685 

25 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. 

Book and stationery stores ...........................

Florists 	........................................... 

Jewellery 	stores .................................... 2,770 + 23.6 4,313 ... 7,082 

26 x X X X X X 

27 

Sporting goods and accessories stores ................. 

5,048 + 	6.0 9,856 ... 14,903 

28 

Personal accessories stores .......................... 

42,819 + 13.0 31,419 + 17.4 74,238 + 148 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 337,164 + 11.4 331,267 + 18.0 668,432 + 14.6 



ESTIMATIONS PRELIMINAIRES 

TABLEAU 14. Commerce de detail, magasins a succursales et magasins Indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

1,034,788 + 	9.5 1 

x x x x 277,695 + 12.9 2 

27,795 + 	5.1 126,229 - 	5.4 154,025 - 	3.7 3 

781,323 + 	8.0 - - 781,323 + 	8.0 4 

x x x x 45,989 + 10.8 

Epiceries 	- 	Boucheries .............................. 

5 

- - x x x x 

Epiceries, contiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

6 

x x x x 5,570 - 	15.1 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

x x x x 1,132,643 + 15.9 8 

20.611 + 20.0 20,611 + 20.0 

Magasins généraux .................................. 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

290.766 - 	4.2 423,151 - 	5.3 10 

- - 58,543 - 	5.5 58,543 - 	5.5 

Stations-service 	.................................... 

11 

x x x x 79,981 + 	11.5 

Bazars ............................................ 

12 

40,283 + 14.5 8,004 + 23.8 48,286 + 16.0 13 

86,081 + 	12.7 51,489 .. 137,570 + 23.4 

Garages 	.......................................... 

Magasins de vétements pour dames .................... 14 

49,480 + 16.3 22,707 + 35.9 72,187 + 21.8 15 

x x x x 7,965 + 12.8 16 

x x x x 26,394 + 21.0 Magasins do chaussures pour Ia famille ................. 17 

x x x x 27,762 + 	9.5 Quincailleries ....................................... 18 

x x x x 70,353 - 	4.6 19 

x x x x 20,064 - 14.0 

Magasins de vétements pour Ia famille .................. 

20 

x x x x 30,282 - 	2.9 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins do vGtements pour hommes .................. 

Magasins de meubles, télèviseurs, radios et accessoires. . 21 

161,807 + 17.6 119,103 + 	11.1 280,910 + 14.8 

Magasins de meubles ................................ 

Pharmacies, médicaments brevetés et produits de beauté 22 

14,631 + 	7.3 10,477 + 	3.7 25,107 + 	5.8 

Magasins do chaussures spécialisées ................... 

23 

x x x x 14,207 ... 24 

22,207 + 12.4 34,849 + 29.2 57,055 + 22.1 

Magasins d'appareils menagers ........................ 

25 

x x x x x x 

Librairies et papeterios ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

36.706 - 	4.2 55,414 ... 92,120 + 22.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

384.993 + 	9.6 258,820 + 	17.7 643,813 + 12.7 

Magasins d'accossoires personnels ..................... 

28 

2.823,761 + 	8.9 2,867001 + 11.0 5,690,763 + 	9.9 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

September - 1986 - Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Verites Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 x X X X 6,528 - 	1.5 

2 x x x x 1,715 

3 - - 221 ... 221 

4 Department 	stores 	........................ 	...... 	... - - - - - 

5 x x X X X X 

6 

All other food stores ................................ 

x 

. 

x x x 11,640 + 	3.0 

7 

General 	stores ..................................... 

X X X X X X 

8 

Variety 	stores ...................................... 

- - 3,293 + 37.3 3,293 + 373 

9 

Combination stores (groceries and meat) ............... 

- - x x X x 

10 - - 1,655 + 10.6 1655 + 106 

11 Garages 	.........................................  - X X X X 

12 - - X X X X 

13 

Motor vehicle dealers 	............................... 

X X X X X 

14 x x x X x X 

15 - - 139 ... 139 

16 

Grocery confectionery and sundries stores ............ .. 

Family clothing stores ............................... 

- - x x x x 

17 

General merchandise stores .......................... 

- - X X X X 

18 - - 355 + 	98 355 + 	9.8 

19 

Used car dealers ...................................

Women's clothing stores .............................

Household furniture stores ..........................  - X X X X 

20 

Service stations 	.................................... 

- - x x X X 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

Hardware stores .................................... 

Furniture, TV., radio and appliance stores - - x x x x 

22 Pharmacies, patent medicine and cosmetics stores - - 1,236 + 	4.0 1,236 + 	4.0 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

- - X X X X 

24 - - X X X X 

25 

Household appliance stores 	.. ...................... .. 

X X X X X X 

26 

Book and stationery stores ........................... 

- - 463 + 	0.4 463 + 	0.4 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x x x x 850 - 13.6 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

x x x x 3.120 - 	8 5 

29 

All 	other stores 	........... ..... .................... 

All 	stores ....................................... 14,055 - 	0.4 20,887 + 	8.5 34,941 + 	4.7 



'1 

ESTiMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

x 	x x 	x 58,080 	- 	2.3 Epiceries 	- 	Boucheries .............................. 

x 	x x 	x 14,384 	... 2 

- 	 - 2259 	- 	6.5 2,259 	- 	6.5 Tous les autres magasins daliments ................... 

- 	 - - 	 - - 	- 4 

x 	x x 	x x 	x 5 

x 	x x 	x 86.808 	+ 	4.3 

...3 

6 

x 	x x 	x x 	x 

Grands 	magasins 	..................................... 

7 

26.480 	- 	3.0 26,480 	- 	3.0 

Epiceries, confiseries et articles divers 	.................... 

Magasins généraux ................................... 

8 

x 	x x 	x 9 

12,423 	+ 31.4 12,423 	+ 31.4 

Magasins de marchandises diverses ...................... 

10 

x 	x x 	x 11 

- 	 - x 	x x 	x 

Vendeurs d'automobiles d'occasion ......................

Stations-service 	..................................... 

12 

x 	x x 	x x 	x 

Magasins de pièces et daccessoires dautomobiles ......... 

13 

x 	x x 	x x 	x 

Magasins de vètements pour hommes 	................... 

14 

- 	 - 1585 	- 18.7 1.585 	- 18.7 15 

- 	 - x 	x x 	x 

Bazars ............................................. 

Magasins de chaussures spècialisées ................... 16 

- 	 - x 	x x 	x 

Concessionnaires d'automobiles 	........................ 

Magasins de chaussures pour Ia famille ................. 17 

- 	 - 3259 	+ 	8.5 3.259 	+ 	8.5 

Garages 	........................................... 

18 

- 	 - x 	x x 	x 

Magasins de vétements pour dames ..................... 

19 

- 	 - x 	x x 	x 

Magasins de vétements pour Ia farnille ................... 

20 

- 	 - x 	x x 	x Magasins de meubles, téléviseurs, radios et accessoires. 	. 21 

- 10,696 	+ 	7.9 10,696 	+ 	7.9 

Magasins de meubles ................................ 

Pharmacies, médicaments brevetés et produits de beauté 22 

- 	 - x 	x x 	x 

Quincailleries ............................... 	........ 

23 

- 	 - x 	x x 	x 24 

x 	x x 	x x 	x 

Magasins d'appareils ménagers ........................ 

25 

- 	 - 3,789 	- 11.7 3,789 	- 11.7 

Librairies et papeteries ............................... 

26 

x x 	x 7,916 	+ 	7.1 

Fleuristes 	......................................... 

Bijouteries 	........................................ 

Magasins d'articles de sport et d'accessoires ............. 

27 

x 	 x x 	 x 30,324 	+ 	5.5 

Magasins daccessoires personnels ..................... 

28 

108,882 	+ 	4.1 179,462 	+ 	7.7 288,344 	+ 	6.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of 3usiness 

Canada 

September - 1986 Septembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 Combination stores (groceries and meat) ............... 1,271.842 + 	7.0 700,978 + 	6.7 1,972,820 + 	6.9 

2 165,179 + 	4.7 423,622 + 15.4 588.802 + 	12.2 

3 All 	other 	food 	stores .... .............. ........ .... .. 18,059 + 17.5 198,324 + 13.8 216,383 + 	14.1 

4 Department 	stores 	.............. 	... 	...... 	.. 	...... 1,020,701 + 	5.7 - - 1,020,701 + 	5.7 

5 190,166 + 	3.9 61,529 + 24.1 251,695 + 	8.2 

6 General 	stores 	... 	................. 	.... 	... 	.... 	..... 69,251 + 	4.8 102,944 + 10.5 172,195 + 	8.1 

7 82,210 - 	3.1 12.803 + 	2.9 95.013 - 	2.3 

8 

Variety 	stores .................................... 

34,067 + 20.8 2,386,179 + 20.5 2,420,247 + 20.5 

9 Used car dealers ................................... - - 69,346 + 23.1 69,346 + 23 1 

10 206,598 - 	8.2 648,440 - 	6.9 855.038 - 	7i 

11 Garages 	.......................................... - 

. 

- 130.677 + 	13.1 130.677 + 	13 I 

12 16,273 - 	3.5 234.963 + 19.8 251.237 + 18.0 

13 

Motor 	vehicle dealers 	........................... 	... 

66,552 + 21.8 50.635 + 16.7 117,186 + 19.5 

14 Women's 	clothing 	stores ....................... . .... 178,033 + 15.5 99,874 + 12.7 277,907 + 14.5 

15 126,498 + 14.7 59.161 + 14.7 185.659 + 14.7 

16 

Grocery confectionery and sundries stores .............. 

12,491 + 32.5 10.682 + 16.6 23.172 + 24.6 

17 

General merchandise stores ...... .......... .......... 

Family 	clothing 	stores 	............................... 

79,978 + 18.2 27.394 + 13.7 107,371 + 17.0 

18 Hardware 	stores ............... ... .... .......----- .. 17,056 

. 

- 12.8 97,993 + 26.0 115,049 + 18.2 

19 Household furniture stores 	........................... 43,793 + 	8.9 108,304 + 19.2 152,097 + 16.0 

20 

Service 	stations 	.................................... 

Men's 	clothing 	stores 	.................. ....... ...... 

6,606' 

. 

... 44,686 + 	7.8 51,292 + 	11.8 

21 

Automotive parts and accessories stores ........... 	... 

57,061 + 21.3 56,250 + 14.5 113.312 + 17.8 

22 

Family 	shoe 	stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 141 .928 + 12.9 350,277 + 10.9 492,205 + 	11.5 

23 

Specialty 	shoe stores 	.............................. 

Household appliance stores 	.......................... 

35,427 + 	7.4 27,775 + 	1.4 63,202 + 	4.7 

24 

Furniture, TV., radio and appliance stores .............. 

1,537 - 	0.5 35,621 + 16.3 37,157 + 15.5 

25 

Florists 	........................................... 

33,197 + 12.2 37,918 + 19.0 71,115 + 15.7 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ........... ..... .31,768' ... 129,046 + 	11.3 160,814 + 18.0 

27 56,259 + 13.6 110,829 + 29.0 167,088 + 234 

28 

Personal accessories stores .......................... 

652,756 + 	6.9 664,621 + 20.8 1,317,377 + 13 

29 

All 	other 	stores 	.......................... 	..... 	..... 

All 	stores ....................................... 4,615,287 + 	7.1 6,880,870 + 14.1 11,496,157 + 11.2 
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l;l* 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-September - 1986 - Janvier-Septembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasiris 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

11,775,689 + 	3.8 6,570,268 + 	4.5 18,345,957 + 	4.0 1 

1,486,113 + 	7.3 3,780,983 + 19.7 5.267.096 + 15.9 2 

177.293 + 12.9 1,745,496 + 13.4 1.922.789 + 13.3 Tous les autTes magasins dalirnents ................... 3 

8,281 .928 + 	5.9 - - 8.281,928 + 	5.9 4 

1,457,409 + 	3.4 494,869 + 27.4 1,952.278 + 	8.6 5 

617,580 + 	2.6 908,765 + 	74 1,526,345 + 	54 

Epicerios, contiseries et articles divers 	.................... 

6 

729,896 + 	0.3 110,959 - 	1.4 840,855 + 	0.1 

Epiceries 	- 	Boucheries ................................. 

... 

7 

326.558 + 14,4 21,599,219 + 	11.6 21,925,776 + 	11.6 

Magasins géneraux.................................... 

Bazars .............................................. 

8 

- - 590,647 + 	17.0 590.647 + 17.0 

Grands 	magasins 	..................................... 

9 

'4,282 - 	5.3 6,060,355 - 	0.5 8.034.637 - 	1.8 

Magasins de marchandises diverses ...................... 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 1,169,484 + 	5.9 1.169,484 + 	5.9 11 

149,259 - 	4.8 2.010.950 + 10.8 2,160.209 + 	9.6 

Stations-service 	..................................... 

12 

483.213 + 	11.8 426,359 + 	2.4 909,573 + 	7.2 13 

1.338,106 + 10.4 746,230 + 	7.1 2,084,336 + 	9.2 14 

918,930 + 	9.7 464,272 + 12.6 1.383.202 + 10.7 

Concessionnaires d'automobiles 	......................... 

15 

90,580 + 14.0 76,145 + 	8.0 166,725 + 	11.2 16 

591,557 + 	11.4 209,217 + 	11.8 800,774 + 	11.5 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins do vétements pour hommes ................... 

Magasins do vètements pour Ia tamille ................... 

17 

146,384 + 	4.2 807,959 + 	17.0 954,343 + 14.9 

Garages 	........................................... 

Magasins de vétements pour dames ..................... 

Quincailleries ...................................... 18 

344,300 + 12.9 891,940 + 10.9 1,236,241 + 	11.4 

Magasins de chaussures spèciahsèes .................... 

19 

49,097 + 33.1 377,661 + 13.9 426,758 + 15.8 20 

463.771 + 15.9 440,754 + 10.0 904,525 + 13.0 Magasins do meubles, léléviseurs, radios et accessoires... 

.. 

21 

1,235,900 + 	11.4 3,068,835 + 13.8 4,304,735 + 	13.1 

Magasins do chaussures pour Ia famille .................. 

Magasins de meubles ................................. 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

290.876 + 	9.5 220,580 + 	9.7 511,456 + 	9.5 

Magasins d'appareils mènagers ......................... 

23 

16,048 - 	0.8 356.327 + 	8.9 372,374 + 	8.4 24 

287,137 + 	6.2 318,912 + 16.0 606,049 + 	11.1 

Fleuristes 	......................................... 

25 

234,860 + 19.8 1.328.054 + 	8.0 1.562,914 + 	9.6 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

4h4,427 + 	10.7 875,618 + 18.2 1,340,044 + 15.5 

Magasins d'articles do sport et d'accessoires ............. 

27 

53334.201 + 	5.4 5.387.505 + 17.6 11,221,706 + 10.9 

Magasins d'accessoires personnels ..................... 

28 

39,765,396 + 	5.3 61,038,362 + 10.4 100,803,758 + 	8.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

August - 1986 - Aoüt 

Kind 01 business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $000 % 

1 Combination stores (groceries and meat) x x x x 31739 + 	3.4 

2 x x x x 27,112 -- 

3 x x x 2121 

4 Department 	stores 	.............. 	...... 	............. .12,450 - 	1.6 - - 12.450 - 	1.6 

5 x x x x 9,740 + 	3.1 

6 x x X X 6,559 - 	5.0 

7 x x x x 5.825 - 	8.1 

8 x x x x 35.558 + 	8.2 

9 

Grocery conlectionery and sundries stores .............. 

All other food stores .................. .............. 

- - X X X 

10 

Motor vehicle dealers 	............ ........ ........... 

x X X X 14,971 

11 

General 	stores 	............. ...... ....... ........... 

Variety 	stores ...................................... 

Garages 	................. 	. 	....................... - - 1.403 - 	8.3 1.403 - 	8.. 

12 

Used car dealers ................................... 

- - 5515 + 	6.1 5,515 + 	6.1 

13 

Service stations 	.................................... 

Men's 	clothing 	stores 	............ 	....... 

. 

625 - 	2.3 86 + 34.0 711 + 	0.9 

14 Women's clothing stores 2,708 + 	0.9 312 + 34.8 3,019 + 	3.6 

15 Family clothing stores 4,542 + 	15.1 2.451 - 	0.6 6,994 + 	9.0 

16 Specialty shoe stores 	. x x x x x x 

17 

General merchandise stores .......................... 

Family shoe stores . . x x x x x x 

18 Hardware 	stores 	........................ 	. 	. x x x x 2,007 + 15.5 

19 Household furniture stores x x x x 2,145 + 27.5 

20 Household appliance stores - - 400 + 29.7 400 + 29.7 

21 

Automotive parts and accessories stores .............. 

x x x x 2.246 

22 Pharmacies, patent medicine and cosmetics stores 1.987 + 17.5 9.502 + 18.0 11.489 + 18.0 

23 x x x x 415 + 16.9 

24 X X X x 292 - 14.4 

25 

Furniture, T.V., radio and appliance stores .............. 

601 + 33.8 148 - 	13.3 749 + 20.8 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 1.120 

27 

Florists 	...... 	.... 	.............. 	........ 	........... 

Jewellery 	stores .................................... 

x x x x 1.075 + 16 

28 

Personal accessories stores ..........................

All 	other 	stores 	... 	...... 	..... 	...... 	.... 	......... 9,395 - 10.8 7,806 ... 17.201 + 	7 

29 All 	stores ....................................... 83,884 

. 

+ 	3.7 120,539 + 	2.2 204,423 + 	2)1 
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ESTiMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - IIe-du-Prince-Edouard 

August - 1986 - Aoiit 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 198611985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 0/ $000 $000 

x x x x 9,313 -- 1 

x x x x 2,477 - 	9.3 2 

- - 535 ... 535' ... 3 

6,484 - 	1.1 - - 6.484 - 	1.1 4 

x x x x x x 5 

- - 1,575 - 	5.0 1,575 - 	5.0 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

6 

x x x x x x 

Grands rnagasins 	................................ 

Magasins de marchandises diverses ................. 

7 

10.371 - 	0.1 10.371 - 	01 

Magasins gèneraux .................................. 

Bazars ............................................ 

8 

x x x x 9 

x x 3,002 - 	17.3 

Concessionnaires d'automobiles 	....................... 

10 

- x x x x Garages 	...................................... 11 

x x x x x x Magasins de pièces et daccessoires d'automobiles. . . 12 

x x x x x x 13 

x x x x x x Magasins de vèternents pour dames ................... 14 

x x x x 562 + 35.8 

Epiceries 	- 	Boucheries ............................. 

15 

x x x x x 16 

x x x x x x 

Vendeurs d'automobiles d'occasion ..................... 

Magasins de vétements pour Ia tamille ................. 

17 

- - 488' .. 488' .. 

Stations-service 	.................................... 

Ouincailleries .................................... 18 

x x x x x x 

Magasins de vèternents pour hommes ................ 

19 

- - x x x x 20 

- - x x x x 

Magasins de chaussures specialisées ................... 

Magasins de chaussures pour Ia tamille ................. 

Magasins de meubles. teléviseurs, radios et accessoires 	. 21 

x x x x 2,688 -i- 	7.3 Pharmacies. médicaments brevetés et produits de beauté.. 22 

x x x x x x 

Magasins d'appareils ménagers ........................ 

23 

- - x x x x 

Magasins de meubles ................................ 

24 

x x x x x x 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

x x 426 - 12.8 

Librairies et papeteries ............................. 

26 

969 + 22.5 969 + 22.5 

Magasins darticles de sport et d'accessoires ............. 

27 

x x 7,824 + 	8.0 

Magasins daccessoires personnels ..................... 

28 

20,193 + 	1.1 33,834 + 	1.7 54,027 + 	1.5 

Thus 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 

August - 1986 - AoOt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $'OOO 

1 + 	2.6 18.401 - 	7.1 88.559 + 	0.4 

2 

Combination stores (groceries and meat) ...............70158 

3481 + 	3.5 12,995 - 	1.3 16,476 - 	0.3 

3 All 	other 	food 	stores 	............................... x x x x 4400 + 12.7 

4 32,589 

.. 

+ 	1.2 - - 32,589 + 	1.2 

5 

Department 	stores 	.................................. 

x x x x 11,930 + 	6.9 

6 - - 4,975 - 14.7 4,975 - 14.7 

7 

Grocery confectionery and sundries stores ............... 

x x x x 5.756 - 19.4 

8 - - 69,601 + 	0.6 69.601 + 	0,6 

9 

General merchandise stores ............................. 

- - 3.091 + 16.3 3,091 + 163 

10 

General 	stores 	........................................ 

Service 	stations 	................................... x x x x 43,669 - 17.8 

11 

Motor 	vehicle dealers 	................................ 

- - 1,537 ... 1,537 

12 

Variety 	stores ......................................... 

Automotive parts and accessories stores 	...... ........ x x x x 9.551 + 	5.6 

13 1,107 - 	0.7 2,165 - 13.4 3,272 - 	9.5 

14 3,910 - 	5.5 3,155 + 21.4 7,064 + 	4.8 

15 1,945 - 	6.6 3,373 - 	5.0 5,318 - 	5.6 

16 

Family clothing stores 	............................... 

x x x x 981 

17 x x x x 2,029 - 10.9 

18 

Used 	car 	dealers .................................... 

- - 4,894 + 13.0 4,894 + 	13.0 

19 

Garages 	........................................... 

1,263 

.. 

+ 	1.8 1,681 - 13.2 2,944 - 	7.3 

20 

Men's clothing 	stores 	............................... 

x x x x 1,312 + 27.4 

21 

Women's clothing stores ............................. 

1,686 

. 

+ 	2.3 2,045 - 12.6 3,732 - 	6.4 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 21,011 + 	8.9 

23 

Specialty shoe stores 	............................... 

Hardware stores .................................... 

Household furniture stores 	........................... 

Household appliance stores 	.......................... 

1,650 - 10.0 1,569 + 	5.2 3.219 - 	3.1 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 1.123 + 	4.3 

25 

Florists 	........................................... 

1,798 - 	1.1 456 - 	9.3 2.254 - 	2.9 

26 

Boo4. 	and stationery stores ........................... 

Jewellery stores .................................... 

565 ... 4,232 - 	2.4 4.796 + 	2.0 

27 

Sporting goods and accessories stores ................. 

844 + 	1.0 3.570 + 13.5 4.415 + 108 

28 

Personal accessories stores .......................... 

30,369 -- 19,412 - 	3.4 49,781 - 	1.3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 174,332 + 	1.1 235,946 - 	3.6 410,278 - 	1.6 
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' ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 

August - 1986 - AoUt 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $'OOO 

x x x x 56.686 + 10.8 1 

x x x x 14.878 + 16.6 2 

x x x x 6,237' ... Tous les autres magasins d'aliments ................... 3 

21,305 - 	0.4 - - 21.305 - 	0.4 4 

x x x x 9.722 + 26.5 5 

- - 10,635 + 14.0 10,635 + 14.0 6 

x x x x 6.676 - 	8.7 

Grands magasins 	.................................. 

7 

x x 49.351 + 	0.3 8 

' 2.391 + 	18.1 2,391 + 	18.1 

Concessionnaires d'automobiles 	........................ 

9 

x x 33,450 + 	3.8 10 

- 1,315 - 10.3 1,315 - 10.3 11 

x x x x 6,648 + 	0.2 12 

1,109 + 22.4 1,212 + 	7.7 2,321 + 14.2 13 

3,735 - 	0.4 1,459 + 10.7 5,194 + 	2.4 14 

2,970 + 22.4 1.585 - 14.1 4.554 + 	6.6 

Epiceries - 	Boucheries ................................ 

15 

.. 

x x x x x x 

Epiceries, confiseries et articles divers 	................... 

Magasins generaux ................................... 

16 

x x x x x x 

Magasins de rnarchandises diverses ................ 

Bazars ............................................. 

17 

- - 3,337 + 	1.9 3,337 + 	1.9 

Stations-service 	..................................... 

Magasins de chaussures spècialisées .................... 

Ouincailleries .............................. 18 

x x x x 2,729 + 19.9 

Vendeurs d'automobiles doccasion ...................... 

Garages 	.......................................... 

Magasins de meubles 19 

- - 655 + 	9.3 655 + 	9.3 

Magasins de vètements pour dames ..................... 

20 

x x x x 1,213 - 	2.3 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vètements pour hommes ................... 

Magasins de vétements pour Ia famille ................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

1,326 + 	3.3 15,164 + 18.9 16,489 + 	17.5 

Magasins de chaussures pour Ia tarnille .................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

999 + 	3.5 337 - 	7.3 1,336 + 	0.5 23 

x x x x 845 + 	1.6 24 

1,066 - 	3.2 943 + 28.6 2,009 + 	9.5 

Magasins dappareils ménagers ........................ 

Fleuristes 	......................................... 

25 

x x x x 2,266 - 17.7 

Ubrairies et papeteries ................................ 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 26 

p197 + 	6.9 1,067 - 10.4 1,464 - 	6.2 27 

1),772 + 	5.3 12,776 + 19.6 32,548 + 10.5 

Magasins d'accessoires personnels ..................... 

28 

112,788 + 	7.3 185,503 + 	7.4 298,291 + 	7.4 

Tous les autres magasins 	............................ 

Ensemble des magasins .......................... 	. 29 
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REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
August - 1986 - AoUt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $'Ø % 

1 217.177 -. 	8.3 317.114 + 	3.8 534.291 - 	1.4 

2 7,576 + 10.8 213,989 + 20.5 221.565 + 20.1 

3 All 	other 	food 	stores ................................ 3.256 + 	9.2 85,089 + 12.8 88.345 + 12,7 

4 190,866 + 	0.3 - - 190,866 + 	0.3 

5 General 	merchandise stores ..... 	....... 	........... x x x x 22,539 + 	1.2 

6 x x x x 26,162 + 	12.1 

7 x x x x 32,120 + 	3.2 

8 

General 	stores ............................... ...... 

- - 580,834 + 14.2 580,834 + 14 2 

9 

Combination stores (groceries and meat) ............... 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 24.994 + 	6.2 24,994 + 	6 2 

10 

. 

39,767 - 	7.7 215,567 - 	8.1 255,334 - 	8 1 

11 

Department 	stores 	............ ...  ............... .... 

- - 53,874 + 	8.5 53,874 + 	8.5 

12 

Garages 	.......................................... 

Automotive parts and accessories stores ............... x x x x 45,576 + 	2.9 

13 

Variety stores ................................. ..... 

11,209 + 17.7 13,028 - 	3.3 24,237 + 	5.3 

14 37.645 + 	14.2 28.867 + 17.2 66.512 + 15.5 

15 37,345 + 	4.7 22.098 + 	4.5 59.444 + 	4.6 

16 

Grocery confectionery and sundries stores .............. 

Family clothing stores ............................... 

3.695 + 	7.9 1,881 + 28.6 5.576 + 	14.1 

17 29,531 + 	10.7 6.886 + 	10.1 36,416 + 10.6 

18 Hardware stores .................................... x x x x 47.026 + 32.4 

19 14.678 + 268 42,900 + 18.6 57,579 + 20.6 

20 

Service 	stations 	.................................... 

x x x x 13.821 + 10.8 

21 

Men's clothing 	stores 	............................... 

x x x x 41.852 + 20.1 

22 

Women's clothing stores ............................. 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 35.845 + 	7.1 71,955 - 	2.0 107.800 + 	0.8 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

9100 + 	6.8 9.872 - 	11.7 18,972 - 	3.6 

24 

Household furniture stores 	............................ 

Florists 	............................... 	........... - - 9,112 + 23.0 9,112 + 23.0 

25 

Household appliance stores 	........... 	.............. 

4,446 + 12.7 8.410 + 12.2 12,856 + 	12.4 

26 

Book and stationery stores ........................... 

4,642 + 12.4 43,274 + 	9.7 47,916 + 10.0 

27 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

11,281 

. 

+ 	1.7 31,042 + 	2.9 42,324 + 	25 

28 

Personal accessories stores ..........................

All 	other 	stores 	...... 	.... 	..... 	........ 	............ 126,388 + 	7.6 177,069 + 30.8 303.457 + 200 

29 All 	stores ....................................... 856,383 

. 

+ 	1.2 2,115,017 + 10.2 2,971,400 + 	7.4 
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ESTIMATiONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone métropolitaine de Montréal 

August - 1986 - Aoüt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 19861985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 O/ $000 $000 

x x x x 250,867 - 	 3.3 1 

x x x 86,986 + 30.0 2 

1,848 - 	 4.3 46,968 + 23.5 48,816 + 22.2 3 

110,960 - 	 1.0 - - 110,960 - 	 1.0 4 

x x x x 6.222 + 	2.0 5 

- - 299 .. 299 ... 

Epiceries - 	Boucheries ................................ 

Epiceries. confiseries et articles divers 	................... 

6 

x x x x 9,555 -- 

Grands magasins 	.................................... 

7 

267,937 + 	15.1 267.937 + 	15.1 S 

7.872 - 	 4.1 7,872 - 	 4.1 9 

i 79.536 - 	11.1 105,780 - 11.5 

Concessionnaires d'automobiles  ............. ........... 

10 

- - 13,739 + 20.0 13.739 + 20.0 

Magasins de marchandises diverses ..................... 

Magasins généraux ................................... 

11 

x x x x 15,149 + 	5.1 

Vendeurs d'automobiles d'occasion ...................... 

12 

7,447 + 16.2 5234 - 	 5.6 12,681 + 	6.0 13 

20,807 + 13.9 14,403' ... 35,210' +  22.4 

Tous les autres magasins d'aliments ..................... 

Magasins de vOtemerits pour hommes .................. 

14 

20.564 + 	5.6 6,375 - 19.2 26,939 - 	 1.5 Magasins de vétements pour Ia famille .................. 15 

2,549 + 	11.6 1,310 + 33.8 3,859 + 18.3 Magasins de chaussures spècialisees ................... 16 

15.805 + 18.7 3,553 + 25.8 19,358 + 19.9 

Bazars ............................................. 

17 

x x x x 24,141 + 30.4 

Stations-service 	.................................... 

Magasins de chaussures pour Ia famille ................. 

18 

8,707 ... 16,687' .. 25,393' ... 

Garages 	.......................................... 

Quincailleries ....................................... 

Magasins de meubles ................................ 19 

x x x x x x 

Magasins de vétements pour dames .................... 

20 

x x x x x x 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins de meubles. téléviseurs ,  radios et accessoires.. 21 

24,509 + 	6.4 39,377 4.1 63,885 - 	 0.3 Pharmacies. médicaments brevetes et produits de beauté. 22 

6,656 + 	2.3 3,685 - 	 1.5 10,341 + 	0.9 23 

- - 3.707 + 27.2 3,707 + 27.2 24 

2,989 + 	9.7 4,267' ... 7,256' + 24.3 

Magasins d'appareils menagers ........................ 

25 

7.382 + 	15.1 15.999 + 	9.5 18,381 + 10.2 

Ubrairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

7447 ~ 	4.8 11,927 - 	 2.9 19,374 -- 

Fleuristes 	......................................... 

27 

86,629 + 	9.4 83,039' ... 169,669' + 25.4 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

502,368 + 	1.9 875,590 + 12.5 1,377,958 + 	83 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

August - 1986 - AoUt 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO % $000 $000 % 

1 - 	0.7 245.763 + 	9.7 813,913 + 	2.2 

2 + 	6.1 102,875 + 17.6 222,733 + 	11.1 

3 

Combination stores (groceries and meat) ...............568,150 

+ 25.1 74,831 + 	11.6 86,431 + 13.3 

4 370,512 + 	3.5 - - 370,512 + 	3.5 

5 80,581 + 	2.5 29,848' .,. 110,429 + 	9.9 

6 General 	stores 	.................................... x x x x 25.079 + 33.4 

7 Variety 	stores ..................................... 25,516 - 16.5 4,874 - 	0.9 30,390 - 14.3 

8 

Department 	stores 	.................................. 

General 	merchandise 	stores ............................ 

x x x x 900,072 + 	6.3 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 21,291 + 13.9 21.291 + 13.9 

10 

Grocery confectionery and sundries stores ..............119,858 

109,413 

... 

- 12.5 233,678 + 	4.4 343,091 - 	1.6 

11 Garages .......................................... - 53,568 + 25.6 53,568 + 25.6 

12 

All 	other 	food 	stores 	................................11,601 

3,347' 

... 

... 112.623 + 	8.3 115,970 + 	6.9 

13 23,802 + 13.3 16,115 + 10.7 39,917 + 12.3 

14 

Service 	stations 	.................................... 

65,599 + 	8.8 31.440 + 	2.5 97,038 + 	6.7 

15 

Men's clothing stores 	............................... 

35,574 + 	9.9 11.978 + 	3.2 47,552 + 	8.2 

16 4,593 + 23.4 3.956 - 	1.2 8,549 + 10.6 

17 

Women's clothing stores ............................. 

Family 	shoe 	stores 	................................. 27,252 + 10.0 9,214 + 	8.2 36,466 + 	9.5 

18 

Family clothing stores ............................... 

Hardware stores ........................ ............ x x x x 33.445 + 15.6 

19 19,362 + 10.4 40,229 + 29.0 59.591 + 22.3 

20 

Household furniture stores 	........................... 

5,831 + 25.1 19.204' ... 25.036 

21 

Automotive parts and accessories stores ............... 

32,535 ... 9.142 + 27.8 41,677 + 34.6 

22 Pharmacies, patent medicine and cosmetics stores 55,685 + 15.5 136.951 + 16.3 192,635 + 	16.1 

23 

Speciatty shoe stores 	............................... 

15,194 + 13.6 10,004 - 	2.3 25.198 + 	6.7 

24 696 + 10.9 14.427 + 	6.1 15,123 + 	6.3 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

Jewellery 	stores 	..... 	.......................... 	.... 15,403 + 	4.5 15,090 + 	5.5 30.492 + 	5.0 

26 

Book 	and stationery stores ........................... 

14,489 + 	11.8 53,515 + 10.0 68,004 + 10.4 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

34,389 

. 

+ 	11.3 47,896 + 23.0 82,285 + 1 	5 

28 

Personal accessories stores ..........................

All 	other 	stores 	........................ 	.... 	....... 373,590 + 	9.7 251,617 + 21.1 625,208 + 	14 

29 All 	stores ....................................... 2,029,237 

. 

+ 	3.6 2,492,457 + 11.1 4,521,694 + 	7.6 
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ESTIMATIONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Toronto - Zone metropolitaine de Toronto 

August - 1986 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 % 

212,498 - 	1.8 51,212 - 	2.2 263,710 - 	1.9 Epiceries - 	Boucheries ............................... 1 

28,553 + 10.7 35,987 + 10.9 64,540 + 10.8 2 

3.780 + 349 42,339 + 16.9 46,119 + 18.2 Tous los autres magasins d'aliments ................... 3 

149,006 + 	5.1 - - 149,006 + 	5.1 4 

24.650 + 	2.0 7,372 + 13.3 32,022 + 	4.4 5 

- - 694 - 	9.8 694 - 	9.8 

Epiceries, confiseries et articles divers .................. 

6 

5.154 ... 534 + 16.6 5,688' - 20.6 

Grands magasins 	................................... 

7 

x x 347,094 + 17.3 

Magasins generaux .................................. 

Bazars ............................................ 

8 

5,477 + 10.7 5,477 + 10.7 Vendeurs d'automobiles d'occasion ..................... 9 

0 59,4.37 + 	4.4 102,005 - 	2.3 

. 

10 

- - 14.879 + 35.3 14,879 + 35.3 

Stations-service 	.................................... 

11 

x x x x 37,098 + 	6.0 

Garages 	.......................................... 

12 

12,596 + 15.0 6.525 + 	2.2 19.121 + 10.3 Magasins do vétements pour hommes .................. 13 

28,117 + 10.3 16,267 - 	1.4 44,384 + 	5.7 Magasins de vétements pour dames .................... 14 

15,517 + 	4.5 3,000 + 19.8 18,517 + 	6.7 15 

3,018 + 17.2 1.739 + 	0.7 4,757 + 10.6 16 

14,299 + 17.9 3.776 + 	9.2 18,075 + 15.9 

Magasins de marchandises diverses .................... 

Concessionnaires d'automobiles 	....................... 

17 

x x x x 6,495 + 17.5 Quincailleries....................................... 18 

12,494 + 	11.7 9,202 + 23.2 21.696 + 16.3 19 

x x x x 11,588 + 35.0 20 

x x x x 24,694' ... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vêtements pour Ia tamille .................. 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

15,836 + 28.9 54,170 + 16.2 70,005 + 18.8 Pharmacies, médicaments brevetés et produits de beauté.. 22 

7,578 + 22.6 3,068 - 12.6 10,646 + 	9.8 

Magasins de chaussures specialisées ................... 

Magasins de chaussures pour Ia famille ................. 

23 

x x x x 6,027 + 	6.0 

Magasins do meubles ................................ 

24 

5,777 + 	7.1 8,315 + 26.6 14,093 + 17.8 

Magasins d'appareils menagers ........................ 

25 

6,882 + 	6.1 20,136 + 	1.2 27,018 + 	2.4 

Librairies et papeteries ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

16,692 + 	6.2 27,547 + 25.5 44,239 + 17.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

129,534 + 	9.0 106,823 + 24.9 236,357 + 15.7 

Magasins d'accessoires personnels ..................... 

28 

765,879 + 	4.7 882,167 + 14.6 1,648,046 + 	9.8 

bus los autres magasins 	............................ 

Ensemble des magas.ns ........................... 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

August - 1986 - AoUt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 102,710 + 	2.5 

2 Grocery confectionery and sundries stores ............. x x x x 18,268 + 	1.7 

3 All 	other 	food 	stores 	............................... 793 + 10.4 4,344 - 	1.6 5,137 -- 

4 

Combination stores (groceries and meat).................. 

Department 	stores 	................................. - 	7.8 - - 46,978 - 	7.8 

5 6,655 - 12.5 1.632 + 	4.4 8.287 9.6 

6 General 	stores 	.................................... 

.... 

x x x x 12,608 + 	4.2 

7 

46.,978 

.... 

2,971 - 20.8 159 + 	6.2 3,131 - 19.8 

8 Motor 	vehicle 	dealers 	................. 	..... 	........ - - 86,663 - 	4.0 86,663 - 	4.0 

9 

General 	merchandise 	stores ............................ 

- 

... 

- 2238 + 29.5 2,238 + 29.5 

10 

Variety 	Stores 	........................................ 

11407 + 	5.7 30,033 + 	2.7 41,440 + 	3.5 

11 

Used 	car 	dealers ....................................... 

..... 

- - 2,721 ... 2,721 

12 x x x x 7,902 + 	5.3 

13 

Service 	stations 	.................................... 

1,767 + 14.2 848 - 13.7 2615 + 	3.3 

14 

Garages 	.............................................. 

6,679 + 	2.8 1,553 4.3 8,232 + 	1.4 

15 6,057 - 	7.2 922 + 	10.1 6,979 - 	5.3 

16 

Men's 	clothing 	stores 	................................ 

347 + 31.9 357 - 	8.4 704 + 	7.7 

17 

Automotive parts and accessories stores 	................... 

Speciatty shoe stores 	............................... 

1,847 + 	3.9 545 - 	1.9 2,392 + 	2.5 

18 

Family 	shoe 	stores 	................................. 

Hardware 	stores .......... 	............ 	............. - - 3.108 + 18.9 3.108 + 18.9 

19 x x x x 5,546 - 	3.2 

20 

Household furniture stores 	........................... 

x x x x 2,404 - 16.8 

21 

Women's 	clothing 	stores ............................... 

Family 	clothing 	stores 	................................. 

x x x x 4.577 - 	0.8 

22 Pharmacies, patent medicine and cosmetics stores 

. 

2.580 + 	3.4 11.211 - 13.1 13,791 - 10.5 

23 1,832 + 	1.8 735 - 	7.8 2.568 - 	1.0 

24 - - 1,227 + 20.5 1,227 + 20.5 

25 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. 

1,949 + 	0.7 1,753 - 	7 3 3,702 - 	3.2 

26 

Book and stationery stores ........................... 

x x x x 5,420 + 21.1 

27 

Florists 	.......................................... 

Jewellery 	stores ..................... 	...... 	.... 	..... 

Sporting goods and accessories stores ................. 

1,667 + 21.6 2,340 - 	8.6 4,007 + 	P 

28 

Personal accessories stores .......................... 

20,560 - 	2.4 26,379 - 	7.5 46,939 - 	5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 204,959 - 	0.8 247,336 - 	1.7 452,295 - 	1.3 
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ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone metropolitaine de Winnipeg 
August - 1986 - Aoüt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Venles Variation Ventes Variation 
No 

$000 $000 $'000 

x x x x 68,405 + 	4.1 1 

x x x x 10,244 + 	1.7 2 

x x x x 3,210 + 	9.4 3 

42,036 - 	8.2 - - 42,036 - 	8.2 4 

x x x x 3.140 + 	3.5 5 

- - 448 ... 448 ... 6 

x x x x 744 ... 

Epiceries - 	Boucheries ............................... 

Epiceries, contiseries et articles divers 	.................. 

Grands magasins 	................................... 

7 

- - 47,621 - 10.6 47,621 - 10.6 

Tous les autres magasins d'aliments ............. ....... 

B 

1,705' ... 1.705' ... 

Magasins de marchandises diverses .................... 

Magasins generaux .................................. 

9 

x x 29,497 - 	6.7 

Bazars ............................................ 

Concessionnaires d'automobiles 	....................... 

10 

- 1,868' ... 1,868' ... 

Vendeurs d'automobiles d'occasion ..................... 

11 

x x x x 5,771 + 	4.1 

Garages 	.......................................... 

12 

1,539 + 176 393 - 19.3 1,932 	+ 	7.5 13 

5,663 + 	2.2 920 - 	9.7 6,583 	+ 	0.3 14 

3,693 - 	11.9 99 - 	1.0 3,792 	- 11.6 Magasins de vètements pour Ia famille .................. 15 

x x x x 698 	+ 	9.6 

Magasins de vOtements pour homrnes .................. 

16 

x x x x 1.753 	- 	2.8 

Magasins de vétements pour dames .................... 

17 

- - 519 - 	6.7 519 	- 	6.7 

Magasins de chaussures pour Ia tamille ................. 

18 

x x x 4,347 	+ 	0.6 

Quincailleries ........ 	............................... 

19 

x x x x 2,051' ... 

Stations-service 	..................................... 

Magasins dappareils mènagers ...................... 20 

x x x x 3559 	+ 	1.2 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de meubles, tèlèviseurs. radios et accessoires 21 

x x x x 8,134 ... Pharmacies, mèdicaments brevetés et produits de beautè 22 

1,690 + 	4.2 417 - 	7.9 2,107 	+ 	1.5 

Magasins de chaussures spècialisèes ................... 

23 

- - 810 ... 810' ... 

Magasins de meubles ................................ 

Fleuristes 	......................................... 24 

1.636 + 	4.5 1,487 + 	3.2 3,123 	+ 	3.9 Biouteries 	......................................... 25 

x x x 2,611 + 28.8 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

571 + 24.1 1,919 - 	7.9 3.490 	+ 	4.2 27 

'167 + 	2.3 16,095 - 	8.0 33,462 	- 	2.8 

Magasins d'accessoires personnels ..................... 

28 

1f,588 + 	0.5 127,072 - 	7.0 293,660 	- 	2.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

August - 1986 - AoCit 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 x x x x 80,937 + 	8.5 

2 x x x x 16,993 + 	5.5 

3 All 	other 	food 	stores 	............................... 20 3 

28. 868 

+ 	6.8 4,014 ... 4.217 + 343 

4 

Combination stores (groceries and meat) .......... ....... 

Grocery confectionery and sundries stores ............... 

Department 	stores 	................................. 

... 

- 	8.2 - - 28,868 - 	8.2 

5 12,507 - 	2.2 630 ... 13,137 + 	0.5 

6 

General merchandise stores ..........................

General 	stores 	.................................... 9,357 + 15.5 15,728 - 20.9 25,085 - 10.3 

7 Variety 	stores 	..................................... - 10.4 397 ... 4,106 - 	14.7 

8 Motor 	vehicle 	dealers 	................ ..... ......... - 

.. 

- 95,733 + 	1.5 95,733 + 	1 5 

9 Used 	car 	dealers 	................ 	.................. - 

. 

- 1,106 ... 1,106 

10 Service 	stations 	................................... 5,042 + 12.7 17,279 + 	5.3 22.320 + 	6 9 

11 

..... 

- - 3,359 ... 3,359 

12 

Garages 	.............................................. 

.3.,708 

..... 

892 - 	8.9 8.199 + 	3.0 9.091 + 	1.7 

13 

Automotive parts and accessories stores ................

Men's 	clothing 	stores 	.............................. 1,808 

. 

+ 	1.1 2.004 + 12.0 3.812 + 	6.6 

14 Women's 	clothing 	stores ............................ 5,725 

.. 

+ 	9.2 2,475 - 11.4 8,199 + 	2.0 

15 x x x x 5,903 + 	5.0 

16 x x x x 370 + 	0.9 

17 x x x x 2,816 + 	4.1 

18 

.. 

x x x x 4,211 - 	2.8 

19 - - 2,716 ... 2,716 

20 

Family 	clothing 	stores 	............. ........  ------ ......... 

Speciatty 	shoe 	stores 	.................................... 

- - 1,262 - 11.8 1.262 - 	11.8 

21 x x x x 1,845 - 18.2 

22 

Family 	shoe 	stores 	...................................... 

Hardware 	stores ................................ 	......... 

Household 	furniture 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores x x x x 18.300 + 	6.1 

23 

Household appliance stores 	.......................... 

1,251 + 	3.6 719 + 	0.3 1,970 + 	2.4 

24 

Furniture, T.V., radio and appliance stores .......... .... 

x x x x 1,118 - 	2.4 

25 

Florists 	........................................... 

1,418 + 	4.0 1,418 - 	5.0 2,836 - 	0.7 

26 

Book and stationery stores ........................... 

Jewellery 	stores ............ ............ .......... 	.. 

Sporting goods and accessories stores ................. x x x x 13,373 

27 720 + 20.2 1,774 + 	0.9 2,495 + 	5 8 

28 

Personal accessories stores .......................... 

25,181 + 	5.1 24,954 - 	0.7 50,135 + 	21 

29 

All 	other 	stores 	................................. 	... 

All 	stores ....................................... 173,150 + 	4.4 253,163 + 	0.4 426,313 + 	2.0 
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ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Alberta 

August - 1986 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indEpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $109 % 

155,047 + 	4.1 34509 ... 189,556 - 	1.6 Epiceries - 	Boucheries .............................. 1 

18,060 + 	3.3 28,655 - 	7.1 46.715 - 	3.3 2 

696 - 10.9 8,653 - 	3.1 9.349 - 	3.8 3 

121,137 - 	6.1 - - 121.137 - 	6.1 4 

11,715 - 18.2 9,033 - 	2.8 20.748 - 12.1 5 

x x x x 47.020 - 14.0 6 

5,703 - 	4.4 634 - 19.9 6.337 - 	6.2 7 

x x x x 260,906 + 	2.0 8 

- - 3,014' ... 3.014' ... 9 

.60 + 	4.3 56,417 - 	4.0 75.677 - 	2.0 10 

- - 7,017 - 	0.8 7.017 - 	0.8 

Epiceries, conliseries et articles divers 	.................. 

11 

3,615 + 	11.4 22,230 + 	6.7 25,845 + 	7.3 12 

6,513 - 	8.2 5,770 - 	4.0 12,283 - 	6.3 

Tous les autres rnagasins d'aliments.................... 

Grands magasins 	................................... 

13 

19,574 - 	3.0 7,205 + 	8.5 26,778 - 	0.1 

Magasins de marchandises diverses .................... 

14 

16,184 - 	0.9 6,019 + 14.5 22.203 + 	2.7 

Magasins gèneraux ............................ ...... 

Bazars ............................................ 

Concessionnaires dautomobiles 	....................... 

15 

1.120 + 	9.5 430 + 24.2 1,550 + 13.2 

Vendeurs dautomobiles d'occasion.....................

Stations-service 	.................................... 

16 

6,548 + 	4.3 2650' ... 9,198' + 16.2 

Garages 	.......................................... 

17 

x x x x 10,371 + 	11.5 

Magasins de vétements pour hommes .................. 

Magasins de vètements pour dames .................... 

18 

3.887 + 10.4 6,144 + 	5.1 10,031 + 	7.1 

Magasins de vétements pour Ia tamille .................. 

Magasins de chaussures specialisèes ................... 

19 

x x x x 5,035 - 11.3 

Magasins de chaussures pour a famille 	................ 

Quincailleries....................................... 

20 

x x x x 17,091 + 	7.7 

Magasins de pièces et d'accessoires dautomobiles ........ 

Magasins de rneubles ................................

Magasins d'appareils mènagers ........................

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

12,380 + 13.8 40,631 - 	1.5 53,010 + 	1.6 Pharmacies, mèdicaments brevetés et produits de beauté. . 22 

. 

4,446 + 	5.0 1,888 + 12.8 6,335 + 	7.2 23 

x x x x 4,660 + 12.5 24 

4,639 - 	7.7 6,659' 11,298' + 32.0 25 

4,724 + 	2.0 13,585 + 145 18,308 + 	11.0 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

7,029 + 15.8 6,000 - 	9.7 13,029 + 	2.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

86.017 + 	3.6 63,468 + 	8.7 149,486 + 	5.7 

Magasins d'accessoires personnels ..................... 

28 

562,549 - 	0.8 621,440 + 	0.8 1,183,989 -- 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 
August - 1986 - AoCit 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $' % 

1 194,570 + 10.5 86,349 - 	3.5 280.919 + 	5.7 

2 16,396 + 	0.4 43.161 + 13.4 59.557 + 	9.5 

3 

Grocery confectionery and sundries stores ................ 

3,876 + 	1.0 24.257 - 	2.9 28,133 - 	2.3 

4 

Combination stores (groceries and meat) ............... 

All 	other 	food 	stores .................................. 

144342 - 	2.0 - - 144,342 - 	2.0 

5 12,508 - 	9.9 5,450 + 19.9 17,958 - 	2.5 

6 General 	stores 	.................................... x x x x 11,914 + 	2.2 

7 6,294 - 	9.1 1,143 - 	11.5 7,436 - 	9.5 

8 x x x x 232.470 + 	85 

9 - - 5,185 + 	3.8 5.185 + 	3 8 

10 

General 	merchandise stores ........................... 

.... 

31 ,766 - 	2.4 76,152 - 	8.3 107,918 - 	C 

11 

Department 	stores 	.................................. 

Variety 	stores 	....................................... 

Garages 	......................................... - - 10,014 - 15.1 10.014 - 	18 1 

12 

Used 	car 	dealers ...................................... 

Service 	stations 	.............................. 	.... 	.. 

Automotive parts and accessories stores 	.............. 7,894 + 13.7 12.310 + 25.3 20,204 + 20.5 

13 

Motor 	vehicle dealers 	............................. ..... 

6,036 + 	7.5 3,322 ... 9.358 + 19.0 

14 

Men's 	clothing 	stores 	............................... 

17,502 

.. 

+ 	8.2 12,520 ... 30,022 + 19.8 

15 14,616 + 	11.3 6,448 ... 21,065 + 19.3 

16 

Family clothing 	stores 	............................... 

638 + 	17.1 1,820 + 	3.3 2,459 + 	6.5 

17 Family 	shoe 	stores 	.............. 	...... 	............ 4,402 + 	7.3 2,399 + 	2.7 6,801 + 	5,7 

18 x x x x 9,346 - 	5.5 

19 Household 	furniture 	stores 	.................. ........ 4,156 

.. 

+ 	7.1 6,951 ... 11,107 - 17.5 

20 

Women's clothing 	stores ............................. 

x 

. 

x x x 1,939 

21 x x x x 6,349 - 	6.9 

22 

Hardware stores .......... ............ .............. 

Pharmacies, patent medicine and cosmetics stores 29,315 

. 

+ 	18.6 36,508 + 	1.3 65,823 + 	8.3 

23 

Specialty shoe stores 	............................... 

2,989 + 12.5 3,419 + 	6.3 6.408 + 	9.1 

24 

Furniture. TV., radio and appliance stores .............. 

x x x x 3,170 

25 

Household appliance stores 	....... ................... 

Jewellery 	stores .................................... 4,419 + 	6.3 6.505 + 	9.9 10.924 + 	8.4 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 5,965 + 17.3 21,459 + 	5.8 27.423 + 	8.1 

27 

Florists 	........................................... 

6,907 + 	3.3 19.498 + 31.8 26,405 + 22 9 

28 

Personal accessories stores .......................... 

104,526 + 	5.7 66.262 - 	3.1 170.788 + 	2 C 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 625,387 + 	4.9 710,051 + 	3.0 1,335,438 + 	3.9 
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ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

August - 1986 - AoUt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

126,802 + 	9.1 1 

x x x x 33,347 + 	11.1 2 

3.291 + 	8.9 16,665 - 10.4 19,956 7.6 Tous los autres magasins d'aliments ................... 3 

85,147 + 	0.5 - - 85,147 + 	0.5 4 

5,219 - 	0.1 5 

- - x x x x 

Epiceries 	- 	Boucheries ............................... 

Epiceries, confiseries et articles divers 	.................. 

6 

x x x x 688 - 	16.1 

Grands magasins 	................................... 

7 

x x 116,899 + 	6.2 

Magasins de marchandises diverses .................... 

Magasins généraux .................................. 

8 

2.110 + 	1.6 2,110 + 	1.6 

Bazars ............................................ 

Concessionnaires dautomobiles ....................... 

9 

1'1/0 32,218 - 	6.9 46,988 - 	7.0 

Vendeurs d'automobiles d'occasion .....................

Stations-service 	.................................... 10 

- - 5,915' ... 5,915' ... Garages 	.......................................... 

. 

11 

x x x x 9,765 + 14.3 12 

4,500 + 	4.9 1,001' ... 5.501 + 	10.1 13 

10.745 + 14.3 8,954' ... 19,699 + 34.0 Magasins de vètements pour dames .................... 14 

6,683 + 20.3 3,343' ... 10,025' + 29.9 15 

x x x x 947 + 	8.4 16 

x x x x 3,302 + 	19.6 Magasins de chaussures pour Ia tamille ................. 17 

x x x x 3,338 -f 	7.7 

Magasins do vétements pour Ia famille .................. 

Quincailleries....................................... 18 

x x x x 7,415 - 19.7 19 

x x x x 681 ... 20 

x x x x 3,114' ... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour honimes .................. 

Magasins de meubles, tèlèviseurs, radios el accessoires... 21 

20,263 + 	21.7 13,765 + 12.8 34,028 + 18,0 Pharmacies, médicaments brevetés et produits de beaute.. 22 

1,918 + 	18.6 1,172 + 	9.0 3,090 + 	14.8 

Magasins do chaussures specialisees ................... 

Magasins de meubles ................................. 

23 

x x x x 1,816' ... 24 

2.904 + 	13.7 4,297 + 34.1 7,202 + 25.1 

Magasins d'appareils rnenagers ........................ 

25 

x x x x x x 

Librairies et papeteries ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

5,185 - 	2.9 9,264' ... 14,450' + 25.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

52.110 + 	11.7 30,211 + 	7.2 82,320 + 10.0 

Magasins d'accessoires personnels ..................... 

28 

341,516 + 	7.4 324,003 + 	5.1 665,519 + 	6.2 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

August - 1986 - AoUt 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 

1 Combination stores (groceries and meat) 	.............. x x x x 6,785 - 	7.6 

2 x x x x 1,832 

3 - - 23P ... 231 

4 - - - - - - 

5 x x x x x x 

6 x x x x 9.577 + 	4.9 

7 

Department 	stores 	.................................. . 

x x x x x x 

8 

Variety stores ...................................... 

- 

.. 

- 3,722 + 38.1 3.722 + 38 1 

9 

Motor vehicle dealers 	............................... 

- - x x x 

10 - - 1,940 + 17.7 1,940 + 	17 7 

Grocery confectionery and sundries stores .............. . 

All 	other 	food 	stores 	................................ . 

- - X X 

12 - - x x x x 

13 

General 	stores ..................................... 

x x x X x x 

14 

Used car dealers ................................... 

x X X X X X 

15 

Service 	stations 	.................................... 

liGarages.......................................... 

- - 146' ... 146 

16 

Men's clothing stores 	............................... 

- - x x x x 

17 

General merchandise stores ................ .......... 

Women's clothing stores ............................. 

Family clothing stores ............................... 

- - x X X X 

18 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

Hardware 	stores .................. 	.. 	............... - - 503 + 27.0 503 + 27,0 

19 Household furniture stores 	........................... - 

. 

- x x x x 

20 - - x x x x 

21 

Automotive parts and accessories stores ............... 

- - x x X X 

22 Pharmacies, patent medicine and cosmetics stores - - 1,260 + 18.9 1,260 + 18.9 

23 - - X X X X 

24 - - x x x x 

25 

Household appliance stores .......................... 

Furniture, TV.. radio and appliance stores .............. 

x X X X X X 

26 

Book and stationery stores ........................... 

- - 485 - 	1.1 485 - 	1.1 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x x x x 962 - 	13 1 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

x x x x 3,890 + 	1 3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 12,211 + 	1.6 22,946 + 	8.8 35,158 + 	6.1 
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ESTIMATiONS REVISEES 

TABLEAU 24. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

August - 1986 - AoOt 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1986/1985 - 1986/1985 - 1986/1985 

Ventes Variation Ventes Variation Ventes Variation 
No 

1.399.158 + 	1.2 796,250 + 	2.5 2,195.408 + 	1.7 Epiceries - 	Boucheries ............................... 1 

181,832 + 	4.8 466,775 + 14.2 648,607 + 11.4 2 

20,636 + 14.7 214,500 + 10.8 235,136 + 	11.2 3 

975,532 - 	0.4 - - 975,532 - 	0.4 4 

166,412 - 	0.7 61,849 + 21.0 228,260 + 	4.3 5 

64,183 - 	8.9 117,005 + 	5.4 181.188 - 	0.1 6 

88,695 - 	9.2 14,161 - 	4.4 102,856 - 	8.6 7 

33 039 + 	34 2,292.241 + 	7.0 2,325,280 + 	6.9 8 

63,866 + 	9.7 63,866 + 	9.7 

Grands magasins 	................................... 

Concessionnaires d'automobiles 	....................... 

9 

- 723,490 - 	3.9 942,813 - 	4.7 

Bazars ............................................ 

10 

- - 135,276 + 	10.3 135,276 + 10.3 11 

17.368 - 	1.8 230,773 + 	7.6 248,141 + 	6.8 

Garages 	.......................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 12 

54,036 + 	9.6 44,861 + 	4.0 98,897 + 	7.0 

Tous les autres magasins d'ahrnents.................... 

Magasins de vélements pour hommes ................. 13 

163.389 + 	7.3 89,639 + 	12.0 253,028 + 	8.9 14 

124,663 + 	6.1 56,057 + 	6.7 180.720 + 	6.3 

Magasins generaux .................................. 

15 

10,805 + 18.0 9,544 + 11.8 20,348 + 	15.0 

Epiceries. confiseries et articles divers 	.................. 

Magasins de vtements pour Ia famille .................. 

16 

75,384 + 	8.8 24.187 + 	8.6 99,571 + 	8.8 

Magasins de merchandises diverses .................... 

Stations-service 	.................................... 

17 

17.863 + 19.8 100,874 + 17.6 118,737 + 17.9 18 

45,449 + 15.2 109.163 + 12.8 154,612 + 13.5 

Vendeurs d'automobiles d'occasion ..................... 

Magasins de vétements pour dames .................... 

19 

7,044 + 30.6 45,219 + 	8.1 52,263 + 10.7 

Magasins de chaussures pour Ia lamille ................. 

20 

64.573 + 22.9 56,420 + 	13.1 120,993 + 	18.1 

Ouincailleries....................................... 

Magasins de meubles, téléviseurs, radios et accessoires... 21 

150.092 + 	12.3 354,203 + 	6.8 504,296 + 	8.4 Pharmacies, médicaments brevetés et produits de beautè.. 22 

37.765 + 	8.4 29.051 - 	3.5 66,815 + 	2.8 

Magasins de chaussures specialisées ................... 

23 

1.555 + 	3.0 35,317 + 13.5 36,873 + 13.0 

Magasins de meubles ................................ 

24 

35,989 + 	3.3 41,575 + 14.8 77,564 + 	9.1 

Magasins d'appareils ménagers ........................ 

25 

33,363 + 12.0 156,175 + 	11.2 189,538 + 	11.3 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

63.913 + 	9.3 115,515 + 13.8 179,428 + 12.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

403,014 + 	6.8 654,243 + 16.0 1,457,258 + 10.8 

Magasins d'accessoires personnels ..................... 

28 

4,855,075 -4- 	2.6 7,038,231 + 	7.2 11,893,305 + 	5.3 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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18131_I 	7,. 	 I 	'vI'-, 	'_ 	I, 	7I 	I, 	I, 	!' ,.,,: 	vi I,, 	i 	,i 	-d 11,1 	,y, 	I 	7 

19141, 

January 	Fchruary 	March 	April 	May 	 Juner 	.)ulyr 	Auquvt 

Jarivier 	Idyrier 	Mars 	 4vri1 	 Mai 	 i,,10r 	Juilletr 	4604r 

No. 
millioos of ,lollsrs - millions de dollars 

kind of buineso; 

1 	Conthioat ion stoics 	Qroccries and meat) 2,0112. 7 2,014.1 2,171 1.4 2,077.7 2.1)65.1) 2,052.1 2,072.5 2, 1 17.1 
2 	Grocery confectionery and sundries stores 562.6 576.6 574.2 51111.1 610.1 583.0 5116.6 593,1 
3 	411 other food stores 205.1 21)11.2 709.9 217.8 218.9 220.7 225.0 725.2 
4 	Department stores 1,046.9 1,057.1 1,058.0 1,056.6 1,009.8 1,040.1 1,0411.6 1,046.1 

General merchandise stores 242.5 722.2 2311.2 236.7 255.2 234.5 237.0 216,' 
6 	Ge,,eral stores 172.11 174.5 175.6 170.5 171.9 173.5 171.9 173.1 
7 	Variety stores 108.9 106.1 107.9 110.4 105.11 102.11 103.6 liii.' 
8 	Mator vehicle dealers 2,509.3 2,550.11 2.231,7 2,316.1 2,336.11 2,026.2 2,493.1 2,488.1 
9 	Used car dealers 57.4 59.6 61.2 64.7 61,9 60.6 64.13 64.4 

it) 	Service stations 933.5 933.5 915.5 898.8 899.9 892.3 8113,1 984.2 
Ii 	Garages 125.9 120.4 729.9 131.7 130.0 131.9 133.3 112.) 
12 	Automotive parts and accessories stores 237.9 244.8 204.2 249.5 748.8 263.4 245.1 207.7 

IS 	Man's clothinq stores 110.6 112.4 114.7 116.9 117.6 715.6 716.8 1211.1 
4 	Women's clothing stores 241.2 257.6 242.6 247.3 245.2 246.3 248.4 266.3 

15 	Family clothing stores 159.11 160.8 167.1 164.9 1611.4 160.2 172.1 176.9 
16 	Specialty shoe stores 17.6 19.0 18.6 19.2 18.5 21.11 19.7 211.9 
17 	family shoe stores 92.8 94,0 97.3 101.7 96.1 97,3 98,0 101.7 

8 	Hardware stores 99.2 102.0 104.6 108.7 108.0 1111.2 115.9 114.1 
19 	Household furniture stores 333.4 135,1 1111.1 140,9 340.1 141.7 143.5 145.9 
20 	Household appliance stores 48.9 511.1 01.11 50.7 50.1 49,7 49.3 50.2 
21 	Furniture, 	1.1/., radio and appliance stores 95.2 91.5 96.3 99.3 104.4 107.9 112.5 I!3. 

22 	Pharmacies, patent medicine and cosmetics stores 485.9 489.7 486.7 492.1 894.5 486.0 500.9 

23 	Uoo4 and stationery stores 61.8 61.5 63.1 62.9 63.0 64 1 5 64.7 
24 	florists 40.8 41.2 80.2 43.5 41.5 42.7 40.6 
25 	Jewellery stores 81.9 92.4 111.2 113.3 94.1 84.9 87.11 
26 	Sporting goods and accessories stores 161.5 159.5 1,7.4 168.5 165.9 168,1 174.9 
27 	Personal accessories stores 155.3 151.4 1 ,6.R 161.0 161.8 165.2 
28 	All other stores 1,707.9 1,270.5 1,173.7 1,131.0 1,119.0 1,120.5 1,300.2 1,' 

29 	10141 ALl 	STWS 11,244.6 11,321.1 11,291.2 11,501.6 11,523.2 11,474.6 11,735.1 11,851.2 

Reqions and Selectod Matropountan Areas, 

30 	Newfoundla,,d 190.1 190.1 393.8 196.9 195,9 199,7 108.7 398,7 

ii 	Prince Edward Island 45.3 46.4 46.3 47.3 46.9 46.6 48.13 48.1 

32 	Nova Scotia 390.8 404.5 193.0 393.0 399,9 38.9 396.7 396.8 

33 	New Rrunsauck 282.4 286,3 280.4 290,1 284,9 284.1 286.1 292.2 

04 	Québec 2,726.0 2,820.0 2,820.7 2,869.5 2,875.9 2,857.0 2,940.0 2,979.4 

35 	Qutarvo 4,243.1 4,267.9 4,274.1 4,437.5 4,397.5 4,301.1, 4,474.2 4,542.4 

36 	Manitoba 462.9 452.6 449,7 453,7 449,4 851.4 447,6 451.5 

57 	Sask.Lchu.an 406.0 405.6 405.5 423.2 319.8 413.3 421.3 420.1 

38 	Alberta 1,199.8 1,204.0 1,188.3 1,183.8 1,183.0 1,177.9 1,186.1 1,191.8 

09 	tlritish Cojianbia 1,243.3 1,240.1 1,255.2 1,258.4 1,266.7 1,269.0 1,302.4 1,100.3 

40 	Yukon and Northwest Territories 33.6 13.4 32.2 32.8 32.8 31.5 32.5 33.7 

41 	MantcAal 1,284.2 1,322.8 3.341,7 1,376.4 1,346.7 1,347.4 1,405.0 3,427.3 

42 	loronto 1,580.2 1,584.7 1,593.9 1,650.5 1,643.8 1,608.6 1,690.2 1,7311,4 

43 	Winnipeg 305.4 298.6 299.3 302.3 298 1 9 295.4 291,8 7911,0 

44 	Vancouver 629.6 624.3 636.8 648.1 651.2 659.7 673.4 

()) Each series of Table 25 eacluthniq the "total all stores" has been aJ -• 	-• -•-'' ---- 
factor 	in 	l-able 27. 	the total 	all stores has been derived by the 	------------------- -- 	- - 

I 

4 
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11111 All 25. C.i.serce do detail • déaaiaunnal 386, per genre de cserce at par region et mrvj .êtropuli.tome(1) 

Per cent change(2) 
3985 

Var sat ion 
procentuelle(2) 

September 37 	August 	September 	Cktober 	t81seober 	tcmsber 	September! 	August 
9gust 	July 
986 	 1986 

SeptemberP 	8olit 	 ceptembre 	04tobre 	P4,semhre 	Qceftbre 	Septembre 	#okt/ 
aoU 	 Juillet 
1986 	 1986 

90 

ml1luns of dollars - msttrnns de dollars 

Genre de cercel 

2,02.6 2,011.1 1,991.3 2,004.2 2,017.5 2,017.8 -Ii.? .2.2 rpiceries - 9ese.her sos 
593.3 525.8 525.4 533.8 549.0 538.3 .0.4 .0.1 r.piceries, confiseries et 	art ides disers 	 2 

229.6 201.2 194.8 199.0 199.3 204.8 .11.1 .0,1 1os 	Ion Out lea mugassna it' at smenta 	 3 
1,018,4 1,011.2 3,1819.6 1,020.1 1,042.6 1,046.3 -0.8 -0.2 Crando euga.ins 	 4 

242.7 219.5 213.9 231.0 236.5 255.5 .2.6 0.2 Miigossos di' n'archandises dsneraes 	 5 

171.5 165.5 160.4 166.4 171,3 17S.4 .0.3 .0.5 Magasino gknéraun 	 6 

100.0 106.3 103.9 IOR.5 101,3 109.4 -1,2 -2.2 Bazars 
2,641.6 2,2117.6 2,267.3 2,259.5 7,284.0 2,329.8 +6.4 -0.2 Coseesssor.nasrea d'autcmubslea 	 8 

68.0 56,4 57,3 57,6 $6,8 56.3 .5.4 .0.8 Vendours d' automobiles d'occaaion 	 9 

912.2 916.0 931.0 947,3 962.1 964.6 -1.4 .0.1 Stmt,00s-sernice 	 10 

132.1 116.6 120.1 122,7 125.8 125.2 - -0.3 Garages 	 ii 

264.2 272.2 236.9 227.8 242.8 249,9 .2.5 .5.2 Maassns do pièces at d'mecessoires d'autc3Iio- 	12 
bites 

321.1 109.8 106.4 108.6 120.6 111.6 .0.9 .2.8 Magasins do nkteeents pour hsr.nes 	 13 

260.2 243.6 236.4 239.2 241.0 239.1 -2.3 .7.2 Magasiris do 4-1.ements pour doses 	 14 

317.1 366,5 158,7 157.9 366.0 362,9 .11,1 .7,8 Magais,n do +kteoionts pour 	to 	fossIl. 	 IS 

20.6 17,33 31.3 18,0 18,5 18,1 -0,7 .5,6 Moqasins do chaussures spécialisCes 	 16 

300.9 91.1 88,5 87.0 99.9 92.5 -0.8 .5.3 Magasiris do chaussuros pour Is 	fosille 	 17 

I13,0 94,7 98.5 98.6 100.1 101.6 -1.0 -1.5 Quincasllersos 	 18 
'fl. 3 327.4 132.1 132.2 133.6 133.8 .5.0 .1.6 Me3ssul's do ireubles 	 19 

.9 54.6 44.7 47.1 45.8 46.8 .0.7 .2.0 Haqasirm d'appareils mAnagers 	 20 
6 100.3 %,5 tOILS 103.5 103.4 .0.6 .3.5 Maqasins it, 	ee.L.tes, tAl&slseurs, 	rtses et 	01 

secesso lIeu 
5 458.0 461.3 465.5 474.8 478.8 .1.1 *1.0 PI,armse sos, m6dicaments bresotAs ci prudusts de 	22 

hesuté 
63.9 62,9 63.2 62.9 62.8 -2.0 *1.9 ukraines sit papetorsos 	 25 

.7 59,3 59,6 40.2 40,6 41.3 .0,7 -2,6 Fleuruotes 	 24 
H 79.3 78.9 80.1 83.2 381.5 .3.8 40.4 DsjouLerles 	 25 

.2 352.3 358.1 161.8 162.9 366,5 *1.9 .0.5 Hagassus d'artscles do spurt et secessesre. 	26 

I 	.4 144.7 145.4 348.5 155.0 155.6 .3.4 +1.5 Maqasins dsecessuires perm.uunels 	 27 

1,362.8 1,218.8 1.224,9 3,237.4 1,255.8 1,227.9 -1,0 *1.6 bus leo autres magasins 	 28 

11,989.6 13,1111,2 10,1.5 11,063.3 11,236.0 11,294.6 .1.2 .1.0 TOTAL, [336048Lf 115 MACASTNS 	 29 

R4qions at certaines woes •Atropolitasiios: 

199.3 187.3 186.5 190.8 192.9 192.0 .0,3 - Ierre-Neu.e 	 30 

49.1 46.5 45.8 46.6 46.5 65.7 .1.7 .0.7 fle- du-Prince-douard 	 33 

407.5 389,5 385.9 389.5 389.3 380,8 .2.7 - 36uuselle-coamc 	 32 

294.5 265.5 269.0 267.9 776.0 279.5 .0.8 .2.0 t81uneau-BriI,awsek 	 33 

2,974.9 2,700,6 2,687.4 2,105.0 2,755.1 2,764.4 -0.2 +1.3 QuOnoc 	 34 

4,8115.8 4,139.5 4,164.1 4,203.9 4,282.0 4,240.3 *1.4 .1.5 Ontario 	 35 

555,2 447.2 435.1 457.6 445.6 449.8 +0.4 .1.3 Maitoba 	 36 

421,8 400.9 379.2 387.9 399.2 598,6 .11.4 -0.3 Saskatchewan 	 37 

1.208,3 1,157.3 3,147.8 1,153,1 1.165,8 1,183.5 .1.4 .0.5 Alberta 	 38 

7,119.4 3,279.5 1,212.7 1,220.4 1,242.5 1,215.4 .1.5 .0.2 Colombie-Britannigue 	 39 

33.2 31,4 31.8 32,5 35.1 33,31 -1,3 .5,6 Yukon et 	Ierrstsires du Nord-Ouesi 	 40 

1,409,9 3,276.5 1,264,9 3,283,8 1,298.0 1,286.8 -3.2 .1.6 Montréal 	 43 

1,739.9 3,539.6 1,533.2 1,554.5 1,583.6 1,584.7 .1.2 *1.7 Toronto 	 42 

297.2 297.8 290.0 291.1 794.2 300.9 -11.3 .2.1 Winnipeg 	 43 

687.0 623.1 611.8 615.7 631.9 622.5 *1.9 *0.1 Vaucouser 	 44 

Chseiiuo des oAr sos du tableau 2!, endlumut "I ensemble dos eaqasuns" a AtA aJustOe i,a5i.uduelleme,,t em dinismut Is sAr Se brute par to Fateur cusnbinuA 
appropr sA du tableau 27. Le total pour I' ensemble dos uuuaqasins a etA obtenu en 1ditionuuaut lea totaus dAsassonnal ss8s de tous los genres de cciii-
melee. 
Leo napiations procentustles sent calculkes our des dorunées esprsmCeo en mifliona do dollars. 
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tABLE 26. Retail Irade, by Kind of B.iness and by Region and Metropolitan Area 

tar ada 

19546 

January 

Jairnier 

February 

FA.vrier 

Hatch 

Mars 

April 	 May 

Avril 	 Mai 

brie 	 July 

.bin 	 ,Jurllet 

Auqustr 

bUtt 

nulliur,s of inllars - ,,,illions ne dollars 

Kind of business: 

I 	Conthiriation stores (qroceries and meat) 2,024.7 1,829.3 1,967.7 1,997.0 2,334.7 1,994 • 9 2.0711.0 7.195.4 
2 	Grocery confectioners and sundries stores ',14.4 41313.6 536.8 567.Q 649 ,4 619.5 653.1 6413.6 

All other food stores 179.8 1713.1 208.5 207.3 717.1 2311.1 254.6 23',.1 
4 	Department stores 762.1 696.1 900.4 976.9 1,1185,5 939.1 927.6 976.5 

General merchandise stores 204.7 161.13 217.3 224.5 216.4 220.9 208,0 2213.3 
6 	General stores 146.13 339.4 160.4 167.3 1139.3 IR7.1 182,9 1131.2 
7 	Variety stores 72.11 71.3 95.8 95.8 111.1 IM.1 96.9 102.9 
13 	Metor vehicle dealers 1,1367.6 2,032.5 2,303.31 2,969.4 2.1337.5 2,662.2 2,614.1 2,325.3 
9 	Used car dealers 42.4 49.6 64.9 79.4 74.3 76.3 73.6 61.9 

10 	Service stations 992.9 1337.6 1383.2 957.4 921.1 913.0 936.6 942.13 
11 	Garages 115.5 105.5 116.9 139.4 147,1 159.7 144.4 135.3 
12 	Automot ire parts and accessories stores 570.9 149.5 191.8 257.4 309.7 306.6 275.5 2413.1 

53 	Mann's clothing stores 90.4 67,7 89.0 106.4 30.3 315.2 94.5 99.9 
14 	Woner,'s rluthiriq stores 598.5 161.4 211.6 2613.2 265.9 241.7 226.1 253.0 
15 	Family 	rluthi,,q stores 121.7 109,0 346.6 1513.0 174.0 157.9 149,13 1133.7 
lb 	Specialty shoe stores 17.0 17.3 15.Z 19.9 713.1 20.2 18.6 20.3 
17 	Family shoe stores 69.9 55.7 75.4 333.9 109.7 93.0 91.3 99.6 
IS 	Hardware stores 71,4 64 1 6 78.7 1011.7 135,7 135.0 106.0 1113.7 
19 	Household furniture stores IIA.1 309.0 129.0 135.7 347.2 346.5 145.7 154.6 
20 	Household appliance stores 46.0 411,3 46.3 46.6 50.9 44.5 49.7 57.3 
21 	Furniture, 	1.5,, radio arid appliance stores 96.4 74.6 459.9 83,9 332.7 1114.6 123.4 

22 	Phanmacies, patent medicine and cosmetics stormi 474.9 849.0 464.5 471.9 898,7 8A.9 483.5 

23 	Book and stationery storer 5$.9 51.9 56,8 52.6 56.6 54,9 54. 
24 	Florists 30.4 43,7 42.2 38.2 63.0 41.7 37.3 
25 	Jewmllv'ry stores 64.9 57.3 52.7 61.7 130.9 79.9 76.3 
26 	Sporting goods and accessories stores 122.5 506.7 131,5 196,4 212.3 216.9 215,6 
27 	Personal accessories stores 123.7 PS,', 350.6 314.1 155,4 169,31 175.11 - 

213 	All other stores 1,016.4 966.6 1.150,3 1,202.5 1,376.1 1,519.7 1,416.6 1,4 

29 	10181 ALL SI(XtfS 9,61313.5 9,216,9 111,541.2 11,589.7 12,6133.5 11,789.6 31,899.2 13,893.5 

Regions and Selected Metropolitan Areas, 

30 	Hoafn,unnlland 156.7 351.4 175,6 19.fl 219.6 202.0 210.4 204.4 

SI 	Prince Edward Island 36.9 35.0 38.5 46.9 50,9 49,9 56.7 58.3 

32 	Nova Scotia 025,6 319.6 351.5 395,9 416,9 8319.2 412.0 410.1 

33 	New Brunswick 214.4 226,4 269.7 279.7 336.2 798,0 797,6 298,3 

38 	lluAbnrc 2,329.5 2,297.5 2,661.7 2,0135.5 3,777,5 7,911.0 7,981,3 2,971,4 

55 	krtario 5,667.6 3,4411.1 1,946.2 4,370.1 4,805.6 4,4734.8 8,635.9 4.621,7 

36 	Manitoba $97.1 367.0 820.4 459,4 499,4 455.7 446.4 452.5 

57 	Saskatchewan, 356.4 328.5 169.0 422.2 462.5 801.0 427.5 476.1 

18 	Alberta 1,066.35 997.6 1,125.6 1,166.7 1,260.4 1,207.3 1,1356.7 1,384.0 

19 	British Columbia 1,1193.9 5,026.4 1,178.3 3,235.0 1,341.6 1.290,7 1,352.1 1,155.8 

411 	Yukon and Northwest Territories 27.4 26.1 30.6 351,5 54,11 35.0 04,6 15.7 

41 	9kintrAal 1,120.6 1,105.11 1,277,1 1,414.9 1,525.1 3,163.0 1,569.6 1,378.0 

42 	Toronto 1,4111.9 1,310.1 1,505.9 3.631,7 1,764.6 1,660.4 1,641.1 1,648.0 

41 	Winnipeg 266.9 242.3 282.3 401.9 322.5 294.6 291.6 293.7 

44 	Van,cru,v,i 56',,? ',74.6 607.7 639.1 6834.7 663.3 6727 15V 

I 

L 
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Sill I All M. 1.e.m s-, si, lit0, I, par genre de eoIerce et par rdqion et zone .dtropoi itaine 

[ansi, si 

Per cent chamOc 
1986 1985 

Vursat so,, 
procent ue lie 

SeptemberP sluqust September October November December September August 
1986/1995 1086/5985 

SeptembreP AoC5 Soptembro Octobro Novcsmbrc Ocembre 'lepteebre AoC,t 
086/5385 1986/1985 

90 

millions of dollars - millions de dollars S S 

Genre de crerce: 

5,972.8 2,158.1 1,844.2 5,997.5 2,096.6 7.1564.55 .6.9 .1.7 rpicerivs - Bouc'heries 	 S 
588.9 581.9 524.6 599.1 529.2 546.5 *12.2 .11.4 rpiceries, confiseries et 	articles divers 	 7 
216.4 211.4 18 9 .5 197.9 196.4 235.5 .14.1 .11.2 bus los autres maoasina d'al,n,ents 	 3 

1,020.7 979.9 964.8 1,011.7 1,359.6 1,833.9 .5.7 -0.6 ('muds m600s,r,s 	 LI 

257.7 218.8 252.6 267.8 315.7 318.fl .9.2 .4.3 H000skns rte marchandises diverses 
72.2 181.6 1 59.7 1755.4 169.5 195.2 .8.1 -0.1 Mussasins ,sndraus 	 6 
95,0 157.6 97,5 707.6 127.6 596.9 -2.3 -8.6 Bazars 	 7 

7,620.2 2,173.6 2,5507.5 2,350.1 2,189.5 1,867.9 .255.5 .6.9 foncessionnaires d'autoeohiies 	 8 
69.3 1,9.2 56.3 57.1 53.4 39.6 .23.1 +9.7 Vendeurs d'automohiles d'occasion 	 9 

855.0 990.3 922.7 976.9 968.4 974.0 -7.2 -4.7 Stations-service 	 In 
130.7 127.6 355,5 751,7 752.7 115.5 +15.1 .10.3 Garosles 	 II 

251.2 232.5 252.9 737,5 289.4 304.8 -..19.0 +6.8 Macsasins ile pibees et d'accessoires d'autumo- 	12 
bItes 

517.2 92.4 98.0 513.6 160.8 201.4 ,19,5 .7.0 Manasins LIe vAtements pour honenes 	 73 

277.9 232.2 262.7 257.3 270.5 387.5 .54.5 .9,9 Maqosins LIe v8tememts pour dame. 	 74 
595.7 169.9 15,1.8 167.3 591.8 265.6 .14.7 +6.3 loqasins lie vAten,er,ts pour 	Is famifle 	 55 
21.2 57.7 18.6 20.8 21.9 19.6 +24.6 +15.0 Muqissins di, chauss,ares vpdciulisAes 	 16 

507.4 91.5 97.7 98.9 154.4 124.7 .17.0 .9.8 Manasir,s lie choussures pour 10 fumi]Ie 	 17 
155.0 5057.6 97 • 3 98.8 103.5 125.2 .18.2 .17.9 Quincailleries 	 IA 
57.5 156.2 151.0 538.9 164.4 550.0 .16.1] +13.5 Magasins sIc meubles 	 59 

47.2 45.9 89.8 51.9 57.4 +51.8 .10.7 Maqosiss 'l'appareits mnancrs 	 20 
502.8 96.1 109.2 553.5 122.2 .57.8 .58.7 M,]oin 	Ii, esS'lIhIes, 	tAlAviseurs, 	radios ci 	21 

access. ices 
• 465.0 445.3 473.5 474.6 604.6 *11.5 .9.4 Pharmacies, mlidicaments hresetds et produits LIe 	2 

hcauti 
• 65.0 60.3 58.7 70.9 159.5 .4.7 .2.8 1,hrasries et 	papeteries 	 23 

32.6 32.2 34.1 53.9 655.2 +15.5 *53.0 F leuristes 	 24 
Mn 65.8 66.5 93.1 226.8 .55.7 .9,5 II, 	outcries 	 75 

170.2 536.2 529.0 150.7 186.7 +18.0 +51.3 Ms,nn.sins d'art ides He sport et accessosree 	26 
559,9 155.4 141.1 166.2 252.4 *23.4 .12.2 Mn,nun,ivs d'eccemsoires personnels 	 27 

5,517.4 1,315.13 1,160.2 1,253.5 1,347.3 5,749.1 .13.5 .50.9 lnvss 	1n'..n tress manasi,ns 	 79 

11,496.2 11,289.7 10,336.5 11,213.8 11,935.5 13,3593.3 .11.2 .5.3 lfllAI • [80154551 ISIS I4ACASINS 	 29 

RAqions et renames zones mOtropotitaines: 

588.9 598.8 172.9 196.3 757.0 230.5 +9.2 .2.9 lerre-Neuve 	 355 

46.6 53,2 82.7 46.5 47.4 55.6 .8.9 .1.5 1!e-du-Prince-Fdouard 	 Sb 

392.2 417.2 565.9 591.7 458.8 665.5 .7.7 -5.6 Nouvelle-rcosse 	 32 

285.3 277.7 755.2 272.5 299.4 329.2 +11.9 .7.4 Nouveou-Arunsaick 	 53 

2,847.6 2,764.5 2,533.1) 2,780.5 2,879.7 3,089.6 .12.4 +7.4 lkidbec 	 .54 

4,397.7 4,200.7 5,005.8 4,266.7 4,612.3 5,192.5 .12.6 .7.6 Ontario 	 15 

442.9 458.5 457.5 487.3 471.9 541.9 .6.1 -5.3 Manitoba 	 56 

414.1 417.8 566,5 400,5) 827.1 464.1 +12.9 -.2.0 Saskatcheaun 	 37 

1,161.8 1,507.4 1,5137.1 1,160.4 1,240.7 1,419.1 +6.9 - Alberta 	 I'S 

1,296.1 5,288.7 7,562.7 1,210.4 1,297.6 1,497.7 .10.6 .1.9 Coiombue-Rrtonn,que 	 39 

54,9 51.1 55.4 52.6 52.7 50.4 +4.7 +6.1 Yukon et 	lerritoires rlu Nord-fluest 	 uP 

5,142.5 1,275.7 5,5811.9 1,155.2 1,184.4 5,507.3 .13.6 *9.5 lo,,fm6a1 	 41 

5,650.2 1,500.6 1,425.8 1,55,8.0 1,758,8 1,987.1 +55.7 .9.9 b-onto 	 42 

5112.4 279.2 295.3 319.6 372.7 .3.7 -2.8 Winnipep 	 43 
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IAIILEAU 27. Cierce de detail, P(X at coefficients combines lie corroct 

Canada 

1986 

MCI) in Septøcrber Auqustt SeptemberP (ktsUer(1 

MDC en septnccbre do Cgtr SepLumbreP Sctthre(1) 

Coshinat ion stores (grocer lea and neat) - 	picer1es - Roocher ies 2 103.68 93.81 104.16 

Grocery, confectionery and sundries stores - 	piceries, cunfiserios 
at 	articles lIvers 2 109.81 99.27 102.51 

All 	other 	food stores - loom leo sutrea saqasins li a) leents 3 104.42 96.78 101.32 

Department 	stores - Grorsis iaqasins 3 93.23 98.29 101.89 

Sanera) merchandise stores - Msqasins lie marchandisea duserses 5 96.50 103.70 116.40 

Genera! stores - Haqasics q646raus 3 105.96 100.43 104.05 

Variety stores - Reosro 5 101.54 94.97 97.13 

Motor vehicle dealers - Coneeionnaures d'auton,thiles 5 93.44 91.41 104.60 

Used car dealers - Vendeurs doutonobiles d'oceasion 4 98.93 101.92 102.20 

Scm ice stat ions - Stat ions-mars ice 2 106.63 98.05 103.57 

Caraqes 3 101.94 58.45 107.81 

Autjnot lye parts and accessories stores - M&5asins lie pieces et 
d'accessoires d'aUtomst11e8 4 96.28 95.09 105.87 

Men's clothirs7 stores - Maqasms de yttynrents pour hOTelos 4 82.37 96.78 106.15 

Women's clothing stores - l4aqasi,s de vVteserts pour dimes 3 95.01 106.79 105.71 

Easily clothurei stores - Henasis de yhteunents pour Is 	fasitle 3 102.13 104.82 102.76 

Specialty sloe stores - Maqasis lie chaissures spkislus6es 4 97.82 112.22 114.60 

firily sloe stores - Ma3ssuns de chaunsures pour Is fenulle 4 97.98 106.42 115.38 

Hardware stores - Quincailleries 4 104.04 101.78 102.08 

Hooehold furniture stores - Maqasirus do meubles 4 105.97 101.20 104.64 

Hous,.Eold appliance stores - Maqasins d'appareils 4,uaqers 4 104.05 102.82 109.19 

furniture. 	IV, 	radio and appliarme stores - l4aqasir,a lie meublea. 
t616viseurs, rimlios at accessuires 3 105.91 99.74 110.10 

Phernac lee, patent medicine and coseet ucs stores - Pharmacies, 
m8ducauer,ts brevet6s at produits lie beaut6 2 99.69 96.22 102.57 

Rook and stat ionery stores - Librairies at papeter isa 3 101.35 97.81 92.82 

florists - Fleuristes 4 81.05 83.07 86.71 

)euaellery stores - Flijouteries 1 87.97 79.20 
Sporting goods and accessories stores - Maqasins d'articles lie 

sport at A' accessoires 3 107.79 89.74 

Personal 	accessories stores - Maqasius d' accessoirea porsennels 2 107.04 96.58 - 
All Other stores . 	bus leo autres maqssiTus .. 105.86 96.67 

All states - Iota! - tnaomble des .aJasina 2 1057.35 95.88 lIT!. ii 

Regions wxl Selected Wctropol itan Areas - RAquone at certainen zones 
•Ctuopol itaiflee: 

Newfoundland - Terre-Settee 3 102.97 94.78 103.49 

Prince Edward 	lalaud - 1le-du-Prince-Edouard 3 111,80 94,74 102.37 

Nasa Scotia - Pbunelle-1coaom 2 103.40 96.25 102.79 

New Brunswick - Houyeau-Rrijuswick 3 102.10 96.20 103.68 

Qu6bec 3 99.73 95.72 104.68 

flntarjri 3 99.54 95.50 105,46 

Manitoba 3 99.77 97.30 103.30 

Saskatchewan 1 101,47 98.18 104.67 

P,Lberta z 99.34 96.15 102.92 

British Colombia . Colo,ubie-Rritsn,uioce 2 102.70 97.48 101,28 

Yukon and Northwest 	territories - Yukon et 	Territoires do Nord-Duest 3 104.47 105.22 102.17 

Montréal 3 96,54 95,19 103,43 

Toronto 5 95.85 94.85 102.60 

Winnipeg 3 98.54 96,96 103.34 

Vaomouser 2 98.72 97,79 101.04 

(1) Seasonal as) traiire day factors projected for the nest month, for more details, see the Appendus V. 
(1) Prtvusuon den t-nefficie,ctn romb-An tip correction lea variations sausonnckres et len joors cuacerciac,x. Pour plus tIe details, consulter l'Appendice 

V. 

r 
L 
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- 	
11* I AU 28. Cmmcrce de detail, Canada, estimations or, dollars cuorairts et cai,uta,,ts, 1904-1986 

Unadjusted 
	

7e.snir.l ly Adiusterl 

Nori-ciAsaisor,nal tee 
	

Désaisorir,al ice 

Price 	Current 	tear/year 	Constant 	Year/year 	Price 	Current 	Month/month 	Constant 	Month/morrth 
index 	dollars 	per cent 	 1981 	 per cent 	index 	dollars 	per cent 	 98? 	 per cent 

chariqe 	 dollars 	change 	 change 	 dollars I 	r,har,ae 

lnjie 	Dollars 	Variation en 	Dollars 	Variation en 	Intice 	Dollars 	Variation err 	Dollars 	Variation en 
des 	courants 	pourceritaijo 	constants 	pourcentaqe 	des 	coirarits 	poireentarie 	coestairti 	pourceritaqi, 
prix 	 pour l'ai,néo 	1981 	 pour l'annee 	prix 	 pour le ois 	1981(1) 	pour le riots 

millions or dollars - millions ito dollars 
1984: 

J.iiiimry 	- 	Jariuier 116.0 1,751.6 .12.0 6,683.4 .6.7 16.11 9415.3 .1,9 8,18.6 *1.2 

February - Udvrier 116 1 5 7,929.4 *16.1 6,804.0 .10.4 116.1 9,425.0 .0.1 a,I16.6 - 

March - Mars 116.4 9,165.0 +10.8 7,874.8 .6.4 116.3 9,165.0 -11.6 8,052.2 -'1.8 

April 	- Auril 116.4 9,288.8 .10.5 7,9a1.7 .5.7 116.1 9,609.5 .2.6 8,259.7 .2.6 

May - MaL 116.1 10,268.4 .14.4 9,842.2 +10.11 116.1 9,556.8 -0.5 8,230.4 -0.3 

- Jul" 116.3 in,4M.5 .8.7 8,971.1 5.4 116.5 9,679.2 +1.1 8,3117.9 .11.9 

July - Jumllet 117.8 9,509.8 .4.8 8,074.4 .1.5 117.? 9,676.8 - 9,260.6 -0.6 

August - AoOt 117.6 9,885.3 .10.7 9,609.3 .7.7 117.1 9,654.11 -0.2 8,241.7 -0.2 

September - Septembrrr 117.4 9,336.8 *4.0 7,955.7 *1.2 117.7 9,761.1 *1.1 8.296.3 *0.7 

October - Octotire 117.5 9,960.7 .10.7 8,491.9 *7.5 117.9 9,945.5 *1.9 8,632.3 +1,6 

Moveater - Novembrm 118.2 10,598.5 +11.8 8,964.7 41.1 119.6 9,961.7 +0.2 8,402.6 -0.4 

December - DAcedore 118.0 11,901.2 .1.6 10,082.3 -1.3 718.8 9,870.3 -0.9 8,706.3 -1.1 

-Ais,Ae 117.1 116.079,9 .9,3 99,? 17.5 .5.5 117.1 . .. . 	 . 	 . . . . 

- Jarivier 119.5 8,689.7 *12.1 7,272.4 .13.8 119.4 70,231.2 .3.7 8,566.9 *7.1 

ry - ICyrier 120.2 8,390.4 +5.8 6,978.1 .2.6 119.7 10,295.6 .0.6 9,602.3 .0.4 

- Mars 119.9 10,107.5 .73.5 8,452.7 .7.1 119.7 10,545.2 .2.8 8.81?.2 .2.4 

April 	- 	Airil 120.1 1(1.541.1 *11.5 8,779.2 .10.0 120.11 10,665.1 +fl.9 13,971.4 *0.7 

May 	- M.'4 120.0 11,765.7 *16.6 9,801,7 *10.9 119.9 In,713.6 *0,6 8,934,5 *0.7 

June - Jul" 720.6 17,067.5 .5.6 9,576.3 *2.1 120.3 10,570.0 -7.3 8.782,7 -1.7 

July - Juillet 120.9 10,R10.8 *73.7 9,938.4 *10.7 120.4 10,790.7 +2.1 9,962.0 .2.0 

Auqost - AxOt 721.1 17,299.7 .14.2 9,523.2 .10.9 1211,7 17,001.2 +2.0 9,713.6 *1.7 

September - Seplembre 120.9 10,336.5 *10.7 8,548.8 +7.5 121.3 10,981.5 -0.2 9,051.1 -0.7 

October - Octobre 320.9 11,213.8 *12.6 9,277.4 .9.2 121.5 11,063.3 .0.7 9,104.9 *0.6 

November - Naxeirtre 121.3 11,935.5 .52,6 9,842.8 .9.8 121.7 11,236.0 .1.6 9,229.4 .1.6 

December - Ditcembre 123.7 13,500.3 *11.8 10,926.8 *9.4 122.8 11,294.6 .11.5 9,200.8 -0.3 

Year - Arinér, 320.6 729,446.3 .11.5 101,297.4 .8.2 120.6 ... . 

1986: 

January - Janvier 723.6 9,688.5 .11.5 7,836.0 .7.7 123.4 11,244.6 -0.4 9,111.1 -1.0 

February - Eéyrier 12319 9,216.9 .9.8 7,439.2 .6.6 725.2 11,321.1 +0.7 9,189.3 *0.9 

March - Mars 123.6 10,547.2 .4.5 8,530.7 .1.2 723.2 11,291.2 -13.3 9,163.7 -0.3 

April 	- Asril 323.8 11,5139.7 .9.9 9,360.3 .6.6 123.5 11,501.6 +1.9 9,311.2 *1.6 

May - Mom 124.6 12,685.3 *7.8 10,176.13 *3.8 124.9 11,523.2 *0.2 9,225.6 -11,9 

June - Join 126.7 71,789.6 .6.5 9,451.8 *1.0 1249r 11 , 474,6r 0,4r 9 , 199,2r 0,4r 

July 	- Juillet 126.0 11,899.2 .10.0 9,642.5 *5.6 125,3r 157351r 23r 93634r • 1,9r 

- 	+tr 126.2 17,895.3 .5.3 9,425.3 .1.1 125.9 11,851,2 *1.0 9,414.3 +0.5 

rherP- SeptembreP 125.6 11,496.2 .17.2 9,149.4 .7.0 126.3 11,989.6 *1.2 9,491.2 +0.8 

r - Octobrm 

Per - lIoveutre 

Ii 	.urbrrr 	- Décembre 

Year 	- Amur,ée 

5) For more details on constant dollar seasonally adjusted estimates, see the Appendix V. 
1) Pour plus de dOtails Burr jes estimations desoison,,alisees en dollars constants, consulter l'appendice V. 
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18311_f 29. Ill ;,,1 ltxvIx, Iv 	1 II ,.o, 

1986 

January 	February 	March 	April 	May 	June 	July 

Jarvier 	Fdsr,er 	Mars 	Aeril 	Mo, 	Juin 	.1,,llet 

No 
thousands of dollars - milliers rIo dollars 

II, rid of business: 

I 	Combination stores 	iroorles .rC CeOt 2.024,675 1,829, 1)5 1,957,736 1,997,043 2,104,166 1,994,916 ?,1169,°79 

2 	Grocery 	x,fectiynery and sur,,lr,os st,,r's 514,354 499,621 516,797 567.867 649,414 619,517 sS),117 

3 	Al! 	othr 	freeS 	str-rrex 179,955 179,0711 204,499 207,299 237,091 730,(35( 2.14,455 

A 	Food group 2,719,964 2,496,006 2,699,017 2,772,199 3,190,661 2,944, 379 2,957,561 

5 	Deportment stores 762,0711 696,129 91313,498 976,855 3,1)81,540 919,1151 977,639 

6 	General merchandise stores 204,674 161,779 217,112 224,454 255,319 2213,922 2117,965 

7 	General stores 146,814 139.4116 160,414 167,052 199,268 197,129 182,979 

B 	Variety stores 72,015 71,303 95,943 95,777 111,054 100,196 96,8°0 

General merchandise group 1,195,571 1,0460,617 1.373,777 1,464,139 1,619,200 1,447,209 1,415,373 

10 	Men's clothing stores 90,445 67,742 89,961 106,372 1111,256 115,733 94,491 

II 	Women's clothing stores 198,508 161,410 211.596 249,245 265,921 241.720 276,11' 

12 	family clothing stores 121,693 107,990 146,553 158,959 173,975 157,915 149,91 

IS 	Specialty shoe stores 17,036 12,259 15,24n 19,811 20.066 20,241  

14 	Family shoe stores 69,875 55,746 79,42)1 1113,794 109,719 92,962 83,32. 

15 	All nthr 	apparel and accessories '(rn,', 95,1117 74,761 95,489 89,919 88,542 78,956 94,95 

16 	Apparel and aceeseories group 592,575 479,4118 624,259 727,091 708,301 706,947 657,27? 

7 	Hardware stores 71,359 64,6(38 79,197 100,729 135,192 35,1101 135,981 

38 	Household furniture stores 119,009 1119,0116 120,995 115,249 147,199 146,145 165.659 

39 	Household appliance stores 45,975 40,287 46,305 44,595 50,875 44,471 49,746 

20 	Furniture, 	1.V., 	radio and appliance 85,419 74,629 09,797 89,756 102,674 104,561 123,569  

stores 

21 	Appliance repair shops 25,176 22,257 22,140 25,317 28,453 27,654 29,789  

22 	All other hun' furnishings stores 257,10" 245,759 276,753 797,975 115,773 794,5flt 318,76) 

23 	Hardware and he furnishings group 603,141 555,546 639,872 694,219 780,106 752,535 809,907 

24 	Pharmacies, patent medicine and e,rsnret,eS s74,942 449,9135 464,5)9 671,759 494,666 669,919 481,547 

stores 

25 	look and stationery stores 53,943 51,910 56,79fl 52,617 56,455 54,1131 53,901 

26 	Florists (11,355 33,09 42,162 39,279 62.Q55 43,657 (7,771 

27 	.Jeaellecy stores 54,782 52,142 52,721 61,711 9fl,775 78,8" 76,119 

28 	Jemellery repair shops 1,989 2.024 2,145 7,779 7,6811 2,7119 2,993 

29 	Sporting 000ds and accessories stores 122,53A 106,749 153,667 196,398 232,141 215,915 215.560 

30 	Personral accessories stores 123,704 115,602 130,65n 114,111 155.429 159,fl!(1 175,011) 

SI 	Alcoholic beverage stores 361,988 133,488 426,599 391,170 505,555 484,9113 547,9)9 

32 	411 n,ther stores 132,521 129,916 167.811 21113,991 741.271 7(5,3)4 778,747 

13 	Other stores group 1,335,664 1,284,715 1,471,871 1,519,477 1,831,980 1,745,171 1,021,121 

54 	total excluding automotive group 6,855,815 5,888,292 6,8118,799 7,191,124 9,210,309 7,494,141 7,652,084 

15 	Meter sehicte dealer. 1,967,594 2,1132,491 7,11(2,986 7,8611,444 7.912,461' 2,662,I"fl 7,614.0" 

16 	Used car dealers 42,364 49,519 64,856 79,444 74,119 76,344 7t1,Sn,'i 

$7 	Service stat ions 902,899 837,625 981,226 957,191 921,067 917,989 91','.'' 

38 	Garages 115,5411 105,563 116,9)17 (19,183 142.952 139,679 I!, 

$9 	Automotive parts and accessories stores 1711,851 149,482 191,759 751,107 395,7)17 306,62 

40 	Alt other ,.utor,notrs,' businesses 165,459 157,989 7a,17 1 111 ,527 195,9(9 

41 	Automotive grnap 3,252,706 3,352,560 3,7$8,373 4,192,576 8,472,961 4,293,437 4,241, (1/ 

42 	(DIAL ALL StORES 9.688.571 9,216,852 10,547,171 11,589,709 17,683,211 11,789,518 11,99'. 	II' 

I 
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A1 	All 29. Cource de detail, par qro.es ,1e qenree sic csrce, Canada 

Pvr eeet 
chanqe 

'.ait1On 
procen- 
tuelle 

A,.uatr SeptemberP 	September October 	November 	December September 
1986/I 98!' 

SeptesubreP 	Septembre Octobre 	Novembre 	D6cembre Septembre 
1986/I 985 

No 

thousands of dollars - milliers sic dollars 

Genre sic crce: 

2,195,408 1,972.820 1,844,178 1,597,484 2,1196,6111 2,064,1102 *6.9 rpiceries 	Roocheries 

648,607 588.802 524,610 559,291 528,179 546,462 *12. 1  tpiceries, confiseries .1 	ar(cInv th*,'rc 	7 

2$5.116 716,181 189,495 197,qM 106,068 235,668 .14.1 bus 	Sen soIree 	 d'alinenls 	 3 

3,079,151 2,718,005 2,558,279 2,129,681) 2,821,151 2,845,932 .8.6 Croupe sic ('ml i.ae,-,tat sen 	 4 

975,532 1,020,7(11 964,942 I,111.654 1,159,417 1,803,957 *5.7 Grs,,ds manasino 	 5 

228,260 255,695 232,579 7,'.81S 115,756 517,989 .8.2 P4rnssi,,s de marchas'd,sev ,isverses 	 6 

181,188 172,195 159,20" 170,402 169,4S2 195,233 *8.1 Maqasins odn9rauv 	 7 

102,856 95,011 97,101 101,508 127,600 196,015 -2.3 8soars 	 8 

1,487,836 1,559,604 1,455,930 1,573,479 1,972,254 2,563,154 .5.9 Groqe sic •archandisee diverses 	 9 

"7 117,106 07,985 113,595 1611,850 201,151 +19.5 Maqms,nn sir v#tement9 pour hon,mes 	 TO 

'4 277,007 242,7(5' 2,2. 55)1 27(1,0'S! 347.275 .54.5 Maq,,ui"i 	,i,' 	*555 em,,ntv 	sour 	rlae,os  

:11 185,659 161.044 162,259 191,0.57 263,815 +14.7 Maas,,,o rip vPtemento pour 	a 	fomille 	 Ill 

, rl 21,172 8,583 20,753 21.815 9,565 .24.6 Mauur,s 'lv chaussurem mpêcialis4es 	 13 

I 
s 

107,571 
101,644 

01,740 
87,2111 

98,863 
502.5 58 

134,421 
125,944 

124,695 
144.628 

.17.0 

.16,6 
Manasire, dv, cha,sssureo peur 	Is r4,,LlIe 	 14 
OuS rev maqusIrm 'lv vPteenfs et accemsoires 	15 

812,959 700,065 750,311 904,9511 1,101,319 *16.1 Hubillement at aceoseolres 	 16 

158,757 515.049 97,295 98,374 100,474 125,567 .18.7 (lu'.r,ea,lleries 	 57 

56,652 157.1)97 101,027 538,972 164,157 150,1118 *56.(1 Maqas,r,s de meuhles 	 SR 

52,263 51.292 45,868 49,844 51,945 57,3611 *11.8 Marlasitis dapparesls eC,,soers 	 19 

120,995 113,512 96,116 ((19,705 113,093 122,2355 *17.8 Haqasins iv meuhies, t8l6v.se'srs, radios et 	70 

9,,cerl.90i rev 

5)1,5 2 33,397 29. 865 29,406 27,221 27.990 • 15.7 Rdparat ion ri ' apparvi 1 	Sect ro-m4'raq"r' 	 21 

115,651 .160,587 280,105 307,$25 147,475 426,972 *18.0 A,,tres articles d'ame,,',lrneenl 	 22 

810,551 805, 134 687,412 733.012 792, 563 909,768 *17.1 Groupe des quincal 11cr ice. .e*'1es at mum,- 	23 
tomes ,ie .aisen 

504,296 402,205 445,350 473,497 474,602 604,655 *11.5 Pharmacies, ,médiesmsents hrevetCs et prodosts 	24 
,le besot C 

68.915 63,202 60,530 58,732 70,888 119,006 .4.7 Lihrair,es at 	papeterur's 	 25 

36.873 37,157 12,166 34,543 03,901 611,175 .55.6 fleurintes 	 26 

77,664 71,115 61.628 66,606 91,1411 226,836 +15.7 Fl, 	o,,1er,es 	 27 

7,021 2,588 2,152 2,59,5 2,767 1,414 .20.1 Ate)i'rrra dv sCparalirrss dv hIlours 	 29 

85,538 1611.914 136,227 127,957 1512,254 106,696 .10.3 Haaau,,,s d'arlic)es ,ie sport 	et d'acceseoires 	29 

179,428 167,11119 515,405 141,1196 166,226 752,425 .23.6 Mavasi,,s d'accessoirrrv prrrnomrre)s 	 111 

571,211 31.8,077 856,127 326,615 666,1175 717,390 .4,9 Haqaair,s de boissor',, .51*,,,r hours 	 II 

274.)"4 2111,1127 172,696 183,1105, 206.077 7'r,I71 +25.6 loom lee asitres 	 07 

1,852,760 1,638,269 1,456,075 1,514,655 1,644.459 2,440,868 .12,5 Croupe sic Loop lee ,,jtres .aoasir,s 	 33 

7,980,165 7,524,160 6,855,821 7,301,191 8,125,371 9,841,041 .10.5 Total eeclusnt orosipe dv I'autoscohilv 	 14 

2,526,280 2,6211,247 2,007, 167 2,1515,785 2,199,317 5,967,992 .70.6 Coo,,,rsr ,u,rnu.res d'aulomoh,les 	 15 

63,886 69, 136 66,135 57.1187 51,4110 59,6115 .21.1 Veqrlr',r,, 	,l'aut,,nohi lee 	d 'occasion 	 26 

qIS 055,018 922,065 974,959 960,419 974,915 -7.2 Stat,ruos-service 	 37 

'76 150,677 515,459 131,706 132,743 515,521 *50.1 Garaves 	 3" 

5 255.237 212,885 717,073 280,377 3114,799 .19.0 Haoasirss ne pihces et ,l'aecessoirea nl'aoto- 	39 

mobs les 

rr3 195,35,2 166,604 131,484 176, 968 156,494 *17.3 Apt rem co,mnerrrr',, 	1.,,'. 	1,' 	d,m,,aine de 	('auto- 	40 

.12.2 
mobiles  

Groupe sir l'auto,an,bile 	 41 
1,") 1,140 3,922,1107 3,480,719 3,912,564 3,810,124 3,459,247 

5,895,305 11,496,)57 10,336,540 11,215,151 11,935,495 13,500,2811 +11.2 101111., ENSIIIIF_t 	IS M1101151N5 	 42 
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19841 30. Retail Trade, by Kind of Buaines Group,( 1) I9R4.1!R 

Yukon 

IA&EAU ML Corce do detail, par groupos do genres do cm 

Yukon 

rood General merchandise Automobile Automotive Hardware, home fur- Iota! Per cent)2) 
group and apparel group dealers group nishinos and other all stores chanoe 

retail stores grouli 

r.roupe Gronpo dv magasins Conces- Croape Groupe He quincail- Total, Variation(2) 
dalimen- de ns.rcharoiises aionnaires dautomohiles Ierie, do macsemi ensemble procentuelle 
tation diverses Ct do ma- d'automohiles do meubles el He des maaasir,s 

gasins de v9tements tous lee autre 	ma- 
- nasmns de detail 

- thousands of dollars - milliers dv dollars 
1984: 

- Jvvr 2,721 1,515 765 702 1,394 6,697 .24.2 

February - Fdvr.er 2,937 1,584 773 306 1,412 7,012 +2.3 

March - Mars 3,194 1,875 994 425 1,610 7,9931 .6.9 

April - Ann! 3,251 1,831 1,340 476 1,695 9,593 .11.0 

May - P4ai 3,774 2,369 1,134 560 2,023 10,fl60 .22.9 

June 	- Juin 4,284 2,345 1,931 622 2,993 12,065 .29.6 

July - Juillet 4,245 2,280 1.770 698 2,554 11,547 .15.0 

August - dolt 4,580 2,448 1.564 706 2,569 11,947 +17.2 

September 	- Septombre 5,777 2,323 1,258 $34 2,094 9,996 .6.8 

October - Octobre 3,525 2,589 1,268 508 2,179 111,069 +13.9 

November - Novembre 3,447 2,365 1,232 592 2,478 10,110 

December - D.Ocembre 3,710 3,182 1,158 552 3,599 12,001 .2.1 

Year - donnée 43,445 26,706 55,267 6,281 26,276 117,975 .1'. 

1905; 

January - Ja,,eier 3,178 1,350 1,034 409 1,722 7,693 

February - Fdvnier 3,116 1,325 1,012 356 1.7116 7,515 

March - Mars 3,487 1,742 1,236 415 1,969 8.749 

April - Aeril 3,729 1,596 1.388 443 1,407 9,049 

May - HaS 4,967 2,610 1,835 587 2,383 12,282 .22.1 

June - 3uin 4,252 2,620 2,063 724 2,691 12,350 +2.4 

July - Juillet 6,550 2,829 2,323 919 2,977 13,598 .17.9 

Auqust . AoOt 4,858 3,010 1,399 1,132 3,106 1 3,7(81 .15.6 

September 	- Septembre 3,738 2,883 1,186 1,141 2,513 11,459 .14.9 

October - Octobre 3,881 2,983 1.159 1,121 2,463 11,607 *15.1 

November - Novembre 3,751 3,020 1,134 1,065 2,469 11,438 *13.1 

December - Décembre 3,606 4,257 751 1,259 3,282 13,155 .9.6 

Year - AnoAr 47,008 30,215 16,514 9.771 29,086 132.594 .37.4 

1986: 

January - Janvier 3,633 1,843 1,022 902 1,836 9,754 .2(1.0 

February - Févnier 3,329 1,521 9315 871 1,750 8,456 .32.5 

March - Mars 3,390 2,908 1,053 3137 1,886 9,978 +14.0 

April - Avril 4,075 2,847 1,267 572 2,014 111,775 .19.0 

May - Mai 4,403 5,418 1,337 735 2,750 12,663 .2.4 

.k.ne - 	kiln 4,662 2,618 1,773 1,115 2,838 1 3,006 .5.7 

July 	- 	 ]i.illet 5,329 2,939 2,186 1,609 7,146 15,209 .11.8 

August1 - A..otr 4,821 3,052 1,995 1,730 3,173 14,771 .7.8 

SeptevnberP 	SoptenitnieP 4.397 3.091 3,779 1,391 2.557 11,715 .35.3 

October - Octobre 

November - Noveeti 

December - 

Year - donnée 

Cl) For -conpoalUon of kind 51 	husiruc,, fld, 	5? 	p11 	137. 1drxjfnflI'ii JO? p0 [lI' 	(11 	17LO1*J 3 

(2) Percentage changes shown are over-the-year changes. - Len pourcentages indiquent les variations au Coors rte lanndc. 
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148Ff 71. Retail Tr, by Kind of Biinrss Croti,(1) 1994-.1986 

:lhWost lerritories 

0011:60 31. Co.merce do detail, par groupoo do gourea do cmwrce(1), 1984-1986 

1 itoires flu Nord-Ouest 

Food General merchandise Automobile Automotive Hardoare, home fur-. Iota) Per cont(2) 
group and apparel group dealers group nishinas and other all stores ctsunsie 

retail stores group 

Croupe Cruupe do maqaoins Conces- Croupe Groupo rio guincail- lotal, Variation2) 
d'alimen- de merchandises slon,,alres d'eutosohilos tenon, de manasins ensemble procentuelle 
tat ion diveroes et do ma- dautoirrohi lea rio ereubles et lie des rsasiasins 

qasins do vRtemrents tons los nut ron era- 
qasios He dAtail 

thousands of dollars - milliers do dollars 
1984;  

Jusrunry 	- 	Ja,svler 2,808 6,219 1,343 673 2692 13,735 *9,3 

February - FAvrier 2,929 6,573 1,402 623 2,937 34,464 .11.1 

March - Mars 3,616 8,765 1,852 755 3,671 18,587 .37.7 

April 	- Asril 3,018 7,752 1,585 645 7,969 16,969 .19.4 

May - Has 3,442 7,963 1,596 650 3.730 17,381 .22.6 

Juno 	- Join 7,854 9,853 1,583 768 4,621 231,659 .11.2 

July - Jusltet 3,313 7,902 1,991, 555 4.010 37,796 .4.3 

August - OuSt 3,349 7,996 liii 548 4,089 17,393 +6.5 

September - Septembre 3,615 10,340 1,273 596 4,373 20,197 +7.2 

October - Octotire 3.726 9,864 1,514 542 4,008 18,254 .7.2 

November - Noves,bre 3,410 8.522 1,267 530 4.210 17,939 *30.4 

Oncember - 06cembre 3,820 12,194 1,421 638 5,425 23,498 .12.1 

u 	- Aro,Ae 00,530 102,923 18,245 7,521 47,655 236,872 .10.9 

45155 

' Jury 	* Jaunvier 3,448 6,871 2,071 772 7,329 36,797 .18.7 

Jluary 	- FAnner 3,407 7,374 1,207 820 3,418 16.026 .331,8 

A 	- 	Hurt. 3,909 10,619 1.759 846 7,927 20.960 .17.8 

April 	- AsciI 3,203 8.697 1,450 947 4,180 18,373 *8.1 

May - Nai 3.902 9,260 1,457 8311 4,402 39,965 .14.7 

.k,nre - 	loin 4,519 10,436 3,621 741 4,647 23,944 .6.2 

July 	- Juillet 4,006 8,700 1,776 843 6 1 601 19,926 ,12.fl 

August 	- ikiOt 4,108 8,796 1,296 761 4,1446 19,407 +37.6 

September - Septenabre 4,296 33,222 3,234 134 4.471 21,807 +8.4 

October - Or-I obro 7,953 10,069 3,446 80(1 4,723 2fl,49 +74,8 

Novumher - Novembre 4,476 9,703 3,332 817 4,977 21,2135 *18.7 

Orscernrher - Odeembre 4,083 14,221 1,119 801 6,3150 26,276 .11.15 

Near 	- A.rn,Ae 47,190 135,727 17,729 9,1,56 52,931 245,393 .52.5 

1986: 

Jaruuury 	- 	Jiiuuvior 4,535 7,936 1,(104 1555 3,846 18,166 .11.5 

February - lAurser 3,975 7,856 1,194 878 3,776 17,679 +10.3 

March - Mars 4,198 30,247 1,756 938 4,036 20,655 -1.5 

April 	- Ann) 3,621 9,478 1,699 688 4,257 39,743 .7,5 

May - Miii 6,193 10,264 1,490 774 4,626 21,117 

June - Juin 4,0814 111.903 1,645 796 4,540 71,969 .11.1 

July 	- Juillol 3,997 8,465 1,465 1195 4,603 19,419 -.5 

Auoustr - OugIr 4,027 9,253 1,727 794 4,696 70,587 .6.0 

SeptemberP - SoptembreP 4,067 11,564 1,553 829 3,053 23,726 -0.11 

Sober - flctthre 

• vector - Noyembce 

' saber -  [lAcembre 

.r- 

	

AirnrAo 

:1) For cooçustt ion of kind of business groups, see page 87. - Pour 	la cnimposit ions par grunupe rio genres rio colaverce. soon In pane 	37. 
Percentage changes showun are over-the-your changes. - Los pourcentages uvbiquent toy variations au roars do 1 'anndc. 
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\ppendix I 
	

Appeidice 1 

DEFINITIONS 
	

DFIN1T IONS 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other 
service activities, less returns, adju8t-
ments and discounts. Total net sales also 
include: trade-in allowances, commissions 
earned from sales of goods owned by others, 
proprietor's withdrawals of goods for per-
sonal use (at retail) and the sales and 
receipts of concessionnaires operating with-
in the outlet. Jon-operatinq revenues, had 
debts recovered and sales taxes collected 
for remittance to a government agency are 
excluded. 

"Comerce de detail" signifie, pour les 
besoins de Ia présente publication, "l'ense,nble 
des ventes faites par des points de vente au 
detail". 

tin "point de vente au detail", suivant Is de-
finition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont l'ac-
tivité principale est la vente de marchandises et 
de services connexes au grand public pour Is con-
sommation ménagère ou personnelle. Les estima-
tions relatives au commerce de detail ne prennent 
pam en compte les ventes directes, c'est--dire 
les ventes cpji ne sont pas faites par i'intermé-
diaire d'ir point de vente au detail, par exemple 
les ventes directes par démarchage, les ventes 
par distributeur automatique, les ventes de jour-
naux ou de revues faites directement par les 
imprimeurs et éditeurs, et les ventes faites par 
les cercies du livre et les clubs de disques. Il 
n'y a qu'une exception: les ventes des grands 
magasins faites par is poste ou par catalogue, 
gui sont classées dans la catéqorie des "magasins 
de marchandises diverses". En outre, le commerce 
de detail ne comprend pas les ventes au detail 
des unites auxiliaires, par exefnple, entrepôts, 
sieges sociaux, etc., ni les ventes des entrepre-
neurs dont l'activité principale ne relève pas du 
commerce de detail, ni les operations de detail 
entre particuliers. 

Les ventes nettes totalem comprennent ies yen-
tes de marchandises neuves et usagées et des 
recettes provenant de reparations, de locations 
de materiel de Ia vente de repas at d'autres 
activités de services, moms la valeur des ren-
dus, les ajustements et les rabais. Les ventes 
totales nettes comprennent également; Ia valeur 
des reprises, les commissions sur la vente de 
marchandises appartenant 'a autrui et la valeur 
(au detail) des marchandises prélevées par le 
propriétaire pour son usage personnel et les yen-
tes et recettes des concessions exploitées dans 
les points de ventes. On ne prend pas en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises créances at les taxes de vente per-
cues pour le compte d'un organisine public. 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tistics Canada, is a "business location 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption". Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
only exception is the mail-order and cata- 
que sales activities of department store 
isinesses, which have been classified to 
he "general merchandise store" category. 

addition, retail trade excludes: retail 
.1es through ancillary units, e.g., ware-
houses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 
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CLASSIF [CATION 

Kind of Iisiness(l) 

Estimates of retail trade are stratified 
by region and by kind-of-business groupings 
which are based on the Standard Industrial 
Classifications and the retail kind-of-busi-
ness categories employed in the 1966 Census 
of Merchandising and Services. Since the 
monthly retail trade survey is a "location" 
survey, as noted above, each individual 
(retail) location of a firm is assigned a 
kind-of-business code based on its major 
activity (or type of commodities sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

Genre de commerce(1) 

Les estimations relatives au commerce de dé-
tail sont stratifiées par region et par qroupe de 
genre de commerce. Ces groupes sont fondés sur Ia 
Classification des activités économiques et les 
categories de genre de commerce de detail qui ont 
été utilisées lors du recensement du commerce et 
des services de 1966. Ctant donné que l'enquête 
mensuelle du commerce de detail est axée sur les 
points de vente comme on la indiqué ci-dessus, 
chaque point de vente au detail d'une entreprise 
se voit attribuer un code "genre de commerce" 
d'après son activité principale (ou le genre de 
marchandises vendues). 

Dans Is présente publication, le commerce de 
detail est stratifié selon 27 grands qroupes de 
genre de commerce, outre Ia catégorie "Marchands 
divers". Pour rendre ces statistiques plus uti-
les, nous décrivons Ia composition de chaque 
groupe de qenre de commerce h la fin de Ia publi-
cation. 

Type d'entreprise 

En plus d'être stratifiées selon le genre fr 
commerce, les estimations relatives au commerc 
de detail sont ventilées entre mnagasins b succur--
sales et maqasins indépendants. Les entreprise 
gui répondent h Ia definition suivante sont clac-
sees dans Ia catégorie des magasins a succur-
sales: 

Maqasins b succursales "entreprise exploitant 
au nioins quatre points de vente au detail daris un 
même genre de commerce, sous une même apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec Ia definition ci-dessus est 
classée automatiguement dans Ia catégorie des 
magasins indépendants, la seule exception étant 
les "grands magasins" qui sont portés en total ité 
dans la catéqorie des mnagasins b succursales. 

(1) Pour une definition complete de chaque genre 
de commerce, consulter Ia puhlication Coin-
merce de detail st8tistiques histor-iques 
1972-1979, no 63-538 au catalogue. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an organization 
operating four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classifed as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

(1) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Catalogue 63-538. 



Appendix II 

METHODOLOGY 

Retail trade estimates are derived from a 
survey of Canadian "retail locations". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added",(2) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
vity" - the proportion of sales accounted 
for by each kind of business or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
required not only to determine if individual 
businesses, particularly multi-location bu- 

'iesses, qualify for treatment as "chains" 
e definition Appendix I) but also to 
)late retail locations from non-retail and 

vl<e possible a more precise classification 
I each to one of more than 90 "kinds of 

business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for example) operates 
one or more retail locations, the same 
treatment is given as outlined above. Retail 
locations can be operated by businesses 
whose principal activity is manufacturing, 
wholesaling, government, construction, etc. 

The design of the survey provides the 
facility to revise the monthly estimates to 
account For late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the preceding month. 

The monthly retail trade estimates con- 
I ined in this report are produced by means 

a sample survey using methodology which 

Apperidice U 

I4THl1)flI uGh 

Les estimations du commerce de detail sont 
tirées d'une enquête sur les "points de vente" au 
detail au Canada. Les entreprises sont d'abord 
classées dans le secteur du commerce de detail 
d'apr'es la "valeur ajoutée recensée"(Z), qui 
représente dans ce secteur, Ia difference entre 
le prix de vente et le prix d'achat des biens 
vendus pendant une période déterminée. Les socié-
tés qui appartiennent au commerce de detail sorit 
ensuite classées dans des categories précises 
d'activités (code b trois chiffres de Ia Classi-
ficat ton des activités économiques de 1960) 
d'apr'es Ia "principale activité", c'est-è-dire 
d'après Ia proportion des ventes dont rend compte 
chaque genre de commerce ou chaque type de mar-
chandises vendues. 

L'étape suivante du travail de classification 
consiste b faire un relevé des entreprises échan-
tillonnées dans le but d'obtentr des renseigne-
ments sur le nombre de points de vente et leur 
activité. De tels renseignements servent non 
seulement a determiner si des entreprises parti-
culières, notamment les entrepriises a points de 
vente multiples, peuvent être considérées canine 
des "magasins succursales" (voir definition 
Appendice I), mais aussi a distinguer les points 
de vente au detail des autres types de points de 
vente et d'ainsi assurer un classement plus pré-
cis de chacun d'eux parmi plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
sont agrégés en 28 groupes pour fins de publica-
tion. 

L'enquête étant axée sur les points de vente, 
le champ d'enquête a été étendu aux points de 
vente au detail exploités par des entreprises 
autres que des magasins de detail. Lorsqu'on a 
établi, par exemple, qu'un fabriquant exploite un 
ou plusieurs locaux de verite au detail, on pro-
cede de Ia même façon qu'indiquée ci-dessus. Des 
locaux de vente au detail peuvent être explortés 
par des entreprises dont l'activité principale 
est Ia fabrication, le commerce de gros, l'admi-
nist.ration publique, la construction, etc. 

Le système supportant l'enquête permet Ia 
revision des estimations mensuelles afi.n de tenir 
compte des réponses tardives. La publication 
mensuelle fournira donc des données provisoires 
pour le mois en cours et des données révisées 
pour le mois précédent. 

On établit les estimations mensuelles rela-
tives au commerce de detail que renferme Ia pré-
sente publication au moyen d'une enquêt.e par 

For additional information, see the 1970 	 (2) Pour de plus amples renseignements, voir le 
Standard 	Industrial 	Classification 	 manuel de Ia Classification des activités 
Manual, Catalogue 12-501E, Pages 9-11. 	 économiques, 1970, no 12-501F au catalogue, 

pages 9-11. 
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sondaqe dont la méthodologie diffère sensibtement 
de celle utilisée pour les estimations qul ort 
paru jusqu'a la fin de 1974. 

Cette nouvelle inéthodologie fut principalement 
mise en application parce qu'il n'existait plus 
de source adequate de renseiqnements disponibles, 
aprés 1969, pour mettre b jour Ia partie indépen-
dante de l'ancien échant.xllon pour tenir compte 
des nouvelles entreprises (creations) et (ou) de 
celles qui fermaient leurs portes (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre qu'il y avait un 
certain degré de sous-estimation, laquelle sous-
estimation avait atteint 4% en 1974. Néanmoins 
les tendances mensuelles mesurées par l'ancien 
ainsi que par le nouvel échantillon sont passa-
blement similaires. 

Echanti11on 

La liste de Revenu Canada (Impôt) a eté corn-
plétée par Ia liste des magasins è succursales 
ainsi que des grands magasins et par une hate de 
fichier aréolaire pour reconstituer l'univers de 
cette enquete. Lh échantillon d'environ 16,000 
entreprises indépendantes, stratifié par r6-
gion(3) et selon le schema de codage de Ia Clas-
sification des activités économiques, a été 
prélevé sur cet univers et a fait l'objet d'une 
enquête en vue de determiner le genre d'activit 
de chaque entreprise. Des estimations son 
ensuite établies tous les inois et 	-i 
melon he groupe de commerce et Ia régin. 

La inéthode d'estirnation des ventes 	 ou 
detail consiste a gonfler lea données déclaréec 
par chaque unite échantihlonnée aux dimensions de 
l'univers en multipliant les données de l'unité 
par l'inverse de Ia probabiltté de choix de 
l'unitié. Dana le cas des entreprises non décla-
rantes h temps(4) un mois donné, on procède une 
imputation a l'aide d'une méthode statistique gui 
fait intervenir divers éléments comzae les moyen-
nes de cellule, lea ventes du decnier mois, 
d'autres tendances, etc. Ainsi, ii doit y avoir 
une estimation des ventes pour chaque entreprise 
échantillonnée. 

Les résultats de l'enquête ne sont pas raccor-
des h ceux du recensement. line étude comparative 
entre les estimations obtenues dans he cadre de 
cette enquête ainsi que relies obtenues bra d'un 
recensement sera effectuée afin de determiner la 
cause de tout écart entre les deux niveaux, Ce 
gui nous permettra de rectifier les statistiques 
et de compenser hes ecreurs ou les divergences 
reievées (comme in classement erroné melon le 
genre de commerce, une surestimalion dans des 
cellules particulières, etc.). 

Les zones métropolitaines de Montréal, dr 
Toronto, de Winnipeg et de Vancouver corres-
pondent aux zones métropolitaines du recense 
ment de 1971. 
Les declarations tardivea mont toujours con-
sidérées dans le calcul des estimations révi-
sees. 

differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 
update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had qrown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

Sle 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by region(3) and by the Standard Industrial 
Classification code has been selected from 
this universe and surveyed in order to 
verify the kind of business of each firm. 
Estimates are then produced monthly, stra-
tified by trade group and region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplyinq the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
usinq a statistical technique which employs 
a number of components such as: cell aver -
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found to exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
estimates. 
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Appmllhlre III 

CtUfOMNTS OF THE SURVEY UNIVERSE 
	

LHENTS OF L'UNIVERS OF L'ENQUETE 

Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

L'univers de l'enquète comprend deux éléments 
fondamentaux: une liste de fichier principal (y 
compris les éléments magasins h succursales et 
grands magasins) et une liste de fichier aréo-
laire. Ces élémerits représentent de manière adé-
quate l'univers du commerce de detail. 

Fichier principal de l'enquête 

Le fichier principal de l'enquête du commerce 
de vente au detail est fondé sur une série de 
profils tires de Ia fraction du fichier principal 
de Revenu Canada (Impôt) se rapportant aux corn-
merces de vente au detail et est stratifié par 
region et melon le schema de codage de la Classi-
fication des activités économigues. Cet élément 
du fichier est une liste de toutes lea entrepri-
ses de vente au detail gui ont un numéro de 
conipte de retenues sur la paye (entreprises ayant 
des salaries b l'égard desguels des deductions 
sont faites aux fins de I'impot). Cette liste est 
mise b jour tous lea mois; ii s'agit de prendre 
en cornpte la creation de nouvelles entreprises, 
la disparition d'entreprises et dans le cas 
d'entreprises existantes, tous les changements de 
noni, dadresse ou de genre de commerce. Ces mises 
h jour s'appuient sur des enquêtes de Revenu 
Canada (Impôt) et de Statistique Canada. Ds que 
l'on dispose de ces mises 'a jour, les entreprises 
gui cessent toute activité sont éliminées de 
l'échantillon et un échantillon de creations est 
prélevé sur les nouvelles entreprises, ce gui 
permet un ajustement mensuel en fonction des 
creations et des disparitions. 

Des enregistretiients du fichier principal de 
l'enquête mont échantillonnés d'apr'es une proba-
bilité donnée de selection déterminée par le lieu 
d'exploitation, le schema de codage de Ia Classi-
fication des activités économiaues et Is teille 
des cellules. Lors de la constitution du fichier 
de l'échantillon initial, la selection a porte 
sur tout le fichier principal de l'enquète. 
Depuis lors, seules lea creations ont fait 
l'ohjet d'un échantillonnage tous les mois. 

The universe used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store cornpo-
nents) and an area file list. These compo-
nents provide an adeouate representation of 
the retail trade universe. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion or the Revenue Canada (Taxa-
tion) master file and is stratified by 
region and by Standard Industrial Classifi-
cation code. This component is a list of all 
retail businesses having a payroll deduction 
account nunber (i.e., having employees for 
whom payroll deductions are made). It is 
updated monthly for new firms corning into 
hiisiness, for firms going out of business 

id, in the case of existing firms, for any 
anges in name, address or nature (kind) of 
;siness. These updates originate from both 
venue Canada (Taxation) and from Statis-
irs Canada survey sources. As these updates 

.ii- e received, firms going out of business 
are dropped from the sample and a sample of 
births is selected from among new firms 
which have gone into business, thus provid-
ing a monthly birth/death adjustment. 

Chain and Department Store Component 

The chain and department store list is a 
sub-set of the survey master file compo- 

nt. The businesses on this list are those 
•ich have been identified (from Statistics 
:nada sources) as chains or department 
tires and which have been sampled with cer-
.iinty (i.e., each business is surveyed). 
:iL9 component, as well as being updated 

monthly using Revenue Canada information, is 

Elément magasins h auccursale8 et grands magasins 

La 1 iste des magasins 'a succursales et des 
grands magasins constitue un sous-ensernble de 
l'éléinent fichier principal de l'enguète. Les 
étahlissements conmerciaux figurant sur cette 
liste sont ceux qii ant été identifies (d'après 
les documents de Statistique Canada) connie maga-
sins 'a succursales et grands magasins et qui ont 
eté échantillonnés avec certitude (chaque entre-
prise fait partie de l'échantillon). Cet élément, 
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also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
rnent Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

gui est mis 'a jour tous les inois d'après i 
données de Revenu Canada, fait également l'objl 
d'une else 'a jour annuelle. Ces dernières mises 
jour sont fondées principalement sur les déclu-
rations obtenues dans le cadre de l'enquête an-
nuelle sur les maqasins 'a succursales et les 
grands magasins, ainsi que sur des renseignements 
puisés 'a d'autres sources comme les revues par-
tant sur le commerce, etc. 

Eiément fichier géogrhigue (aréolaire) 

Le but premier du fichier géographique est de 
completer la base de l'échantillon. Cet élément 
supplémentaire permet: 

d'étahl.ir une estimation visant les entreprises 
qui ne figurent pas dens le fichier principal de 
l'enguête (entreprises ne comptant aucun salarié 
pour lequel on procède 'a des deductions aux fins 
de Fimpôt); 

de compenser le "retard" d'obtention des ajuste-
ments en fonct ion des créat ions au moyen du 
fichier principal de l'enquête. 

On a constitué Ia fichier géographique en 
choisissant un certain nombre de secteurs géogra-
phiques au Canada ('a l'aide de données de l'en-
guête sur Ia population active) de façon 
couvrir tout le territoire canadien 'a l'excepti'i 
du Yukon et des Territoires du Nord-Ouest. I 
secteurs choisis ant ensuite été entièreme' 
dénombrés par des représentants régionaux et on 
ainsi ohtenu un fichier géoqraphique comprenal 
Lous les établissements commerciaux de ces sec-
teurs. On a compare ce fichier mu fichier princi-
pal de l'enquête pour determiner quelles entre-
prises fiquraient dans les deux fichiers. Pour Ce 
gui est de ces entreprises, l'univers a été re-
présenté par l'échantillon d'entreprises prélevé 
sur le fichier principal de l'enquête. Toutes les 
entreprises sans pendant (dans le fichier area-
laire) ont été automatiquement incorporées au 
fichier de l'échantillon. bus les mois depuis le 
premier dénombrement, un douzi'eme des regions 
choisies a fait l'objet d'un autre dénombrement 
complet visant a determiner queues nouvelles 
entreprises ont vu le jour au cours de l'année 
précédente. Ces nouvelles entreprises sont 
ensuite réappariées avec le lichier principal de 
l'enquete. De Ia même facon toutes les nouvelles 
entreprises ajoutées au fichier principal de 
l'enquête au mayan de mises 'a jour tirées du 
fichier de Revenu Canada (Impôt) sont réappariées 
chaque rnois avec le fichier géographique. Les 
entreprises pour lesquelles on a trouvé un 
pendant cu cours des deux processus de comparai-
son précédemment décrits sont radiées du fichier 
qéographigue et demeurent sur le fichier princi-
pal de l'enquête o'u elles ant une probabilitr.  
d'être choisies. Le reste des entreprises 
fichier qéographique pour lesquelles on n'a p 
1 rouvC tin pendant. snnt incitis dons 1' échnnt ii Inn. 

Area File Component 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was then matched aainst 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Fvery month since the orininal enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence durinq the precedinq year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
aoainst the entire area file. Once it has 
been determined that firms are on both 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file. The remainino unmatched 
firms on the area file are included in the 
sample. 



Appendix IV 

DATA RELIABILITY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

Sipling and Non-s1ing Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and nori.-sampling. 

5np1 inq Errors 

Sampling errors are present because ob-
;orvations are made only on a sample and not 
in the entire population. The sampling 
'rror depends on factors such as the size of 
he sample, variability in the population, 
impling design and method of estimation. 

For example, For a given sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even For the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
sults are likely to be different than if a 
complete census was taken under the same 
eneral survey conditions. The most impor-

tant feature of probability sampling is that 
the sampling error can be measured from the 
sample itself. 

Appendice IV 

FIABILITC DES DONNFES 

Ce bulletin présente des estimations fondées 
sur une enquête par échantillonnage qui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit vise h faciliter, pour le lec-
teur, l'interprétation des estimations gui sont 
pubi ieee. 

Erreurs d'échantillonnage et autres erreurs 

Les estimations établies sur Ia base d'une 
enquête par échantillonnage sont sujettes 
différents types d'erreurs. On lee regroupe en 
deux grandes categories: lee erreurs qui sont 
dues h l'échantillonnage et celles gui ne le sont 
pas. 

Erreurs d'échantillonnage 

Ce genre d'erreur existe parce que les obser-
vations portent uniquement sur un échantitlon, et 
non sur l'ensemble de la population. L'erreur 
depend de facteurs tels que la taille de l'échan-
tillon, la variabilité de Ia population, le plan 
de sondage et la méthode d'estimation. Pour une 
taille donnée d'échentillon, par exeinpie, l'er-
reur d'échantillonnaqe sera fonction de Ia me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, du choix des unites sondées et 
de Is méthode de selection. (On peut mêine, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver 'a la méthode 
d'estimation Ia plus efficace.) 

Comme, dans one enquête par échantillonnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation b partir des données concernant une 
partie seulement, les résultats seront probable-
ment différents de ceux i'on aurait obtenus en 
recensant toute la population daris les rnêrnes 
conditions. La principale caractéristigue des 
sondages probahilistes, c'est que l'erreur 
d'échantillonnage peut être directement mesurée 
pertir de l'échantillon. 

Non-sampling Errors 

These errors are present whether a sample 
or a complete census of the population is 
taken. Non-sampling errors can be attributed 
to one or more of the following sources: 

Coverage error. This error can result from 
ocomplete listing and inadecivate coverage 
ii the population of interest. 

Erreurs non liées a l'échantillonnage 

Ces erreurs se retrouvent tant dans lee recen-
sements que dane les enquétes par échantillon-
nage. Elles sont dues b on ou plusieurs facteurs 
parmi lee suivants: 

Le champ couvert par l'enjête. L'erreur peut 
résuiter d'un listage incomplet et d'une couver-
Lure insuffisante de Ia population visée. 
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Measures of Sanling and Non-sailing Errors 

La réponse. Id, 1'erreur peut être attribuable 
Ia conception du questionnaire et aux caractéri 
tiques de Ia question, 'a l'incapacité ou au ret 
de l'enquêté de fournir des renseignemenL 
exacts, 'a Pinterprétation fautive des questions 
due 'a des problèmes d'ordre sémantique, ou aux 
variations, d'un interviewer 'a l'autre, dana 
l'explication des questions ou dana l'interpréta-
tion des réponses. 

La non-réponse. Certains enquêtés refusent de 
répondre, tandis que d'autres en sont incapables 
ou encore répondent trop tard. Lea données rela-
tives aux non-répondants peuvent être imputées 'a 
partir des chiffres fournis par les répondant.s ou 
'a l'atde des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connaIt généralernent pam aver precision Fimpor-
tance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caractéristiques qui distiri-
guent les répondants des non-répondants. Comme cc 
type d'erreur prend habituellement de l'ampleur 'a 
mesuce que diminue le taux de réponse, on s'ef-
force d'obtenir le meilleur taux de réponse pos-
sible. 

Le traitement. L'erreur peut se produire lors 
des diverses étapes du traitement, telles que le 
codage, Pentrée, Ia verification, Ia pondérat ion 
et Ia totalisation, etc. 

II est difficile de mesurer les erreurs ii , H 

liées 'a i'échanti!lonnage. De plus, ii faut 1 
cerner 'a Lfl niveau o'u elles ne nuisent pas 
l'utilisation ou 'a I'interprétation des chiffr 
définitifs. Quant aux estimations du present 
bulletin, tout a été mis en oeuvre afin de mini-
miser les erreurs non Iiées 'a l'échantillonnage. 
Ainsi, les unites ont été définies aver beaucoup 
de precision, au inoyen des listes les plus 'a 
Jour; lea questionnaires orit été concus avec sam 
afin de réduire au minimum les différentes inter-
prétations possibles (on a demandé aux inter-
viewers de poser les questions telles qu'elles 
figurent aux questionnaires); les diverses étapes 
de verification at de traitement ont fait l'objet 
de contrôles d'acceptation détaillés; on n'a 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faibles. 

Evaluation de l'erreur d'échantillonnage et de 
l'erreur non liée a l'échantillonnage 

Data response error. This error may be due 
to questionnaire design and the character-
istics of the question, inability or un-
wilhngness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some may be 
unable to respond, while others may be too 
late in responding. Data for the non-
responding units can be imputed using the 
data from responding units or some earlier 
data on the non-responding units if avail-
able. The extent of error due to imputation 
is usually unknoi and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as high a response rate as 
possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well as the response 
burden. 

Sampling Error Measures 

The sample used in this survey is one of 
a large number of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general conditions. If it was possible that 
each one of these samples could be surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 

Erreur d'échantillonnage 

L'échantillon utilisé aux fins de Ia présent 
enquête est un des nombreux échantillons de rnêrie 
talle qui auraient pu être choisis scion le men 
plan at les mêmes conditions. Si chaque échai-
tilton pouvait faire l'objet d'une enquête men( 
essentiellement dams les mémes conditions, il 
faudrait s'attendre 'a ce que l'estimation calcu-
lee vane d'un échantillon 'a l'autre. On nomme 
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nuld be expected that the sample estimates 
iuld differ from each other. The average 
ntimate derived from all these possible 

sample estimates is termed the expected 
value. The expected value can also be 
expressed as the value which would be 
obtained if a census enumeration was taken 
under identical conditions of collection and 
processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated. For 
example, the standard error, defined as the 
square root of the variance, is a measure of 
the samplinq error in the same units as the 
estimate (e.g., dollars). The standard error 

a measure of precision in absolute terms. 
le coefficient of variation, defined as the 
andarri error divided by the sample esti-

iite, is a measure of precision in relative 
rms. For comparison purposes one may more 

•adily compare the sampling error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this publication under Text Table I, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation in Text 
Table I is: 

CV(X) = 5(X) 

Where X = the estimate 
S(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = CV(X) x 100%. 

For example, an estimate X = $8,000,000 with 
a standard deviation 5(X) $400,000 has a 
nefficient of variation of .05 and assuming 
normal distribution we can say; "the prob-

hility is approximately 68% that the actual 
rcentage error in the $8,000,000 estimate 
less than 5%".  

valeur probthle Pestimation moyenne obtenue de 
tous les échantillons possibles. Autrement dit, 
la valeur probable est celle qu'on obtiendrait en 
recensant toute Ia population dans des conditions 
identiques de collecte et de traitement. line 
estimation calculée partir d'une enquête par 
échantil[onnage est dite precise lorsqu'elle 
s'approche de Ia valeur probable. 

Or, les estimations fondées sur U] échantillon 
peuvent ne pas correspondre b Ia valeur proba-
ble. Cependant, comme lea estimations proviennent 
d'in échantillon probabiliste, il est possible 
d'en niesurer Ia variabilité par rapport leur 
valeur probable. Ainsi, Ia variance d'une estima-
tion, qui en mesure Ia precision, se définit 
comme Ia moyenne, parmi tous les échantillons 
possibles, des carrés de Ia difference entre 
l'estimation et Ia valeur probable. 

line fois qu'on a calculé I'estimation et sa 
variance, ii devient possible de mesurer la pré-
cision autrement. Par exeinpie, l'erreur-type, 
soit la racine carrée de Ia variance, mesure 
l'erreur d'échantillonnage dans Ia même unite que 
l'estimation (en dollars, notamment). Autrement 
dit, l'erreur-type mesure Ia precision en termes 
absolus. Par contre, le coefficient de variation, 
c'est--dire l'erreur-type divisée par l'estima-
tion, mesure Ia precision en termes relatife. 
Ainsi, l'emploi du coefficient de variation 
facilite Ia comparaison de l'erreur d'échantil-
lonnage de deux estimations. 

C'est le coefficient de variation qui sert 
évaluer l'erreur d'échantillonnage au tableau 
explicatif I "Mesure de Ia fiabilité". 

Voici la formule utilisée pour calculer les 
coefficients de variation du tableau explicatif 
I: 

CV(X) = S(X) 
-x- 

dans laquelle X est l'estimation 
5(X) est I'écart-type de X 

L'erreur de X en pourcentage (PE) correspondra : 

PE(X) = CV(X) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X = $8,000,000 o'u l'écart-type S(X) 
atteint $400,000 correspond b .05; si l'on sup-
pose une distribution normale, on peut affirmer 
qu'il existe une probabilité d'environ 68% que 
l'estimation de $8,000,000 comporte un pourcen-
tage reel d'erreur inférieur b 5%. 
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TEXT TABLE I. Measures of Reliability, by Kind of Business and by Region, September 1996 Preliminary, Auqust 19116 Revisi'1 

Response rate 

Taux do rponse 

Chain stores Independent stores 

Maqasiris 6 succursales Maqasiris indpendarrts 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

Estimat ion Eat imat ion Est imat ion Estimat ion 
préliminaire révisée préliminaire réviséc 

No 
per cent - pourcent soc 

Kind of business: 

1 Combination stores (qroceries and meat) 
2 Grocery, confectionery and sundries stores 
3 All other food stores 

4 Department stores 
5 General merchandise stores 
6 General stores 

7 Variety stores 
8 Motor vehicle dealers 
9 Used car dealers 

10 Service stations 
II Garages 
12 Automotive parts and accessories stores 

13 	Mens clothing stores 79.0 88.2 70.5 Rfl. 
14 	Woirrens clothing stores 69.2 92.6 64.3 775 

IS 	Family clothing stores 78.3 85.0 70.1 82.9 

16 	Specialty shoe stores 79.2 98.3 75.4 86.1 
17 	Family shoe stores 68.1 89.0 74.4 95.6 
IS 	Hardware stores 90.0 100.0 73.5 81.2 

19 	Household furniture stores 54.1 68.8 66.9 79.3 
20 	Household appliance stores 40.0 90.0 65.6 78.5 
21 	Furniture, 	TV, 	radio and appliance stores 64.3 78.6 76.7 86.0 

22 	Pharmacies, patent medicine and cosmetics 50.9 80.4 74.3 84.3 
stores 

23 	Book and stationery stores 52.2 72.2 66.6 79.3 
24 	Florists 40.11 60.11 62.8 75.2 

25 	.Jewellery stores 57.6 85.6 71.4 92.3 
26 	Sport log goods and accessories stores 93.0 89.5 64.0 78.8 

27 	Personal accessories stores 67.4 85.5 66.6 77.5 
28 	All other stores 54.3 75.0 63.4 75.6 

29 	TOTAL, ALL STORES 64.2 81.7 66.9 78.6 

Regions and selected metropolitan areas  

30 	Newfoundland 69.4 87.0 55.6 69.3 
31 	Prince Edward Island 73.4 99.5 62.6 73.4 

32 	Nova Scotia 72.4 86.2 66.6 91.11 
33 	New Brunswick 73.2 91.1 63.1 76.6 
34 	Québec 64.4 82.6 75.6 96.2 
35 	Ontario 59.7 77.3 65.2 76.2 
36 	Manitoba 65.9 86.6 66.5 77.6 
37 	Saskatchewan 67.9 86.2 68.4 78.' 
38 	Alberta 61.9 90.0 57.3 72j 
39 	British Coluribia 66.0 80.9 68.9 80. 
40 	Yukon and Northwest Territories 64.3 79.6 43.5 61. 
41 	Montréal 64.6 82.6 74.4 83.d 1  
42 	Toronto 55.9 74.0 61.7 75.1 
43 	Winnipeq 65.9 86.6 65.9 79.1 
44 	Vancouver 65.8 81.2 66.4 78.0 
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IAFWEAU EXPt.ICATIF I. Mesure de Ia fiahilité, selon le genre de co.nerce et La region, septeithre 1986 préliminaire, soOt 1986 
révisé 

Iu;ponse fraction Coefficient of 
variation, 

I raction de réponse preliminary 
est iniate 

Chain stores Independent stores Coefficient de 
variat ion, 

Maqasins a auccursales Maqasins indépendants estimation 
prélireiiiaire 

Preliminary 	Revised Preliminary 	Revised 
estimate 	estimate estimate 	estimate 

Estimation 	Estimation Estimation 	Estimation 
prélimiitaire 	réviséc préliminaire 	révisée 

per cent - pourcent ann 

flenre de coewnerce: 

91.9 93.8 77.7 63.2 .028 rpiceries - Boucheries 
54.5 55.8 63.9 76.9 .041 Epiceries, confiseries ci articles divers 
60.9 83.0 60.5 74.0 .022 thus lea autres macsamba d'aliments 

92.9 100.0 - - - flrands maqasins 
134.6 89.8 76.5 85.3 .027 Maasins de marchanthses diverses 
96.3 97.5 68.1 77.6 .041 Maisasins othiéraux 

90.8 98.0 76.2 91.4 .001 Razars 
92.3 91.3 74.7 83.6 .032 Concessionnaires lautomohiles 

- - 66.0 83.3 .050 Vendeurs dautornohiles doccasion 

711.4 P4.9 69.3 611.8 .006 Stations-service 
. 1 1 	aleS 

lasins de pièces et daccessoires 
1 automobiles 

- . asins do v4tements pour homes 
a., . .IL ll.-'asinS do vêtements pour dames 

.4 94.9 65.1 85.4 .1129 Maqi-isins rio vétements pour 	Ia famille 

86.1 91.5 78.7 92.9 .023 Maoasins de chaussures spécialisécs 
77.3 94.7 82.7 91.3 .048 Maoasins de chaussures pour Is famille 
99.2 100.0 75.2 65.0 .014 Iluincailleries 

80.2 78.8 77.8 84.4 .022 Maqasins do meubles 
63.4 95.3 74.1 85.5 .219 Maqasins dappareils ménariers 
85.2 90.4 88.9 93.8 .100 Maciasins do meuhics, téléviseurs, 	radios 

et accessoires 
59.1 90.2 77.0 86.1 .007 Pharmacies, mélicaments hrevetés et pro- 

dusts de hcaijté 
47.6 70.1 72.8 79.8 .013 Librairies et papoteries 
15.6 58.2 66.3 77.9 .128 Fleuristea 

57.2 95.2 68.1 83.1 .088 Bijouteries 
95.0 92.6 67.6 85.7 .058 Manasins darticles He sport et dacces- 

soires 
75.9 95.4 73.6 86.4 .119 Manasins laccessoires personnels 
87.8 91.9 70.4 81.5 ... thus los autres manaains 

85.8 92.4 73.0 83.0 .009 TOTAI, ENSEI4ILE DES MAOASINS 

Regions at certaines zones métropolitaines 

78.9 90.7 59.2 71.4 .024 Terre-Sewn 
89.4 97.9 66.3 76.0 .0211 Ile-du-Prince-Idouard 
91.2 90.9 74.3 88.1 .028 Nouvelle-rcosse 
84.8 98.3 66.5 79.1 .029 Nouveau-Brunswick 
87.4 94.4 78.8 87.1 .016 Québec 
111.5 90.7 71.3 81.4 .016 Ontario 

91.5 71.2 79.7 .021 Manitoba 
.1 92.8 75.7 86.2 .027 Saskatchewan 
.l] 92.5 64.0 79.2 .011 Alberta 
.3 94.7 74.3 81.7 .053 Colombie-Britannique 
.1 97.8 49.3 63.1 .049 Yukon et Territoires lu Nord-Duest 

-.2 95.1 76.5 86.0 .036 Montréal 
87.2 72.0 83.1 .027 Toronto 

85.3 91.5 72.3 79.5 .1114 Winnspoq 
88.5 93.8 75.1 78.11 .1132 Vancouver 

No 

2 
3 

4 
S 
6 

7 
B 
9 

10 
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12 

13 
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16 
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19 
20 
21 
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23 
24 

25 
26 

27 
28 

29 

30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
41) 
41 
42 
43 
44 
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Non-sp1inq Error Pasures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, we cannot assume that the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of samp.Ixng error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table I. The response rate 
is a measure of the proportion of those 
sample units which have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 
sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
ular month would have a response rate of 
25%. If these five reporting units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both rneasu-
res should be considered since the response 
fraction is more representative of the 
situation. 

Erreur non liée è l'échantillomage 

L'enquête par échantillonnage et le recense-

ment cherchent tous deux N determiner Ia valeur 
exacte de l'ensemble. L'estimation est dite pré-
cise si elle se rapproche de cette valeur. Bien 
qu'il s'agisse d'une valeur souhaitable, ii n'est 
pas réaliste de supposer que Ia valeur exacte de 
chaque mite de l'ensemble ou de l'échantillon 
peut être obtenue et traitée sans erreur. La dii'-
férence entre Ia valeur probable et Ia valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais systématiques des données 
en recourant aux mesures de probabilité de l'er-
reur d'échantillonnaqe décrites plus haut. La 
precision d'une estimation est déterminée par 
l'effet conjugé des erreurs d'échantillonnage et 
des erreurs non bees b l'échantillonnage. 

tine source d'erreur non bees h l'échantii-
lonnage, est I'erreur dO a Ia non-réponse. Le 
tableau explicatif I donne deux mesures de Ia 
réponse afin d'aider l'utilisateur 6 évaluer ce 
genre d'erreur. Le taux de réponse est is propor-
tion des unites de i'échantillon gui ont répondu 
assez tot pour être incluses dans i'estimatxon. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est-à-dire is propor-
tion de ltestimation  de l'échantillon qui est 
fondée sur des données déclarées. Par exemple, le 
taux de réponse d'une cellule comportant un 
échantillon de 20 unites dont cinq répondent br' 
d'un mois donné atteindrait 25%. Cependant, 
les cing unites déclarantes représentent $8 mil-
lions sur I'estimation globale de $10 milIion, 
Ia fraction de réponse s'élëverait a 80%. Dans ii 
tel cas, le taux de réponse aurait, h lui seut,, 
tendance 6 déprécier Ia fiabilité de l'estima-
tion; ii faudrait donc tenir compte des deux 
unites de mesure, puisgue Ia fraction de réponse 
est is plus representative de Ia situation. 
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SEASONAL ADJUSIPENT 
	

D(SAISONNAL ISATION 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(5) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
the rate of economic activity. 

1  the interest of accurately interpreting 
fundnental evolution of an economic 

eromenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(6) to 
seasonally adjust its time series. This me-
thod minimizes the impact of seasonal var-
iations on the series and essentially con-
sists of addinq one year of estimated raw 
data onto each end of the original series 
before it is seasonally adjusted per Se. The 
estimated data are derived from forecasts 
and backcasts using ARIMA (Autoregressive 
Integrated Moving Average) models of the 
Box-Jenkins type. 

The X-11 part of the X-11-ARIMA program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and ob-
tain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these op-
erations have been repeated several times 

Les series temporelles ou chronologicjues corn-
portent les élécnents essentiels b Is description, 
l'explication et la prevision du comportement 
d'un phénoinne économique. "Ce sont des dossiers 
statistiques de l'évolution des processus écono-
miques dans le tesips"(5). L'observation par leo 
économistes et les statisticiens de l'activité 
économique b l'aide des series temporelles a donc 
permis de distinguer quatre composantes principa-
leo du comportement des series temporelles: la 
tendance 'a long terme ou trend, le cnouvement 
cyclique, les variations saisonnières et les 
fluctuations irréguli'eres ou accidentelles. Ces 
mouvements sont causes par différents facteurs, 
soit éconorniques, naturels ou institutionnels. 
Les variations saisonnières sont leo fluctuations 
périodiques plus ou moms régulThres qui se pro-
duisent au cours d'une année en raison du cycle 
météorolociique normal, des conqés fixes et d'au-
tres événements gui se répbtent h intervalles 
avec une certaine régularité pour influencer de 
façon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondanentale d'un phénomëne éconorni-
que et de produire iine meilleure prediction, Sta-
tistique Canada rajuste les series temporelles au 
moyen de Is méthode de désaisonnalisation X-11-
ARMMI(6) afin de justement ruinimiser l'impact des 
variations saisonnières our les series. Cette 
technique consiste essentiellernent 'a ajouter les 
estimations d'une année de données brutes b cha-
cunes des deux extrémités de Is série initiale 
avant de procéder b la désaisonnalisation propre-
ment dite. Les données estimatives proviennent 
d'extrapolations prospectives et retrospectives 
réaliséea par des modèles ARMMI (modles autoré-
gressif b moyennes mobiles intégrées) du type 
Box-Jenkins. 

La partie X-11 clu programme X-11-ARMMI fait 
surtout appel 'a la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de Is série 
modifiée et obtenir une estimation provisoire de 
Is tendance-cycle, calculer les rapports de la 
série initiale (ajustée) aux estimations de Ia 
tendance-cycle, et estirner les Facteurs saison-
fliers 'a partir de ces dits rapports. Leo facteurs 
saisonniers définitifs ne sont produits cje lors-
que ceo operations ont été exécutées 'a plusieurs 

"A Note on the Seasonal Adjustment of 	(5) La désaisonnalisation des series temporelles 
Economic Time Series," Canada Statisti- 	 économiques: quelgues rernarques; tire 'a part 
cal Review, August 1974. 	 de la Revue statistique du Canada, aoOt 1974. 
For further information see the X-11- 	(6) Pour de plus amples informations voir- La 
ARIIIA Seasonal Adjustment Method, by 	 méthode de désaisonnalisation X-11-A}M4I, 
[stella Bee Dagum, Statistics Canada, 	 par Estella Bee Dagum, Statistique Canada, 
Catalogue 12-564E, Occasional, 	 no 12-5641 au catalogue, hors série. 
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(see Table 27). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, executed every month. This per-
mits the updating each month of the refer-
ence series from which are derived the final 
estimations of the seasonal factors with the 
current month's unadjusted data as well as 
the previous month's revised unadjusted 
data. 

While seasonal adjustment permits a bet-
ter understanding of the underlying trend-
cycle of a series, the seasonally-adjusted 
series still contains an irregular compon-
ent. Slight month-to-month variations in the 
seasonally adjusted series may be simple 
irregular movements; to get a better idea of 
the underlying trend, users should examine 
several months of the seasonally adjusted 
series. 

To assist the user, the tbnths of Cycli-
cal Dominance number, MCD, is provided (see 
Table 27). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentage 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percentage change of the 
irregular component. The MCD can be inter-
preted as the nunber of months over which a 
change in the seasonally adjusted series 
must move in a given direction before one 
can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly, small MCD's are 
desirable and indicative of a smooth ser-
ies. Applying a moving average to the 
seasonally adjusted data of MCD length tends 
to smooth irregular movements which may 
obscure the underlying trend-cycle. The MCD 
moving average provides a method of reducing 
all types of series to approximately the 
same degree of smoothness whatever the size 
of the irregular component in the original 
series. 

Commencing with March 1984, the Canada 
seasonally adjusted total is now derived 
"indirectly" by the summation of the 28 
individually seasonally adjusted kinds of 
business. Previously, this total was derived 
by seasonally adjusting the Canada total raw 
data "direclly".(7) Also in March 1984, the 
end-point seasonal adjustment method was 
adopted. For the period March 1983 to 
February 1984, a modified version of the 
"end-point seasonal adjustment" method, 
employing a projected factor for the current 

(7) Refer to: Lothian, J. and Morry, M. 
(1977): The problem of Aggregation; 
Direct or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

reprises (voir tableau 27). Ces étapes détermi-
nant les facteurs saisonniers nécessaires au cal-
cul des données désaisonnalisées finales SürI 

exécutées b chaque mats. Ii nous est done possi- 
ble de mettre jour mensuellement les series 
référence desquelles on derive les estimation; 
finales des facteurs saisonniers, en employant 
les données lee plus récentes disponibles gui se 
réfèrent au mois courant et aux données révisées 
du mats précédent. 

Bien que Ia désaisonnalisation permette de 
mieux comprendre Ia tendance-cycle fondammentale 
d'une série, Ia série désaisonnalisée n'en con-
tient pas moms une composante irrégulière. De 
léqères variations d'un mois b l'autre dans Ia 
série désaisonnaltsée peuvent n'être que de 
simples mouvements irréguliers; pour avoir une 
ineilleure idée de Ia tendance fondamentale, leo 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain nombre de mois. 

A cette fin, on retient l'usage des moms a 
dominance cyclique, ou MDC (voir tableau 27). Il 
s'agit du plus petit nombre de moms pour lesquels 
un certain rapport devient et reste inférieur 
l'uriité; autrement dit, c'est Ia période pendant 
laquelle le taux de variation rnoyen absolu de Ia 
tendance-cycle de Ia série désaisonnalisée est 
supérieur b celum de Ia composante irrégulière. 
Le MDC peut étre considéré comme le nombre do 
mats que doit durer une variation de Ia sér 
désaisonnalisée dans u,e direction donnée avoif 
qu'on puisse être raisonnablement certain que 
tendance-cycle de Ia série évolue dans Ia men 
direction. Ainsi, un MDC peu élevé est souhait-
ble puisqu'il indique Is presence dune série 
lisse. L'application d'une moyenne mobile aux 
données désaisonnalisées de pérmode égale mu 
tend b lisser les mouvements irréguliers pouvant 
dissimuler Ia tendance-cycle fondamentale. La 
méthode de is moyenne mobile du MDC permet de 
réduire tous lee genres de série 6 peu près au 
même niveau de lissage, quelle que soit la taille 
de Ia composante irrégulière daris Ia série irii- 
tiale. 

Depuis mars 1984, le total désaisonnalisé au 
niveau du Canada est dérivé de "facon mndirecte" 
en faisant la somnie des 28 genres de commerce dé-
saisonnalisés séparément mu préalable. Aupara-
vant, ce total était obtenu en désaisonnalisant 
de "façon directe" leo données brutes du total, 
mu nivesu du Canada(7). De plus, Is désaisonnali-
sation interpolative a été adoptée en mars 1984. 
Pour Is période s'échelonnant de mars 1983 a 
février 1984, on a utilisé une version modifiée 
de la désaisonnalisation interpolative, employant 
une prevision du facteur de désaisonnalisatmon 

T7TConsulter: Lothian, J. et Morry, M. (1977): 
Aggregation directe ou indirecte, Ottawi, 
Division den sérlPs rhronnlnqiaues, de 
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'nth only, was utilized. Prior to March 
1 A3, seasonally adjusted data were derived 
ni a monthly basis by employing projected 
neasonal factors (forecasted one year in 
idvance) calculated once a year. 

Constant Dollar Seasonally Adjusted Esti-
mates (8) 

Comencing with the March 1986 issue, sea-
sonally adjusted constant dollar estimates, 
as shown in Table 28, are obtained by de-
flatinq the current dollar seasonally ad-
justed data by an implicit price index 
supplied by the Gross National Product 
Division. Up to February 1986 issue, the 
total constant dollar seasonally adjusted 
estimates were derived by employtno the 
direct seasonal adjustment method. 

Revision Procedures 

Due to the fact that statistical surveys are 
subject to different types of errors (as 
described previously in this section) and 
that to obtain a 100% response rate each 
month under a data collection program by 
mail would prove to he very difficult (al-
milst. impossible sometimes) and costly, re- 

ills must be revised on an onqoing basis as 
'•w information is received, enablinci us to 
:fate our statistical series accordingly. 

Ilrvtsions of two different types are made in 
regard to the Retail Trade survey: the first 
relates to the way data are gathered while 
the second results from the seasonal adjust-
merit procedures. In each case, revisions are 
both monthly and annual. In the first type 
of revision, monthly corrections apply only 
to the previous month, while in the second 
type, monthly corrections apply to the three 
previous months. In both cases, annual 
revisions relate to the previous year data. 
The monthly revisions for the current month 
(June for example) and the two previous 
months (April and May) are published in the 
followino month issue of the present cata-
logue (July), while the annual revisions are 
conducted after the end of the year and, 
consequently, the revised figures are pub-
lished in the March Issue of the following 
year or the present bulletin. 

Generally, revised data are indicated with 
an "r" beside the name of the month to which 
they apply, in order to inform the user of 
bpse changes. 

pour le mois courant seulement. Avant mars 1983, 
les données désaisonnalisées étaient dérivées sur 
une base mensuelle, l'aide de previsions (one 
année 'a i'avance) des facteurs saisonniers calcu-
lés une lois par année. 

Estimations désaisonnalisées en dollars constants 
(8) 

Depuis mars 1986, les estimations désaisonnali-
sees en dollars constants, données au tableau 28, 
sont obtenues en dégonflant les données désaison-
nalisées en dollars courants au moyen d'un indice 
implicite de prix fourni par la Division do pro-
duit national brut. Jusqu' a l'édition de lévrier 
1986, les estimations totales désaisonnalisées en 
dollars constants étaient obtenues par I'emploi 
de Is inéthode de désaisonnalisation directe. 

Procedures de revision 

Poisque les enquêtes statistiques eont sujettes 
différents types d'erreors (telles qu'explicitées 
précédemment dans cette section) et qo'il serait 
très coOteux et difficile (pratiouement impossi-
ble parfois) d'atteindre, 'a partir d'un prograuwne 
de collecte de données par Is paste, un taux de 
réponse de 100%, ii faut donc reviser les résul-
tats sur one base régulière afin de mettre jour 
les series statistiqoes en découlant, b mesure 
que de nouvelles informations nous sont Lransnii-
ses. 

On compte donc des revisions de deux types en 
regard a l'enquête sur le commerce de detail: les 
premieres mont liées è Ia façon dont les données 
mont obtenues tandis que les secondes résultent 
de Is procedure de désaisonnalisation. Dans 
chacun des cas, ces revisions peuvent être men-
suelles 00 annuelles. Les revisions mensuelles do 
premier type ne Se rapportent qu'aux seules don-
nées du mois précédent Landis que celles du 
second type Se rapportent aux trois moms précé-
dents. Dans les deux cas, les révi.sions an-
noelles ne se rattachent qu'aux seules données de 
l'année précédente. Dans le cas des revisions 
mensuelles gui se referent au mois courant (soit 
join par exemple) et aux deux mois précédents 
(salt avril et mam), elles sont ajoutées 6 Ia 
publication do mois soivant (joillet) tandis que 
les résultats des revisions annuelles, lesquelles 
sont eflectoées 'a Is fin de l'année, sont publiés 
dans le nurnéro de mars de l'année suivante do 
present bulletin. 

En qénéral, on avise l'otilisateur de ces change-
ments, en inscrivant on "r" côté do nom do mois 
auquel on applique des revisions. 

See appendix VI on constant dollars 
	

(8) Consulter l'appendice VI, sur les estimations 
estimates. 	 en dollars constants. 
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Nunt,er of Sh000irxi Days 

The number of shopping days that this 
report is based on, varies from month to 
month. See Text Table II for the number of 
shopping days the current report is based 
on. 

Nombre de lours coiiuuerciaux 

Le nombre de jours conhinii iaux sui 1esqIJf 
sont basées les données présentées ici vane d'ri 
mois h l'autre. Voir au tableau explicatif II le 
nombre de jours commenclaux sur lesquels sont 
basées les donri&es. 

TEXT TABLE II. N,juber of Shopping Days by Month 

TABLEAU EXPLICATIF II. Nombre de jours cofllmerciaux par mois 

1986 	 1985 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nombre de 
jours samedis jours samedis 
commerciaux cornmerciaux 

January - Janvier 26 4 26 4 
February - Février 24 4 24 4 
March - Mars 25 5 26 5 
April - Avril 26 4 25 4 
May-Mai 27 5 27 4 
June - Juin 25 4 25 5 
July - Juillet 26 4 26 4 
Auciust - Aot 26 5 27 5 
September - Septembre 25 4 24 4 
October - Octobre 26 4 26 4 
November - Novembre 25 5 26 5 
December - Décembre 26 4 25 4 

I 
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Append ice VI 

ESTIMATIONS EN DOLLARS CONSTANTS 

Afin d'obtenir la valeur estimative de l'en-
semble du commerce de detail en dollars constants 
(tableau 28), les estimations relatives aux 
groupes de commerce sont dégonflées au moyen des 
indices implicites de prix appropriés (brut et 
désaisonnalisé) fournis par Ia Division du pro-
duit national brut de Statistique Canada. Les 
estimations des groupes de commerce ainsi dégon-
flees sont ensuite totalisées pour produire 
Uestimation de l'ensemble du commerce de detail 
en dollars constants. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant dollar total retail 
trade estimates, (Table 28) trade group 
estimates are deflated usinq trade group 
implicit price indicies (raw and seasonally 
adjusted) supplied by the Gross National 
Product Division of Statistics Canada. 
Deflated trade group estimates are then 
totalled to qive an estimate of total retail 
sales in constant dollars. 

1JNFIDENTIALITE DIES DONNEES 

La loi interdit h Statisticiue Canada de diffu-
ser mu grand public des données qui pourralent 
servir a identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
préalable l'autorisation écrite de cette der-
ni'ere(9). Ainsi, le dévoilement de données sus-
ceptibles de révéler des renseignenlents précis 
sur l'activité dune entreprise particuli'ere est 
systématiquement contrôlé suivant des disposi-
tions strictes, de telle sorte qu'aucun rensel-
gnement jugé secret ne soit publié ou divulgué. 
L'application des r'egles sur le caract'ere secret 
d'une partie des résultats des enquêtes sur le 
commerce s'étahl.iL donc de maru'ere h ce qu'aucune 
donnée ne soit révélée pour des cellules (ou tint-
tés statistiques) composées de moms de trois 
compaqnies, ou encore de trois ou plus lorsque 
celles-ci sorit dommnées par tue ou deux compa-
gnles. Par la suite l'information concernant ces 
cellules est dissimulée en inscrivant un 
diffArents postes visés dans Ia publication. 

line autre facon de preserver le caractre con-
fidentiel de l'information sans pour autant avoir 
'a mettre des "X", consiste 'a grouper (consolider) 
pour certaines regions (ou certamnes cellules) 
l'information d'un méme poste. II suffit alors 
d'agréger les données visées et de les presenter 
sous une Fortne moms détaillée mats qul respecte 
Ia consigne de confidentialité. Par exemple, dans 
les tableaux 30 et 31, les ventes au detail pour 
le Yukon et les Territomres-du-Nord-Ouest sont 
ventilées en cmnq groupes de genres de commerce 
seulement, comparativement vingt-huit genres de 
commerce dans le cas des autres regions. 

(9) Vn 1 r 1 nr I trip 16,  iii i I ii Ae Ser ret , dii 
I fr 	1 	I 	I 	HUT 	I 	I 	I 	ci 

DATA CONFID€NTIALITY 

Statistics Canada is prohibited by law 
from publishinq any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writinq of that business.(9) The disclo-
nire of data likely to reveal specific 

Formation on the activity of a particular 
'rripany is therefore systematically and ri- 
rously controlled and regulated to prevent 
i' publication or disclosure of any irifor- 
ion deemed confidential. The rules re-

drding the confidential ity of parts of the 
results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld for this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aqqreqated and published in a less 
detailed, but still confidential form. For 
example, in Tables 30 and 31, retail sales 
for Yukon and Northwest Territories were 
broken into five kinds of business qroups 
only, as compared to the twenty-eight kinds 
of business for the other regions. 

79 	Sri' t i cm 	I ( 	i) i 	t hr 	St c-i I i 5;t irs 	Art 
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The rigorous application of these rules 	Ainsi par l'application rigoureuse de 
preserves the confidentiality of the infor- 	règles, le caractére privé de l'inforrnation 
mation and ultimately has little effect on 	préservé et n'affecte que trés marginalernent 
the dissemination of merchandising survey 	fin de compte Ia diffusion des résultats d 
results. 	 enquêtes sur le commerce. 



Appendix Vii 

KIM) OF BUSINESS COI.VOSITION USED IN TABLES 

Apperidice VII 

COPVOSIIION PAR GENRE D€ COMWRCE UTILISF DANS 
LES TABLEAUX 1 A 27 

Ipiceries-boucheries. 	picer ies-boucher ies 
(épiceries avec 20% ou plus de viande frai-
che). 

piceries, confiseries et articles divers. 
piceries, corifiseries et magasins d articles 

divers; épiceries (avec 20% ou moms de 
viande fraiche). 

bus les autres magasins d'aliments. Ilaga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et cormftseries; laiteries; 
magasinms d'oeufs et de volailles; magasins de 
fruits et légumies; houcheries; poissonneries; 
magasins 	d'aliments 	fins (delicatessen); 
autres magasins d'alimentation. 

Combination stores. Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries 
stores. Grocery, confectionery and sun-
dries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery products 
stores; confectionery and nut stores; 
dairy products stores; egg and poultry 
stores; fruit and vegetable stores; meat 
markets; 	fish markets; 	delicatessen 
stores; other food stores. 

4. Department 	stores. 	Department 	stores 4. 	Graids maqasmns. 	Grands mnaqasins 	y campus 
rrludinq concessions located 	in depart- las 	filiales situées dans les points de vente 

tit, 	store outlets which are 	an 	integral des grands magasirms gui 	font partie intégrale 
of 	the 	overall 	operation. 	(Note: de 	l'exploitation. 	(Nota: 	Sont 	excius les 

is 	kind 	of 	business excludes non-de- points 	de 	verite 	autres 	que 	ceux 	des 	grands 
irtment 	store 	outlets 	operated 	by maqasins, gui 	sont exploités par les socmétés 

'partment 	store 	firms, 	as 	well 	as 	de- propriétaires 	de 	grands 	magasmns, 	ainsi 	que 
pdrtmnent 	store 	mail-order 	aid 	catalogue les boreaux 	de yenta par commande postale et 
sales offices.) par catalogue des grands magasins.) 

5. General 	merchandise 	stores. 	General Magasins de marchandises diverses. 	Magasins 
merchandise 	stores 	(less than one-third de 	marchandises 	diverses 	(mains do 	tiers du 
food); 	and 	department 	store 	mail 	order stock 	en 	alinients); 	et 	les 	bureaux 	de 	vente 
arid cateloqoe sales offices, par 	commande 	postale 	et 	par 	catalogue 	des 

grands maqasins. 

General 	stores. 	General 	stores 	(more 6. Magasins qénéraux. Magasmns généraux (plus du 
than one-third 	food), tiers du stocks en aliments). 

Bazars. Bazars. 

Concessiorinaires d' auto.nnbiles. 	Vendeurs 
d'automobiles (neuves et d'occasion 00 neuves 
seulement). 

Vendeurs d'automabiles d'occasion. Vendeurs 
d'automobiles d'occasion (automobiles et ca-
mions d' occasion ou automobiles d' occasion 
seulement). 

Stations-service, Stations-service. 

Garages. Garages. 

Magasins de pièces et d'accessoires d'auto-
mobiles. Magasins de pneus, d'accumnulateurs 
et d'eccessoires; magasins de fournitures 
pour Ia maison et l'automobile. 

Variety stores. Variety stores. 

Mator vehicle dealers. t'btor vehicle 
dealers (new and used or new only). 

Used car dealers. 	Used car dealers 
(used cars and trucks or used cars 
only). 

Service stations. Service stations. 

H. Garages. Caraqes. 

1 . Automotive parts and acessories stores. 
ic, battery and accessories stores; 
ne aid auto supply stores, 
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Maqasins de vêtements pour ho4nmes. Maqasins 
de vêtements pour hommes et garçons; maqasins 
d'accessoires vestimentaires pour hommes et 
garçons; chapelleries pour hommes et garcons; 
tailleurs (ateliers de confection sur place 
de vêtements sur mesure). 

Magasins de vêtements pour dnes. Magasins 
de vêtements prets-à-porter pour dames et 
jeunes filles; ruagasins de lingerie et 
honneteries pour dames et jeunes filles; 
maqasins d'accessoires et autres vêtements. 

Maqasins de vêtements pour Ia fanille. Maga-
sins de vêtements et d'accessoires vestimen-
taires pour Ia famille. 

Magasins spécialisés de chaussures. Magasins 
de chaussures pour hommes et aarçons; maga-
sins de chaussures pour dames et jeunes 
filles; magasins de chaussures pour enfants 
et bébés. 

Maaasins de chaussures pour la fanille. Ma-
gasins de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubles ménagers. Maqasins de 
meubles. 

Magasins d'appareils ménagers. 	Mnqa.sin; 
d'appareils r 	 -i 
électriques. 

Magasins de meuh 1 e; , t-6fi l v iseurs, radius et 
accessoires. Maqasins de meubles, de t16vi-
seurs, de radios et d'appareils ménagers. 

Pharmacies, médicanents brevetés et produits 
de beauté. Drogueries, y compris magasins de 
spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Maaasins d'articles de sport et d'accesso-
res. Magasins d'articles de sport; embarce-
tions, moteurs hors-bord et accessoires 
connexes; magasins de bicyclettes et ateliers 
de reparation; vendeurs de motocyclettes. 

Maqasins d'accessoires personnels. Maqasins 
et kiosques et tabac; rnarchands de journaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; magasins d'appa-
reils et de fournitures photographiques; 
magasins de sacs de voyage, valises, maims, 
mallettes et 	de rnarnriijlnerlP; 	maqasins df ,  

Men's clothing stores. Men's and boys' 
clothirm stores; men's and boys' fur-
nishings stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 

Women's clothing stores. Women's and 
misses' ready-to-wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Fily clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Fmsily shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance 	stores; 	electrical 	supply 
stores. 

Furniture, television, radio and 	p1i- 
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent medicine and cosmet-
ics stores. Drtjostores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sportina aoods and accessories stores. 
Sporting qoods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, girt 
novelty and souvenir shops; camera and 
photociraphic supply stores; luociacie and 
leather goods stores; toy and hobby 
shops. 

4 
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28. bus les autres magasins: 

Autres commerces d'automobiles. Ateliers de 
peinture et de débosselage; autres ateliers 
de reparation spécialisés; lavage d'automo-
hues; autres commerces d'automobules, n.c.a. 

Autres magasine de vêtements et accessaires. 
Magasins de chapeaux; fourreurs ou maqasins 
de fourrures; magasins de vêternents pour en-
fants et bébés; rnagasins de vêtements usages; 
maqasins de marchandises h Ia pièce; magasins 
de lames; autres magasins de vêtements, 
n.c.a. 

Autres magasins d'articles d'neublement. Ma-
gasins de peinture, vitre et papier tenture; 
maqasins de vente et reparation de télévi-
seurs; maqasins de téléviseurs, radios et 
appareils de haute fudélité; magasins de 
vaisselle, verrerie et ustensiles de cuisine; 
maqasins de revêtements de sol; magasins de 
rideaux, capitonnage et decoration inté-
rieure; inagasins de toileries; maqasins de 
tableaux et cadres; magasins d'antiquités; 
magasins de meubles d'occasion; magasins de 
pianos et orgues; comptoirs de disques; tous 
les autres fournitures de maison, n.c.a. 

Ateliers de reparation de téléviseurs, de 
radios et d'appareils ménaqers. Reparation 
de téléviseurs et radios; reparation d'appa-
reils électro-ménagers. 

Reparation de bijoux. Reparation de bijoux. 

Maqasins de boissons alcoolipes. Spiritueux, 
magasins du gouvernement; détaillants de 
bière; détaullants de yin. 

Magasins divers. Magasins de musique; opti-
dens; magasins d'appareils de Ia sante; mar-
chands des monuments funéraires et pierres 
tombales; boutiques d'animaux; marchands 
d'objets de plété; magasins de fournitures 
pour artistes; galeries d'art; marchands de 
timbres et pièces de monnaie; marchands de 
maisons mobiles; bureaux de mont-de-piété; 
vendeurs de glace; tous les autres magasins 
de detail, n.c.a. 

All other stores: 

other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Other apparel and accessories stores. 
Millinery stores; furriers and fur 
stores; children's and infants' wear 
stores; secondhand clothing stores; 
piece goods stores; wool shops; other 
apparel and accessories stores, n.e.c. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-li stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture friinq stores; anticiue stores; 
secondhand furniture stores; piano and 
organ stores; record bars; other home 
furnishings stores, n.e.c. 

Radio, television and electrical 	pli- 
ance repair thops. Television and radio 
:Ppair shops; household appliance repair 
;hops. 

lewellery repair thops. Jewellery repair 
;hops. 

Alcoholic beverage stores. Government 
liquor stores; retail beer stores; 
retail wine stores. 

Miscel1ieous stores. Music stores; op-
ticians; health appliance stores; rronu-
rnent and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other retail 
stores, n.e.c. 
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I. Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other rood stores. 

General merchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive group. Used car dealers; ser-
vice stations, garages; end automotive 

Lr(Iw;lI*', 	hnme 	t&iiriiIiinije 	and 	titt)lr 

retail 	stores group. Hiirdwaie stores; 
household furniture stores; household 
appliance stores; Furniture, television, 
radio arid appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; Florists; jewel-
lery stores; soortirig qoods and acces-
sories stores; personal accessories 
stores; arid all other stores. 

Groupe des magasins d'alimentation. Epiceries-
houcheries; épiceries, confiseries et articles 
divers; et tous les autces magasins d' al imen-
tat tori. 

Groupe des magasins de marchandises diverses 
et des magasins de vêtements. Grands rnagasins; 
magasiris de marchandises diverses; magasins 
généraux; bazars; niagasiiis de véteinents pour 
hommes; magasins de vétements pour dames; 
magasins de vètefnents pour Ia famille; Inaga-
sins spécialisés de chaussures; et magastns de 
chaussures pour Ia fanille. 

Concessionriaires 	d' automobiles. Concession- 
naires d'automobiles. 

Groupe de l'automobile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
irlasins de pièces et d'accessoires d'automo- 

es. 

(roupe des cpincail1eries, des maqasins de 
meoble et des autres magasins de detail. Iuiri-
cailleries; magasins de meubles ménagers; 
maqasins d'appareils mériagers; magasins de 
meubles, téléviseurs, radio et accessoires; 
pharmacies, médicanients brevetés et produits 
de beauté; librairies et papeteries; Fleu-
ristes; bijouteries; magasins d'articles de 
sport et d'accessoires; magasins d'accessoires 
personriels; et tous les autres ruagasins. 
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Catalogue 	 Catalogue 

63-002 Department Store Sales and Stocks. 
M., Oil. 31 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., Bil. 1 page. 
First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. P1., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bil. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

'rchandising Inventories. P1., Oil. 
'i pages. First Issue, 1972 (ISSN 
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A., Oil. Approx. 100 pages. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Oil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., 8i1. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Oil. 
700 pages. First Issue, 1975 (IS5N 
0590-9325). 

63-002 Ventes et stocks des grands magasins. M., 
Bil. 31 pages. Premier nuTréro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. H., Oil. 1 page. Pre-
mier nunéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. H., Oil. Environ 85 
pages. Premier nunéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules autamobiles neufs. M., 
811. Environ 25 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. M., Oil. 30 pages. 
Premier nunéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail h succursales et les 
grands magasins. A., Oil. Environ 100 
pages. Premier nunéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs autaratiques. 
A., Bil. 45 pages. Premier numéro, 1958 
(IssN 0527-6411). 

63-218 La verite directe mu Canada. A. , Oil. 25 
pages. Premier nunéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Oil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier nuinéro, 1975 
(ISSN 0590-9325). 
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63-603 Maqasiris de vet ernents pour Pomines , 1981 

63-606 Magasins de vente mu detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Mpasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente mu detail de vBtements 
pour dames, 1980 

63-612 Magasins de vente mu detail de vêtements 
pour la famille, 1980 

[at aloque 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Ru. - Bilincual 
0. - Occasional 

In addition to the selected puhlications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

M. - Mensuel 	A. - Annuel 	flu. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins stat istiques sur La situation écono-
mique et sociale du Canada. On peut se procurei 
un catalogue complet des publications courantes 
en s'adressant Statistique Canada, Ottawu 
(Canada), K1A 016. 

NO 11-204F, prIx Canada $5.00, Autres pays $6.00. 
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