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I(NI S CONVENTIONN[L S 

Lee siqnes suivants sent employés uniformément dana cette 
publication de Statistique Canada: 

nombres indimponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x conuidentiel en vertu des dispositions de is Loi sur Is 
statistique relatives su secret. 

Le lecteur est prie de noter que les données sent fondées 
sur des reponses gui ne aetisfont pas h is norme habi-
tuelle exigée pour Is publication ou que celles-ci ont 
une plus grande marge dinconsistance que leon devrait 
normalement obtenir, et Ce, è cause de Is structure de 
Is lisLe, c'est--dire des ajustements dus aux creations 
et aux dispsritiona at des changements dsns le classe-
ment; elles doivent par consequent Ctre utiliséea avec 
circonspection. 

SVMI4IB 

The following symbols are used in this Statistics 
(Tanada publication: 

• figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

* The reader is asked to note that the data are 
either based on a response which falls below the 
usual standard for publication or have a greater 
degree of variability than normal associated 
with them due to list structure changes i.e., 
birth/death adjustments and classification 
changes, and should therefore be used with cau-
tion. 

NO( 
	 NUt A 

rit p a 	I ouj ours. 

A NOTE ON CANSIM 

All current and historical statistics on Retail 
Trade (Matrix Nos. 2300/17, 2320, 2321), as well as 
many other series, are available to the public from 
Statistics Canadas computerized data bank CANSIM 
(Canadian Socio-Economic Information Management Sys-
tem) via terminal, on computer printouts, or in ma-
chine readable form. For further information, contact 
the Csnsim staff, Statistics Canada, Ottawa, K1A OZR 
(telephone 613-951-8200), or the regional advisors at 
the Statistics Canada offices located across Canada. 

NOTE Al] SU3ET DE CANSIM 

La banque de données informatisées de Statistique Canada 
CANSIM (systeme esnadien d'information socio-écanomique) 
fournit su public toutes lea statiatiques actuelles ml histo-
riques mur le Commerce de detail (matrice nOS  2300/17, 2320, 
2321), et sur de nombreuses autrea series, par le biais dun 
terminal, dimprimés d'ordinateur ou de supports ordinolin-
ques. Pour plus de renseiqnements, s'adresser au personnel 
rip CANSIM, Ststistique Canada, Ottawa, K1A OZR (téléphone 
613-951-8200), ou aux conaeillera régionaux des bureaus de 
Slatistique Canada situés h travers le Canada. 
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P.N. Tridafil1ou, Director, Industry Division 
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Sub-division, Industry Division 

R. Rasia, Chief, Distributive Trades Sub-division, 
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C. Snyder, directeur associé, Sous-division des coimnerces 
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HIGHLIGHTS 
	

POINTS SAILLANTS 

S 'easonaiiy Adjusted Sales 	 Ventes déaaiaonnaljaées 

Adjusted For seasonal fluctuations and the ninber of 
trading days, preliminary estimates indicate that 
retail sales totalled $13,389 million in November 
1987, an increase of 0.6% over the previous month's 
revised total of $13,313 million. 

o The advance in retail trade in November 1987, the 
fourth consecutive monthly increase, extended the 
trend of generally rising retail sales observed 
since the beginning of 1987. During the January to 
November 1987 period, sales have advanced on average 
by 1,0% on a monthly basis. 

The overall rise in November was primarily attribut-. 
able, in order of dollar iapact, to increases re-
ported by grocery confectionary and sundries stores 
(+3.2%), combination stores (+1.0%) and department 
stores (+1.5%). Sales by grocery, confectionery and 
sundries stores and by combination stores increased 
for the fourth consecutive month, while department 
stores sales increased for the second consecutive 
month. 

o With the exception of Saskatchewan and Alberta, 
which recorded decreases of 2.4% and 1.0% respec-
tively from the previous month, all provinces and 
territories reported higher salem. Increases ranged 
from 3.5% in Newfoundland to 0.1% in both Manitoba 
and British Columbia. 

Unadjusted Sales 

Total retail trade for November 1987 rose 11.0% over 
.  the same month last year, totalling $13,546 mil-

lion. C,jaulstive retail sales for the first 11 
months of 1987 amounted to $137,573 million, up 9.5% 
from the corresponding period in 1986. 

o The two largest groups within retail trade recorded 
increases over November 1986: motor vehicle dealers 
(+23.4%) and food stores (+6.4%). Department store 
sales, which totalled $1,352 million in November 
1987, were down 0.7% on a year-over-year basis after 
having registered a 2.9% increase in October. Ser-
vice station sales increased, on a year-over-year 
basis, for the eighth consecutive month. 

o All provinces and territories registered higher 
sales in November 1987 coapared to the corresponding 
month in 1986, with gains ranging from 16.2% in 
Newfoundland to 2.1% in Saskatchewan. 

o At the metropolitan level, the following sales in-
creases were recorded: Montréal (+14.0%), Toronto 
(+10.6%), Vancouver (+10.6%), and Winnipeg (+6.6%). 

Constant Dollars Estimates 

o Deflated with an implicit price index (131.2) retail 
sales not seasonally adjusted for November 1987 in-
creased by 7.0% over the same month a year ago and 
totalled $10,322 million in 1981 constant dollars. 
The seasonally adjusted value, deflated with an 
index of 131.8, recorded an increase of 0.2% in 
November 1987 from the October 1987 sales to reach 
Sltl,icii million in 19111 inint 1rlln. 

o Selon lea estimations préliminairea pour novembre 1987, lea 
ventes au detail corrigCes en fonction des variations sai-
sonnières at du nombre de journées d'affaires ont enreqistré 
one augmentation de 0.6%, par rapport h l'estimation révisêe 
du mois précédent ($13,313 millions), pour totaliser $13,389 
millions. 

o Lea ventea du commerce de detail ont enreqiatre leur qua-
trième augmentation mensuelle consecutive, prolongeant Is 
tendance généralement a Is hausse observée depuis le debut 
de 1987. Durant Ia période de janvier a novembre 1987, les 
ventes ont enregistré une progression mensuelle moyenne de 
1.0%. 

o Par ordre d'iaportance an dollars, laugmentation globale en 
novembre eat d'abord attribuable h la hausse siqnalée par 
lea épiceriea, confiseries et articles divers (+3.2%), lea 
épiceriea - boucheries (+1.0%), et les grands magasins 
(+1.5%). les ventes des épiceries, confiseries et articles 
divers et des épiceriea - houcheries ont auginente pour en 
quatrieme mois consécutif, tandis que lea ventes des grands 
magasina ont augmente pour un deuxième mois consCcutif. 

o A lexception de Is Saskatchewan et de l'Alberta qui ont 
indiqué une baisse des ventes de 2.4% at 1.0% respectivement 
par rapport au mois précédent, toutes las provinces et toue 
les territoires ont signalé des hausmes des ventes. Lea 
augmentationa s'échelonnent de 3.5% ii Terre-Neuve 0.1%, è 
is fois, au Manitoba et en Colomhie-Flritannique. 

Ventea non désaisonnaliaées 

o Le commerce de detail a enregistré une hausse de 11.0% en 
novembre 1987, coaparativement au même mois de l'annCe der-
niBre, pour atteindre $13,546 millions. Sur une base cisnuls-
tive, las ventes as chiffrent h $137,573 millions, une 
hausse de 9.5% par rapport au 11 premiers mois de l'année 
dernière, 

o Las concessionaires d'automobiles et lea magaains d'alimen-
tation, qui représentent lea deux plus iaportants qroupes du 
commerce de detail, ont signalé des auqmentations respec-
tives de 23.4% at 6.4% 1  comparativement au mois de novembre 
1986. Lea ventes des grands maqasins, se sont chiffrCes a 
$1,352 millions en novembre 1987, enregistrant une diminu-
tion de 0.7%, sur sur Is base d'une année a l'autre - apres 
avoir connu une hausse de 2.9% en octobre. Lea ventes des 
stations-service ont auqmenté, sur Is base d'une année a 
Isutre, pour un huitième mois conaécutif. 

o Toutes lea provinces et tous lea territoires ont enreqistré 
des hauaaes des ventes an novembre 1987, coaparativement 
novembre 1986, les gains séchelonnant de 16.2% b Terre-
Neuve a 2.1% an Saskatchewan. 

o Au niveau des regions mCtropolitaines, on rapporte lea gains 
suivants: Montréal (+14.0%), Toronto (+10.6%), Vancouver 
(+10.6%), at Winnipeg (+6.6%). 

Estimations an dollars constants 

o Déqonfléea b l'aide dun indice implicite des prix (131.2), 
lea ventes su detail non désaisonnalisées pour novembre 1987 
ont augmenté de 7.0% par rapport au nois correspondant lan 
dernier et ont totalisé $10,322 millions en dollars cons-
tants de 1981. La valeur désaiaonnaliaée des ventes de 
novembre 1987, déqonflCe a l'aide d'un indice de 131.8, a 
enreqistré tine hausse de 0.7% par rapport aux ventes 
t'nntobrr' Qfl t1fl,1,nt' on 



Chart 	I Graphique - 
• 	Monthly Retail Trade. Unadjusted and Seasonally Adjusted, Canada, 1985-1987 

Commerce de detail mensuel, non désaisonnalisé et désaisonnalisé, Canada, 1985-1987 
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S Chart -2 Graphique -2 
Monthly Retail Trade, Seasonally Adjusted, in Current and Constant (1981) Dollars, Canada, 1985-1987 
Commerce de detail mensuel, désaisonnalisé, estimé en dollars courants et constants (1981), 
Canada. 1985-1987 
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Graphique -3 Chart-3 
Retail Trade, Cumulative Total by Kind of Organisation, Canada. 1985-1987 (1) 

Commerce de detail, total cumulatif par type d'entreprise. Canada. 1985-1987 
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Graphique -4 
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Chart -4 
Distribution of Retail Trade, Chain and Independent Stores, by Region and Selected Metropolitan Areas 
Repartition du commerce de detail, magasins a succursales et 
magasins indépendants, par region et certaines zones métropolitaines 

November - novembre 
$ millions 	 1986, 1987 
5,500 - 	 —1,000 

5000— 	 - 500- 

4,500— 	 - 0 

Nfid 	 P.E.I. 	 N.S 
T.-N. 	 I.-.-E. 	 N.-E 

4,000 	 - 

3,500 - 	 - 

IT 

S millions 

—1.000 

500 

0 

NB 	 Man 
N-B. 

	

3000— 	1 I 	1 	j 	- 	 Legend – Légende 

	

__I__ 	

Chain stores 
Magasins succursales 

	

2.500 - 	 - 	 Independent stores 
Magasins indépendants 

19861987 

	

2,000 - 	 - 

	

1,000 - 	 - 

	

500— 	 - 

0 
Qué 	Montréal 	Ont 	Toronto 	 winnipeg 	Sak. 	 Alta 

AIb 
(1) B.C. includes sales from Yukon and Northwest Territories 
(1) C-B. inclut les ventes du Yukon et des Territoires du Nord-Ouest. 

S millions 

— 1,500 

1,000 

500 

0 
B.C.( 1 ) 	Vancouver 
C.-B (1) 



Stalislica]. lables 	 lableaux statistiques 

Retail Trade, Unadjusted, by Region 	Commerce de detail, données brutes, par 
and Kind of Business 	rgion et genre de commerce 



PREUMINARY ESTiMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 

November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No. 

% $' % $000 

1 x x x x 30.301 + 	6.8 

2 x x x x 30,066 + 29.6 

3 x x X X 2,502 

4 

Grocery confectionery and sundries stores .............. 

18,295 + 	4.0 - - 18.295 + 	4.0 

5 x x x X 18,013 + 	3.7 

6 x x x x 8.581 + 32.6 

7 

Department stores .................................. 

General stores ..................................... 

x X X X 7,961 + 	0.7 

8 x x x x 37,527 + 41 8 

9 

Variety stores ...................................... 

- - 654' ... 654 

10 X x x 19,394 

11 

Used car dealers ................................... 

- - 1.689 - 	8.6 - 1,689 - 	86 

12 - - 9,887 + 	11.3 9,887 + 11.3 

13 

Service stations .................................... 

x X X x 1,652 - 	5.0 

14 

Combination stores (groceries and meat) ............... 

Garages 	.......................................... 

Automotive parts and accessories stores ............... 

3,441 - 	5.5 385 + 	1.7 3,826 - 	4.8 

15 

All other food stores ................................ 

Women's clothing stores ............................. 

7,333 + 	11.1 2,781' ... 10,114 - 	1.5 

16 

General merchandise stores .......................... 

Family clothing stores ............................... 

X X X X X X 

17 

Motor vehicle dealers 	............................... 

X X X X X X 

18 X X X X 1.669 	- 19.5 

19 x x x x 2,685 	+ 	5.3 

20 

Men's clothing stores 	............................... 

Family shoe stores 	................................. 

Hardware stores .................................... 

Household appliance stores 	.. ........... ............ - - x x X 	 X 

21 

Specialty shoe stores 	............................... 

x x x x 4,095 	+ 20.5 

22 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 2,067 

. 

- 	4.4 11,248 + 15.6 13,315 	+ 11.9 

23 

Household furniture stores ......... ........ .......... 

x x X X 566 	+ 12.0 

24 X x X X 	 X 

25 1,047 + 	3.1 183 - 	9.4 1.230 	+ 	1.0 

26 

Book and stationery stores ........................... 

Florists 	........................................... 

Jewellery 	stores .................................... 

x x x x 1.260 	+ 	5 1 

27 

Sporting goods and accessories stores ................. 

x x x X 1540 	+ 34.6 

28 

Personal accessories stores .......................... 

8,968 - 	6.4 10,451 + 22.5 19,419 	+ 	7.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 104,484 + 	4.1 144,163 + 26.8 248,647 	+ 16.2 

S 

. 
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. 	 ES11MATIONS PREUMINAIRES 

TABLEAU 1. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Terre-Neuve 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

S'OOO $000 $000 % 

330,624 + 	2.7 Epiceries - Boucheries 1 

x x x x 314.291 + 15.0 Epiceries, confiseries et articles divers 	................... 2 

27,413' ... Tous los autres magasins d'aliments ................... 3 

128,793 + 	0.6 - - 128,793 + 	0.6 4 

122,256 + 	3.7 5 

81,361 + 	16.1 

... 

6 

57,118 - 	3.0 

Grands magasins 	..................................... 

7 

x x x 470,706 + 20.9 

Magasins do marchandises diverses ...................... 

Magasins generaux .................................... 

8 

- 6,818 ... 6,818' ... 

Bazars .............................................. 

Vendeurs d'automobiles d'occasion .................... 9 

x x x x 192.241 + 18.9 10 

- - 17,357 + 	1.4 17,357 + 	1.4 

Concessionnaires d'automobiles 	......................... 

11 

- - 73,402 + 14.9 73,402 + 14.9 12 

... 

x x x x 9,142 + 	6.0 

Stations-service 	..................................... 

Magasins de pieces et d'accessoires d'automobiles ......... 

13 

28.088 + 	3.1 3,100 + 	12.1 31,188 + 	3.9 

Garages 	........................................... 

14 

50,398 + 12.0 24,426 - 	2.5 74,824 + 	6.8 

Magasins do vétements pour hommes ................... 

Magasins de vétenients pour dames ..................... 

15 

x x x x x x 16 

x x x x x x 

Magasins de vètements pour Ia famulle ................... 

Magasins do chaussures spécialisèes .................... 

17 

X x x x 18,822 - 	6.1 

Magasins do chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

x x x x 22,873 + 	4.0 19 
- - x x x x 20 

x x x x 30.964 + 20.0 Magasins do meubles, téléviseurs. radios et accessoires 

.. 

21 

22,091 + 	5.0 120,868 + 15.7 142,959 + 13.9 

Magasins do meubles ................................. 

Pharmacies, mèdicaments brevetés of produits do beauté 22 

x x x x 4,561 + 	4.9 

Magasins d'appareils ménagers ........................ 

X X X X x x 

Librairies et papeteries ...............................23 

24 

6,523 + 	0.4 1,670 + 	3.1 8,194 + 	0.9 

Fleuristes 	......................................... 

25 

x x x x 14,005 + 20.2 

Bijouteries 	......................................... 

26 

x x x x 12.530 + 19.0 27 

89,452 + 	1.1 91.914 + 18.2 181,397 + 	9.1 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

922,766 + 	4.8 1,469,988 + 16.1 2,392,754 + 11.4 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 

. 
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PRELIMINARY ESTiMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 

November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasãns a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 $000 % $000 % 

1 Combination stores (groceries and meat) x x x x 7,784 + 	2.2 

2 Grocery confectionery and sundries stores x x x x 1,745 - 	3.3 

3 - - 214 - 13.8 214 - 13.8 

4 

All other food stores ................................ 

8.653 + 23.5 - - 8,653 + 23.5 

5 x x X X X X 

6 - - 1,059 + 	0.2 1,059 + 	0.2 

7 

General merchandise stores .......................... 

x x x x x x 

8 - - 10,869 + 25.1 10,869 + 251 

9 

Variety stores ...................................... 

- - x x x x 

10 

Department stores .................................. 

x X x X 2,736 + 	9 7 

11 

General stores ..................................... 

- - x x x x 

12 x x x x 2,914 

13 

Service stations 	.................................... 

Garages 	.......................................... 

x X X X X X 

14 

Automotive parts and accessories stores ............... 

373 11.5 506 + 	5.5 879 - 	2.4 

15 X X X X 774 ± 27.3 

16 - - x x x x 

17 X X X X X X 

18 - - 570 + 	1.3 570 + 	1.3 

19 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

X X X X X X 

20 - - 340 -4- 	3.6 340 + 	3.6 

21 

Men's clothing stores 	.......... ..................... 

Family shoe stores 	................................. 

Household appliance stores .......................... 

- - x x x x 

22 

Women's clothing stores .............................

Family clothing stores ................. 	... .......... 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores x x x x 2,994 

23 

Specialty shoe stores 	............................... 

x x X X X X 

24 

Hardware stores .................................... 

Household furniture stores .... ....................... 

- - 92 - 17.4 92 	- 17.4 

25 X X X X X X 

26 

Book and stationery stores ...........................

Florists ...........................................

Jewellery stores ....................................

Sporting goods and accessories stores ................ - - 552' ... 552 

27 x x x x 621 

28 

Personal accessories stores .......................... 

x 

. 

X x X 6,611 24.6 

29 

All other stores 	.................................... 

All 	stores ....................................... 21,019 + 	6.0 34,006 + 20.3 55,025 	+ 14.4 

S 
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ESTIMATIONS PRELIMINAIRES 
TABLEAU 2. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

IIe-du-Prince-Edouard 
January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursates 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 93,355 + 	8.3 1 

x x x x 21.570 + 	1.4 

Epicades - 	Boucheries ................................ 

Epiceries, confiseries et articles divers 	................. 2 
- - 2.688 - 	19.1 2.688 - 	19.1 Tous les autres magasins d'ahments ................... 3 

69.023 + 15.4 - - 69,023 + 15.4 

.. 

4 

x x x x x x 

Grands magasins 	.................................... 

5 

.. 

- - 13,347 + 	1.4 13,347 + 	1.4 Magasins generaux ................................. 6 

X X x x x 7 

131,886 + 	12.8 131,886 + 12.8 

Magasins de marchandises diverses ...................... 

Bazars.............................................. 

8 

x x x x Vendeurs d'automobiles d'occasion .................... 9 

... 

x x x x 29,751 + 	2.8 

Concessionnaires dautomobiles 	......................... 

10 

... 

- x x x xGarages 11 

x x x x 21,25P ... 

Stations-service 	..................................... 

........................................... 

12 

x x x x x x 

Magasins de pièces et d'accessoires dautomobiles ......... 

13 

3.289 + 	2.7 6.061 + 24.6 9.350 + 15.9 14 

x x x x 6,666 + 31.4 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames ..................... 

15 
- - x x x x 

Magasins de vétements pour Ia famille ................... 

16 

x x x x x x 

Magasins de chaussures specialisées .................... 

17 
- - 6.667' ... 6,667' ... 18 

X X x x x x 

Magasins de chaussures pour Ia famille .................. 

Quincailleries........................................ 

19 
- - 3.346 + 24.7 3,346 + 24.7 

Magasins de meubles ................................. 

20 
- - x x x x 

Magasins d'appareils menagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

x x x x 31,318 + 13.2 Pharmacies, médicaments brevetès et produits do beauté 22 

X X x x x x 23 
- - 1,768 + 10.9 1,768 + 10.9 

Librairies et papeteries ................................ 

24 

X X X X x x 

Fleuristes 	.......................................... 

25 

- 6,088 + 32.9 6,088 + 32.9 

Bijouteries 	.......................................... 

26 

x x x x 6.651 + 32.4 27 

x x x x 69.962 + 13.7 

Magasins d'artictes de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

198,157 + 	8.3 373,554 + 12.2 571,711 + 10.9 

Tous los autres magasins 	........................... 

Ensemble des magasins........................... 29 



-6- 

PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

November - 1987 - Novemtxe 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendantS 

All stores 

Ensemble des magasiflS 

Sales Change Sales Change Sates Change 
- 1987/1986 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 

No . _____________________ 
$000 % $000 % $000 % 

1 x x x x 83,448 + 	2.9 

2 x x x x 17344 + 24.6 

3 x x x x 4.012 + 10.6 

4 51839 + 	4.8 - - 51.839 + 	4.8 

5 22455 - 	3.1 2,589 + 33.5 25,043 - 	0.3 

6 General 	stores 	......... ........................... - - 5.403 + 10.9 5,403 + 10.9 

7 6.813 + 	2.4 494 - 13.4 7,308 + 	1.2 

8 

Combination stores (groceries and meat) ............... 

Grocery confectionery and sundries stores .............. 

- - 79,757 + 27.4 79,757 + 27.4 

9 

All other food stores ................................ 

- - 3,193 + 32.2 3,193 + 32,2 

10 

Department stores .................................. 

General merchandise stores .......................... 

x X X x 43,358 + 107 

11 

Variety 	stores ...................................... 

Used car dealers ................................... 

Garages 	.......... 	..... 	.......................... - - 2,162 + 23.6 2.162 + 23.6 

12 

Motor vehicle dealers 	............................... 

x 

. 

x X X 16,623 + 21.8 

13 2.833 + 	16.1 1.761' ... 4.594 

14 5,516 + 	1.6 3,731 - 	1.6 9,246 	+ 	0.2 

15 

Men's clothing stores 	............................... 

2,219 + 	11.5 3.354 - 	5.0 5.573 	+ 	0.9 

16 x x x x 473 

17 x X x 2.583 	- 	3.7 

18 

Service stations .................................... 

Specialty shoe stores 	.................... ........... 

- 4,380 + 	2.7 4.380 	+ 	2.7 

19 

Automotive parts and accessories stores ............... 

Family shoe stores 	............... .................. 

1,376 + 	11.5 2,681' ... 4.057 	+ 31.5 

20 

Women's clothing stores ............................. 

Hardware stores .................................... 

x x x x 849 

21 

Family clothing 	stores ............................... 

x x x x 3,548 	- 	7.8 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores x x x x 26.310 	+ 17.3 

23 

Household furniture stores 	........................... 

Book 	and 	stationery stores .................. ........ 1.979' ... 2.232 + 16.5 4,211 	- 19.4 

24 

Furniture, T.V.. radio and appliance stores .............. 

Florists 	..................................... 	..... x x x x 1,194 	+ 	17.3 

25 Jewellery 	stores 	... 	................................ 2,801 + 	4.2 545 - 18.2 3,346 	0.2 

26 Sporting goods and accessories stores ................. .x 

.

.

. 

x x x 2,184 

27 Personal accessories stores .........................1.168 + 20.8 3,962 - 	1.5 5,130 	+ 	28 

28 All 	other 	stores 	...................................24,441 + 	0.5 22.660 + 	18.1 47,101 + 	8.3 

29 All 	stores ....................................... 201,918 + 	1.3 262,349 + 16.0 464,268 	+ 	9.1 

I 

S 
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S ESTIMATIONS PRELIMINAIRES 

TABLEAU 3. Commerce de detail, magasins it succursales et magasins indépendants, suivant Ie genre de commerce 

Nouvelle-Ecosse 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 1987/1986 - 1987/1986 

Ventes Vanation Ventes Variation Ventes Variation 
No 

$'OOO $)00 % $000 

x x x x 952,394 + 	8.0 1 

x x x x 195,297 + 28.7 Epiceries, contiseries et articles divers 	................. 2 

x x x x 45,287 + 	9.1 

.. 

3 

357.681 + 	4.2 - - 357,681 + 	4.2 

Epiceries 	- 	Boucheries ................................ 

4 

137,988 + 	1.4 20,433 + 	1.1 158,422 + 	1.4 5 
- - 61,788 + 10.3 61,788 + 10.3 6 

47.611 - 12.6 4.737 - 19.2 52,347 - 13.2 

Tous les autres magasins d'aliments ...................... 

Grands magasins 	..................................... 

7 

920,423 + 10.6 920,423 + 10.6 

Magasins de marchandises diverses ...................... 

8 

37,446 + 35.5 37.446 + 35.5 

Magasins generaux .................................... 

9 

X X X x 447,397 - 	0.6 

Bazars .............................................. 

Concessionr,ajres d'autornobiles 	......................... 

10 
- - 21.242 + 15.0 21,242 + 15.0 11 

x x x x 125.105 + 18.2 

Vendeurs d'automobiles d'occasion....................... 

Garages 	........................................... 

12 

16,461 + 13.4 20,158 - 	3.9 36,619 + 	3.1 

Stations-service 	..................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

44.568 + 	2.8 32,615 + 	4.2 77.183 + 	3.4 14 

18,126 + 12.3 31.190 - 	0.7 49,316 + 	3.6 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames ..................... 

15 

x x x x 8,148 - 	1.2 16 

x x x x 22,140 + 	3.3 17 
- - 49,637 + 	1.9 49,637 + 	1.9 18 

11,415 - 	1.2 24,174 + 33,6 35,589 + 20.0 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures spécialisees .................... 

Magasins de meubles ............................... 	.. 19 

x x x x 10.119 - 18.7 

Magasins de chaussures pour Ia tamille .................. 

20 

x x x x 35,317 - 15.1 

Ouincailleries........................................ 

Magasins de meubles, téléviseurs, radios et accessoires ... 21 

x x x x 270,205 + 14.2 Pharmacies, mèdicarnents brevetès et produits de beauté.. 22 

15.866 + 	0.2 18,795 + 12.0 34,661 + 	6.3 

Magasins d'appareils ménagers ......................... 

23 

X X X x 13,002 + 	0.8 24 

19.321 + 	5.2 4,941 + 	3.6 24,262 + 	4.9 

Librairies et papeteries ................................ 

Fleuristes 	......................................... 

25 

x x x x 28.862' ... 26 

10.085 + 10.3 42.225' ... 52.309 ... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

272.891 + 	7.9 249.947 + 22.3 522,838 + 14.4 

Magasins d'accessoires personnels ..................... 

28 

1,834,734 + 	5.0 2,810,302 + 10.6 4,645,036 + 	8.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 

No . _____________________ 
% 

1 x x x x 53,084 - 	4.4 

2 x x x x 17,833 

3 x x X X 4,364 + 10.6 

4 35314 + 12.8 - - 35,314 + 12.8 

5 

All other food stores ................................ 

14,861 - 	7.2 3,541' ... 18,401 + 	1.4 

6 - - 11,269 + 	3.2 11,269 + 	3.2 

7 

Department stores .................................. 

General merchandise stores .......................... 

6,923 - 	2.4 734 + 10.3 7.657 - 	1.3 

8 x x x x 55.456 + 21 9 

9 - - 2,834' ... 2.834 

10 x x x x 32.945 + 168 

11 

General stores ..................................... 

- - 1.367 + 	9.5 1,367 + 	9.5 

12 x x x x 10,658 + 	9.8 

13 

Combination stores (groceries and meat) ............... 

2,518 + 	7.7 1338' ... 3,856 - 	6.4 

14 

Grocery confectionery and sundries stores .............. 

5,301 + 	0.4 7,700' ... 13.001 

15 

Men's clothing stores 	............................... 

2,893 - 	6.7 1.356 - 10.0 4.249 7.8 

16 

Variety 	stores ...................................... 

Family clothing stores 	............................... 

x x X X X X 

17 

Motor vehicle dealers 	............................... 

Used car dealers ................................... 

X X X X X 

18 

Service stations .................................... 

Garages 	........................................... 

- - 4,206 + 17.4 4,206 + 17.4 

19 

Automotive parts and accessories stores ............... 

Women's clothing stores ............................. 

x x X X 3,778 - 	4.7 

20 - - 1,018 + 25.3 1,018 + 25.3 

21 x x x x x x 

22 

Household furniture stores ........................... 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores 1,543 + 	5.7 18,233 + 22.0 19,776 + 20.5 

23 

Specialty shoe stores 	............................... 

Family shoe stores ................................. 

Furniture, TV., radio and appliance stores .............. 

1,442 + 24.6 542 - 	4.2 1,985 + 	15.1 

24 

Hardware stores ........... .......  ............. ..... 

x x X 965 + 13.2 

25 

Florists 	........................................... 

1,781 + 	5.4 1,122 + 	3.0 2.903 + 	4.4 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x x x x 2.390 

27 788 - 	0.7 1,328 + 16.7 2,116 	+ 	9.5 

28 

Personal accessories stores .......................... 

15,517 - 	5.6 18,133' ,.. 33,651 + 	16 5 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 136,898 + 	2.2 213,143 + 21.9 350,041 + 13.4 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 4. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 
January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 % 

x x x x 613,953 + 	7.0 1 

x x x x 154825 + 19.2 2 

x x x x 46364 -- 3 

237,105 + 	4.9 - - 237.105 + 	4.9 

Epiceries 	- 	Boucheries ............................... 

4 

87,401 - 	1.5 32,310' ... 119,710' + 	7.8 5 

- - 123,207 + 	11.4 123,207 + 	11.4 

Epiceries, confiseries et articles divers 	.................... 

6 

50,953 - 15.5 6,397 + 	3.9 57,350 - 13.7 

Grands magasins 	..................................... 

7 

x x 651,347 + 	8.8 

Tous es autres magasins daliments ...................... 

8 

31,640' .. 31,640' ... 9 

x x 339,690 + 	0.7 

Magasins de marchandises diverses ...................... 

Magasins gèneraux .................................... 

Bazars .............................................. 

10 

- - 13,952 - 10.3 13,952 - 10.3 

Concessionnaires dautomobiles 	......................... 

Stations-service 	..................................... 

11 

x x x x 88.583 + 17.0 

Vendeurs dautomobiles d'occasion....................... 

12 

13,235 + 	4.5 11,505 - 20.3 24.741 - 	8.7 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

13 

41,364 + 	5.7 33.649' ... 75,013' + 31.0 14 

24,155 - 	4.7 15,461 + 	5.4 39,616 - 	1.0 15 

x x x x x x 

Magasins tie vèternents pour hommes ................... 

16 

x x x x x x 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour Ia tamille ................... 

17 

- - 40.213 + 	2.1 40213 + 	2.1 

Magasins de chaussures spécialisees .................... 

Magasins tie chaussures pour Ia famille .................. 

18 

x x x x 34,273 + 	1.2 19 

- - 11,150' ... 11,150' ... Magasins dappareils menagers ......................... 20 

x x x x x x 

Quincailleries ........................................ 

Magasins de meubles. téléviseurs, radios et accessoires ... 21 

15208 + 	1.2 189.810 + 20.6 205,018 + 19.0 

Magasins tie meubles ................................. 

Pharmacies, mèdicaments brevetés et produits tie beauté. . 22 

11.856 + 	15.2 4,955 + 16.7 16.811 + 15.6 23 

x x x x 11,761 + 	6.7 

Librairies et papeteries ................................ 

24 

11.332 - 	0.8 8,710 - 	2.3 20,042 - 	1.5 25 

x x x x 32.103 + 21.7 

Bijouleries 	......................................... 

26 

6.193 + 	6.5 11,162 + 	7.2 17.356 + 	6.9 

Fleuristes 	......................................... 

Magasins darticles tie sport et daccessoires ............. 

27 

64049 - 	2.9 179,163' ... 343,212' + 	15.1 

Magasins d'accessoires personnels ..................... 

28 

1,192,399 + 	3.5 2,195,699 + 11.8 3,388,099 + 	8.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



10 - 

PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 

No. 
$'OOO % $000 $'OOO 

1 222,143 - 	4.1 307,787 + 	8.6 529.930 + 	2.8 

2 6,526 - 	6.3 254,41 8 ... 260,944 

3 3,699 + 13.7 86,069 + 	7.6 89,768 + 	7.8 

4 

Combination stores (groceries and meat) ............... 

245,594 - 	0.1 - - 245,594 - 	0.1 

5 x x x x 40,949 + 12.0 

6 General stores ..................................... x x x 25,558 + 	8.5 

7 x x x x 32,451 + 	0.8 

8 

Grocery confectionery and sundiles stores .............. 

- - 650,099 + 33.1 650,099 + 33 1 

9 

All other food stores ................................

Department 	stores 	.................................. 

- - 27,747 + 27.4 27,747 + 27 4 

10 34,877 - 	8.9 250,131 + 21.1 285,008 + 	164 

11 Garages 	.......... 	.............. 	................. - - 63,652 + 11.9 63.652 + 	11.9 

12 

Used car dealers ................................... 

x x x x 71.994 + 10.2 

13 18,905 

. 

+ 	0.8 20.799 - 	0.6 39.704 -- 

14 43,922 + 	4.1 31.525 + 	2.4 75,447 + 	3.4 

15 44,500 + 13.6 28,285 + 	6.9 72,786 + 10.9 

16 

General merchandise stores .......................... 

Men's clothing stores 	............................... 

5,491 + 	5.9 2,157 - 	7.4 7,648 + 	1.8 

17 

Variety stores ................................. .... 

Motor vehicle dealers 	........................... .... 

Women's clothing stores ............................. 

42,055 - 	0.6 12,072 + 	7.6 54,126 + 	1.1 

18 

Service 	stations 	.................................... 

x x x x 59.328 

19 

Automotive parts and accessories stores ............... 

Hardware stores .................................... 

12,507 + 31.7 38.424 + 12.8 50.931 + 16.9 

20 x x x x 13,037 

21 

Family clothing 	stores ............................... 

Specialty shoe stores 	............................... 

Household furniture stores 	........................... 

15,939 + 23.9 35,135 - 	2.5 51,074 	+ 	4.4 

22 

Family shoe 	stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 33,867 - 	7.6 86,453 + 19.1 120.320 	+ 10.1 

23 

Household appliance stores .......................... 

10,490 + 17.7 13,795 ... 24,285 	+ 35.4 

24 

Furniture. TV., radio and appliance stores .............. 

Florists 	... 	....................................... - - 9.418 + 18.2 9,418 	+ 18.2 

25 

Book and stationery stores ........................... 

Jewellery 	stores 	............... 	... 	................. 5,894 + 	0.6 9.943 - 	8.2 15,837 	- 	5.1 

26 5,201 

. 

'.- 	16.2 41.844 + 33.0 47,044 	-f 24 9 

27 1 7 ,249 

. 

+ 22.5 31,856 + 17.4 49,105 	+ 	19 1 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

165,834 + 13.8 205,315 + 19.7 371,150 	+ 	17.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 1,017,188 + 	2.5 2,367,747 + 21.9 3,384,935 	+ 15.3 

. 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 5. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Québec 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $'OOO $000 % 

2,476,393 - 	0.2 3,346,525 + 	5.5 5.822.918 + 	3.0 1 

75,466 - 	1.2 2,621,446 + 28.9 2,696,912 + 27.8 2 

41,548 + 	13.1 972,551 + 14.2 1,014,099 + 	14.1 3 

2,091,422 + 	2.2 - - 2,091,422 + 	2.2 4 

x x x x 310,495 + 12.5 5 

x x x x 291,883 + 10.0 6 

x x x x 306,657 - 	3.2 7 

- 7,636,903 + 	19.0 7,636,903 + 	19.0 

Epicecies 	- 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	.................... 

Tons lee autres magasins d'aliments ...................... 

8 
- - 339,648 + 17.9 339,648 + 17.9 

Grands 	magasins 	..................................... 

Vendeurs d'aulomob4es d'occasion .................... 9 

41 	777 - 	2.9 2.565,667 + 10.8 2,977,444 + 	8.7 

Magasins do marchandises diverses ...................... 

Magasins géneraux.................................... 

Bazars 	.............................................. 

10 

- - 642,035 + 13.7 642,035 + 13.7 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 608.396 + 	11.1 

Stations-service 	..................................... 

Magasins de pièces et d'accessoires d'automobiles 12 

... 

149,123 + 	9.0 185,135 + 	0.3 334.259 + 	4.0 13 

432,584 + 10.0 332,480 + 	3.4 765,064 + 	7.0 

Magasins de vétements pour hommes 	................... 

14 

407,376 + 	8.8 264.866 + 	7.1 672,242 + 	8.1 15 

51,054 + 	2.9 20,252 - 	11.4 71,307 - 	1.5 16 

315,106 + 	1.1 92,400 + 16.4 407,506 + 	4.2 

Magasins do vètements pour (a famille ................... 

17 

x x x x 571.570 + 23.5 

Garages 	........................................... 

Magasins do chaussures spécialisèes ....................

Magasins do chaussures pour Ia famille ..................

Quincailleries ...................................... 18 

110,415 + 17.2 446,349 + 18.3 556.764 + 	18.1 

Magasins do vtements pour dames ..................... 

19 

x x x x 132,048 ... 20 

161,864 + 16.2 401,722 + 	2.0 563.586 + 	5.7 Magasins do meubles, téléviseurs. radios el accessoires... 

.. 

21 

389,521 + 	2.7 882,374 + 15.0 1,271 .895 + 10.9 Pharmacies, médicaments brevetés et produits do beaute.. 22 

93,907 + 10.0 126,272' ... 220,179' + 26.2 23 

- - 121,185 + 12.7 121,185 + 12.7 

Magasins de meubles 	............................... 

24 

47,636 + 	1.4 97,278 + 	9.9 145,114 + 	6.9 

Magasins d'appareils ménagers ........................ 

25 

50,188 + 	4.8 543,534 + 	11.3 593,722 + 10.7 

Librairies et papeteries ............................... 

26 

133,540 + 26.1 329.501 + 	4.7 463,041 + 	10.1 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

1.376.820 + 	9.9 2,060,592 + 26.0 3,437,412 + 19.0 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

9,514,519 + 	3.7 25,551,185 + 15.9 35,065,704 + 12.3 

Tous les autres magasins 	........................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 	 41 
TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Venles Variation Ventes Variation 

No. 
$000 % $000 % $000 % 

1 x x x x 251.699 + 	3.7 

2 Grocery confectionery and sundries stores .............. x x x x 112,947 

3 

Combination stores (groceries and meat) .. ..... .... .... 

1,825 + 	9.9 45,471 + 	5.4 47,296 + 	5.6 

4 142,128 - 	4.3 - - 142,128 - 	4.3 

5 

Department 	stores 	.................................. 

x x x x 8.414 - 	11.8 

6 - - 1.192 - 	2.2 1,192 - 	2.2 

7 x x x x 8,905 + 	3.5 

8 

General stores ..................................... 

- - 300,131 + 26.2 300,131 + 26 2 

9 - - 10,214' ... 10,214 

10 

General merchandise stores .......................... 

Variety stores .................................. .... 

Motor vehicle dealers 	............................... 

22,361 - 16.6 97,979 + 19.9 120,340 + 108 

11 - - 20,594 + 26.4 20,594 + 26.4 

12 x x x x 27.652 + 	18.1 

13 12,558 + 	2.7 7,929 - 	8.1 20,487 - 	1.7 

14 

Used car dealers ................................... 

Automotive parts and accessories stores ............... 

24,240 + 	5.8 13,075 - 16.3 37.314 - 	3.1 

15 23,893 + 	7.2 7,982 + 20.3 31.875 + 10.2 

16 

All 	other 	food 	stores ................................ 

3,968 + 	5.5 843' ... 4,811 - 	8.6 

17 22,861 - 	2.4 6,946 + 	16.8 29,807 + 	1.4 

18 x x X X 34,651 

19 

Family clothing 	stores ............................... 

Specialty shoe stores 	............................... 

Household 	furniture 	stores 	.... ............. ......... 7,884' ... 12,723 + 30.0 20.607 

20 

Service 	stations 	.................................... 

Garages 	.......................................... 

x x x X 4.962 

21 

Men's 	clothing 	stores 	............................... 

Household appliance stores ........... ............... 

x 

. 

x x x 16,079 + 12.2 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 21,241 - 15.1 4-4,666 + 21.6 65,907 + 	6.7 

23 

Family shoe 	stores 	................................. 

8,173 + 16.4 7.591' ... 15,764 

24 

Hardware stores ------ .................. ............ 

Furniture. TV., radio and appliance stores .............. 

- - 4.769' ... 4,769 

25 4,229 + 	2.8 4,244' ... 8,473 	- 15.2 

26 

Book and stationery stores ...................... .....

Florists 	...................................... ..... 

2,915 - 	1.5 13,391 + 	17.9 16,306 	+ 13 9 

27 

Jewellery stores .................................... 

12,360 + 16.4 13.718 + 28.7 26,078 	+ 22  5 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

115,721 + 13.0 88,290 + 21.5 204,010 	+ 165 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 586,627 - 	0.3 1,006,786 + 24.5 1,593,413 	+ 14.0 

I 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de detail. magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 

January-November - 1987 - Janvier-Novembe 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

% $000 % $000 

X X X x 2.614.433 - 	2.3 1 

x x x x 1,103,212 + 24.3 

Epiceries 	- 	Bouchesies ................................ 

Epiceries, confiseries et articles divers 	................. 2 

22,662 + 	12.0 516.108 + 	9.7 538,770 + 	9.8 3 

1,212.824 + 	0.7 - - 1,212,824 + 	0.7 

.. 

4 

x x x x 73.086 - 	3.2 5 

- - 11,681 + 13.4 11.681 + 13.4 

Tous les autres magasins d'aliments ...................... 

6 

X IC x x 92.845 - 	2.2 

Grands magasins 	..................................... 

7 

3,459,952 s- 	15.7 3,459,952 + 15.7 

Magasins de marchandises diverses ...................... 

Magasins gèneraux.................................... 

8 

110,442 + 15.8 110,442 + 15.8 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

276.149 - 	55 1,010.802 + 	11.1 1,286,951 + 	7.0 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 10 
- - 183,796 + 18.9 183,796 + 18.9 11 

x x x x 213,065 + 12.3 12 

99.030 + 	9.1 74,307 -- 173,337 + 	4.9 

Garages 	........................................... 

13 

237,889 + 10.5 148.794 - 	4.1 386,683 + 	4.3 

Magasins de pièces et d'accessoires dautomobiles ......... 

Magasins de vètements pour hommes 	................... 

14 

224.553 + 	6.8 75.036 + 18.9 299,589 + 	9.6 

Magasins de vêternents pour dames ..................... 

15 

36,882 + 	4.4 9,557' ... 46,439' - 	9.4 

Magasins de vètements pour Ia faniille ................... 

16 

171.292 -- 50,763 + 23.2 222,055 + 	4.5 17 

x x x x 306,606 + 27.4 18 

66,702 ... 170.535 + 34.7 237237' + 35.4 

Magasins de chaussures spècialisèes .................... 

19 

x x x x 44,509 + 32.0 

Magasins de chaussures pour Ia famille .................. 

Magasins de meubles ................................. 

20 

x x x x 179,944 + 10.0 

Quincailleries ........................................ 

Magasins dappareils rnènagers .........................

Magasins de meubles, téléviseurs, radios et accessoires 21 

258,644 + 	0.4 437,937 + 	7.6 696,580 + 	4.8 Pharmacies, medicaments brevetés et produits de beauté. 22 

74,181 + 	10.7 58.143' ... 132,325' ... 23 

- - 55,562 + 176 55,562 + 	17.6 24 

33,968 + 	3.4 47,514 + 	2.7 81,482 + 	3.0 25 

6,061 + 	14.7 201,270 + 	8.5 227.331 + 	9.1 

Librairies et papeteries ............................... 

26 

14,841 + 30.6 126,286 - 	1.0 221.128 + 10.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

70,967 + 	10.5 898,875 + 26.1 1,869,842 + 17.5 

Magasins d'ai-ticles de sport et daccessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

5,545,087 + 	3.2 10,536,621 + 13.6 16,081,709 + 	9.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

November - 1987 - Novembre 

Kind 01 business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 

No . _____________________ 
$Ø 

1 564,127 - 	1.0 242,027 + 	4.7 806,155 + 	0.6 

2 116,240 + 	5.3 94.974 + 	8.9 211.214 + 	6.9 

3 9,052 - 	9.3 71,597 + 	4.4 80,648 + 	2.6 

4 565,634 + 	4.2 - - 565,634 + 	4.2 

5 127,813 + 	2.5 31,785 - 	3.2 159,598 + 	1.3 

6 General 	stores 	.................................... x X X X 19.384 + 	0.4 

7 23,824' ... 3,738 ... 27,562 

8 Motor 	vehicle 	dealers 	.............................. - - 1,117,747 + 20.4 1,117,747 ' 	04 

9 - - 29,405' ... 29,405 

10 138,049 + 25.2 245,185 + 20.9 383,234 224 

11 Garages 	............ 	... 	.......................... - - 59.959 + 23.3 59.959 + 23.3 

12 x x X X 149,250 + 	8.4 

13 46,318 + 	2.9 26,466 + 10.5 72,784 + 	5.6 

14 

All 	other 	food 	stores ................. ................. 

82,511 + 	1.9 32.247 + 	2.5 114.758 + 	2.1 

15 

Combination stores (groceries and meat) ................. 

Family 	clothing 	stores 	.......................... .... 44,946 + 	9.3 12,438 - 	3.4 57,385 	+ 	6.2 

16 

Grocery confectionery and sundries stores ................ 

... 

5,833 -- 4,117 + 	3.8 9.950 	+ 	1.5 

17 

Department 	stores 	.................................... 

General merchandise stores ................ ....... ..... 

Used car dealers .............................. ...... 

Family 	shoe 	stores 	........... ........... .... ...... 

... 

33,743 3.8 11.912 - 	7.5 45.654 	- 	4.8 

18 

Variety 	stores 	........................................ 

Automotive parts and accessories stores ........ .......... 

... 

X X x x 44,250 	+ 26.4 

19 20,321 + 25.2 61,578' ... 81.899 

20 

Service 	stations 	............................. ........ 

5,959 + 	9.8 20,054 + 	1.7 26,013 	+ 	3.5 

21 

Men's clothing 	stores 	................................. 

38,241 + 	8.7 11,458 + 	2.4 49,699 	+ 	7.2 

22 

Women's 	clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores 

... 

73,247 + 22.5 156,874 + 	10.1 230,121 + 13.8 

23 

Specially 	shoe stores 	................................. 

Book 	and 	stationery 	stores ........ ............ ...... 

... 

21,423 + 	17.1 15,881' ... 37,303 	+ 29.9 

24 

Hardware stores .....................................

Household furniture stores 	............................ 

Florists 	.......................................... 1,259' ,.. 18,452 + 21.1 19,710 	+ 23.0 

25 

Household appliance stores 	........................... 

Furniture, T.V.. radio and appliance stores ............... 

22,710 - 	1.1 20,214 - 	1.2 42.924 	- 	1.2 

26 Sporting goods and accessories stores .. 	............. 21,015 

. 

+ 	8.6 40,350 + 31.1 61,365 	+ 22 

27 

Jewellery 	stores .................................... 

45,130 + 	8.5 54,051 + 	9.3 99,181 	+ 	0 

28 

Personal accessories stores ..........................

All 	other 	stores 	......................... 	.... 	...... 380,092 

. 

. 

+ 10.3 297,643 + 13.6 677.735 	+ 11 

29 All 	stores ....................................... 2,403,027 

. 

+ 	5.1 2,877.496 + 15.5 5,280,523 	+ 10.5 

S 

S 
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ESTIMATIONS PREUMINAIRES 

TABLEAU 7 Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Ontario 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $'OOO 

6,299,617 + 	4.9 2,717,044 + 12.8 9,016,661 + 	7.2 1 

1,294,919 + 	5.3 1,076,324 + 10.4 2,371,243 + 	7.5 

Epiceries 	- 	Boucheries ................................ 

2 

105,499 - 	8.9 785,346 + 	6.1 890,845 + 	4.1 3 

4,348,789 + 	6.9 - - 4,348,789 + 	6.9 4 

967,595 + 	7.7 314,965 + 	11.0 1,282,560 + 	8.5 5 

x x x x 201.982 - 	6.7 

Epiceries, confiseries et articles divers 	.................... 

6 

206,035 ... 44,237 - 	9.1 250,272' ... 

Tous los autres magasins d'aliments ................ ...... 

Grands magasins 	..................................... 

7 
- - 11,876,808 + 	11.2 11,876,808 + 	11.2 

Magasins do marchandises diverses ...................... 

Magasins géneraux .................................... 

8 

- 

301,708 + 22.9 301,708 + 22.9 

Bazars .............................................. 

9 

1.400,626 + 	11.2 2,604,408 + 15.3 4,005,034 + 13.8 10 

- - 577,617 + 	0.5 577,617 + 	0.5 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 1,410,664 + 13.2 

Vendeurs d'automobiles d'occasion ....................... 

12 

310,059 + 	7.5 233,127 + 21.2 543.187 + 13.0 

Stations-service 	.................................... 

Garages 	.......................................... 

13 

746,613 + 	6.0 336.227 + 	4.5 1.082,841 + 	5.5 

Magasins do pièces et d'accessoires d'automobiles ......... 

Magasins do vètements pour hommes ................... 

14 

385,403 + 13.2 123.279 - 	1.5 508,682 + 	9.2 

Magasins de vètements pour dames ..................... 

15 

57,602 + 	11.8 40.982 + 	11.0 98,584 + 	11.5 16 

287.647 + 	3.3 112,740 + 	7.0 400,387 + 	4.4 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures specialisees .................... 

17 

x x x x 407.293 + 21.4 

Magasins de chaussures pour Ia famille .................. 

18 

180,640 + 	8.3 541,711 + 33.8 722.351 + 26.4 19 

53,573 + 	4.8 209,709 + 13.4 263,282 + 11.6 20 

377,498 + 20.6 116,537 + 20.5 494,035 + 20.6 

Quincailleries ........................................ 

Magasins do meubles, téléviseurs, radios et accessoires 21 

719,545 + 20.0 1,607,698 + 	10.1 2,327,243 + 13.0 

Magasins de meubles ................................. 

Magasins d'appareils ménagers ......................... 

Pharmacies. rnèdicaments brevetès et produits do beautè. 22 

172,270 + 10.4 125,406' ... 297,676' + 20.7 23 

12,113 + 12.6 220,030 + 21.2 232,143 + 20.7 

Librairies et papeteries ............................... 

24 

177,737 + 	6.8 186,601 + 25.8 364,337 + 15.8 25 

184,857 + 21.8 506,628 + 21.2 691,484 + 21.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

26 

77,704 + 15.0 579,874 + 17.4 957,577 + 16.5 

Magasins d'articles de sport et d'accessoires ............. 

27 

3.669,622 + 	8.2 3,024,618 + 16.4 6,694.239 + 118 

Magasins daccessoires personnels ..................... 

28 

22,479,444 + 	7.1 30,140,080 + 12.8 52,619,524 + 10.3 

Tous lesautres magasins 	............................ 

Ensemble des magasins ........................... 29 
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TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

November 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 $'Qoo 

1 233,119 + 	4.7 59,940 + 18.2 293059 + 	7.2 

2 31,152 + 	5.8 35.659 + 	5.8 66812 + 	5.8 

3 All 	other 	food 	stores 	.... ........... ... 	............. 2,420 - 15.6 42,335 + 	2.6 44,755 + 	1.4 

4 Department 	stores 	... 	........ .............. . 	....... 226,412 + 	2.4 - - 226,412 + 	2.4 

5 33,924  + 	1.9 8,131 - 	3.3 42,055 + 	0.8 

6 - - 334 ... 334 

7 4459' ... 534 - 	8.8 4,994 

8 - - 476,475 + 23.2 476,475 + 23 

9 

Combination stores (groceries and meat) ............... 

- - 7.027 + 	2.1 7.027 + 	2 I 

10 

Grocery confectionery and sundries stores .............. 

Service 	stations 	... 	...... 	............... 	........ 	... 61,191 + 29.6 78.287 + 	6.4 139,478 + 15 

11 

General merchandise stores .......................... 

Garages 	..... 	.................................... - - 20,156' ... 20,156 

12 

General 	stores ..................................... 

Variety 	stores ...................................... 

x x x x 44.459 + 	6.0 

13 

Motor vehicle dealers 	... ... 	............... ......... 

Used car dealers ...... ..........  ... ................ 

Men's 	clothing 	stores 	....................... . ...... 24,298 + 	4.0 12,213 + 22.3 36,511 + 	9.4 

14 Women's 	clothing stores .................... . ------- 39,044 + 	6.9 15,862 - 	5.0 54.906 + 	3.1 

15 

Automotive parts and accessories stores ............... 

20,709 + 	5.8 4,247 + 	2.6 24.957 + 	5.2 

16 

Family clothing stores ............................... 

3,702 - 	1.9 2.169 + 	2.0 5,872 - 	0.4 

17 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	....... 	... 	............... 	....... 17,451 - 	3.1 5,104 - 	5.4 22,556 	- 	3.6 

18 Hardware 	stores ...... 	.... 	........... 	.............. 

. 

. 

. 

. 

. 

. 

x x x x 11.741 + 27.7 

19 14,005' 

. 

... 13,787 ... 27,792 

20 4,675 

. 

+ 16.0 8,248 + 12.5 12.923 	+ 13.7 

21 x x x x 26,921 + 	3.3 

22 

Household furniture stores 	......................... .. 

Furniture, TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 21.577 + 20.6 64749 + 	4.3 86.327 	+ 	7.9 

23 

Household appliance stores 	........................... 

10,321 + 15.7 5,891' ... 16,212 	+ 27.1 

24 

Book and stationery stores ........................... 

x x x x 7,227 	+ 	16.1 

25 8,690 + 	3.8 10.436 - 15.5 19,126 	- 	7.7 

26 

Florists 	..................................... 

Jewellery 	stores .................................... 

10,958 + 	10.3 9.931 ... 20,889 	+ 29 / 

27 20,516 + 	4.4 23,529 - 17.6 44,045 	- 	5'3 

28 

Sporting goods and accessories stores .................

Personal accessories stores ..........................

All other stores ........... ........................ 137,069 + 10.0 128,198 + 	9.6 265,267 	+ 

29 All 	stores ....................................... 

. 

+ 	6.6 1,094,947 + 14.4 2,049,286 	+ 10.6 

r 
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. 	 ESTIMATIONS PRELIMINAIRES 

TABLEAU 8. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

2,440783 + 	7.8 603,424 + 10.2 3.044,206 + 	8.3 1 

344,103 + 	5.6 401,977 + 	7.9 746,080 + 	6.8 2 

27,847 - 10.2 456,466 + 	3.0 484,313 + 	2.2 Tous les autres magasins d'aliments ................... 3 

1,759,932 + 	6.1 - - 1,759.932 + 	6.1 4 

261,907 + 	7.8 77.560 + 	8.8 339,467 + 	8.0 5 

- - 4,758' ... 4,758' ... Magasins gèneraux ................................. 6 

43,045 ... 5,917 + 	1.6 48,962' ... 7 

5,022,320 + 19.5 5,022,320 + 19.5 

Epiceries, conhiseries et articles divers 	................... 

Bazars ............................................. 

8 

89,428 + 31.3 89,428 + 31.3 Vendeurs d'automobiles d'occasion .................... 9 

607,476 159 846,771 + 20.4 1,454,246 + 18.5 

Epiceries 	- 	Boucheries ................................. 

10 

- - 165,248 + 	9.8 165,248 + 	9.8 

Grands 	magasins 	.................................... 

11 

x x x x 431,742 + 13.0 12 

172,648 + 	11.6 98,643 + 29.1 271,290 + 17.4 

Concessionnaires d'automobiles 	........................ 

Stations-service 	..................................... 

13 

349,808 + 	8.5 180,786 + 	1.2 530.595 + 	5.9 

Magasins de pièces et d'accessoires d'autornobiles ......... 

14 

.. 

181,868 + 15.6 48,334 + 29.1 230.201 + 18.2 

Garages 	........................................... 

15 

37,479 + 	10.8 23.827 + 19.7 61.306 + 	14.1 

Magasins de marchandises diverses ..................... 

16 

.. 

153,061 + 	4.9 51,526 + 	9.3 204,587 + 	6.0 

Magasins de vétements pour Ia famille ................... 

17 

x x x x 105,056 + 21.0 18 

.. 

121,143 + 23.3 110,755 + 25.9 231,897 + 24.5 19 

42,920 + 	7,4 82,639 + 21.0 125,559 + 16.0 

Magasins de vétements pour homrnes 	................... 

Magasins de vélements pour dames ..................... 

Magasinsdemeubles................................ 

20 

x x x x 275,651 + 	11.6 

Magasins de chaussures spôcialisées .................... 

Quincailleries....................................... 

Magasins de meubles, téléviseurs, radios et accessoires. 21 

215.361 + 25.8 667,892 + 	5.5 883,253 + 	9.9 Pharmacies, médicaments bcevetès et produits de beauté 22 

86,836 + 	11.4 45,453 + 34.2 132,289 + 18.3 

Magasins de chaussures pour Ia familie ................. 

23 

x x x x 85,419 + 11.0 24 

68,490 + 10.5 98,421 + 25.9 166,911 + 	19.1 

Magasins d'appareils ménagers ........................ 

25 

89.727 + 17.0 120,946 + 34.8 210,673 + 26.6 

Ubrairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 26 

189,431 + 13.6 314,283 + 	9.2 503.713 + 10.8 

Fleuristes 	......................................... 

27 

1 	315,237 + 	8.8 1,310,766 + 15.3 2,626,002 + 12.0 

Magasins d'accessoires personnels ..................... 

28 

8,799,421 + 	8.8 11,435,684 + 15.8 20,235,105 + 12.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 % 

1 x x x x 105,709 + 	2.2 

2 x x x x 19,844 + 22.5 

3 745 + 	11.3 3,933 + 	5.8 4,678 + 	6.6 

4 Department 	stores 	....................... .......... 59,810 - 10.0 - - 59,810 - 10.0 

5 x x x x 14,566 + 	7.7 

6 General stores ...................................... x X X 16,636 + 31.4 

7 x x x x 3,564 - 	1.3 

8 Motor 	vehicle 	dealers 	.............................. - - 84,324 + 17.8 84,324 + 178 

9 - - 2.491 ... 2,491 

10 

All other food stores ................................ 

12,389 + 20.6 30.615 + 22.4 43,003 + 21 9 

11 Garages 	.......................... 	. 	.............. - 3.683' ... 3.683 

12 x x x x 8,883 - 	7.0 

13 

Service 	stations 	.................................... 

4,050 + 18.9 1.203 + 	3.6 5.253 + 15.0 

14 7,940 + 	6.6 1.423 - 	1.0 9,362 + 	5.4 

15 

Combination stores (groceries and meat) ............... 

6,620 + 	8.1 886 - 15.2 7,506 + 	4.7 

16 

Grocery confectionery and sundries stores .............. 

472 + 18.2 110' ... 582 - 17.6 

17 

General merchandise stores .......................... 

2,328 - 16.2 551 + 	8.2 2,879 - 12.4 

18 

Variety stores ...................................... 

x x X X 5,678 - 	3.8 

19 

used 	jjs ................................... 

x x x x 5,644 - 11.4 

20 

Family 	shoe stores 	................................. 

x x x x 1,270 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ...............................

Women's clothing stores ............................. 

x x x x 6,377 

22 

Family clothing stores ............................... 

Furniture. T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 2,660 + 	7.5 12,942 + 21.7 15,601 + 19.0 

23 

Speciatty shoe stores 	............................... 

2,250 + 29.9 1,103 + 33.4 3,353 + 31.0 

24 

Hardware 	stores ........... ......................... 

Household furniture stores ........................... 

- 

. 

. 

. 

- 1,512' ... 1,512 

25 

Household appliance stores .......................... 

2,499 - 	6.8 2,263 + 10.9 4,762 + 	0.8 

26 

Book and stationery stores ........................... 

x x x x 6,608 + 134 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

2,862 + 	19.2 2,895 - 	1.0 5,757 + 	8 1 

28 

Personal accessories stores .......................... 

23,227 + 	1.4 29,906 + 13.4 53,133 + 	78 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 240,591 + 	0.8 261,880 + 14.9 502,471 + 	7.7 

I 

. 
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S ESTIMATIONS PRELIMINAIRES 

TABLEAU 9. Commerce de detaiL magasins a succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 1115,478 + 	4.8 1 

x x x x 211,018 + 14.3 2 

7,933 + 	1.4 41571 - 	4.6 49,504 - 	3.7 Tous les autres magasins d'aliments ................... 3 

512,401 - 	3.7 - - 512,401 - 	3.7 4 

x x x x 107,883 + 	12.1 5 

x x x x 149,328 + 13.7 6 

x x x x 31.239 - 	1.8 7 

- 1,036,237 + 	3.0 1,036,237 + 	3.0 

Epiceries 	- 	Boucheries ................................. 

Grands 	rnagasins 	..................................... 

8 

... 

- 29,045 + 	17.7 29,045 + 	17.7 

Epiceries. confiseries et articles divers 	.................... 

9 

128.893 + 17.7 315,254 + 	8.7 444,147 + 	11.1 

Magasins de marchandises diverses ...................... 

10 

- - 35.857 ... 35,857 ... 

Magasins généraux .................................... 

Bazars .............................................. 

11 

x x x 87,872 + 	0.2 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 

12 

25,998 + 21.0 9,553 - 12.9 35.551 + 	9.5 

Concessionnaires d'automobiles 	......................... 

Garages 	........................................... 

13 

74,976 + 	7.7 17.530 - 	7.3 92.506 + 	4.5 

Magasins de vètements pour hommes ................... 

14 

62,604 + 	13.8 9,746 - 	2.3 72,350 + 	11.3 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

4,286 + 	8.7 2,683' ... 6,970 - 15.3 16 

19,990 + 	3.7 6.078 + 	4.8 26,067 + 	3.9 17 

x x x x 48,338 + 	0.9 

Magasins de chaussures spécialisées ................... 

Quincailleries ...................................... 18 

x x x x 64,208 + 	5.3 

Magasiris de vèternents pour dames ..................... 

19 

x x x x 23.372 - 	7.9 

Magasins de vétements pour Ia famille ................... 

Magasins d'appareils rnénagers ........................ 20 

x x x x 54.264 + 	15.5 Magasins de meubles, téléviseurs, radios et accessoires. . 21 

. 

27,950 + 	2.7 138,938 + 	7.6 166,888 + 	6.7 

Magasins de chaussures pour Ia famille .................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

17,145 + 	9.9 8.608 + 15.0 25.753 + 	11.5 

Magasins de meubles ................................ 

23 

- - 16.424 + 	6.1 16,424 + 	6.1 24 

20,484 + 	2.4 19.874 + 16.2 40,358 + 	8.8 25 

x x x x 69,586 + 26.4 

Librairies et papeteries ............................... 

26 

19,145 + 16.6 30,422 + 	16.4 49.567 + 16.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'arlicles de sport et d'accessoires ............. 

27 

217,701 + 	1.6 314.121 + 	7.6 531,823 + 	5.0 

Magasins d'accessoires personnels ..................... 

28 

2,261,341 + 	3.8 2,872,695 + 	6.6 5,134,036 + 	5.3 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 

S 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

November 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Venles Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 x x x x 70,372 + 	0.8 

2 x x x x 12,667 + 25.6 

3 

Combination stores (groceries and meat) ............... 

x x x X 3,037 - 	3.9 

4 54,513 - 	8.8 - - 54.513 - 	8.8 

5 

All other food stores ................................ 

x x x x 6,375 + 	1.7 

6 - - 57' ... 57 

7 

Grocery confectionery and sundries stores .............. 

x x x x 669 - 12.4 

8 - - 49,904 + 27.2 49,904 + 27,2 

9 - - 1,431 + 	4.9 1,431 + 	49 

10 

General merchandise stores .......................... 

x x x X 29,327 + 18 1 

11 

Used car dealers ................................... 

- - 2,125 + 19.0 2,125 + 	19.0 

12 

Variety 	stores ...................................... 

x x x x 6.010 - 11.6 

13 3.102 + 	7.1 326 ... 3,428 + 	1.8 

14 

Automotive parts and accessories stores ............... 

6.884 + 	9.4 810 - 	2.6 7,694 + 	8.0 

15 4.220 + 10.8 138 ... 4,359 + 	11.5 

16 

Garages 	.......................................... 

x x x x 570 - 17.9 

17 

Department stores .................................. 

Women's clothing stores ............................. 

x x X X 2.386 - 	11.0 

18 

General stores ..................................... 

Men's clothing stores 	............................... 

x x X X 1,658 

19 

Motor vehicle dealers 	............................... 

Hardware stores ................ .... ................ 

x X X X 4335 - 11.5 

20 

Service stations ............... ..... .... ............ 

Family clothing stores ............................... 

x x x x 919 

21 

Household appliance stores .......................... 

x x x x 4,942 

22 Pharmacies, patent medicine and cosmetics stores x x x x 9,443 + 19.0 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

2,048 + 29.6 526 + 22.5 2,573 + 28.0 

24 

Household turniture stores ......... ............ ...... 

Furniture, TV., radio and appliance stores .............. 

Florists 	.... 	........................... 	....... 	.... - - 728 4 	8.1 728 + 	8.1 

25 x x x x 3,626 - 	9.0 

26 

Book and stationery stores ........................... 

Jewellery stores ...................... .............. 

Sporting goods and accessories stores ................. .x x x x 3.364 + 	8 

27 2,435 + 	11.5 2,516 + 	1.5 4.950 + 	6 

28 

Personal accessories stores ..........................

All 	other 	stores 	.............. 	............. 	........ 19,245 + 	2.5 19,616 + 25.9 38,861 + 13 

29 All 	stores ....................................... 192,760 

. 

+ 	0.9 137,564 + 15.8 330,324 	+ 	6.6 

S 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce do detail. magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Winnipeg 
January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind 01 business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987,'1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

x x x x 758,811 + 	6.6 Epiceries 	- 	Boucheries ...................... 	........ 1 

x x x x 128818 + 19.0 2 

x x x x 33,048 '- 	6.1 Tous les autres rnagasins daliments ...... ............. 3 

464.593 - 	3.1 - - 464,593 - 	3.1 4 

x x x x 48.111 + 12.6 5 

- - 5.067 + 10.3 5,067 + 10.3 6 

... 

x x x x 7,000 - 10.4 

Epiceries, confiseries et articles divers 	.................... 

7 

- 616.775 + 	5.7 616.775 + 	5.7 

Grands 	magasins 	.................................... 

8 

... 

- 21,102 + 	17.7 21,102 + 17.7 

Magasins de marchandises diverses ..................... 

Magasins géneraux .................................... 

9 

x x x 299,543 + 	5.2 

Bazars .............................................. 

10 

- 20,845 + 23.1 20.845 + 23.1 11 

x x x x 61.098 - 	4.4 12 

21.201 + 14.3 3,609 ... 24,810 + 	1.2 

Vendeurs dautomobiles d'occasion ....................... 

13 

65,188 + 	9.7 10,691 - 	9.3 75,879 + 	6.5 

Concessionnaires d'autorriobiles 	......................... 

Magasins do pièces et d'accessoires d'automobiles ......... 

14 

39,557 + 16.9 1.474 + 	8.9 41,031 + 16.6 

Slations-service 	..................................... 

15 

x x x x 6,887 - 15.3 

Garages 	........................................... 

16 

x x x x 21,095 + 	5.7 

Magasins de vétements pour hommes ................... 

Magasins do chaussures spècialisees .................... 

17 

x x x x 12,348 + 35.2 18 

x x x x 49.369 + 	3.9 

Magasins do vètements pour dames ..................... 

Magasins do vèternents pour Ia famille ................... 

Magasins de chaussures pour Ia famille .................. 

19 

x x x x 18.815 - 	2.2 Magasins d'appareils menagers ........................ 20 

x x x x 39,908 + 	11.3 

Quincailleries .............. 	......................... 

Magasins do meubles, tèléviseurs, radios et accessoires ... 21 

x x x x 99,411 + 	1.0 Pharmacies, médicaments brevetès et produits do beautè. . 22 

15,717 + 10.0 4.529 + 	11.5 20,245 + 10.3 23 

- - 8,957 - 	7.8 8,957 - 	7.8 

Magasins de meubles ................................ 

24 

x x x x 32,264 + 	2.9 25 

x x x x 33,777 ... 

Librairies et papeteries ............................... 

26 

15,991 + 	9.0 25,843 + 16.0 41,835 + 13.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

176,393 + 	0.5 202,828 + 16.0 379,221 + 	8.2 

Magasins d'articles do sport et daccessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

1.823,022 + 	4.2 1,547,640 + 	7.0 3,370,662 + 	5.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

November - 1987 - Novernbre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $'OOO % $000 

1 Combination stores (groceries and meat) .. ... ......... x x X X 74.606 - 	3.8 

2 x x x x 17,422 + 10.4 

3 358 - 	8.4 5,083 + 26.2 5,441 + 23.1 

4 39,601 - 	8.7 - - 39,601 - 	8.7 

5 16,449 950 - 12.4 17,399 - 20.6 

6 9,8 17  + 	7.2 17,185 + 	8.3 27,003 + 	7.9 

7 4,278 - 	5.8 384 - 14.5 4.663 - 	6.6 

8 - - 94,341 + 	5.0 94,341 4- 0 

9 - - 2,210' ... 2,210 

10 

Grocery confectionery and sun&ies stores .............. 

Variety 	stores ...................................... 

5,915 + 16.3 21,738' ... 27653 

11 

Ai other food stores ................................

Deparlment 	stores 	.................................. 

Garages 	......................... 	. 	............... - - 3,405 + 	4.8 3.405 + 	4.8 

12 

General merchandise stores ...................... ....

General 	stores 	..................................... 

x x x x 9.856 

13 

Motor vehicle dealers 	......................... ...... 

3,286 - 14.2 1.991' ... 5,278 

14 

Used car dealers ...................................

Service 	stations 	..................... ...... .... ..... 

6,709 - 	0.9 2.649 + 	14.1 9.358 + 	2.9 

15 

Automotive parts and accessories stores ............... 

x x x x 6.446 - 	3.7 

16 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

x x x X 274 - 15.6 

17 

Family clothing stores ...............................

Specialty shoe stores ...............................

Family shoe stores X X 3,104 - 	15.1 

18 Hardware stores .................................... x x x x 5,656 - 14.2 

19 Household furniture 	stores 	............ .............. 

. 

. 

x x x x 5,204 

20 - - 1.952 + 13.3 1,952 + 13.3 

21 x x x x 3,189 - 10.9 

22 Pharmacies, patent medicine and cosmetics stores x x x x 16,597 - 	4.3 

23 1,578 + 	11.8 1,327' .. 2,905 + 28.0 

24 

Furniture, TV., radio and apphance stores .............. 

x 

. 

x x x 932 - 	5.6 

25 

Household appliance stores .......................... 

Jewellery 	stores 	........ 	....... 	.................... 1,845 - 11.3 2,198' 4,043 - 17.5 

26 

Book and stationery stores ...........................

Florists 	........................................... 

Sporting goods and accessories stores ................. x 

. 

x x x 7,049 

27 1,865 + 35.3 2.284 - 10.8 4,149 	+ 	52 

28 

Personal accessories stores ........ ............ ......

All 	other 	stores 	................ 	......... 	.......... 26,960 - 	5.6 35,706' ... 62.665 	+ 14 3 

29 All 	stores ....................................... 194,583 

. 

- 	5.6 267,819 + 	8.7 462,402 	+ 	2.1 

. 
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. 	 ESTIMATIONS PRELIMINAIRES 

TABLEAU 11. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Saskatchewan 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

% $000 % $000 

x x x x 851,611 + 	4.5 1 

x x x x 183,510 + 	11.6 2 

3,771 + 	8.5 48.948 + 21.2 52,718 + 20.2 Tous les autres magasins daliments ................... 3 

332,129 + 	0.9 - - 332,129 + 	0.9 4 

126.770 - 	6.4 11,433 - 	6.2 138,203 - 	6.4 5 

98.830 + 	5.9 202,895 + 16.2 301,725 + 12.6 

Epiceries 	Boucheries ................................. 

6 

36.858 6.1 3,681 - 15.3 40,539 - 	7.0 

Epiceries, confiseries et arlicles divers 	.................... 

Magasins de marchandises diverses ...................... 

7 

1,004,279 - 	2.4 1,004,279 - 	2.4 

Grands 	rnagasins 	..................................... 

8 

... 

- 20,294' ... 20,294' ... 

Magasins généraux .................................... 

9 

62,985 + 	13.2 217,649' ... 280,634' + 31.3 10 

- - 35,709 + 	4.3 35,709 + 	4.3 

Vendeurs d'automobiles doccasion .......................

Stations-service 	..................................... 

11 

x x x x 107,779 + 	9.4 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

12 

24,460 + 	8.0 17,564 - 19.5 42.024 - 	5.5 13 

62,487 + 	4.9 27,720 - 15.9 90.207 - 	2.4 

Garages 	........................................... 

Magasins de vètements pour hornmes ................... 

14 

x x x 62,691 + 	7.9 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vètements pour dames ..................... 

15 

x x x x 2,929 + 	5.2 16 

x x x x 31.232 - 	3.9 

Magasins de veiements pour Ia famille ................... 

Magasins de chaussures spécialisèes .................... 

17 

x x x x 57,155 - 10.2 18 

x x x x 38,568 -- 19 

- - 17,961 + 	4.8 17,961 + 	4.8 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 33.160' ... 

Quincailleries........................................ 

Magasins de meubles, téléviseurs. radios et accessoires... 21 

x x x x 193,031 + 	2.5 

Magasins d'appareils rnénagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté.. 22 

12,014 + 	1.9 8,114 - 	1.1 20,128 + 	0.7 23 

x x x x 12,993 - 	5.5 

Magasins de meubles ................................. 

24 

15,387 + 	0.5 22,128 + 	11.0 37,515 + 	6.4 25 

x x x x 89,667' ... 

Librairies et papeteries ............................... 

26 

10.824 ... 22,843 + 	8.9 33,667' + 18.4 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

748,882 + 	4.0 332,434 + 21.6 581,316 + 13.4 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

1,872,460 + 	4.3 2,820,914 + 	4.5 4,693,375 + 	4.4 

Tous les autres rnagasins 	............................ 

Ensemble des magasins........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

November - 1987 Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1966 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 % 

1 163,609 + 	4.9 33,507 - 	2.5 197,116 + 	3.6 

2 18,711 + 	9.8 28.111 + 	5.3 46,822 + 	7.1 

3 

Grocery confectionery and sundries stores ..............

All other food stores ................................ 662 - 	8.9 11.593 + 10.7 12,255 + 	9.4 

4 147,299 - 	11.1 - - 147,299 - 	11.1 

5 18,972 - 	6.6 8.617 + 	5.5 27,589 - 	3.1 

6 General 	stores ..................................... x x x x 55,861 + 	11.1 

7 Variety 	stores 	.......................... 	........ 	... 4,178' ... 565 - 14.0 4,743 

8 x x X X 272,570 + 160 

9 Used car dealers ................................... - - 3,071 - 20.4 3.071 - 204 

10 28,262 + 15.6 52.391 + 35.7 80,652 + 27 9 

11 

Combination stores (groceries and meat) ............... 

- - 6.176 + 	17.1 6,176 + 	17,1 

12 4,834 + 	3.5 28,795 + 	17.0 33,628 + 14.8 

13 

General merchandise stores .......................... 

12,149 - 10.0 8,724 -- 20,873 - 	6.1 

14 

Department 	stores 	.................................. 

22,424 + 	0.6 6,748 + 10.3 29,172 + 	2.7 

15 

Motor vehicle dealers 	............................... 

16,808 - 	2.8 3,964' ... 20772 - 12.5 

16 

Service 	stations 	.................................... 

1,155 - 	3.0 2,140' ... 3,296 

17 

Automotive parts and accessories stores ...............

Men's clothing stores ...............................

Women's clothing stores ............................. 

7,034 - 	7.8 1.986 - 	11.5 9,020 - 	8.6 

18 

Garages 	.......................................... 

Family 	clothing 	stores ............................... 

x 

. 

x x x 10,752 

19 x x x x 10,507 + 30.3 

20 

Household furniture stores ........................... 

x x x x 11.183 

21 Furniture, TV.. radio and appliance stores .............. x x x x 16,556 + 12.5 

22 Pharmacies, patent medicine and cosmetics stores 15,693 + 	17.6 45,483 + 	9.0 61.176 + 	11.1 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

Hardware stores .................................... 

5,604 + 	4.6 2,800 + 32.3 8,404 + 12.4 

24 x X X X 4,857 + 18.9 

25 

Household appliance stores .......................... 

6,158 - 	11.0 7,330 - 	4.7 13.488 - 	7.7 

26 

Book and stationery stores ........................... 

4,861 + 	2.1 15,296 + 	12.1 20,157 + 	9 5 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

9,766 + 10.4 5,447 - 13.8 15,213 + 	0 7 

28 

Personal accessories stores .......................... 

80,771 - 	1.6 75845 + 	11.4 156,616 + 	41 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 632,778 - 	1.7 667,048 + 13.9 1,299,826 + 	5.7 

S 
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S ESTIMATIONS PRELIMINAIRES 

TABLEAU 12. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Verites Variation 
No 

$000 $000 % $000 

1.782.073 + 	7.0 378,914 - 	5.2 2.160,987 + 	4.6 1 

207,224 + 	7.2 322,537 - 	0.8 529,761 + 	2.1 2 

7578 - 	64 116.324 + 	10.1 123,902 + 	8.9 3 

1.272,019 - 	8.9 - - 1,272,019 - 	8.9 4 

127,828 + 	3.6 90,102 - 	4.4 217.931 + 	0.1 

Epiceries 	- 	Boucheries ------------------------------- -- 

5 

x x x x 598.859 + 	11.0 

Epiceries, confiseries et articles divers 	------------------ - - 

6 

37,177 ... 5,707 - 17.6 42.885' ... 7 

x x x x 3.122,119 + 	6.9 

bus les autres rnagasins d'aliments ...................... 

Grands 	magasins 	..................................... 

8 

42,506 + 13.2 42,506 + 13.2 

Bazars ..............................................

Concessionnaires d'automobiles .........................

Vendeurs d'automobiles d'occasion .................... 9 

?89.827 + 	100 541,044 - 	8.2 830,871 - 	2.5 

Magasins de marchandises diverses ...................... 

10 

- - 62,304 - 	2.9 62.304 - 	2.9 

Magasins géneraux.................................... 

Stations-service 	..................................... 

11 

49,149 ... 252,883 + 	8.3 302,032' + 12.0 

Garages 	........................................... 

12 

.. 

85,977 + 	1.7 73.470 + 	1.3 159,447 + 	1.5 13 

211,569 + 	2.7 71,598 + 	7.9 283.167 + 	4.0 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vêtements pour hommes ................... 

14 

162,980 + 	5.0 46.016 - 16.4 208.995 - 	0.5 15 

12.148 - 	4.8 12,450' ... 24.597' ... 

Magasins de vétements pour dames ..................... 

16 

60.581 - 	6.7 21,471 - 11.4 82,053 - 	8.0 17 

X x x x 131,848 - 	7.3 QuincaiTleries ................................. 	..... 18 

x x x x 98,470 + 10.7 Magasins de meubles ....... ........................ 19 

x x x x 88,413' ... 

Magasins de vêtements pour Ia tamille ................... 

Magasins de chaussures pour Ia famille .................. 

20 

x x x x 154,680 -. 	1.6 

Magasins de chaussures spècialisees .................... 

Magasins de meubles, tèlèviseurs, radios et accessoires ... 21 

152,666 + 16.8 480,946 + 	9.0 633,612 + 	10.8 Pharmacies, médicaments brevetés et produits de beauté. - 22 

. 

47,703 + 	5.2 22.947 + 29.2 70,650 + 	11.9 

.. 

23 

X X X X 54.664 - 	0.2 24 

47,328 - 	5.9 62,474 + 22.4 109,802 + 	8.3 

Magasins d'appareils ménagers ........................ 

25 

15,756 + 	9.7 169,832 + 20.1 215,588 + 17.8 

Librairies et papeteries ............................... 

26 

..870 + 	8.5 64,579 + 	3.6 138,449 + 	6.1 

Fleuristes 	......................................... 

Bijouteries ......................................... 

Magasins darticles de sport et d'accessoires ............. 

27 

8.s.",972 + 	1.0 799,860 + 13.7 1,637,832 + 	6.8 

Magasins d'accessoires personnels ..................... 

28 

6,195,847 + 	1.5 7,202,597 + 	6.1 13,398,444 + 	3.9 

bus les autres magasins 	............................ 

Ensemble des magasins........................... 29 

fl 



- 26 - 

PREUMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 
November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain sces 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 198711986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 194,147 + 	8.2 89,614 + 	11.4 283,761 + 	9.2 

2 20,996 + 14.4 41,678 + 15.0 62,674 + 14.8 

3 3,618 + 	2.9 24,364 + 	11.1 27.982 + 	9.9 

4 180,011 - 	6.6 - - 180.011 - 	6.6 

5 20,858 + 	1.9 5,179 + 	8.5 26.037 + 	3.2 

6 

Department 	stores 	.................................. 

General stores ..................................... x X X 9,962 + 10.5 

7 6,025 - 15.1 1,107 + 	3.6 7,132 - 12.7 

8 x x x x 264,032 + 24.1 

9 

Motor vehicle dealers 	............................... 

- - 11,571 ... 11,571 

10 Service 	stations 	............................ 	. 	...... 43,850 + 22.5 74.105 + 25.0 117,954 + 240 

11 Garages 	... 	....... 	......................... 	...... - - 11.708 ... 11,708 

12 

Combination stores (groceries and meat) ...............

Grocery confectionery and sundries stores .............. 

8,168 - 	7.4 15,108 - 	8.6 23,276 - 	8.2 

13 

All 	other 	food 	stores ................................ 

9,420 - 	1.6 5,075 ... 14,495 + 10.7 

14 

General merchandise stores .......................... 

Used car dealers ................................... 

20,631 + 	1.4 10,177 - 	1.9 30.807 + 	0.2 

15 

Variety 	stores ...................................... 

17,481 + 12.9 5,411 + 19.7 22,893 + 14.5 

16 808 - 	7.1 1.864 + 	1.4 2,672 - 	1.2 

17 

Automotive parts and accessories stores ............. .. 

4,795 - 	1.2 2,632 - 	0.3 7,427 - 	0.9 

18 

Men's clothing stores 	............................... 

Women's clothing stores ............................. 

specialty shoe stores 	............................... 

x x X X 10,981 - 	7.1 

19 

Family clothing stores ............................... 

6,192 + 28.0 11,413 + 24.0 17,605 + 25.4 

20 

Family shoe stores 	................................. 

Hardware stores ........ ............................ 

427 - 	11.7 3,414 ... 3,841 + 28.5 

21 

Household furniture stores 	........................... 

Household appliance stores 	.......................... 

x x x x 9.492 + 19.7 

22 Pharmacies, patent medicine and cosmetics stores 30,521 

. 

. 

+ 	9.5 42,016 + 	13.5 72,537 + 	11.8 

23 

Furniture, TV., radio and appliance stores .............. 

4,257  + 	7.9 4,789 + 	8.5 9,046 	+ 	8.2 

24 x x x x 4,069 	+ 15.2 

25 

Book and stationery stores ........................... 

5,659 - 	1.7 8,083 + 17.7 13,742 	+ 	8.8 

26 

Florists 	........................................... 

Jewellery 	stores .................................... 

5,085 + 	12.1 16,984 + 21.8 22,069 	+ 194 

27 

Sporting goods and accessories stores .................

Personal 	accessories 	stores 	... ...... . ............... 9,346 + 24.0 14,151 + 	6.4 23,497 	+ 12 7 

28 84,495 

. 

+ 	1.2 87,320 + 29.0 171.815 	+ 	13 7 

29 

All 	other 	stores 	---------- ..................... 	..... 

All 	stores ....................................... 690,063 + 	2.5 773,027 + 20.3 1,463,090 	+ 11.2 

I 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 13. Commerce de detail, magasins a .ccursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

2.138.743 + 10.3 1,032,694 + 14.3 3,171,437 + 	11.6 1 

228.233 + 12.6 478,494 + 16.6 706.727 + 15.3 2 

40,931 + 	0.6 259,914 + 	12.8 300.845 + 	11.0 3 

1,532,162 - 	7.3 - - 1,532,162 - 	7.3 4 

142,144 -- 57,978 + 21.6 200.123 + 	5.4 5 

110,695 + 	0.5 

Epiceries 	- 	Boucheries ................................. 

6 

53.852 - 15.6 10,462 + 	7.1 64,314 - 12.6 

Epiceries. confisenes et articles divers 	.................... 

Tous les autres magasins d'aliments ...................... 

Grands magasins 	..................................... 

7 

3.103.619 + 15.9 8 

120,758' ... 120,758' .. 

Magasins genèraux.................................... 

Vendeurs d'automobiles d'occasion ........ ............ 9 

'153,977 6 1 771,700 + 	4.9 1,225,377 + 	5.4 

Magasins de marchandises diverses ...................... 

Concessionnaires d'aulomobiles 	......................... 

10 

... 

- - 131,891 + 24.0 131,891 + 24.0 11 

84,580 + 	6.3 145,678 + 	12.3 230,258 + 10.0 

Bazars 	.............................................. 

12 

71,738 + 	1.9 43,136' ... 114.874' + 14.6 

Stations-service 	..................................... 

13 

195,872 + 	8.4 114,495 + 10.9 310.367 + 	9.3 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiies ........ 

14 

149,807 + 	8.2 54,761 + 	7.7 204,568 + 	8.1 

Magasins de vOtements pour hommes ................... 

Magasins de vétements pour dames ..................... 

15 

8,739 + 	9.3 18,927 + 	6.9 27.667 + 	7.6 

Magasins de vOtements pour Ia famille ................... 

16 

47,053 + 	5.2 27.647 + 16.6 74.700 + 	9.2 17 

x x x x 112,024 - 	0.6 

Magasins de chaussures spècialisees .................... 

18 

55.843 + 	11.5 96.572 + 14.7 152,414 + 13.5 19 

3.628 - 	8.1 31,906 - 	7.0 35,534 - 	7.1 

Magasins de chaussures pour Ia famitle .................. 

Magasins de meubles................................. 

20 

x x x x 80,329 + 16.6 

Ouincailleries........................................ 

Magasins de rneubles, tèlèviseurs, radios et accessoires. . 21 

317,923 + 	8.4 430,126 + 10.3 748,050 + 	9.5 Pharmacies, rnèdicaments brevetés et produits de beauté 22 

33.882 + 	5.9 45.594 + 23.5 79,476 + 15.3 

Magasins d'appareils rnenagers ......................... 

23 

X x x x 47,692' ... 

Librairies et papeteries ................................ 

24 

44,696 + 	1.0 70.895 - 	0.8 115.591 - 	0.1 

Fleuristes 	......................................... 

25 

50,913 + 	6.1 222,032 + 	11.9 272.946 + 10.8 

Bijouteries 	......................................... 

26 

67,462 + 	12.1 155,260 + 	0.5 222,722 + 	3.8 

Magasins darticles de sport et d'accesoires ............. 

27 

926,471 + 	1.8 866,730 + 25.1 1,793,201 + 	11.9 

Magasins d'accessoires personnels ..................... 

28 

6,831,426 + 	3.2 8,458,933 + 15.0 15,290,358 + 	9.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE id Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Vancouver 

November - 1987 - Novernbre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasns 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 

No.  
$'OOO $'OOO $000 

1 x x x x 126,481 + 	4.3 

2 Grocery confectionery and sundries stores .. ........... x x x x 37.465 + 20.5 

3 2,930 - 	0.1 15,847 + 	7.9 18.777 + 	6.5 

4 105,070 - 	7.3 - - 105.070 - 	7.3 

5 x x x x 6.646 - 	6.9 

6 General 	stores 	....................................  124 ... 124 

7 

Combination stores (groceries and meat) ............... 

x x x x 480 

8 

All other food 	stores ................................ 

Department 	stores 	.................................. 

x X X 152,880 27.9 

9 

General merchandise stores .......................... 

Used 	car 	dealers 	.. ..... .. ......................... - 4,923 ... 4,923 

10 

Variety stores ...................................... 

Motor vehicle dealers .... ........................ ... 

17,632 + 15.7 33,449 + 	7.8 51,081 + 	101 

11 Garages 	.......... 	............ 	................... - - 6,985 + 27.2 6,985 + 27.2 

12 Automotive parts and accessories stores ............... x x X X 10.648 - 	9.3 

13 

Service 	stations 	................................ 	..... 

. 

. 

. 

6,851 - 	2.7 2,229 ,.. 9.079 + 12.6 

14 13,028 + 	6.9 6.582 - 	5.0 19.610 + 	2.5 

15 7,682 + 	6.4 3.023 ... 10.705 + 14.0 

16 

Women's clothing stores ................. ......... ... 

x X X X 1,119 - 11.4 

17 

Family 	clothing 	stores 	............................... 

Specialty shoe stores 	............................... 

x X X 3,793 + 	7.4 

18 

Men's clothing 	stores 	............................... 

Family shoe stores 	....................... ........ .. 

Hardware stores .................................... x x x 3,156 + 	5.8 

19 4,619 + 12.5 5,418 + 31.8 10,037 + 22.1 

20 X X X X X X 

21 

Household furniture stores 	........................... 

- -' X X X X 

22 Pharmacies, patent medicine and cosmetics stores 20,938 + 	13.1 17,225 + 22.4 38,164 + 17.1 

23 

Household appliance stores .......................... 

2,511 + 	3.1 1.589 - 	3.6 4.100 	+ 	0.4 

24 

Furniture, TV., radio and appliance stores .............. 

x X 2,201 + 	11.6 

25 Jewellery 	stores 	..... 	.............. 	... 	............. 3,401 - 	5.6 5,495 + 17.3 8,896 	+ 	7.3 

26 

Book and stationery stores ...........................

Florists 	........................................... 

Sporting goods and accessories stores ................. x 

. 

x x x 12,106 	+ 16 0 

27 7,030 + 22.1 7,721' ... 14,750 	+ 32 q 

28 

Personal accessories stores .......................... 

- 	1.5 41,776' ... 86.219 	+ 143 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 371,887 - 	0.3 381,068 + 24.0 752.955 	+ 10.6 

S 



. 	 ESTIMATIONS PRELIMINAIRES 

TABLEAU 14. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sates Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO $000 % $000 

x x x x 1,406,530 + 	10.9 1 

x x x x 392,393 + 12.1 

Epsceries 	- 	Boucheries ................................ 

2 

33,257 - 	1.7 172816 + 	8.5 206,073 + 	6.7 3 

896.515 - 	9.4 - - 896,515 - 	9.4 4 

x x x x 56.959 - 	5.9 5 

- 1,424 + 	11.9 1,424 + 	11.9 

Epiceries, conhiseries et articles divers 	.................... 

bus les autres magasins d'aliments ...................... 

6 

XX x x 5,154' ... 

Grands 	magasins 	..................................... 

7 

x x 1,777,462 + 20.9 

Magasins de marchandises diverses ...................... 

8 

52,161' ... 52,161' ... 

Magasins generaux .................................... 

Concessionnaires d'automobiles 	....................... 

9 

1111 	237 104 372,821 + 	5.1 554.058 + 	6.8 

Bazars .............................................. 

Vendeurs dautomobiles d'occasion ....................... 

10 
- - 71,372 + 	9.2 71.372 + 	9.2 11 

x x x x 107,206 + 	7.1 

Stations-service 	..................................... 

Garages 	........................................... 

12 

54,214 + 	1.2 18,209' ... 72.423' + 15.3 13 

122,042 + 10.2 76.669 + 14.8 198,711 + 	11.9 

Magasins de vétements pour hommes ................... 

14 

66,555 + 	2.4 27,534 + 	2.7 94089 + 	2.5 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vétements pour dames ..................... 

15 

x x x x 11.973 + 12.0 

Magasins de vétements pour Ia famitle ................... 

16 

x x x x 39,167 + 13.4 17 

x x x x 34,713 + 	2.8 18 

44,690 + 	3.9 46.576 + 	2.2 91,265 + 	3.0 

Magasins de chaussures spéciatisées .................... 

Magasins de chaussures pour Ia famille .................. 

19 

X X X x x x 20 

- x x x x 

Qt.jincaillerjes........................................ 

Magasins de meubles, tèlèviseurs, radios et accessoires ... 21 

218,773 + 	8.7 159,876 + 	7.7 378,649 + 	8.3 

Magasins de nieubles ................................. 

Magasins dappareils menagers ......................... 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

20.304 - 	2.5 19,288' ... 39,592' + 20.3 23 

x x x x 25,865' ,.. 
Librairies et papeteries ................................ 

24 

27,406 - 	0.6 48,297 + 	9.0 75,704 + 	5.2 

Fleuristes 	......................................... 

25 

x x x x 147,966 + 	2.0 

Bijouteries 	......................................... 

26 

51,378 + 10.0 75,810 + 	7.6 127,188 + 	8.5 

Magasins d'articles de sport et daccessoires ............. 

27 

172013 - 	0.4 410,309 + 32.9 882,322 + 12.7 

Magasins d'accessoires personnels ..................... 

28 

3.710,182 + 	1.6 4,101,907 + 17.8 7,812,089 + 	9.5 

Tous les autres magasins 	.......................... 

Ensemble des magasins ........................... 29 

S 



PREUMINARY ESTiMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

November - 1987 - Novembre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indèpendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 	% $000 $000 

1 - 	- 6,215 	+ 	3.4 6,215 	+ 	3.4 

2 Grocery confectionery and sundries stores ...... ....... - 	- 1,098 	+ 15.3 1,098 	+ 15.3 

3 All 	other 	food 	stores 	................ 	......... 	...... - 	- 198 	+ 	6.1 198 	+ 	6.1 

4 - 	- - 	- - 

5 x 	x x 	x x 	x 

6 General 	stores 	.......... 	.......................... x 	x x 	x 10.595 	+ 	7.7 

7 x 	x x 	x x 	x 

8 - 	- 3,906 	+ 51.4 3,906 	+ 51 4 

9 - 	- X 	X X 	X 

10 - 	- 1,200 	- 12.0 1,200 	- 120 

liGarages .......... 	..... 	..... 	........ 	............. - 	- x 	x x 	x 

12 - 	- 403' 	... 403 

13 

Combination stores (groceries and meat) ............... 

- 	- X 	X X 	X 

14 - 	- 155 	- 10.1 155 	- 10.1 

15 

Department stores .................................. 

General merchandise stores .......................... 

x 	x x 	x 269 	+ 11.2 

16 

Variety stores ...................................... 

- 	- X 	X X 	X 

17 

Motor vehicle dealers ............................... 

Used car dealers ................................... 

- 	- X 	X X 	X 

18 

Service stations 	.................................... 

- 423 	+ 20.8 423 	± 20.8 

19 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

Household furniture 	stores 	........ .................. - 	- x 	x x 	x 

20 

Women's clothing stores ............................. 

Family clothing stores ............................... 

- 	- x 	x x 	x 

21 

Specialty shoe stores 	............................... 

- 	- - 	- - 	- 

22 

Family shoe stores 	................................. 

Hardware stores .................................... 

Pharmacies, patent medicine and cosmetics stores - 	- 1,270 	+ 	3.3 1,270 	+ 	3.3 

23 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. 

Book 	and 	stationery 	stores .......... ................ - 	- x 	X X 	X 

24 - 	- X 	X X 	X 

25 

Florists 	........................................... 

Jewellery stores .................................... X 	X X 	X X 	X 

26 Sporting goods and accessories stores ................. .- 	- 

.

.

.

.

. 

657' 	... 657 

27 Personal accessories stores ......................... x x x 	x 769 	- 	7 5 

28 All 	other 	stores 	...... 	..................... 	........ x 	X X 	X 3,607 	- 	2 5 

29 All 	stores ....................................... 13,714 	+ 10.0 21,281 	+ 	9.6 34,995 	+ 	9.8 
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S ESTiMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

- 	 - 73,698 	+ 	3.4 73,698 	+ 	2.7 1 

- 	 - 13.200 	+ 	5.5 13,200 	+ 	5.5 2 

- 	 - 2.316 	- 	9.7 2.316 	- 	9.7 Tous les autres magasins d'alimenls ................... 3 

- 	 - - 	 - - 	- 4 

X 	 X x 	x x 	x 5 

x 	x x 	x 111.975 	+ 	5.1 

Epiceries 	- 	Boucheries ................................. 

6 

x 	x x 	x x 	x 

Epiceries, confisenes et artkles divers 	.................... 

7 

39,788 	+ 17.9 39.788 	+ 17.9 8 

x 	x x 	x 

Magasins generaux ................................... 

9 

19,714 	+ 18.5 19,714 	+ 	18.5 

Vendeurs d'automobiles d'occasion ...................... 

10 

... 

- 	 - x 	x x 	xGarages 

Grands rnagasins 	................................... 

11 

- 	 - 3,490 	+ 29.6 3,490 	+ 29.6 

Magasins de marchandises diverses ..................... 

12 

- 	 - x 	x x 	x 

Bazars ............................................. 

Concessionnaires d'aulomobiles 	........................ 

13 

- 	 - 1.508 	- 	9.2 1,508 	- 	9.2 14 

x 	x x 	x 2,480 	+ 29.6 

...........................................

Magasins de pièces et d'accessoires d'autornobiles ......... 

Magasins de vêtemenls pour dames .................... 

15 

- 	 - x 	x x 	x 16 

- 	 - x 	x x 	x 

Stations-service 	..................................... 

Magasins de vètements pour Ia famille .................. 

17 

- 	 - 4,986 	+ 20.5 4,986 	+ 20.5 

Magasins de chaussures pour Ia famille ................. 

Quincailleries ....................................... 18 

- 	 - x 	x x 	x 19 

- 	 - x 	x x 	x 20 

- 	 - - 	 - - 	 - 

Magasins de vêtements pour homrnes .................. 

Magasins de meubles. tèléviseurs, radios et accessoires 21 

- 	 - 13,894 	+ 	4.4 13,894 	+ 	4.4 Pharmacies, médicaments brevetés et produits de beauté 22 

- 	 - x 	x x 	x 

Magasins de chaussures spècialisèes ................... 

23 

- 	 - x 	x x 	x 

Magasins de meubles ................................ 

24 

x 	x x 	x x 	x 

Magasins dappareils rnènagers ........................ 

Bijouteries 	..................................... 	. 	. 25 

- 6,456 	+ 29.7 6.456 	+ 29.7 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires 26 

x 	 x x 	x 8,072 	- 12.1 

Fleuristes 	......................................... 

27 

x x 	x 37.410 	+ 	0.2 

Magasins d'accessoires personnels ..................... 

28 

140,208 	+ 	5.7 233,489 	+ 	7.1 373,697 	+ 	6.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

November - 1987 - Novernbre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $'000 % $000 

1 Combination stores (groceries and meat) 	.... .... ...... 1,393,921 + 	0.3 784,187 + 	6.4 2,178,108 + 	2.4 

2 183,295 + 	6.2 503,711 + 27.0 687.006 + 20.7 

3 All 	other 	food 	stores 	...... 	............. 	....... 	..... 18,388 - 	2.0 213,675 + 	7.8 232,063 + 	6.9 

4 1.352.051 - 	0.7 - - 1,352,051 - 	0.7 

5 280,941 - 	1.3 71,589 + 	10.6 352,530 + 	0.8 

6 82,218 + 14.0 109,094 + 	8.1 191,312 + 	10.6 

7 91,361 - 11.4 12.960 - 	3.5 104,321 - 10.5 

8 30,357 + 	3.4 2,640,272 + 23.3 2,670,629 . 	2? 0 

9 Used 	car 	dealers 	.................................. - - 83,437 ... 83,437 

10 265,934 + 	17.4 771.205 + 22.6 1,037.138 2? 

11 Garages 	........... 	......................... 	..... - - 154.406 + 18.4 154,406 + 18.4 

12 

Grocery confectionery and sundries stores .............. 

Variety 	stores ...................................... 

20,150 - 	4.1 317.222 + 	9.2 337,372 + 	8.3 

13 

Department 	stores 	.................................. 

General 	stores 	..................................... 

. 

101,088 + 	0.5 67,841 + 	0.8 168,929 + 	0.6 

14 

General merchandise stores .......................... 

Service 	stations 	.................................... 

198, 768 

... 

+ 	2.1 97,244 + 	9.2 296,012 + 	4.3 

15 

Motor vehicle dealers 	............................... 

Automotive parts and accessories stores ............... 

148,900 

. 

. 

+ 	8.7 59.867 - 	2.5 208,767 + 	5.2 

16 

Men's 	clothing 	stores 	............................... 

Women's clothing stores ............................. 

Specialty 	shoe 	stores 	........................ ...... 14,253 + 	1.9 11,099 + 12.5 25.353 + 	6.3 

17 

Family 	clothing 	stores ............................... 

97,549 - 	3.3 32.172 - 	2.0 129,721 - 	3.0 

18 

Family 	shoe 	stores 	.............................. ... 

Hardware 	stores ................. .........  ..... ..... 24,634 - 20.3 123,257 + 25.6 147.891 + 14.6 

19 

. 

47,413 + 24.1 135,377 + 27.0 182,790 + 26.2 

20 6,971 + 	1.2 52,976 + 22.4 59,947 + 19.4 

21 80,564 + 14.2 65,488 + 	1.8 146,052 + 	8.3 

22 Pharmacies, patent medicine and cosmetics stores 170,734 + 10.0 409,282 + 13.4 580,016 + 12.4 

23 

Household appliance stores 	.......................... 

Book 	and 	stationery 	stores ................. ..... .... 49,481 + 	11.2 4.3,001 .. 92,481 + 23.1 

24 

Househoid furniture stores 	........................... 

Furniture. TV.. radio and appliance stores .............. 

Florists 	........... 	............................... 2,030 + 20.0 41,196 + 20.4 43,226 + 20.4 

25 50,715 - 	2.2 52,030 - 	1.4 102,746 - 	1.8 

26 

Jewellery 	stores .................................... 

40,429 

. 

. 

+ 	5.3 130,907 + 20.9 171,336 + 168 

27 

Sporting goods and accessories stores .................

Personal accessories stores ...... ........ ........... 89,037 + 13.8 118,043 + 	8.7 207.080 + 108 

28 815,081 

. 

+ 	6.9 788,421 + 18.3 1,603.502 + 122 

29 

All 	other 	stores 	............................. .... 	... 

All 	stores ....................................... 5,656,262 + 	2.7 7,889,960 + 17.8 13,546,222 + 11.0 

IA 
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S ESTIMATIONS PRELIMINAIRES 

TABLEAU 16. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-November - 1987 - Janvier-Novembre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

15518,959 + 	5.3 8684,157 + 	7.8 24,203,116 + 	6.2 1 

2,029.250 + 	6.1 5,369,103 + 20.0 7,398.353 + 15.9 Epiceries, confiseries et articles divers 	................. 2 

209,605 - 	2.4 2.346,376 + 10.6 2,555,981 + 	9.3 3 

10,881,525 + 	0.9 - - 10,881.525 + 	0.9 4 

1,995,576 + 	3.7 699.773 + 14.3 2,695,349 + 	6.3 

Epiceries 	- 	Boucheries ................................ 

5 

838.425 + 	11.3 1.207,725 + 	6.5 2.046,149 + 	8.4 

Grands 	magasins 	.................................... 

Magasins generaux ................................. 6 

774.882 - 15.2 137,063 - 	0.9 911,945 - 13.3 

Magasins de marchandises diverses ..................... 

7 

.. 

. 

0 

403,318 + 	3.4 29,590,796 + 12.5 29,994,114 + 12.3 

Tous les autres magasins daliments ... ... ......... ...... 

8 

- 932,553 + 25.4 932.553 + 25.4 Vendeurs d'automobiles d'occasion .................... 9 

.. 

2,771.901 + 	7.9 8,020,398 + 	9.6 10,792,299 + 	9.2 Stations-service 	................................... 

- - 1,542,903 + 	8.2 1,542,903 + 	8.2 11 

.. 

196,478 + 	4.0 2,862,354 + 13.0 3,058,832 + 12.4 

Bazars ............................................. 

12 

.. 

705,629 + 	7.0 598.240 + 	8.4 1,303,869 + 	7.6 

Concessionnaires d'automobiles 	........................ 

13 

1,841,411 + 	6.7 976,983 + 	5.8 2.818,394 + 	6.3 

Garages 	........................................... 

14 

1,318,038 + 	9.6 584,393 + 	2.1 1,902,431 + 	7.2 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

138,801 + 	6.2 105.050 + 10.8 243,851 + 	8.1 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour dames ..................... 

Magasins de vètements pour Ia famille ................... 

16 

789,912 + 	1.6 289,906 + 	7.6 1,079,818 + 	3.1 

Magasins de chaussures spècialisées .................... 

17 

238,836 - 10.3 1,209,716 + 	19.1 1,448,551 + 13.0 18 

420,635 + 10.7 1,309,685 + 21.9 1,730,320 + 19.0 

Quincailleries........................................

Magasins de meubles ............................... 19 

62.471 - 	1.0 527,865 + 21.9 590,336 + 	19.0 20 

776.163 + 14.9 688.762 + 	5.9 1.464.924 + 10.5 Magasins de meubles, téléviseurs, radios et accessoires 21 

1,768.603 + 	11.7 4,235,509 + 	11.5 6,004,112 + 	11.6 

Magasins de chaussures pour Ia famille .................. 

Pharmacies, médicaments brevetés et produits de beauté. 22 

408,136 + 	8.8 365,559 + 32.6 773,695 + 18.9 23 

22.078 + 	3.8 494,649 + 15.6 516,726 + 15.1 

Magasins d'appareils ménagers ......................... 

Fleuristes 	......................................... 

.. 

24 

392.955 + 	2.9 476,542 + 15.4 869,497 + 	9.4 25 

371,409 + 17.0 1,649,099 + 	11.1 2,020,508 + 12.2 

Librairies 	et papeteries ................................ 

Bijouteries 	......................................... 

26 

705,976 + 	16.1 1,255,966 + 	11.2 1,961,941 + 12.9 

Magasins darlicles de sport et d'accessoires ............. 

27 

7.862,330 + 	6.2 7.968.313 + 19.8 15,830,643 + 	12.7 

Magasins d'accessoires personnels ..................... 

28 

53,443,301 + 	4.9 84,129,436 + 12.7 137,572,737 + 	9.5 

bus 	es autres magasins 	........................... 

Ensemble des magasins ........................... 29 



REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Verites Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 32,247 + 	5.2 

2 x x x x 32,197 + 27.4 

3 x X X X 2,674 

4 13,124 - 	5.6 - - 13,124 - 	5.6 

5 x x x x 14,412 + 	7.2 

6 

Combination stores (groceries and meat) ........... 

x x x x 8,982 + 32.0 

7 

Department 	stores 	.................................. 

x x x x 5,781 + 	5.3 

B x x x x 41,930 + 71 9 

9 

Variety stores ...................................... 

Motor vehicle dealers 	............................... 

- - 709' ... 709 

10 x x x x 19,816 

11 Garages 	............................. 	............ - - 1.515' ... 1,515 

12 - - 7,702 + 25.2 7,702 + 25.2 

13 x x x x 1,026 2.2 

14 

Grocery confectionery and sundries stores .............. 

2,679 - 	4.8 339 + 	12.9 3,018 - 	3.1 

15 

All other food stores ................................ 

5,347 + 	9.8 2,394 - 14.0 7,741 + 	1.1 

16 

General stores ..................................... 

x x X X X X 

17 

General merchandise stores .......................... 

x X X X X X 

18 

Used car dealers ................................... 

Service stations .................................... 

Hardware stores .................................... x x x x 1,759 

19 x x x x 2,474 - 	8.4 

20 

Men's clothing stores 	............................... 

Household furniture stores ........................... 

- X X X X 

21 

Automotive pails and accessories stores ............... 

x x x x 4,816 + 22.8 

22 

Women's clothing stores ............................. 

Family clothing stores ............................... 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 2,215 - 	7.1 12,096 + 22.1 14,311 + 16.4 

23 

Specialty shoe stores 	................ ............... 

Household appliance stores .......... ........  .... .... 

x x x x 413 + 15.6 

24 x x x x x x 

25 

Furniture, TV., radio and appliance stores .............. 

Florists 	........................................... 

595 + 14.3 169 + 	4.8 763 + 	12.1 

26 

Book and stationery stores ...... ............. ........ 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. x x x x 1.637 

27 x 

. 

x x x 1.382 

28 

Personal accessories stores .......................... 

8,925 + 	1.2 9,132 + 23.2 18,057 + 11 3 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 94,660 + 	4.4 145,657 + 23.8 240,317 + 15.4 

S 
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S ESTIMATIONS REVISEES 

TABLEAU 17. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - Ile-du-Prince-Edouard 
October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magas.ns indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

% $'09() $'09 0/,, 

x x x x 9,120 + 18.9 1 

x x x x 1977 - 	5.6 2 

- - 237 - 	7.3 237 - 	7.3 Tous les autres magasins d'aliments ................... 3 

6823 -t- 	10.8 - - 6.823 + 10.8 4 

x x x x x x 5 

- - 1,332 + 	0.9 1,332 + 	0.9 

Epiceries 	- 	Boucheries ................................ 

6 

X X X x x x 

Epiceries, corifiseries et articles divers 	.................... 

7 

12,608 + 	8.6 12,608 + 	8.6 8 

... 

x x x x 

Grands 	magasins 	..................................... 

Magasins generaux .................................... 

Vendeurs d'automobiles d'occasion .................... 9 

x x 2,873 + 	8.8 

Magasins de marchandises diverses ...................... 

Bazars .............................................. 

10 

-- - x x x x 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 1.910 + 19.0 

Stations-service 	..................................... 

12 

... 

x x x x x x 13 

308 - 	6.4 493 + 	6.4 800 + 	1.0 

Garages 	........................................... 

Magasins de pièces et daccessoires d'automobiles ......... 

14 

x x x x 702 + 25.7 15 

- .- x x x x 

Magasins de vétements pour hommes ................... 

Magasins de vétements pour Ia famille ................... 

16 

x x x x x x 

Magasins de vtements pour dames ..................... 

17 

- - 803' ... 803' ... 

Magasins de chaussures spècialisées .................... 

Ouincailleries ...................................... 18 

x x x x x x 19 

- - 346 + 	9.0 346 + 	9.0 

Magasins de meubles ................................ 

20 

. 

- - x x x x Magasins de rneubles, tèléviseurs, radios et accessoires ... 21 

x x x x 3,209 + 23.9 

Magasins de chaussures pour Ia farnille .................. 

Pharmacies, mèdicarnents brevetés et produits de beauté. . 22 

x x x x x x 

Magasins d'appareils mènagers ........................ 

23 

- - 124 + 	5.8 124 + 	5.8 

Librairies et papeteries ............................... 

24 

x x x x x x 

Fleuristes 	......................................... 

25 

- 693' ... 693' ... 

Bijouteries 	......................................... 

Magasins darticles de sport et d'accessoires ............. 26 

x x x 623' ... 27 

x x x 7,526 + 27.2 

Magasins d'accessoires personnels ..................... 

28 

19,875 + 	8.5 36,828 + 14.9 56,702 + 12.5 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 

October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $'09 % $000 % 

1 x x x X 96,337 + 12.0 

2 

Combination stores (groceries and meat) ....... ........ 

x x x x 19,083 + 27.6 

3 x x x x 4.214 + 	3.8 

4 37,296 - 	0.4 - - 37,296 - 	0.4 

5 16,212 + 	1.6 1,759 - 	6.8 17,971 + 	0.7 

6 General 	stores 	................................ 	.... - - 6.039 + 	9.9 6,039 + 	9.9 

7 5,194 + 	1.4 443 - 	16.1 5,637 - 	0.1 

8 - 81,257 + 	7.1 81,257 + 	7.1 

9 

Grocery confectionery and sundries stores ... ..... ...... 

- - 3.282 + 13.9 3.282 + 139 

10 

All other food 	stores ............ .................... 

Department 	stores 	.................................. 

x x X X 42,090 + 	4 4 

11 

General merchandise stores .......................... 

Garages 	................ 	....... 	.................. - - 2,314 + 18.7 2,314 + 	18.7 

12 

Variety 	stores ...................................... 

Motor vehicle dealers ...................... ......... 

x x x x 14.057 + 28.4 

13 

Used car dealers ................................... 

Service stations 	............ ...... ............ ...... 

1,814 + 16.7 2,004 + 	8.7 3,818 + 12.3 

14 

Automotive parts and accessories stores ............... 

Women's 	clothing 	stores ........... .... ............. 4,598 + 	2.0 3,764 + 	8.0 8,363 + 	4.6 

15 

Men's clothing 	stores 	............................... 

1,809 + 19.5 2.624 - 12.6 4,433 - 	1.8 

16 

Family clothing stores ........................... ....

Specialty 	shoe 	stores 	...... ........................ .x 

. 

. 

. 

x x x 584 

17 x x x X 2,128 + 	1.2 

18 - 4.810 8.4 4.810 - 	8.4 

19 1,250 + 	13.6 2.639 + 30.9 3.889 + 24.8 

20 x x x 944 

21 

Hardware stores ....................................

Household 	furniture 	stores 	........................... 

x x x x 3.566 - 	8.2 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 26,443 + 13.3 

23 

Household appliance stores 	.......................... 

1,545 + 	11.5 2.015 + 	14.6 3,560 	+ 13.3 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 1,135 	- 	0.2 

25 

Florists 	........................................... 

1,796 + 	12.4 493 - 	4.2 2,289 	+ 	8.3 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ...... ........... x x x x 2,329 

27 1,153 + 22.6 4,317 + 	3.1 5,470 	+ 	67 

28 

Personal accessories stores .......................... 

26,069 + 	7.2 23,858 + 16.2 49,927 	+ 11 1 

29 

All 	other 	stores 	................................. ... 

All 	stores ....................................... 187,519 + 	6.2 265,748 + 	9.6 453,267 	+ 	8.1 

r 

is 
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S ESTIMATIONS REVISEES 

TABLEAU 18. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 
October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

x x x x 62,171 + 	8.5 1 

x x x x 14,803 + 16.0 2 

x x x x 4,719 + 	6.6 3 

24.687 + 	1.6 - - 24.687 + 	1.6 4 

10,492 - 	4.3 3534' ... 14,025' + 	7.2 

Epiceries 	- 	Boucheries ............................ 

5 

- - 12,109 + 	4.0 12,109 + 	4.0 

Epiceries. confiseries et articles divers 	.................... 

6 

5,486 - 	1.4 929 + 12.3 6,415 + 	0.3 

Grands 	magasins 	..................................... 

7 

x x x 60,616 + 	8.7 

Tous les autres magasins d'aliments ...................... 

8 

3,030 + 28.6 3,030 + 28.6 

Magasins de marchandises diverses ...................... 

Bazars 	.............................................. 

9 

x x x x 34,435 + 13.9 10 

- 1.507 + 	10.1 1,507 + 	10.1 

Magasins gènéraux ................................... 

Concessionnaires d'automobiles 	......................... 

11 

x x x x 9.130 + 21.2 

Vendeurs d'automobiles d'occasion ....................... 

Magasins de pièces et d'accessoires d'automobiles. . . 12 

1,405 + 	5.1 1,021' ... 2,426' - 10.8 

Stations-service 	..................................... 

13 

4.525 + 	2.5 8.981' ... 13,506' ... 

Garages 	........................................... 

Magasins do vétements pour hommes 	................... 

14 

2,479 - 	8.1 1.478 + 	2.1 3,957 - 	4.5 15 

x x x x x x 16 

x x x x x x 

Magasins do vètements pour dames ..................... 

17 

- - 4,170 - 	4.0 4.170 - 	4.0 

Magasins do vêtements pour Ia famille ................... 

Magasins de chaussures spécialisees .................... 

18 

x x x x 3,656 - 	5.5 

Quincailleries........................................

Magasins de meubles ............................... .19 

- - 972 + 32.0 972 + 32.0 

Magasins de chaussures pour Ia lamille .................. 

20 

x x x x x x Magasins do meubles, tèlèviseurs, radios et accessoires ... 21 

1,649 -- 19,312 + 22.4 20,961 + 20.3 Pharmacies, médicaments brevetès et produits de beauté. . 22 

1,147 + 23.2 548' ... 1,694' + 28.3 23 

x x x x 974 + 	11.9 24 

1,104 + 10.0 527' ... 1,630' - 14.5 

Magasins d'appareils ménagers ........................ 

25 

x x x x 3,254' .. 

Librairies et papeteries ............................... 

26 

662 - 	2.4 1.267 + 14.6 1,929 + 	8.1 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 

27 

1 	708 - 	5.3 19,859' ... 35,567 + 20.0 

Magasins d'accessoires personnels ..................... 

28 

123,466 + 	4.4 222,819 + 17.4 346,284 + 12.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 



REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No. 

04  $000 $000 

1 Combination stores (groceries and meat) 243,757 + 	1.2 349,137 -4- 	21.8 592,893 + 	12.4 

2 6,852 - 	3.9 263,713 + 35.9 270.565 + 34.5 

3 3,82 1  + 	6.1 94,842 + 	11.2 98,663 + 11.0 

4 Department 	stores 	.... ............................. 224,464 + 	5.2 - - 224,464 + 	5.2 

5 General 	merchandise stores ........ ........ ......... x x x x 40,908 + 24.4 

6 x x X x 27,012 + 	7.3 

7 x 

. 

x x x 30,110 + 	1.5 

8 

Grocery confectionery and sundries stores .............. 

- - 722,426 + 	11.5 722.426 + 	11.5 

9 

All 	other food stores ................................ 

- 26.421 - 	3.0 26,421 - 	3.0 

10 

General stores ..................................... 

36,629 - 	4.3 255,688 + 20.4 292,318 + 16.6 

11 

Variety stores ...................................... 

Motor vehicle dealers 	............................... 

Garages 	.......... 	..... 	............... 	........... - - 67,869 + 22.7 67,869 + 22.7 

12 

Used car dealers ...................................

Service 	stations 	.................................... 

x 

. 

x x x 62,551 + 22.6 

13 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............... ............... 18,339 + 16.8 21,669 + 	1.7 40,008 + 	8.1 

14 Women's clothing stores ............................. 49,772 + 10.3 34,728 + 	4.6 84,500 + 	7.9 

15 

. 

. 

48,687 + 20.4 27,481 + 	10.1 76.168 + 16.4 

16 5,751 + 	8.7 2,477 + 	3.1 8.228 + 	7.0 

17 40,11 4  + 14.3 12,519 + 22.4 52,633 + 	16.1 

18 

Family clothing stores ............................... 

x x x x 62,932 + 32.4 

19 12,117 + 19.3 41.625 + 14.2 53.742 + 15.3 

20 

Family 	shoe stores 	................................. 

Hardware stores .................................... 

x x x x 14,861 

21 

Specialty shoe stores 	............................... 

Household appliance stores 	.................... ...... 

16,482 + 32.4 38,843 - 18.8 55,325 - 	8.2 

22 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 34,728 - 	8.4 90,087 + 27.6 124,815 + 15.0 

23 9,408 + 13.3 15,070' ... 24,478 

24 

Household furniture stores 	........................... 

- - 10,843 + 16.8 10,843 + 16.8 

25 

Florists 	........................................... 

4,843 + 13.2 9,216 + 	6.3 14,059 + 	8.6 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

3,891 + 20.3 37,800 + 	19.1 41,692 + 192 

27 14,193' ... 31,581 + 	5.7 45,773 + 139 

28 

Sporting goods and accessories stores ............. ....

Personal accessories stores ..........................

All other stores ....................... .. .... ..... 143,868 + 14.0 208.017 + 21.7 351,885 + 184 

29 All 	stores ....................................... 996,419 

. 

+ 	7.3 2,521,721 + 17.8 3,518,140 + 14.6 

. 
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S ESTIMATIONS REVISEES 

TABLEAU 19. Commerce de detail, magasins a succursales et magasins independants, suivant le genre de commerce 

Metropolitan Montreal - Zone metropolitaine de Montréal 

October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre cia commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1966 

Ventes Variation Ventes Variation Venles Variation 
No 

$'Ooo $'09 

x x x x 278,438 + 13.8 1 

x x x x 107,989 + 30.9 2 

2,006 + 10.9 48,266 + 	2.6 50,272 + 	2.9 

Epiceries 	- 	Boucheries ................................ 

Tous les autres magasins d'alimerits ............. ...... 3 

132.778 + 	4.4 - - 132,778 + 	4.4 4 

x x x x 9.076 + 12.3 5 

- - 1,365' ... 1.365 ... 

Epiceries, conhiseries et articles divers 	.................... 

6 

x x x x 9.225 + 	3.3 

... 

7 

- 322.671 + 	81 322,671 + 	8.1 

Grands magasins 	..................................... 

Magasins cia marchandises diverses ...................... 

8 

10,125 + 29.1 10,125 + 29.1 

Magasinsgeneraux .................... 	................ 

9 

22,937 130 96,092 + 	18.5 119,029 + 10.7 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

Vendeurs d'automobiles d'occasion ....................... 

10 

- - 22,037' ... 22.037' ... 

Stations-service 	..................................... 

11 

x x x x 23.100 + 33.4 12 

12,523 + 21.8 8,891 - 	4.2 21.414 + 	9.4 13 

27,246 + 	12.1 14,934 - 	7.4 42,179 + 	4.3 

Garages 	........................................... 

14 

26,694 + 16.9 8.295 + 27.6 34,989 + 19.2 

Magasins cia pièces et d'accessoires d'automobiles ......... 

Magasins cia vètements pour hommes ................... 

15 

4,084 + 	10.9 987' ... 5.070' - 	3.1 

Magasins cia vétements pour dames ..................... 

Magasins cia vétements pour Ia famille ................... 

16 

21,260 + 	13.1 7.356 + 33.1 28.616 + 17.6 17 

x x x x 36,618' ... 

Magasins de chaussures spècialisèes .................... 

18 

6,916 + 22.0 13,086 + 14.7 20,003 + 	17.1 

Magasins cia chaussures pour a famille .................. 

19 

x x x 4,964' .. 

Magasins cia meubles .............................. ... 

Magasins d'appareils menagers ........................ 20 

x x x x 16.492 -4- 	171 

Quincailleries ........................... 	............. 

Magasins de meubles. téléviseurs. radios et accessoires ... 21 

22,244 - 14.4 46,076 + 26.8 68,320 + 	9.6 Pharmacies, médicaments brevetés et produits tie beauté.. 22 

7.359 + 	11.0 8,170' ... 15,529' ... 23 

- - 5,609 + 34.9 5.609 + 34.9 24 

3,572 + 16.5 4,170 - 10.6 7,742 + 	0.1 25 

2 228 ... 13,523 + 	2.7 15.750' + 	7.3 

Librairies et papeteries ............................... 

26 

754 + 33.4 13,624 + 	5.8 23.378 + 15.8 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

Magasins d'articles de sport et d'accessoires ............ 

27 

101.849 + 14.2 86,460 + 21.7 188,310 + 17.5 

Magasins daccessoires personnels ..................... 

28 

576,100 + 	5.7 1,045,009 + 18$ 1,621,110 + 13.6 

bus las autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursates 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987i1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) ..... ......... 617,344 + 	4.8 272.045 + 18.2 889.389 + 	8.6 

2 124,406 + 	7.0 98.817 + 	8.1 223.223 + 	7.5 

3 

Grocery confectionery and sundries stores .............. 

9,139 - 	9.2 74,280 + 	5.1 83,419 + 	3.3 

4 Department stores .................................. 459,701 + 10.4 - - 459,701 + 10.4 

5 

All other food 	stores ................................ 

109,882 + 19.8 30,580 + 	6.6 140,462 + 16.7 

6 General 	stores 	... 	................................. x x x x 22,595 + 	15.1 

7 

General merchandise stores .......................... 

.. 

21 .032 - 18.0 3,452' ... 24,485 - 18.5 

8 - 

. 

- 1,180,695 + 	9.3 1,180,695 1 	93 

9 

Motor vehicle dealers 	..................... ...... .... 

Used car dealers ........................... .... .... - - 40,272' ... 40,272 

10 133,439 + 	15.1 252,108 + 17.7 385,546 + 	6 8 

11 - - 61,352 + 18.0 61,352 + 18.0 

12 

Garages 	.......................................... 

Automotive parts and accessories stores ............... x x x x 139.650 + 20.7 

13 37.373 + 	19.1 23.347 + 25.9 60.720 + 21.6 

14 79.438 + 	9.4 32.030 - 	2.9 111,468 + 	5.5 

15 

Variety 	stores ...................................... 

Men's clothing stores 	............................... 

41.560 + 	16.7 11.664 - 	1.9 53,224 + 12.0 

16 6.122 + 16.5 4.397 + 29.8 10,519 + 21.7 

17 

Service 	stations 	.................................... 

Family clothing stores ............................... 

29.825 + 	15.3 12,346 + 14.8 42,171 + 15.2 

18 x X x x 44,148 + 28.9 

19 

Women's clothing stores ............................. 

19.505 + 15.0 63,388 ... 82,893 

20 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

5.359 + 	5.5 19.740 + 	3.2 25.099 + 	3.7 

21 

Hardware stores ....................................

Household furniture stores 	........................... 

Furniture, TV., radio and appliance stores ...... ....... 36,584 + 14.6 12.225 + 20.4 48.809 + 16.0 

22 

Household appliance stores 	.......................... 

Pharmacies, patent medicine and cosmetics stores 75,260 + 21.3 162,802 + 	9.9 238.062 + 13.2 

23 Book and 	stationery 	stores . ... ...................... 17,422 

. 

+ 15.5 13.826' ... 31,248 + 33.4 

24 923 + 	4.7 19,618 + 16.4 20,540 + 15.8 

25 17,243 + 	4.2 18,986 + 14.7 36,229 + 	9.5 

26 18,769' 

. 

... 39,712' ... 58.481 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

35,197 + 	11.1 61,104 + 28.3 96,301 + 21.4 

28 

Sporting goods and accessories stores .................

Personal accessories stores .......................... 

364,947  + 12.8 303.489 + 14.2 668,435 + 13.4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 2,275,916 + 10.1 3,003,222 + 14.2 5,279,138 	+ 12.4 
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. 	 ESTIMATiONS REVISEES 

TABLEAU 20. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Toronto - Zone metropolitaine de Toronto 
October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indèpendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

251,009 + 	11.3 65,022 + 24.9 316,031 + 13.8 1 

33,592 + 	8.9 36.515 + 	6.3 70,106 + 	7.5 2 

2,269 - 16.2 41,974 + 	2.6 44.243 + 	1.4 Thus les autres magasins dalirnents ................... 3 

190,091 + 10.9 - - 190,091 + 10.9 4 

27,223 + 	12.3 7,704 + 	8.3 34,928 + 	11.4 5 

- 396' ... 396' ... 

Epiceries, confiseries et articles divers 	.................... 

Magasins gènèraux ................................. 6 

4,345 ... 505 - 	9.4 4,850' ... 7 

482,766 + 13.0 482,766 + 	13.0 8 

- 14,762' ... 14,762 ... 

Epiceries 	- 	Boucheries ................................. 

9 

56,664 9 7 80,702 + 20.4 137.366 + 15.8 

Vendeurs d'automobiles d'occasion ....................... 

10 

... 

- - 17,374 + 20.9 17,374 + 20.9 

Grands 	magasins 	..................................... 

11 

x x x x 41,608 + 	13.1 

Magasins de marchandises diverses ...................... 

Bazars .............................................. 

12 

20,917 + 19.3 11,595' ... 32,512' + 25.4 

Concessuonnaires d'automobiles 	......................... 

13 

... 

37,710 + 12.5 15,126 - 	18.1 52,836 + 	1.6 

Garages 	........................................... 

14 

19,848 + 	15.1 3,995 + 	7.8 23,843 + 13.8 

Stations-service 	..................................... 

Magasins de pièces of d'accessoires d'automobiles ......... 

15 

3,810 + 14.7 2,511 + 26.4 6,321 + 	19.1 

Magasins de vètements pour hommes ................... 

Magasins do vétements pour dames ..................... 

Magasins do vétements pour Ia tamilte ................... 

16 

15.713 + 14.5 6,005 + 23.1 21,718 + 16.8 17 

x x x x 11,035' .. 

Magasins de chaussures spècialisèes ................... 

18 

13,446 .. 14,836' ... 28282' 19 

4.212 + 	4.3 7,053 + 	0.1 11,265 4 	1.6 Magasins d'appareils rnênagers ........................ 20 

x x x x 26,157 + 	2.1 

Magasins de chaussures pour Ia famille ................. 

Magasins do meubles, tèlèviseurs, radios et accessoires 21 

21,358 + 15.2 64,615 + 	1.1 85,973 + 	4.3 

Quincailleries....................................... 

Pharmacies, médicaments brevetés et produits de beauté. 22 

8.783 + 	14.3 5,151' ... 13,934 + 27.4 23 

x x x x 7.893 + 	15.2 

Magasins de meubles................................ 

24 

6.629 + 	6.0 9,875 + 	3.4 16,504 + 	4.4 Bijouteries 	......................................... 25 

9.839 .. 8.154' ... 17,993' ... 

Librairies et papeteries ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

18,113 + 	13.2 31,982 + 	15.6 50,095 + 14.7 

Fleuristes 	......................................... 

27 

131,683 + 12.8 128,168 + 12.4 259,851 + 12.6 

Magasins d'accessoires personnels ..................... 

28 

904,442 + 11.6 1,116,291 + 14.1 2,020,733 + 13.0 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No. 

0/,> $000 % $'OOO 

1 x x x x 118,662 + 	11.5 

2 

Combination stores (groceries and meat) ............... 

x x x x 20,609 + 	19.1 

3 

Grocery confectionery and sundries stores .............. 

680 - 	3.4 3,785 - 	8.7 4,465 - 	7.9 

4 Department 	stores 	.............. . ........ ... ....... 52,001 - 	1.8 - - 52,001 - 	1.8 

5 x x x x 12,606 + 25.4 

6 x x x x 15,282 + 26.5 

7 x x x x 3,229 + 11.5 

8 

All other food stores ................................ 

- - 99,063 + 	0.4 99,063 + 	04 

9 .- - 3,416' ... 3,416 

10 

Variety stores ....... ............................... 

12,133 + 23.0 31,400 + 15.6 43,532 + 	17 6 

11 Garages 	............... 	... 	... 	..... 	............... - - 4,021' ... 4,021 

12 x x x x 8,887 + 10.9 

13 

Motor vehicle dealers 	............................... 

3,383 + 31.7 1,055 + 15.9 4,439 + 27.6 

14 8,312 + 	9.6 1,549 - 10.5 9,860 + 	5.9 

15 6,605 + 16.7 831 - 	3.3 7,436 + 	14.1 

16 

General stores ........ ............................. 

Women's clothing stores ............................. 

471 + 10.0 128' ... 599 

17 

General merchandise stores .......................... 

Family clothing stores ............................... 

2,556 + 26.5 625 + 12.6 3,181 + 23.5 

18 Hardware stores .................................... x x x x 4,735 + 16.5 

19 

used car dealers ...................................

Service 	stations 	.................................... 

Household furniture stores 	........................... 

.

. 

x x x x 5,994 - 	1.4 

20 

Men's clothing stores 	............................... 

x x x x 1,226 

21 

Automotive parts and accessories stores ............... 

x x x x 6,080 + 14.7 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores 2,710 + 	3.6 13.486 + 	14.1 16.195 + 12.2 

23 

Specialty shoe stores 	............................... 

1,899 + 27.4 850 + 22.0 2.749 + 25.7 

24 

Furniture. TV., radio and appliance stores .............. 

- - 1.412 + 11.3 1,412 + 	11.3 

25 

Household appliance stores .......................... 

Florists 	........................................... 

1,798 - 	4.4 2,135' ... 3,934 + 15.5 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 6,263 

27 

Sporting goods and accessories stores ................. 

2,143 + 29.3 2,783 - 	5.2 4,926 + 	71 

28 

Personal accessories stores .......................... 

23,110 + 	8.8 30,516 + 	4.7 53,626 + 	64 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 237,195 + 	9.7 281,233 + 	8.1 518,428 + 	8.8 

S 
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S 	 ESTIMATIONS REVISEES 

TABLEAU 21. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone metropolitaine de Winnipeg 
October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

x x x x 80,304 + 	12.1 1 

12.862 + 26.9 2 

2,714 - 15.9 3 

47.745 -- - - 47,745 -- 4 

x x x x 5.117 + 20.9 5 

- - 78' ... 78' ... 

Epiceries 	- 	Boucheries ................................. 

Epsceries, confiseries et articles divers 	.................... 

Tous les autres magasins d'alirnents...................... 

6 

712 + 	3.5 

Grands magasins 	..................................... 

Magasins de marchandises diverses ...................... 

7 

- 56,432 + 	0.7 56,432 + 	0.7 

Magasinsgeneraux.................................... 

8 

2,258 + 26.1 2,258 + 26.1 Vendeurs d'automobdes d'occasion ... ................. 9 ... 

28,444 + 13.3 

Concessionnaires d'automobiles 	......................... 

10 

- 2,381 + 26.8 2,381 + 26.8 11 

6,013 + 	4.4 

Bazars .............................................. 

12 

2,497 + 10.5 299 ... 2,796 + 	3.5 

Stations-service 	..................................... 

Magasins do pièces et d'accessoires d'automobiles ......... 

13 

7.263 + 	11.1 907 - 15.1 8.171 + 	7.4 

Garages 	........................................... 

Magasins de vétements pour hornmes ................... 

14 

4,133 + 13.7 127 + 16.7 4.260 + 13.8 

Magasins de vètements pour dames ..................... 

15 

592 ... 

Magasins de vétements pour Ia famille ................... 

16 

2,581 + 24.7 17 

1,423' ... 

Magasins do chaussures specialisèes .................... 

Quincailleries ...................................... 18 

4.603 - 	4.6 19 

857' ... 

Magasins do chaussures pour Ia tamille .................. 

Magasins de meubles ................................. 

20 

x x x x 4,474 + 	6.2 Magasins do meubles. tèlèviseurs, radios et accessoires... 

.. 

21 

x x x x 9,822 + 	11.8 Pharmacies, médicaments brevetès et produits de beauté. . 22 

1,740 + 26.3 412 + 10.2 2.153 + 22.9 23 

- - 628 ... 628' ... 24 

x x x x 2,807 - 	1.3 

Magasins d'appareils menagers ........................ 

25 

x x x x 3.260' ... 

Librairies el papeteries ............................... 

Magasins d'articles do sport et d'accessoires ............. 26 

1.640 + 	11.8 2,508 - 	2.3 4.147 + 	2.7 

Fleurisles 	......................................... 

Bijoutenes 	......................................... 

27 

18.966 + 	9.3 20,508 + 14.9 39.493 + 	12.1 

Magasins d'accessoires personnels ..................... 

28 

189,843 + 	8.7 147,286 + 	6.4 337,129 + 	7.7 

Tous les autres magasins 	............................ 

Ensemble des magasins........................... 29 
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REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Venles variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) ............... x x x x 84,708 + 	5.9 

2 x x x x 18,077 + 16.7 

3 395 + 22.3 5,212 + 30.8 5,607 + 30.2 

4 

Grocery confectionery and sundries stores ..............

All other lood stores ................................ 

34,436 + 	6.8 - - 34,436 + 	6.8 

5 General merchandise stores .......................... 14,722 - 	1.4 1.087 + 32.3 15,809 + 	0.3 

6 General 	stores ..................................... 9,973 + 17.3 22,177 + 33.3 32,150 + 27.9 

7 Variety 	stores 	... 	.................................. 3,694 + 	5.9 392 - 	4.0 4.086 + 	4.8 

8 - - 102,057 + 	4.5 102,057 4 5 

9 

Department stores .................................. 

- - 2,443' ... 2.443 

10 5,910 + 	17.6 21,917' ... 27,828 

11 - - 3,316 + 	9.9 3.316 * 	99 

12 x x x x 10,592 + 21.1 

13 

Motor vehicle dealers 	............................... 

Garages 	.......................... ......... ....... 

3,251' ... 1.671 - 16.1 4,922 + 	13.1 

14 6,839 + 10.3 2.687 - 19.8 9,526 - 	0.2 

15 x x x x 6,665 + 25.0 

16 x x x x 277 - 	3.0 

17 

Family clothing stores ............................... 

x X X X 3,270 + 	5.0 

18 

Service 	stations 	.................. .......  ....... .... 

x 

. 

x x x 5,775 + 	8.5 

19 

Used car dealers ................................... 

x x x x 4,212 + 10.0 

20 - - 1,732 - 	8.8 1,732 - 	8.8 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ...............................

Women's clothing stores ............................. 

Family shoe stores 	................................. 

x x x x 3.610 

22 Pharmacies, patent medicine and cosmetics stores x x x x 17,768 - 	1.5 

23 

Specialty shoe stores 	............................... 

Hardware stores .................................... 

Furniture, TV., radio and appliance stores .............. 

1,177 + 13.9 783 + 	3.8 1,960 + 	9.6 

24 

Household furniture stores ........................... 

x x x x 1,107 + 	6.1 

25 

Household appliance stores ...................... .... 

Florists 	........................................... 

1,402 + 	0.8 2,361 + 	8.2 3,764 + 	5.3 

26 

Book and stationery stores ........................... 

x x x x 7,610 - 159 

27 

Jewellery 	slores .................................... 

Sporting goods and accessories stores ................. 

1,165' ... 2,184 - 10.8 3,348 + 	3 

28 

Personal accessories stores .......................... 

23,443 + 	5.4 37,139 + 35.7 60,582 + 22 

29 

All 	other 	stores 	... 	... 	..... 	... 	............ .......... 

All 	stores ....................................... 190,536 + 	9.1 286,700 + 12.4 477,236 + 11.0 

. 
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S ESTIMATIONS REVISEES 

TABLEAU 22. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 
October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independents 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

188.644 + 15.9 37,293 + 	2.0 225,936 + 133 1 

19,433 + 	5.8 29,758 + 	1.5 49,191 + 	3.2 2 

743 + 	5.9 11,554 + 	16.8 12.297 + 16.1 Tous les autres magasins d'aliments ................... 3 

121,014 - 	7.7 - - 121,014 - 	7.7 4 

15,220 + 17.6 9,321 + 	15.2 24,541 + 16.7 

Epiceries 	- 	Boucheries ................................. 

5 

x x x x 60,991 + 	16.1 6 

3.847 ... 550 - 13.1 4,396 ... 

Epiceries, confiseries et articles divers 	.................... 

Grands magasins 	..................................... 

Magasins de marchandises diverses ...................... 

... 

7 

x x x x 310,212 + 	16.1 8 

- 4,303 + 	1.9 4,303 + 	1.9 

Magasins genéraux .................................... 

9 

28,471 18,6 54,629 ... 83,100 + 30.0 

Bazars .............................................. 

10 

- - 6,241 + 	4.7 6,241 + 	4.7 11 

6.034 ... 29,151 + 29.1 35.185 + 32.7 12 

10,370 + 32.4 8,345 + 	6.2 18,715 + 19.2 

Concessuonnaires dautomobiles 	......................... 

Stations-service 	..................................... 

13 

21,454 + 	9.9 6,729 4- 	12.8 28,183 + 10.6 

Vendeurs d'automobiles d'occasion ....................... 

Garages 	........................................... 

14 

16,647 + 20.9 3.949 - 19.5 20,596 + 10.2 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de vetements pour dames ..................... 

15 

1,070 - 	4.9 2.011 ... 3,082 ... 

Magasins de véternents pour hommes ................... 

16 

6,223 + 	5.8 2,232 - 	2.6 8,455 + 	3.4 

Magasins de vètements pour Ia famille ................... 

Magasins de chaussures spècialisées .................... 

17 

x x x x 11,776 - 	13.1 18 

x x x x 9,851 + 25.6 19 

x x x x 10,798 ... 20 

x x x x 14,915 - 	5.3 Magasins de rneubles, téléviseurs, radios et accessoires. . . 21 

15,765 + 28.1 47,014 + 	11.3 62,779 + 15.1 

Magasins de chaussures pour Ia famille ................. 

Ouincailleries....................................... 

Pharmacies, médicaments brevetés et produits de beauté. . 22 

4.282 + 	7.5 2,344 + 33.1 6,626 + 15.3 23 

x x x x 5,235 + 25.4 

Magasins de meubles................................ 

24 

4.234 - 	1.3 5,790 - 	8.1 10,024 - 	5.3 

Magasins d'appareils ménagers ........................ 

Fleuristes 	......................................... 

25 

3,945 + 20.1 14.330 + 26.0 18,275 + 24.6 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

7,838 + 20.9 5,432 - 13.5 13,270 + 	3.9 

Magasins d'articles de sport et d'accessoires ............. 

27 

82.710 + 	10.1 78,486 + 12.5 161,197 + 	11.3 

Magasins d'accessoires personnels ..................... 

28 

625,601 + 	8.2 715,582 + 15.9 1,341,183 + 12.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 

October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins it succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 228619 + 21.9 100,092 + 18.8 328,711 + 21.0 

2 22,267 + 15.2 45,878 + 19.3 68,145 + 17.9 

3 3,610 + 	4.0 24.723 + 	8.6 28.333 + 	8.0 

4 144,209 - 	8.4 - - 144,209 - 	8.4 

5 16,775 + 	9.4 5,744 + 23.2 22,519 + 12.6 

6 General 	stores ..................................... x x x x 11024 + 19.7 

7 5,557 2.4 1,108 + 	5.7 6.666 - 	1.1 

8 x x x x 287.574 + 120 

9 

Combination stores (groceries and meat) ............... 

Motor vehicle dealers 	........................... .... 

- - 13,787 ... 13,787 

10 44,988 + 21.0 75,404 + 	16.1 120.392 + 179 

11 

Department 	stores 	.................................. 

General merchandise stores .......................... 

Garages 	.......................... 	.......... 	..... - - 15,335 ... 15.335 

12 

Grocery confectionery and sundries stores ..............

All 	other 	food 	stores ................................ 

8,195 

. 

+ 13.0 14,192 + 22.7 22,387 + 19.0 

13 7,861 + 	6.6 5,354 .,, 13,214 + 24.8 

14 

Variety 	stores ...................................... 

19,962 + 	7.2 10,905 - 	3.3 30,867 + 	3.2 

15 

Service 	stations 	.................................... 

15,918 + 14.6 5,607 + 26.4 21,525 + 17.4 

16 

Used car dealers ................................... 

Family clothing stores ............................... 

795 - 	9.4 2,029 + 10.3 2,824 + 	3.9 

17 

Women's clothing stores ............................. 

4,951 + 	11.3 2,880 + 33.5 7,831 + 18.5 

18 

Men's clothing stores 	............................... 

x x x x 10,258 + 	5.4 

19 

Family shoe stores 	................................. 

Hardware stores .................................... 

5,907 + 19.2 9,964 + 30.1 15,871 + 25.8 

20 353 - 18.8 3,391 + 26.7 3,744 + 20.3 

21 

Automotive parts and accessories stores ............... 

x x x x 9,141 

22 

House3'iold appliance stores 	.......................... 

Furniture. TV., radio and apphance stores ..............

Pharmacies, patent medicine and cosmetics stores 31,764 + 	8.4 42,365 + 	7.7 74,128 + 	8.0 

23 

Specialty shoe stores 	............................... 

3,219 + 	0.2 3,972 + 17.8 7,192 + 	9.2 

24 

Household furniture stores 	........................... 

x x 4,131 + 30.1 

25 

Florists ........ ................................... 

4,005 - 	1.2 6,678 - 	3.6 10.683 - 	2.7 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 4,508 + 23.4 17,309 + 35.2 21,817 + 320 

27 

Jewellery stores .................................... 

6,772 + 15.7 14,074 - 12.9 20,846 - 	5 3 

28 

Personal accessories stores .......................... 

92,837 + 	9.6 87,336 + 32.8 180,173 + 19 0 

29 

All 	other 	stores 	........... 	... 	............... 	.... 	... 

All 	stores ....................................... 688,313 + 	8.8 815,012 + 17.8 1,503,325 + 13.5 
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S ESTIMATIONS REVISEES 

TABLEAU 23. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone métropolitaine de Vancouver 

October - 1987 - Octobre 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 

x x x x 147,297 + 	19.3 Epiceries 	- 	Boucheries .............................. 1 

x x x x 41,557 + 27.6 2 

2,920 + 	1.3 16,192 + 	9.1 19,112 + 	7.8 bus les autres magasins daliments ................... 3 

84,334 - 10.6 - 84,334 - 10.6 4 

6,427 + 	3.1 5 

- - 124' ... 124' ... 

Epiceries, confiseries et articles divers 	.................... 

6 

... 

x x x x 524 - 18.2 7 

x x x 165,899 + 16.6 

Magasins do marchandises diverses ...................... 

8 

... 

5997' ... 5,997' ... 

Grands 	magasins 	..................................... 

Magasins généraux .................................... 

9 

18,f.19 1 33,379 + 	2.1 51,928 + 	7.7 

Concessionnaires d'automobiles 	......................... 

10 

- - 7,305 + 	3.2 7,305 + 	3.2 

Vendeurs d'automobiles d'occasion .......................

Stations-service 	..................................... 

11 

x x x x 10.226 + 10.6 

Bazars .............................................. 

Garages 	........................................... 

12 

5.874 + 	3.4 2448' ... 8,323' + 26.9 13 

12,763 + 	9.3 7,407 - 	4.8 20,170 + 	3.6 14 

7.035 + 	2.4 2,768 + 23.9 9,803 + 	7.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

15 

x x x x 1.132 - 	9.9 

Magasins do vètements pour homrnes ................... 

Magasins do vãtements pour dames ..................... 

Magasins do vétements pour Ia famille ................... 

16 

x x x x 4,253 + 23.7 

Magasins do chaussures spècialisées .................... 

17 

x x x x 3,185 + 	0.7 

Magasins cia chaussures pour Ia famille .................. 

18 

4.388 + 	2.3 5,168' ... 9,555' + 20.9 19 

x x x x x x 20 

- - x x x x 

Quincailleries........................................ 

Magasins do meubles, téléviseurs, radios et accessoires ... 21 

21,925 + 	9.8 16,404 + 	7.4 38.329 + 	8.8 

Magasins do meubles ................................. 

Pharmacies. rnèdicaments brevetes et produits de beautè.. 22 

1,945 - 	6.8 1,425 + 27.4 3,370 + 	5.0 

Magasins d'appareils rnenagers ......................... 

23 

x x x x 2,161 + 25.8 24 

2.502 - 	4.9 4,307 - 	11.4 6.809 - 	9.1 

Fleuristes 	......................................... 

25 

x x x x 12,043 + 33.0 

Librairies et papeteries ................................ 

Bijouteries 	......................................... 

26 

5,091 + 13.6 7,612 - 	6.3 12.703 + 	0.7 

Magasins d'articles do sport et d'accessoires ............. 

27 

48,161 + 	7.1 43.467' ... 91,628' + 22.9 

Magasins daccessoires personnels ..................... 

28 

369,941 + 	4.8 401,679 + 20.7 771,620 + 12.5 

Tous les autres magasins 	............................ 

Ensemble des magasins........................... 29 



REVISED ESTiMATES 	 is TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 
October - 1987 - Octobre 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 - 	 - 7,020 	+ 	1.1 7,020 	+ 	1.1 

2 - 	 - 1,231 	+ 	2.1 1,231 	+ 	2.1 

3 - 202 	+ 	9.0 202 	+ 	9.0 

4 - 	 - - 	 - - 	- 

5 General merchandise stores ..................... .... x 	x x 	x x 	x 

6 x 	x x 	x 11,729 	+ 14.3 

7 x 	x X 	 X X 	 X 

8 - 	 - 3,342 	- 15.5 3,342 	- 155 

9 Used 	car 	dealers ... ............................... - 	 - X 	 X S 	 X 

10 - 	 - 1,264 	- 12.9 1,264 	- 129 

11 - 	 - X 	 S X 

12 Automotive parts and accessories stores - 409 	... 409 

13 - 	 - x 	S S 	 S 

14 - 	 - 159 	+ 	0.5 159 	+ 	0.5 

15 

Combination stores (groceries and meat) ............... 

x 	x X 	 X 307 

16 

Grocery confectionery and sundries stores .............. 

All other food stores .................... .... ........ 

- 	 - S 	 X x 	S 

17 

Department stores ............................... ... 

- 	 - S 	 S S 	 S 

18 

General stores ..................................... 

Variety stores ...................................... 

- 	 - 427 	17.4 427 	17.4 

19 

Motor vehicle dealers ............................... 

- 	 - S 	 S X 	 S 

20 

Service stations .................................... 

Garages 	.......................................... 

- 	 - X 	 S S 	 S 

21 

Men's clothing stores 	............................... 

- 	 - - 	 - - 	- 

22 

Women's clothing stores ............................. 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores - 	 - 1.397 	+ 	7.5 1,397 	+ 	7.5 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

- 	 - x 	x x 	x 

24 

Hardware stores .................................... 

Household furniture stores ................ ....... .... 

- 	 - x 	x x 	x 

25 

Household appliance stores 	...................... .... 

Furniture. TV., radio and appliance stores .............. 

S 	 S S 	 S S 	 S 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

Sporting goods and accessories stores ................. - 	 - 

. 

. 

563 	+ 30.8 563 	- 	308 

27 

Florists 	........................................... 

x 	S x 	x 616 

28 

Personal accessories stores .......................... 

x 	x S 	 5 3,794 	+ 	04 

29 

All other stores 	.................................... 

All 	stores ....................................... 15,147 	+ 15.9 21,606 	- 	0.5 36,753 	+ 	5.6 

[1 
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S ESTIMATIONS REVISEES 

TABLEAU 24. Commerce de detail, magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

October - 1987 - Octobre 

Chain stores 

Maqasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

1,566,028 + 	8.6 881,166 17.3 2447.194 -1- 	11.6 Epiceries - Boucheries 1 

194,546 + 	7.3 524554 + 24.3 719.100 + 19.2 2 

18,602 - 	2.4 226,228 + 	9.1 244.830 + 	8.1 Tous les autres magasins d'alirnents ................... 3 

1,117,754 + 	2.9 - - 1.117.754 + 	2.9 4 

237,554 + 13.0 70,115 + 19.0 307.669 + 	14.3 

Epiceries, confiseries et articles divers 	................... 

5 

88,127 + 21.4 121,120 + 	13.5 209,247 -f 	16.7 Magasinsgerieraux ................................. 6 

79,006 - 	6.3 12.987 - 	3.1 91,993 - 	5.9 

Grands 	magasins 	..................................... 

Magasins de marchandises diverses ...................... 

... 

7 

35.958 22 2.865,822 + 10.5 2,901,780 + 	10.3 

... 

8 

97,981 + 35.7 97.981 + 35.7 

Bazars .............................................. 

Concessionnaires d'automobiles 	......................... 

9 

263.bG'l  789,630 + 19.6 1.053,193 + 17.9 10 

- - 164,052 + 21.6 164,052 + 21.6 11 

20,872 + 16.0 291,588 + 22.9 312,461 + 22.4 

Vendeurs d'automobiles d'occasion ....................... 

12 

84,769 + 	19.2 64,894 + 12.9 149,663 + 16.4 

Stations-service 	..................................... 

Garages 	........................................... 

13 

197,886 + 	8.9 102,363 + 	7.9 300,249 + 	8.6 

Magasins de pièces et daccessoires d'automobiles ......... 

Magasins de vètements pour hommes ................... 

14 

145,190 + 17.7 57,564 -s- 	3.6 202,754 + 13.4 15 

14,720 + 	9.1 11.891 + 26.8 26.611 + 16.3 16 

89,880 + 13.7 33,410 + 	15.1 123.290 + 	14.1 

Magasins de chaussures spècialisèes .................... 

17 

23,495 - 	4.1 128,099 + 24.4 151,594 + 	18.9 

Magasins de vétements pour dames ..................... 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures pour Ia farnille .................. 

18 

45.222 + 15.7 137,840 + 29.5 183,061 + 25.8 

Quincailleries ........................................ 

19 

6,261 - 	0.8 54.069 + 27.5 60,330 + 23.9 20 

77,818 + 15.0 70,095 - 	5.5 147.913 + 	4.2 Magasins de rneubles, télèviseurs, radios et accessoires ... 21 

176,066 + 	10.0 424,003 + 14.2 600,069 + 12.9 

Magasins de meubles ................................. 

Pharmacies, rnèdicarnents brevetés et produits de beaute. . 22 

40,412 + 	13.3 39.883' ... 80,295' + 28.3 

Magasins d'appareils menagers ......................... 

23 

1,690 - 	1.1 44,278 + 18.2 45,968 + 17.4 

Librairies et papeteries ................................ 

24 

37.289 + 	4.3 46,565 + 	6.2 83,854 + 	5.3 

Fleuristes 	......................................... 

25 

34,623 + 35.3 127,990 + 24.5 162.613 + 26.7 

Bijouteries 	......................................... 

26 

69937 + 18.6 124,549 + 	11.0 194.486 + 13.6 

Magasins d'articles de sport et d'accessoires ............. 

27 

72..377 + 	11.2 803,393 + 19.2 1,590,770 + 15.1 

Magasins d'accessoires personnels ..................... 

28 

5,454,646 + 	8.8 8,316,129 + 15.5 13,770,774 + 12.7 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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1418 t 23. I toil Ir,k 	Seo.owiol ly 40 o'.Il, by Kol of 3' 	oe0000l by ffon and Notropolitn' Aro( I) 

Canada 

1987 

January 	february 	March 	April 	May 	June 	July 	AugustT 

Janvier 	Fdvrier 	Mars 	Avril 	Vlsi 	Juin 	Juillet 	AoOtr 

No. 
millions of dollars - millions de dellarm 

Kind or buaineami 

1 	Combination stores (groceries and meat) 2,136.0 2,143.5 2,160.6 2,173.0 2,206.4 2,242.8 2,184.4 2,243.5 

2 	Grocery confectionery and sundries stores 644.9 646.0 651.6 660.4 669.6 672.3 666.4 678.8 

3 	All other food stores 230.8 230.1 229.4 234.5 234.9 239.8 246.1 236.7 

4 	Department stores 1,040.0 1,074.9 1,072.0 1,083.9 1,055.9 1,087.3 1,060.5 1,081.9 

5 	General merchandise stores 238.5 243.8 241.7 248.0 245.7 244.0 235.5 269.0 

6 	General stores 181.5 183.2 185.2 184.8 185.6 184.4 187.1 193.9 

7 	Variety stores 90.1 89.3 89.6 94.0 82.9 89.3 92.3 88.0 

8 	Notor uehicle dealers 2,380.8 2,544.2 2,584.2 2,672.5 2,601.7 2,765.4 2,694.3 2,776.7 
9 	Used car dealers 79.0 76.5 78.4 75.9 80.8 80.6 82.3 84.8 

10 	Service stations 889.0 906.9 924.0 959.7 969.7 986.7 991.8 1,025.2 

11 	Garages 126.7 136.4 131.8 135.5 136.1 138.5 136.5 142.2 

12 	Vutomotive parts and acceosories stores 262.8 271.2 280.1 277.0 278.8 283.8 289.5 288.9 

13 	Man's clothing stores 123.1 126.5 128.7 127.1 125.6 127.8 129.7 128.4 

14 	Nomen's clothing stores 263.4 267.2 261.7 264.4 260.2 265.4 211.0 272.7 

15 	Family clothing stores 176.8 178.1 180.1 183.9 183.5 184.2 186.9 186.5 

16 	Specialty shoe stores 20.2 21.6 22.0 21.0 21.5 22.2 22.9 24.3 

17 	Family shoe stores 98.2 99.7 101.2 99.2 99.1 101.2 103.6 102.8 

18 	Hardware stores 125.4 129.7 127.4 132.8 128.3 150.7 113.2 135.6 

19 	Household furniture stores 139.8 146.5 145.3 147.7 158.9 165.4 165.5 ISV.' 

20 	Household appliance stores 46.1 50.5 54.8 54.1 55.1 60.8 57.2 56. 

21 	Furniture, 1.9. • radio and appliance stores 132.6 133.3 131.9 131.9 133.0 136.2 137.8 135.I 

22 	Pharmacies, patent medicine and comnetics stores 533.1 534.5 540.6 546.2 558.8 563.3 568.9 562. 

23 	Book and stationery stores 70.2 70.8 69.4 73.7 77.2 76.5 78.4 77.' 

24 	Florists 45.9 45.9 45.1 48.7 48.2 49.5 49.8 69. 

25 	Jeweilery stores 92.2 92.5 92.9 94.4 92.9 96.7 97.7 96.1 

26 	Sporting goods and accessories 8tores 188.1 189.2 185.4 179.8 177.4 177.0 182.6 190.1 

27 	Personal accessories stores 181.7 185.2 182.3 186.9 186.0 181.8 190.1 197.2 

28 	All other stores 1,395.7 1,425.8 1,431.3 1,477.1 1,502.9 1,522.1 1,531.3 1,535.0 

29 	10161 ALL STOlES 11,932.8 12,243.1 12,328.8 12,561.9 12,556.9 12,875.5 12,198.5 12,994.1 

Regiona and Selected #tropolitas Areas: 

30 Newfoundland 203.3 210.0 215.4 226.5 211.8 219.0 220.2 229.5 

31 Prince Edward Island 49.5 49,0 50.9 53.6 52.6 53.2 52.7 53.0 

32 Nova Scotia 604.9 816.1 823.0 436.7 432.1 636.6 434.4 436.5 

33 New Brunswick 298.9 303.6 300.8 313.6 302.6 313.8 318.3 316.7 

34 Qu6Dec 2,982.9 3,029.1 3,137.8 3,187.1 3,181.6 3,276.5 3,292.9 3,332.2 

35 Botarlo 4,568.0 4,725.7 4,796.0 8,835.9 4,820.1 4,907.6 4,932.4 4,952.5 

36 Manitoba 464.4 460.4 464.0 492.2 467.4 479.7 470.3 881.6 

37 Saskatchewan 427.3 428.5 419.9 425.2 429.1 453.6 826.3 437.3 

38 Alberta 1,191.6 1,243.5 1,176.0 1,221.8 1,262.5 1,241.9 1,224.9 1,282.6 

39 Britiah Colinbla 1,335.1 1,370.9 1,370.3 1,393.7 1,812.2 1,422.6 1,415.9 1,447.6 

40 Yukon and Northwest territories 34,13 34.1 33.6 38.3 35.3 34.7 34.8 36.2 

41 Mantral 1,330.1 1,391.6 1,459.8 1,471.8 1,874.9 1,521.5 1,512.8 1,535.1 

42 Toronto 1,720.9 1,820.1 1,849.6 1,866.1 1,882.8 1,912.4 1,890.3 1,931. 

43 Winnipeg 299.8 302.5 306.2 324.0 310.9 325.6 307.3 316., 

44 Vancouver 679.0 704.7 706.9 719.5 730.6 726.3 728.5 741.' 

 Each series of labia 25 excluding the "total all stores 0  has been adjusted separately by dividing the unadjusted series by the apprnprtate coabiny? 
factor in Table 27. 	the total all stores has been derived by the ei,miiation of the seasonally adjusted kinds of business totals. 

 Per cent change is calculated on data expressed in thousands of dollars. 
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4811(81 25. Ic,nrw,rr' .1 	161 	4,:,t.;nu1,,i I 	 ,ar genra do Cerc, e 	liar rtjIon et ,vriI' mei.ro1x, III, tile 11 

Per cent chnncle(2) 
1986 	

Variation 
procentuello(2) 

Septe,ttherr (k,toberr 	NovemberP 	October 	November 	December 	Octoberi November/ 
September October 
1987 	1987 

Septembrer Octobrer 	NovemibreP 	Octobro 	.kiovembro 	Ddcembre 	Octobre/ Novemibre/ 
Septembre Octobre 
1987 	1987 

NO 
millions of dollars - millions de dollars 

Genre de corce: 

2,269.2 2,290.6 2,312.5 2,118.4 2,159.9 2,152.4 .0.9 .1.0 Cpiceries - Voueheries 
691.3 703.6 726.3 590.6 600.8 614.1 .1.8 +3.2 fpiceries v  coofiseries at articles tImers 	2 
237.9 239.6 247,2 222.6 225.1 227.4 .0.7 .1.5 Taos les outres maqasins d'aliments 	 3 

1,058.2 1,076.2 1,092.1 1,067.3 1,079.7 1,077.8 .1.7 .1.5 Grands mItoasins 	 4 
260.9 264.5 261.9 234.7 266.0 250.1 .1.4 -1.0 Megasins tIe merchandises diverses 	 5 
193.1 200.5 201.6 174.9 180.0 181.6 .3.8 .0.6 Mnqssins qénéraux 	 6 
92.6 90.4 91.4 100.4 101.0 105.3 -2.3 .1.1 Gazers 	 7 

2,751.9 2,846.6 2,829,3 2,492.9 2,347.9 2,455.5 .3.4 -016 Concessionneires d'sutoeobiles 	 8 
86.1 96.3 90.8 71.2 68.1 76.9 *11.8 -5.7 Vervleurs ,Vautoe,obileo d'occasion 	 9 

1,036.5 1,038.2 1,053.4 869.8 869.5 871.2 *0.2 *1.5 Stations-service 	 10 
145.3 152.8 149.6 126.5 127.8 127.1 .5.1 -2,0 Garages 	 11 
297.5 303.7 299.0 254.5 269.1 270.6 .2.1 -1.5 Meqasins de pièces at d'accessoires d'automo- 	12 

hues 
128.4 137.1 130.2 123.0 124.9 124.4 .6.7 -5.0 P4oqasins do v.tements pour hoovees 	 13 
268.3 276.1 28018 260.8 261.9 262.1 .2.9 .1.7 +laqasins do vêtemctnts pour dames 	 14 
180.8 193.1 191.8 176.2 177.3 181.2 .6,8 -0.7 Heqasins tie vètements pour is famille 	 15 
23.2 23.5 23.8 20.6 21.4 22.0 .1.5 *1.3 Macjasins tie chaussures spécialisées 	 16 

107.8 105.8 103.2 96.6 101.3 95.6 +2.0 -2.5 Maqasins tie chsussures pour Is familIe 	 17 
137.5 146.0 147,8 125.4 130.9 123.5 .6.2 .1.2 Uucr,cailleries 	 18 
71.9 169.9 173.6 138.5 134.6 140.8 -2.3 *2.1 Hc,qasir,s tie ,,eubles 	 19 
'5.8 56.6 57.0 45.2 46.5 48.3 .1.4 .0.7 Haqamins dappareils ménaqera 	 20 
0.2 137.9 141.2 130.7 130.0 135.2 -1.6 .2.4 '4sgasina do scuttles, téléviaeurs, radios et 	21 

aceessoiros S 01.3 585.9 587.7 517.3 526.3 531.4 .0.8 .0.3 Pharmacies, sédicmccents brevetés at produlta do 	22 
heauté 

41,1 83.8 84.1 67.4 68.4 69.2 .3.3 .0.3 Librairies at papeteries 	 23 
53.9 52.4 52.8 05.0 44.4 45.1 -2.7 *0.7 fleuristes 	 24 
03.2 96.0 92.5 91.5 92.0 87.8 -6.9 -3.7 8i)outeries 	 25 

200.4 200.5 211.9 161.8 186,0 196.6 -- .5.7 Haoasins d'srticles do sport ot acceasoires 	26 
197.3 199.9 200.7 179.3 179.5 185.6 +1.1 *0,4 Moqasirts d'accessoires permonnels 	 27 

1,535.7 1,545.3 1,558.8 1,354.5 1,370.3 1,383.9 .0.6 .0.9 bus Ims autres rtaqasins 	 28 

13,085.2 13,312.1 13,308.8 11,057.5 11,890.7 12,044.4 .1.7 +0.6 T01*1, E1[?IL[ DES 1440A51N5 	 29 

Réqione et renames zones .étropolitstnem: 

232.3 231.2 241.4 202.7 206.7 210.5 .0.4 .3.5 Terre-Neuve 30 

54.9 55,2 56.1 49.2 48.9 51.3 .0.6 +1.6 !le-du-Princm-douard 31 

435.5 438.6 851.0 407.3 412.5 413.0 .0.7 *2.8 Heuvelle-Ccosse 32 

314.7 331.9 337.7 297.1 297.6 301.7 *5.5 *1.7 Nouveau-8rurrwick 33 

3,304.9 3,373.4 3,419.9 2,945.1 2,926.0 2,960.2 *2.1 .1.4 Ocdbec 30 

5,010.1 5,080.2 5,125.7 4,552.4 4,582.3 4,636.1 +1.4 +0.9 Ontario 35 

481.6 495.2 495.8 459.9 454.5 462.9 .2.8 .13.1 ManItoba 36 

431.9 456.9 445.8 415.9 432.6 429.2 .5.8 -2.4 Saskatchecan 37 

1,268.8 1,298.7 1,285.5 1,169.9 1,195.7 1,190.6 .2.4 -1.0 Alberta 38 

1,468,8 1,478.6 1,480.8 1,312.9 1,309.4 1,315.6 .0.7 +0.1 Coloetie-Brltannique 39 

33.3 35,5 36.3 33.6 33.2 34.2 .7.3 *2.4 bukon at Territoires di, Nord-thjest 40 

1,512.2 1,550.2 1,582.9 1,380.7 1,361.6 1,373.1 *2.5 *2.1 34,ntréal 41 

1,942.8 1,952.2 1,973.0 1,736.7 1,756.2 1,750.4 +0.5 .1.1 Toronto 42 

'20.5 322.5 322.6 301.7 298.4 302.9 *0.6 -- WinnIpeg 43 

. 1.4 

- ['t.acune 

756.0 755.7 679.6 668.7 677.1 .2.0 -- Vancouver 44 

des series du tthlosu 25 axcluant ° l'enseetle des magasina" a dte ajustée Individuellamont an diviawct Is aCne brute per Is focteur comblnC 
vppropriC du tablesu 27. 	Ia 
'Herr". 

total pour i'onseoé-tle des sagasins a etC obtenu on additionnant lea totaus dCaaisonnalisCs do tons lea genres de cam- 

2, Lea variations procentuelles sont calculCes sur des donnCes oxprimCes on eiiilers do dollars. 
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1A.[ 26, Setail Trade, by Krd if Rsoeo.i and by Region and #trnpol if s Arvu 

Canada 

1987 

3anuary 	February 	Norch 	April 	May 	 June 	 ]uly 	 August. 

Jarwier 	V6srier 	Mars 	 AvrlU 	 Hai 	 Juin 	 Juillet 	AoOt 

No. 
millions or dollars - millions de dollars 

Kind of business: 

1 	Combination stores (groceries and meat) 2,229.9 1,941.4 2,008.0 2,155.5 2,367.7 2,222.5 2,279.3 2,241.1 

2 	Grocery confectionery and sundries stores 600.3 545.2 597.5 652.5 712.9 711.0 750.9 740.5 

3 	All other Food stores 207.3 194.2 209.1 237.9 246.4 247.8 264.1 253.8 

4 	Department stores 771.6 721.2 897.9 1,013.9 1,033.4 1,016.6 936.7 991.5 

General merchandiae stores 196.8 176.3 226.3 234.3 241.2 235.5 220.7 231.4 

6 	General stores 157.1 146.8 168.9 179.0 199.1 203.1 198.5 198.8 

7 	Variety stores 61.4 58.8 74.9 85.0 82.8 88.9 88.7 88.5 

8 	Hotor vehicle dealers 1,834.2 2,200.6 2,821.1 3,251.6 3,056.5 3,252.1 2,864.4 2,612.3 

9 	Used car dealers 60.4 62.9 81.9 94.0 95.8 93.5 90.9 90.4 

10 	Service stations 837.4 832.4 899.0 933.4 989.8 1,019.5 1,070.9 1,066.7 

11 	Garages 114.2 115.4 124.8 140.8 144.6 149.9 147.1 140.9 

12 	Autoantive parts and accessories stores 187.0 164.4 216.8 284.8 338.2 343.0 323.5 269.4 

13 	Han's clothing stores 99.0 75.6 98.8 118.5 134.6 127.9 104.9 104.8 

14 	Women's clothing stores 221.4 184.5 225.3 264.1 273.7 257.8 248.7 258.3 

15 	Family clothing stores 136.8 114.4 153.1 177.3 185.1 178.6 162.7 191.8 

16 	Specialty shoe stores 20.2 14.9 18.3 21.8 23.5 22.7 21.3 22.5 

17 	fanuly shoe stores 76.0 59.4 80.4 102.9 109.0 99.6 88.8 100.3 

18 	Hardware stores 91.5 84.7 95.8 125.2 157.8 162.1 158.5 136.4 

19 	Household furniture stores 124.2 115.8 132.9 140.0 165.9 172.2 167.9 164.2 

20 	Household appliance stores 42.6 40.1 48.9 49.1 56.1 60.7 57 • 7 55J1 

21 	Furniture, LV., radio and appliance stores 123.5 106.8 122.9 118.5 129.8 136.7 153.2 134. 

22 	Pharmacies, patent medicine and conetice stores 524.3 489.9 512.6 530.0 548.2 548.8 560.8 558. 

23 	Book and stationery stores 64.3 59.3 60.5 61.1 67.3 67.0 66.3 76, 

24 	Florists 34.8 48.8 39.2 55.6 72.1 51.5 40.2 

25 	Jewellery stores 61.8 59.5 59.4 71.1 86.5 89.8 88.8 R.. 

26 	Sporting goods and accessories stores 142.6 131.0 154.2 198.7 229.9 231.5 221.8 19fL 

27 	Personal accessories stores 148.5 143.9 152.0 159.9 172.9 178.7 198.2 210.. 

28 	All other stores 1,146.9 1,086.9 1,221.9 1,363.3 1,557.0 1,555.5 1,649.6 1,574.5 

29 	TOTAL All ST(1ES 10,315.9 9,974.7 13,502.4 12,819.5 13,473.7 13,524.4 13,224.7 12,836.8 

Regions and Selected Wotropolitan Atea: 

30 	Newfoundland 163.4 164.4 199.8 231.6 231.1 229.2 232.6 227.7 

31 	Prince Edward Island 39.1 36.8 42.8 53.4 56.3 58.6 63.0 58.0 

32 	Nova Scotia 341.3 329.8 383.6 438.7 858.9 459.3 461.6 437.7 

33 	New BrunswIck 249.6 241.3 272.9 315.0 325.7 328.9 337.7 317.4 

34 	Québec 2,509.2 2,448.6 2,949.6 3,380.1 3,504.6 3,461.4 3,408.0 3,302.8 

35 	k,tario 3,965.5 3,822.4 4,421.8 4,843.8 5,134.6 5,193.3 5,058.3 4,821.3 

36 	INenitoba 402.8 371.1 428.1 504.0 495.7 503.4 470.0 468.0 

37 	Saskatchewan 375.0 349.2 379.1 431.3 451.8 484.2 438.0 434.0 

38 	Alberta 1,057.6 1,044.8 1,108.8 1,216.6 1,299.7 1,297.3 1,242.9 1,269.1 

59 	British Colunbia 1,184.6 1,159.4 1,289.5 1,373.2 1,479.4 1,472.7 1,478.2 1,464.0 

40 	Yukon and Northweat lerritoriea 27.9 26.9 31.2 31.8 36.0 38.1 38.3 36.9 

41 	P4jntr4al 1,153.2 1,147.1 1,384.7 1,555.3 1,603.3 1,593.7 1,502.5 1,494.9 

42 	Toronto 1,540.6 1,511.2 1,737.0 1,869.6 1,972.6 1,987.9 1,875.2 1,812.9 

45 	Winnipeg 263.4 243.3 282.8 352.5 327.4 330.6 304.8 304.9 

44 	Voorvuier 618.2 596.9 672.7 705.4 764.5 747.3 716.7 723. 
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:AVIf AU 76. Craurerce do detail, per genre de cerce at per réq'vn et tone sétropolitaine 

Per cent change 
1986 	

Variation 
procentuelle 

3eptember Octtherr Noee.sberP 	October November 	December 	October Novaré,er 
1987/1986 1987/1986 

Septambre &tobror kovanbreP 	Octobre 3bveeibre 	Décembre 	Octobre Novssbre 
1987/1986 1987/1986 

NO 
millions of dollars - millions de dollars N 

Genre do crce: 

2,156.2 2,441.2 2,178.1 2,191.8 2,125.8 2,247.4 .11.6 .2.4 Epiceries - Boucheries 1 
687.3 719.1 687.0 603.2 569.0 619.7 +19.2 .20.7 Cpiceries, confiseries et articles divers 2 
229.0 244.8 232.1 226.4 216.9 265.9 .8.1 .6.9 bus lea autres magasina dalimenta 3 

1,028.8 1,117.8 1,352.1 1,085.4 1,362.5 1,950.1 .2.9 -0.7 Grands maqasios 4 
274.0 307.7 352.5 269.0 349.4 322.9 .14.3 .0.8 MagasIna do marchandisea diverses S 
192.8 209.2 191 1 3 179.2 172.9 210.8 +16.7 .10,6 Magasiris généraux 6 
87.1 92.0 104.3 97.8 116.7 194,1 -5.9 -10.5 Bazors 7 

2,539.4 2,901.8 2,670.6 2,629.6 2,170.6 1,996.9 +10.3 .23.0 Conceasionnaires dautoisobilea 8 
87.3 98.0 83.4 72.2 61.0 56.1 ,., ,.. Vendeura dautomobilea doccasion 9 

1,038.2 1,053.2 1,037.1 892.7 855.3 883.9 .17.9 *21.2 Stations-aery,ca 10 
145.7 164.1 154.4 134.8 130.4 119.0 .21.6 .18.4 Garages 11 
286.7 312.5 377.4 255.2 311.4 347.4 .22.4 .8.3 Ma7asins do plkcea at d'acceaaoirea d'autcaso- 12 

bibs 
122.2 149.7 168.9 128.5 167.8 226.7 .16.4 .0.6 Magasin8 de vétements pour houses 13 
289.9 300.2 296.0 276.5 283.7 386.5 .8.6 .4.3 Magasins de v8tea,ents pour durea 14 
190.8 202.8 208.8 178.8 198,4 305.4 +13.4 .5,2 Magaains de v8teeents pour Is fuiiille 15 
26.1 26.6 25.4 22.9 23.8 24.2 +16.3 46.3 Magains do chaussures spécialisCea 16 

111.1 123.3 129.7 108.0 153.7 128.7 .14.1 -3.0 Magaains de chaussures pour be faailie 17 
137.3 151.6 147.9 127.4 129.0 151.0 .18.9 '-14.6 Quincailieries 18 
187.6 183.1 182.8 145.5 144.7 160.8 .25,8 .26.2 Maqasins 	3m meublea 19 
58.0 60.3 59 1 9 48.7 50.2 61.8 .23.9 *19.4 Maqasins d',pareils sénaqers 20 
'.0.8 147.9 146.1 141.9 134.8 161,8 .4.2 .8.3 Magasins do seublea, télCviseurs, radios at 21 

accessoirea 
3.9 600.1 580.1 531.2 515.9 684.7 .12.9 +12.4 Pharmacies, médicasents brevetés at produits de 22 

beautC 
8.6 80.3 92.5 62.6 75.1 135.2 .28.3 .23.1 Librairies at papeterims 27 

35.8 46.0 43,2 39.1 35.9 67.7 +17.4 *20.4 Fleuristes 24 
32.8 83.9 102.7 79.6 104.7 247.6 .5.3 -1.8 Bljouteries 25 
37.9 162.6 171.3 128.7 146.7 228.5 .26.7 *16.8 Magasins d'art,cles do sport et accessoires 26 
32.8 196 1 5 207.1 171.1 186.8 312.5 '-13.6 +10.8 Maganins daccessoirea personnels 27 

1,447.6 1,590.8 1,603.5 1,381.5 1,428.4 1,982.2 .15.1 .12.2 Tour Lea sutres maqasins 28 

12,642.6 13,770.8 17,546.2 12,208.8 12,201.5 14,479.2 +12.7 .11.0 TOTAL, U[lL[ (S I4NGASINS 29 

Regions at certaines sines .étropolitainee: 

221.3 240.3 248.6 208.2 213.9 260.6 .15.4 .16.2 lerre-Neuve 30 

52.7 56.7 55.0 50.4 48.1 61.8 .12.5 +14.4 !le-du-Prince-douard 31 

416.7 457.7 464.3 418.9 425.4 510.0 .8.1 *9.1 Nouvell-cosae 32 

305.8 346.3 750.0 307.9 308.6 367.5 .12.4 *13.4 Nouveau-Bririswick 33 

3,217.9 3,518.1 3,384.9 3,068.2 2,934.0 3,394.8 +14.6 +15.3 Québec 34 

4,831.0 5,279.1 5,280.5 4,695.8 4,776.2 5,713.7 +12.4 *10.5 Ontario 35 

471,2 518.4 502.5 476.2 466.4 573.3 .8.8 .7.7 Manitoba 36 

414,4 477.2 462.4 429.7 452.5 506.2 .11.0 +2.1 Saskatchewan 37 

1,231.6 1,341.2 1,299.8 1,195.2 1,229.3 1,450.7 +12.2 +5.7 Alberta 38 

1,445.0 1,503.3 1,463.1 1,323.7 1,315.2 1,598.2 .13.5 .11.2 Cobombie-Britannique 39 

34.7 36.8 35.0 34.8 31.9 42.3 .5.6 .9.8 Yukon at Territoirea do Nord-Ouest 40 

1,458.1 3,621.1 3,593.4 1,426.5 1,397.6 1,627.7 .13.6 .14.0 Pntr&al 41 

1,866.8 2020.7 2,049.3 1,788.0 1,851.3 2,226.3 +13.0 .10.6 Toronto 42 

011.8 377.1 330.3 312.9 309.8 384.9 +7.7 .6.6 Winnipeg 43 

771.6 753.0 685.7 680.2 840.6 .12.5 .10.6 Vancouver 44 
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TA&E 27. Retail trade, €D and Cnined, 5eoal and trading 0ay Factor, 

TA3[AU 27. Corce de detail, MDC at coefficients coinéa de correct uu1rs ,r'ut 	s 

Canada 

1987 

MCI) in November 

MDC an None,nbre 

flctoberr 

Octobrer 

NoveeberP 

NovembreP 

December(1) 

Decembre(1) 

Combinat ion stores (groceries and meat) - £piceries - Bouctverles 2 106.84 94.19 108.20 

Grocery, confectionery and sundries stores - 	piceries, confiseries 
at articles divers 2 102.20 94.61 102.51 

All other food stores - bus lea autres maqesins daliments 3 102.19 95.44 119.58 

Department stores - Grands magasins 3 103.96 123.81 183.62 

General merchandise stores - f4agasins de merchandises diverses 5 116.34 134.61 128.36 

General stores - Haqasins gdnéraus 3 104.38 94.89 118.38 

Variety stores - Bazara 5 101.75 114.08 185.16 

Hetor nehicle dealers - Conceasionnaires dsutoaobiles 4 101.94 94.39 81.29 

Used car dealers - Vendeurs d'autoeobllea d'occssion 3 101.79 91.94 73.00 

Service stations - Ststlons-.service 2 301.44 98.45 101.85 

Garages 3 107.39 103.19 94.28 

Automotive parts and accessories stores - Hegasine de pieces at 
102.88 112.82 131.20 

daccessoires dautomobiles 
Hens clothing stores - I4agasins de e8tesents pour hoeses 

4 
4 109.19 129.71 183.60 

Women's clothing stores - Hagasins de v8tee,ents pour dames 3 108.76 105.40 149.47 

Family clothing stores - flagasins de v6tsments pour Is famille 3 104.98 108.87 168.54 

Specialty shoe stores - Haqasins de chaussures specialisdes 4 113.12 106.14 111.25 

family shoe stores - Magasins de chausaures pour Is fesille 4 116.52 125.71 137.61 

Hardware stores - Quincailleries 3 103.86 100.08 122.37 

Ekiusehold furniture stores - Magasins de eeubles 4 107.74 105.32 116.37 

Household appliance stores 	Maqasina d'appareils ménaqers 4 106.68 105.25 126.05 

Furniture, 	TV, radio and appliance stores - Magasins de seublea, 
121.42 

tCldviseurs, radios at acceseoires 3 107.26 103.41 

Pharmacies, patent medicine and cosmetics stores . Pharmacies, 
vddicaments brevetds at produits de besut8 1 102.42 98.69 129.81 

Book and stationery stores - Librairlas at papeterias 3 95.83 109.99 195.17 

Florists - Flauristes 4 87.70 81.86 147.8 

Jewellery stores - Bijouteries 3 87.32 111.08 285.?4 

Sporting goods and accessories stores - Magasins darticles de 
81.10 80.87 124. 

sport at daccessoires 
Personal accessories stores - Msqasins daccessoires personnels 

3 
2 97.28 103.19 171.. 

All other stores - bus las autres sagavins .. 132.86 102.96 

All stores - Total - Ensle des .agasine .. 103.48 101.18 

Regions and Selected Hetropolitan Areas - Regions at certainee zones 
s6tropolit.ines 

Newfoundland - Terre-Mauve 3 103.05 103.01 125.09 

Prince Edward Island - tle-du-Prince-douard 3 102.71 98.13 120.75 

Nova Scotie - Nouvelle4cosae 2 103.33 102.94 124.69 

New Brunswick - Nouveau-Brunswick 3 104.32 103.65 122.39 

Qudeec 3 104.29 98.98 116.28 

Ustario 3 103.92 103.02 124.80 

Manitoba 3 104.69 101.35 125.42 

Saskatchewan 3 104.45 103.72 120.92 

Alberta 2 103.27 101.11 123.17 

British Colombia - Coloethie-Britannique 2 101.67 98.80 122.33 

Yukon and Northwest Territories - Yukon at Territoirea du Nord-Ouaat 3 103.57 96,33 124.50 

Pkintr6a1 3 104.57 100.66 121.22 

Toronto 2 103.51 103.87 128.05 

Winnipeg 3 104.53 102.39 128.76 

Vmcouver 2 102.07 99.64 125.02 

(1) Seasonal and trading day factors projected for the nest month. For more details, sea the Appendin VI. 

ruiminds 0" mrs 	'is.. 	1.5  YIn it 	511 'nh rpupt 	lips 	nil's rr,mmerr'illIx. 	Pour pin dv 	lAtuils. rnnstniter 	I 'Appendc' 

. 
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17211 FAIl 28. Cuerce do detail, Canada, eati.atiuna en dollars courwita at cau-,atanta, 1985-1987 

Unadjusted 
	

Seasonally adjusted 

[Ion d68m;sonflalimé 
	

DdsaisonnabisC 

Price Current Year/year Constant Year/year Price Current Month/month Constant Month/month 
Index dollars per cent 1981 per cent index dollars per cent 1981 per cent 

change dollars change change dollars(1) change 

Indice Dollars Variation en Dollars Variation an Indice Dollars Variation en Dollars Variation an 
des courants pourcentage constants pourcentage des courents pourcentage constants poucceotage 
prix pour l'anoe 1981 pour l'année prix pour is moas 1981(1) pour Is mois 

millions of dollars - millions de dollars 
1985; 

January - Jansiec 119.5 8,689.7 +12.1 7,271.7 .8.7 119.4 10,238.4 .3.3 8,571.5 .2.7 

February - Feerler 120.2 8,390.4 .5.8 6,978.3 +2.5 119.8 10,291.2 .0.5 8,588.8 .0.2 

March - Mars 119.8 10,107.5 .10.3 8,434.3 +7.1 119.8 10,558.6 .2.4 8,796.0 .2.4 

April 	- Anril 120.0 10,541.1 .13.5 8,784.0 .10.0 119.9 10,582.3 .0.4 8,826.1 .0.3 

May - Mai 119.9 11,763.7 .14.6 9,807,9 +10.9 119.9 10,714.5 .1.2 8,939.9 .1.3 

June - Juin 120.6 11,067.5 *5.6 9,180.3 +2.3 120.3 10,654.5 -11.6 8,859.4 -11.9 

July - Juillet 120.9 10,810.8 .13.7 8,941.3 +10.8 120.3 10,769.6 .1.1 8,952.9 .1.1 

August - Aoit 121.0 11,289.7 .14.2 9,326.7 +10.9 120.6 10,966.6 +1.8 9,091.7 +1.5 

September - Septembre 120.8 111,336.5 *10.7 8,554.1 .7.5 121.1 10,988.7 .0.2 9,071.7 -0.2 

October - Octobre 120.8 11,213.8 .12.6 9,284.8 .9.3 121.2 11,059.2 +0.6 9,121.2 .0.1 

November - Nosembre 121.2 11,935.5 -.-12.6 9,850.6 .9.9 121.5 11,234.1 +1.6 9,244.1 *1.3 

Decenber - Decembre 121.6 13,300.3 .11.8 10,941.5 .6.4 122.7 11,325.2 .11.8 9,251.3 -0.1 

Year - AnnAe 120.6 129,446.1 *11.5 107,355.5 .8.3 ... ... 

19861 • .lan.uary - Jsneaer 123.6 9,153.4 .12.2 7,890.6 .8.5 123.4 11,334.2 .11.1 9,185.3 -11.5 

ebruary - tevrler 123,9 9,249.3 *10.2 7,465.4 *7.0 123.4 11,324.9 -0.1 9,179.1 .0.1 

9acch - Mars 123.6 10,610.0 *5.0 8,586.7 .1.8 123.4 11,358.0 *0.3 9,205.1 .0,3 

April 	- AvriI 123.7 11,637.9 +10.4 9,406.5 .7.1 123.4 11,531.6 *1.5 9,342.1 +1.5 

May - Mai 124.6 12,695.1 +7.9 10,192.6 *3.9 124.2 11,533.3 -- 9,288.8 -0.6 

June - Juin 124.6 11,826.3 .6.9 9,490.6 +3.4 124.2 11,536.4 -- 9,290.6 -- 

July - JuilleL 125.3 11,940.9 *10.5 9,521.8 .6.6 124.7 11,735.7 .1.7 9,409.6 +1.3 

August - AcOt 125.5 11,866.5 *5.1 9,453.8 .1.4 125.2 11,803.0 .0.6 9,426.6 .0.2 

September - Septesthre 125.2 11,540.4 .11.6 9,219.2 .7.8 125.7 12,034.9 +2.0 9,574.0 +1.6 

October - Octobre 125.7 12,208.8 .8.9 9,714.4 +4.6 126.1 11,857.5 -1.5 9,400.3 -1.8 

November - Nonembre 126.5 12,201.5 *2.2 9,644.9 -2.1 127.1 11,890.7 .0.3 9,356,0 -0.5 

December - DAcesbre 126.4 14,479.2 .8.9 11,455.0 .4.7 127.7 12,044.4 *1.3 9,431.8 .0.8 

Year - AnnCe 124.9 140,009.3 .8.2 112,047.5 -.4.4 ... ... 

1987; 

Jsnoary - Jsnx.er 128.2 10,315.9 *5.7 8,046.4 *1.9 128.2 11,932.8 0.9 9 1 345.9 1.3 

February - FCvrlar 128.3 9,974.7 *7.8 7,775.6 .4.2 127.9 12,243,1 .2.6 9,574.1 .2.9 

March - Mars 126.3 11,502.4 .8.4 8,963.8 *4.4 128.4 12,328.8 *0.7 9,600.7 +0.3 

April 	- Avril 128.5 12,819.5 *10.1 9,980.0 .6.1 128.3 12,563.9 *1.9 9,797.7 .2.1 

May - Ma; 129.4 13,473.7 *6.1 10,412.7 .2.2 129.0 12,556.9 -0.2 9,777.1 -0.6 

June - Juinm 129.4 13,524.4 +14.3 10,454.6 .10.2 129.2 12,875.1 .2.5 9,963.3 +2.3 

July - Juillet 130.6 13,224.7 .10.7 10,124.0 .6.3 129.7 12,798.5 -0.6 9,864,2 -1.0 

August - AoOL 170.3 12,836.8 .8.1 9,855.3 +4.2 1299r 12,994 . 1r ..1 • 5c 10,000,9r 1 • 4c 

September - Septembre 129.9 12,642.6 .9.5 9,729.6 .5.5 130.3r 13,085.2r .0.7r 10,039.1r ..O.4r 

lctoberr - Octobret 130.8 13,770.8 *12.7 10,528.7 +8.4 131.3 13,312.7 .1.7 10,139.6 *1.0 . 'i,vemberP - NovembreP 131.2 13,546.2 *11.0 10,322.0 .7.0 131.8 13,368.8 .0.6 10,160.0 .0.2 

ilceester - DAcembre - AnnAe 
(1) For more details on constant dollar seasonally adjusted estimates, see the Appendin VI. 
(1) Pour plus de dAtails sur las estimations désaisonnalisdes en dollars constants, consulter l'appendire VI. 
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TABLE 29. Retail Trade, by Kind of Bosiness and by Kind of Rusinees Gro,., Csro 

1987 

January 	February 	March 	April 	May 	June 	July 

Janvier 	février 	Mars 	Avril 	Msj 	Juin 	Julilet 

No. 
thousands of dollars - milliere de dollars 

Kind or buwineaan 

I 	Coiv6inetlon stores (groceries and meat) 2,229,931 1,941,374 2,008,1104 2,155,523 2,367,712 2,222,465 2,279,326 

2 	Grocery confectionery and sundries stores 600,282 545,215 597,870 652,451 712,882 710,979 750,926 

3 	All other food stores 207,297 194,154 209,053 237,852 246,371 247,791 264,150 

4 	Food groi9, 3,031,510 2,680,743 2,814,527 3,045,826 3,326,968 3,181,235 3,294,402 

5 	Department stores 771,605 721,193 897,858 1,013,948 1,033,399 1,016,642 936,706 

6 	General merchandise stores 196,755 176,258 226,288 234,327 241,247 235,536 220,700 

7 	General stores 157,098 146,398 168,939 179,032 199,066 203,082 198,461 

8 	Variety stores 61,444 58,812 74,889 85,000 82,830 88,927 88,709 

9 	General .erchandi.e groç 1,186,902 1,102,661 1,367,974 1,512,307 1,556,542 1,544,187 1,444,516 

10 	Hon's clothing stores 98,998 75,628 98,803 118,510 134,623 127,868 104,' 

11 	Homen's clothing stores 221,412 184,520 225,252 264,111 273,705 257,842 248, 

12 	Family clothing stores 136,801 114,404 153,129 177,268 185,090 178,566 162, 

13 	SpecIalty shOe stores 20,199 14,918 111,315 21,440 23,545 22,699 21, 

14 	Family shoe stores 75,980 59,376 80,450 102,905 109,021 99,590 88,' 

15 	All other apparel and accessories stores 106,868 89,138 105,357 102,252 101,467 102,215 102. 

16 	apparel and acceamories grow 660,258 537,984 679,306 786,486 827,451 188,780 728,"" 

17 	Hardware stores 91,505 84,725 95,843 125,179 157,797 162,060 158,453 

18 	Household furniture stores 124,156 115,848 132,859 139,963 165,914 172,179 167,930 

19 	Household appliance atares 42,607 40,144 48,873 49,138 56,104 60,741 57,745 

20 	Furniture, 1.8., radio and appliance 

stores 123,488 106,794 122,936 118,511 129,834 136,681 153,250 

21 	Appliance repair shops 26,174 25,132 26,352 25,395 25,327 29,227 28,252 

22 	All other home furnishIngs stores 300,957 283,629 314,679 326,286 347,568 358,204 376,273 

23 	H.r,liare and how Furni&inqa group 1011,887 656,212 741,542 384,472 882,544 919,092 941,903 

24 	Pharmacies, patent medicine and coametica 524,260 489,859 512,557 530,025 548,245 548,804 560,832 

stores 

25 	Book and stationery stores 64,280 59,256 60,481 61,102 67,347 67,050 66,256 

26 	Florists 34,780 48,809 39,165 55,598 72,071 51,486 40,217 

21 	Jewellery stores 61,763 59,536 59,388 71,076 86,497 89,804 88,777 

28 	Jewellery repair shops 2,650 2,575 2,659 2,817 3,188 3,123 3,219 

29 	SportIng goods and accessories stores 142,635 131,024 154,243 198,705 229,873 231,460 221,182 

30 	Personal accessories stores 188,502 143,931 152,017 159,935 172,948 178,728 198,154 

31 	Alcoholic beverage stores 368,264 350,608 380,751 433,226 528,864 522,847 604,176 

32 	All other stores 171,360 161,875 197,996 256,658 333,507 318,215 310,236 

37 	Other stores qro4 1,518,494 1,4*7,473 1,559,257 1,169,142 2,042,540 2,011,511 2,093,249 

34 	Total eaclisling autoantive group 7,112,051 6,425,133 7,162,606 1,898,233 8,636,045 8,444,811 8,502,619 

35 	Hotor vehicle dealers 1,834,175 2,200,608 2,821,127 3,251,633 3,056,478 3,252,077 2,864,383 

36 	Used car dealers 60,389 62,876 81,900 94,012 95,445 93,487 90,946 

37 	ServIce stations 837,405 832,380 899,043 933,379 989,761 1,019,519 1,070,88 

38 	Garages 114,233 115,366 124,825 140,823 164,593 149,915 147, 

39 	Autasotire parts and accessories stores 186,999 164,430 216,799 284,784 334,250 342,971 323, 

40 	All other automotive businesses 170,666 173,911 196,084 216,640 217,106 221,667 225. 

41 	Aa,t,tive qro,, 3,203,867 3,549,511 4,339,718 4,921,271 4,831,633 5,079,636 4,721,' 

42 	TOTAL ALL STOS 10,315,918 9,914,704 11,502,386 12,819,504 13,473,678 10,524,441 13,224,655 
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AN I VII 	9. 1..,. 	I, 	I.I 	cc- 	prcr r- 	I- 	.c,.,c,r,- ct 	 -ctrcj.c-c-_  

Per cent 
change 

1986 
Variation 
procen- 
tue lie 

August 	 September 	Octoberr 	Nove.therP 	November December 	November 
1987/1986 

AoOt 	 Septembre 	Octobrer 	NovembreP 	Novembre Dócembre 	Novee,bre 
1987/1986 

No 
thousands of doilra - chillers de dollars 

Genre de coemercet 

2,217,305 2,156,175 2,447,194 2,178,108 7,125,752 2,247,379 .2.6 Cpiceries - 	Svc.cheries 1 
754,739 687,303 719,100 687,006 569,039 619,668 +20.7 tpiceries, confiseries et articles divers 2 
243,424 228,994 244,830 232,063 216,979 265,926 .6.9 bus lea autrea maqasins d'elimonts 3 

3,195,468 3,072,472 3,411,124 3,097,177 2,911,730 3,132,973 .6.4 Groups ci. l'allemntetion 4 

991,536 1,028,833 1,117,754 1,352,051 1,362,475 1,950,059 -0.7 Grands maqasins 5 
229,996 274,042 307,669 352,530 349,395 722,863 +0.8 Ilaqaslns de marchandises div.raea 6 
200,697 192,818 209,247 191,312 172,930 210,805 +10.6 laqasins q6n6rsus 7 
87,902 87,117 91,993 104,321 116,657 194,108 -10.5 Oscars 8 

1,510,131 1,502,810 1,726,663 2,000,214 2,001,457 2,677,835 -0.1 Groups cie,  marcharldises diversee 9 

143,753 122,180 149,663 168,929 167,807 226,663 .0.6 Maqasins de vOtetsents pour holmes 10 
6,765 289,866 300,249 296,012 283,673 386,541 .4.3 qaains de v8t.ci.ents pour demes 11 c,069 190,847 202,754 208,767 198,429 305,368 -.5.2 Hegslns de v8tem.nts pour la famihie 12 

. 

1.392 26,074 26,611 25,353 23,846 24,151 .6.3 '.gasins de chaussures spdcieiisdes 13 
'9,554 111,147 123,290 129,721 133,745 128,736 -3.0 qasircs cie chaumsures pour is femille 14 
12,260 117,491 129,988 147,962 136,045 159,677 +8.8 Autres maqasins dc vOtementa et accessoirea 15 

187,793 857,605 932,555 976,744 943,545 1,231,136 +3.5 I4.biliement et accessoires 16 

176,205 137,298 151,594 147,891 129,019 150,955 .14.6 Qulncajilerles 17 
162,065 183,554 183,061 182,790 144,747 160,761 +26.2 Maqevins de neubles 18 
56,699 58,008 60,730 59,947 50168 61,807 +19.4 Haqaslns d'appareils TIdnaqers 19 

178,710 140,753 147,913 146,052 134,820 161,819 .8.3 Msqavlr,s de n.eubles, t6l6visaura, radios .1 20 

27,202 29,035 28,315 27,827 26,864 32,591 .3.6 
eccessoi rem 

86paration d'appareiis électro-eAnaqers 21 
378,355 193,229 423,636 439,367 369,262 501,832 +19.0 Autres articles d'adseublement 22 

899,236 941,877 994,849 1,003,874 854,880 1,069,165 +17.4 Groups des quincaihieries, metEdIes at fourni- 23 
tures do ..iaon 

549,503 559,942 600,069 580,016 515,852 684,689 .12.4 Pharmacies, nc6dicaisents brevetêa at products 24 
de beautA 

76,509 78,638 80,295 92,481 75,122 135,161 *23.1 librairies at papeteries 25 
39,607 45,799 45,968 47,226 35,898 67,660 +20.4 fleuristes 26 
83,221 82,835 83,854 102,746 104,705 247,613 -1.8 Rhjoutecies 27 

3,698 3,259 3,049 3,129 3,032 4,931 .3.2 Atehcvrs dc r6peration ci. bijoux 28 
194,786 182,852 162,617 171,336 146,658 228,479 .16.8 Haqasins darticlea cie sport at dacceasoir.a 29 
213,406 192,754 194,486 207,080 186,780 312,506 .10.8 f4aqasins d'accesaojres personrceis 30 
550,055 464,897 510,875 492,273 477,284 802,608 .3.1 Maqasins de boissons alcooliques 31 
781,909 266,989 266,937 285,377 234,983 305,034 .21,4 Thus lam autres macjasins 32 

1,992,294 1,817,965 1,948,146 1,977,664 1,780,314 2,788,681 +11.1 Groups cie to... i.e .utrea asqasina 33 

8,384,922 8,332,729 9,013,337 9,055,673 8,491,926 10,900,390 46.6 Total .sclu* groups ci. i'eutoenbii. 34 

2,601,780 2,539,443 2,901,780 2,670,629 2,170,620 1,976,875 .23.0 Concesalonneiree d'autosobil.s 35 
84,823 87,257 97,981 83,437 61,007 56,098 ... Vendeurs d'automobiles d'occcaeion 36 

1,081,468 1,038,155 1,053,193 1,037,138 855,287 883,898 .21.2 Stations-service 37 
141,950 145,664 144,052 158,406 130,386 318,981 *18.4 Garages 38 
'11,664 286,652 312,461 777,372 311,375 347,368 .8.3 Haqasins de plbclea at d'accessoir,s dauto- 39 

mobiles 
I,286 212,658 227,970 207,567 180,897 175,560 +14.7 Autres coissercea dan, 1, domains do haute- 40 

mobiles 

4,92,971 4,309,829 4,157,437 4,490,549 3,709,572 3,578,780 +21.1 Groups ci. l'.utii. 41 

1,1,117,893 12,642,558 13,770,774 13,546,222 12,201,498 14,479,170 +11.0 TOTAL, tNSO84E 0(5 MAGASINS 42 
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TABI 	10. 4.1 	I lrd', lv VI 	1rs 	I;ri, 1 	l4,-1)Ili 

Yukn 

TAM_EAIJ 30. Corce de th.tar!, por 	 rI.- 	 tj ,. 	rn re! 1), T)II. 19117 

Vukon 

Food General merchandise Automobile Automotive Hardware, home fur- Total Per rer.t(2) 

group and apparel group dealers group nishinge and other all stores change 
retail stores group 

Groupe Groupe de magasina Concea- Groigie Groupe do guincail- Total, Variatlon(2) 

dalimen-. de merchandises vionnairea d'sutomobilea levies, de magamins ensemble procentuelle 

tatoon diverses at de ma- dautomobiles de meubles et de doe maqsslna 

gsains do vêtements toes lea sutres me- 
qssina do dAtail 

thousands of dollars - milliers de dollars 
1985: 

January - Janvier 3,178 1,550 1,034 409 1,722 7,693 .14.9 

February - FAyrier 3,116 1,325 1,012 356 1,706 7,515 .7.2 

March - Hers 3,487 1,742 1,236 415 1,868 8,748 +9.4 

April - Avrii 3,129 1,586 1,384 443 1,907 9,049 +5.4 

May - Hai 4,867 2,610 1,515 587 2,383 12,282 *22.1 

June 	- Juin 4,252 2,620 2,063 724 2,691 12,350 +2.4 

July - Juillet 4,550 2,829 2,323 919 2,977 13,598 .17.8 

August - AoGt 4,858 5,010 1,399 1,332 3,1116 13,700 .15.6 

September 	- Septembre 3,738 2,883 1,184 1,141 2,513 11,459 .14.8 

October - Octobre 3,881 2,983 1,159 1,121 2,463 11,607 +15.3 

Macember - Noveebra 3,751 3,020 1,134 1,065 2,468 11,438 .13.1 

December - Dcersbre 7,606 4,257 751 1,259 3237 

Year - Annde 47,008 30,215 16,514 9,771 

1986: 

January - Janvler 3,615 1,825 1,022 755 

February - FAvrier 3,342 1,496 948 816 1,672 R,71r 

March - Mars 3,077 2,233 1,023 949 1,907 9,159 

April - Avril 3,516 2,275 1,289 945 2,001 10,026 +111.8 

May - Mai 3,756 2,667 1,337 1,279 2,425 11,460 -6.7 

J,g,e - Juin 4,552 2,576 1,803 1,877 2,828 11,236 +7.2 

July - Juillot 5,256 2,944 2,122 1,716 3,270 15,308 .12.6 

August - AnOt 4,589 2,940 1,868 1,710 3,213 14,320 .4.5 

September 	- Septre 4,107 2,948 1,569 1.549 2,487 12,660 .10.5 

October - Octobre 4,080 2,882 2,047 1,279 2,454 12,742 .9.8 

November - Novembre 3,579 3,009 1,326 1,264 2,424 11,402 -0.3 

December - 08cembre 3,566 8,583 1,455 1,212 3,644 14,460 .9.9 

Year - Ar,nAe 46,835 32,374 17,809 14,951 30,076 142,045 *7.1 

1981: 

January - Janvier 3,363 1,850 1,310 1,068 1,897 9,488 .5.8 

February - Février 3,201 1,985 1,680 1,076 1,947 9,889 +19.5 

March - Mars 3,311 2,183 1,501 1,191 2,082 10,268 +11.7 

April - Aeril 3,760 2,016 1,817 1,413 2,380 11,386 .13.6 

May - Hal 3,942 2,572 2,354 1,825 2,798 13,491 *17.7 

June - Juin 4,163 2,924 1,829 2,283 3,334 14,533 .9.8 

July - Juillet 5,144 2,977 2,876 2,514 3,806 17,317 *13.1 

August - #o0t 4,811 2,978 2,566 2,409 3,358 16,122 +12.6 

September - Septeeibre 4,191 2,885 2,198 1,709 2,940 13,923 +10.11 

Octubetr - Octobrer 0.03 0 , '...  

NoverP - NovesibreP S  

December - DAcembre 

Year - Mre 

For coe,osition of kind of business groups, Bee page 89. - Pour la coeoaition par groupe do genres do co,mnerce, voir is page 89. 

Percentage changes shown are oyer-the-year changes. - Lea pourcentagea indiquent lea eariations Cu cours da i'annda. 
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Alit [Alt 31. Caerce de dAtail, par qcmopea do genies do cierce(1), 1985-1987 

ii r,ires dii 4ord-iJurnt 

Ad leneral merchandise Automobile Automotive Herclaare, home fur- Total Per eent(2) 
itroup and apparel group dealers group riishings and other all stores change 

retail stores group 

roupo Croupe de magasins Conces- Croupe Croupe de quincail- Total, Variatlon(2) 
d'allmeri- do merchandises sionnaires d'suto.sobiles leries, 44 magasins enseoble prorentuelle 
tat ion diverses et de ma- d'automobtles do meubles et de des rsagasins 

,1 
gasins de vAtements [Qua leo autres ma- 

gasins de detail 

thousands of dollars - outliers do dollars 
1985: 

January - Jansier 3,448 6,871 2,077 772 3,129 16,297 +18.7 

February - 1dvrler 3,407 7,174 1,207 820 3,418 16,026 *10.8 

March - Mars 3,809 10,619 1,759 846 3,927 20,960 .12.8 

April - Ann] 3,203 8,697 1,450 843 4,180 18,373 .8.3 

May - MaE 3,902 9,260 1,453 838 4,402 19,855 .14,2 

Juine 	- Juin 4,519 10,416 1,621 741 4,647 21,944 *6.2 

July - Juillet 4,006 8,700 1,776 843 4,601 19,926 .12.0 

August - Aodt 4,108 8,796 1,296 761 4,446 19,407 +11.6 

Septeither - Septeobre 4,296 11,222 1,214 734 4,431 21,897 .8.4 

October - Oct.obre 3,933 10,348 1,445 800 14,723 20,949 *14.8 

t4oveoten - Novedore 4,474 9,703 1,312 817 4,977 21,285 .18.7 

Dvci'mber - DCceobre 4,085 14,221 1,119 801 6,050 26,274 *11.8 - AnnAe 47,190 115,727 17,729 9,616 52,931 243,193 +11.1 • - Janvier 3,996 7,813 1,094 890 3,847 17,640 .8.2 

riary - FCnrler 3,806 7,827 1,165 884 3,703 17,385 +8.5 - Mars 4,106 10,232 1,367 917 4,019 20,641 -1.5 

April - Avrll 3,645 9,172 2,042 751 4,153 19,763 .7.6 

May - Hai 4,011 9,818 1,476 735 4,760 20,800 .4.8 

June - Juin 4,093 10,760 1,644 802 4,542 21,861 -0.4 

July - Juillet 4,012 8,338 2,004 885 4,897 20.136 +1.1 

August - AoQt 4,013 9,219 1,720 815 4,564 20,331 +4.8 

September - Septembre 3,823 11,501 1,690 837 3,987 21,838 -0.3 

October - Octobre 4,251 10,184 1,912 865 4,833 22,045 .5.2 

November - Novembre 3,764 9,991 1,254 760 4,699 20,468 -3.8 

December - Dêceethre 3,867 15,305 1,365 770 6,536 27,843 .6.0 

Year - AnnAe 47,387 120,180 18,733 9,911 54,540 250,751 +3.1 
1987: 

January - Janvier 3,775 9,078 980 707 3,857 18,397 .4.3 

february - Fevrler 3,520 7,890 1,179 693 3,729 17,011 -2.2 

March - Mars 3,902 10,568 1,535 789 4,095 20,889 *1.2 

April - AcrE] 3,991 9,672 1,979 772 3,966 20,380 *3.1 

May - Mat 4.719 10,735 1,670 698 4,714 22,534 *8.3 

June - Juln 4,585 11.289 2,302 861 4,564 23,601 .8.0 

July - Juillet 4,694 8,687 2,105 1 1 001 4,504 20,991 .4.2 

August - AOOt 4,306 9,533 1,791 927 4,192 20,749 *2.1 

ember - Septembre 4,251 10,356 1,127 1,018 4,064 20,822 -4.7 - Octobrer 4,554 11,941 1,205 1,128 4,531 23,359 .5.9 . ..,&'erP - NosembreP 3,974 11,758 3,217 1,143 4,129 21,221 .3.7 - DAcedore - Annee 
1) for coeposition of kind of business groups, see page 89. - Pour Is conosit,on par groupe do genres do coimserce, voir Is page 89. 

(2) Percentage rhangea shown are over-the-year changes. - Lea pourcentages indiquent lea variations su Coors do J'annde. 
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Appendi ire I 

SCOPE OF THE SURVEY 
	

CHAW OF L'ENQUETE 

Of the major monthly surveys conducted by 
Statistics Canada, the Retail Trade Survey 
is one of the most important, not only be-
cause of the large number of respondents who 
take part in the survey each month (over 
17,000), but also because of its purpose and 
the nature of the information it yields. 
While the manufacturing industry for exam-
ple, provides the community with a vast ar-
ray of products, it is through the trade 
sector that all of its products are market-
ed, bought and sold by the various levels of 
the domestic economy and finally reach the 
Canadian consumer. The development of modern 
economic theories has focused mainly on the 
concept of (national) demand for goods and 
services in an effort to understand and 
explain the various economic relationships 
that make up the economic system. Moreover, 
in recent decades, management of national 

mand for the whole economy, largely based 
these theories, has become a priority in 

.  e short and medium term economic policies 
f governments of the industrialized coun-
vies. The current measure of retail trade 
-;, therefore, one of the key components 

used by statisticians and economists to es-
timate consumption levels and final consumer 
demand, as shown in the national accounts 
and the many economic indicators derived 
from them. 

This monthly publication contains the 
latest results from the survey of retail 
sales of goods by merchants, traders, deal-
ers and retailers operating within Canada's 
borders. For the purposes of this survey, 
industries included in retail trade are, ac-
cording to the Standard Industrial Classi-
fication,(1) those whose establishments are 
"primarily engaged in ( ... ) buying commo-
dities for resale to the general public for 
personal or household consumption and in 
providing related services". The estimates 
are broken down according to the Classifica-
tion by Kind of Business (a reñnement of 
the 1970 Standard Industrial Classifica-
tion), by regions and for four metropolitan 
areas. These data are obtained from a sta- 

stical survey that combines both sampling 
rd census procedures. Survey respondents 

:1) See Division J of the 1980 Standard 
Industrial Classification Manual, Cata-
logue 12-501E. 

Des grandes enquêtes statistiques couramment 
administrées par Statistique Canada, l'enquête 
mensuelle sur le commerce de detail est I'une des 
plus importantes. Non seulement en raison du nom-
bre de rêpondants qui N chaque mois collaborent è 
l'enquête (plus de 17,000 enquêtés) mais aussi 
par son objet et la nature de l'information qui 
en découle. Car si l'activité de production par 
exemple, permet a la collect ivité de se procurer 
une vaste gamme de produits, c'est toutefois 
grace au commerce que cette multitude de biens 
est transiqée et échanqée sur des marches entre 
les différents aqents économiques pour finalement 
parvenir jusqu'au consommateur canadien. Or le 
développement des theories économiques contempo-
raines a largement mis l'accent sur le concept de 
la demande (nationale) de biens et services afin 
de mieux comprendre et expliquer les diverses 
relations économiques qui articulent le système 
économique. Par surcrolt, la qestion de la de-
mande nationale de toute une économie, en grande 
partie inspirée de ces theories, est devenue au 
cours des dernières décennies, l'une des prio-
rites des grandes politiques economiques de court 
et moyen termes des gouvernements de pays indus-
trialisés. La mesure courante du commerce de 
detail constitue par consequent l'une des princi-
pales composantes gui permet aux stat isticiens et 
aux 4conomistes d'estimer le niveau do la consom-
mation de biens et d'évaluer la demande finale 
des consommateurs tells que présentée dans les 
comptes nationaux et les nombreux indicateurs 
économiques qui en sont dérivés. 

Cette publication mensuelle présente donc les 
plus récents résultats de l'enquête sur les yen-
tes au detail de biens par des marchands, des 
commerçants, des concessionnaires ou des detail-
lants operant A l'intérieur des limites du tern-
toire canadien. Aux fins de cette enquête, les 
industries considérées comme appartenant au corn-
merce de detail sont, d'après la classification 
type des industries(1), celles dont les établis-
sements ont comme "activité principale ( ... ) 
l'achat de marchandises daris le but de les reven-
dre mu public pour usage personnel ou ménaqer et 
offrent des services gui s'y rattachent." Les 
estimations sont ventilées suivant la Classifica-
tion par genre de commerce (une extension plus 
fine de Is Classification des activites écono-
miques de 1970) de mêrne que par region ainsi que 
pour quatre zones métropolitairies. Ces données 
sont obtenues a partir d'une enquête statistique 

(1) Voir la division 3 du manuel de Is Classifi-
cation type des industries, 1980, no 12-501F 
au cataloque. 
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are divided into two broad categories, in-
dependent and chain stores, on the basis of 
their structure,and then each category is 
surveyed to obtain their monthly sales (see 
Appendix 11 for more details). 

The information provided by this survey 
is not only important to the various levels 
of government but is equally valuable to 
businesses that regularly carry on or are 
involved in retail trade in some form. Mar-
ket analysts in particular will find this 
publication to be of great interest. Other 
retail trade statistics (new motor vehicle 
sales, department store sales and stocks, 
merchandising inventories and so on) are al-
so disseminated to the general public and 
published regularly in other monthly bulle-
tins.(2) For more information on this survey 
or the Industry Division's statistical sur-
vey program in general, please contact the 
Retail Trade Section, Industry Division, 
Statistics Canada, Ottawa, K1A 1116, Tel: 

(613) 951-9656. 

(2) The publication entitled Retail Trade, 
Historical Statistics 1972-1979 (Cat a-
logue 63-538) not only contains 
historical time series, but is also a 
valuable source of detailed informa-
tion. See the selected publications sec-
tion at the back of this bulletin for 
other references. 

qut est l'amalgame d'un échantillonnaqe et d'un 
recensement. Suivant leur structure, les répon-
dants a l'enquête sont divisés en deux qrande 
categories, lea maqasins indépendants et a suc-
cursales et chaque catéqorie est par la suite 
enquêtée afin d'estinier leurs ventes mensuelles 
respectives (voir l'appendice II pour plus de 
details). 

L'information fournie par cette enquête est 
tout aussi utile aux intervenants qui, de façon 
ponctuelle, opèrent ou sont impliqués d'une mani-
ère ou d'une autre dans le commerce au detail 
qu'aux différents paliers de qouvernements. Les 
analystes de marché tout spécialement, seront in-
teresses par le contenu de cette publication. 
D'eutres statistiques reliées au commerce de dé-
tail (les ventes de véhicules automobiles neufs, 
les ventes et stocks des grands magasins, les 
stocks cornmerciaux, etc...) sont également dis-
ponibles et diffusées au grand public en plus 
d'être rêgulièrement publiées dans différents 
bulletins mensuels(2). Pour obtenir plus d'in-
formation sur cette enquête ou sur le proqramme 
d'enquêtes statistiques de la Division de i'm-
dustrie en qénéral, communiquer avec la Section 
du commerce de detail, Division de l'industrie, 
Statistique Canada, Ottawa, K1A 0T6, tél: (613) 
951-9656. 

(2) La publication intitulée Coninerce de detail, 
statistiques historiques, 1972-1979 (n 
63-538 au catalogue) constitue une source 
très intéressante de renseignement.s d6tai1l6 
en plus des series chronoloqiques qui y sont 
présentées. Pour d'autres références, con-
sulter la section du choix des publications a 
Ia fin du present bulletin. 
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Appendix 11 
	

Appendice Ii 

DEFINITIONS 
	

D(FINITIONS 

Iota], net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other 
service activities, less returns, adjust-
ments and discounts. Total net sales also 
include: trade-in allowances, commissions 
earned from sales of goods owned by others, 
proprietor's withdrawals of goods for per-
sonal use (at retail) and the sales and 
receipts of concessionnaires operating with-
in the outlet. Non-operating revenues, bad 
debts recovered and sales taxes collected 
for remittance to a government agency are 
excluded. 

"Conierce de dtail" signifie, 	pour 	les 
besoins de la présente publication, "l'ensemble 
des ventes faites per des points de vente au 
détai 1". 

Un "point de vente mu detail", suivant la de-
finition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont l'ac-
tivité principale est la vente de marchandises et 
de services connexes au grand public pour Ta con-
sommation menagère ou personnelle. Les estima-
tions relatives au coniserce de detail ne prennent 
pas en compte les ventes directes, c'est--dire 
les ventes gui ne sont pas faites par l'intermé-
diaire d'un point de vente au detail, par exernple 
les ventes directes par démarchage, les ventes 
par distributeur automatique, les ventes de jour-
naux ou de revues faites directement par les 
imprimeurs et éditeurs, et les ventes faites par 
les cercies du livre et les clubs de disques. 11 
n'y a qu'une exception: les ventes des qrands 
magasins faites par la poste ou par catalogue, 
qui sont classées dans Ta catéqorie des "maqasins 
de marchandises diverses". En outre, le commerce 
de detail ne comprend pas les ventes au detail 
des unites auxiliaires, par exemple, entrepôts, 
sieges sociaux, etc., ni les ventes des entrepre-
neurs dont l'activité principale ne relève pas du 
commerce de detail, ni les operations de detail 
entre particuliers. 

Les ventes nettes totales comprennent les yen-
tes de marchandises neuves et usagées et des 
recettes provenant de reparations, de locations 
de materiel de la vente de repas et d'autres 
activites de services, moms la valeur des ren-
dus, les ajustements et les rabais. Les ventes 
totales nettes comprennent également; la valeur 
des reprises, les commissions sur la vente de 
marchandises appartenant a autrui et Ta valeur 
(au detail) des marchandises prelevees par le 
proprietaire pour son usage personnel et les yen-
tes et recettes des concessions exploitees dans 
les points de ventes. On ne prend pas en compte 
les recettes hors exploitation, les recouvrements 
de mauvaises créances et les taxes de vente per-
cues pour le compte d'un orgarüsme public. 

"Retail Trade", for the purpose of this 
report, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A "retail location", as defined by Sta-
tistAcs Canada, is a "business location 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption'T. Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold directly by printers or publishers; and 
sales made by book and record clubs. The 
wily exception is the mail-order and cata- 
)que sales activities of department store 

)tlsinesses, which have been classified to 
the "general merchandise store" category. 
iii addition, retail trade excludes: retail 
;,tes through ancillary units, e.g., ware-
houses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 
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CLASSIFICATION 

Kind of Business(l) 

Estimates of retail trade are stratified 
by region and by kind-of-business groupings 
which are based on the Standard Industrial 
Classifications and the retail kind-of-busi-
ness categories employed in the 1966 Census 
of Merchandising and Services. Since the 
monthly retail trade survey is a " location' 
survey, as noted above, each individual 
(retail) location of a firm is assigned a 
kind-of-business code based on its major 
activity (or type of commodities sold). 

In this report, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the report. 

CLASSIFICATION 

Genre de coninerce(1) 

Les estimations relatives au commerce de de-
tail sont stratifiées par region et par groupe de 
genre de commerce. Ces groupes sont fondés sur la 
Classification des activites economiques et les 
categories de genre de commerce de detail qui ant 
été utilisées lors du recensement du commerce et 
des services de 1966. rtant donné que l'enquête 
mensuelle du commerce de detail est axée sur les 
points de vente comnie on l'a indiqué c.i-dessus, 
chaque point de vente au detail d'une entreprise 
se volt attribuer un code "genre de commerce" 
d'après son activité principale (ou le genre de 
marchandises vendues). 

Dans Is présente publication, le commerce de 
detail est stratifié selon 27 qrands groupes de 
qenre de commerce, outre la catéqorie "Marchands 
divers". Pour rendre ces statistiques plus uti-
les, nous décrivons la composition de cheque 
groupe de genre de commerce a Is fin de Is publi-
cation. 

Type d'entreprise 

En plus d'être stratifiées selon le genre d' 
commerce, les estimations relatives au commerce 
de detail sont ventilées entre magasins h succur-
sales et magasins iridépendants. Les entreprise 
qui répondent a la définit ion suivante sont clas-
sees dans la catégorie des reagasins è succur-
sales: 

Magasins a succursales "entreprise exploitant 
au moiris quatre points de vente au detail dans un 
même genre de commerce, sous une même apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec la definition ci-dessus est 
classée automat iquement dens la catéqorie des 
maqasins independents, la seule exception étant 
les "grands maqasins" qui sont portés en totalité 
dans la catéqorie des maqasiris a succursales. 

(i) Pour tine definition complete de chaque qenre 
de commerce, consulter Ia publication Com-
merce de detail statistiques historiques 
1972-1979, no 63-538 au catalogue. 

Kind of Organization 

The retail trade estimates, in addition 
to being stratified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to the chain store component based on 
the following definition: 

Chain store organization "an organization 
operating Four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically classifed as an "indepen-
dent" organization, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

(1) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Catalogue 63-538. 

0 



Appendice III 

I(TH000IJJCIE 

Les estimations du commerce de detail sont 
tirees d'une enquête sur les "points de vente" mu 
detail mu Canada. Les entreprises sont d'abord 
class4es dans le secteur du commerce de detail 
d'après la "valeur ajoutée recens6e"(2), qui 
représente dans ce secteur, la difference entre 
le prix de vente et le prix d'achat des biens 
vendus pendant une periode déterminée. Les soci6-
t4s qui appartiennent mu commerce de detail sont 
ensuite classées dans des categories précises 
d'activités (code 6 trois chiffres de la Classi-
fication des activités économiques de 1960) 
d'après la "principale activité", c'est--dire 
d'après la proportion des ventes dont rend compte 
chaque genre de commerce ou chaque type de mar-
chandises vendues. 

L'étape suivante du travail de classification 
consiste è faire un relevé des entreprises échan-
tillonnées dana le but d'obtenir des renseiqne-
ments sur le nombre de points de vente et leur 
activité. De tels renseignements servent non 
seulement a determiner ci des entreprises part i-
culières, notamment les entreprises points de 
vente multiples, peuvent être considérées comme 
des "magasins a succursales" (voir définit ion 
Appendice II), mais aussi & distinguer les points 
de vente au detail des autres types de points de 
vente et d'ainsi assurer un classement plus pré-
cis de chacun d'eux parmi plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
sont aqrégés en 28 groupes pour fins de publica-
tion. 

L'enquête étant axée cur les points de vente, 
le champ d'enquête a été étendu aux points de 
vente au detail exploités par des entreprises 
autres que des maqasins de detail. Lorsqu'on a 
établi, par exemple, qu'un fabriquant exploite un 
ou plusteurs locaux de vente au detail, on pro-
cede de la même facon qu'indiquée ci-dessus. Des 
locaux de vente mu detail peuvent être exploites 
par des entreprises dont l'activité principale 
est Ia fabrication, le commerce de gros, l'admi-
nistration publique, la construction, etc. 

Le système supportant l'enquête permet la 
revision des estimations mensuelles afin de tenir 
compte des réponses tardives. La publication 
mensuelle fournira donc des données provisoires 
pour le mois en cours et des données révisées 
pour le mois precedent. 

On établit les estimations mensuelles rela-
tives au commerce de detail que renferme la pré-
sente publication mu moyen d'une enquête par 

(2) Pour de plus arnples renseignements, voir le 
manuel de la Classification des activitês 
économiquea, 1970, no 12-501F mu catalogue, 
pages 9-11. 
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Appendix III 

ME I H000L DCV 

Retail trade estimates are derived from a 
survey of Canadian "retail locations". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added",(2) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lai period. Companies which fall into the 
retail sector are then further classified to 
specific categories of business (using the 
three-digit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
vity" - the proportion of sales accounted 
for by each kind of business or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locaLions operated. Such information is 
i'quired not only to determine if individual 

businesses, particularly multi-location bu- 
iriesses, qualify for treatment as "chains" 
see definition Appendix Ii) but also to 
isolate retail locations from non-retail and 
make possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cat ion. 

Because this is a location-oriented sur-
vey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufacturer (for example) operates 
one or more retail locations, the same 
treatment is given as outlined above. Retail 
locations can be operated by businesses 
whose principal activity is manufacturing, 
wholesaling, government, construction, etc. 

The design of the survey provides the 
facility to revise the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates for the current month and revised 
estimates for the preceding month. 

The monthly retail trade estimates con-
utned in this report are produced by means 
1 a sample survey using methodology which 

) For additional information, see the 1970 
Standard Indumtrial Classification 
Manual, Catalogue 12-501E, Pages 9-11. 
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sondaqe dont la méthodoloqie diffëre sensihiement 
de celle utilisém pour les est imsi inns qui sni 	40 
paru jusqu'à is fin de 1974. 

Cette nouvelle méthodologie fut principalerrient 
mise en application parce qu'il n'existait plus 
de source adequate de renseignemenis disponihies, 
après 1969, pour mettre b jour la partie indépen-
dante de l'ancien échantillon pour tenir compte 
des nouvelles entreprises (creations) et (ou) de 
celles qui fermaient leurs portes (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre qu'il y avait un 
certain degré de sous-estimation, laquelle sous-
estimation avail atteint 4% en 1974. Néanmoins 
les lendances mensuelles mesurées par l'ancien 
ainsi que par le nouvel échantillon sont passa-
hiement similaires. 

Echant illon 

La lisle de Revenu Canada (ImpOt) a été corn-
plétée par la lisle des magasiris a succursales 
ains,i que des grands maqasins et par une lisle de 
fichier aréolaire pour reconstiluer l'univers de 
cette enquête. Un échantillon d'environ 16,000 
entreprises indépendantes, stratifié par r6-
gion(3) et selon le schema de codage de la Clao-
sification des activités économiques, a 
prélevé sur cet univers et a fait l'objet d'une 
enquête en vue de determiner le genre d'acliviti 
de chaque entreprise. Des estimations soni 
ensuite établies bus les mois et stratifiée; 
selon le groupe de commerce et la region. 

La méthode d'estimation des venles totales au 
détal consisle a gonfler les données déclarées 
par cheque unite échantillonnée aux dimensions de 
l'univers en multipliant les données de l'unité 
par l'inverse de la probabilité de choix de 
l'unité. Dans le cam des entreprises non décla-
rarites a temps(4) un mois donné, on procède N une 
imputation a l'aide d'une méthode statistique gui 
fait intervenir divers éléments comme les moyen-
nes de cellule, les ventes du dernier mats, 
d'autres tendances, etc. Ainsi, ii doit y avoir 
urie estimation des ventes pour chaque entreprise 
échant ii lonnée. 

Les résultats de l'enquête ne sont pam raccor-
des b ceux du recensement. One étude comparative 
entre les estimations obtenues dans le cadre de 
cette enquête ainsi que celles obtenues lors d'un 
recensernent sera effectuée afin de determiner la 
cause de tout écart entre les deux niveaux, ce 
qui nous permettra de rectifier les statistiques 
et de compenser les erreurs ou les divergences 
relevées (comme un classement erroné melon le 
genre de commerce, une surestimabion dans des 
cellules particulières, etc.). 

Les zones métropolitaines de Montréal, d 
Toronto, de Winnipeg et de Vancouver corres-
pondent aux zones métropolitaines du recense-
merit de 1971. 
Les declarations tardives mont toujours con-
sidérées dans le calcul des estimations révi-
sees. 

differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 
update the independent portion of the old 
sample to account for firms coming into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

Simple 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by region(3) and by the Standard Industrial 
Classification code has been selected from 
this universe and surveyed in order to 
verify the kind of business of each firm. 
Estimates are then produced monthly, stra-
tified by trade group and region. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a number of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
imist have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found to exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

T3_ T The metropolitan areas of Montréal, 
loronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 

(4) Late responses are included in revised 
estimates. 
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Appendice IV 

COMPONENTS OF THE SURVEY UNIVERSE 
	

L*NIS DE L'UNIVERS DE L'ENQUTE 

The unveise used for this survey is com-
posed of two basic parts: a master file list 
(including chain and department store compo-
nents) and an area file list. Ihese compo-
nents provide an adequate representation of 
the retail trade universe. 

L'univers de l'enquête comprend deux éiéments 
fondarnentaux: une liste de fichier principal (y 
compris les éléments magasins a succursales et 
grands magasins) et une liste de fichier aréo-
laire. Ces éléments représentent de manière adé-
quate l'univers du commerce de detail. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
store portion of the Revenue Canada (Taxa-
tion) master file and is stratified by 
region and by Standard Industrial Classifi-
cation code. This component is a lLst of all 
retail businesses having a payroll deduction 
account number (i.e., having employees for 
whom payroll deductions are made). It is 
updated monthly for new firms coming into 
husiness, for firms going out of business 
nid, in the case of existing firms, for any 
Hianges in name, address or nature (kind) of 
business. these updates originate from both 
tevenue Canada (Taxation) and from Statis-
ics Canada survey sources. As these updates 

are received, firms going out of business 
are dropped from the sample and a sample of 
births is selected from among new firms 
which have gone into business, thus provid-
ing a monthly birth/death adjustment. 

Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical location, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

Chain and Deoartrnent Store Conoonent 

The chain and department store list is a 
ub-set of the survey master file compo- 

• sent. The businesses on this list are those 
which have been identified (from Statistics 
'anada sources) as chains or department 
stores and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 

Fichier principal de l'enguête 

Le fichier principal de l'enquête du commerce 
de vente au detail est fondé sur une série de 
profils tires de la fraction du fichier principal 
de Revenu Canada (lmpôt) se rapportant aux corn-
merces de vente au detail et est stratifié par 
region et selon le schema de codage de la Classi-
fication des activités économiques. Cet élérnent 
du fichier est une liste de loutes les enirepri-
ses de vente au detail qui ont un numéro de 
compte de retenues sur Is paye (entreprises ayant 
des salaries a Fêgard desquels des deductions 
sont faites aux fins de l'impôt). Cette liste est 
mise a jour tous les mois; ii s'agit de prendre 
en compte la creation de nouvelles entreprises, 
la disparition d'entreprises et dans Is cas 
d'entreprises existantes, tous les changements de 
nom, d'adresse ou de genre de commerce. Ces mises 
a jour s'appuient sur des enquêtes de Revenu 
Canada (Impôt) et de Statistique Canada. Des que 
l'on dispose de ces mises A jour, les entreprises 
qui cessent toute activité sont éliminées de 
l'échantillon et un échantillon de creations est 
prélevé sur les nouvelles entreprises, ce qui 
permet un ajustement mensuel en fonct ion des 
creations et des disparitions. 

Des enregistrements du fichier principal de 
l'enquêle sont échantillonnés d'aprës une proba-
bilité donnée de selection déterminée par le lieu 
d'exploitation, le schema de codage de la Classi-
fication des activités éconorniques et Ia taille 
des cellules. Lors de Ia constitution du fichier 
de l'échantillon initial, la selection a porte 
sur tout le fichier principal de l'enquête. 
Depuis lors, seules les créat ions ont fait 
l'objet d'un échantillonnaqe tous les mois. 

lément magasins a succursales et grands magasins 

La liste des maqasins & succursales et des 
grands magasins constitue un sous-ensemble de 
l'élément fichier principal de l'enquête. Les 
établissements cornmerciaux fiqurant sur cette 
liste sont ceux qui ont étê identifies (d'après 
les documents de Statistique Canada) comme maqa-
sins a succursales et grands magasins et qui ont 
été échantillonnés aver certitude (chaque entre-
prise fait partie de l'échantillon). Cet element, 
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also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
ment Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

gui est mis 	jour tous les mois d'après le 
donnes de Revenu Canada, fait également 1'obje 
d'une mise A jour anriuelle. Ces dernires mises 
jour sont fondées principalement sur les décla-
rations obtenues dans le cadre de l'enquête an-
nuelle cur les magasins h succursales et les 
grands inagasiris, ainsi que sur des renseignements 
puisés b d'autres sources comme les revues pot-
tant cur le commerce, etc. 

t1ment fichier QéoQraDhiaue (aricolaire) 

Le but premier du fichier qéographique est de 
completer Ia base de l'échantillon. Cet élément 
supplémeritaire permet: 

d'établir une estimation visant lee entreprises 
qui ne figurent pas dans le fichier principal de 
l'enquête (entreprises ne comptant aucun salarié 
pour lequel on procède a des deduct ions aux fins 
de l'impOt); 

de compenser le "retard" d'obtention des ajuste-
ments en fonction des creations au moyen dii 
fichier principal de l'enquête. 

On a constitué le fichier géoqraphique en 
choisissant un certain nombre de secteurs géogra-
phiques au Canada (N l'aide de donnees de l'en-
quête cur la population active) de façon 
couvrir tout le territoire canadien N l'exceptin 
du Yukon et des Teruitoires du Nord-Ouest. Le 
secteurs choisis ant ensuite été entièuemen 
dénombrés par des représentants rêgioriaux et on 
ainsi obtenu un fichier géographique comprenant 
tous les établissements commerciaux de ces sec-
teurs. On a compare ce f.ichier au fichier princi-
pal de l'enquête pour determiner queues entre-
prices fiquralent dans les deux fichiers. Pour ce 
qui est de ces entreprises, l'univers a été re-
présenté par l'échantillon d'entreprises pr4lev6 
cur le fichier principal de l'enquête. Toutes lee 
entreprises sans pendant (dane le fichier aréo-
laire) ont 6t6 automat iquement incarporées mu 
fichier de l'échantillon. Tous les mois depths le 
premier dénombrement, un douziarne des regions 
choisies a faiL l'abjet d'un autre dénombreinent 
complet visant b determiner quelles nouvelles 
entreprises ont vu le jour au cours de l'annee 
précédente. Ces nouvelles entreprises sont 
ensuite réappariées avec le fichier principal de 
l'enquête. De la même façon toutes les nouvelles 
entreprises ajoutées mu fichier principal de 
l'enquête mu moyen de mises jour tirées du 
fichier de Revenu Canada (ImpOt) sont reappariees 
chaque mois avec le fichier gêographique. Les 
entreprises pour lesquelles on a trouvé un 
pendant mu cours des deux processus de comparai-
son précédemment decrits sont radiées du fichier 
géographique et demeurent sur le fichier princi-
pal de l'enquête o'u elles ont une probabilil 
d'être choisies. Le reste des entreprises Ji 
fichier géogt-aphique pour lesquelles on n'a pn 
trouvé un pendant sont inclus dans l'échantillor. 

Area File Component 

The purpose of the area file, essen-
tially, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom Lax deductions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selecting a 
njnber of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
representatives and an area file composed of 
all businesses in the selected areas was 
created. This file was then matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are on both 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file. The remaining unmatched 
firms on the area file are included in the 
sample. 
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Appendice V 

DATA RELiABILiTY 

The statistics in this publication are 
estimates derived from a sample survey and, 
as such, can be subject to errors. The fol-
lowing material is provided to assist the 
reader in the interpretation of the esti-
mates published. 

Sanpling and Non-sanpling Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

Sai1ing Errors 

Sampling errors are present because ob-
servat ions are made only on a sample and not 

.  on the entire population. The sampling 
error depends on factors such as the size of 
the sample, variability in the population, 
sampling design and method of estimation. 
For example, for a given sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even for the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

In sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
suits are likely to be different than if a 
complete census was taken under the same 
general surey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can be measured from the 
sample itself. 

FIABILITC DES DONNI!ES 

Ce bulletin présente des estimations fondées 
sur une enquête par échantillonnaqe qui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit 'vise faciliter, pour le lee-
teur, l'interprétation des estimations gui mont 
publiées. 

Erreurs dchanti11onnage et autres erreurs 

Les estimations établies sur la base d'une 
enquête par échantillonnage sont sujettes a 
différents types d'erreurs. On les regroupe en 
deux grandes categories: les erreurs qui sont 
dues h l'échantillonnage et celles qui ne le sont 
pam. 

Erreurs d' échant ii tonnage 

Ce genre d'erreur existe parce que les obser-
vations portent uniquement sur un &hantillori, et 
non sur l'ensemble de la population. L'erreur 
depend de facteurs tels que la taille de l'échan-
tillon, Ia variabilité de la population, le plan 
de sondaqe et la méthode d'estirnation. Pour une 
taille donnée d'échantillon, par exemple, l'er-
reur d'échantillonnage sera fonction de la me-
thode de stratification adoptée, de l'attribution 
de l'échantillon, du choix des unites sondées et 
de la méthode de select ion. (On peut même, dans 
le cadre d'un seul plan de sondage, effectuer 
plusieurs calculs pour arriver b la méthode 
d'estimation la plus efficace.) 

Cornme, dans une enquête par échantillonnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation A partir des données concernant une 
partie seulement, les résultats seront probable-
ment différents de ceux qu'on aurait obtenus en 
recensant toute la population dans les mêmes 
conditions. La principale caractéristique des 
sondages probabilistes, c'est que l'erreur 
d'échantillonnage peut être directement mesurée 
partir de l'échantillon. 

Non-siling Errors 

These errors are present whether a sample 
or a complete census of the population is 
n<en. Non-sampling errors can be attributed 

In one or more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Erreurs non liees h 1'!chanti1lonnage 

Ces erreurs Se retrouvent tant dans les receri-
sements que dans les enquêtes par échantillon-
nage. Elles sont dues a un ou plusieurs facteurs 
parmi les suivants: 

Le champ couvert par l'enquête. L'erreur peut 
résuiter d'un listage incomplet et d'une couver-
ture insuffisante de la population visée. 
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La rêponse. Ici, l'erreur peut être attribuable ?i 
is conception du questionnaire et aux caractri--
tiques de la question, h l'incapactté oti au reftjs 
de 1'enqu8t de fournir des renseignements 
exacts, b l'interprétation fautive des questioris 
due N des probièmes d'ordre s&nantique, ou aux 
variations, d'un interviewer a l'autre, dans 
l'explication des questions ou dans l'interprta-
tion des réponses. 

La non-réponse. Certains enquêtês refusent de 
répondre, tandis que d'outres en soni incapabies 
ou encore répondent trop tard. Les donriées rela-
tives aux non-répondants peuvent être imputées a 
partir des chiffres fournis par les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, iorsque celles-ci existent. On ne 
connalt généralement pas avec precision ltimpor_ 
tance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caractéristiques gui distin-
guent les répondants des non-répondants. Comme ce 
type d'erreur prend habituellement de l'ampleur a 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le meilleur taux de réponse pos-
sible. 

Le traitenent. L'erreur peut Se produire lors 
des diverses étapes du traitement, telles que le 
codage, l'entrée, la verification, la pondération 
et la totalisat ion, etc. 

Ii est difficile de mesurer les erreurs non 
liées ô l'échantillonnage. De plus, ii faut los 
cerner a un niveau oi elles ne nuisent pas i 
l'utiltsation ou a l'interprétation des chiffres 
définitifs. Quant aux estimations du present 
bulletin, tout a été mis en oeuvre afin de mini-
miser les erreurs non iiées a l'échantillonnaqe. 
Ainsi, les unites ont été définies avec beaucoup 
de precision, au moyen des listes les plus a 
jour; les questionnaires ont é(ê conçus avec sUm 
afin de réduire au minimum les diflérentes inter-
prétations possibles (on a demandé aux inter-
viewers de poser les questions telles qu'elles 
figurent aux questionnaires); les diverses étapes 
de verification et de traitement ont fait l'ohjet 
de contrOles d'acceptation détaillés; on n8 
absolument nien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faihies. 

Evaluat.ion de l'erreur d'échantillonnage et de 
l'erreur non liée a l'échantillonnage 

Data response error. This error may be due 
to questionnaire design and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-
ent interviewers in explaining questions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answer questions, some may be 
unable to respond, while others may be too 
late in responding. Data for the non-
responding units can be imputed using the 
data from responding units or some earlier 
data on the non-responding units if avail-
able. The extent of error due to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as high a response rate as 
possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well as the response 
burden. 

Measures of Sanpling and Non-snpling Errors 

San1ing Error Pleasures 

The sample used in this survey is one of 
a large ntsnber of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general conditions. If it was possible that 
each one of these samples could be surveyed 
under essentially the same conditions, with 
an estimate calculated from each sample, it 

Erreur d' dchantillonnage 

L'échantillon utilisé aux fins de Ia présente 
enquête est un des nombreux échantillons de mêrne 
taille qui auralent Pu &tre cho.isis selon le memo 
plan et les mêmes conditions. Si chaque échan-
tillon pouvait faire l'objet d'une enquête menée 
essentiellernent dans les mêmes conditions, ii 
faudrait s'attendre a ce que l'estimation calcu-
lee vane d'un echantillon a l'autre. On nornine 

. 
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• 	suld be expected that the sample estimates 
ould differ from each other. The average 

esLimate derived from all these possible 
sample estimates is termed the expected 
value. The expected value can also be 
expressed as the value which would be 
obtained if a census enumeration was taken 
under identical conditions of collection and 
processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated. For 
example, the standard error, defined as the 
square root of the variance, is a measure of 
the sampling error in the same units as the 
estimate (e.g., dollars). The standard error 
is a measure of precision in absolute terms. 

.  The coefficient of variation, defined as the 
;tandard error divided by the sample esti-
usLe, is a measure of precision in relative 
Terms. For comparison purposes one may more 
teadily compare the sampling error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this pubiLcation under Text Table I, "Mea-
sures of Reliability", is the coefficient of 
variation. 

The formula used to calculate the pub-
lished coefficient of variation in Text 
Table I is: 

CV(X) = 5(X) 
X 

Where X = the estimate 
5(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = cv(X) x 100%. 

For example, an estimate X 	$8,000,000 with 
a standard deviation S(X) = $400,000 has a 
-sefficient of variation of .05 and assuming • i normal distribution we can say; "the prob-
shility is approximately 68% that the actual 
sircentage error in the $8,000,000 estimate 
'; less than 5%". 

valeur probable l'estimation moyenne obtenue de 
tous lea échantillons possihies. Autrement dit, 
la valeur probable est celle qu'on ohtiendrait en 
recensant toute is population dans des conditions 
identiques de coilecte et de traitement. tine 
estimation calculée 6 partir dune enquête par 
échantil.lonnage est dite precise lorsqu'elle 
s'approche de la valeur probable. 

Or, les estimations fondées sur un échantillon 
peuvent ne pas correspondre b Ia valeur proba-
ble. Cependant, comme les estimations proviennent 
d'un échantillon probabiliste, ii eat possihle 
d'en mesurer is variabilit6 par rapport leur 
valeur probable. Ainsi, la variance d'une estima-
tion, qui en mesure la precision, se définit 
comme la moyenne, parmi tous les échantillons 
possibles, des carrés de is difference entre 
l'estimation et is valeur probable. 

One fois qu'on a calculé l'estirnation et sa 
variance, ii devient possible de mesurer la pré-
cision autrement. Par exemple, l'erreur-type, 
soit is racine carrêe de la variance, mesure 
l'erreur d'échantillonnage dans la même unite que 
l'estimation (en dollars, notamment). Autrement 
dAt, i'erreur-type mesure is precision en termes 
absolus. Par contre, le coefficient de variation, 
c'est-à-dire Uerreur-type divisée par l'estims-
tion, mesure la precision en termes relatifs. 
Ainsi, l'emploi dii coefficient de variation 
facilite la comparaison de l'erreur d'échantil-
lonnage de deux estimations. 

C'est le coefficient de variation qui sert 
évaluer l'erreur d'échantillonnsqe at.i tableau 
explicatif I "Mesure de is fiahilité". 

Voici Is forrnule utilisée pour calculer les 
coefficients de variation du tableau explicatif 

CV(x) = S(X) 
X 

dans laquelle X est l'estimation 
S(X) est l'écart-type de X 

L'erreur de X en pourcentaqe (PE) correspondra : 

PE(X) = CV(X) x 100 %. 

Par exempie, le coefficient de variation d'une 
estimation X = $8,000,000 o 'u l'écart-type 5(X) 
atteint $400,000 correspond .05; si l'on sup-
pose une distribution normale, on peut affirmer 
qu'il existe une probabilité d'environ 68 0% que 
l'estimation de $8,000,000 comporte un pourcen-
tage reel d'erreur jnférieur h 5%. 
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Response rate 

Taux de reponse 

Chain stores 
	

Independent stores 

Magasins h succursales 
	

Magasina indépendanta 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

Estimation Estimation Estimation Estimation 
préliminaire révisée préliminaire révisée 

No. 
per cent - pourcentage 

Kind of business: 

1 	Combination stores (groceries and meat) 67.7 86.3 70.6 82.9 
2 	Grocery, confectionery and sindries stores 47.3 58.1 55.8 73.1 
3 	All other food stores 55.7 77.3 50.8 68.8 

4 	Department stores 100.0 100.0 - - 

5 	General merchandise stores 63.5 84.1 68.3 80.0 
6 	General stores 89.5 89.5 67.1 80.9 

7 	Variety stores 84.6 83.1 74.8 84.4 
8 	Motor vehicle dealers 100.0 87.5 68.6 81.3 
9 	Used car dealers - - 60.0 74.9 

10 	Service stations 52.3 76.6 57.2 7..' 
11 	Garages - - 60.4 7 
12 	Automotive parts and accessories stores 82.6 78.3 72.1 

13 Men's clothing stores 87.9 80.6 67.2 7 
14 Women's clothing stores 76.2 83.6 62.3 
15 Family clothing stores 69.2 81.3 66.8 79.0 

16 Specialty shoe stores 60.0 70.7 74.6 88.1 
17 Family shoe stores 61.0 84.9 69.9 83.8 
18 Hardware stores 50.0 87.5 68.8 78.1 

19 Household furniture stores 46.7 58.3 63.4 77.3 
20 Household appliance stores 55.6 77.8 64.8 75.9 
21 Furniture, TV, radio and appliance stores 75.0 90.6 76.6 83.8 

22 Pharmacies, patent medicine and cosmetics 62.3 66.4 67.9 79.8 
stores 

23 Book and stationery stores 49.1 83.6 68.2 71.9 
24 Florists 57.1 50.0 54.5 69.3 

25 Jewellery stores 74.6 87.6 65.5 80.4 
26 Sporting goods and accessories stores 36.1 68.8 63.4 75.5 

27 Personal acessories stores 64.2 85.5 63.5 76.1 
28 All other stores 54.3 68.6 60.7 75.0 

29 TOTAL, ALL STORES 64.7 78.3 63.5 77.1 

Regions and amlected metropolitan weas 

30 Newfoundland 69.4 84.5 50.5 68.0 
31 Prince Edward Island 69.0 78.6 56.0 70.9 
32 Nova Scotia 72.8 84.8 60.2 73.2 
33 New Brunswick 68.7 85.0 63.4 73.4 
34 Québec 62.8 76.9 74.4 65.0 
35 Ontario 59.8 75.4 62.8 7. 
36 Manitoba 67.4 83.3 63.5 77. 
37 Saskatchewan 74.1 83.9 64.6 
38 Alberta 64.7 75.9 56.3 
39 British Cohjnbia 66.4 76.6 60.2 7L. 

40 Yukon and Northwest Territories 85.7 92.9 38.7 
41 Montréal 63.2 76.4 70.8 
42 Toronto 57.2 73.2 58.0 76.2 
43 Winnipeg 64.9 80.5 64.0 77.4 
44 Vancouver 66.8 76.9 57.1 73.0 

S 

. 



77 

All [AU EXPLICATIF I. sure de Ia fithilité, 
1987 révisé 

melon le genre de co!userce at is region, novesthre 1987 préliminaire, octobre 

I'ponse fraction Coefficient of 
variat ion, 

Fraction de réponse preliminary 
estimate 

Chain stores Independent stores Coefficient de 
variat ion, 

Magasins a succursales Magasins independents estimation 
préliminaire 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

I si imatjon Estimation Estimation Estimation 
,rtliminsire rCvisée preliminaire révisée 

NO 
sr cent - pourcentage 

Genre de coluserce: 

92.0 93.4 70.9 86.4 .017 tpiceries - Boucheries 1 
68.7 71.9 59.2 74.4 .057 fpiceries, confiseries et articles divers 2 
65.5 91.0 51.3 71.6 .100 Tous les autres maqssins d'aliments 3 

100.0 100.0 - - - Grands msqasins 4 
85.4 91.1 74.3 86.9 .029 Magasins de marchandises diverses 5 
93.4 94.4 65.6 81.4 .026 Maasins qénéraux 6 

90.2 97.7 83.6 90.2 .001 Bazars 7 
100.0 73.6 71.1 86.4 .029 Concessionnaires dautomobiles 8 - - 57.3 68.3 .041 Vendeurs dautomobilea d'occasion 9 

72.5 81.9 63.7 76.5 .026 Stations-service 10 - - 69.3 81.0 .024 Garaqes 11 • .2 91.9 79.0 87.2 .075 Maqssins de pièces et daccessoires 
d' automobiles 

12 

85.9 72.4 80.0 .024 Maqasins de vêtements pour hommes 13 
1.5 89.9 61.5 82.2 .033 Maqasins de vAtements pour dames 14 

85.6 90.0 72.1 80.1 .030 Magasins de vêtements pour is famille 15 

57.0 72.2 75.0 87.9 .027 Maqasins de chaussurem spécialiséea 16 
61.0 93.3 78.1 85.2 .050 Magasins de chaussurea pour Is famille 17 
19.1 96.8 74.1 86.4 .015 Quincailleries 18 

34,8 78.6 73.3 77.3 .050 Magasins de meubles 19 
40.5 63.0 65.1 74.5 .140 Magasins dappareils menaqera 20 
80.0 98.3 73.4 81.0 .029 Magasins de meubles, téléviseurs, radios 21 

at accessoires 
81.0 90.6 71.9 80.3 .006 Pharmacies, médicamenta brevetés at pro- 22 

duits de beauté 
48.8 83.0 74.1 77.6 .056 Lihrairies at papeteries 23 
57.2 48.8 55.7 71.8 .104 Fleuristes 24 

90.5 95.1 72.7 85.7 .061 Bijouteriea 25 
19.9 68.6 66.2 84.1 .072 Magasins d'articles de sport at dacces- 26 

so i rem 
67.8 85.0 67.0 81.2 -- Maqasins d'sccessnires personneis 27 
56.0 89.9 67.0 80.7 ... Tous les autres maqasins 28 

82.9 91.9 68.6 82.4 .008 TOTAL, ENSTJ€LE DES MACASIPIS 29 

Regions at certaines zones métropolitaines 

85.1 89.5 53.3 66.4 .027 Terre-Neuve 30 
90.8 92.5 58.5 75.6 .020 tle-du-Prince-douard 31 
91.7 94.9 61.7 78.0 .035 Nouveile-Ecosse 32 
93.3 96.5 63.3 74.9 .033 Nouveau-Brunswick 33 
74.8 92.5 75.0 87.0 .017 Québec 34 
71.4 89.5 67.6 82.8 .014 Ontario 35 

95.3 67.9 82.1 .016 Manitoba 36 
.9 96.9 68.9 84.5 .026 Saskatchewan 37 • 

'.9 92.0 61.6 76.4 .016 Alberta 38 
1.7 94.7 66.7 78,5 .027 - Colomhie-Britannique 39 

98.7 50.8 65.6 .049 Yukon at Territoires du Nord-Ouest 40 
7.6 93.0 69.9 83.9 .031 tntr6a1 41 

17.8 84.9 63.7 82.6 .026 Toronto 42 
89.5 94.4 66.7 81.6 .021 Winnipeg 43 
92.7 93.1 66.6 79.7 .024 Vancouver 44 
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Non-si1ing Error Pleasures 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. We say the estimate is accurate if 
it is near this 'value. Although this value 
is desired, we cannot assume that the exact 
value of every unit in the population or 
sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of sampling error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table I. The response rate 
is a measure of the proportion of those 
sample units which have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 
sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
ular month would have a response rate of 
25%. If these five reporting units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered since the response 
fraction is more representative of the 
situation. 

Erreur non liêe a l'échantillonnaqe 

L'enquête par 6chantillonnage et le recerir-
ment cherchent tous deux a determiner la va1iiii 
exacte de l'ensemble. L'estimation est dite prê-
cise si elle Se rapproche de cette valeur. Bien 
qu'il s'agisse d'une valeur souhaitable, ii n'est 
pas réaliste de supposer que la valeur exacte de 
chaque unite de l'ensemble ou de l'chantillon 
peut Otre obtenue et traitée sans erreur. La dif-
ference entre la valeur probable et Ia valeur 
exacte de l'ensemble s'appelle le biais. On ne 
peut calculer les biais systématiques des donnêes 
en recourant aux mesures de probabilité de l'er-
reur d'echantillonnaqe décrites plus haut. La 
precision d'une estimation est determinee par 
l'effet conjugé des erreurs d'chantil1onnage et 
des erreurs non liées N l'écharitillonnaqe. 

line source d'erreur non liees h l'echantil-
lonnage, est l'erreur 63 a is non-reponse. Le 
tableau explicatif I donne deux mesures de Is 
réponse afin d'aider l'utilisateur è 6valuer ce 
genre d'erreur. Le taux de rponse est la propor-
tion des unites de l'échantillon gui ont répondu 
assez tot pour Otre incluses dans l'estimation. 
La fraction de reponse, par contre, est le taux 
de reponse des données, c'est-à-dire la propor-
tion de l'estimation de l'echantillon gui est 
fondêe sur des donnees declarees. Par exemple, le 
taux de rêponse d'une cellule comportant un 
echantillon de 20 unites dont cinq répondent lors 
d'un mois donne atteindrait 25%. Cependant, Si  

les cinq unites déciarantes representent $8 mil-
lions sur l'estimation globale de $10 millions, 
la fraction de reponse s'16verait a 80%. Dans un 
tel cas, le taux de reponse aurait, a lui seul, 
tendance a dêprécier is fiabilite de l'estima-
tion; ii faudrait donc tenir compte des deux 
unites de mesure, puisque la fraction cle reponse 
est is plus representative de is situation. 

S 
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Appendice VT 

SEASONAL ADJUSTMENT 
	

DtSAISONNALISATION 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(5) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
the rate of economic activity. 

Is I r I II 	I ni 	n I 	I 	Inn I t 	1 - 	I nt 	ret I eq 
en I uridamerila I eo 1 Ut ion of an economic 

phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(6) to 
seasonally adjust its time series. This me-
thod minimizes the ioact of seasonal var-
iations on the series and essentially con-
sists of adding one year of estimated raw 
data onto each end of the original series 
before it is seasonally adjusted per Se. The 
estimated data are derived from forecasts 
and backcasts using ARIMA (Autoregressive 
Integrated Moving Average) models of the 
Box-Jenkins type. 

The X-11 part of the X-11-ARIMA program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and ob-
tain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these op-
erations have been repeated several times 

Les series temporelles ou chronologiques corn-
portent les elements essentiels la description, 
l'explication et la prevision du comportement 
d'un phénomène economique. "Ce sont des dossiers 
statistiques de l'évolution des processus econo-
miques dans le ternps"(5). L'observation par 1mm 
éconornistes et les statisticiens de l'activité 
economique l'aide des series temporelles a donc 
permis de distinguer quatre composantes principa-
les du comportement des series temporelles: is 
tendance a long ternie ou trend, le mouvement 
cyclique, les variations saisonnières et les 
fluctuations irrégulières ou accidentelles. Ces 
mouvemenis mont causes par differents facteurs, 
soit économiques, naturels ou institutionnels. 
Les variations saisonnières mont les fluctuations 
periodiques plus ou moms rêgulières qui se pro-
duisent mu cours d'une annee en raison du cycle 
méléorologique normal, des ranges fixes et d'au-
tres evenements qui se repetent h intervalles 
.qvec une certaine régularité pour influencer de 
açon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
ievolution fondarnentale d'un phénomBne économi-
que et de produire une meilleure prediction, Sta-
tistique Canada rajuste les series temporelles au 
moyen de la méthode de désaisonnalisation X-11-
ARMMI(6) afin de justement minirnimer l'impact des 
variations saisonnières sur les series. Cette 
technique consiste essentiellement a ajouter les 
estimations d'une année de données brutes b cha-
cunes des deux extrérnités de la série mit isle 
avant de procéder b la désaisonnalisation propre-
inent dite. Les données estimatives proviennent 
d'extrapolalions prospectives et retrospectives 
réalisées par des modèles ARMMI (rnodèles autoré-
gressif b moyennes mobiles intégrées) du type 
Box-Jenkins. 

La partie X-I1 du programme X-11-ARMMI fait 
surtout appel b la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de is série 
modifiée et obtenir une estimation provisoire de 
la tendance-cycle, calculer les rapports de la 
série initiale (ajustée) aux estimations de is 
tendance-cycle, et estimer les facteurs saison-
fliers b partir de ces dils rapports. Les facteurs 
saisonniers définitifs ne sont produits que lors-
que ces operations ont été exécutées b piusleurs 

'A Note on the Seasonal Adjustment of 	 (5) La désaisannalisation des series temporelles 
Lconomic Time Series," Canada Statisti- 	économiques: quelques remarques; tire a part 

. 	 cal Review, August 1974. 	 de la Revue statistique du Canada, aoOt 1974. 
For further information see the X-11- 	(6) Pour de plus amples inforrnations voir La 
ARIMA Seasonal Adjust.ent Method, by 	 rnêthode de désaisonnalisation X-11-ARIII, 
Estella Bee Dagum, Statistics Canada, 	 par Estella Bee Dagum, Statistique Canada, 
Catalogue 12-564E, Occasional, 	 no 12-5641 au catalogue, hors série. 
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(see Table 27). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, executed every month. This per-
mits the updat inn each month or the refer-
ence series from which are derived the final 
estimations of the seasonal factors with the 
current month's unadjusted data as well as 
the previous month's revised unadjusted 
data. 

While seasonal adjustment permits a het-
ter understanding of the underlying trend-
cycle of a series, the seasonally-adjusted 
series still contains an irregular compon-
ent. Slight month-to-month variations in the 
seasonally adjusted series may be simple 
irregular movements; to net a better idea of 
the underlying trend, users should examine 
several months of the seasonally adjusted 
series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided (see 
Table 27). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the ahso]ute average percentaae 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percentage chanae of the 
irrenuler component. The M1) can be inter-
preted as the number of months over which a 
change in the seasonally adjusted series 
must move in a given direction before one 
can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly, small MCD's are 
desirable and indicative of a smooth ser-
ies. Applvino a moving average to the 
seasonally adjusted data of MCD length tends 
to smooth irregular movements which may 
obscure the underlying trend-cycle. The MCD 
moving average provides a method of reducing 
all types of series to approximately the 
same degree of smoothness whatever the size 
of the irregular component in the original 
series. 

Commencirin with March 1984, the Canada 
seasonally adjusted total is now derived 
"indirectly" by the summation of the 28 
individually seasonally adjusted kinds of 
business. Previously, this total was derived 
by seasonally adjustino the ranada total raw 
data "directly".(7) Also in March 1984, the 
end-point seasonal ad.justment method was 
adopted. For the period March 1983 to 
February 1984, a modified version of the 
"end-point seasonal adjustment" method, 
employinq a projected factor for the current 

(7) Refer to: Lothian, 3. and Morry, M. 
(1977): The problem of Aggregation; 
Direct or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

reprises (voir tableau 27). Ces étapes détermi-
nant les facteurs saisonniers nécessaires au caL 
cul des données désaisonnalisées finales soiI 
exécutées b chaque mois. 11 nous est donc possi-
ble de met.tre A jour mensuellement les series d 
référence desquelles on derive les estimations 
finales des facteurs saisonniers, en employant 
les données les plus récentes disponibles gui se 
réfèrent au mois courant et aux rlonnées révisées 
du mois précédent. 

Ellen que is désaisonnalisation permette de 
mieux comprendre la tendance-cycle fondammentale 
d'une série, Ta série désaisonnalisée n'en con-
tient pas moms une composante irrégulière. De 
iéqères variations d'un mo.is b l'autre dans is 
série désaisonnalisée peuvent n'être que de 
simples mouvetnents irr6qu1iers pour avoir une 
meilleure idée de la tendance fondarnentale, les 
utilisateurs doivent done examiner les series 
désaisonnalisées d'un certain nombre de mois. 

A cette fin, on retient l'usaqe des mois a 
dominance cyclique, ou MDC (voir tableau 27). Ii 
s'agit rlu plus petit nombre de mois pour lesquels 
un certain rapport devient et reste inférieur 
i'unité; autrement dit, c'est is période pendant 
laquelle le taux de variation moyen absolu de la 
tendance-cycle de is série désaisonnalisée est 
supérieur celul de la composante irrequlière. 
Le tOC peut être considéré comme le nombre do 
mois que dnit durer une variation de Ia sen 
désaisonnalisée dans une direction donnée avant 
qu'on puisse être raisonnablement certain que 1 
tendance-cycle de la série évolue dans la men 
direction. Ainsi, un MDC oeu élevé est souhaits-
ble puisgu'il indique is presence d'urie série 
lisse. ['application d'une moyenne mobile aux 
données désaisonnalisées de période égaie au MDC, 
tend b lisser les mouvements irréguliers pouvant 
dissimuler la tendance-cycie Fondamentale. La 
méthode de la moyenne mobile du MDC permet de 
réduire thus les genres de série a peu près au 
même niveau de lissage, queue que soit is Laille 
de la cornposante irréqulière dans la série mi-
tiale. 

Depuis mars 1984, le total désaisonnalisé au 
nivemu du Canada est dérivé de "façon indirecte" 
en faisant la some des 28 genres de commerce dé-
saisonrialisés séparément au préaiable. Aupara-
vant, ce total était ohtenu en désaisonnalisant 
de "façon directe" les données brutes du total, 
au niveau du Cansda(7). De plus, la désaisonnali-
sation interpolative a été adoptée en mars 1984. 
Pour is période s'écheionnant de mars 1983 
février 1984, on a utilisé une version modifiée 
de la désaisonnalisation interpolative, employant 
une prevision du facteur de désaisonnalisation 

(7) Consulter: Lothian, J. et Morry, M. (1977 
Aggregation directe ou indirecte, Ottaw;n, 
Division des series chronologiques, de 
recherche et de i'analyse, 	Statistiqun 
Canada. 

S 
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month only, was utilized. Prior to March 
.  1983, seasonally adjusted data were derived 

on a monthly basis by employing projected 
seasonal factors (forecasted one year in 
udvance) calculated once a year. 

Constant Dollar Seasonally Adjusted Esti.-
mates (8) 

rommencino with the March 1986 issue, sea-
sonally adjusted constant dollar estimates, 
as shown in Table 28, are obtained by de-
flating the current dollar seasonally ad-
justed data by an implicit, price index 
supplied by the Income and Expenditure 
Accounts Division. Up to February 1986 
issue, the total constant dollar seasonally 
adjusted estimates were derived by employing 
the direct seasonal adjustment method. 

pour le mois courant seulement. Avant mars 1983, 
les données désaisonnaijsées étaient dérivées sur 
une base rnensuel.le, a l'aide de previsions (une 
année b l'avance) des facteurs saisonniers calcu-
lés une fois par année. 

Estimations désaisonnalisées en dollars constants 
(8) 

Depuis mars 1986, les estimations désaisonnali-
sees en dollars constants, rionnées au tableau 28, 
soot obtenues en déqonflant les données désaison-
nalisées en dollars courants au moyen d'un indice 
implicite de prix fourni par la Division des 
comptes des revenus et des déperises. Jusqu' a 
léthtion de février 1986, les estimations 
totales désaisonnalisées en dollars constants 
étaient obtenues par l'emploi de Ia méthode de 
rlésaisonnal.isation directe. 

Revision Procedures 

flue to the fact that statistical surveys are 
subject to different types of errors (as 
described previously in this section) and 
that to obtain a 100% response rate each 
month under a data collection program by 
mail would prove to he very difficult (al-
most impossible sometimes) and costly, re-
ults must be revised on an ongoing basis as 

.  new information is received, enabling us to 
update our statistical series accordingly. 

Revisions or two different types are made in 
renard to the Retail Trade survey: the first 
relates to the way data are gathered while 
the second results from the seasonal adjust-
ment procedures. In each case, revisions are 
both monthly and annual. In the first type 
of revision, monthly corrections apply only 
to the previous month, while in the second 
type, monthly corrections apply to the three 
previous months. In both cases, annual 
revisions relate to the previous year data. 
The monthly revisions for the current month 
(June for example) and the two previous 
months (April and May) are published in the 
following month issue of the present cata-
logue (July), while the annual revisions are 
conducted after the end of the year and, 
conseouentiy, the revised fiqures are pub-
lished in the March issue of the following 
year of the present bulletin. 

Generally, revised data are indicated with 
an "r" beside the name of the month to which 
they apply, in order to inform the user of 
these changes. 

'0) .See appendix VII on constant dollars 
estimates. 

Procedures de revision 

Puisque les enguêtes statistiques sont sujettes 
différents types d'erreurs (telles qu'explicitées 
précédemnient dens cette section) et qu'il sereit 
très coOteux et difficile (pratiquement impossi-
ble parfois) d'atteindre, a partir d'un programme 
de collecte de données par la poste, un taux de 
réponse de 100%, ii faut donc reviser les résul-
tats sur i,iie base réguliere afin de mettre a jour 
les series statistiques en décoLilant, a mesure 
que de nouvelles informations nous mont transmi-
ses. 

On ccwnpte donc des revisions de deux types en 
regard A l'enouête sur le commerce de detail: les 
premieres mont liées a la facon dont les données 
mont obtenues tandis que les secondes résultent 
de la procedure de désaisonnalisation. Dens 
chacun des cas, ces revisions peuvent être men-
suelles nu annuelies. Les revisions mensuelles du 
premier type ne se rapportent qu'aux seules don-
nées du mois précédent tandis que celles du 
second type me rapportent aux trois mois précé-
dents. Dens les deux cam, les revisions an-
nuelles ne me rattachent qu'aux seules données de 
l'ennée précédente. Dans le cam des revisions 
mensuelles qul se referent au mois courant (soit 
•juin par exemple) et aux deux mois précédents 
(soiL avril et mai), elles soot ajoutées A la 
publication du mois suivant (juillet) tandis que 
les résultats des revisions annuelles, lesquelles 
sont effectuées a la fin de l'année, mont publiés 
dens le numéro de mars de l'année suivente du 
present bulletin. 

En general, on avise l'utilisateur de ces change-
ments, en inscrivant un "r" a cOLe du nom du mois 
auquel on applique des revisions. 

(8) Consulter l'appendice VII, sur les estima-
tions en dollars constants. 
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Number of ShoDpinQ Days 

The number of shopping days that this 
report is based on, varies from month to 
month. See Text Table II for the number of 
shopping days the current report is based 
on. 

Nombre de jours couuerciaux 	 40 Le nombre de jours commrc alix aur 	1 
sont basées les donnêes prés'rites ici vane dun 

mois 6 l'autre. Voir mu tableau explicatif II I' 
nombre de jours commerciaux sur lesquels sont 
bases les donnes. 

TEXT TABLE II. Number of Shopping Days by Month 

TABLEAU EXPLICATIF II. Nombre de jours coiinerciaux par mois 

1987 	 1986 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nombre de 
jours samedis jours samedis 
cornmerciaux commerCiaux 

January - Janvier 26 5 26 4 

February - Février 24 4 24 4 
March - Mars 26 4 25 
April - Avril 25 4 26 
May-Mai 26 5 27 
June - Juin 26 4 25 
July - Juillet 26 4 26 
August - AoUt 26 5 26 5 
September - Septembre 25 4 25 4 

October - Octobre 26 5 26 4 
November - Novembre 25 4 25 5 
December - Décembre 26 4 26 4 

.. 
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Appendice VII 

ESTIMATIONS EN DOLLARS CONSTANTS 

Aim d'ohtenir la valeur estimative de l'en-
semble du commerce de detail en dollars constants 
(tableau 28), les estimations relatives aux 
groupes de commerce sont dégonflées au moyen des 
indices implicites de prix appropriés (brut et 
désaisonnalisé) fournis par la Division des 
comptes des revenus et des dépenses He Statisti-
que Canada. Les estimations des groupes de com-
merce ainsi dégonflées sont ensuite totalisées 
pour produire l'estimation de l'ensemble du com-
merce He detail en dollars constants. 

CONSTANT DOLLAR ESTIMATES 

To obtain constant: dollar total retail 
trade estimates, (Table 28) trade group 
estimates are deflated using trade group 
implicit price indices (raw and seasonally 
adjusted) supplied by the Income and 
Fxpenditure Accounts Division of Statistics 
Canada. Deflated trade group estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. 

DATA CONFIDENTIALITY 

Statistics Canada is prohihited by law 
From publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(9) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and ri-
norously controlled and regulated to prevent 
the publication or disclosure of any infor-
mation deemed confidential. The rules re-
garding the confidentiality of parts of the 
results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld for this 
designated cell by enterinq an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply he aagreqated and published in a less 
detailed, but still confidential form. For 
example, in Tables 30 and 31, retail sales 
for Yukon and Northwest Territories were 
broken into five kinds of business oroups 
only, as compared to the twenty-eight kinds 
of business for the other regions. 

Section 16 of the Statistics Act 
hapter 15), entitled "Secrecy". 

CONFIDENTIALITf DES DONNEES 

La loi interdit 6 Statistique Canada He diffu-
ser au grand public des données gui pourralent 
servir h identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
préalahle l'autorisation écrite de cette der-
nière(9). Ainsi, le dévoilement de données sum-
ceptibles de révéler des renseignements précis 
sur l'activité dune entreprise particulière eat 
systématiquement coritrôlé suivant des disposi-
tions strictes, de telle sorte ou'aucun rensei-
qnement jugé secret ne soit publié ou divulgué. 
L'application des règles sur le caractère secret 
d'une partie des résultats des enquêtes sur le 
commerce s'étahlit donc He manire a ce qu'aucune 
donnée ne soit révélée pour des cellules (ou uni-
tés statistiques) cornposées de moths de trois 
compagnies, ou encore de trois ou plus lorsque 
celles-ci sont docninées par une ou deux compa-
onies. Par la suite l'information concernant ces 
cellules est dissimulée en inscrivant un "X" aux 
différents postes visés dans la publication. 

line autre facon He preserver le caractère con-
fidentiel de l'information sans pour autant avoir 
a mettre des "X", consiste b grouper (consolider) 
pour certaines regions (ou certaines cellules) 
l'information d'un même poste. Il suffit alors 
d'aoréqer lea données visées et He lea presenter 
sous une farme moms détaillée mais gui respecte 
Is consigne He confidentialité. Par exemple, dans 
les tableaux 30 et 31, lea ventes au detail pour 
le Yukon et lea Territoires-du-Nord-Ouest sont 
ventilées en cing groupes de genres de commerce 
seulement, comparativernent a vingt-huit genres de 
commerce dans le cas des autres réqions. 

(9) Voir l'article 16, intitulée Secret, du cha-
pitre 15 He In [ci stir In stat istiqije. 
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The rigorous application of these rules 	Ainsi par l'application rigoureuse de res 
preserves the confidentiality of the infor- 	rèqles, le caractère privé de l'information rt 
mation and ultimately has little effect on 	pr6serv6 et n'affecte que très marginalement 
the dissemination of merchandising survey 	fin de cornpte la diffusion des résultats de 

results. 	 enquêtes sur le commerce. 

C 

0 
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Appendice VIII 

KIND OF BUSINESS COMPOSITION USED IN TA&ES 	COMPOSITION PAR GENRE DE CO*FRCE UTILISf DANS 
1 TO 27 
	

LES TABLEAUX 1 A 27 

piceries-boucheries. 	piceries-boucheries 
(épiceries avec 20% ou plus de viande fral-
che). 

tpiceries, confiseries et articles divers. 
piceries, confiseries et magasins darticles 

divers; épiceries (avec 20% ou moms de 
viande fraiche). 

bus les autres Inagasins d'aliments. Maqa-
sins de produits de boulangerie; maqasins de 
honhons, de noix et confiseries; laiteries; 
magasins d'oeufs et de volailles; magasins de 
fruits at legumes; boucheries; poissonneries; 
magasins 	d'aliments 	fins (delicatessen); 
autres maqasins d'alimentation. 

Grands maqasins. Grands magasins y compris 
les filiales situées dans les points de vente 
des grands maqasins qui font partie intégrale 
de l'exploitation. 	(Nota: Sont excius lea 
points de vente autres que ceux des grands 
magasins, qui sont exploités par les sociétés 
propriétaires de grands maqasins, ainsi que 
les bureaux de vente par commande postale et 
par catalogue des grands inagasins.) 

Magasins de marchandises diverses. Maqasins 
de merchandises diverses (mains du tiers du 
stock en aliments); et les hureaux de vente 
par comrnande postale et par catalogue des 
grands rnaqasins. 

Maqasins qénéraux. Maqasins généraux (plus du 
tiers du stocks en aliments). 

Bazars. Bazers. 

A. Concessjonnajres d'automobiles. 	Vendeurs 
d'autornohiles (neuves et doccasion ou neuves 
seulernent). 

Vendeurs d'autoinobi1es d'occasion. Vendeurs 
d'eutomobiles dtoccasion (automobiles et ca-
mions d'occasion ou automobiles d'occasion 
seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Maqasins de pièces et d'accessoires d'auto-
mobiles. Magasins de pneus, d'accumulateurs 
et d'accessoires; magasins de fournitures 
pour la meison et l'autornohile. 

Combination stores. rombination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and stiidries 
stores. Grocery, confectionery and sun-
dries stores; grocery stores (with 20% 
or less fresh meat). 

All other food stores. Bakery products 
stores: confectionery and nut stores; 
dairy oroducts stores; eag and poultry 
stores; fruit and vegetable stores; meat 
markets; 	fish markets; 	delicatessen 
stores; other food stores. 

Department stores. 	Department stores 
including concessions located in depart-
unnt store outlets which are on integral 

S  nrt of the overall operation. (Note: 
This kind of business excludes non-de-
pnrtment store outlets operated by 
r!cpartment store firms, as well as de-
partment store mail-order and catalogue 
sales of'Fices.) 

General merchandise stores. 	General 
merchandise stores (less than one-third 
food); and department store mail order 
and catalogue sales offices. 

General stores. 	fleneral stares (more 
than one-third food). 

Variety stores. Variety stores. 

R. Motor vehicle dealers. Motor vehicle 
dealers (new and used or new only). 

q Used car dealers. 	used car dealers 
(used cars and trucks or used cars 
only). 

Service stations. Service stations. 

Garages. Caraqes. 

. 	1?. Automotive parts and accessories stores. 
fire, battery and accessories stores; 
Hirne and auto supply stores. 
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Magasins de vêtements pour hoitines. Maqasirn; 
de vtements pour homes et qerçorls; magasiri 
d'accessoires vestimentaires pour hommes e 

garçons; chapelleries pour homes et qarçons; 
tailleurs (ateliers de confection sur place 
de vêtements sur rnesure). 

Magasins de vêtements pour dames. Magasiris 
de vêtements prêts--porter pour dames et 
jeunes filles; rnaqasins de lingerie et 
bonneteries pour dames et jeunes filles; 
maqasins d'accessoires et autres vtements. 

Magasins de vêtements pour Ia famille. Maqa-
sins de vtements et d'accessoires vest imen-
taires pour la famille. 

Magasins spêcialisês de chaussures. Maqasins 
de chaussures pour homes et garçons; maqa-
sins de chaussures pour dames et jeunes 
filles; magasins de chaussures pour enfants 
et bbés. 

Magasins de chaussures pour la famille. Ma-
gasins de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubles managers. Maqasins de 
meubles. 

Magasins d'appareils mnagers. 	Maqasin; 
d'appareil;; lIrl;J;r;: rn;li;%inn de 1nr 

lectriqu 

Magasins de meuhies, t61viseurs, radios et 

accessoires. Magasins de meubles, de télévi-
seurs, de radios et d'appareils mnagers. 

Pharmacies, mdicaments brevetés et produits 
de beaut. Drogueries, y compris magasins de 
spciaiitês pharmaceutiques. 

Librairies et papeteries. Librairies-papete-
ries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Maqasins d'articles de sport et d'accesso-
i-es. Magasins d'articles de sport; embarca-
tions, moteurs hors-bord et accessoires 
connexes; magasins de bicyclettes et ateliers 
de rparation; vendeurs de motocyclettes. 

Magasins d'accessoires personnels. Maqasins 
et kiosques et tabac; marchands de journaux 
et de priodiques; magasins de cadeaux, de 
nouveautês et de souvenirs; magasins d'appa-
reils et de fournitures photoqraphiques; 
magasins de sacs de voyage, valises, mallen, 
mallettes et de maroquinerie; manasins 

'I 	(Jk 	1 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishings stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 

Women's clothing stores. Women's and 
misses' ready-to-wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Family clothing stores. Family clothing 
and furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
stores; children's and infants' shoe 
stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture 
stores. 

Household appliance stores. Household 
appliance stores; 	electrical supply 
stores. 

Furniture, television, radio and appli-
ance stores. 	Furniture, television, 
radio and appliance stores. 

Pharmacies, patent medicine and cosmet-
ics stores. Drugstores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, gift 
novelty and souvenir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 
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28. Tous les autres magasins: 

Autres comerces d'autoioobiles. Ateliers cie 
peinture et de dêbosselaqe; autres ateliers 
de reparation spécialisés; lavaqe d'automo-
biles; autres commerces d'automobiles, n.c.a. 

Autres magasins de vêtements et accessoires. 
Magasins de chapeaux; fourreurs ou maqasins 
de fourrures; magasins de vêtements pour en-
fants et bébês; magasins de vétements usages; 
rnaqasins de marchandises a la pièce; magasins 
de lames; autres magasins de vêtements, 
n.c. a. 

Autres magasins d'articles d'ameublement. Ma-
gasins de peinture, vitre et papier tenture; 
magasins de vente et reparation de televi-
seurs; maqasins de televiseurs, radios et 
appareils de haute fidelite; magasins de 
vaisselle, verrerie et usterisiles de cuisine; 
magasins de revtements de sol; magasins de 
rideaux, capitonnage et decoration inte-
rieure; magasins de toileries; maqasins de 
tableaux et cadres; maqasins d'antiquites; 
magasins de meubles d'occasion; magasins de 
pianos et orgues; comptoirs de disques; tous 
les autres fournitures de maison, n.c.a. 

Ateliers de reparation de télêviseurs, de 
radios et d'appareils menaqers. Reparation 
de televiseurs et radios; reparation d'appa-
reils electro-menagers. 

Reparation de bijoux. Reparation de bijoux. 

Maçjasins de boissons alcooliques. Spiritueux, 
magasins du gouvernement; détaillants de 
bière; dêtaillants de yin. 

Magasins divers. Maqasins de musique; opti-
dens; magasins d'appareils de la sante; mar-
chands des monuments funeraires et pierres 
tombales; boutiques d'animaux; marcharids 
d'objets de piêté; magasins de fournitures 
pour artistes; galeries d'art; marchands de 
timbres et pièces de monnaie; marchands de 
maisons mobiles; bureaux de mont-de-piétê; 
vendeurs de glace; tous les autres magasins 
de detail, n.c.a. 

d. All other stores: 

Other automotive businesses. Paint and 
body shops; other specialty repair 
shops; car washes; other automotive 
businesses, n.e.c. 

Other apparel and accessories stores. 
Millinery stores; furriers and fur 
stores; children's and infants' wear 
stores; secondhand clothing stores; 
piece goods stores; wool shops; other 
apparel and accessories stores, n.e.c. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales and service shops; television, ra-
dio and hi-fl stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stores; linen stores; picture and 
picture framing stores; antique stores; 
secondhand furniture stores; piano and 
organ stores; record bars; other home 
furnishings stores, n.e.c. 

Radio, television and electrical appli-
ance repair shops. Television and radio 
cpair shops; household appliance repair 

;hnps. 

Jewellery repair shops. Jewellery repair 
hops. 

Alcoholic beverage stores. Government 
liquor stores; retail beer stores; 
retail wine stores. 

Miscellaneous stores. Music stores; op-
ticians; health appliance stores; monu-
ment and tombstone dealers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other retail 
stores, n.e.c. 

. 
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Appendice IX 

GROUPINGS OF KINDS OF BUSINESS USED IN 
	

GROUPES DE GENRES OF CO4IERCE UTILISES DANS LES 
TAREFS 3(1 AND 31 

	
TARLFALIX 30 FT 31 

Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other food stores. 

General merchandise and apparel group. 
Department stores; general merchandise 
stores; general stores; variety stores; 
men's clothing stores; women's clothing 
stores; family clothing stores; specialty 
shoe stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
dealers. 

Automotive group. Used car dealers; ser-
vice stations, oarages; and automotive 
parts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores; furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lery stores; sporinq goods and acces-
sories 	stores; 	personal 	accessories 
stores; and all other stores. 

Groupe des magasins d'alimentation. Epiceries-
boucheries; épiceries, confiseries et articles 
divers; et toiis les autres maoasins d'alimen-
tat ion 

Groupe des magasins de marchandises diverses 
et des maqasins de vêtements. Grands maqasins; 
maqasins de marchandises diverses; maqasins 
qénéraux; bazars; magasins de vêtements pour 
hommes; magasins de vêtements pour dames; 
maqasins de vêtements pour la farnille; maqa-
sins spécialisés de chaussures; et maaasins de 
chaussures pour is famille. 

Concessionnaires 	d'automc,biles. Concession- 
naires d'automohiles. 

Groupe de l'automobile. Vendeurs d'automobiles 
d'occasion; 	stations-service; 	garages; 	et 
maqasins de pieces et d'accessoires d'automo-
biles. 

Groupe des quincailleries, des maqasins de 
meuble et des autres magasins de detail. Quin-
cailleries; maqasins de meubles ménaqers; 
maqasins d'appareils ménaciers; maqasins de 
meubles, téléviseurs, radio et accessoires; 
pharmacies, médicaments brevetés et produits 
de beauté; librairies et papeteries; fleu-
ristes; hijouteries; maqasins d'articles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et tous les autres maqasins. 
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try Division in the Retail Trade sector. 	 Section do commerce de detail, Division de liii- 
dust rue. 

Cataloque 
	 Catalogue 

63-002 Department Store Sales and Stocks. 
H., Bid. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., Bid. 1 page. 
First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. H., Bid. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Ri!. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

63-014 Merchandising Inventories. M., Ru. 
30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department stores. 
A., Bid. Approx. 100 pages. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vendirq Machine Operators. A., Au. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bid. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Cempus Book Stores. A., Ri!. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bid. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

63-002 Ventes et stocks des grands magasins. H., 
Bid. 55 pages. Premier nuséro, 1938 (ISSN 
0380-704 5). 

63-004 Ventes des grands maqasins par region. 
Rapport provisoire. H., Bid. 1 page. Pre-
mier nunéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. H., Bid. Environ 85 
pages. Premier nitnéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhucules automobiles neufs. M., 
Rid. Environ 25 pages. Premier rusnéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. H., Bil. 30 pai;. 

Premier ntjséro, 1972 (ISSN 0380-7177). 	 5 
63-210 Maqasins de detail 'a succursales et les 

grands magasins. A., Bid. Environ 100 
pages. Premier ni.jnéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitarits de dustributeurs autcxnatuques. 
A., Ri!. 45 pages. Premier nunéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe mu Canada. A., Bid. 25 
pages. Premier nunéro, 1966-67 (ISSN 
0590-5 702). 

63-219 Librairies de canpus. A., Bid. Environ 35 
pages. Premier nLsnéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueul statistique des etudes de marché. 
A., Bil. 700 pages. Premier ntinéro, 1975 
(ISSN 0590-9325). 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0., Au. 695 pages. (ISBN 
0-660-506 -1 3-0) 

63-538 Coninerce de detail statistiques histor i-
ques, 1972-1979. H.S., Bid. 695 pages. 
(ISBN 0-660-506-13-0) 



Operating Results - Retail Trade. 0., Bil. 

• 	

11 pages. First Issue, 1974. 

Catalogue 

65-603 Men's Retail Clothiog Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail ClothirKi Stores, 1980 

63-612 Retail Family Clothinci Stores, 1980 

Résultats d'exploitatton - Commerce de detail. 
H.S., Ru. 60 pages. Premier nuséro, 1974. 

Catalogue 

63-603 Magasins de vétements pour hommes, 1981 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaullants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Maqasins de vente au detail de vëtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vètements 
pour Ia famille, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
isted above, Statistics Canada publishes 
wide rariqe of statistical reports on 

S 1rtadjan economic and social affairs. A corn-
rehensive catalogue of all current publica-

I turns is available from Statistics Canada, 
Wt.awa (Canada), K1A 016. 

Catalogue 11-204E, price Canada$10.00, Other 
Coijttries $11.50. 

M. - Mensuel 	A. - Annuel 	AU. - Bulingue 
H.S. - Hors série 

Outre lea publications énuaérées ci-dessus, 
Statistuque Canada publie tue grartde vaniété de 
hulletins statustiques sur Ia situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant b Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-204F, prix Canada$10.0O,Autres pays$11.50. 



S 

in the most comprehensive 	dans une des sources d'information 
source of coroporate financial 	les plus détaillëes sur les finances des 
data available. 	 sociétés. 

B ased on tax information from over 500,000 
 Canadian Corporations Corporation 

Financial Statistics provides tables of detailed 
balance sheets, income statements and retained 
earnings for 182 industry groups. 

An essential tool which wifi help yOu: 
• identify industry sectors with the best rates of 

return 
• compare the financial position of competing 

industries 
• monitor and research the Canadian economy and 

business world. 
Corporation Financial Statistics #61-207, 
bilingual; $50 in Canada, $51.50 other countries. 

B asë sur I'information fiscale de plus de 500,000 
 entreprises canadiennes, Statistlques flnancières 

des sociétës offre des tableaux explicatifs sur les 
bilans, les declarations de revenus et les benefices non 
repartis de quelque 182 groupes industriels. 

C'est un outil essentiel qul vous aidera : 
• identifier le secteur industriel ayant les meilleurs taux 

de revenus 
• comparer Ia situation financière des industries en 

concurrence 
• scruter l'&onomie canadienne et Ic monde des 

affaires. 
Statistiques flnanciêres des sociétës 61-207, 
bilingue; $50 au Canada, $51.50 dans les autres pays. 

To order, complete the order form included or write to Publi- 
cation Sales, Statistics Canada, Ottawa, Ontario, K 1 A 016. 
For faster service, using Visa or MasterCard, call toll- 	 Call Toll-Free 
free. 	 1-800-267-6677 
Please make cheques or money orders payable to the 
Receiver General for Canada/Publications. 	 Téléphonez sans frais 
Contact a Regional Reference Centre near you for further 
information. 

Vous pouvez commander en reniplissant le bon de cornmande cl-joint ou 
en êcrivant a Vente des publications, Statistique Canada, Ottawa, Ontario. 
Ki A 0T6. Si vous désirez obtenir un service plus rapide, téléphonez 
au nurnéro sans frais et portez votre commande a votre compte Visa 
ou MasterCard. 

Veuillez faire vos cheques ou mandats-poste a lordre du Receveur 
général du Canada-Publications. 

Pour deteriir plus de renseiqnements, n'hésitez pas a communiquer avec 
le centre de consultation regional le plus prés de chez vous. 



NEW! INCLUDES 1986 CENSUS DATA 
SMALL BUSINESS SECTOR 
CANADA 1.5. 'J'RAI)E IN SER\'ICES 

4JIAR-K-ET RESEARCH 
HANDBOOK 
1987-1988  

NOUVEAU! COMPRENI) DES DONNEES Dl RECENSEMENT 
DE 1986 AINSI QUE 1)ES DONNEES SUR LES 
PETITES ENTREPRISES FT LE (A)MMERCE,  l)ES 
SrRvl(:Es ENTRI LE CANAL); l:l 115 HXF1 NIS 

RECUEIL STATISTIQUE DES 
ETUDES DE MA'L?Vr%,HE 
1987-1988 1 

UN INVESTISSEMENT 
STR 
Lnvestissez dans Ia Source d'information statistique Ia plus coniplête qui 
soit sur Ic march canadien de Ia consommation. Le Recueilslatistique 
des ttzides de ,na,vhe 198 -1988 vous dorinc plus de donn&s sur: 
LES CONSOMMATEURS 
v compris les revenus. Ic niveau de scolarite ci les dëpenscs familialcs; 
L'ECONOMIE 

cumpris l'investissement, Ics petites entrcprises ci Ic Marche du travail; 
LES AFFAIRES 

compris Ic commerce de dtaiI. Ia finance. l'immohilier ci lautomohile; 
59 VILLES 
V compris Ic logenient. Ia main-d'oeuvre ci Ic profll des consommateurs; 
LE COMMERCE INTERNATIONAL 
y compris Ic conhlltcrct' des services emrc It (:anada ci ls Etats-tnis ci les 
echatiges enire Ic Canada ci scs principaux parlenaires commcrciaux; 
LA SITUATION A VENIR 
c'cst-a-dirc des proicctions des tendances relatives aux dtpenses des 
consornmaicurs, aux revenus, aux pox, etc. 

LE R1;'C( Ell.S'L 111S i'IQ( E DES ET( DES DE .li.-lR(.IIJ, 198 -1988 
VOUS EN DONNE PLUS POUR VOTRE ARGEN1I 
I c Ret nit! shtls.c1:qnt' ties e'tude.s de atari hi' piissede nlalnten,crlt utte ci ics erture rlgidc II 
comprend plus dc Ii) page's dc' tableaux sulistiques. 5') graphiques, des notts, ek's ciclinitiotis 
it un index 

N' 63-224 au rperboirc Canada: $85 l'eernplairv Autres pays: $101 I'exentplairc 

%'()I]% pi)cive5 ci 'mrnaiider cci rertiplissanc it hon de commande ci-joint on en ecrivant a \er'te 
des publications. Statistique Canada. Ottawa (h:Lariot. MA 01 -6. Si vous desire', obtenir ui 
service plus r.ipide, ikphi nc, cu nunlerti sans Irais 1-94)-2(-66' ci portri' votre 
ccimmande a vi nrc ci>mpte' Visa on \lasterCard 

\iciile, faire suite cheque ou mandat-poste 5 iordre' dci Reec's-cur gCuiir,cl (IL) (.;ciiada - 
Publicat ions 

Pour obienir elLis dc rt-nseignenlenis. nhc'situ-, p.cs a ciuultmicniquer ;ivec k centre dc 
cictisuitat ion dc Statist iquc 4 .madi Ic pius pr-s di- che', vous 

T SOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 198 7-88 Market Research 
!-Iai,dbook gives VOU more facts on.. 
CONSUMERS 
including income, education. family spending 
THE ECONOMY 
incliding investment, small business sector, labour markets 
BUSINESS 
including retail. linance and real estate, motor vehicles 
59 CITIES 
including housing, labour, consumer profiles 
INTERNATIONAL TRADE 
including Canada-LS. trade in services, major trading 
artncrs 

FHE FUTURE 
proicciluns of social, economic and demographic trends, including 
:onsumer spending. incomes, prices 

THE 198 -1988 Jl.IRKET RLSL4RCH HANDBOOK 
'( )l' MORE FOR YOUR MONEY. 

( tlarkc( Rt'sc'a,t-h Handbook is published in hardcover It includes more 
,-s of statistical tahks. 59 charts, notes and ekhnitions and an alphabetic 

-I 	gut 'sctmbcr63.224 $145.00 in Canada $10I.00othercountrles 

uiiple'te' the order form included or write to Publication Saks, Statistics 
t )ii,css-a. Ontario. KIA 016. For laster service. using Visa or Master(;art,I. call 

oil-tree l-8011-26-00 

'lease' make ocur cheque or money order payable to the Receiser (,eneral for 
.;anada/Puhitcations. 

:onuct the Statistics tanada Reterence Cente nearest you for further ,nbrntaticin 



ALL IN ONE PLACE 
1NE ECONOMIC RM 

AND ANALYSIS 
YOU NEED 

1010777782 

Canadian Economic Observer: 
Statistics Canada's New Monthly Economc Report 

N o other report on the Canadian 
economy has this muth to offer 

This month's data 

Up-lotheminute data includes aill major statistical series 
released two weeks prior to publication. 

Current Economic Conditions 

Brief. "to the point" summary of the economys 
performance over the month, including trend analysis 
of employment output, demand and leading indicators. 

Statistical and Technical Notes 

Intoemation about new or revised slat;sficai programs 
and methodological developments unique to Statistics 
Canada. 
Major Economic Events 

Chronology of international and national events that affect 
Canadas economy 
Feature Articles 

tn-depth research on current business and economic 
issues. 
Statistical Summary 

Statistical tables, charts and graphs cover national 
accounts, output. demand, trade, labour and linancial 
markets, 

AND MORE 

Regional Analysis 

MUT POUR VOUS! 
LES DONNEES 
1 

ECONOMIQUES ET 
L'ANALYSE QUE VOUS 
RECHERCHEZ 
L'Observateur économique canadien: 
Le nouveau bulletin economique mensuel de Statistique Canada 

A ucune autre publication ne vous procure autant de 
renseignements relatifs a I'économie canadienne 

Les données du mois 

Des données de demière heure comprenant toutes les series 
de statistiques les plus Importantes gui ont été diftusées deux 
semaines avant Ia date de publication do bulletin. 
La situation économique actuelle 

Le rendement de l'économre au cours do mois, présenté en 
bref, comportant one analyse de l'emploi, de Ia productivité. 
de Ia demande et des principaux indicateurs précurseurs 
des teridances de f'aclivité éconnmique. 
Des notes techniques IN statistiques 

Des notes portant sot les nouveaux programmes stalisti. 
ques ou les programmes réviséset sur les progrir VS 

de méthodologie propres a Stalistique Canil 
Les pnncipaux èvénements économiques 

Des evenements internatiortaux et nationa,. '.1 
l'économie canadienne, présentés en ordre cliro...... 
Des etudes spéciales 

One recherche approfondie den aflaires et des questions dac 
tualild liées a I'économie. 
Un aperçu slatislique 

Des tableaux. des graptliques et des diagrammes englobant 
les statistiques des comptes natiorraux. de Ia productivitd, 
de Ia demande, do commerce. de lemploi. des marches than. 
ciers. etc. 

ET PLUS ENCORE 

Une analyse régiortale 

Provincial hreakdownr. of key economic indicatr,r 

International Overview 

Digest at economic performance in Canadan may 
important trading partners - Europe. Japan. and the 
U.S.A. 

Subscribe Today and Save! 

Save $40 oft the single-issue price at the Canadian 
Economic Observer. 
Catalogue #11 01 0 
12 issues $200.00 I other countries $225.00 
Per copy $20.00 I other countries $22.50 
(includes postage and handling) 

For faster service using Visa or MasterCard caH tofi free 
1 -800-267•6677. 

To ower. comrAele inn n,rier io,n, r.Ciuded ci cite 
Statistics Canada. Ouaw,i, Oniaiio. Ki A 016 For lasiw serorce, usrrs 
Visa or MasiorCard, cOil toil Iree ¶ 800 267 6877 
Please make your cheque or morley onter soyahie to thRecerver Gerrerv 
¶01 Caoada/Pubtrcariorrs. 

CANADIANL'OBSERVATEUR 
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Des ventilations par ;.irovince d'indicateurs économiques 
atr;ilegiques. 
Un survol de l'économie Inlernationale 

Un sommaire do rendement de l'dconomie des partenaires 
commerciaux do Canada, comme l'Europe, Ic Japon et ten 
Etals-tinis. 

Abonnez-vous des maintenant et économisez! 

Economisez $40 sur le prix a l'unité tie L'Observateur 
économique canadien. 
No 11-010 au repertoire 
Abonnement annuel (12 numeros). $200 au Canada; $225 
a l'étranger. 
Prrx au numéro: $20 au Canada, 525 50 a létranger. 
(Ces prix incluent les frais de port et de manutention.) 

Pour obtenir un service plus raplde, composei le numero 
sans frais 1-800-267-6677 et portez votre commande a 
votre compte Visa ou MasterCard. 

Vnirs pouve? commander c', rernpir.scni 1150000 comnanu 
-conan! a Vecie den pdbrcatrons. 5iairstrque Canada, O0wa 
016.5, voOsrlesrrez obienn on sororce pius rw,de. ieiepironoz a 
liarS 1 800 267 6677 ci p01101 voile commando a voile rompie V. 
:erCaid. 
VeurilvO tone votre ctreqae ou mandarposie a i'ordre do Heceneor Odnérai do 
Canada - Pobmncairons. 
Poor obterrrr plus do rerrseqlemeirts. n'trdsdez pond corumonquier wee lecentre 
do consultation do Slairstiqae Canada le plus wjs do chez noun 


