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Data in Many Forms... 

Slat 1st tea Isticida dissemituat es dat a in a var let y or 
forms. In addition to publicat torts, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machioe-ieadable data bass and 
retrieval system. 

How to Obtain More Information 

Inquiries about this publication and tel-tIed static;-
tics or services should be directed 10: 

Retail Tiade Section, 
Industry Division, 

Des données sous plusieurs formes,.. 

Stat ist qne 1.-macla di fuse leatotirio.s sons formes di ni nt'; 

Diii re lee pihl eat inns, des total (sat inns hahi tiel lea ot 
cinles snnL offertes sur impriniés d'nr. -tinatsur, sur microfi-
ches et microfilms et cur hanies naqnét utica. Dcc; cartes 
dautres documents de référe'ice qéoqraphiquss soot diponihl 
pour certaines sortes tie dnni;6s. L' acc4s direct 4 dcc; doniAns 
aqréqées est possible par le truchement de CANSIM, Is base He 
dniunées ordunolinque et Is systërne dextract ion de Stat ustique 
Canada. 

Conitient obtenir d'autres renseiciementa 

Tnutes demandes de renseignements an su,jet de cette publica-
tion ou de statistiquec; et ser'.ices coinexes dot.ent Air' 
adressées 4: 

Section do coumiusree de detail, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A (116 	(telephone: Statistique 	Canada, 	Ottawa, 	K1A (116 	(téléphone: 	990-9656) 	ou 

990-9656) 	or to 	the 	Statistics 	Canada teference cen- au centre de consultation tie Statist ique Canada 8: 
Ire 	in: 

St. John's (772-4073) 	Sturgeon Falls (753-4888) St. 	John's 	(772-4073) Stjrieon Falls 	(755-4988) 
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Toronto (973-6586) 	Vancouver (666-3691) Toronto 	(973-6586) Vancouver 	(66-3691' 

loll-free 	access 	is 	provided 	in 	all provinces 	ant On 	service 	d'appel 	interurbaun sans 	frais 	est 	offert, 	'Ian 

territories, for users who 	reside 	outside 	the 	local boles 	les provinces et clans 	lee territoires, sos utilisateurs 

dialing area of any of the regional 	refereitce centres. qui habitent 	4 	l'extérieur 	ties zones de coumnunication locale 
des cert req réqionaux de consult at ion. 

Newfoundland and Labrador 1-800-563-4255 Terre-Netse et 	Labrador 1-801]-563-425- 

Nova Scotia, New Brunswick Nouvelle-rcosse, Nouveau-Brunswick 

and Prince Edward Island 1-800-565-7192 et 	tle-dtj-Prince-Ednuard 1-800-565-7192 

Quebec 1-800-361-2931 Québec 1-800-361-2831 

Ontario 1-800-268-1153 Ontario 1-800-268-1151 

Manitoba 1-800-282-9006 Man it oha 1-800-282-8006 

Saskatchewan 1-800-667-7164 Saskatchewan 1-800-667-7164 

Alberta 1-800-222-6400 Alberta 1-900-222-64130 

Britiah Colcgiibia 	(South Colornhua-IIrutanntqtie 	(sod 
and Central) 1-800-665-1551 et 	centrale) 1-800-663-1551 

Yukon and Northern B.C. Yukon p1 nord do In 1.-B. 
(area served by (territoire desservi 	par 	In 
NorthwestTel Inc.) Zenith 0-8913 Northwestlel 	Inc.) Zenith 0-8913 

Northwest Territories 
(area served by 
Northwestlel Inc.) 	 Call collect 403-420-2011 

How to Order Publications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
coerixinily bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales, 
Statistics Canada, Ottawa, KTA 016. 

1(613)995-7276 

Toronto 
Credit card only (973-8018)  

lerritoires du Nord-Ouest 
(territoure desservi par In 
Northwest Tel Inc.) 	Appelez 4 fraus sires su 403-420-2011 

Convnent coninander lea publications 

On peut Se procurer cette publication ci lee autres publica-
tions tic Statistique Canada auprès des aents autorusés et Ic' 

autres libraurues locales, par I'entremise ties bureaus 3ocai 
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SYMROLS 

he following symbols are used in this Statistics 
Canada publication: 

• figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Stat istics Act. 

* The reader is asked to note that the data are 
either based on a response which falls below the 
usual standard for publication or have a greater 
degree of variability than normal associated 
with them due to list structure changes i.e., 
birth/death adjustments and classification 
changes, and should therefore be used with cau-
tion. 

A NOTE ON CANSIM 

All current and historical statistics on Retail 
Trade (Matrix has. 2500/17, 2320, 2321), as well as 
many other series, are available to the public from 
Statistics Canada's computerized data bank CANSIM 
(Canadian Socio-Economic Information Management Sys-
tem) via terminal, on computer printouts, or in ma-
chine readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, KIA 028 
(telephone 613-990-8200), or the regional advisors at 
the Statistics Canada offices located across Canada. 

SIGP4ES CONVENT IONNELS 

Les, iigiies suivants soot enployés uniformêment daris cette 
publication de Statistique Canada: 

nombres indisponihles. 

nayant pas lieu de figurer. 

- néant oil zero. 

-- nombres infimes. 

P nombres provisnires, 

r nombres rectifiés. 

x confidential en vertu des dispositions de Is Lot sur is 
statist ique relatives au secret. 

* Le lecteur est priê de noter qua lea donriées soot fondees 
sui des reponses qul ne satisfont pas h Is norme hahi-
tuelle eviqée pour Is publication ou qua ceiles-ci ont 
une plus grande marge dinconsistance qua l'on devrait 
normalement obtenir, et ce, h cause de Is structure de 
Is lists, c'est--dire des ajustements dus Bus creations 
et aux diaparit ions et des changements dana Is classe-
ment; elles doivent par consequent Atre utilisêes avec 
ci rconspect ion. 

NIITPL I 
Icc uL 	pci; 	toujours. 

NOTE AU SUJET DE CANSIM 

La hanque de données informat isees de St at ist ique Canada 
CAMSIM (système canadien dinformation socio-économique) 
fourrut au public toutes lea statist iques actuelles at histo-
riques sur le Commerce de detail (rnatrice nOS  2300/17, 2320, 
2321), at sur de nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports ordinolin-
ques. Pour plus de renseignements, s'adresser au personnel 
de CANSIM, Stat tat ique Canada, Ottawa, K IA [178 t614phone 
613-990-8200), ou sus conseillers reqionsux dea bureaus de 
Slatistique Canada sitijés h travera le Canada. 

This publication was prepared under the direction of: 

D. Desjardins, Director, Industry Division 

C. Snyder, Associate Director, Distributive Trades 
Sut,-rlivision, Industry Division 

R. Rasia, Chief, Distributive Trades Sub-division, 
Retail Trade Section, Industry Division 

Cette publication a êtê rédigCe sous is direction de: 

D. Deajardins, directeur, Division de l'industrie 

C. Snyder, directeur associé, Sous-division des cormnerces 
de distributions, Division de l'industrie 

U. Rasia, chef, Section du co,ianerce de detail, Sous-divi-
sin,, des coimnerces de distributions, Division de l'indus-
ne 
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POINTS SAILLANTS 

'asonally Adjusted Sales 
	

Ventea désaisonnalisées 

.kJjistecl for seasonal fluctuations and the nunbor of 
racing days, preliminary eat imates indicate that 

retail sales totalled $12,837 million in June 1987, 
a strong increase of 2.3% over the previous month's 
revised total of $12,552 million. The growth in 
June was broadly based as 22 of the 213 trade groups 
recorded higher sales. 

The 2.3% increase in June extended the trend of 
generally rising retail sales observed since the 
beginning of 1987. During the January to June 1987 
period, retail trade sales advanced on average by 
1.1% on a monthly basis. 

The overall rise in June was primarily attributable, 
in order of impact, to increases reported by motor 
vehicle dealers (+6.2%), department stores (+3.3%) 
and combination stores (+1.5%). The increase re-
gistered by motor vehicle dealers followed a 2.7% 
decrease in May. Partly offsetting the impact of 
these increases were declines by personal acces-
sories stores (-1.8%), general stores (-1.1%) and 
sporting goods and accessories stores (-0.8%). 

• Excluding new and used motor vehicle dealers, retail 
trade increased by 1.3% in June 1987, following an 
increase of 0.5% in May. 

• On a provincial basis, seven provinces posted sales 
increases ranging from 3.6% in Saskatchewan to 1.1% 

1 Soya Scotia. Decreases in sales occurred in the 
i and Northwest Territories (-5.7 1 ) and Prince 
rd Island (-0.4%). Alberta and British Colunhia 

.nd no overall change, 

Jcaljusted Salea 

otal retail trade for June 1987 rose 1 5.9i nver the 
carve month last year, total I mg $1 3,477 million. 
Cumulative retail sales for the first six months of 
1987 amounted to $73,564 million, up 8.8% over the 
corresponding period in 1986. 

The two largest groups within retail trade recorded 
substantial increases over June 1986: motor vehicle 
dealers (+21.4%) and food stores (+11.8%). Depart-
sent store aale, which totalled $1,017 million in 
June 1987, were up 7.6% on a year-over-year basis 
after having registered a 5.0% decline in May. 
Service station sales increased, on a year-over-year 
basis, for the third consecutive month, up 9.5% from 
the June 1986 level. 

o All provinces and territories registered higher 
sales in June 1987 compared to the corresponding 
month in 1986, with gains ranging from 19.3% in 
Ouebec to 4,6% in the Yukon and Northwest terri-
tories. 

o At the metropolitan level, the following sales in-
creases were recorded: Toronto (+18.8%), Montréal 
(+17.3%), Winnipeg (+11.0%) and Vancouver (+10.1%). 

Constant Dollars Estimates 

o Deflated with an implicit price index (129.6) retail 
les not seasonally adjusted for June 1987 increas- 

ry 9.6% over the same month a year ago and to- 
ed $10,403 million in 1981 constant dollars.The 

S onally adjusted value, deflated with an index of 
.4 recorded a increase of 2.1% in June 1987 over 
May 1987 sales to reach $9,919 million in 19331 

:;tant dollars.  

o Selnn 1cr-i oct imal inne prél inirisi ros pour(tin 1)i7, 	lea 
ventes an detail, corriqées en fonction des variatinns sai-
sonnières et du nombre de jncirnées d'affaires nnt enreqiatré 
one forte augmentation de 2.3% par rapport è l'estimstinn 
révisée riu mois prCcédent ($12,552 millions) pour totaliser 
$12,837 millinns. La croissance ohservée en juirl 19137 était 
généralisée alors que des 28 irnupes de commerce, 22 ont 
rapporté des hausses. 

o L'augrnentation de 2.3% clans lee veotes en ,juin a prolonqé Ia 
tendance qénéralement N is hausse ohservée deuis le debut 
de 1987. Durant Ia période is janvier a join 1987, les 
ventes du commerce its detail ont enreqistré one progression 
mensuelle moyenne de 1.1%. 

o Par andre d'importance, l'aiignerctation glohale en juin est 
d'abord attrihuable sic gain siqnalé par les concesmionnaires 
d'autainohiies (+6.2%), suivi par les grands ma,3arcins (+3.3'0 
et les épiceries-houcheries (+1.5%). La hausse enreqistrée 
par lee concessionnaires d'autnmohiles fair suite N one 
diminution is 2.7% en mai. L'effet its ces augmentations a 
été partiellement contrehalancé par les diminutinns rsppor-
tees par lea maqasins d'accessoires personnels (-1,8%), les 
maqasins qénéraux (-1.1%) et les manasins d'articlss tie 
sport et d'accessoires  

o En excluant les conco'xsionnairea d'automohilss neuves et 
i1S5)6eS, le commerce its detail a aurmenté 'le 1.3% en juin 
1987, spree one augmentation de 8.5% en maj. 

o Sur one base provinciale, sept provinces ont enreqistré item 
haijsses, séchelonnant tie 3.61 en Saskatchewan N 1.11 en 
Nouvelle-cosae. Des itiminutinns clans lee ventes ont été 
ohservées an Yukon et clans lee Territoires du Nord-fluest 
(-5.7%) at N Ills du Prince-dnuard (-0.4%). L'Alberta et 
Is Colombie-Britannique nont pam connu its variation gin-
bale. 

Ventea non désaisonnaliséem 

0 II' rorninerce tie (1etail a enreqisLr6 one hausse de 13,9% en 
Join 1987, coinparativernent au melee maim de l'année derni'ere, 
pour atteindre $13,477 millions. Sur une base cumulative, 
les ventes se chiffrent N $71,564 mi1linn, en hausse de 
8,8% par rapport an six premiers mois tie Iannée derniNre. 

o Lea cnncesainnaires da,tomohiles et les maqasins dalimen-
tation, gui représentent les cleric plus irsportants qrnccpes dcc 
cornnierce de detail, net siqnalé des augmentations respec-
tivs de 21.41' et 11.8%, par rsnpnrt an moic de ('tin 1986. 
Lea ventes des grands reaqssins gui ant atteint %1,017 mil-
lions en (tin 1987, not augmente its 7.6%, cur Ia base dune 
année N lautre - aprNs avoir connu tin recul its 5.11% en sal. 
1en ventea den stations-service ont auqmente, cur la base 
ii' une année N 1' autre, pour un I roisiNme maim cnnsécut if, en 
hause tie 9.5% en regard de jiiin 1986. 

o Toutea lea provinces et tons ies territoires ont enreqistré 
des hausses rips ventea en juin 1987, romparativement a Join 
1933f, lea gains séchelonnant tie 19.3% an Québec N 4.6% an 
Yukon et clans lea Territnires du Nord-Duest. 

o Au nivesu des regions métropolitaines, on rapporte lea gains 
suivants: Toronto (+18.8%), Montréal +17.3%), Winnipeg 
(+11.11%) et Vanenuver (+10.1%). 

Estimations en dollars constants 

o DégonflCes N 1 aide d'un indice implicite des prix (129.6), 
lea ventea an detail non désaisonnalisEes pour juin 1987 ont 
aixjmenté tie 9.6% par rapport an mois corrempondant ian 
dernier et ont totalimé $10,403 millions en dollars cons-
tants de 1981. La valeur désaisnnnalisée des ventes de jijin 
1987, dégonflée N l'aide d'un indice de 129.4, a enreqistré 
one hausse de 2.1% par rapport aux ventes de sai 1987 et 
s'est chiffrCe N $9,919 millions en dollars constants tie 
1981. 
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Chart — i 
Monthly Retail Trade, Unadjusted and Seasonally Adjusted, Canada, 1985-1987 
Commerce de detail mensuel, non désaisonnalisé et désaisonnalisé, Canada, 1985-1987 
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Chart —2 	 Graphique —2 

Monthly Retail Trade, Seasonally Adjusted, in Current and Constant (1981) Dollars. Canada, 1985-1987 
Commerce de detail mensuel, désaisonnalisé, estimé en dollars courants et constants (1981), 
Canada, 1985-1987 
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PRELIMINARY ESTIMATES 

TABLE 1. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland 
Juno - 1987 - Juin 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 x x x x 29146 + 	2.4 

2 

Combination stores (groceries and meat) ............... 

x x x x 28,877 + 	11.5 

3 x x x x 2,291 + 20.9 

4 11.794 + 	6.1 - - 11.794 + 	6.1 

5 x x x x 10,143 + 	8.1 

6 x x x x 6,867 + 	3.4 

7 

General 	stores ..................................... 

x x x x 5,523 - 	5.0 

8 

Variety 	stores ...................................... 

x x x x 52,159 + 21.2 

9 - - 635 + 18.8 635 + 18.8 

10 x x x x 17.397 + 17.6 

11 

Motor vehicle dealers 	............................... 

Garages 	.......................................... - - 1,917 + 28.9 1.917 + 28.9 

12 - - 7,158 + 	6.6 7,158 + 	6.6 

13 x x x X 853 + 	17.1 

14 2,570 + 	6.1 277 + 19.0 2,847 + 	7.3 

15 4.331 + 16.8 2,218 + 	4.9 6,549 + 12.5 

16 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

x x X X X X 

17 

Department 	stores 	.................................. 

General merchandise stores .......................... 

x X X X X X 

18 x x x 2.260 + 	11.4 

19 

Used car dealers ...................... ............. 

Hardware stores .......... .......................... 

x x x x 2.181 + 	4.9 

20 

Service 	stations 	.................................... 

- - x x x x 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

x x x x 2.416 + 	11.6 

22 

Women's clothing stores ........................ ..... 

Family clothing 	stores ............................... 

Furniture. TV.. radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores ...... 1,874 - 	2.0 10,618 + 13.0 12.492 + 10.4 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	....... ............. ............. 

x x x x 398 + 10.0 

24 

Household furniture stores 	........................... 

x x x x x x 

25 

Household appliance stores 	.......................... 

621 + 	1.3 169 + 19.2 791 + 	4.7 

26 

Book and stationery stores ........................... 

x x x x 1,422 + 10.8 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................ 

x x x x 968 + 	7.4 

28 

Personal accessories stores ............... ........... 

9.105 + 	6.6 8,230 - 	2.4 17,335 + 	2.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 86,259 + 	6.8 140,064 + 13.2 226,322 + 10.7 

I 

I 
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I ESTiMATiONS PRELIMINAIRES 

TABLEAU 1. Cornmercc d€ dti magans a succursales et magasins indépendants, suivant le genre de commerce 

Terre-Neuve 
January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 

x x x x 177,337 + 	2.2 1 

x x x x 155507 + 	7.9 2 

x x x x 14.036 ... 3 

60,096 - 	1.3 - - 60,096 - 	1.3 4 

x x x x 57836 + 	1.7 5 

x x x x 38510 + 	4.2 

bus les autres magasins d'aliments .......... 	..... 	.. 

Magasins de rnarchandises diverses .................... 

6 

x x x x 26,696 - 	9.2 

Magasins généraux .................................. 

Bazars ............................................ 7 

x x 258,807 + 19.2 Concessionnaires d'automobiles ....................... 8 

2,771 + 21.0 2771 + 21.0 Vendeurs d'autornobiles doccasion ..................... 9 

x x 96,019 + 	6.0 Stations-service 	.................................... 10 

- 8.771 + 23.3 8,771 + 23.3 Garages 	.......................................... 11 

- - 3.4,707 + 12.4 34,707 + 12.4 12 

x x x 4,216 + 10.0 

Epiceries 	- 	Boucheries ............................... 

13 

13,760 + 	5.4 1,579 + 18.7 15,339 + 	6.7 14 

22,273 + 	9.1 13,439 + 	13.1 35,713 + 10.6 

Grands magasins 	................................... 

15 

x x x x x x 

Epiceries, confiseries et articles divers 	.................. 

16 

x x x x x x 

Magasins de vOtements pour dames .................... 

17 

x x x x 9,428 + 	0.1 

Magasins de chaussures pour Ia famille ................. 

18 

x x x x 10,980 + 10.8 

Quincailleries....................................... 

19 

- - x x x x 

Magasins de vétements pour Pa tamille .................. 

20 

x x x x 13,950 + 18.7 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vOtements pour hommes .................. 

Magasins de meubles, léléviseurs, radios et accessoires. 21 

11,715 + 10.6 63,161 + 13.3 74.876 + 12.9 Pharmacies, rnèdicaments brevetés et produits de beautè 22 

x x x x 2,403 + 	4.2 

Magasins de chaussures spècialisèes ................... 

23 

x x x x x x 

Magasins de meubles ................................ 

24 

3.030 - 	4.1 856 + 	3.5 3,886 - 	2.5 

Magasins d'appareils ménagers ........................ 

25 

x x x 7.051 + 16.7 

Ubrairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

x x x 5,640 + 10.3 

Fleuristes 	......................................... 

Bijouteries ......................................... 

27 

u40 + 	4.3 46.290 + 14.6 92,330 + 	9.2 

Magasins d'accessoires personriels ..................... 

28 

465,636 + 	4.6 750,497 + 11.5 1,216,133 + 	8.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins ........................... 29 

S 
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PRELIMINARY ESTIMATES 

TABLE 2. Retail Trade, Chain and Independent Stores, by Kind of Business 

Prince Edward Island 
June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No .  _________ _________ 

$000 $000 % $000 

I x x x x 8,442 + 	8.2 

2 

Combination stores (groceries and meat) ...............

Grocery confectionery and sundries stores x x x x 1.804 - 	7.0 

3 All 	other 	food 	stores 	.......................... 	..... - - 297 - 	7.4 297 - 	7.4 

4 7.014 

. 

+ 20.3 - - 7.014 + 20.3 

5 

Department 	stores .................................. 

x x x x x x 

6 - - 1,477 + 	5.1 1.477 + 	5.1 

7 x x x x x x 

B Motor 	vehicle 	dealers 	.............................. - 15,067 + 13.7 15,067 + 13.7 

9 - 

. 

- x x x x 

10 x x x x 2,786 + 	1.5 

11 - - X X X X 

12 

Garages 	.......................................... 

x x x x 2,447 

13 x x x x x X 

14 348 + 14.5 572 ... 920 + 29.9 

15 Family clothing stores ............................... x x x x 579 

16 - - x X X X 

17 

General merchandise stores .......................... 

X X X X X X 

18 

General 	stores ..................................... 

Variety 	stores ...................................... 

Hardware 	stores ................................... - - 729 ... 729 

19 

Used car dealers .................................. 

X X X X X X 

20 

Service 	stations 	.... .......... ............. ......... 

- - 333 + 32.6 333 + 32.6 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

- - x x X X 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores x x x x 2,990 + 18.2 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

x x x X X X 

24 

Household furniture stores 	........................... 

- 

. 

- 235 + 27.8 235 + 27.8 

25 

Household appliance stores 	.......................... 

Furniture, T,V., radio and appliance stores .............. 

Jewellery stores .................................... x x x x x x 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. - - 746 + 26.8 746 268 

27 

Florists 	........................................... 

- - 608 ... 608 

28 

Personal accessories stores .......................... 

x x x x 6,178 - 	06 

29 

All other 	stores 	.................................... 

All 	stores ....................................... 18,120 + 	5.0 38,979 + 14.6 57,099 + 11.4 

I 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 2. Commerce de detaiL magasris a succursales et magasins indépendants, suivant le genre de commerce 

Ile-du-Prince-Edouard 
January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sates Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

48,582 + 	7.4 1 

10,344 + 	1.9 2 

- - 1,437 - 	0.7 1,437 - 	0.7 Tous les autres magasins d'aliments ................... 3 

32,965 + 15.5 - - 32965 + 15.5 4 

x x x x x x 

Epiceries 	- 	Boucheries ............................... 

5 

- - 6,953 + 	6.7 6,953 + 	6.7 

Epiceries, confiseries et articles divers 	.................. 

6 

x x x x x x 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

73,705 + 16.2 73,705 + 16.2 

Magasins généraux .................................. 

Bazars ............................................ 

8 

x x x x Vendeurs d'automobiles doccasion ..................... 9 

x x x x 14,801 + 	0.5 Stations-service 	.................................... 

. 

10 

- - x x x 

Concessionnaires dautomobiles 	....................... 

xGarages 11 

x x x x 10,516 + 31.4 

.......................................... 

12 

x x x x x x 13 

1,600 + 	9.6 2.933 + 26.6 4,533 + 20.0 14 

x x x x 2,616 + 34.7 

Magasins de vétements pour dames .................... 

15 

- - x x x x 

Magasins de vétements pour Ia tamille .................. 

16 

x x x x x x Magasins de chaussures pour Ia famille ................. 17 

- - 3,191' ... 3,191' ... Quincaitleries....................................... 18 

x x x x x x 19 

- - 1,582 + 35.2 1,582 + 35.2 20 

- - x x x x 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires.. 21 

x x x x 14,950 - 	1.7 Pharmacies, médicaments brevetés et produits de beauté 22 

x x x x x x 

Magasins de chaussures spèciatisées ................... 

23 

- - 1,044 + 	8.2 1,044 + 	8.2 

Magasins de meubles ................................ 

24 

x x x x x x 

Magasins dappareils ménagers ........................ 

25 

- 2,876 + 	18.0 2,876 + 18.0 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

- - 2604' ... 2,604' ... 

Fleuristes 	......................................... 

Magasins d'articles de sport et daccessoires ............. 

27 

x x x x 30,116 + 	2.7 

Magasins daccessoires personnels ..................... 

28 

94,874 + 	8.5 190,609 + 10.4 285,483 + 	9.8 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 3. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $'09 % 

1 x x x x 88,350 + 15.2 

2 

Combination stores (groceries and meat) ............... 

x x x x 19,051 

3 All other food stores ................................ x x x x 4240 + 10.4 

4 34,382 + 13.6 - - 34,382 + 13.6 

5 11793 + 	4.2 2085 + 12.3 13,878 + 	5.4 

6 

Department stores .................................. 

- - 5,986 + 19.8 5,986 + 19.8 

7 4,463 - 14.9 450' ... 4,914 - 	16.3 

8 Motor 	vehicle 	dealers 	................. 	............. - - 104,094 + 13.8 104,094 + 	13.8 

9 

Grocery confectionery and sundries stores .............. 

- - 4,715' ... 4,715 

10 975 - 10.8 40,645 - 	1.2 41,620 - 	1.4 

11 Garages 	.......................................... - 2,174' ... 2.174 

12 

Used car dealers ................................... 

x x x x 13,033 + 21.3 

13 1,686 + 	9.1 2.503 + 13.7 4,191 + 11.8 

14 

Variety 	stores 	...................................... 

Men's clothing 	stores 	............................... 

4,281 + 	1.6 2,998 + 	7.9 7,279 + 	4.1 

15 1,566 + 	57 2,756 - 	9.0 4,322 - 	4.1 

16 

General merchandise stores ..........................

General 	stores 	..................................... 

x x x x 846 

17 x x x X 2,240 + 	7,8 

18 

Service 	stations 	.................................... 

- - 5,428 + 	9.0 5,428 + 	9.0 

19 

Automotive parts and accessories stores ............... 

Specialty shoe stores 	............................... 

939 - 13.6 2,368' ... 3,307 + 19.8 

20 

Women's clothing stores ............................. 

x x x x 940 - 	8.6 

21 

Family 	clothing 	stores ............................... 

Household appliance stores .......................... 

x x x x 2.981 - 18.7 

22 

Family shoe stores 	................................. 

Pharmacies, patent medicine and cosmetics stores x x x x 25,069 + 23.0 

23 

Hardware stores .................................... 

1,327 + 	7.3 1.622 + 	9.1 2.949 + 	8.3 

24 

Household furniture stores 	........................... 

Furniture. T.V., radio and appliance stores .............. 

x x x x 1.382 - 	2.7 

25 

Florists 	........................................... 

2,016 + 	9.5 493 + 	8.1 2.509 + 	9.2 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 3,244 

27 

Jewellery 	stores .................................... 

. 

809 - 	1.4 3,638' ... 4,447 

28 

Personal accessories stores .......................... 

27,070 + 	11.9 24,609 + 25.0 51,679 + 177 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 170,643 + 10.3 288,608 + 13.9 459,250 + 12.5 

I 

I 
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ESTIMATIONS PREUMINAIRES 

TABLEAU 3. Commerce de cetil, iagasins a succursales et magasins indépendants, suivant le genre de commerce 

Nouvelle-Ecosse 
January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 500,931 + 	6.8 1 

x x x x 98,411 + 27.5 2 

x x x x 23,534 + 15.0 3 

169,300 + 	4.6 - - 169,300 + 	4.6 

bus los autres magasins d'aliments.................... 

4 

65,279 + 	7.1 10,804 - 	2.9 76.084 + 	5.5 

Epiceries - 	Boucheries ............................... 

5 

- - 32,367 + 	9.4 32,367 + 	9.4 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

6 

21,979 - 20.2 2,400' ... 24,379 -20.5 

Magasins généraux.................................. 

Bazars ............................................ 7 

- 517,024 + 10.0 517,024 + 10.0 8 

- 20,215' ... 20,215' ... 

Concessionnaires daulomobiles 	....................... 

9 

,568 - 	2.3 228,032 - 	4.2 233,599 - 	4.1 Stations-service 	.................................... 10 

- - 10,940 + 	4.6 10.940 + 	4.6 11 

x x x x 58941 + 15.4 12 

7,772 + 	9.1 11,413 + 	16.5 19,185 + 13.4 13 

22,273 + 	3.9 16,051 + 	6.2 38,323 + 	4.9 14 

8,131 + 	7.2 16,489 + 	8.1 24.620 + 	7.8 

Garages 	.......................................... 

15 

x x x 4.918 + 25.2 

Epiceries. confiseries et articles divers 	.................. 

16 

x x x x 10,983 + 	3.6 

Magasins de vétements pour dames .................... 

Magasins do vétements pour Ia famille .................. 

17 

- - 25,198 + 	5.3 25,198 + 	5.3 

Magasins do chaussures pour Ia famille ................. 

18 

5,354 - 	8.4 11,689 + 27.2 17,043 + 13.3 

Vendeurs d'automobiles d'occasion ..................... 

Quincailleries........................................ 

Magasins de rneubles ................................ 19 

x x x x 5,634 - 	4.6 20 

x x x x 18.827 - 14.8 

Magasins de pieces et daccessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires... 21 

x x x x 143,842 + 13.9 Pharmacies, rnOdicaments brevetés et produits de beauté.. 22 

8,197 + 	12.0 9,110 + 	7.9 17,307 + 	9.8 

Magasins do chaussures spécialisées ................... 

23 

x x x x 7,244 - 	2.9 

Librairies at papeteries ............................... 

24 

9,206 + 	2.6 2.539 + 	10.3 11,745 + 	4.2 

Magasins d'appareils ménagers ........................ 

Fleuristes 	......................................... 

25 

x x x x 15,233' ... 26 

4,513 - 	1.0 18.334' ... 22,847' ... 

Bijouteries ......................................... 

27 

4,037 + 	8.1 128.720 + 23.3 262,757 + 15.0 

Magasins d'articles de sport et d'accessoires ............. 

Magasins daccessoires personnels ..................... 

28 

926,242 + 	5.3 1,485,186 + 	9.6 2,411,429 + 	7.9 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 



-8- 

PRELIMINARY ESTIMATES 

TABLE 4. Retail Trade, Chain and Independent Stores, by Kind of Business 

New Brunswick 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) 	.............. x x x x 55.438 + 12.6 

2 Grocery confectionery and sundries stores ............. x x x x 13,937 + 12.4 

3 All 	other 	food 	stores 	............................... x x x x 4,240 - 	8.4 

4 22,555 + 	13.9 - - 22,555 + 13.9 

5 7,176 + 	9.8 3,352' ... 10.527 + 20.0 

6 - - 11,935 + 21.0 11,935 + 21.0 

7 4,738 - 13.7 548 + 	5.1 5,286 - 120 

8 Motor 	vehicle 	dealers 	.............................. x x x x 73,419 + 14 2 

9 - - 2,923' ... 2,923 

10 657 - 14.1 30,547 + 	3.9 31,204 + 	3 5 

11 Garages 	.......................................... - 

..

.. 

- 1.277 + 	6.5 1,277 + 	6.5 

12 x x x x 10,189 + 12.0 

13 1,390 + 18.7 1,380 - 	1.6 2,770 + 	7.6 

14 3,841 + 	6.6 2,006 + 20.8 5,847 + 	11.0 

15 

Service 	stations 	.................................... 

2,154 

.. 

- 	8.7 1,617 + 30.4 3.771 + 	4.7 

16 

Department 	stores 	.................................. 

Used car dealers ................................... 

Men's clothing stores 	............................... 

x x x x x x 

17 

General 	merchandise 	stores ............................ 

General 	stores 	........................................ 

Variety 	stores 	....................................... 

Women's clothing stores ............................. 

X X X X X X 

18 

Family shoe stores 	................................. 

- 

..... 

- 4,728 + 	2.1 4,728 + 	2.1 

19 

Specialty shoe stores 	............................... 

Hardware stores .................................... 

x x x x 3,251 + 16.3 

20 - - 998 + 30.8 998 + 30.8 

21 

Automotive parts and accessories stores ............... 

Household appliance stores 	.......................... 

x x x X X X 

22 

Family clothing stores ............................... 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 1,312 + 	2.2 17,346 + 18.6 18,658 + 17.3 

23 1,046 + 	18.8 499 + 24.2 1,545 + 20.5 

24 

Household furniture stores ........................... 

x x x x 1,315 + 	1.6 

25 1,206 - 	2.8 978 + 	11.0 2,184 + 	2.8 

26 

Book and stationery stores ........................... 

x x x x 3,655 + 12.0 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

504 + 	12.6 1,013 + 	3.3 1,517 + 	6.3 

28 

Personal accessories stores .......................... 

15,505 - 	7.5 17,069 ... 32,574 + 	12.1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 109,715 + 	7.6 219,568 + 13.8 329,282 + 11.6 

I 

I 



x 

x 

x 

111,430 

40,851 

23,888 

x 

x 

x 

+ 2.5 

+ 6.9 

- 20.0 

4.157 

	

x 	x 

	

6,154 	+ 5.8 

	

19,815 
	+ 8.5 

	

11.439 	- 3.2 

	

x 	 x 

	

x 	 x 

'I 

8.065 

5,905 

x 

5,235 

x 

2,995 

94.098 

601,463 

x 

+ 2.1 

4. 11.8 

x 

- 6.5 

x 

+ 9.2 

+ 2.3 

+ 4.9 

-9- 

ESTIMATiONS PREUMINAIRES 

TABLEAU 4. Commeice de detail, magass a succursales et magasins indépendants, suivant le genre de commerce 

Nouveau-Brunswick 

January-June - 1987 - Janvier-Juin 

Chain stores 	Independent stores 	All stores 

Maoasins a succursales Maqasins indèpendants Ensemble des magasins 

Sales 	Change 
- 	1987/1986 

Ventes 	Variation 

$'OOO 

Kind of business 

Genre de commerce Sales Change Sales Change 
- 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation 

$000 	% $000 

x x 327,869 

x x 75,604 

x x 23,073 

- - 111,430 

14,965' ... 55,816' 

62.846 + 17.9 62,846 

2.719 - 0.1 26,607 

x x 359,204 

16,197' ... 16,197 

166.391 - 7.0 170,548 

7.578 - 13.1 7,578 

x x 43,541 

6.436 - 16.5 12,590 

10,559 + 10.8 30,375 

7,534 + 3.9 18,973 

x x X 

x x x 

20,497 + 3.8 20,497 

x x 16,731 

5,950 ... 5,950' 

x x 

99,527 + 18.9 107,592 

2,408 + 8.7 8.314 

x x 7,072 

4,830 + 12.1 10,064 

x x 17,098 

5,171 + 5.8 8,166 

86,945 + 33.9 171,044 

1,132,367 + 8.5 1,733,829 

+ 	9.5 1 

+ 12.8 2 

- 	3.5 Tous les autres magasins d'aliments ................... 3 

+ 	2.5 4 

+ 13.6 

Epiceries 	- 	Boucheries ................................ 

5 

+ 17.9 

Epiceries. contiseries et arlicles divers 	................... 

Magasins genèraux ................................. 6 

- 18.3 

Grands 	magasins 	.................................... 

Magasans do merchandises diverses ..................... 

7 

+ 	6.8 

.. 

8 

9 

- 	7.2 10 

- 13.1 11 

+ 16.6 

Garages 	.......................................... 

.. 

12 

- 	6.9 13 

+ 	9.3 

Bazars 	............................................. 

14 

- 	0.4 

Stations-service 	.................................... 

15 

x 16 

x 

Magasins de vètements pour dames .................... 

17 

+ 	3.8 

Magasins do vétements pour Ia famille ................... 

18 

- 	1.8 

Concessionnaires d'automobiles 	........................ 

Vendeurs d'automobiles d'occasion ...................... 

Quincailleries....................................... 

19 

20 

x 

Magasins de pièces et d'accessoires d'automobiles ........

Magasins de vétements pour homrnes ................... 

Magasins do meubles, télèviseurs, radios et accessoires. . 21 

+ 17.5 

Magasins d'appareils ménagers ......................... 

Pharmacies. mèdicaments brevetès et produits do beautè 22 

+ 10.8 

Magasins do chaussures spécialisèes .................... 

Magasins de chaussures pour Ia tamille .................. 

23 

+ 	4.1 

Magasins de meubles ................................. 

Fleuristes 	......................................... 24 

+ 	1.5 Bijouteries 	......................................... 25 

+ 14.3 

Ubrairies et papeteries 	............................... 

26 

+ 	7.0 27 

+ 16.2 

Magasins d'articles do sporl et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

+ 	7.2 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 



PRELIMINARY ESTIMATES 

TABLE 5. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
June - 1987 - Juin 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

% $'OO() % $000 

1 218841 + 	6.0 305.483 + 	8.8 524,323 + 	7.6 

2 7,199 + 	0.1 259,426 + 28.0 266,625 + 27.0 

3 

Grocery confectionery and sundries stores ................ 

3,335 + 18.0 94,036 + 16.4 97,371 + 16.4 

4 

All 	other 	food 	stores 	.................................. 

Department 	stores 	................................. + 	14.1 - - 197,840 + 14.1 

5 x x x x 22.527 + 24.5 

6 x x x x 29.952 + 	13.1 

7 x x x x 29,463 - 	4.2 

8 

Combination stores (groceries and meat) 	............... 

General merchandise stores ............................. 

General 	stores 	........................................ 

- - 827.674 + 32.5 827,674 + 32 5 

9 Used 	car 	dealers .. ................................ - - 37,428 + 17.6 37.428 + 17 6 

10 34,696 - 	8.6 239.885 + 14.3 274,581 + 107 

11 Garages 	...... 	................................... 

19.7,840 

- - 60,354 + 183 60,354 + 18.3 

12 x x x x 74,698 + 13.5 

13 

Motor 	vehicle dealers 	................................. 

14,668 + 	17.7 19,889 + 	3.0 34,557 + 	8.7 

14 36,455 + 13.2 30.747 + 	4.1 67,201 + 	8.9 

15 37,479 + 13.9 26,843 ... 64,323 + 22.6 

16 

Variety 	stores ........................................ 

5,256 + 13.4 1,749 ... 7.005 - 	2.6 

17 27,140 + 	2.8 8,500 + 34.2 35,640 + 	8.9 

18 x x x x 66,658 + 22.9 

19 

Service 	stations 	------------------------------------ -- 

... 

10,214 + 	7.2 52,191' ... 62,405 

20 

Family clothing 	stores ............................... 

... 

x x x x 13,674 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ...............................

Women's clothing stores ----------------------------- 

17,518 + 16.3 41,047 + 	7.5 58.565 + 	10.0 

22 Pharmacies, patent medicine and cosmetics stores 36,056 + 	6.8 79,355 + 22.2 115,411 + 16.9 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	--------------------------------- 

Hardware stores .................................... 

7,638 + 13.9 11,613' ... 19.251 

24 

Household fumiture stores 	........................... 

Furniture, TV.. radio and appliance stores -------------- 

- - 12,937 + 33.9 12,937 + 33.9 

25 

Household appliance stores ...................... 

4,530 - 	3.3 10,266 + 	11.6 14.796 + 	6.5 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

4,222 + 	3.2 67.537 + 	5.6 71,759 + 	5.5 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

11,395 + 19.4 28,265 - 	3.0 39,660 + 	2.4 

28 

Personal accessories stores .......................... 

128,271 + 14.8 206.000' ... 334,270 + 277 

29 

All 	other 	stores 	.................................... 

All 	stoi'es ....................................... 864,408 + 	8.9 2,596,541 + 23.2 3,460,948 + 19.3 

I 

I 



ESTIMATIONS PRELIMINAIRES 

TABLEAIJ S. 	Corninte. riagss a succursales et magasins indépendants, suivant le genre de commerce 

Québec 

January-June - 1987 - Janvier-Juin 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indèpendants Ensemble des rnagasins 
Kind of business 

Sales Change Sales Change Sales Change Genre do commerce 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

1.359734 - 	0.1 1,749.436 + 	1.9 3.109.169 + 	1.0 Epiceries 	- 	Boucheries ............................... 1 

40.344 + 	0.8 1,301,743 + 24.3 1.342.087 + 23.4 2 

23,556 + 14.2 496,078 + 12.2 519.634 + 12.3 Tous los autres magasins daliments .............. 	. 3 

1.042.273 + 	1.7 - - 1.042,273 + 	1.7 4 

x x x x 144,686 + 	4.0 Magasins de marchandises 	verses 5 

x x x x 153.254 + 14.7 6 

x x x x 152,934 - 	6.7 

Grands magasins 	................................. 

7 

4187,736 + 20.3 4,187.736 + 20.3 

Magasins generaux .................................. 

Bazars ............................................ 

8 

P 197,118 + 23.3 197,118 + 23.3 

Concessionnaires d'automobiles 	....................... 

9 

j-; 1320,571 + 	4.4 1,549,574 + 	3.1 Stations-service 	.................................... 10 

- - 329.931 + 	11.9 329,931 + 11.9 Garages 	.......................................... 11 

x x x 303.697 + 	8.2 12 

75.079 + 12.2 97,413 + 	2.3 172,492 + 	6.4 Magasins do vOtements pour hommes .................. 13 

211,870 + 10.7 176,789 + 	5.9 388,659 + 	8.5 Magasins do vêtements pour dames .................... 14 

198,750 + 	7.1 136,938 + 	8.6 335.688 + 	7.7 15 

25,095 - 	1.0 10.044 - 19.9 35.138 - 	7.3 

Epiceries, confiseries et articles divers 	.................. 

16 

146,499 - 	1.6 42.781 + 14.6 189.280 + 	1.5 

Magasins do vétements pour Ia famille .................. 

17 

x x x x 270,595 + 22.5 Quincailleries ............... 	........................ 18 

51,597 + 17.7 235586 + 23.3 287,183 + 22.3 

Vendeurs dautomobilesd'occasion ..................... 

19 

x x x x 64.348 ... 20 

78,061 + 14.8 208,480 + 	5.7 286,541 + 	8.1 

Magasins de pièces et daccessoires dautomobiles ........ 

Magasins do meubles. tOléviseurs, radios et accessoires 21 

214,565 + 	8.2 458,650 + 10.4 673,214 + 	9.7 Pharmacies, médicaments brevetés et produits do beauté 22 

47,587 + 	10.1 55.985 + 30.7 103.572 + 20.4 

Magasins do chaussures spècialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

23 

- - 73,280 + 15.5 73,280 + 15.5 

Magasins de meubles ................................ 

24 

23,592 0.1 51,638 + 15.5 75,230 + 10.0 

Magasins d'appareils rnenagers ........................ 

25 

'7,926 + 	8.9 307,030 + 10.0 334,956 + 	9.9 

Librairies et papeteries ............................... 

26 

9,490 + 18.8 171,777 + 	3.6 231,267 + 	7.1 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

69.387 + 	8.4 1,029,964 + 28.3 1699,350 + 19.7 

Magasins darticles do sport et daccessoires ............. 

Magasins daccessoires personnels ..................... 

28 

4,867,764 + 	3.0 13,385,105 + 14.6 18,252,889 + 11.2 

Tous los autres magasins 	............................ 

Ensemble des magasins........................... 29 
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PRELIMINARY ESTiMATES 

TABLE 6. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Montreal 

June - 1987 - Juin 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Venles Variation 
No.  

$000 $000 % $000 

1 Combination stores (groceries and meat) .............. x x x x 232,033 + 	1.2 

2 Grocery confectionery and sundries stores ............. x 

. 

,851 

x x x 112601 + 28.0 

3 All 	other 	food 	stores 	............................... 

. 

14,367 

+ 	18.9 52,580 + 20.1 54,431 + 20.0 

4 Department 	stores 	................................. + 13.5 - - 114,367 + 13.5 

5 x 

.. 

x x x 5,127 + 	0.5 

6 - - 1,100 + 25.2 1,100 + 25.2 

7 x x x x 9,377 - 	1.0 

8 

General 	stores 	....................................... 

- - 374,564 + 29.0 374,564 + 29.0 

9 - - 10,367 - 	5.9 10,367 - 	5.9 

10 Service 	stations 	................................... 21,11 2 - 17.7 95.612 + 	19.1 116,724 + 	10.1 

11 - - 16,978 ... 16.978 

12 

Garages 	.................................. ........ 

x 

.. 

x x x 24,496 + 12.0 

13 9,629 + 13.2 7,840 + 	8.1 17.469 + 10.8 

14 

General merchandise stores ............................ 

Variety 	stores 	........................................ 

20,427 + 13.9 14,135 - 	2.1 34.562 + 	6.8 

15 21,369 

.. 

.. 

+ 	14.1 7,981 ... 29,351 + 23.4 

16 

Used 	car 	dealers ..................................... 

Specialty 	shoe 	stores 	................. 	....... ...... 3,717 

. 

+ 14.0 946' ... 4,663 - 10.2 

17 

Women's clothing stores ............................. 

Family 	shoe 	stores 	....... ......................... 15,123 + 	0.5 4.547' ... 19,671 + 	9.0 

18 

Motor 	vehicle dealers 	................................. 

Men's clothing 	stores 	............................... 

Family clothing stores ............................... 

x x x x 32,875 + 19.7 

19 

Hardware stores .... ................................ 

6,295 + 24.3 23,532' ... 29,827 

20 x 

. 

x x x 4,796 

21 

Automotive parts and accessories stores ................ 

Furniture, TV., radio and appliance stores .............. x 

. 

x x x 19,653 + 	11.0 

22 

Household appliance stores .......................... 

Pharmacies, patent medicine and cosmetics stores 24,255 + 	4.3 38,825 + 	7.3 63.080 + 	6.1 

23 Book 	and 	stationery stores ........... . .............. .5,947 + 14.2 4,164' ... 10,112 + 33.6 

24 

Household furniture stores ........................... 

Florists 	........................................... - - 5,042 + 23.7 5,042 ± 23.7 

25 Jewellery 	stores .................................... 3,137 - 	3.4 4,665 -' 	7.4 7,801 - 	59 

26 2,256 + 	8.8 26,854 + 	3.2 29,110 + 	36 

27 

Sporting goods and accessories stores ................. 

8,408 + 31.3 11,004 - 	7.0 19,412 + 	64 

28 

Personal accessories stores .......................... 

91,254 + 15.0 93,454' ... 184,708 + 280 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 509,182 + 	9.0 1,075,115 + 21.6 1,584,297 + 17.3 

I 

E 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 6. Commerce de dcta. mgasins a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Montréal 

January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % 

1,395,706 - 	6.1 Epiceries 	- 	Boucheries ............................... 1 

x x x x 553928 + 17.4 2 

13.272 + 12.6 273.643 + 12.3 286,915 + 12.3 3 

606,367 + 	1.1 - - 606,367 + 	1.1 Grands magasins 	................................... 4 

x x x x 36,609 - 	4.1 5 

- - 6,523 + 30.7 6,523 + 30.7 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'alirnents .................... 

6 

x x x x 47,050 - 	5.2 

Magasins géneraux .................................. 

7 

.917,197 + 	18.0 1,917,197 + 18.0 

Bazars ............................................ 

8 

60,567 + 	11.6 60,567 + 	11.6 

Concessionnaires d'automobiles ....................... 

9 

1 0t39 4,6 541,612 + 	6.7 698,701 + 	3.9 Stations-service 	.................................... 10 

- - 93,273 + 16.6 93,273 + 16.6 Garages 	.......................................... 11 

x x x x 101,966 + 	3.8 12 

48,904 + 	9.9 38,508 + 	5.2 87,412 + 	7.8 13 

116,768 + 10.4 82,498 + 	3.6 199,267 + 	7.4 14 

111,524 + 	6.8 37,258 + 22.4 148,783 + 10.3 15 

18,199 + 	0.7 5,632' ... 23,831' - 	12.3 Magasins de chaussures specialisèes ................... 16 

80,225 - 	3.0 22,777 + 17.9 103,003 + 	0.8 

Magasins de rnarchandises diverses .................... 

Magasins de vétements pour dames .................... 

Magasins de chaussures pour Ia famille ................. 17 

x x x x 142,705 + 28.2 

Magasins de vètements pour Ia famille .................. 

Guincailleries ....................................... 18 

29,775 ... 100,474' ... 130,249 ... 

Vendeurs d'automobiles d'occasion ..................... 

19 

x x x x 20,577 + 18.2 20 

x x x x 93,080 + 	9.6 

Magasins cie pièces 0, d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de rneubles ................................

Magasins dappareils rnenagers ........................

Magasins do meubles, tèléviseurs. radios et accessoires 21 

144,566 + 	8.2 224,305 + 	0.7 368,871 + 	3.5 Pharmacies, rTlèdicaments brevetés et produits de beauté 22 

38,017 + 10.2 22.227 ... 60,244' + 26.1 23 

- - 31,831 + 16.4 31,831 + 16.4 24 

16,306 + 	0.2 27,456 + 19.4 43,762 + 	11.5 

Fleuristes 	......................................... 

Bijouteries 	......................................... 25 

3.694 + 	16.1 116,091 + 14.0 129,785 + 14.2 

Librairies 	et 	papeteries 	............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

43,434 + 27.7 63,717 - 	7.1 107,151 + 	4.3 27 

1,518 + 	8.6 461,063 + 31.9 932,582 + 19.0 

Magasins d'accessoires personnels ..................... 

28 

2.851,578 + 	3.2 5,576,355 + 12.1 8,427,933 + 	8.9 

Tousles autros magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 7. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 
June - 1987 - Juin 

Genre do commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1957/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 569,437 + 	9.3 255,079 + 15.5 824,516 + 	11.1 

2 116,799 + 	3.0 103.385 + 	9.4 220,184 + 	5,9 

3 All 	other 	food 	stores ................................ 9,847 - 13.2 76,067 + 	3.9 85,914 + 	1.5 

4 413,883 + 17.8 - - 413.883 + 17.8 

5 87,204 + 	6.0 33.278 + 18.8 120,482 + 	9.2 

6 

Grocery confectionery and sundries stores .............. 

General stores ..................................... x x x x 20.364 - 13.3 

7 Variety 	stores 	....... 	. 	................ 	. 	............ 20,324 - 19.5 4.656 - 	1.0 24,980 - 16.6 

8 Motor 	vehicle 	dealers 	............ 	................. - 

. 

- 1,300,312 + 22.4 1,300,312 + 224 

9 Used 	car 	dealers 	.................... 	............. - - 29.624 + 	3.1 29,624 + 	31 

10 Service 	stations 	.................................... 

.. 

.. 

128,946 + 14.4 238,896 + 	11.5 367,842 + 	125 

11 Garages 	.......................................... - - 56.292 - 	5.8 56.292 - 	5.8 

12 3,858 - 	3.6 156,672 + 18.4 160.530 + 17.8 

13 

General merchandise stores .......................... 

30,558 + 11.0 24,436 + 25.8 54.993 + 	17.1 

14 70,255 + 	7.8 33,071 + 12.4 103,326 + 	9.2 

15 

Combination stores (groceries and meat) ............... 

35,390 + 20.5 11,687 - 	1.5 47,078 + 	14.1 

16 

Department 	stores 	.................................. 

5,310 + 	8.1 3,340 + 12.9 8.649 + 	9.9 

17 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

27,490 + 	0.9 10,749 + 13.5 38.239 + 	4.2 

18 

Women's clothing stores ............................. 

Hardware stores .................................... x x x X 43,955 + 22.2 

19 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

18,064 + 20.8 53,611' ... 71,674 

20 4,708 + 	5.0 20,718 + 33.5 25.426 + 27.1 

21 

Household appliance stores 	.......................... 

Furniture, T.V., radio and appliance stores .............. 33,452 + 24.0 10,713 + 	11.3 44,165 + 20.7 

22 

Family clothing 	stores 	............................... 

Pharmacies, patent medicine and cosmetics stores 64.885 + 21.8 146,420 + 13.2 211.305 + 15.7 

23 Book and stationery stores ........................... 14,095 + 	8.5 11,037 + 32.6 25,132 + 17.9 

24 

Household furniture stores 	........................... 

Florists 	........................................... 1,295 + 	6.1 22,311 + 28.6 23,605 + 27.1 

25 Jewellery 	stores .................................... 17,900 + 	7.5 19,376' ... 37,276 + 24.0 

26 17,814 + 20.9 63,017 + 24.0 80,831 + 23 3 

27 

Sporting goods and accessories stores ................. 

34,397 + 	11.4 52,805 + 	9.4 87,202 + 102 

28 

Personal accessories stores .......................... 

357,023 + 	9.7 287,944 + 19.8 644,967 -4- 	14 0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 2,093,770 + 10.9 3,078,977 + 17.9 5,172,747 + 15.0 

I 



Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 

x 

85.918 

25,830 

186,702 

371,093 

86.432 

6,954 

86,360 

89,701 

77,615 

.17,557 

11,444,353 

3,403,495 

680,884 

59,738 

2,134,983 

473,974 

Sales 

Venles 

$ , 000 

18,169 

149,725 

376,944 

186,728 

28,778 

143,562 

x 

102,064 

1.5 iO 

Change 
1987/1986 
Variation 

+ 5.6 

+ 4.5 

- 8.3 

+ 7.2 

	

+ 5.3 	158,525 

x 	x 

25,574 

6,517,031 

145,247 

1- 	1 1 	1,328,410 

	

- 	292,644 

702,295 

	

+ 7.1 	125,404 

	

+ 7.6 	172,024 

	

+ 16.4 	64,368 

	

+ 11.0 	20,522 

	

+ 2.3 	56.950 

x 

+ 3.0 

+ 7.5 

+ 30.6 

+ 18.8 

+ 9.4 

+ 8.9 

+ 7.8 

* 23.3 

+ 15.1 

+ 6.9 

'4- 6.3 

x 

258,348 

111,653 

57,538 

836.509 

58,611 

126,587 

90,232 

273,133 

289,605 

1,540,210 

15,916,580 

1,432.873 

576,967 

416,036 

Sales Change Sales Change 
- 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation 

$'OOO 	% 

+ 	14.5 4,836,367 	+ 	8.1 1 

+ 	16.2 1.257.850 	+ 	9.6 2 

+ 	7.5 475,774 	+ 	5.2 Tous los autres rnagasins d'aliments ................... 3 

- 2,134,983 	+ 	7.2 4 

+ 17.8 632,499 	+ 	8.2 5 

x 97,233 	- 11.0 

Epiceries, conliseries et articles divers 	................... 

Magasins genèraux ................................. 

.. 

6 

+ 	2.5 127,658 	... 7 

+ 12.5 6.51 7.031 	+ 12.5 8 

+ 	9.1 145,247 	+ 	9.1 Vendeurs d'automobiles d'occasion ................ .... 9 

+ 	11.7 2,041.515 	+ 	7.8 10 

- 	4.9 292.644 	- 	4.9 11 

+ 14.0 720,464 	+ 12.7 12 

+ 27.1 275.128 	+ 15.4 13 

+ 	5.4 548,968 	+ 	6.9 14 

+ 	0.8 251,096 	+ 12.0 

Epiceries 	- 	Boucheries ................................ 

Garages 	........................................... 

15 

+ 12.9 49.300 	+ 11.8 16 

+ 	8.4 200,512 	+ 	3.9 

Grands magasins 	.................................... 

Magasins de marchandises diverses ..................... 

Magasins de vétements pour dames ..................... 

17 

x 198,075 	+ 19.6 

Bazars ............................................. 

Stations-service 	..................................... 

Quincailleries .............................. 	........ 18 

+ 27.7 344.266 	+ 20.5 

Concessionnaires d'aulomobiles 	........................ 

19 

..

.. 

+ 24.4 137.483 	+ 20.8 

Magasins de vétements pour hommes ................... 

20 

+ 26.8 246.240 	+ 29.7 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins de meubles, téléviseurs. radios el accessoires 21 

+ 	9.2 1,207,602 	+ 12.0 

Magasins de vétements pour Ia famille ................... 

Magasins de chaussures pour Ia famille .................. 

Pharmacies, mèdicaments brevetés et produils de beauté 22 

.. 

+ 27.3 145.043 	+ 16.0 

Magasins de chaussures spècialisées .................... 

Magasins d'appareils ménagers 	....................... 

23 

+ 20.3 133,541 	+ 19.7 

Magasins de meubles .................. ........... .... 

24 

+ 30.8 176,592 	+ 18.4 

Fleuristes 	......................................... 

25 

+ 23.8 362,834 	+ 23.7 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

+ 18.7 467,220 	+ 17.3 27 

+ 17.7 3,337,768 	+ 11.7 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

+ 13.3 27,360,933 	+ 10.3 

Tous los autres magasins 	............................ 

Ensemble des magaslns .......................... .29 

Kind of business 

Genre de commerce 

ESTIMATIONS PRELIMINAIRES 

TABLEAU 7. Cornrnrc.e de det,iil, 	asns a succursales et magasins indépendants suivant le genre de commerce 

Ontario 

JanuaryJune - 1987 - Janvier-Juin 



PRELIMINARY ESTIMATES 

TABLE 8. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Toronto 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $'OOO $000 % 

1 Combination stores (groceries and meat) ............... 215,823 + 10.7 51,203 + 	5.8 267,027 + 	9.7 

2 Grocery confectionery and sundries stores .............. 30,757 + 	9.2 38,612 + 	6.3 69,369 + 	7.6 

3 2,414 - 	9.1 40.620 - 	7.3 43,034 - 	7.4 

4 Department 	stores 	.................................. 166,176 + 17.0 - - 166,176 + 	17.0 

5 24,451 + 	5.0 8,094 + 20.2 32,545 + 	8.4 

6 General 	stores ..................................... - - 449• ... 449 

7 4,280 - 17.6 589 + 18.6 4,869 - 	14.4 

8 - - 550,583 + 32.4 550,583 + 32 4 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 8,461 + 	11.9 8,461 + 	11 9 

10 54,686 + 20.4 80.624 + 31.2 135,309 + 266 

11 - - 16.395 + 25.7 16,395 + 25.7 

12 

Garages 	.......................................... 

x x x x 48,906 + 20.2 

13 

Automotive parts and accessories stores ............... 

17,320 + 	18.1 a.543 + 17.9 25,863 + 	18.1 

14 

All 	other 	food 	stores ................................ 

32,924 + 10.2 18,961 + 	15.1 51,885 + 12.0 

15 Family clothing 	stores 	............................... 17,322 + 27.8 4,345 + 28.6 21,667 + 28.0 

16 

Variety 	stores ...................................... 

3,519 + 	8.4 2,106 + 32.3 5,625 + 16.2 

17 

General merchandise stores .......................... 

Family 	shoe 	stores 	... ............................. 14,604 + 	1.1 5,047 + 206 19.652 + 	5.5 

18 x X X X 10,786 + 	16.1 

19 

Women's clothing stores ............................. 

12,903 ... 8,458 + 	0.1 21.360 + 22.7 

20 

Service 	stations 	.................................... 

Household furniture stores 	........................... 

3,824 + 	4.4 7,823 ... 11,647 + 23.8 

21 

Men's 	clothing 	stores 	............................... 

Hardware stores .................................... 

Furniture, TV., radio and appliance stores x x x x 24.466 + 	7.6 

22 Pharmacies, patent medicine and cosmetics stores 20,010 + 31.3 58,787 + 	4.0 78,797 + 	9.8 

23 

Specialty shoe 	stores 	............................... 

7,225 

. 

+ 	8.3 3,860 + 26.1 11,085 + 13.9 

24 x x x x 8.294 + 12.5 

25 

Household appliance stores 	.......................... 

7,084 + 	14.1 9,937 ... 17,021 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. 8,777 + 	17.5 16.047 ... 24,824 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

17,542 + 13.0 30,364 + 	9.0 47,906 + 104 

28 

Personal accessories stores .......................... 

128,350 + 	11.3 122,719 + 21.6 251,069 + 161 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 816,180 + 13.2 1,158,892 + 23.1 1,975,071 + 18.8 

I 
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' ESTIMATIONS PRELIMINAIRES 

TABLEAU 8 Cornrno'cp do dethI. Tio)yasms a succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Toronto 

January-June - 1987 - Janvier-Juin 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensembte des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 	1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 

1.293,231 + 	6.6 308,104 + 	4,0 1,601,335 + 	6.1 1 

179,351 + 	3.5 215,459 + 	8.4 394,809 + 	6.1 2 

15,870 - 	8.3 245,998 + 	3.8 261.868 + 	3.0 Tous les autres magasins daliments ................... 3 

867111 + 	7.2 - - 867,111 + 	7.2 4 

129,658 + 	6.1 39,611 + 14.3 169.269 + 	7.9 5 

- - 3,207 - 15.9 3.207 - 15.9 6 

22,963 ... 3,273 + 	5.8 26.236' ... 7 

2,782.211 + 23.7 2,782.211 + 23.7 8 

' 43,164 + 23.9 43,164 + 23.9 9 

O7,6UO 4 / 451,351 + 18.6 758,951 + 	12.5 

Epiceries - 	Boucheries ............................... 

Epiceries. confiseries et articles divers 	.................. 

10 

- - 82.834 + 	0.3 82,834 + 	0.3 11 

x x x x 226.734 + 	15.6 

Magasins de marchandises diverses ................... 

Magasins généraux .................................. 

12 

84,190 + 12.4 50,126 + 30.1 134,317 + 18.4 

Grands magasins 	.................................. 

Bazars ............................................ 

13 

175.534 + 	9.9 96,868 + 	5.0 272.402 + 	8.1 

Concessionnaires d'automobiles ...................... 

Vendeurs dautomobiles d'occasion ..................... 

14 

88,965 + 20.9 26,816' ... 115.781' + 25.0 

Magasins de pièces et daccessoires dautomobiles ........ 

Magasins de vètements pour lafamille .................. 15 

19,228 + 12.2 11.800 + 18.3 31,029 + 14.4 

Magasins de vétements pour hommes .................. 

Magasins de vétements pour dames .................... 

16 

76,978 + 	4.5 27,122 + 12.4 104,100 + 	6.4 

Magasins de chaussures spècialisèes ................... 

17 

x x x x 51,551 + 14.9 

Magasins de chaussures pour Ia farnille ................. 

Quincailleries....................................... 18 

55,820 + 10.7 51,041 + 	11.9 106,861 + 11.3 

Stations-service 	.................................... 

19 

. 

20,566 + 	9.1 46,696' ... 67,262 + 29.0 

Garages 	.......................................... 

20 

x x x x 140,632 + 22.9 Magasins de meubles. tèlèviseurs, radios et accessoires. . 21 

113,560 + 30.3 358,411 + 	6.3 471,971 + 	11.2 Pharmacies, mèdicaments brevetés et produits de beauté 22 

43.810 + 	9.4 20,455 + 16.2 64,264 + 	11.4 23 

x x x x 48,977 + 	9.1 

Magasins de meubles ................................ 

24 

33,656 + 13.2 48.437' ... 82,093 + 29.9 

Magasins d'appareils menagers ........................ 

Bijouteries 	......................................... 25 

44.164 + 18.8 65.018 + 29.2 109,183 + 24.8 

Librairies et papeteries ............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

92,293 + 14.3 170,928 + 18.0 263,222 + 16.7 

Fleuristes 	......................................... 

27 

49,216 + 	7.3 675,577 + 17.0 1,324,793 + 12.0 

Magasins d'accessoires personnels ..................... 

28 

4,462,218 + 	7.9 6,143,949 + 17.7 10,606,167 + 13.4 

Tous les autres rnagasins 	............................ 

Ensemble des magasins ........................... 29 
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PREUMINARY ESTIMATES 

TABLE 9. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 
June - 1987 - Juin 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % 

1 x x x x 100,421 + 	6.4 

2 x x x x 22,490 + 29.7 

3 

Combination stores (groceries and meat) ................. 

760 - 10.5 4,296 + 	2.7 5,056 + 	0.4 

4 

Grocery confectionery and sundries stores ................ 

50,059 + 	6.5 - - 50,059 + 	6.5 

5 

Department 	stores 	.................................. 

General 	merchandise stores ......................... x x x x 8,435 + 	6.1 

6 x x x x 15.118 + 	8.7 

7 x 

.. 

x x x 2,954 - 	3.3 

8 - - 107,469 + 	6.1 107,469 + 	61 

9 - - 2,878 + 26.8 2.878 + 268 

10 Service 	stations 	................................... 11,832 + 	11.2 29,897 + 	4.3 41.729 + 	62 

11 - - 3.397 + 35.1 3.397 + 35.1 

12 x x x x 10.075 - 	1.4 

13 2,479 + 35.5 1,204 - 	1.7 3,683 + 20.5 

14 

All 	other 	food 	stores 	................................. 

Variety 	stores .......................................... 

6,968 + 14.3 1,780 + 	4.6 8.749 + 12.2 

15 5,785 

... 

+ 23.5 1,170 + 	19.4 6,955 + 22.8 

16 

General 	stores 	......................................... 

Garages 	............................................. 

389 + 	3.9 296' ... 685 13.9 

17 

Motor 	vehicle dealers 	................................... 

Used 	car 	dealers ....................................... 

1,939 + 14.0 753 + 18.2 2,692 + 	15.1 

18 

Women's 	clothing 	stores .............................. 

Family 	clothing 	stores 	................................ 

x x x x 4,684 - 10.1 

19 

Automotive parts and accessories stores ..................

Men's 	clothing 	stores 	................................ 

x 

. 

x x x 5,756 + 	7.5 

20 x x x x 2,690 + 	15.1 

21 x x x x 4,951 + 31.2 

22 

Household furniture stores 	........................... 

Pharmacies, patent medicine and cosmetics stores 2,519 + 	2.8 12,961 + 	5.3 15,479 + 	4.9 

23 

Specialty shoe stores 	............................... 

Family 	shoe 	stores 	................................. 

Hardware stores .................................... 

1,325 + 	7.8 829 + 22.6 2,154 + 13.0 

24 - - 1.915 + 23.2 1,915 + 23.2 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

2,357 + 14.3 2,032 + 12.5 4,390 + 13.4 

26 

Book and stationery stores ........................... 

x x x x 8,092 + 169 

27 

Florists 	........................................... 

Jewellery stores ....................................

Sporting goods and accessories stores ................. 

1,579 + 	11.6 3.103 + 24.5 4,682 + 	19.9 

28 

Personal accessories stores .......................... 

20,382 + 	2.8 31.708 + 	9.8 52,091 + 	70 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 210,188 + 	8.5 289,540 + 	7.8 499,728 + 	8.1 

I 

I 
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' ESTIMATIONS PRELIMINAIRES 

TABLEAU 9. Commerce dc 	e1i, 	rrgasins it succursales et magasins indépendants, suivant le genre de commerce 

Manitoba 
January-June - 1987 - Janvier-Juin 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Varialion 
No 

$000 $000 % $000 % 

602,851 + 	6.9 1 

111355 + 14.3 2 

4.352 + 	1.0 22,877 - 	2.1 27,229 - 	1.6 Tous les autres magasins d'aliments ................... 3 

262,855 - 	2.6 - - 262,855 - 	2.6 4 

x x x 51,422 + 	7.2 5 

x x x x 75,559 + 	6.7 

Epiceries 	- 	Boucheries ............................... 

6 

x x x x 15,889 - 	5.2 

Epiceries, confiseries et articles divers 	.................. 

7 

571,056 + 	1.8 571,056 + 	1.8 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

8 

14,485 + 	6.7 14.485 + 	6.7 

Magasins généraux .................................. 

Bazars ............................................ 

9 

t),2/O 4 155,639 + 	0.2 224,909 + 	3.7 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'autornobiles d'occasion ..................... 

10 

- - 17,137 ... 17.137 ... 11 

x x x 45,369 + 	0.6 

. 

12 

11,717 + 18.4 5,172 - 17.7 16,890 + 	4.3 13 

37,750 + 	11.0 10,050 - 	6.6 47,800 + 	6.7 14 

31,135 + 20.4 5.231 - 	6.4 36,366 + 15.6 15 

2,191 + 	8.5 1,706 ... 3,897 - 14.0 16 

9,759 + 	8.5 3.285 + 	6.2 13,044 + 	8.0 

Magasins de vétements pour hommes .................. 

Magasins de chaussures spécialisèes ................... 

17 

x x x x 24,560 - 	0.9 18 

x x x x 34,634 + 	9.6 

Stations-service 	.................................... 

Magasins de chaussures pour Ia famille ................. 

19 

x x x x 13,555 - 	3.1 

Garages 	.......................................... 

Quincailleries ....................................... 

20 

x x x x 25,886 + 12.3 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour dames .................... 

Magasins d'appareils ménagers ........................

Magasins de rneubles, téléviseurs, radios et accessoires... 21 

15,144 + 	2.5 72,911 - 	1.0 88,055 - 	0.4 

Magasins de vétements pour Ia farnille .................. 

Pharmacies, médicaments brevetés et produits de beautè. . 22 

8.287 + 	6.4 4,279 + 	9.4 12,566 + 	7.4 23 

- - 9,617 + 	0.6 9,617 + 	0.6 

Magasins de meubles ................................ 

24 

10,237 + 	4.2 9,378 + 	6.5 19,615 + 	5.3 25 

x x x x 36,644 + 27.7 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

4.313 + 	9.1 16,579 + 24.6 24,892 + 19.0 

Fleuristes 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

03.706 + 	0.6 163,502 + 	5.5 273,208 + 	3.5 

Magasins d'accessoires personnels ..................... 

28 

1,180,630 + 	4.6 1,520,713 + 	4.2 2,701,343 + 	4.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 10. Retail Trade, Chain and Independent Stores, by Kind of Business 

Metropolitan Winnipeg 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 198711986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 % $000 $000 

1 x x x x 68,947 + 13.7 

2 x x x x 13.561 + 33.8 

3 X x X X 3,654 + 	9.2 

4 

All 	other 	food 	stores ................................... 

44,814 + 	6.6 - - 44.814 + 	6.6 

5 x x x x 3.910 + 	9.6 

6 - - 506 + 14.2 506 + 14.2 

7 Variety 	stores 	................................ 	..... x x x x 655 - 11.2 

8 - - 64,027 + 11.3 64.027 + 	11.3 

9 - 2.240 + 27.9 2.240 + 27.9 

10 

Combination stores (groceries and meat) .................. 

Grocery confectionery and sundries stores ................. 

x 

. 

x x x 28.926 + 	2.9 

11 - - 1,801 + 	2.6 1,801 + 	2.6 

12 

General merchandise stores .............................. 

General 	stores 	......................................... 

Garages 	.......................................... 

x x x x 7,092 - 	4.8 

13 

Department 	stores 	................................... 

Motor vehicle dealers 	.............................. 

2,180' ... 603 - 15.2 2783 + 21.5 

14 6,063 + 17.6 1,081 + 	6.9 7,143 + 15.8 

15 

Used car dealers ............. ....... ............. .. 

3,460 + 28.0 158 + 15.8 3,617 + 27.4 

16 

Service 	stations 	.................................... 

x x x x 678 - 14.0 

17 

Men's clothing 	stores 	............................... 

x x x x 2.121 + 17.6 

18 

Women's clothing stores ............................. 

Family clothing 	stores ............................... 

x x x x 949 + 	7.3 

19 

Family shoe stores 	................................. 

x x x x 4.417 + 	4.8 

20 

Hardware stores .................................... 

x x x x 2,165 + 12.2 

21 

Automotive parts and accessories stores ............... 

Household furniture stores ........................... 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. x x x x 3,236 + 	14.5 

22 Pharmacies, patent medicine and cosmetics stores x x x x 9,369 - 	2.5 

23 

Specialty shoe stores 	............................... 

1.219 + 	7.9 489 + 31.9 1,708 + 13.8 

24 - - 1.122 + 	6.5 1,122 + 	6.5 

25 Jewellery stores .................................... x x x x 3.410 + 	7.7 

26 

Book and stationery stores ........................... 

x x x x 3,810 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

1,431 + 13.8 2,591 + 22.0 4.022 + 190 

28 

Personal accessories stores .......................... 

16,463 + 	2.9 20,964 + 20.8 37.426 + 	12.2 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 170,168 + 10.9 157,943 + 11.1 328,112 + 11.0 

I 
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' 	 ESTiMATIONS PRELIMINAIRES 

TABLEAU 10. Commerce de detail, magasins 8 succursales et magasins indépendants, suivant le genre de commerce 

Zone métropolitaine de Winnipeg 

January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

x x x x 412,678 + 	8.7 1 

x x x x 68,564 + 20.0 2 

x x x x 19,538 + 	1.8 3 

236,314 - 	3.0 - - 236,314 - 	3.0 4 

x x x x 23,153 + 	11.1 

Epiceries 	- 	Boucheries .............................. 

5 

- - 2,985 + 28.1 2,985 + 28.1 

Epiceries, confiseries et arlicles divers 	.................. 

Tous les autres magasins d'aliments .................... 

6 

x x x x 3,700 - 	14.1 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

340,006 + 	2.6 340.006 + 	2.6 

Magasins gènèraux .................................. 

Bazars ............................................ 

8 

11,383 + 	18.7 11,383 + 	18.7 

Concessionnaires d'automobles ...................... 

Vendeurs d'automobiles d'occasion ..................... 9 

x x 153,513 - 	3.9 10 

- - 10,220 + 30.6 10,220 + 30.6 11 

x x x x 32.263 - 	2.5 12 

10,294 + 21.2 2,365' ... 12.659' + 	3.7 13 

32.765 + 13.6 6,293 - 	8.0 39,058 + 	9.4 

Garages 	.......................................... 

14 

19,667 + 26.7 822 - 	0.3 20,490 + 25.3 

Stations-service 	.................................... 

Magasins de vétements pour dames .................... 

15 

x x x x 3.852 - 13.8 

Magasins de vètements pour Ia famille .................. 

16 

x x x x 10,501 + 	11.7 17 

x x x x 5,785 + 	17.1 18 

x x x x 26.570 + 	7.4 

Quincailleries ....................................... 

Magasins de meubles ................................ 19 

x x x x 11.028 + 	9.9 Magasins d'appareils menagers ........................ 20 

x x x x 19,881 + 14.8 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vetements pour hommes .................. 

Magasins de meubles. tèlèviseurs. radios et aceessoires. .. 21 

x x x x 52,265 - 	9.1 Pharmacies, médicaments brevetés et produits de beauté.. 22 

7,597 + 	7.1 2,300 + 	9.6 9,898 + 	7.7 

Magasins de chaussures specialisees ................... 

Magasins de chaussures pour Ia famille ................. 

23 

- - 5,693 - 	3.7 5,693 - 	3.7 24 

x x x x 16,375 + 	3.9 25 

X x x x 16,940' ... 

Librairies et papeteries ............................... 

Biouteries 	......................................... 

26 

7,441 + 10.3 14,083 + 22.6 21,524 + 	18.1 

Fleuristes 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 

27 

8,548 - 	0.4 102,077 + 	11.1 190,625 + 	5.4 

Magasins d'accessoires personnels ..................... 

28 

955,495 + 	5.5 821,964 + 	3.2 1,777,459 + 	4.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 

I 
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PRELIMINARY ESTiMATES 

TABLE 11. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 

June - 1987 - Juin 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Vanation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) x x x x 80.925 + 	11.4 

2 Grocery confectionery and sundries stores .............. x x x x 18,293 + 	11.4 

3 All other food stores ................................ 316 + 	7.3 4,901 + 28.7 5.216 + 27.1 

4 31 .869 + 	9.3 -. - 31,869 + 	9.3 

5 

Department stores .................................. 

11,139 + 	2.4 1,173 ... 12,311 + 	7.3 

6 9,878 + 	5.1 19,893 + 15.7 29,771 + 12.0 

7 3,689 - 	0.8 372 + 	1.7 4,061 - 	0.6 

8 

General 	stores 	..................................... 

- - 115,041 + 	8.7 115,041 + 	87 

9 Used car dealers ................................... - - 2.705 ... 2,705 

10 Service stations .................................... 6,271 + 19.6 20,840 ... 27,111 

11 Garages 	.... 	.... ................................. - - 3.648 + 	6.5 3,648 + 	6.5 

12 x x x x 12.180 + 	5.2 

13 2,239 + 	15.1 1.814 - 	4.9 4,054 + 	5.2 

14 5,829 + 	7.4 2,681 - 15.7 8,510 - 	1.1 

15 x x x x 6,057 + 	6.8 

16 x x x x 305 + 	16.9 

17 

General merchandise stores .......................... 

Variety 	stores ...................................... 

x X X X 2,986 + 	1.1 

18 

Motor vehicle dealers 	............................... 

x x x x 5,896 - 12.4 

19 Household furniture stores ........................... x x x x 3,732 + 	11.6 

20 - 

. 

- 1,785 + 27.8 1,785 + 27.8 

21 

Automotive parts and accessories stores ...............

Men's clothing stores ...............................

Women's clothing stores ............................. 

Household appliance stores .......................... 

Furniture, TV., radio and appliance stores .............. x x x x 2.547 

22 

Family clothing stores ............................... 

Pharmacies, patent medicine and cosmetics stores x x x x 19,954 + 15.7 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

Hardware stores .................................... 

875 + 	3.7 760 + 	4.1 1,636 + 	3.9 

24 x x x x 1,353 + 	5.4 

25 1,655 + 	1.5 2,728 ... 4,383 + 22.7 

26 

Bool 	and stationery stores ........................... 

Sporting goods and accessories stores......,..,,,.,., x x x x 10,698 

27 

Florists 	........................................... 

Jewellery stores .................................... 

874 ... 2,361 + 16.6 3.235 + 24 1 

28 

Personal accessories stores .......................... 

24,194 + 	9.3 31,695 + 25.9 55,889 + 18 1 

29 

All 	other 	stores 	........... ................... ...... 

All 	stores ....................................... 177,396 + 	9.8 298,756 + 10.5 476,152 + 10.2 

I 

I 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 11. Commerce de detail, magsins a succursales et magasins indépendants, suivant le genre de commerce 

Saskatchewan 
January-June - 1987 - Janvier-Juin 

Chain stores 	Independent stores 	All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

x x x x 464,374 + 	7.9 1 

x x x x 94257 + 	9.1 2 

1,913 + 	1.7 25,318 + 19.8 27,230 + 18.3 Tous es autres magasins daliments ................... 3 

169,195 + 	2.0 - - 169,195 + 	2.0 Grands magasins 	.................................. 4 

65,058 - 	0.6 6,130' ... 71,188' - 	3.8 5 

50,547 + 	3.1 102,121 + 10.8 152,669 + 	8.1 

Epiceries 	- 	Boucheries ................................. 

Epiceries, confiseries et articles divers 	................... 

.. 

6 

18,636 - 	11.2 1,942 - 16.9 20,578 - 11.7 7 

551.938 + 	1.0 551.938 + 	1.0 

Magasins genéraux ................................... 

8 

.. 

8.462 - 	2.8 8.462 - 	2.8 

Bazars ............................................. 

9 

104 100,870 + 19.0 133,136 + 16.8 

Concessionnaires d'automobiles 	........................ 

10 

- - 20,091 + 11.0 20,091 + 	11.0 11 

x x x x 55.238 + 	6.1 12 

12,062 + 	11.9 9,999 - 10.3 22,060 + 	0.6 13 

32,037 + 	6.8 15,047' ... 47,084' - 	4.6 

Garages 	........................................... 

14 

x x x x 32.240 + 10.5 15 

x x x x 1,523 + 	3.3 16 

x x x x 16,119 - 	3.1 

Magasins do marchandises diverses ..................... 

17 

x x x x 29,949 - 14.0 18 

x x x x 18,652 - 15.7 

Vendeurs d'automobiles d'occasion ...................... 

19 

- - 9,385 + 	5.7 9,385 + 	5.7 

Stations-service 	.................................... 

20 

x x x x 16,299 ... 

Magasins do pièces et daccessoires d'automobiles ......... 

Magasins do vétements pour hommes ................... 

Magasins do meubles, télèviseurs. radios et accessoires... 21 

x x x x 106,032 + 	3.4 

Magasins de vétements pour dames ..................... 

Magasins do vétements pour Ia farnille ................... 

Pharmacies, médicaments brevetés et produits de beauté.. 22 

6.057 + 	0.8 4,137 - 	9.2 10.194 - 	3.4 

Magasins do chaussures spécialisées .................... 

Magasins do chaussures pour Ia famille .................. 

23 

x x x x 8,191 - 	6.8 

Quincailleries .......................... 	.............. 

Magasins de meubles ................................. 

24 

7.735 + 	0.6 11.530 + 10.2 19.265 + 	6.1 

Magasins d'appareils ménagers ........................ 

25 

x x x x 53.908 - 15.1 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 26 

4,854 ... 12.251 + 18.0 17,105 + 25.8 

Fleuristes 	......................................... 

27 

'22,659 + 	4.2 163,621 + 14.4 286.280 + 	9.8 

Magasins d'accessoires personnels ..................... 

28 

972,818 + 	6.1 1,489,822 + 	3.4 2,462,640 + 	4.5 

Thus los autres magasins 	............................ 

Ensemble des magasins ........................... 29 



- 24 - 

PRELIMINARY ESTIMATES 

TABLE 12. Retail Trade, Chain and Independent Stores, by Kind of Business 

Alberta 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins independents 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $000 $'OO() 

1 168,886 + 16.5 37,520 + 	7.2 206,406 + 14.7 

2 19,572 + 	7.0 31,267 - 	0.8 50,839 + 	2.0 

3 All other food stores ................................ 562 - 18.2 11,521 + 13.3 12,083 + 11.3 

4 113,695 9.3 - - 113,695 - 	9.3 

5 

Combination stores (groceries and meat) ...............

Grocery confectionery and sundries stores .............. 

9,694 + 	7.4 9,868 - 	1.6 19,562 + 	2.6 

6 

Department 	stores 	.................................. 

General stores ..................................... x x x x 57.637 + 	8.2 

7 Variety 	stores 	..................................... 3.573' ... 541' ... 4,114 

8 x 

. 

x x x 326,096 86 

9 

General merchandise stores .......................... 

Motor vehicle dealers 	................. .............. 

Used 	car 	dealers 	.......... 	.......... 	.............. - - 4,092 ... 4,092 

10 Service 	stations 	...... 	................. 	 ............ 

. 

28,197 + 15.1 50,735 - 	6.7 78,932 

11 Garages 	..................................... 	.... - 

. 

- 6.546 + 	13.1 6,546 + 	13.1 

12 Automotive parts and accessories stores 	.............. 

. 

4,836 + 24.1 27.104 + 	5.3 31,940 + 	7.8 

13 Men's 	clothing 	stores 	............................... 7,906 + 10.0 7.304 + 	4.3 15,210 + 	7.2 

14 Women's 	clothing 	stores ........................ .... 19,524 . + 	2.9 5,800 + 25.7 25.325 + 	7.4 

15 Family clothing 	stores ............................... 15,991 + 	9.7 4.846 - 	7.0 20,837 + 	5.3 

16 1,149 18.9 996' ... 2145 + 	17.0 

17 5,823 - 	6.6 1,814 - 15.6 7,637 8.9 

18 x x x x 14.595 - 	9.0 

19 x x x x 8,584 + 10.3 

20 

Hardware 	stores .................................... 

Household furniture stores 	....  ............ ....... 

x x x x 8,720 

21 

.. 

x x x x 12,642 - 	0.2 

22 Pharmacies, patent medicine and cosmetics stores 13.139 + 	9.7 44.150 + 	8.6 57,289 + 	8.9 

23 

Specialty 	shoe stores 	............................... 

Family 	shoe 	stores 	............... .............. .... 

3,908 + 	5.5 1.927 + 25.4 5,835 + 	11.3 

24 

Furniture, TV., radio and appliance stores .............. 

x x x x 4.662 - 	6.3 

25 

Household appliance stores 	.................. ........ 

Florists 	........................................... 

4,725 - 	8.7 6,696' ... 11.421 + 24.2 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 4,627 + 14.8 16,518 + 	9.8 21,145 + 109 

27 6,717 + 	4.8 6.645 + 17.3 13,362 + 107 

28 

Personal accessories stores .................. ........

All 	other 	stores 	............... 	........... 	...... 79,083 - 	2.1 81,160 + 24.4 160.243 + 	97 

29 All 	stores ....................................... 574,086 

. 

+ 	3.3 727,507 + 	9.0 1,301,593 + 	6.4 

I 
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ESTIMATiONS PRELIMINAIRES 

TABLEAU 12. Coriinice dc detai magasins a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 

January-June - 1987 - Janvier-Juin 

Chain stores 	Independent stores 	All stores 

Maaasins a succursales Maaasns indèpendants Ensemble des rnagasins 

Sales 	Change 
- 	1987/1986 

Ventes 	Variation 

Kind of business 

Sales 	Change 	Sales 	Change 	 Genre de commerce 
- 	1987/1986 	- 	1987/1986 

Ventes 	Variation 	Ventes 	Variation 

$000 	 I $000 	% 

947,983 

112,435 

4,204 

668.392 

60,731 

x 

19,151 

+ 6.1 
	

208.043 

+ 9.3 
	

177,701 

- 10.1 
	

62,436 

	

- (.0 	 - 

	

+ 0.1 	49,220 

x 	x 

3,104 

x 

22,484' 

	

- 	269,091' 

	

- 	33,542 

	

+ 26.9 	118,892 

	

- 0.4 	36,732 

	

+ 2.2 	37,441 

	

+ 7.1 	25.419 

	

- 1.7 	4,042' 

	

- 6.0 	12,037 

	

S 	 S 

	

S 	 S 

	

S 	 S 

x 	S 

	

+ 14.2 	258,749 

	

+ 6.5 	11,025 

	

S 	 S 

	

- 4.8 	31,007' 

	

+ 103 	89,910 

	

+ 5.4 	35,521 

	

- 1.4 	417,212 

+ 0.8 3,795,188 

	

- 8.2 	1,156,026 

	

- 3.3 	290,136 

	

+ 15.2 	66,640 

	

- 	668,392 

	

- 6.4 	109,951 

x 	316,593 

	

- 18.1 	22,255' 

x 1,671.073 

22.484' 

414.896' 

	

- 4.1 	33,542 

	

+ 1.2 	141,490 

	

- 3.1 	78,296 

	

+ 11.4 	146.731 

	

- 2.5 	108,829 

10,903' 

	

+ 0.9 	43,190 

x 	73,411 

x 	47,964 

x 	36,330 

x 	80,452 

	

+ 9.8 	336,845 

	

+ 24.4 	35,746 

x 	32,025 

55,078' 

	

+ 18.1 	112,706 

	

+ 19.9 	69,474 

	

+ 13.1 	843,219 

	

+ 2.3 	7,024,678 

+ 	3.1 1 

+ 	1.2 2 

+ 13.2 3 

- 	7.6 4 

- 	2.8 

Epiceries 	- 	Boucheries ................................ 

5 

+ 	6.4 

Tous les autres magasins d'aliments ................... 	.. 

6 

Grands 	magasins 	.................................... 

Magasins de marchandises diverses ..................... 

7 

+ 	3.2 8 

Magasins généraux ................................... 

9 

- 15.7 10 

- 	4.1 

Stations-service 	.................................... 

11 

+ 	4.6 12 

- 	1.7 13 

+ 	4.4 

Epiceries, conhiseries et articles divers 	................... 

Magasins de vètements pour dames 14 

+ 	4.6 

+ 15.9 

Bazars............................................. 

Magasins de chaussures spècialisées ...................16 

- 	4.1 17 

+ 	0.9 

Concessionnares d'automobiles 	........................ 

+ 	0.8 

Vendeurs d'automobiles d'occasion ...................... 

+ 16.0 

Garages 	.......................................... 

Magasins de pièces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes 	.................. 

20 

+ 	3.6 

Quincailleries.......................................18 

Magasins de meubles, téléviseurs. radios et accessoires ... 21 

+ 	10.8 

Magasins de vètements pour Ia famille ..................15 

Magasins de chaussures pour Ia I amille .................. 

Pharmacies, médicaments brevetés et produits de beauté. 22 

+ 	11.5 

Magasins d'appareils mènagers ........................ 

23 

- 	5.3 

Magasins de rneubles ................................19 

24 

+ 26.5 

Fleuristes 	......................................... 

25 

+ 16.4 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

+ 12.4 27 

+ 	5.2 

Magasins d'articles de sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

+ 	1.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 

22,598 

41,563 

109,290 

83,410 

6,861 

31.152 

x 

x 

x 

S 

78.096 

24,721 

x 

24,071 

22,796 

33,953 

426,007 

3,229,490 
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PRELIMINARY ESTIMATES 

TABLE 13. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia 

June - 1987 - Juin 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 199,877 + 16.2 92,958 + 10.8 292,834 + 14.5 

2 20,156 + 	6.0 47,962 + 22.6 68,118 + 17.2 

3 3,636 - 	0.1 25.377 + 16.8 29,012 + 14.3 

4 

Combination stores (groceries and meat) ............... 

133,551 - 11.5 - - 133,551 - 11.5 

5 General 	merchandise stores ......................... 11,785 - 	2.6 5,810 + 21.4 17,595 + 	4.1 

6 

All 	other 	food 	stores 	.................................. 

General 	stores 	.................................... x x x x 11,123 -- 

7 5,307 - 17.5 1,176 + 10.2 6,483 - 13.5 

8 

Variety 	stores 	....................................... 

x x x x 324,160 + 22.3 

9 - - 10,318' ... 10,318 

10 

Grocery confectionery and sundries stores ................ 

42,615 + 	7.6 72,654 + 	4.7 115,269 + 	58 

11 Garages 	..................................... 	.... - 

.. 

- 13,363 + 19.3 13,363 + 19.3 

12 

Department 	stores 	.................................. 

8,575 

... 

- 	1.8 14,572 + 	4.5 23,147 + 	2.0 

13 

Used 	car 	dealers ..................................... 

6,399 + 	0.8 3,444 + 31.5 9.843 + 	9.7 

14 18,545 + 	8.1 10,874 + 34.8 29,419 + 16.6 

15 

Automotive parts and accessories stores 	.... ... ... ....... 

Men's clothing 	stores 	............................... 

13,009 + 	1.2 6,072 + 	6.6 19,080 + 	2.9 

16 

Service 	stations 	............................ 	..... 	... 

Women's clothing stores ........................... 

.... 

834 + 	15.1 1,771 + 17.0 2,605 + 16.4 

17 

Motor 	vehicle dealers 	................................. 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 4,656 + 	4.8 2,471 + 16.4 7,128 + 	8.6 

18 

Family clothing 	stores ............................... 

Hardware stores .................................... x x x x 11.376 - 	5.7 

19 4,504 + 	0.6 9,307 + 20.9 13,810 + 13.4 

20 271 - 	3.9 2,673' ... 2.944 

21 Furniture, T.V., radio and appliance stores .............. x x x x 7.229 + 	7.9 

22 

Household furniture stores 	........................... 

Pharmacies, patent medicine and cosmetics stores 30,154 + 10.2 39,291 + 12.0 69,445 + 11.2 

23 Book 	and 	stationery 	stores ...... .................... 2,985 + 	6.9 4,197 + 25.4 7,183 + 17.0 

24 x x x x 4,430 

25 

Household appliance stores 	.......................... 

4,479 - 	4.2 5,617' ... 10,095 

26 5,110 

. 

- 	2.0 24,213 + 17.9 29.323 + 13.9 

27 

Florists 	........................................... 

Jewellery 	stores 	.................................... 

Sporting goods and accessories stores ................. 

5,964 + 	3.3 14,765 - 	2.8 20,729 - 	1.1 

28 

Personal accessories stores .......................... 

83,873 - 	3.6 83,993 + 28.2 167,866 + 	10.0 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 624,082 + 	2.1 833,395 + 17.7 1,457,477 + 10.5 

n 
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' 	 ESTIMATIONS PREUMINAIRES 

TABLEAU 13 Commerc d ci1' magasns a succursales et magasins indépendants, suivant le genre de commerce 

Colombie-Britannique 

January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

1,120.951 + 	9.2 537,788 + 	11.4 1.658.739 + 	9.9 1 

120,097 + 14.4 257,448 + 20.1 377,545 + 18.2 2 

23.121 + 	3.1 137,776 + 19.2 160,897 + 16.6 3 

803,157 - 	5.1 - - 803,157 - 	5.1 4 

68,779 - 	2.7 27.810 + 20.7 96,589 + 	3.0 

Epiceries - 	Boucheries ............................... 

5 

x x x x 55,372 - 	4.6 

Tous les autres magasins d'aliments.................... 

6 

26,937 - 19.1 4.888 + 	3.4 31,825 - 16.3 

Grands magasins 	................................... 

7 

x x 1,685,934 + 16.8 

Magasins generaux .................................. 

Bazars ............................................ 

8 

61,842 ... 61,842 ... 

Concessionnaires d'automobiles ....................... 

9 

3 377,468 - 	3.7 604,053 - 	3.7 Stations-service 	.................................... 10 

- - 66,064 + 13.9 66,064 + 13.9 Garages 	.......................................... 11 

43.663 + 	7.0 73,901 + 14.5 117,564 + 	11.6 12 

35,281 + 	1.7 18.967 ... 54,248 + 	12.1 13 

99,381 + 	11.4 60.514 + 25.7 159,895 + 	16.4 14 

71,902 + 	9.4 27.387 + 12.6 99,289 + 10.2 

Magasins de vOtements pour dames .................... 

Magasins de vétements pour Ia famille .................. 15 

4,812 + 18.6 9.174 + 	3.8 13,986 + 	8.4 

Epiceries, confiseries et articles divers .................. 

16 

23,697 + 	7.8 13,471 + 12.8 37,168 + 	9.5 

Magasins de marchandises diverses .................... 

17 

x x x x 58,355 - 	0.3 18 

27.018 + 	6.5 47,063 + 	3.1 74.081 + 	4.3 

Vendeurs d'automobiles d'occasion ..................... 

19 

1,869 - 	5.5 16,393 ... 18,262 ... 20 

x x x x 40,903 + 	14.1 

Magasins de pieces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, tUléviseurs, radios et accessoires 21 

167.289 + 	11.2 227,031 + 10.6 394,321 + 10.9 Pharmacies, médicaments brevetés et produits de beauté 22 

17.450 + 	8.1 24,538 + 29.7 41,988 + 19.8 

Magasins de chaussures spécialisées ...................

Magasins de chaussures pour Ia famille .................

Quincailleries ................ .......................

Magasins de meubles ................................ 

23 

x x x x 28,060 ... 24 

22,008 + 	2.4 31,479 - 20.0 53,487 - 12.0 

Magasins d'appareils menagers ........................ 

25 

25,002 + 	5.6 116.806 + 	5.0 141.808 + 	5.1 

Ubrairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

30,530 + 	11.9 70,492 + 	8.0 101.022 + 	9.2 

Fleuristes 	......................................... 

Magasins d'articles de sport et daccessoires ............. 

27 

456,769 - 	1.8 430.473 + 20.1 887.242 + 	7.7 

Magasins d'accessoires personnels ..................... 

28 

3,518,091 + 	2.7 4,405,605 + 13.3 7,923,696 + 	8.4 

Tous les autres magasiris 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 14. Retail Trade, Chain and Independent Stores. by Kind of Business 

Metropolitan Vancouver 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 % $000 

1 Combination stores (groceries and meat) x x x x 127.019 + 13.9 

2 Grocery confectionery and sundries stores .............. x x x x 36.589 + 	8.4 

3 2,987 - 	1.8 16.917 + 	11.8 19,904 + 	9.5 

4 77,624 - 15.2 - - 77,624 - 15.2 

5 x x x x 5.213 - 	6.7 

6 - - 132' ... 132 

7 x x x x 502 

8 

General stores ..................................... 

Variety stores ...................................... 

Motor vehicle dealers 	............................... x x x x 182,140 + 21.4 

9 - - 5,513' ... 5.513 

10 16,901 + 	9.0 36,790 + 	15.1 53,691 + 131 

11 

Department 	stores .................................. 

- - 8,350 + 	16.1 8.350 + 	16.1 

12 x x x x 10,426 + 	0.4 

13 4,758 1.5 1,517' ... 6,275 + 	11.9 

14 11,737 + 	11.5 7,032' ... 18,769 + 23.3 

15 

Garages 	.......................................... 

6,114 + 	1.1 3,216 - 	1.1 9,330 + 	0.3 

16 

All other food stores ................................ 

x x x x 1,255 

17 

General merchandise stores .......................... 

Family clothing 	stores ............................... 

x x x x 3,830 + 12.5 

18 Hardware stores.................................... x X X X 3,611 + 	0.1 

19 

Used car dealers ................................... 

3,768 - 	1.5 4,669 + 	7.5 8.437 + 	3.2 

20 

Service 	stations 	.................................... 

x x x x x x 

21 

Automotive parts and accessories stores ...............

Men's 	clothing 	stores 	............................... 

- - x x x x 

22 

Women's clothing stores ............................. 

Furniture. TV., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 20,971 + 10.2 14,409 + 	7.4 35,379 + 	9.0 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

1,726 - 	5.0 1.697' ... 3,423 + 19.2 

24 

Household furniture stores 	........................... 

x x x x 2,456 

25 

Household appliance stores .......................... 

2,662 - 	6.4 3,514' ... 6,176 

26 

Book and stationery stores ........................... 

x x x x 15,654 + 	48 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

4,657 + 	1.8 6,674 + 	0.9 11,331 + 	1 2 

28 

Personal accessories stores .......................... 

42,786 - 	5.5 40,522' ... 83,307 + 132 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 336,920 - 	0.6 405,391 + 21.1 742,312 + 10.1 

I 

I 
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' 	 ESTiMATIONS PRELIMINAIRES 

TABLEAU 14. Commerce do detail magasins a succursales et magasins independants, suivant le genre de commerce 

Zone métropolitaine de Vancouver 

January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins inddpendants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 $000 % 

750,584 + 12.8 Epiceries 	- 	Boucheries .............................. 

x x x x 205,297 + 10.6 Epiceries, conhiseries et articles divers 	.................. 2 

18,849 + 	1.0 94,254 + 14.8 113,103 + 12.3 Tous les autres magasins daliments .................... 3 

472,681 - 	7.3 - - 472.681 - 	7.3 4 

x x x x 28,647 - 	7.6 5 

- - 816 ... 816' ... 6 

x x x x 2,720' ... 

Grands rnagasins 	................................... 

7 

- x x 957.651 + 20.2 

Bazars ......................................... 

8 

27,123' ... 27,123' ... 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

o 200,639 + 	3.6 294,255 + 	4.6 

Magasinsgènèraux .................................. 

10 

- - 39.128 + 12.0 39,128 + 12.0 11 

x x x x 55.669 + 10.0 

Stations-service 	.................................... 

Garages 	.......................................... 

12 

27,163 + 	2.5 6.677' ... 33,840 + 	9.0 Magasins de vétements pour hommes .................. 13 

60.945 + 12.6 40,718' ... 101 .663' + 22.1 Magasins de vétements pour dames .................... 14 

32.762 + 	7.3 14,821 + 10.0 47,583 + 	8.1 Magasins de vètements pour Ia famille .................. 15 

x x x x 6,534 + 27.1 16 

x x x x 19,102 + 12.6 

Magasins de marchandises diverses .................... 

17 

x x x x 17,931 + 	2.4 18 

21.683 - 	0.9 22,165 - 176 43.848 - 10.1 Magasins de meubles ................................. 19 

x x x x x x 20 

- - x x x x 

Magasins de pièces et d'accessoires dautomobiles ........ 

Magasins d'appareils ménagers ........................

Magasins de meubles. tèlèviseurs. radios et accessoires ... 21 

115,081 + 	11.3 82,900 + 	6.7 197,982 + 	9.3 

Magasins de chaussures pour Ia famille ................. 

Quincailleries....................................... 

Pharmacies, mèdicaments brevetds et produits de beaute. . 22 

10,445 - 	1.1 11,705' ... 22.149 + 34.8 

Magasins de chaussures spècialisèes ................... 

23 

x x x x 15,224' ... 

Librairies et papeteries ............................... 

Fleuristes 	......................................... 24 

13,596 + 	4.4 20,951 - 	7.7 34,547 - 	3.3 Bijouteries 	......................................... 25 

x x x x 79,099 - 	3.8 Magasins d'articles de sport et d'accessoires ............. 26 

23,670 + 10.9 31,510 + 15.2 55,181 + 13.3 27 

.37,907 - 	2.4 202,438 + 27.0 440,345 + 	9.2 

Magasins d'accessoires personnels ..................... 

28 

1,947,388 + 	3.3 2,148,475 + 16.1 4,095,862 + 	9.6 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 15. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 - 	 - 6,877 	- 	2.4 6,877 	- 	3.6 

2 

Combination stores (groceries and meat) ............... 

- 	 - 1,279 	- 	1.8 1279 	- 	1.8 

3 - 	 - 245 	+ 20.5 245 	+ 20.5 

4 Department stores .................................. - 	 - - 	 - - 	 - 

5 x 	x x 	x x 	x 

6 x 	x x 	x 12,036 	+ 	8.7 

7 Variety stores ...................................... x 	x X 	X X 	X 

8 

All other food stores ................................ 

Motor 	vehicle 	dealers 	..............................  - 3,760 	+ 	9.0 3,760 	+ 	90 

9 

General stores ..................................... 

- 	 - x 	X X 	X 

10 - 	 - 1,902 	+ 10.6 1,902 	+ 106 

11 

Service stations ....................................

Garages 	.........................................  - x 	x x 	x 

12 - 	 - 341 	+ 21.4 341 	+ 21.4 

13 - 	 - x 	X X 	X 

14 - 	 - 155 	+ 	7.7 155 	+ 	7.7 

15 Family clothing stores ............................... x 	x x 	x 256 

16 

Grocery confectionery and sundries stores .............. 

Specialty shoe stores 	............................... - 	 - x 	x x 	x 

17 

General merchandise stores .......................... 

Family shoe stores ................................. - X 	X X 	X 

18 Hardware stores .................................... - 	 - 561 	+ 10.2 561 	+ 10.2 

19 

Used car dealers ................................... 

Household 	furniture 	stores 	......... . ................ - 	 - X 	X X 	X 

20 - 	 - x 	x x 	x 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................... 

- 	 - - 	 - - 	 - 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores - 	 - 1,404 	+ 17.1 1.404 	+ 17.1 

23 - 	 - X 	X X 	X 

24 - 	 - 

. 

x 	x x 	x 

25 

Household appliance stores .......................... 

Furniture, TV.. radio and appliance stores .............. 

x 	X X 	X X 	X 

26 

Book and stationery stores ........................... 

- 	 - 844 	+ 29.2 844 	+ 29.2 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x 	x x 	x 799 	- 12 1 

28 

Sporting goods and accessories stores ................. 

Personal accessories stores .......................... 

x 	x x 	x 3,477 	- 	03 

29 

All other stores 	.................................... 

All 	stores ....................................... 14,615 	+ 	8.1 22,122 	+ 	2.5 36,737 	+ 	4.6 

I 
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ESTIMATIONS PRELIMINAIRES 

TABLEAU 15. Commerce de delac. magasns a succursales et magasins independants, suivant le genre de commerce 

Yukon et Territoires du Nord-Ouest 

January-June - 1987 - Janvier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 	% $'000 $000 

- 	 - 37,977 	+ 	2.1 37,977 	+ 	0.8 1 

- 	 - 6,698 	+ 	5.8 6.698 	+ 	5.8 2 

- 	 - 1,210 	- 20.8 1,210 	- 20.8 Tous les autres magasins d'aliments ................... 3 

- 	 - - 	 - - 	- 4 

5 

61,441 	+ 	8.8 

Epiceries, confiseries et articles divers 	.................... 

6 

7 

... 

19,765 	1- 21.9 19,765 	+ 21.9 

Epiceries 	- 	Boucheries ................................. 

8 

Grands 	rnagasins 	..................................... 

Magasins generaux .................................... 

Bazars .............................................. 

Vendeurs dautomobiles d'occasion .... ................ 9 

9290 	+ 14.2 9,290 	+ 14.2 

Magasins de marchandises diverses ...................... 

10 

x 	x x 	x 

Goncessionnaires d'automobiles 	......................... 

11 

- 	 - 1.470 	- 	1.9 1.470 	- 	1.9 12 

... 

- 	 - x 	x x 	x 13 

- 	 - 872 	+ 	1.6 872 	+ 	1.6 14 

1,071 	+ 	3.9 

Stations-service 	..................................... 

Garages 	........................................... 

15 

- 	 - x 	x x 	x 16 

- 	 - x 	x x 	x 

Magasins de pièces et d'accessoires dautomobiles ......... 

17 

- 	 - 2,662' 	... 2,662 	... 

Magasins de vètements pour hommes .................... 

Magasins de chaussures pour Ia tamille ..................

Quincailleries ...................................... 18 

- 	 - x 	x x 	x 

Magasins de vètements pour dames ..................... 

Magasins de vètements pour Ia famille ................... 

Magasins de chaussures spécialisées .................... 

19 

. 

- 	 - x 	x x 	x 20 

- 	 - - 	 - - 	- 

Magasins de meubles................................ 

Magasins de meubles, téléviseurs, radios et accessoires 21 

- 	 - 7.114 	+ 	1.4 7.114 	+ 	1.4 

Magasins d'appareils ménagers ........................ 

Pharmacies, médicaments brevetés et produits de beauté. 22 

- 	 - x 	x x 	x 23 

- 	 - x 	x x 	x Fleuristes 	......................................... 24 

x 	x x 	x x 	x Bijouteries 	......................................... 25 

- 3,125 	+ 	15.9 3,125 	+ 15.9 

Librairies et papeteries ............................... 

Magasins d'articles de sport et daccessoires ............. 26 

x x 	x 4,306 	- 	6.4 27 

x x 	x 19,231 	+ 	1.9 

Magasins d'accessoires personnels ..................... 

28 

72,921 	+ 	5.1 117,550 	+ 	6.9 190,471 	+ 	6.2 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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PRELIMINARY ESTIMATES 

TABLE 16. Retail Trade, Chain and Independent Stores, by Kind of Business 

Canada 

June - 1987 - Juin 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$000 % $000 % $000 % 

1 Combination stores (groceries and meat) .... .......  ... 1,413.619 + 	11.2 804061 + 	10.1 2,217.680 + 10.8 

2 185,063 + 	4.1 526,433 + 20.4 711,496 + 	15.7 

3 18,653 

. 

- 	5.9 227,313 + 	11.1 245,965 + 	9.6 

4 1,016,642 + 	7.6 - -. 1,016,642 + 	7.6 

5 166,335 + 	5.0 72,579 + 20.5 238,914 + 	9.3 

6 82,348 + 	8.5 119,916 + 	6.2 202,265 + 	7.1 

7 

Grocery confectionery and sundries stores .............. 

Variety 	stores 	.............................. 	....... 74,319 - 	14.1 13,941 + 	2.2 88259 - 	11.8 

B 

Department 	stores 	................ 	..... 	............. 

43,501 - 	0.4 3,205.749 + 21.8 3,249,250 + 21 5 

9 

General 	stores 	............................. 	........ 

- - 95,549 + 16.0 95,549 + 16 0 

10 

All 	other 	food 	stores ................................ 

General merchandise stores .......................... 

Used car 	dealers .................................... 

254,840 + 	9.2 745.532 + 	9.6 1,000,372 + 	9 5 

11 

Motor 	vehicle 	dealers 	............................... 

- - 149,315 + 	8.0 149.315 + 	80 

12 

Garages 	.......................................... 

Automotive parts and accessories stores --- ........... 20,214 

. 

+ 	1.2 325,523 + 14.3 345,737 + 13.4 

13 

Service 	stations 	.................................... 

Men's 	clothing 	stores 	.................. ............ 68,150 

. 

+ 12.2 62,499 + 12.5 130,649 + 12.4 

14 168,616 + 	8.4 90,961 + 	11.3 259,577 + 	9.4 

15 121,044 + 13.2 58,763 + 	15.2 179,807 + 13.8 

16 13,418 + 	7.5 9,270 + 	9.7 22,688 + 	8.4 

17 72,888 + 	1.8 27,033 + 15.6 99,921 + 	5.2 

18 24,008 - 19.9 136,862 + 21.2 160,871 + 12.5 

19 

Women's clothing stores ............................. 

39,274 + 12.4 135,885 ... 175,159 + 30.2 

20 

Family 	clothing 	stores 	............................... 

5,367 

. 

+ 	0.1 52,724 .,, 58,091 

21 

Specialty 	shoe 	stores 	............................... 

Hardware 	stores .................................... 

70,147 -4- 	17.5 66,861 + 	6.8 137,008 + 12.0 

22 Pharmacies, patent medicine and cosmetics stores 160,989 + 13.0 388,507 + 15.2 549,496 + 14.5 

23 

Family 	shoe 	stores 	................................. 

Household appliance stores 	.......................... 

Furniture. TV., radio and appliance stores .............. 

33,487 + 	9.3 32,923 ... 66.411 + 23.0 

24 

Household furniture stores 	........................... 

2, 293 + 	8.5 50,145 + 23.4 52,438 + 22.6 

25 

Book and stationery stores ...........................

Florists 	........................................... 

39,665 + 	2,1 48,576 + 20.0 88.241 + 	11.3 

26 Sporting goods and accessories stores . . 36,012 + 17.0 195,746 + 	6.7 231,758 + 	82 

27 

Jewellery 	stores 	.................................... 

Personal 	accessories stores 	.................... 62,851 + 	11.3 114,359 + 	6.1 177,210 + 	79 

28 All 	other 	stores 	....................... 	....... 	..... 749,537 + 	6.8 777,031 + 25.4 1.526,567 + 15 5 

29 All 	stores ....................................... 4,943,281 

. 

+ 	8.1 8,534,056 + 17.6 13,477,336 + 13.9 

I 



-33- 

' 	 ESTIMATIONS PREUMINAIRES 

TABLEAU 16. Cornni:rcr 	dcizu nag.s;ns a succursales et magasins indépendants, suivant le genre de commerce 

Canada 

January-June - 1987 - Jarivier-Juin 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indeperidants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 % $000 

8,362,880 + 	5.8 4,557,343 + 	6.1 12,920,222 + 	5.9 Epiceries 	- 	Boucheries .............................. 

1,070.607 + 	6.1 2,749.189 + 18.5 3,819.796 + 14.7 Epiceries, confiseries et articles divers 2 

118,149 - 	1.7 1,222.547 + 	11.2 1,340,696 + 10.0 Tous los autres magasins daliments 3 

5,454,645 + 	1.3 - - 5,454.645 + 	1.3 4 

963,995 + 	2.6 349.795 + 	12.7 1,313.790 + 	5.1 5 

442,666 + 	7.6 610.132 + 	4.8 1,052,798 + 	6.0 6 

380,653 - 19.6 70582 + 	0.7 451235 - 17.0 

Grands magasins 	.................................. 

Magasins do marchandises diverses .................... 

Magasins gèneraux .................................. 

7 

1' 16,188,728 + 12.9 16,413,272 + 12.8 8 

490,171 + 22.8 490,171 + 22.8 

Concessionnaires d'automobiles ....................... 

9 

4,063,390 + 	2.5 5,492,339 + 	1.9 

Bazars ............................................ 

10 

- - 789.155 + 	4.5 789,155 + 	4.5 11 

98,102 - 	1.2 1.434.897 + 	11.5 1,532,999 + 10.6 12 

34.3,214 + 	7.2 313,997 + 	11.1 657,211 + 	9.0 13 

924,720 + 	8.0 503.858 + 	6.9 1.428,579 + 	7.6 14 

641,840 + 10.5 304,661 + 	6.1 946.501 + 	9.1 Magasins do vètements pour Ia famille .................. 15 

70,286 + 	5.1 50,820 + 	5.2 121,105 + 	5.1 16 

383,815 + 	0.5 143,839 + 	8.5 527,654 + 	2.5 

Magasins do pièces et d'accessoires d'automobiles ........ 

17 

122,485 - 	9.1 593,436 + 18.8 715.921 + 	12.8 

Vendeurs d'automobiles d'occasion ..................... 

Stations-service 	.................................... 

Garages 	.......................................... 

18 

200,179 + 	7.1 653,720 + 19.0 853,899 	+ 16.0 19 

30.465 + 	2.4 264,492 + 18.0 294,957 	+ 16.2 

Magasins do vètements pour hommes .................. 

Magasins do vétements pour dames .................... 

20 

385.874 + 	19.9 352699 + 	8.5 738,573 	+ 14.2 

Quincailleries....................................... 

Magasins de meubles. téléviseurs, radios et accessoires ... 21 

931,779 + 12.9 2,222.663 + 	9.8 3,154,442 	+ 10.7 

Magasins de chaussures pour Ia famille ................. 

Pharmacies, medicarnents brevetés of produits do beauté.. 22 

206,454 + 	8.9 172,424 + 24.9 378,878 	+ 15.7 

Magasins do chaussures spècialisèes ................... 

Magasins d'appareils menagers ........................ 

23 

13,181 + 	2.6 289,680 + 15.2 302,861 + 14.6 

Magasins de meubles ................................ 

24 

192,276 + 	3.0 234,225 + 18.0 426,500 	+ 10.7 

Fleuristes 	......................................... 

25 

'84,273 + 18.6 903,965 + 10.9 1,088,239 	+ 12.1 

Librairies et papeterios ............................... 

26 

125,360 + 	14.1 629,183 + 	14.1 954,543 	+ 14.1 

Biouteries 	......................................... 

27 

'372,909 + 	4.7 4.029.636 + 19.6 7,902,545 	+ 11.8 

Magasins d'arlicles do sport et d'accessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

27.374,301 + 	4.4 44,189,224 + 11.6 71,563,525 	+ 	8.8 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 



-34- 

REVISED ESTIMATES 

TABLE 17. Retail Trade, Chain and Independent Stores, by Kind of Business 

Newfoundland - Terre-Neuve 

May - 1987 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No. 

$000 $000 % $000 % 

1 Combination stores (groceries and meat) 	. x x x x 32,570 - 	3.4 

2 x x x x 27,983 + 	3.3 

3 x 

... 

x x x 3,225 

4 Department 	stores 	................................. 11590 - 	8.2 - - 11,590 - 	8.2 

5 

Grocery confectionery and sundries stores ................ 

General merchandise stores ......................... x x x x 11.226 - 	4.7 

6 

All 	other 	food 	Stores 	.................................... 

General 	stores 	.................................... x 

. . 

x x x 6,942 - 	0.9 

7 Variety 	stores 	..................................... x 

. 

x x x 4,966 

8 x x x x 51.178 4- 144 

9 - 

.. 

- 702 + 32.9 702 + 329 

10 x 

. . 

x x x 17.313 + 	6 5 

11 

Motor 	vehicle dealers 	.................................... 

Used 	car 	dealers 	........................................ 

- - 1,504 + 31.8 1,504 + 31.8 

12 

Service 	stations 	........................................ 

Garages 	.............................................. 

- - 7,033 + 	2.7 7,033 + 	2.7 

13 x x x x 909 + 	7.2 

14 2,870 + 	5.8 294 - 	5.0 3,165 + 	4.7 

15 

Automotive parts and accessories stores ................... 

Women's 	clothing 	stores ............................. 

4.635 - 	3.8 2,474 + 	6.7 7,109 - 	0.4 

16 

Men's 	clothing 	stores 	................................... 

x x x x x x 

17 

Family 	clothing 	stores 	............................... 

x x x x x x 

18 x x x x 2,082 - 	9.8 

19 

Specialty 	shoe 	stores 	.............................. 	...... 

x x x x 1,922 - 	1.2 

20 

Family 	shoe 	stores 	...................................... 

Household furniture 	stores 	................................ 

- -. x x x x 

21 

Hardware 	stores ......................................... 

Household 	appliance 	stores 	............................... 

x x x x 2.659 + 18.3 

22 Pharmacies, patent medicine and cosmetics stores 1,970 + 	3.1 11,366 + 14.7 13,336 + 12.8 

23 x x x x 434 + 	1.6 

24 

Furniture, TV., radio and appliance stores ................ 

x x x x x x 

25 668 - 11.0 192 + 	16.4 860 - 	6.0 

26 

Book and stationery stores ........................... 

Jewellery 	stores .................................... 

x x x x 1,326 + 	5.2 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

x x x x 1,022 + 	26 

28 

Personal accessories stores ..........................

All 	other 	stores 	............ 	.......... 	............. 9,489 + 	0.4 8,494 - 	4.6 17,984 - 	2.0 

29 All 	stores ....................................... 87,876 

. 

- 	2.7 143,182 + 	7.5 231,059 + 	3.4 



Change 	Sales 
1987/1986 	- 
Variation 	Ventes 

Sales 

Ventes 

5'OOO 

x 

x 

6,041 

x 

x 

x 

x 

+ 6.2 

x 

x 

x 

x 

+ 3.5 

x 

x 

x 

x 

x 

x 

17,966 	+ 3.2 

x 

x 

338 

x 

x 

x 

x 

x 

x 
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ESTIMATiONS REVISEES 

1 ABL.EAU 17 Conninercu i€ detli l , maqasins a succursales et magasins indépendants, suivant le genre de commerce 

Prince Edward Island - lle-du-Prince-Edouard 

May - 1987 - Mai 

Chain stores 	Independent stores 	All stores 

Magasins a succursales I Magasins indépendants Ensemble des magasins 

p 

x x 8,303 - 	10 Epiceries 	- 	Boucheries ............................. 

x x 2,158 + 14.6 2 

261 - 	7.2 261 - 	7.2 3 

- - 6.041 + 	6.2 4 

x x x x 5 

1,383 + 	8.8 1.383 + 	8.8 Magasins genéraux ................................. 6 

x x x xBazars 7 

15.243 + 10.3 15,243 + 10.3 B 

.. 

x x x x 9 

x x 2,969 + 	11.8 10 

x x x x 11 

x x 2,222 + 22.4 12 

x x x x 

Grands magasins 	.................................... 

13 

607 + 	5.4 945 + 	4.7 

Epiceries, confiseries et articles divers 	................... 

14 

x x 520 ... 

Tous los autres magasins daliments .................. ... 

15 

x x x x 

Magasins do marchardses diverses ..................... 

16 

x x x x 

.............................................

Concessionnaires d'automobiles 	........................ 

17 

757 ... 757 ... 

Vendeurs dautomobiles d'occasion ......................

Stations-service 	..................................... 

Quincailleries ...................................... 18 

x x x x 

Garages 	........................................... 

Magasins de pièces et d'accessoires d'automobiles ......... 

Magasins do rneubles .... ........................... 19 

371 ... 37P ... 

Magasins do vétements pour hornmes ................... 

Magasins do vétements pour dames ..................... 

20 

x x x x 

Magasins do vèternents pour Pa tarnille ................... 

Magasins de chaussures spècialisèes .................... 

Magasins do meubles, léléviseurs, radios et accessoires... 21 

x x 2,749 + 	5.0 

Magasins do chaussures pour Ia tamille .................. 

Pharmacies, rnèdicaments brevetés et produits do beauté 22 

x x x x 

Magasins d'appareils ménagers ........................ 

23 

.. 

222 - 	3.9 222 - 	3.9 24 

.. 

x x x x 

Librairies et papeteries 	............................... 

Fleuristes 	......................................... 

25 

699 + 	17.1 699 + 	17.1 

Bijouteries 	......................................... 

26 

484 ... 484 ... 27 

x x 6,405 + 	7.4 

Magasins d'articles do sport et d'accessoires ............. 

Magasins d'accessoires porsonnels ..................... 

28 

38,286 + 	9.4 56,251 + 	7.3 

Tous los autres magasins 	............................ 

Ensemble des magasins .......................... .29 

ltIK3 UI uusiness  

Change Sales Change Genre de commerce 
1987/1986 - 1987/1986 
Variation Ventes Variation 

$'OOO 



REVISED ESTIMATES 

TABLE 18. Retail Trade, Chain and Independent Stores, by Kind of Business 

Nova Scotia - Nouvelle-Ecosse 
May - 1987 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 
__________________ 

Independent 

Magasins indépendants 
__________________ 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Verites Variation 
No.  

$000 $000 % $'OOO 

1 Combination stores (groceries and meat) .............. x x x x 89.853 -- 

2 Grocery confectionery and sundries stores ............. x x x x 22,518 

3 All 	other 	food 	stores 	............ 	................... x x x x 4,087 + 10.3 

4 

.... 

32,594 - 	1.4 - - 32,594 - 	1.4 

5 11,757 - 	1.5 2,110 - 	2.8 13,866 - 	1.7 

6 - - 6,428 + 	11.9 6,428 + 	11.9 

7 3,971' 

.. 

... 427 - 20.3 4,397 

8 

Department 	stores 	................................... 

General 	merchandise 	stores ........................... 

- 

.. 

- 100,660 + 	9.8 100,660 + 	9.8 

9 

General 	stores 	...................................... 

- - 5,396' ... 5,396 

10 

Variety 	stores 	...................................... 

Service 	stations 	................................... 1,053 + 	2.8 40,177 - 	6.4 41,231 - 	6.2 

11 

Motor 	vehicle 	dealers 	.................................. 

- - 1.983 - 16.4 1,983 - 164 

12 

Used 	car 	dealers ...................................... 

Garages 	............................................. 

x x x x 13,516 + 16.3 

13 1,686 + 	1.8 2,226 + 17.2 3,912 + 10.0 

14 

Men's 	clothing 	stores 	................................ 

4,325 - 	1.2 3,155 + 	0.8 7,480 - 	0.3 

15 1,520 

.. 

+ 	0.1 3,135 - 	8.4 4.654 - 	5.8 

16 Specialty 	shoe 	stores 	.............................. x x x x 1,064 + 32.5 

17 

Automotive parts and accessories stores ................ 

Women's 	clothing 	stores ............................. 

Family 	shoe 	stores 	................................ x x x x 2.245 - 	0.3 

18 

Family 	clothing 	stores 	................................ 

- - 5,485 - 	1.4 5,485 - 	1.4 

19 

.... 

1,134 + 	9.0 2,398 + 16.5 3,532 + 14.0 

20 

Household furniture stores ........................... 

x x x x 876 - 	11.8 

21 x x x x 2,879 

22 

Furniture, T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 

..... 

x x x x 25,082 + 	14.0 

23 

Hardware stores ........ .... .................... .... 

1,365 + 	7.4 1.750 + 	11.8 3,116 + 	9.8 

24 x x x x 1,609 - 	7.9 

25 

Household appliance stores .......................... 

1,907 - 	0.2 510 + 	2.6 2.417 + 	0.3 

26 

Book and stationery stores ........................... 

Jewellery stores .................................... 

x x x x 3,422 

27 

Florists 	........................................... 

Sporting goods and accessories stores ................. 

756 - 	9.0 3,442' ... 4,198 

28 

Personal accessories stores .......................... 

27,272 + 	9.2 23,104 + 15.6 50,376 4- 	120 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 174,389 + 	1.5 284,489 + 	8.7 458,877 + 	5.8 

n 
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' 	 ESTiMATiONS REVISEES 

TABLEAU 18. Commoce de detail magasiris a succursales et magasins independants, suivant le genre de commerce 

New Brunswick - Nouveau-Brunswick 
May - 1987 - Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins independants 

All stores 

Ensemble des rnagasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

x x x x 61,015 + 	6.9 1 

x x x x 14,014 + 	8.4 2 

x x x x 4,398 - 	7.1 Tous les autres magasins d'aliments ................... 3 

21,560 - 	5.1 - - 21,560 - 	5.1 4 

7,185 - 	3.8 2,883 .. 10068' + 	5.7 5 

- 12,163 + 17.0 12,163 + 17.0 

Epiceries 	- 	Boucheries ............................... 

Epiceries, confiseries et articles divers 	.................. 

6 

4,434 ... 449 - 18.8 4,883' ... 7 

x x x 65,068 + 	0.5 

Magasins generaux ............................... ... 

8 

- 3,014 ... 3,014' ... 

Bazars ............................................ 

Concessionnaires d'automobiles 	....................... 

Vendeurs d'automobiles d'occasion ..................... 9 

4.1 30,040 9.7 30,770 - 	9.6 

. 

10 

- - 1,183' ... 1,183 ... 

Stations-service 	.................................... 

11 

x x x x 9,814 + 15.5 

Garages 	.......................................... 

12 

1.418 - 	1.1 1,210 - 17.4 2,628 - 	9.4 13 

4,093 + 	5.3 2,251 + 	7.5 6,344 + 	6.0 14 

2.174 - 17.0 1.557 + 32.3 3,730 - 	1.7 15 

x x x x x x 

Magasins de vétements pour dames .................... 

16 

x x x x x x 

Grands magasins 	.................................... 

Magasins de rnarchandises diverses .................... 

Magasins de vètements pour Ia famille .................. 

17 

- - 4,512 - 	5.9 4,512 - 	5.9 

Magasins de chaussures pour Ia tamille ................. 

Quincailleries ................................... 	.... 18 

x x x x 3,244 + 	7.0 19 

- - 933 + 	17.1 933 + 	17.1 20 

x x x x x x 

Magasins de pieces et d'accessoires d'automobiles ........ 

Magasins de vétements pour hommes .................. 

Magasins de meubles, téléviseurs, radios et accessoires 21 

1,269 - 13.4 17.135 + 10.3 18,404 + 	8.3 Pharmacies. mèdicaments brevetés et produits de beauté 22 

1,101 + 18.8 406 + 	4.5 1,507 + 14.6 

Magasins de chaussures spécialisées ................... 

23 

x x x x 1,946 + 	8.2 

Magasins de meubles ................................ 

24 

1,107 - 	7.7 837 - 	7.4 1.944 - 	7.6 

Magasins d'appareils ménagers ........................ 

25 

x x x 3,973 + 	9.4 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

:,34 + 	17.1 916 - 	1.9 1,451 + 	4.2 

Fleuristes 	......................................... 

Magasins d'articles de sport et daccessoires ............. 

27 

6,943 + 	2.5 16,329 + 34.4 33,273 + 	16.1 

Magasins d'accessoires personnels ..................... 

28 

114,473 -- 211,232 + 	4.9 325,704 + 	3.1 

bus les autres magasins 	............................ 

Ensemble des magasins ........................... 29 

p 



-38- 

REVISED ESTIMATES 

TABLE 19. Retail Trade, Chain and Independent Stores, by Kind of Business 

Quebec 
May - 1987 - Mai 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
1987/1986 - 1987/1986 - 1987/1986 

Ventes Variatk,n Ventes Variation Ventes Variation 
No.  

$000 $000 $000 

1 240020 - 	7.1 317800 - 	1.1 557,821 - 	3.8 

2 6,776 - 	9.6 244.370 + 17.5 251147 + 16.6 

3 All other 	food 	stores ................................ 3,899 + 14.6 92,366 + 	4.9 96,265 + 	5.3 

4 Department 	stores 	........... ...................... 202,610 - 	7.2 - - 202,610 - 	7.2 

5 

Combination stores (groceries and meat) ............... 

x x x x 25,544 - 	0.5 

6 x 

. 

x x x 28,472 + 	8.5 

7 

General merchandise stores ........................... 

x x x x 28,223 - 16.9 

8 

General stores ...................................... 

Variety stores ....................................... 

- - 831,585 + 16.3 831,585 + 16.3 

9 

Motor vehicle dealers 	................................ 

Used 	car 	dealers 	.................... 	.............. - - 39,687 + 22.6 39,687 + 226 

10 Service 	stations 	........... 	... 	......... 	............ 

.. 

36,359 - 	5.8 233.613 + 	3.8 269,972 + 	2 4 

11 Garages 	....................... 	.................. - - 62.115 + 14.0 62,115 + 14.0 

12 Automotive parts and accessories stores ............... x x X X 66,836 + 	8.6 

13 

. 

16,502 - 	0.1 21.430 - 	5.7 37,932 - 	3.4 

14 41,780 + 	1.4 33,957 - 	3.5 75,737 - 	0.8 

15 41,379 - 	1.7 28.076 + 12.4 69,455 + 	3.5 

16 

Grocery confectionery and sundries stores .............. 

5,221 - 	1.0 2,037 ... 7.258 - 10.9 

17 31,880 - 	7.2 9,365 + 	4.3 41.245 - 	4.8 

18 x x x x 62,494 + 16.1 

19 

Hardware stores .................................... 

9,561 + 22.4 46,964 + 30.9 56.525 + 29.4 

20 x 

. 

x x x 12,768 + 33.4 

21 

Men's clothing 	stores 	............................... 

Family 	clothing 	stores 	............................... 

Household furniture stores 	........................... 

16,132 + 33.9 37,071 - 	8.6 53,203 + 	1.0 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores 39.215 + 10.3 81,765 + 15.5 120,981 + 13.8 

23 

Specialty shoe 	stores 	............................... 

Family 	shoe stores 	................................. 

8,004 + 	8.9 11,884 ... 19,888 

24 - - 17,561 + 10.7 17,561 + 10.7 

25 

Household appliance stores 	.......................... 

Furniture, TV., radio and appliance stores .............. 

4,959 - 	7.6 9.548 - 	2.9 14,507 - 	4.5 

26 

Book and stationery stores ........................... 

3,660 - 11.0 70.494 - 	5.9 74,153 - 	6 2 

27 

Florists 	........................................... 

Jewellery stores ....................................

Sporting goods and accessories stores .................

Personal accessories stores ..........  ............... 11,048 + 	9.3 30,295 -- 41,343 + 	24 

28 134,642 

. 

+ 15.0 204,465 + 28.9 339,107 + 230 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 915,248 - 	1.8 2,589,184 + 11.3 3,504,432 + 	7.5 

a 
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' ESTiMATIONS REVISEES 

TABLEAU 19. 	Corrirnece de detaii oagasws a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Montreal - Zone metropolitaine de Montréal 

May - 1987 - Mal 

Chain stores Independent stores All stores 

Magasins a succursales Magasins indépendants Ensemble des magasins 
Kind of business 

Sales Change Sales Change Sales Change Genre de commerce 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

x x x x 245,965 - 11.7 Epiceries 	- 	Boucheries .............................. 

x x x x 99,864 + 	6.7 2 

2,244 + 20.7 50357 + 	5.6 52,601 + 	6.1 Tous les autres magasins d'aliments ................... 3 

117.755 - 	7.0 - - 117,755 - 	7.0 4 

x x x x 5,871 - 	14.1 5 

- - 1,304 + 13.4 1,304 + 13.4 

Epiceries, confiseries et articles divers 	................... 

6 

x x x x 9,120 - 12.0 

Grands magasins 	.................................... 

7 

377,401 + 15.4 377,401 + 15.4 

Magasins de marchandises diverses ..................... 

Magasins genéraux ................................... 

8 

' 11.470 - 	0.1 11,470 - 	0.1 

Bazars ............................................. 

Concessionnaires d'automobiles 	........................ 

9 

.. 

94,305 + 	8.9 119,031 + 	5.1 10 

- - 16,877 + 16.2 16,877 + 16.2 11 

x x x x 21.669 + 	6.2 12 

10,447 - 	2.2 8,183 - 	7.6 18.630 - 	4.7 13 

22,624 - 	0.3 16,015 - 	3.9 38,639 - 	1.8 14 

22.610 - 	1.9 7,980 + 24.3 30,590 + 	3.7 15 

3.813 + 	1.7 1,043' ... 4,856' - 15.8 16 

17,168 - 	7.3 4,872 + 10.0 22.040 - 	3.9 

Magasins de vètements pour Ia famille ................... 

17 

x x x x 33,955 + 27.8 18 

5,489 ... 20,489' ... 25,978' ... 

Vendeurs d'automobiles d'occasion ...................... 

Garages 	........................................... 

Quincailleries........................................

Magasins de meubles ............................... 19 

x x x x 3,396 + 	0.7 

Stations-service 	..................................... 

20 

x x x x 18,847 + 21.4 

Magasins de pièces et d'accessoires dautomobiles ......... 

Magasins de vètements pour hommes ................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

26,835 + 13.3 39,833 + 	2.3 66,667 + 	6.4 

Magasins de vOtements pour dames ..................... 

Pharmacies, mOdicaments brevetés et produits de beauté 22 

6.373 + 	8.1 4,450 ... 10,824' + 31.5 

Magasins de chaussures spècialisées .................... 

Magasins de chaussures pour Ia famille .................. 

23 

- - 7,004 + 	9.0 7,004 + 	9.0 24 

.. 

3,598 - 	4.2 4,771 - 	7.4 8,369 - 	6.0 

Magasins dappareils ménagers ........................ 

25 

982 - 	3.0 25,360 - 	11.2 27,242 - 10.7 

Librairies 	at 	papeleries 	............................... 

Magasins d'articles de sport et d'accessoires ............. 26 

026 + 17.4 11,425 - 	4.7 19,450 + 	3.2 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

.168 + 18.0 90,703' ... 187,871 • + 26.5 

Magasins d'accessoires personnels ..................... 

28 

538,192 - 	0.7 1,065,097 + 	9.5 1,603,289 + 	5.8 

Tous les autres magasins 	............................ 

Ensemble des magasins .......................... .29 
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REVISED ESTIMATES 

TABLE 20. Retail Trade, Chain and Independent Stores, by Kind of Business 

Ontario 

May - 1987 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins iridépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

1 626,892 + 	4.2 265,767 + 	9.3 892.658 + 	53 

2 0.1 106,130 + 	9.5 229.270 + 	4.1 

3 - 13.3 76,239 + 	0.9 86,316 - 	0.9 

4 ... 	.. 407,308 + 	0.6 - - 407,308 + 	0.6 

5 85,439 + 	3.6 29,558 + 12.5 114,997 + 	5.7 

6 General 	stores .................................. ... x x x x 17,709 - 	17.1 

7 

Grocery confectionery and sundries stores ..............123,140 

18,678' ... 4,474 - 	3.0 23,151 

8 

General merchandise stores .......................... 

- - 1,179,405 + 	5.3 1,179,405 + 	5.3 

9 

Motor vehicle dealers 	............................... 

Used car dealers ................................... - - 28,343 + 20.5 28,343 + 20.5 

10 

All 	other 	food 	stores 	............. 	...................10,077 

128,935 + 17.6 242,347 + 17.6 371,281 + 17.6 

11 

Combination stores (groceries and meat) 	............ ... 

Garages 	......................................... - - 52,992 - 	8.2 52,992 - 	8.2 

12 

Variety 	stores ...................................... 

.. 

3,514 - 17.2 154,289 + 	8.5 157,804 + 	7.8 

13 

Department 	stores 	............................. 

Service 	stations 	.................................... 

32,032 -- 24,435 + 23.3 56,467 + 	8.8 

14 73,198 + 	1.7 32,538 - 	1.0 105,735 + 	0.9 

15 

Women's clothing 	stores ............................. 

34,893 + 	10.4 11,979 - 	2.1 46,871 + 	6.9 

16 

Family 	clothing 	stores ............................... 

Specialty 	shoe 	stores 	..,,............,.,.,.,., 5,327 + 	1.5 4,051 + 	4.0 9,378 + 	2.6 

17 29,068 - 	2.1 11,685 - 	3.9 40,753 - 	2.6 

18 x x x x 43,826 + 13.0 

19 

Family 	shoe 	stores 	................................. 

14,606 - 	8.7 55,759 ... 70,365 + 25.6 

20 

Hardware stores .................................... 

4,723 + 	4.4 20,334 + 18.0 25,058 + 	15.1 

21 

Automotive parts and accessories stores ...............

Men's clothing 	stores 	............................... 

Furniture, TV., radio and appliance stores .............. 32,234 + 26.1 10,778 + 	12.0 43,012 + 22.2 

22 Pharmacies, patent medicine and cosmetics stores 65,684 + 17.0 143,322 + 	8.5 209,005 + 	11.0 

23 14,448 + 	9.6 10,842 + 32.6 25,289 + 18.4 

24 

Household furniture stores 	........................... 

1,917 + 	3.7 30,792 + 23.8 32,709 + 22.4 

25 

Household appliance stores 	.......................... 

17,911 + 	1.3 18,717 + 31.7 36,628 + 14.9 

26 

Book 	and 	stationery stores ........................... 

16,122 + 	8.8 62,559 + 14.3 78,681 + 13 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

31,320 + 	9.9 53,860 + 	11.9 85,180 + 	11.2 

28 

Personal accessories stores .......................... 

362,694 + 	4.8 301,764 + 	18.1 664,458 + 105 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 2,149,688 + 	3.8 2,984,961 + 	9.2 5,134,649 + 	6.9 

I 



I 
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ESTIMATiONS REVISEES 

TABLEAU 20. cc ccc:c U' ietc maqasins a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Toronto - Zone métropolitaine de Toronto 

May - 1987 - Mai 

Chain stores 	Independent stores 	All stores 

Maoasins a succursales Maciasins indépendants Ensemble des maqasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

237,359 + 	7.5 52,101 - 	2.4 289,459 + 	5.6 1 

32.102 - 	2.4 41,825 + 	11.9 73,927 + 	5.1 2 

2,485 - 	13.6 43,444 + 	0.6 45,928 - 	0.2 3 

165,920 + 	2.2 - - 165.920 + 	2.2 4 

23,873 + 10.0 7,589 + 	7.7 31.463 + 	9.4 

Epiceries - 	Boucheries ............................... 

5 

- -. 499 ... 499 ... 

Epiceries, confiseries et articles divers 	.................. 

Tous les autres magasins d'aliments .................... 

6 

4,062 .. 610 + 14.3 4,672 ... 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

7 

501,871 + 17.2 501,871 + 17.2 

Magasins généraux .................................. 

Bazars ............................................ 

8 

9,057 ... 9.05r ... 

Concessionnaires d'autornobiles 	....................... 

9 

79,180 + 29.6 134,598 + 23.9 10 

- - 14.949 + 	5.2 14,949 + 	5.2 11 

x x x x 48,868 + 	16.1 Magasins de pieces et d'accessoires d'automobiles ........ 12 

17,597 + 	4.5 8.488 + 15.5 26,085 + 	7.9 13 

34.789 + 	6.5 17.941 - 	0.9 52,730 + 	3.8 14 

16,938 4- 	15.6 4.528 + 33.9 21,465 + 	19.0 Magasins de vétements pour Ia famille .................. 15 

3.621 + 	4.5 2,357 + 	8.9 5,978 + 	6.2 16 

15.822 + 	0.9 5,365 - 	4.7 21,186 - 	0.5 17 

x x x x 11,202 + 	14.1 

Vendeurs dautomobiles d'occasion ..................... 

18 

9,266 - 	3.4 9,211 + 15.0 18,477 + 	4.9 

Stations-service 	.................................... 

Garages 	.......................................... 

19 

3,831 + 	6.8 7,577 + 27.4 11,408 + 19.6 

Magasins de vétemenls pour hommes .................. 

20 

x x x x 23,843 + 17.4 

Magasins de vétements pour dames .................... 

Magasins de meubles, téléviseurs, radios et accessoires 21 

20,879 + 27.5 61,319 + 	5.5 82,197 + 10.3 

Magasins de chaussures pour Ia farnille ................. 

Pharmacies, médicaments brevetés et produits de beauté 22 

7,369 + 	11.1 3,771 + 22.1 11,140 + 14.6 

Magasins de chaussures specialisèes ................... 

Quincailteries ....................................... 

Magasins d'appareils ménagers ........................ 

23 

x x x x 12,502 + 	11.4 

Magasins de meubles ................................ 

24 

7.212 + 	7.0 9,365 + 35.9 16.577 + 21.6 

Fleuristes 	......................................... 

25 

P. 177 + 	4.6 16,265 + 19.0 24,441 + 	13.7 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

842 + 	7.8 30.532 + 	5.6 46.374 + 	6.3 

Magasins d'articles de sport et d'accessoires ............. 

27 

u 	120 + 	6.0 135,707 + 17.5 265.827 + 	11.6 

Magasins d'accessoires personnels ..................... 

28 

838,059 + 	6.4 1,134,586 + 14.5 1,972,644 	+ 10.9 

Tousles autres magasins 	............................ 

Ensemble dos magasins ........................... 29 
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REVISED ESTIMATES 
TABLE 21. Retail Trade, Chain and Independent Stores, by Kind of Business 

Manitoba 

May - 1987 - Mai 

Genre de commerce 

Kind of business  

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Vasiation 
No.  

$000 % $000 % $000 % 

I Combination stores (groceries and meat) .............. x x x x 108,773 + 	1.4 

2 Grocery confectionery and sundries stores ............. x x x x 23,040 + 32.4 

3 774 + 	4.4 4,499 + 	5.5 5273 + 	5.4 

4 Department 	stores 	......................... ........ 48,606 - 	11.3 - - 48.606 - 11.3 

5 x 

..

.. 

x x x 9.541 + 18.0 

6 x x x x 13.693 + 16.7 

7 x 

. 

x x x 2,845 - 16.2 

8 - - 97,909 - 	5.4 97,909 - 	5.4 

9 

Variety 	stores 	.......................................... 

- - 2,708 - 	0.1 2,708 - 	01 

10 

All 	other 	food 	stores ................................. 

Service 	stations 	............................ 	....... 12,848 + 22.5 30,063 + 	4.5 42,910 + 	9.3 

11 Garages 	.......................................... - - 3,336 + 31.7 3,336 + 31.7 

12 

General merchandise stores .............................. 

General 	stores 	......................................... 

Automotive parts and accessories stores x x x x 9,282 - 12.8 

13 2,581 + 	9.2 707 ... 3,288 - 	6.6 

14 

Used 	car 	dealers 	....................................... 

6,928 

. 

+ 	5.0 2,192 + 	4.5 9,120 + 	4.9 

15 

Motor 	vehicle 	dealers 	................................... 

Women's clothing stores ............................. 

5,824 + 17.5 1,100 - 	1.1 6,924 + 14.1 

16 

Men's clothing stores 	............................... 

Family clothing stores ............................... 

425 - 	0.4 275 ... 700 

17 Family 	shoe 	stores 	.... ............................ 1,903 + 	3.6 570 ... 2.473 - 	4.0 

18 x 

. 

x x x 5,000 - 	8.1 

19 x x x x 5.702 + 	4.3 

20 

Hardware stores .................................... 

Household furniture stores ........................... 

x x x x 2.392 

21 Furniture. TV., radio and appliance stores .............. x x x x 4,501 + 	8.7 

22 Pharmacies, patent medicine and cosmetics stores 2.677 + 	3.3 12.462 - 	2.7 15,139 - 	1.7 

23 

Specialty shoe stores 	............................... 

1,300 - 	0.4 764 + 13.6 2,064 + 	4.3 

24 - - 2,046 + 	1.3 2,046 + 	1.3 

25 

Household appliance stores .......................... 

1,976 - 	6.7 1.689 - 	4.7 3,665 - 	5.8 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. x x x x 8.814 + 31 1) 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

1,424 + 	6.7 2,964 + 28.9 4,388 + 20 7 

28 

Personal accessories stores .......................... 

20,360 - 	1.6 31,201 + 	4.1 51,561 + 	1 7 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 217,884 + 	0.8 271,807 + 	1.2 495,691 + 	1.0 
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ESTIMATIONS REVISEES 

TAE3I EAIJ 21. COmFT:-CE 	dctai rnaqasrs ii succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Winnipeg - Zone metropolitaine de Winnipeg 

May - 1987 - Mai 

Chain stores 	Independent stores 	All stores 

Magasins a succursales I  Magasins indèpendants l Ensemble des magasins 

Sales 

Ventes 

S , 000 

Change 
1987/1986 
Variation 

~ 

Sales 	Change 
- 	 1987/1986 

Ventes 	Variation 

Sales 	Change 
- 	 1987/1986 

Ventes 	Variation 

$000 

!\IIIU UI uusiness  

Genre de commerce 

x x 76,320 + 	4.7 1 

x x 13,876' ... 2 

x x 3.862 + 	8.0 3 

- - 43.588 - 	11.7 4 

x x 4.218 + 	8.1 

Epiceries - 	Boucheries ............................... 

5 

580 + 27.2 580 + 27.2 

Epiceries, conliseries et articles divers 	.................. 

Tous es autres magasins d'aliments  ................ .... 

6 

x x ... 

Grands magasins 	................................. 

Magasins do rnarchandises diverses .................... 

7 

57,981 - 	 3.4 57.981 - 	 3.4 

Magasins genèraux  ............. ...  ... .............. 

Bazars ............................................ 

8 

2,109 + 	7.1 2,109 + 	7.1 

Concessionnaires dautomobiles ....................... 

9 

x x 29.372 + 	4.2 10 

1.856 + 	6.2 1,856 + 	6.2 

Vendeurs d'automobiles doccasion ...................... 

11 

x x 6.574 - 16.5 

Stations-service 	.................................... 

12 

197' ... 2466' - 10.5 13 

1.475 + 14.4 7,519 + 	9.4 14 

145' ... 3,783 + 18.7 15 

x x 694' ... 

Magasins de vétements pour hommes .................. 

16 

x x 1,973 - 	 2.8 17 

x x 972 - 	 5.0 18 

x x 4.541 -4- 	5.6 19 

x x 2,046 - 13.4 

Garages 	.......................................... 

20 

x x 3,694 + 17.0 

Magasins de pièces et daccessoires d'automobiles ........ 

Magasins de meubles. tèlèviseurs. radios et accessoires... 21 

x x 9,064 - 10.0 

Magasins do vOtements pour dames .................... 

Magasins de vétements pour Ia lamille .................. 

Pharmacies, mèdicaments brevetés et produits do beauté.. 22 

417 + 17.5 1,613 + 	4.3 

Magasins de chaussures spècialisèes ................... 

Magasins de chaussures pour Ia famille ................. 

Magasins d'appareils mènagers ........................ 

23 

1,128 - 	 2.8 1,128 - 	 2.8 

Ouincailleries  .................... 	................... 

Magasins de meubles ................................ 

Librairies et papeteries ............................... 

24 

x x 3,169 - 	 4.6 25 

x x 3,604 ... 26 

2,313 + 15.7 3,601 + 13.0 

Fleuristes 	......................................... 

Bijouteries 	......................................... 

27 

20,037 + 	8.6 36.543 + 	3.3 

Magasins d'articles do sport et daccessoires ............. 

Magasins d'accessoires personnels ..................... 

28 

150,087 + 	0.4 327,380 + 	0.8 

Tous 	es autres magasins 	............................ 

Ensemble des magasins........................... 29 
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REVISED ESTIMATES 

TABLE 22. Retail Trade, Chain and Independent Stores, by Kind of Business 

Saskatchewan 
May - 1987 - Mai 

Kind of business 

Genre de commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Venles Variation Ventes Variation Ventes Variation 
No.  

$'OOO $000 $'OOO 

1 x x x 86,059 + 	1.2 

2 

Combination stores (groceries and meat) ................x . 

x x x 17.371 + 	9.2 

3 All 	other 	food 	stores 	............................... + 	2.7 4,775 + 	18.6 5,091 + 17.5 

4 32,115 - 	4.7 - - 32.115 - 	4.7 

5 

Grocery confectionery and sundries stores ...............x 

Department 	stores 	.................................. 

11,201 - 	6.8 1,279' ... 12.480 - 	8.6 

6 

General 	merchandise stores .......................... 

General 	stores 	....................... 	............. 

..316 

9,841 + 	6.2 20,788 + 	15.1 30,629 + 	12.1 

7 3,557 - 18.2 342 - 15.7 3,899 - 18.0 

8 

Variety 	stores 	....................................... 

- - 92,150 - 	6.0 92,150 - 	6.0 

9 - 

.. 

- 1,420 - 	8.0 1,420 - 	8.0 

10 Service 	stations 	............................ ....... 6,119 + 29.4 19.407 + 34.7 25,526 + 33.4 

11 

Motor 	vehicle 	dealers 	................................... 

- 

.. 

- 4.222 + 	6.2 4,222 + 	6.2 

12 

Used 	car 	dealers ....................................... 

Garages 	............................................. 

x x x x 12.143 + 	6.8 

13 2,689 + 14.6 1.551' ... 4,240 - 	3.8 

14 5,861 + 	1.0 2,486' ... 8,347 - 10.5 

15 

Automotive parts and accessories stores .................. 

x x x x 6.189 + 	9.9 

16 

Men's 	clothing 	stores 	............................... 

Specialty 	shoe 	stores 	.............................. x x x x 248 - 12.9 

17 

Women's 	clothing 	stores ............................. 

.. 

x x x x 3,056 - 	9.4 

18 

Family 	clothing 	stores 	............................. 	.. 

Hardware 	stores ................................... x x x x 6,361 - 10.6 

19 x x x x 3.167 + 19.9 

20 

Family 	shoe 	stores 	.................................... 

- - 1,700 + 	4.4 1.700 + 	4.4 

21 x x x x 2,295 + 27.5 

22 

Household lurnilure stores 	.............................. 

Pharmacies, patent medicine and cosmetics stores 

.... 

x x x x 18,559 + 	0.5 

23 

Household appliance stores 	............................. 

891 - 	6.1 769 - 	9.8 1,660 - 	7.9 

24 

Furniture, TV.. radio and appliance stores ................. 

Book and stationery stores ........................... 

x x x x 1,897 - 18.6 

25 

Florists 	........................................... 

1,586 - 	1.0 2,360 + 	8.3 3,946 + 	4.3 

26 

Jewellery 	stores .................................... 

x x x x 9,824 

27 

Sporting goods arid accessories stores ................. 

806 + 34.9 2,366 + 24.2 3,172 + 268 

28 

Personal accessories stores .......................... 

23,362 + 	1.2 30,696 + 	4.6 54,058 + 	3 1 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 181,852 + 	1.6 269,972 - 	0.5 451,824 + 	0.2 

a 
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ESTIMATIONS REVISEES 

TABLEAU 22. Cornmece de detail. magasiris a succursales et magasins indépendants, suivant le genre de commerce 

Alberta 
May - 1987 - Mai 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 % $000 % $000 

179.740 + 	4.1 36.326 - 14.8 216,067 + 	0.3 1 

21,515 + 	11.4 30,626 - 	5.2 52,141 + 	1.0 2 

576 ... 11,226 + 	17.1 11,802' + 14.4 3 

122,434 - 	12.1 - - 122,434 - 	12.1 4 

11,057 + 	2.0 11,765 + 	2.4 22,822 + 	2.2 5 

x x x x 59,847 + 	6.4 

Epiceries, confiseries et articles divers 	.................. 

Tousles autres magasins d'aliments.................... 

6 

3,573 ... 544 - 	19.1 4,118' ... 

Grands magasins 	................................... 

Magasins do marchandises diverses .................... 

7 

x x 303,411 + 	6.4 

Magasins généraux.................................. 

8 

3,584' ... 3,584' ... 

Bazars ........................................... 

Concessionnaires d'automobiles ....................... 

Verideurs dautomobiles d'occasion ..................... 9 

• 	0 45,510 - 16.4 72,884 - 	5.4 Stations-service 	.................................... 10 

- - 5,989 - 	3.0 5,989 - 	3.0 11 

4.618 + 35.4 26,262 + 	5.0 30,880 + 	8.7 12 

8,216 - 	3.9 6,316 + 	1.2 14,532 - 	1.7 

Epiceries 	- 	Boucheuies ............................... 

13 

20.406 + 	4.1 6,611 + 13.9 27,017 + 	6.3 

Magasins do vOtements pour hommes .................. 

14 

15.680 + 	12.6 4,404 - 	6.1 20,085 + 	7.9 

Garages 	.......................................... 

Magasins do vétements pour a famille .................. 15 

1.188 + 	6.4 663 + 30.1 1,851 + 	13.8 16 

5,989 - 	6.4 2,323 + 	11.6 8,312 - 	2.0 

Magasins do vétements pour dames .................... 

17 

x x x x 14,697 - 10.9 Quincailleries ....................................... 18 

x x x x 7,995 + 	1.2 

Magasins do chaussures spècialisées ................... 

Magasins do chaussures pour Ia famille ................. 

19 

x x x x 8.701' ... 20 

x x x x 12,553 + 	0.7 

Magasins do pièces et d'accessoires d'automobiles ........ 

Magasins dappareils menagers ........................

Magasins do meubles, téléviseurs, radios et accessoires... 21 

13,239 + 	12.6 44,372 + 12.8 57,611 + 12.7 

Magasins de meubles ................................ 

Pharmacies, médicaments brevetés et produits do beauté.. 22 

3.987 + 	1.7 1,889 + 27.2 5.876 + 	8.7 23 

x x x x 7,265 - 	9.0 24 

4,846 - 	7.7 7,196' ... 12,042' + 29.3 25 

1238 + 	4.7 16,334 + 	7.8 20,571 + 	7.1 

Librairies et papeteries ............................... 

Bijouteries 	......................................... 

26 

858 + 	2.8 6,456 + 23.8 12.314 + 12.9 

Fleuristes 	......................................... 

Magasins d'articles do sport et d'accessoires ............. 

27 

i,3.652 - 	1.5 78.696 + 12.8 162,349 + 	4.9 

Magasins d'accessoires persorinels ..................... 

28 

602.891 - 	0.3 696,857 + 	4.6 1,299,749 + 	2.2 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTIMATES 

TABLE 23. Retail Trade, Chain and Independent Stores, by Kind of Business 

British Columbia - Colombie-Britannique 
May - 1987 - Mal 

Kind of business 

Genre de commerce 

Chain stores 

Magasins ti succursales 

Independent 

Magasins indépendants 

All stores 

Ensemble des rnagasins 

Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No.  

$'OOO $000 $000 

1 212,425 + 	9.0 95.053 + 	4.1 307,478 + 	7.4 

2 22,145 + 14.0 49.793 + 23.5 71,938 + 20.4 

3 All 	other food 	stores ................................ 3,694 - 	4.2 25719 + 22.9 29,413 + 18.7 

4 148,541 - 	8.9 - - 148.541 - 	8.9 

5 General 	merchandise 	stores .......... ........ . ...... 11,834 + 	3.7 5,576 + 18.2 17,410 + 	7.9 

6 x x x x 10,649 - 	0.7 

7 

Department 	stores 	.................................. 

5,135' ... 772 - 	8.8 5,907 

8 

General stores .....................................

Variety 	stores ................................. ..... 

Motor 	vehicle 	dealers 	...... ................. ... 	.... x x x x 315,846 + 20.5 

9 Used 	car 	dealers 	........................... 	....... - - 10,224' ... 10,224 

10 Service 	stations 	................ 	...... 	.... 	.... 	..... 

. 

. 

41,680 + 	9.4 71,383 + 	1.5 113,063 + 	4.3 

11 Garages 	.......................................... - - 10.870 + 	5.1 10.870 + 	5.1 

12 9,080 + 14.2 15,314 + 16.4 24.394 + 15.6 

13 7,172 - 	0.3 3.145 + 13.6 10.317 + 	3.4 

14 

Combination stores (groceries and meat) ............... 

18,560 + 	6.0 11.117 + 22.1 29,676 + 	11.5 

15 14,091 + 	11.6 5,228 + 	9.1 19.320 + 10.9 

16 

Grocery confectionery and sundries stores .............. 

840 + 	6.5 1726 + 	3.0 2.566 + 	4.1 

17 4,738 

. 

+ 16.2 2,487 - 	6.4 7,224 + 	7.2 

18 x x x x 11,831 + 	2.0 

19 

Hardware stores .................................... 

4,516 - 	0.4 8,391 + 	1.4 12,907 + 	0.7 

20 307 

. 

- 12.9 2484' ... 2.791 

21 

Automotive parts and accessories stores ............... 

Men's clothing stores 	............................ ... 

Family clothing 	stores ............................... 

x x x x 7,062 + 	1.2 

22 

Women's clothing stores ............................. 

Furniture. T.V., radio and appliance stores ..............

Pharmacies, patent medicine and cosmetics stores 28,108 + 	6.7 37,894 + 	6.5 66,003 + 	6.6 

23 

Specialty shoe stores 	............................... 

Family 	shoe stores 	................................. 

2,939 + 	3.6 4,295 + 33.7 7,233 + 19.6 

24 

Household furniture stores 	........................... 

X X X X 6,196 

25 

Household appliance stores 	.......................... 

4,497 - 	2.6 5.659 ... 10.157 - 20.2 

26 

Book and stationery stores ........................... 

4784 - 	2.7 22,867 + 12.7 27,651 + 	9.7 

27 

Florists 	........................................... 

Jewellery 	stores .................................... 

Sporting goods and accessories stores ................. 

5,266 + 	1.4 13,427 + 	3.9 18,693 + 	32 

28 

Personal accessories stores .......................... 

91,145 - 	2.9 82,911 + 21.7 174.056 + 	7.4 

29 

All 	other 	stores 	.................................... 

All 	stores ....................................... 660,203 + 	1.9 819,214 + 13.9 1,479,417 + 	8.2 

I 

I 



I 
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ESTIMATiONS REVISEES 

TABLEAU 23. Commerce de detaiL magasns a succursales et magasins indépendants, suivant le genre de commerce 

Metropolitan Vancouver - Zone metropolitaine de Vancouver 

May - 1987 - Mal 

Chain stores 

Magasins a succursales 

Independent stores 

Magasins indépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre de commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$'OOO % $000 $000 

x x x x 146.403 + 14.2 1 

x x x x 39,087 + 	9.4 2 

3,062 - 	6.0 17,560 + 19.7 20.622 + 15.0 

Epiceries - 	Boucheries ............................... 

3 

85,546 - 12.7 - - 85.546 - 12.7 4 

x x x x 5.088 - 	6.9 5 

- - 161' ... 16P ... 

Epiceries. confiseries et articles divers 	.................. 

Tons les autres magasins dalirnents.................... 

Grands magasins 	................................... 

Magasins de marchandises diverses .................... 

6 

x x x x 493 ... 7 

x x 179,868 + 24.2 

Magasinsgeneraux.................................. 

8 

5,208 ... 5,208' ... 

Bazars ............................................

Concessionnaires d'automobiles .......................

Vendeurs d'automobiles d'occasion .................... 9 

• 	'495 139 36.108 + 10.8 51.514 + 	11.7 

. 

10 

- - 6,465 + 	3.8 6,465 + 	3.8 11 

x x x x 11,172 + 13.3 

Garages 	.......................................... 

12 

5,478 + 	1.7 1,015 + 24.0 6,493 + 	4.6 13 

11,804 + 	11.7 6,999 + 31.9 18,804 + 18.4 14 

6,307 + 	2.9 2,947 + 15.8 9.254 + 	6.7 15 

x x x x 1.121 + 	12.1 16 

x x x x 3,684 + 12.3 17 

x x x x 3.767 + 	6.8 18 

3,707 - 	4.1 4.117 - 13.1 7.824 - 	9.1 

Stations-service 	.................................... 

19 

x x x x x x 20 

- - x x x x 

Magasins de pièces et d'accessoires d'automobiles ........

Magasins de vètements pour hommes ..................

Magasins de vétements pour dames ....................

Magasins de vétements pour Ia famille .................. 

Magasins de meubles, téleviseurs. radios et accessoires 21 

19,466 + 	7.2 14.207 + 	3.2 33.674 + 	5.5 Pharmacies, médicaments brevetès ef produits de beauté 22 

1,762 - 	3.1 1,953' ... 3,715' + 31.6 

Magasins de chaussures spècialisees ...................

Magasins de chaussures pour Ia farnitle .................

Ouincailleries.......................................

Magasins de meubles ................................. 

Librairies et papeteries ............................... 23 

x x x x 3,320' ... 24 

2,805 - 	0.2 3,686' ... 6,491' - 17.4 

Magasins d'appareits menagers ........................ 

Fleuristes 	......................................... 

25 

x x x x 14,527 + 	2.4 

Bijouteries 	......................................... 

26 

.1,072 + 	0.7 6,076 + 	6.5 10,148 + 	4.1 

Magasins d'articles de sport et d'accessoires ............. 

27 

.1h159 - 	5.4 37,927 + 24.6 84,086 + 	6.1 

Magasins daccessoires personnels .................... 

28 

361,864 + 	1.4 402,673 + 17.8 764,537 + 	9.4 

Tous les autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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REVISED ESTiMATES 

TABLE 24. Retail Trade, Chain and Independent Stores, by Kind of Business 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 

May - 1987 - Mae 

Kind of business 

Genre do commerce 

Chain stores 

Magasins a succursales 

Independent 

Magasins inctépendants 

All stores 

Ensemble des magasins 

Sales Change Sales Change Sates Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Vanation Ventes Variation Ventes Variation 
No.  

1 Combination stores (groceries and meat) - 	 - 7.114 	+ 	13.2 7.114 	+ 	12.1 

2 - 	 - 1.303 	+ 	9.2 1.303 	+ 	9.2 

3 - 	 - 243 	+ 	5.5 243 	+ 	5.5 

4 - 	 - - 	 - - 	 - 

5 x 	x x 	x x 	x 

6 x 	x x 	x 11,149 	+ 	8.7 

7 X 	X X 	X X 	X 

8 - 	 - 4.024 	+ 43,0 4.024 	+ 43.0 

9 Used 	car 	dealers 	............... 	.... 	.............. - 	 - x 	x x 	x 

10 Service 	stations 	................ 	.... 	-------------- - 	 - 1,842 	+ 20.8 1.842 	+ 20.8 

11 - 	 - X 	X X 	X 

12 - 	 - 328 	+ 11.4 328 	+ 11.4 

13 

Department stores .................................. 

Mens 	clothing 	stores 	............. ... .............. - 	 - x 	x x 	x 

14 - 	 - 139 	- 20.5 139 	- 20.5 

15 

Motor vehicle dealers 	............................... 

x 	x x 	x 233 	+ 24.6 

16 

Grocery confectionery and sundries stores .............. 

All other food stores ................................ 

- 	 - x 	x x 	x 

17 

General merchandise stores .......................... 

- 	 - x 	X X 	X 

18 

General stores ..................................... 

Variety stores ...................................... 

Family clothing stores ............................... 

- 	 - 752' 	... 752 

19 - 	 - 

. 

x 	x X 	X 

20 

Garages 	.......................................... 

- 	 - 

. 

x 	X X 	X 

21 

Automotive parts and accessories stores ............... 

- 	 - 

. 

- 	 - - 	 - 

22 

Women's clothing stores ............................. 

Pharmacies, patent medicine and cosmetics stores - 	 - 1,376 	+ 	8.2 1,376 	+ 	8.2 

23 

Specialty shoe stores 	............................... 

Family shoe stores 	................................. 

- 	 - x 	x x 	x 

24 

Hardware stores .................................... 

Household furniture stores ........................... 

- 	 - X 	X X 	X 

25 

Household appliance stores .......................... 

Furniture. TV., radio and appliance stores .............. 

x 	x x 	x x 	x 

26 

Book and stationery stores ........................... 

Sporting goods and accessories stores ................. - 	 - 758 	+ 11.3 758 	+ 	11.3 

27 

Florists 	........................................... 

Jewellery stores .................................... 

x 	x x 	x 703 	- 12.7 

28 

Personal accessories stores .......................... 

x 	x x 	x 3,397 	- 	1.1 

29 

All other stores 	.................................... 

All 	stores ....................................... 13,382 	+ 	5.7 22,643 	+ 15.5 36,025 	+ 11.6 

I 
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ESTIMATiONS REVISEES 

TABLEAU 24. Commerce ce detail magasins a succursales et magasins indépendants, suivant le genre de commerce 

Canada 
May - 1987 - Ma 

Chain stores 

Magasins a succursales 

Independent stores 

Magasirls iridépendants 

All stores 

Ensemble des magasins 
Kind of business 

Genre do commerce Sales Change Sales Change Sales Change 
- 1987/1986 - 1987/1986 - 1987/1986 

Ventes Variation Ventes Variation Ventes Variation 
No 

$000 $000 $000 % 

1,541,561 + 	2.9 826,151 + 	1.2 2,367,712 + 	2.3 1 

194,949 + 	2.5 517,933 + 15.8 712.882 + 	11.8 2 

19,541 - 	6.2 226,834 + 	6.5 246,374 + 	5.3 Tous les autres magasins d'aliments... ... ............. 3 

1,033.399 - 	5.0 - - 1,033.399 - 	5.0 4 

170.687 - 	0.4 70,561 + 13.6 241,247 + 	3.2 5 

80,048 + 	7.5 119.018 + 	4.5 199,066 + 	5.7 

Epiceries 	- 	Boucheries ............................... 

6 

69,807 ... 13,023 - 	5.9 82,830 ... 

Epiceries, contiseries et articles divers 	.................. 

7 

I ,O13,245 + 	9.2 3,056,478 + 	9 1 

Grands magasins 	................................... 

Magasins do rnarchandises diverses .................... 

8 

95,445 + 27.7 95,445 + 27.7 

Magasins genèraux .................................. 

Bazars ............................................ 

9 

b24 1 734,137 + 	5.6 989,761 + 	7.4 

Vendeurs d'automobiles d'occasion ..................... 

10 

- - 144.593 + 	2.7 144,593 + 	2.7 11 

20,217 + 	5.4 314.033 + 	8.5 334,250 + 	8.3 

. 

12 

73,163 + 	0.2 61,461 + 	4.9 134,623 + 	2.3 13 

178,359 + 	2.5 95.347 + 	0.4 273.705 + 	1.8 14 

125,585 + 	5.6 59.505 + 	5.9 185,090 	+ 	5.7 15 

13.474 + 	0.7 10,071 - 	0.8 23.545 	-- 

Magasins do vètements pour hommes .................. 

16 

79,638 - 	3.3 29,384 - 	1.9 109,021 - 	2.9 

Concessionnaires d'automobiles ....................... 

17 

22,095 - 12.2 135.702 + 	11.4 157.797 	+ 	7.4 

Stations-service 	.................................... 

18 

35,156 + 	2.7 130,758 + 27.5 165.914 + 21.3 

Garages 	.......................................... 

Magasins do chaussures specialisees ................... 

19 

5,497 - 	1.3 50,606 + 	16.2 56,104 	+ 14.2 

Magasins do vétements pour dames .................... 

20 

67,722 + 20.6 62,112 - 	4.4 129,834 	+ 	7.1 

Magasins do pièces et d'accessoires d'automobiles ........ 

Magasins do vèternents pour Ia famille .................. 

Magasins dappareils menagers ........................

Magasins de meubles, tèléviseurs, radios et accessoires. . 21 

163,852 + 	11.6 384,393 + 	10.0 548,245 	+ 10.5 

Magasins do chaussures pour Ia tamille ................. 

Pharmacies, mèdicaments brevetès et produits do beauté 22 

34,341 + 	7.2 33,006 .. 67,347 + 20.3 

Quincailleries ....................................... 

23 

3,206 - 	6.9 68,865 + 	14.0 72,071 + 12.9 

Magasins do meubles ................................ 

24 

39,632 - 	2.5 46,865 + 	12.0 86,497 	+ 	4.8 

Fleuristes 	......................................... 

25 

: 1 .469 + 	6.9 197,404 + 	1.0 229,873 	+ 	1.8 

Librairies et papetertes ............................... 

BiiouterieS 	......................................... 

Magasins d'articles de sport et d'accessoires ............. 26 

1,579 + 	7.9 115,369 + 	9.9 172,948 	+ 	9.3 27 

Th,O19 + 	4.4 782,005 + 	19.1 1,557,023 	+ 	11.3 

Magasins d'accessoires personnels ..................... 

28 

5,135,852 + 	1.5 8,337,826 + 	9.1 13,473,678 	+ 	6.1 

Tous los autres magasins 	............................ 

Ensemble des magasins ........................... 29 
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TABLE 25. Retail Trade, Seasonally Adjusted, by Kind of Business and by Reqion and Hetropolitan Areoll 

Canada 

1987 	 19R6 

January 	february 	MArcht 	Aprilr 	Msy t 	 JunpO 	May 	 line 

Janvier 	février 	Marst 	Avrilr 	Malt 	 lumP 	Hal 

No. 
millions of dollars - millions de dollars 

Kind of business: 

1 rnvyinatmon stores (groceries and T,eat 
2 Craery confectionery and sundries storev 
3 All other rood stores 
4 Department stores 
5 General merchandise stores 
6 General stores 
7 Variety stores 
8 Motor cehicle dealers 
9 Used car dealers 

10 Service stations 
11 Garages 
17 Automotive parts and accessories stores 

13 Nen's clothing stores 
14 Women's clothing stores 
15 Family clothing stores 
16 Specialty shoe stores 
17 Family shoe stores 
18 Hardware stores 
19 Household furniture stores 
20 Household appliance stores 
21 Furniture, 1.8., radio and appliance stores 

22 Pharmacies, patent medicine and cosmetics stores 

23 Book and stationery stores 
24 Florists 
25 Jewellery stores 
26 Sporting goods and accessories stores 
27 Personal accessories stores 
28 All other stores 

29 TOTAL ALL STORES 

2,1 36.1) 2,143.5 2,160.6 2,177.2 2,21fl.1 2,242.7 2,074.6 2.1166.5 
644.9 646.0 651.6 661.1 669.4 678.9 594 • 3 481.0 
230.8 250.1 229.4 231.4 231.6 237.1 214.7 216.7 

1,040.0 1,074.9 1,072.11 1,085.6 1,055.1 1,090.1 1,064.3 1,049.6 
238.5 261.8 241.7 257.8 245.9 246.5 252.4 212.2 
191.5 193.2 185.2 184.7 185.2 181.2 171.1 113.5 
90.1 89.3 89.6 95.8 82.9 88.6 104.8 102.9 

2,380.8 2,544.2 2,584.2 2,674.9 2,6fl9.2 2,764.5 2,329.3 2,530.8 
79.0 76.5 78.4 75.5 80.6 80.5 60.8 71.5 

889.0 906.9 924.0 957.6 964.3 970.2 901.9 894.9 
126.7 156.8 131.8 155.6 156.2 138.2 129.1 132.6 
262.8 271.? 280.1 276.8 278.5 282.3 247.1 262.5 

125.3 126.5 129.7 177.3 176.1 129.4 118.2 117.2 
263.4 267.2 261.7 263.8 759 • 5 265.3 261.0 249.1 
176.8 178.1 180.1 184.0 183.6 184.8 170.2 165.5 
20.2 21.6 22.0 20.9 21.4 21.9 20.8 21.4 
98.2 99.7 101.2 99.5 99.9 1111.2 98.1 99.1 

125.4 129.7 127.4 332.6 128.0 129.7 116.4 11'. 
139.8 186.5 185.5 147.6 159.3 168.7 133.1 1),  
46.1 50.5 54.8 53.9 55.1 59.8 47.5 

132.6 133.3 131.0 131.8 333.8 137.5 121.1 1.. 

533.1 534.5 540.6 546.5 559.6 564.0 406.8 4. 

70.2 70.8 69.4 73.5 76.7 76.1 63.1 
45.9 65.9 45.1 48.6 48.3 50.1 42.0 (2. 
92.2 92.5 92.9 93.9 92.9 94.8 85.5 

188.1 189.2 185.4 179.3 176.9 175.5 162.1 167.1 
191.7 185.2 182.1 185.9 184.2 180.9 164.9 166.8 

1,395.7 1,425.8 1,431.5 1,473.2 1,502.6 1,497.1 3,129.6 1,326.3 

11,932.8 12,243.1 12,128.8 12,566.1 12,552.1 12,836.9 11,533.3 11,536.4 

I 

Regionm and Selected Hetropolitan Areas: 

30 	Newfoundland 203.3 210.0 215.4 226.5 212.0 216.5 199.fl 200.6 

31 	Prince Edward Island 49.5 49.0 50.9 53.6 52.6 52.3 41.9 47.4 

32 	ltyva Scotia 404.9 416.7 421.0 536.7 433.0 437.5 399.2 397.6 

33 	New Brunswick 298.9 303.6 300.8 313.5 305.0 312.5 285.7 285.7 

34 	Québec 2,982.9 5,029.1 3,131.8 3,185.9 3,177.2 3,264.6 2,855.9 2,83Q9 

35 	Ontario 4,568.0 4,125.7 4,796.0 4,837.4 4,819.7 4,895.7 6,385.7 4,367.1 

36 	Manitoba 464.4 460.4 664.0 492.$ 467.0 480.1 450.6 454.0 

37 	Saskatchewan 427.3 428.5 419.9 425.6 429.7 465.2 417.5 414.3 

38 	Alberta 1,191.6 1,243.5 1,176.0 1,221.2 1,240.5 1,240.5 1,189.8 1,189.2 

39 	British Colunbia 1,335.1 1,370.9 1,370.3 1,594.6 1,410.8 1,4111.2 1,285.6 1,293.2 

40 	yukon and Northwest Territories 34.0 34.1 53.6 34.5 55.4 33.4 31.1 31.8 

61 	Hentrdal 1,530.1 1,391.6 1,459.8 1,4711.7 1,470.8 1,508.2 1,333.6 1,338.6 

42 	Toronto 1,720.9 1,820.1 1,849.6 1,865.6 1,882.5 1,916.8 1,687.4 1,657.' 

45 	Winnipeg 299.8 302.5 506.2 524.4 311.9 122.6 299.7 74. 

44 	Vancouver 619.0 704.7 706.9 719.4 730.0 722.0 659.2  

3) Each series of Tabls 25 ascluding the "total all stores" has been adjusted separately by dividing the unadjusted series by the appropriate conirn, ,  
factor in Table 27. The total all stores has been derised by the susmation of the seasonally adjusted kinds of tiusineem totals. 

(2) Per cant change is calculated on data eipressed in thousands or dollars. 

I 
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P SIIL[AU 25. Comerce ide detail, .Jésatsmnaliaé, per genre ide commerce at par r4gion et zone iLropolitaine(1) 

Per cent chanqe(2) 
1186 

Varist ion 
proceotue lie) 2) 

July August September 	October 	'iovember 	December June! My/ 
May April 
1987 1987 

Juillet loOt Septembre 	Ilciobre 	Novombre 	D6cev4re Juin! Mai/ 
Ma, lent 
1967 1987 

NO 

millions of dollars - millions ide dollars 

Genre de eorce: 

2,086.8 2,119.9 2,108.4 2,118.4 2,159.9 2,152.4 +1.5 .1.5 Cpiri'o - 'Inucheriem 
582.3 590.9 586.5 590.6 600.8 614.1 .0.8 *1.3 piceriev, 	'omf1si,tie 	mt articles divers 	2 

219.3 221.3 221.6 222.6 225.1 227.4 'ci,'. .0,1 Toss lvi astres maqasine d'ahments 	 3 

1,056.5 1,055.1 1,057.9 1,067.3 1,079.7 1,077.8 .3.3 -2.9 Grandq magasins 	 4 

226.9 229.6 242.2 233.7 266.0 250.1 .0.7 -0.8 Maqasina ide morchuodises ,liverses 
173.1 172.9 175.2 174.9 180.0 181.6 -1.1 .0.3 Maqaiina gCn6roum 	 6 

103.1 100.6 99,6 100.4 101.0 105,1 .6,8 -11.6 Bazars 	 7 

2,474.0 2,444.6 2,651.1 2,492.9 2,347.9 2,455.5 .6.2 -2.7 Concessionnasres dautoninhilea 	 8 

66.4 67.5 70.8 71.2 68.1 76.9 -0.1 .6.9 Veodeurs l'automohiles d'occamion 	 9 

882.5 883.1 877.2 869.8 869.5 871.2 .0.6 .0.7 Stations-venice 	 10 

131.6 1211.1 131.7 126.5 127.8 127.1 +1.4 *0.5 Garages 	 it 

247.3 255.3 260.9 254,5 269.1 270.6 +1.4 .0.6 Maqanins ide pièces at daccessoires d'eutoso- 	12 
hi lea 

118.8 120.9 122.8 123.0 124.9 124.4 .2.6 -1.0 Moqanins ide nWtenients pour hoawnes 	 13 

248.7 261.9 263.9 260.8 261.9 262.1 .2.2 -1.6 Maqasina mini 4tements pour dames 	 14 

174.6 178.1 IHO.4 176.2 177.3 183.2 .0.7 -0.2 Maqasiis ide s6teoments pour 	Is famille 	 15 

20.7 21.2 21.2 20,6 21.4 22.0 *2,6 .2.2 Moqasins de cfmeussureo spidciolisées 	 16 

73,3 102.0 99.3 96.6 101.3 95.6 .2,3 -0.4 Maqasirms de chausvures pour in fam,iie 	 17 

122.2 721.4 121.0 125.4 130.9 123.5 .1,3 -3.4 Quincoilienies 	 18 

. -m 136.5 140.6 116.5 134.6 140.8 .5.9 +7.9 Moqosins ide enables 	 19 

.1 46.8 46.9 45.2 46.5 48.1 .8.5 *2.4 Maqavins dappareils nnagers 	 20 
l3 129.1 130.2 130,7 130.0 135.2 .2,7 .7.5 Maqasine de meubles, tClCo,seurs, radios et 	21 

- 

P .5 5317,9 573.9 517,1 526.3 531.4 *0.9 +2.4 
occessoires 

Pharmacies, mbdicamenta hreoetCs at produits ide 	22 
beast C 

.0 66.4 66.1 67.4 68.4 69.2 -0.6 +4.3 Libraunies et papetertes 	 23 

0 44.1 44.8 45.0 44.4 45.1 0.9 -0.7 Fliuriates 	 24 

.5 88.7 89.9 93,5 92.0 87.5 .2.7 -1.0 B23outenies 	 25 

117,9 170.3 173.5 161.8 186.0 196.6 -0.8 -1.4 ilaqains d'ert,cles ide sport et accessoires 	26 

710.2 773.4 182.9 179.3 179.5 785.6 -1.8 -0.9 Moqasins rIaccemsomres pervonnmils 	 27 

7,548.0 1,365.1 1,358.5 1,354.5 3,370.3 1,383.9 -0.4 .2.0 loin 	1ev ostrem. mamiasins 	 28 

11,735.7 17,603.0 12,034.9 11,851.5 11,690.7 12,044.4 .2.3 -0.1 1)03731, [NSfl(ILt tICS MCASIMS 	 29 

Regions et certaines zones .Ctropol itaines: 

201,0 23)0,0 201.4 202.7 206.7 210.5 .2.7 -6.4 Ierre-Nnmu+e 	 30 

48.3 48.4 48.9 49.2 48.9 51.3 -0.4 -2.0 tle-du-Prioce-rdousrd 	 31 

395.0 394.7 407.7 407,3 512.5 413.0 .1.1 -0.9 bouyelle4cosse 	 32 

286.9 293.4 296.3 297.1 297.6 307.7 *7.1 -3.4 Nouveau-Brunssiclm 	 33 

2,925.4 2,957.7 2,958.6 2,955.1 2,926.0 2,960.2 .2.8 -0.3 Québec 	 34 

4,470.6 4,518.0 4,590.3 4,552.4 4,582.3 4,636.1 +1.6 -0.4 Ontario 	 35 

448.6 451,8 456.2 459.9 454.5 462.9 *2.8 -5.1 Manitoba 	 36 

419.5 416.7 615,5 415.9 432.6 429.2 .3.6 +1,0 Saakatm34eaon 	 37 

1,194.2 3,194.5 1,203.2 1,769.9 1,195.7 1,190.6 -- +1.4 Alberta 	 38 

1,377.3 7,333.4 1,346.8 1,372.9 1,309.4 1,335,6 -- .1.1 Colond,ie-Bnita'vmuque 	 39 

32.9 33.2 32.8 33.6 33.2 34.2 -5.1 +3.2 Vobon et Territoirea du Mard-1kiest 	 40 

	

3,396.3 	3,405.9 	1,407.7 	1,380.7 	3,361.6 	1,375.1 	+2.5 	-- 	 f4Drmtr6al 	 41 

	

.5 	3,724.6 	1,750.8 	1,736.7 	3,756.2 	1,750.4 	+1.8 	.0.9 	lotonto 	 42 

	

'.2 	298.1 	298.9 	301.7 	298.4 	302,9 	.3.4 	-3.9 	Winnipeg 	 43 

	

• .1 	679.0 	696.3 	679.6 	668.7 	677.1 	-1.1 	+1.5 	Vancouver 	 44 

I 	Sacune des series Os tableau 25 eoctuant 'l'enwemnble des maqasins' a etc sjustCe individuellemsent en div,ant la aCne brute per Is facteur comhin 
appropriC lu tableau 27. Ic total pour l'ensemble des n,agasim,a a etC obteno en additionnant lea tots..x dCwaiaoonolisés ide touS lea genres de com-
merce. 

2> Lea variations procentuelles soot cal+ulóew sun ides donnCea e..primres an mulliers ide dollars. 
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IA&[ 26. Retail trade, by Kind of Business and by Region and Motropolitan Ar 

Canada 

1987 	 1986 

January 	February 	March 	April 	Mayr 	.luneP 	May 	June 

Janviar 	fdvrter 	Mars 	Ann) 	Majr 	JumP 	Ham 	J,.jin 

No. 
millions of dollars - millions de dollars 

Kind or business: 

1 	Comtiir,otinn stores (qrocerieu and meat) 2,229.9 1,941.4 2,008.0 2,155.5 2,367.7 2,237.7 2,313.4 2,000.5 

2 	Grocery confectionery and sundries stores 600.3 545.2 597.5 652.5 712.9 711.5 617.2 614.7 

3 	811 other food stores 207.1 194.2 209.1 237.9 246.4 246.0 233.8 224.4 

4 	Department stores 771.6 721.2 897.9 1,013.9 1,033.4 1,016.6 1,088.2 944.2 
S 	General merchandise stores 196.8 176.3 226.3 234.3 241.2 238.9 213.6 218.5 
6 	General stores 157.1 146.4 168.9 179.0 199.1 202.5 188.3 188.8 

7 	Variety stores 61.4 58.9 76.9 65.0 82.8 88.1 109.8 100.2 
8 	Motor vehicle dealers 1,834.2 2,200.6 2,821.1 3,251.6 3,056.5 3,249.2 2,800.3 2,673.6 

9 	Used car dealers 60.4 62.9 61.9 94.13 95.4 95.9 74.7 82.1 

10 	Service stations 837.4 832.4 899.0 933.4 989.8 3,000.4 921.5 913.2 

11 	Garages 114.2 115.4 124.8 140.8 144.6 149.3 140.7 138.2 
12 	Automotive parts and accessories stores 187.0 164.4 216.8 284.8 534.2 349.7 308.4 304.7 

13 	lIen's clothing stores 99.3 75.6 98 1 8 118.5 134.6 130.6 131.5 316.2 
14 	Women's clothing stores 221.4 184.5 225.3 264.3 273.7 259.6 268.8 217.2 

15 	Family clothing stores 136.8 114.4 153.1 177.3 189.1 179.8 175.1 157.9 

16 	Specialty ahoe stores 20.2 34.9 38.1 23.4 23.5 22.7 23.5 20.9 

17 	family shoe stores 76.0 59.4 80.4 102.9 I09fl 99.9 112.4 94.9 

19 	Harvkvare atorea 91.5 84.7 95.8 125.2 197.8 160.9 146.9 342.9 

19 	Household furniture stores 124.2 115.8 132.9 140.0 165.9 175.2 136.7 134.5 

'P 	Household appliance stores 42.6 40.1 48.9 49.1 56.1 58.1 49.3 

furniture, 	1.6., radio and appliance stores 123.5 1136.8 122.9 118.5 129.8 137.0 121.1 1? 

Pharmacies, patent medicine and cosmetics stores 524.3 489.9 512.6 530.0 548.2 549.5 495.9 (4'. 

(look and stationery stores 64.3 59.3 60.5 61.1 67.3 66.4 55.9 

2. 	florists 34.8 48.8 39.2 55.6 72.1 52.6 63.8 

25 	Jewellery stores 61.8 59.5 59.4 71.1 86.5 88.2 82.9 

26 	Sporting goods and accessories stores 362.6 131.0 154.2 196.7 229.9 233.9 225.7 214. 

27 	Personal mecessortes stores 166.5 143.9 152.0 159.9 172.9 177.2 158.2 164.1 

28 	All other stores 1,166.9 1,086.9 1,221.9 1,361.3 3,557.0 1,526.6 1,398.0 1,321.2 

29 	TOTAl. ALL STORES 10,335.9 9,974.7 11,502.4 12,819.5 13,473.7 13,477.3 32,695.1 31,826.3 

Regions and Selected ('atropolitan Areas: 

30 	Nesfoundlsnd 363.4 364.4 199.4 211.6 231.3 226.3 223.4 206.4 

31 	Prince Edward Island 39.1 36.6 42.6 53.4 56.1 51.1 52.4 51.2 

32 	Nova Scotia 361.3 329.8 383.6 436.7 458.9 459.2 433.3 408.0 

33 	New Brunswick 249.6 241.3 272.9 315.0 325.7 329.3 315.9 294.8 

54 	Québec 2,509.2 2,448.6 2,949.6 3,380.1 3,504.4 3,460.9 3,258.6 2,900.3 

$5 	ltario 3,965.9 3,822.4 6,421.8 4,843.8 5,134.6 5,172.7 4,600.9 4,697.3 

36 	Monitoba 402.8 371.1 428.1 504.0 495.7 499.7 490.5 662.0 

37 	Saskatchewan 375.0 349.2 379.1 433,3 451.8 476.2 450.6 431.8 

38 	Alberta 1,057.6 1,044.6 1,104.4 1,216.6 1,299.7 1,301.6 1,270.6 3,222.8 

39 	British Col,jabia 1,184.6 1,139.4 1,289.5 1,373.2 1,479.4 1,457.5 1,366.6 1,318.5 

40 	Yukon and Northwest Territories 27.9 26.9 31.2 31.8 36.0 36.7 32.3 55.1 

41 	Montréal 1,153.2 1,147.1 1,184.7 1,955.1 1,603.3 1,584.3 3,514.2 1,350.4 

42 	Toronto 1,540.6 1,511.2 3,737.0 1,869.6 1,972.6 1,975.1 1,777.7 1,662.2 

43 	Winnipeg 263.4 283.3 282.6 532.5 327.4 328.1 324.6 2".. 

~12, r '.1(4 .7 ''ir 	1  

I 
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7111(611 26. Coerce de detail, par genre de cerce at par réginn et zone métrupuiitaine 

Per rent change 

Variation 
procentunl Is 

3uiy 31uijost September October 

Juillet AoUt Septembrn 

I. 

Octobre 

I 

Noneinber 	December 	June 	 May 
1987/1986 	1987/1986 

liovembre 	i)Ccembre 	Join 	 Ha. 
19337'19336 	3987/1986 

5* 

i;e,,re Ce co,.,erce: 

• 	 . . - 	 -. - 	 . S  r.ries - 	her,es 	 1 
1n.er,es, conf.aer,e, .3 	art inns divers 	 2 

228.2 252.0 216.1 226.4 21n.9 265.9 *9.6 .5.3 bus 	)e* au,1res maqasuns d'aiaments 	 3 
932.9 980.6 1,036.5 1,085.4 3,562.5 3,950.1 *7.6 -5.0 Grand,. maqasine 	 4 
95.3 219.1 253.4 269.0 349.4 322.9 .9.3 .3.2 Maqasins 	in marchandisem uliver,.,,,. 	 S 

184.1 182.6 174.8 179.2 172.9 2111.8 *7.1 +5.7 Mqsinv qCnéraus 	 6 
97.0 102.1 95.13 97.33 116.7 194.1 -11.8 ... 9azars 	 7 

2,624.2 2,308.4 2,436.6 2,629.6 2,1711.6 3,996.9 +21.5 +9.1 t7on*e,.sionnaires 	l'uuiutomnhiles 	 P 
73.0 66.7 11.4 72.2 61.11 56.1 +16.11 .27.7 Vondruri, daiitom,,h,),i 	I'orrasion 	 9 

947.1 937.0 859.7 892.7 855.1 (383.9 *9.4 .7.4 Stntinnn-ser,ice 	 10 
144.6 130.3 131.1 134.9 1311.4 319.0 .8.0 .2.7 Gor,qe, 	 11 
276.0 245.6 246.7 255.2 313.4 367.4 .33.4 .9.3 Maqavir.s ne piNces et d'arcessn,res nl'autu,mo- 	12 

hi leg 
95.6 98.9 117.7 128.5 367.8 226.7 .12.4 .2.3 Moqosins ide v#tnments poor bounces 	 13 

226.2 250.9 285.1 276.5 283.7 3336,5 .9.4 *1.8 llqas,nis in ,&teeentq pour 'lames 	 14 
151.7 185.9 191.9 178.8 198.4 305.4 .11.8 .5.2 14.qagins de v8tements pour Ia Fam,iie 	 35 
19.1 20.7 23.8 22.9 23.8 26.2 .8.4 - Haqosins Ce chaunosurns aéciaiisCe. 	 16 
83.4 101.1 105.9 108.0 333.7 128.7 .5.2 -2.9 Haqsstns Ce chau.nuii,ren pour Is fannile 	 17 

142.9 326.4 121.4 327.6 329.31 151.0 .12.5 *7.4 Quuncailieries 	 18 
139.2 146.9 143.5 145.5 146.1 1613.33 .3(1.2 .23.3 Mpoasins de meuhles 	 19 
0.4 48.33 49.1 48.7 50.2 61.8 ... .14.2 lIanian;i,s nIappareils m4naqers 	 20 

.1 135.6 329.7 141.9 154.33 361.8 .12.1) *7.3 Maqasins .3,, incubi.., 	télésiscuirs, 	radios .t 	23 
ulccesso ire,. 

502.2 693.5 531.2 535.8 684.7 .14.5 *30.5 I'har*oci,s, 	n4riuu'm,,nit 	hrevetCs et 	produits Cc 	22 
heouL8 

II 66.1 66.7 62.6 75.1 135.2 .23.51 +20.1 Librairies et papeteries 	 23 
.5 36.2 37.3 39.3 35.9 67.7 *22.6 .12.9 Fleuristes 	 24 

77.8 70.3 79.6 104.7 247.6 .11.3 .4.33 331 	outcries 	 25 
.1 183.8 355.6 178,3 346.7 228.5 .8.2 .1.8 l4nqasins d'articies Ce sport. e3 occesgoires 	26 

3336.5 376.1 171.3 386.33 112.5 .7,9 .9.3 I4aqssins darreignonire,, per'unrn.eis 	 27 
1 1,444.7 1,519.6 1,381.5 1,6233.4 1,982.2 .55.5 .11.3 lnuos 	ins 	mIres snqaslns 	 233 

11,940.9 11,866.5 11,540.8 12,708.33 12,201.5 14,479.2 *11.9 ..6.1 103*3., uwaft 	0(0 IW.ASlNS 	 29 

l36qions et ,rertaine,, cone,. métropoiita,nes: 

112.0 204.8 1313.', 208.2 213.9 260.6 .10.7 *3.4 Terre-Meuve 	 311 

57.0 53.9 44.1 50.4 48.1 61.33 *11.4 .1.1 lie-du-Prin,ne-douard 	 31 

410.3 406.7 391.8 418.9 025.4 510.0 *12.5 *5.8 Nouvei1e-coase 	 32 

292.4 299,3 285.3 507.9 3033.6 367.5 *11.6 .3,3 Nouveau-ldrunsmick 	 33 

2,979.6 2,954.1 2,662.5 3,3)68.2 2,954.0 3,394.8 *19.5 *7.5 flu6ber 	 54 

4,523.4 4,495.4 4,4317.0 4,695.8 4,776.2 5,711.7 .15.0 +6.9 Ontario 	 35 

445.9 450.2 445,2 476.2 466.4 571.3 .8.1 *1.0 Manitoba 	 36 

428.5 422.4 4173.4 429.7 457,5 506.7 *10,7 *0.2 Saskstcheaan 	 37 

1,198.5 1,189.3 1,163.1 1,195.2 1,229.3 1,4531.7 .6.4 .2.2 Alberta 	 38 

1,352.9 1,355.8 1,511.9 1,525.2 1,315.2 1,598.2 .10.5 *33.2 Coiombie-8r.tennique 	 39 

35.4 34.7 54.5 34.8 31,9 42.3 .4.6 *11.6 Thkoo Ct 	lerritoires Cu Nord-fluest 	 40 

1,370.4 1,563.0 1,550.4 1,426.5 1,597.6 1,627.7 .17.3 .5.33 NontrCai 	 41 

1,650.0 1,647.8 3,668.3 1,788.0 1,851.3 2,226.3 .18.8 .10.9 loronte 	 42 

285.2 794.1 291.6 512.9 309 1 8 594.9 .31.0 .0.8 Winnipeq 	 43 

76.7 671.' (Jl'jI 41)5.7 68fl.7 (34(5.4 *111.1 .1.4 V,.c*.*or 
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TABLEMJ 27. Co..erce do detail, JOC at coefficients routines do correct Loll r1,!l3 v.,i I it lieu!, n.uir,nuru ,i'ri'nrt deti )fltirS Coamerlul ann 

Canada 

1987 

MCD in Sune Mr JuneP )uly(l) 

MOC an Juin Muir Juirét Juillet(1) 

Coutinstisn stores (groceries and meat) - lpiceries - Baucheries 2 107.13 98.89 104.73 
Grocery, confectionery and sundries stores - 	picerioa, confiseries 

at articles diners 2 106.40 105.43 115.44 
AU other food stores - bus les autres magasinm d'aliments 3 105.48 103.76 106.25 
Department stores - Grands usagasmns 3 97.94 93.26 88.79 
General merchandise stores - Magsins ,ie merchandises dinerses 5 98.11 96.94 86.00 
General stores - Hagains générsus 3 107.48 110.18 107.51 
Variety stores - Bazars 5 99.89 99.66 98.76 
Motor vehicle dealers - Concessionnairea d'outomobilos 4 117.41 117.53 106.87 
Used car dealers - Vendeurs d'autoiaobilea d'occaston 3 118.38 118.62 111.98 
Service stations - Stations-service 2 102.64 103.11 106.35 
Garages 3 106.12 108.04 110.11 
Autometise parts and accessories stores - Msgasins do pièces et 

d'accessoires d'automobiles 4 120.03 122.57 110.79 
Men's clothing stores - Magasins do eCtoments pour hoimses 4 106.78 100.96 80.91 
Wosen's clothing stores - Magasins de sAtemonta pour dames 3 105.47 97.83 90.97 
family clothing stores - Maqasins do n8teur.ents pour Is faeille 3 100.713 97.27 86.76 
Specialty shoe stores - Magasins de chaissures spCcialisCes 4 110.06 103.50 02.25 
ramily shoe stores - Hagasins 06 cuhaussures pour Is familte ii 110.19 98.72 85.16 
Hardware stores - Quincailleries 4 121.25 124.06 119.02 
Household furniture stores - Hagasins de meubles 4 104.17 103.82 101.55 
Household appliance stores - F4agasins dappareils mCnaqers 4 101.82 97.13 101.56 
Furniture, TV, radio and sppl Lance stores - Hagasins de meubles, 

tdlCviseurs, radios at scceasoires 3 97.02 99.66 108.72 
Pharmacies, patent medicine and cosmetica stores - Pharmacies, 

mddicsents brevetéa at produits de beautA 1 97.96 97.27 98.43 
Book and stationery stores - Librairies at papeteries 3 87.00 87.09 83.1 
Florists - Fleuriates 4 149.35 104.63 82. 
Jeaellery stores - Bijouteries 3 93.09 93.06 8. 
Sporting goods and accessories stores - Hagssins darticles de 

sport et dsccessoirea 3 129.98 132.04 12. 	- 
Personal accessories stores - Maqsalns daccemsoirss personnels 2 93.88 97.96 104. 
All other stores - Ions len eutres vaqssinn .. 101.62 101.96 

All stores - Total - [nathle des .aqmaina .. 

Regions and Selected Wotropolita Areas - Regions et certaines zones 
.etropolitaines: 

Newfoundland - berre-Neuve 3 108.99 104.55 106.39 

Prince Edward Island - Ile-du-Prince-dousrd 3 107.03 109.09 320.35 

Nova Scotia - Nouvelle-Ccosae 2 105.99 104.96 106.31 

New Brunswick - Nouveau-Brunswick 3 107.50 105.36 105.70 

Québec 3 110.30 106.01 103.38 

Ontario 3 106.56 105.66 102.51 

Manitoba 7 106.15 104.09 100.66 

Saskatchewan 3 105.16 106.94 103.60 

Alberta 2 104.78 104.93 101.81 

British Colusbia - Coloatice-Britannique 2 104.90 103.35 104.74 

Yukon and Northwest Territories - Yukon et Territoires du Nord-Ouest 3 101.75 310.03 110.17 

Montréal 3 109.01 105.04 99.10 

Toronto 2 104.79 103.06 99.16 

Winnipeg 3 104.96 101.72 99.59 

Vancouver 2 104.73 102.82 101.32 

(1) Seasonal and trading day factors projected for the nest month, for more details, see the Appenrlin VI. 
Prévl,rlond"c 	r..Frirnrils 	-nthiv's 	ri, 	cl rn-I In,, 	 ten 	yn rut Inn, niI;flflnlnrpn 	'P 	'len 	flirt 	,-, ,rwnpr inux. 	Pn',r plus 	dv 	-i,'tnils, 	finesulter l'App"n 

4 
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811FFOR. Retail 	lra,Ie, Canada, Current and Constant Dollar Estimates, 39115-1987 

AUFFAU 28. Coerco do detail, Canada, estimations on dollars courants at constonts, 19A5-3987 

U. +5 jsl.'l '.'.consl lv 	+1 	tOJ 

Son dC,iai.qsnnaltsé Ddsaisonnalisd 

Price Current Year/year Constant Year/year Price Current l4onth/month Constant Month/month 

inden dollars per cent 1981 per cent indpn dollars per cent 1981 per cent 
chsr,qe dollars change change lollars1l) change 

Iridice Dollars Variation on Dollars VarLatlon Cr, Indice Dollars Variation en Dollars Variation en 

des courants pourrentaqe conStants pourcentaqe des courants pourrentaqe constants pourcentaqe 

bran pour 	l'a,,nde 1981 pour l'era,ée pris pour 	In ,noio 19813) pour Ic mois 

millions of dollars - millions iSa dollars 
1985: 

January - Janvier 119,5 8,6559.7 +12.1 7,271.7 .-8.7 119.4 111,2311.4 .3.3 8,571.5 .2.7 

February - Iderier 120.2 8,390.4 .5.8 6,978.3 .2.5 119.8 111,291.2 .0.6 8,698.8 .43,7 

March - Mars 119.8 10,107.5 .10.1 8,434.1 .7.1 119.8 10,538.6 .7.4 8,796.0 .2.4 

April 	- Asrit 120.0 30,641.1 .31.5 8,784.0 .10.0 119.9 10,692.3 .0.4 8,826.1 .0.3 

May - Ma. 119.9 11,7611.7 .14.6 9,807.9 *10.9 119.9 10,714.5 .1.2 8,939.9 -.1.1 

June - Juin 120.6 11,067.5 .5.6 9,180.1 .2.3 120.3 10,664.3 -0.6 8,859.4 -0.9 

July - Juillet 120.9 10,810.9 .13.7 8,941.1 *10.8 120.1 10,769.6 .1.1 8,952.9 *1.1 

August - AoOt 121.0 11,289.7 .14.2 9,126.7 .10.9 120.6 10,966.6 .1.8 9,391.7 .1.5 

Septe.sber - Septent.rc 320.8 10,336.S .10.7 8,554.1 .7.5 121.1 10,988.1 .0.2 9,1171.7 -0.2 

October - llctobre 120.8 11,213.8 .12.6 9,284.8 .9.3 121.2 11,059.2 .0.6 9,121.2 .0.5 

Noveoder - Nooeidre 121.2 11,935.5 *12.6 9,860.6 .9.9 121.5 11,234.1 *1.6 9,344,3 *1.3 

Dece,d,er - DAcembre 321.6 11,300.3 .11.9 10,941.5 .8.4 122.7 11,326.2 .',P 9,233,3 -11.1 

- Anne. 1211J 129,446.! .11.5 1117,156.5 *8.1 . . . ... . 	. 	. . 

' 	 p186: 

nnuary - Jan,v.er 121.6 9,753.4 .12.2 1,890.6 .8.5 123.4 11,354.2 .11.1 9,386.3 -0,5 

liruary - F8,rier 123.9 9,241.3 .10.2 7,466.1. .7.)) 123.4 11,124.9 -11.1 9,179.1 -11.1 

March - Mars 123.6 10,610.0 +5.0 8,586,7 +1.15 123.4 11,158.0 *11.3 9,205.1 .0.3 

April 	- 	Anral 121,7 11,637.9 *10.4 9,406.5 .7.1 123.4 11,531.6 *1.5 9,342.1 +1.5 

May - Ho. 124.6 12,695.1 0.9 10,192.6 *3.9 124.2 11,533.3 -- 9,298.4 -0.6 

June - .]uin 124.6 13,426.3 .6.9 9,4911.6 +3.4 124.2 11,536.4 -- 9,290.4 -- 

July - 	JulIet 126.1 11,940.9 .10.5 9,677,11 .6.6 124.7 13,735.7 *1.7 9,4119.6 il.) 

August - AniOt 125.5 11,466.5 .6,1 9,453.8 .1.4 126.2 11,803.0 *0.6 9,426.6 +0.2 

September - Sept.en.*ire 126.2 11,540.4 +31.6 9,219.2 .7.8 325.7 12,034.9 .2.11 9,574.0 '1.6 

October - Octobre 125.7 12,208.8 .8.9 9,714.4 .4.6 126.1 11,857.5 -1.5 9,400,3 -1.8 

November - Nonembre 126.5 12,201.5 .2.2 9,644.9 -7.1 127.1 11,490.7 .0.3 9,356.0 -0.6 

December - 08ee,nhre 126.4 14,1.79.2 +8.9 31,455.0 .4,7 127.7 12,1144.4 .1.3 9,431.8 .0.8 

Year 	- AvinVe 124.9 14)1,1111').! .11.2 112,047.5 .4.4 . 	. 	. . . . . . . . . . 

1987: 

January - Janvier 124.2 10,315.9 .5.7 8,044.4 .1.9 124.2 31,932.8 _0.'? 9,305.9 1.3 

February - Fénrier 128.3 9,974,7 .7.8 7,775.6 +4.2 127.9 12,243.3 +2,6 9,574.1 .2.9 

March - Mars 128.3 13,502.4 +8.4 8,963.8 .4.4 128.4r 17,328.Br ..fl.7 s,60.7r .1),3r 

April - Asril 128.5 12,819.5 *10.1 9,980.0 ...1 128.5 37,s66,3r .1.9r 977q4r ,19r 

Mayr - 	.ta,r 129,4 13,473.7 +6.1 10,612.3 *2.2 129.2 12,552.3 -0.3 9,714.8 -0.7 

June11 - JumP 129.6 13,477.3 .13.9 10,402.7 *9.6 129.4 12,836.9 *2.3 9,919.0 .2.1 

July 	- 	Juillet 

- AoOt 

pleaber - Septeimbre ' 	

tuber - Octobre 

.nneater - 14OveIlre 

December - Odceantire 

Year - Annde 

(1) For more details on constant dollar seasonally adjusted estimates, see the Appendin Vi. 
(1) Pour plus do details siar 	lea estimations ddmaisonnslisdes en dollars constants, consulter 	l'appendice Vi. 
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TAIO[ 29. Retail Irede, by Kind of Businiess and by Kind of Business Group, Canada 

1987 
	

1986 

January 	 rebrusry 	March 	 April 	 Mayr 	 JuneP 	 June 

Janvier 	 Iderier 	Mars 	 Auril 	 Hair 	 3uinP 	 Sum 

No. 

thousands of dollars - milliers de dollars 

Kind of business: 

1 	Combination stores (groceries and neat) 2,229,931 1,941,374 2,008,004 2,155,523 2,367,712 2,217,680 2,000,486 
2 	Grocery confectionery and sundries stores 600,282 545,215 597,470 652,451 712,882 711,696 614,714 
3 	All other food stores 207,297 194,154 209,053 237,052 246,374 245,965 224,408 

1 	food group 3,037,510 2,680,743 2,814,527 3,045,826 3,826,960 8,175,141 2,839,600 

5 	Department stores 771,605 721,197 897,858 1,013,940 1,033,399 1,016,642 944,170 
6 	General merchandise stores 196,755 176,258 226,208 254,327 241,247 238,914 218,544 
7 	General stores 157,098 146,398 168,939 179,032 199,066 202,265 188,772 
0 	Variety stores 61,444 58,812 74,889 85,000 82,930 88,259 100,159 

9 	General merchandise group 1,186,902 1,102,661 1,367,914 1,512,301 1,556,542 1,546,080 1,451,645 

10 	Men's clothing stores 90,998 75,628 98,803 118,510 134,623 130,649  
Ii 	Women's clothing stores 221,412 184,520 225,252 264,111 273,705 259,577 237.1 
12 	Family clothing stores 136,901 114,406 153,129 177,268 185,090 179,807 157.1 
IS 	Specialty shoe stores 20,199 14,918 18,315 21,440 21,545 22,680 20. 
14 	family shoe stores 75,980 59,376 80,450 102,905 109,021 99,921 931 
15 	All other apparel and accessories stores 106,1168 89,118 103,357 102,252 101,467 99,804 80. 

16 	Apparel and accessories group 660,258 537,984 679,306 786,486 827,451 792,446 708,123 

17 	Hardware stores 91,505 84,725 95,843 125,179 157,797 160,871 142,875 
18 	Household furniture stores 124,156 115,848 132,859 139,963 165,914 175,159 134,472 
19 	Household appliance stores 42,607 40,148 48,873 49,138 56,104 58,091 41,162 
20 	Furniture, 	1.V., radio and appliance 

stores 123,488 106,794 122,936 118,511 129,834 137,008 122,253 
21 	Appliance repair shops 26,174 25,132 26,352 25,395 25,327 28,167 27,571 
22 	All uther Irome furnishings stores 300,957 283,629 516,679 726,286 347,568 358,989 292,396 

23 	Hardeare and home furnishings group 708,887 656,212 141,542 784,412 882,544 918,285 760,729 

24 	Pharmacies, patent medicine and cosmetics 524,260 489,859 512,557 530,025 548,245 549,496 479,559 

25 	Book and stationery stores 64,280 59,256 60,481 61,102 67,347 66,411 53,973 
26 	Florists 34,780 48,839 39,165 55,598 72,071 52,430 42,743 
27 	Jewellery stores 61,763 59,536 59,388 71,076 86,497 88,241 79,268 
28 	Jewellery repsor shops 2,650 2,575 2,659 2,817 3,188 2,988 2,959 
29 	Sporting goods and accessories stores 142,655 131,024 154,243 198,705 229,873 231,758 214,129 
30 	Personal accessories stares 148,502 143,931 152,017 159,935 172,948 177,210 164,145 
31 	Alcoholic beverage stores 368,264 350,608 780,751 433,226 529,964 506,761 484,939 
32 	All other stores 171,360 161,875 197,996 256,658 333,5117 305,079 238,323 

53 	Other stores group 1,518,494 1,447,473 1,559,251 1,169,142 2,042,540 1,980,382 1,760,037 

34 	lotal excludung suttiee group 7,112,051 6,425,133 7,162,606 7,898,233 8,636,045 8,412,334 7,420,143 

35 	Metor sehocle dealers 1,834,175 2,200,6118 2,821,127 3,251,633 3,056,478 3,249,250 2,673,602 
36 	Used car dealers 60,309 62,876 81,900 94,012 95,445 95,549 82,330 
37 	Service stations 837,445 832,3811 899,043 933,379 989,761 1,000,372 913,222 
38 	Garages 114,233 115,366 124,825 140,823 144,593 149,315 138,1;. 
39 	Aumtonetine parts and accessories stores 186,999 164,430 216,799 284,784 334,250 345,737 304, 7. 

40 	All other automotive busioesues 170,666 173,911 196,084 216,640 217,106 224,779 193,11 

41 	Auttive group 3,203,867 8,549,571 4,379,778 4,921,271 4,837,633 5,065,002 4,306,111 

42 	TOtAL ALL StORES 10,315,918 9,974,704 11,5132,384 12,819,504 13,473,618 13,411,336 11,826,25.4 

I 
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9UtLAU 29. Coes,ercs de détaìl per genre de eo.aerce at par qrotves tie genres tie corce, Canada 

chanqe 
96 

Variation 
procen-
t,iel te 

July 	 AoqusL 	 Septee6er 	October 	 .Sooesd,er 	Decenber 	June 
1987/1996 

.kii I lel 	 AnOt 	 Septetnhre 	Oclobre 	3èvcshre 	Oécemtire 	loin 
1987/1996 

NO 

thousands or dollars - milliers ile dollnrs 

Genre tie eoeeree: 

2,087,891 2,199,405 1,976,218 2,191,817 2,125,152 2,247,379 .10.9 pAr' 	- 	F)n.rh'r 	u - 	 1 
649,326 652,766 580,082 601,238 569,039 619,668 *39.7 piuerIe., 	.o,6 	or,eo el 	articles 	3 	" - u 	2 

228,205 212,030 2141187 226,403 716,919 265, 4 26 .9.6 bus ins notres maqasins d'aliments 	 3 

2,965,422 1,083,701 2,770,381 3,021,458 2,911.730 3,132,973 .11.8 Croupe tie l'ali.entation 	 4 

9)2,9+) '811,84 1,1136,539 1,085,368 1,162,475 1,9511,1159 .7.6 Crunds euiqssin. 

195,135 219,141 251,353 269,019 349,995 322,963 .9.9 90,194105 de morel 	nll,rns d,serses 	 6 
184,091 192,601 174,841 179,188 172,930 210,805 .7.1 M,qssies qi'n4r...o 	 7 

96,995 102,321 95,1146 97,787 116,657 194,108 -11.9 8a7ar, 	 9 

1,409,364 1,484,645 1,559,779 1,631,362 2,3101,457 2,617,835 .6.5 Croupe tie marchandines ,ftverises 	 9 

.73 98,886 117,4,17 128,511 167,807 776,661 .17.4 Moqosios 	ic *êtencois pour t..n,se, 	 ill 

• .246 250,884 285,066 276,453 283,673 186,541 +9,4 Baqa.11ns 	Ic oBtemcots pour 	lanes 	 11 
' 100 185,891 191,1165 118,7711 198,429 505,169 .13.8 Maq.I'ls 	Ic vBlemeots pour 	Ia ra,i)le 	 12 

-145 20,680 23,795 22,864 21,846 24,151 .9.4 de chaunsuren spdcialisea 	 13 

.536 1)11,112 105,889 108,035 133,745 128,736 *5.2 Moqasios lie ehaussures pour Ia fastlle 	 14 

466 B,15(, 114,243 115,405 136,045 1.1,177 .23.3 Outres saq+uios tie y9tesents at accessnires 	15 

746 755,811 8)8,553 830,040 943,545 1,211,136 *11.9 Habille.e,nt at acceseolcen 	 36 

142,857 126,399 171,407 127,411 129,019 150,955 *12.5 13,,.enalleries 	 17 

139,210 144,861 14S,521 345,446 144,747 360,763 .30.2 Iluqa..uns do ,,puhles 	 IA 
45,418 48,849 49,151 48,691 90,368 61,807 ... Maqasios .l'sppareils 	odnaqers 	 19 

137,096 115,603 129,227 341,882 114,920 163,919 .12,0 Ma,iuslr8 ,le ne.,ihlna, 	L616v,scurs, 	radios .t 	20 
acee050i res 

29,980 29,770 32,61)11 29,575 26,864 32,591 .2.2 R.'pnrut,.,o .l'8pareila .ilectro-m#nqers 	 21 
311,214 121,889 331,380 352,134 169,262 503,832 .27.8 Outres erlirles d'a'scoblemest 	 22 

805,815 809,371 807,210 945,149 854,880 1,069,765 +20.7 Croupe ties q.nncatllerics, meublen at fourni- 	7) 
Lures tie samon 

488,681 '.1)2,1116 493,453 531,195 515,4)52 684,689 .14.5 Phareacics, nddicamor,Fs hre,et8s at pro.luits 	24 
tie hca,,td 

54,786 64,055 64,670 62,580 75,322 135,361 .73.0 1,I,rairies at papeterins 	 25 
36,077 36,231 37,259 39,345 35,998 67,660 .22.6 Itc,ir,'ates 	 26 
77,187 17,754 70,217 7 9 ,565 104,705 7147,613 +31.3 9ijn.iteries 	 27 
2,860 2,644 2,679 7,617 1,1172 4,931 .1.0 Otp.hmrs lie reparation de bijous 	 733 

216,047 181,816 155,649 178,121 146,658 228,479 *9.2 P1.q,sins d'erlicles lie sport et d'accessr,irea 	29 
180,395 186,555 116,144 121,1181 186,780 112,506 .7.9 Maqatns d'accessnires persor.rlats 	 30 
545,695 570,854 431,828 464,1181 471,284 802,608 *4.5 Uar1asins do boissong alcnoi,ques 	 31 
726,119 222,502 212,553 211,432 234,983 305,034 49.0 10,, les autres saqasins 	 12 

1,821,851 1,848,595 1,644,510 1,692,043 1,780,314 2,788,681 *12.5 Groope tie tous lea autres magesins 	 33 

7,613,398 7,982,125 1,620,499 8,020,052 8,491,926 10,900,390 *11.9 Total eacluant qroupc tie l'aulraeobile 	 34 

2,624,234 2.368,05 2,41e,, 1,99 2,629,608 2,1711,620 1,996,975 .21.5 Conc.'us,rn.noires ,l'sutnanhiles 	 35 
73,040 64,05 71,412 72,165 61,007 56,1198 *16.11 Vendeors d'auto,nobi lee d'occes,on 	 36 

947,105 936,983 854,681 892,749 855,287 flfl1,898 .9,5 Stat.inna-ser,ice 	 37 
-0,581 130,138 131,129 134,813 130,386 118,981 .9.11 1',8raqea 	 38 

• 	038 245,572 246,747 255,172 311,175 147,368 .13.4 Koqains tie pihres at d'accessnirea d'auto- 	39 
,,,oil ii es 

.712 196,681 394,130 2(14,286 180,897 175,561) .15.8 Autres cotsserces tans Ic doeaine tie l'auto- 	89 
sob iles 

17,710 3,884,424 3,919,898 4,188,793 3,709,912 3,578,1811 .17.6 Croupe de I'autnmohile 	 Al 

1 ,'40,908 11,866,547 11,540,397 12,208,845 12,201,498 14,479,110 .13.9 TOTAL, [NS[1[ DES I43,CASINS 	 42 
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IAFI3( 	¶3. I( 	1  Ir,h. IvK 	I 	f  11.v 	 ,(l 

Oil' 

TABL_I OIl III. I 	 1+ 	1 , 0 	I, pr 	 1 

Yukon 

Food 04neral merchandise fuitaisohile Automotive Hardware, l,00p Fur- Talal Per cent(2) 
group and apparel group dealers group nishings and other all stores change 

retaIl stores group 

Oroupe Groupe do magasins Conces- Groupe Groupe de upinrail- Yatal, Variation(2) 
dalimen- de sarchandises sionnaires d'autoewhiles lanes, lie maqasins ensemble procentuelle 
tation diverses et de ma- d'autoe,ohi Leo do meuhies at do den maqasins 

gasins do vAtements tous las autres ma- 
qasins de detail 

thousands or dollars - milliers do dollars 
1985: 

January - Jannier 3,178 1,350 1,054 409 1,722 7,693 +14.° 

February - Fdvrier 3,116 1,325 1,012 356 1,706 7,515 .7.2 

March - Mars 3,487 1,742 1,236 415 1,868 8,748 .9.4 

April - Aeril 3,729 1,586 1,384 463 1,907 9,049 .5.4 

May - Mai 4,867 2,610 1,835 5137 2,383 12,282 .22.1 

June 	- Juin 4,252 2,620 2,063 720 2,693 12,350 +2.4 

July - Juillet 4,550 2,829 2,323 919 2,977 33,598 .17.8 

August - AoOL 4,858 3,010 1,399 1,332 3,106 17,7(10 +15.6 

September 	- Septentre 3,738 2,883 1,184 1,141 2,513 11,459 .14.13 

October - Octobre 3,881 2,983 1,159 1,121 2,463 11,607 +15.3 

November - Novembre 3,751 3,020 1,134 1,065 2,469 11,438 .13.1 

December - DAcembre 3,606 4,257 751 1,259 3,280 13,155 

Year - AnnAe 47,008 30,215 16,514 9,713 29,086 132,594 .1' 

1986: 

January - Janvier 3,615 1,825 1,022 755 1,751 8,968 .10. 

February - FCsrier 3,342 1,496 948 816 1,672 13,274 .11). 

March - Mars 3,077 2,233 1,023 949 1,907 9,189 ,4 •  

April - Avril 3,516 2,215 1,289 945 2,001 10,026 .10.8 

May - Mao 3,756 2,663 1,337 1,279 2,425 11,460 -6.7 

June - JuAn 4,552 2,576 1,803 1,417 2,828 13,236 .7.2 

July - Juillet 5,256 2,944 2,122 1,716 3,270 15,108 .12.6 

August - AoUt 4,589 2,940 1,868 1,710 3,213 14,320 .4.5 

September 	- Septembre 4,107 2,948 1,569 1,549 2,487 12,660 .30.5 

October - Octobre 4,080 2,882 2,047 1,279 2,454 12,742 +9.8 

November - Novembre 3,379 3,009 1,326 1,264 2,424 11,002 -0.3 

December - Oece,,ro 3,566 4,583 1,455 1,212 0,040 14,460 .9.9 

Year - /lnn6e 46,835 32,374 17,809 14,951 1(1,076 142,045 .7.1 

1907: 

January - Jansier 3,363 3,850 1,310 1,068 1,997 9,488 .5.8 

February - fdvnier 3,201 1,985 1,680 3,076 1,947 9,889 .19.5 

March - Mars 3,311 2,183 1,501 1,191 2,082 10,2611 .11.7 

April - Avril 3,760 2,016 1,817 3,413 2,380 11,386 +13.6 

Mayr - Hair 3,942 2,572 2,354 1,925 2,798 19,491 +17.7 

JuneP - JumP 3,858 2,934 2,059 1,676 1,142 13,689 .3.4 

July - Juillet 

August - AoCit 

September - 

October - 

November - Sn.- 

December - 06c 

Year - AnnAe 

cTFI'orcouçoaation of kind or business groups, see page 87. - Pour Is cooçosmt ion par qeoupe ic genres lie coIsserce, sOil' I. page 87. 
(2) Percentage changes shown are over-the-year changes. - Leo pourcentaqes isdiquent les nariatoons a, coors de l'annAe. 
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ISlE 11. Retail 1re, by Kind of 8uaineea Croup,(1) 1985-1987 

I haiSt li'rri1Orit; 

5I!LEMJ 31. Coeerce ,ie detail, par grianpes de genres de c,erce(l), 1985-1981 

.r(Uotres du Mord-Ouegt 

Food General merchandise Automobile Automatism Harduare, hnee Fur- Total Per remt(2) 
group and apparel group dealers group nighings and other all 	stores change 

retail stores group 

Groupe Groupe da naqasins Cnncem- Gro.ipe Groupe de q,iimcail- Total, Variation(2) 
d'alimen- de narchandises s,onna,res d'auto,noh,lea lerins, am maqasins ensemble pracentuelle 
tattc,n diverses Ct de cia- d'automoh,les de meuhies et de des rnarjasins 

gRains de c9tements tous las metres ma- 
gRains de dCtail 

thousands of 	dollars - nillliers de dollars 
1985: 

iuory - Janster 1,448 6,871 2,1177 772 3,129 16,297 .18.7 

February - Fdsrier 3,407 7,174 1,207 820 3,418 16,1)26 .10.8 

March - Mars 3,809 10,619 1,759 046 3,927 20,960 .12.8 

April 	- Asril 3,203 8,697 1,450 863 4,180 18,373 .8.3 

May - Mau 3,902 9,260 1,453 938 4,402 19,955 .14.2 

Juno 	- Juin 4,519 10,416 1,621 741 4,647 21,946 .6.2 

July - JuilLet 4,006 8,700 1,776 843 4,601 19,926 .12.0 

Puigusl - AoOt 4,1011 8,794 1,296 763 6,466 19,607 +11.6 

September - Septembre 4,296 11,222 1,214 734 4,411 21,897 +8.4 

October - tictobre 3,933 10,7248 1,445 900 4,723 20,949 .14.8 

Nocent,er - Nocect,re 4,476 9,703 1,312 917 4,977 21,285 .18.7 

- 06,7cubre 4,083 14,221 1,119 8131 6,0511 26,274 +11.8 

- 	3r.r,6,' 47,190 115,727 17,729 9,616 52,931 243,193 +12.1 

1936: 

i,inry 	- 	Jam.,er 3,996 7,813 1,1)94 890 3,867 17,640 .8.2 

- Fenrier 3,306 7,827 1,165 884 3,703 17,185 .8.5 

- Mars 4,106 10,212 1,167 917 4,019 20,641 -1.5 

April - Asril 1,665 9,112 2,062 751 4,153 19,763 +7.6 

May - Ma, 4,011 9,918 1,476 735 4,760 20,9110 '-4.13 

June - Juan 4,093 10,780 1,644 802 4,542 21,861 -0,4 

July - Juillet 8,012 8,133 2,004 885 4,897 20,136 +1.1 

August - AnilE 4,1113 9,219 1,720 815 4,566 20,331 *4.8 

SeptissOar - Septembre 1,421 11,501 1,690 837 3,987 21,938 -11.1 

October - Octobre 4,251 10,184 1,912 865 4,833 27,085 *5.2 

November - Novenibre 3,764 9,991 1,256 7611 4,699 20,468 -3.13 

December - Demeebre 7,867 15,305 1,365 770 6,536 27,843 .6.0 

Year - Api-ide 47,387 120,180 18,733 9,911 54,540 250,751 .3.1 

1987: 

January - Jnr,v,er 3,775 9,078 980 707 3,857 18,397 •i.4.3 

February - lCnrier 1,520 7,890 1,179 693 3,729 17,011 -2.2 

March - Mars 3,902 10,568 1,515 789 4,095 20,899 +1.2 

April 	- 	Aurul 3,991 9,672 1,919 772 3,966 20,180 +3.1 

May" - Mair 4,719 10,733 1,670 698 4,714 22,514 +8.1 

.lur,eP - 	JumP 4,545 11,416 1,701 875 8,513 21,049 .5,4 

July 	- 	Juillet 

huqust - AoOt 

-ptnniber - Septnmbre 

ober - Octobre 

P ,"id,or - Nonembre 

-ember - Ddcembre 

- Annéc 

11) For composition of kind of business gruups, see page 87, - Pour lu comosition par qroupe de genres de conserce, volt Ia paoe 87. 
(2) Percentage changes sI -,o,..i are over-the-year changes. - Lea pourcentages indiquent lea eariations me cours un l'annde. 
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SCOPE OF THE SIJRVEIY 
	

CHt4P'f Oti I 'ENQtJEIE 

I 

Of the uujoi monthly ant eys conducted by 
Statislics Canada, the Retail itade Survey 
is one of the most important, not only be-
cause of the large number of respondents who 
take part in the survey each month (over 
17,1)00), but also because of its purpose and 
the nature of the information it yields. 
While the manufacturing industry for exam-
ple, provides the cornunity with a vast at'-
lay of products, it is through the trade 
sector that all of its products ate market-
ed, bought and sold by the various levels of 
the domestic economy and finally reach the 
Canadian consumer. The development of modern 
economic theories has focused mainly on the 
concept of (national) demand for qoods and 
services in an effoit to understand and 
explain the various economic relationships 
that make up the ecomiomic system. Moreover, 
mm recent decades, management of national 

and for the whole economy, largely based 
these theories, has become a priority in 
short and medium term economic policies 

governments of the industrialized coun- 
es. The curient measure of retail trade 

therefore, one of the key components 
used by statisticians and economists to es-
timate consumption levels and final consumer 
demand, as shown in the national accounts 
and the many ecomiomu ic i ndi cat ore derived 
f Loin I hem. 

This monthly publication contains the 
latest results from the survey of retail 
sales of goods by merchants, traders, deal-
ers and retailers operating within Canada's 
borders. For the purposes of this survey, 
industries included in retail trade are, ac-
cording to the Standard Industrial Classi-
ficat ion,(1) those whose establishments are 
"primarily engaged in ( ... ) buying commo-
dities for resale to the general public for 
personal oi household consumption and in 
providing related services". The estimates 
are broken down according to the Classifica-
tion by Kind of Business (a refinement of 
the 1970 Standard Industrial Classifica-
tion), by regions and for four metropolitan 
imeas. These data are obtained from a sta- 

lical survey that combines both sampling 
ii census procedures. Survey respondents 

-, See Division J of the 1980 Standard 
Industrial Classification Manual, Cata-
logue 12-5011. 

Des grandes enquêtes statistiques couramment 
administrées par Statistique Canada, l'enquête 
mensuelle sur le commerce de detail est l'une des 
plus importantes. Non seulement en raison du nom-
bre de rCpondants gui a chaque mnois collaborent a 
l'enquête (plus de 17,000 enqutés) mnais aussi 
par son objet et la nature de l'information qui 
en dcoule. Car si l'activité de production par 
exemple, permet A la collect ivité de se procurer 
one vaste gamme de produits, c'est toutefois 
grace so commerce que cette multitude de biens 
est transiqée et khanqée sur des marches entre 
lee differents agents economniques pour finalement 
parvenir jusqu'au consomnmateur canadien. Or le 
développement des theories économiques contempo-
raines a largement mis l'accent sur le concept de 
is demanmie (nationale) de biens et services afin 
de mnleux comprendre et expliquer lee diverses 
relations economiques qui articulent le système 
économique. Par surcroIt, la gest inn de Ia de-
mande nationale de toute one économie, en qrande 
partie inspirêe de ces theories, est devenue au 
cours des dernières décennies, l'une des prio-
rites des grandes politiques économiques de court 
et moyen termes des gouvernements de pays indus-
trialisés. La mesure courante du commerce de 
detail constitue par consequent l'une des prmnci-
pales composantes gui permet aux stat ist iciens et 
aux economistes d'estimer le nivesu de la consom-
mation de biens et d'évaluer Is demande finale 
des consommateurs telle que présentée dans lea 
comptes nationaux et lea nomnhreux indicateurs 
Cconomiques qui en sont déiivés. 

Cette publication mensuelle présente donc lee 
plus récents résultats de l'enquête sur lee yen-
tee so detail de biens par des marchands, des 
commerçants, des concessionnaires ou des detail-
lants operant a l'intérieur des limites do tern-
toire canadien. Aux fins de cette enquête, lee 
industries considérées comme appartenant mu com-
merce de detail sont, d'après la classification 
type des industries(1), celles dont les établis-
sements ont comae "activité principale (...) 
l'achat de marchandises dane le but cte les reven-
dre au public pour usage personnel ou ménaqer et 
offrent des services qui s'y rattachent." Lee 
estimations sont ventilées suivant la Classifica-
tion par genre de commerce (one extension plus 
fine de is Classification des activités êcono-
miques de 1970) de même que par region ainsi que 
pour quatre zones métropolitaines. Ces données 
sont obtenues a partir d'une enquête statistique 

(1) Voir is division 3 do manuel de is Classifi-
cation type des industries, 1980, no 12-5011 
mu cataloque. 
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are divided into two broad categories, in-
dependent and chain stores, on the basis of 
their structure,and their each category is 
surveyed to obtain their monthly sales (see 
Appendix 11 for more details). 

The information provided by this survey 
is not only important to the various levels 
of government but is equally valuable to 
businesses that regularly carry on or are 
involved in retail trade in some form. Mar -
ket analysts in particular will find this 
publication to be of great interest. Other 
retail trade statistics (new motor vehicle 
sales, department store sales and stocks, 
merchandising inventories and so on) are al-
so disseminated to the general public and 
published regularly in other monthly bulle-
tiris.(2) For more information on this survey 
ot the Industry Division's statistical sur-
vey program in general, please contact the 
Retail Trade Section, Industry Division, 
Slat'LstLcs Canada, Ottawa, K1A 016, Tel: 
(613) 990-9656. 

f2) The publication entitled Retail Trade, 
Historical Statistics 1972-1979 (Cata-
logue 63-538) not only contains 
historical time series, but is also a 
valuable source of detailed informa-
tion. See the selected publications sec-
Lion at the back of this bulletin for 
other references. 

qiri est l'amalçjame d'un échant illnnnaqe et di 
recensement. Suivant leur structur', les répo-
dants a l'enqriête soul divsés en deux grand 
categories, les magasins indépendants et h sue-
cursales et chaque catéorie est par Ia s,nt 
enquêtée afin d'estirser leurs ventes mensijelles 
respectives (voir l'appendice II pour plus tie 
details). 

L'information fournie par cette enquête est 
tout aussi utile aux intervenants gui, de facnn 
porictuelle, opèrerit ou soul impliqués d'une rnani-
ère ou d'une autre chins Ic commerce au detail 
qu'aux différents paliers de qouvernements. Les 
analystes de marché tout spécialernent, seront in-
téressés par le contenu tie cette publication. 
D'autres statist iques reliées au commerce tie dé-
tail (les ventes de véhicules automobiles neufs, 
les ventes et stocks des grands unaqasins, les 
stocks coinmerciaux, etc...) soot également dis-
ponibles et diffusées Ru grand public en plus 
d'être régulièrement publiées davis dufférents 
bulletins mertsuels(2). Pour obtenir plus d'in-
formation sur cette enquête ou stir le programme 
d'enquêtes statistique.s de la Division de i'm-
dustrie en qCnéral, comniuniquer avec Ia Section 
du cotnmerce de detail, Division de l'industrie, 
Statistique Canada, Ottawa, K1A 016, tél: (613) 
990-9656. 

(2) La publication intitulée Coewnerce de detail, 
statistiques 	historiques, 	1972-1979 (,fl  
63-538 au catalogue) constitue une sour 
très intéressante de renseiqnements détaillt 
en plus des series chronoloqiques qui y soi 
présentées. Pour d'autres référeuices, con-
sulter Ia section du choix des publications 
Ia fin du present bulletin. 

4 
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A1i1iinr1irn 

DEE INI I IONS 
	

DEFINITIONS 

Iotal net sales include sales of new and 
us1 me: :hand i:e and receipts from repairs, 
cciii i pmerit ient a! , food se rv mg and other 
service act.ivities, less returns, adjust-
merits and discounts. Total net sales also 
include: trade-in allowances, coinnussrons 
earned from sales of goods owned by others, 
r)roprmetor's withdrawals of goods for per-
sonal use (at retail) and the sales and 
receipts of concessionnaires operating with-
in the outlet. Non-operating revenues, had 
debts recovered and sales taxes collected 
for remittance to a government agency are 
excluded. 

"Coriwnerce 	de 	detail" sqnifie, 	pour 	les 
besnins ule la presente pub! icat ion, "1 'ensemble 
des ventes faites per des pnints de vente au 
détai I". 

Un "point de vente au detail", suuivant Ia ne-
finit ion de Stat istique Canada, est kin local 
d'affaires (hahituellennent un maqasin) dont l'ac-
tivité principale eat la vente de marchannlises at 
de services connexes au grand public pour Ia con-
sninmat ion mCnagère oiJ personnel Ic. tea 
Lions relatives mm commerce uie detail ne prennent 
pam en compte les ventes directes, c'est--dire 
las ventes qui ne soot pas faites par l'intermé-
draire d'un point de vente au detail, par cxemple 
las ventes directes par démarchage, les ventes 
par distributeur automat ique, lea ventes de jour-
naux ou de revues faites diractement par les 
impimmneurs et Cdmteurs, et las ventes faites par 
les cercies du livre et les clubs de disques. 11 
n'y a qu'une exception: les ventes des grands 
nnaqasins faites par Ia poste ou par catalogue, 
qui soot classées dans in catéqorie des "mna(lasins 
de inarchandises dierses". En noire, le commerce 
de detail iie comprend pas les ventes niu detail 
des unites auxiliaires, par exemple, entrepôts, 
sieges sociaux, etc., ni les ventes des entrepre-
neurs dorit l'activité principale no reTve pas dii 
commerce uje detail, ni les operations de detail 
entre part iculiers. 

Les ventes nettes totales comprennent lea yen-
tes de marchandises neuves et usagées et des 
recettes provenant. de reparations, de locations 
de materiel de la vente de repas et d'autres 
acti'.ités de services, mains 1a valeur des ten-
dirs, les ajustements et lea rabais. Les ventes 
totales nettes comprennent egalement; la valeur 
des reprises, les commissions sum la venle de 
marehandises appartenant A autrui et la valeur 
(air detail) des marchandises prelevees par le 
propriétaire pour son usaqe personnel et lea van-
tes et recettes des concessions exploitees dans 
les points de verites. On ne prend pas en compte 
les recetles hors exploitation, lea recouvrements 
de mauvaises creances et lea taxes de vente per-
cries pour le counpte d'un orqanisrne public. 

"Retail irade", for the purpose of this 
i 'ui t , is defined as "the aqqi eqat e sales 
side through retaLl locations (outlets)". 

A "retail location", as defined by sta-
tistics Canada, is a "huiness location 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public, for 
household or personal consumption" • Retail 
trade estimates do not include any form of 
direct selling which bypasses the retail 
store, e.g., direct door-to-door selling; 
sales made through automatic vending ma-
chines; sales of newspapers or magazines 
sold duectly by printers or publishers; and 
sales made by book and record clubs. The 
inly exception is the mail-order and caIn- 
)que sales activities of department store 

:iusiilesses, which have been classified to 
he "general merchandise store" category. 

In addition, retail Lcade excludes: retati 
nles through ancillary units, ware- 

houses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and ie1ail transactions between 
mdii, iduals. 
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CLASSIFICAIION 
	

CIASSIFICAT ION 

Kind of E3usiness(1) 

Estimates of retail trade are stratified 
by region and by kind-of-business groupings 
which are based on the Standard Industrial 
Classifications and the retail kind-of-busi-
ness categories employed in the 1966 Census 
of Merchandising and Ser'ices. Since the 
monthly retail trade survey is a "location" 
survey, as rioted above, each individual 
(retail) location of a firm is assigned a 
kind-of-busines.s code based on its major 
activity (or type of commodities sold). 

In lhLs repoit, retail trade is strati-
fied into 27 major kind-of-business group-
ings plus a miscellaneous category. In 
order to increase the usefulness of these 
statistics, the composition of each kind-
of-business group is described at the end of 
the repoi L. 

Genre de comerce(1) 

Le; eat irnat loris relat IvOs au Commerce de dê-
tail soot stral ifi4es par region et par qroupe de 
qeiire de commerce. Ces groupes soot foiidés sur Is 
Classification des activités economiques et 1mm 
categories de genre de commerce de detail gui oat 
éte utilisées lors du recensement du commerce et 
des services de 1966. rLant donné que l'enquête 
mensijelle du commerce de detail est axee sur leo 
points de vente comae on l's indique ci-dessus, 
chaque point de vente au detail dune ent reprise 
me voit attribuer un code "genre de commerce" 
d'après son actiiité principale (ou le qenri de 
rnarchanlises vendues). 

Dana Ia prêsente publication, le commerce de 
detail est stratifie melon 27 qrands (1roupes de 
genre de commerce, outre is catnorie "Marchamido 
divers". Pour rendre ces statistiques plus iii-
les, onus decrivons la composition de chaque 
qroupe de genre de commerce Ia fin de [a publi-
cat ion. 

Type d'entreprise 

En plus d'être strat.ifiCes selon le genre d 
commerce, les estimations relatives su commerr 
de detail mont ventilees entre magasins succur-
sales et magasins indépendants. Les entreprise 
qui repondent N is définit ion suivante soot cla;-
sees dana la ratéqorie des maqasins è succor-
sales: 

Magasins a succursales "entreprise exploitant 
au mains quatre points de vente au detail dans ijn 
même genre de commerce, sous une mênie apparte-
nance juridique". 

Toute entreprise dont le schema de structure 
ne concorde pas avec la definition ci-dessus est 
classee automat iquement dans 1-a Categoric des 
maqasins independants, in seule exception etant 
les "grands maqasins" qui soot portes en totalité 
dana is catéqorie des maqasins succursales. 

(1) Pour une definition complete de chaque qemire 
dir commerce, consuiter la publication Com-
merce de detail statistiques historiques 
1972-1979, no 63-538 su catalogue. 

Kind of Organization 

The ietatl trade estimates, in addition 
to being stiatified by kind-of-business 
groupings, are also broken down into chain 
and independent components. Firms are clas-
sified to Lhe chain store component based on 
the following definition: 

Chain store organization "an organization 
operat inq four or more retail outlets in the 
same kind of business, under the same legal 
ownership". 

Any firm not meeting the above definition 
is automatically clasmifed as an "indepen-
dent" orqanizaLion, the only exception being 
"department stores" which are classified in 
their entirety to the chain component. 

(1) For a detailed definition of each kind 
of business, see Retail Trade Historical 
Statistics, 1972-1979, Catalogue 63-538. 
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M[ I H000LOGY 

Retail trade estimates are deried from a 
survey of Canadian "retail locat ions". Busi-
nesses are first classified to the retail 
sector on the basis of "census value 
added",(2) which is defined in retail trade 
as the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Cor,pariies which fall into the 
retail sector are then further classified to 
specific categories of hominess (using the 
three-digit 1960 Standard Industrial Classi-
fication code) on the basis of "major acti-
ity" - the proportion of sales accounted 

for by each kind of business or by each type 
of commodity sold. 

The next step in the classification pro-
cedure is to survey those businesses se-
lected for the sample in order to obtain 
information on the number and activity of 
locations operated. Such information is 
requited riot only to determine if individual 
ilr1esses, particularly mult i-locat ion hu- 
:Iesses, qualify for treatment as "chains" 

.11 definition Appendix II) but also to 
:Iate retail locations from non-retail and 

possible a more precise classification 
of each to one of more than 90 "kinds of 
business", which are subsequently grouped 
into 28 trade groups for purposes of publi-
cation. 

Because this is a location-oriented sur-
'fey, the scope of coverage is extended to 
include retail locations operated by non-
retailing businesses. When it is determined 
that a manufactuier (for example) operates 
one or more retail locations, the same 
treatment is gi.en as outlined above. Retail 
locations can be operated by businesses 
whose principal activity is manufacturing, 
wholesaling, goernrnent, construction, etc. 

The design of the survey provides the 
facility to reirse the monthly estimates to 
account for late responses. Each month the 
publication will contain preliminary esti-
mates For the current month and revised 
estimates for the preceding month. 

MTI-lflflfll fl11F 

Les estimations du commerce de detail sont 
tirées d'une enquête sur les "points de vente" mu 
detail mu Canada. Les entreprises soot d'abord 
classées dans le secteur do commerce de detail 
d'après 1m "a1eur ajoutée recens4e"(2), qui 
représente dans ce secteur, lii difference entre 
le prix de vente et le prix d'achat des biens 
endus pendant one période déteiminée. Les socié-

tés qui appartiennent mu commerce de detail soot 
ensuite classées dans des catéoories précises 
d'activités (code A trois chiffres de la Classi-
fication des activités economiques de 1960) 
d'après hi "principale activité", c'est--dire 
d'après la proportion des ventes dont rend compte 
chaque genre de commerce ou chaque type de mar-
charidises iendues. 

L'étape suivante du travail de classification 
consiste è faire on relevé des entreprises échan-
tillonnées dans le but d'obtenir des renseigne-
ments sur le nombre de points de vente et leur 
activité. De tels renseiqnements servent non 
seulement a determiner si des entreprises part]-
culières, notaniment les entreprises b points de 
'.ente multiples, peuvent être cons.idérées connie 
des "maqasins a succursales" (voir definition 
Appendice II), maim aussi a distinquer les points 
de vente mu detail des autres types de points de 
vente et d'ainsi assurer uri classement plus pré-
cis de chacun d'eux parmi plus de 90 genres de 
commerce. Subséquemment, ces genres de commerce 
soot mqrégés en 28 groupes pour fins de publica-
tion. 

L'enquête étarit axée sur les points de vente, 
le champ d'enquête a été étendu aux points de 
'ente mu detail exploités par des entreprises 
autres que des magasins de detail. Lorsqu'on a 
établi, par exemple, qu'un fabriguarit exploite un 
ou plusieurs locaux de vente mu detail, on pro-
cede de la mênie façon qu'ind.iquée ci-dessus. Des 
locaux de vente mu detail peuvent être exploités 
par des entreprises dont l'activité principale 
est. Ia fabrication, le commerce de gros, l'admi-
nistratiori publique, Ia construction, etc. 

Le système supportant l'enquête permet la 
revision des estimations niensuelles efin de tenir 
coinpte des réponses tardives. La publication 
mensuelle fournira donc des données provisoires 
pour le mois en cours et des doonées rérisées 
pour le mois précédent. 

The monthly retail trade estimates con- 	 On établit les estimations mensuelles rela- 
i:ied in this reporl are produced by means 	 tives au commerce de detail que renferme hi pré- 
:i sample survey using methodology which 	 sente publication mu moyen d'une enquête par 

- For udditional information, see the 1970 
	

_F2T-Pour de plus amples renseigniements, voir le 
Standard 	Industrial 	Classification 	manuel de la Classification des activités 
Manual, Catalogue 12-501E, Pages 9-11. 	 économiques, 1970, no 12-5011 mu cataloque, 

pages 9-11. 
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sonclaqe dorit Ia mthodolnqi 	liF: o ;nr'1rn 
de cel le ut ii isée pour 1 
parti jusqu'A la fin de 197. 

Cette nouvelle méthodrilLil] 	fit p1 	pn 	neil 
misc en application parce qu'il n'e.istait plus 
de source adequate de renseignements disponihies, 
après 1969, pour meltre jour la part ic indCpen-
dante de l'ancien échantillon pour tenir compte 
des nouvelles entreprises (créat ions) et (nu) de 
celles gui fermalent leurs portes (dispari-
tions). Le niveau des ventes déterminé par le 
nouvel échantillon démontre qu'il y avait in 
certain deqré de .sous-est.imat ion, laquelle sous-
estimation avait atteint 4% en 1974. NCanmoins 
les tendances mnensuelles mesurées par l'mincien 
ainsi que par le nouvel échantillon soni passa-
hiemnent similaires. 

chant ii ion 

La liste de Revenu Canada (Inipt) a été corn-
plétée par la liste des magasins succursales 
ainsi que des grands maqasins et par une liste de 
fichier aréolaire pour reconstituer l'univeis de 
cette enqute. Un échantillon d'environ 16,001) 
entreprises indépendantes, stratifié par r6-
gion(3) et selon le schema de codage de la Clas-
sification des activités économiques, a été 
prélevé sur cet univers et a fait l'objet d'une 
enquête en vue de determiner le genre d'activiL 
de chaque entreprise. Des estimations sore 
ensuite établies tous les rnois et stratifin 
selon le groupe de commerce et la region. 

La méthode d'estimation des ventes tota1rs al 
detail consiste confler les données déclarées 
par chaque unite échantillbniiée aux dimensions de 
l'univers en multipliant les données de I'unité 
par l'inverse de Ta probabilité de choix de 
l'unité. Dans le cas des entreprises non décla- 
rantes 	temps(4) un mois donné, on procède N une 
imputation 	l'aide d'une méthode statistique qui 
fait intervenir divers éléments comme les moyen-
nes de cellule, les ventes du dernier mois, 
d'autres tendances, etc. Ainsi, ii doit y avoir 
tine estimation des ventes pour chaque entreprise 
échant illonnée. 

Les résultats de l'enquête ne sont pas raccor-
des a ceux du recensement. tine étude comparative 
entre les estimations obtenues dans le cadre de 
cette enquête ainsi que celles obtenues lors d'un 
recensement sera effectuée afin de délerminer la 
cause de tout écart entre les deux niveaux, ce 
qui nous permettra de rectifier les statistiques 
et de compenser les erreurs nu les divergences 
relevées (comme un classemnent erroné selon le 
genre de commerce, une surest imation dans des 
cellules parLiculires, etc.). 

Les zones métropolitaines de Montréal, 
Toronto, de Winnipeg et de Vancouver correri-
pondent aux zones métropolitaines du recensp-
merit de 1971. 
Les declarations tardives sont toujours con-
sidérées dans le calcul des estimations révi-
sCes. 

differs substantially from that used for the 
estimates published to the end of 1974. 

The new methodology was primarily devel-
oped because, after 1969, there was no ade-
quate source of information available to 
update the independent portion of the old 
sample to account for firms corning into ex-
istence (births) and/or going out of busi-
ness (deaths). The levels established by the 
new sample indicate there was a downward 
bias in the old sample which had grown to 
about 4% in 1974. Even so, the monthly 
trends are relatively consistent between the 
old and new samples. 

Siipie 

A Revenue Canada (Taxation) list, supple-
mented by chain and department store lists 
and an area file list, comprises the uni-
verse for this survey. A sample of approxi-
mately 16,000 independent firms, stratified 
by region(3) and by the Standard Industrial 
Classification code has been selected from 
this universe and surveyed in order to 
verify the kind of business of each firm. 
Estimates are then produced monthly, stra-
tified by trade group and regLon. 

The method used for the estimation of 
total retail sales is one in which each 
sampled unit's reported data is inflated to 
universe levels by multiplying the reported 
data of the sampled unit by the inverse of 
the probability of selection for the unit. 
For firms which do not respond on time(4) in 
a particular month, an estimate is imputed 
using a statistical technique which employs 
a nr.siiber of components such as: cell aver-
ages, last month's sales, other trends, 
etc. Consequently each firm in the sample 
must have an individual estimate of sales. 

The results of the survey are not linked 
to census results. Instead, the estimates 
derived in the course of the survey will be 
compared with census data in order to deter-
mine the cause of any differences which may 
be found to exist between the two levels. 
Based on these findings, revisions will then 
be made to compensate for any errors or 
discrepancies discovered (such as in coding 
of firms to erroneous kinds of business 
codes, over-estimation in particular cells, 
etc.). 

The metropolitan areas of Montréal, 
Toronto, Winnipeg and Vancouver are 
census metropolitan areas as defined by 
the 1971 Census. 
Late responses are included in revised 
estimates. 
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COMPONENTS OF THE SURVEY UNIVERSE 
	

rLEMENIS DE L'UNIVERS DE L'ENQUNE 

Ihe wii ti ;e used for th is ;tilvev i- cam-
posed of two basic pails: a master file list 
(i ricluci I.ng chain and department store compo-
nents) and an area file list. These compo-
nents provide an adequate tepresentation of 
the Lelarl trade universe. 

L'untvers de l'enquêto cocnprend deux 41mnerits 
fondamentaux: une liste de fichier principal (y 
coinpris leo 614ments maqasinis 6 succursales et 
grands maga.sins) et urie liste de fichier area-
laire. Ceo éléments représenlent tie mariiëre adé-
quale l'univers dii commerce tie detail. 

The Survey Master File 

The survey master file is based on a 
series of profiles developed from the retail 
slore part kon of the Revenue Canada (Taxa-
tion) master file and is stratified by 
region and by Standard Industrial Classifi-
cation code. This comnponeril is a list of all 
retail businesses having a payroll deduction 
account number (i.e., having employees for 
whom payroll deductions are made). It is 
updated monthly for new firms coining into 
business, for firms going out of business 
nd, in the case of existing firms, for any 
'lianges in name, address or nature (kind) of 
usiness. Ihese updates originate from both 

bevertue Canada (Taxation) and from Statis-
ics Canada survey sources. As these updates 

are received, firms going out of business 
are dropped from the sample and a sample of 
bulbs is selected from among new firms 
which have gone into business, thus provid-
ing a monthly birth/death adjustment. 

Records on the survey master file are 
sampled using a given probability of selec-
tion determined by geographical locatton, 
Standard Industrial Classification code and 
cell size. To create the original sample 
file, the complete survey master file was 
sampled. Since that time, only the births 
have been sampled each month. 

Chain and Deoartment. Store Comnonent 

The chain and department store list is a 
';ub-set. of the survey master file compo- 

P  
menl. The businesses on this list are those 
jhich have been identified (from Statistics 
Lanada sources) as chains or department 
utoi'es and which have been sampled with cer-
tainty (i.e., each business is surveyed). 
This component, as well as being updated 
monthly using Revenue Canada information, is 

Fichier principal de l'enguête 

Le fichier principal de l'enquête du commerce 
de vente mu detail et fondé sun tine série de 
piofils tires de Ia fraction do fichier principal 
de Revenu Canada (Impôt) se rapportant aux corn-
merces de vente au detail et est stratifié par 
region et scion le schema de codaqe de la Classi-
ficat ion des activités éconornitiues. Cet élément 
du fichier est one lisLe de toutes leo entrepni-
ses de vente mu detail gin ant un nurnéro de 
compte de relenues our Ia pmye (entreprises ayant 
des salaries b l'éqard desquels des deductions 
soot laites aux fins de l'impôt). Cette liste cot 
mise a jour tou.s leo mois; il s'agit de prendre 
en comnpte la creation de nouvelles entreprises, 
la dispanition d'entreprises et dans Ic cam 
d'entreprises existantes, tous leo chanqements de 
nom, d'adresse ou de genre de commerce. Ces mises 

jour s'appuient our des enquêtes tie Revenu 
Canada (lmpôt) et de Statistique Canada. Des que 
l'on dispose de ceo mises jour, leo entreprises 
gui ceosent toute activité soot élimninées tie 
l'échantillon et un échantillon de creations eat 
prélevé sun les nouvelles entreprises, ce gui 
perrnet un ajustement mensuel en fonct ion des 
creations et des disparit ions. 

Des enregistrements du fichier principal de 
l'enquête soot échanttllonnés d'après une proha-
bilité donnée de select ion déterminée par le lieu 
d'exploitat ion, le schema de codage de Ia Classi-
fication des activités économiques et la taille 
des cellules. Lors de la constitution du fichier 
de l'êchantillon initial, la selection a porte 
sur tout le fichier principal de l'enquête. 
Depuis lors, settles les créat ions ont fail 
l'objet d'un échantillonnaqe tous les mois. 

lément magasins a succursales et grands magosins 

La liste des maqasins ô succursales et des 
grands magasins constitue un sous-ensemble de 
l'élément fichier principal de l'enquête. Les 
établissements commenclaux fiqurant stir cette 
li.ste soot ceux qul ant été identifies (d'après 
les documents de Statistique Canada) comme maria-
sins 6 succursales et grands magasins et gui ant 
éte échantillonnés avec certitude (chaque entre-
pnise faiL partie de l'échantillon). Cet élément, 
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also updated annually. The annual updates 
are based primarily on returns obtained in 
the course of the Annual Chain and Depart-
merit Store Survey, as well as on information 
derived from other sources such as trade 
magazines, etc. 

gut est mis a jour bus leo mois d'oprès 1 
données de Revenu Canada, fait 6q@lement l'ohi 
d'une misc N jour annuelle. Ceo dernires mises 
jour soft fondes principalement sur leo décl-
rat ions obtenues dons le cadre do l'enquête an-
nuelle suE los inagasins 	succursales et leo 
grands Inagasins, ainsi quo our des renseignernents 
poises b d'autres sources comme los revues par -
tant our le commerce, etc. 

E16rnent fichier gographigue (aréolaire) 

Le but premier do fichier qéoqraphique est tie 
completer la base tie l'échantillon. Cet êlément 
supplernentaire permet: 

d'établir one estimation visant leo entreprises 
gui no figurent pas dons le fichier principal de 
l'enquête (entreprises no comptant aucun salarie 
pour lequel on procède a des deduct ions oux fins 
de I'impôt); 

de corçenser le "retard" d'obtention des ajuste-
menlo en fonct ion des créat ions au inoyen du 
fichier principal do l'eriquête. 

On a constitué le fichier qéographique en 
choisissanit un certain nanibre de secteurs qéogra-
phuques su Canada ( l'aide do données de Pen-
quête stir la population active) de facon 
couvrir tout le Lerritoire canadien l'exceptin' 
du Yukon et des Territoires du Nord-Duest. Ln 
secteurs choisis ant ensuite été entièremei 
denombres par des représentonts réqionaux et on 
ainsi obtenu un fichier qéoqraphique comprenant 
tous leo établissements cornmerciaux de ceo sec-
tours. On a compare cc fichier au fichier princi-
pal de l'enquête pour determiner quelles entre-
prises Iiquraient dons leo deux fichiers. Pour cc 
gui est de ces entreprises, l'univers a été re-
présenté par l'échantillon d'entreprises prélevé 
sur Ic fichier principal de I'enquête. Toutes les 
cot reprises sans pendant (dons le fichier area-
loire) ant été automat iquement incorporées au 
fichier tie l'échantillon. Tous leo inois depuis To 
premier dénombrement, on douzime des réqions 
chotsies a fait l'objet d'un autre dénombrement 
coinplet visant A determiner quelles nouvelles 
entrepnises ont vu le jour au cours de l'année 
prCcCdente. Ces nouvelles entreprises soot 
ensuite réappariées avec le fichier principal de 
l'enquête. De la memo facon toutes les nouvelles 
cot reprises ajnutées mu fichier principal do 
l'enquête au moyen de mises jour tirées do 
fichier de Revenu Canada (Impôt) soot réappariées 
chaque rnois avec le fichier géographique. Les 
entreprises pour lesquelles on a trouvé un 
pendant au cours des deux processus tie comparai-
son précéderament décrits sont radiées do fichier 
géographique et demeurent sur le fichier princt-
pal de l'enquête o'u elles ont one probahtlit 
d'être choisies. Le reste des enireprises dii 

fichier géographique pour lesquelles on n'a p:n 

trouvé un pendant soot inclus dons l'échantilln. 

Area File Component 

The purpose of the area fun, essen-
holly, is to supplement the sample frame. 
This additional input has two uses: 

to provide an estimate for firms which do 
not appear on the survey master file (i.e., 
having no employees for whom tax deduct ions 
are made); 

to compensate for the time lag involved in 
obtaining a birth adjustment through the 
survey master file. 

The area file was derived by selectinq a 
number of areas in Canada (as defined by the 
Labour Force Survey), covering all regions 
with the exception of the Yukon and North-
west Territories. To create the area file 
portion of the sample frame, the selected 
areas were completely enumerated by field 
represenlatives and an area file composed of 
all businesses in the selected areas was 
created. This file was then matched against 
the survey master file to determine which 
firms were present on both files. For those 
firms which appeared on both files, the uni-
verse was represented by the sample of firms 
derived from the survey master file. All 
unmatched firms (on the area file) auto-
matically became part of the sample file. 
Every month since the original enumeration, 
one twelfth of the selected areas have been 
completely re-enumerated in order to locate 
any new firms which may have come into exis-
tence during the preceding year. These new 
firms are then matched against the entire 
survey master file. Similarly, all new 
businesses which have been added to the sur-
vey master file from the Revenue Canada 
(Taxation) updates are matched each month 
against the entire area file. Once it has 
been determined that firms are on bolh 
files, they are removed from the area file 
and given a chance of selection on the 
survey master file, the remaininq unmatched 
firms on the area file are included in the 
sample. 

I 
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DATA RELIABILITY 

The statistic-i in this publication are 
esl i.inales deried from a sample survey and, 
as such, can be subject to errors. The fol-
lowing malerial is provided to assist the 
reader in the interpretation of the esti-
mates published. 

Sampling and Non-sampling Errors 

Estimates derived from a sample survey 
are subject to a number of kinds of errors. 
These errors can be broken down into two 
major types: sampling and non-sampling. 

Sampling Errors 

Sampling errors sle present because ob-
;ei vat ions are made only on a sample and not 

10  un the entire population. The sampling 
tri-or depends on factors such as the size of 
the sample, vai.iability in the population, 
sampling design and method of estimation. 
For example, for a given sample size, the 
sampling error will depend on the stratifi-
cation procedure employed, allocation of the 
sample, choice of the sampling units and 
method of selection. (Further, even for the 
same sampling design, we can make different 
calculations to arrive at the most efficient 
estimation procedure.) 

in sample surveys, since inference is 
made about the entire population covered by 
the survey on the basis of data obtained 
from only a part of the population, the re-
sults are likely to he different than if a 
complete census was taken under the same 
general survey conditions. The most impor-
tant feature of probability sampling is that 
the sampling error can be measured from the 
sample itself. 

App(nidtui ,  V 

FIABILITC DES DONN1ES 

Ce bulletin présente des estimations fondées 
sur une enquêle par chantillonnaqe qui risquent, 
par consequent, d'être entachées d'erreurs. La 
section qui suit vise a faciliter, pour le lee-
teur, l'interprétation des estimations gui sont 
pub bees. 

Erreurs d'chantiu1onnae et autres erreurs 

Les estimations établies Sm' la base d'une 
enquête par échantillonnage sont sujettes 
diffêrents types d'erreurs. On les regroupe en 
deux grandes categories: lea erreurs gui sont 
dues h l'échantillonnage et celles qui ne le sont 
pas. 

Erreurs d'chant i ilonnaqe 

Ce genre d'erreur existe parce que lea obser-
vations portent uniquement am' un echantillon, et 
non sur l'enaemble de la population. L'erreur 
depend de facteurs tels que la taille de l'échan-
tillon, la variahilité de Is population, le plan 
de sondaqe ci la rnéthode d'estimation. Pour une 
taille donnée d'échantillon, par exernple, l'er-
reur d'échanlillonnage sera fonction de la me-
thode de stratification adoptée, de l'attrihut ion 
de I'échantillon, du choix des unites sondees et 
de Ia méthode de s4lect ion. (nn peut même, dana 
le cadre d'un seul plan de soridage, effectuer 
plusieurs calculs pour arriver a la méthode 
d'estiination la plus efficace.) 

Comae, dana une enquête par échantillnnnage, 
on tire des conclusions sur l'ensemble d'une po-
pulation a partir des données concernant une 
panic seulement, lea résultats seront probable-
meiit différents de ceux qu'on aurait obtenus en 
recensant toute la population dans lea mêmes 
conditions. La principale caractenistique des 
sondages probabilistes, c'est gum l'erreur 
d'echantillonnage peut être directement mesurée 
parlir de l'échantillon. 

Non-sampling Errors 

These errors are present whelher a sample 
a complete census of the population is 
n. Non-sampling errors can he altributed 

Wie 

or more of the following sources: 

Leverage error. This error can result from 
incomplete hating and inadequate coverage 
of the populal ion of interest. 

Erreurs non liees h l'echantillonnage 

Ces erreurs se retrouvent tant dans les recen-
semenis que dans les enquêtes par echantillon-
nage. Files sont dues a un ou plusieurs facteurs 
parmi lea suivants: 

Le champ couvert par l'enquête. L'erreur peut 
résulter d'un listaqe incomplet et d'une couver-
ture insuffisante de Is population visée. 
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Measures of Sinpling and Non-snp1ing Errors 

La rponse. Ici, l'erreur pent être attrihijahl 
la conception du questionnaire et aux caractéri 
Liqiies de la question, h l'incapacité on an refii; 
de l'enqueté de fournir des renseiqnement; 
exacts, 	l'interprétation fautive des question; 
due a des problèmes d'ordre s&nant ique, ou aiix 
variations, d'un interviewer h l'autre, dans 
l'explication des questions oti dans I'interpréta-
tion des réponses. 

La non-réponse. Certains enquêtés refusent de 
répondre, tandis que d'autres en sont incapables 
on encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent être imputécs 
partir des chiffres burns par les répondants on 

1aide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connalt généralement pas avec precision l'impor-
Lance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caractéristiques gui distin-
quent les répondants des non-répondants. Comme ce 
type d'erreur prend habituellement de I'ampleur 
mesure que diminue le taux de réponse, on s'ef-
force d'obtenir le meilleur taux de réponse pos-
sible. 

Le traitement. L'erreur pent se produire ions 
des diverses êtapes du traitement, telles que le 
codage, l'entrée, la verification, la pondéretinn 
et la totalisation, etc. 

11 est dilficile de mesurer les erreurs nil 
liées 6 l'échantillonnage. De plus, ii faut In 
cerner a un ni'veau o'u elles ne nuisent pas 
l'utilnsation ou l'interprétation des chiffre;; 
définitifs. Quant aux estimations du present 
bulletin, tout a été mis en oeuvre afin de mini-
miser les erreurs non liées l'échantillonnaqe. 
Ainsi, les unites ont été définies avec heaucoup 
de precision, an moyen des listes les plus 
jour; his questionnaires ont été eoncus avec soin 
afin de réduire an minimum les différentes inter-
prétat ions possibles (on a demandé aux inter-
viewers de poser les questions telles qu'elles 
figurent aux questionnaires); les diverses étapes 
de verification et de traitement ant fail l'ohjet 
de contrôles d'acceptation détaillés; on na 
absolument rien negligé pour que le taux de non-
réponse et le fardeau de réponse soient faihies. 

Eva1uation de l'erreur d'échantillonnage et de 
l'erreur non liée a l'échantiflonnage 

Data response error. This error may be due 
to questionnaire design and the character-
istics of the question, inability or un-
willingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties and different tendencies of differ-

ent interviewers in explaining qiient ions or 
interpreting responses. 

Non-response error. Some respondents may 
refuse to answez questions, some may be 
unable to respond, while others may be too 
late in responding. Data for the non-
responding units can be imputed using the 
data from responding units or some earlier 
data on Lhe non-responding units if avail-
able. The extent of error due to imputation 
is usually unknown and is very much depen-
dent on any characteristic differences 
between the respondent group and the non-
respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore 
made to obtain as high a response rate as 
possible. 

Processing error. These are the errors that 
may occur at 'various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and inter-
pretation of final results. With regard to 
the estimates of this publication, all at-
tempts have been made to minimize the non-
sampling errors; units have been defined in 
a most precise manner and the most up-to-
date listings have been used; the question-
naires used in the survey have been care-
fully designed to minimize different in-
terpretations (interviewers have been 
instructed to ask the questions as printed 
on the questionnaires); detailed acceptance 
testing has been carried out for the differ-
ent stages of editing and processing; every 
possible effort has been made to reduce the 
non-response rate as well as the response 
burden. 

Sanlinq Error Measures 

The sample used in this survey is one of 
a large number of all possible samples of 
the same size that could have been selected 
using the same sample design under the same 
general condiL.ions. If it was possible that 
each one of these samples could be surveyed 
under essentLally the same conditions, with 
an estimate calculated from each sample, it 

Erreur d' échanti lionriage 

L'échantillon utilisé aux fins de la présenL 
enquête est un des nombreux échantillons de mêni 
tailie qui auralent pu être choisis selon le rnêtrl 
plan et les mêmes conditions. Si chaque échati-
tillon pouvait faire i'objet d'une enquête ment 
essentiellement dans les mêmes conditions, ii 
faudrait s'attendre ce que l'estimat ion calcu-
lee vane d'un échantillon A l'autre. On nomrne 

I 
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P
mold be expected that the sample estLmates 
mould difiei from each other. The average 
st inmate derived from all these possible 
;omple cc]. inmates is termed the expected 
value. The expected value can also be 
expressed as the value which would he 
oblained if a census enumeration was taken 
under identical coridit loris of collect ton and 
processing. An estimate calculated from a 
sample survey is said to he precise if it is 
near the expected value. 

Sample estimates may differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample esti-
mate with respect to its expected value can 
be measured. The variance of estimate is a 
measure of the precision of the sample esti-
mate and is defined as the average, over all 
possible samples, of the squared difference 
of the estimate from its expected value. 

Once the sample estimate and the variance 
of the sample estimate are derived, other 
measures of precision can be calculated. For 
example, the standard error, defined as the 
square root of the variance, is a measure of 
the sampling error in the same units as the 
stimate (e.g., dollars). The standard error 

1 measure of precision in absolute terms. 

, 	

coefficient of variation, defined as the 
ridard error divided by the sample esti- 
e, is a measure of precision in relative 
is. For comparison purposes one may more 

tvuciily compare the sampling error of one 
estimate to the sampling error of another 
estimate through the use of the coefficient 
of variation. 

The measure of sampling error shown in 
this publication under Text Table 1, tIMea _ 

sures of Reliability', is the coefficient of 
variation. 

The formula used in calculate t.he pub-
lished coefficient of vatiatioui in Text 
Table I is: 

CV(X) = 5(X) 
X 

Where X = the estimate 
S(X) = the standard deviation of X 

The percentage error (PE) of X will be: 

PE(X) = CV(X) x 100%. 

For example, an estimate X = $8,000,000 with 
standard deviation 5(X) $400,000 has a 
ificient of variation of .05 and assuming 

'  mormat distribution we can say; "the prob-
i lity is approximately 68% that the actual 
icentage error in the $8,000,000 estimate 
less than 5%". 

valeur probable l'estimatinn mnoyenne obtenue de 
tons les 4chantillons possibles. Autrement dit, 
Ia valeur probable est celle qu'on obtiendrait en 
recensant toute im poprilat inn daris dec condrl ions 
ideni Iques de collecte et de traitement . line 
estimation calculée A partir dune nnquête par 
échantillonnaqe est dite precise lorsqu'elle 
sapproche de Is valeur probable. 

Or, les estimations fondées sur an Rhantillon 
perivent ne pas correspondre h Ia valeur proba-
ble. Cependant, cornme 1cc estimations proviennent 
d'un 6chantillon probabiliste, it est possible 
Pen mesurer is variahiiité par rapport 6 leur 
valeur probable. Ainsi, Ia variance d'urie estima-
tion, gui en macsure la precision, cc definit 
comme la moyenne, parmi tons les dchantillons 
posoihies, des carrés de Ia difference entre 
l'estimatton et la valeur probable. 

line fois qu'on a calculé l'estimation et sa 
variance, il devient possible de nesurer la pré-
cision autrement. Par exemple, l'erreur-type, 
soit Ia racine carrée de Ia variance, secure 
l'erreur d'échantiilonnage dans is même unite que 
l'estirnation (en dollars, notamment). Autrement 
dit, i'erreur-type secure is precision en termes 
absolus. Par contre, le coefficient de variation, 
c'est--dire l'erreur-type divisée pal' l'estima-
ion, mesure la precision en teirnes relat ifs. 

Ainsi, l'emploi du coefficient de variation 
facilite is comparaison de l'erreur (1'échantil-
loinnage de deux estimations. 

C'est le coefficient de variation gui .sert 
évaluer l'erreui -  d'échantillonnaqe aim tableau 
explicatif I "]4esire de Ia fiahilité". 

Voici is formimle utilisCe pour calculer 1cc 
coefficients de variation du tableau explicatif 

CV(X) = 5(X) 
X 

daris laquelle X est l'estimation 
5(X) est l'écart-type de X 

L'erreur de X en pourcentaqe (FE) correspondra : 

PE(X) = CV(X) x 100 %. 

Par exemple, le coefficient de variation d'une 
estimation X = $8,000,000 o'u l'écsrt-type 50) 
atteint $400,000 correspond Ii .05; si i'on sup-
pose one distribution normaie, on peut affirmer 
qu'il existe one probabilité d'environ 68% que 
l'estimation de $8,000,000 comporte un pourcen-
tage reel derreur inférieur h 5%. 
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TEXT IABt[ I. Measures of Relithility, by Kind of Business and by Reqion, June 1987 Preliminary, May 1987 Revised 

Response rate 

Taux de réponse 

Chain stores 	 Independent stores 

Magasins a succursales 	Maqasina indépendants 

Preliminary Revised Preliminary Revised 
estimate estimate estimate estimate 

Estimation Estimation Estimation Estimation 
préliminaire révisée préliminaire révisée 

No. 
per cent - pourcentaqe 

Kind of business: 

1 	Combination stores (groceries and meat) 72.8 84.8 72.4 85.6 
2 	Grocery, confectionery and sundries stores 50.0 69.7 57.8 711.8 
3 	All other food stores 74.7 87.4 54.2 69.1 

4 	Department stores 95.9 95.9 - - 

5 	General merchandise stores 35.5 85.5 65.9 77.3 
6 	General stores 47.4 42.1 65.4 79.3 

7 	Variety stores 95.2 95.2 75.5 83.4 
8 	Motor vehicle dealers 85.7 85.7 66.4 87.0 
9 	Used car dealers - - 59.0 72.7 

10 	Service stations 56.0 74.4 59.5 76.9 
11 	Garaqes - - 61.0 
12 	Automotive parts and accessories stores 77.8 88.9 711.4 

I) Men's clothing stores 89.3 95.1 64.3 
14 Women's clothing stores 68.0 86.9 64.1 it'. 
15 Family clothing stores 72.2 87.1 66.7 80.0 

16 Specialty shoe stores 118.2 96.11 72.7 84.4 
17 Family shoe stores 81.9 86.0 69.5 81.0 
itI Hardware stores 56.2 56.2 67.0 77.9 

19 Household furniture stores 52.6 78.9 56.6 71.5 
20 Household appliance stores 83.3 83.3 62.9 76.0 
21 Furniture, TV, 	radio and appliance stores 86.7 96.7 71.2 82.9 

22 Pharmacies, patent medicine and cosmetics 61.4 77.9 67.3 82.9 
stores 

23 Book and stationery stores 73.6 86.4 66.8 74.4 
24 Florists 42.9 71.4 57.0 69.8 

25 Jewellery stores 78.1 84.0 65.1 80.2 
26 Sporting goods and accessories stores 81.7 81.7 61.6 75.8 

27 Personal accessories stores 69.3 78.6 60.4 73.5 
28 All other stores 56.9 78.4 58.5 72.1 

29 TOTAl., ALL STORES 68.8 83.4 62.5 76.7 

Regions and selected metropolitan areas 

30 Newfoundland 69.2 87.8 47.3 66.0 
31 Prince Edward Island 73.7 89.5 51.3 70.4 
32 Nova Scotia 72.7 90.9 62.5 74.3 
33 New Brunswick 71.5 88.5 61.4 77.7 
34 Québec 70.8 83.7 71.7 84.0 
35 Ontario 65.3 81.9 61.4 75,5 
36 Manitoba 71.8 83.5 62.5 71.R 
37 Saskatchewan 71.2 83.4 62.7 77.4 
38 Alberta 66.1 81,8 54.1 72.9 
39 British CoRenbia 70.7 82.4 62.9 77.1 
40 Yukon and Northwest Territories 35.7 64,3 42.7 68.1 
41 Montréal 72.4 84.8 68.5 82.1 
42 Toronto 62.7 79.7 57.2 72.4 
43 Winnipeg 72.8 85.5 63.3 72.6 
44 Vancouver 72.6 84.1 59.1 73.5 

I 

I 



10 

77 

IABEEAU EXPLICATIF I. Mosure de is fithilité, selon le genre de comerce et Is region, juin 1987 préliminaire, mai 1987 

rev iaé 

Hsponse fraction 

Fraction de réponse 

Chain stores 	Independent stores 

Magasina h succursales 	Maqasins indépendanta 

Coefficient of 
variat ion, 
preliminary 
estimate 

Coefficient de 
variation, 
estimat ion 
p ré 1 is ins ire 

Preliminary Revised Preliminary Revised 
eat imate estimate estimate estimate 

Estimation Estimat ion Estimation Estimation 
préliminaire rCvisée prCliminaire révisée 

NO 

per cent - pourcentage 

Genre de comerce: 

94.3 94.9 80.6 91.7 .037 Cpiceries - Rnucheries 
61.9 65.8 63.8 76.5 .069 tpiceries, confiseries et articles divers 
89.1 92.4 58,9 72.2 .025 Thus lea autres rnaqasins rialiments 

97.8 97.8 - - - Grands magasina 
31.6 85.9 74.8 89.4 .027 Maqasins de marchandises diverses 
58.4 63.1 68.3 85.2 .033 Magasins qénCraux 

99.6 99.6 80.5 83.0 -- Bazars 
75.9 73.1 11.1 90.2 .031 Concessionnaires dautomohilea 

- - 60.6 81.6 .025 Vendeura d'automohiles doccasion 

1.1 79.5 67.0 81.0 .022 Statians-aervice 
- - 74.8 85.1 .024 Garages 

• 95.8 76.0 88.2 .050 Maqasins de pièces eL daccessoires 
d automobiles 

97.2 61.9 74.0 .020 Maqaaina de vétements pour homes 
• 89.9 68.0 79.9 .021 Maqasins de vétementa pour dames 

813.5 93.7 69.8 83.9 .019 Maqasins de vétements pow la famille 

77.3 92.0 76.0 82.4 .022 Magasins de chausures apécialisées 
87.7 92.1 74.0 84.2 .044 Magasins de chausmures pour Is famille 
87.3 84.7 79.9 86.5 .024 Quincailleries 

76.2 85.1 61.6 79.5 .064 Maqasins de meuhies 
713,7 76.9 72.2 78.1 .184 Maqaaina dappareils ménagers 
91.1 94.1 78.3 95.4 .011 Maqaains do meubles, téléviseurs, radios 

et accessoires 
77.3 86.8 71.6 87.6 .015 Pharmacies, rnédicamenta hrevetés et pro- 

duits de heauté 
72.0 80.1 70.0 80.8 .059 Librairies et papeteriea 
68.5 82.0 59.6 74.7 .140 Fleuristes 

91.1 92.8 69.7 81.7 .051 Bijouteries 
89.1 84.0 68.6 86.6 .033 Magasina darticles de sport at d'accea- 

soires 
90.1 92.5 70.6 79.9 .097 Maqasins d'accessoires personnels 
73.0 95.1 66.7 80.3 ... tous los outres maqasins 

84.0 91.9 70.4 85.8 .011 TOtAL, EP4SEILE DES I4ACASINS 

Regions et certaines zones iuétropolitaines 

79.9 94.4 55,6 75.9 .021 Terre-Neuve 
88.6 95.5 47.8 75.9 .023 11e-du-Prince-Fdouard 
89.3 95.1 70.5 87.0 .041 Nouvelle-Fcosse 
90.7 96.5 66.2 86.0 .030 Nouveau-Brunswick 
1)5.9 90.8 73,9 88.7 .019 Québec 

92.6 70.8 85.3 .017 Ontario 
87.2 72.0 82.8 .011 Manitoba 

1.1 92.3 72.7 85.8 .026 Saskatchewan 
92.2 62.2 83.0 .015 Alberta 
91.5 69.1 84.2 .032 Colombie-Britannique 

5.6 21.6 51.8 77.1 .051 Yukon et Territoirea du Nord-Ouest 
17.8 91.1 72.8 88.0 .023 Montréal 
80.2 91.8 69.9 85.0 .030 Toronto 
90.2 90.4 71.7 82.7 .021 Winnipeg 
89.8 90.3 68.0 83.5 .026 Vancouver 

2 
3 

4 
5 
6 

7 
8 
9 

10 
11 
12 

13 
14 
15 

16 
17 
1)3 

19 
20 
21 

22 

23 
24 

25 
26 

27 
28 

29 

30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
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Non-siw 1 ing Error Measures 

The exact population value is aiuii-d wt or 
desired by both a sample surey as well as a 
census. We say the estimate is accurate if 
it is near this value. Although this value 
is desired, we cannot assume that the exact 
alue of every unit in the populatton or 

sample can be obtained and processed without 
error. Any difference between the expected 
value and the exact population value is 
termed the bias. Systematic biases in the 
data cannot be measured by the probability 
measures of sampling error as previously 
described. The accuracy of a survey estimate 
is determined by the joint effect of 
sampling and non-sampling errors. 

One source of non-sampling error is the 
non-response error. To assist users in eval-
uating these errors two response measures 
are given in Text Table I. The response rate 
is a measure of the proportion of those 
sample units which have responded in time 
for inclusion in the estimates. The response 
fraction, which is a measure of the data 
response rate, is the proportion of the 
sales estimate which is based upon reported 
data. For example, a cell with a sample of 
20 units in which five respond for a partic-
ular month would have a response rate of 
25%. If these five reporting units repre-
sented $8 million out of a total estimate of 
$10 million, the response fraction would be 
80%. in cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered since the response 
fraction is more representative of the 
situation. 

Erreur non liêe a l'échantillonnaqe 

L'enquête par &hantillonnage e 	 - 
ment cherchent bus deux 	determiner Ia 'a1eur 
exacte de l'ensemble. L'estimation est dite pr&-
cise si elle se rapproche de cette valeur. Bien 
qu'iI s'agisse d'une valeur souhaitable, ii n'est 
pas realiste cle supposer que la valeur exacte de 
chaque unite de l'ensemble ou de lchantilIon 
peut être obtenue et traitee sans erreur. La dif-
fêrence entre la valeur probable et Ia valeur 
exacte de l'ensemble s'appelle le biais. On ne 
petit calculer les hiais systematiques des donnêes 
en recourant aux mesures de probabilitê de l'er-
reur d'echantillonnaqe décrites plus haut. La 
precision dune estimation est determinee par 
l'effet conjuqé des erreurs d'echantillonnaqe et 
des erreurs non liees a l'echantillonnage. 

Une source d'erreur non Iiees h l'échantil-
lonnaqe, est l'erreur d] a 1a non-réponse. Le 
tableau explicatif I donne deux mesures de Ia 
reponse afin d'aider l'utilisateur vaTuer Ce 
genre d'erreur. Le taux de rponse est la propor-
tion des unites de 1echanti11on qui ont répondu 
assez tOt pour être incluses dans l'estimation. 
La fraction de rponse, par contre, est le taux 
de rêponse des doiinées, c'est-a-dire la propor-
tion de l'estimation de l'echantillon qui est 
fondée sur des donnees declarees. Par exerople, le 
taux de reponse d'une cellule comportant u 
échantillon de 20 unites dont cinq repondent lw 
d'un mois donnê atteindrait 25%. Cependant, 
les cinq unites dêclarantes representent $8 ml! 
lions sur l'estimation globale de $10 million., 
Ia fraction de reponse s'416verait a 80%. Dans us 
tel cas, le taux de reponse aurait, 6 lui seul, 
tendance A déprécier la fiabilite de l'estima-
tion; il faudrait donc tenir compte des deux 
unites de mesure, puisque la fraction de reponse 
est Ta plus representative de la situation. 
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App('11,11re V1 

SEASONAL ADJUSTMENT 
	

DESA1SONNAL ISAT ION 

lime series contain the eiement.s essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(5) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
variations and the irregular fluctuations. 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a significant impact on 
h 	rot 	of ecniinni (' ort 1 I I V. 
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phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-ll-ARIMA seasonal adjustment method(6) to 
seasonally adjust its time series. This me-
thod minimizes the irract of seasonal var-
iations on the series and essentially con-
sists of adding one year of estirnaLed raw 
data onto each end of the original series 
before it is seasonally adjusted per se. The 
estimated data are derived from forecasts 
and backcasts using ARIMA (Autoregressive 
integrated Moving Average) models of the 
Box-Jenkins type. 

The X-ll part of the X-11-AR1MA program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and ob-
tain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these op-
erattoris have been repeated several times 

' 	Note on the Seasonal Adjustment of 
irlolnic lime Series," Canada Statisti- 

iiI Review, August 1974. 
further information see the X-11-

ARIIIA Seasonal Adjustment Method, by 
Estella Bee Dagum, Statistics Canada, 
Catalogue 12-564[, Occasional. 

Les series temporelles ou chronologiques corn-
portent les éiéments essentiels is description, 
l'explication et is prevision du comportement 
d'un phénomène econornique. "Ce mont des dossiers 
statistiques de l'évolutiori des processus econo-
miques dens le temps"(S). L'observation par les 
économistes et les stat isticiens de l'activité 
économique b l'side des series temporelles a donc 
permis de distinguer quatre composantes princips-
les du comportenient des series teinporelles: is 
tendance h long terrire on trend, le mouvement 
cyclique, les variations saisonnières et les 
fluctuations irr6gu1ires ou accidentelles. Ces 
mouvenients mont causes par dilferents facteurs, 
soiL économiques, naturels ou institutionnels. 
Les variations saisonnières soot les fluctuations 
pértodiques Pius OU moms regulires qui se pro-
duisent an cours d'une anriêe en raison do cycle 
météorologique normal, des conqés fixes et d'au-
tres evenements qui me repetent b intervalles 
-ivec one certaine regularite pour influencer de 
scan significative ie taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'evolution fondarnentale d'un phénomène économi-
que et de produire one meilleure prediction, Sta-
tistique Canada rajuste les series temporelles so 
moyen de la méthode de désaisonnalisalion X-11-
ARMMI(6) afin de justement minimiser I'impact des 
variations saisonnières sur les series. Cette 
technique consiste essentieliement a ajouter les 
estimations d'une annee de donnees brutes b cha-
cones des deux extrémités de la série mit isle 
avant de procéder b is désaisonrralisation oropre-
menL dite. Les donnees estimatives proviennent. 
d'extrapolations prospectives et retrospectives 
réalnsées par des modèies ARMMI (modèies autaré-
gressif moyennes mobiles inteqrees) du type 
Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI faiL 
surtaut appel b Ia methode de rapport aux moyen-
nes mobiles pour effectuer le lissaqe de la serie 
modiuiee et obtenir une estimation provisoire de 
Ia tendance-cycle, calculer les rapports de Is 
serie initiale (ajustée) aux estimations de la 
tendance-cycle, et estimer les facteurs saison-
niers a partir de ces dits rapports. Les facteurs 
saisonniers définitifs ne soot produits que lors-
que ces opérations ont ete exécutées b plusieurs 

La désaisonnalisation des series temporelles 
économiques: quelques rernarques; tire a part 
de la Revue statistique du Canada, soOt 1974. 
Pour de plus amples informations voir La 
methode de désaisonnalisation X-11-AR*II, 
par Estella Bee Dagum, Stat istique Canada, 
no 12-5641 au catalogue, hors série. 
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(see Table 27). These procedures, used to 
determine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, executed every month. This per-
mits the updatinn each month of the refer-
ence series from which are derived the final 
estimations of the seasonal factors with the 
current month's unadjusted data as well as 
the previous month's revised unadjusted 
data. 

While seasonal adjustment permits a bet-
ter understanding of the underlying trend-
cycle of a series, the seasonally-adjusted 
series still contains an irregular compon-
ent. Slight month-to-month variations in the 
seasonally adjusted series may be simple 
irregular movements: to net a better idea of 
the underlying trend, users should examine 
several months of the seasonally adjusted 
series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided (see 
Table 27). The MCD is the shortest monthly 
span for which a certain ratio becomes and 
remains less than one, that is, the ratio 
for which the absolute average percentaae 
change of the trend-cycle of the seasonally 
adjusted series becomes greater than the 
absolute average percentaoe chanoe of the 
irrenular component. The MCD can be inter-
preted as the number of months over which a 
change in the seasonally adjusted series 
must nave in a given direction before one 
can he reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly, small MCD's are 
desirable and indicative of a smooth ser-
ies. Appivino a moving average to the 
seasonally adjusted data of MCD length tends 
to smooth irregular movements which may 
obscure the underlying trend-cycle. The MCD 
moving average provides a method of reducing 
all types of series to approximately the 
same degree of smoothness whatever the size 
of the irregular component in the original 
series. 

Cornencino with March 19R4, the Canada 
seasonally adjusted total is now derived 
"indirectly" by the summation of the 2R 
individually seasonally adjusted kinds of 
business. Previously, this total was derived 
by seasonally adjustino the Canada total raw 
data "directly".(7) Also in March 1984, the 
end-point seasonal adjustment method was 
adopted. For the period March 1983 to 
February 19A4, a modified version of the 
"end-point seasonal adjustment" method, 
employing a projected factor for the current 

reprises (voir tableau 27). Ces étapes déterrn-
nant les facteurs saisonniers nécessaires mu ci1-
cul des données désaisonnalisées finales su 
exérutées h chaque mois. 11 nous est donc pos; 
He He mettre jour rnensuel]ement les series i 
référence desouelles on derive les estimations 
finales des facteurs saisor,niers, en employant 
les données les plus récentes disponihies gui me 
réfèrent mu mois courant et aux clonnées révisées 
du mois précédent. 

Rien gue la désaisonnalisation permette de 
mieux comprendre la tendance-cycle fondamrnentale 
d'une série, la série désaisonnalisée n'en con-
tient pas moms une composante irregulière. Pm 
lécières variations d'un maim b l'autre dans la 
série désaisonnalisée peuvent n'être que de 
simples mouvements irréguliers; pour avnir une 
meilleure idée de la tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnaliséms d'un certain nombre de mois. 

A cette fin, on retient l'usage des mois 
dominance cyclique, ou MDC (voir tableau 27). Ii 
s'aqit du plus petit nombre de mois pour lesquels 
un certain rapport devient et reste inférieur a 
l'unité: autrernent dit, c'est la période pendant 
laquelle le tatix de variation moyen ahsnlu de Ia 
tendance-cycle de la série désaisonnalisée est 
supérieur celui de la compnsante irréqulière. 
Le MDC peut être considéré comme le nombre da 
mois que dnit durer une variation de Ia séri' 
désaisonnalisée dans une direction donnée avant 
gu'on puisse être raisonnablement certain gue 1 
tendance-cycle de la série évolue dans la men 
direction. Ainsi, un MDC oeu éievé est. souhaita-
hle puisau'il indique la presence d'une série 
hose. ['application d'une moyenne mobile aux 
données désaisonnalisées de période éqale au MDC, 
tend Ii lisser les mouvements irréquliers pouvant 
dissimuler la tendance.-cycle fondarnentale. La 
rnéthode de la moyenne mobile du MDC perrnet de 
réduire tous les qenres de série h peu près mu 
même niveau de lissage, quelle gue soil la taille 
de la composant.e irréqulière dans la série mi-
t lale. 

Depuis mars 1984, le total désmisonnalisé mu 
niveau du Canada est dérivé de "facon indirecte" 
en faisant la somme des 28 genres de commerce dé-
saisonnalisés séparémenti mu préalahle. Aupara-
vant., Ce total étmit obtenu en désmisonnalisant 
de "Iacon directe" les données brutes dii total, 
mu niveau du Cmnada(7). De plus, la désaisonnali-
sation interpolative a été adoptée en mars 1984. 
Pour la période s'échelonnant de mars 1983 
février 19R4, on a utilisé une version modifiée 
de la désaisonnalisation interpolative, employant 
une prevision du Facteur de désaisonnalisat inn 

	

(7) Refer to: Lothian, J. and Morry, M. 	 (7) Consulter: Lothian, .1. et Morry, M. (1977: 
(1977): 	The prohiem of Agqreqat.ion; 	 Agqréqation directe ou indirecte, Ottawa. 
Direct or Indirect, Ottawa: Seasonal 	 Division des series chronologigues, de la 
Adjustment and Time Series Analysis 	 recherche et de l'analyse, Statistiqiin 
Division, Statistics Canada. 	 Canada. 



01 

oith only, was utilized. Prior to March 
flfl, seasnnallv adiustert data were derived 
o a monthly basis by employinq projected 
oasonal factors (forecasted one year in 
Ivance) calculated once a year. 

Constant Dollar Seasonally Adjusted Esti-
mates (8) 

rommencinn with the March 198 issue, sea-
sonally adjusted constant dollar estimates, 
as shown in Table 28, are obtained by de-
flating the current dollar seasonally ad-
justed data by an impl icit price index 
ijppl led by the Income and Expenditure 

Accounts Division. lip  to February 1986 
issue, the total constant dollar seasonally 
adjusted estimates were derjved by ernpinyinn 
the direct seasonal adjustment. method. 

Revision Procedures 

flue to the ft that statistical surveys are 
subject to different types of errors (as 
described previously in this section) and 
that to obtain a 100% response rate each 
month under a data collection prooram by 
mail would prove to he very difficult (al-
ost, impossihle sometimes) and costly, re-
tilts must he revised on an ongoing basis as 
'°w information is received, enahlinn us to 
jn11tp our statistical series accnrdinoly. 

Revisions of two different types are made in 
renard to the Retail Trade survey: the first 
relates to the way data are qathered while 
the second resuRs from the seasonal adjust-
ment procedures. In each case, revisions are 
both monthly and annual . In the first type 
of revision, monthly corrections apply only 
to the previous month, while in the second 
type, monthly corrections apply to the three 
previous months. In both cases, annual 
revisions relate to the previous year data. 
The monthly revisions for the current month 
(3une for example) and the two previoUs 
months (April and May) are published in the 
fo]lowino month issue of the present cats-
lonue ( 1uly), while the annual revisions are 
conducted after the end of the year and, 
conseouently, the revised figures are pub-
lished in the March issue of the following 
year of the present bulletin. 

Generally, revised data are indicated with 
an "r" heide the name of the mnnt.h to which 
hey inn] v in n rdnr to in In rm 1hF ,  uner of 

pour le mois courant seulement. Avant mars 1983, 
les dnnnées désaisonnaliséps étaient dérivées sur 
une base merisuelle, b l'aide de previsions (une 
année h lavarice) des facteurs saisonniers calcu-
lés une fois par année. 

Estimations désaisonnalisées en dollars constants 
(8) 

Depijis mars 1986, les estimations désaisonnali-
sees en dollars constants, donriées au tableau 28, 
soot obtenues en dégonflant les données désaison-
naiisées en dollars courants au moyen dun indice 
implicite de prix fourni par la Division des 
coinpt es des revenus et des dépenses. ]USCIIJ '  

l'édition de février 1986, les estimations 
totales désaisonnalisées en dollars constants 
étaient ohtenues par lemploi de la méthode de 
rfésaisonoal isat ion rtirecte. 

Procedures de revision 

Puisque ins enquêtes stat ist iques soot sujettes a 
différents types derreurs (telies qu'explicitées 
précéderneent dans cette section) et quil serait 
très coteux et difficile (pratiquernent impossi-
ble parfois) datteindre, h partir dun programme 
de collecte de données par la poste, un taux de 
répnnse de 1(10%, it fatit donc reviser les résul-
tats sur une base réguliBre afin de niettre 5 jour 
les series statisticlues en décoijiant, b rnesure 
oue de nouvelles informat ions nous soot transmi-
ses. 

On compte donc des revisions de deux types en 
renard A l'enoiiAte sur le commerce de detail: les 
premieres sont liées h is façon dont les données 
sont obtenues tandis que les secondes résultent 
de la procedure de désaisonnalisation. Pans 
chacun des cas, ces revisions peuvent être men-
suelles ou annijelles. Les revisions mensuelles du 
premier type ne se rapportent quaux seules don-
nées du mois précédent Landis que celles du 
second type se rapportent aux trois inois précé-
dents. flang les deux cas, les revisions an-
nuelles ne se rat tachent quaux seules données de 
l'année précédente. Pans le cas des revisions 
menstielles qui se réfèrent au rnois courant (soiL 
juiri par execnple) et aux deux mois précédents 
(soit avril et mai), elles soot ajoutées a la 
publication du mois suivant (juillet) tandis que 
les résultats des revisions annuelles, lesciuelles 
sont effect.uées b la fin de lannée, soot puhliés 
dans le numéro de mars de l'année suivante du 
present bulletin. 

En general, on avise lutilisateur de ces change- 
ments, en inscrivant un 'r' 	cété du nom du mois 
atm 	el on app] i ( ii P rtos rv 	arms. 

ei-it teat es. 	 t. i OflS on doll a is const. ants. 
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Number of ShoDoino Days 

The nufnbev of shopping days that this 
report is based on, varies from month to 
month. See lext Table II for the number of 
shopping days the current report is based 
on. 

Nombre de jours cormnerciaux 

Le nombre de jours cnrnmi 
soni basées les donriêes prserttes Lci 	 d'uii 

mois 	l'autre. VOiL' au tableau explicatif II le 
nombre de jours commerciaux sur lesque1s soot 
basées les donntes. 

TEXT IABIE II. Number of Shopping Days by Month 

TAB1EAU EXPLICAI1F I!. Nombre de jours comerciaux par mois 

1987 	 1986 

Number of Number of Number of Number of 
shopping Saturdays shopping Saturdays 
days days 

Nombre de Nombre de Nombre de Nornbre de 
jours samedis jour's samedis 
comerciaux commerciaux 

January - Janier 26 5 26 4 
February - Férier 24 4 26 4 
March - Mars 26 4 25 
Apri.1 	- 	Aril 25 4 26 
May-Mal 26 5 27 
June - .Juin 26 4 25 
July - Juillet 26 4 26 
August - AoOt. 26 5 26 5 
September - Septembre 25 4 25 4 
October - Octobre 26 5 26 4 
Ncjernber - Noemb['e 25 4 25 5 
December - Dcembre 26 4 26 4 

I 

I 
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ESTIMATIONS EN DOLLARS CONSTANTS 

Afin d'ohtenir In valeur estimative de l'en-
semble du commerce de detail en dollars constants 
(tableau 28), les estimations relatives aux 
groupes de commerce soot dégonflées au moyen des 
indices implicites de prix appropriés (brut et 
désaisonnalisé) fournis par In Division des 
cornptes des revenus et des itépenses ne Statisti-
que Canada. Lee estimations des groupes de com-
merce ainsi déqonflées soot ensijite totalisées 
pour produire l'estirnation de l'ensemble du com-
merce de detail en dollars constants. 

CONSTANT FWLLAR ESTIMATES 

To ohtajn constant: dollar total retail 
radp pet. imates, (Table 2R) trade group 

estimates are deflated usinci trade group 
implicit price indices (raw and seasonally 
adjusted) supplied by the Income and 
Expenditure Accounts Division or Statistics 
Canada. Deflated trade aroup estimates are 
then totalled to give an estimate of total 
retail sales in constant dollars. 

CONFIDENTIALITC DES DONNIES 

La mi interdit a Statistique Canada de diffu-
ser au grand public des données qui pourralent 
servir b identifier une entreprise ou certaioes 
de see caracténistiques, sans avoir obtenu au 
préalahle latitorisat ion 6critp de cette den-
ni6re(9). Ainsi, le dévoilement de données sue-
ceptibles de révéler des renseignements précis 
sur Uactivité d'une entreprise particulière est 
systématiquement contrOlé suivant des disposi-
tions strictes, de telle sorte nivaucun rensei-
qnement juqé secret ne soit puhlié ou divulgué. 
L'application des règles sun le caractère secret 
dune partie des résultats des enquêtes sun le 
commerce s'étah.lit donc ne manière a ce qu'aucune 
donnée ne soit révélée pour des cellules (nu uni-
tee statistiques) cornposées de moms de trois 
compagnies, ou encore de trois ou plus lorsque 
celles-ci soot dorninées par une ou deux compa-
anies. Par In suite 1 information concernant ces 
cellules est dissimulée en inscnivant un "X" aux 
différents postes visés dens In publication. 

line autre facon de preserver le caractre con-
f'identiel de l'information sans pour autant avoir 
meltre des "X", consiste b grouper (consolider) 

pour certaines regions (ou certaines cellules) 
l'inforrnation dun même poste. 11 suffit alors 
d'aoréqer les dormoées visées et de les presenter 
sous une force moms détaillée mais gui respecte 
la consiqne de confidentialité. Par exerople, dans 
les tableaux 30 et 31, les ventes mu detail pour 
le Yukon et lee Territoires-du-Nord-Duest sont 
ventilées en cinci groupes de genres de commerce 
seulement, comparativement a vingt-huit genres de 
commerce dans le cam des autres réqions. 

DATA CONFIDENJIAtITY 

Stat jstir,s Canada is prnhihited by law 
from publishing any statistics which would 
divulge informmtinn relating to any identi-
fiahle business without, the previous consent 
in writing of that husiness.(9) The discin- 
re of data likely to reveal specific 
ilormation on the activity of a particular 
mpany is therefore systematically and ri- 
irously controlled and regulated to prevent 

publication or disclosure of any infor-
:i ion deemed confidential. The rules re-

oardinq the confidentiality of parts of the 
results of merchandising surveys are there-
fore applied in such a way that no data are 
shown for cells (or statistical units) com-
posed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the puhlicatinn 
itself, the information is withheld for this 
designated cell by enterinci an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X" is to 
comhine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in auestion can then 
simply he aggregated and puhlished in a less 
detailed, hut still confidential form. For 
example, in Tables 3fl and 31, retail sales 
for Yukon and Northwest Territories were 
broken into five kinds or business ciroups 
only, as compared to the twenty-eight kinds 
of business for the other regions. 

pSection 16 of the Statistics Act 	(9) Voir 1articie 16, intitulée Secret, du cha- 
ntrm 	L' 	ii 	I n z 	;ur 	Ii 	':it 
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The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results. 

Ainsi par l'application riqoureuse de cP: 
rq1es, le caractère privé de l'information est 
pr6serv6 et n'affecte que très marqinalement en 
fin de compte Ta diffusion des résultats des 
enquêtes sJr le commerce. 

4 
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KIND OF BUSINESS COMPOSITION USED IN TABLES 
	

COMPOSITION PAR GENRE DE COt*ERCE UTILISE DANS 
1 TO 27 
	

LS TARLIALJX 1 A 27 

Coqnbinat ion stores. roinhination stores 
(groceries with 211% or more fresh meat). 

Grocery, confectionery and sundries 
stores. Grocery, confectionery and sun-
drips stores; 'irocerv stores 	with 211% 
or less fresh neat 1 

All other food stores. Rakery products 
stores: rnnfectinnery and nut stores; 
dairy oroducts stores; moo and poultry 
stores; fruit and vegetable stores; meat 
markets; 	fish markets; 	delicatessen 
stores; other food stores. 

'i. Department stores. Department stores 
neluding concessions located in depart-
ent store outlets which are an inteciral 

,  art of the overall operation. (Note: 
This kind of husinoss excludes non-de-
nrtment store outlet.s operated by 
lepartinent store firms, as well as do-
partrnent store mail-order and catalonue 
sales offices.) 

5. General merchandise stores. 	General 
merchandise .sl:.ores (less than one-third 
fonrfl; and department store mail order 
and catalogue sales offices. 

. r,eraJ stores. 	Oenpral stores (more 
than one-third fond). 

7. Variety stores. Variety stores. 

P. Motor vehicle dealers. 	Motor vehicle 
dealers (new and used or ri' only). 

. Used car dealers. 	Used car dealers 
(used cars and trucks or used cars 
oni y). 

111. Service stations. cervice stations 

1. Garaqes. Garars's. 

. Automotive parts and accessories stores. 
Tire, hattery and accessories stores; 
home and auto supply stores. 

Epiceries-boucheries. 	Fpireries-hoicheriern 
(épieeries ayes 211% no plus de viande fral-
che). 

Epiceries, confiseries et articles divers. 
(piceries, confiseries et magasins darticles 
divers: épireries (avec 211% ou mains de 
virnnde fralche). 

. bus les autres magasins d'aliments. Maga-
sins He produits de houjianoerie; magasins de 
honhons, de noix et confiseries; taiteries; 
maqasins d'oeufs et tie volailles; maqasins tie 
fruits et legumes; houcheries; poissonneries; 
maqasins daliments fins (delicatessen); 
nut res mariasins rtaiimentation. 

Grands maqasins. Grands magasins y compris 
leo filiales situées dans les points He vente 
des grands rnagasins gui font partie intéqrale 
do l'exploitiation. 	(Nota: Sont excius les 
points do vente autres gum ceux des grands 
maqasins, gui sont exploités par les sociétés 
prnpriétaires tie grands rnagasins, ainsi que 
los hureaux de vente par commando postale el 
par catalogue des grands rru000sins.) 

Maqasins de marchandises diverses. Maqasins 
de unarchandises diverses rnoins du tiers du 
stock en aiinnents): et les hureaux do vente 
par counmande postale et par catalogue den 
grands magas ins. 

Maoasins qénéraux. Maqasins oCnéraux (plus do 
tiers rio stocks en alirnents). 

Bazars. Bazars. 

P. Concessionnaires dautomobiles. 	Vendeurs 
dauitomohiles (neuves et loccasion ou neuves 
seulement). 

. Vendeurs dautomobiles d'occasion. Vendeurs 
d'auitornohiles d'occasion (automobiles et ca-
rnions d'occasion oij nutomnhilrns doccasion 
seulenient). 

in. Stations-service. Stations-service. 

ii. Garages. Garages. 

12. Maqasins de pièces et d'accessoires d'auto-
mobiles. Magasins do pneus, d'accumolateurs 
et d'accessoires; magasins de fournitures 
pour la maison et l'automohile. 
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Magasins de vêtements pour hoinmes. Maqasi ii 
de vêtements pour honines et qarçoris; magasiri 
d'accessoires 'sestimentaires pour hommes et 
garçons; chepelleries pour homrnes et qarcons; 
tailleurs (ateliers de confection sur placc 
de vêtements s&ir ruesure). 

Magasins de vêtements pour dames. Maqasins 
de 'stements prts-à-porter pair dames et 
jeunes flues; maqasins de 	linqerie et 
bonneteries pour dames et jeunes filles; 
maqasins d'accessoires et autres vêtements. 

Magasins de vêtements pour la famille. Maqa-
sins de vêtements et d'accessoires vestimen-
taires pour Ia famille. 

Magasins spcialiss de chaussures. Maqasins 
de cha&issures pour homrnes et qarçons; maria-
sins de chaussures pour dames et •jeunes 
filles; maqasins de chaussijres pour enfants 
et hehs. 

Magasins de chaussures pour la famille. Ma-
gasins de chanissures pour la farnille. 

Quincailleries. Quincailleries. 

N. Magasins de rneubles mnagers. Maqasins de 
meuhies. 

Maqasins d'appareils ménaqers. 	Maqasirn 
d'appareils nnênaqers; inaqasins de fourniturr: 
1ect riques. 

Magasins de meubles, tivisetars, radios et 
accessoires. Maqasiris de meubles, de tléi-
seurs, de radios et dappareils mênaqers. 

Pharmacies, médicaments brevets et produits 
de beaut. Droqueries, y coinpris magasins de 
spcia1 ités pharrnnaceutiques. 

Librairies et papeteries. Librairies-papete-
r ies. 

Fleurjstes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et d'accesso-
res. Magasins d'articles de sport; emharca-
tions, moteurs hors-bord et accessoires 
connexes; rnagasins de bicyclettes et ateliers 
de reparation; vendeurs de rnotocyclettes. 

Magasins d'accessoires personnels. Maqasins 
et kiosques et tabac; marchands de journaux 
et de périodiques; magasins de cadeaux, de 
nouveautés et de souvenirs; maqasins d'appa-
reils et de fournitures photoqraphiques; 
maqasins de sacs de vovaqe, valises, mallen, 
mal lettes et de  
Jouets et de jeu'. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' fur-
nishirigs stores; men's and boys' hat 
stores; custom tailors (made to measure 
shops). 

Women's clothing stores. Women's and 
misses' ready-to-wear stores; women's 
and misses' lingerie and hosiery stores; 
accessories and other apparel stores. 

Faily clothing stores. Family clothing 
arid furnishing stores. 

Specialty shoe stores. Men's and boys' 
shoe stores; women's and misses' shoe 
s1ore; 	chi liii cii'; 	arvi 	infants' 	ahue 
stairs. 

Fviily shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. 	Fuiriiture 
s to r es. 

Household appliance stores. Household 
appliance 	stores; 	electrical 	supply 
stores. 

Furniture, television, radio and appli-
ance stores. 	Furniture, 	tele's isian, 
radio and appliance stores. 

Pharmacies, patent medicine and cosmet-
ics stores. Drugstores including pro-
prietary stores. 

Book and stationery stores. Book and 
stationery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard 
motors and boating accessories; bicycle 
and bicycle repair shops; motorcycle 
dealers. 

Personal accessories stores. 	Tobacco 
stores and stands; news dealers, gift 
no'selty and sou'senir shops; camera and 
photographic supply stores; luggage and 
leather goods stores; toy and hobby 
shops. 

I 
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28. bus les autres maqasins: 

Autres conwnerces d'automobiles. Ateliers de 
peinture et de drbosselaqe; autres ateliers 
de reparation spcialisés; lavaqe d'automo-
biles; autres comnierces d'automohiles, n.c.a. 

Autres magasins de vtements et accessoires. 
Maqasins de chapeaux; fourreurs ou maqasins 
de fourrures; maqasins de vêtements pour en-
fonts et bh4s; maqasins de vêtements usaqés; 
maqasins de marchandises 5 la pièce; maqasins 
de lames; autres rnagasins de vêtements, 
n.c • a. 

Autres magasins d'articles d'ameublement. Ma-
qasins de peinture, vitre et papier tenture; 
magasins de vente et réparat ion de télvi-
seurs; magasins de televiseurs, radios et 
appareils de haute fidlitê; maqasins de 
vaisselle, verrerie et ustensiles de cuisine; 
maqasins de revêtements de sol; maqasins de 
rideaux, capitonnaqe et decoration inte-
ricure; magasins de toileries; maqasins de 
tableaux et cadres; rnaqasins d'antiquités; 
maqasins de meubles d'occasion; magasins de 
pianos et orgues; comptoirs de disques; tous 
les autres fournitures de maison, n.c.a. 

Ateliers de reparation de trilêviseurs, de 
radios et d'appareils menaqers. Reparation 
de tleviseurs et radios; reparation d'appa-
reils elect ro-menaqers. 

Reparation de bijoux. Reparation de bijoux. 

Maqasins de boissons alcooliques. Spiritucux, 
maqasins du qouvernement; détaillants de 
hière; détaillants de yin. 

Magasins divers. Maqasins de musique; opti-
dens; maqasins d'appareils de la sante; mar-
chands des monuments funéraires et pierres 
tombales; boutiques d'animaux; marchands 
d'objets de piété; magasins de fournitures 
pour artistes; galeries d'art; marchands de 
tinibres et pièces de monnaie; marchands de 
maisons mobiles; hureaux de mont-de-piété; 
vendeurs de glace; tous les autres magasins 
de detail, n.c.a. 

, 	

Al other stores: 

(Jther automotive businesses. Paint, and 
ly 	shops; 	other specialty 	repair 

lops; car washes; 	other automotive 
btjsinesses, n.e.c. 

Other apparel and accessories stores. 
Millinery stores; furriers and fur 
stores; children's and infants' wear 
stores; secondhand clothing stores; 
piece goods stores; wool shops; other 
apparel arid accessories stores, n.e.c. 

Other home furnishings stores. Paint, 
glass and wallpaper stores; television 
sales arid service shops; television, ra-
dio and hi-fi stores; china, glassware 
and kitchenware stores; floor coverings, 
curtains, upholstery and interior deco-
ration stoles; linen stores; picture and 
picture framing stores; antique stores; 
secondhand furniture stores; piano and 
organ stores; record bars; other home 
furnishings stores, n.e.c. 

Radio, television and electrical appli-
nice repair shops. Television and radio 
'pair shops; household appliance repair 

Ilups. 

liwe!lery repair shops. Jewellery repair 
Iiops. 

Alcoholic beverage stores. Government 
Liquor stores; retail beer stores; 
retail wine stores. 

Miscellaneous stores. Music stores; op-
ticiaris; health appliance stores; rnonu-
ment. and tombstone doalers; pet shops; 
religious goods dealers; artists' supply 
stores; art galleries; coin and stamp 
dealers; mobile home dealers; pawn 
shops; ice dealers; all other retail 
stores, n.e.c. 
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Food group. Combination stores; grocery, 
confectionery and sundries stores; and 
all other fond spores. 

General merchandise and apparel group. 
Department stores; oeneral merchandise 
stores; neneral stores; variety stores; 
men's clothing stores; women's clothinq 
stores; family clothing stores; specialty 
shne stores; and family shoe stores. 

Automobile 	dealers. 	Motor 	vehicle 
Ion 1 ers. 

Automotive group. Used car dealers; ser- 
v ire stations, narages; and automotive 
-,irts and accessories stores. 

Hardware, home furnishings and other 
retail stores group. Hardware stores; 
household furniture stores; household 
appliance stores: furniture, television, 
radio and appliance stores; pharmacies, 
patent medicine and cosmetic stores; book 
and stationery stores; florists; jewel-
lerv stores; sport inn noods and acces-
sories stores; personal accessories 
stores; and all nther stores. 

Groupe des magasins d'alimentation. Ipiceries-
houcheries; épiceries, confiseries et articles 
divers; el tous leo autres monasins nt'nlimen-
tat ion. 

Croupe des magasins de marchandises diverses 
et des maqasins de vêtemerits. Grands maqasios; 
rnaqasins de marchandises diverses; maqasins 
qénéraux; hazars; magasins de vêtements pour 
homines; magasins de vêternents pour dames; 
maqasins de vêternents pour Ia famille; maqa-
sins spécialisés de chaussures; et maqasins ne 
chaussures pour is familip. 

Concessionnaires 	d' automobiles. Concession- 
naires dautomohi].es. 

Groupe de l'autoinobile. Vendeurs d'automohiles 
d' occasion; 	stations-service; 	garages; 	et 
maqasins de pièces et d'accessoires d'automo-
hiles. 

Groupe des quincaiueries, des maqasins de 
meuble et des autres magasins de detail. Quin-
railleries; maqasins de meubles ménaqers; 
maqasins d'appareils ménaners; maqasins de 
meuhies, téléviseurs, radio et accessoires; 
pharmacies, médicaments brevetés et produits 
de beauté; librairies et papeteries; fieu-
notes; hijouteries; manasins d'arl:icles de 
sport et d'accessoires; maqasins d'accessoires 
personnels; et tous leo autres magasins. 
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iy Division in the Retail Trade sector. 	 Section du commerce de déta ii, Divisiuri de tin- 
dust r te. 

Cataloque 
	

Catal cxjue 

63-002 Department Store Sales and Stocks. 
N., Ri!. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. N., Bil. 1 page. 
First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., Bil. Approx. 85 
paqes. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bil. 
Apprux. 25 panes.  First Issue, 1932 
(ISSN 0705-5595). 

63-014 Merchandising Inventories. M., Bit. 
30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vendinq Machine Operators. A., Rid. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., 811. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Si!. 
700 paqes. First Issue, 1975 (ISSN 
0590-9325). 

63-002 Ventes et stocks des grands magasins. M., 
Bid. 55 pages. Premier riuiéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M., Bil. 1 page. Pre-
nier nuNnéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M., Bil. Environ 85 
pages. Premier nunCro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. H., 
Bil. Environ 25 pages. Premier nujnéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerc iaux. M., Bit. 30 ponnn. 
Premier nunéro, 1972 (ISSN 0380-7177). 

63-210 Maqasins de detail b succursales et les 
grands magasins. A., Si!. Environ 100 
pages. Premier nunéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs aut(xmatiques. 
A., Bid. 45 pages. Premier nuinéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe mu Canada. A., Bil. 25 
pages. Premier nunéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bit. Environ 35 
pages. Premier nisnéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de rnarché. 
A., Bid. 700 pages. Premier nunéro, 1975 
(ISSN 0590-9325). 

I 

63-538 Retail Trade Historical Statistics, 	 63-538 Commerce de detail statisticiues histori- 
1972-1979. 6., Bid. 695 panes.  (ISBN 	 ques, 1972-1979. H.S., Bid. 695 pages. 
0-660-506-13-0) 	 (ISBN 0-660-506-13-0) 



Ri 	0 pjes. Fr ernier riro, 1974. 	- 

Catalogue 

63-603 Magasins de vètements pour hommes, 1981 

63-6116 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vètements 
pour domes, 1980 

63-612 Magasins de vente au detail de vètements 
pour Ia fanille, 1980 

hH paqes. 	irst Issue, 	)74. 

Catalogue 

63-603 Men's Retail Clothirwl Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothino Stores, 1980 

63-612 Retail Family Clothinn Stores, 1980 

- Monthly A. - Annual Bil. - Bilingual 	 M. - Mensuel 	A. - Annuel 	Bit. - Bilingue 
Occasional 	 H.S. - Hors série 

i addition to the selected publications 
I ed above, Statistics Canada pi*lishes 

a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Cataloque 11-204E, price Canada $10.00, Other 
Countries $11.50. 

Outre les publications énJnérées ci-dessus, 
Statistique Canada publie we grande variété de 
bulletins statistiques sur Ia situation écono-
mique et sociale du Canada. On peut Se procurer 
un catalogue ccmiplet des publications courantes 
en s'adressant 'a Statistique Canada, Ottawa 
(Canada), K1A 0T6. 

NO 11-204F, pnix Canada $10.00, Autres pays$11.50. 
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