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Data in Many Forms. 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct on line access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Des données sous plusimurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
habituelles at spéciales sont offertes. Les donnécs 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms at 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct 'a des 
données agrégées est possible par Is truchement de 
CANSIM, la base de données ordinolingue at Is syst'ame 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques at services connexes 
doivent ètre adressées 'a  

Section du commerce do detail 
Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 	(Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 (téléphone: 
951-3551) or to the 	Statistics Canada reference 951-3551) cu au centre de consultation do Statistique 
centre in: Canada 'a: 

Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) HalIfax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613.951-8116) 	Calgary (1.403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) WinnIpeg 	(1-204-983-4020) 

Toll-free 	access is 	provided In all 	provinces Un service d'appel interurbamn sans frais est offert, 
and 	territories, 	for users who 	reside 	outside dans toutes les 	provinces at 	dans les territoires, 
the 	local 	dialing 	area of any of 	the regional aux utilisateurs gui habitent A I'extérieur des zones 
reference centres. de co..unication locale des centres régionaux do con- 

sultation. 

Newfoundland, Labrador, Terre -Neuveet Labrador, 
Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 at Ile-du-Prince-Edouard 1-800-565-7192 

Quebec 1-800-361-2831 Québec 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 1-800-263-1136 
Saskatchewan 1 -800-667-7164 Saskatchewan 1 -800-667-7164 
Manitoba 1-800-661-7828 Manitoba 1-800-661-7828 
Alberta and Northwest Territories 1-800-563-7828 Alberta at Territoires du Nord-Ouest 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 Colombie-Britannique at Yukon 1-800-663-1551 

lelecounications Device for the Appareils de télëcounications pour 
Hearing I.paired 1-800-363-7629 2es ealentendants 1-800-363-7629 

How to Order Publications 
	Comment commander los publications 

This 	and 	other 	Statistics Canada 	publications On peut se procurer cette publication at 	les 	autres 
may 	be purchased from 	local authorized 	agents publications de Statistique Canada aupr'es des agents 
and other community bookstores, through the local autorisés at des autres librairies locales, par l'en- 
Statistics Canada offices, 	or by 	mail order to tremise des bureaux locaux de Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics an 	écrivant 'a 	la Division 	du Marketing, Ventes at 
Canada, Ottawa, K1A 0T6. Service, Statistique Canada, Ottawa, K1A 0T6. 

1 (613)951-7277 

Facsimile Number 1(613)951-1584 

Toronto 
Credit card only (973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-100-267-6677  

1(613)951-7277 

Numéro du télécopieur 1(613)951-1584 

Toronto 
Carte de credit seulement (973-8018) 

Nu.éro sans frais pour coander 
ceule.ent(Canada at tats-Unis) 	1-800-267-6677 
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Note of Appreciation 

Canada owes the success of Its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistIcal 
information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur Un partenariat bien établi eritre 
Statistique Canada et Ia population, les eritreprises 
et les administrations canadiennes. Sans cette 
collaboration et cette bonne volonté, II seralt 
Impossible de produire des statistiques précises 
et actuelles. 

A. 



SYNIOLS 	 S IGNES CONVENTIONNELS 

The following symbols are used in this 	L.a sign.s suivants sont .mployes uniformó..n* 
Statistics Canada publication: 	dana c.++e publication ds Statistiqu. Canada: 

• figures not available. 	 .. no.brss indisponibles. 

• figures not appropriate or not applicable. 	... nay.nt pas lieu de figurer. 

- nil or zero. 	 - nóan* ou záro. 

-- auoun* too small to be expressed. 

x confidential to most secrecy requir...n*s 
of the S*a*is*ics Ac*. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CAHSXM 

All currant and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), as well as aany other series are 
available to the public 	from 	Statistics 
Canada's compu*ariz.d data bank CANSII'I 
(Canadian Socio-Econoaic Infor.etion Manag.-
aent System) via +er.inal, on computer print-
outs, or in .achine readable for.. For 
further information, contact the Canalm staff 
of Dissealnation Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

-- noabres infimes. 

x confidentiel an vertu des dispositions de i.e Lol 
sur 15 sta+is*ique r.la*ives au secre*. 

NOTA 

Lea chiffres ayan+ Ito arrondis, las totaux no 
corr.spondent pea toujours. 

NOTE AU SUJET DE CANS IN 

La banque de donn.as infor.atis.es  d. Statistique 
Canada CANSTh sys+.am canadian d'information socio-
.conoaique) fourrd+ au public +outes lea s+atis*iqu.s 
ac*ualles at historiques sur Is Com.arce d. dItail 
(aa*rica nos 2299, 2398-2417 at 2420), at sur de 
noabreuses au*res sines, par In biais d'un 
terainal, dimprimis d'ordinateur ou de supports 
ordinolingues. Pour plus de r.nseigneaents, 
s'adrasser au personnel de CANSTh de Is Division 
de Is diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (t.l.phone 613-951-8200), ou aux conseillers 
r.gionaux des bureaux de S+atlstiqu. Canada si+u.s 

travers Is Canada. 

This publication was prepared under 	the 	C.t*e publication a ItO rIdig.e sous is dir.c*ion de: 
direction of: 

• G.W. Andrusiak, Director, Industry Division 	e G.W. Andrusak, 	directeur, 	Division 	de 
1 •  industri. 

• N. Neucs, Assistant Director, Distributive 	e I. Ne.es, 	directeur adjoint, Sous-division des 
Trades Sub-division, Industry Division 	coamerces 	de 	distributions, 	Division 	de 

1 • industri. 

• R. Thériault, Chiaf, Retail Trade Section, 	e B. Thr1au1t, 	chef, Section 	du comm.rc. de 
Distributive Trades Sub-division, Industry 	d.+ail, Sous-division des coauerces de distri- 
Division 	 butions, Division do lindustrie 

• 	S. De.urs, 	Senior Economist, Retail Trade 	e S. Deu.rs, 	Econoaist. principale, 	Section du 
Section, Distributive Trades Sub-division, 	commerce de dItail, Sous-division das com•ercea 
Industry Division 	 de distributions, Division de l'indus*rie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication répond aux 
requirements of American National Standard for 	 exigences minimales de l"American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI 739.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 
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Note to users 

Monthly estimates of retail sal.s are derived 
from a sample of approximately 14,000 retail 
businesses. The sample is composed of all 
large businesses, along with • sample of 
medium and small businesses. Beginning with 
the November 1993 estimates, one twenty-fourth 
of the medium and small businesses will be 
replaced each month. This will distribut, the 
respons, burden of the survey more evenly. 

Sample rotation has been designed to avoid 
degrading the accuracy of retail estimates at 
aggregate lavels ( such as provincial or trade 
group total for Canada). It may, however, 
result in increased variability of estimates 
at finer detail levels (such as trade group 
estimates by province). 

Notes am utilisateurs 

Les estimations du commerce de dIt.il sont 
dérivó.s dun óohantillon denviron 14,000 
entreprises du commerce de detail. Lechan-
tillon de lenquôte m.nsuella ast compose do 
toutes lea entreprises de grande taille at 
dun 6chantillon des entreprises do moyanne at 
do petite taille. Commençant an novembre 1993, 
un vingt-quatrieme des entreprises de moyenne 
at de petite taille s.ront remplacCes chaqu. 
mois. La fard.eu de rCponse de lenquite sara 
ainsi mieux distribuC. 

La remplacement partial da lIchantillon a itg 
congu afin d'eviE.r la degradation de 
laxactitude des estimations du commerce de 
detail aux niveaux agregIs tals qua lea vents 
totales par province at lea groupas majaurs a 
lCchalle du Canada. Cela pourrait, cepend.nt, 
avoir comme resultat une augmentation do la 
variabilité des estimations a un niveau plus 
ditaillii comma las estimations des groupas 
majaurs I l'echelle des provinces. 

Retail Trade, January 1994 	 Commerce de detail, janvier 1994 
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HIGHLIGhTS 	 FAITS SAILLANTS 

. 

Seasonally adjusted retail sal.s rose 1.2Z in 
January to $16.7 billion, a sixTh monthly 
incr.asa over the last seven months. 

The rise was broadly based as six of the 
seven sectors, accounting for almost 95Z of 
total r.tail salas, reportad increases. This 
contrasts with a similar rise in December 
which was mainly attributable to the large 
increase in the automotive sector. 

The ratail sales trend has been strengthening 
over the lest five months following a 
relatively slowar rate of increase betwesn 
June and August 1993. 

All sectors, excapt furniture, recorded growth 
in January. The largest increase was in the 
automotive sector, where sales rose 1 .4Z to 
$5.9 billion. This was the fifth consecutive 
monthly increase. The (rend has been rising 
steadily since February 

Two components of the automotiva sector 
recorded higher sales in January. Sales by 
automotive parts, accessories and services 
outlets rose by a strong 7.37., the seventh 
consecutive monthly increase. Gasoline service 
stations' sales also advanced in January 
(+1.7Z) following a 4.07 drop in December. 
After four consecutive monthly increases, 
sales by motor vehicle and recreational 
vehicle dealers declined slightly (-0.IZ) in 
January with the number of new motor vehicles 
sold down by 1.0Z. 

Also contributing to the increase were the 
food 4+1.2X to $4.3 billion), general merchan-
dise I+2.3Z to $1.8 billion), drug store 
1+3.2X to $1.0 billion) and other retail store 
I+1.9Z to $1.9 billion) sectors. A marginal 
gain was recorded in the clothing sector. 
Meek sales in the furniture sector (-4,2Z to 
*0.9 billion more than offset the last two 
consecutive monthly increases. 

Las vantes dósaisonnalis.es du commerce de 
detail ont augmentC de 1.2% an junvier pour 
totaliser $16.7 milliards, une sixiIme hausse 
mensuelle au cours des sept derniers mois. 

Cette augmentation est generalisCs puisque six 
des sept sectaurs, represantant presqu. 95% 
des ventes totales, ont enregistr& des augmen-
tations. Ccle f.it contraste a laugment.tion 
similaire survenue an dacembre, laquelle • eta 
principelement ettribuable a une forte hausse 
dens Is secteur de lautomobile. 

La tendance des ventes du commerce de detail 
sest raffermie au cours des cinq derniers 
mois, a Is suite dun taux do croissance rd.-
tivement plus lent entre juin at .oCit 1993. 

Tous les secteurs, I lexception des meubles, 
ont dCclarC des hausses an janviar. La h.usse 
1s plus significative provient du sectaur des 
produits de lautomobile car les vant.s ont 
augmentC de 1.4 totalisant $5.9 milliards. Ii 
sagit de 1s cinquilme hausse mensuelle consC-
cutive. La tendance de cc secteur a continua 
de progresser constamment depuis fCvrier 1992. 

Les ventes de deux composantes du secteur des 
produits do lautomobila ant augmentC an 
janvier. Las ventes des megasins de places at 
daccessoires pour vChicules automobiles at 
services se sont accrues fortement de 7.3Z, 
une septilme haussa mensuelle consecutive. Les 
stations-service ont eussi declari uns heusse 
da leurs ventes (+1.7Z) feisant suite i une 
b.isse de 4.0Z an decembre. Apres quatres 
hausses mensuelles cons.cutives, las ventes 
des concessionneires de vóhicules automobiles 
at recróatifs ont diminuC lCgIrement (-0.17.) 
an j.nvier, les ventes de véhiculas neufs, on 
nombre dunitCs, etent an baissa de 1.OX. 

Des ventes plus elev.es dens les secteurs des 
aliments I+1.2Z totalisant $4.3 milliards), 
des magasins de merchandises diverses I+2.3Z 
totalisant *1.8 milli.rd), des módicaments 
I+3.2Z totalisant $1.0 milliard) at des autres 
magasins de detail 11+1.9 totalisant *1.9 mil-
hard) ont aussi contribuC I Is croissance go-
nCrale. Una hausse marginale est enregistree 
par In secteur du vItement. Des v.ntes plus 
feibles dans Is sectaur des meubles 1-4.2Z 
totalisant *0.9 milliardl ont plus qua com-
pensO las deux derni ares hausses mensuelles 
consicutives dans cc secteur. 

. 
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Provinces and territories 

Most of the provinces and territories recorded 
month-to-month increases in January. The 
largest gains in dollar terms were posted in 
u.b.c )+3.7Z), British Columbia (+2.6Z) and 
Nova Scotia (+3.IZ). These gains were partly 
offset by decr.as.s in Ontario l-O.SZ), 
Alberta 11-0.8Z) and Saskatchewan (-1.3Z). 

Unadjusted 

On a year-over-year basis, half of the trade 
groups posted unadjusted sales increases re-
suiting in a growth of +2.2X Ito $13.8 bil-
lion) for January 1994 over January 1993. The 
biggest increases were posted by automotive 
parts, accessories and services stores 1+12.6Z 
to $0.8 billion) and by motor vehicle and 
recreational vehicle dealers i+li.OZ to $2.8 
billion). Pertly offsetting these increases 
were lower sales reported by women's clothing 
stores 11-4.9Z to $0.2 billion) and gasoline 
service stations (-3.2Z to $1.1 billion). 

Provinces at territoires 

La plupart des provinces at territoires onL 
dóclaró des eugmentations m.nsuelles an 
janvier. Las hausses lea plus significativ.s, 
par ordre d'importance an dollars, ont ótó 
dóclaras au Qubac 1+3.77,), on Colombia-
Britannique 1+2.67) at an Nouvalle-Ecoss. 
1+3.17). Cas hausses ont 6t6 par*i.11.m.nt 
ettónuóes par des baisses an Ontario 11-0.SZ), 
on Alberta (-0.87) at an Saskatchewan (-1.3). 

Ventes non désaisonnalisé.s 

Sur une base annuelle, In .,oitió des groupes 
de commerce ont enregistro uns hausae de leurs 
ventes non désaisonnalisées, cc qui a •menó 
une augmentation de 2.27 (totalisant $13.8 
milliards) an janvier 1994 per rapport i jan-
vior 1993. Las augmentations las plus signifi-
catives ant gt6 dcleras per las megasins de 
piAces at deccessoiras de vóhicules automo-
biles at services (+12.67 totalisant $0.8 
milliard) at per les concessionnaires de véhi-
cules automobiles at rácréatifs 4+11.07 tota-
lisartt $2.8 milliards). Ces eugmentetions sot-it 
partisllement compensées par des ventes plus 
faibles des magasins de vitements pour 
dames (-4.97 totalisant $0.2 milli.rd) at 
des stations-service (-3.27 totalisant $1.1 
milliard). 

Retail Trade, January 1994 
Statistics Canada - Cat. No. 63-005 vi 	 Commerce de detail, Janvler 1994 

Statistique Canada - n°  63-005 au catalogue 



Chart 1 	 Graphique 1 • 
$ billions 	 $ miHiards 

21 

19 

17 

15 

Unadjusted 
13 
	

Non ajustees 

11 
	 I 	I I I I I I I I 	

V. 
	 11 

F 	 J 	 .1 	 ,i 

1989 	 1990 	 1991 	 1992 	 1993 	1994 

* Prior to 1991, data includes Federal Sales Tax. Its 	 Avant 1991. Ies données incluent Ia taxe de vente 
successor, The Goods and Services Tax is not included in 	 fédérale. La taxe sur les produits et services QUi lui 
the 1991 and later data. 	 a succédé nest pas Incluse en 1991 et dans les 

données ultérieures. 

Chart 2 
	

Graphique 2 

Retail Sales - Canada 
	 Ventes au detail - Canada 

$ billions 	 $ milliards 

17.0 	 -- 1 f.0 

16.5 16.5 

16.0 16.0 

15.5 15.5 

15.0 15.0 

14.5 14.5 

14.0 IA fl 

F 	 J 	 J 	 J 	 J 	 J 

1989 	 1990 	 1991 	 1992 	 1993 	1994 

Data prior to 1991 have been adjusted to remove the F&je,a, 	Les oonnées avant 1991 ont été ajustées Dour supprimer ía taxe 
Sales Tax to be comparable to January 1991 and Subsequent 	ne 4ente 'édérale afin queues so,ent comoarables a janvier 1991 
fata  

ietao 	January 1994 	 11 	 ure rce .ie uea. aver 1994 
Satisucs Car'ada Cat, No. 63 005 	 Stat'stiue CaT'dca no 63-005 au catiIoque 

'I 

19 

17 

15 

13 



Retail Sales Trends 1  - Canada, 	 Tendancesi des ventes au detail - Canada, 
By Major Group 	 par groupe principal 
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FOR RJRThER READING 	 LECTURES SUGG(R(E$ 

Sel.ct.d Publications 	 Choisi.s parmi l.a publications 
from Statistics Canada 	 do Statistiqu. Canada 

Title 	 Titre 	 Catalogue 

S 

[IJ 

Ventes at stocks des grands .agasins, 	3-002 
Mensu.l, Bilingu. 

Ventes des grands eagasins par réginn, 3-004 
Rapport provisoir., M.nsusl, Bilingus 

Ventes do véhicu Ins auto.obi].s neufe, -007 
M.nsu.l, Bilingu. 

Magasins de detail a succursalas at 3-210 
Ins grands .aqasins, Annuol, Bilingu. 

Exploitants do distribut.urs 3-213 
auto.atiques, Annu.l, Bi ii ngus 

L.a vente direct. au  Canada, Annual, 3-Zla 
Bilingu. 

Librairies do cpus, Annu.l, 
Bilingue 

Commerce do detail annuel, Annuel, 43-223 
Bi lingue 

Recueil stat istique des etudes do - 

.archd, Annu.l, Bilingu. 

EnquCte sur les •archandises vendues 3-54 1 
au detail, Hors séris, Bilingue 

Pour obtonir une publication veuillez tel.phon.r 
au 1-613-951-7277 ou u+ilit.r 1m nu.ióro du tól-
copi.ur 1-613-951-1584. Pour app.lsr sans frais, 
au Canada, compos.z 1. 1-800-267-6677. Il nest 
pus n.cess.ire do nous faire pervenir une con-
firmation pour une commands faite per telaphons 
ou tólócopi.ur. 

Departoent Store Sales and Stocks, 
Monthly, Bilingual 

Departo.nt Store Sales by tog inn, 
Advance R.l.ass, Monthly, Bilingual 

Now Motor Vehicle Sales, Monthly, 
Bilingual 

Retail Chain and Dsparnt Stores, 
Annual, Bilingual 

Vending Machine Operators, Annual, 
Bilingual 

Direct Soiling in Canada, Annual, 
Bilingual 

Canpus bookstores, Annual, Bilingual 

Annual Retail Trade, Annual, Bilingual 

Market Research Handbook, Annual, 
Bilingual 

Retail Coodity Survey, Occasional, 
Bilingual 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not required. 
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TASLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 pr.vious month 

Year-to 
Ventes 	date Variation P.  r. 

au mois prcédent 
1994 

January D.ce.ther Noveâer October 	January Dece.â.r 
1994 	1993 	1993 	1993 Cunjlatif 	1994 	1993 

Janviar Dócethra Nov.thre Octobre 	Janvier Dic..thre 
No. 

millions of dollars - millions de dollars 

Trade Group Canada 

1 Supermark.ts and grocery stor.s 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing storas 

6 P4om.n's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive carts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluuthia 

28 Yukon 

29 Northwest Territories 

4,030.1 3,981.9 3,986.4 3,970.3 

277.8 275.4 280.6 281.0 

1,015.4 983.5 13003.6 1,001.4 

142.3 133.4 136.1 138.2 

152.9 150.6 149.7 152.2 

309.7 319.8 311.8 317.5 

348.0 347.0 352.3 351.2 

684.2 718.5 702.6 698.7 

186.9 191.1 188.8 182.0 

32720.3 3,725.6 3,547.2 3,509.0 

19170.0 1,150.1 1,197.6 1,182.1 

12009.8 941.3 926.8 921.2 

1,787.1 1,747.2 1,711.3 19769.7 

570.8 570.4 566.7 561.9 

454.7 443.5 441.6 439.9 

851.9 827.8 825.9 839.4 

18,711.9 18,507.3 18,329.2 18,315.7 

	

283.1 	280.0 	278.0 	282.1 

	

73.6 	69.9 	71.4 	72.0 

	

544.7 	528.4 	540.7 	541.0 

	

420.9 	408.7 	419.0 	423.0 

	

4,183.1 	4,034.6 	49000.7 	3,963.5 

	

6,034.5 	6066.7 	52955.7 	5 2 984.6 

	

562.9 	549.9 	560.6 	573.3 

	

494.3 	500.8 	487.4 	484.7 

	

1,739.0 	1,753.9 	1,733.7 	1,709.3 

	

2,320.1 	2,260.3 	29228.7 	2,229.5 

	

16.7 	16.7 	16.8 	17.1 

	

38.9 	37.4 	36.5 	35.7  

4,030.1 
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1,015.4 

142.3 

152.9 
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348.0 
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0.4 0.8 1.5 2.2 2.4 2.9 

-0.1 -0.8 0.8 4.0 8.4 8.0 

0.2 - - 6.9 7.5 6.6 8.0 

-1.5 2.7 6.5 8.1 8.8 8.7 

-1.7 3.9 6.9 5.0 6.5 10.0 

-1.8 1.4 -0.2 1.0 0.2 1.1 

0.3 -1.4 1.3 33 6.6 5.7 

0.6 -1.9 0.1 7.0 6.4 7.3 

3.7 -2.4 3.5 7.9 5.1 1.8 

1.1 0.9 11.2 13.4 8.5 8.1 

1.3 -1.6 -2.6 -2.6 1.3 0.3 

0.6 0.4 11.6 7.6 6.6 6.3 

-3.3 1.8 -0.6 -0.3 -1.6 1.1 

0.9 1.3 0.7 1.8 1.1 0.9 

0.4 0.6 5.3 7.4 6.7 5.9 

-1.6 -0.3 -0.3 -0.3 0.6 -0.3 

0.1 0.5 3.8 4.9 4.0 4.3 

Groups de caerce - Canada 

Sup.rmarchis d'.limsntstion at 1 
spac.ri.s 

Tous lea autrss ugasins 2 
d alimuntution 

Pharemci.s at .,.gasins d. 3 
.iedacamenta br.v.tes 

isgasins do chaussures 4 

Magasins do v.t.ments pour houous S 

Magasins do ve*.ments pour damss 6 

Autr.s umgasins do vitsmsnts 7 

Pegesins do msubl.s at d'.pparsili 8 
menag.rs 

Magasins d'acc.ssoires d'.m.ubl.ment 9 

Conc.ssionnsirss do v.hiculss 10 
auLomobil.s at rIcristifs 

Stat ions-s.rvic. 11 

legssins de PjÔCSS 	t d.cc.ssoirss 12 
pour automobilas at services 

Pg.sins do emrchandioes diverse. 13 

Autresmagasins do produils 14 
s.mi-dur.bl.s 

Autres sagasins do produits 15 
durables 

Autr.s uagasins do vents au dótail 16 

Total, ensemble des magasins 17 

F_j 
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-1.4 1.3 0.3 -0.8 -2.1 -0.7 

-0.9 2.1 7.8 3.2 5.0 4.1 

- - -0.4 3.3 2.6 5.6 4.2 

-0.9 0.3 3.2 1.6 4.0 4.9 

0.9 0.4 5.2 6.9 5.5 3.6 

-0.5 0.3 1.9 3.8 2.2 3.2 

-2.2 2.7 0.8 -1.3 3.5 	. 6.8 

0.6 0.3 5.7 7.5 7.9 9.1 

1.4 1.4 2.2 5.9 5.5 4.7 

- - -0.2 8.7 6.2 4.8 7.1 

-1.5 1.8 2.5 2.8 -1.0 3.1 

2.4 -1.6 19.0 15.3 11.9 9.5 

Tsrrs-N.uv. 18 

±ls-du-Prince-Eclou.rd 19 

t4ouvelle-Ecoss.. 20 

Nouveau-Brunswick 21 

Quáb.c 22 

Ontario 23 

Pnitob. 24 

Saskatchewan 25 

Albert. 26 

Colouthis-Britanniqu. 27 

Yukon 28 

Tarritoir.s du Nord-Ou.st 29 
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TABLEAU 1. Ventes au detail, dêsaisonnalisé.s, salon 1a qrose de o.erce at la region 
(pCriodes courant.$) 

Changs from 
pr.vloua month 	Chango from previous year 

V.ri.tion p. r. 	Variation per rapport a l'annea prQc.d.nta 
au mois prácód.nt 

Y.ar-to- 
Novath.r October January D.c..ther :ov:mbor Octob.r 	date 

1993 	1993 	1994 	1993 	1993 	1993 	1994 
Nov.thrs Octobr. Janvi.r Dác.thre ovuthr. Octobre Cuasilatif 

Per cent - pourc.ntag. 

m e 

REgions 
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TARLE 2. Retail Sales, Not Seasonal]y Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Venles 

	

January 	Deceser 	Noveuer 	October 	Year-to-date 

	

1994 	1993 	1993 	1993 	1994 

	

Janvier 	Dácethra 	Noveire 	Oclobre 	Cumulatif 

millions of dollars - millions de dollars 

No. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Man's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline s•rvic. stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthi. 

28 Yukon 

29 Northwest Territories 

3,850.8 4,356.5 3,772.7 43059.0 3,850.8 

234.5 337.5 261.5 279.1 234.5 

958.9 1,247.8 19000.6 1020.7 958.9 

111.5 180.4 157.1 154.6 111.5 

115.7 312.6 186.1 156.6 115.7 

219.1 523.1 337.8 329.7 219.1 

256.4 597.4 407.6 375.6 256.4 

571.3 1,024.2 784.6 718.1 571.3 

141.3 237.4 209.6 191.8 141.3 

2,769.6 3,125.1 3,369.3 3,373.4 2,769.6 

1 1 089.1 1,141.0 1093.0 19227.7 1,089.1 

819.7 1,045.8 1,019.8 932.4 819.7 

1,267.9 3,046.6 2040.6 1,839.8 1,267.9 

410.3 916.6 596.0 532.4 410.3 

347.4 897.9 447.2 400.2 347.4 

630.4 1,282.5 797.0 833.7 630.4 

13,793.9 20,272.5 140680.6 16,424.9 13,793.9 

224.4 359.0 298.2 281.4 224.4 

57.5 85.8 72.6 70.1 57.5 

448.0 657.7 557.6 539.8 448.0 

337.2 499.6 437.1 428.8 337.2 

3,347.2 4,631.3 3,960.8 4,017.3 39347.2 

5,032.2 7,662.3 6,198.8 6,027.8 5,032.2 

469.5 699.8 582.4 577.6 469.5 

425.1 621.1 505.2 489.8 425.1 

19461.8 2,183.7 1,779.9 1,711.7 1,461.8 

19945.8 2,809.2 2,235.0 29227.4 1,945.8 

12.7 18.4 16.4 16.9 12.7 

32.6 44.6 36.6 36.2 32.6 

S 
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0 TABLEAU t. Vmntas au detail, non-désaisannalisCss, salon 19 groups do co.aaroe at la region 
(pCriodes courantas) 

Change from pr.vioua year 

Variation par rapport i l'annós precéd.nts 

	

January Dec.uth.r Nov.uâer 	October Year-to-date 
1994 	1993 	1993 	1993 	1994 

	

Janvisr DIc.ithrs Novsuthr. 	Octobra 	Cuuijiatif 

Per cant - pourc.ntaga 

Groups di coaeroe - Canada 

-1.4 5.1 4.5 -0.5 -1.4 Sup.ramrchsi dalimantation at ipic.riai I 

-1.7 4.4 7.5 6.6 -1.7 bus L.a autres magasins d'alimsntation 2 

6.1 8.6 8.3 6.4 6.1 Pharmaci.s at msgasins de midicamants brav.tás 3 

7.5 4.0 10.5 6.1 7.5 Igaains da chaussur.i 4 

7.6 6.2 7.0 8.1 7.6 Igasins di vet.mants pour homass S 

-4.9 2.6 3.4 -0.7 -4.9 Magasins di vIksmsnts pour dauuis 6 

-1.9 3.2 8.8 3.9 -1.9 *u+r.s nogasins di vi.m.n*s 7 

-2.7 8.6 10.1 4.4 -2.7 Msgasins di mubl.s at dappar.ils minagers 8 

1.5 8.4 7.5 -1.2 1.5 Magasins dacc.ssoir.s da..ubls.snt 9 

11.0 14.7 12.7 5.3 11.0 Concisaionn.iria di vóhicul.s automobil.s 10 
at rIcriatifa 

-3.2 -2.4 2.2 -0.5 -3.2 Stations-servic. 11 

12.6 8.0 9.3 2.9 12.6 H.gasins d. piâc.s at d.cc.saoir.s pour 12 
automobalis at s.rvac.a 

-1.4 1.4 0.4 -1.1 -1.4 Magasins di .iarchandis.s div.rs.s 13 

0.8 3.5 4.1 -1.0 0.8 Au*r.s magazins do produita ssmi-dur.bl.s 14 

7.1 7.5 2.5 5.3 Autr.a nogasins do produits dur.blas 15 

-1.9 2.3 0.1 -2.6 -1,9 Autris uagaains di v.nta au dótail 16 

2.2 5.7 6.2 1.7 2.2 Total, .na..bla di. •aga..ns 17 

Régons 

-1.8 0.1 0.1 -1.9 -1.8 T.rrs-N.uvs 18 

7.6 4.1 7.4 2.4 7.6 i1.-du-Princ.-douard 19 

3.2 3.6 6.6 1.5 3.2 Nouv.11i-Ecoss. 20 

0.8 2.8 6.1 3.0 0.8 Houv.au-Brunswick 21 

4.3 6.8 7.4 0.6 4.3 Qu.b.c 22 

0.1 4.9 4.6 0.6 0.1 Ontario 23 

-1.0 0.7 5.6 4.9 -1.0 Manitoba 24 

4.5 9.7 10.2 5.6 4.5 Saskatch•wan 25 

0.6 6.7 8.2 1.8 0.6 Albert. 26 

6.2 7.3 6.8 4.9 6.2 Colo.thi.-Brit.nniqu. 27 

-0.9 1.8 0.5 0.8 -0.9 Yukon 28 

17.6 16.4 11.9 7.5 17.6 T.rritoires du P4ord-Ouest 29 

14' 

. 

I 

. 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regn (Quarterly 
Estieates) 

Sales 

Ventes 

Quarter 4 Quarter 31 Quarter 21 Quarter I Quarter 4 
1993 1993 1993 1992 

Trimestre 4 1  993 Trimestre 3 Trimestre 2 Trimestr. I Trimestre 4 

millions of dollars - millions de dollars 

12088.3 12003.0 11,887.7 11,041.0 11,835.6 

878.2 861.1 905.2 734.6 828.5 

3,269.1 2,923.7 2,684.4 2,715.1 3,032.6 

492.2 405.3 416.0 280.9 461.4 

655.3 381.6 425.1 293.8 613.2 

1,190.6 960.2 949.5 684.4 1,168.6 

1,380.6 1,070.5 971.7 763.2 1,314.6 

2,526.8 2 3 153.0 1,953.0 1,728.7 2,344.0 

638.8 584.1 549.5 441.2 608.0 

9,867.7 10 9 643.4 12,045.1 8,615.1 8,920.1 

3,561.8 3,853.3 3,611.0 3,337.1 3,569.0 

2,997.9 2,772.0 2,909.0 2,238.9 2,808.2 

7,027.0 4091.9 4077.7 3,954.4 61998.1 

2,045.1 1,673.5 1,775.2 1,263.6 1,996.2 

1,745.3 1,300.4 1,243.2 960.6 1,644.7 

2,913.2 2,678.6 2,5313 1057.7 2,906.3 

53,378.0 49,375.5 50,034.9 41,011.1 51,049.2 

274.3 274.7 259.1 247.8 269.8 

71.9 61.3 61.6 61.9 70.9 

7.2 5.5 5.0 3.4 7.4 

8.1 3.6 3.6 2.0 7.1 

20.3 13.5 12.0 7.9 18.2 

32.2 19.1 17.6 11.5 30.1 

34.4 23.5 20.1 16.2 32.2 

5.1 3.9 3.7 2.7 5.9 

113.1 149.7 169.1 109.2 113.0 

78.6 89.7 79.4 76.0 84.7 

49.0 39.1 39.2 28.2 45.4 

156.4 105.2 98.7 76.5 
a 

164.0 

31.3 28.3 27.3 18.2 34.5 

18.7 11.3 10.9 8.2 18.9 

33.2 23.0 22.0 17.2 33.2 

938.6 859.7 139.9 692.9 943.3 

Trade Group 

No 

Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Hewloundland 

1 Supermarkets and grocery stores 

2 all other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Pns clothing stor.s 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Ch.nge from previous year 

Variation par rapport i lanne. precedent. 

Qusrt.r 4 Quarl.r 3 Quarter 21 Quarter 11 Quart.r 4 
1993 1993 1993 1993 1992 

Trim.stre 4 Trimestra 3 Triui.str. 2 Trimestra I Trim.str. 4 

Per cant - pourc.n*ag. 

3.0 4.7 3.5 4.5 6.8 

6.0 11.9 11.8 7.1 -11.5 

7.8 10.2 10.5 12.0 9.1 

6.7 7.4 7.0 0.7 -2.6 

6.9 5.2 6.2 1.2 3.3 

1.9 4.7 4.0 1.7 0.1 

5.0 11.0 7.0 6.4 6.2 

7.8 11.5 10.9 6.5 5.3 

5.1 2.2 0.3 -0.8 4.1 

10.6 6.5 6.9 3.5 5.0 

-0.2 2.7 1.4 1.6 2.6 

6.8 7.5 4.6 5.6 -0.8 

0.4 -0.2 0.5 1.2 0.6 

2.4 2.3 9.6 8.6 11.7 

6.1 6.9 7.2 5.1 -0.1 

0.2 3.1 0.4 -1.9 -1.6 

4.6 5.3 4.9 4.0 3.7 

1.7 -1.3 -2.4 -3.7 5.0 

1.5 7.7 8.2 12.1 6.4 

-2.0 7.9 3.9 -0.1 -0.5 

14.4 12.3 17.5 -7.7 7.7 

11.3 14.9 9.5 9.0 4.4 

6.9 9.9 14.7 8.1 8.8 

6.6 12.8 11.1 -5.1 6.1 

-12.6 -3.2 -23.5 -29.2 -22.3 

0.1 4.8 0.3 -3.1 8.0 

-7.2 -6.1 -7.1 -8.2 -6.6 

7.9 7.0 -0.3 -5.9 -1.2 

-4.7 -2.1 -1.6 -8.8 -13.2 

-9.4 -7.0 3.6 2.8 20.1 

-1.1 -0.6 3.0 -6.1 6,8 

0.2 -0.9 -5.4 -18.3 -7.9 

-0.5 0.6 -0.3 -3.7 0.2 
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Canada 

Sup.r.rch.s d.limsnt.tion at ipic.riem I 

Tous l.s autr.s m.g.sins dali..ntation 2 

Pharmeci.s at megasins do medicam.nts brevates 3 

Pga.ins d. chaussures 4 

i.gasins cio v.t.m.nts pour ho.i.s 5 

Pg.sins du vet..i.nts pour dames 6 

Autr.s megasins de v.t.ments 7 

Pg.sins do meubl.s it d'appar.ils menagsrs 8 

Pgasins d.cc.ssoir.s d'amsubl.m.nt 9 

Conc.ssionnair.s de vIhicul.s .utomobil.s 10 
at rácráatifs 

Stat ions-service 11 

H.gasins d. pi.c.s at dacc.ssoir.s pour 12 
•utomobil.s at services 

lagasins cio merchandises div.rsss 13 

Autr.s megasins di produits s.mi-dur.bl.s 14 

Autr.s megasins do produits durabl.s 15 

Autr.s megasins do vents mu detail 16 

Total, •ris.mble dam •agasins 17 

Terre -Neuve 

Sup.rmerchIs d'alimsntation at ópiceries 1 

bus l.a aufr.s megasins d'slimentation 2 

Pharm.ci.s at megasins do mádic.m.nts br.v.tós 3 

gasins d. chsussur.s 4 

K.gasins cio vet.ments pour homess S 

tgasins de vit.msnts pour dames 6 

Autr.s m.gasins d. vitements 7 

Pgasins do m.ubL.s it dappar.ils managers 8 

Igasins d.cc.ssoir.s dsmsubl.m.nt 9 

Conc.ssionnair.s de vihicuiss automobil.s 10 
at rácráatifs 

Stations-service 11 

Pisgasins da pi.ces at daccessoir.s pour 12 
automobiles at services 

gasins di merchandises divers.s 13 

Autres megasins di produits ssmi-dur.bl.s 14 

Autres magasins do produits dur.bl.s 15 

Autras magasins de vents au detail 16 

Total, .nse.ble des •agasins 17 

Commerce de detail, Janvier 1994 
Statistique Canada - n 63-005 au catalogue 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Yen te s 

Quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 

	

1993 	1993 	1993 	1993 	1992 
Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

51.1 	56.8 	50.8 	44.8 	48.1 

	

17.8 	16.8 	16.6 	15.3 	17.1 

	

x 	1.3 	1.1 	0.7 	1.2 

	

x 	.. 

	

5.0 	4.6 	2.8 	1.9 	4.5 

	

8.1 	6.2 	5.5 	4.1 	6.6 

	

2.1 	2.1 	2.2 	1.4 	2.1 

	

35.8 	41.1 	47.2 	31.8 	35.9 

25.0 31.4 23.6 19.7 22.9 

14.2 14.2 13.9 9.0 13.7 

32.5 22.5 20.8 14.6 31.4 

10.5 13.0 9.5 5.3 8.3 

4.3 2.9 2.1 2.0 4.9 
12.5 14.1 11.2 9.4 14.0 

228.5 234.4 213.2 143.9 218.5 

435.2 456.6 450.5 412.2 448.9 

126.6 108.2 108.6 104.6 128.0 

10.6 8.5 7.8 5.0 9.4 

15.5 7.0 8.4 5.7 15.1 

40.4 27.1 27.0 18.9 38.9 

35.2 23.2 19.2 16.6 34.1 

51.4 40.0 36.5 33.6 50.4 

12.8 11.9 10.6 8.8 14.7 

278.1 342.3 407.8 251.9 251.7 

170.8 180.6 162.1 136.0 157.7 

82.7 77.3 79.9 52.5 64.8 

263.3 171.1 164.6 122.6 256.1 

64.1 50.1 47.9 33.8 52.1 

40.8 26.2 24.5 19.9 44.8 

109.4 106.0 93.7 71.3 107.6 

1,755.1 1 1656.4 1,667.3 1,307.7 11690.5 

Trade Group 

No 

Prince Edward Island 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Super.rkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, January 1994 	 Commerce de detail, Janvier 1994 
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4.5 6.8 9.4 20.1 17.1 

x 19.8 17.4 7.3 -4.8 

x .. 

115 10.3 17.7 11.7 21.6 
23.0 -3.0 -10.5 -13.3 -6.9 

-0.8 9.8 25.9 27.5 -2.2 

-0.2 -3.1 2.3 9.8 21.5 

9.1 15.8 10.5 12.1 21.7 

3.7 15.6 14.0 6.6 0.4 

3.5 3.6 -1.9 -8.0 0.4 

25.5 34.3 41.0 34.7 29.7 

-11.2 -6.6 -21.8 7.3 0.1 

-10.5 -11.4 -5.0 2.6 22.6 

	

6.1 	5.1 	5.1 	6.1 

-3.1 	3.7 	2.6 	2.7 	8.4 

-1.1 4.4 8.4 18.6 26.5 

12.4 5.6 -.8.6 -22.8 -15.6 

3.0 2.2 13.0 -3.4 -1.1 

3.6 6.7 4.8 0.5 -0.5 

3.4 7.7 1.9 7.3 15.2 

2.0 -2.2 -1.8 -10.5 -9.3 

-13.3 -4.5 -3.5 -8.2 27.0 

10.5 11.1 8.6 -1.5 21.7 

8.3 3.0 -3.7 -7.4 -6.4 

27.6 34.7 26.3 10.4 -1.4 

2.8 9.3 6.3 2.9 1.8 

22.9 14.3 16.8 8.4 -0.3 

-q.0 -.3 -5.9 -4.6 -6.1 

7 2.1 0.8 -2.9 5.2 

TABLEAU 3 • Vantes au detail, non-dCsalsonnalisC.s, selan 1a groupa de ao..eroe at la reØan 
(.st1aatons tri..stri.11as) 

Change from previous year 

Variaf ion par rapport i l'année précidente 

Quarter 4 Quarter3 Quarter 2 Quarter I Quarter 4 
1993 	1993 	1993 	1993 	1992 

Trim.str. 4 Trimestr. 3 Trimsstr. 2 Trimstr. I Trimustre 4 

Groups do connerce 

N o 

fl 

fl 

Per cant - pourc.nIag. 

6.1 	8.0 	5.1 	-1.1 	-8.5 

23e-du-Prnoe-(douard 

Supare.rch.s d'.li.i.ntation at .picsri.s I 

Tous l.a autras magasins dalj,nt.tjon 2 

Ph.r.ci.s at asgasins di mIdicamants br.vatis 3 

Magasins d. ch.ussur.s 4 

Magasins di vit.m.n*s pour honnes S 

Magasins di vétements pour d.n.a 6 

Autr.s magamins di vita.nts 7 
M.gasins do asubiss at dapp.r.ils msnsg.rs I 

Magasins d.cc.ssoir.s d.msubl.m.nt 9 

Conc.ssionriajr.s do vihiculas sutomobil.s 10 
at rácrá.t ifs 

Stafions-sarvic. 11 

Magasina di pi.c.c at dacc.ssoir.s pour 12 
.uto.obil.s at sirvicas 

Msg.sins di marchandisas div.rs.s 13 

Autr.s m.gssins di produits s.mi-dur.bl.s 14 

Autres ..gasins di produits dur.bl.s 15 

Autrus ugasins di vsnts au d.tail 16 

Total, .ns..ble des •agasins 17 

NouvelIe-toosse 

Suparmrch.s dali..ntation at ipicarias 1 

Tous las autras m.gasins dalmnnntation 2 

Pharmacies at magasins di mádic.m.nts br.v.t.s 3 

Magasins di chaussuras 4 

Magasins di vet.mants pour houui.s 5 

Magasins di vatimants pour damas 6 

Autris magasins da vatam.nts 7 

M.g.aina di maublas at d'apparsils minagars 8 

Magasins d'acca;soiris d'ameublemsnt 9 

Conc.ssionnajr.s di v.hicul.s automobilas 10 
at rócréatifs 

Stat ions-s.rv ice 11 

Magasins de pièces at daccissoiras pour 12 
automobilis at sarvicas 

Magasins di march.ndisas divarsas 13 

Autris magasins di produits sami-durablas 14 

Autria magasins di produits durablus 15 

Autras magsains di vents au dátail 16 

3.1 	7.0 	5.3 	1.5 	6.2 Total, ensemble des magasins 	17 

Retail Trade, January 1994 	 Commerce de detail, janvier 1994 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.atas) 

Sales 

Ventes 

	

Quarter 4 	Quarter 31 	Quarter 2 	Quarter I 	Quarter 4 

	

1993 	1993 	1993 	1993 	1992 
Trimestre 4 Trimestre 3 Trimastre 2 Trimestre I Trimestre 4 

millions of dollars - millions de dollars 

	

356.2 	364.5 	345.9 	321.5 	349.0 

	

91.8 	79.5 	79.0 	74.3 	81.5 

	

9.0 	6.8 	6.6 	4.2 	8.1 

	

15.1 	7.7 	7.6 	5.6 	14.0 

	

32.7 	22.5 	21.6 	14.6 	29.6 

	

31.6 	23.6 	20.7 	16.4 	33.5 

	

46,8 	33.2 	32.9 	30.8 	49.1 

	

11.2 	9.9 	9.6 	7.0 	10.4 

	

247.0 	290.2 	341.5 	220.2 	228.0 

107.4 123.6 102.0 89.4 93.1 

76.6 70.3 71.5 53.0 76.9 

192.0 136.6 134.3 99.1 196.7 

43.8 39.2 38.5 27.4 43.8 

27.9 17.0 17.5 12.8 28.9 

66.6 65.9 56.9 42.2 62.5 

1 1 365.4 1,300.7 1 1 296.0 1 1 025.8 1,313.9 

3 3,463.9 3,400.8 3,365.1 3,156.0 3,370.6 

812.0 762.7 728.5 643.9 705.8 

168.7 135.0 147.0 89.4 163.8 

147.3 95.6 115.9 74.1 139.7 

292.0 253.7 250.9 165.6 276.3 

393.2 340.9 331.6 228.4 389.0 

578.2 563.5 532.3 397.3 558.7 

142.0 139.8 145.7 88.5 132.1 

2,261.9 2,723.7 3,136.9 19957.3 2,102.5 

720.6 737.1 748.6 691.0 717.8 

776.6 697.0 790.2 553.3 737.1 

1,323.4 967.8 990.8 750.3 1,257.7 

419.2 402.8 418.2 296.6 413.1 

299.7 245.3 250.3 185.7 273.3 

497.7 405.8 424.7 313.6 488.3 	

• 
12,609.5 12,160.7 12,704.1 9 1 860.3 12,015.7 

Trade Group 

No 

New irunsuick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, January 1994 
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TAILEAIJ 3. Ventes au detail, non -dCsaisonnalisêes, s.lon I. groupe do ononorce at 1. region 
(estioations triaestrielles) 

S 

15.3 15.3 10.6 4.0 -0.4 

-0.4 2.1 2.3 3.3 3.9 

-2.4 2.7 5.5 3.4 3.9 - - 4.0 0.5 -1.6 11.9 

-.4 -7.9 -2.1 -17.3 -4.5 

6.5 9.3 0.5 -3.2 0.3 

Groups d. coirisrc. 

N' 

Nouveau -Srunswiok 

Sup.rm.rch.s dalimentation at ipic.ri.s I 

Tous lea .u+r.s m.g.sins d.limunt.tion 2 

P$ara.ci.s at megasins de medicao.nts br.v.tia 3 

Pisgasins d. chauasur.s 4 

Pg.sins do vitsm.nts pour ho..s S 

M.gasins de vatumenta pour dames 6 

Autr.s .gasins d. v.tsmsnts 7 

Isgasins de m.ubl.s at dapparsils m.nag.rs a 
tgasins dacc.ssoir.s dam.ubl.ment 9 

Concessjonnajres do vihicul.s automobiles 10 
at ricriataf. 

Stations-servic. 11 

Pgasins da pieces at daccessaires pour 12 
eutomobile. at services 

P.gesins da merchandises divers.. 13 

Autrss magasins do produits s.mi-dur.bl.s 14 

Autres megasins de produits dur.bl.s 15 

Autres megasins do v.nts au ditch, 16 

S 	CK.nge from previous year 

Variation p.r rapport a lennee preced.nt. 

Quarter 4 Qu.rt.r 3 Quarter 2 Quarter I Quarter 4 
1993 	1993 	1993 	1993 	1992 

Tr1ustr. 4 Triosatre 3 Triuiss*r. 2 TrjsLr. 1 Trimutr. 4 

Per cent - pourc.ntsg. 

2.1 	6.6 	3.9 	5.0 	8.6 

12.6 	16.8 	13.6 	11.4 	11.0 

11.9 	12.4 	7.0 	-1.7 	-3.4 

8.3 	8.9 	15.1 	2.8 	-13.8 

10.6 	11.8 	8.8 	4.0 	1.6 

-5.7 	16.9 	12.9 	22.1 	32.2 

-4.6 	-3.3 	6.9 	-2.0 	-6.5 

7.6 	14.1 	13.5 	19.7 	15.3 

8.3 	-1.6 	11.1 	0.1 	10.0 

3.9 	5.1 	6.7 	2.9 	5.8 Total, enseable des megaszts 	 17 

2.8 	3.4 	5.0 	8.9 	7.8  

15.1 15.0 15.6 7.3 -1.7 

3.0 -1.4 -0.7 -0.4 -8.1 

5.5 6.3 3.0 4.7 -4.6 

5.7 6.6 4.3 -0.3 -3.9 

1.1 9.5 4.1 4.3 5.6 

3.5 18.4 15.1 5.9 8.2 

7.4 2.2 -8.6 -15.7 -10.2 

7.6 9.1 1.6 -0.6 4.5 

0.4 -2.8 -3.5 -3.4 -8.4 

5.3 4.4 0.3 -0.9 -5.2 

5.2 4.5 1.4 3.9 -1.5 

1.5 9.8 17,2 we 12.0 

14.4 14.0 14.4 0.9 • 1.9 2.8 -4.6 -7.4 -11.7 

6.9 6.6 4.3 4.1 1.6 

Qu8b.c 

Supermarchis dalimentation at ipicuri.. 	I 

Tous las .utr.s megasins d.lim.ntstion 	2 

Pharmaci.s at igasins du .iedicamsnts br.v.tis 3 

Pgasins d. chaussur.s 	 4 

PI.gasins de vitements pour houmiss 	 S 

M.gasins de vit.menks pour dames 	 6 

Autr.s megasins de vitements 	 7 

Pisgasins do meublas at dapp.r.ils minegers 	8 

Ilegasins dacc.ssoir.s dameublsm.nt 	 9 

Conc.ssionn.jres de vIhicule. automobiles 	10 
at rucr.at ifs 

Stations-service 	 ii 

Magasins de pièces at d.ccussoir.s pour 	12 
automobiles at service. 

Magasins de merchandis.. div.rs.s 	 13 

Autras uisgasins de produits s.mi-dur.bl.s 	14 

Autres magasins de produits dursblss 	 15 

Autrus magasins de vents cu detail 	 16 

Total, enseeble des .agaslns 	 17 

Retail Trade, January 1994 	
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TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regton (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter2 Quarter 1 Quarter 4 
1993 1993 1993 1993 1992 

Trimestre 4 Trimestre 3 Trimestre 2 Trimastre I Trim.stre 4 

millions of dollars - millions d. dollars 

3,861.1 3,855.7 3,882.9 3,595.7 3,776.7 

19206.5 1011.2 1,122.4 12078.3 1,175.5 

187.2 151.5 155.1 105.8 170.5 

276.9 155.1 176.8 119.0 264.1 

466.3 363.4 367.5 265.7 479.5 

481.7 350.0 309.2 253.8 449.6 

989.2 816.7 728.1 703.6 923.5 

238.0 212.2 186.7 170.8 240.0 

4,020.7 4004.6 4,580.8 3,317.9 3,513.1 

11315.0 1,412.3 1,365.6 11300.1 1,394.2 
1,137.9 1,029.9 1,074.4 860.2 12065.4 

22585.4 1,786.8 1,754.3 1,395.6 23,625.5 

821.7 594.7 632.3 473.3 818.5 

696.4 508.8 488.3 386.7 693.6 

1,284.2 1,227.0 1,143.5 868.6 1,313.2 

19 1 888.9 	17,910.9 	13,308.6 	15,164.0 	19,220.5 

477.1 473.4 469.1 423.3 456.0 

72.2 65.1 66.3 63.3 77.1 

12.4 9.7 10.1 7.5 12.2 

21.6 12.0 13.5 9.2 20.5 

41.5 32.3 33.0 23.6 39.8 

48.7 33.6 32.3 26.9 46.2 

76.1 60.9 50.7 47.9 68.2 

143 12.8 11,0 8.1 11.1 

321.5 330.2 357.9 292.8 304.5 

147.6 151.0 143.9 138.5 155.5 

94.9 89.8 92.0 67.8 89.1 

301.4 215.2 215.2 172.8 298.7 

59.7 49.1 59.9 36.6 59.4 

56.3 44.5 45.1 32.9 55.7 

88.4 69.5 70.7 57.8 85.6 

1 1359.9 1,670.7 1 1691.6 1 1 426.4 1,797.1 

Trade Group 

No. 

0ntaro 

1 Superm.rk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Wouiens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and r.creatior,al vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and s.rvic.s 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing storss 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, January 1994 
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-6.4 -2.1 -2.3 -1.5 2.3 

1.8 1.7 -3.3 -7.7 -1.2 

5.6 9.7 11.3 -4.0 -5.8 

4.1 3.9 3.2 1.3 -13.1 

5.4 5.1 0.9 9.0 8.0 

11.7 13.7 5.8 3.2 5.9 

31.3 11.2 0.5 -4.9 -13.1 

5.6 0.9 4.0 4.9 5.9 

-5.1 -4.5 -0.5 -1.1 -1.9 

6.6 10.2 6.9 8.1 5.3 

0.9 3.7 2.7 4.5 3.5 

0.6 8.6 14.4 12.4 10.9 

0.9 3.1 11.1 4.9 3.4 

3.3 5.1 11.9 8.0 10.4 

3.5 4.7 6.2 3.7 6.0 

Retail Trade, January 1994 
Statistics Canada - Cat. No. 63-005 

. 

3.5 3.6 4.6 3.4 3.5 

4.6 8.2 3.5 2.7 5.0 

Total, .nsembla des .agasins 	17 

Nanitoba 

Suparmarch.s dalimentation at epiceries I 

bus las autres magasins dalimentation z 
Pharmacies at magazine de mádicam.n+s br.v.tIs 3 

M.gasins da chaussuras 4 

Pgasins de vitaments pour houmas 5 

Magasins da vitaments pour dames 6 

Autr.s magesins de vituments 7 

Magasins d. meubles at d.pp.r.ils .i.nag.rs 8 

M.gasins d.cc.ssoiras dameuble.ant 9 

Concessionn.ires da véhicul.s automobiles 10 
at rIcriatifs 

Stations-service 11 

M.gasins d. pièces at d'.cc.ssoir.s pour 12 
automobiles at s.rvic.s 

Megasins do m.rchandiems divarses 13 

Autres megasins de produits sami-durables 14 

Autrec magasins da produits durabl.s 15 

Autras magasins de vento au ditail 16 

Total, ensemble des wagasins 	17 

Commerce de detail, Janvier 1994 
Staustique Canada - nO 63-005 au catalogue 

TAILEAJJ 3. Vontes au detail, non-dêsaisannalisê.s, solon I. groe de no.ercw at la region 
(estimations triaestriolles) 

. 

-5.7 0.7 2.7 7.0 16.4 

6.8 6.1 3.4 6.7 -2.3 

-1.5 -3.1 -2.9 -3.0 -0.5 

0.4 -5.2 1.4 3.7 13.6 

0.4 3.6 3.6 2.5 -3.1 

-2.2 1.9 -0.1 -1.9 -2.8 

Groups da cop.rc. 

N o  

Ontario 

Supermarchis d'alim.nt.tion at .pic.ri.s 1 

Tous las autr.s mag.sins dalimentation 2 

Pharmacies at megasins de mádicamants br.v.t.s 3 

gasins d. chsussur.s 4 

Pgnsins do vitamants pour hou.s 5 

Pgasins da vitaments pour dames 6 

Autres megasins da vitu,ants 7 

Magasins da msubl.s at d'appar.ils .nagars 8 

Pgasins d.cc.ssoiros duusubl.msnt 9 

Concessionnair.s do vshiculss automobiles 10 
at rCcrCatifs 

Stations-s.rvic. 11 

Nsgasins do pi.c.s at dacc.ssoir.s pour 12 
automobiles at services 

Il.gasins de umrchandis.s div.ri.s 13 

Autras .mgasins do produits ssmi-durabl.s 14 

Autres magasins do produits durebl.s 15 

Autr.s mogasins da vents au dCtail 16 

Change from previous year 

Variation par rapport I lannea precedent. 

Quart.r 4 Quarter 3 Quart.r 2 Quarter 1 Quarter 4 
1993 	1993 	1993 	1993 	1992 

Trisostra 4 Trim.str. 3 Trisostr. 2 Trinsstr. I Trim.stra 4 

Per c.nt - pourc.ntage 

2.2 	4.9 	4.9 	2.6 	4.0 

2.6 	7.3 	7.3 	12.1 	11.1 

9,8 	15.4 	15.9 	6.3 	3.9 

4.8 	0.9 	6.1 	-1.2 	9.4 

-2.7 	23 	1.7 	2.1 	3.8 

7.1 	13.9 	8.7 	7.1 	3.3 

7.1 	4.2 	3.5 	7.1 	5.5 

-0.8 	-5.7 	-3.2 	-2.2 	1.8 

14.4 	6.6 	9.2 	4.3 	4.8 



TASLE 3. RetaIl Sales, Not Seasonally Adjusted, by Trade Qroup and by RegIon (Quarterly 
EstImates) 

Sales 

Ventes 

	

Quarter 4 	Quarter 3 	Quarter 21 QuarLar 1 	Quarter 4 

	

1993 	1993 	1993 	1993 	1992 
Trimestra 4Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions dv dollars 

	

368.7 	373.6 	353.7 	326.2 	348.7 

	

103.6 	89.7 	87.0 	83.0 	91.5 

	

9.6 	8.3 	8.6 	6.5 	9.2 

	

15.9 	8.6 	9.4 	7,5 	15.8 

	

29.4 	22.0 	27.2 	21.9 	33.3 

	

37.0 	26.2 	25.0 	22.4 	37.1 

	

53.8 	37.8 	32.8 	33.9 	46.2 

	

16.3 	15.2 	14.8 	12.7 	17.5 

	

305.7 	292.5 	320.1 	247.9 	244.3 

122.6 131.3 119.7 107.4 116.4 

93.4 94.4 98.7 71.7 89.0 

245.3 174.6 174.1 145.0 238.5 

62.6 51.1 543 40.2 64.1 

57.0 41.7 39.7 30.4 53.6 

83.7 63.8 64.2 50.2 72.5 

1 1616.1 1 1442.1 1 1442.4 1,217.1 1 1485.8 

1 3,223.0 1084.9 1,133.9 1042.4 1,195.2 

330.9 280.8 267.7 260.7 306.2 

33.2 30.8 29.1 21.7 31.2 

75.6 44.2 45.2 33.7 64.8 

116.6 104.5 96.8 74.0 111.0 

145.0 114.9 99.8 83.8 124.0 

324.3 268.9 251.2 210.0 265.5 

68.7 60.7 56.7 49.0 60.6 

1,007.2 1,001.1 1,144.5 867.6 873.3 

381.9 422.1 377.4 333.6 352.3 

332.6 319.1 318.8 252.4 308.0 

872.0 657.7 678.4 571.7 897.1 

227.7 192.3 218.0 148.8 237.6 

205.9 162.7 153.1 116.4 199.4 

282.4 270.8 258.4 204.2 299.1 

5,675.3 5,160.6 5,170.8 4,304.8 5,371.1 

Trade Group 

No 

Saskatchevan 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stor.s 

4 Shoe stores 

5 Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men ' s clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and servic.s 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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ff Change from previous year 

Variation par rapport i l'anni. prácid.n+. 

Quarter 4 Quarter 31 Quarter 2 Quarter 1 Quarter 4 
1993 	19931 	1993 	1993 	1992 

Trimestre 4 Trimestre 3llrimestre 2 Trim.str. 1 Trimestre 4 

Per cent - pourc.n+.g. 

5.7 	10.3 	0.8 	5.1 	5.7 

13.2 15.5 7.7 12.1 21.1 

4.2 7.6 2.9 -7.6 0.4 

0.6 3.3 0.8 1.0 1.2 

-11.7 -18.6 -3.3 0.1 -0.5 

-0.3 -3.9 -4.5 -0.2 6.2 

16.6 4.0 -0.1 5.8 4.2 

-6.5 -6.0 -7.4 -5.1 37.0 

25.1 15.3 13.3 4.6 -3.8 

5.4 5.4 -3.5 -11.1 -13.2 

4.9 10.6 5.0 5.1 0.5 

2.9 2.0 -2.4 2.6 0.8 

-2.3 14.8 8.7 18.6 22.4 

6.4 . 	
1.5 

15.0 11.2 12.5 6.7 

2.1 9.0 1.9 6.2 

8.5 	8..7 	4.0 	3.5 	2.3 

2.3 	0.7 	-3.8 	-0.7 	11.8 

8.1 4.9 7.9 13.7 152 

6.5 2.2 4.6 -6.3 -7.1 

16.8 13.6 11.3 -0.5 -3.5 

5.1 10.9 12.7 0.2 -2.4 

16.9 17.7 13.4 10.1 2.2 

22.1 23.2 31.8 13.2 4.8 

13.3 11.7 12.8 7.8 15.5 

15.3 5.9 11.5 4.2 -0.7 

8.4 8.4 3.4 -2.2 4.7 

8.0 5.9 5.1 8.1 5.6 

-2.8 -2.8 2.4 2.7 2.2 

-4.1 -1.2 4.9 4.3 10.6 

3.2 6.6 10.2 1.9 1.3 • .-::: 

TALFAU 3. Ventas au detail, non-dCsaisonnalisCes, seln ]a groIe de o.erve at Ia region 
(.stioations tr..stri.I]..$) 

Groups de comeerce 

Saskatchewan 
Sup.rmerchós d'.lim.nt.tion at ipiceriss I 

Tous 1.s sufr.s ugosins d'.limenf.tion 2 

Pb.ri,ci.s at megasin. do .idicamsnts br.v.tis 3 

Mugasins da chaussures 4 

Pg.sins do vot.msnts pour homees S 

Pg.sins do ve+sm.nfs pour dss 6 

Aufr.s m.g.sins do vo*s..n+.s 7 

Magazine do moubles of d.pp.r.ils m.n.g.rs 8 

l.g.inc d.ccsssoir.s d.m.ubl.msn* 9 

Conc.ssionn.ir.s do vIhicul.s .uto.,obil.s 10 
at r.criatifs 

Stafions-sorvic. 11 

Hegasins d. piicos of d'.ccossoiros pour 12 
automobiles of sarvicos 

Ilagasins da merchandises diverses 13 

Au+.r.s magasins do produits sai-dur.blss 14 

Aufros ug.sins do produits dur.bl.s 15 

Autr.s msg.sins do vonts au detail 16 

Total, •nso.ble des magaslns 17 

Alberta 

SupsrmerchIs d'alimsntation at Ipicsri.s I 

Tous l.s autros magasins d.li.isntation 2 

Pharmeciss of .gasins do midics.snts br.votIs 3 

Magasins do choussuras 4 

Magasine do vi*.m.nts pour housiss S 

Mogasins do vât.monts pour dames 6 

Autr.s megasins do vêtomsnts 7 

Mog.sins do m.ubl.s at dappar.ils managors 8 

Magasins daccossoir.s damsubl.msn* 9 

Concasrionnairss do vIhiculss automobil., 10 
at ricri.tafs 

Stations-sorvic. 11 

P1.gasins d. pi.cos of d.cc.ssoir.s pour 12 
automobi].s of sarvicss 

Magasins do merchandises div.rs.s 13 

Autrss megasins do produits s.mi-durablss 14 

Autras magasins do produits durablos IS 

Autr.s megasins do vants su dItail. 16 

Total, snsmeble des .agasins 	17 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade 0,-cup and by Region (Quarterly 
Estleates) 

. Sales 

Ventes 

Quarter 4 Quarter31 Quarter 2 Quart er 1 Quarter 4 
1993 19931 1993 1993 1992 

Trimestre 4 Trimestre 3lTrimestre  2 Trimestre I Trimestre 4 

millions of dollars - millions de dollars 

1,635.4 1,619.1 1,536.3 1,437.8 1,535.2 

428.6 3613 340.0 323.5 371.6 

52.1 47.4 45.0 36.3 47.6 

76.8 46.2 43.1 35.9 69.7 

146.0 116.6 109.5 89.3 136,3 

167.8 131.5 111.1 99.7 164.1 

360.2 298.5 259.7 249.0 340.4 

126.6 114.1 107.5 91.2 112.4 

1,260.4 1,449.1 1,521.3 1,304.9 1438.3 

482.6 561.4 477.0 436.8 464.9 

335.6 335.4 326.1 286.8 314.5 

1,001.4 709.2 700.2 569.9 982.0 

298.4 246.9 263.6 179.9 25910 

333.7 235.5 207.4 162.8 267.1 

443.8 421.8 375.9 315.6 420.3 

7,271.6 6,114.5 6,543.7 5,723.2 6,534.0 

42.3 42.9 40.4 34.1 37.4 

x 0.5 0.6 0.4 0.7 

x 0.7 0.7 0.5 1.0 

1.2 1.0 1.0 1.0 1.2 

4.2 3.7 3.1 2.4 3.2 

1.5 1.5 1.1 1.2 1.3 

16.5 18.9 18.0 13.6 15.6 

53.9 45.3 46.3 36.4 50.2 

6.1 6.1 5.5 3.6 5.9 

4.7 4.5 4.4 2.8 4.5 

11.2 10.8 10.3 7.5 10.1 

169.2 164.9 157.3 125.1 155.9 

Trade Group 

No. 

British Colu•bä 

1 Sup.rmerke+.s and grocery stores 

2 All other food storss 

3 Drugs and patent ,dicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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N' 

9roup. da coma.rc. 

Chenge from previous year 

Varistion per rapport i PannI. precd.nt. 

Quart.r 4 Qu.rt.r 3 Qu.rt.r 2 Quarter I Quart.r 4 
1993 	 1993 	 1993 	 1993 	 1992 

Trim.str. 4 Trim.w.tr. 3 Trim.stre 2 Trim.s*r. I Trim.s+r. 4 

-17- 
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TARLEAIJ 3. Ventes au détafi, non-dêsaisonnalisé.s, se]cn i.e groups de ca.roe at la region 
(.stioations trisestrielies) 

Per cent - pourcentag. 

6.5 	 8.6 	 4.4 	6.3 	 8.2 

15.3 16.7 17.1 21.8 14.4 

9.4 16.4 15.1 0.5 0.9 

10.2 9.5 6.8 7.1 14.5 

7.1 5.6 5.4 6.1 2.3 

2.2 6.4 8.5 3.8 11.6 

5.8 15.8 13.2 6.2 5.6 

12.7 14.4 17.8 19.1 23.2 

1.8 3.1 7,8 9.5 8.3 

3.8 12.5 7.3 6.2 -5.1 

6.7 152 15.5 14.5 7.1 

2.0 -0.9 4.7 7.3 5.9 

15.2 7.3 24.9 9.6 6.0 

10.2 7.7 7.5 5.0 

5.6 10.9 6.2 7.2 8.5 

6.4 	 1.0 	 8.5 	 8.9 	 6.8 

13.0 	 6.4 	 5.2 	 8.8 	 35.6 

x -21.2 -14.5 -8.5 -11.4 

x -4.8 -12.7 -16.1 -7.9 

5.0 5.0 -10.5 14.0 -12.2 

28.9 29.6 8.6 -7.8 -7.0 

21.8 30.4 9.0 41.6 -10.3 

5.8 2.2 -10.2 -16.6 - - 

7.3 0.8 2.5 -0.3 -1.8 

3.9 -3.0 4.3 -11.3 -0.2 

5.0 -5.4 -0.4 -3.8 10.5 

11.1 11.2 17.8 13.5 7.9 

Colo.bIe -Iritanniqu. 

Sup.rmsrchés d'alim.ntation at ápic.ri.. I 

Tout 1.a autres magasin. dalimantation 2 

Pharmacies at i,ag.sins de midic.ai.nts br.v.t.s 3 

Pgasinx d. ch.ussur.s 4 

Pgasins do v.t.m.nts pour homass 5 

M.g.sins do vit.mants pour damas 6 

£utr.. .agasins d. vêt.m.nts 7 

Il.gasins do m.ubl.s at d.ppar.il.s managers 8 

I$.gasins d'accessoir.s d'am.ubl.m.nt 9 

Concessjonnairss do vIhicules automobiles 10 
at recr..tafs 

Stations-s.rvic. II 

Magasins de PÔC•5 at d'scc.ssoir.s pour 12 
automobiles at sarvices 

Hagasins da marchandis.s diver... 13 

Autrss uiagasins do produits semi-dursbl.s 14 

Autr.s .g.sins do produits durabl.s 15 

Autres mag.sins do vents su dátail 16 

Total, en.able des •agasiiis 17 

Yukon at T.rrltolr.s du Nord-Oua.t 

Sup.rmarchós dalimentation at ápic.ri.s I 

Tout let autr.s magasins dalimentation 2 

Pharmacies at magasins do m.dicam.nts br.v.t.s 3 

Hagasins da ch.ussur.s 4 

H.gasins do vitaments pour homes 5 

lagasins do vet.mants pour dams 6 

Autras magasins de vit.m.nts 7 

lagasins do m.ubl.s at dappar.ils manager. 8 

Hagasins d'.ccessoir.s damublament 9 

Concsssionnaires de vehicul.s automobiles 10 
at ricri.tifs 

Stations-servica 11 

Hagasins de 	sces at daccessoiras pour pi
bila. 

12 
automo 	at s.rvic.s 

Magasins ds merchandises div.rs.s 13 

Autras utagasins do produits s.mi-dursbl.s 14 

Autres magasins de produits durable. 15 

Autrss megasins do v.nta au ditail 16 

. 

8.5 	 3.5 	 3.0 	 1.9 	 9.8 Total, ensmble des .agasins 	 17 



T*LE 3. Retail Sales, Nat Seasonally Adjusted, by Trade Group and by Reqon (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter ii Quarter 4 

	

1993 	1993 	1993 	19931 	1992 
Trimestre 4 Trimestre 3 Trimestre 2 Trimestre liTrimestre 4 

millions of dollars - millions de dollars 

	

13.9 	16.0 	15.4 	13.1 	13.6 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	X 	 x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	X 

	

1.5 	1.2 	1.0 	0.5 	0.9 

	

x 	x 	X 

	

6.9 	6.5 	8.0 	5.6 	6.6 

X x X X 

2.4 3.3 2.4 1.3 2.3 

x x x x x 

51.8 57.7 53.6 40.3 51.2 

28.4 26.9 25.0 21.0 23.8 

x x x K K 

K K X K K 

K K K K K 

K K K K K 

K X K K K 

2.7 2.6 2.1 1.9 2.3 

K K K K K 

9.6 12.4 10.0 8.0 9.0 

3.1 2.6 2.8 2.5 2.5 

K K K K K 

3.8 2.8 3.1 2.3 3.6 

2.8 2.3 2.4 1.6 2.4 

K K K K K 

117.4 107.3 103.8 84.8 104.7 

Trade Group 

No. 

Yukon 

1 Supermark.ts and grocery &tores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Momens clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and services 

II General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Womens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and servicus 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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. Change from pr.vious year 

Variation par rapport è l'.nns. prócádent. 

Quarter 4 Qu.rt.r 3 Quart.r 2 Quart.r I Quar*.r 4 

	

1993 	1993 	1993 	1993 	1992 
Trimestr. 4 Trimestre 3 Trim.s*r. 2 Trim.str. I Trimsitra 4 

P.r cent - pourc.ntag. 

	

1.8 	 4.8 	 2.3 	 0.1 	 59.2 

x 	 x 	 x 	 x 	 x 

X 	 X 	 X 	 X 

x 	 X 	 X 	 X 

x 	 x 	 x 	 x 

x 	 x 	 x 	 x 

	

61.4 	52.6 	25.2 	-13.6 	-18.6 

x 	 x 	 X 	X 

	

4.4 	1.5 	-7.8 	-223 	-63 

TARLEAU 3- Vantes au detail, non-désaisonnalisCes, selDn is groIs de oaercs at is r6g1n 
(astatns traestrie11es) 

x 	 X 	 x 	x 	x 

	

2.7 	 1.6 	 15.7 	-17.4 	-10.1 • 	. 

Groups d. coumarc. 

N' 

Yukon 

Sup.rmarch.s d.liui.nt.tion it ipic.ri.a I 

bus lii autres magasins d'aliumntstion 2 

Pharmacies it magasins di m.dicam.nts br.vetás 3 

Pga.ins di chaussur.. 4 

M.gasins di vit.umnts pour homs S 

Pgasins di vit.m.nts pour damsi 6 

Autris megasins di vit..inks 7 

M.g.sins di meubiss at dapperuils minag.rs 8 

Ilaguins d'accsssoir.s d'amsubl.msnt 9 

Conc.uionnair.s di vIhiculu sutomobilu 10 
at récriatifi 

Stat ions-airvici 11 

Pgasins di pi.c.s it d'accissoiris pour 12 
automobil.s it s.rvac.s 

legasins do merchandis.s div.rs.s 13 

Autr.s .uagasins de produits s.mi-durabl.s 14 

Autres megasins di produits durables 15 

Au+r.s .iagasins di vents au d.+ail 16 

1.1 	1.4 	3.7 	1.4 	15.1 Total, ensemble des megasins 	17 

19.4 	 7.4 	 7.0 	 15.1 	 53.6 

x x x x x 

x x x x x 

x x 

x x x x x 

x x x x x 

15.8 21.3 2.5 -5.9 -1.4 

x x x X X 

6.8 2.5 -12.1 -11.9 5.4 

24.4 	 -9.7 	 4.6 	-11.9 	-15.3 

Territoires du Nord-Ou.st 

Sup.rmarchis dalimintation at épic.ri.s I 

Tous l.a .utr.s .gasins dalimintation 2 

Pharmacies at ..gasins di midicam.nts br.v.t.s 3 

Pgasins de chaussur.s 4 

Magasins di vât.m.nts pour homes S 

Ilagasins di vitemints pour dames 6 

Autr.s magasins de vetementa 7 

iagasins do meubl.s at d'appariils ménageri 8 

Pgasins d.cc.ssoir.s dam.ubls..nt 9 

Conc.ssionnair.s di véhiculis automobiles 10 
at r.creatifs 

Stat ions-airy ice 11 

Ilagasins d. pièces at d.cc.ssoir.s pour 12 
automobiles it services 

Magasins di merchandisis divirsis 13 

Autres agasins di produits s.mi-durabl.s 14 

Autres .mgasins de produits durables 15 

Autr.s magasins di vents au detail 16 

Total, insemble des ..gasins 	17 

x X X X 

4.7 -7.9 -3.2 -7.6 7.4 

19.0 10.6 14.3 8.4 21.2 . x x x x 

12.1 4.7 2.7 2.1 7.4 
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TABLE 4. Retail Trade Seeple Respouse Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction d. rIponse 

	

January 	Deceu.r 	Hoveuthar 	October 

	

1994 	1993 	1993 	1993 
No 	 .Janvi.r 	Dic.thrs 	Hov.thre 	Octobre 

Per cent - pourcentage 

Trade Group - Canada 

1 Supermerk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicin. stores 

4 Shoe stores 

S Mans clothing stores 

6 Homsns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, eccessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods storeB 
16 Other retail storeB 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Albert. 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

95.3 96.2 95.2 95.7 

91.9 94.7 94.4 93.1 

94.3 95.5 94.5 94.4 

97.6 99.1 98.8 99.0 

90.5 94.9 95.5 94.7 

94.7 96.1 95.4 95.9 

85.4 94.3 95.8 97.1 

93.2 93.4 94.5 95.5 

94.2 92.7 94.4 94.0 

95.8 97.4 97.3 97.3 

85.8 97.3 88.2 95.4 

92.2 94.0 93.3 94.5 

99.8 99.8 99.6 99.6 

94.9 96.6 95.7 95.7 

91.9 95.5 95.2 94.7 

97.4 98.8 98.0 973 

94.4 9.7 95.7 9.4 

96.6 97.4 97.2 97.3 

94.2 95.7 94.1 93.9 

95.2 97.0 97.0 96.9 

94.5 95.9 95.0 95.2 

94.3 96.6 95.7 97.0 

92.8 95.9 94.6 95.5 

96.7 98.5 98.1 97.8 

94.9 97.4 96.9 96.9 

94.9 97.2 95.4 95.7 

97.6 98.4 97.8 97.7 

91.7 93.1 90.8 93.0 

90.3 93.1 92.0 93.0 
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Co.ffici.nt of variation 

Co.ffici.nt d. variation 

January D.c.uiberi Hovsther Octob.r 
1994 19931 1993 1993 

Janv hr Dic.thr.1 Hov.uthra Oc*obr. 

Per c.nt - pourc.ntag. 

2.5 2.4 2.2 2.4 

6.9 6.1 6.0 6.0 

2.8 2.8 2.8 3.0 

6.3 6.9 6.8 6.9 

5.2 3.9 4.0 5.4 

2.6 2.2 2.4 2.9 

3.5 3.6 3.6 3.9 

4.2 4.3 4.6 4.9 

3.9 3.7 6.2 4.5 

L2 5.1 5.0 5.3 

4.4 4.3 4.1 4.4 

3.5 2.9 3.1 3.5 

0.8 . 	

4.4 

0.4 0.5 0.7 

4.3 3.9 4.9 

5.5 4.5 4.4 4.8 

2.0 1.2 1.8 1.8 

1.4 1.1 1.2 1.4 

3.0 2.5 2.5 2.9 

2.0 1.6 1.7 2.4 

3.8 2.8 4.7 3.8 

3.4 2.5 4.0 5.2 

2.7 2.2 2.3 2.5 

3.1 2.3 2.7 3.1 

2.6 1.9 3.0 3.0 

3.2 2.8 2.9 3.5 

2.8 2.3 2.7 2.8 

2.0 1.8 1.9 2.2 

1.2 0.8 1.0 0.9 

2.4 1.6 1.7 2.3 

Groupe di concorce • Canada 

Sup.rm.rcbss d'alimsnt.tion at spiceriss 1 

Tous 1.1 autros megasins dalimantation 2 

Pharici.s at uu.g.sins do m.dico,.nts br.v.tio 3 

Pgasins do chaucoures 4 

M.gasins do vi*.,nts pour hommas S 

Magasins do v.t.mants pour d..s 6 

Autres I.gasins d. v.t.m.nts 7 

Magasins do m.ublus at d'.ppar.ils minagers 8 

Pgasins dacc.ssoir.s dameubl..,.nt 9 

Conc.ssionn.ir.s d. vihiculso .utomobils 10 
at recrI.tifs 

Stat ions-s.rv ica 11 

Pgasins du pisces at dacc.osoir.s pour 12 
•uto.obzl.s at s.rvac.s 

PI.gasins do morchandises div.rus 13 

Autros ugasins do produits s.mi-durabl.s 14 

Au+r.s ugasins do produits durabl.s 15 

Autras ugasjns do vents au dátail 16 

Total, •na.obl. dos .agaslns 	17 

Regions 

T.rr.-Nsuv. 18 

tl.-du-Princ.-dou.rd 19 

P4ouvolla-Ecou. 20 

Nouveau-Brunswick 21 

Quáboc 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-Britanniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ou.st 29 

0 TAILEAU 4. Coerco da detail, fraction do réponse do 1 'Cchantil]on at coefficient do variation 
(pCriodes courant.$) 

. 
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TA8LR 5. Retafl Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estisates) 

January Dac.th.r Iiov.mber October S.pt..ther August Jul 
1994 19931 1993 1993 1993 1993 199 

No. Janvier DóceuthraI Noveuthre OctobrolSepterbrol AoCit Juill.k 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Sup.rmarkats and grocery stores 4,030.1 3081.9 3,986.4 3,970.3 3,938.8 3072.3 3,924.9 

2 All other food stores 277.8 275.4 280.6 281.0 283.3 287.0 288.4 

3 Drugs and patent medicine stores 1 2 015.4 983.5 1 9 003.6 1,001.4 13,001.3 1,002.6 991.7 

4 Shoe stores 142.3 133.4 136.1 138.2 134.5 133.4 132.6 

5 Men's clothing stores 152.9 150.6 149.7 152.2 146.5 145.3 146.0 

6 Homen's clothing stores 309.7 319.8 311.8 3173 313.3 323.8 327.0 

7 Other clothing stores 348.0 347.0 352.3 351.2 356.2 363.3 360.6 

8 Household furniture and 684.2 718.5 702.6 698.7 712.4 702.2 707.5 
appliance stores 

9 Household furnishings stores 186.9 191.1 188.8 182.0 186.4 187.4 185.6 

10 Motor vehicle and recreational 3,720.3 3,725.6 3,547.2 3,509.0 32476.7 3,434.1 3,452.9 
vehicle dealers 

11 Gasoline service stations 1,170.0 1,150.1 1,197.6 1,182.1 1,201.9 1,216.4 1,201.8 

12 Automotive earts, accessories 19009.8 941.3 926.8 921.2 917.4 916.1 915.6 
and service 

13 General merchandise stores 1,787.1 1,747.2 1,711.3 1,769.7 1,739.2 19745.8 1,738.1 

14 Other semi-durable goods stores 570.8 570.4 566.7 561.9 554.6 561.5 564.4 

15 Other durable goods stores 454.7 443.5 441.6 439.9 437.3 443.8 440.6 

16 Other retail stores 851.9 827.8 825.9 839.4 841.8 848.1 854.0 

17 Tota2, all stores 16,711.9 16,507.3 16,329.2 16,315.7 16,241.5 16,283,1 16,232.6 

Regions 

18 Newfoundland 283.1 280.0 278.0 282.1 278.4 280.1 282.6 

19 Prince Edward Island 73.6 69.9 71.4 72.0 70.5 71.8 71.9 

20 Nova Scotia 544.7 528.4 540.7 541.0 542.9 539.5 539.9 

21 New Brunswick 420.9 408.7 419.0 423.0 421.6 422.6 424.0 

22 Quebec 4,183.1 4,034.6 4,000.7 3,963.5 3049.5 3,970.7 4002.9 

23 Ontario 6,034.5 6,066.7 52955.7 5,984.6 5,964.3 5,970.1 5,920.5 

24 Manitoba 562.9 549.9 560.6 573.3 558.5 557.5 556.2 

25 Saskatchewan 494.3 500.8 487.4 484.7 483.4 483,3 475.3 

26 Alberta 1,739.0 1,753.9 1,733.7 	1,709.3 1,686.1 12706.5 1,707.0 

27 British Coluthia 2,320.1 2,260.3 2,228.7 	2,229.5 2,233.2 2,229.7 2,200.1 

28 Yukon 16.7 16.7 16.8 17.1 16.8 16.8 17.9 

29 Northwest Territories 38.9 	37.4 36.5 35.7 	36.3 	34.5 33.4 
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5,919.7 3,925.5 3,893.7 3,899.5 39917.8 3.972.5 

289.6 286.0 291.9 287.3 282.9 275.4 

987.6 979.1 977.2 977.5 965.3 950.2 

131.2 132.1 133.3 126.7 131.8 133.6 

144.7 145.7 145.5 144.1 144.2 143.0 

318.9 318.0 310.9 300.9 308.6 310.3 

349.6 347.5 344.5 338.4 339.1 343.6 

685.2 694.8 700.9 681.9 675.0 683.5 

180.8 181.0 183.5 184.0 180.6 180.5 

3,353.2 3,424.0 3,414.1 3,279.8 3,269.1 3,345.3 

19214.5 1,200.2 1,200.6 1,210.0 1,213.4 1,201.0 

896.9 900.2 905.3 903.3 915.6 904.4 

1,744.6 1 3 748.4 1,746.8 1,746.2 1,751.2 1,797.0 

68.4 574.5 574.7 565.1 564.0 567.0 

436.0 445.3 440.2 433.9 432.4 431.7 

839.5 844.1 843.3 828.9 838,9 854.6 

Ireup. d. c.rc. - Canada 

Sup.rm.rchós d.lim.nt.tion at Ipic.ri.s I 

Tous les .utr.s .isg.sins d.lint.tion 2 

Pharm.ci.s at ugasins d. .vadicam.nfs br.v.tis 3 

Magasins d. chau.sur.s 4 

H.gasins do vit.msnts pour ho.s 5 

M.gasins do vit.m.n*s pour daams 6 

Aufr.s .gasins d. vit.m.nts 7 

Plgasins d. m.ublas at dapparsil. unsg.rs 8 

Magasins d'acc..soirss da.subl.m.nt 9 

Concssjonnajr.s d. v.hicul.s .utomobil.s 10 
at rócrIatifs 

St.tions-ssrvic. 11 

M.gasins d. piIc.s at d'scc.ssoir.s pour 12 
automobil.s at sarvic.s 

M.gasins do m.rch.ndis.s div.rs.s 13 

Autres .gasins do produits s.mi-dur.bl.s 14 

Autres magasins do produits durablas IS 

Autr.s ugasini do vents cu detail 16 

• TAILEAU S. 

Jun. 
• 	1993 

Ju in 

mi 

Vontes au detail, d6sa1sonnalisC. 
(estimations historiques) 

P'my 	April 	March F.bru.r 
1993 	1993 	1993 	199 
N.j 	Avril 	More F.vri.r 

lions of dollars - millions d. dollars 

, scion Is groups do oacsrc• at Is réqion 

Januar 
199 

Janvi.r N .  

16,060.4 16,144.2 16,106.5 15,907.6 15,930.1 14,093.6 Total, snssubl. des .agasins 	 17 

R8glans 

	

276.1 	272.3 	277.6 	274.3 	268.2 	282.2 

	

69.8 	68.9 	69.8 	66.6 	71.0 	68.3 

	

540.5 	536.4 	532.1 	514.2 	514.0 	527.1 

	

414.6 	413.2 	429.3 	404.0 	402.5 	407.7 

	

3,940.9 	3,933.5 	3,956.3 	3,857.2 	3,892.2 	3074.4 

	

59865.6 	59967.8 	5,969.1 	5,929.9 	5 1869.3 	50923.1 

	

544.5 	547.4 	554.1 	553.3 	549.7 	558.3 

	

467.0 	470.3 	467.6 	468.1 	668.5 	467.7 

	

1,676.3 	19695.4 	1,690.0 	19610.9 	1,661.2 	1,700.9 

	

2,214.5 	2090.6 	2,109.6 	2,179.6 	2,183.4 	2,134.8 

	

17.0 	17.0 	17,1 	16.8 	17.3 	16.3 

	

33.7 	33.5 	33.9 	32.7 	33.0 	32.7 

T.rra-N.uv. 18 

Ils-du-Princ.-Edouard 19 

Nouv.11.-Ecossa 20 

Nouveau-Brunswick 21 

QuCbsc 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 25 

Albert. 26 

Colo.i.-Britanniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ou.st 29 
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TASLE 6. Retail Sales, not Seasonally Adjusted, by Trade Oroup and by Region (Historical 
Esti.ates) 

January Deceither Novemer October Septeither AUgUSt July 
1994 1993 1993 1993 1993 1993 1993 

No. Janvier Dceuthre Nove,r. Octobre Septe.thre AoOt Juillet 

millions of dollars - millions cia dollars 

Trade Group - Canada 

I Supermerkats and grocery stor.s 3,850.8 4,356.5 39772.7 4,059.0 3,952.8 3,855.3 4,294.9 

2 All other food stores 2343 337.5 261.5 279.1 277.2 290.3 313.5 

3 Drugs and patent medicine 958.9 1,247.8 1,000.6 1,020.7 981.8 970.2 971.8 
stores 

4 Shoe stores 111.5 180.4 157.1 154.6 149.6 131.8 123.9 

S Mens clothing stores 115.7 312.6 186.1 156.6 140.7 116.5 124.3 

6 Nomen's clothing stores 219.1 523.1 337.8 329.7 335.2 306.6 318.4 

7 Other clothing stores 256.4 597.4 407.6 375.6 382.5 366.4 321.6 

8 Household furniture and 571.3 1,024.2 784.6 718.1 733.6 696.5 722.9 
appliance stores 

9 Household furnishings stores 141.3 237.4 209.6 191.8 191.0 194.4 198.6 

10 Motor vehicle and recreational 2,769.6 3,125.1 3,369.3 3,373.4 3,420.4 3,464.3 3,758.7 
vehicle dealers 

Ii Gasoline service stations 13,089.1 1041.0 19193.0 1,227.7 19221.9 1,307.1 13,324.3 

12 Automotive parts 	accessories 819.7 1,045.8 19019.8 932.4 903.0 898.1 970.8 
and service 

13 General merchandise stores 1,267.9 3,046.6 2040.6 1,839.8 1,710.4 1,660.7 1,620.8 

14 Other semi-durable goods stores 410.3 916.6 596.0 532.4 550.4 552.0 571.1 

15 Other durable goods stores 347.4 897.9 447.2 400.2 433.8 432,1 434.6 

16 Other retail stores 630.4 1,282.5 797.0 833.7 824.2 876.8 977.7 

17 Total, all stores 13,793.9 20,272.5 16,610.6 16,424.9 16,208.6 16,119.1 17,047.7 

Rag ions 

18 Newfoundland 224.4 359.0 298.2 281.4 272.0 286.7 300.9 

19 Prince Edward Island 57.5 85.8 72.6 70.1 71.3 78.6 84.6 

20 Nova Scotia 448.0 657.7 557.6 539.8 536.3 544.4 575.8 

21 New Brunswick 337.2 499.6 437.1 428.8 417.9 428.3 454.5 

22 Quebec 39347.2 4,631.3 3,960.8 42017.3 3,959.2 3040.9 4,260.6 

23 Ontario 5,032.2 7,662.3 6,198.8 6427.8 5,960.4 5,797.0 6053.5 

24 Pnitoba 469.5 699.8 582.4 577.6 554.6 547.6 568.4 
25 Saskatchewan 425.1 621.1 505.2 489.8 473.3 477.6 491.2 

26 Alberta 1,461.8 2,183.7 1,779.9 1,711.7 1,678.0 1,711.3 1,771.2 

27 British Coluthia 1,945.8 2,809.2 2,235.0 2,227.4 2,233.3 2,252.9 2,328.2 

28 Yukon 12.7 18.4 16.4 16.9 17.1 19.0 21.6 

29 Northwest Territories 32.6 44.6 36.6 36.2 35.2 34.8 37.3 
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3,956.8 	4 9 019.4 	3,911.5 	3,668.2 	3,467.3 	3,906.2 

	

306.6 	300.8 	297.8 	259.4 	236.6 	238.6 

	

970.6 	956.1 	957.7 	946.1 	865.2 	903.8 

135.0 145.5 135.5 100.3 76.9 103.8 

145.8 148.8 130.5 104.4 81.8 107.6 

313.0 331.0 305.4 255.9 198.2 230.3 

320.9 326.7 324.0 283.2 218.7 261.2 

667.9 633.0 652.2 621.2 520.6 586.9 

	

195.0 	179.0 	1753 	165.7 	136.3 	139.2 

	

4,046.7 	4,043.9 	3,954.6 	3,525.4 	2,593.4 	2,496.2 

	

1 9 261.9 	1,214.9 	1,134.1 	1051.4 	1,060.6 	1 9 125.1 

	

998.7 	992.3 	918.1 	821.5 	689.6 	727.9 

	

1,643.5 	1,694.4 	1,639.8 	19460.3 	1,208.4 	19285.8 

	

605.9 	640.9 	528.4 	449.5 	407.0 	407.1 

	

430.7 	431.3 	381.2 	329.8 	300.8 	330.0 

	

873.4 	865.4 	792.6 	700.8 	614.2 	642.6 

16472.5 14,923.4 16,239.0 14,843.0 12,475.8 13,492.3 

3,850.81 

. 

234.5 

958.9 

111.5 

115.7 

219.1 

256.4 

571 .3 

141.3 

2,769.6 

1,089.1 

819,7 

1,267.9 

410.3 

347.4 

630.4 

13,793.9 

S TAILEA*J 6. Vsntes au detail, non -désaisonnallsê.s, se]cn Is qrsa de o..rca at 3.s region 
estimations historiques) 

Jun. 	May 	April 	March F.bruary January 	Yaar 
1993 	1993 	1993 	1993 	1993 	1993 	1994 
Juin 	P1.1 	Avril 	Mars F.vrisr Janvi.r 	Annas 

millions of dollars - millions d. dollars 

N o  

Groups de oo.rc. - Canada 

Suparnorchis dalim.nt.tion it I 
.plc.ri.s 

Tous las autr.s I.g.sins 2 
d'slim.nt.Iion 

Pharmaci.s at Igasins di mádicamsnt 3 
br.v.tIs 

P1.gasins d. chsussur.s 4 

Maqasins do vit.mnts pour ho.... 5 

Mugasins do vitamants pour d.ii.s 6 

Autr.s ..g.sins de v.t.m.nts 7 

Magasins di u.ublss at d.ppar.ils 8 
msn.g.rs 

Pgasins d'.cc.ssoir.s dmm.ublsm.n* 9 

Conc.ssionnsir.s di vihicul.s 10 
automobiles at ricrI.tifs 

Stations-service 11 

M.gasins di piIc.s at d'.cc.ssoir.i 12 
pour •utomobil.s at s.rvic.s 

P1.g.sins d. .i.rchandis.s divars.s 13 

Au+r.s .isgasins d. produits s.mi- 14 
durablas 

Autr.s nogasins do produits durablas IS 

Autr.s ..g.sins da vants au d.t.il 16 

Total, anseuble des magasins 17 

Rég ions 

224.4 

57.5 

448.0 

337.2 

3,347.2 

5,032.2 

469.5 

425.1 

1 ,461 .8 

1,945.8 

12.7 

32.6 

	

286.5 	278.8 	274.5 	251.3 	213.1 	228.5 

	

76.5 	70.3 	66.4 	57.7 	527 	53.5 

	

570.1 	561.1 	536.1 	471.0 	402.6 	434.1 

	

438.4 	427.5 	430.1 	374.1 	317.1 	334.5 

	

4,223.0 	4,316.6 	4,164.6 	3,616.6 	3,034.7 	3,209.0 

	

6152.3 	6,209.5 	5,946.8 	59467.0 	4,671.3 	5,025.7 

	

563.1 	567.2 	561.3 	510.3 	441.9 	474.3 

	

490.5 	488.1 	463.8 	436.7 	373.6 	406.8 

	

1,755.6 	1,740.2 	1,675.0 	19525.2 	1,327.0 	1,452.5 

	

2,260.5 	22212.1 	2,071.1 	2,088.3 	1,802.1 	1,832.8 

	

19.7 	17.9 	15.9 	14.7 	12.8 	12.8 

	

36.2 	34.2 	33.4 	30.1 	27.0 	27.7 

T.rr.-N.uv. 18 

tla-du-Princ.-Edouard 19 

Nouv.Ll.-Ecosss 20 

Nouveau-Brunswick 21 

QuIb.c 22 

Ontario 23 

Manitoba 24 

Saskatcha.n 25 

Alb.rta 26 

Colouthie-Britanniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ou.st 

. 
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TABLE 7. Department Store Type Merchandise Sales, not Seasonally Adjustad, by Region 
(Current Periods) 

Sales 

Ventes 

	

Janua yJ 	D.carth.r 	Noveither 	October 	Ysar-to-date 

	

1994 	1993 	1993 	1993 	1994 

	

Janviar 	Deceuthre 	Novethre 	Octobre 	Cumulatif 

millions of dollars - millions da dollars 

Peg ions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territories 

Total 

68.4 

17.3 

125.3 

97.3 

1,009.3 

19603.3  

139.0 

141.8 

522.1 

655.8 

3.5 

16.8 

4,399.5 

161.7 

38.1 

283.3 

210.3 

19860.0  

3,474.0 

302.9 

269.3 

1,031.6 

1,319.7 

7.1 

26.1 

8,984.1 

125.5 

26.4 

205.6 

157.8 

1,365.3 

2,361.6 

210.7 

191.5 

717.3 

879.8 

5.3 

20.3 

6,267.3 

98.3 

23.0 

171.7 

133.9 

1,350.5 

2,113.7 

190.8 

169.9 

650.9 

792.0 

5.1 

19.5 

5,719.51 

68.4 

17.3 

125.3 

97.3 

1,009.3 

1,603.3 

139.0 

141.8 

522.1 

655.8 

3.5 

16.8 

4,399.8 

TABLE S. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estisates) 

	

January Oece.ther Noveither October Saptether 	August 	Jul 
1994 	1993 	1993 	1993 	1993 	1993 	199 

	

Janvier Dóceuthre Noveithre Octobre Sapteuthr. 	AoQt Juillat 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territories 

Total 

68.4 161.7 125.5 98.3 90.6 93.9 90.5 

17.3 38.1 26.4 23.0 23.3 25.2 25.3 

125.3 283.3 205.6 171.7 159.1 158.7 1553 

97.3 210.3 157.8 133.9 126.6 124.8 124.6 

19009.3 1,860.0 1,365.3 1,350.5 1,312.2 1,267.7 1,307.1 

1,603.3 3,474.0 2,361.6 2,113.7 2017.8 1,958.5 1,974.1 

139.0 302.9 210.7 190.8 180.7 181.8 172.8 

141.8 269.3 191.5 169.9 158.0 163.7 153.4 

522.1 1031.6 717.3 650.9 631.1 656.5 630.0 

655.8 1,319.7 879.8 792.0 785.6 772.6 749.3 

3.5 7.1 5.3 5.1 5.2 6.2 6.3 

16.8 26.1 20.3 19.5 18.8 17.7 18.8 

4499.8 8,984.1 6,267.3 5,719.5 5,609.1 5,427.2 5,407.8 
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0 TABLEAU 7. Vantes de marchandIses genre grand .agasin, non-désaisonnalisêes, slon la rêgon 
(pérodes omurantes) 

Change from previous year 

Variation per rapport i l'anni. prIcád.n+. 

January Decether Moveuther October1 Year-to-dat. 
1994 1993 1993 19931 1994 

Janvier Décethr. Hov.uthre Octobrel Cun1atif 

Per cent - pourcentag. 

2.5 -1.4 0.5 -2.0 2.5 

14.1 6.6 8.1 5.5 14.1 

1.4 0.7 4.0 4.3 1.4 

2.8 1.7 2.1 -0.2 2.8 

4.6 6.3 7.7 4.6 4.6 

-4.3 3.0 2.2 -2.0 -4.3 

0.9 0.3 2.7 5.0 0.9 

5.5 5.0 4.5 1.6 5.5 

-1.2 4.2 5.8 3.5 -1.2 

9.9 9.2 10.2 6.5 9.9 

1.0 0.7 -2.3 -2.6 1.0 

12.7 11.1 10.8 7.3 12.7 

4.5 5.0 1.9 1.0 

Req tans 

T.rr.-H.uv. 

tl.-du-Princ.-Edou.rd 

Nouv.11.-Ecoas. 

Nouv.au-Brunw ick 

Quóbsc 

Onlar ía 

Initoba 

Saak.tch.w.n 

Alb.r+a 

Colothi.-Britanniqu. 

Yukon 

T.rritoir.s du Nord-Ou.st 

Total 

S 

TASLLAU 8. Ventes de •archandises genre grand .aqasin, nondêi 
(estimations historiques) 

	

Jun. 	Play 	April 	tlarch 	F.bru.ry 	January 	Y.ar 

	

1993 	1993 	1993 	1993 	1993 	1993 	1994 

	

Juin 	Plai 	Avril 	bra 	F.vri.r 	Janvi.r 	Annis 

milliona of doll.ra - millions da dollars 

	

87.6 	86.2 	86.7 	76.9 	64.9 	66.7 	68.4 

	

22.8 	21.2 	20.3 	17.1 	15.5 	15.2 	17.3 

	

153.5 	151.3 	150.4 	130.1 	115.8 	123.6 	125.3 

	

125.6 	123.8 	118.9 	106.5 	91.2 	94.6 	97.3 

	

1 3,297.7 	1 3,340.1 	1,273.3 	1066.1 	888.6 	965.0 	12009.3 

	

1099.8 	29003.5 	19917.3 	19756.9 	19.520.9 	1,674.8 	1,603.3 

	

178.6 	182.6 	175.9 	159.5 	131.5 	137.8 	139.0 

	

160.9 	160.4 	151.8 	146.9 	122.0 	134.4 	141.8 

	

637.9 	640.4 	617.8 	558.9 	482.6 	528.3 	522.1 

	

739.5 	753.2 	694.4 	677.6 	562.8 	596.9 	655.8 

	

5.3 	4.9 	4,8 	4.2 	3.6 	3.4 	3.5 

	

19.1 	19.2 	18.5 	15.7 	14.5 	14.9 	16.8 

	

5,428.3 	5,486.1 	5 1 230.2 	4,716.4 	4,014.0 	4,355.4 	4 1399.8  

aisonnalisêes, selon la region 

RCg ion. 

Tsrr.-N.uv. 

fls-du-Princ.-4douard 

Nouvelle-Ecoss. 

Nouveau -B runsu ick 

Qulbac 

0nario 

Plan itob. 

Saskstch.wan 

Alb.rta 

Colothi.-Brit.nniqu. 

Yukon 

T.rritoir.s du Nord-Ou.st 

Total 
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TABLE 9.. Retafl Trade, Canada, Current and Constant (1996) Dollar Estaates 

Price index 

Indice des prix 

Hen 

Current dollars 

Dollars 
courants 

Unadu sled 
dIsaisonnalise 

	

Year/year 	Consan'& 1986 

	

par can+ 	dollars 
chang. 

	

Variation an 	Dollars 

	

pourcanta9a 	constants 

	

pour l'.nnea 	1986 

Year/year 
per cent 

change 

Variation an 
pourcentaga 
pour lannee 

millions of dollars 

1992: 

January 113.7 12,903,2 3.7 11,350.6 5.1 
February 113.3 122582.3 4.7 11,109.4 5.5 
March 113.5 13030.0 -1.3 12,272.9 -0.8 

April 113.6 15,250.2 2.4 139420.0 1.9 
May 113.9 16,268.7 -3.0 14,287.1 -3.2 
June 114.1 16,164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
Sepkether 113.7 15,365.9 4.9 13,513.7 5.0 

0cober 113.5 16056.8 5.7 14,232.3 5.3 
Hovaâer 114.5 15,711.3 -1.6 13,726.3 -2.4 
Deceuther 114.6 19,181.1 6.7 16,744.2 5,4 

Year 
	

113.9 	185 1 049.2 
	

2.1 	162,395.7 
	

2.0 

1993: 

January 115.6 13,492.3 4.6 11,673.8 2.8 
February 115.7 12,675.8 0.7 10,955.4 -1.4 
March 115.7 14,843.0 6.6 12,831.0 4.5 

April 115,3 16,239.0 6.5 14,087.5 5.0 
May 115.6 16,923.4 4.0 14,637.2 2.5 
June 115.8 16,872.5 4.4 14,570.2 2.9 

July 115.8 17,047.7 5.6 14,717.7 4.4 
August 115.7 16,119.1 4.7 13,934.6 3.4 
Sap*eu,er 115.6 16,208.6 5.5 14,020.4 3.7 

October 115.6 16,424.9 1.7 14,209.9 -0.2 
Hovethar 116.1 16,680.6 6.2 14,371.1 4.7 
Deca.ar 116.0 20,272.5 5.7 17,480.7 4.4 

Year 115.7 193,799.6 4.7 167,499.5 3.1 

1994: 

S 

January 
February 
March 

April 
May 
June 

July 
August 
Septeuther 

October 
Hoveithar 
Decethar 

116.S 	13,793.9 2.2 	119836.7 1.4 

Year 

1 Seasonally adjusted constant (1986) dollar estiiotes are derived by deflating, with en i,licit price index, 
the seasonally adjusted current dollar estimate. For more details, see the Appendices II and IV. 
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TAILEAU 9. Cuanerce do détafl, Canada, ast1mt1ons an dollars courants at constants (19) 

Seasonally adjust.d 
Dósaisonnalise 

Price Ind.x Current Dollars 

Indics d.s prix 	Dollars 
courants 

Month/month 
per cent 

change 

Variation an 
pourcentag. 

pour 1e umis 

millions da dollars 

	

Constant 1986 	Month/month 

	

dollars 1 	per cent 
change 

	

Dollars 	Variation on 

	

constants 	pourcentage 

	

1986 1 	pour 1. mois 

113.4 15,023.6 -0.9 13,246.9 -0.8 
113.0 15,171.1 1.0 13,422.2 1.3 
113.5 15,195.6 0.2 13,393.2 -0.2 

113.7 15,330.6 0.9 13,482.8 0.7 
113.8 15,275.1 -0.4 13,418.4 -0.5 
114.0 15,429.4 1.0 13,533.7 0.9 

114.0 15,443.1 0.1 132543.8 0.1 
114.2 15,554.7 0.7 13,615.8 0.5 
114.3 159545.3 -0.1 13,601.1 -0.1 

114,1 15,643.3 0.6 13,715.0 0.8 
114.5 15,697.5 0.3 13,706.4 -0.1 
115.0 15,739.9 0.3 13,684.2 -0.2 

114.0 195,049.2 ... 162,363.6 . -. 

115.8 16,093.6 2.2 13,892.1 1.5 
115.8 . 15,930.1 -1.0 13,760.7 -0.9 
115.4 15,907.6 -0.1 13,783.0 0.2 

115.3 16,106.5 1.3 133963.3 1.3 
115.6 16,146.2 0.2 13,970.2 - - 

115.6 16,060.4 -0.5 13,890.2 -0.6 

115.6 169231.6 1.1 14,045.1 1.1 
115.9 16,283.1 0.3 149054.7 0.1 
116.2 16,241.5 -0.3 13,971.8 -0.6 

116.4 16,315.7 0.5 14,022.7 0.3 
116.4 163329.2 0.1 14,022.6 - - 

116.4 16,507.3 1.1 14,185.7 1.2 

115.9 194 1 152.6 ... 167,562.1 

19922 

Jami jar 
Fávr i.r 

Hers 

Avr 11 
Hai 
Juin 

Juillet 
Aoüt 

Sept.ur. 

Octobre 
Nov.uthre 
D.c.ur. 

Anne. 

1993: 

Jams i.r 
Fivr ier 

Hers 

Avr ii 
Hel 

Ju in 

Juill.t 
Aoüt 

S.pt.ur. 

Octobr. 
Nov.ñ,r. 
Dac.uâr. 

Anne. 

1994: 

116.3 	16,711.9 	1.2 	14,374.3 	1.3 Janv i.r 
Fávr i.r 

Hers 

Avr 11 
H.a 

Ju in 

Jul ll.t 
AoGt 

S.pteuthr. 

Octobr. 
Nov.ur. 
DIc.ur. 

Anne. 

i I. dásaisonnalisation des estimations an dollars constants (1986) sobtient an dIgonflsn* avec un indica 
implicit., let données dás.isonnalzsé.s an dollars courants. Pour plus de details, consulter las 
app.ndic.s II at IV. 
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APPENDIX I 

0.1 in it ions 

tetail Trade, for the purpos, of this pub-
lication, is d.fin.d as the aggregate sales 
made through r.tail locations (outlets). 

A retail location, as defined by Statistics 
Canada, is • 'busin.ss location (usually a 
stor.I in which the principal activity is the 
sale of merchandis, and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
'general merchandise store' category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, lass returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sal.s 
of goods owned by others (including commis-
sions received for lottery ticket selasi and 
proprietors withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

Camaerce a, detail signifie, pour les be-
soins de la present, publication, 'l'ensemble 
des ventes faites par des points de vente au 
dit.il". 

Un point ae vente au detail, suivant In 
difinition da Statistique Canada, out un local 
d'affaires (habituellament un magasini dont 
lactiviti principals est Is vente de merchan-
dises at de services connexes au grand public 
pour In consommation minag.re ou peruonnelle. 
Les estimations relatives au commerce de 
detail no prennent pas an compte las vantes 
directes, cest-i-dire las ventes qui no sont 
pas faites par l'intermidiaire dun point de 
v.nts au ditch, per example las v.ntes direc-
Las par demarchag., las ventes per distribu-
teur .utomatique, les ventes de journaux ou de 
ravues faites directement par las imprimeurs 
of editeurs, at las ventes faites par las car-
des du livre at las clubs de disques. Ii ny 
a qu'une exception: las ventes des grands 
magasins faites par Is poste ou par catalogue, 
qui sont classics dens 1s categori. des "maga-
sins de merchandises diverses". En outre, le 
commerca de detail no comprend pas las ventes 
au ditail des unites auxiliaires (par exemple, 
.ntrepâts, .iig.s sociaux, etc.), iii las 
ventes des entrepreneurs dont lactiviti prin-
cipalis no relive pes du commerce de detail, ni 
les opirations de ditail entre perticuliers. 

Les ventes nettes tetales comprennent las 
vantes de merchandises neuves et doccasion at 
las recettes provenant do riparations, de 
location de materiel, do In vents de repas at 
d'eutres activit.s de services, mains Is va-
leur des rendus (merchandises retournies), 1.a 
ajustaments at las rabais. Les vantes total.s 
nattas comprennent egalem.nt In valeur des 
reprises, les commissions sur Is yenta da mar-
chendises appartanant i .utrui (y compris las 
commissions touchees pour In vents do billets 
de loteri.) at Is valeur (au ditail) des mar-
chandises pr.levses par Is proprietaira pour 
son usag, personnel. On no prend pas an compte 
las racattes hors exploitation, las recouvre-
mants da mauveises creances at les taxes de 
yenta (texe de vents provincials at In taxis 
sur las produits at las services ITPSP) 
percuas pour 1s compte dun organism. public. 
Les donni.s sur les ventes antiriaures i jan-
vier 1991 incluent In taxis de vent. fidirala 
(TVF). 00 i cc changement dans las taxes in-
directes, les donnies avant 1991 no sont pas 
tout i fait comparables avac calles des annies 
subsiquantes. Pour las utilisateurs intiresses 
i calculer des donnias comparables, una esti-
mation du montant da Is TVF inclus dans les 
ventes au ditail pour 1990 ast disponible pour 
Is Canada de In sactjon du commerce da dit.il. 
Catte estimation nast pas suffisamment fi.bla 
pour parmattre des ajustamants au niveau 
provincial. 
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Deparent store type .erahandis. (05Th) is 
defined as total retail trade minus the fol-
lowing trade groups: sup.rmark.ts and grocery 
stores; all other food stores; recreational 
and motor vehicl, dealers; gasolin, service 
stations; automotive parts, accessories 
and services; and all other r.tail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Las .arobandises du genre de aelles vendues 
dams les grands eagasns (NOON) correspondent 
au total du commerce de detail coins les grou-
pas de commerce suivants: les supermarchés 
dalimentation at las Cpiceries; tous lea su-
Lr.s magasins dalim.ntation; les concession-
naires do vehicul.s automobiles at rIcr.etifs; 
las stations-service; l.a magasins da pieces 
at d'acc.ssoir.s pour vóhicules automobiles at 
services; at las autres magasins de vent. .0 
detail (comprend las magasins de spiritu.ux, 
de yin at de biere at lea .tagaaina de vents 
au detail, n.c.a.). 
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APPENDIX II 

MEIHODO LOST 

Cpon.nts of the Universe 

The new businass register or Central Frmme 
Data Base 4CFDRI contains the surv.y universe 
for the Monthly Retail Trade Survey. The CFDB 
was developed as a common central frame for 
all business surveys, in ordar to provide 
standardized concepts, and generalized method-
ology and systems. The overall quality of 
business and economic data is improved b.cause 
of greatar consistency, more accurate admini-
strative data and greatur co-ordination of 
systems and procedures. Ultimataly, all of 
Statistics Canadas business surveys will 
be redeveloped to operate within this new 
environment. 

The target population for the Retail Trade 
Survey consists of all statistical locations 
on the CFOB that are identified in the retail 
trade sector. These units comprise the 
sampling frame for the Retail Trade Survey. 

The CFOB sampling frame is allocated into 
two components: the integrated portion (IPI 
and the non-integrated portion INIPI. The 
integrated portion encompasses all large and 
complex businesses and represents the largest 
component of the frame in terms of sales. The 
IP businesses may be represented by several 
levels in their statistical entities which 
en.bles collection of the full range of eco-
nomic data for large organizations. Infor-
mation on these businesses is received from 
administrativ, tax files and the employer 
payroll deduction file from Revenue Canada. 

The non-integrated portion 	represents 
smaller single entity businesses whose sales 
values lie below a calculated IP boundary. 
The Monthly Retail Trade Survey obtains its 
statistical entities from the employer payroll 
deduction file at Revenue Canada. This allows 
for the most up-to-date information to be 
passed onto the NIP units on the frame. 

The New Sple 

APPENDICE II 

M(TNODOLOSIE 

Ca.posantes de 1 iiivars 

Le nouveau registre des entrepris.s ou Base 
de dcnné.s dii regiatre central lBDRC1 repré-
sante lunivers de lEnquêta mensualle sur le 
commerce de detail. La BDRC a eta consue afin 
de servir de base de sondags central, pour 
toutes las snquites-en*repris.s, ca qui p.rm.t 
de normaliser les concepts at de g.nóraliser 
las móthodes at las systemes. 1e quelitC 
d'enssmble des donnees commarciales at icono-
miques est ainsi ameliorCe: on obtient une 
plus grande coherence, des donnees administra-
tives plus exactes at une meilleure coordina-
tion des systImes at des procedures. Un jour, 
toutes les enquites-entreprises de Statistique 
Canada seront remaniees at sintigreront I cc 
nouveau cadre. 

La population cible de l'Enquâte sur 1s 
commerce de detail est formee de tous les 
emplacements statistiques dens Is BDRC qui 
appartiennent au sacteur du commerce de de-
tail. Ces unites constituent Is base de son-
dage de lEnqulta sur Is commerce de detail. 

La base de sondage de 1. BDRC •st divisis an 
d.ux composantes: Is purti. intógre. 	PIi at 
1s partis non intCgrCe (PNII. 	La premisre 
englobe teutes las entreprisas importantes qui 
ont une structure complexe at constitue, Is 
composante Is plus importants de Is base on cc 
qui a trait aux ventes. Las entreprises de 
Is PT peuvent Itre represantees I plusieurs 
niv.aux I lintóriaur du cadre hiirarchiqua de 
lentitC statistique, cc qui permat Is col-
lecte de Is gamma complete des donnó.s ócono-
miques dans Is cas des grendes sociótes. Les 
renseignements sur ces entraprisas sont tires 
des fichiers administratifs des declarations 
dimpât sur 1s revenu at des fichiers des 
comptas de retenues sur Is pays da Revenu 
Canada. 

La partie non intégree .st constituóe des 
entreprises I entitC simple ds plus petite 
taille dont Is valeur des v.nt.s est sous Is 
limite calculee d. Is P1. L'EnquCto mensuelle 
sur Is commerce de detail tire ses antitCs 
statistiques du fichier des comptas de 
retenuss sur Is paye de Revenu Canada, cc 
qui perm.t dinfCgrer aux unites de Is PNI de 
Is base les renseignemants les plus rCcents. 

Nouval échant122n 

. 

. 

The businesses in the target population are 
classified by industry using the four digit 
Standard Industrial Classification Code, based 
on the proportion of sales accounted for by 
each kind of business or by each type of 
commodity sold. The target population is also 
stratified by geographic region. Each indus-
try - geographical combination is divided into 
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classCes an fonction des codes a quatre chif-
fras de In Classification type des industries, 
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represents chaque genre dentreprise ou encore 
cheque genre de marchandises vendues. La 
population cible ast aussi stratifiCe par 
region gCographique. Cheque combinaison 
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thre. sub-strata: take-all, large t.k.-some 
and small t.ke-some. The tak.-all busin.sses 
are s.lf-r.pr.s.nting as they are included in 
the sample with certainty. The tak.-.11 sub-
stratum is comprised of designated companies 
such as d.partm.nt atores, companies op.rating 
in several strata, and companies operating 
in one strata with revenue greater than a 
calculatsd threshold. The large take-some and 
small tak.-some units are cl.ssifi.d by their 
revenue. 

In order to determine the industry by 
geographical strata sample sizes, the variance 
and total sales in each sub-stratum 	are 
calculated and applied to an 	allocation 
method. This allocation method calculates the 
number of units to be sampled in the take-some 
strata under the following two constraints: 
the coefficient of variation required for 
the stratum and inevitably the total number 
of sampling units in the survey. 

The initial sample was selected in late 1988 
and has been refreshed each month by including 
a sample of population births. In order to 
update the sample, not only to add births but 
also to reduce the burden of individual re-
spondents in the take-some strata, the set of 
units in the sampling frame are randomly dis-
tributed across a calculated number of panels 
within each sub-stratum. Panels are created 
so that the selected firms in the take-some 
strata may rotate out of the sample for a 
specified time period in order to reduce the 
response burden. The number of panels in each 
sub-stretum is calculated in accordance with 
the sampling rate, the maximum number of occa-
sions that a unit may remain in the sample, 
and the minimum number of occasions it must 
stay out of the sample. Once the original 
in-sample panels are selected, sample rota-
tion may be performed by periodically dropping 
a panel from the current sample and adding a 
new panel. 

Data Collection 

Date collection, data capture, preliminary 
edit and follow-up of non-respondents are 
all performed in the seven Statistics Canada 
regional offices. Sampled companies are con-
tacted either by mail or telephone, whichever 
they prefer. Data capture and preliminary 
editing are performed simultaneously to ensure 
the validity of the data. Collection entities, 
from which no response has been received or 
whose data may contain errors, are followed up 
immediately. Data and frame updates are trans-
mitted to Ottawa and loaded onto the survey 
data base several times during each cycle.  

branche dactivit. - rógion geographique eat 
divisee on trois sous-strates: une a tirage 
complet, une "grande a tirage partiel at une 
petite a tirage partiel". Les entreprises de 
Is sous-strate a tirage complet sont •utore-
présentatives puisquelles sont forcóment 
int.grées I lóchan*illon. La sous-strate a 
tirage complet englobe les societes designees, 
comma les grands magasins, lea socié*es an 
activité dans plusieurs strates at celles an 
activité dens une strata at ayant des ventes 
supórieures •u seuil calculé. Les unites de 
Is sous-strate 'grande a tirage partiel at de 
cell. petite I tirage partiel sont classCes 
selon leurs recettes. 

Afin de dCtermin.r In taille des Cchantil-
lons pour les branches dactiviti selon Is 
strate gCographique, on calcule Is variance at 
1s total des ventea dens cheque sous-strete at 
on utilise les resultats pour In repartition. 
Celle-ci se felt suivant une methods qui per-
met de calculer Is nombre dunites I pr.lever 
dana Is strata i tirage partiel . partir des 
deux criteres suivants: Is coefficient de 
variation requis pour In strate et, bien sur, 
1s nombre total dunitCs dechantillonnage de 
1 enqueLe. 

L'ichantillon initial • CEC prolevC a Is 
fin de 1988 at a eta rafraichi cheque mois per 
lintroduction dun ichantillon de nouvelles 
unites de In population. Lea unites de In 
base de sondage sont rIparties aloatoirement 
entre un nombre Itabli de pann.aux I i'intC-
rieur de cheque sous-strat., Ce qui permet non 
seulement de mettre i jour l'Cchantillon per 
l'ajout de nouvelles unites mais aussi de rC-
duire Is fardeau de 1s réponse des unit.s des 
strates I tirage partiel. La presence de pan-
neaux permet de supprimer pour un temps, p.r 
renouvellement, les entreprises sClectionnCes 
dens lea strates I tirage partiel at ainsi de 
rCduire Is ferdeau de 1. rCponse. Ic nombre de 
panneaux de cheque sous-strate est calcul6 an 
fonction du taux déchantillonnage, du nombre 
maximal de cycles pendant lesquels une unite 
peut rester i lintCrieur de lechantillon at 
du nombre minimal de cycles pendant lesquels 
elie dolt rester i lextérieur de léchan-
tillon. Une fois lea panneaux retenus dans 
lCch.ntillon initial choisis, le renouvelle-
ment de l'Cchantillon peut itre effectuC 
périodiquement par Is suppression dun pann.au 
de l'échantillon courant at par lajout dun 
nouveau panneau. 

Collecte des données 

La collects des donne.s, 1s saisie des don-
nées, Is verification prCliminaire at le suivi 
des non-rCpondants sont accomplis par les sept 
buracux rCgionaux de Statiatique Canada. On 
communique avec les entreprises échantillori-
noes par is posts ou par téléphone, scion cc 
queues préfirent. La saisie des données at 
Is verification prCliminaire sont effectuCes 
an mime temps afin de garantir Is validitC des 
donnóes. On fait immediatement Is suivi pour 
les entites de collects qui nont pea rCpondu 
ou pour celles dont las donnees contiennent 
des erreurs. Les mises a jour aux données at I 

. 
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These revised procedures have resulted in 
much improved response rates 	approximately 
oZ response is achieved for 	preliminary 

estimates). 

Statistea1 Edit and Imputation 

Data is analyzed within each trade group and 
geographic region. Extreme values are listed 
for manual inspections in an order of priority 
determined by the magnitude of the deviation 
from average behaviour. 	Records which 
fail the statistical edit are 	considered 
as outliers and are not used in calculating 
imputation variables Isuch as monthly trends) 
used by the imputation system. 

For records which do not respond on time or 
whose reported sales fail preliminary edits, 
an estimate is imputed. A variety of imputa-
tion methods are available and the selection 
of the method is done automatically by the 
system depending on the availability of the 
required data. 	Methods within the system 
include using a monthly or yearly trend, the 
cell mean, annual date divided by twelve, or 
historical values. If there is insufficient 
data for on imputation cell Itrade group by 
geographic region), the call is automatically 
enlarged by combining it with similar cells. 

There is an identifiable lag between the 
time a business opens and its appearance on 
our survey frame. To compensat, for the ef-
fect this time lag has on monthly estimates, 
sales for sample births are imputed back to 
the later of the actual data of birth or the 
beginning of the previous year. Backward 
imputation for births is accomplished using 
inverse monthly trends and produces an 
improved level estimate for revised data. 

Estiation 

Total retail sales are estimated by increas-
ing the in-sample sales results by an estima-
tion weight. An initial weight equal to the 
inverse of the original probability of selec-
tion is assigned to each entity. The weights 
are subsequently adjusted for achieved sample 
size, in order to inflate the estimate to 
represent the entire current population. The 
calculated weighted sales values are summed by 
their domain, to produce the total sales esti-
mates by stratum. A domain is defined as the 
most recent classification values available 
from the CFOB for the statistical entity and 
the survey reference period. These domains 
may differ from the original sampling strata 
because records may have changed in size, 

Is base sont transmises i Ottawa at elles sont 
entrees dana Is base de donnees de lenquite 
I plusiaurs reprises au cours de cheque 
cycle. Ces procedures rCvisees ont eu pour 
consequence de meilleurs taux de reponse 
Ion obtiant environ 90Z de riponses pour las 
estimations provisojresl. 

Verification statistique at ioputation 

Les donnes sont analysies a i'intCrieur de 
chaque groups de commerce at rigion gographi-
que. Les valeurs extrim.s sont macrites sur 
une liste, pour qu'on puisse an faire un 
contrile manuel, suivant un ordre de prioritC 
qui cit fonction de lampleur de lCcart par 
rapport I Is moyenne. Lea enregistrements qui 
aont rejetCs a Is vCrification statistique 
sont considCrCs co.ime des valeurs aberrentes 
at no aervent pas au calcul des variables 
d'imputation 1comme les tendances mensuell.s 
utilisees per 1s système dimputation. 

On impute une estimation aux enregistrements 
des entreprises n'ayant pas rpondu a temps ou 
dont las ventes declarses ont CtI rejetees a 
la vrification préliminaire. Diverses mótho-
des d'imputation sont utilisees, 1e choix de 
la methode átant fait autonatiquement per 1ia 
systime an fonction de 1e disponibilitó des 
donne.s r.quises. 1e systIms peul nolamuient 
utiliser lea tendances mensu.11.s ou annuel-
lea, Is moy.nne de Is cellula, les donnCes 
annuellas divisCes per douze ou les val.urs 
historiques. Sil manque des donnCes pour 1s 
cellule dimputation Igroupe de commerce per 
rigion gCographique), celle-ci eat autometj-
quement combinCe avec des cellules semblables. 

Il y a un decalage perceptible entre Is 
moment oa lentreprise ouvre sea portes at 
celui oa elle figure dens is base de len-
quite. Afin de compenser leffet de cc retard 
sur las estimations mensuelles, on impute i 
rebours, jusqul In data de crCation de Is 
nouvells unite ou jusqu'au dCbut de lannCe 
prec6d.nte Iselon Is plus lointaine des deux 
dates), lea vent.s des nouvelles unitCs de 
lCchantillon. Limputation I rebours des 
nouvelles unites repose sur lea tendences 
inensuelles inverses at produit une estimation 
de meilleur niveau pour lea donnCea róvisIes. 

F.station 

On estims Is total des ventes eu detail an 
affectarst dun coefficient deatimation lea 
chiffres des ventes des unitis •chantillon-
noes. Un poids egal I linv.rae de In proba-
bilitC de sCieclion .st attribue au depart I 
chaque entitO. Les poids sont ensuite ejustes 
an fonction de Is taille de lOcharitillon 
obtenu, cc qui permet de gonfier lestimation 
pour queue reprOsente lensemble de Is 
population courante. Las chiffres des ventea 
pondOrOs ainsi caiculOs sont additionnOs par 
domaine cc qui donna lea ventes total.s 
estimativas par strate. Par dou,aine, on entend 
les veleura de classification lea plus ri-
cent.s disponiblea dana In BDRC pour lentite 
statistique at In p.riode de refOrene. de 
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industry, or location. Changes in classifica-
tion are reflected immediately in the 
estimates and do not accumulate over time. 

Period-to-period comparisons can reflect 
factors other than a general sales trend, such 
as adjustments to the sample and reclassifica-
tion of sampled firma to different trade 
groups. They should therefore be used with 
caution. 

Non - Employer Estimates 

Non-employer businesses are not represented 
in the non-integrated portion of the CFDB. 
Although contributing only approximately 2Z of 
total retail trade, the significance of these 
businesses varies widely by trade group and 
region. Survey estimates are supplemented by 
estimates for non-employer businesses which 
were derived from an analysis 	of income 
tax data from 1984 to 1987. 	There are 
approximately 30,000 	unincorporated 	owner 
operated retail businesses in Canada. 

Constant Dollar Estimates 

The value of retail trade is measured in two 
ways: including the effects of price change on 
salas and net of the effects of price change. 
The first measure is referred to as "retail 
trade in current dollars" and 'the latter as 
"retail trade in constant dollars". In theory, 
the method of calculation for the first of 
these two measures is by aggregating the value 
of each commodity sold by each retail outlet. 
The method of calculating the second measure 
is to aggregate these same values making sure, 
however, that their price stayed in the same 
selected base period (e.g. year 1986), 

Presently, there are no estimates of the cur-
rent values of retail trade by commodity. They 
are calculated mainly by adjusting the results 
of the 1989 retail commodity survey so that 
they are coherent with the commodity balances 
in the latest version of the input-output 
tables. Th.se values are divided by the most 
appropriate price index taken mostly exclu-
sively from the Consumer Price Indax ICPU. 
These indexes have sales taxes removed from 
them, since by definition, retail trade ex-
cludes these taxes. Total retail trade in con-
stant dollars is obtained by adding up these 
commodity values. The result, which is an 
approximate total sales in constant dollars, 
is divided into the current dollar estimate to 
yield an "implicit" price deflator. 

lenquôt.. 	Las domainas peuvant être diffó- 
rants de Is strata dechantillonnaga initiale 
lorsque 1. 'taill., In branche d'activitó ou 
lemplac.m.nt des unitIs rapres.ntées par las 
.nregis'trements ont subi des modific.tions. 
Las changemants de classification as 
rpercutent immediatement our las •stimations 
at no s'accumuient pas avec 1. temps. 

Lea comparaisons dune pórioda a l'autre 
peuvant traduire das facteurs autres quuna 
tandancis gón.rale des ventas, per example 1s 
modification da l'Ichantillon at In reclassi-
fication des firmes óch.ntiilonnees a dautras 
groupes commarciaux. Xl faut donc las utilisar 
avec prudence. 

Estimations pour las antraprises n 'ayant pas 
de salaries 

Las entreprises nayant pas do salariós no 
sont pas representóes dans In partie non into-
grOe de 1. BDRC. Files no constituent qua 2', 
environ de 1 ensemble du commerce da detail 
mais leur importance vane considOrablament 
salon 1e groups de commerc. at Is region. Las 
estimations do l'enquite sont completCes per 
des estimations pour lea .ntrepris.s n'ayant 
pas de salaries, qui ont etC caiculCes i par- 
'cir des donnees fiscales de 1984 i 1987. Ii y 
a environ 30,000 entr.pris.s cio ditail non 
constituies an societe exploite.s par l.ur 
propriitaire au Canada. 

Estimations an dollars constants 

La valaur du commerce de ditail an c.lcula da 
daux manieres: soit an incluant, soit an ax-
cluant lea af fats de changement de prix sur 
lea ventas. La premiere mesura s'appelle •com-
merce de detail an dollars courants' at 1. 
second. "commarce de dOtail on dollars cons-
tants". En thiorie, Is mithode de calcul pour 
la premiere de cci daux mesures sit is somma- 
tion de Is valeur de chaque bian vendu par 
chaque point de vent* au dItail. La mithode de 
calcul pour la seconds mesure est Is sommation 
cio cci mêmes buns, mais tout an s'assurant 
que les prix utilisis se situent tous sur une 
même base de rifér.nc. (p...: annee 1986). 

Ii n'existe, prisentam.nt, aucune estimation 
des valeurs an dollars courants du commerce de 
detail par produits. C.s approximations sont 
calculCas principalement an ajustant las rO-
sultats da lenquete des merchandises vendues 
au detail de 1989 pour l.a randra cohOrents 
avac lea balances des produits da 1s plus rO-
cant. version des tableaux d'.ntrCas-sorti.s. 
Ces valeurs sont divisCes per lindica des 
prix In plus appropriC, provenant presquex-
clusivemant de lIndica des prix C la con-
sommation (IPC). C.a indices .xclu.nt lea 
taxes de yenta car, par definition, In com-
merce de detail nan tiant pas compt.. Donc 
Is valeur totals du commerce de detail an 
dollars constants ast obtenue par laddition 
des valaurs de tous las bians an dollars 
constants. Lindica implicite da dOgonflamant 
est calculO an divisant l'eskimation an dol-
lars courants per lapproximation des ventes 
totales an dollars constants. 

n 
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APPENDIX III 

Data Reliability 

The ststi,tics in this publication are 
.stimat.s d.riv.d from a sample survey and, as 
such, can be subj.ct to errors. The following 
met.rial is provided to assist the reader in 
the int.rpr.tation of the .stimates publish.d. 

Spling and Non-sampling Errors 

Estimat.s dsriv.d from a sample survey are 
subject to a numbar of different kinds of 
errors. Theta .rrors can be broken down into 
two major typ.s: sampling and non-sampling. 

Sampling trrors 

sampling errors are present because observa-
tions are mada only on a sample and not on the 
antire population. The sampling error depends 
on factors such as the size of the sampla, 
variability in the population, sampling design 
and method of estimation For example, for a 
given sampla size, the sampling error will ds-
pend on the stratification procedur, employed, 
allocation of the sample, choice of the 
sampling units and method of selection. 
(Further, even for the same sampling design, 
we can make different calculations to arrive 
at the most efficient estimation procedure.) 

In sample surveys, since inference is made 
about the entire population covered by the 
survey on the basis of data obtained from only 
a part of the population, the results are 
likely to be different than if a complete cen-
sus was taken under the some general survey 
conditions. The most important feature of 
probability sampling is that the sampling 
error can be measured from the sample itssif. 

Non -sampling Errors 

These errors are present whether a sample or 
a complete census of the population is taken. 
Non-sampling errors can be attributed to one 
or more of the following sources: 

Coverage error. 	This error can result from 
incomplete listing and inadequate covarage of 
the population of interest. 

Data response error. This error may be due to 
questionnaire design and the characteristics 
of the question, inability or unwillingness of 
the respondent to provide correct information, 
misinterpratation of the questions because of 
definitional difficulties and different tend-
encies of different interviewers in explaining 
questions or interpreting responses. 
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Fiabilité des damnées 

Ce bulletin presents des estimations fondses 
sur une enquite par óchantillonnage qui 
risquent, per consequent, d.tre entach.es 
derreurs. La section qui suit vise i 
faciliter, pour Is lecteur, linterprtetion 
des estimations qui sont publióes. 

Erreurs d 'éohantillonnaqe at autres erraurs 

Les estimations etablies sur Is base dune 
enquite per echantillonnage sont sujettes a 
diffórents types derreurs. On les regroupe an 
deux grendes categories: les erreurs qui sont 
dues I lschantiilonnage at celles qui no Is 
sont pus. 

Erreurs d 'Cchantillonnage 

Ce genre derreur existe parcs que las ob-
servations portent uniquement sur un Cchentil-
ion, at non sur lensembie da 1. population. 
L'erreur depend de facteurs tels que Is baille 
de l'Cchantillon, Is veriabilit6 dc is popula-
tion, In plan de sondage at In method. desbi-
mabion. Pour une taille donnie dCchantiilon, 
par exemple, lerreur d.chantillonnege more 
fonction de In mithode de stratification adop-
bCe, de lattribution de lichanLilion, du 
choix des unit.s sondCes at de 1s mithodmi de 
sClection. (On peut mime, dans Is cadre dun 
seul plan da sondage, effectuer plusieurs 
calculs pour arriver i 1s mCthode destimetion 
Is plus efficace.) 

Comme, dans Uns enquite par schantillonnag., 
on tire des conclusions sur lensemble dune 
population a partir des donnIes concernsnt 
Une, partie seulement, las r.sultets seront 
probabl.ment differents de ceux quon aurait 
obtenus an recensant toute Is 	population 
dans les mimes conditions. 	La principele 
caractCristique des sondages probabilistes, 
cest qua larreur dCchantillonnage peut ôtre 
directement mesuree I partir de lCchantillon. 

Erreurs non hess 1 1 'éohantillcnnage 

Ces .rr.urs an retrouvent tant dans les 
recensements que dans las snquItes par 
Cchantillonnage. Flies sont dues i un ou 
plusiers fecteurs parmi les suivants: 

Lu champ oouvert par l'enqulte. Lerreur peut 
risulter dun listage incomplet at dune cou-
vertura insuffisante de In population visC.. 

La réponse. Ici, l.rr.ur peut itra attribua-
ble I Is conception du questionnaire at aux 
caractCristiques de Is question, i lincepaci-
tC ou au ref us de lenquitC de fournir des 
renseignements exacts, I linterprCtation feu-
tive des questions due i des problmes dordre 
sCmantique, ou aux variations dun intervie-
wer I lautre, dans lexplication des ques-
tions ou dans linterpretation des reponses. 
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Non-response error. 	Some respondents may 
refuse to answer questions, some may be unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
v.ry much dependent on any characteristic dif-
ferences between the respondent group and the 
non-respondent group in the survey. This error 
generally decreases with increases in the 
response rat, and attempts are th.refore made 
to obtain as high a response rate as possible. 

Processing error. 	Thaie are the errors that 
may occur at various stages of processing such 
as coding, data entry, verification, editing, 
weighting, tabulation, etc.. 

Non-sampling 	errors 	are 	difficult 	to 
measure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and interpre-
tation of final results. With regard to the 
estimates of this publication, all attempts 
have been made to minimize the non-sampling 
errors: units have been defined in a most pre-
cise manner and the most up-to-date listings 
have been used; the questionnaires used in the 
survey have been carefully designed to mini-
size different interpretations (interviewers 
have been instructed to ask the questions as 
printed on the questionnaires); detailed ac-
ceptance testing has been carried out for the 
different stages of editing and processing; 
and every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

Measures of Sa.plinq and Non-sampling Errors 

Sp1ing Error Measures 

The sample used in this survey is one of a 
large number of all possible samples of the 
same size that could have been selected using 
the some sample design under the same general 
conditions. If it was possible that each one 
of these samples could be surveyed under 
essentially the some conditions, with an esti-
mate calculated from each sample, it would be 
expected that the sample estimates would dif-
fer from each other. The ev.rege estimate de-
rived from all these possible sample estimates 
is termed the expected value. The expected 
value can also be expressed as the value which 
would be obtained if a census enumeration was 
taken under identical conditions of collection 
and processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

La non-réponse. Certains enquêtes rafusent de 
répondre, tandis qua dautres on sont incapa-
bles ou encore rópondent trop tard. Les don-
nees relatives aux non-rópondants peuvent Ô*re 
imputóas I partir des chiffres fournis par 
las rópondants ou 1 1 aide des stetistiques 
anterieures sur lea non-rópondants, lorsque 
cellas-ci existent. On no connuIt génirelement 
pas avec precision limportance da lerreur 
dimput.tion; celle-ci vane beaucoup salon 
les cerectiristiques qui distinguent les 
répondants des non-rCpondants. Comm* cc type 
derreur prend habituall.ment de lampleur a 
mesure que diminue 1e faux de rCponse, on 
s'efforca d'obtenir Is meilleur taux de 
rCponse possible. 

Ic traite.ent. Lerreur peut as produire ion 
des diverses ótapes du traitement, tsllei qua 
le codags, i'entre, la vórification, 	is 
ponderation, is tot.iisafion, etc.. 

Il cit difficila de mesurer las erreurs non 
hoes a lOchantillonnage. no plus, ii faut 
les cerner i Un niveau oJ eii.s no nuisant pas 
I lutilisation ou a linterprOtation des 
chiffres dCfinitifs. Quant aux estimations du 
prés.nt bulletin, tout a etC mis on oeuvre 
afin ds minimiser les erreurs non hoes a 
lachantillonnage. Ainsi, las unit.s ont CtC 
dCfinies avec beaucoup de precision, au moyen 
des hates les plus a jour; les questionnaires 
ont etC congus avec soin afin de rCduire 
au minimum les diffOrentes interpretations 
possibles (on a demande aux interviewers de 
poser las questions 'telles queues figurent 
eux questionnaires); las diversas etapes de 
verification at de trait.m.nt ont fait lobjet 
de contrôles deccep'cation detailles; at on 
na absolumant nan negligé pour qua In taux 
do non-rCponse at he fardeau da riponse 
soian+ faibles. 

tvaluatinn de l'erreur d'éohantillonnage at de 
1 'erreur non lie. a 1 'Cchantillonnaqe 
va]uation de 1 'erreur d' Cchantillonnaqe 

LOchentillon utilisC eux fins de In prasen-
te enquIts est un des nombraux Cchantillons da 
mIme talus qui auraient pu atre choisis salon 
Is mIme plan at lea mImes conditions. Si 
chaque Cchentillon pouvait faire lobj.t dune 
enqulte menee essentiallement dans les mames 
conditions, ii faudr.it set+endre a ca qua 
lestimation celculCe vans dun Ochantillon a 
lautre. On nomma valsur probable lastima-
tion moyanne obtenus de tous las Cohantillons 
possibles. Autrament dit, Is valsur probable 
est celia quon obtiendrait on recensant toute 
In population dens des conditions identiques 
de collecte at de treitem.nt. Une estimation 
calculCe a partir duna enquete par 
Cchanti].lonnage ast dits precise lorsquelle 
sapproche de ha valaur probable. 
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Sampl. .stim.tes 	may 	diff.r from this 
expected valu, of the estimates. How.v.r, 
since the .stimate is based on a probability 
sample, the variability of the sample estimate 
with respect to its •xpact.d value can be mea-
sured. The variance of estimat, is a measure 
of the precision of the sample estimate and is 
d.fin.d as the average, over all possible 
samples, of the squared difference of the 
estimat, from its expected value. 

Once the sample estimate and the variance of 
the sample estimate are derived, other mea-
sures of precision can be calculated. For 
example, the standard error, defined as the 
squere root of the variance, is a measure of 
the sampling error in the same units as the 
estimete e.g.' dollars). The standard error 
is a measure of precision in absolute terms. 
The ooeflicient of variatian, defined as the 
standard error divided by the sample estimate, 
is a measure of precision in relative terms. 
For comparison purposes one may more readily 
compare the sampling error of one estimate to 
the sampling error of another estimate through 
the use of the coefficient of variation. 

In this publication, the coefficient of 
variation is used to measure the sampling 
error of the estimates. However, since the 
coefficient of variation published for this 
survey is calculated from the responses of 
individual units, it also measures some 
non-sampling error. 

The formula used to calculate the published 
coefficients of variation in Table 4 is: 

SI XI 
CVI XI = 

X 

where X denotes the estimate and SIX) denotes 
the standard error of X. 

In this publication, the error of X is 
expressed as a percentage. 

Confidence intervals can be constructed 
around the estimate using the estimate and 
the coefficient of variation. Thus, for our 
sample, it is possible to state with a given 
level of confidence that the expected value 
will fall within the confidence interval con-
struted around the estimate. For example, if 
an estimate of *12,000,000 has a coefficient 
of variation of lOX, the standard error will 
be $1,200,000 or the estimate multiplied by 
the coefficient of variation. It can then be 
stated with 68X confidence that the expected 
value will fall within the interval whose 
length equals the standard deviation about 
the estimate, i.e., between *10,800,000 and 
*13,200,000. Or, it can be stated with 95% 
confidence that the expected value will fall 
within the interval whose length equals two 
tandsrd deviations about the estimate, i.e., 

between $9,600,000 and $14,400,000. 

Las estimations for,dees sur un ichantillon 
peuvant no p.s corraspondre a 1s valeur 
probable. Capendant, comma lea estimations 
proviennent d'un óchantillon probabilist., il 
est possible den mesurer In vari.bilitó 
par rapport i leur valeur probable. La 
variance dune estimation, qui an mesure 1s 
precision, as difiriit comme 1s moyenne, parmi 
bus les .chantillons possibles, des carrCs de 
Is difference entre lestimation at Is valeur 
probable. 

Une fois quon a calculi lestimation at an 
variance, il deviant possible de mesurer Is 
prCcision autremant. Par example, l'err,ur-
type, soit Is racine carr.a de Is variance, 
mesure lerreur d.chantilionnag. dens 1s mâme 
unitC qua lestim.tion Ion dollars, notam-
manE). Autrement diE, lerreur-type masure 1s 
precision an term.s •bsolus. 	Par contre, 
Is coefficient de variation, 	cast-a-dire 
larreur-lype divisee par lestimation, mesure 
1s prócision an termes ralatifs. Ainsi, 
l'emploi du coefficient de variation f.cilite 
1s comparaison de lerraur dCchentillonnage 
de deux estimations. 

Dens cdt, publication, 	on utilise 1s 
coefficient de variation pour .valuer larreur 
dechentillonnage des estimations. Cependant, 
puisque Ic coefficient de variation publiC 
pour cette enquête est calcule I partir 
des rCponses des unites, ii mesur. aussi Uns 
cerbaine erreur non lice a l'Cchantillonnage. 

VOiCi la formula utilisCe pour calculer les 
coefficients de variation du tableau 4: 

SIX) 
CVIXJ 

X 

dans lequelle X est lestimation at SIX) est 
l'ecart-type de X. 

Lerreur de X est exprimCe an pourcenbege 
dens cette publication. 

Lestimation at Is coefficient de variation 
nous permettent de construire des intervalles 
de confiance autour de lestimation. Ainsi, 
pour noIre Cchantillon, on paul affirmer que-
vec une confiance donri.e, 1s vsl.ur probable 
eat comprise dana lintervelle de confience 
construit autour de lestimation. Par exemple, 
si 1s coefficient de variation d'une estima-
tion de $12,000,000 not .gal 1 107., l.cart-
type sera de $1,200,000, soit l'.stimation 
multipliCe par 1s coefficient da variation. 
Alors, on peut affirmer avec une confiance de 
68X que In valeur probable aera contenue dens 
lintervalle dune longueur Cgeie a un scarl-
type autour de lestimalion, soil antre 
*10,800,000 at $13,200,000. Ou encore, on paul 
affirmer avac une confiance de 95% qua In Va-
leur probable sara contanue dens lintarvalle 
dune longueur de deux Ccart-types autour de 
lastimation, soil entre *9,6009000 at 
$14,400 ,000 

Retail Trade, January 1994 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, janvier 1994 
Statistique Canada - n 63-005 au catalogue 



Non-sp1inq Error Measures 	 Ivaluation de l'erreur non lie. A l'Cchantil- 
lonnage 	 0 

The exact population value is aimed at or 
desired by both a sample survey as well on a 
census. He say the estimat, is accurate if 
it is near this value. Although this value is 
dssir.d, we cannot assume that the exact value 
of every unit in the population or sampl, can 
be obtained and processed without error. Any 
difference between the expected value and the 
exact population value is termed the bias. 
Systematic biases in the data cannot be mea-
sured by the probability measures of sampling 
error as previously described. The accuracy of 
a survey estimate is determined by .  the joint 
effect of sampling and non-sampling errors. 

one source of non-sampling error is the non-
response error. To assist users in evaluating 
these errors, the response fractions are given 
in Table 4. The response fraction, which is 
a measure of the data response rate, is the 
proportion of the sales estimat, which is 
based upon reported data. For example, a cell 
with a sample of 20 units in which five 
respond for a particular month would have a 
response rate of 2i. If these five reporting 
units represented $8 million out of • total 
estimat, of $10 million, the response fraction 
would be 80Z. 

Joint Interpretation of Measures of Error 

The measure of non-response error as well 
as the coefficient of variation must be 
considered jointly to have an overview of the 
quality of the estimates. The lower the 
coefficient of variation and the higher the 
response fraction, the better will be the 
published estimate. 

L'enquête par echantillonnage at Is recense-
ment ch.rch.nt tous daux s determiner 1s 
valeur exacte de lensemble. Lestimation est 
dite précise si cUe se rapproche de cette 
valeur. Bien quil sagisse duns valeur 
souhajt.b].e, ii nest p.s realiste de suppos.r 
que In valeur exacts de cheque unitó de len-
semble ou de lóchantillon peut ôtre obtenue 
at traitee sans erreur. La diffór.nc. entr. In 
valeur probable at Is valeur exacts de len-
semble sappelle Is biais. On no paut c.lcu-
1cr les biais systematiqu.s des donnees an re-
courant aux mesures de probabilité de l'.rreur 
dochantill onnage  dócrites suparavent. 1in 
prcision dunm estimation est diterminee par 
leffet conjuguó des erreurs dechantillonnage 
at des erreurs non hoes i lechantihlonnag.. 

Una source d.rr.ur non His i lCchantil-
lonn.ge est lerreur due i In non-reponse. 1. 
tableau 4 presente les fractions de reponse 
afin daider lutilisateur I evaluer cc genre 
d.rreur. La fraction de réponsm est Is t.ux 
ds reponse d.s donnC.s, cest-.-djre 1s 
proportion de 1 estimation de lich.ntillon 
qui est fondee sur des donneas declarees. P.r 
exemple, Is t.ux de reponse dune celluls com-
portent un Cch.ntillon de 20 unites dont cinq 
rCpondent lors dun mois donnC .tteindr.it 
ZSZ. Cepend.nt, si l.a cinq unites dCcl.r.nt.s 
reprCsen+ent $8 millions sur lestimation 
global, da $10 millions, 	In fraction 	de 
róponse celôv.rait a BOZ. 

Interpretation si.ultanés des •esur.s d 'err.ur 

Ii faut tenir compte simul'c.nCment de In 
mesure derreurs non hoes a lich.ntillonnage 
ainsi qua du coefficient de variation pour 
avoir un aperçu d. In qualitC des .stimations. 
Plus he coefficient de variation seta b.s 
at que In fraction de riponse ser. ClevC., 
meilleure sera lestimation publiC.. 
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APPENDIX IV 

Seasonal Adjustment 

Economic time series contain the .lements 
.ss.ritial to the d.scription, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the •volution of economic processes through 
tie"( I ). In using time s.ries to observe eco-
nomic activity, economists and statisticians 
have id.ntifi.d four characteristic beha-
vioural components: the long-term movement or 
tr.nd, the cycle, the seasonal variations and 
the irregular fluctuations. These movements 
are caused by various economic, climatic or 
institutional factors. The seasonal variations 
occur periodically on a more or less regular 
basis over the course of the year as a result 
of seasonal changes in weather, statutory 
holidays and other events which occur at 
fairly regular intervals and thus have a 
significant impact on the rate of economic 
activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of 
superior quality, Statistics Canada uses the 
X11ARIMA/88 seasonal adjustment uiethod(2) to 
seasonally adjust its time series. This method 
minimizes the impact of seasonal variations on 
the series and essentially consists of adding 
one year of estimated raw data to the and of 
the original series before it is seasonally 
adjusted per se. The estimated data 
are durived from 	forecasts 	using ARIMA 
Autoregressive Integretad Moving Average) 

modals of the Box-Jenkins type. 

The X-11 part of the XIIARIMA/88 program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and obtain 
a preliminary estimate of the trend-cycle, 
to calculate the ratios of the original series 
(fitted) to the estimates of the trend-cycle 
and to estimate the seasonal factors from 
thasa ratios. The final seasonal factors are 
produced only after these operations have been 
repeated several times. These procedures, used 
to determine the seasonal factors nacassary to 
calculata the final seasonally adjusted data, 
are executed every month. This approach an- 

APPENOICE IV 

Désaisonnalisatien 

Las series economiques temporelles ou chro-
nologiques comportent les ClCments essentials 
i In description, l'explic.tion at Is provi-
sion du comportement d'un phinomin. Cconomi-
que. "Co sont des dossiers statistiques de 
lCvolution des processus Cconomiques dens 1. 
temps'(l). L'observation per las Cconomistes 
at les stetisticiens de l.ctivitC Iconomique 
i laide des series temporelles e donc permis 
de distinguar quatre composantes principales 
du comportement des series tamporelles: 1s 
mouvement i long terme ou (endance, is mouve-
merit cyclique, las variations saisonnjsres at 
les fluctuations irrIguli.re ou eccidantsll.s. 
Ces mouvements sont causCs par diffCrants 
facteurs, soit Cconomiques, climatiqu.s ou 
institutionneis. Las variations s.isonriisres 
sont les fluctuations pCriodiques plus ou 
moms regulieres qui as produisent au cours 
dune •nnIm an raison du cycle mCtCorologique 
normal, des congCs fixes at dautr.. .vane-
m.nts qui an rIpitant a interv.11es avec une 
certains regularité pour influencer de fagon 
significative In taux d'activiti. 

Afin de favoriser l'interprCtation exacte de 
l'Cvolution fondamentele d'un phCnomène Ccono-
mique at de produirs une meilleure prediction, 
Statistique Canada rajuste las series tempo-
relies au moyen de Is mCthode de dCsaisonnali-
sation X11ARMMI/88 (2) afin de justement mini-
miser l'impact des variations saisonnieres sur 
les series. Cette technique consiste essen-
tiellement I ajouter les estimations dune 
annCa de donnCes brutes i lextrCmité de Is 
sCrie initials avant de procCder I Is dCsai-
sonnalisation proprament dite. Las donnees 
estimativas proviennent d extrapolations 
prospectives rC.lisCes per des modIles ARMMI 
modIles autoregressifs I moyennes mobiles 
integrIesl du type Box-Jenkins. 

La partie X-11 du programme X11ARMMI/88 fait 
surtout appal a is methods de rapport aux 
moyennes mobiles pour effectuer Ic lissage de 
In sarie modifiCe at obtenir une estimation 
provisoire da Is tendance-cycle, calculer las 
rapports da In sari. initiale (ajuste.) aux 
estimations de Is tendance-cycle, ct estimer 
las facteurs saisonniers a partir de ces dits 
rapports. Las factaurs saisonniers dCfinitifs 
no sont produits que lorsque ces operations 
ont CtC .xacutCas i plusi.urs reprises. Ces 
étepes determinant les facteurs seisonniers 
nCcessaires au calcul des donnCes dIsaisonna- 

. 

Ijustmen-t of 
StatAstieal 

Xl ARIMA'BS 
Estella Bee 

1 'A Note on 	the Seasonal A' 
Economic Time Series, Canada 
Review, August 1974. 

2 For further information see the 
Seasonal Adjust.ant Method, by 
flagum, Statistics Canada. 

1 La dCsaisonn.lisa*ion des sines temporelles 
iconomiques: quelques remenquas; tire de Is 
Revue stati.stique dii Canada, aoGt 1974. 

2 Pour de plus amples informations voir La 
•éthode de disaisonnalisatien X 1IARPDII'SS, 
per Estella Bee Dagum, Statistiqu. Canada. 
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sur.s that the eLtimated seasonal factors are 
derived from an unadjusted series which in-
cludes all the available information about the 
series, i.e., the current months unadjusted 
data as well as the previous months revised 
unadjusted data. 

Hhile seasonal adjustment permits a better 
understanding of the underlying trend-cycle of 
a series, the s.asonally-adjus*.d series still 
contains an irregular component. Slight month-
to-month variations in the seasonally adjusted 
series may be simple irregular movements. To 
get a better idea of the undsrlying trend, 
users should examine several months of the 
seasonally adjusted series. 

The Canada seasonally adjusted total is 
derived "indirectly" by the summation of the 
individually seasonally adjusted kinds of 
business. 

Constant Dollar Seasonally Adjusted Estiates 

Seasonally adjusted constant dollar estimates 
are obtained by deflating the current dollar 
seasonally adjusted data by an implicit price 
index supplied by the National Accounts and 
Environment Division. The total constant 
dollar seasonally adjusted estimates are 
derived by employing the indirect seasonal 
adjustment method. 

lisees finales sont excutees i cheque mois. 
Cette approche garantit que In série non-
desaisonnalise., a partir de laquelle sont 
calculó.s las estimations des facteurs saison-
niers, inclut tout.s las données les plus 
rócenk.s relativem.nt a ladita son., c.--d., 
las donnees non-dOsaisonnalisOes gui portent 
sur In mois courant at las dorinoes non-dOsaj-
sonnalisOes ravisOes du mois precedent. 

Bien qua la desaisonnalisation parmette de 
mieux comprendre la tendance-cycle fond.m.nta-
le dune sen., In sine disaisonnaliseo nan 
conti.nt pas coins une composant. irregulièr.. 
0o ligères variations d'un mois a lautre dans 
In serie dasaisonnalisee pauvant nêtre que de 
simples mouv.ments irreguliers. Pour avoir une 
meilleure idl. do 1s tendance fondam.ntal., 
las utilisataurs doivant donc examiner las 
series desaisonnalisCes d'un certain nombre da 
moi s. 

La total desaisonnalise au niveau du Canada 
ast dinivi da "fagon indirect. an fais.nt In 
somme des genres de commerce desaisonnalisOs 
soparement au prOalable. 

Estisation dësaisonnalisées on dollars cons - 
tants 

les estimations desaisonnalisses an dollars 
constants sont obt.nues an digonflant las 
donne.s dOsaisonnalisees an dollars courants 
au moyen d'un indica implicito de prix fourni 
par In Division des Comptes Nationaux at de 
l'Environnement. Les estimations totales 
dósaisonnalisó.s an dollars constants a+aienl 
obtenues par l'emploi de la mithode de 
dOsaisonnalisation indirect.. 
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APPENDIX V 

TRADE GROUP COVERAGE 

010 Suparoarkats and Grocery Stares 

6011 Supermarkets 
6012 Grocery stores (.xcept sup.rm.rk.ts) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Med1oe Stores 

6031 Pharaciu 
6032 Patent .dacine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Men's clothing stores 

060 No..n 's Clothing Stores 

6131 Homen's clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
611 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 4ous.hold furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and ster.o 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

APPENDICE V 

COIJVERTURE DES GROUPES DE COIIERCE 

010 Superuarchés d'alioentatlon at ëpicarias 

6011 ueermarch.s  d'aliment.tion 
6012 Epiceries (sauf las supermarchis) 

020 Taos las autres sagasins d'alioentatAon 

6013 Boulangeries-pitisssri.s 
6014 Confiserias at magasins de noix 
6015 Hegasins d. fruits at lágumas 
6016 Merches da viande 
6019 Autres m.9aslns d'alimntation 

spécialisas, n.c.s. 

030 Phariacies at .agasins da m6dicaments 
brevetés 

6031 Pharoecies 
6032 Magasins di midicamunts bruvutIs at du 

produits di toilette 

040 Plagasins da chaussures 

6111 Hegesins de chaussures 

050 Nagasins de v8te.ants pour hes 

6121 Hagasins de vitem.nts pour houmies 

060 Nagasins de v8ta.ants pour des 

6131 Hegasins de vitements pour dames 

070 Autres magazine da vête.ents 

6141 Hagasins de viteu,ants pour enfants 
6142 Hegasans da fourrur.s 
6149 Autres magasins do vitaments, n.c.a. 
6151 Magasins de tissus at da fills 

080 Magasins de •eubles at d'appareils 
•inagers 

6211 Megasins de maublas de meison  
(avec apparails managers at accessoiras 
dameublemant) 

6212 Hegasins de meubles de meion 
(sans app.reils managers ni accessoires 
dameublement) 

6213 Ateli.rs de rIparation de meubles 
6221 Hegasinsdsppar.ils managers, de pastes 

de télvision at de radio at deppareils 
stereophoniquas  

6222 Moqasins de pastes da tlllvision at de 
radio at dappareils stlrlophoniguas 

6223 Ateliers da reparation dappar.ils 
mensgers, de st.s do television at da 
radio et dapp.

po
reils st.rlophoniqu.s 

090 Nagasins d'accassairas d.auble.ent 

6231 Magasins de rave*am.nts da sol 
6232 Mogasins de entur.s 	- 
6239 Autres uagasins daccassoires dameublament 

100 Concessionnaires de vthicules autmeohilas 
at rêcré.tifs 

6311 Concessior,najres dautomobilas nauves 
6312 Concessionnaires dautomobiles docc.sion 
6321 Herchands de roulottes motoriseas at de 

roulottes de voyage 
6322 Morchands da batuux, de moteurs hors- 

bord at dacessoires pour b.teaux 
6323 Herchands de motocyclattes at de 

motone igas 
6329 Autras marchands de vshicules de loisir 

. 

. 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stor.s 

6342 Tire, battery, parts and accessories 
stores 

6351 Garages (general r.airs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle rspair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Nerchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Semi-Durable Goods Stores 

6511 Bookend stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Ptisical instrument stores 
6552 Record and tape stores 

6561 Jewallery stores 
6562 Hatch and jewoll.ry repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Wine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and touthstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins de pièces at d'accessoires pour 
véhicules automobiles at services 

6341 Magasins de fourriitures pour la meison at 
f~ur l'automobile 

6342 gasins do pneus, d'accu.ulateurs, de 
pieces et daccossoires 

6351 Garages (rIpar.tions g.n.ral.$) 
6352 Ateliers de peinture at de caross.rie 
6353 Ateliers de re.,lacement de silencieux 

6354 Ateliers do reuplacemont de glacas pour 
véhicules automobiles 

6355 Ataliers de reparation at de 
reiilacement de boItos de vitesso do 
véhicules automobiles 

6359 Autres steliers do reparation do 
vehiculos automobiles 

6391 Lave-autos 
6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 Nagasns de mrchandises diverses 

6411 Magasins I rayons 
6412 Magasins gCnéraux 
6413 Autres megasins do merchandises divorsos 

(bazars ot mogasins do merchandises 
daversos) 

140 Autres •agasins de produits se.i - durables 

6511 Librairies at papeterios 
6521 Fleurastes 
6522 Centres do ardinags 
6531 Quincailloraes 
6532 Magasins do pointuro, do vitre at do 

papier point 
6581 	gas1ns do jouets at d'articles do 

lo isi r 
6582 Magasins do cadeaux, d'artaclas do 

fantaisie at do souvenirs 

150 Autres •agasins de produits durables 

641 Magasins d'articles do sport 
6542 Magasins do bacyclettes 
6551 Magasins d'instruments do nisique 
6552 Magasins do dasques  at  do bandos 

megnef ique s 
6561 Bajoutaries 
6562 Ateliers de reparation do montres at de 

bajoux 
6571 Magasins dapparoils  at  do founitures 

photograph iques 

160 Autras .agasins de yenta au detail 

6021 Magasins da siritu.ux 
6022 Magasins do yin 
6023 Magasins do bière 
6591 Magasins do merchandisos d'occasion, 

n .c.a. 
6592 Opticions 
6593 Galeries d'art at .a9asins do 

fournituros pour artisfes 
6594 Magasins do bagagos at do meroqulnerie 
6595 P'mgasins do monuments funirairas at do 

pierres to.âales 
6596 Magasins d'animaux do meison 
6597 Marchands de pisces de monnaio at do 

tiulires  
6598 Marchands do meisons mobilos  
6599 Autros megasins de vent s  au detail, 

nc... 
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O DID YOU 
KN W000 

THAT CANADIAN 
EXPORTS OF 
NATURAL GAS 
IN 1990 WERE 
80% HIGHER 
THAN IN 1980? 
D ue to the unpredictable nature of the energy uduti . 

reference publications are outdated by the time they're 
published. Not this one! With the certainty of change in the energy 
picture, you need a source that remains current and complete. 

The Enegy Statistics Hindbook is the most complete source of 
detailed information on the energy field. This publication is designed 
to work for you! Your subscription includes: 

•An attractive, easytouse binder - keep it on your bookshelf or 
beside your telephone. 

U Section dividers to organize the monthly updates which enable 
you to rapidly access the lacts you need. 

• A monthly 200•page update from Statistics Canada that ensures 
your facts are the most recently released for this rapidly changing 
sector. 

Data is organized by energy type: total energy, petroleum, natural 
gas, electricity, uranium and coal. Additional sections include prices 
and conversion factors. Along with up-todate information, you'll find 
historical data going back 10 years, so you can compare trends over 
time. 

Executives, research and development professionals and 
environmentalists use the Energy Statistics Handbook to add authority 
to their industry analysis, plans and corporate reports. 

S 
QUE LES EXPORTATIONS 
CANADIENNES 
DE GAZ NATUREL 
ETAIENT 80 % 
PLUS ELEVEES EN 1990 
QU'EN 1980? 
E n raison de Ia nature imprévisible de l'industrie de lénergie, de 

nombreuses publications de référence sur le sujet sont déjà 
périmées lorsqu'elles paraissent. Mais pas celle•ci! Le monde de 
lénergie est en constante evolution, aussi vous avez besoin d'une 
source de référence gui soit toujours d'actuafité et complete. 

Le Guide statistique de l'énergie est Ia source Ia plus complete de 
renseignements exacts sur Ic domaine de renergie. Cette publication 
est concue pour travailier pour vous! Votre abonnement comprend 

•tin classeur attrayant et facile a consulter - vous pouvez le 
garder dans votre bibliothéque ou a côté de votre téléphone; 

• Des sections ordonnées selon tes mises a jour mensuelles, ce gui 
vous permet de trouver rapidement les faits dont vous avez besoin; 

• Une mise a jour mensuelle de 200 pw' de Statistique Canada 
qui vous assure davoir en main lee 	s plus récents gui 
soient sur ce secteur qui chann 	 'cot. 

Les données sont classéee : l'énergie 
totale, le pétrole, le gaz n2' tie charbon. 
D'autres sections traite' qrsion. En 
plus d'une informati 'S 
historiques des " 'rnparer 
les tendance 

Lr 
dé" 

Subscribe to the Energy Statistics Handbook today! 

The Energy Statistics Handbook (Cat. #10.602) is $300 i 
Canada, US$360 in the United States and US$420 in othe 

•••••iu•u•r 
ri .rg Publication Sales 
VqF 	Statistics Canada U• Ottawa, Ontario Ki A 016. 

• 	II moic convenient, fax your order to (613) 951-15k 
your local Statistics Canada Reference Centre listed ir 
publication. 

For faster ordering, call 1-800-267-6677 and use your VISi. 
MasterCard or Purchase Order number. 

.J) 951.1584. Ou 
..onsultation de Statistique 

dit dans Ia publication. 

composez Ic 1-800.267.6677 et 
MasterCard, ou votre numéro de bon de 
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To those of you 
who need 

in-depth information 
about the 

labour market... 
tatistics Canada produces Labour Force Annual 

Averages 1992 - a reference publication created 
specifically to meet those needs. With detailed data 
Quick-reference summaries and graphs . . . Geographical 
breakdowns in unpreCecknled detail ... More variables 
and cross classifications than published in the monthly 
issues of The Labour Force. 

The Labour Force Annual Averages 1992 covers: 

• an overview of employment in the major groups of the 
goods-producing industries over the period 1976 to 1992; 

• time loss and absenteeism by industry and province; 
• full-time and part-time employment by industry and 

province; 

• occupations for Census Metropolitan Areas (CMAs) and 
economic regions ;  

• industries for CMAs and economic regions; 
• labour market participation and family responsibilities by 

province; 

• and more. 

Labour Force Annual Averages 7992. Part and parcel 
of Statistics Canada's customer-driven approach to business 
information. 

A ceux d'entre vous 
qui dsirent obtenir 
de l'information 
plus d&aille 
sur le marchë du travail... 

.Statistique Canada l)resentc Moyennes annuelles de 
Ia population active 1992 - tin document de référcnce 
cr sp&ialemcnt a votre intention. Vous v trouverez des 
donnees dtailkes, des sommaires et des graphiques faciles 
a consultcr, des ventilations geographiques plus dtaillécs 
qu'auparavant Ct davantage de variables et de 
rccoupcments qu'il n'cn paraIt dans Its numcros mensuels 
de La population active. 

Moyennes annuelles de Ia population active 1992 
porte sur: 

• un aperçu (IC l'emploi dans tes groupcs niajeures des 
branches productrices de biens au cours du Ia période 
1976à 1992; 

• les heures perdues et l'ahscntisme, ventilés par secteur 
dactivit et province; 

• l'eniploi a plein temps et a tenips partiel, ventik par 
secteur dactivitë et province; 

• Its professions dans Its regions mtropolitaincs et Its 
regions economiques; 

• Its secteurs dactivité dans les rtgions metropolitaines et 
Its regions economiques; 

• la participation ati marchC du travail et Its obligations 
faniiliales scion Ia province; 

et bien 
Labour Force Annual Averages 1992 (catalogue number 
7 1-220) is available for $39 in Canada, US$47 in the United 
States and US$55 in other countries. 

To order, write Marketing Division, Publication Sales, 
Statistics Canada, Ottawa, Ontario, K1A 0T6. Or contact 
the Statistics Canada Regional Reference Centre nearest 
you. (A list appears in this publication.) 

For faster ordering, fax your order to (613) 951-1584 
Or call toll-free 1-800-26-66' -' 
and use your VISA or 
MasterCard. 

Moyennes annuelles de Ia population actIve 1992 est 
un pivot de lapproche de Statistique Canada qui vise 
satisfaire Its besoins de ses clients en matiCre 
dinformation. 

Moyennes annuelh's de ía population active 1992 (numCro 
71-220 au catalogue) est offert 39 S au Canada, 47 $ US 
aux Etats-Unis et 55 S US dans Its autres pays. 

Pour commander, prière d'&rire a ladresse suivanle 
l)ivision de Ia commercialisation, Ventc des publications. 
Statistique Canada. Ottawa (Ontario) KIA 016, ou 
comrnuniquer avec It centre regional de consultation de 
Statistique Canada Ic plus prochu (liste des centres incluse 
dans Ia pr6ei1te publication.) 

Pour accIrer Ic service, commander par tkcopicur an 
(613) 951-1584, OU CompOSer sans frais Ic 1-800-267-6677 
et utiliser la carte VISA ou MasterCard. 


