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Des données sous plusieurs formes... 

Statistique Canada diffuse los données sous fornies 
diverses. Outre les publications, des totalisations 
habituelles at spéciales sent offert.s. Los donnees 
sont disponibles sur disque compact, disguette, 
impririés d'ordinateur, microfiches at microfilms et 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes do données. L'accés direct a des 
données agrégeos est possible par Is truchement do 
CANSIM, Ia base de données ordinolingue at Is syst'ame 
d'extraction do Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Ptaps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 

How to Obtain More Information 	 Comment obtenir d'autres renseignemants 
Inquiries 	about this 	publication and 	related Toutes 	domandes de renseignerents 	au sujet do cetto 
statistics or services should be directed to, publication ou 	do statistiques at 	services connexes 

doivent étre adressóes 'a: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 téléphone: 
(1-613-951-3551) 	or 	to 	the 	Statistics Canada (1-613-951-3551) 	ou 	au 	centre do 	consultation de 
reference centre in: Statistique Canada 'a: 

Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Reg na (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
WInnipeg 	(1-204-983-4020) Winnipeg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 	Un service d'appel interurbain sans frais est offert, 
and territories, for users uho reside outside 	dans toutes los provinces at dans les territoires, 
the local dialing area of any of the regional 	aux utilisateurs qul habitant a l'extéri.ur des zones 
reference centres. 	 do cunication locale des centres rCgionaux de con- 

sultation. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 
Southern Alberta 1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 

Telecounicatinns Device for the 
Hearing Ilpaired 	1-800-363-7629 

Terre-Neuve at Labrador, 
Nouvollo-Ecosse, Nouveau-Brunswick 
at Ile-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 
Sud de 1'Alberta 1-800-882-5616 
Alberta at Territoires du Nord-Ouest 1-800-563-7828 
Colombie-Britannique at Yukon 1-800-663-1551 

Appareils da télécunications pour 
les w2entandants 1-800-343-7629 

How to Order Publications 	 Comment commander les publications 
This 	and 	other 	Statistics Canada 	publications On peut so procurer cotta publication at 	les 	autres 
may 	be purchased from 	local authorized 	agents publications de Statistique Canada aupr'es des agents 
and other community bookstores, through the local autorisCs at des autres librairies locales, par l'en- 
Statistics Canada offices, 	or by 	mail order to tremise des bureaux locaux do Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics an 	Ccrivant 'a 	la Division 	du marketing, Ventes at 
Canada, Ottawa, K1A 0T6. Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Numéro du télécopiour (1-613-951-1584) 
Toronto Carte de credit soulement (1-416-973-8018) 

Nuèro sans frais pour oo.nder 
seule.ent(Canada at ttats-Lkiis) 	1-800-27-677 

Normes do service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des noroos établies an 
matiére de produits at do services statistiques, de 
diffusion d'information statistiquo, de services a 
recouvrerent des coüts at do services aux répondants. 
Pour obtenir une copie do ces normes do service, 
veuillez communiquer avoc Is Centre do consultation 
regional de Statistique Canada Is plus pr'es de cboz 
vous. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Lice (Canada 
and United States) 	1-800-267-77 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of its statistical srtem 
to a long-standing cooperation involving Stati!;tics 
Canada, the cItizens of Canada, Its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be proIuced 
without their continued cooperation and good'vill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada at Ia population, les entreprises, 
les administrations canadsennes at les autres 
organismes. Sans cette collaboration at cette bonne 
volonté, II serait impossible de produire des 
statistiques précises at actuelles. 



SYMBOLS 	 SINES CONVENTIOMNELS 	 0 
The following symbols are used in this 	Les sign.s suivan*s son* •mployós unifor.imen± 

S*a*is*ics Canada publica*ion: 	dana c.kte public.kion d. S*.tiskique Canada: 

figures not •vailabl.. 	 .. no.br.s indisponibles. 

figures not appropriate or not applicable. 	.. n'ayan+ p.s lieu d. figurer. 

- nil or zero. 	 - neant ou ziro. 

-- amount too small to be expr.ss.d. 	-- no.br.s infimu. 

x confidential to •eu* secrecy requirem.n*s 	x confidsn*i.l an ver*u des dispositions d. is Loi 
of the Statistics Act. 	 sur la s+a+is*ique r.]a*iv.s su secret. 

NOTE 

Components may not add to *o*als due to 
rounding. 

A NOTE ON CANSIN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as wall as 	many other s.ri.s are 
available to the public from 	Sta*is*ics 
Canadas computerized 	data bank CANSTh 
(Canadian Sccio-Economic Information Ilanag.-
m.n* System) via t.rminal, on computer prirrt-
outs, or in •achine readable form. For 
further information, contact the Cansim staff 
of Disss.ina*ion Division, Statistics Canada, 
Ottawa, KiA 0Z8 (telephone 613-951-8200), or 
The 	regional 	advisors at 	the Sta*istics 
Canada offic.s located across Canada. 

This publica*ion was prsparsd under The 
dir.c*ion of: 

• G.W. Andrusiak, Director, Industry Division 

• B. Ne.es, Assistant Dir.c*or, Distributive 
Trades Sub-division, Industry Division 

• B. Thériault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Indus*ry 
Division 

• P. Dasardins, Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 . 1984. 

NOTA 

Las chiffrss ayan+ ó*ó arrondis, iii totaux no 
corrsspondsn+ pas +oujours. 

NOTE AU SUJET DE CANSIN 

La banque de donnus infor.a*isáes de Statistique 
Canada CANSTh (systeme canadien d'informa -tion socio-
aconomique) fourni* au public +ou+es las statistiquss 
actu.11.s at his+oriqu.s sur 1. Commerce de dótail 
(.atric. nos 2299, 2398-2417 at 2420), at sur di 
nombr.uses autres s.ri.s, par 1e biais dun 
terminal, d'iapri..s dordina*eur ou de supports 
ordinolingues. Pour plus de runsaignements, 
s'adress.r au personnel de CANSIPI de 1. Division 
de is diffusion, Statistiqu. Canada, Ottawa, 
K1A 028 (*ólphone 613-951-8200), ou aux cons.ill.rs 
rógionaux des bureaux de Sta*is*iqus Canada situss 

*ravers 1. Canada. 

C.**e publication a ó*s r.dig.. sous 1e direction di: 

• G.W. Andrusiak, 	dir.cteur, 	Division 	d. 
1 • industris 

• I. Ne.es, 	diructeur adjoin -t, Sous-division des 
commerces 	de 	distributions, 	Division 	di 
1 • indus*rie 

• B. TMriault, 	chef, Section du commerce ds 
dótail, Sous-division des commerces de distri-
butions, Division de lindustris 

• P. D.sjardns, 	éconoaist. principal., 	Section 
du coamerce de dótail, Sous-divisien des com-
.erces di distributions, Division de lindustrie 

Le papier utilisé dans Ia présente publication repond aux 
exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for Printed 
Library MateriaIs, ANSI Z39.48 - 1984. 



S 

TADLE OF CONTENTS 

High lights 

Charts 

For Further Reading 

Table 

1. Retail Sales, Seasonally Adjusted, 
by Trade Group and by Region 
Current Periods) 

2. Retail Sales, not Seasonally 
Adjusted, by Trade Group and by 
Region (Current Periods) 

S. Retail Sales, not Seasonally 
Adjusted, by Trade Group and by 
Region (Quarterly Estimetesi 

4. Retail Trade Sample Response 
Fraction and Co.ffici.nt of 
Variation lCurrent Periods) 

S. Retail Sales, Seasonally Adjusted, 
by Trade Group and by Region 
(Historical Estimat.sI 

6. Retail Sales, not Seasonally 
Adjusted, by Trade Group and by 
Region (Historical Estimates) 

7. Department Store Type Merchandise 
Sales, not Seasonally Adjusted, by 
Region (Current Periods) 

8. Department Store Type Merchandise 
Sales, not Seasonally Adjusted, by 
Region (Historical Estimates) 

9. Retail Sales, Current and 
Constant (1986) Dollar Estimates 

Appendix 

I. D.finitions 

II. Trade Group Coverage 

TABLE DES NATURES 

PAGE PAGE 

V Faits saillants v 

vii eraphiques vii 

IN Lectures suggérées ix 

T1eau 

2 1.  Ventes •u detail, dss.isonnalisóes, 2 
scion 1s groupe de commerce at la 
region IpCriodes courantes) 

4 2.  Ventes au detail, non-désaisonnali- 4 
sCss, sslon 1* groups de commerce at 
Is region (pCriod.s courantes) 

6 3.  V.ntas au detail, non-desaisonnali- 6 
sCes, salon 1e groups de commerce at 
la region (estimations trimestrieliesi 

20 4.  Commerce de detail, fraction de rC- 20 
Pont* do lCchantillon at co.ffici.nt 
de variation (périodes courantes) 

22 S. Ventes au detail, dCseisonnalisees, 22 
salon In groups do commerce at la 
region lostimations historiques) 

24 6.  Ventes au detail, nen-désaisonnali- 24 
sees, salon le groupe do commerca at 
la region (estimations historiqu.$) 

26 7.  Ventes de marchandises genre grand 26 
magasin, non-desaisonnalise.s, scion 
1. region (pCriodes courantes) 

26 8.  Ventes de marchandises genre grand 26 
magasin, non-dCsaisonnalisCes, salon 
1. region (estimations historiques) 

28 9.  V.ntes au detail, estimations an 28 
dollars courants at constants 119861 

Appendix. 

31 I.  Definitions 31 

33 II.  Couv.rture des groupes d. commerce 33 

S 
Retail Trade, October 1994 	 Commerce de detail, octobre 1994 
Statistics Canada - Cat. No. 63-005 

	
Statistique Canada - n 63-005 au catalogue 



Note to users 

Users int.r.s+.d in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recant February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section 

Notes aux utilisateurs 

Las utilis.t.urs qui sont interesses d'obtenir 
plus de renseignements concernant la móthodo-
logic, 1s desaisonnalisation at la fiabilit 
des donnó.s p.uv.nt consulter 1e numro de 
février 1e plus recent do cette publication 
(incluant las revisions do l'année precedente) 
ou communiqu.z avec la section mensuelle du 
commerce da dCt.il. 
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H IGHL IGHTS 

Canadian consumers loosened th.ir purse 
strings in October after a pause in Septemb.r, 
continuing the upward *r.nd observed since the 
spring of 1992. 

Seasonally adjut.d retail sales rose sharply 
in October 1+1.6Z to $17.6 billion) following 
a O.1 dip in September. Since October 1993, 
overall growth has been 8.0X even though 
monthly movements have been ralatively vola-
tile, particularly in the last few months. 

The improvement in retail sales was felt in 
six of the seven sectors, accounting for 94X 
of total sales. The largest increases, in 
dollar terms, were in food, general merchand-
ise and automotive. 

Most sectors reported buoyant sales 

In the automotive sector (which accounts for 
over one-third of total retail trade) move-
ments were varied. Motor vehicle arid recrea-
tional vehicle dealers and sellers of automo-
tive parts, accessories and services reported 
increases of 1.3Z and 1.67 respectively. 
Gasoline service stations, on the other hand, 
posted a 1.11 decline. 

Spending in the food sector (which accounts 
for 2/ of total retail trade) increased 1.9X 
in October, partly offsetting the 2.2X drop 
in September. This gain was the third increase 
in the last four months. 

The general merchandise sector, which accounts 
for ioZ of total retail trade and which in-
cludes stores selling a wide range of commodi-
ties (such as furniture, applianc.s, clothing, 
harare and cosm.*icsl advanced 3.4Z in Octo-
ber after a 4.OZ decline in September. Sales 
by general merchandise stores have slowed in 
r.cent months following steady growth since 
mid-I 993. 

lAITS SAILLANTS 

lea consommateurs canadisna desserrent les 
ordons de la bourse an octobra aprés une 
ause an septembre, poursuivant is tendance I 

Is heusse observe. depuis 1. printemps 1992. 

es ventes deseisoririalises du commerce de 
ót.il ont augmentó fortement an octobre 
+1.6Z fi $17.6 milliards) faisarit suite i uric 
aisse de 0.17 an aeptembre. Depuis octobre 
1993, 1a croiss.nce gInCrale eat de 8.OZ, 
bien que las mouvsmen*s mensuals no sont pas 
constants, particulisrement au cours des der-
niers mois. 

L'amClioration des ventes scsi fait sentir 
dens six des sept secteurs, reprIsantani 94Z 
des vantes totales. En terme de dollars, la-
limentation, les magasins de marchandises 
diverses at l'automobile ont rapportC les 
augmentations las plus significatives. 

La plupart des s.cteurs rapportent des ventas 
soutenues 

Dans 1e secteur da lautomobile Ireprésentant 
un tiers des ventes tot.les) lea mouvements 
ont etC varies. Lea ventes des conc.asionnai-
res de véhicules automobiles at rCcrCatifs at 
celles des magasina do pieces, daccessojr.s 
pour vehicules automobiles at services ont 
augmente de 1.3Z at 1.6Z respectivement. Les 
ventes des stations-service, par ailleurs, ont 
enregistre une baisse da i.ix an ectobre. 

Lea dCpenses dens 1e secteur des ailments 
IreprCsentant 25% des v.ntes totaleal ont 
eugmenlC de 1.9% an octobre, conlrebalançant 
partlell.m.nl  Is baisse de 2.2Z an septembre. 
Il sagit de 1e troisième heusas au cours des 
quatres d.rniers mois. 

La sacteur des merchandises div.rs.s qui r.-
represent, lOX des ventes tokal.s at inclut 
lea magasins qul vendent une vaste gamme de 
merchandises (telle qua l'ameubi.ments, appa-
reils menegers, vItementa, quincailieries at 
produita de beautel augment. de 3.4X on octo-
bre aprIs uric balsa. de 4.8Z an septembre.Lea 
ventea des magasins de •archandises diverses 
ont ralenti au cours des derniers 	mois, 
faisant suite a uric croissance 	constante 
depuis la mi-1993. 
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Sales cliob in most provinces 

british Columbia was the only province to re-
port lower sales in October -0.7Z). However, 
this was only the second decline this year, 
and sales by retailers in the provinc, were 
12.07 higher than in the same period last 
year. Increases in the other provinces and 
territories ranged from 0.7Z in the Yukon 
Territory to 6.0X in New Brunswick. 

Lea ventes .ontent dana Ia plupart des regions 

La Colombie-Britanniqu. .t la saule province 
rapportant des v.ntes plus faibles an octobre, 
an baiss. de 0.7Z. C.p.ndan't, celle-ci nest 
que la d.uxieme baissa saulement cette annee 
at l.s vantes des dótaillants sont 12.0Z plus 
ClevIes qua celles doctobr. 1993. Las augman-
tations dans las autr.s provinces at tern-
toiras sáchalonnant de 0.7Z au Yukon i 6.0X 
au Nouveau-Brunswick. 

Early indications of Nove.bar sales 

Early indications of November retail sales in 
Canada are positive. Unadjusted department 
store sales were 5.6% higher than in Nov.mb.r 
1993. According to the Motor Vehicle Planufac-
turers Association, the number of new motor 
vehicles sold increased 2.4Z from the previous 
year. Employment in trade (seasonally ad-
justed) increased 0.8' from October 1994. 

Retail sales in the United States, which are 
traditionally closely related to Canadian 
retail sales, rose 1.3Z in October and advance 
estimates for November are up 1.2X. 

Ventes anticjpêes pour le.ois de novenbre 

Las vantes antieipCas pour le mois de novam-
bra au Canada sont positives. Las ventes non 
dCsaisonnalisCes des grands magasins sont 
5.6Z plus Clevoes qua celles de nov.mbr. 
1993. Les venkss Iselon lassociation des 
fabriquants de vChicules automobiles) da ye-
hicul.s automobiles naufs, an nombre duni-
tés, augmentant de 2AX per rapport i pa-
reil].e date l'annóe darnire. I'amploi )dé-
saissonnalisi) dans 10 commerce a augmentC de 
o.SZ per rapport au mois prócCdant. 

Aux Etats-Unis, las ventes du commerce de 
dCtail qui sont traditionneilement Ctroit.ment 
liées . celles du Canada ont augmentC da 1.3Z 
an octobre Las ventes pour la mois de novem-
bra augmentent de 1.2Z par rapport i octobre 
1994. 

. 

Retai Trade, October 1994 	 Commerce de détafl, octobre 1994vi  Statistics Canada - Cat. No. 63-005 	 Statistique Canada - n' 63-005 au catalogue 



S 

19 * 
17 

15 

13 

11 

Unadjusted 
Non ajustées 

liii 	I 	II 

Chart 1 	 Giaphique 1 

Retail Sales, Canada 	 Vontes au detail, Canada 

S billions 	 $ mIIllaf(ls 

11 
P4 	,J 	 ..) 	 .1 

1989 	1990 	 1991 	 1992 	 1993 	 1994 

Prior to 1991, data includes Federal Sa/es Tax. Its 	 * Avant 1991, les données incluent Ia taxe de vente féderale. La 
successor, the Goods and Services Tax is not included in 	taxe sur les produits et services qui lui a succédé nest pas 
the 1991 and later data. 	 inc/use en 1991 et dans les donnees ultérieures. 

Chart 2 	 (iraphique 2 

Retail Sales - Canada 	 \fentes au detail - Canada 

S billions 	 $ mi/aids 
18.0 
	

18.0 

17.5 	 17.5 

17.0 	 17.0 

16.5 	 16.5 

16.0 
	

16.0 

15.5 	 15.5 

15.0 
	

15.0 

145 
	

14.5 
NJ 	 J 	 J 	 J 	 J 	 0 
1989 	1990 	 1991 	 1992 	 1993 	 1994 

Data prior to 1991 have been adjusted to remove the Federal 	Les données avant 1991 ont été ajus(ees pour supprimer Ia taxe 
Sa/es Tax to be comparable to January 1991 and subsequent 	de vente fédérale afin queues soient comparables a janwer 1991 

et aux données subséquentes. • 	Trend represents smoothed seasonally adlusted data. 	'La tendance représente les donnees désaisonnahsées lissées. 

Retail trade, October 1994 	 Vii 	 Commerce de detail, octobre 1994 
Statistics Canada - Cat. No. 63-005 	 Statistigue Canada - no 63-005 au catalogue 

T 

Seasonal y  adjusted 
Désaison'ialisees 

/I 

'I 

19 

17 

15 

13 

. 



1TT1'T 
IlIllIlIlIlIlIl 111111 	III! 	LI 	111111111 

6.300 

6,100 

5.900 

5,700 

5.500 

5300 

C •flf . wu 
NJ 	 J 	 J 	0 

1991 	1992 	1993 	1994 

General Merchandise I Marchandises diverses 
MIlliOns of dollars MIllIOnS de dollars 

1.850 

1.800 

1.750 

1,700 

1,650 

1.600 

I MCA 

NJ 	 J 	 J 	0 
1991 	1992 	1993 	1994 

Furniture / Meubles 
Millions of dollars / Millions de dollars 

1000 

950 

900 

850 

800 

750 

700 
NJ 	 J 	 J 	0 

1991 	1992 	1993 	1994 

Trends represent smoothed seasonally adjusted data. 

11111111 	Ill 	111111111111111 111111111 

Retail Sales Trends 1  - Canada, 	 Tendances 1  des ventes au detail - Canada. 
By Major Group 	 par groupe principal 

Automotive! Vehicules automobiles 	 Food' Aliments 
Millions 01 dollars / Millions cle dollars 	 Millions of dollars Millions de dollars 

4,UU 

4.500 

4.400 

4.300 

4.200 

4.100 

4,000 

' 900 
NJ 	 J 	 J 	0 
1991 	1992 	1993 	1994 

Clothing / Vétements 
MillIons Of dollars I Millions de dollars 

1994 

II 	III 	III 	111111 	1111111111 III 	IllillIl 
NJ 	 J 	. J 	0 
1991 	1992 	1993 	1994 

Les tendances représentent les donnèes désa'sonnalrsées 
/ssees 

1.050 

1.000 

950 

900 

850 

800 

750 
NJ 	 J 	 J 

1991 	1992 	1993 

Drug / Medicaments 
Millions of dollars I Millions de dollars 

1.050 

1.000 

950 

900 

850 

800 

750  

Retail trade, October 1994 	 viii 	 Commerce de detail. oclobre 1994 
Statistics Canada Cat. No. 63-005 

	
Statistique Canada - n° 63-005 au catalogue 



FOR FURThER READING LECTUItES SUGGtRtES 

S.l.ct.d Publications Choisies parmi los publications 

from Statistics Canada do St.tiLtique Canada 

Title Titre Catalogue 

Departoent Store Sales and Stocks, Ventes at stocks des grands •aqasi.ns, 43-002 
Monthly, Bilingual M.nsu.1, Bilingua 

Departoent Store Sales by Reginn, Ventes des grands magasins par region, 43-004 
Advance Release, Monthly, Bilingual Rapport provisoir., M.nsu.l, Bilingu. 

New Motor Vehicle Sales, Monthly, Ventas de vChicu]es automobiles neufs, 43-007 
Bilingual MgnsL.l, Bilingue 

Retail Chain and Department Stores, Magas ins do detail A sucoursales at 43-210 
Annual, Bilingual las grands •agasins, Annual, Bilingu. 

Vending Machine Operators, Annual, Esplciitants de distrihuteurs 43-213 
Bilingual autc.ratiques, Annual, Bilingue 

Direct Selling in Canada, Annual, La vuinte directe au Canada, Annual, 43-Z1R 
Bilingual Bilingua 

Campus bookstores, Annual, Bilingual Librairies de campus, Annual, 43-219 
Bilingue 

Annual Retail Trade, Annual, Bilingual co..roe de detail annuel, Annual, 43-223 
Bilingu. 

. Market Research Handbook, Annual, Recuiuil statistique des etudes de 43-224 
Bilingual •arcliê, Annual, Bilingua 

Retail Coodity Survey, Occasional, Enqute sur las •archandises vandues 43-541 
Bilingual au duftail, Hors sine, Bilingua 

. 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll from in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not rsquired. 

Pour obt.nir uns publication veuillaz taliphon.r 
au 1-613-951-7277 ou utiliser Is numiro du tili-
copiaur 1-613-951-1584. Pour .ppeler sans frais, 
au Canada, composaz 1. 1-800-267-6677. Il nest 
pas nic.ssairm do nous faire parvenir una con-
firmation pour une commands felt, par tiliphono 
ou tilicopieur. 

Retail Trade, October 1994 	 .ix 	 Commerce de detail, octobre 1994 
Statistics Canada - Cat. No. 63-005 	 Statlstique Canada n° 63-005 au catalogue 



. 



Statistical Tables 	 Tableaux statistiques 

Retail Trade, October 1994 	 Commerce de detail, octobre 1994 
Statistics Canada - Cat. No. 63405 	 Statlstique Canada - no  63-005 au catalogue 



TASLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Sales 	 previàus month 
Year-to- 

Yentes 	date 	Vari.tion p. r. 
cu .iois prácédent 

1994 

	

October Septe.th.r 	August 	July 	October Sep+ether 
1994 	1994 	1994 	1994 Cumulatif 	1994 	1994 

	

Octobra S.ptethr. 	AoGt Juallet 	Octobre Septeuthre 

millions of dollars - millions de dollars 

No. 

Trade Oroup - Canada 

I Supermrka+.s and grocery stores 

2 All oth.r food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Hous.hold furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

	

4 9 152.6 	49082.6 	4072.9 	4,169.9 

	

338.2 	323.7 	333.1 	316.8 

	

1,008.8 	1,014.1 	19011.7 	1009.3 

	

149.4 	140.5 	160.8 	147.9 

	

155.3 	151.5 	155.3 	1533 

	

340.3 	331.4 	337.1 	331.5 

	

384.5 	389.1 	399.3 	383.3 

	

754.5 	725.1 	724.1 	720.5 

	

194.4 	194.4 	195.7 	194.8 

	

4,077.6 	4,025.1 	3,778.4 	39734.9 

	

1,205.8 	1,219.5 	1,216.5 	1,217.4 

	

987.5 	971.5 	995.4 	997.3 

	

1410.2 	1,751.0 	1 7824.7 	1,781.5 

	

615.7 	605.3 	610.1 	598.7  

467.8 458.9 477.5 474.2 

937.4 913.6 919.0 913.6 

17,579.9 17,297.2 17,311.7 17,145.0 

41 ,349.4 

3,013.2 

10,120.5 

1,476.8 

1,542.8 

3,275.1 

3,725.0 

7,137.8 

1,933.9 

38,996.3 

119959.0 

9,878.5 

17,922.7 

5,864.8 

4,690.9 

8,846.2 

171,732.5 

1.7 

4.5 

-0.5 

6.3 

2.5 

2.7 

-1.2 

4.1 

1.3 

-1 . I 

1.6 

3.4 

1.7 

1.9 

2.6 

1.6 

Req ions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunseick 

22 Quebec 

23 Ontario 

24 Menitobe 

25 Saskatchewan 

26 Alberta 

27 Rritish Coluiuâi. 

28 Yukon 

29 Northwest Territories 

	

293.5 	289.3 	286.0 	287.3 

	

75.8 	72.0 	71.0 	71.0 

	

551.8 	539.4 	536.1 	542.7 

	

414.3 	391.0 	409.1 	412.3 

	

4,216.8 	4,149.1 	4,211.7 	4056.8 

	

6,497.0 	6,412.9 	6,367.0 	6,259.4 

	

589.9 	566.3 	582.3 	574.5 

	

547.8 	530.4 	522.5 	526.3 

	

1,846.7 	1,784.0 	1,844.9 	1,838.7 

	

2,489.7 	2,507.6 	22425.7 	2,420.7 

	

16.2 	16.1 	16.1 	16.0 

	

40.4 	39.2 	39.3 	39.3  

2,864.7 

727.5 

5,443.4 

4,136.4 

41,890.1 

63,128.4 

5,762.8 

5,185.3 

18,157.7 

23,882.8 

163.9 

389.7 

1.5 

5.3 

2.3 

6.0 

1.6 

1.3 

4.2 

3.3 

3.5 

-0.7 

0.7 

3.1 
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0.1 	0.3 	3.8 	1.9 	4.2 

5.1 9.0 22.2 13.9 17.3 11.5 

0.2 - - 0.8 0.2 1.0 2.0 

8.7 0.3 7.6 1.6 17.4 1).7 

1.2 -0.7 3.0 4.1 7.6 

1.7 -2.0 7.9 4.6 4.9 2.0 

4.2 0.2 7.1 7.9 9.0 2.4 

0.5 0.5 7.3 3.4 3.2 2.3 

0.5 3.4 3.9 3.4 3.6 4.1 

1.2 -8.8 15.4 14.5 8.2 7.8 

-0.1 1.2 1.8 1.7 1.2 2.8 

-0.2 0.8 7.3 5.6 9.6 9.5 

2.4 -1.4 5.7 2.5 7.1 4.7 

1.9 1.8 11.0 9.9 10.0 8.3 

0.7 -0.5 8.7 6.1 9.6 9.1 

0.6 3.7 14.7 10.3 10.7 10.3 

1.0 -1.6 8.0 6.1 6.4 6.0 

Groups do ooerce - Canada 

SupermorchIs d'alim.nla'tion at 1 
ipiceries 

bus los au+re 	..gesins 2 
d alimenlat ion 

Pharicies at m9.sins d. 3 
mádicauients br.v.tie 

Pg.sins di chaussuras 4 

tiagasifla do vil.m.nls pour ho.anos 5 

Pgasins di veteu,enls pour dames 6 

Autres megasine do vtemen'ts 7 

Pgains di meublos at dappar.i]s 8 
managers 

Pgasins d.cc.ssoir.s dam.ubl.m.nt 9 

Concessiornairss di v6hicul.s 10 
automobiles it rcróa+ifs 

S*ations-srvics Ii 

Pgasins di picas at daccassoires 12 
pour automobiles at services 

gasins do merchandises div.rs.s 13 

Autres magasins di produils 14 
s.mi-dursbl.. 

Autr.s magasins di produits 15 
durab los 

Autres magasins do vsn*s au dItail 16 

Total, onssle dos magasins 17 

. 

4.4 

6.4 

2.3 

10.4 

7.1 

2.8 

4.7 

2.3 

3.7 

14.4 

0.5 

9.6 

5.2 

6.0 

8.2 

6.7 

6.7 

-0.4 	-0.7 4.5 4.0 1.9 2.7 

- - 	 -1.3 5.8 0.4 -1.0 -0.2 

-1.2 	0.4 2.4 -1.2 -0.4 1.2 

-0.8 	-2.3 -1.7 -7.5 -2.0 -0.8 

1.3 	-3.0 6.5 4.0 5.5 5.3 

1.7 	-2.4 8.6 7,4 6.9 5.4 

1.4 	-1.2 3.9 0.7 4.5 4.0 

-0.7 	1.4 12.6 9.5 8.0 9.9 

0.3 	0.2 8.5 5.3 8.2 8.1 

0.2 	0.4 12.0 12.4 9.2 9.5 

0.1 	-2.6 -5.2 -4.9 -5.4 -8.2 

- - 	 1.9 12.8 11.3 13.6 17.1 

Retail Trade, October 1994 
Statistics Canada - Cat. No. 63-005 

Rfgons 

T.rr.-N.uvs 18 

1].o-du-Princ.-Edouard 19 

Nouv.11e-Ecoss. 20 

P4ouv.au-Brunsmick 21 

Qusb.c 22 

Ontario 23 

PI.ni*oba 24 

Saskatchewan 25 

Albert. 26 

Coloui.-Bri*.nniqu. 27 

Yukon 28 

Tarritoiras du Hord-Ou.st 29 
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S 

3.4 

3.4 

2.7 

0.2 

6.8 

6.6 

4.0 

9.2 

7.7 

9.3 

-4.3 

15.2 

. 

TAILEAJJ 1. Vantes au detail, dCsaisonnalisCms, s.lsn is groups de coonerce at is region 
IpCriodes courantes) 

Change from 

	

previous monTh 	thinge from previous year 

	

Variationp. r. 	Variation par rapport i l'année précéd.n*e 
•U .1011 préc6dan+ 

Ysar-o- 

	

Auguat 	July Oc*ober S.p.thor 	August 	July 	date 

	

1994 	1994 	1994 	1994 	1994 	1994 	1994 

	

AoG 	Juillel Oclobro S.p*ethra 	AoGl Juil].t Cumulatif 

Per cml - pourcenlago 



1,879.0 

587.9 

416.3 

897.9 

17,395.3 

1,705.5 

601.1 

456.3 

932.6 

17,451.5 

1,754.6  

626.0 

482.1 

942.9 

17,431.1 

1,640.2 

598.7 

467.7 

1,024.6 

17,667.4 

41,068.3 

2,968.4 

9,857.9 

1,392.0  

1,324.9 

3,046.6 

3,423.6 

6,753.5 

1,861.0  

39,943.8 

12,000.6 

9,656.7 

16,147.5 

5,485.0 

4,214.9 

8,417.1 

167,561.6 

4,064.4 4,171.6 4,095.0 4,437.6 

327.2 327.6 336.8 351.7 

1,007.0 i,005.1 1,000.7 969.4 

162.1 159.8 157.2 134.9 

159.4 141.9 125.0 126.7 

349.0 359.8 321.1 324.9 

401.5 435.4 417.0 345.5 

774.9 766.5 725.5 716.2 

200.4 203.0 211.8 201.3 

3,929.1 3,983.1 3495.7 3,949.3 

1,247.6 1,256.0 1,332.8 1,341.9 

991.8 956.4 11006.9 1,036.7 

286.8 

72.2 

541.4 

409.0 

4,123.8 

6,475.2 

586.1 

550.2 

1,825.1 

2,468.6 

16.1 

40.7 

291.5 

74.1 

547.1 

399.9 

4,202.2 

6,480.4 

570.4 

520.4 

1,800.3 

2,520.2 

16.3 

38.7 

296.3 

78.8 

546.5 

412.1 

4,257.6 

6,275.5 

574.8 

523.1 

1,880.4 

2,527.5 

18.8 

39.7 

301.0 

82.0 

563.4 

431.6 

4,323.7 

69384.7 

580.3 

532.2 

1,884.8 

2,522.3 

19.4 

41.9 

2,760.1 

706.1 

5,272.6 

4,010.7 

41,280.1 

61,314.8 

5,593.5 

5,044.2 

17,691.1 

23,343.9 

162.8 

382.0 

TASLE Z. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

October s.pt..therl 	August 	July Year-to-date 
1994 	19941 	1994 	1994 	1994 

No 	 Octobre S.pteuthr.I 	Aoüt 	Juillet 	Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery s*ores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lien's clothing s*ores 

6 Homen's clothing etores 

7 Other clothing stores 

8 Household furni+ure and appliance etoras 

9 Household furnishings itores 

10 lloor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods etores 

15 Other durable goods stores 

16 Other r.tail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edwrd Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colushia 

28 Yukon 

29 Northwest Territories 
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Groupe da ca.rce - Canada 

SupernorchIs dalim.nt.tion at épic.ri.s 1 

Tous las .utr.s .agasins dalimentaLion 2 

Ph.rmeci.s at ui.gasins do mIdicaments br.vetIs 3 

Magasins da ch.ussuras 4 

Magasins do vi*.m.nts pour hou.s 5 

Magasins do vi'tem.nts pour d.mus 6 

Autres megasins de vitsmsn*s 7 

Magasins do m.ubl.s at dappareils ménagers 8 

Magasins d.ccassoires dameublament 9 

Concessionnairas de vIhicul.s automobiles 10 
at recreatifs 

Stations-service ii 

Magasins do pieces at d.ccsssoiras pour 12 
automobiles at servic.s 

Ilagasins de merchandises divarses 13 

Autr.s m.gasins de produits semi-durables 14 

Autr.s magasins da produits durabiss 15 

Autras magasins do vents au detail 16 

Total, ans..bla des magasins 	17 

Régons 

Terre-Mauve 
	

18 

Ile-du-Pr ince-Edou.rd 
	

19 

Nouv.11.-Ecoss. 
	 20 

Nouveau-Brunswick 
	

21 

QuIb.c 
	 22 

Ontario 
	

23 

Manitoba 
	

24 

Saskatchewan 
	 25 

Alberta 
	 26 

Colouth i.-Britannique 	 27 

Yukon 	 28 

T.rritoir.s du Nord-Ou.st 
	

29 

. 

TABLEAU 2. Ventes au dëtail, non-désaisannaliséms, se]n le groupa de ao.aaroo at la region 
(pCrodes aourantasl 

Change from previous year 

V.riaion p.r r.ppor 	I lannee prIcId.n+. 

October Sspt...r August July Y.sr-to-d.t a 
1994 1994 1994 1994 199 

Oc+obr. Ssptsiithr. Aoô't Juillet Cumul.tif 

Per c.n* - pourcsntsg. 

-0.9 4.4 4.9 2.2 4.1 

18.0 18.1 16.8 13.3 6.4 

-0.9 1.2 2.7 -0.3 2.3 

3.9 4.7 17.1 7.6 9.7 

1.9 1.9 9.7 3.0 6.7 

5.6 5.4 5.5 0.8 2.9 

2.9 12.3 9.9 2.1 5.1 

7.3 4.6 3.9 -1.2 25 

3.7 5.3 7.4 0.6 3 7 

16.5 16.2 12.1 4.6 14,6 

1.2 3.0 2.4 2.3 0,8 

5.9 5.8 12.7 7.0 9.5 

4.0 1.6 8.2 3.4 5.2 S 11.0 10.1 13.0 6.1 6.5 

6.4 6.7 12.8 7.9 8.5 

10.5 15.1 10.2 7.2 6.9 

5.9 7.6 8.1 3.4 6.8 

1.8 7.2 3.6 0.1 

2.7 3.4 -0.8 -3.4 2.8 

0.7 1.6 0.5 -1.9 2.4 

-4.3 -4.3 -3.2 -4.5 -03 

2.3 5.9 7.8 1.5 

7.6 8.6 8.2 3.7 

1.6 2.7 4.5 1.5 

12.2 10.0 9.5 7.7 9.4 

6.7 7.1 10.2 6.0 7.9 

10.9 13.0 12.3 8.3 9.6 

-4.7 -4.7 -1.2 -10.8 -4.1 

13.4 10.5 14.8 13.6 15.4 

S 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Qroup and by fteqon (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter i Quarter 4 Quarter 3 
1994 1994 19941 1993 1993 

Trimestra 3 Trimestre 2 Trimestre liTrimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

12,704.2 12,634.0 11,665.7 12,336.0 12,240.3 

12016.1 870.6 754.6 873.6 876.2 

2,975.2 2090.3 29885.4 3,269.9 22940.4 

451.8 461.9 316.1 500.6 412.1 

393.7 454.0 317.8 654.1 376.3 

12005.9 987.9 703.9 1,190.2 968.3 

1,197.9 1,034.6 789.4 1,398.3 1,105.9 

2,208.2 29029.1 13,741.3 2,521.8 2,156.4 

616.1 574.6 469.8 644.9 590.1 

11,828.1 147097.3 10,089.5 92882.5 10,679.4 

3,930.6 3,569.2 3,253.2 3,567.0 3,832.3 

3,000.0 3,195.6 2,469.2 27990.2 2,766.5 

5,100.3 5,097.5 4,070.7 6,948.4 4,886.7 

1025.8 1,813.1 1,258.3 2,035.6 1,664.2 

1,406.0 1,349.1 1,043.5 1,712.9 1,288.5 

2000.1 21610.5 2,008.6 2,871.6 2,621.3 

52,560.0 	53,769.6 	43,836.8 	53,397.4 	49,405.1 

298.0 274.6 247.9 274.8 272.7 

64.8 65.2 63.9 71.9 61.9 

5.5 5.2 3.8 7.2 5.5 

3.6 4.1 2.4 8.1 3.6 

13.9 12.2 8.2 20.4 13.7 

10.6 9.3 10.6 31.0 18.6 

24.6 20.4 17.2 34.4 24.4 

4.0 3.6 2.6 5.2 3.9 

158.1 192.6 125.2 113.1 149.6 

79.2 70.8 67.5 78.4 89.2 

43.6 47.7 34.3 49.2 39.2 

113.1 103.1 79.6 157.0 105.8 

31.5 29.0 18.1 31.5 28.3 

10.9 10.9 9.1 18.8 11.3 

22.0 19.4 17.3 32.0 22.5 

855.8 872.8 711.6 937.3 855.8 

Trade Group 

No 

Canada 

1 Supermarkets and grocery stor.s 

2 All other food stores 

3 Drugs and patent .,udicine stores 

4 Shoe stor.s 

c Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Hous.hold furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and r.cr.a*ional vehicle 
dal.rs 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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6.4 7.5 6.9 6.6 

9.3 6.0 0.7 1.9 

4.6 5.1 3.3 1.5 

1.3 3.3 11.8 -2.4 

2.2 12.0 16.3 14.3 

1.6 -0.6 2.2 11.6 

-43.3 -46.2 -7.3 3.0 

0.8 -1.0 3.3 6.6 

3.0 -2.5 -10.1 -11.6 

5.7 12.5 14.6 0.1 

-11.3 -10.3 -9.8 -7.5 

11.2 19.7 18.5 8.3 

7.0 4.8 4.9 -4.3 

11.5 8.3 2.4 -8.7 

-3.5 1.7 14.4 -0.8 

-2.3 -9.7 0.5 -3.6 

3.5 3.5 3.1 -0.6 

Total, enseable des usgasins 	17 

T.rre-N.uve 

Sup.rasrchis d'alim.ntation at ópic.ries 1 

bus 1.s autres mag.sin. dalimentation 2 

Pharm.ci.s at magasins da msdicam.nts brevetis 3 

Magasins de chaussuras 4 

Magasins do vitements pour home.. 5 

Magasins do vât.ments pour dams. 6 

Autres magasins do vê+.asnts 7 

M.ga.ins do m.ubl.s at dapp.r.ils ulónager. 8 

Plagasins dacc..soir.. dau,.ubl.m.nt 9 

Conc..sionnaires de v6hicul.s automobil.. 10 
.1 ricréatif. 

Stations-service ii 

Magasin. de piIce. at dacc..soire. pour 12 
automobil.. at service. 

Magasins de m.rchandi... diver... 13 

Au+r.s magasins cio produit. s.mi-durables 14 

Autr.s maga.ins de produit. durabl.. 15 

Au'tr.s magasins do v.nts au dá+ail 16 

Total, enseable des eagasis. 	 17 

5.3 

-2.0 

.8 

1(. 6 

1.4 

-.3 

. 

-,. 6 

1'. 3 

-1.6 

-7.3 

-0.6 

-3.0 

0.5 

TABLEAU 3 • Ventes au d6ti1, nan-désaisonnalisées, salon In grce de ooarva at la region 
(estisatians trisestrialles) 

S Change f rout previous year 

Variation per rapport i lanrtee prècId.nte 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1994 	- 	1994 	1994 	1993 	- 	19C3 

Trimestro 3 Trimestre 2 Trim.str. I Trimestre 4 Trame.tr. 3 

P.r cent - pourcantage 

3.8 5.3 49 4.2 5.9 

16.0 -3.0 2.2 5.4 11.3 

1.2 2.9 4.1 7.8 10.8 

9.6 10.3 11.9 8.5 9.2 

4.6 8.2 9.9 6.7 3 8 

3.9 2.0 1.6 1.8 5.5 

8.3 5.1 1.8 6.4 14,7 

2.4 3.4 -0.2 7.6 11,7 

4.4 2.6 4.0 6.1 3,2 

10.8 16,3 16.2 10.8 6.9 

	

2.6 	0. 	-1.2 	-0.1 	2.2 

	

8.4 	10.5 	11.1 	6.5 	7.3 

4.4 5.3 6.6 -0.7 -2.3 

9.7 4.6 2.7 2.0 1.7 

9.1 7.7 9.5 4.1 5.9 

10.6 4.7 3.2 -1.2 0.9 

Groups de couslerca 

N . 

Canada 

Superuarch.s daliutentation at épiceries 	1 

Tous las autres usgasins dalimentation 	2 

Phar.ci.s at uag..in. do .iédic.m.nts br.vetés 3 

gasins de chaussur.. 	 4 

lagasins de vitements pour houses 	 S 

M.gasins do vitements pour dames 	 6 

Autres uagasins de vitemonts 	 7 

Magasins do msublos it d'appar.ils ménagers 	8 

Magasins d'accessoires d'ameublemen+ 	 9 

Concessionnairos do vihiculus automobiles 	10 
at ricra+ifs 

Stations-service 	 11 

Magasins do pièces it daccessoires pour 	12 
automobiles it services 

Magasins de merchandise. divers.. 	 13 

Autr.s usgasins do produit. semi-durable. 	14 

Autres megasins cio produits durable. 	 15 

Autres uagasins de vents su ditail 	 16 

Retail Trade, October 1994 
Statistics Canada - Cat. No. 63-005 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Reqon (quarterly 
Estiates) 

Sales 

Ventes 

	

Quarter 31 	Quarter 2 	Quarter I 	Quarter 4 	Quarter 3 

	

1994 	 1994 	 1994 	 1993 	 1993 
Trimestre 3 Trimestre 2 Trimestre I Tririestre 4 Triineskre 3 

millions of dollars - millions de dollars 

	

57.0 	50.9 	46.9 	51.5 	57.4 

	

16.6 	16.7 	15.7 	17.8 	16.8 

	

X 	 X 	 X 	 X 	 1.3 

	

x 	x 	x 	x 

	

6.8 	3.6 	 2.2 	5.2 	5.2 

	

7.3 	6.3 	5.1 	8.1 	6.2 

	

2.4 	2.3 	1.7 	2.4 	2.1 

	

40.6 	53.1 	34.5 	35.9 	41.1 

	

28.3 	22.8 	21.7 	25.1 	31.9 

	

13.8 	14.3 	10.2 	14.3 	14.0 

23.7 21.6 16.4 32.5 22.5 

11.0 9.1 6.2 10.4 12.9 

3.0 2.4 2.0 4.3 3.2 

15.5 11,4 8.9 12.3 14.2 

234.9 222.2 176.8 229.3 236.1 

488.7 460.4 410.5 436.4 456.4 

111.7 108.4 112.0 126.9 108.3 

9.3 8.9 6.7 11.2 8.8 

7.5 7.8 5.4 15.2 7.0 

27.6 26.1 19.0 40.3 27.9 

26.7 21.5 17.8 35.4 23.2 

42.0 38.5 36.5 53.0 40.6 

14.6 12.6 8.7 12.8 12.1 

331.9 417.2 312.2 278.1 342.2 

140.0 139.0 139.7 174.0 180.6 

77.6 85.7 57.9 82.6 75.5 

170.7 162.1 126.7 263.6 171.8 

52.5 48.7 37.8 43.9 50.1 

25.8 23.6 18.8 40.5 26.3 

106.0 94.5 73.8 108.0 106.1 

1,657.0 1,675.6 1 1398.5 1,759.2 1,656.3 

Trade Group 

No 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Hous.hold furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durabie goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

II Gasolin, service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1994 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, octobre 1994 
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TABLEAU 3 • Vantes au detail, non-dCsaisonnalisCas, selfln In groups do ca.norce et la region 
(.stioations trimestriolles) 

Groupe du co.rc. 

N' 

. 
Change from previous year 

Variation par rapport i lannáa prócád.nt. 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 	Quart.r 3 

	

1994 	1994 	1994 	1993 	1993 
Trim.itre 3 Trim.s'tre 2 Trimestra 1 Trimestre 4 Trimestru 3 

Per cent - pourc.nt.ge  

	

-0.8 	-1.1 	2.0 	7.0 	9.2 

	

-1.2 	0.8 	2.5 	4.3 	6.8 

X 	 X 	 X 	 X 	 19.8 

x 	 x 	 x 	 x 

	

29.6 	27.4 	14.4 	15.6 	25.3 

	

18.8 	14.6 	23.6 	22.9 	-3 1 

	

16.7 	6.1 	28.8 	13.7 	9.7 

	

-1.1 	12.2 	8.3 	0.1 	-311 

. 

. 

-11.5 -6.5 9.3 9.3 17.6 

-1.3 4.6 8.3 3.9 13.3 

5.3 3.9 11.3 3.5 3.6 

-14.5 -3.8 17.0 24.9 33.1 

-7.6 10.9 -1.8 -11.5 5.4 

8.8 1.6 -5.5 -11.8 -11.1 

-0.5 3.5 66 4.9 6.8 

7.1 4.6 1.8 -2.8 3.7 

3.2 0.1 7.0 -0.9 4.5 

5.7 10.6 31.0 18.9 9.4 

6.5 - - 4.3 0.5 2.2 

-0.9 -6.8 -2.5 3.5 9.9 

15.2 8.4 4.4 4.0 

3.4 2.8 7.1 5.1 -C.8 

20.4 17.8 -4.3 -13.3 

-3.0 2.4 24.0 10.5 11.0 

-22.5 -13.3 1.5 10.3 

2.7 8.5 11.7 27.4 31.6 

-0.7 -1.2 3.6 2.9 

4.7 1.8 12.4 22.5 14.4 

-1,9 -4.1 -4.5 -9.5 

-0.2 0.6 3.8 0.3 

21. -du - Prince - tdouard 

Superm.rches delimentation at épic.ri.s 1 

Tous lee autres magasins daliment.tion 2 

Pharmacies at m.gaeins de mjdicamente bravetes 3 

Ptagasine de chauseur.s 4 

Pgasine de vât.ments pour houines S 

Pgasins de vêt.mants pour dames 6 

Autr.s magasins de vêt.m.nts 7 

Magasins de meubl.s at dapparuils managers 8 

Magasins dacc.ssoir.s dameublement 9 

Concessionnaires da váhiculea automobiles 10 
at rIcreatifa 

St.tions-s.rvic. 11 

Magasine do pièc.s at daccessoiras pour 12 
automobiles at services 

Megasins do merchandises div.rs.e 13 

Autres megasins do produits suti-durables 14 

Autres magasins da produits dur.bl.e IS 

Autras magasins de vents au detail 16 

Total, utsa.ble des magasins 17 

Nauv.11.-toosse 

Sup.rm.rchés d'.limentation at epic.ries 1 

Tous i.e au'tr.s magasins dalimentation 2 

Pharmacies at magasins de ,nedic.m.nLs br.vetss 3 

Magasins de chaussuree 4 

Pbgasins de vat.ments pour hoiwes S 

Magasins de vêt.mants pour dames 6 

Autree utagasine de vôt.m.nts 7 

Magasins do uteubles at dapparails managers 8 

Magasins daccessoires d..aubl.m.nt 9 

Conc.eeionnairgs de vehiculee automobiles 10 
at rócréat ifs 

Stations-service 11 

Ifagasins de pieces at daccessoires pour 12 
automobiles at services 

Magasins da marchandisas div.ra.e 13 

Autres ugaeins de produita s.mi-durablas 14 

Autras magasins do produits durables 15 

Au'tr.s m.gasins do vent* au dIt.il 16 

1.2 	 7.6 	 4.1 	 7.0 Total, ensele des magasins 	 17 

Retail Trade, October 1994 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ven te s 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

333.9 326.3 321.9 357.6 364.8 S 

96.5 94.2 88.2 91.3 79.2 

8.0 8.1 5.2 9.2 6.9 

7.3 8.4 5.3 15.5 7.7 

23.3 21.8 15.3 32.6 22.9 

18.2 15.2 13.0 27.7 20.6 

36.8 33.8 30.6 48.0 34.2 

11.2 10.1 7.6 11.1 9.9 

239.5 324.9 240.9 246.7 290.3 

122.9 108.9 95.4 107.5 123.4 

83.0 80.4 56.5 76.5 69.8 

135.9 139.8 106.2 196.1 134.1 

33.5 32.9 20.8 40.0 35.4 

21.7 19.5 13.7 27.8 17.1 

63.9 54.5 42.4 66.3 68.9 

1,243.6 101223.9 1,069.2 1,363.6 1,295.4 

3,552.6 3,583.5 3,322.2 3,466.9 39397.3 

735.6 767.4 713.4 799.8 747.8 

149.3 155.8 95.2 175.3 139.4 

99.8 118.7 73.8 147.6 92.0 

279.1 280.0 195.4 292.2 255.6 

335.6 317.8 224.6 363.7 318.1 

564.3 526.8 380.6 581.3 571.8 

145.6 144.1 96.6 140.1 140.1 

29779.0 3,595.3 2,353.2 2,282.3 2,736.3 

818.2 728.6 670.8 720.6 725.6 

729.5 818.9 589.6 776.4 693.3 

1,078.9 1,116.0 860.7 1,361.8 995.5 

468.7 465.5 285.5 419.2 405.5 

275.6 275.6 207.7 299.9 245.8 

436.5 461.6 333.8 489.2 AAC I 

Trade Group 

No 

Hew Brunswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Nuns clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliunc. stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline s.rvice stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

UL.. I 

12,733.5 	13,632.2 	10,690.6 	12,623.6 	12,174.6 

Retail Trade, October 1994 	 Commerce de detail, octobre 1994 
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-1.6 4.5 6.0 13.3 15.8 

7.1 4.0 6.8 7.0 1.8 

4.5 5.0 5.6 2.3 

9.2 7.3 13.3 5.8 7.4 

c.c 2.8 2.5 -6.5 2.2 

-1.3 -2.3 -6.5 4.0 20.2 

-3.7 6.9 6.0 2.4 

1.6 13.8 19.2 8.5 9.6 

3.2 2.4 0.4 -4.3 

4.4 7.7 5.3 3.8 

10.2 13.1 8.3 7.5 

15.6 15.3 2.4 1.5 10.6 

12.1 12.2 11.7 9.7 14.6 

8.6 8.5 6.8 0.2 1.8 

TABLFAU 3. Ventes au detail, non-dCsaisonnalisCes, scion Ic groupe de conoerce et la region 
lest iaat*ons triaestrielles) 

0 Change from previous year 

Variation par r.pport I lannáe prIcd.nte 

	

Quarter 3 Quarter 2 Quarter I 	Quarter 4 Quarter :5 
1994 	1994 	1994 	1993 	1995 

Trimestre 3 Trimestra 2 Trimestre I Trimestre 4 Trimestre 

Groupe de comeisrce 

N' 

Per cent - pourcentage 

-8.5 	-5.4 	0.4 	2.5 	6.7 

4 6.9 9.3 15.4 15.1 
9 13.3 7.7 -0.6 1.4. 

3 8.9 13.1 -0.3 

6 -4.4 -6.5 -8.6 -6.0 

14.6 5.0 -3.7 -7.; 

-7.3 -12.0 -6.8 6.1 14.2 

Nouveau -Brunswick 

Superumrchás d'.limentation at ipicaries I 

bus les sutres lmgasins d'alimentatiori 2 

Pharmacies at magasins do midicaments br.v.t.s 3 

Magasins de chaussures 4 

Magasins da vitements pour houines 5 

Ilagasins de vétements pour dames 6 

Autres magasins de vitements 7 

H.gssins ds meubles at d'appar.ils menagers 8 

Magusins d'.ccessoires d'am.ublemsnk 9 

Concessionnaires de vihicules automobiles 10 
at rácráatifs 

Stations-service 11 

Magasins de pièces at dacc.ssoires pour 12 
automobiles at services 

Magasins di merchandises divers.s 13 

Autr.s u,gasins di produits semi-durables 14 

Autris magasins de produits durabl.s 15 

Autres m.gasins de v.nte au ditail 16 

21.9 19.2 19.1 12.0 16.4 

16.7 24.1 23.4 13.9 13.8 

-4.7 9.5 -4.2 11.3 8.3  

1.7 -3.0 1.9 10.6 13.8 

-11.9 -8.7 -10.4 -17.2 2,'! 

7.5 1.7 -2.6 -2.2 -oi 
14.0 3.6 4.9 6.3 14.2 

-17.5 -5.0 9,3 8.2 -1.6 

(Li 	5.4 	3.13 	 Total, enseable des .agasins 	 17 

4.t. 	 1.1 	 6.4 	 2.9 	 33 

Quebec 

Supermsrchós dalimentation at spiceries I 

Tous l.a autres megasins dalimentation 2 

Phareecias at magasins de mIdicaments brevet.s 3 

Pg.sins de chaussures 4 

Hag.sins de vetements pour houiea S 

Magasins de vitements pour dames 6 

Autres m.g.ains di vitements 7 

Ilagasins di meubl.s at dappar.ils 	 - 8 

Magasins daccessojr.s da.methlement 9 

Conc.ssionnaires de vIhicules automobil.s 10 
at rIcraatifs 

Stations-s.rvice 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Mag.sins du merchandises diverses 13 

Autr.s magasina de produits semi-dur.bl.c 14 

Autr.s megasins de produits durables 15 

Autres megasins de vente eu ditail 16 

50 	8.0 	8.8 	5.1 	6.7  Total, enseuble des •agas.tns 	 17 

aiI Trade, October 1994 	 Commerce de detail, octobre 1994 
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TAELE 3. Retail Sales, Nat Seasonally Adjusted, by Trade Group and by R.gin (Quarterly 
Fti.ates) 

Sales 

Ventus 

Quarter 31 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimestr. 3 Trimestre 2 Trimestre I Trimestre 4 Trimestra 3 

millions of dollars - millions de dollars 

39946.7 4,012.7 3,665.3 3,865.9 3,860.6 

1,140.3 1,128.3 1 1 085.5 1,220.5 1,123.3 

164.1 176.8 123.3 188.3 152.4 

156.4 188.5 132.8 276.9 155.1 

375.2 379.9 258.6 466.1 362.6 

443.5 368.8 273.8 515.7 398.0 

824.3 735.0 666.0 972.5 806.5 

246.2 224.2 185.7 244.5 217.0 

4,523.7 5,415.6 3 1 958.5 4,024.4 4029.3 

1 1 388.3 1,331.6 1,243.3 1,312.9 1,393.7 

L I 	I 

• 	•4 	4 I i.c• 	.: 17LI 

651.7 650.7 470.8 814.9 591.c 

549.4 528.1 397.8 682.7 503.t 

1,302.0 1,135.4 876.t, 11251.0 1,170.2 

19,1406 1,695 16,049.t, 1,892..6 17,922,7 

0 47L 	L 477 478,  

63.5 64.8 61.6 71.3 64.9 

10.0 10.7 8.3 12.4 9.9 

11.6 13.6 9.7 21.6 11.9 

29.6 31.9 23.3 41.2 32.6 

37.3 33.5 26.9 48.8 34.1 

58.7 55.8 50.6 77.4 62.2 

13.2 13.4 9.6 14.7 12.9 

344.7 407.1 312.9 321.4 331.2 

169.6 147.0 136.1 147.5 149.5 

-1'. 55, 50. 'I 

225,0 7'sl 137. 31?. 

45.0 50.6 37.1 58.8 46.3 

50.2 46.5 33.9 56.5 44.6 

79.2 74.5 62.8 88.9 70.9 

1,725.5 1,769.8 1 1 512.2 1,861.5 1,678.9 

Trade Group 

No. 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Hom.n's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Superuarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Pns clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Hous.hold furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
d.alers 

II Gasoline service stations 

12 Automotive parts, accessories and sarvices 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Oth.r durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1994 	 Commerce de detail, octobr 
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2.9 	4.4 	5.5 	3.6 	5,0  Total, ensemble des ..gasins 	17 

TALFAU 3 • Vents au detail, non -dCsaisonnaliséss, salon la grose de ca.emrc. at Ia region 
(estimations trla.strialles) 

. 

. 

-0.3 	-0.4 	5,1 	4.7 	9.4 

-2.1 -2.6 -2.9 -7.5 -2.3 

0.9 5.4 8.5 1.7 3.9 

-2.9 1.3 4.8 5.6 8.9 

-9.1 -4.2 -2.8 3.6 4.9 

9.3 2.8 -3.0 5.5 6.5 

-5.6 6.9 3.6 13.5 16.0 

2.4 21.2 17.2 32.4 11.6 

4.1 13.7 6.9 5.6 1.2 

13.4 4.1 1.1 -5.1 -5.4 

-4.3 3.7 9.4 6.8 10.8 

4.2 4.8 8.5 1.2 4.0 

-2.9 -9.4 8.9 -1.0 2.5 

12.7 1.9 1.6 1.4 3.2 

11.7 5.9 7.7 3.9 7.1 

Ontario 

Supermerches d'.1im.rt.tion at ápic.ri.s I 

lou. 1.. •u+r.s m.gasins daliment.tion 2 

Pharuacies at megesins do micIic.m.n& br.v.tIs 3 

tiagasins de chaussures 4 

Magasins de vi.mens pour ho.un.. S 

Magasins da vIL.m.rts pour dames 6 

Autres m.gasins de viI.m.nts 7 

Magasine de meubiss at dappar.il. mónag.rs 8 

M.ga.ins d'.ccss.oir.s d.meubl..ient 9 

Conc.ssionneir.s do vIhicules automobiles 10 
at rIcr.a*afs 

Stations-service 11 

Magasins de pieces at daccessoir.s pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autr.s .,agasins de produits s.mi-durables 14 

Aukrss m.g.sins de produits durables 15 

Autres msg.sins do vents au detail 16 

Total, ensemble des megasins 17 

Manitoba 

Supermarchü dalimentation at épiceries 1 

Tous lee autres magasins dalimentation 2 

Pharmeciss at m.gssins do medic.m.n*s brevetis 3 

Mag..ine de chaussures 4 

Magesins de vitemsnts pour homes. S 

Magasins do vitements pour dames 6 

Autres msg.sins da vitements 7 

l.g.sins de msubl.s at dappar.ils managers 8 

Magasine daccessoires dameublement 9 

Concessionnair.s ds vihicules automobile. 10 
at ricriatifs 

Stations-servic. 11 

Magasins do pieces eL daccussoir.. pour 12 
automobiles at services 

Plagasins de merchandis.. div.rs.s 13 

Autres .mgasins de produits s.mi-durables 14 

Autres emgasins de produits dur.bl.s 15 

Autres nogasins de vents au detail 16 

Change from previous year 

Variation per rappor* I lannie précéden. 

	

Quar*er 3 	Quar*er 2 	Qu.rer I 	Quarter 4 	guart.r 

	

1994 	1994 	1994 	1993 	1995 
Trimestre 3 Trimestre 2 Trimestr. I 1Trimestre 4 Trimestre 5 

Per c.nk - pourc.ntage 

	

2.2 	3.5 	2.7 	2.4 	5.1 

	

1.5 	-0.6 	-1.0 	3.8 

	

7.7 	14.2 	15.1 	10.5 	16.1 

	

0.9 	8.4 	12.3 	4.8 	0.9 

	

3.5 	3.3 	-2.5 	-2.8 	2.2 

	

11.4 	8.7 	3.2 	14.7 	29.5 

	

2.2 	1.9 	-4.8 	5.3 	2.9 

	

13.4 	17.4 	4.9 	1.9 	-3.5 

	

12.3 	17.2 	18.2 	14.6 	7.2 

	

-0.4 	-0.1 	-2.7 	-5.8 	-0.6 

	

11.2 	14.1 	13.8 	7.0 	6.8 

	

2.8 	4.1 	4.1 	-1.1 	-2.8 

	

10.1 	5.1 	1.2 	-0.4 	-5.6 

	

9.1 	3.5 	4.3 	-1.6 	2.6 

	

11.3 	2.6 	2.4 	-4.7 	-2.8 

	

6.8 	7.3 	5.9 	3.5 	3.7 

Groups da coninerce 
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1,367.4 
	

1,347.7 
	

1,282.2 
	

1,357.6 
	

1,315.0 

261.1 

38.8 

40.3 

97.0 

128.5 

258.2 

61.8 

1,219.3 

457.9 

367.1 

268.0 

33.1 

44.6 

89.6 

109.5 

252.3 

57.8 

1,506.2 

389.0 

381.9 

278.7 

24.0 

35.7 

69.6 

88.7 

228.3 

53.9 

1,052.0 

333.7 

290.0 

330.8 

33.2 

74.3 

116.0 

154.7 

321.3 

68.5 

1,001.4 

382.3 

332.8 

280.5 

31.1 

44.1 

107.6 

120.3 

267.1 

60.5 

10000.1  

429.5 

318.6 

TA$LE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Regn (quarterly 
Estleates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 21 	Quarter 1 	Quarter 4 Quarter 3 

	

1994 	19941 	1994 	1993 	1993 
Trimestre 3 Trimestre 2lTrimestre I Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

371.6 	369.0 	333.2 	368.6 	371.4 

	

105.1 	108.5 	98.7 	103.6 	89.6 

	

9.4 	9.9 	6.8 	9.5 	8.3 

	

10.0 	12.3 	8.7 	15.9 	8.6 

	

23.3 	24.0 	17.7 	29.3 	23.0 

	

28.7 	24.3 	20.8 	37.2 	27.6 

	

48.5 	44.6 	40.9 	55.1 	39.1 

	

16.4 	15.3 	13.2 	16.8 	15.6 

	

324.8 	359.5 	286.5 	305.1 	292.4 

145.5 129.2 113.6 124.0 133.7 

127.8 131.1 87.0 93.2 94.5 

196.9 199.2 160.3 245.0 175.4 

43.6 50.1 35.9 62.8 46.6 

38.3 41.3 29.5 56.8 41.7 

75.2 73.8 53.6 83.6 

1 1575.8 1 1602.8 1,315.4 1,618.0 1,445.0 

525.0 523.3 433.0 	738.3 	528.5 

189.4 184.2 139.9 	229.7 	188.0 

174.4 149.5 113.3 	196.4 	158.7 

343.4 275.2 197.3 	288.1 	270.9 

5 1565.5 5,648.0 5 1 164.9 4,652.4 	5,672.6 

Commerce de detail, octobre 1994 
-1 -  4 Statistique Canada - a°  63-005 au catalogue 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stor.s 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homon's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 Gen.ral merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other r.tai]. stores 

17 Total, all stores 

Retail Trade, October 1994 
Statistics Canada - Cat. No. 63-005 

E 



Groups do coirierce 

Saskatchewan 

Suparmerchs dalimant.tion at epicerias 1 

Tous los autr.s megasins d'.limentstion 2 

Pharmacies at ..gasins de midicaments brevetios 3 

I'g.sins da chaussur.s 4 

H.g.sins do v6tariants pour houus 5 

'I.gasins da vitemants pour dames 6 

Autr.s .mgasins do vetementi 7 

Magasins de msublss at dapparsils mInagers 8 

Magasins daccessoires damsublemsnk 9 

Concsssionnaires do vehicules automobiles 10 
at récréaLifs 

S+at ions-s.rv ice 11 

Magasins do piices at d'accessoires pour 12 
automobiles of servicer 

Magasins do merchandises divsrs.s 13 

Autrss .mg.sins do produits sami-durables 14 

Autr.s magasins do produits durables 15 

Au+r.s meg.sins ds vents su detail 16 

Total, ense.ble des •agaeins 	17 

Alberta 

Sup.rmarchCs dalimentation at Ipic.ri.s 1 

bus iss autr.s m.gasins dalimentation 2 

Pharmacies at magasins do midicaments brevetis 3 

Ilagasins de chaussures 4 

Igasins de vCtements pour homa.s 5 

M.gasins de vetements pour dames 6 

Au*r.s megasins de vi*.ments 7 

Ilagasins do m.ubl.s at dapparsils minag.rs a 
lgasins dacc.ssoires d.umubl.m.nt 9 

Concessionnairas da vihicul.s •uto.obil.s 10 
at recreatais 

Stations-service 11 

Megasins de pieces at daccsssoir.s pour 12 
•utomobil.s at services 

Isgasins de merchandises div.rs.s 13 

Autr.s .gasins ds procluits s.mi-durabl.s 14 

Autr.s .mgasins do produits durabl.s 15 

Au*rss jmgesins do vents au detail 16 

Total, ensemble des .agasns 	17 

TARLEAU 3. Ventes au detail, non-dCsalsonnalisCes, sa]øn le qroupe de co.aaroe at Ia region 
(esteaticns treestrie11es ) 

. 

	

Chang, 	from previous year 

Variation par rapport i lanno. precid.nta 

	

Quar{.r 3 	Quart.r 2 	Quarter I 	Quarter 4 	Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestra 3 Trimastr. 2 Trim.str. I Trimastre 4 Triims*r. 3 

Per cent - pourcentag. 

	

0.1 	3.9 	1.1 	5.7 	9.7 

	

17.3 	21.2 	10.1 	13.2 	15.5 

	

13.3 	15.2 	5.0 	3.4 	7.5 

	

16.9 	31.1 	15.8 	0.6 	3.3 

	

1.4 	-12.9 	-21.4 	-11.9 	-15.0 

	

3.8 	-8.8 	-13.0 	0.4 	1.4 

	

24.0 	28.4 	14,8 	19.4 	7.5 

	

5.3 	1.6 	5.9 	-3.7 	-3.6 

	

11.1 	12.1 	14.9 	24.9 	15.3 

8.8 7.4 53 6.5 7.3 

35.3 34.9 23.4 4.7 10.7 

12.2 14.9 10.6 2.7 2.5 

-6.5 -2.5 -6.7 -2.0 4.8 

. -8.2 5.0 -2.7 6.0 15.0 

13.7 14.6 6.5 15.4 5.9 

9.0 10.8 6.9 8.7 8.9 

4.0 5.9 8.8 13.6 11.8 

-6.9 0.3 6.0 8.0 4.8 

24.7 14.5 10.2 6.3 3.1 

-8.5 -0.8 5.8 14.6 13.2 

-9.9 -11.3 -5.6 4.6 14.2 

6.8 6.7 0.3 24.7 23.2 

-3.3 -0.5 8.1 21.0 22.3 

2.3 1.1 14.1 13.0 11.3 

21.9 30.1 19.2 16.7 5.8 

6.6 2.4 -1.1 8.5 10.3 

15.2 20.2 16.0 8.0 5.7 

-0.7 -3.1 -1.9 -17.7 -21.9 

0.7 -13.7 -4.1 -3.3 -3.4 

9.9 -0.3 - - -1.5 4.0 

. 26.8 6.6 -3.9 -3.7 -2.2 

7.8 8.9 7.5 5.6 4.2 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade group and by Region (Quarterly 
F.stieates) 

Sales 

Ventes 

Quarter 31 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
19941 1994 1994 1993 1993 

Trimestre 3ITriulestra 2 Trimastro I Trimastre 4 Trimestro 3 

millions of dollars - millions do dollars 

1,766.2 1,689.8 1,542.7 1,637.1 1,623.5 

372.7 362.0 361.5 428.7 361.2 

55.7 51.8 61.9 52.2 48.1 

54.9 54.4 42.9 76.8 45.0 

132.5 118.3 93.8 146.4 117.8 

158.7 128.4 109.0 175.6 137.2 

340.0 312.3 282.4 366.7 300.5 

99.3 90.1 89.0 127.3 114.8 

1,848.2 1 1805.3 11398.1 12258.1 1,448.8 

566.5 490.1 421.2 485.2 562.3 

313.0 307.1 283.4 325.9 329.7 

740.3 728.9 603.9 1,001.6 700.1 

292.1 286.5 202.2 298.3 252.8 

252.0 247.2 215.1 324.5 231.7 

445.8 401.0 334.5 441.0 418.6 

7,570.0 7,185.7 6 1 119.5 7,266.0 6 1810.2 

45.3 44.3 37.9 42.1 42.7 

x x x X 0.; 

X X X X 0.7 

0.8 0.9 0.6 1.2 1.1 

3.5 3.3 3.0 4.2 3.7 

1.3 1.3 1.1 1.5 1.4 

18.2 20.6 15.6 16.0 18.0 

49.5 52.2 43.4 54.0 

6.9 5.8 4.1 6.2 

4.7 4.4 2.8 4.7 

10.7 9.2 7.6 11.2 

174.7 172.1 141.0 168.7 

Trade Group 

No 

Iritish Coluubia 

I Supermerkots and grocery stores 

2 All other food stores 

3 Drugs and potent medicine stores 

4 Shoe stores 

5 Hens clothing stor.s 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline s.rvice stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Noman's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

45.5 

6.4 

4.5 

10,7 

164.3 
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6.2 	10.1 	11.1 	12.7 

X x X X 

X X X X -8.6 

-25.5 -8.5 -24.8 5.7 7.7 

-7.5 5.0 22.2 28.9 29.6 

-2.8 -12.5 -11.2 21.8 16.1 

0.8 14.0 13.8 2.7 -2.5 

8.7 12.0 18.9 7,5 1.3 

7.7 8.1 14.3 4.6 2.1 

3.5 -0.6 -1.0 4.8 -5.2 

. 

-- -11.1 1.4 11.2 10.9 

6.3 8.8 12.4 8.2 3.1 

TABLEAU 3. Ventes au detail, man -désaisonnalithes, ueln 1e groupe de cerce et la region 
(estioations trisestriellas) 

Change from previous year 

Variation per rapport i lanná. pricIdent. 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1994 	 1994 	 1994 	 1993 	 1993 

Trimestre 3 Trimestre 2 Trimostr. I Trimestre 4 Trimestre 3 

Per cent - pourcentage 

Groups de conrierce 

Co]obie •Iritannique 

8.8 	 10.0 	 7.3 	 6.6 	 8.9 Suparmarchü d'alimentation at Ipic.ries 	 I 

Tous las autres ulagasin; dalimentation 	 2 

3.2 5.9 11.3 15.4 16.6 

15.8 15.1 13.9 9.5 18.1 

22.0 24.3 17.9 10.2 6.7 

12.4 6.8 4.7 7.4 6.7 

15.6 11.6 4.6 7.0 11.1 

13.1 19.2 11.4 7.7 16.6 

-13.5 -16.8 -5.9 13.3 15.1 

27.6 18.8 7.0 1.6 3.1 

0.7 -1.0 -7.0 4.4 12.7 

-5.0 -2.5 2.4 3.6 13.2 

5.7 ;.e 8.4 2.0 

15.5 7.8 12.2 15.2 9.8 

8.8 . 	

6.5 

21.7 32.0 21.5 

8.3 6.6 4.9 10 .1 

Pharmacies at magasins de midicamonts brevotü 3 

H.gasins do chaussures 4 

Pg.sins do vononIs pour 	 mmia 5 

Fgosins do vêtomon*s pour domes 6 

Autr.s magasins d. vitomonts 7 

gasins do meublos at d.pp.r.ils minagors 8 

Mugosins d.ccossoir.s dom.ub1omon 9 

Concassjonnajros do vIhiculos automobiles 10 
at récrIatifs 

Stations-sorv Ic. 11 

Magasins do picos at d'acc.ssoir.s pour 12 
outomobilos at sarvicos 

M.g.sins do morchandis.s div.rs.s 13 

Autros ug.sins do produits somi-durablus 14 

Autros .g.sins do produits durabiss 15 

Autr.s umgasins do vsnt* au ditail 16 

Total, enseuible des •agasins 17 

Yukon at Torritairos du Nord-Duest 

SupormarchIs d.li.ienlation at Ipicorios I 

Tous los autr.s mogasins dslimsnts*ion 2 

Ph.rmocios at mogasins do modic.mon*s brovotIs 3 

Mogasins do choussurss 4 

Megasins do vitomonts pour honnos 5 

Mogasins do vitomonts pour dames 6 

Autr.s mogasins do vst.monts 7 

Mogasins do .noubles at dapp.roils msn.gors 8 

Megasins daccossoiros domoubismont 9 

Conc.ssionnairos do vuhiculos .ulomobil.s 10 
at ricriotafs 

Stotions-sorvico 11 

Mogasins do pi.cos at daccossoiros pour 12 
outomobal.s at services 

Magasins do uarchandius div.rs.s 13 

Autros magasins do produits semi-durablos 14 

Autros magasins do produits dur.bl.s 15 

Autros ungasins do vonts su dItail 16 

Total, .ns.ublo dos .agasins 	 17 

11.2 	9.9 	6.8 	6.3 	7.9 
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TASLE 3. tetail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Estisates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 41 	Quarter 3 

	

1994 	 1994 	 1994 	 1993 	 1993 
Trimestre 3 Tristre 2 Trimastre I Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

14.6 	14.6 	 12.2 	 13.8 	 16.0 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

1.0 	0.7 	0.7 	1.5 	1.2 

	

x 	x 	x 	x 	x 

	

6.4 	8,7 	5.3 	6.9 	6.5 

x x x x x 
3.5 2.5 1.4 2.4 3.4 

x x x x x 

5.5 52.5 39.7 51.8 57.9 

30.7 29.7 25.6 28.4 26.7 

x x x x x 
x x K K K 

K X K K K 
x x x x x 
x x x x x 

2.5 2.6 2.3 2.7 2.6 

K X K K K 

11.8 11.9 10.3 9.1 11.5 

5.0 4.3 4.3 3.0 2.6 

K K K K K 

3.4 3.3 2.7 3.8 3.0 

2.6 2.5 1.8 2.8 2.5 

K K X X K 

120.2 119.7 101.3 116.9 106.4 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest TerritorAcs 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and p.tent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic. stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TALEA$J 3. Ventes au detail, non-dCsaisonnalisCes, selDo 2e groupe de commerce at Ia ,kgion 
(estaaticns tri..strielles) 

Change from previous your 

Venetian per rapport a lannee prácádsnte 

	

Quarter 31 Qusrt.r 2 	Quarter I 	Quarter 4 	Quarter 1. 
1994 	1994 	1994 	1993 	199 

Trimestru 3 Trim.str. 2 Tnim.strs I Trimestre 4 Trimastre 

Groups d. commerce 

N o  

. 

. 

Per cent - pourc.ntage 

-8.5 	-5.1 	-6.6 	1.1 	4.11 

x x x 
x x x x x 
X X X 

x x x x 
x x x x 

-14.7 -27.0 28.3 61.3 52.5 

x x x x 4 

-2.1 7.5 -7.2 4.4 

x x x x 
1.1 11.1 11.7 4.6 

x x x x x 

	

-5.8 	-3.0 	-2.7 	1.2 	1.8 

	

15.0 	19.6 	22.1 	19.3 	63 

x x x x x 
X X X x X 

x x x 
x x x x x 
x x x x x 

-4.2 20.0 20.5 15.8 21.3 

x x x x x 
2.3 19.3 28.7 1.4 -4.6 

94.1 	54.7 	56.5 	23.6 	-10.5 

x x x x x 
15.5 6.0 15,7 4.7 -2.9 

12.9 1.3 8.4 19.0 10.5 

x x x 

13.0 	15.0 	19.7 	11.7 	3.9 

Yukon 

Sup.rmarchés d'.liment.tion at ipicenies 1 

Tous lee .utr.s stegasine d'alimentation 2 

Phanuci.s at msgasins de u,.dic.m.nts br.v.'tis 3 

Pg.sins d. chaussures 4 

lag.sins de vetements pour homoss 5 

gasins do vitements pour dam.. 6 

Autr.s megasins de vit.menIs 7 

Pl.gasins d. meubl.s at d'appar.ils menag.rs 8 

'Isgasins dacc.ssoir.s dam.ubl.msnt 9 

Conceesionnaires ds vihicul.s automobiles 10 
at rscróatafs 

Stations-service 11 

Ilagasins de pieces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Au+r.s magasins do produits semi-durables 14 

Autres uagasins de produits durable. 15 

Autres uagasins de vents su detail 16 

Total, ensemble des megasins 17 

Territoires du Nord-Ouest 

Supsnsarches dalimentation at ápiceries 1 

Tous 1.a au*rss megasins d'elim.nt.tion 2 

Pharmacies at magasins de midicements brevetCs 3 

Magasins de chaussuret 4 

Magasins de vit.umnts pour hoiui.s 5 

Magasins de vitements pour dames 6 

Autres megasins de v.t.menIs 7 

Magesins di meubi.s at d.pp.reils méneg.rs 8 

Magesins daccessoires dsm.ublement 9 

Concessionneires de vehicules automobiles 10 
of rCcri.tifs 

Stations-service ii 

Ilagasins de piic.s at daccessoir.. pour 12 
automobiles at services 

Magasins de merchandises div.rs.s 13 

Autr.s uagasins de produits sami-durables 14 

Autras megasins do produits durables 15 

Autres megasins de v.nt. .0 dItail 16 

Total, ensemble des magasins 	17 

Retai' Trade, October 1994 	 Commerce de detail, octobre 1994 
Statistics Canada - Cat. No. 63-005 	 -19- 	Statistlque Canada - n o  63-005 au catalogue 



TASLE 4. Retail Trade Sample Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de reponse 

	

October 	S.pt.th.r 	August 	July 

	

1994 	1994 	1994 	1994 
No 
	

Octobro 	S.pt.uthre 	AoQt 	Juilist 

Per cent - pourcent.ge 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stor.s 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 $omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline s.rvic. &tations 

12 Automotiv, parts, acc.ssori.s and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 0th.r durable goods stores 

16 Other retail stores 

17 Total, all stores 

Reqiana 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Men itoba 

25 Saskatch.wan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 

95.3 95.6 95.7 95.8 

90.8 92.1 90.4 92.8 

94.3 94.6 90.4 94.9 

98.4 98.7 97.6 97.2 

94.8 95.1 95.8 94.0 

92.4 94.2 96.3 96.2 

96.4 96.3 95.9 92.2 

95.6 94.8 94.9 95.7 

91.9 94.7 92.3 92.3 

97.6 98.0 98.1 97.7 

95.9 95.9 94.5 94.7 

91.3 93.9 93.9 92.9 

99.1 99.2 98.9 98.9 

93.9 96.2 94.0 96.8 

94.0 95.1 94.2 94.5 

96.7 97.8 97.1 98.0 

95.9 96.4 95.9 96.2 

94.3 96.7 97.3 96.9 

94.5 96.0 95.4 95.3 

95.7 97.5 97.3 97.3 

95.6 97.2 96.7 96.5 

95.9 96.3 95.7 96.7 

95.4 95.6 94.4 94.8 

96.2 96.4 96.3 96.6 

95.5 97.3 97.5 95.4 

95.5 96.5 96.6 96.5 

97.8 98.3 98.3 98.3 

91.2 91.6 90.9 92.4 

89.6 90.6 92.1 92.2 
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P1 

TALFAU 4. Coerce de dtai1, fraction de réponse de I 'échantillon at coefficient de variation 
(périodes courantes) 

Coafficiant of variation 

Coefficient d. variation 

	

October 	Sspt.uth.r 	Auguat 	Ju:y 

	

1994 	1994 	1994 	19 114 

	

Octobre 	Saptethr. 	AoGt 	Juililit 

Per cent - pourc.n+.g. 

Groupe de come 	- Canada 

2.8 2.4 2.4 24 

5.9 6.0 6.6 7.2 

2,3 2.2 2.7 2.6 

4.3 4.1 4.8 4,3 

3.9 4.0 5.0 6.1 

4.0 4.1 3.2 3.4 

7.8 6.1 7.8 8.5 

5.0 4.6 4.5 5.2 

4.6 5.0 4.8 4.7 

4.8 5.0 5.3 5.0 

4.3 4.3 4.5 4.7 

3.1 3.0 3.1 2.9 

Supsrm.rches dalim.n*a'tion at ipic.ri.s I 

bus lea autres .*gasins d'.lim.ntation 2 

Pharmacies at m.gaains de .mdicamens brav.tIs 3 

H.gasins d. chaussur.s 4 

Ilagasina da vitemonts pour hocoss S 

Pg.sins de vitaments pour dames 6 

Autres magasins de vitements 7 

Magasins de meubles at dappareils managers 8 

Magasina claccessoires dam.ubl.menk 9 

Concessionnaires da v6hicules automobiles 10 
at ricróa'tifs 

Stations-s.rvic. ii 

ec Magasins da pi.s at d'accassoir.s pour 12 
au*omo biles at ssrvic.s 

Magasins de march.ndis.a div.rs.s 13 

Autr.s magasins do produits s.mi-durabl.s 14 

Au+r.s .,agasins de produits durabl.s 15 

Au*rus magasins de vent* au detail 16 

0.6 0.6 0.7 0.7 S 	4.5 4.3 4.1 3.8 

5.0 4.3 4.2 4.2 

2.3 2.9 2.1 1.9 

1.4 	1.4 	1.4 	3.4 Total, ensemble des •agasins 	17 

I Regions 

2.3 2.7 2.6 3.0 

2.1 2.1 1.9 2.0 

3.7 3.6 3.5 4.0 

2.6 2.4 2.9 2.8 

2.3 2.5 3.0 2.8 

3.2 3.2 3.0 2.8 

2.8 3.0 3.4 2.2 

2.6 2.4 2.4 2:4 

2.3 2.3 4.7 5.8 

2.1 2.1 2.4 

0.9 1.1 1.2 11.3 

1.7 1.4 1.3 1.5 

Terr.-Neuve 

jle-du-Pr ince-Edouard 

I 
 Houvell.-Ecoss. 

Nouvsau-Bruns IcR 

Quebec 

Ontario 

Manitoba 

Saskakch.wan 

Alberta 

Co loth 1.-Br itannique 

Yukon 

T.rritoir.s du Nord-Ou.st 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 



TAOLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Reqon (Historical 
Estiantes) 

October Septeu.r August July June May April 
1994 1994 1994 1994 1994 1994 1994 

No. Octobre Septeithr. AoG* Juillet Juin Kai Avril 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,152.6 4,082.6 4,172.9 42169.9 49156.4 49164.5 4,118.1 

2 All other food stores 338.2 323.7 333.1 316.8 290.7 284.1 273.6 

3 Drugs and patent medicine stores 1008.8 1,014.1 1,011.7 1,009.3 1 9 008.8 19013.5 1,012.9 

4 Shoe stores 149.4 140.5 160.8 147.9 147.5 151.2 143.5 

S Pn 	clothing storee 155.3 151.5 155.3 153.5 154.5 154.2 156.2 

6 kmens clothing stores 340.3 331.4 337.1 331.5 338.1 325.1 319.0 

7 Other clothing stores 384.5 389.1 399.3 383.3 382.5 364.1 362.5 

8 Household furniture and 754.5 725.1 724.1 720.5 716.7 720.6 706.7 
appliance stores 

9 Household furnishings stores 194.4 194.4 195.7 194.8 188.4 192.6 192.6 

10 Motor vehicle and recreational 4,077.6 4,025.1 3,778.4 3,734.9 4,093.5 3,893.5 32828.8 
vehicle dealers 

11 Gasoline service stations 1,205.8 1 1 219.5 1,216.5 1,217.4 1,202.9 1,192.2 19176.1 

12 Automotive parts, accessories 987.5 971.5 995.4 997.3 989.4 969.4 994.6 
and service 

13 General merchandis, stores 1,810.2 1,751.0 1,824.7 19781.5 1,806.7 1,785.9 1,775.7 

14 Other semi-durable goods stores 615.7 605.3 610.1 598.7 588.1 585.0 580.0 

15 Other durable goods stores 467.8 458.9 477.5 474.2 476.4 474.3 465.1 

16 Other retail stores 937.4 913.6 919.0 913.6 881.1 874.7 851.1 

17 Total, all stores 17,579.9 17,297.2 17,311.7 17,145.0 17,421.7 17,144.5 16,954.5 

Regions 

18 Newfoundland 293.5 289.3 286.0 287.3 289.4 285.1 282.4 

19 Prince Edward Island 75.8 72.0 71.0 71.0 72.0 72.2 71.8 

20 Nova Scotia 551.8 539.4 536.1 542.7 540.3 530.9 543.1 

21 New Brunswick 414.3 391.0 409.1 412.3 422.1 413.2 407.9 

22 Quebec 4,216.8 4,149.1 4,211.7 4056.8 4,283.9 4,223.8 4,089.0 

23 Ontario 6,497.0 6,412.9 6,367.0 6,259.4 6,412.3 69281.9 6,266.9 

24 Manitoba 589.9 566.3 582.3 574.5 581.2 554.8 576.4 

25 Saskatchewan 541.8 530.4 522.5 526.3 519.1 512.6 523.2 

26 Alberta 1,846.7 1,784.0 1,844.9 1,838.7 1,834.4 1,824.5 1,823.4 

27 British Coluiia 2,489.7 29507.6 2,425.7 29420.7 2,411.9 2,390.3 2,317.2 

28 Yukon 16.2 16.1 16.1 16.0 16.5 16.7 16.4 

29 Northwest Territories 40.4 39.2 39.3 39.3 38.5 38.7 38.8 

. 
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Supermarchü d'alim.nIaion at ipicerias 	1 

Tous las aukr.s liagasins d'alimenation 	2 

Pharuaciss at rsgasins di mIdic.m.nts breve*es 3 

Mag.8in8 di chaussures 4 

Mag.ins di vem.n*s pour howass S 

Pg.aint do ve'.m.n*s pour d.ms 6 

Au*r.c magasinc d. witaments 7 

Plagasins di m.ubl.s at d.ppar.ils mónag.rs 8 

Magasins daccassoiras d.msubl.men* 9 

Concassionnaires di váhiculss automobiles 10 
at rcróa+ifs 

S+aions-sarvic. 11 

Pgasins d. piic.s • 	d.ccasoir. 	pour 12 
au'omobilas at  

Pgasins da ,rchandis.s div.rs.s 13 

Au*r.s ..gasins di produils sami-durabiss 14 

Aur.s i gasins du produits durabl.s 15 

Autrus ugasins de vunt. .0 detail 16 

I* TABLEAU 5. Ventes au detail, dCsaisonnalisées, selcn le groupe de couercn et la region 
(estieatlons historiques) 

March February January Decemer Nov.âer 0cobir 
1994 	1994 	1994 	1993 	1993 	1993 
liars 	Fvrier 	Jenvier Dácauâr. Hov.uthre 	0cobr. 

millions of dollars - millions do dollars 

Groupe de cer0e Canada 

N' 

10 

4,136.4 4,106.6 4,089.3 4 2 061.3 4,046.2 49002.0 

292.4 280.6 280.1 274.0 281.9 276.7 

1,021.6 1,005.5 1,014.2 994.4 1,001.6 19000.6 

145.1 146.8 144.1 134.9 141.0 138.8 

156.2 152.2 153.9 148.8 150.4 150.8 

326.2 320.6 305.8 320.9 314.7 313.2 

359.7 350.2 349.7 351.8 354.2 355.2 

701.5 686.9 681.3 706,6 703.7 70.4 

195.2 193.9 191.9 193.0 189.7 18.2 

4,020.5 3,838.4 3,705.7 3,702.1 3,609.2 3,531.9 

1,184.2 1,171.8 19172.7 1,151.2 1,189.9 1,186.9 

989.6 974.9 12009.0 933.8 921.0 920.1 

1,840.7 19807.8 19738.5 1,734.3 1,723.4 1,71.3 

558.2 560.3 563.4 564.3 559.6 S5'.6 

485.9 458.7 452.1 438.9 434.6 430.2 

854.7 853.1 847.9 823.8 818.1 817.3 

17,268.0 16,908.1 16,699.6 16,533.9 16,439.1 16,205.2 Total, .nseble des .agasins 	17 

RCgons 

	

287.4 	280.3 	283.9 	279.1 	278.2 	280.9 

	

73.6 	72.4 	75.7 	70.4 	71.9 	71.7 

	

566.1 	543.2 	549.8 	528.2 	544.1 	539.8 

	

417.0 	425.9 	423.7 	413.5 	419.3 	421.4 

	

4,200.4 	4,166.3 	4,192.2 	4,033.8 	4,040.7 	3,958.3 

	

6,99.4 	6,203.3 	6,028.2 	6,066.1 	6,007.8 	5082.6 

	

587.0 	584.9 	565.6 	557.4 	566.3 	567.7 

	

506.2 	499.9 	497.3 	499.5 	490.5 	486.4 

	

1,851.7 	1,770.7 	1,738.7 	1,767.6 	1,736.2 	1,701.5 

	

2,323.6 	2,306.4 	2,289.6 	2,264.6 	2,230.4 	2,223.0 

	

16.7 	16.6 	16.6 	16.6 	16.9 	17.1 

	

38.9 	38.2 	38.4 	37.2 	36.8 	35.9 

T.rr.-N.uv. 18 

1l.-du-Princa-Edouard 19 

Nouvall.-Ecoss. 20 

Nouvaau-Brunswick 21 

Qu6b.c 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 25 

Albert. 26 

Coloii.-Britanniqu. 27 

Yukon 28 

Turritoiras du Nord-Ou.s+ 29 

i• 
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TARLE 4. Retail Sales, not Seasonally Adjusted, by Trade Oroup and by Region (Historical 
Estiaates) 

OcoberISep*euib.r August July June May April 
19941 1994 1994 1994 1994 1994 1994 

No. Octobra1S.pelthr. AoG Juille Juin Mel Avril 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Superearkets and grocery stores 4,064.4 49171.6 4,095.0 49437.6 4,296.3 4,164.2 4,173.5 

2 All o*h.r food s*or.s 327.2 327.6 336.8 351.7 306.8 293.2 270.6 

3 Drugs and patent medicine 1007.0 1,005.1 1000.7 969.4 1,005.4 995.7 989.2 
stores 

4 Shoe s{oras 162.1 159.8 157.2 134.9 151.6 160.2 150.1 

5 Men's clothing sor.s 159.4 141.9 125.0 126.7 159.2 150.3 1443 

6 Momen's clothing stores 349.0 359.8 321.1 324.9 340.2 332.9 314.7 

7 Other clothing stores 401.5 435.4 417.0 345.5 364.6 336.9 333.3 

8 Household furniture and 774.9 766.5 7253 716.2 712.8 659.3 657.0 
appliance stores 

9 Household furnishings storer 200.4 203.0 211.8 201.3 202.3 191.0 181.4 

10 Motor vehicle and recreational 3,929.1 3,983.1 3495.7 3,949.3 4,873.2 4,809.4 4,414.6 
vehicle dealers 

11 Gasoline Service stations 1,247.6 1,256.0 1,332.8 1,341.9 1,266.0 19209.4 1,093.8 

12 Automotive parts, accessories 991.8 956.4 1,006.9 1,036.7 1007.3 1,080.3 1,008.0 
and service 

13 General merchandise stores 1,879.0 1,705.5 1,754.6 1,640.2 1,747.5 1,701.2 1,648.8 

14 OTher semi-durable goods stores 587.9 601.1 626.0 598.7 631.5 653.7 527.9 

15 Other durabl, goods sor.s 416.3 456.3 482.1 467.7 478.5 456.1 414.6 

16 Other r.tail skores 897.9 932.6 942.9 1,024.6 946.0 872.3 792.1 

17 Total, all stores 17,395.3 17,461.5 17,431.1 17,667.4 10,559.3 18,066.2 17,114.2 

Regions 

18 Newfoundland 286.8 291.5 296.3 301.0 302.3 289.5 281.0 

19 Prince Edward Island 72.2 74.1 78.8 82.0 78.9 74.8 68.5 

20 Nova Scotia 541.4 547.1 546.5 563.4 581.6 550.5 543.4 

21 New Brunswick 409.0 399.9 412.1 431.6 449.2 432.3 407.4 

22 Quebec 4,123.8 4,202.2 4,257.6 4,323.7 4,659.1 4,664.4 4,358.7 

23 Ontario 6,475.2 6,480.4 6,275.5 6,384.7 6,870.9 6,564.8 6,213.8 

24 Manitoba 586.1 570.4 574.8 580.3 615.2 580.7 573.9 

25 Saskatchewan 550.2 520.4 523.1 532.2 550.5 527.1 525.2 

26 Albert. 1,825.1 1,800.3 1,880.4 1,884.8 1,932.2 1,888.5 1,827.3 

27 British Coluithia 2,468.6 2,520.2 2,527.5 2,522.3 2,487.4 2,436.8 2,261.5 

28 Yukon 16.1 16.3 18.8 19.4 19.3 17.4 15.8 

29 Northwest Territories 40.7 38.7 39.7 41.9 42.7 39.2 37.7 

S 
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41,068.3 

2,968.4 

9,857.9 

1,392.0 

1,324.9 

3,046.6 

3,423.6 

6,753.5 

1,861.0  

39,943.8 

12,000.6 

9,656.7 

16,147.5 

5,485.0 

4,214.9 

8,417.1 

187,561.8 

S TASLFALJ 6. Ventes au detail, non-désaisonnalisCms, solon lo groupe do canoeroc at la region 
(estioatior.s historiques) 

	

March F.bruary January D.ceuth.r Noveither October 	Year 
1994 	1994 	1994 	1993 	1993 	1993 	1994 

	

Mars Fivri.r Janvi.r Dic.uthr. Nov.uthre Octobr. 	Anneo 

millions of dollars - millions di dollars 

Groupe di coerce - Canada 

N o  

4,107.7 3,653.9 3,904.1 4,414.8 3,820.0 4,101.2 

282.9 238.7 233.0 336.1 260.3 277.3 

1,013.4 912.0 959.9 11259.5 994.6 1,015.8 

118.2 86.5 111.4 184.4 160.2 15.0 

116.4 86.6 114.7 311.4 186.2 15.4 

281.0 205.6 217.2 521.8 337.7 33C.6 

312.5 224.7 252.2 600.9 407.0 39C.3 

649.1 525.7 566.5 11019.1 780.3 724 

177.4 147.8 144.7 241.0 210.7 193.2 

4,242.2 3,071.2 2,776.1 3,115.9 3,393.4 3,373.2 

19136.0 19027.3 1,089.9 1,147.9 1,186.9 1,232.3 

912.5 744.1 812,6 1,040.0 1,014.0 936.2 

. 	1,5O.5 	1,248.8 	1,231.5 	3,020.0 	2,121.5 	1,806.8 

	

452.4 	400.8 	405.1 	914.1 	592.0 	529.5 

	

375.5 	323.6 	344.4 	882.9 	438.5 	391.4 

	

752.9 	632.3 	623.4 	1,275.9 	783.0 	812.7 

18,520.7 13,529.4 13,756.5 20,285.5 18,858.3 16,425.4 

Sup.rmarchCs dalimentation it 1 
epiceri.s 

Tous las autres m.gasina 2 
d alimentat ion 

Ph.rm.cies at megasins di médicament 3 
brev.tes 

Magasins di chaussures 4 

Magasins di vi*smen*s pour houais S 

gaaina do vitaiments pour dames 6 

Autr.s magesins di vst.m.n*s 7 

Magasins de m.ubles it dappareils A 
ménagers 

Magasins d.cc.ssoir.s dumaubluwmnt 9 

Concessionnsirss di véhicules 10 
automobiles at rócréatifs 

Stations-s.rvic. 11 

Magasins di pisces at daccessoires 12 
pour •utomobil.s at sarvices 

Magasins do msrchandis.s divarses 13 

Autras magasins do produits semi- 14 
durables 

Autras megasins da produis durables IS 

Autr.s msgssins do vents au detail 16 

Total, ensemble des magasins 17 

Rêgons 

2,760.1 

706.1 

5,272.6 

4,010.7 

41,280.1 

61,314.8 

5,593.5 

5,044.2 

17,691.1 

23,343.9 

162.8 

382.0 

	

269.6 	217.9 	224.2 	358.5 	297.2 	281.7 

	

64.9 	53.8 	58.2 	86.2 	72.8 	70.3 

	

528.4 	422.5 	447.6 	661.8 	559.9 	537.5 

	

395.4 	338.2 	335.6 	500.3 	436.2 	42.2 

	

4,064.1 	39284.2 	3,342.3 	4,618.3 	3,977.7 	4,032.6 

	

6,052.1 	4,965.1 	5,032.4 	7,682.3 	6,190.8 	69019.5 

	

566.4 	475.3 	470.5 	701.4 	583.4 	576.6 

	

488.6 	402.9 	423.9 	621.9 	505.8 	490.4 

	

1,771.9 	1,417.4 	1,463.1 	2,185.3 	1,776.4 	1,710.9 

	

2,267.5 	1,908.2 	1,943.8 	2,806.7 	2,233.4 	2,225.9 

	

14.4 	12.6 	12.7 	18.5 	16.4 	16.9 

	

37.4 	31.4 	323 	44.6 	36.3 	31.9 

Terra-Neuve 18 

ile-du-Princ.-Edouard 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

QuIb.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithis-Britanniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ou.st 29 

. 
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TABLE 7. Departoent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

October Septeether 	AUgUst 	July Veer-to-date 
1994 	1994 	1994 	1994 	1994 

	

Octobr. Sept.uthr. 	AoGt 	Juillet 	Cumulatif 

millions of dollars - millions do dollars 

Regions 

Nowf ound land 

Prince Edward Island 

Nova Scotia 

Now Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest T.rritori.s 

Total 

101.9 95.1 97.2 90.3 

23.2 24.0 26.7 25.9 

171.6 167.5 164.9 156.0 

142.7 131.2 135.1 126.0 

1,382.8 1,385.6 1,400.9 1,346.0 

2,247.1 2,209.9 2,135.2 29047.4 

199.2 182.0 189.7 172.4 

184.6 172.4 179.0 168.7 

603.5 584.4 624.5 565.5 

853.3 856.5 841.3 800.4 

4.9 5.1 5.9 5.7 

22.6 20.7 20.6 21.1 

5,937.4 5,834.3 5 0121.0 5 1525.5 

863.1 

219.7 

1,507.6  

1,224.8 

12,816.1 

19,892.0 

1,738.8 

1,666.7 

5,554.8 

7,773.1 

48.2 

201.8 

53,506.8 

TABLE B. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estimates) 

	

October Septeuther 	August 	July 	June 
	

May 	April 
1994 	1994 	1994 	1994 	1994 	1994 	1994 

	

Octobre Sept..thre 	Aoüt 	Juillet 	Juin 	Hai 	Avril 

millions of dollars - millions de dollars 

Regions 

101.9 95.1 97.2 90.3 91.4 86.3 85.2 

23.2 24.0 26.7 25.9 24.3 22.4 20.3 

171.6 167.5 164.9 156.0 160.0 150.1 147.9 

142.7 131.2 135.1 126.0 134.4 129.9 119.6 

1,382.8 1,385.6 1,400.9 1,346.0 1,433.9 1,421.0 1,312.7 

2,247.1 2,209.9 2,135.2 2,047.4 2,170.7 2,069.3 1,965.5 

199.2 182.0 189.7 172.4 186.1 183.8 176.7 

184.6 172.4 179.0 168.7 180.4 174.5 174.7 

603.5 584.4 624.5 565.5 580.0 573.2 558.8 

853.3 856.5 841.3 800.4 805.2 800.4 774.3 

4.9 5.1 5.9 5.7 5.4 4.8 5.0 

22.6 20.7 20.6 21.1 21.7 21.5 20.8 

5,937.4 5,834.3 5,121.0 5,525.5 5,793.6 5,637.3 5,361.5 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Hanitoba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territories 

Total 
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TARLLAU 7. Ventes do earchandises genre grand .aga!In, non-dësaisonnalisées, se1n l.a régicn 
(pèrides courantes) 

Change from previous year 

Variation par rapport i lanne. prscód.n+u 

	

OcLob.r S.p*..th.r 	August 	July Year-to-dais 
1994 	1994 	1994 	1994 	19S4 

	

0cobr. S.p+ethre 	Aou+ 	Juillat 	Cuusilahf 

Per cent - pourc.nag. 

2.3 

4.8 

2.2 

7.7 

5.6 

38 

2.8 

8,7 

-0.6 

9.1 

-2.6 

13.8 

4.6 

3.4 4.6 2.5 -1.0 

0.3 2.7 4.3 1.3 

-0.1 4.7 3.4 -0.5 

7.2 4.0 12.0 4.0 

2.1 4.7 9.9 2.4 

5.6 3.6 7.8 3.0 

4.8 0.6 4.7 -0.4 

8.5 9.9 9.6 8.5 

-0.4 -1.1 2.5 -3.5 

7.6 9.2 9.1 6.2 

-4.3 -2.5 -4.0 -10.9 

15.7 10.0 15.0 11.2 

4.3 4.3 7.7 2.5 

Req ions 

Terre-Neuv. 

I le-du-Prince-Edouard 

Nouvelle-Ecoss. 

Nouveau-Brunswick 

Québec 

Ontario 

H.niob. 

Saskatchewan 

Alberta 

Coloithie-Brit.nnique 

Yukon 

Territoires du Nord-Ouesk 

Total 

YAILEMI B. Ventes do .archandises genre grand .agasin, non-d6saisonna2ises, selnn l.a réqnn 
(estioations histariques) 

	

Perch February January D.c..ó.r Noveth.r 0coIier 	Year 
1994 	1994 	1994 	1993 	1993 	1993 	1994 

	

tiers Fóvri.r Janvier Dc.thr. Hov.thr. Oc+ohre 	Annee 

millions of dollars - millions de dollars 

RCgions 

863.1 

219.7 

1,507.6 

1,224.8 

12,816.1 

19,892.0 

1,738.8 

1,666.7 

5,554.8 

7,773.1 

48.2 

201.8 

81.5 65.5 68.6 161.3 125.4 90.6 

19.3 16.0 17.5 38.3 26.4 2.1 

145.2 119.5 124.9 284.5 206.5 171.8 

114.4 95.1 96.4 209.8 156.6 13.1 

1085.6 942.9 1,004.9 1,859.1 1,367.7 1,354.1 

1,879.2 1,563.8 1,603.9 3,491.9 2,358.6 2,121.0 

173.0 136.3 139.6 303.4 211.6 190.0 

162.4 129.9 140.2 270.2 191.8 170.1 

539.7 447.3 477.9 982.7 674.5 606.0 

762.7 625.5 653.6 1,321.0 884.0 793.0 

4.2 3.6 3.5 7.1 5.4 5.2 

19.4 16.7 16.7 26.1 20.3 19.5 

Terre-H.uve 

±l.-du-Pr ince-Edouard 

Nouv.11e-Ecoss. 

Nouveau-Brunswick 

Québec 

On+.r io 

M.nitob. 

S.ak.tch.w.n 

Albert. 

Colo.thi.-Britanniqu. 

Yukon 

Territoires du Nord-Ou.st 

. 

	

5,086.4 4,162.1 4,347.6 8,955.3 6,228.7 5,692.5 53,506.8 I Total 
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TALF 9. Retail Trade, Canada, current and Constant (1986) Dollar IstI.ates 

Unadus*ed  
Non désaisonnalisé 

Pric. index Curr.nt dollars Year/year 	Constant 1986 Year/year 
per cent dollars per cent 

change change 

Indice des prix Dollars Variation an Dollars Variation an 
courants pourcen+a9e constants pourcen+a9e 

pour l'anne. 1986 pour l.nnee 

millions of dollars 

1992: 

January 113.7 12003.2 3.7 11,350.6 5.1 
February 113.3 12,582.3 4.7 11,109.4 5.5 
March 1133 13,930.0 -1.3 12,272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 
May 113.9 16,268.7 -3.0 14,287.1 -3.2 
June 114.1 16,164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
S.pt.usr 113.7 15,365.9 4.9 13,513.7 5.0 

October 113.5 16,156.8 5.7 14,232.3 5.3 
Noveth.r 114.5 15,711.3 -1.6 132726.3 -2.4 
D.ce,ther 114.6 19,181.1 6.7 16,744.2 5.4 

Year 	 113.9 	115,049.2 	2.1 	162,395.7 	2.0 

1993: 

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 169270.5 6.7 14013.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2,3 
Jun. 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
Septeuther 115.6 162226.9 5.6 14033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Nov.th.r 116.1 169686.3 6.2 14,375.3 4.7 
D.c.ith.r 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,815.0 4.7 167,389.4 3.1 

1994: 

January 116.5 13,786.8 2.5 11,830.6 2.2 
February 116.2 13,529.4 6.7 11,643.1 6.7 
March 115.6 16,520.7 11.1 14,292.8 11.2 

April 115.7 17,114.2 5.2 14,798.0 4.8 
May 115.8 18066.2 6.9 15,606.5 6.8 
Jun. 116.1 18,589.3 10.4 169011.7 10.1 

July 116.3 179667.4 3.6 15,196.8 3.2 
August 116.3 17,431.1 8.1 14,992.8 7.8 
S.p*.uth.r 116.0 17,461.5 7.6 15,055.6 7.3 

October 115.5 17,395.3 5.9 15,059.0 6.0 
Nov.uith.r 
D.c.ther 

Year 

S 
1 Seaconally adjusted constant (1986) dollar estimat.s are derived by d.flaLing, with an iilicit pric, index, 
the seasonally adjust.d current dollar estimet.. 
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TABLEAU 9. Coe,-ce do detail, Canada, estiatians en dollars oourants at constants (1984) 

Seasonally adjustad 
Dós.isonnaise 

Prjc. Indax Currant Dollars 

Indice d.s prix 	Dollars 
courants 

MonTh/month 
per cent 

chang. 

Variation an 
pourcuntag. 

pour la mois 

millions de dollars 

Constant 1986 
dollars 1  

Do liars 
constants 

19861 

Month/month 
per cant 

change 

Variation an 
pourcentag. 

pour 1. mois 

1992: 

113.8 15,077.9 -0.4 13,251.6 -0.2 
113.3 15,141.6 0.4 13,359.3 0.8 
113.8 15,173.8 0.2 13,329.5 -0.2 

114.2 15,330.8 1.0 13,427.0 0.7 
114.3 15,231.6 -0.6 139330.1 -.0.7 
114.5 15,449.6 1.4 13,497.0 1.3 

114.6 15,427.2 -0.1 139467.0 -0.2 
114.7 15,481.8 0.4 13,494.2 0.2 
114.8 15,584.6 0.7 139577.8 0.6 

114.7 15,689.9 0.7 13,684.2 0.8 
115.3 15,678.1 -0.1 13,598.0 -0.6 
115.6 15,782.2 0.7 139647.3 0.4 

114.5 155,049.2 ... 161,663.0 

115.7 15,956.8 1.1 13,791.7 1.1 
115.7 15,812,3 -0.9 13,662.8 -0.9 
115.4 S 15,932.9 0.8 13,800.9 1.0 

115.3 16,046.4 0.7 13,913.4 0.8 
115.6 16,050.4 - - 13,881.8 -0.2 
115.7 16,034.8 -0.1 13,864.6 -0.1 

115.6 16,180.0 0.9 13,993.0 0.9 
115.9 16,274.3 0.6 14,043.1 0.4 
116.3 16,306.3 0.2 14,026.4 -0.1 

116.3 16,285.2 -0.1 13,997.8 -0,2 
116.5 16,439.1 0.9 14,116.8 0.9 
116.3 16,533.9 0.6 14,212.8 0.7 

115.9 193,152.4 ... 167,305.1 

115.9 16,699.6 1.0 14,409.1 1.4 
115.7 16,908.1 1.2 14,609.1 1.4 
115.2 17,268.0 2.1 14,995.9 2.6 

115.3 16,956.5 -1.8 14,700.9 -2.0 
115.6 17,144.8 1.1 14,835.8 0.9 
115.8 17,421.7 1,6 15,038.5 1.4 

116.1 17045.0 -1.6 14,765.8 -1.8 
116.5 17,311.7 1.0 14,858.5 0.6 
116.6 17,297.2 -0.1 14,834.8 -0.2 

116.4 17,579.9 1.6 15,108.6 1.8 

Janviur 
Fevrzer 

Mars 

Avril 
Mai 

Juin 

Juiilet 
Aoüt 

Septenthra 

Octobre 
Nov.thra 
DIceeth re 

Anne. 

1993: 

Janvier 
Févrior 

Mars 

Avr ii 
Mai 

Ju in 

Juillet 
Aock 

S.pteiithr. 

Octobre 
Noventhre 
Déc..thre 

Anne. 

1994: 

Janvier 
Fvrier 

Mare 

Avr ii 
Pi 

Juin 

Juille+ 
Aoü 

Septenthre 

Oclobre 
Novenr. 
Dc.thre 

Anne. 

1 La d.s.isonnalisation des atim.tions an dollars constants (1986) sobti.nt an digonf lent evec un indice 
i.!,iIcit., i.e donnees désaisonn.iiseas an dollars courants. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-
ljc.tion, is definsd as "thu eggr.gete sales 
made through retail locations (outlets)". 

A retail inoation, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". R.tail trade estimates do not 
include any form of direct selling which 
bypasses the r.tail atore, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zin.s sold directly by printars or publish.rs; 
and sales made by book and record clubs. The 
only •xception is the mail-order and catalogue 
sel.s activities of department store busi-
nesses which have been classified to the 
'general merchandise store' category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (ag., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net talus also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bed debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GSTIl collected for remittanc, to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Définitons 

Cc..erce de detail signifie, pour las be-
soins da Is prós.nta publication, "lansemble 
des ventes feites per des points de vents au 
detail. 

Un point de vente au detail, suivant la 
definition de Statistiqu. Canada, eat un local 
d'affaires (habituellemant un magasin) dont 
lactivitC principal. eat 1s vente de merchan-
dises at da services connexas au grand public 
pour 1s consommation mCnagère ou parsonnella. 
Les estimations relatives au commerce de 
detail no prennent pas an compte lea ventes 
djrect.s, cest-.-dire les v.ntes qui no sont 
pas faites par l'intermediaire dun point de 
yenta au detail, par example las ventes direc-
tes par dCmurchage, lea ventes par distribu-
taur automatique, las vantes de journaux ou de 
revuas feites directament par las imprimaurs 
at editeurs, at las vantes faites per las car-
des du livre at lea clubs da disques Il ny 
a quune exception: les ventes des grands 
megesins faites par 1s posts ou par catalogue, 
qui sont classCes dens 1s categoric des "maga-
sins de merchandises diverses. En outre, 1s 
commerce de dótail no comprend pas les ventes 
cu detail des unites euxiliaires (par example, 
entrepôts, sieges socieux, etc.), ni les 
ventas des entrepreneurs dont lactivitC prin-
cipale no releve pea du commerce de detail, ni 
las operations da detail entre particuliers. 

Les ventes nettes tota2es comprennent las 
ventes de marchendisas neuvas at d'occesion at 
les recettes provenant de reparations, de 
location de materiel, de le vente de repas at 
d'autr.s activitCs de services, moms 1. Va-
leur des rendus Imarchandises r.tournCes), las 
ejustements at las rabais. Las ventea totales 
nettes comprennent egalem.nt Is valeur des 
reprises, les commissions sur Is vents de mer-
chandises eppartenant a eutrui (y compris las 
commissions touchCes pour Is vents de billets 
de loterie) at In valeur tau detail) des mer-
chandises prelevC.s par Is propriCtaire pour 
son usage personnel. On no prend pas an compta 
les recettes hors exploitation, lea recouvre-
cents de utauvaises creanc.s at lea taxes de 
vente (taxe ds vente provincial. at 1s tuxe 
sur lea produits at lea services (TPS)) 
pergues pour 1s compta dun organism. public. 
Las donnéas sur lea ventes anterieures I jan-
vier 1991 incluent 1* taxe de vent, federal. 
(TVF). Dá a cc chengement dens las taxes in-
directes, les dennCes avant 1991 no sont pea 
tout a feit comparablas evec callus des annees 
subsequentas. Pour las utilisat.urs intCressCs 
i calculer des donnIes couipar.bles, une esti-
mation du content de 1. TVF inclus dens las 
v.ntes au detail pour 1990 eat disponible pour 
le Canada de 1s section du commerce de detail. 
Cette estimation nest pas suffisamm.nt fiable 
pour permettre des ajustements eu niveau 
provincial. 

I 
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Department store type •erchandise (05Th) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
includes liquor, wins and beer stores and 

retail stores, n.e.c.). 

Lea •archandises du genre de celles vendues 
dams les grands •agasins (HGGH) correspondent 
.0 total du commerce de detail moms lea grou-
pus de commerce suiv.nts: lea supermarchis 
dalim.ntation at l.a epiceries; tous les eu-
tres magasins dalim.nL.tion; lea concession-
naires da vChicules automobiles at récréatifs; 
les stations-service; lea magasins de pièces 
at daccessoirsa pour vChicul.s automobiles at 
services; at las sutrss magasins de vents au 
detail (comprend l.a magasins do spiritueux, 
de yin at de bière of lea magasins de vents 
au detail, n.c.a.). 

. 
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APPENDIX II 

TRADE GRWP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stor.s (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products itores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Nan's clothing stores 

040 Women's Clothing Stores 

6131 Homen's clothing stores 

070 Other Clothing Stares 

. 	6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

030 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
.pplianc.s and furnishings) 

6213 Furniture refinishing and repair  shops 
6221 Appliance, television, radio and Stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stares 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Wotor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

• 6323 Motorcycle and snowmobile dealers 

329 Other racractional vehicle dealers 

. 

APPEHDICE II 

COUVERIURE DES GROUPES DE COISIERCE 

010 Spermarchés d'alaentation at épiceries 

6011 5uperinorchis d'alimentation 
6012 EFiceries (sauf las supermarchés) 

020 Tcius lea autres .agasiris d'alimentation 

6013 Bculangeri.s-pitisserias  
6014 Ccnfiseries at magasins de noix 
6015 k gasins de fruits at legumes 
6016 Vairchés de viaride 
6019 Atitr.s magasins d'alamantation 

scécialises, n.c.a. 

030 Ptiarmecias at magasins de •édica..nts 
brevatés 

6031 Pharmacies 
6032 Pkgasins de médicaments brevetés at de 

produits de toilette 

040 Niigasins de ohaussures 

6111 Msgasins de chaussures 

050 Miigasins de vtements pour homees 

6121 Miigasins de vCtements pour homees 

060 Niugasins de vte.ents pour da.es 

6131 Pbugasins de vCtements pour dames 

070 Asitres megasins de vteuents 

6141 Pbigasins de vCtements pour .nfants 
6142 Itigasins de fourrures 
6149 Autres maq.slns de vétements, n.c.a. 
6151 tigasins de tissus et de files 

030 Miigasins de •eubles at d'appareils 
•snagers 

6211 Itigasins de meubles de .saison  
(sivec appareils ménagers at accessoires 
dameublement) 

6212 (tigasins de meubles de meison 
(ians appareils menagers ni accessoires 
dameublement) 	- 

6213 Ateli.rs de reparation de meubles 
6221 Ptigasinsd'appar.ils managers, de postes 

dii télévision at de radio at dappareils 
stéréophon iques 	- 

6222 Itigasins de postes de television at de 
radio at dappareils stéréophonigues 

6223 Ateliers de reparation dappar.ils 
managers, de postes de tlCviszon at de 
r.dio at d'appareils sterIophoniques 

090 M.gasins d'accessairas d'a.eubbmeent 

6231 Ptagasins de revêtements de sel 
6232 t.g.sins de tentures 
6239 Aitres megasins daccessoires d'ameubl.ment 

100 ciancessionnaires de véhicules autbiles 
St rëcréatifs 

6311 C3ncessionnaires dautomobilas neuves 
6312 Cncessionnaires dautomobil.sdoccasion 
6321 Harchands de roulottes motorisees at de 

rDulottes da voyage 
6322 H.rch.nds de bateaux, de moteurs hors- 

bord at dacessoiras pour bafeaux 
6323 Merchands de motocyclettes at de 

motoneiges 
632q Aitres marchands du véhaculus du loisar 
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110 Gasoline Service Stations 

6331 Gasoline servic. stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Ptiffl.r replacement shops 

6354 Motor vehicl, glass raplac.men* shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicl, repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Dapartiient stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Se.i-Durable Goods Stores 

6511 Bookend stationary stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 IkIalcal instrument stores 
6552 Record and tape stores 

6561 J.well.ry stores 
6562 Hatch and pew.11ery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Mine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops 
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tothatone dealers 

6596 Pat stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins di pièces at d'accessoires pour 
véhicules aut000biles at services 

6341 Magasins di fournitures pour Is maison at 
pour lautomobile 

6342 Magasins di pneus, d.ccu.aj]ateurs, de 
pieces at daccassoiras 

6351 Garages (reparations g.nórales) 	- 
6352 Atiliers de peintur. at de caross.rie 
6353 Ataliers da r.ulac.ment da silancieux 

6354 Ateliers de reiiçl.s.ment de glaces pour 
vhicules automobil.e 

6355 Ateliers do reparation at do 
re,,lacement de boit.s di vitaese cio 
vChacules automobiles 

6359 Autres ateliers de reparation de 
vChicules automobiles 

6391 Lave-autos 
6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 Magasins de marchandises diver-see 

6411 Magasirts a rayons 
6412 Magasins gnóraux 	- 
6413 Au-tree megasins de merchandises diverses 

(bazars it magasins de merchandises 
diverses) 

140 Autres eagasins de pr-adults se•i-durables 

6511 Librairias at papeteries 
6521 Fleuristes  
6522 Centres da ardinage 
6531 Guincail 	

-

leries  
6532 Magasins de paintura, de vitra at di 

papier paint 
6581 Magasins di )ouets at darticles de 

lois a r 
6582 Magasins de cadeaux, darticles do 

fantaisie at de souvenirs 

150 Autree .agasins de produits durables 

6541 Magasins d'articles de sport 
6542 Magasins debicyclettes 
6551 Magasins dinstruments di ussiqu. 
6552 Magasins de disquas at de bandes 

magnetiquas 
6561 Bijouteraes  
6562 Ateliers cia rparation de montres at de 

bijoux 
6571 Magas 	 ri ins dapparails at di fouitures 

photograph iques 

160 Autr.s .agasins do vente au detail 

6021 Magasins di spiri+u.ux 
6022 Magasans da van 
6023 lagasins do bier. 
6591 Magasins de merchandises doccasion, 

n.c.a. 
6592 Opticians 
6593 Galeries dart at magasins cio 

fournituraspour artistes 
6594 Magasins de bagages at di maroquinarle 
6595 Magasins de monuments funersiras it de 

pierr.s tothalas 
6596 Magasins danimaux de meison 
6591 Marchands di plices de monnaie at de 

tithr.s 
6598 Marchands di maisens mobiles 
6599 Autres magasins de vente .0 detail, 

n.c.a. 
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I rnagine youre 

called upon to make a really 
iniportont business decision. You spend 
some anxious days weighing your 
options. You examine the available data. 
Finally, you make your decision. 

only to discover too late that your 
information was incomplete or outdated! 
If you've ever experienced this type of 
frustration.., or if your reputation ever 
depends on the quality of the data you 
refer to... litfomat is for you. 
Infernal is your lastesi and easiesl way to 
keep on top of important Canadian 
economic and social trends. Since it comes to you weekly - 
not daily - issues won't pile up unread. And, in ii.stsne 
publication, youH have the answers to almost anything: 

price indexes 
manufacturing shipments and orders 
imports and exports 
labour market conditions, and 
dozens of key social and economic indicators! 

And because Infernal is based on over 100 ongoing Statistics 
Canada surveys, no other source is more timely or more 
reliable. 
Infernal is specially designed and written for 

you - a busy manager 
qth no t me to va ci 

I maglnez que vous devez prendre 
une decision de gestion trés 

::portante. Vous vous faites du mauvais 
sang pendant quelques jours cit évaluer 
vos options. Vous examinez les données 
disponibles. Vous vous decidez enf in... 

pour vous rendre compte trop lard 
que vous vous êtes fondé sur de 
linlormution incomplete ou périznée' 
Si vous aver déjo vecu ce genre de 
situation... OU Si VOUS devez un jour miser 
votre reputation sur la qualité des donnees 

Ilk
que vous ovancez... Infernal est pour veu. 
hilornalest Ia façon la plusiapide et Ia 

p1w: facile de se tenir au courant des tendances économiques et 
soci ales importontes au Canada. Comme il s'agit dun hebdomodaire 
- non dun quotidien - vous aurez le temps de le lire. Et dons uneseule 
et nieme publication, vous trouverez réponse a presque tout 

indices de proc 
• ] ivraisons et commandes des fabricants 

importations et exportations 
situation du marché du travail, et des 
dizaines d'indicateurs socio-économiques des! 

Et c-3mme Infernatest tonde sur plus de 100 enquétes permonentes de 
Stalistique Canada, aucune autre source nest plus a jour ou plus fiable. 

In!rnafest conçu et redigé pour des gens 
comme vous - des gestionnaires qui n'ont pas 
detempsàperdre! 

1 	 .rr.r:-r 	1-i• 	 °1uIuu 
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cofltoct the nearest Statistics Canada Regional Reterence Centre listed 
in this øublication. 

InIoaf (n 11 .0O20XPF as cc:a!ogue) ne coors quo 13i SLWOW, 
:plu: 9, 0 S ae TPS) par wines as Canada I Sb 5 	cue 
S3atr .Unis et 182 5 US dons les autres pays 
Vous pouvez nose joindre PAR TELEPHONE AU 
1.801)-267.6677 ou PAR IELECOPIEUR car (613) 951.1584 et 
utilir er votre curie VISA ou MasterCard! Ou envoyez votre commande 
PAR LA POSTE a : Statistique Canada, Division do marketing, Vente et service. 
120, avenue Parkdale, Ottawa (Ontario), K1A 016. Vous pouvez aussi cornmunrquer avec 

0 Is Centre de consultation de Statistique Canada le plus pres. La liste de ces centres se 	se 
retrc use dans Ia presente publication. 



Hire our Notre équipe de 
team of chercheurs est a 

•reserches.for votre service pour J, 

$56 	par annee 

uhscribingto 
Perspectives on 

Labour and Income i 

like having a complete 

research department at 

your disposal. Solid 

facts. Unbiased anal 
Reliable slatistic\. 

But Perspectives is mor: 

than just facts and figurc. 
It offers authoritative 

insights into complex 
labour and income issues, analyzing the statistics to bnngou simple, 
clear summaries of labour market and income trends. 

Our team of experts brings you the latest labour and incont data. 
Each quarterly issue provides: 

• topical articles on current labour and income trends 

I more than 50 key labour and income indicators 

• a review of ongoing research 

I information on new surveys 

As a special bonus, twice a year you will also receive Thdabour 
Market Review, giving you timely analysis on labour ma1 
performance over the previous six months or year. 

And all for only $56! 
Thousands of Canadian professionals turn to Perspeciivto discover 
emerging trends in labour and income and to stay up to don the 
latest research findings. As a subscriber, you will get the'flside story. 

We know you'll find Perspectives indispensable. GUARNTEED. 
If you aren't convinced after reading the first issue, we'llgve you a 
FULL REFUND on all outstanding issues. Order your sIcription 
to Perspectives toda\ (Cat. No, 75.00IOXPE). 

ORDER NOW! 
For only $56 (plus $3.92 GSTi you will receive the latestiàbour and 
income research (4 issues per year. Subscription ramse US$68 
for U .S. customers and US$80 for customers in other contries. 
Fax your VISA or MasterCard order to: (613) 951-1584. 
Call toll free: 1-800-267-6677. Or mail to: Statistics C.a, 
Marketing Division. Sales and Service. 120 Parkdale Aw. 
Ontario K IA 016. Or contact your nearest Statistics Cta 
Reference Centre listed in this publication. 

S t'unnerà Vemploi 
I It revenu en perspective. c'est 
Yune division entière de 

liercheurs a votre service. Des fails 

ohdes. Des analyses objectives. Des 

taIistiques fiables. 

La publication na pas que des faits 

Li des chiffres. Elle offre ëgalement 

des analyses de fond sur des questions 

complexes louchant l'emploi et Ic 
revenu, de facon a foumir des 

indications claires et précises sur les 
tendances actuelles du marché du travail et des revenus. 

Notre équipe de spécialistes met a votre disposition des données récentes sur 
l'emploi et le revenu. Dans chacun des numéros tnmestriels. vous trouverez 

I des articles de fond sur l'emploi et le revenu 

S plus de 50 indicateurs des de I 'emploi ci du revenu 

I un aperçu de Ia recherche en cours 

S de l'information sur les nouvelles enquétes 

En prime. vous recevrez Ic Bulan du marché dii Ira tail deux fois l'an. Vous 
disposerez ainsi d'une analyse a jour de Ia situation du marché du travail pour les 
six demiers mois ou Ia demière annCe. 

Tout cela pour 56$ seulemen(! 

Des milliers de professionnels an Canada consulteni Perspective pour connaitre 
les tendances de I'emploi et du revenu. ainsi que les plus récents résultals de 
recherche. Votre abonnement vous permettra de connaitre tous les faits. 
Nous savons que L'emploi erie revenu en perspective deviendra pour vous un 
outil indispensable. CEST GARANTI. Si vous nétes pas satisfait après avoir lu 
Ic premier numéro. nous vous REMI3OURSERONS Ic montant payé pour lea 
numéros a venir. Abonnez-vous ii Perspective In° 75.00IOXPF au cat.) ds 
aujourdhui. 

ABONNEZ-VOUS DES MAINTENANT! 
Pour 56 S seulement (TPS de 3,92 S en sus). vous recevrez lea plus récenles 
recherches sur l'emptoi et le revenu lquatre numéros par année). L'ahonnement 
est de 68$ US aux Etats'Unis el de 80 $ US dans les autres pays. Failes parvenir 
votre commande par telecopieur (VISA ou MasterCard) au 613J 951-1584. par 
téléphone (sans frais) au 1-800-267-6677. par courrier a Statistique Canada, 
Division du marketing. Vente el service. 120, avenue Parkdale. Ottawa (Ontario) 
K I A 016. Ou communiquez avec Ic Centre de consultation de Statistique Canada 
Ic plus près. (Voir Ia liste dans Ia présente publication). 


