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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 	Telephone: 
(1-613-951-3551) or to the Statistics Canada 
reference centre in: 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales soot offertes. Lea données 
soot disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches et microfilms et 
bandes Inagn6tiql1ea. Des cartes et d'autres documents 
de référence géographiques soot disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue et le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent étre adressées : 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	téléphone: 
(1-613-951-3551) ou au centre de consultation de 
Statistique Canada : 

[11  

Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton 	(1403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver 	(1-604-666-3691) 
Winnipeg 	(1-204-9834020) Winnipeg 	(1 -204-983-4020) 

Toll-free 	access is 	provided in all 	provinces Un service d'appel interurbain sans frais est offert, 
and 	territories, 	Per users who 	reside 	outside dans toutes lea 	provinces et 	dans lea 	territoires, 
the 	local 	dialing 	area of any of the regional aux utilisateurs qui habitant a l'extdrieur des zones 
reference centres. do counicat2on locale des centres régionaux de con- 

sultation. 

Newfoundland, Labrador, Terre-Neuve et Labrador, 

Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 et fle-du-Prince-Edouard 	1-800-565-7192 

Quebec 1-800-361-2831 Québec 	 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 	 1-800-263-1136 
Saskatchewan 1 -800-667-7164 Saskatchewan 	 1 -800-667-7164 
Manitoba 1-800-661-7828 Manitoba 	 1-800-661-7828 
Southern Alberta 1-800-882-5616 Sud de l'Alberta 	1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 Alberta et Territoires du Nord-Quest 	1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 Colombie-Britannique et Yukon 	1-800-663-1551 

Taleco..unscations Device for the Apparails do tál&n4.mications pour 
Hearing I.paired 1-800-363-7629 los ealentandants 	 1-800-363-7629 

How to Order Publications Comment commander les publications 
This 	and 	other 	Statistics Canada 	publications On peut se procurer cette publication et 	les 	autres 
may 	be purchased 	from 	local authorized 	agents publications 	de Statistique Canada auprès des agents 
and other community bookstores, through the local autorisés et des autres librairies locales, par l'en- 
Statistics Canada 	offices, 	or by mail order to tremise des 	bureauz locaux de Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics en 	écrivant 	I 	Ia Division 	du marketing, Ventes et 
Canada, Ottawa, KIA 0T6. Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) (1-613-951-7277) 
Facsimile Number (1-613-951-1584) Numéro du tClécopieur 	(1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) Toronto Carte de credit seulement (1-416-973-8018) 

Tall Free Order Only Line (Canada Hiéro sans frais pour caander 
and United States) 1-800-267-6677 seuleesnt(Canada at átats-Unis) 	1-800-267-6677 

Standards of Service to the Public 
To maintain quality service to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Normes de service au public 
Af in de maintenir Ia qualité du service au public, 
Statistique Canada observe des normes Ctablies en 
matière de produits et de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts et de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus prCs de chez 
vous. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note Ce reconnaissance 

Le succès Cu système statistique Cu Canada 
repose sur un partenariat bien établi entre 
Statlstique Canada et Ia population, ies entreprises, 
los administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, ii serast impossible de produire des 
statistiques précises et actuelles. 



SYPOLS 	 SISNES COMMIONNLS 	 0 
The following symbols are used in this 

Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zsro. 

-- amount too small to be expressed. 

x confidential to meet secrecy requir.m.nts 
of the Statistics Act. 

IWT 

Components may not add to totals due to 
rounding. 

A ITE ON CANS ZN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), 	as well as many other series are 
availabl, to the public from 	Statistics 
Canadas computerized 	data bank CANSIYI 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Caned., 
Ottawa, K1A OZB (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

a G.W. Andrusiak, Director, Industry Division 

• R. Lussier, Assistant Director, Distribu-
five Trades Sub-division, Industry Division 

e B. Thériault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Deejardins, Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

Lea signes suivants sent employés uniformément 
dans cette publication d. S*atistiqu. Canada: 

nombres indispenibles. 

nayant p.s lieu de figurer. 

- nóant ou ziro. 

- - nombres infimes. 

x confidential an vertu des dispositions de Is Loi 
sur la statistique relatives au secret. 

NOTA 

Lee chiffres ayan* Iti arrondis, les to-taux no 
correspondent pee toujours. 

CTt AU SWET BE CAllS IN 

La banque de donnó.s informatisies de Statistique 
Canada CANSIM (système canadien dinfornietion socio-
.cono.ique) -fournit au public *outes lea statistiques 
actuelles at historiques sur Is Commerce de dó*ail 
(matrice nos 2299, 2398-2417 it 2420), at cur de 
no.br.uses autres sines, par Is biais dun 
terminal, d'jmprimis d'ordinat.ur ou de supports 
ordinolingues. Pour plus de renseignements, 
sadresser eu personnel de CANSDI d. Is Division 
de Is diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (tiliphone 613-951-8200), ou aux conseillers 
nigionaux des bureaux de Statistiqua Canada situis 
I travers 1. Canada. 

Cet+e publication a Iti ridigie sous la direction de: 

• G.W. Andrusiak, 	directeur, 	Division de 
1 industria 

• R. Lussier, directeur adjoint, Sous-division des 
commences de distributions, Division di 
1' industrie 

• B. TMriault, chef, Section du commerce tie 
ditail, Sous-division des commences di distri-
butions, Division de l'industni. 

• P. Deejardins, Econoaiste principale, Section 
du commerce de detail, Sous-division des corn-
mercas di distributions, Division de lindustnie 

. 

The paper used in this publication meets the minimum 	Le papier utilisi dans Ia présente publication répond aux 
requirements of American National Standard for 	exigences minimales tie V'American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Ubrary Materials', ANSI Z39.48 - 1984. 
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Note to usrs 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustm.nt and data reliability of this survey 
may consult the most recant February issue 
(containing revisions to the previous year ) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes awt utilisat.urs 

Los utilisateurs qui sont interessós d'obtenir 
plus do r.nsaign.ments concernant is méthodo-
logic, is désaisonnalisation at la fiabilité 
des données peuvent consulter 1e numéro do 
février le plus recent do cette publication 
(incluant les revisions de lannCe précédente) 
ou communiquez avec la section mensuelle du 
commerce de detail. 

. 
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Novemb.rs weakness was evident in four of the 
seven sectors, accounting for 46% of total 
sales. The largest decreases, in dollar terms 
were in food, furniture and general merchand-
ise. Sales in the automotive sector rose for a 
fourth consecutive month. 

Sales in the furniture sector dropped 2.7%. 
Although this sector represents only 5.0Z of 
total retail sales, it was one of the largest 
contributors to the overall decline in 
November. The slump in sales by the furniture 
sector coincided with other indicators of a 
weakening housing market. 

The general merchandise sector (10Z of total 
retail trade) declined 1.0Z in November after 
a 3.3Z increase in October. Sales by general 
merchandise stores have slowed in recent 
months after steady growth since mid-1993. 

FAIlS SAILLANTS 

A Is suite d'un lent depart du magasinage du 
tepups des Fetes, las ventes du commerce de 
délail ont dieinuC lCgCr.ment an novembre. Las 
verutes désaisonnalisCes du commerce de dtail 
oni: diminud de 0.3Z a $17.5 milliards après 
uni hausse de 1.9Z an octobre. Lea ventes au 
dél:ail no sont pas constantes d.puis lea six 
derniers mois rapportant des altarnances de 
hausses at de baisses. NCaneoins, lea v.ntes 
an novambre sont Z.4X plus ClevCas qua cell.s 
de mai 1994. Sur une plus longue pCriode, la 
tendance des ventes du commerce de detail con-
tinue de progresser depuis 1& debut de 1992. 

La faiblesse an noveubre seat fait sentir 
dana quatrs des sept secteurs, reprCsentant 
46 des ventes totales. En terme de dollars, 
P.,liaentation, lea meubles at lea magasins 
de marchandises diverses ont rapporté les 
di,inukions les plus significatives. Les 
veittes du secteur de l'automobile ont augmenté 
pour un quatrieme mois consCcutif. 

Ré*ultats .xtes pareS lea sect.ura 

Malgré des ventes plus faibles de v4hicul.s 
automobiles neufs, lea ventes du secteur de 
liutomobile (incluant lea conc.ssionnair.a 
dautomobiles neufs at doccasion, les 
st+iona-service at lea magaains de pièces, 
daccessoiras at services) ant augmenté de 
Q.(?. Lea ventes des concessionnaires dauto-
mobiles n.uv.s sont an hausses d. 0.7Z due C 
des prix plus ClevCs, C des augmentations 
des ventes de voitures doccasions, at de 
reparations at services. 

Las ventas dana le sect.ur dat ueubles ont 
diminuC de 2.7. Bien que C. secteur raprC-
sante seulement 5.0Z des ventes totalea, 
celui-ci a Cté Pun des facteurs Ia plus im-
portant de Is baisse génCrals an novembre. La 
chute des ventes dana le secteur des meubles 
coincide avec dautres indicateurs C Is 
faiblesse du marché du loge.ent. 

La secteur des marchandises div.rses (lOX des 
ventes totales) a diminué de 1.OZ an novembre 
après un gain de 3.3Z on octobre. Les ventes 
das magasins de marchandises diverses ont 
ralenti cu cours des derni.rs mois, faisant 
suite è une croissanca constants depuis la 
mi-1993. 

0 HIGHLIGHTS 

The Christmas shopping season got off to a 
slow start as retail sales dipped slightly in 
November. Seasonally adjusted retail sales 
declined 0.3Z to $17.5 billion in November 
after a 1.9% increase in October. Retail sales 
have been volatile over the latest six months 
with a pattern of alternating increases and 
decreases. N.verthelest, sales in November 
were 2.4Z higher than in May 1994. Over the 
long term, the trend in retail sales has been 
rising since early 1992. 

Mixed results by s.ars 

Despite lower sales of new vehicles, the auto- 
motive sectors sales edged up 0.4Z (includes 
new and used car dealers, gasoline service 
stations, parts, accessories and services out- 
lets). Sales by new motor vehicle dealers rose 
0.7Z due to higher prices, increased sales of 
used vehicles and repairs and service. 

S 

Spending in the food sector (25Z of total 
retail trade) declined 0.8Z in November after 
a 2.0Z gain in October. Sales by food 
retailers, an important contributor to total 
retail growth since Spring 1992, experienced a 
slower rate of growth during the last half 
of 1994. 

Lius dCpenses dens 1s secteur des aliments (25Z 
thus vent.s totales) ont baissC de 0.8X an no-
viebre aprCs un gain de 2.OZ an octobre. Lea 
vntes des dCtaillants on alimen*ation, un 
fucteur important de la croissance totals des 
vftntes depuis le printeeps de 1992, ont 
enregistrC un taux de croissance plus lent au 
caurs du dernier semestre de 1994. 

Retail Trade, November 1994 	 Commerce de detail, novembre 1994 
Statistics Canada - Cat. No. 63-005 	 Statistique Canada - no 63-005 au catalogue 
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Sales in most provinces edge dawn 
	Las ventes baissent dana 1s plupart des 

	S 
provinces 

In November most of the provinces and terri-
tories recorded month-to-month decreases. The 
largest drops were in Prince Edward Island 

Newfoundland (-2.5Z) and British 
Columbia (-2.4Z). 

Increases were recorded in Ontario (+0.9), 
New Brunswick (+0.7Z) and the Northwest Terri-
tories (+1.OU. In Ontario, sales increased 
0.9Z, a fourth consecutive monthly increase 
and the highest level in two years. 

Early indications of Doce.b.r sales 

December's department store sales were about 
5.0 higher than November's. As well, the 
number of new motor vehicles sold increased 
nearly 9.OX from November. However, depart-
ment store sales and new motor vehicle sales 
only account for about one-third of total 
sales. Employment in trade declined 0.3 from 
November. 

By contrast, the trend of retail sales in the 
United States decelerated in the last two 
months of 1994. Retail sales advanced 0.2X in 
November but fell 0.1Z in December, the first 
decline since April 1994. 

En novembre, Is plupart des provinces at 
territoir.s ont rapporté des changements 
m.nsu.11es a Is baisse. Lea baissss lea plus 
significatives ont 6t6 enr.gistrées a l'tle-
du-Prince-Edouard (-5. 6Z1, I Terre-Neuve 
(-2.57.) at an Colombie-Britannique (-2.4Z). 

Des augmentations ont étó signalêes an Onta-
rio (+0.9Z), au Nouveau-Brunswick (+0.7) at 
dana lea Territoires du Nord-Ouest (+1.0). 
En Ontario, lea von*.s ont augmenté de 0.9Z, 
une quatriIae hausse mensuelle consecutive at 
reprCsentent Is plus haut niveau au cours des 
deux dernières années. 

Ventos anticipéas pour l..ois do décenbr. 

En dCcembre, los ventes des grands magasins 
sont presqu. 5.OZ plus ClevCes qua ceux 
du mois prCcCdent. Los ventes do vChicules 
automobiles neuf a, on no.bre d'unitós, ont 
augments tout prIs de 9.OZ par rapport I 
novembre. Copendant, las v.ntes do vChicules 
automobiles neuf a at des grands magasins 
reprCsentent seulecent un tiers des ventes 
totales. Le.ploi dana 1s commerce a diminué 
de 0.3Z per rapport I novembre. 

Par contre, 	Is t.ndance des v.ntes du 
commerce du detail aux tats-Unis a ralenti au 
cours des deux derniers mois do 1994. Los 
ventes ont auguenté de 0.2Z an nov.mbre at 
ont diminuC de 0.1% on déce.bre, Is premilre 
baissa depuis avril 1994. 

. 



Chart 1 	 Graphique 1 
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Chart 2 	 Grapliique 2 
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Retail Sales Trendsl - Canada, 	 Tendances 1  des ventes au detail - Canada, 
By Major Group 	 par groupe principal 
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Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 
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287.0 	294.3 	287.8 	285.1 

	

72.4 	76.7 	71.8 	70. 

	

549.1 	551.4 	538.8 	536.0 

	

419.5 	416.6 	392.3 	409.6 

	

4,207.3 	4,212.4 	4,150.1 	4,211.2 

	

6461.9 	6,504.4 	6,412.2 	6,370.3 

	

587.2 	595.1 	565.8 	582.4 

	

534.9 	547.6 	528.1 	521.2 

	

1,837.7 	1,847.8 	1,782.3 	1,844.2 

	

2,447.0 	2,506.4 	2,502.7 	2,422. 

	

16.1 	16.2 	16.0 	16.1 

	

40.5 	40.1 	39.1 	39.2 

-2- 	 st 

TABLE 1 • Retail Sales, S.asonal]y Ad3ust.d, by Trade Group and by R.glon (Currant Parads) 

c9e f roe 
Sales 	 previous month 

Year-to- 
Ventes 	 date Variation p. r. 

su moas prIcId.nt 
1994 

	

Noveaber October Septeaber 	August 	 Noveaber October 
1994 	1994 	1994 	T994 Cialatif 	1994 	1994 

	

Noveabre Octobra Septeabre 	Aot 	 Noveabre Octobr. 
No. 

millions of dollars - •illions do dollars 

S 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lien's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories 
and services 

13 General .erchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

4,135.7 4050.0 4481.3 4070.5 

	

321.2 	341.3 	321.4 	331.5 

	

998.5 	1,009.1 	1 9 012.0 	1,010.1 

	

153.8 	149.9 	140.6 	160.9 

	

150.2 	152.8 	150.4 	154.5 

	

334.7 	337.5 	330.7 	336.6 

	

392.6 	386.0 	389.8 	399.9 

	

726.4 	756.1 	722.7 	722.0 

	

198.3 	194.6 	194.6 	195.8 

	

4,125.8 	4,096.3 	4,033.6 	3,781.8 

	

1081.9 	1,202.7 	11216.0 	1,213.7 

	

12020.4 	1,003.5 	967.6 	999.3 

	

1,790.4 	1,807.6 	1,750.4 	1,824.4 

	

609.6 	609.1 	603.8 	609.1 

	

484.3 	472.9 	458.5 	479.6 

	

936.5 	939.5 	913.6 	919.4 

17,560.6 17,605.8 17,287.1 17,309.2 

I 45,478.71 

3,333.7 

11,115.6 

1,631.2 

1,688.5 

3,605.9 

4,120.4 

7,861.4 

2,132.7 

43,152.8 

13,131.6 

10,914.9 

19,709.6 

6,465.3 

5,182.0 

9,785.3 

189,309.4 

fl' 

3,150.1 -2.5 2.2 

800.4 -5.6 6.8 

5,991.5 -0.4 2.3 

4,560.1 0.7 6.2 

46,093.5 -0.1 1.5 

699,700.1 0.9 1.4 

6,354.8 -1.3 5.2 

5,716.4 -2.3 3.7 

19,994.1 -0.5 3.7 

26 2 338.8 -2.4 0.1 

180.0 -0.9 1.2 

429.7 1.0 2.4 
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-2.1 - - 2.2 3.7 1.9 4.2 

-3.0 4.6 13.9 23.3 13.1 16.7i 

0.2 0.1 -0.3 0.9 - - 0.9 

-12.6 8.8 9.1 7.9 1.7 17.5 

-2.7 0.6 -0.1 1.3 3.4 7.0 

-1.8 1.5 6.4 7.1 4.4 4.7 

-2.5 4.3 10.9 7.5 8.1 9.2 1.  

0.1 0.2 3.2 7.5 3.1 

-0.6 0.5 4.5 4.0 3.6 
6.7 1.3 14.3 16.0 14.7 

• 0.2 -0.3 -0.7 1.5 1.4 1.1) 

-3.2 0.2 10.8 9.1 5.1 10.0 

-4.1 2.4 3.9 5.6 2.4 7.1 

-0.9 1.7 8.9 9.8 9.7 

-4.4 1.1 11.5 9.9 6.0 10.1 

-0.6 0.6 14.5 15.0 10.3 10.7 

-0.1 1.0 4.8 8.1 4.0 

0.9 -0.8 3.2 4.8 3.5 1.6 

1.2 -0.2 0.7 7.0 - - -1.2 

0.5 -1.2 0.9 2.3 -1.3 -0.4 

-4.2 -0.6 0.1 -1.2 -7.2 -1.8 

-1.5 1.3 4.1 6.4 4.0 5.5 

0.7 1.8 9.2 8.7 7.4 6.9 

-2.8 1.4 3.7 4.8 0.6 4.6 

1.3 -1.0 9.0 12.6 9.0 7.7 

-3.4 0.3 5.8 8.6 5.2 8.2 . 3.3 0.1 9.7 12.7 12.1 9.1 

-0.1 0.1 -4.7 -5.0 -5.1 -5,4 

-0.3 -0.1 10.1 11.8 11.0 13.4 

Group. do crcs • Canada 

S.ç.raarcbIs dali.entation at I 
épiceries 

bus les autres ngasins 2 
d • alimantat ion 

Pharmacies at magasins do 3 
eédicaaents brevetus 

Pt.gas ins do chaussures 4 

Magasins do vItements pour hci.s 5 

Magasins do vête.snts pour dams. 6 

Autres magasins do vêtem.nts 7 
gasins do msublas at d'appareils 8 

ménagers 

Magasins daccessoiros d'amEèl..ent 9 

Concessionnaires do v6hiculas 10 
automobiles it rócréatifs 

Stat ions-service 11 

Magasins do pièces it daccessoires 12 
pour automobiles at services 

Magasins ci, u.rch.ndis.s divers.. 13 

Autresnagasins do produits 14 
sami-durables 

Autres magasins do produits 15 
durable. 

Autres ..ga.ins do vents au detail 16 

TDtal, ensemble des uagasiJts 17 

Rdqions 

Terre-Neuve 18 

fle-du-Princ.-Edouard 19 

Nauv.11e-gcos.. 20 

Mauvemu-Bruns"ick 21 

QuIb.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britauviiqj. 27 

'fiicon 28 

T.rritojres du Nord-Quest 29 

4.2 

7.1 

2.0 

10.3 

6.1 

3.0 

5.3 

2.4 

3.8 
14.5 

0.3 

9.8 

5.0 

6.1 

8.6 

7.4 

4.8 

3.3 

3.2 

2.5 

0.3 

6.5 

6.8 

4.0 

9.1 

7.5 

9.4 

-4.3 

14.6 

0 
TAILEAU 1 • Ventes au detail, désaisonnalisêes, slon Is gro*e de o'eron at Ia region 

(per jades courantes) 

Change from 
previous month 	 Chang, from previous year 

Variation p. r. 	Variation par rapport I 1annie próédonto 
a*.i mois précód.n* 	 _________ 

Year-to- 
S.pt.obsr 	August Noveober October Saptesithor 	August 	data 

1994 	1994 	1994 	1994 	1994 	1994 	1994 
Septeobro 	AOÜt Noveobre Octobre Septeobre 	AO* Cumulatif 

Per cent - pourcentage 

N o  
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TABLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

Noveuió.r 	October Septeabor 	August Year-to-date 

	

1994 	 1994 	 1994 	1994 	 1994 

	

Noveabre 	Octobre Septeithre 	Aot 	Cuimilatif 

millions of dollars - millions de dollars 

No. 

S 

Trade Group Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lien's clothing stores 

6 No.en's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Auto.otive pares, accessories and services 

13 General merchandise stores 

14 Other seai-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Isgions 

18 Newfoundland 

19 Princa Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 A].berta 

27 British Coluithia 

28 Ycon 

29 Northwest Territories 

3,957.5 41065.5 4,171.6 4,095.0 45,026.9 

305.1 330.3 327.6 336.8 39276.6 

987.5 11011.2 1,005.1 1000.7 10,849.6 

176.9 162.3 159.8 157.2 12569.1 

186.5 157.0 141.9 125.0 1 1 509.0 

359.8 345.0 359.8 321.1 3,402.5 

455.1 403.0 435.4 417.0 3,880.2 

796.4 772.8 766.5 725.5 73,547.7 

216.2 200.2 203.0 211.8 2,077.0 

3,855.1 3,938.6 3,983.1 3,895.7 43,808.4 

1,170.3 1,249.3 1,256.0 1,332.8 13,172.6 

1,124.8 1,007.2 956.4 11006.9 103,796.9 

2,249.0 1,879.2 1,705.5 1,754.6 18,396.7 

647.7 579.3 601.1 626.0 6024.2 	5 485.4 418.9 456.3 482.1 43.702.9 

900.3 902.1 932.6 942.9 91.321.6 

17,873.6 17,421.7 17,461.5 17,431.1 185,461.8 

306.2 285.8 291.5 296.3 3065.2 

73.3 73.1 74.1 78.8 780.2 

560.7 540.5 547.1 546.5 5432.3 

434.2 410.5 399.9 412.1 4,446.4 

4,162.1 4029.2 4,202.2 4,257.6 45,447.5 

6,780.9 6,667.9 6,480.4 6,275.5 68,088.5 

609.3 590.0 570.4 574.8 6 9 206.8 

550.7 549.1 520.4 523.1 5,593.8 

1,859.4 1425.7 1,800.3 1,880.4 191551.0 

2,481.2 2,493.8 2,520.2 2,527.5 25,850.3 

15.4 16.2 16.3 18.8 178.2 

40.3 40.1 38.7 39.7 421.6 

. 
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3.6 -0.9 4.4 4.9 

17.2 19.1 18.1 16.8 

-0.7 -0.5 1.2 2.7 

10.5 6.0 4.7 17.1 

0.2 0.3 1.9 9.7 

6.5 4.3 5.4 5.5 

11.8 3.3 12.3 9.9 

2.1 7.0 4.6 3.9 

2.6 3.7 5.3 7.4' 

13.6 16.8 16.2 12.1 

-1.4 1.4 3.0 2.4 

10.9 7.6 5.8 12.7 

6.0 4.0 1.6 8.2 

9.4 9.4 10.1 13.0 

10.7 7.0 6.7 12.8 

15.0 11.0 15.1 10.2 

Supersarchés d'alimenkation at épiceriss 1 

Tous lee autros magasins dalisentation 2 
Pharo.ci.s at igasine do eódica..nts brevotés 3 

lagas ins do chaussures 4 

Piagas ins do vôteasnts pour hos 5 

Igasins do vô*.inonts pour do.., 6 
Autr.s o.gas iris ci. vêto.enti 7 

tiagasins do moublos at d'app.reils .ánagars B 
Magasins d'accassoires d'a..ublo..nt 9 

Concessionnairos do viMcul.s auto.obil.s 10 
at recreatife 

Stations-sorvic. 11 
Magasins ci. pic.s at daccossoires pour 12 

auto.obzl.s at servicas 
Magas ins cio 	rcIiandisea divorsas 13 
Aukr.s ..gasins do produits s..i-durablos 14 
Autr.s uagasins do produits durable. 15 

Autras sagas ins do vent* au dátail 16 

. 

4.0 

7.4 

2.1 

9.8 

5.7 

3.2 

5.9 

2.5 

3.6 

14.5 

0.6 

9.8 

5.3 

6.6 

8.8 

7.7 

3.0 1.5 7.2 3.6 

0.6 3.9 3.4 -0.8 

0.2 0.5 1.6 0.5 

-0.5 -3.9 -4.3 -3.2 

4.6 2.4 5.9 7.8 

9.5 7.4 8.6 8.2 

4.5 2.3 2.7 4.5 

8.9 12.0 10.0 9.5 

4.7 6.7 7.1 10.2 

11.1 12.0 13.0 12.3 

-6.5 -4.3 -4.7 -1.2 

10.8 11.6 10.5 14.8 

T.rra-H.uvo 18 
flo-du-Princo-douard 19 

Nouvel10-coss. 20 

Nouv.au-Brtaswick 21 

Quób.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloith ie-Britann iqu. 27 

Yukon 28 

T.rritoir.s du t4ord-Ou.st 29 

3.2 

2.7 

2.2 

-0.3 

6.5 

7.0 

4.1 

9.3 

7.6 

9.8 

-4.2 

14.7 

I 
TABLEAU 2. Vontes au ddtail, nan-ddsasonna1isées, silon 20 groups di co.ercs it Ii rdgáon 

(périodes courantes ) 

Change from previous year 

Variation par rapport a l'annIe pricidente 

	

Novear 	October Septeither 	August Year-to-date 

	

1994 	1994 	1994 	1994 	1994 

	

Novethra 	Octobre Septethre 	AO* 	Cumulatif 

Per cent - pourcentage 

Groups de ooerc 	Canada 

7.1 	6.1 	7.4 	8.1 
	

4.9 Total, snsablo dos sagasin. 	 17 

Rdgon. 

. 
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TABLE 3. Retail Salem, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter1 Quarter 4 Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestr. 3 Trjmestre 2 Trimestre I Trimestro 4 Trimestr. 3 

millions of dollars - millions de dollars 

	

12,704.2 	12,634.0 	11,665.7 	12,336.0 	12,240.3 

	

11016.1 	870.6 	754.6 	873.6 	876.2 

	

2,975.2 	2,990.3 	2 1885.4 	3,269.9 	2,940.4 

	

451.8 	461.9 	316.1 	500.6 	412.1 

	

393.7 	454.0 	317.8 	654.1 	376.3 

	

1,005.9 	987.9 	703.9 	11190.2 	968.3 

	

1,197.9 	1,034.8 	789.4 	1,398.3 	1 1 105.9 

	

2 1 208.2 	2,029.1 	1 9 741.3 	2,521.8 	2,156.4 

	

616.1 	574.6 	469.8 	644.9 	590.1 

	

11428.1 	14497.3 	10,089.5 	91882.5 	10,679.4 

3,930.6 3,569.2 3,253.2 3,567.0 3,832.3 

3,000.0 3,195.6 2,469.2 2090.2 2,766.5 

5000.3 5,097.5 4,070.7 6048.4 4,886.7 

1,825.8 1,813.1 1,258.3 2035.6 1,664.2 

1,406.0 1,349.1 1,043.5 1,712.9 1 1288.5 
2 1 900.1 2,610.5 23,008.6 2,871.6 2,621.3 

52,560.0 53,769.6 43,836.8 53,397.4 49,405.1 

298.0 274.6 247.9 274.8 272.7 

64.8 65.2 63.9 71.9 61.9 

5.5 5.2 3.8 7.2 5.5 

3.6 4.1 2.4 8.1 3.6 

13.9 12.2 8.2 20.4 13.7 

10.6 9.3 10.6 31.0 18.6 
24.6 20.4 17.2 34.4 24.4 

4.0 3.6 2.6 5.2 3.9 

158.1 192.6 125.2 113.1 149.6 

79.2 70.8 67.5 78.4 89.2 

43.6 47.7 34.3 49.2 39.2 

113.1 103.1 79.6 157.0 105.8 

31.5 29.0 18.1 31.5 28.3 

10.9 10.9 9.1 18.8 11.3 

22.0 19.4 17.3 32.0 22.5 

888.8 872.8 711.6 937.3 858.8 

Trade Group 

Ho. 

Canade 

1 Superisarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S lien's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 
15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nemfouadland 

1 Supermerlcets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Noman's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Change from previous year 

Variation par rapport i 1 • annóo précédont. 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Triues*re 3 Trimes*ro 2 Triuseatre 1 Trimes*re 4 Trimestre 3 

Per cent - pourcentage 

3.8 5.3 	4.9 4.2 5.9' 

16.0 -3.0 	2.2 5.4 11.3 

1.2 2.9 	4.1 7.8 10.8 

9.6 10.3 	11.9 8.5 9.2 

4.6 8.2 	9.9 6.7 3.8 

3.9 2.0 	1.6 1.8 5.5 

8.3 5.1 	1.8 6.4 14.7 

2.4 3.4 	-0.2 7.6 11.7 

4.4 2.6 	4.0 6.1 3.2 

10.8 16.3 	16.2 10.8 6.9 

2.6 0.5 	-1.2 -0.1 2.2 

8.4 10.5 	11.1 6.5 7.3 

4.4 5.3 	6.6 -0.7 -2.3 

.7 4.6 	2.7 2.0 1.7 • 

Groups do comeerce 

Canada 

Suporniarchós dalimentation at ópiceries 1 

Tous lee autres .agasins dalimentation 2 

Pharmacies at magas ins do médica.eMs brevotés 3 

tiagasins do chaussures 4 

tiagasans do vôtomon*s pour hoe. 5 

Magas ins do vêtements pour dames 6 

Autres megasins do vête.ents 7 

Magasins do .eubles at dappareils ménagers 8 

Magasins daccossoires dth1aacnt 9 

Cancessionnairos do vihicul.. automobiles 10 
at récréa* ifs 

Stations-service 11 

Magasins do pièces at daccassoires pour 12 
automobiles at services 

Magasins do merchandises divers., 13 

Autr.s megasins do produits s.mi-durabl.s 14 

Autros magasins do produits durablos 15 

Autros magasins do vente su detail 16 

I Total, enseubla dss uaguns 	 17 

Terra -Nouva 

-2.0 Supormarchis dalim.nta*ion at Cpic.ri.s 1 

Tous les autrea magasins dalimentation 2 

8.8 Pharmacies at magasins do médicaments br.v.*Cs 3 

7.9 Pbgas ins do chaussur.s 4 

12.2 Pbgasins do vétements pour hces 5 

16.6 Magasins do vêtoments pour dames 6 

7.3 Autros magasins do vCtea.nts 7 

17.4 Magasins do meublos at dappar.ils minagors 6 

-3.3 Magasins daccossoires d'ameubl.ment 9 

4.8 Concassionnaires do véhicules automobiles 10 
at récréatifs 

-6.6 Stations-service 11 

7.3 Magasins do pièces at daccessoires pour 12 
automobiles at services 

-1.6 Magasins do merchandises divors.s 13 

-7.3 Autr.s megasirts do produits sami-éir.bl.s 14 

-0.6 *utr.s .agasins do produits durabl.s 15 

-3.0 Autras magasins do vente au detail 16 

9.3 6.0 0.7 1.9 

4.6 5.1 3.3 1.5 

1.3 3.3 11.8 -2.4 

2.2 12.0 16.3 14.3 

1.6 -0.6 2.2 11.6 

-43.3 -46.2 -7.3 3.0 

0.6 -1.0 3.3 6.6 

3.0 -2.5 -10.1 -11.6 

5.7 12.5 14.6 0.1 

-11.3 -10.3 

11.2 19.7 

7.0 4.8 

11.5 8.3 

-3.5 1.7 

-2.3 -9.7 

-9.8 -7.5 

18.5 8.3 

4.9 -4.3 

2.4 -8.7 

14.4 -0.8 

0.5 -3.6 

TABLEAU 3 • Vontes au d6ta1, non-d6sasaona1.sêes, salon 1• groupa da aarca at Is rëgcn 
(estiaations tra.strielIasJ 

0 	3.5 	 3.8 	3.1 	-0.6 	0.5 Total, onsbl. dos .agasá.ns 
	

17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Rgian (Quarterly 
Estivat.$) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimestre 3 Trimestre 2 Trimestra I Trimestre 4 Trimastre 3 

millions of dollars - millions do dollars 

57.0 50.9 46.9 51.5 57.4 

16.6 16.7 15.7 17.8 16.8 

X X X X 1.3 

x x x 

6.8 3.6 2.2 5.2 5.2 

7.3 6.3 5.1 8.1 6.2 

2.4 2.3 1.7 2.4 2.1 

40.6 53.1 36.5 35.9 41.1 

28.3 22.8 21.7 25.1 31.9 

13.8 14.3 10.2 14.3 14.0 

23.7 21.6 16.4 32.5 22.5 

11.0 9.1 6.2 10.4 12.9 

234.9 222.2 176.8 229.3 236.1 

488.7 460.4 410.5 436.4 456.4 

111.7 108.4 112.0 126.9 108.3 

9.3 8.9 6.7 11.2 8.8 

7.5 7.8 5.4 15.2 7.0 

27.6 26.1 19.0 40.3 27.9 

26.7 21.5 17.8 35.4 23.2 

42.0 38.5 36.5 53.0 40.6 

14.6 12.6 8.7 12.8 12.1 

331.9 417.2 312.2 278.1 342.2 

140.0 139.0 139.7 174.0 180.6 

77.6 85.7 57.9 82.6 75.5 

170.7 162.1 126.7 263.6 171.8 

52.5 48.7 37.8 63.9 50.1 

25.8 23.6 18.8 40.5 26.3 

106.0 94.5 73.8 108.0 106.1 

1,657.0 1,675.6 1,398.5 1,759.2 1,656.3 

8- 	 Commerce de detail, novembre 1994 
Stabstique Canada - n° 63-005 au catalogue 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent usdicine stores 
4 Shoe stores 

5 Man's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline Service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho, stores 

S Men's clothing stores 

6 Momens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, November 1994 
Statisfics Canada - Cat. No. 63-005 



Per cent - pourcenkaga 

-1.1 2.0 7.0 

0.8 2.5 4.3 

x x x x 
x x x 

29.6 27.4 14.4 15.6 

18.8 14.6 23.6 22.9 

16.7 6.1 28.8 13.7 

-1.1 12.2 8.3 0.1 

-11.5 -6.5 9.3 9.3 

-1.3 4.6 8.3 3.9 

5.3 3.9 11.3 3.5 
-14.5 -3.8 17.0 24.9 

-7.6 10.9 -1.8 -11.5 

8.8 1.6 -5.5 -11.8 

-0.5 3.5 6.6 4.9 

7.1 4.6 1.8 -2.8 

3.2 0.1 7.0 -0.9 

5.7 10.6 31.0 16.9 

6.5 - - 4.3 0.5 

-0.9 -6.8 -2.5 3.5 

15.2 8.4 4.4 4.0 

3.4 2.8 7.1 5.1 

20.4 17.8 -4.3 -13.3 

-3.0 2.4 24.0 10.5 

-22.5 -13.3 1.5 10.3 

2.7 8.5 11.7 27.4 

-0.7 -1.2 3.6 2.9 

4.7 1.8 12.4 22.5 

-1.9 -4.1 -4.5 -9.5 

-0.2 0.6 3.8 0.3 

- 1.2 7.6 4.1 

!1e-du'Prince-douard 
9.2 Superearchés dalimontation at epicene. 1 

Tous lee autres aegasins d'ali.ontation 2 

6.8 Phareacies at magasins do módicants brevetCs 3 

19.8 Hag.. ins do chaussur.. 4 

Magasins de vétamants pour hoss 5 

Magasins do vêke.ents pour da..s 6 

25.3 Autres .agasins do vêt...nts 7 

-3.1 Magasins do esubles at dappar.ils .ónag.rs 8 

9.7 Hagasins d'accessoir.s d'aaeubleaent 9 

-3.1 Concessionnaires do véhicules automobiles 10 
at récrIat ifs 

17.6 Stations-service 11 

13.3 Ilagasins do pièces of d'accossoires pour 12 
automobiles at services 

3.6 P6gasins do urchandises divarsas 13 
33.1 Autr.s magasins do produits s..i-dur.bles 14 

5.4 Autrea ..gasins do produits durablos 15 

-11.1 Autras aegis ins do vents au detail 16 

6.8 Total, onsiabla des aegasns 17 

uv.l1.-ooese 

3.7 Superesrohés daliaen*ation at ápiceri.s 1 

Tous i.e au*res aegasins dali..ntation 2 

4.5 Pharaeciss at magasins do médic...n*s br.v.tCs 3 

9.4 Magic ins do chaussur.s 4 

2.2 Magasins do vCtemsn*s pour hoones 5 

9.9 Plagasins do vCt..sn*s pour ds 6 

7.8 Autr.s ..gasins d. vItea.nts 7 

-0.8 ISegasins do moublos at dapp.r.ils managers a 
_2.4 1  Hagasins daccessoir.s d'ameubl.a.nt 9 

11.0 Concessionnaires do vhicules automobiles 10 
at racréat ifs 

3.0 S*.tione-sarvico 11 

31.6 Megasins do piIc.s at daccessoires pour 12 
automobiles at earvics 

9.7 Magas ins do ..rchand is.s div.rs.s 13 

14.4 Autres asgasins do produits seai-durables 14 

-5.1 Autres magasins do produits durable. 15 

2.3 Autres .agasins do vents au dátail 16 

7.01 Total, sosmable dos .agaeins 	 17 

S 

. 

TABLEAU 3. V.ntes au d6tal, non-désaisonnalisá.s, Salon is groups do commerce at is r69cn 
t.staations tri.sstriell.a I 

S Change from previous year 

Variation par rapport I lvó. précd.nt. 

Quarter 31 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1994 1 	1994 	1994 	1993 	1993 

Trimsstr. 3 Tri..stre 2 Tria.stre 1 Trimostr. 4 Trimostre 3 

Groups do cosrc. 

N' 

Retail Trade, November 1994 
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TA*LE 3 • Retafl Sales, Hot Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

Quarter 3 Quarter 21 Quarter I Quarter 4 Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestre 3 Trimestre 2 Trimsstr. 1 Tri.estre 4 Trimestre 3 

millions of dollars - millions do dollars 

	

333.9 	326.3 	321.9 	357.6 	364.8 

	

96.5 	94.2 	88.2 	91.3 	79.2 

	

8.0 	8.1 	5.2 	9.2 	6.9 

	

7.3 	8.4 	5.3 	15.5 	7.7 

	

23.3 	21.8 	15.3 	32.6 	22.9 

	

18.2 	15.2 	13.0 	27.7 	20.6 

	

36.8 	33.8 	30.6 	48.0 	34.2 

	

11.2 	10.1 	7.6 	11.1 	9.9 

	

239.5 	324.9 	240.9 	246.7 	290.3 

122.9 108.9 95.4 107.5 123.4 

83.0 80.4 56.5 76.5 69.8 

135.9 139.8 106.2 196.1 134.1 

33.5 32.9 20.6 40.0 35.4 

21.7 19.5 13.7 27.8 17.1 

63.9 54.5 42.4 66.3 68.9 

1 1 243.6 1,268.9 1,069.2 4343.6 10295.4 

3,552.6 3,583.5 3,322.2 3,466.9 3,397.3 

735.6 767.4 713.4 799.8 747.8 

149.3 155.8 95.2 175.3 139.4 

99.8 118.7 73.8 147.6 92.0 

279.1 280.0 195.4 292.2 255.6 

335.6 317.8 224.6 363.7 318.1 

564.3 526.8 380.6 581.3 571.8 

145.6 144.1 96.6 140.1 140.1 

2 9 779.0 3,595.3 2 2 353.2 2,282.3 2,736.3 

818.2 728.6 670.8 720.6 725.6 

729.5 818.9 589.6 776.4 693.3 

1 2 078.9 1 3,116.0 860.7 1,361.8 995.5 

468.7 465.5 285.5 419.2 405.5 

275.6 275.6 207.7 299.9 245.8 

436.5 461.6 333.8 489.2 402.1 

12,783.5 3.3,682.2 10,690.6 12,628.6 3.2,174.6 
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Trade Group 

No. 

Zup

Brtaiewick 

eruorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Hoaens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthrss 

Quebec 
I Serimerkets and grocery stores 

2 All other food stores 

3 Drugs and patent eedicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homon's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all steres 

Retail Trade, November 1994 
Statistics Canada - Cat. No. 63-005 



TABLEAU 3 • Ventes au detail, non -désaisonnalisés, salon Is groups de coarca at la region 
(astivations triuestrislles) 

Change 

f roe previous year 

Variation per rapport i lannee précidente 
Groups do coerca 

Quarter 3 Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 
1994 1994 1994 1993 1993 

Trimes*re 3 Trimestre 2 Triaes*re 1 Trimostro 4 Trimostre 3 N o  

Per conk - pourcantaga 
Nouv.au -Brunsaio 

-8.5 -5.4 0.4 2.5 6.7 Sup.rmarchés dalii.entation of ipicerios 

Tous los cut ros magasins d'alimontaf ion 2 

21.9 19.2 19.1 12.0 16.4 Pharmacies of magasins do mádicamonts br.votCs 3 

16.7 24.1 23.4 13.9 13.8 Mogasins do chaussuros 4 

-4.7 9.5 -4.2 11.3 8.3 Magasins do vitsoonts pour hoos 5 

1.7 -3.0 1.9 10.4 13.8 Magasins do vête.ents pour dos 6 

-11.9 -8.7 -10.4 -17.2 2.1 Autr.s magasins do v8fo.onts 7 

7.5 1.7 -2.6 -2.2 -0.3 Magasins do meublos at d'appar.ils managers 8 

14.0 3.6 4.9 6.3 14.2 Pgasins daccossoiros da.o.1o.ont 9 

-17.5 -5.0 9.3 8.2 -1.6 Concossionnair.s do vIhjcul.s aufomobilos 10 
at récré.t ifs 

-0.4 6.9 9.3 15.4 15.1 Stations-s.rvico 11 

18.9 13.3 7.7 -0.6 1.4 Mogasins do pilcos of daccossoiros pour 12 
aufomobilos of services 

1.3 8.9 13.1 -0.3 0.9 Magasins do ..rch.ndis.s div.rs.s 13 

-5.6 -4.4 -6.5 -8.6 -6.0 Autres magasins do produits s..i-durabl.s 14 

26.7 14.6 5.0 -3.7 -7.7 Autros umgasins do produits durablos 15 • 
-7.3 -12.0 -6.8 6.1 14.2 Autros eagasins do vonfe au dátail 16 

-4.0 0.1 5.4 3.8 4.7 Total, assemble dos .agasins 17 

QuAbec 

4.6 7.1 6.4 2.9 3.3 Supormarchós dali.ontation of ópicories 1 

bus las autros nagasins dalimontation 2 

-1.6 4.5 6.0 13.3 15.8 Pharnuacios of u.gasins do m6dicaments br.vetós 3 

7.1 4.0 6.8 7.0 1.8 Magasins do chaussur.s 4 

8.5 4.5 5.0 5.6 2.3 Mogasins do vifasants pour hos 5 

9.2 7.3 13.3 5.8 7.4 Magasins do vêto.onts pour d. 6 

5.5 2.8 2.5 -6.5 2.2 Autres magasins do vêtem.nts 7 

-1.3 -2.3 -6.5 4.0 20.2 Magasins do soublas of dapparoils managers 8 

4.0 -3.7 6.9 6.0 2.4 Magas ins d • accossoires d'smoublemant 9 

1.6 13.8 19.2 8.5 9.6 Concossionnairos do véhicul.s automobiles 10 
at récréat ifs 

12.8 3.2 2.4 0.4 -4.3 Stakions-sorvica 11 

5.2 4.4 7.7 5.3 3.8 Magasins do piàces of dacc.ssoiras pour 12 * automobiles of services 

8.4 10.2 13.1 8.3 7.51 Magasins do marchandisos div.rs.s 13 

15.6 15.3 2.4 1.5 10.6 Autros .sgasins do produits s..i-dur.bI.os 14 

12.1 12.2 11.7 9.7 14.6 Aufros .agasins do produits durablos 15 

8.6 8.5 6.8 0.2 1.8 Autres magasins do yenta au dâlail 16 

5.0 8.0 8.8 5.1 4.7 Total, ense.bls dos oagas1Js 17 

Retail Trade, November 1994 Commerce de detail, riovembre 1994 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

. 

Sales 

Ventes 

Quarter 31 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimestre 3 Trimestre 2 Tri.estre 1 Trimestre 4 Tri.estre 3 

millions of dollars - millions de dollars 

3,946.7 4,012.7 3,665.3 3,865.9 3,860.6 

1040.3 1028.3 1 1085.5 1 1220.5 1,123.3 

164.1 176.8 123.3 188.3 152.4 

156.4 188.5 132.8 276.9 155.1 

375.2 379.9 258.6 466.1 362.6 

443.5 368.8 273.8 515.7 398.0 

824.3 735.0 666.0 972.5 806.5 

246.2 224.2 185.7 244.5 217.0 

4,523.7 5 3,415.6 3,958.5 4,024.4 4029.3 

1,388.3 1,331.6 1,243.3 1,312.9 1,393.7 

1,152.4 1,227.9 982.1 1,139.6 1,036.4 

1,841.4 1,825.1 1,452.7 2,596.3 1,791.6 

651.7 650.7 470.8 814.9 591.9 

549.4 528.1 397.8 682.7 503.6 

1,302.0 1,135.4 876.6 11251.0 1,170.2 

19,140.6 19,649.5 16,049.6 19,892.6 17,922.7 

476.9 474.5 455.1 477.6 478.5 

63.5 64.8 61.6 71.3 64.9 

10.0 10.7 8.3 12.4 9.9 

11.6 13.6 9.7 21.6 11.9 

29.6 31.9 23.3 41.2 32.6 

37.3 33.5 26.9 48.8 34.1 

58.7 55.8 50.6 77.4 62.2 

13.2 13.4 9.6 14.7 12.9 

344.7 407.1 312.9 321.4 331.2 

169.6 147.0 136.1 147.5 149.5 

86.4 95.6 73.8 95.1 90.3 

225.0 226.1 187.9 302.3 215.9 

45.0 50.6 37.1 58.8 46.3 

50.2 46.5 33.9 56.5 44.6 

79.2 74.5 62.8 88.9 70.9 

1,725.5 1,769.8 1,512.2 1,861.5 1,676.9 

Trade Group 

No. 

Ontar2o 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 fr4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sres 

Manateba 

1 Supermarkets and grocery store. 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Auto.ot ive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all ster.s 

Retail Trade, November 1994 
Statistics Canada - Cat. No. 63-005 
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TABLEAU 3 • V.ntos au detail, non -désaisonnalaséss, malon Is group. 0o onarom at Ia region 
(estiations trimastriell.$) 

change from previous year 

Variation par rapport a P anna. précédante 
Groupe do comoerce • Quarter 3 Quarter 2 	Quarter 1 Quarter 4 	Quarter 3 

1994 1994 1994 1993 1993 
Trim.stro 3 Tri..str. 2 Tri..a*r. 1 Trimastra 4 Trimestre 3 He 

Per cant - pourcantage 
Ontario 

2.2 3.5 2.7 2.4 5.1 Supermarchés d'alimen*a*ion at epicene. I 

Tous 1.s autros magasins dali..n*ation 2 

1.5 -0.6 -1.0 3.8 8.4 Pharmacies at magasins do mdic.m.n*s br.vetés 3 

7.7 14.2 15.1 10.5 16.1 lagasins do chaussuros 4 

0.9 8.4 12.3 4.8 0.9 Magasins do vêtoments pour hoss 5 

3.5 3.3 -2.5 -2.8 2.2 Magasins cio vêtoa.n*s pour dauss 6 

11.4 8.7 3.2 14.7 29.5 Autres magasins do vô*emonts 7 

2.2 1.9 -4.8 5.3 2.9 Magasins do meublos at dappareils mónag.rs 8 

13.4 17.4 4.9 1.9 -3.5 Magasins daccassoir.s da.sublemen* 9 

12.3 17.2 18.2 14.6 7.2 Concessionnair.s do véhiculs. automobiles 10 
at recréat ifs 

-0.4 -0.1 -2.7 -5.8 -0.6 Stations-service 11 

11.2 14.1 13.8 7.0 6.8 Magasins do pièces at d'acc.ssoires pour 12 
automobiles at services 

2.8 4.1 4.1 -1.1 -2.8 Magasins do marchandis.s divers.. 13 

10.1 5.1 1.2 -0.4 -5.6 Autres magasins do proói*s smal-durabiss 14 

9.1 3.5 4.3 -1.6 2.6 Autres magasins do produits durablos 15 • 
11.3 2.6 2.4 -4.7 -2.8 Autros magasins do vents au dótail 16 

6.8 7.3 5.9 3.5 3.7 Total, .ns..bla dos uagasins 17 

Maniba 

-0.3 -0.4 5.1 4.7 9.4 Sup.rosrcbós d'ali.sn*ation at Ipiceri.s 1 

Tous Los autr.s .agasins dalimsnta*ion 2 

-2.1 -2.6 -2.9 -7.5 -2.3 Pharmsci.* at magasins do médicamonts br.v.*és 3 

0.9 5.4 8.5 1.7 3.9 Magasins do chaussures 4 

-2.9 1.3 4.8 5.6 8.9 Magasins do vêta.snts pour homass S 

-9.1 -4.2 -2.8 3.6 4.9 Magasins do vCtosonts pour do... 6 

9.3 2.8 -3.0 5.5 6.5 Autr.s magasins do vetomonts 7 

-5.6 6.9 3.6 13.5 16.0 Magasins do mouibles at d'appareils ménagers 8 

2.4 21.2 17.2 32.4 11.6 Magasins daccossoires d'a..ublomen* 9 

4.1 13.7 6.9 5.6 1.2 Concessionnaires do véhiculos automobiles 10 
at récróat ifs 

13.4 4.1 1.1 -5.1 -5.4 Stations-service 11 

-4.3 3.7 9.4 6.8 10.8 Magasins do pièces at d'accassoires pour 12 
automobiles at services 

4.2 4.8 8.5 1.2 4.0 Magasins do .srchsndis.s divers.. 13 

-2.9 -9.4 8.9 -1.0 2.5 Autras mogasins cio produits s.mi-durablo. 14 

12.7 1.9 1.6 1.4 3.2 Autres mogasins do produits durable. 15 

11.7 5.9 7.7 3.9 7.1 Autras magasins cio vents au detail 16 

2.9 4.4 5.5 3.6 5.0 Total, snsle des ..g.sins 17 

Retail Trade, November 1994 Commerce de detail, novembre 1994 
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TABLE 3 • Retail Sales, Nut Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimostre 3 Trimestre 2 Trimestre 1 Trimestro 4 Trimestre 3 

millions of dollars - millions do dollars 

371.6 369.0 333.2 368.6 371.4 

105.1 108.5 98.7 103.6 89.6 

9.4 9.9 6.8 9.5 8.3 

10.0 12.3 8.7 15.9 8.6 

23.3 24.0 17.7 29.3 23.0 

28.7 24.3 20.8 37.2 27.6 

48.5 44.6 40.9 55.1 39.1 

16.4 15.3 13.2 16.8 15.6 

324.8 359.5 286.5 305.1 292.4 

145.5 129.2 113.6 124.0 133.7 

127.8 131.1 87.0 93.2 94.5 

196.9 199.2 160.3 245.0 175.4 

43.6 50.1 35.9 62.8 46.6 

38.3 41.3 29.5 56.8 41.7 

75.2 73.8 53.6 83.6 66.2 

1,575.8 1,602.8 1,315.4 1 1618.0 1,445.0 

1 3,367.4 1,347.7 1 2 282.2 1,357.6 1,315.0 

261.1 268.0 278.7 330.8 280.5 

38.8 33.1 24.0 33.2 31.1 

40.3 44.6 35.7 74.3 44.1 

97.0 89.6 69.6 116.0 107.6 

128.5 109.5 88.7 154.7 120.3 

258.2 252.3 228.3 321.3 267.1 

61.8 57.8 53.9 68.5 60.5 

1,219.3 1,506.2 1,052.0 1401.4 1 1000.1 

457.9 389.0 333.7 382.3 429.5 

367.1 381.9 290.0 332.8 318.6 

525.0 523.3 433.0 738.3 528.5 

189.4 184.2 139.9 229.7 188.0 

174.4 149.5 113.3 196.6 158.7 

343.4 275.2 197.3 288.1 270.9 

5,565.5 5,648.0 4,652.4 5,672.6 5,164.9 

Trade Group 

No. 

Saskatchmean 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-der.ble goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all sthres 

Albsrta 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic. stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other seai-durable goods stores 

15 Other ckjrable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, November 1994 
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Per cant - pourcontago 

0.1 3.9 1.1 5.7 

17.3 21.2 10.1 13.2 

13.3 15.2 5.0 3.4 

16.9 31.1 15.8 0.6 

1.4 -12.9 -21.4 -11.9 

3.8 -8.8 -13.0 0.4 

24.0 28.4 14.8 19.4 

5.3 1.6 5.9 -3.7 

11.1 12.1 14.9 24.9 

8.8 7.4 5.5 6.5 

35.3 34.9 23.4 4.7 

12.2 14.9 10.6 2.7 

-6.5 -2.5 -6.7 -2.0 

-8.2 5.0 -2.7 6.0 

13.7 14.6 6.5 15.4 

Saskatchewan 

9.7 Sup.ramrchés dalimentation of épicerios I 

Tous los autros magasins d'alimentation 2 

15.5 Pharmecies at magasins do m6dicaments brovetés 3 

7.5 Pgas ins do chaussuras 4 

3.3 Magasins do vê*ements pour hoss 5 

-15.0 rlagasins do vêtements pour dames 6 

1.4 Autr.s asgasins do vêtements 7 

7.5 tiagasins do meublos at d'apparsils ménagers 8 

-3.6 Magasins d'accessoires d'a.eubleewnt 9 

15.3 Concessionnaires do váhiculos automobiles 10 
at ré.créatifs 

7.3 Stations-service 11 

10.7 Magasins do pièces at d'acc.ssoirss pour 12 
automobiles at services 

2.5 Kagasins do merchandises diverses 13 

4.8 Autres sagesins do produits s.oi-durablas 14 

15.0 Autras 	gasins do produits dur.bl.s 15 

5.9 Autras ..gssins do vents au dátail 16 

TABLEAU 3. Vantes au d6tail, non-dêsaAsonnallsées, salon Is group, do caercs at la region 
(estimations traastraelles) 

. 
Change from previous year 

Variation par rapport è 1'ww. précédents 

Quarter3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1994 	1994 	1994 	1993 	1993 

Trimostre 3 Trimestre 2 Trimostre 1 Trimestre 4 Tri..stre 3 

Groups do coamorce 

No  

. 

9.0 	10.8 	6.9 	8.7 	8.9 I Total, ensemble des .agasins 
	

17 

Alberta 

4.0 5.9 8.8 13.6 11.8 Sup.riirchós dalimentation of Ipiceries 1 

Tous los aufres mogasins dali.sntation 2 

-6.9 0.3 6.0 8.0 4.8 Ph.rcias of mogasins do m6dica..nfs br.v.tós 3 

24.7 14.5 10.2 6.3 3.1 lagasins do chaussuras 4 

-8.5 -0.8 5.8 14.6 13.2 Pbgaszns do vêtomonts pour hoss 5 

-9.9 -11.3 -5.6 4.6 14.2 Magasins do vifo.snts pour ds 6 
6.8 6.7 0.3 24.7 23.2 Au*r.s mwjasins do vetoaonts 7 

-3.3 -0.5 8.1 21.0 22.3 Magasins do ..tlas at dapp.reils monag.rs 8 

2.3 1.1 14.1 13.0 11.3 Itagasins d.cc.ssoiros damouble.ont 9 

21.9 30.1 19.2 14.7 5.8 Concassionnairas do vihiculos automobiles 10 
of r6cr6af ifs 

6.6 2.4 -1.1 6.5 10.3 Stations-service 11 

15.2 20.2 16.0 8.0 5.7 Magasins d. pieces of dacc.ssoiras pour 12 
automobiles at services 

-0.7 -3.1 -1.9 -17.7 -21.9 Magasins do imarchandises div.rs.s 13 

0.7 -13.7 -4.1 -3.3 -3.4 Autros mogasins do produits s.ai-dur.blas 14 

9.9 -0.3 - - -1 .5 4.0 Autras .agssins do produits durables 15 

26.8 6.6 -3.9 -3.7 -2.2 Autres magasins do vents au detail 16 

7.8 8.9 7.5 5.6 4.2 Total, ens..ble dos ..gasins 17 
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TABLE 3 • Reta1 Sales, Not Seasonally Ad3UStod, by Trade Group and by Reian (Quarterly 
Estimates) 

S Sales 

Ventes 

Quarter 3 Quarter 21 Quarter I Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimsstre 3 Trimestre 2 Trimestre I Tri.es*re 4 Tri.estre 3 

millions of dollars - millions do dollars 

1,766.2 12689.8 1,542.7 1,637.1 1,623.5 

372.7 362.0 361.5 428.7 361.2 

55.7 51.8 41.9 52.2 48.1 

54.9 54.4 42.9 76.8 45.0 

132.5 118.3 93.8 146.4 117.8 

158.7 128.4 109.0 175.6 137.2 

340.0 312.3 282.4 366.7 300.5 

99.3 90.1 89.0 127.3 114.8 

1,848.2 1,805.3 1,398.1 1,258.1 1,448.8 

566.5 490.1 421.2 485.2 562.3 

313.0 307.1 283.4 325.9 329.7 

740.3 728.9 603.9 1,001.6 700.1 

292.1 286.5 202.2 298.3 252.8 

252.0 247.2 215.1 324.5 231.7 

445.8 401.0 334.5 641.0 418.6 

7 1P570.0 7,185.7 6 1 119.5 7 1266.0 6 1810.2 

45.3 44.3 37.9 42.1 42.7 

X X X x 0.5 

X x X X 0.7 

0.8 0.9 0.6 1.2 1.1 

3.5 3.3 3.0 4.2 3.7 

1.3 1.3 1.1 1.5 1.4 

18.2 20.6 15.6 16.0 18.0 

49.5 52.2 43.4 54.0 45.5 

6.9 5.8 4.1 6.2 6.4 

4.7 4.4 2.8 4.7 4.5 

10.7 9.2 7.6 11.2 10.7 

174.7 172.1 141.0 168.7 164.3 

Trade Group 

No. 

British Colibia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho, stores 

5 Mans clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 
9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yon and Nort.st Territories 
1 &çerearkeIs and grocery stores 

2 AU other food stores 

3 Drugs and patent ,idicine stores 
4 Shoe stores 

S Men's clothing stores 

6 Hamen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

RetaD Trade, November 1994 
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TABLEAU 3. Vontes au detail, non-désaisonnalisêes, solon is groups do co*rcs at is region 
(ostisations tri..striellss) 

. Change f roe previous year 

Variation per rapport l'annáa précédento 
Groups do coerco 

• Quarter 3 I Quarter 
 

Quarter 4 Quarter 3 
1994 22 1 	 Quarter 

1994 1994 1993 I Trimestre 
1993 

Triossir. 3 Trisstrs 	Trimestro 1 Trimsstre 4 	3 pie 

Per cant - pourcantago 
• oloubis-$ritaiwiiqus 

8.8 10.0 7.3 6.6 8.9 Sup.rnarchás dalimvntation at épic.rias 1 

bus las autr.s magasins d'ali..ntation 2 

3.2 5.9 11.3 15.4 16.6 Pharivacies at magasins do .Idicaean*s brevotés 3 

15.8 15.1 13.9 9.5 18.1 Magasins ci. chaussures 4 

22.0 24.3 17.9 10.2 6.7 Magasins do vête.sMs pour ho.s S 

12.4 6.8 4.7 7.4 6.7 Magasins cio vêteasnts pour da.ss 6 

15.6 11.6 4.6 7.0 11.1 Au*r.s magasins, do vêtements 7 

13.1 19.2 11.4 7.7 16.6 Magasins do asubles at d'appar.ils mmnag.rs 8 

-13.5 -16.8 -5.9 13.3 15.1 Magasins daccessoires da.eubl..sn* 9 

27.6 18.8 7.0 1.6 3.1 Concesionnajres do váticul.s automobiles 10 
at récrOatifs 

0.7 -1.0 -7.0 4.4 12.7 Stations-service 11 

-5.0 -2.5 2.4 3.6 13.2 Pbgasina cio pièces at d'accossoir.s pour 12 
auto.obiles at srvicos 

5.7 5.8 8.4 2.0 -2.2 Magas ins do .archandis.s div.rs.s 13 

15.5 7.8 12.2 15.2 9.8 Autres N.gasins do produ 	se its 	.i-durabl.s 14 

. 8.8 21.7 32.0 21.5 8.4 Autr.s magasins do produits éir.bl.s 15 

6.5 8.3 6.6 4.9 10.1 Autres wagasins do vents au detail 16 

11.2 9.9 6.8 6.3 7.9 Total, .nssl. des .agasins 17 

Yukon at T.rritoires du Nsrd-Ousst 

6.2 10.1 11.1 12.7 5.9 Sup.rrchés d'alimsntation at ápicarieo 1 

bus lee autras eagasins dalissntation 2 

Pharmacist at magasins cio médica.snts br.v.tCs 3 

X x X X -21 .2 Kagasins do chaussures 4 

x x X X -8.6 Magasins do vCteasnts pour in  5 

-25.5 -8.5 -24.8 5.7 7.7 Magasins do vê*s.snts pour cia.., 6 

Autres ..gasins cia véteusnis 7 

-7.5 5.0 22.2 28.9 29.6 Magasins do m.ubles at dapparoils .án.gors 8 

-2.8 -12.5 -11.2 21.8 16.1 Magasins dacc.ssoiras da.eubla.snt 9 

0.8 14.0 13.8 2.7 -2.5 Conc.ssionnaires do véhicules autoi.obil.s 10 
at rIcrCst ifs 

Stations-service 11 

Magasins do pièces at d accossoires pour 12 
automobiles at services 

8.7 12.0 18.9 7.5 1.3 Magasins do marchandises div.rs.s 13 

7.7 8.1 14.3 4.6 2.1 Autras magasins do produits s.ui-dur.bl.s 14 

3.5 -0.6 -1.0 4.8 -5.2 Au*r.s magasins do produits dur.blos 15 

- - -11.1 1.4 11.2 10.9 Autros magasins do vents au dá*ail 16 

6.3 8.8 12.4 8.2 3.1 Total, soseubi. des .agasins 17 
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TABLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Grow and by Region (Quart•rly 
Estimates) 

Sales 

Yentes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestre 3 Trimestre 2 Tri.estre 1 Triu.estre 4 Trimestre 3 

millions of dollars - millions d. dollars 

	

14.6 	14.6 	12.2 	13.8 	16.0 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

1.0 	0.7 	0.7 	1.5 	1.2 

	

x 	x 	x 	x 

	

6.4 	8.7 	5.3 	6.9 	6.5 

x x x x x 
3.5 2.5 1.4 2.4 3.4 

x x x • 
54.5 52.5 39.7 51.8 57.9 

30.7 29.7 25.6 28.4 26.7 

x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

2.5 2.6 2.3 2.7 2.6 

x x x x x 
11.8 11.9 10.3 9.1 11.5 

5.0 4.3 4.3 3.0 2.6 

x x x x x 
3.4 3.3 2.7 3.8 3.0 

2.6 2.5 1.8 2.8 2.3 

120.2 119.7 101.3 116.9 
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Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 
S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 
9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nortimiset Territories 

1 Sup.re.rkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, November 1994 
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Change from previous year 

Variation per rapport I 1'.nnIe prócd.nte 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimss*rs 3 Trimestr. 2 Trimestr. 1 Trimestre 4 Trimestro 3 

Per cent - pourcentage 

	

-8.5 	-5.1 	-6.6 	1.1 	4.8 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

-14.7 	-27.0 	28.3 	61.3 	52.5 

	

x 	x 	x 	x 	x 

	

-2.1 	7.5 	-7.2 	4.4 	1.5 

S 
TA*LEAU 3- Vent.s au detail, non -désa1amnnal1sées, smion is groups do co.rca at Is regn 

(stataons trimeetrielles) 

fl 

K K K K X 

1.1 11.1 11.7 4.6 6.8 

K K K K X 

Groe do coirco 

No  

Yukon 

Supqrmarchós dalimentation at ópic.ri.s 1 

Tous Las sub-es magasins dalimentation 2 

Pharmacies at Magasins do médicaments brevetés 3 

Magasins do chaussures 4 

Pbg.sins do vItesien*s pour hoes 5 

Magasins do vIkeaon*s pour dames 6 

Autras .agasins do vIteaen*s 7 

Ilagasins do m.s.1es at d'apparails managers 8 

Magasins daccessoires dameublonant 9 

Concessiomairos do vihiculas autogobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pilcas at dacc.ssoires pour 12 
automobiles at services 

Ilagas ins do ivarchand is.s diverse. 13 

Autros nagasins do produits s.ui-éirables 14 

Autres nogasins do produits durablas 15 

Autres magasins do vents au detail 16 

fl1 

-5.8 -3.0 -2.7 1.2 1.8 Total, 	M IS dme aagasans 17 

Territhir.. du Hard -Ouswt 

15.0 19.6 22.1 19.3 6.5 Suporrarchés daliment.*ion at épiceries 1 

Tous los autres magasins d'ali.entation 2 

K K K K Pharmacies at mag.sins do .édicaments br.vatós 3 

K X K K K Magas ins do chaussur.s 4 

K K K K K lagas ins do vItemants pour homess 5 

x x x K K Ilagasins do vItements pour dames 6 

K K X K X Autres magasins do vI*e.ents 7 

-4.2 20.0 20.5 15.8 21.3 lagasins do meubles at dapparsils mlnagers 8 

x K K K K M.gas ins d' aocessoirss d • a.subl.man* 9 

2.3 19.3 28.7 1.4 -4.6 Concessionnaires do vétiiculas autosobiles 10 
at rócrea*ifs 

94.1 54.7 56.5 23.6 -10.5 Stations-service 11 

lagas ins do pièces at d' accessoires pour 12 
automobiles at services 

x X K K ) Magasins do wchandis.s divers.. 13 

15.5 6.0 15.7 4.7 -2.5 ,  Autres magasins do produits semi-durable. 14 

12.9 1.3 8.4 19.0 10.5 Autres magasins do produits durable. 15 

x K X K K Autro. ,nagasins do yenta au d*ail 16 

13.0 15.0 19.7 11.7 3.9 Total, ensia des .agasin. 17 
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TAIL! 4. Retail Trade Sple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction d. r6pons. 

	

Noveaber 	October 	Septeaber 	August 

	

1994 	1994 	1994 	1994 
No. 	 Noveithre 	Octobre 	S.pteabre 	AoGt 

Per cent - pourcentag. 

Trade Group - Canada 

1 S,erearkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Auto.otive parts, accessories and services 

13 General merchandise stores 

14 Other ssei-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all storas 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 

95.2 95.8 95.6 95.7 

90.0 92.7 92.1 90.4 

92.5 94.3 94.6 90.4 

98.6 98.4 98.7 97.6 

94.6 95.2 95.1 95.8 

92.8 92.8 94.2 96.3 

94.6 96.3 96.3 95.9 

92.9 95.8 94.8 94.9 

89.3 93.0 94.7 92.3 

96.2 97.7 98.0 98.1 

94.4 96.8 95.9 94.5 

90.0 91.6 93.9 93.9 

99.1 99.0 99.2 98.9 

91.4 94.5 96.2 94.0 

93.5 94.8 95.1 94.2 

96.7 97.8 97.8 97.1 

95.0 96.2 96.4 95.9 

96.8 96.5 96.7 97.3 

95.5 96.3 96.0 95.4 

96.2 97.0 97.5 97.3 

93.5 96.1 97.2 96.7 

94.8 96.4 96.3 95.7 

94.0 95.5 95.6 94.4 

95.4 96.3 96.4 96.3 

95.8 96.4 97.3 97.5 

95.3 96.5 96.5 96.6 

97.2 97.5 98.3 98.3 

88.4 91.1 91.6 90.9 

91.6 92.6 90.6 92.1 

. 
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3.7 4.3 4.1 4.8 

3.8 3.9 4.0 5.0 

3.9 4.2 4.1 3.2 

6.7 7.7 6.1 7.8 

5.0 5.0 4.6 4.5 

4.7 4.6 5.0 4.8 

4.6 4.7 5.0 5. 

4.3 4.2 4.3 4.5 

3.2 3.1 3.0 3.1 

0.6 . 0.6 0.6 
3.9 4.4 4.3 4.1 
5.0 4.8 4.3 4.2 
3.2 2.4 2.9 2.1 

1.3 1.3 1.4 1.' 

2.3 2.3 2.7 

2.3 2.1 2.1 
4.4 3.7 3.6 3Jj 
2.4 2.6 2.4 2.1 
2.3 2.3 2.5 
2.8 3.1 3.2 3. 
2.9 2.7 3.0 
2.5 2.6 2.4 2. 
2.5 2.6 2.3 

• 	 2.0 2.1 2.1 
1.1 0.9 1.1 1. 
3.2 2.0 1.4 1. 

Magas ins do chaussuros 4 

Ilagas ins do vêtoaon*s pour bomeos 5 

Magasins do vê'ce.ents pour dmaos 6 

Autres uu.gasins do vôts.snts 7 

Magasins do maubles at d'appar.ils minagers 8 

Magasins daccessoires d'ameuble.ont 9 

Cancessionnairas do váhiculos au*o.obilas 10 
at rócróat ifs 

Stations-service 11 

Magasins do pic.s at daccossoiras pour 12 
automobiles at services 

Magasins do ouchandis.s div.rs.s 13 
Autrot usagasins do produi'ts s..i-durabl.s 14 
Autras luagasins do produits thjr.blas 15 
Autres luagasins do vents su dótail 16 

Total, .n.u.bl. des esgasins 	 17 

Regions 

Terr.-N.va  18 
tla-du-Princo-tdouard 19 
Mouv.11e4cosss 20 
Nouveau-Brunswick 21 
uéb.c 22 
*arjo 23 

Manitoba 24 
SaskatChewan 25 
Alberta 26 
Coloithie-Britanniqu. 27 

Ytcon 28 
Territoiros tha Nord-Ouest 29 

. 

TABLEAU 4. Commmarce de detail, fractian ds reponse de l'éohan'tillon at eo.ffiai.nt ds variation 
(period.. courantas) 

Coefficient of variation 

Coefficient do variation 

	

Nov.á.r 	October 	Sop*eer 	August 

	

1994 	1994 	1994 	1994 

	

Novethre 	Octobre 	Septeöre 	Aot 

Per can't - pourcen'tage 

No  

2.6 2.6 2.4 2.4 

6.4 5.8 6.0 6.6 

2.3 2.6 2.2 2.7 

Groia di coerce - Canada 

Supariiarchás d'alimentation it épic.ries 	I 

Tous los autros magasins d'alim.n'taüon 	2 

Pharmacies it magasins di utédicaments brevetIs 3 

S 
Retail Trade, November 1994 

	
Commerce do aetait, novembre 1994 

Statistics Canada - Cat, No. 63-005 
	

Statistique Canada - n° 63-005 au catalogue 



4035.7 4,150.0 

321.2 341.3 

998.5 1 2009.1 
153.8 149.9 

150.2 152.8 

334.7 337.5 

392.6 386.0 

726.4 756.1 

	

198.3 	194.6 

4,125.8 4096.3 

	

1081.9 	1,202.7 

	

1,020.4 	1,003.5 

	

194.6 	195.8 

	

4,033.6 	3,781.8 

	

1,216.0 	1,213.7 

	

967.6 	999.3 

	

194.8 	188.4 

3,734.9 4,093.5 

	

13,217.4 	1,202.9 

	

997.3 	989.4 

4,081.3 4,170.5 4069.9 4056.4 

321.4 331.5 316.8 290.7 

1 1012.0 1 1010.1 1,009.3 1,008.8 

140.6 160.9 147.9 147.5 

150.4 154.5 153.5 154.5 

330.7 336.6 331.5 338.1 

389.8 399.9 383.3 382.5 

722.7 722.0 720.5 716.7 

1,790.4 1407.6 1,750.4 1,824.4 1,781.5 1,806.7 1,785.9 

609.6 609.1 603.8 609.1 598.7 588.1 585.0 

484.3 472.9 458.5 479.6 474.2 476.4 474.3 

936.5 939.5 913.6 919.4 913.6 881.1 874.7 

17,560.6 17,608.8 17,287.1 17,309.2 17,145.0 17,421,7 17,144.8 

	

287.0 	294.3 

	

72.4 	76.7 

	

549.1 	551.4 

	

419.5 	416.6 

	

4,207.3 	41212.4 

	

69561.9 	6,504.4 

	

587.2 	595.1 

	

534.9 	547.6 

	

1,837.7 	1,847.8 

	

2,447.0 	2,506.4 

	

16.1 	16.2 

	

40.5 	40.1 

	

287.8 	285.1 

	

71.8 	70.9 

	

538.8 	536.0 

	

392.3 	409.6 

	

4,150.1 	4,211.2 

	

6,412.2 	6,370.3 

	

565.8 	582.4 

	

528.1 	521.2 

	

1,782.3 	1,844.2 

	

2 2502.7 	2,422.9 

	

16.0 	16.1 

	

39.1 	39.2 

	

287.3 	289.4 

	

71.0 	72.0 

	

542.7 	540.3 

	

412.3 	422.1 

	

4,156.8 	4,283.9 

	

6,259.4 	6,412.3 

	

574.5 	581.2 

	

526.3 	519.1 

	

1,838.7 	1,834.4 

	

2,420.7 	2,411.9 

	

16.0 	16.5 

	

39.3 	38.5 

285.1 

72.2 

530.9 

413.2 

4,223.8 

6,281.9 

554.8 

512.6 

1,824.5 

2,390.3 

16.7 

38.7 

TABLE S. Retail Salas, Seasonally Adustsd, by Trade Group and by Region (Historical 
Estiaates) 

	

Nove,.r October Sopteer 	August 	July 	Ji.a. 
1994 	1994 	1994 	T994 	1994 	1994 

	

Noveithre Octobre Septembre 	Aot Juillet 	Juin 

•illions of dollars - .illions do dollars 

No. 

May 
1994 
Mel 

Trade Gro 	Canada 

I Supermark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 She, stores 

5 Mens clothing stores 

6 Ho.ens clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Reg.ons 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colia 

28 Yukon 

29 Northwest Territories 

4,164.5 

284.1 

1,013.5 

151.2 

154.2 

325.1 

364.1 

720.6 

192.6 

3,893.5 

1,192.2 

969.4 

Retail Trade, NOvember 1994 	 Commerce de detail, novembre 1994 
Statistics Canada - Cat. No, 63-005 	 22 	Statlstique Canada - n' 63-005 au catalogue 



. 

TABLEAU 5 • Ventes au detail, dCsaisonnalisé.s, salon Is groups ds oominerce at Is region 
(.stations historiquas) 

	

April 	1lsrc1 February January D.c.eber Nov.aó.r 

	

1994 	1994 	1994 	1994 	1993 	1993 

	

Avril 	Mars Févri.r Janvierl D6cembral Noveebre 	 N° 

millions of dollars - millions do dollars 

Groups do caumero. - Canada 

. 

	

4018.1 	4,136.4 4,106.6 4089.3 4061.3 	4,046.2 

	

273.6 	292.4 	280.6 	280.1 	274.0 	281.9 

	

1 1 012.9 	1021.6 	1,005.5 	1,014.2 	994.4 	11,001.6 

	

143.5 	165.1 	146.8 	144.1 	134.9 	141.0 

	

156.2 	156.2 	152.2 	153.9 	148.8 	150.4 

	

319.0 	326.2 	320.6 	305.8 	320.9 	314.7 

	

362.5 	359.7 	350.2 	349.7 	351.8 	354.2 

	

706.7 	701.5 	686.9 	681.3 	706.6 	703.7 

	

192.6 	195.2 	193.9 	191.9 	193.0 	189.7 

	

3,828.8 	4,020.5 	3,838.4 	3,705.7 	3,702.1 	3,609.2 

	

1,176.1 	1,184.2 	1,171.8 	1072.7 	1051.2 	11189.9 

	

994.6 	989.6 	974.9 	12009.0 	933.8 	921.0 

	

1,775.7 	1,840.7 	1,807.8 	1,738.5 	1,734.3 	1,723.4 

	

580.0 	558.2 	560.3 	563.4 	564.3 	559.4 

	

465.1 	485.9 	458.7 	452.1 	438.9 	434.1 

	

851.1 	854.7 	853.1 	847.9 	823.8 	818.1 

Super..rchâs dalimen*a*ion at épiceries 1 

bus i.e au*r.s magasins dali..n*ation 2 

Pharucies at magasins do módicaoents brev.t.s 3 
Kagas ins d. chaussures 4 
lagasins do vôteasn*s pour ho.s 5 
Magasins do vê*e.ents pour d..es 6 

Autres magimains do vêtents 7 

Magasins do msiâles at dapp.r.iis ménagsrs 8 

Magasins daccessoiras daasubloment 9 

Conc.ssionnaires do véhicui.s auto.obil.s 10 
at rIcróatifs 

Stations-service 11 

Magasins do piôcss at d'acc.ssoires pour 12 
automobiles at services 

Magasins do morchandises divorsos 13 

Autres m.gasins do produits sani-durabl.s 14 

Autres mageains do produits durablos 15 

Autres magasins do yenta au dótail 16 

D 

16 1956.5 17 0268.0 16,908.1 14,699.6 14,533.9 16,439.L Total, ansoubl.o dos •aga.ins 	17 

I Regions 

18 
19 

20 

21 
22 

23 

24 

25 

26 

27 

28 

29 

	

282.4 	287.4 	280.3 	283.9 	279.1 	278. 

	

71.8 	73.6 	72.4 	75.7 	70.4 	71.9 

	

543.1 	566.1 	543.2 	549.8 	528.2 	544.1 

	

407.9 	417.0 	425.9 	423.7 	413.5 	419.3 

	

4,089.0 	4,200.4 	4066.3 4,192.2 	4 9 033.8 	4,040.7 

	

6,266.9 	6,399.4 	6,203.3 	6,028.2 	6 9 066.1 	6,007.3 

	

576.4 	587.0 	584.9 	565.6 	557.4 	5663 

	

523.2 	506.2 	499.9 	497.3 	499.5 	490.1 

	

1,823.4 	1,851.7 	1 9 770.7 	1,738.7 	1 3,767.6 	1,736.! 

	

2,317.2 	2,323.6 	2,306.4 	2,289.6 	2,264.6 	2,230.4 

	

16.4 	16.7 	16.6 	16.6 	16.6 	16.9 

	

38.8 	38.9 	38.2 	38.4 	37.2 	36.9  

Terre-N.uv. 

le-du-Princ.-douard 
Nouvell.-Ecosa. 

Nouveau-Brunswick 

tario 

Manitoba 
Saskatchowan 

Alberta 

Coloáis-Britaviiqu. 
Yicon 

Territoires du Nord-Quest 

S 
Retail Trade, November 1994 
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TABLE 6. R.tail Sales. not Seasonally Adjusted, by Trade Group and by Region (Historical 
Estimates I 

Noveithor October Sapteober August July June mfta 
1994 1994 1994 1994 1994 1994 1994 

No. Noveithre Octobro Sapteithre 	AOG* 	Juillet 	Juin 

millions of dollars - millions de dollars 

Mai 

Trade Groi 	- Canada 

1 Supermarkets and grocery stores 3,957.5 4,065.5 4071.6 4,095.0 4,437.6 4,296.3 4,164.2 

2 All other food stores 305.1 330.3 327.6 336.8 351.7 306.8 293.2 

3 Drugs and patent medicine 987.5 1,011.2 1,005.1 1400.7 969.4 1,005.4 995.7 
stores 

4 Shoe stores 176.9 162.3 159.8 157.2 134.9 151.6 160.2 

5 Men's clothing stores 186.5 157.0 141.9 125.0 126.7 159.2 150.3 

6 Homens clothing stores 359.8 345.0 359.8 321.1 324.9 340.2 332.9 

7 Other clothing stores 455.1 403.0 435.4 417.0 345.5 364.6 336.9 

8 Household furniture and 796.4 772.8 766.5 725.5 716.2 712.8 659.3 
appliance stores 

9 Household furnishings stores 216.2 200.2 203.0 211.8 201.3 202.3 191.0 

10 Motor vehicle and recreational 3 31855.1 3038.6 3083.1 3,895.7 3,949.3 4,873.2 4,809.4 
vehicle dealers 

11 Gasoline sarvica stations 1,170.3 19,249.3 1,256.0 1,332.8 1,341.9 1,266.0 1,209.4 

12 Automotive parts, accessories 1,124.8 1,007.2 956.4 1406.9 1,036.7 1007.3 1,080.3 
and service 

13 General merchandise stores 2,249.0 1,879.2 1,705.5 1 2 754.6 12640.2 1,747.5 1,701.2 

14 Other semi-durable goods stores 647.7 579.3 601.1 626.0 598.7 631.5 653.7 

15 Other durable goods stores 485.4 418.9 456.3 482.1 467.7 478.5 456.1 

16 Other retail stores 900.3 902.1 932.6 942.9 1,024.6 946.0 872.3 

17 Total, all stores 17,873.6 17,421.7 17,461.5 17,431.1 17,667.4 18,589.3 18,066.2 

Regions 

18 Newfoundland 306.2 285.8 291.5 296.3 301.0 302.3 289.5 

19 Prince Edward Island 73.3 73.1 74.1 78.8 82.0 78.9 74.8 

20 Nova Scotia 560.7 540.5 547.1 546.5 563.4 581.6 550.5 

21 New Brunswick 434.2 410.5 399.9 412.1 431.6 449.2 432.3 

22 Quebec 4,162.1 4029.2 4,202.2 4,257.6 4,323.7 4,659.1 4,664.4 

23 Ontario 6,780.9 6,467.9 6,480.4 63.275.5 6,384.7 6,870.9 6,564.8 

24 Manitoba 609.3 590.0 570.4 574.8 580.3 615.2 580.7 

25 Saskatchewan 550.7 549.1 520.4 523.1 532.2 550.5 527.1 

26 Alberta 1,859.4 1,825.7 1,800.3 1,880.4 1,884.8 1032.2 1,588.5 

27 British Coluobia 2,481.2 2,493.8 2,520.2 2,527.5 2,522.3 2 1.487.4 2,436.8 

28 Yukon 15.4 16.2 16.3 18.8 19.4 19.3 17.4 

29 Northwest Territories 40.3 40.1 38.7 39.7 41.9 42.7 39.2 

Retail Trade, November 1994 Commerce de detail, novembre 1994 
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TABLEAU 6 • Ventes au detail, non -désauonnaliséss, solon 1s groups de oosrcs at Ia réqon 
testiontions Ilistoriquss I 

	

April 	March February January Dc.eb.r Noveeber 	Year 

	

1994 	1994 	1994 	1994 	1993 	1993 	1994 

	

Avril 	Mars Fivrior Jenvier Diceebre Noveobre 	ArnIe 	 N °  

•illions of dollars - millions do dollars 

Groupe do coercs • Canada 
11 

	

4,173.5 	4,107.7 	3,653.9 	3,904.1 	4,414.8 	3,820.0 

	

270.6 	282.9 	238.7 	233.0 	336.1 	260.3 

	

989.2 	1,013.4 	912.0 	959.9 	11259.5 	994.6 

150.1 118.2 86.5 111.4 184.4 160.2 

144.5 116,4 86.6 114.7 311.4 186.2 

314.7 281.0 205.6 217.2 521.8 337.7 

333.3 312.3 224.7 252.2 600.9 407.0 

657.0 649.1 525.7 566.5 11019.1 780.3 

	

181.4 	177.4 	147.8 	144.7 	241.0 	210.7 

	

4,414.6 	4,242.2 	3,071.2 	2,776.1 	3,115.9 	3,393.4 

	

1,093.8 	1 1 136.0 	1,027.3 	1089.9 	1,147.9 	1 1 186.9 

	

1 1 008.0 	912.5 	744.1 	812.6 	1,040.0 	1,014.0 

	

1,648.8 	1,590.5 	1,248.8 	1,231.5 	3020.0 	2,121.5 

	

527.9 	452.4 	400.8 	405.1 	914.1 	592.0 

	

414.6 	375.5 	323.6 	344.4 	882.9 	438.5 

	

792.1 	752.9 	632.3 	623.4 	1,275.9 	783.11 

17,114.2 16,520.7 13,529.4 13,784.8 20,255.8 16,686.3 

45,026.9 

3,276.6 

10,849.6 

1,569.1 

1 1509.0  

3,402.5 

3,880.2 

7,547.7 

2,077.0 

43,808.4 

13,172.6 

10,796.9 

18,396.7 

6,124.2 

4,702.9 

9,321.6 

185,461.8 

SupormarobIs d'aliasn*ation at 1 
Ipicories 

bus las au*res magasins 2 
d'alimsntation 

Pharmacies at magesins do .Idicamonk 3 
brevetis 

Magas ins do chaussuros 4 

Megas ins do vitements pour hoimnes 5 

Magas ins do vêtoments pour dames 6 

Autras n,agasins do vêtoasnts 7 

Magasins do msâlas it d'app.reils 8 
ménagers 

Magasins daccessoires d'a.sublement 9 

Concessionnairos do vIhiculos 10 
automobiles at rócrIahfs 

Stations-service 11 

Magasins do piicas at daccossoiras 12 
pour automobiles at sarvica. 

Magasins do merchandises divorsos 13 

Autros umngssins do produits semi- 14 
durablos 

Autros sagas ins do produ its durables 15 

Autres magasins do vents au detail 16 

Total, snsembla d.s mag.sins 17 

Regions 

3,065.2 

780.2 

5,832.3 

4,446.4 

45,447.5 

68,088.5 

6,206.8 

5,593.8 

19,551.0 

25,850.3 

178.2 

421.6 

	

281.0 	269.6 	217.9 	224.2 	358.5 	297.2 

	

68.5 	64.9 	53.8 	58.2 	86.2 	72.8 

	

543.4 	528.4 	422.5 	447.6 	661,8 	559. 

	

407.4 	395.4 	338.2 	335.6 	500.3 	436.2 

	

4,358.7 	4,064.1 	3,284.2 	3,342.3 	4,618.3 	3,977.7 

	

6,213.8 	6052.1 	4065.1 	5,032.4 	7,682.3 	6,190.8 

	

573.9 	566.4 	475.3 	470.5 	701.4 	583. 

	

525.2 	488.6 	402.9 	423.9 	621.9 	505.8 

	

1,827.3 	1,771.9 	1,417.4 	1,463.1 	2,185.3 	1,776.4 

	

2,261.5 	2,267.5 	1,908.2 	1,943.8 	2,806.7 	2,233.4 

	

15.8 	14.4 	12.6 	12.7 	18.5 	16.4 

	

37,7 	37.4 	31.4 	32.5 	44.6 	36.3 

Terre-Neuvo 18 

l.-du-Pr inc.4douard 19 

Nouvelle-Ecoss. 20 

Nouveau-Br*,swick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britanniqus 27 

Yiicon 28 

Territoirea du Nord-Ousst 29 

S 
Retail Trade, November 1994 
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TABLE 7. D.parteent Store Typ. Murchandise Sales, not Seasonally Adjusted, by Region 
(Curr.nt Priods) 

Sales 

Ventes 

	

Noveth.r 	October S.ptoeber 	August Year-to-date 

	

1994 	1994 	1994 	1994 	1994 

	

Noveithr. 	Octobre Sept.ebr. 	Aot 	Cu.uulatif 

millions of dollars - .illions de dollars 

legions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 
Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluobia 

Yukon 

Northwest Territories 

Total 

127.3 102.6 95.1 97.2 991.1 

25.9 23.0 24.0 26.7 245.4 

206.1 171.8 167.5 164.9 1,714.0 

166.3 142.5 131.2 135.1 1,391.0 

1472.3 1,375.2 1,385.6 1,400.9 14,280.8 

21500.8 2,235.8 21209.9 2 9 135.2 22,381.5 

223.7 200.1 182.0 189.7 1,963.4 

199.0 184.8 172.4 179.0 1 9 865.9 

676.2 604.9 584.4 624.5 6432.3 

936.1 861.0 856.5 841.3 8,716.9 

4.8 5.1 5.1 5.9 53.2 

22.0 22.1 20.7 20.6 223.3 

6 1 560.6 5,928.8 5,834.3 5 1821.0 40,058.8 

TABLE 8. D.partoent Store Type N.rchwdisa Sales, not Seasonally Adjusted, by Region 
(Historical Eat iaatss J 

	

Noveither October Septeeber 	August 	July 	June 	May 
1994 	1994 	1994 	1994 	1994 	1994 	1994 

	

Noveebre Octobre Septeobre 	Aot 	Juillot 	Juin 	Mai 
millions of dollars - millions do dollars 

Regions 

Newf ound land 
Prince Edward Island 

Nova Scotia 
New Brunswick 

Quebec 
Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluebia 

Y*icon 

Northwest Territories 

Total 

127.3 102.6 95.1 97.2 90.3 91.4 86.3 

25.9 23.0 24.0 26.7 25.9 24.3 22.4 

206.1 171.8 167.5 164.9 156.0 160.0 150.1 
166.3 142.5 131.2 135.1 126.0 134.4 129.9 

1,472.3 1,375.2 1,385.6 1,400.9 1,346.0 1,433.9 1,421.0 

2,500.8 2,235.8 2,209.9 2 2 135.2 2047.4 2,170.7 2 3,069.3 

223.7 200.1 182.0 189.7 172.4 186.1 183.8 

199.0 184.8 172.4 179.0 168.7 180.4 174.5 

676.2 604.9 584.4 624.5 565.5 580.0 573.2 

936.1 861.0 856.5 841.3 800.4 805.2 800.4 

4.8 5.1 5.1 5.9 5.7 5.4 4.8 

22.0 22.1 20.7 20.6 21.1 21.7 21.5 

6,560.6 5,928.8 5,834.3 5,821.0 5,528.5 5,793.4 5,637.3 
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991.1 

245.4 

1,714.0 

1,391.0 

14,280.8 

22,381.5 

1,963.4 

1,865.9 

6,232.3 

8,716.9 

53.2 

223.3 

60,058.8 

Terre-Mauve 

fl.-du-Princ.-Edouard 

Nouvelle-Ecoss. 

Nouv.au-Brtrswick 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloebie-3ritanniq.s 

Y'(0n 

Tsrritoires du Nord-Ouost 

Total 

TABLEAU 7. Vantas do •archandases genre grand Ragasirl, non-dêsaisonnalioees, salon la region 
(périodss courantes) 

Change from previous your 

Variation per rapport a lannáe pricéd.nte 

	

Noveober 	October Septeober 	August Year-to-date 

	

1994 	1994 	1994 	1994 	 1994 

	

Noveobra 	Octobre Sapte.thre 	AoOt 	Cujlatif 
0 Per cant - pourcentage 

1.5 4.0 4.6 2.5 

-2.1 -0.7 2.7 4.3 

-0.2 - - 4.7 3.4 

6.2 7.1 4.0 12.0 

7.7 1.6 4.7 9.9 

6.0 5.1 3.6 7.8 

5.7 5.3 0.6 4.7 

3.7 8.7 9.9 9.6 

0.2 -0.2 -1.1 2.5 

5.9 8.6 9.2 9.1 

-10.6 -0.7 -2.5 -4.0 

8.4 13.2 10.0 15.0 

5.3 4.2 4.3 7.7 

. 

Rég200s 

2.2 Terre-Mauve 

3.9 21e-du-Princo4douard 

1.9 Nouvelle-Ecossa 

7.5 Nouveau-Brunswick 

58 

4.0 Ontario 

3.2 Manitoba 

8.2 Saskatchewan 

-0.5 Alberta 

8.8 Coloob ia-Br itwin ique 

-3.0 Yukon 

13.0 Territoir.s ój Nord-Ousst 

4.7 Total 

TABLEAU S. V.nt.s do .archandises genr. grand sagasiii, non-désaisonnalisdos, salon i. region 
(estioations historiques) 

	

April 	March February January Deceeber Noveeber 	Year 

	

1994 	1994 	1994 	1994 	1993 	1 993 	1994 

	

Avril 	Mars F(ivrier Janvier Déceobra Nevoobrc 	Anne. 

•illions of dollars - •illions de dollars 

Regions 

85.2 81.5 65.5 68.6 161.3 125.6 

20.3 19.3 16.0 17.5 38.3 26.6 

147.9 145.2 119.5 124.9 284.5 206.1; 

119.6 114.4 95.1 96.4 209.8 156.6 

1,312.7 1,185.6 942.9 1,004.9 1,859.1 1,367.7 

1,965.5 1,879.2 1,563.8 1,603.9 3,491.9 2,358. 

176.7 173.0 136.3 139.6 303.4 211.6 

174.7 162.4 129.9 140.2 270.2 191.3 

558.8 539.7 647.3 477.9 982.7 674.5 

774.3 762.7 625.5 653.6 1,321.0 884.1) 

5.0 4.2 3.6 3.5 7.1 5.4 

20.8 19.4 16.7 16.7 26.1 203 

5,361.5 5,086.4 4,162.1 4,347.6 8,955.3 6,228.7 
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TABLE 9 • Retail Trade, Canada, Current and Constant (1984) Dollar Estimates 

Price index 

Indica des prix 

Unadjusted 
Non dsaisonnalisó 

	

Current dollars 	Year/year 	Constant 1986 

	

per cent 	dollars 
chang. 

	

Dollars 	Variation an 	Dollars 

	

courants 	pourcentage 	constants 

	

pour lannea 	1986 

Year/year 
per cent 

change 

Variation an 
pourcentage 
pour Pannee 

millions of dollars 

1992: 

January 113.7 12003.2 3.7 11,350.6 5.1 
February 113.3 12,582.3 4.7 11009.4 5.5 
tlarch 113.5 13,930.0 -1.3 12,272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 
May 113.9 16,266.7 -3.0 14,287.1 -3.2 
.Jize 114.1 16064.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
September 113.7 15,365.9 4.9 13,513.7 5.0 

October 113.5 16,156.8 5.7 14,232.3 5.3 
Novether 114.5 15 1.711.3 -1.6 13,726.3 -2.4 
Deceober 114.6 19081.1 6.7 16,744.2 5.4 

Year 113.9 185,049.2 2.1 162,395.7 2.0 

1993: 

January 116.2 13,454.5 4.3 11 3.581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14013.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
Septe.r 115.6 16,226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Noveth.r 116.1 16,686.3 6.2 14,375.3 4.7 
Oeceth.r 116.0 20 1 285.8 5.8 171,488.2 4.4 

Year 115.8 193,815.0 4.7 167,389.4 3,1 

1994$ 

January 116.5 13,786.8 2.5 11,830.6 2.2 
February 116.2 13,529.4 6.7 11,643.1 6.7 
March 115.6 16,520.7 11.1 14,292.8 11.2 

April 115.7 17014.2 5.2 14,798.0 4.8 
May 115.8 18,066.2 6.9 15,606.5 6.8 
June 116.1 18,589.3 10.4 16,011.7 10.1 

July 116.3 17,667.4 3.6 15,196.8 3.2 
August 116.3 17,431.1 8.1 14,992.8 7.8 
Saptsob.r 116.0 17,461.5 7.6 151055.6 7.3 

October 115.5 17,421.7 6.1 15,081.2 6.1 
Nove..r 116.4 17,873.6 7.1 15,357.0 6.8 
Dece.er 

Year 

1 Seasonally adjusted constant (1986) dollar estipates are derived by deflating, with an i,,licit price index, 
the seasonally adjusted current dollar estimate. 
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TABLEAU 9.. Comimarom do detail, Canada, astiaatians an dollars caurants at contants (1994) 

Seasonally adjusted 

S DésaisonnalisC 

Price Index 	Currant Dollars 	Month/month ionstant 1986 Month/month 
per cent dollars 1  per cent 

chang, change 

Indice des prix 	Dollars 	Variation on Dollars Variation en 
courants 	pourcentage constants pourcentage 

pour le mois 1986 1  pour Ia mois 

millions de dollars 

1992: 

113.8 15,077.9 -0.4 13,251.6 -0.2 Jwi.r 
113.3 15,141.6 0.4 13,359.3 0.8 Févriar 
113.8 15 9 173.8 0.2 13,329.5 -0.2 Mars 

114.2 15,330.8 1.0 13,427.0 0.7 Avrjl 
114.3 15,231.6 -0.6 13,330.1 -0.7 Maj 
114.5 15,449.6 1.4 13,497.0 1.3 Juin 

114.6 15,427.2 -0.1 13,467.0 -0.2 Juillet 
116.7 15,481.8 0.4 13,494.2 0.2 Aoüt 
114.8 15,584.6 0.7 13,577.8 0.6 Septechr. 

114.7 151689.9 0.7 13,684.2 0.8 Octobra 
115.3 15,678.1 -0.1 13,598.0 -0.6 Novere 
115.6 15,782.2 0.7 13,647.3 0.4 Dáceára 

116.5 185,049.2 ... 161,643.0 ... Anne. 

1993: 

115.7 15,956.8 1.1 133,791.7 1.1 Jatwier • 115.7 
115.4 

15,812.3 
15,932.9 

-0.9 
0.8 

13,662.8 
13,800.9 

-0.9 
1.0 

Février 
Mars 

115.3 16,046.4 0.7 13,913.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 Mai 
115.7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 13,993.0 0.9 Juillet 
115.9 16,274.3 0.6 14,063.1 0.4 Aoüt 
116.3 16,306.3 0.2 14,026.4 -0.1 Septsáre 
116.3 16,285.2 -0.1 13,997.8 -0.2 Octobre 
116.5 16,439.1 0.9 14,116.8 0.9 Novethro 
116.3 16,533.9 0.6 14,212.8 0.7 Dác.ár. 

115.9 193,02.4 ... 167,3.1 .. Anhiöa 

1994: 

115.9 16,699.6 1.0 14,409.1 1.4 .ienvier 
115.7 16,908.1 1.2 14,609.1 1.4 Février 
115.2 17,268.0 2.1 14,995.9 2.6 Mars 

115.3 16,956.5 -1.8 14,700.9 -2.0 Avril 
115.6 17,144.8 1.1 14,835.8 0.9 Mai 
115.8 17,421.7 1.6 152038.5 1.4 Jujn 

116.1 17,145.0 -1.6 14,765.8 -1.8 .kiillet 
116.5 17,309.2 1.0 14,856.1 0.6 Aot 
116.6 17,287.1 -0.1 14,826.1 -0.2 S.ptere 

116.3 17,608.8 1.9 15,134.7 2.1 Octobr. 
116.8 17,560.6 -0.3 15,040.4 -0.6 Nover. 

Décethr. 

Année 

1 La dósa isonnal isat ion des estimations en dollars constants (1986) s' obt iant en dIgoni lent avec .ai indic. .  i,lici*e, las donnó.s dásaisonnalisees en dollars courants. 
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APPEND ICE I 

Definitions 

Casrca de detail signifie, pour lee be-
soins de la présente publication, "l'.nsemble 
des ventes faites par des points de vents au 
detail". 

tin paint de vente au detail, suivant la 
dófinition de Statistiqu. Canada, est un local 
d'iffaires (habituelle.en* un magasin) dont 
l'activitC principale est la vents do marchan-
di5es at de services connexes au grand public 
pour la consommation mCnagère ou parsonnelle. 
Le estimations relatives au commerce de 
dé:ail no prennent pas an compte los ventes 
directes, cast-I-dire les v.ntes qui no sont 
pas faites par l'intermédiaire d'un point de 
vents au detail, par exe.ple lee ventes direc-
tes par démarchag., les ventes par distribu-
teur automatique, les ventes do journaux ou de 
revues faites direct..ent par l.s i.pri.eurs 
at Cditeurs, at les v.nt.s faites per lee cer-
cl4ls du livre at les clubs do disques. Il n'y 
a qu'une exception: los ventes des grands 
magasins faites par La posts ou par catalogue, 
qu:L sont classéss dans la categoric des "maga-
siits do marchandises diverses". En outro, le 
commerce de detail no comprend pas las v.ntes 
au detail des unites auxiliaires (par example, 
enLrepôts, silges sociaux, etc.), ni los 
ventes des entrepreneurs don't l'activitC priri-
cipale no relIve pas du commerce de detail, ni 
lea operations do detail entre particuliers. 

Leo ventes nettes totalen co.prennent lee 
vent.s do marchandises neuves at d'occasion at 
les r.c.ttes provenant de reparations, de 
location do matCrial, de la vents de repas at 
d'autres activitCs de services, enans la ye-
l.ur des rendus (merchandises retournC.$), lea 
ajustements at lea rabais. Leo v.nt.s totales 
nettes comprennent égala.ent Is val.ur des 
reprises, los co..issions sur la vents da mar-
chandises appartenant I autrui (y compris les 
commissions touchó.s pour La vents de billets 
du lotarie) at la valour (au detail) des mar-
chandises prélevées par Is propriótaire pour 
son usage personnel. On ne prerid pas an co.pte 
las recettes hors exploitation, lea recouvre-
cents do .auvaises crCances at 1., taxes de 
vent. (taxe de yenta provinciale at la taxe 
our lee produits at les services (TPS)) 
p.rçues pour le compte d'un organism, public. 
Las données sur las vent.s antCri.ures 1 jan-
vier 1991 incluent la taxe de v.nte fCdCrale 
(TVF). Dü I cc changem.nt dans lea taxes in-
directes, lea données avant 1991 no sont pas 
tcut I fait comparablas avec celles des annCes 
subsCquentes. Pour lee utilisateurs intCressés 
I calculer des donnéee comparables, une .sti-
maition du montant de La TVF inclus dana las 
vaintes au detail pour 1990 est disponible pour 
1. Canada de La section du commerce de detail. 
Cotta estimation nest pas suffisam..nt fiable 
pour permattre des ajustemants au niveau 
provincial. 

• APPENDIX I 

D.fanitions 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
se]e of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, leu returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 
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Oepartont store type merchandise (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Las .archandisss du gnre de clles vendues 
dans las grands •agasins (MQOI) correspondent 
au total du commerce de dótail mains las grou-
pee da commerce suivants: lee sup.rmarch6s 
dalimantation at les ópicerias; tous les au-
tree magasins dalimentation; las concession-
naires de véhicules automobiles at récréatifs; 
las stations-service; las magasins da pièces 
at d'accessoires pour véhicules automobiles at 
services; at las autres magasins de yenta au 
detail (comprend las magasins do epiritueux, 
da yin at do biere at las magasins da vente 
au detail, n.c.a.). 

S 
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S 
APPENDIX II 

TRADE ORaJP COVERAGE 

010 SupermarKets and Grocery Stores 

6011 Sermerkats 
6012 Grocery stores (except sup.rmerkets) 

020 All OttI.r Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 SIms Stores 

6111 Shoe stores 

050 lien's Clothing Stores 

6121 Men's clothing stores 

040 Woman's Clothing Stores 

6131 Housn's clothing stores 

070 Other Clothing Stores 

• 6161 Childrans clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Hotor Vehicle and Rosreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor ho., and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snow.obile dealers 

6329 Other recreational vehicle dealers 

. 
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APPENDICE II 

OINUTUU DES GROUPES DI CO1PIUCI 

010 Superuarchés d'aliusntation at ép3.c.riss 

6011 uperaerchós d'ali.entation 
6012 Epiceries (sauf les stermarcbós) 

020 bus 1.5 autres .agasins d • aliuentation 

6013 Boulingeries-p6tisseries 
6014 Conf],series at magasins de noix 
6015 Maga.ins do fruits at legumes 
6016 Marches do viancie 
6019 Autres maqasins d'alin*ation 

spéc:Lalisas, n.ca. 

030 Pharmacies at uagasans do e6dicaments 
brevutés 

6031 Phartmacies 
6032 Magas ins do med icamonts brevetés at do 

produits do toilette 

040 llagasins di chaussures 

6111 Magaiins do chaussres 

050 Magaiins do vête.onts pour huomes 

6121 Magasins do vêtements pour home.; 

060 Magasins do vétemants pour des 

6131 Magasins do veteipents pour dames 

070 Autres .agasins do vitsmsnts 

6141 Mogasins do vêtements pour anfants 
6142 lbgas ins do fourrures 
6149 Autres segasins do vêtoments, n.c.a. 
6151 Mogasins do tissus at do files 

BOB Magasins do maubl.s at d' appareils 
.énag.rs 

6211 Magesins do motóles do maison 
(avec appareils mér,ag.rs at accessoares 
d ' amoubla.ant) 

6212 Magasins do meubles do imeison 
(Saris appareils sinagers ni accessoir.s 
dameuble.ant) 

6213 AteJisrs do reparation do .etlas 
6221 Magesins dappareils ménagers, do posfes 

da l:élévison et da radio at dappareila 
stéieophoniques 

6222 Magusins do postes do télévision at do 
radho at d'appareils stCróophoniguas 

6223 A*eLiers do reparation d'appareils 
ménIgers, do postes do télévision at do 
rad:Lo at d'apparails stéróophoniques 

090 Mogitsins d'acces'ires d'oublsnt 

6231 Hogasins do revétements do sol 
6232 Hagasins do fenturas 

Au 6239 ti-es magasins d'accassoires d'auatèlesent 

100 Conossslennaires do véhioules airbi1es 
at iréoréatifs 

6311 Concessionnairos d'autoiuobilas natives 
6312 Concossionnaires d'automobjlos doccasion 
6321 Marhands do roulottas motorisáes at do 

roulottas do voyage 
6322 Marchands do bateau,c, de motaurs hors- 

bard at d 'acasso li-es pour bateaux 
6323 Marchands do .otocyclettes at do 

iuotoneiges 
6329 Autres marchands do véhicules do loisir 
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110 Gasoline Service Stations 110 Staticns-sspvice 

6331 Gasoline servica stations 6331 Stations-service 

120 Aitometive Parts, Aooss"rias and 120 I'Iagasins do pièces at d'acoessoires pour 
Srvicas vehicules autemobiles at services 

6341 Hoes and auto supply stores 6341 tIagasins do fournitures pour l.a maison at 
- pour lautoiiobile 

I. 

6342 Tire, battery, parts and accessories 6342 Magasins do pneus, d'acctalat.urs, do 
stores pieces at daccessoires 

6351 Garages (general repairs) 6351 Garages (róparat ions général.$) 
6352 Paint and body repair shops 6352 Ateliers do p.intura at do carosserie 
6353 Pkzffler replacement shops 6353 Ateliers cio repplacament do silencioux 

6354 Motor vehicle glass replacement shops 6354 Ateliers do rea,lacement do glacos pour 
véhicules automobiles 

6355 Motor vehicle transmission repair and 6355 Ateliers do reparation at do 
replacement shops reIw.?laceesnt do boItes do vitssso do 

véhiculos automobiles 
6359 Other motor vehicl, repair shops 6359 Autres ateliers do reparation ao 

véhicules automobiles 
6391 Car washes 6391 Lava-autos 
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour véhicules 

automobiles, n.c.a. 

130 General Merchandise Stores 	130 Magasins do merchandises div.rs.s 

6411 Department stores 	 6411 Magasins a rayons 
6412 General stores 	 6412 Magas ins généraux 	- 
6413 Other general merchandise stores 	6413 Autres magasins do unarchandises divers.s 

(variety and general merchandise stores) 	(bazars at magasins do marchandises 
divorses) 

lCD Other Semi-Durable Goods Stores 	140 Autres .agasins do produits eai-durablas 

6511 BocK and stationery stores 6511 Librairies at papeteries 
6521 Florist shops 6521 Fleuristes 
6522 Lawn and garden centres 6522 Centres do jardinago 
6531 Hardware stores 6531 Quincaill.ri.s 
6532 paint, glass and wallpaper stores 6532 Magasins do peanture, do vitro at do 

papier point 
6581 Toy and hobby stores 6581 Magasins do jou.ts at d'ar*icles do 

loisir 
6582 Gift, novelty and souvenir stores 6582 Magasins do cadeaux, d'articl.s do 

fantaisie at do souvenirs 

150 Other Durable Goods Stores 150 Autres .aguins do produits durablas 

6541 Seorting  goods stores 6541 Ptagasins darticlos do sport 
6542 Bicycle shops 6542 Magasins do bicyclot -tos 
6551 Itisical instrument stores 6551 Magasins d'ins -tru.onts do musique 
6552 Record and tap. stores 6552 Magasins do disquos at do bandos 

meótiquos 
6561 Jewollory stores 6561 Bijouteries 
6562 Hatch and jewellary repair shops 6562 Ataliers do ráparat ion do montres at do 

bijoux 
6571 Camera and photographic stply stores 6571 Ilagasins d'apparoils at do founitures 

photographiquos 

160 Other Retail Stores 	160 Autres .agasins do vents su detail 

6021 Liquor stores 
6022 Wine stores 
6023 Beer stores 
6591 Second-hand merchandise stares, n.e.c. 

6592 Opticians shops 
6593 Art galleries and artists supply stores 

6594 Luggage and loather goods stores 
6595 Monument and touthstone dealers 

6596 Pot stores 
6597 Coin and stapp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

6021 Hagasins do spirituoux 
6022 Magasins do yin 
6023 Magasins do bière 
6591 Magas ins do merchandises d' occasion, 

n.c.a. 
6592 Opticians 
6593 Galerios d'art at magasins do 

fournitures pour artistos 	- 
6594 Magasins do bagagos et do maroquinerie 
6595 Magasins do monuments funérairos at do 

pierres taithales 
6596 tiagasans d'animaux do meison 
6597 Marchands do piIcas do moiwaae at do 

tiobros 
6598 Marchands de maisons mobiles 
6599 Autres mag.slns do vents au dátail, 

n.c.a. 
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The 1994 Statistics Canada 
Catalogue is your guide to 
the most complete collection of 
facts and figures on Canada's 
changing business, social and 
economic environment, No 
matter what you need to know, 
the Catalogue will point you 
in the tight direction. 
From the most popular topics 
of the day - like employment, 
income, trade, and education 
- to specific research studies - 
like mineral products shipped 
from Canadian ports 
and cnminal victimization in 
urban areas - you'll find it all 
here. 

the 1004 Statistics 
Canada Catalogue will 
help you get your 
bearings... 
The Calalogue puts all this 
information at your fingertips. 
With the expanded index, you 
can search by subject, author 
or title - even periodical 
articles are indexed. There's 
also a separate index for all 
our electronic products. 
The Catalogue has 
everything you need to access 
all Statistics Canada's 
products: 

descriptions of over 25 new 
titles, plus succinct 
abstracts of the over 650 
titles and 7 map series 
already produced; 
a complete guide to 
finding and using 
statistics; 
electronic products in a 
variety of media, and 

advice on getting expert 
assistance on electronic 
products and on-line 
searches; 
tabstoeachsection - so 
you can immediately ffip 
to the inlormation you 
need. 

time and time again 
To make sure that the 
Catalogue stands up to 
frequent use, we used a 
specially coated cover to 
prevent broken spines, 
tattered edges and dog-
eared corners. 

Order today - you'll be lost 
without it. 

1994 Statistics Canada 
Catalogue 
Only $15 in Canada (US$18 in 
the U.S. and US$21 in other 
countries). Quote Cat. no, 
1 l-2O4OXPE. 
Write to: 
Statistics Canada 
Marketing Division 
Sales and Service 
120 Parkdale Avenue 
Ottawa, Ontario K1A 0T6 
Fax: 
(613) 951.1584 
can toll-tree: 
1.800.267-6677 

Or contact the nearest 
Statistics Canada Reference 
Centre listed in this 
publication. 

. 

P a topic... 
any topic 
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Choisissez un 
sujet... n'importe 
lequel 
Le Cat 2logue de Statistique 
Canada 1994 est votre guide pour 
la colletion Ia plus complete de 
faits et de chiffres dans les 
domair.es, en constante evolution, 
du commerce, de Ia société et de 
l'économie du Canada. Peu 
iinporl€ ce que vous voulez savoit 
le Calcrloguevous mettra sur la 
bonne piste. 
Des sujets actuels les plus 
populaires - comme l'emploi, le 
revenu, le commerce et l'éducation 
- a des etudes de recherche 
spécialisees - comme les produits 
ininéraux expédiés des ports 
canadiens et Ia victimization dans 
les regions urbaines -vous 
trouverez tout dans ce document. 

Le Catalogue de Slatistique 
Canada 194os aidera a 
vous o:rieuter... 
Le Cat uloguevous met tous ces 
renseignements sous la main. 
J.:index augmenté vous permet de 
chercher par sujet, auteur ou titre - 
les articles de périodiques sont 
même indexes. On a aussi ajouté 
un ind€x séparé pour tous nos 
produits électroniques. 
Le Catalogue a tout ce qu'il vous 
taut pour vous procurer les 
produits de Statistique Canada: 

descnptions de plus de 25 
nouveaux titres et courts 
résiuiiés des 650 titres et plus 
et des 7 series de cartes déjà 
disponibles; 
guide complet pour obtenir et 
utiliser les données 
stalistiques; 
pro 1 uits électroniques sur 
supports divers et 

, 
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conseils sur l'obtention daide 
d'experts pour les produits 
électroniques et les recherches 
en direct; 
système d'onglets pour 
chaque section- pour que vous 
puissiez inimédiatement 
repérer les renseignements 
qul vous intéressent. 

...maintes et maintes lois 
Pour garantir que le Catalogue 
puisse resister a une utilisation 
fréquente, nous avons utilisé une 
couverture avec un revétement 
special conçue pour éviter les dos 
cassés, les bords abimés et les 
coins de page plies. 
Commandez aujourd'hui - vous 
ne pourrez plus vous en passer. 
Catalogue de Statistique 
Canada 1994 
Seulement 15$ an Canada 
08$ US aux Etats-Unis et 
21$ US dans les autres pays). 
lndiquez len° an catalogue 
1 l-2O4OXPF. 
Ecrivez a: 
Statistique Canada 
Division du marketing 
Vente et service 
120, avenue Parkdale 
Ottawa (Ontario) K I A 0T6 
Télécopleur: (613) 951-1584 
Appels sans I rais: 
1-800.267-6677 
Ou contactez le Centre de 
consultation de Statistique Canada 
le plus proche (voir Ia liste figurant 
dans la présente publication). 
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Don 't let the changing world Ne soyez pas dépaSSé 
take you by surprise! 	par les évériements! 

u. 
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An aging poulation. I.one-parcnt 
families. A diverse labour force. Do you 
know how todars sodal changes will 
affect your future ... your organization 
and your family? 
Keep pacewith the dramatic shifts in Canada's 
evolving sodal fabric with Statistic Canada's 
best-selling quarterly, Caisadia,, Social 
Treisds. With vast and varied reports on 
major changes in key sodal issues and trends, 
this periodical incorporatesfindinp from over 
50 national sw. 

Written by some of Canada's leading-edge 
social analysts, Ca,tadia* Social Trends 
combines painstaking research with dynamic 
prose on topics like ethnic diversity, low-
Income families, time-crunch siress, violent 
crime and much more - all in a colourful, 
easy-to-read, magazine format. 

A lastisig record of cbanging times! 

Join the thousands of business and policy 
analysts, social-science professionals, and 
academics who trustCaiiadüm Social Trend-s 
to demystify the causes and consequences of 
change in Canadian sodety. Don't miss a single 
issue—subscribe today. 

Canadian Social 71-ends (catalogue number 
il-0O8OXF)is $34 annually in Canada, US$41 
in the United States and USS48 in other 
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Le vielilissetnent de Ia population. 
Les families monoparentales. La diversifi- 
cation de Ia population active. Savez-vous 
comment les changements soclaux 
d'aujourd'hnl vont se rpercuter sur votre 
avenir, votre organisatlon, votre familie? 

Suivez l'êvolution spectaculaire de Ia societe 
canadienne grace a Tendances sociales 
cana&,mes, une publication trimestrielle tie 
Statistique Canada. Avec des articles vastes et 
varies sur les principaux changements 
caractérisant les questions et lea tendances 
socia!es principales, cette publication integre 
jes résultats de plus de 50 enquetes nationaks. 
Certains des analystes sociaux les plus 
reconnus du Canada rédigent des articles dana 
Tendances soclales canadiennes. Its 
presentent les résultats de recherches 
minutieuses dans un style attravant pour des 
sujets tels que In diversité ethnique, les 
families a falbie revenu, le stress dO an 
manque tie temps, le crime et bien d'autres 
encore dana une revue haute en couleur et de 
lecture aisée. 

Un dossier permanent d'une ipoque en 

Des milhiers d'analystcs des entreprises et des 
politiques, de professionnels des sciences 
sociales et d'unlversltaires lisentTendaaces 
sociales canadlerenes pour identifier lea 
causes ci lea consequences de I'évolution de In 
société canadienne. Ne manquez pas un 
numéro, abonnez-vous des atourd'huL 

L'abonnement annuel a Teredances sodales 
canadlererees (no  11-0080XPF au catalogue) 
coüte 34 $ au Canada, 41$ US aux Etats-Unis 
et 48 $ US dans les autres pays. 

To order, write to Statistics Canada, 
Marketing Division, Sales and Service 
120 Parkdale Ave., Ottawa, Ontario, 
KIA 0T6 or contact the nearest Statistics 
Canada Reference Centre listed in this 
publicatioa 

If more convenient, fax your order to 
l-613-951-1584orcalltoll-free 1-800-267-
6677 and use your VISA or MasterCard. 

Pour passer votre cominande, écrivez a Statistique Canada, 
Division du marketing, Vente et service, 120, av. Parkda!e, 
Ottawa (Ontario) K1A 016, ou adressez-vous au centre de 
services-conseils de Statistique Canada Ic plus proche de chez 
vous et dont Ia liste figure dans cene publication. 

Vous pouvez aussi envoyer votre commande par télEcopieur, 
au 1-613-951-1584,ou telephoner sans frais au 
1-800-267-6677 ci donner votre numéro de carte VISA on 
MasterCard 


