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Toll-free access is provided in all provinces 
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the local dialidg area of any of the regional 
reference centres. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 
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British Columbia and Yukon 1-800-663-1551 
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How to Order Publications 
This and other Statistics Canada publications 
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and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, Kilt 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order On2y Lane (Canada 
and United States) 	1-800-267-6677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Des données sous plusieurs formes... 

Statistique Canada diffuse las données zous formes 
diverses. Outre les publications, des totalisations 
habituelles at spéciales soot offertes. Les données 
soot disponibles sur disque compact, disquette, 
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d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 
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publication ou de statistiques at services connezes 
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Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
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Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 
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Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A 0T6 Telephone: Statistique 	Canada, 	Ottawa, Kilt 0T6 télephone: 
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Un service d'appel interurbain sans frais est offert, 
dans toutes les provinces at dans les territoires, 
aLm utilisateurs qui habitent A l'extérieur des zones 
de counication locale des centres régionaux de con- 
sultation. 	 0 
Terre-Neuve at Labrador, 
Nouvelle-Ecosse, Nouveau-Brunswick 
at lle-du-Prince-Edouard 1-800-565-7192 

Quebec 1-800-361-2831 
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Comment commander les publications 
On peut se procurer cette publication at les autres 
Publications de Statistigue Canada auprès des agents 
autorisés at des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
an 6crivant a la Division du marketing, Ventes at 
Service, Statistique Canada, Ottawa, Kilt 0T6. 

(1-613-951-7277) 
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Normes de service au public 
Afin de maintenir la gualitC du service au public, 
Statistique Canada observe des normes établies en 
matière de produits at de services statistigues, de 
diffusion d'information statistique, de services 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établl entre 
Statistique Canada at Ia population. les entrepnses, 
les administrations canadlennes at les autres 
organismes. Sans cette collaboration at cette bonne 
volonté, ii serait impossible de produire des 
statistiques précises at actuelles. 
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The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- eeount *00 seall to be expressed. 

x confid.ntial to most secrecy r.quireeeri*s 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), 	as well as many other series are 
available to the public from 	Statistics 
Canadas coeputerized 	data bank CANSIM 
(Canadian Socio-Econo.ic Information Manage-
•sn+ System) via t.r.inal, on computer print-
outs, or in machin, readable form. For 
further information, contact the Cansia staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

a G.V. Andrusak, Director, Industry Division 

• R. Lussiar, Assistant Director, Distribu-
tive Trades Sub-division, Industry Division 

• B. Thèriault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. DesjmrdIns, Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

S IGHES CONVENT IONNELS 

Les signes suivan*s sont .eployás uniforeIeen* 
dans cette publication de Statistique Canada: 

nombres indisponiblas. 

n'ayan+ pas lieu de figurer. 

náant ou zIro. 

nombres infimes. 

x confidential an vertu des dispositions de Is Loi 
sur Is sta+istique relatives au secret. 

HOTA 

Las chiffres ayen* ó+é arrondis, lea totaux ne 
correspond.nt pas toujours. 

NOTE AU SUJET DE CAISSIN 

La banque de donn..s inforeatisees d. Statistique 
Canada CANSItI (système canadian d'infor.a+ion socia-
économique) fournit au public toutes les statistiques 
actuelles at historiques sur Is Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres s.ries, par 1s biais d'un 
terminal, d'imprimes d'ordinat.ur ou de supports 
ordinolingu.s. Pour plus de r.nseigne.ents, 
sadresser au personnel de CANSIM de Is Division 
de Is diffusion, Statistiqu. Canada, Ottawa, 
K1A 0Z8 (*ClCphone 613-951-8200), ou aux conseillers 
regionaux des bur.aux de Statistique Canada si*uós 
I trav.rs 1. Canada. 

Cette publication a á+ó rédigse sous In direction de: 

• G.V. Andrusiak, 	dir.ct.ur, 	Division de 
1' industri. 

• R. Lussier, diracteur adjoint, Sous-division des 
commerces de distributions, Division de 
1 'industrie 

• B. Thériault, chef, Section du commerce de 
detail, Sous-division des com.erces de distri-
butions, Division de lindustrie 

• P. Desjardins, 	Econoeist. principal., 	Section 
du com•erce de detail, Sous-division des cam-
•erces de distributions, Division de l'industrie 
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Nate to use rs 

Users inter.st.d in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
Icontaining revisions to the previous yearl of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes awi utilisateurs 

Las utilisateurs qui sent interessés dobtenir 
plus do r.nseignemenLs concernant In utéthodo-
logic, In désaisonnalisation at In fiabilité 
des données peuv.nt consulter Is numro do 
fóvrier le plus recent de cette publication 
(incluant las rCvisions de lannCe prócédentel 
ou communiqu.z avec In section mensuelle du 
commerce de detail. 

Retail Trade, December 1994 	 Commerce de detail, décembre 1994 
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Consumers spent t17.7 billion 	(seasonally 
adjusted) in retail stores in December, a 
0.77 increase from November. Six of the seven 
sectors, accounting for nearly 90% of all 

retail sales, had higher sales. The auto-
motive, furniture and appliance, and food 
sectors were the largest contributors to the 
monthly increase. 

Sales by new and used motor vehicle dealers 
rose 1.2? in December. Retailers of automotive 
parts, accessories and services (+0.57.) along 
with operators of gasoline service stations 
(+0.5?) slowed the automotive sector's growth. 

Consumers continued to acquire leisure and 
time-saving items for the home, especially 
during the Christmas season, so furniture and 
appliance purchases advanced strongly in 
December (+6.2?). 

December's increase was widespread across most 
of the provinces and territories. Only New 
Brunswick and Saskatchewan posted declines. 

Annual 1994 

Despite relatively stable prices in 1994, 
retail sales jumped 6.9? to $207.2 billion. 
Sales have risen every year since 1991, with 
the annual increases growing stronger each 
year (+4.8? in 1993 after +2.1? in 1992). 
Increased sales are reflected in the level of 
consumer credit outstanding, which has been on 
the rise since early 1993. 

More than half of the sales gain in 1994 came 
from the automotive sector, which accounted 
for 35? of all retail sales. New vehicle sales 
turned around - sales were up for the first 
time in six years - and vehicle prices moved 
higher, so dealers increased sales a substan-
tial 14.37.. Motor vehicle parts, accessories 
and services stores (+10.07) also contributed 
to the gain. 

Excluding the automotive sector, retail sales 
increased 4.8?. This followed increases of 
4.0? in 1993 and 2.1? in 1992. In the clothing 
sector (+6.17.), shoe retailers recorded the 
largest increase (+10.4?). Purchases of mens 
clothing grew 6.27., whereas purchases of 
womens clothing rose 3.97. Nomen's clothing 
accounts for over 30? of total clothing sales, 
more than double the 15? share of men s 
clothing. 

Retail Trade December 1994 
Statistics Canada - Cat. No. 63-005 

es consommateurs ont depense pour 17.7 nil-
liards (donnóes désaisonnalisees) dana lea ma- 
gasina lies au commerce de detail an dCcembre, 
une hausse de 0.7? par rapport a novembre. Six 
des sept secteurs, reprCsentant pris de 90? 
des ventes totales, ont rapporté des ventes 
plus elevees. Les secteurs de l'autouiobile, de 
l'ameublement at appareils menagers ainsi que 
des aliments ont etC lee facteurs lea plus 
importents de Is hausse an dCcembre. 

Las ventes des concessionnaires d'auto.obiles 
neuves at d'occasion ont augment. de 1.21 an 
dCcembre. Lea dCtaillants de pièces, dacces-
soires at services ainsi que lea operateurs de 
stations-service ont ral.nti In croissance du 
secteur de lautomobile an decembre avec des 
hausses de 0.5? respectivement. 

Comme lea consommateurs onE centinuC d'acquC-
rir de l'Cquipement de loisirs at des appa-
reils qui permettent d'conomiser du temps, 
spCcialement au cours Is pCriode des F&tes, 
lea achats de meubles at dappareila ItCnagers 
ont augment6 fortement on decembre (+6.2?). 

['augmentation an dCcembre seat refletCe dans 
Is plupart des provinces at territoires. Seuls 
Is Nouveau-Brunswick ct Is Saskatchewan ont 
enregistrC des baisses. 

Lannée 1994 

En dCpiE de prix relativement stables an 1994, 
lea ventes du commerce de detail onE grimpC de 
6.9? pour atteindre $207.2 milliards. Lea 
ventes ont augmentC chaque annee depuis 1991, 
avec des augmentations annuelles toujoura plus 
fortes chaque année (+4.8? an 1993 at +2.1? an 
1992). ['augmentation des ventes eat refléEée 
dans Is njveau du credit è Is consommation, 
qui augmente continuell.ment depuis Is dCbut 
de 1993. 

Plus de Is moitiC du gain dana lea ventea an 
1994 provier,t du secteur de lautomobile, qui 
reprCsente 35? des ventes totales. Avec un 
renforcemer,t des ventes de vChicules neuf a (en 
hauase pour Is premiIre f ole depuis six ans) 
at des prix plus Cleves des vChicules, les 
ventes des concessionnaires de vChiculea auto-
mobiles onE rapportC une haussa imporlante de 
1437. [es magasina de pièces, daccessoires 
el services ont auasi contribuC è la hausse 
(+10.0?). 

En excluant Is secteur de isulomobile, lea 
ventes du commerce de detail ont augmentC de 
4.8?. Ccci fait suite è des hausses de 4.0? an 
1993 at de 2.1? an 1992. Dana In secteur du 
vètemenL, on hausse de 6.1?, l.a dCtaillants 
de chaussures ont enregistrC l'auga,entation Ia 
plus significative (+10.4?). Lea ventes de 
vêtements pour hommes augmentent de 6.2% tan-
dis que lea achats de vêtements pour dames ont 
augmentC de 3.9?. [as vêtements pour dames 
raprCsentent environ 30? des ventea totales du 
secteur, soit plus du double de Is part de 15% 
que dCtiennent lea ventes de vêtementa pour 
hommes. 

Commerce de detail, décembre 1994 
Statistique Canada - n°  63-005 au catalogue 



Lea ventes da médicaments ont auginenté de 1.8X 
seulement an 1994. Ceci fait suite a deux 
hausses annuelles marquees (+10.9Z an 1993 at 
+9.5k an 1992). 

Drug store sales increased only 1.8Z in 1994 
after two years of high growth: +10.97 in 1993 
and +9.57 in 1992. 

Atlantic provicces posted the slowest growth 

LasI: year, the Atlantic provinces posted the 
slowest growth in retail sales. Sales in-
creases for all the Atlantic provinces except 
Newfoundland were weaker last year than in the 
previous two years. By contrast, in the rest 
of Canada, sales increases have grown stronger 
in each of the 1st three years. 

Total sales in New Brunswick were hardly 
changed from 1993 I+0.3), due to declines by 
food retailers and by new and used motor 
vehicle dealers. This was in contrast to 
increases in 1993 (+4.27) and 1992 (+3.6Z). 

Newfoundland (+3.2Z) had the strongest sales 
growth east of Quebec. Food sales and sales of 
automotive goods and services led the in-
crease. Compared with the rest of Canada, food 
sales represent a larger share of retail sales 
in Newfoundland. 

Retailers in British Columbia reported the 
strongest sales growth (+9.7Z) as they 
benefited from a booming economy and a 
growing population. This followed increases 
of 7.8Z in 1993 and 3.8 in 1992. As in 1993, 
wages and salaries of British Columbia 
residents rose faster than at the national 
level. 

Rising employment and a healthy manufacturing 
sector set the stage for Ontario retailers' 
7.0Z sales increase, which was on par with 
the national increase of 6.9Z. By contrast, 
Ontario's +3.8Z sales increase in 1993 was 
below the national increase of 4.8%. 

The automotive sector was the biggest source 
of Ontario's growth. In Ontario, this sector 
accounts for a higher share of retail sales 
than in any other province or territory. 

Les provinces de I 'Atlantique rapportent l.a 
croissance l.a plus faib]m 

Les provinces de l'Atlantique ont rapportC 'a 
croissance la plus faible des ventes du c - 
merce de detail an 1994. Las ventes de toui 
lea provinces de lAtlantique, i lexcepti , 
de Terre-Neuve, sont jnfCrieurs I celles 
deux derniIres annees. Ccci feit contra 
avec le reste du Canada dont lea ventes A  
augmentC cori*inuellement cheque année dept. 
trois ens. 

Les ventes totales au Nouveau-Brunswick no 
pratiquement pas change par rapport a 19 
(+0.3Z), an raison de baisses des ventes d 
dCtaillants an alimentation at des conc.ssio 
naires dautomobiles n.uves at d'occasio 
Ccci fait contraste avec 1993 (+4.2Z) at 19 
(+3.6Z). 

A lest de Québec, la croissance la plus for 
provient de Terre-Neuve +3.2X). 1.5 venti 
daljmenLs at des biens de lautomobile i 
services ont menC cette croissance. Par rat 
port au reste du Canada, lea ventes an alice, 
tation I Terre-Neuve ,r.prCsent.nt uric ph 
grande portion des ventes totales du commerc 
de detail. 

Les detaillants an Colombie-Britannique or 
profité dune Cconomie an p1cms expansion a 
dune croissance de Ia population pour rappor 
ter la plus forte augmentation des ventes d 
commerce de detail (+9.7). Ccci fait suite 
dos gains de 7.8% an 1993 at de 3.8Z an 1992 
Tout comm. an 1993, los salaires at treite 
ments des residents de la Colombie-Britanniqu 
ont augmenté plus rapidement que ceux 
léchelle national.. 

Un niveau demploi a la hausse at un secteui 
manufacturier an force ont pave la voie a uni 
hausse de 7.0Z des ventes des détaillants di 
l'Ontario, comparable a la hausse nationali 
de 6.9Z. Faisant centrasfe, an 1993, le 
ventes de lOnt.rio ont augmentC de 3,87., 
infCrieures tout.fois a la hausse de 4.8Z at 
niveau national. 

1e secteur de l'au+omobile a Cté la pririci-
pale source de croissance de Is province. Ce 
secteur compte pour Une plus graride portion 
des ventes du commerce de detail do la 
province que dens toutes les autres provinces 
et territoires. 

Retail Trade, December 1994 
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Graphique 1 

Ventes au detail, Canada 
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Prior to 1991, data includes Federal Sales Tax. Its 	* Avant 1991. /es données incluent Ia taxe de vente fédérale. La 
successor, the Goods and Services Tax is not included in 	taxe sur /es produits et services gui /ui a succédé nest pas 
the 1991 and later data. 	 inc/use en 1991 et dans les données ultérleures. 

• 	Chart 2 	 Graphique 2 
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Data prior to 1991 have been adjusted to remove the Federal 	Les données avant 1991 ont été ajustées pour supprimer Ia taxe 
Sa/es Tax to be comparable to January 1991 and subsequent 	de vente fédérale at/n qu 'el/es solent corn parables a janvier 1991 
data 	 et aux données subséguentes 
'Trend represents smoothed seasonally adjustea data 	'La tendance représente /es données desisonnahsees /issées. 
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Retail Sales Trendsi - Canada, 	 Tendancesi des ventes au detail - Canada, 
By Major Group 	 par groupe principal S 
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Trends represent smoothed seasonally adiusted data. 	Les tendances reprësentent /es données désa,sonnalisées 
lissees. 	 5 
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49,678.3 

3,674.6 

12,102.3 

l..781.7  

1,848.1 

3,971.5 

4,534.0 

8,677.8 

2,320.7 

47,301.8 

143335.6 0.5 

11,954.0 0.5 

21,545.4 1.0 

7,078.1 -1.4 

5,628.2 -41 

10,728.0 -1.1 

207,159.9 0.7 

0.3 

5.3 

0.1 

-2.6 

3.6 

0.7 

0.1 

6.2 

-2.1 

1.2 

TAkLE 1 RetaIl Sales, Seasonally Ad:justed, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous ounth 

Year-to-  
Ventes 	date Variation P. r. 

au umis précdenk 
1994 

D.cether Novether October Septeuther 	D.ce.ther Noveuther 
1994 	1994 	1994 	1994 Cuoulatif 	1994 	1994 

D6ce.thr, Noveuthre Octobre Septe,thre 	D6ceuthre Noveithre 
No - 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor yehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

iS Other durable goods stores 

16 Other retail stores 

17 Total, all stores  

	

4,169.1 	4,155.2 	4,152.9 	4,089.3 

	

338.6 	321.5 	340.5 	324.2 

	

996.0 	994.8 	1,006.2 	1,009.4 

149.9 154.0 150.0 140.8 

17.0 151.6 154.3 150.0 

346.3 343.9 342.9 335.4 

398.2 398.0 391.1 394.7 

788.9 743.1 758.6 730.9 

192.5 196.6 193.1 193.2 

4,171.5 4022.1 4,089.5 4,021.8 

	

1,193.3 	1,187.1 	1,205.7 	11218.6 

	

1,031.2 	1,025.7 	1,005.2 	968.4 

1,816.3 1,798.2 1,814.0 1,755.8 

605.0 613.2 611.1 606.1 

459.0 478.7 468.5 455.8 

930.6 	940.8 	942.0 	918.9 

17,743.5 17,624.5 17,625.8 17,313.2 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

286.2 	286.3 	293.5 	287.2 

	

72.8 	72.1 	76.3 	71.5 

	

550.2 	549.4 	549.7 	537.8 

	

416.8 	420.8 	415.5 	391.5 

	

4,257.7 	4,228.9 	4,221.6 	42157.8 

	

6,593.6 	6,569.6 	6,505.4 	6,418.3 

	

597.6 	589.7 	595.1 	567.8 

	

533.0 	536.5 	547.5 	528.8 

	

1,858.5 	1,845.7 	1,849.3 	1,784.8 

	

2,520.0 	21468.6 	2,515.5 	2,512.5 

	

16.5 	16.3 	16.2 	16.1 

	

40.8 	40.5 	40.0 	39.1  

3,434.2 

872.2 

6,539.3 

4,976.3 

50,389.6 

76,308.6 

6,957.0 

6,2.51.7 

21,864.6 

28,899.3 

196.7 

470.4 

1.0 

0.1 

-1.0 

0.7 

0.4 

1.3 

-0.7 

0.7 

2.1 

1.4 

0.5 
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TAkLEMI 1. Ventes am detail, desaisannaliseas, se]n Ia groupe de coomerce at la régcn 
(pCrades courantes) 

Change from 
previous month 	 Change from previous year 

Variation p. r. 	Variation par rapport a l'anne prcden+e 
au umis précédant 

Year-to- 
October September December November October September 	date 

1994 	1994 	1994 	1994 	1994 	1994 	1994 
Octobre Septe.thrs Déceuthre Noveuthre Octobre Septembre Cuila*if 

N' 
- ------- 

Per cent - pourcentage 

Groupe de caerce 	Canada 

1.6 -1.9 2.7 2.7 3.8 2.1 4.2 Supermerchés d'ali.en*ation of 1 
épiceri.s 

5.0 -2.2 23.6 14.0 23.1 14.0 8.5 bus los aufres uagasins 2 
d 'alimenfat ion 

-0.3 -0.1 0.2 -0.7 0.6 -0.2 1.8 Pharmocies of cogasins do 3 
medicaments br.v.tes 

6.5 -12.5 11.2 9.2 8.0 1.8 10.4 t'lagasins do chaussur.s 4 

2.9 -2.9 5.5 0.8 2.4 3.1 6.2 Hagasins do vitements pour hos S 

2.2 -0.4 7,9 9.3 8.8 5.9 3.9 Hagasins do vêtemsnts pour dames 6 

-0.9 -1.3 13.2 12.4 8.9 9.5 6.3 Autr.s megasins d. vataments 7 

3.8 1.2 11.7 5.6 7.9 4.3 3.5 Pgasins de umubles at dappareils 8 
ménagors 

- - -1.3 -0.2 3.6 3.2 2.8 3.3 tlagasins dacc.ssoirss dameublemont 9 

1.7 6.3 12.7 14.2 15.8 14.4 14.3 Concossionnairos do véhiculos 10 
automobiles of récréatifs 

-1.1 0.4 3.7 -0.2 1.8 1.6 0.7 Stations-service 11 

3.8 -3.1 10.4 11.4 913 5.2 10.0 Igasins do piices at dacc.ssoirss 12 
pour automobiles of services 

3.3 -3.8 4.7 4.3 5.9 2.7 5.1 Pgasins do merchandises divsrs.s 13 

0.8 -0.5 7.2 9.6 10.2 10.1 6.3 Autresmegasins d. produits 14 
seiu-dur.bles 

2.8 -5.0 4.6 10.2 8.9 5.3 8.0 Autres magasins do produits 15 
durables 

2.5 -0.1 13.0 15.0 15.3 11.0 8.0 Autr.s megasins do yenta au detail 16 

1.8 - 7.3 7.2 8.2 6.2 6.9 Total, ens.ble des sagasins 17 

Regions 

2.2 0.7 2.5 2.9 4.5 3.2 3.2 Torre-Neuve 18 

6.8 0.9 3.4 0.2 6.5 -0.3 3.1 I ls-du-Princ.-Edouard 19 

2.2 0.3 4.2 1.0 2.0 -1.5 2.6 Nouvelle-Ecosse 20 

6.1 -4.4 0.8 0.4 -1.4 -7.4 0.3 Nouveau-Brunswick 21 

1.5 -1.3 5.6 4.7 6.7 4.2 6.5 Qu6b.c 22 

1.4 0.8 8.7 9.4 8.7 7.5 7.0 Ontario 23 

4.8 -2.5 7.2 4.1 4.8 1.0 4.4 Pnitoba 24 

3.5 1.5 6.7 9.4 12.6 9.1 8.9 Saskatchewan 25 

3.6 -3.2 5.1 6.3 8.7 5.3 7.4 Alberta 26 

0.1 3.7 11.3 10.7 13.2 12.6 9.7 Colothio-Bri+anniqu. 27 

1.1 - - -0.7 -3.6 -4.9 -4.9 -3.9 Yukon 28 

2.3 -0.3 9.5 10.3 11.7 11.01 14.11 T.rritoires du Nord-Ouost 29 
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TASLE 2. Retail Sales, It Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 	 0 

Sales 

Ventes 

0eceuer1 Novether October Septeuther Year-to-date 
19941 1994 1994 1994 1994 

Dce.re Novethre Oc+obre Septethr. Cuoulatif 

millions of dollars - millions de dollars 

4,683.0 3,969.9 4,065.5 4,171.6 49,722.3 

419.0 304.2 330.3 327.6 3,694.7 

1,242.7 986.5 1,011.2 1,005.1 123.091.3 

213.5 176.9 162.3 159.8 1,782.6 

337.1 187.5 157.0 141.9 1,847.0 

586.8 367.1 345.0 359.8 3,996.4 

685.3 455.6 403.0 435.4 4,566.0 

1,151.3 806.2 772.8 766.5 8,708.9 

237.9 215,9 200.2 203.0 2,314.6 

3,402.4 3451.3 3,938.6 3083.1 47,207.0 

1 1 180.1 19172.9 1,249.3 1,256.0 14,355.4 

1,146.2 1,134.3 1,007.2 956.4 11052.6 

3,173.5 2,249.3 13,879.2 1,705.5 21570.51 

974.6 652.1 579.3 601.1 79103.1 

922.2 484.2 418.9 456.3 5,623.9 

1,464.0 899.0 902.1 932.6 10,784.4 

21,819.6 17,912.9 17,21.7 17,461.5 207,320.7 

367.9 306.4 285.8 291.5 3,433.3 

90.0 73.2 73.1 74.1 870.1 

694.5 562.8 540.5 547.1 6,528.8 

520.2 436.3 410.5 399.9 4,968.7 

4,942.2 4079.0 4,129.2 4,202.2 50,406.6 

89294.4 6,776.8 6,467.9 63480.4 76,378.8 

764.1 609.1 590.0 570.4 62970.5 

659.8 585.2 549.1 520.4 63258.1 

29319.3 1,865.4 1,825.7 1,800.3 21,876.3 

3,100.0 2,492.8 2,493.8 2,520.2 28061.9 

18.5 15.6 16.2 16.3 196.9 

48.8 40.4 40.1 38.7 470.5 

No. 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 AU other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Pnitoba 

25 Saskatchewan 

26 Alberta 

27 British Colie,ia 

28 Yukon 

29 Northwest Territories 

Retau Trade December 1994 
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Change from previous year 

Variation par rapport i lanne. precéderte 

Decether Novether October Septether Year-to-date 
1994 1994 1994 1994 1994 

Déce.óre Novethre Octobre Septouthre Cumulat if 

Per cent - pourcentage 

6.1 3.9 -0.9 4.4 4.2 

24.7 16.9 19.1 18.1 9.1 

-1.3 -0.8 -0.5 1.2 1.7 

15.8 10.5 4.0 4.7 10.5 

8.2 0.7 0.3 1.9 6.2 

12.4 8.7 4.3 5.4 4.6 

14.0 11.9 3.3 12.3 7.1 

13.0 3.3 7.0 4.6 3.9 

-1.3 2.5 3.7 5.3 3.0 

9.2 13.5 16.8 16.2 14.1 

2.8 -1.2 1.4 3.0 0.8 

10.2 11.9 7.6 5.8 10.0 

. .1 6.0 4.0 1.6 5.2 

6.6 10.1 9.4 10.1 6.7 

4.4 10.4 7.0 6.7 8.0 

14.7 14.8 11.0 15.1 8,6 

7.6 7.4 6.1 7.6 7.0 

2.6 3.1 1.5 7.2 3.2 

4.4 0.6 3.9 3.4 2.9 

4.9 0.5 0.5 1.6 2.5 

4.0 - - -3.9 -4.3 0.2 

7.0 5.1 2.4 5.9 6.6 

8.0 9.5 7.4 8.6 7.1 

8.9 4.4 2.3 2.7 4.6 

6.1 9.8 12.0 10.0 9.0 

6,1 5.0 6.7 7.1 7.5 

• 10.4 11.6 12.0 13.0 9.9 

-5.4 -4.3 -4.7 -3.8 

9.6 11.1 11.6 10.5 14.2 

N o  

Oraupe do cerce - Canada 

Supsru,arches dalimenkaf ion at épic.ries 1 

Tous Los autres megasins daliuu.ntation 2 

Pharmecies at uRgasins do .idicamonts brevotes 3 

Mogasins do chaussuros 4 

Pgasins do vtemonts pour hoes 5 

Magasins do vtoments pour dames 6 

Autres .ngasins do vêtements 7 

Mogasins do meubles at dappareils ménagero 8 

Magasins daccossoiras dameublamont 9 

Concossionnaires do véhicules automobiles 10 
at rócréatifs 

Stations-service 11 

Magasins do pieces at doccessoiros pour 12 
automobiles at services 

Magasins do merchandises divors.s 13 

Autres meg.sins do produits s.mi-durablos 14 

Autros magasins do produits durables 15 

Autres mogasins do vents au detail 16 

Total, ense.blo des magasins 	 17 

Regions 

Terre-Neuvo 18 

he-du-Prince-Edouard 19 

Nouvell.-Ecosse 20 

Nouveau-Brunsiuick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 25 

Alberta 26 

Colouthi.-Britannique 27 

Yukon 28 

Torritoiras du Nord-Ouost 29 

. TA$LEAU Z. Ventes su detail, non-désaismuinalisées, selait in grose de cerce et in region 
(pdrandes courantes) 
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TABLE 3. Reta2l Sales, It Seasonally Adlusted,  by Trade Group and by RegIon (auarter]y 
Estasates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1994 1994 1994 1994 1993 

Trjmes*re 4 Trimestre 3 Triuies+re 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

12,718.3 12,704.2 12,634.0 11,665.7 12,336.0 

1,053.5 1,016.1 870.6 754.6 873.6 

3,240.4 2,975.2 23,990.3 2,885.4 3,269.9 

552.8 451.8 461.9 316.1 500.6 

681.5 393.7 454.0 317.8 654.1 

11298.8 1,005.9 987.9 703.9 1,190.2 

1,543.9 1,197.9 1,034.8 789.4 1 2 398.3 

2,730.3 21208.2 2 1.029.1 1,741.3 23521.8 

654.0 616.1 574.6 469.8 644.9 

11,192.3 11,828.1 14,097.3 10,089.5 92882.5 

3,602.3 3,930.6 3,569.2 3,253.2 3,567.0 

3,287.7 31000.0 3,195.6 2,469.2 2,990.2 

7,302.0 5,100.3 5,097.5 4,070.7 6,948.4 

2,206.0 

1,825.3 

1,825.8 

1,406.0 

1,813.1 

1,349.1 

1,258.3 

1,043.5 

2,035.6 

12712.9 

3,265.1 2000.1 2,610.5 22008.6 2,871.6 

57,156.2 52,560.0 53,769.6 43,8368 53,397.6 

278.8 298.0 274.6 247.9 274.8 

75.8 64.8 65.2 63.9 71.9 

7.9 55 5.2 3.8 7.2 

8.3 3.6 4.1 2.4 8.1 

21.6 13.9 12.2 8.2 20.4 

18.5 10.6 9.3 10.6 31.0 

37.9 24.6 20.4 17.2 34.4 

5.0 4.0 3.6 2.6 5.2 

119.0 158.1 192.6 125.2 113.1 

78.3 79.2 70.8 67.5 78.4 

45.1 43.6 47.7 34.3 49.2 

168.2 113.1 103.1 79.6 157.0 

39.6 31.5 29.0 18.1 31.5 

17.8 10.9 10.9 9.1 18.8 

32.0 22.0 19.4 17.3 32.0 

960.1 8U.8 872.8 711.6 937.3 

Trade Group 

No. 

Canada 

I Supermark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfound land 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mon's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Groups de comeerce 

H . 

S Change from previous year 

Variation par rapport i lannee prác6dent. 

	

Quarter 4 Quarter 3 Quarter 21 Quarter 1 	Quarter 4 
1994 	1994 	19941 	1994 	1993 

Trimestre 4 Trimestro 3 Trimestre 2JTrimestre 1 Trimestre 4 

Per cent - pourcentage 

3.1 	3.8 	5.3 	4.9 	4.2 

20.6 	16.0 	-3.0 	2.2 	5.4 

-0.9 	1.2 	2.9 	4.1 	7.8 

10.4 	9.6 	10.3 	11.9 	8.5 

4.2 	4.6 	8.2 	9.9 	6.7 

9.1 	3.9 	2.0 	1.6 	1.8 

10.6 	8.3 	5.1 	1.8 	6.4 

8.3 	2.4 	3.4 	-0.2 	7.6 

1.4 	4.4 	2.6 	4.0 	6.1 

13.3 	10.8 	16.3 	16.2 	10.8 

T*LEAU 3. Ventes au detail, non-désaisonnalisées, solon I.e groupe do cu.oerce et la region 
(estiations traaestriol].es) 

5.1 4.4 5.3 6.6 -0.7 

8.4 9.7 4.6 2.7 2.0 

5 6.6 9.1 7.7 9.5 4.1 

13.7 10.6 4.7 3.2 -1.2 

7.0 6.4 7.5 6.9 4.6 

1.4 9.3 6.0 0.7 1.9 

5.5 4.6 5.1 3.3 1.5 

9.9 1.3 3.3 11.8 -2.4 

2.7 2.2 12.0 16.3 14.3 

5.9 1.6 -0.6 2.2 11.6 

-40.2 -43.3 -46.2 -7.3 3.0 

10.3 0.8 -1.0 3.3 6.6 

-4.2 3.0 -25 -10.1 -11.6 

5.3 5.7 12.5 14.6 0.1 

- - -11.3 -10.3 -9.8 -7.5 

-8.4 11.2 19.7 18.5 8.3 

7.2 7.0 4.8 4.9 -4.3 

25.7 11.5 8.3 2.4 -8.7 

-5.5 -3.5 1.7 14.4 -0.8 

S 
;.; 

Canada 

Supermerchés dalim.ntation it épiceries 1 

Tous les autres megasins d'alimsntation 2 

PharICjBS at megasins di médicaments brevetü 3 

tgasins de chaussures 4 

Ilagasins de vêtesente pour homees 5 

lagasins de vetsments pour dames 6 

Autres .lagasins de vi*sments 7 

Plagasins di miub].as at d'appareils menagers 8 

Ptagasins daccessoiris d'amsublement 9 

Concessionnaires di véhicules automobiles 10 
it recreat ifs 

Stations-service 11 

Magasins di picis it d'accsssoires pour 12 
automobiles it services 

Magasins do iarchandius diverass 13 

Autres magasins di produits s.mi-durables 14 

Autres magasins di produits durables 15 

Autras mogasins di vents au ditail 16 

Total, ense1e des sagasins 17 

Terre -Neuve 

Superoarchés d'alimentation at épiceri.s 1 

Tous las autres megasins dalimontation 2 

Pharmacies at magasins do medicamsnts brevetés 3 

Plagasins di chaussures 4 

Magasins de vft.msn+s pour homess 5 

Magasins de vétements pour dames 6 

Autres magasins de vétements 7 

Magasins de meubles at dapparails .énagers 8 

tiagasins d • accasso iras d • amsublem.nt 9 

Concessionnaires de véhiculas automebilas 10 
it récréatifs 

Stations-service 11 

Magasins do pic.s at dacc.esoires pour 12 
automob 1 Is s at services 

Magasins di merchandises diversas 13 

Autres mogasins do produits semi-durables 14 

Autres logasins do produits durables 15 

Autres magasins de vents au detail 16 

Total, ensemble des magasins 	17 

	

1,0 	2.6 	0.5 	-1.2 	-0.1 

	

10.0 	8.4 	10.5 	11.1 	 6.5 
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TABLE 3. Reta3.l Sales, Not Seasonally Adusted, by Trade Group and by Regnn (Quarterly 
Eat iantes) n Sales 

Venles 

	

Quarter 41 	Quarter 3 	Quarter 21 	Quarter I 	Quarter 4 

	

19941 	1994 	19941 	1994 	1993 
Trimestre 4jTrimestre 3 TrimesLre 2jTrimustre I Trimestre 4 

millions of dollars - millions de dollars 

	

55.6 	57.0 	 50.9 	 46.9 	 51.5 

	

16.9 	 16.6 	 16.7 	 15.7 	17.8 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

5.5 	6.8 	3.6 	2.2 	5.2 

	

8.3 	7.3 	6.3 	5.1 	8.1 

	

1.9 	2.4 	2.3 	1.7 	2.4 

	

40.9 	40.6 	53.1 	34.5 	35.9 

	

23.1 	28.3 	22.8 	21.7 	25.1 

	

14.3 	13.8 	14.3 	10.2 	14.3 

32.0 23.7 21.6 16.4 32.5 

11.2 11.0 9.1 6.2 10.4 

4.0 3.0 2.4 2.0 4.3 

12.7 15.5 11.4 8.9 12.3 

236.2 234.9 222.2 176.8 229.3 

474.6 488.7 460.4 410.5 436.4 

127.8 111.7. 108.4 112.0 126.9 

11.7 9.3 8.9 6.7 11.2 

16.6 7.5 7.8 5.4 15.2 

39.0 27.6 26.1 19.0 40.3 
39.6 26.7 21.5 17.8 35.4 

50.6 42.0 38.5 36.5 53.0 

16.7 14.6 12.6 8.7 12.8 

297.9 331.9 417.2 312.2 278.1 

125.1 140.0 139.0 139.7 174.0 

85.1 77.6 85.7 57.9 82.6 

266.2 170.7 162.1 126.7 263.6 

70.3 52.5 48.7 37.8 63.9 

41.2 25.8 23.6 18.8 40.5 

108.9 106.0 94.5 73.8 108.0 

1,797.7 1,657.0 1,675.6 1,398.5 1,759.2 

Trade Group 

No 

Prince Edvard Island 

I Supermerkats and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and srvices 

13 General merchandise Stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing s+ores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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3.0 	-0.5 	3.5 	6.6 	4.9 

	

8.8 	7.1 	4.6 	1.8 	-2.8 

0.7 3.2 0.1 7.0 -0.9 

4.0 5.7 10.6 31.0 18.9 

9.3 6.5 - - 4.3 0.5 

-3.3 -0.9 -6.8 -2.5 3.5 

11.8 15.2 8.4 4.4 4.0 

-4.5 3.4 2.8 7.1 5.1 

31.2 20.4 17.8 -4.3 -13.3 

7.1 -3.0 2.4 24.0 10.5 

-28.1 -22.5 -13.3 1.5 10.3 

3.1 2.7 8.5 11.7 27.4 

TABLEAU 3. Ventes au detail, non-désaAsonnalisées, selon I.e groie de cercr et la region 
(estiaations trioestrielI.es) 

C 	Change from previous year 

Variation par rappor+ i l'anne préc6d.n+o 

Quarter 4! Quarter 3 Quarter 21 Quarter I Quarter 4 
19941 	1994 	 19941 	1994 	 1993 

Trim.s*ro 4ITrimes*re 3 Trimes+.re 2llrimes*ro I Triums*re 4 

Per cent - pourcenfage 

8.1 	 -0.8 	 -1.1 	 2.0 	 7.0 

Croupe do coierce 

N o  

tIe-du - Prince - tdouard 

Supormarchs d'alimen+ation at épic.ri.s 	 1 

. 

. 

-1.4 5.3 3.9 11.3 3. 

7.3 -14.5 -3.8 17.0 24.9 

-6.7 -7.6 10.9 -1.8 -11.5 

2.8 8.8 1.6 -5.5 -11.8 

1.0 -0.7 -1.2 3.6 2.9 

10.1 4.7 1.8 12.4 22.5 

1.6 -1.9 -4.1 -4.5 -9.5 

0.8 -0.2 0.6 3.8 0.3 

bus las autres magasins d'alim.n*a*ion 2 

Pharmacies at magasins de .ódicamants br.votés 3 

tgasins do chaussuras 4 

Pgasins do vêtements pour ho..ms S 

Igasins do vatements pour dames 6 

Autres magasins ci. vêtomsn+s 7 

Magasins do m.ubl.s at dappar.ils minagurs 8 

Magasins dacc.ssoires dameub].ament 9 

Concossionnaires do véhiculas automobiles 10 
at recrea*ifs 

Stations-service 11 

gasins do pilces at d'accessoir.s pour 12 
automobiles at services 

Plagasins do marchandises divorces 13 

Autres .iagasins do produils s.i-durables 14 

Au*r.s .lagasins do produits durables 15 

Autras magasins do vents au detail 16 

Total, ensemble des 	agasins 17 

Nouve lie -tooss. 

SuporumrchCs d'alimsn'tation at epic.ri.s 1 

Tous l.s autrus .mgasins dalimanlation 2 

Pharmacies at ..gasins do medicaments brovets 3 

Magasins do chaussures 4 

Magasins do vêtemonts pour houmes S 

liagasins do vêtaments pour dames 6 

Autres umgasins do vit.msnts 7 

liagasins do meublos at dapparoils managers 8 

Magasins daccossoiros domeublement 9 

Concessionnairos do v6hjcules automobiles 10 
ct rIcreatifs 

Stations-service 11 

Ilagasins de picos at daccessoiros pour 12 
automobiles of services 

Magasins do merchandises div.rs.s 13 

Autres umgasins do produits somi-duroblos 14 

Autres uagasins do produits durables 15 

Autres .mgasins do vents au detail 16 

-4.9 -1.2 0.8 2.5 4.3 

x X X x x 
x x x x x 

6.6 29.6 27.4 14.4 15.6 

2.6 18.6 14.6 23.6 22.9 

-20.8 16.7 6.1 28.8 13.7 

13.9 -1.1 12.2 8.3 0.1 

-7.6 -11.5 -6.5 9.3 9.3 

0.5 -1.3 4.6 8.3 3.9 

2.2 	- 	1.2 	7.4 	4.1 Total, ensemble des magasins 	 17 
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TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estisates) S Sales 

Vontes 

Quarter 4Quarter 31 Quarter 2 Quarter 1 Quarter 4 

	

1994 	19941 	1994 	1994 	1993 
Trimestre 4 Trimestre 3lTrimestrs 2 Trimestre 1 Trimestre 4 

millions of dollars - millions do dollars 

	

322.2 	333.9 	326.3 	321.9 	357.6 

	

113.5 	96.5 	94.2 	88.2 	91.3 

	

10.8 	8.0 	8.1 	5.2 	9.2 

	

12.7 	7.3 	8.4 	5.3 	15.5 

	

32.9 	23.3 	21.8 	15.3 	32.6 

	

25.1 	18.2 	15.2 	13.0 	27.7 

	

51.3 	36.8 	33.8 	30.6 	48.0 

	

13.1 	11.2 	10.1 	7.6 	11.1 

	

229.0 	239.5 	324.9 	240.9 	246.7 

111.9 122.9 108.9 95.4 107.5 

91.1 83.0 80.4 56.5 76.5 

203.8 135.9 139.8 106.2 196,1 

42.2 33.5 32.9 20.8 40.0 

33.5 21.7 19.5 13.7 27.8 

67.1 63.9 54.5 42.4 66.3 

1,367.0 1 1 243.6 1 0 288.9 1,069.2 1,383.6 

3,494.3 3,552.6 3,583.5 3,322.2 3,466.9 

742.5 73.6 767.4 713.4 799.8 

186.9 149.3 155.8 95.2 175.3 

151.6 99.8 118.7 73.8 147.6 

323.9 279.1 280.0 195.4 292.2 

418.7 335.6 317.8 224.6 363.7 

633.4 564.3 526.8 380.6 581.3 

151.2 143.6 144.1 96.6 140.1 

2,341.7 29779.0 3,595.3 2,353.2 22282.3 

762.1 818.2 728.6 670.8 720.6 

849.7 729.5 818.9 389.6 776.4 

13454.6 1,078.9 12116.0 860.7 12361.8 

487.1 468.7 465.3 285.5 419.2 

344.2 275.6 275.6 207.7 299.9 

541.7 436.5 461.6 333.8 489.2 5 
13,250.3 12,783.5 13,632.2 10,690.6 12,628.6 

Trade Group 

No. 

New Rrunswck 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S M.n's clothing stores 

6 *men's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and pat.nt medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Autometive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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-7.2 -1.6 4.5 6.0 13.3 

6.6 7.1 4.0 6.8 7.0 

2.7 8.5 4.5 5.0 5.6 

10.8 9.2 7.3 13.3 5.8 

15.1 5.5 2.8 2.5 -6.5 

9.3 -1.3 -2.3 -6.5 4.0 

7.9 4.0 -3.7 6.9 6.0 

2.6 1.6 13.8 19.2 8.5 

5.8 12.8 3.2 2.4 0.4 

9.4 5.2 4.4 7.7 5.3 

6.8 8.4 10.2 13.1 8.3 

16.2 15.6 15.3 2.4 1.5 

14.8 12.1 12.2 11.7 9.7 

10.7 8.6 8.5 6.8 0.2 

TABLEAU 3. Ventes au detail, non -désaisonnalisêes, salon is groups de cae roe at is région 
(estiaations traastrielles) 

Change from previous year 

Variation par rapport i lanné. prIcédente 

Quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 
1994 	1994 	1994 	1994 	1993 

Trimestre 4 Triuiestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

Groupe do comeerce 

N
o 

S 

Per cent - pourcentage 

-9.9 	-8.5 	-5.4 	0.4 	2.5 

	

0.3 	-4.0 	0.1 	5.4 	3.8 

	

0.8 	6.6 	7.1 	6.4 	2.9 

4.9 	5.0 	8.0 	8.8 	5.1 

Nouveau -Brunsek 

Supermerchés dalimantation at épicari.s 1 

Tous los autres .gasins dali.entation 2 

pKarucies at megasins de medic.maits brevetés 3 

Pgasins de chaussures 4 

Magasins de vétements pour homees S 

liagasins do vêtements pour dames 6 

Autres magasins de vitements 7 

Pgasins do meubl.s at dappareils ménag.rs 8 

Plegasins daccessoires dauieublsment 9 

Concessionnaires do véhicules automobiles 10 
at récreatifs 

Stations-sarvic. 11 

Plagasine do pièces at dacc.ssoir.s pour 12 
automobiles at services 

Pgasins do merchandises div.rs.s 13 

Autres magasins de produits semi-durablas 14 

Autros magasins de produits durabl.s 15 

Autres magasins do vsnte au détsil 16 

Total, ensemble des megasins 	 17 

Quebec 

Supermerchés d'alimentation at ópic.ri.s 1 

Tous los autres ugasins dalimsntation 2 

Pharmacies at lagasins do madicaments br.vetis 3 

t'gasins do chaussur.s 4 

tiagasins de vftements pour houies 5 

Plagasins do vitauants pour dames 6 

Autrss magasins do vitoments 7 

Pgasins do meubiss at dappareils minagers 8 

Plagasins d'acc.ssoirss d'ameublem.nt 9 

Concessionnaires de véhicules automobiles 10 
at recréatifs 

Stations-service 11 

Pgasins do pièces at daccessoires pour 12 
automobiles at services 

Ptagasins de merchandises diverses 13 

Autres Igasins de produits 5ami-durablos 14 

Autres magasins do produits durables 15 

Autr.s magasins do vents au detail 16 

Total, ensemble des magaslns 	 17 

24.3 21.9 19.2 19.1 12.0 

17.6 16.7 24.1 23.4 13.9 

-18.3 -4.7 9.5 -4.2 11.3 

0.8 1.7 -3.0 1.9 10.4 

-9.4 -11.9 -8.7 -10.4 -17.2 

6.9 7.5 1.7 -2.6 -2.2 

18.0 14.0 3.6 4.9 6.3 

-7.2 -17.5 -5.0 9.3 8.2 

4.1 -0.4 6.9 9.3 15.4 

19.1 18.9 13.3 7.7 -0.6 

3.9 1.3 8.9 13.1 -0.3 

5.5 -5.6 -4.4 -6.5 -8.6 

20.6 26.7 14.6 5.0 -3.7 

1.2 -7.3 -12.0 -6.8 6.1 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Regisrn (Quarterly 
Estaaates) 

Sales 

	 1~ 
Ventas 

Trade Group 	
Quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 

1994 	1994 	1994 	1994 	1993 
No 	 Trimestre 4 Trimastre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 
Ontario 

1 Superanrkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Manitoba 

1 supersmrkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

3,991.5 3,946.7 4012.7 3,665.3 33,865.9 

1,236.3 1,140.3 1 1 128.3 1 1 085.5 1 1 220.5 

200.3 164.1 176.8 123.3 188.3 

281.2 156.4 188.5 132.8 276.9 

507.9 375.2 379.9 258.6 466.1 

573.7 443.5 368.8 273.8 515.7 

1,016.9 824.3 735.0 666.0 972.5 

266.8 246.2 224.2 185.7 244.5 

4,686.5 4,523.7 5,415.6 3 0 958. 4,024.4 

1,305.8 1,388.3 1,331.6 1,243.3 1,312.9 

1,271.1 1,152.4 1,227.9 982.1 1039.6 

2,764.6 1,841.4 1,825.1 1,452.7 2,596.3 

844.0 651.7 650.7 470.8 814.9 

745.7 549.4 528.1 397.8 682.7 

1,430.2 1,302.0 1,135.4 876.6 1,251.0 

21,539.1 19,140.6 29,649.5 16 1 049.6 19,892.6 

479.4 476.9 474.5 455.1 477.6 

72.4 63.5 64.8 61.6 71.3 

14.8 10.0 10.7 8.3 12.4 

21.0 11.6 13.6 9.7 21.6 

37.7 29.6 31.9 23.3 41.2 

51.2 37.3 33.5 26.9 48.8 

82.6 58.7 55.8 50.6 77.4 

13.9 13.2 13.4 9.6 14.7 

352.0 344.7 407.1 312.9 321.4 

163.3 169.6 147.0 136.1 147.5 

93.3 86.4 95.6 73.8 95.1 

325.3 225.0 226.1 187.9 302.3 

61.8 45.0 50.6 37.1 58.8 

72.3 50.2 46.5 33.9 56.5 

97.1 79.2 74.5 62.8 88.9 

1,963.1 1,725.5 1,769.8 1,512.2 1 1861.5 
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Change from previous year 

Variation par rapport a lannIc précédente 

	

Quarter 4 	Quarter 31 Quarter 21 	Quarter 1 	Quarter 4 

	

1994 	- 	19941 - 	19941 	1994 	 1993 
Trimestre 4 Trimestre 3lTrlmes*re 2lTrimestre 1 Trimestre 4 

Per cent - pourc.ntage 

	

3.3 	2.2 	3.5 	2.7 	2.4 

	

1.3 	1.5 	-0.6 	-1.0 	3.8 

	

6.3 	 7.7 	 14.2 	 15.1 	 10.5 

	

1.6 	0.9 	8.4 	12.3 	4.8 

	

9.0 	3.5 	3.3 	-2.5 	-2.8 

	

11.2 	11.4 	8.7 	3.2 	14.7 

	

4.6 	2.2 	1.9 	-4.8 	5.3 

	

9.1 	13.4 	17.4 	4.9 	1. 

	

16.5 	12.3 	17.2 	18.2 	14.6 

. TAMLEAU 3. Ventes au detail, nan-dCsaiscnnalisées, se]on le groupe do co.uerce ot Ia region 
(estaations traestrielles) 

6.5 2.8 4.1 4.1 -1.1 

3.6 10.1 5.1 1.2 -0.4 

9.2 9.1 3.5 4.3 -1.6 

14.3 11.3 2.6 2.4 -4.7 

5.3 6.5 7.3 5.9 3.5 

0.4 -0.3 -0.4 5.1 4.7 

1.6 -2.1 -2.6 -2.9 -7.5 

19.1 0.9 5.4 8.5 1.7 

-2.9 -2.9 1.3 4.8 5.6 

-8.7 -9.1 -4.2 -2.8 3.6 

5.0 9.3 2.8 -3.0 5.5 

6.7 -5.6 6.9 3.6 13.5 

-5.2 2.4 21.2 17.2 32.4 

9.5 4.1 13.7 6.9 5.6 

10.7 13.4 4.1 1.1 -5.1 

-2.0 -4.3 3.7 9.4 6.8 

7.6 4.2 4.8 8.5 1.2 

5.1 -2.9 -9.4 8.9 -1.0 

27.9 12.7 1.9 1.6 1.4 • 11:7 

::: 

Ontario 

Supermerch6s dali,ntMion at épic.ries I 

bus las autres magasins dalimentation 2 

Ptarmscies at ingasins de medicaments brevetés 3 

Pga;ins de chaussures 4 

Kagasins de vétements pour houmms 5 

gasins de vét.men*s pour dames 6 

Autres magasins de vétements 7 

Ilagasins de meubles at d'appar.ils ménagers 8 

Plagasins d'accessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récrIa*ifs 

Stations-service 11 

Pgasins de pieces at d'accessoires pour 12 
automobiles at services 

Pgasins do merchandises div.rses 13 

Autres .ogasins de produi+s s.mi-durables 14 

Aufres magasins de produits durabl.s 15 

Au*res magasins de vente au detail 16 

Total, ensemble des magasins 17 

Nsnztoba 

Suparunrchés dalimentation at Cpic.ries I 

Tous las autres magasins dalimantation 2 

Pharmacies. at magasins de medicaments brevetés 3 

Plagasins de chaussures 4 

Igasins de vétements pour hou.ies 5 

Ptagasins de vét.ments pour dames 6 

Autr.s logas ins de vétements 7 

Magasins de mubles at depparils managers 8 

t'gasins daccessoires dameublemsnt 9 

Concessionnairas de véhicules automobiles 10 
at recreatifs 

Stations-service 11 

Magasins de pieces at daccassoires pour 
automobiles at services 

12 

Magasins de merchandises diverses 13 

Autr.s magasins de produits semi-durables 14 

Autres magasins de produits durables 15 

Autres megasins de vents au detail 16 

Total, ensemble des magasios 	 17 

Groupe de coimrce 

N' 

	

-0.5 	-0.4 	-0.1 	-2.7 	-5.8 

	

11.5 	11.2 	14.1 	13.8 	7.0 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reg3On (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 4 Quarter 3T Quarter 2 Quarter I Quarter 4 

	

1994 	1994 	1994 	1994 	1993 
Trimestre 4 Trimes*re 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

372.1 	371.6 	369.0 	333.2 	368.6 

	

108.3 	105.1 	108.5 	98.7 	103.6 

	

12.4 	9.4 	9.9 	6.8 	9.5 

	

18.3 	10.0 	12.3 	8.7 	15.9 

	

30.2 	23.3 	24.0 	17.7 	29.3 

	

41.8 	28.7 	24.3 	20.8 	37.2 

	

68.2 	48.5 	44.6 	40.9 	55.1 

	

17.6 	16.4 	15.3 	13.2 	16.8 

	

369.9 	324.8 	359.5 	286.5 	305.1 

133.2 145.5 129.2 113.6 124.0 

130.4 127.8 131.1 87.0 93.2 

260.9 196.9 199.2 160.3 245.0 

61.9 43.6 50.1 35.9 62.8 

48.4 38.3 41.3 29.5 56.8 

78.4 75.2 73.8 53.6 83.6 

1,764.1 1,575.8 1,602.8 1,315.4 1 1 618.0 

1,385.7 1,367.4 1,347.7 1,282.2 1,357.6 

299.0 261.1 268.0 278.7 330.8 

45.4 38.8 33.1 24.0 33.2 

75.5 40.3 44.6 35.7 74.3 

134.5 97.0 89.6 69.6 116.0 

164.1 128.5 109.5 88.7 154.7 

332.4 258.2 252.3 228.3 321.3 

57.8 61.8 57.8 53.9 68.5 

1,103.0 1,219.3 1,506.2 11052.0 1 3,001.4 

389.5 457.9 389.0 333.7 382.3 

388.6 367.1 381.9 290.0 332.8 

750.1 525.0 523.3 433.0 738.3 

227.0 189.4 184.2 139.9 229.7 

209.7 174.4 149.5 113.3 196.4 

406.1 343.4 275.2 197.3 288.1 

6,010.4 5 1 565.5 5,648.0 4,652.4 5,672.6 

Trade Group 

140. 

Saskatchewan 

I Superimrkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stor.s 

4 Shoe stores 

S Men's clothing stores 

6 Nonen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Superiorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Per cent - pourcentage 

1.0 0.1 3.9 1.1 5.7 

4.6 17.3 21.2 10.1 13.2 

29.8 13.3 15.2 5.0 3.4 

14.9 16.9 31.1 15.8 0.6 

2.9 1.4 -12.9 -21.4 -11.9 

12.1 3.8 -8.8 -13.0 0.4 

23.7 24.0 28.4 14.8 19.4 

5.0 5.3 1.6 5.9 -3.7 

21.2 11.1 12.1 14.9 26.9 

7.8 8.8 7.4 5.5 6.5 

39.9 35.3 34.9 23.4 4.7 

6.8 12.2 14.9 10.6 2.7 

-1.3 -6.5 -2.5 -6.7 -2.0 

-14.8 -8.2 5.0 -2.7 6.0 

-6.2 13.7 14.6 6.5 15.4 

9.0 90 10.8 6.9 8.7 

2.1 4.0 5.9 8.8 13.6 

-9.6 -6.9 0.3 6.0 8.0 

36.8 26.7 14.5 10.2 6.3 

1.7 -8.5 -0.8 5.8 14.6 

15.9 -9.9 -11.3 -5.6 4.6 

6.1 6.8 6.7 0.3 24.7 

3.4 -3.3 -0.5 8.1 21.0 

-156 2.3 1.1 14.1 13.0 

10.1 21.9 30.1 19.2 14.7 

1.9 6.6 2.4 -1.1 8.5 

16.8 15.2 20.2 16.0 8.0 

1.6 -0.7 -3.1 -1.9 -17.7 

-1.1 0.7 -13.7 -4.1 -3.3 • 41.0 26.8 :1: 

Saskatchewan 

Supermarchas dalimentation at epic.ries 1 

bus las autres magasins dalimentation 2 

Pharmacies at magas ins de midicaments breveLés 3 

Magasins de chaussuras 4 

Pgasins de vétaments pour houmies S 

Pgasins de vétements pour dames 6 

Autres magasins da véLem.nts 7 

Pgasins do maubiss at d.ppar.ils ulunagars 8 

Hagasins claccessoiras d.u,eublament 9 

Concessionnaires do véhicules automobilas 10 
at recreaLifs 

Stat ions-sarvic. 11 

Hagasins de pieces at daccessoiras pour 12 
automobiles at sarvices 

Hagasins da marchandis.s diveraas 13 

Autres magasins de produits sami-durablas 14 

Autres magasins de produits durablss 15 

Autrss magasins cis vent. .0 detail 16 

Total, ensele des .agasns 17 

Alberta 

Superuierchés dalim.ntation at epicaries 1 

bus las autres magasins dalimontation 2 

Pharmacies at magasins de midicaments brevetis 3 

Hagasins de chaussures 4 

Hagasins de vetements pour homees 5 

Hagasins de vitements pour dames 6 

Autras magasins de vitemants 7 

Plagasins de .eublas at d.ppar.ils minagers B 

Hagasins daccessoiras d'amsublam.nt 9 

Concassionnairas de vehicules automobiles 10 
at recriat ifs 

Stations-service 11 

Hagasins de pieces at dacc.ssoiras pour 12 
automobiles at services 

Plagasins de merchandises divsrs.s 13 

Autras magasins de produits semi-durablas 14 

Autres magasins de produits durablas 15 

Autres uiegasins de vents au ditail 16 

Total, enseuble des .agasMs 	 17 

TAkLEMJ 3. Ventes au dtai1, non-désaisonnalisées, se]on le gro%e de coserce at la region 
(estinations tr]aestrielles) 

Change from previous year 

Variation par rapport i 1 1 anne précédente 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1994 	1994 	1994 	1994 	1993 

Trimetre 6 Tri..s+re 3 Trimsstre 2 ITrimostre I ITrimestre 4 

Groups de coonerce 
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TABLE 3. Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Regon (Quarterly 
Estiaates) 

Sales 

Vantes 

Quarter 41 Quarter 31 Quarter 21 quarter 11 Quarter 4 
19941 	19941 	1994 	 1994 	 1993 

Triu,.strs 4llrimeskre  3[Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

Trade Group 

No 

British ColLbia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 general .erchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stares 

Yukon and Northeest Terr1toras 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homan's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

1,818.5 1,766.2 11689.8 1,542.7 19637.1 

441.0 372.7 362.0 361.5 428,7 

60.3 55.7 51.8 41.9 52.2 

92.7 54.9 54.4 42.9 76.8 

166.2 132.5 118.3 93.8 146.4 

202,0 158.7 128.4 109.0 175.6 

443.5 340.0 312.3 282.4 366.7 

108.7 99.3 90.1 89.0 127.3 

1,635.5 1,848.2 1,805.3 1,398.1 1 1 258.1 

499.3 566.5 490.1 421.2 485.2 

313.8 313.0 307.1 283.4 325.9 

1,018.8 740.3 728.9 603.9 1,001.6 

353.4 292.1 286.5 202.2 298.3 

303.7 252.0 247.2 215.1 324.5 

479.7 445.8 401.0 334,5 441.0 

8,084.6 7,570.0 7,1.7 6,119.5 7,266.0 

45.6 45.3 44.3 37.9 42.1 

x x x x x 
x x x x 

0.9 0.8 0.9 0.6 1.2 

3.3 3.5 3.3 3.0 4.2 

1.4 1.3 1.3 1.1 1.5 

16.8 18.2 20.6 15.6 16.0 

57.6 49.5 52.2 43.4 54.0 

7.3 6.9 5.8 4.1 6.2 

179.5 174.7 172.1 141.0 168.7 
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TABLEAU 3. Ventes au detail, mon-dCsaisonnalisêes, se1n le groupe de conmarce et Ia region 
(estamations tramestrielles) 

. 
Change from previous year 

V.riation par rapport a lannI. prcód.nte 

Quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 
1994 	1994 	1994 	1994 	1993 

Trimsstre 4 Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

Groups de comeerce 

m e 

Per cent - pourc.nL.g. 
©olasbie -8ritannyue 

11.1 8.8 10.0 7.3 6.6 Superearchés dali.entation at épiceries I 

Tous lea autres magasins dalimentation 2 

2.9 3.2 5.9 11.3 15.4 Pharmacies at magasins de médicaiwnts brevetés 3 

15.6 15.8 15.1 13.9 9.5 Hagasins de chaussures 4 

20.7 22.0 24.3 17.9 10.2 Pgasins do véteiments pour ho.s 5 

13.5 12.4 6.8 4.7 7.4 Pgasins de véleumnis pour dames 6 

15.0 15.6 11.6 4.6 7.0 Autres .mgasins de vêtements 7 

21.0 13.1 19.2 11.4 7.7 Igasins de umubles at dapparails ménagers 8 

-14.7 -13.5 -16.8 -5.9 13.3 Piagasins daccessoir.s dameublament 9 

30.0 27.6 18.8 7.0 1.6 Concessionnaires do véhicules automobiles 10 
at recreatifs 

2.9 0.7 -1.0 -7.0 4.4 Stations-service 11 

-3.7 -5.0 -2.5 2.4 3.6 Pgasins de pieces at daccossoires pour 12 
automobiles at services 

1.7 5.7 5.8 8.4 2.0 liagasins do merchandises diveress 13 

18.5 15.5 7.8 12.2 1.2 Autres magasins do produils sami-durables 14 

-6.4 8.8 21.7 32.0 21.5 Aufres megasins de produils durables 15 

8.8 6.5 8.3 6.6 4.9 Autres megasins de vents au datail 16 

11.3 11.2 9.9 6.8 6.3 Total, ensele des .agasns 17 

Yukon at Territores du Nerd-Quest 

8.2 6.2 10.1 11.1 12.7 Supermorchés dalimentation at épiceries I 

Tous lea autres magasins d'alimentation 2 

Pharmacies at mogasins de médicaments brevetés 3 

X X X X Piagasins de chaussures 4 

X X X X X Ilagasins de vétements pour hoimes 5 

-23.8 -25.5 -8.5 -24.8 5.7 liagasins do vétements pour dames 6 

Autres umgasins do vétements 7 

-21.7 -7.5 5.0 22.2 28.9 Plagasins do meubles at d'appareils ménagers 8 

-7.7 -2.8 -12.5 -11.2 21.8 Plagasins daccessoires dameublement 9 

5.3 0.8 14.0 13.8 2.7 Conc.ssionnairss do véhicules automobiles 10 
at recréatifs 

Stations-service 11 

Piagasins cle pieces at daccessoires pour 12 
automobiles at services 

6.7 8.7 12.0 18.9 7.5 Magasins do merchandises diversas 13 

18.9 7.7 8.1 14.3 4.6 Au+res ulagasins de produits semi-durables 14 

3.5 3.5 -0.6 -1.0 4.8 Aulr.s utagasins de produits durables 15 

1.2 - - -11.1 1.4 11.2 Autres •mgasins de vents au detail 16 

6.4 63 8.8 12.4 8.2 Total, ensele des .agacins 17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regzon (Quarterly 
Estiaates) 

Sales 

Ventes 

Quarter 4 Quarter 31 Quarter 2 Quarter I Quarter 4 

	

1994 	1994 	1994 	1994 	1993 
Trimestre 4 Trimestre 3 Trimestro 2 Trimestre I Trimestre 4 

millions of dollars - millions de dollars 

	

13.1 	14.6 	14.6 	12.2 	13.8 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

1.3 	1.0 	0.7 	0.7 	1.5 

	

x 	 x 	 x 	 x 	 x 

	

6.5 	6.4 	8.7 	5.3 	6.9 

2:5 1:4 2.4 

50.3 54.5 52.5 39.7 51.8 

32.5 30.7 29.7 25.6 28.4 

x x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

2.0 2.5 2.6 2.3 2.7 

x x x x x 
10.3 11.8 11.9 10.3 9.1 

4.2 5.0 4.3 4.3 3.0 

x x x x 
4.3 3.4 3.3 2.7 

2.9 2.6 2.5 1.8 

x x x x 

129.3 120.2 119.7 101.3 

Trade Group 

No 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women • a clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Aufomo+iv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

x 
3.8 

2.8 

116.9 
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TAkLEAU 3. Vantos au d6ti1, non-désaisounalisées, solon 1e groupe do cmeerce et l.a region 
(estimations tri..estriellos) 

S Change from previous year 

Variation par rapport a l'annie prcédente 
Quarter 41 Quarter 3 Quarter 2 Quarter 1 Quarter 4 

1994 	1994 	1994 	1994 	1993 
Trimeetre 4 Trimestre 3 Trimestre 2 ITrimestre I ITrimestre 4 

Per cent - pourcenfage 

Groupe de coimerce 

N' 

-4.6 -8. -5.1 -6.6 

x x x 
X X X 

x x x x 
x x x x 

x x x 
-15.3 -14.7 -27.0 28.3 

X X x X 

-5.1 -2.1 7.5 -7.2 

X x x X 

26.0 1.1 11.1 11.7 • 
-5.8 -3.0 -2.7 

14.4 15.0 19.6 22.1 

x x x 
x x x x 
x x x 

x x x 
x x x 

-25.3 -4.2 20.0 20.5 

x x x 
13.2 2.3 19.3 28.7 

37.0 94.1 54.7 56.5 

x x x x 
14.4 15.5 6.0 15.7 

4.5 12.9 1.3 8.4 . x X 

10.6 13.0 15.0 19.7 

Yukon 

Superm.rch6s dalimentation it épic.ries 1 

Tous i.e eutres megasins d'aiimentetion 2 

Pharosciss at megasins de medicaments br.vetós 3 

Piagasine di chauseures 4 

Ptagasins di vteimn*s pour hoemes S 

Ibgasins di vtsments pour dames 6 

Autres ,mgasins de vêtements 7 

Plagasins de meubles at d'appareils mInagers 8 

Ilagasins d'accessoires damsublement 9 

Concessionnaires di véhicules automobiles 10 
at rIcrIatifs 

Stations-service 11 

Pgasins do places it d'accessoires pour 12 
automobiles of services 

Pgasins di m.rchandis.s diversos 13 

Aukr.s megasins di produits eimi-durablas 14 

Autr.s megasins di produits durabi.s 15 

Aj.ztris ugasins di vents au ditail 16 

Total, ensemble des .agas±ns 	17 

Territoires du Nord-Duest 

Supermarches daij.en+ation at Ipiciri.s 1 

Tous i.e autres imgasins dalimenIation 2 

Pharmeciss at megasins di medicsmsnts brevetés 3 

Pgasins di chaussures 4 

Hagasins di vètaments pour hos S 

tgasins di vè*ements pour dames 6 

Autres magasins di vêtements 7 

Pgasins di meubies it dappareils msnagire 8 

Magasins daccsssoires dameubiement 9 

Concessionnairas di véhicules automobiles 10 
it recreatife 

Stations-service 11 

Magasins di pièces it daccessoir.s pour 12 
autombilae if services 

Magasins di merchandises diversas 13 

Au*r.s msgasins di produits s.mi-durablas 14 

Autres magasins do produits durabies 15 

Autr.s .mgasins di vent* au d'taii 16 

Total, ensemble des msgas3ns 	17 

1.1 

x 
x 

x 

'C 

'C 

61.3 

'C 

4.4 

x 
4.6 

x 

1.2 

19.3 

x 
x 
'C 

x 
x 

15.8 

x 
1.4 

23.6 

x 
4.7 

19.0 

x 

11.7 
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TABLE 4. Retail Trade Sanpie Response Fraction and Coefficient of Variation (Current 
Periods) 	 0 

Response fraction 

Fraction do rponsa 

	

Beceth.rI 	Nouseber 	Octoberl 	Sepleeber 

	

19941 	1994 	19941 	1994 

	

Diceebrej 	Nov.thre 	Octobrej 	Septeebre 

Per cent - pourcentage 

No. 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 gasoline service stations 

12 Autouotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Reg]oCs 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Monitob. 

25 Saskatchewan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 

95.6 95.8 95.8 95.6 

88.0 92.3 92.7 92.1 

91.4 94.4 94.3 94.6 

95.0 98.5 98.4 98.7 

94.1 95.1 95.2 95.1 

94.8 93.2 92.8 94.2 

92.1 95.4 96.3 96.3 

95.6 93.7 95.8 94.8 

88.7 90.6 93.0 94.7 

95.4 98.0 97.7 98.0 

95.9 96.0 96.8 95.9 

90.1 91.9 916 93.9 

99.3 99.4 99.0 99.2 

91.3 94.4 94.5 96.2 

93.3 95.0 94.8 95.1 

96.8 97.0 97.8 97.8 

95.0 96.2 96.2 96.4 

96.8 97.5 96.5 96.7 

95.9 96.2 96.3 96.0 

96.5 96.8 97.0 97.5 

96.8 96.6 96.1 97.2 

95.4 96.3 96.4 96.3 

94.4 95.2 95.5 95.6 

95.8 97.0 96.3 96.4 

95.8 96.6 96.4 973 

94.9 96.3 96.5 96.5 

95.2 97.9 97.5 98.3 

87.0 91.2 91.1 91.6 

90.5 92.0 92.6 90.6 
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0 TABLEAU 4. Coerce do detail, 4 racticn do réponse do l'Cchantil]on et coeflicient do variation 
(pCriodes courantes) 

Coofficiant of variation 

Coefficient do variaf ion 

	

D.cei.r 	Novuther 	October I 	Septether 

	

1994 	 1994 	 19941 	1994 

	

Dóc.thra 	Nov..thro 	Octobr.j 	S.pt.thro 

Per conk - pourcontago 

N o  

. 

2.6 2.5 2.6 2.4 

6.6 6.2 5.8 6.0 

2.8 2.6 2.6 2.2 

3.9 3.7 4.3 4.1 

4.0 3.7 3.9 4.0 

3.3 3.8 4.2 4.1 

4.7 6.8 7.7 6.1 

4.8 4.7 5.0 4.6 

4.7 4.7 4.6 5.0 

4.7 4.6 4.7 5.0 

4.8 4.2 4.2 4.3 

3.3 3.2 3.1 3.0 

0.5 0.5 0.6 0.6 

4.0 3.8 4.4 4.3 

5.1 5.1 4.8 4.3 

2.2 3.1 2.4 2.9 

1.1 	 1.3 	 1.3 	 1.4  

Groupa de cercs - Canada 

Suporirchés d'alimentation at Ipiceri.s 	I 

bus las autres .gasins dalintation 	2 

Pharitoci.s at ugasins do médica.n+i brovotes 3 

Total, enssle des .agasns 	 17 

Pgasino do chaussurco 4 

Piagasins do voitements pour hoious 5 

Ptagasins do v6toutonEs pour da.es 6 

Autros .gasins do veto..nts 7 

Magasins do moublos at dapparoils minagors 8 

Pgasins daccessoiros damoubl.aont 9 

Concessionnair.s do vihiculos auto.bil.s 10 
at recroatafs 

Stations-service II 

Hagasins do piicss at daccossoiros pour 12 
automobiles at services 

Hagasins do .rchandises div.rsss 13 

Autros magasins do produits sami-durablos 14 

Autros magazins do praduits durablos 15 

Autrss magasins do vente au detail 16 

R8gions 

1.9 2.3 2.3 2.7 

1.7 2.2 2.1 2.1 

2.6 4.0 3.7 3.6 

2.1 2.4 2.6 2.4 

2.2 2.2 2.3 2.5 

2.4 2.8 3.1 3.2 

2.5 2.8 2.7 3.0 

2.2 2.4 2.6 2.4 

1.8 2.4 2.4 2.3 

1.8 2.0 2.1 2.1 

1.5 1.1 0.9 1.1 

2.5 3.2 2.0 1.4 

T.rre-N.uve 18 

lIe -du-Pr inc.-douard 19 

Nouvo1la-cosso 20 

Nouveau-Brunswick 21 

Quób.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Co].othie-Britanniqus 27 

Yukon 28 

Torritoiros du Nerd-Guest 29 
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4069.1 	4,155.2 

	

338.6 	321. 

	

996.0 	994.8 

	

149.9 	154.0 

	

157.0 	151.6 

	

346.3 	343.9 

	

398.2 	398.0 

	

788.9 	743.1 

	

192.5 	196.6 

	

4071.5 	4,122.1 

	

1,193.3 	1087.1 

	

1,031.2 	13025.7 

	

1,816.3 	1,798.2 

	

605.0 	613.2 

	

459.0 	478.7 

	

930.6 	940.8 

4,152.9 

340.5 

1,006.2 

150.0 

154.3 

342.9 

391.1 

758.6 

193.1 

4,089.5 

1,205.7 

1,005.2 

1,814.0 

611.1 

468.5 

942.0 

4,089,3 

324.2 

1,009.4 

140.8 

150.0 

335.4 

394.7 

730.9 

193.2 

4,021.8 

1,218.6 

968.4 

13755.8 

606.1 

455.8 

918.9 

	

4,170.5 	4,169.9 	4,156.4 

	

331.5 	316.8 	290.7 

	

1,010.1 	19009.3 	1,008.8 

	

160.9 	147.9 	1473 

	

154.5 	153.5 	154.5 

	

336.6 	331.5 	338.1 

	

399.9 	383.3 	382.5 

	

722.0 	720.5 	716.7 

	

195.8 	194.8 	188.4 

	

3,781.8 	3,734.9 	4,093.5 

	

1,213.7 	1 3,217.4 	1,202.9 

	

999.3 	997.3 	989.4 

	

1,824.4 	1,781.5 	1,806.7 

	

609.1 	598.7 	588.1 

	

479.6 	474.2 	476.4 

	

919.4 	913.6 	881.1 

17,743.5 17,624.5 17,625.8 17,313.2 17,309.2 17,145.0 17,621.7 

TABLE 5. Retail Sales, Seasonally Adjusted, by Trade Group and by Reqaon (Historical 
Estiates) 	 0 

	

Doceuthar Noved,er October SepL..ther 	August 	July 	June 
1994 	19941 	19941 	1994 	1994 	1994 	1994 

No. 	 Déceuthre Noveathrej OctobrejSeptethre 	AoGt Juillet 	Juin 

millions of dollars - millions de dollars 

Trade Group . Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 A*otive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

iS Other durable goods stores 

16 Other retail storas 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 

	

286.2 	286.3 

	

72.8 	72.1 

	

550.2 	549.4 

	

416.8 	420.8 

	

4,257.7 	4,228.9 

	

6,593.6 	6,569.6 

	

597.6 	589.7 

	

533.0 	536.5 

	

1,858.5 	1,845.7 

	

2 1520.0 	29468.6 

	

16.5 	16.3 

	

40.8 	40.5  

293.5 

76.3 

549.7 

415.5 

4,221.6 

6,505.4 

595.1 

547.S 

1,849.3 

2,515.5 

16.2 

40.0 

287.2 

71.5 

537.8 

391.5 

4,157.8 

6,418.3 

567.8 

528.8 

1 ,784.8 

2,512.5 

16.1 

39.1 

	

285.1 	287.3 	289.4 

	

70.9 	71.0 	72.0 

	

536.0 	542.7 	540.3 

	

409.6 	412.3 	422.1 

	

4,211.2 	4,156.8 	4,283.9 

	

6 3.370.3 	6,259.4 	6,412.3 

	

582.4 	574.5 	581.2 

	

521.2 	526.3 	519.1 

	

1,844.2 	1,838.7 	1,834.4 

	

2,422.9 	2,420.7 	2,411.9 

	

16.1 	16.0 	16.5 

	

39.2 	39.3 	38.5 
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TABLEAU S. Ventes au detail, désaisannalisêes, solon is groupe do cmerce et Ia region 
(estiatisrns historiques) 

Py 	Aprill 	Prch 	Februery January Doce,sr 
1994 	19941 	1994 	1994 	1994 	1993 
Pi 	Avril] 	tiers 	Fevri.r Janvier t}6ce.thrs 	 N o  

uijlljons of dollars - millions do dollars 

. 

4064.5 4,118.1 4036.4 4,106.6 4,089.3 4,061.3 

284.1 273.6 292.4 280.6 280.1 274.0 

12013.5 1,012.9 12021.6 1,005.5 1,014.2 994.4 

151.2 143.5 145.1 146.8 144.1 134.9 

154.2 156.2 156.2 152.2 153.9 148.8 

325.1 319.0 326.2 320.6 305.8 320.9 

364.1 362.5 389.7 350.2 349.7 351.8 

720.6 706.7 701.5 686.9 681.3 706.6 

192.6 192.6 195.2 193.9 191.9 193.0 

3,893.5 3,828.8 4,020.5 3,838.4 3,705.7 3,702.1 

1092.2 1,176.1 1,184.2 1,171.8 1,172.7 1,151.2 

969.4 994.6 989.6 974.9 1,009.0 933.8 

1,785.9 1,775.7 1 9840.7 12807.8 1,738.5 1,734.3 

585.0 580.0 558.2 560.3 563.4 564.3 

474.3 465.1 485.9 458.7 452.1 438.9 

874.7 851.1 854.7 853.1 847.9 823.8 

17,144.8 16,956.5 17,268.0 16,908.1 16,699.6 16,533.9 

	

285.1 	282.4 	287.4 	280.3 	283.9 	279.1 

	

72.2 	71.8 	73.6 	72.4 	75.7 	70.4 

	

530.9 	543.1 	566.1 	543.2 	549.8 	528.2 

	

413.2 	407.9 	417.0 	425.9 	423.7 	413.5 

	

4,223.8 	4,089.0 	4,200.4 	43,166.3 	4,192.2 	4,033.8 

	

6,281.9 	6,266.9 	6,399.4 	6,203.3 	6428.2 	69066.1 

	

554.8 	576.4 	587.0 	584.9 	565.6 	557.4 

	

512.6 	523.2 	506.2 	499.9 	497.3 	499.5 

	

19824.5 	1,823.4 	1,851.7 	1,770.7 	1,738.7 	1,767.6 

	

2,390.3 	2,317.2 	2,323.6 	29306.4 	2,289.6 	2,264.6 

	

16.7 	16.4 	16.7 	16.6 	16.6 	16.6 

	

38.7 	38.8 	38.9 	38.2 	38.4 	37.2  

Groups do cerce - Canada 

Suporiarchés dalimenfation of ipicerios 	 1 

bus las cuts-es megasins dalimentafion 	2 

pharmacies at megasins do medicamsnts bravekIs 3 

tiegasins do chaussures 	 4 

tiagasins do vêtomsnts pour hou.s 	 5 

Ilagasins do vefemsnis pour dames 	 6 

Aufros lagasins do vêtamenfs 	 7 

Plagasins do meubles of dappar.ils ménag.rs 	8 

Plagasins daccessoires dam.ubluasont 	 9 

Concessionnaires do véhiculos automobiles 	10 
of récréaIifs 

Stations-service 	 11 

Magasins do picos of daccessoirus pour 	12 
automobiles of services 

Ilagasins do marchandisos diversss 	 13 

Auti-es m.gasins de produils esmi-durables 	14 

Aufros magasins do produits durables 	15 

Aufres .agasins do vents au ditail 	 16 

Total, ensemble des .agasns 	 17 

Regions 

Terre-Neuve 
	

18 

lie-du-Prince-Cdouard 
	

19 

Nouvelle-Ecosse 	 20 

Nouveau-Brunswick 
	

21 

Québec 
	

22 

Ontario 
	

23 

Manitoba 
	

24 

Saskatchewan 	 25 

Alberta 	 26 

Cølothie-Rritannique 	 27 

Yukon 	 28 

Terriloires du Nord-Ouest 
	

29 



TASLE 4. Retail Sales, not Seasonally Ad3usted, by Trade Group and by Region (Historical 
Esticates) 

Decether Nove,er October Sep+either August I 	July June 
1994 1994 1994 1994 19941 1994 1994 

No. Dce.thre Nov.uthre Octobre Septeabre AoGtL Juillet Juin 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 4,683.0 3,969.9 4,065.5 4071.6 4,095.0 4,437.6 4,296.3 

2 All other food stores 419.0 304.2 330.3 327.6 336.8 351.7 306.8 

3 Drugs and patent medicine 1,242.7 986.5 1,011.2 12005.1 1,000.7 969.4 1,005.4 
stores 

4 Shoe stores 213.5 176.9 162.3 159.8 157.2 134.9 151.6 

5 Men's clothing stores 337.1 187.5 157.0 141.9 125.0 126.7 159.2 

6 Homen's clothing stores 586.8 367.1 345.0 359.8 321.1 324.9 340.2 

7 Other clothing stores 685.3 455.6 403.0 435.4 417.0 345.5 364.6 

8 Household furniture and 1,151.3 806.2 772.8 766.5 725.5 716.2 712.8 
appliance stores 

9 Household furnishings stores 237.9 215.9 200.2 203.0 211.8 201.3 202.3 

10 Motor vehicle and recreational 39402.4 3,851.3 3,938.6 3083.1 39895.7 3,949.3 4,873.2 
vehicle dealers 

11 Gasoline service stations 13,180.1 1072.9 12249.3 1,256.0 1,332.8 1,341.9 1,266.0 

12 Automotive earts, accessories 1046.2 1,134.3 1 3,007.2 956.4 19006.9 1,036.7 1,107.3 

13 

and service 

General merchandise stores 3073.5 2,249.3 1 9879.2 1,705.5 1,754.6 1,640.2 1,747.5 

14 Other semi-durable goods stores 974.6 652.1 579.3 601.1 626.0 598.7 631.5 

15 Other durable goods stores 922.2 484.2 418.9 456.3 482.1 467.7 478.5 

16 Other retail stores 1,464.0 899.0 902.1 932.6 942.9 1,024.6 946.0 

17 Total, all stores 21,819.6 17,912.9 17,421.7 17,461.5 17,431.1 17,467.4 18,589.3 

Regions 

18 Newfoundland 367.9 306.4 285.8 291.5 296.3 301.0 302.3 

19 Prince Edward Island 90.0 73.2 73.1 74.1 78.8 82.0 78.9 

20 Nova Scotia 694.5 562.8 540.5 547.1 546.5 563.4 581.6 

21 Now Brunswick 520.2 436.3 410.5 399.9 412.1 431.6 449.2 

22 Quebec 4042.2 4,179.0 4029.2 4,202.2 4,257.6 49323.7 4 3,659.1 

23 Ontario 8,294.4 6,776.8 6,467.9 6,480.4 6,275.5 6,384.7 6,870.9 

24 Meni+oba 764.1 609.1 590.0 570.4 574.8 580.3 615.2 

25 Saskatchewan 659.8 555.2 549.1 520.4 523.1 532.2 550.5 

26 Alberta 2,319.3 1,865.4 1,825.7 1,800.3 1,880.4 1,884.8 1032.2 

27 British Coluabia 3,100.0 2,492.8 2,493.8 2,520.2 2,527.5 2,522.3 2,487.4 

28 Yukon 18.5 15.6 16.2 16.3 18.8 19.4 19.3 

29 Northwest Territories 48.8 40.4 40.1 38.7 39.7 41.9 42.7 
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TALEMI 6. Ventes au d6ti1, ,n-dësaisonna1isées, scion is groupe de coouerce at is region 
(estioataons hitorzques) 

Itay 	Aprill 	Ilarch February January Docother 	Year 
1994 	19941 	1994 	1994 	1994 	19931 	1994 
PIai 	AvrilI 	Prs Février Janvier 0cothre1 

millions of dollars - millions de dollars 

. 

	

4,164.2 	4,173.5 	42107.7 	3,653.9 	3,904.1 	4,414.81 

	

293.2 	270.6 	282.9 	238.7 	233.0 	336.1 

	

995.7 	989.2 	19013.4 	912.0 	959.9 	1,259.5 

160.2 150.1 118.2 86.5 111.4 184.4 

150.3 144.5 116.4 86.6 114.7 311.4 

332.9 314.7 281.0 205.6 217.2 521.8 

336.9 333.3 312.5 224.7 252.2 600.9 

659.3 657.0 649.1 525.7 566.5 1,019.1 

	

191.0 	181.4 	177.4 	147.8 	144.7 	241.0 

	

4,809.4 	4,414.6 	4,242.2 	3071.2 	2,776.1 	3,115.9 

1,209.4 1,093.8 1,136.0 12027.3 19089.9 1,147.9 

12080.3 1,008.0 912.5 744.1 812.6 1,040.0 

. 1,701.2 19648.8 1,590.5 12248.8 13231.5 3020.0 

653.7 527.9 452.4 400.8 405.1 914.1 

456.1 414.6 375.5 323.6 344.4 882.9 

872.3 792.1 752.9 632.3 623.4 1,275.9 

18,066.2 17,114.2 16,520.7 13,529.4 13,786.8 20 9 285.8 

	

289.5 	281.0 	269.6 	217.9 	224.2 	358.5 

	

74.8 	68.5 	64.9 	53.8 	58.2 	86.2] 

	

550.5 	543.4 	528.4 	422.5 	447.6 	661.8 

	

432.3 	407.4 	395.4 	338.2 	335.6 	50O.3 

	

4,664.4 	42358.7 	4,064.1 	32284.2 	3,342.3 	4,618.3 

	

6,564.8 	6,213.8 	6 2 052.1 	4,965.1 	53032.4 	7,682.3 

	

580.7 	573.9 	566.4 	475.3 	470.5 	701.4 

	

527.1 	525.2 	488.6 	402.9 	423.9 	621.9 

	

1,888.5 	17827.3 	12771.9 	1,417.4 	1,463.1 	29185.3 

	

2,436.8 	2,261.5 	2,267.5 	11908.2 	1,943.8 	2,806.7 

	

17.4 	15.8 	14.4 	12.6 	12.7 	18.5 

	

39.2 	37.7 	37.4 	31.4 	32.5 	44.6 

. 

Groups do Commerce - Canada 

Supormarchis d'alimontaf ion at I 
iceries 

Tous los au+ros magasins 2 
d • alimontat ion 

Pharmacies at magas ins do mdicament 3 
br.v.t6s 

Ptagasins do chaussuros 4 

Hugasins do vitoments pour houmes 5 

Hagasins do vtemun*s pour dames 6 

Autros u.gasins do vst.monts 7 

gasins do meubles at d'appareils 8 
managers 

Plagasins daccessoires d'ameublomenI 9 

Concessionnaires do vihiculos 10 
automobiles at ricrütifs 

Stations-service 11 

Hagasins do pieces at dacc.ssoiros 12 
pour auto.obilas at services 

Plagasins do merchandises divorses 13 

Autrss magasins do produits semi- 14 
durabLss 

Autr.s megasins do produits durebles 15 

Autres megasins do v.nts au detail 16 

Total, ans]a des .agasuis 17 

Règons 

3,433.3 Tsrro-Neuve 
	

18 

870.1 1l.-du-Princo-douard 
	

19 

6,528.8 Nouvollo-Ecoss. 	20 

4,968.7 Nouvoau-Brunse ick 
	

21 

50,406.6 Qu6bec 	 22 

76,378.8 Ontario 	 23 

6,970.5 PbnItoba 	 24 

6,258.1 Saskatchewan 	 25 

21,876.3 Alberta 	 26 

28,961.9 Colo.th ic-Bri tanniqu. 	27 

196.9 Yukon 	 28 

470.5 Territoires du Nord-Ouest 
	

29 

49,722.3 

3,694.7 

12,091.3 

1,782.6 

1,847.0 

3,996.4 

4,566.0 

8,708.9 

2,314.6 

47,207.0 

14,355.4 

11,952.6 

21,570.5 

7,103.1 

5,623.9 

10,784.6 

207,320.7 
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Req ions 

Nefoundland 

Prince Edward Island 

Nova Scotia 

Now Brunswick 

Quebec 

Ontario 

Ilanitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northw.s+ Territories 

170.6 

38.2 

301.0 

229.2 

2,042.9 

3,695.2 

329.5 

283.1 

1,010.9 

1,389.9 

6.5 

27.7 

127.4 

25.9 

206.9 

167.2 

1,478.0 

2,506.4 

223.3 

200.0 

679.7 

939.4 

5.0 

22.1 

TABLE 7. Department Store Type Nerchand2se Sales, not Seasonally Adjusted, by Region 
(Current Periods) 	 0 

Sales 

Ventes 

	

Decether 	Novether 	Octoberl Septeeber Year-to-dal:e 

	

1994 	1994 	19941 	1994 	1994 

	

Déceuthr. 	Noveebre 	Dctobrej Septethre 	Cumulaf if 

millions of dollars - millions do dollars 

102.6 95.1 13161.7 

23.0 24.0 283.7 

171.8 167.5 2,015.7 

142.5 131.2 1,621.1 

1,375.2 1,385.6 162329.4 

22235.8 2,209.9 26,082.3 

200.1 182.0 21.292.5 

184.8 172.4 29150.1 

604.9 584.4 7,246.8 

861.0 856.5 102110.1 

5.1 5.1 59.9 

22.1 20.7 251.0 

Total 
	

9,524.9 
	

6,581.3 	591928.8 	5,B34.31 	69,604. 

TABLE S. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estioates) 

	

Deceth.r Noveuthor October SepIether 	August 	July 	June 
1994 	1994 	1994 	1994 	1994 	1994 	1994 

	

Déceebre Noveebre OcIobre Sepleebre 	AoG+ Juillet 	Juin 

millions of dollars - millions do dollars 

Regions 

Newfoundland 170.6 127.4 102.6 95.1 97.2 90.3 91.4 

Prince Edward Island 38.2 25.9 23.0 24.0 26.7 25.9 24.3 

Nova Scotia 301.0 206.9 171.8 167.5 164.9 156.0 160.0 

New Brunswick 229.2 167.2 142.5 131.2 135.1 126.0 134.4 

Quebec 23-042.9 1,478.0 1,375.2 1,385.6 1,400.9 1,346.0 1,433.9 

Ontario 3,695.2 2,506.4 2,235.8 2,209.9 2035.2 29047.4 2,170.7 

Initoba 329.; 223.3 200.1 182.0 189.7 172.4 186.1 

Saskatchewan 283.1 200.0 184.8 172.4 179.0 168.7 180.4 

Alberta 12010.9 679.7 604.9 584.4 624.5 565.5 580.0 

British Coluebia 12389.9 939.4 861.0 856.5 841.3 800.4 805.2 

Yukon 6.5 5.0 5.1 5.1 5.9 5.7 5.4 

Northwest Territories 27.7 22.1 22.1 20.7 20.6 21.1 21.7 

Total 9,524.9 6,581.3 5,928.8 5,834.3 5,821.0 5,525.5 5,793.6 
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. TA11AU 7. Ventes de .archandises genre grand .agasin, enn-dësaisonnalisêes, se]en Ia régon 
(périades courantes) 

Change from previous year 

Variation par rapport i Pannie précédente 
Decether Noveither October 	Septeuther Year-to-dat. 

1994 1994 1994 	1994 1994 
DIceuthre Novepre Octobre 	Septethre1 Cunjlatil 

Per cent - pourcentage 

5.8 1.5 4.0 	4.6 2.7 

-0.3 -1.8 -0.7 	2.7 3.3 

5.8 0.2 - - 	4.7 2.5 

9.3 6.8 7.1 	4.0 7.8 

9.9 8.1 1.6 	4.7 6.3 

5.8 6.3 5.1 	3.6 4.3 

8.6 5.5 5.3 	0.6 3.9 

4.8 4.3 8.7 	9.9 7.8 

2.9 0.8 -0.2 	-1.1 - - 
5.2 6.3 8.6 	9.2 8.3 

-8.2 -6.5 -0.7 	-2.5 -3.3 

58 8.7 13.2 	10.0 12.2 

. 	

6.4 	5.7 	4.2 	4.31 	5.0 

Regions 

T.rre-Neuve 

1l.-du-Princ.-douard 

Nouvelle-coss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouth ic-Br itann iqua 

Yukon 

Territoirsa du Hord-Ou.st 

Total 

TALEAIJ S. Ventes de .archandises genre grand .agasin, non-désaisonnalisdes, selDn Ia régon 
(estimations hisbr1ques) 

	

May 	Apr iii 	March February January D.c.th.r 	Year 

	

1994 	19941 	1994 	1994 	1994 	1993 	1994 

	

i 	AvrilJ 	Mere Févrj.r Janvier Oicethre 	Annee 

millions of dollars - millions d. dollars 

Regions 

86.3 85.2 81.5 65.5 68.6 161.3 

22.4 20.3 19.3 16.0 17.5 38.3 

150.1 147.9 145.2 119.5 124.9 284.5 

129.9 119.6 116.4 95.1 96.4 209.8 

1,421.0 1,312.7 1085.6 962.9 1404.9 1,859.1 

2,069.3 1,965.5 12879.2 1,563.8 1,603.9 32491.9 

183.8 176.7 173.0 136.3 139.6 303.4 

174.5 174.7 162.4 129.9 140.2 270.2 

573.2 558.8 539.7 447.3 477.9 982.7 

800.4 776.3 762.7 625.5 653.6 1,321.0 

4.8 5.0 4.2 3.6 3.5 7.1 

21.5 20.8 19.4 16.7 16.7 26.1 

S 5,637.3 5,361.5 5,086.4 4,162.1 4,347.6 8,955.3 

T.rre-Neuv. 

fl.-du-Prince-douard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colo, i.-Britanniqu. 

Yukon 

Tarritoir.s du Nord-Ou.st 

Total 

1,161.7 

283.7 

2,015.7 

1,621.1 

16,329.4 

26,082.3 

2,292.5 

2,150.1 

7,246.8 

10,110.1 

59.9 

251.0 

69,604.4 
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TARLE 9. Retail Trade, Canada, Current and Constant (1984) Dollar Estimates 

Unadjusted 
Non désaisonnalase 

Price index 

[ndice des prix 

Current dollars 

Dollars 
courants 

Year/year 
per cent 

chang. 

Variation an 
pourcenta9e 
pour lannee 

Constant 1986 
dollars 

Dollars 
constants 

1986 

Year/year 
per cent 

change 

Variation an 
pourcentage 

pour l'annee 

millions of dollars 

1992: 

January 113.7 12003.2 3.7 11,350.6 5.1 
February 113.3 12,582.3 4.7 11 3,109.4 5.5 
March 113.5 13,930.0 -1.3 122272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 
May 113.9 16,268.7 -3.0 142287.1 -3.2 
June 114.1 16,164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 133,476.6 -1.3 
Septether 113.7 159365.9 4.9 13,513.7 5.0 
Dcober 113.5 16,156.8 5.7 14,232.3 5.3 
Novether 114.5 15,711.3 -1.6 13,726.3 -2.4 
Deceuther 114.6 19,181.1 6.7 16,744.2 5.4 

Year 	 113.9 	185,09.2 
	

2.1 	12495.7 

1993: 

January 116.2 13,454.5 4.3 11,581.0 
February 116.2 12,680.9 0.8 10,911.9 
March 115.7 14068.2 6.7 12,849.0 

April 115.3 16,270.5 6.7 14,113.9 
May 115.6 16,903.2 3.9 14,617.8 
June 115.7 16,835.1 4.1 14,546.1 

July 115.8 17,055.1 5.7 14,723.7 
August 115.7 16,123.1 4.7 13,937.2 
Septether 115.6 16,226.9 5.6 14,033.7 

October 115.6 16,425.4 1.7 14,211.5 
Noveué,er 116.1 16,686.3 6.2 142375.3 
Deceiither 116.0 20,285.8 5.8 17,488.2 

Year 115.8 193,815.0 4.7 167,389.4 

1994: 

January 116.5 13,786.8 2.5 11,830.6 
February 116.2 13,529.4 6.7 11,643.1 
March 115.6 16,520.7 11.1 14,292.8 

April 115.7 17,114.2 5.2 14,798.0 
May 115.8 189066.2 6.9 153,606.5 
June 116.1 18,589.3 10.4 16,011.7 

July 116.3 17,667.4 3.6 151196.8 
August 116.3 17,431.1 8.1 14,992.8 
Septeáer 116.0 17,461.5 7.6 15,055.6 

October 115.5 177421.7 6.1 15,081.2 
Noveer 116.4 17,912.9 7.4 15,393.0 
Decether 116.0 21,819.6 7.6 18,810.6 

Year 116.0 207,320.7 7.0 178,712.7 

I Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an iilicit price index, 
the seasonally adjusted current dollar estimate. 

. 
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TABLEAU 9. Coerce de detail, Canada, estisatians an dollars courants et constants (1986) 

. Seasonally adjusted 
Désaisonnaliel 

Price Index 	Current Dollars Month/month Constant 1986 Month/month 
per cent dollars 1  per cent 

• change change 

Indice des prix Dollars Variation an Dollars Variation an 
courants pourceri tag. constants pourcentage 

pour le mole 1986 3  pour 1e mois 

millions de dollars 

1992 

113.8 15077.9 -0.4 13,251.6 -0.2 Janvi.r 
113.3 15041.6 0.4 13,359.3 0.8 Fevri.r 
113.8 152173.8 0.2 13,329.5 -0.2 Mers 

114.2 15,330.8 1.0 13,427.0 0.7 Avril 
114.3 15,231.6 -0.6 13,330.1 -0.7 Mel 
114.5 15,449.6 1.4 13,497.0 1.3 Juin 

114.6 15,427.2 -0.1 13,467.0 -0.2 Juillet 
114.7 15,481.8 0.4 13,494.2 0.2 AOG± 
114.8 15,584.6 0.7 13,577.8 0.6 S.ptethre 

114.7 15,689.9 0.7 13,684.2 0.8 Octobre 
115.3 15,678.1 -0.1 13,598.0 -0.6 Novethre 
115.6 159782.2 0.7 13,647.3 0.4 Décethre 

114.5 185,049.2 ... 161,663.0 ... Annie 

1993: 

115.7 . 15056.8 1.1 13,791.7 1.1 Janvier 
115.7 15,812.3 -0.9 13,662.8 -0.9 Fvri.r 
115.4 15,932.9 0.8 133800.9 1.0 Mere 

115.3 169046.4 0.7 13,913.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 Hal 
115.7 161.034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 139993.0 0.9 Juil]at 
115.9 16,274.3 0.6 14,043.1 0.4 AOI 
116.3 16,306.3 0.2 14,026.4 -0.1 Septethre 

116.3 16,285.2 -0.1 13,997.8 -0.2 Octobre 
116.5 162439.1 0.9 14,116.8 0.9 Nov.thre 
116.3 163.533.9 0.6 14,212.8 0.7 Déce.thre 

115.9 193,352.4 ... 167,305.1 ... Annfo 

1994 

115.9 163699.6 1.0 14,409.1 1.4 Janvier 
115.7 162908.1 1.2 14,609.1 1.4 Février 
115.2 17,268.0 2.1 14,995.9 2.6 Mere 

115.3 167956.5 -1.8 14,700.9 -2.0 Avril 
115.6 17,144.8 1.1 14,835.8 0.9 Mel 
115.8 17,421.7 1.6 15,038.5 1.4 Juiri 

116.1 17,145.0 -1.6 14,765.8 -1.8 Juillet 
116.5 172309.2 1.0 14,856.1 0.6 AoGt 
116.6 17,313.2 - - 149847.3 -0.1 Sep+ethre 

116.4 17,625.8 1.8 15,146.2 2.0 Octobre 
116.8 17,624.5 - - 15,094.8 -0.3 Nover. 
116.9 177743.5 0.7 15,179.7 0.6 Décethre 

116.1 207,159.9 ... 178,479.2 ... Anne. 

desaisonnalisation des estimations an dollars constants 1 	La (1986) sobtient an digonflant avec un indice 
iilicite, les donnees desaisonnalisees an dollars courants. 
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APPENDIX I 

Definitions 

tetail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do wt 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, lass returns, adjustments and 
discoa.rits. Total not sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use fat retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
IGST)) collected for recittance to a govern-
ment agency are exciudad. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). flue to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Ref in it ions 

Commerce do detail signif is, pour las be-
soins de In presents publication, "l'ensemble 
des ventes faites par des points do vents au 
detail". 

Un point do vents am detail, suivant In 
definition do Statistique Canada, eat un local 
d'affaires (habituellement un magesin) dont 
l'activité principals eat In yenta do merchan-
dises at do services connexes au grand public 
pour Is consommation .enagere ou personnelle. 
Lea estimations relatives au commerce do 
detail no prennent pas an cou,pte los ventes 
directos, cest--dire lea ventes qui no sont 
pas faitos par l'intermCdiaire d'un point de 
vents au detail, par exemple los vantes diroc-
tea par démarchage, los ventos par distribu-
teur automatique, los ventes de journaux ou de 
revuss faites directement par las imprimeurs 
at éditeurs, at los vontes faites par les cer-
des du livre at lea clubs do disquos. Il n'y 
a qu'une exception: los ventes des grands 
magasins faites par Is posts ou par catalogue, 
qui sent classees dans Is categoric des "maga-
sins do merchandises diverses". En outro, is 
commerce do detail no cemprend p.s los ventes 
su detail des unites auxiliaires (par exemple, 
en1repts, siigss sociaux, otc.), ni los 
ventes des entroproneurs dont l'activitC prin-
cipals no relive p.s du commerce de detail, ni 
les operations do detail ontre particuliers. 

Los vontes nettes tetales couipronnent los 
ventes de m.rchandis.s neuves at d'occasion at 
las recettes provenant de reparations, de 
location do matérial, do In vents de repas at 
dautres activitCs do services, mains 1s va-
lour des rendus (marchandises retournéss), les 
ajustenents at les rabais. Las vontes totalos 
nettes comprennent Cgalenont In valour des 
reprisss, lea commissions sur Is vents do mar-
chandises appartenant a autrui (y compris los 
commissions touchCss pour In vents de billets 
do loterie) at In valour gnu detail) des mar-
chandises prClevées par 1s propriItaire pour 
son usage personnel. On no prond p.s an compte 
las recettes hors exploitation, los r000uvro-
ments do mauvajses creances at los taxes do 
vents (taxe de yenta provincials at Is taxe 
sur los produits at las services (TPS)) 
percuss pour le compto dun organisme public. 
Los donnCes sur lea vontes anterioures i jan-
vier 1991 incluent Is taxe do vent. fédérale 
(TVF). fiG i cc changement dons los taxes in-
directos, lea donnees avant 1991 no sont pas 
tout a fait comparables avec cellos des années 
subsequentes. Pour lea utilisatours intéressés 
I calcuier dos donnC.s comparablea, uno esti-
mation du montant do In TVF inclus dana las 
vontes au detail pour 1990 eat disponible pour 
1. Canada do La section du commerco do detail. 
Cette estimation nost p.s suffisa.men& fiabla 
pour p.rmot*rs des ajustemonts au niveau 
provincial. 

E 
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Departent store type •erchandise (DSTM) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Lea •archandises du genre de cel]es versdues 
dans les grands •agasins (MGGII) correspondent 
au total du commerce de dtail moms lea grou-
pes de commerce suivants: les supermarchs 
dalimentation at les piceries; tous lea au-
+res magasins d'alim.ntation; les concession-
naires de véhicules automobiles at rcróatifs; 
las stations-service; lea ulagasins de pieces 
at daccessoires pour vehicules automobiles at 
services; at les autras eagasins de vents au 
detail (couvpr.nd lea eagasins de spiritu.ux. 
de yin at de biure at lea magasins de vents 
au detail, n.c.a.). 

S 

S 
Retail Trade, December 1994 	 -32- 	 Commerce de detail, décembre 1994 
Statistics Canada - Cat. No. 63-005 	 Statistique Canada - n' 63-005 au catalogue 



S 
APPENDIX I! 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Heat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Iledic2iIe Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Hen's clothing stores 

040 Voisengs Clothing Stores 

6131 Nomen's clothing stor.s 

070 Other Clothing Stores 

.

6141 Childrmns clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stares 

6211 Housuhold furniture storos (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair  shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Telovision, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

0 
6329 Other recreational vehicle dealers  

APPENDICE II 

0UVERTL*E DES GROUPES DE COWEIRCE 

010 Supermarchés d'aliaentation at êpaceries 

6011 uperamrchés d'alimentation 
6012 Epacerios (sauf los superiarchés) 

020 Tous les auties magasins d'alaoentatan 

6013 Boulangeries-pitisseries 
6014 Confasaries et magasins de noix 
6015 Plegasins do fruits at legumes 
6016 MarchIs cia viaride 
6019 Autres maasins d'alimen*ation 

spécialises, n.c.a 

030 Pharmacies at magasics de oddicaiments 
brevetés 

6031 Pharmacies 
6032 Hegasins do médacamonts brevetes at de 

produats de toilette 

040 Nagasins de chaussures 

6111 Nagasins do chaussures 

050 Nagasins de vete.ents pour hes 

6121 Magasins de vi*ements pour houmos 

060 Plaqasins de vetanents pour dames 

6131 Megasins de vete..nts pour dames 

070 Autres .agasins do vPtements 

6141 Megasins de v+e.,ents pour unfanla 
6142 Megasins d. fourrures 
6149 Autres umgasins de vêtemsnts, n.c.a. 
6151 Magasins de tissus at de files 

080 Nagasins de .eubl.s at d appareils 
ménagers 

6211 Hogasins do meublos do meison 
(avec appareils menagers at accessoires 
dameubl.ment) 

6212 Hogasins de woubles de moason 
(sans .ppar.ils .enag.rs ni accessoiros 
dameublement)  

6213 Atelaors do reparation do meubiss 
6221 Hagasinsdapparsils menagors, do postos 

de television at do radio at dappar.ils 
stereophon aquas  

6222 Megasins de postes do tClCvisioç at do 
radio at dapparoils stéréophoniques 

6223 Ateli.rs de reparation dappareils 
u,inagers, do post.s do tClCvision at do 
radio at dappareals st.réophoniqu.s 

090 Nagasins d 'accessoires d 'a.eub lament 

6231 Magaslns de revefements de aol 
6232 Ptagasins do tenfures 
6239 Autres magas ins d • accssso iras d • aimublement 

100 Cancessionnaires do véhicules automobiles 
at récréatifs 

6311 Concessionnaires dautomobiles nauves 
6312 Concessionnairos daufomobiles doccasion 
6321 Plerchands do roulottes motorasCes at de 

roulottes de voyage 
6322 Horchands do bateaux, de moteurs hors- 

bord at dacessoires pour bateaux 
6323 Horchands de motocyclettes at do 

motoneiges 	 . 	 - 
6329 Autres marchands de vehacules de loasir 
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110 Gasoline Service Stations 	110 Stations-service 

6331 gasoline service stations 	6331 Stations-service 

120 	Autmeotive Parts, Accessories and 120 Magasins de pieces et daccessoires pour 
Services véhicules auto.oblles et services 

6341 Home and auto supply stores 6341 Mogasins de fournitures pour is maison at 
pour l'automobile 

6342 Tire, battery, parts and accessories 6342 Mogasins de pneus, d'accupjlateurs, de 
stores pieces at daccessoires 

6351 Garages (general repairs) 6351 Garages (reparations generales) 
6352 Paint and body repair shops 6352 Ateliers do peinture at do carosserie 
6353 Moffler replacement shops 6353 Ateliers do remplacemant de silencieux 

6354 Motor vehicle glass replacement shops 6354 Ateliers de re1acement do gIaces pour 
vehicules automobiles 

6355 Motor vehicle transmission repair and 6355 Ateliers do r6paration el do 
replacement shops reulacement de boites do vitasse de 

vehicules automobiles 
6359 Other motor vehicle repair shops 6359 Autres ateliers do reparation do 

véhicules automobiles 
6391 Car washes 6391 Lave-autos  
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour véhiculos 

automobiles, n.c.a. 

130 General Merchandise Stares 	130 Magasins de •archandises diverses 

6411 Department stores 6411 Magasins a rayons 
6412 
6413 

General stores 
Other general merchandise stores 

6412 Magasins géneraux 
6413 Autres magasins de merchandises diverses 

(variety and general merchandise stores) (bazars et megasins de merchandises 
diversas) 

140 Other Semi-Durable Goods Stores 140 	Autres mgasins do produits semi-durables 

6511 Book and stationery stores 6511 Librairies at papeteries 
6521 Florist shops 6521 Fleuristes 
6522 Lawn and garden centres 6522 Centres do 	ardinage 
6531 Hardware stores 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 tlagasins de peinture, do vitre at de 

papier pein+ 
6581 Toy and hobby stores 6581 Magasins de )ouets at d'artic].es de 

lois i r 
6582 Gift, novelty and souvenir stores 6582 Ilagasins do cadeaux, d'artic].es de 

fantaisie at do souvenirs 

150 Other Durable Goads Stores 	150 Autras .agas3ns de produits durables 

6541 Sportinggoods stores 6541 Magasins d'articles do sport 
6542 Bicycle shops 6542 tbgasins do bicyclettes 
6551 tksical instrunt stos 6551 tlagasins d instruments de .sjsique 
6552 Record and Lap. stores 6552 Magasins do disques at de bandes 

magnet iques 
6561 Jewellory stores 6561 Bi]outerles - 
6562 Match and jewellery repair shops 6562 A*eliers de reparation de montres at de 

bl)oux 
6571 Camera and photographic supply stores 6571 Magasins dappareils at de founitures 

photographiques 

160 Other Retail Stores 160 	Autres magasins da vente au detail 

6021 Liquor stores 6021 Magasins de siri+ueux 
6022 lIme stores 6022 Magasins de yin 
6023 Beer stores 6023 Magasins do biera 
6591 Second-hand merchandise stores, n.e.c. 6591 Ilagasmns do merchandises d'occasion, 

n. ca._ 
6592 Opticians' shops 6592 Opticians 
6593 Art galleries and artists 	supply stores 6593 Galeries d'art at magasmns do 

fourniturespour artistes 
6594 Luggage and leather goods stores 6594 Plagasins de bagages at do .laroqumnerle 
6595 Monument and to.thstono dealers 6595 Plagasins de monuments funeraires at do 

pierres tothales 
6596 Pet stores 6596 Magasins d'animaux do u,aison 
6597 Coin and stamp dealers 6597 Plarchands de pieces de monname at do 

li.thres 
6598 Mobile home dealers 6598 Marchands de maisons mobiles - 
6599 Other retail stores, n.e.c. 6599 Autres magasins de yenta au detail, 

fl.c.a. 
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Dowt lt the changing world Nesoy ez pas dpasSé 
Jake you by 5urpi7se! 	par les événernents! 

I it TENDANCI 

An aging population. .00e-parent 
families. A diverse labour force. Do you 
know how today's sodal changes will 
affect your future ... your organizaflnn 
and your family? 

Keep pace with the dramatic shifts in Canada's 
evolving social fabric with Statistic Canada's 
best-selling quarterly, Cwsadtass Social 
Trends. With vast and varied reports on 
major changes in key social issues and trends, 
this periodical incorporates findings from over 
50 national surveys. 

Written by some of Canada's leading-edge 
social analysts, Canadian Social Trends 
combines painstaking research with dynamic 
prose on topics like ethnic diversity, low-
income famille limcrunch sess, violent 
crime and much more - all in a colourful, 
easy-to-read, magazine format 

A lasth,g record of cbaagiig tunes! 

Join the thousands of business and policy 
analysts, social-science professionals, and 
academics who trust Canadian Social Treads 
to demvstify the causes and consequences of 
change in Canadian society. Don't miss a single 
issue— subscribe today. 

Gasdm Social flends (catalogue number 
1 l-OO8OXPE) is $34 annually in Canada, US$41 
in the United States and US$48  in other 
counth  

Le vldlllssement de Ia population. 
Lea families monoparentaks. La diversifi-
cation de is population active. Savez-vous 
comment lea changeinents soclaux 
d'aujourd'hul vorn se rpercuter sur votre 
avenir, votre organlsatlon, voire fainille? 

Suivez l'évolution spectaculaire de Ia sociétè 
canadienne grace a Teadances sociales 
canadiemses, une publication trimestrielle de 
Statistique Canada. Aver des articles vastes et 
varies sur les principaux changements 
caractérisant les questions et les tendances 
sociales principales, cette publication intégre 
lea résultats de plus de 50 enquëtes nationaics. 

Certains des analystes sociaux les plus 
reconnus du Canada rédigent des articles dans 
Tendances soclales canadlesises. us 
présentent les résultats de recherches 
minuticuses dam un style attrayant pour des 
sujets tels que Is diversité ethnlque, lea 
families a falbie revenu. Ic stress dO an 
manque de temps, k crime et bien d'autres 
encore dana une revue haute en couleur ci de 

Un dossier permanent d'une dpoque en 
awhavow 

Des milliers d'analystes des entreprises et des 
politiques, de professionnels des sciences 
sociales et d'universitaires lisentTendances 
soclales caaadleiuses pour identifier les 
causes Ct les consequences de l'ëvolution de Ia 
société canadienne. Ne manquez pas un 
numéro, abonnez-vous des aujourd'hui. 

-- 

tL 
To order, write to Statistics Canada, 
Marketing Division, Sales and Service, 
120 Parkdale Ave., Ottawa, Ontario, 
K1A 016 or contact the nearest Statistics 
Canada Reference Centre listed in this 
pub&ation. 

If more convenient, fax your order to 
I -613-951-1584or call toll-free 1-800-267-

and use your VISA or MasterCard. 

L'aboimement annuel àTendances soclates 
canadlemies (0  11-0080XPF au catalogue) 
coüte34 $auCanada,41 $ USauxEtals-Unis 
et 48 S US dans les autres pays. 

Pour passer votre commande, ecrivez a Statistique Canada, 
Division da marketing, Vente et service, 120, av. Parkdale, 
Ottawa (Ontario) KIA 0T6, ou adressez-vous au centre de 
services-conseils de Statistique Canada Ic plus proche de chcz 
vous ci dont Ia lisie figure dam cette publication. 

Vous pouvez aussi envoyer votre commande par telécopieur, 
au 1-613-951-1584, ou téléphonersans frais au 
1-800-267-6677 et donnervotre numéro de carte VISA on 
MasterCarcl  



The 1994 Statistics Canada 
Catalogue is your guide to 
the most complete collection of 
facts and figures on Canada's 
changing business, social and 
economic environment. No 
matter what you need to know, 
the Cataioguewifl point you 
in the right direction. 
From the most popular topics 
of the day - like employment, 
income, trade, and education 
- to specific research studies - 
like mineral products shipped 
from Canadian ports 
and criminal victimization in 
urban areas - you'll find it all 
here. 

the 1994 Statistics 
Canada Catalogue will 
help you get your 
bearings... 
The Catalogue puts all this 
information at your fingertips. 
Vflth the expanded index, you 
can search by subject, author 
or title - even periodical 
articles are indexed. There's 
also a separate index for all 
our electronic products. 
The Catalogue has 
everything you need to access 
all Statistics Canada's 
products: 

descriptions of over 25 new 
titles, plus succinct 
abstracts of the over 650 
titles and 7 map series 
already produced; 
a complete guide to 
finding and using 
statistics; 

electronic products in a 
variety of media, and 

Pick a topic.. 
any topic 

'a ! 

advice on getting expert 
assistance on electronic 
products and on-line 
searches; 
tabs to each section - so 
you can immediately flip 
to the information you 
need. 

time and time again 
To make sure that the 
Catalogue stands up to 
frequent use, we used a 
specially coated cover to 
prevent broken spines, 
tattered edges and dog-
eared corners. 
Order today - you'll be lost 
without it. 

1994 Statistics Canada 
Catalogue 
Only S15 in Canada (US$18 in 
the U.S. and US$21 in other 
countries). Quote Cat. no. 
I l-2O4OXPE. 
Write to: 
Statistics Canada 
Marketing Division 
Sales and Service 
120 Parkdale Avenue 
Ottawa, Ontario K I A 0T6 
Fax: 
(513) 951-1584 
Call toU-free: 
1-800-267-6677 
Or contact the nearest 
Statistics Canada Reference 
Centre listed in this 
publication. 

Choisissez un 
sujet... n'importe 
1equel 	I 

Le Catalogue de Statistique 
Canada 1994 est votre guide pour 
Ia collection la plus complete de 
faits et de chiffres dons les 
dornaines, en constante evolution, 
du commerce, de la société et de 
l'économie du Canada. Peu 
iznporte ce que vous voulez savoir, 
le Catalogue vo us mettra sur Ia 
bonne piste. 
Des sujets actuels les plus 
populaires - comme l'emploi, le 
revenu, le commerce et l'éducation 
- ddes etudes de recherche 
spécialisées - comme les produits 
minéraux expédiés des ports 
canadiens et Ia victiinisation dons 
les regions urbaines -vous 
trouverez tout dons ce document. 

Le Catalogue de Statistique 
Canada I9I4vons aidera a 
vans orienter... 
Le Cataloguevous met tous ces 
renseignements sous la main. 
Lindex augmenté vous perrnet de 
chercher par sujet, auteur ou fitre - 
les articles de penodiques sont 
même indexes. On a aussi ajouté 
un index séparé pour tour nos 
produits electroniques. 

Le Catalogue a tout ce qu'il vous 
taut pour vous procurer les 
produits de Statistique Canada: 

descriptions de plus de 25 
nouveaux titres et courts 
résumés des 650 titres et plus 
et des 7 series de cartes déjä 
disponibles; 
guide complet pour obtenir et 
utiliser les données 
statistiques; 
produits électroniques sur 
supports divers et 

- .t_.. p 	• ._,_ 

conseils sur lobtention d'cide 
d'experts pour les produits 
électromques et les recherches 
en direct; 
système d'onglets pour 
chaque section - pour que vous 
puizsiez immédiatement 
repérer les renseignements 
qui vous iritéressent. 

...aaintes et maintes fois 
Pour garcmtir que le Catalogue 
puisse resister a une utilisation 
frequente, nous avons utilisé une 
couverture uvec un revétement 
special conçue pour éviter les dos 
cassés, les bords abimés et les 
coins de page plies. 
Commandez aujourd'hui - vous 
ne pourrez plus vous en passer. 
Catalogue de Statistique 
Canada 1994 
Seulement 15 S au Canada 
(18 $ USauxEtats-Unisei 
21 S US dans les autres pays). 
Indiquez le n on catalogue 
1 l-2O4OXPF 
Ecrivez a: 
Statistique Canada 
Division du marketing 
Vente et service 
120, avenue Parkdale 
Ottawa (Ontario) KJA 0T6 
Télicopleur: (613) 951-1584 
Appels sans frais: 
1-800-267.6677 
Ou contactez le Centre de 
consultation de Statistique Canada 
le plus proche (voir la liste figurant 
dons Ia présente publication). 
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