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Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-600-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 

T.lecounications Device for the 
Hearing Zupaired 1-800-363-7629 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, KiA 0T6. 

1(613)951-7277 
Facsimile Number 1(613)951-1584 
Toronto Credit card only (973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-800-267-6677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Des données sous plusieurs formes... 

Statistigue Canada diffuse las données sous formes 
diverses. Outre las publications, des totalisations 
habituelles at speciales sont offertes. Las donnes 
mont disponibles sur disque compact, disquette, 
imprims d'ordinateur, microfiches at microfilms at 
bandes magn.tiques. Des cartes at dautres documents 
de rfrence qéographiques mont disponibles pour cer-
tames mortem de donnees. L'accès direct a des 
donnes agregées est possible par le truchement de 
CANSIM, la base de donnes ordinolingue at le systeme 
d'extraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct on line access to aggregated information 
is possible through CANSIPI, Statistics Canadas 
machine-readable data base and retrieval system. 

How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries about this publication and 	related Toutes 	demandes de renseignements 	au sujet de cette 
statistics or services should be directed to: publication ou 	de statistiques et 	services connexes 

doivont étre adresses 	: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A OTG (Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 (télephone: 
951-3551) or to the 	Statistics Canada 	reference 951-3551) ou au centre de consultation de Statistique 
centre in: Canada a: 

Halifax (1 -902-426-5331) Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal (1-514-283-5725) Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa (1-613-951-8116) Calgary (1-403-292-6717) Ottawa 	(1-613-951 -8116) 	Calgary (1-403-292-6717) 
Toronto (1-416-973-6586) Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
WI nfl peg (1-204-983-4020) Wi nni peg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 	Un service d'appel interurbain sans frais est offert, 
and territories, for users who reside outside 	dans toutes lam provinces at dans las territoires, 
the local dialing area of any of the regional 	aux utilisateurs qui habitant a l'extérieur des zones 
reference centres. 	 de cunication locale des centres régionaux de con- 

sultation. 
Terre-Neuve at Labrador, 
Nouvelle-Ecosse, Nouveau-Brunswick 
et Ile-du-Prince-Edouard 1-800-565-7192 

QuCbec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 
Alberta at Territoires du Nord-Ouest 1-800-563-7828 
Colombie-Britannique at Yukon 1-800-663-1551 

Appareils de télécaunications pour 
las •alentendants 1-800-363-7629 

Comment commander les publications 
On peut se procurer cette publication at les autres 
publications de Statistique Canada auprès des agents 
autorises at des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistigue Canada, ou 
an Ccrivant a la Division du marketing, Ventes at 
Service, Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 
NumCro du tClCcopieur 1(613)951-1584 
Toronto Carte de credit seulement (973-8018) 

Nu.dro sans frais pour ommi 
seule.ent(Canada at (tats-Unis) 	1-800-267-6677 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes Ctablies an 
matiere de produits at de services statistiques, de 
diffusion d'mnformation statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiguer avec le Centre de consultation 
regional de Statistique Canada le plus prs de chez 
vous. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur Un partenariat bien étabii entre 
Statistique Canada at Ia population, los entreprises, 
les administrations canadienries at los autres 
organismes. Sans cefle collaboration at cette bonrie 
voionté, II serait Impossible do produire des 
statistiques précises at actuellos. 
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The following symbols are used in this 	Lea sign.s suivants sont ..ployis uniformément 
Statistics Canada publication: 	dans cette publication d. Statis+iqu. Canada: 

figures not •vailabl.. 	 .. nombres indisponibl.s. 

figures not appropriat, or not applicablu. 	... n'ayant pas lisu de figur.r. 

- nil or zero. 	 - neant ou zero. 

-- amount too small to be expressed. 	nombres infi..s. 

x confidential to meek secrucy requirements 	x confidential an vertu des dispositions de In Loi 
of the Statistics Act. 	 sur In statistique relatives mu secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANS IN 

All current and historical statistics on 
Retail Trad. (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other s.ri.s are 
available to the public from 	Statistics 
Canadas computerized data bank CANSIP1 
(Canadian Socio-Economic Information Manage-
•ent System) via t.r.inal, on computer print -
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 	(*el.phon. 613-951-8200), or 
the regional 	advi5ors at the Statistics 
Canada offices located across Canada. 
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ordinolingues. Pour plus de r.ns.ignements, 
s'adr.sser au personnel de CANSTh de la Division 
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K1A 0Z8 (t.liphone 613-951-8200), ou aux conseillers 
rCgionaux des bureaux d. Statistique Canada situss 
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Note to users 

Users intarasfed in acquiring further informa-
tion relating to the methodology and data 
ralimbility of this survey may consult the 
most recent F.bruary issue (containing 
revisions to the previous year) of this publi-
cation or contact the Monthly Retail Trada 
Section. 

Notes aux utilisateurs 

Las utilisateurs qui sont interessós dobtanir 
plus da renseignements concernant 1a mthodo-
logic at la fiabilitó dos donn6as peuvent 
consulter le numóro do fevrier 1e plus rócont 
do catte publication lincluant los róvisions 
de lannóo prcêdente) ou communiqu.z avec la 
section monsuelle du comuierce de detail. 

Retail Trade, March 1994 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, mars 1994 
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Consumer spending on goods has been increasing 
generally since the beginning of 1992, but 
the growth in retail sales has been more 
robust since November 1993, March's sales 
increase was the fifth in a row, the longest 
series of consecutivs increases in the last 
10 years. 

Seasonally adjusted retail sales rose 1.3% 
to $17.2 billion in March following similar 
increases in the previous two months. The 
strength in March came from all sectors but 
was led mainly by automotive merchants. This 
overall increase was not widespread among the 
provinces, since only six reported higher 
sales in March. The increases sinc, the and of 
1993 resulted in a strong 3.2Z gain in the 
first quarter of 1994. 

Since November 1995, most s.ctors reported 
higher sales. However, the automotive sector 
has been the main contributor to the growth 
of retail sales. The food and the general 
merchandise merchants have also been important 
contributors to this strength. 

Auto.otive •erchants led the strength in March 

All retail trade sectors grew in March. The 
largest increase was reported by automotive 
merchants +1.8Z to $6.1 billion), continuing 
the upward movement observed since mid-1993. 

Two of the three components of the automotive 
sector recorded higher sales in March. Sales 
by motor vehicle and recreational vehicle 
dealers (which also includes used car sales) 
rose 2.9% - the 10th consecutive monthly 
increase despite a slight decline in the 
number of new motor vehicles sold (-0.4?.) in 
March. Sales by automotive parts, accessories 
and services outlets advanced 1.4? after a 
3.2? decline in February. Partly offsetting 
this increase, gasoline service stations 
sales fell 1.5? - the third decrease in four 
months. 

General merchandise merchants (retailers, such 
as department stores, primarily engaged in 
selling a wide range of commodities) reported 
a 1.7? sales increase in March - the ninth 
consecutive monthly increase. 

Les dépens.s an biens des consommateurs ont 
continue d'augmen*er depuis le debut d. 1992, 
mais is croissance est plus forte dapuis 
novembre 1993. L'augm.ntation de mars esk is 
cinquime hausse mensuelle d'affilCe, 1s plus 
longue sene de gains m.nsu.ls  consócutifs 
depuis 10 ens. 

Las ventes désaisonnalisCes du commerce de 
detail ont augmentó de 1.3% an mars a 
$17.2 milliards, feisant suite i des hausses 
similair.s au cours des deux mois precedents. 
1a vigueur des ventes an mars provient de tous 
las secteurs, eels elle est principalement 
attribuable aux marchands do produits dauto-
mobiles. Cette augmentation ginirale nest 
pas reflCtCe dens toutes les provinces car 
seulemen't six provinces ont déclarC une haus-
se de leurs ventes an mars. Les augmentations 
dCcl.rees depuis le fin da 1993 ant entrainC 
Uns forte heusse de 3.2? des ven'tes au cours 
du premier trimestre de 1994. 

Depujs novembre 1993, In plupart des secteurs 
dCclerent des ventes plus Clevees. Cependant, 
Is secteur des produits da l'automobile 
demeure 1e principal facteur de In croissance 
des ventes du commerce de detail. Les 
megasins 	d'alimen*s 	at 	de 	marchendises 
diverses ont aussi contrjbué a cette vigueur 
des ventes 

Influence a la hausse des •archands de 
produits de 1 1 uto.obj1e 

Tous les secteurs du commerce de detail ont 
dCclaré des ventes plus élevCes an mars. 1e 
secteur des produits de lautomobile a enre-
gistre l'augmentation Is plus importante, les 
ventes •ugmentant de 1.8? a $6.1 milliards, 
contirivant Is mouvement a Is hausse observó 
depuis Is moitié de l'annee 1993. 

Deux des trois composantes du sacteur de 
l'automobile ont declare une hausse de leurs 
ventes an mars. Les ventes des vehicules 
automobiles at rCcrCatifs 	(y compris les 
ventes de véhicules automobiles d'occasion) se 
sont accrues da 2.9? - la dixième 	hausse 
mensuelle daffilCe malgré une lógère baisse 
(-0.4?) des ventes de véhicules neufs an 
nombre dunitCs. Las ventes des megasins de 
pièces at daccassoires pour vChicules automo-
biles ont augmenti de 1.4? après une baisse de 
3.2? an fóvrier. Catte augmentation a 
partiellement contrebalancée par une baisse 
de 1.5? des ventes par las stations-service, 
une troisième baisse au cours des quatres 
derniers mois. 

Las 	magasins 	da 	marchandisas 	diverses 
(magasins dont l'activitó est Is commerce de 
detail, comae las magasins è rayons at qui 
venden+ une vast, gamma de marchandisesi ont 
declare une hausse d. 1.7? de leurs vantes an 
mars, un nauvilme gain d'affiiCe. 

Retail Trade, March 1994 
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Mixed pruvincial patterns 

Since 1993, .11 provinces have registered 
fluctuating retail sales around • g.nerally 
upward movement. Of the six provinces 
reporting higher sales in March, Ontario and 
Alberta recorded the most significant 
increases. The 2.3% increas, in Ontario was 
the second consecutive strong gain. Sales by 
retailers in Quebec fell for the second month 
following a robust gain in January. Sales in 
British Columbia flattened in March after 
generally steady growth since 1992. 

Quarterly sales 

Total 	seasonally 	adjusted 	retail 	sales 
increased 3.2Z in the first quarter of 1994. 
This gain was much higher than the growth re- 
ported for each of the four quarters of 1993. 
Of the six sectors reporting higher sales in 
the first quarter of 1994, automotive and 
general merchandise merchants were the main 
contributors to the growth. 

All provinces recorded growth in the first 
quarter of 1994. 	Quebec reported a strong 
performance (+4.3X) 	despite 	two 	monthly 
decreases. 	Retail sales in the 	Atlantic 
provinces rebounded in the first quarter 
of 1994; all four provinces reported lower 
sales in the fourth quarter of 1993. 

Unadjusted 

Year-over-year, unadjusted sales for all trade 
groups except gasoline service stations 
increased, resulting in a strong 10.5k rise 
(to $16.4 billion) for the March 1993 to tlarch 
1994 period. For a second consecutive month, 
the biggest increases were posted by motor 
vehicle and recreational vehicle dealers 
1+18.9Z to $4.2 billion) and shoe stores 
1+16.4Z to $0.1 billion). Sales by gasoline 
service stations declined (-3.3Z to $1.1 
billion), the fourth consecutive decrease. 

Mouveents provinclaux différents 

Depuis 1993, 	tout.s 	les 	provinces 	ant 
enregistre des ventes au dótail qui fluctuent 
autour d'un mouvement généralemant i Is 
hausse. Des six provinces qui ont dóclaró des 
ventas plus elevóes an mars, l'Ontario at 
lAlberta ont connu las hausses las plus 
significatives. Ic gain de 2.3% do l'Ontario 
est ii deuxieme forte augmentation consócuti-
ye. Las d+aillants du Quebec ont connu une 
deuxiIme baisse d'affile faisant suite i 
una forte hausso an janvier. Los ventes an 
Colombie-Britannique so sont stabilisées an 
mars après avoir enregistré une croissanco 
ganóralement constante depuis 1992. 

Est.atns trimestriellas 

Les 	ventes 	totales 	desaisonnalisées 	du 
commerce do detail so sont accrues do 3.2% au 
cours du premier trimestre do 1994. Cetto 
augmentation est beaucoup plus ólevóe quo 
la croissance observóe au cours de chacun 
des trimestros do 1993. Las détaillants do 
produits do lautomobile at do marchandises 
diverses sont las deux sec+surs qui ont la 
plus coniribue a cotta croissance parmi los 
six qui ont d6clar6 dos ventes plus eleve.s. 

Toutes las provinces ant connu une croissance 
pendant le premier trimestre de 1994. 1. 
Quebec a enragistr6 uno forte performance 
(+4.3Z1 malgró deux baisses mensuelles. Las 
vantes des provinces do lAtlantique ant 
rebondi cu cours du premier trimestre car 
elles avaient toutes dóclaró una baisse de 
leurs ventes pendant Is dernier trimestre de 
1993. 

Estsatins non ajustées 

Sur Uns base annuelle, les estimations non 
ajustees de tous les groupes de commerce ant 
sugmente, i lexception des stations-service, 
resultant an une croissance de 10.5Z 1i $16.4 
milliards) de mars 1994 comparativement i mars 
1993. Pour un deuxième mois daffilóe, las 
hausses las plus importantes ant Ctó declarees 
par las concessionnaires de vehicules automo- 
biles at rCcrCatjfs 4+18.9Z 	$4.2 milliards) 
at par les magasins de souliers 	(+16.4Z 
• $0.1 milljard). Las ventes des stations-
service ant diminuó (-3.3X • $1.1 milliard) 
pour un qua+rime mois consCcutif. 

Retail Trade, March 1994 
Statistics Canada - Cat. No. 63-005 vi 	 Commerce de detail, mars 1994 
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Retail Sales Trends 1  - Canada, 	 Tendances 1  des ventes au detail - Canada, 
By Major Group 	 par groupe principal 

	

Automotive / Véhicules automobiles 	 Food / Aliments 

	

MIions of dollars I Millions de dollars 	 Millions of dollars i Millions de doUars 

iltilIll 	11111111111 	11111111111 ii 

6,100 

5,900 

5,700 

5.500 

5.300 

4,500 

4,400 

4,300 

4,200 

4,100 

4,000 

3,900 

Ron .Jv 

	

A 	j 	 J 	 JM 

	

1991 	1992 	1993 	1994 

General Merchandise / Marchandises diverses 
Millions of dollars / Millions de dollars 

1,850 

	

1,650 - 	 - 

	

1,600 - 	 - 

1,550 	111111 	I I tilt 1111111 	111111 liii 

	

A 	 J 	 J 	 JM 

	

1991 	1992 	1993 	1994 

Furniture / Meubtes 
Millions of dollars / Millions de dollars 

A 	J 	 J 	 JM 
1991 	1992 	1993 	1994 

Clothing / Vétements 
Millions of dollars / Millions de dollars 

1,050 

1,000 - 	 - 

950

::- -T-'T 
850 

:::: 

till till thu 	11111111 lIlt iii iii ii 
A 	 J 	 J 	 JM 

1991 	1992 	1993 	1994 

Drug / Médicaments 
Millions of dollars Millions de dollars 

1,050 

1,000 

950 

900 

850 

800 

750  

1.000 

950 

900 

850 

800 

750 

700 
	Iii ill II 	1111111111 	11111111111111 

A 	J 	 J 	 JM 
1991 	1992 	1993 	1994  

A 	 J 	 J 	 JM 

1991 	1992 	1993 	1994 

Trends represent smoothed seasonal/v aojusted data. Les lerfances -ejresentei't e :onr'ees cjes8,sonna/'seeS 
'see 
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FOR FURTHER READING 

s.l.ct.d Publications 
from Statistics Canada 

LECTURES SUGGRtES 

Choisi.s parmi los publications 
do Statistique Canada 

Title Titre Catalogue 

D.parto.nt Stern Sales and Stocks, Ventes at stacks des grands •agasins, 63-002 
Monthly, Bilingual Mensuel, Bilingue 

D.partoent Store Salas by legion, Ventss des grands .agasins par region, 63-004 
Advance Relsas., Monthly, Bilingual Rapport provisoire, M.nsu.l, Bilingu. 

New Motor Vchicla Sales, Monthly, Ventes do vdhicul.s automobiles neufe, 3-007 
Bilingual M.nsuel, Bilingu. 

Retail Chain and Department Stores, Magasins do detail A succursales at 63-210 
Annual, Bilingual los grands maqasins, Annual, Bilingu. 

Vending Machine Operators, Annual, Exploitants do distributeurs 63-713 
Bilingual autosatiques, Annuel, Bilingua 

Direct Selling in Canada, Annual, La vento directe au Canada, Annu.l, 63-218 
Bilingual Bilingu. 

Campus looksteres, Annual, Bilingual Librairies do campus, Annual, 63-219 
Bilingu. 

Annual Retail Trade, Annual, Bilingual cannerce do detail annuel, Annual, 63-223 
Bilingue 

S 	Market Research Handbook, Annual, Recueil statistique des etudes do 63-224 
Bilingual •arché, Annual, Bilingue 

Retail Cemeodity Survey, Occasional, Enquëte sur los .archandises vendues 63-541 
Bilingual au detail, Hors seria, Bilingue 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimil, a 
written confirmation is not required. 

Ij 

. 

Pour obt.nir une publication v.uillez tlóphoner 
au 1-613-951-7277 ou utiliser le numro du tóló-
copieur 1-613-951-1584. Pour appeler sans frais, 
au Canada, coulposez 1. 1-800-267-6677. Xl nest 
pas ncessaire do nous faire parvenir une con-
firmation pour une commands faite par t.liphona 
ou tólócopi.ur. 
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TABLE 1. Retail Sales, Seasonally Adlusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to-  
Ventes 	date 	Variation P.  r. 

au mois précédent 
1994 

March February January D.c..*.r 	March February 
1994 	1994 	1994 	1993 Cuasilatif 	1994 	1994 
Mars FIvri.r Janvi.r DIc..r. 	Mars FIvrier 

No. 

millions of dollars - millions da dollars 

Trade Group - Canada 

1 Supermarkets and groc.ry stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furni+ure and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 

4,126.0 4006.9 4091.6 4061.3 

289.3 283.2 281.9 274.0 

1,014.2 1,006.1 1,014.1 994,4 

144.6 146.4 143.9 134.9 

154.6 151.7 153.5 148.8 

326.7 321.5 306.3 320.9 

357.2 350.2 349.3 351.8 

694.1 683.5 681.3 706.6 

	

194.9 	194.2 	192.1 	193.0 

	

39982.2 	3,868.8 	3,734.0 	3,702.1 

	

1,151.1 	1,168.4 	1069.4 	1,151.2 

	

989.4 	976.0 	1,008.2 	933.8 

	

1,843.1 	1,812.4 	1,739.6 	1,734.3 

	

563.7 	558,7 	563.9 	564.3 

	

477.0 	460.4 	453.1 	438.9 

	

855.8 	854.6 	845.7 	823.8 

17,164.1 16,942.9 16,728.0 16,533.9 

	

286.1 	282.1 	284.8 	279.1 

	

732 	727 	76.0 	70.4 

	

561.9 	546.6 	552.2 	528.2 

	

416.7 	426.9 	424.6 	413.5 

	

4,169.7 	4,176.6 	4,203.1 	4,033.8 

	

6,359.8 	6,216.8 	6,035.2 	6,066.1 

	

580.5 	585.4 	567.1 	557.4 

	

500.6 	498.6 	496.1 	499.5 

	

1,854.3 	1,775.5 	1,740.0 	1,767.6 

	

2,305.7 	2,306.8 	2,293.8 	2,264.6 

	

16.7 	16.7 	16.7 	16.6 

	

38.9 	38.3 	38.4 	37.2 

	

12,324.5 
	

0.5 

	

854.4 
	

2.1 

	

3,034.4 
	

0.8 

	

434.9 
	

-1.2 

	

459.9 
	

1.9 

	

954.6 
	

1.6 

	

1,056.8 
	

2.0 

	

2,058.9 
	

1.6 

	

581.3 
	

0.4 

	

11,585.0 
	

2.9 

	

3,488.9 	-1.5 

	

2,973.6 
	

1.4 

	

5,395.1 
	

1.7 

	

1,686.3 
	

0.9 

	

1,390.5 
	

3.6 

	

2,556.1 
	

0.2 

	

50 ,B35.0 
	

1.3 

	

853.0 
	

1.4 

	

221.9 
	

0.7 

	

1,660.7 
	

2.8 

	

1,268.2 	-2.4 

	

12,549.4 	-0. 2 

	

18,611.8 
	

2.3 

	

1,733.0 	-0.8 

	

1,495.3 
	

0.4 

	

5,369.8 
	

4.4 

6,906.2 

	

50.0 	-0. 1 

	

115.6 
	

1.5 
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TAILEAU 1. Vsnt.s au detail, désaisonnalisdms, selon Ia groupe de cerce at Is region 
(pdrlodes 	ouraat.$) 

Change from 
pr.vious month Change from previous year 

Varis'hon p. 	r. Variation par rapport a l'annás precIdunt. 
mu .ois prác.d.nt 

Y.ar-to- 
January D.c.th.r March February January Dec.uth.r data 

1994 1993 1994 1994 1994 1993 1994 
J.nvi.r Dác.thr. Mars Fóvri.r Janvi.r Dic..thre Cuuulatif 

N o  

Per c.nt - pourcentag. 

Groupe de cerce 	Canada 

0.7 0.4 4.8 4.6 3.9 4.6 4.5 Supiruarchés dalimentation at 1 
epicaries 

2.9 -2.8 -1.1 1.4 3.0 2.3 1.0 bus lea autras magasina 2 
d 'alimentat ion 

2.0 -0.7 2.1 2.1 6.1 8.0 3.4 Pharmacies at magasini de 3 
umdicam.nts brsv.tós 

6.7 -4.3 10.3 13.2 10.4 5.3 11.3 Hagesins de chaussur.s 4 

3.1 -1.1 9.4 6.8 10.6 3.2 8.9 Pg.sins da vit.ments pour houas 5 

-4.5 2.0 4.2 1.6 -3.9 2.7 0.6 Magasins do ve+.m.n+.s pour d.m.s 6 

-0.7 -0.7 3.2 1.5 -0.8 4.6 1.3 Autras magasins da vit.uisnts 7 

-3.6 0.4 0.5 -0.2 -3.3 5.8 -1.0 Magasins de meubl..s at dappar.ils 8 
men.g.rs 

-0.4 1.7 5.8 5.5 1.2 8.0 4.2 M.gasins d'acc.ssoir.s dam.ubl.m.nt 9 

0.9 2.6 20.9 19.7 11.7 11.0 17.4 Conc.ssionnair.s d. v.hicul.s 10 • automobil.s at ricrI.+afs 

1.6 -3.3 -315 -2.7 -1.9 -2.9 -2.7 Stations-sarvice 11 

8.0 1.4 11.0 8.2 13.3 6.6 10.8 Magasins da piôcas at dacc.ssoir.s 12 
pour •utomobil.s at s.rvic.s 

0.3 0.6 7.9 7.8 1.0 -0.4 5.5 Ilegasins de morchandisus div.rs.s 13 

-0.1 0.8 2.5 1.6 2.7 1.9 2.3 Autresigasins d. produits 14 
s.mi-dur.bl.s 

3.2 1.0 11.5 8.5 6.4 4.5 8.8 Autres magasins do produits is 
durables 

2.7 0.7 2.0 3.2 1.5 -0.9 2.2 Autr.s uagasins d. vent. •u djl.il 16 

1.2 0.6 7.7 7.2 4.8 4.8 6.6 Total, ensala des magaslns 17 

Régisna 

2.0 0.3 3.8 4.5 2.2 -0.7 3.5 T.rr.-t4.uvs 18 

7.9 -2.1 6.8 0.8 11.6 3.7 6.3 I1s-du-Princ.-Edouard 19 

4.6 -2.9 9.4 5.9 7.3 1.8 7.5 Nouv.11.-Ecoss. 20 

2.7 -1.4 2.2 8.1 4.8 3.1 5.0 Nouveau-Brunswick 21 

4.2 -0.2 7.4 8.3 8.5 6.1 8.1 QuIb.c 22 

-0.5 1.0 7.6 7.2 2.2 3.4 5.7 Ontario 23 

1.7 -1.6 4.2 7.1 2.1 0.7 4.4 Manitoba 24 

-0.7 1.8 6.1 6.6 5.6 8.1 6.1 Saskatchewan 25 

-lb 1.8 13.0 7.2 2.3 6.5 7,5 Alb.r'ta 26 . 1.3 1.5 6.9 5.6 7.5 6.9 6.7 Colo.âi.-Britanniqu. 27 

0.4 -1.6 -0.7 -4.1 -1.7 - - -2.2 Yukon 28 

3.2 1.3 18.8 17.4 18.4 is.11 18.21 T.rritoir.s du Nord-Ou.st 29 
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4,090.0 3,653.9 3004.1 4,414.8 

280.6 238.7 233.0 336.1 

1,000.2 912.0 959.9 1 9 259.5 

118.2 86.5 111.4 184.4 

115.5 86.6 114.7 311.4 

282.4 205.6 217.2 521.8 

312.5 224.7 252.2 600.9 

644.4 525.7 566.5 1019.1 

176.3 147.8 144.7 241.0 

4,227.4 3,071.2 29776.1 3015.9 

	

11099.9 	1,027.3 	1 1 089.9 	1,147.9 

	

910.6 	744.1 	812.6 	1,040.0 

1 1593.3 1,248.8 1,231.5 3,020.0 

459.4 400.8 405.1 914.1 

371.8 323.6 344.4 882.9 

754.0 632.3 623.4 1,275.9 

16,436.6 	13 0 529.4 	13,786.8 	20 1 285.8 

11,647. 

752. 

2,872. 

316. 

316. 

705 

789 

1,736 

468 

10,074 

3,217 

2,467 

4,073 

1,265 

1,039 

2,009 

43,752 

269.6 

64.1 

526. 1 

393.9 

4,028.7 

6,022.1 

562.8 

484.2 

1,777.7 

2,255.5 

14.4 

37.3 

217.9 

53.8 

422.5 

338.2 

3,284.2 

4,965.1 

475.3 

402.9 

1,417.4 

1,908.2 

12.6 

31.4 

224.2 

58.2 

447.6 

335.6 

3,342.3 

5,032.4 

470.5 

423.9 

12463.1  

1,943.8 

12.7 

32.5 

358.5 

86.2 

661.8 

500.3 

4,618.3 

7,682.3 

701.4 

621.9 

2,185.3 

2,806.7 

18.5 

44.6 

711 

176 

1,396 

1,067 

10,655 

16,019 

11508 

1 ,31 1.0 

4,658.2 

6,107.6 

39,7 

101.2 

No 

TASLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Vant.s 

	

March 	February 	January 	D.ceuther Year-to-dat 

	

1994 	 1994 	 1994 	 1993 	 199 

	

Hers 	Fvriar 	Janvier 	Dóc..thr. 	Cumulati 4  

millions of doll.rs - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoa stores 

5 Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stor.s 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nov. Scotia 

21 New Brunswick 

22 Qu.bec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Albert. 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 
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10.1 4.8 -0.4 6.5 

7.9 0.2 -2.8 3.9 

3.3 2.5 5.1 9.6 

16.4 13.5 6.3 6.3 

12.5 7.0 8.7 5.8 

9.4 2.1 -6.9 2.4 

8.1 1.0 -4.4 3.8 

3.2 -0.3 -4.5 8.0 

4.7 5.7 0.8 10.1 

18.9 17.5 10.6 14.4 

-3.3 -2.0 -1.6 -1.8 

11.7 8.6 12.6 7.4 

12.4 7.2 -0.3 : .S  

c.a 1.5 2.3 .2 

8.2 4.8 5.3 

8.3 3.4 -2.5 1.7 

Sup.ra,.rches d'aliment.tion at •pic.ri.s 1 

Tous l.s •utr.s ugasins delim.nk.tion 2 

Ph.r.ci.s at magamins do msdic..,.n+s bravatis 3 

Magasins d. chaussursa 4 

M.gasins do v.temsnts pour hoiui.s S 

Magusins de vit.unts pour daus 6 

Autres .g.sins de vifa.nt.s 7 

Magasins de meubles at dappareils managers 8 

Magasins daccessoires damsublement 9 

Concessionnair.s do vihiculas automobil.s 10 
at rIcróatifs 

Stations-service 11 

Magasins de piIc.s  at  d.cc.ssoir.s pour 12 
.utomobil.s at s.rvic.s 

Magasins de .rchandis.s dIversas 13 

Autrus megasins de produits s.mi-durables 14 

Autres magasins da produits durables 15 

Autres magasins de vent. •u detail 16 

. 

4.8 

1.9 

3.6 

11.9 

9.6 

1.8 

1.8 

-0.5 

3.8 

16.1 

-2.3 

11.0 

6.7 

3.3 

9.1 

3.2 

7.3 2.9 -1.4 - - 

10.0 0.4 7.6 4.6 

12.5 4.9 4.2 4.2 

6.6 8.0 1.1 3.0 

11.7 8.4 4.7 6.5 

9.8 6.4 0,5 5.2 

9.7 7.1 -1.2 0.9 

9.2 6.5 3.8 9.8 

15.6 6.2 0.6 6.8 

7.9 5.6 6.0 7.2 

-3.0 -3.7 -1.2 2.0 

22.9 17.1 18.1 16.5 

Terre-Neuve 18 

Ile-du-Pr inc.-douard 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 25 

Albert. 26 

Coloui.-Britanniqu. 27 

Yukon 28 

T.rri*oir.s du Nord -Ouest 29 

p 

3.1 

6.1 

7.4 

5.2 

8.4 

5.7 

5.3 

6.6 

7.7 

6.6 

-27 

19.5 

~ 0 

I ' I 

TABIFAL! 2 Ventes au detail, non-désaisonnaliséps, se]on is qroa do coonoros at Ia region 
(pCriodas courantas) 

Change from previous year 

Variation par rapport s l'anná. prócsd.n+. 

	

March 	Fabruary 	January D.c.uth.r Year-to-dat. 

	

1994 	1994 	1994 	1993 	1994 

	

Mars 	Févri.r 	Janviar Déc.ire 	Cumulatif 

Per c.n* - pourc.nt.ge  

N o  

Groups d. cerc. - Canada 

10.5 	 6.7 	 2.5 	 5.8 
	

6.7 Total, ensemble des •agasins 	 17 

Req ions 
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TARLE 3. tetail Sales, It Seasonally Adjusted, by Trade Group and by teqon (Quarterly 
Estimates) 

Sales 

Ventas 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter I 
1994 1993 1993 1993 1993 

Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

11,647.9 129336.0 129240.3 11,999.9 11,119.6 

752.3 873.6 876,2 897.9 738.0 

2,872.2 3,269.9 2,940.4 2006.9 2,771.9 

316.0 500.6 412.1 418.6 282.6 

316.9 654.1 376.3 419.5 289.2 

705.2 12190.2 968.3 968.1 692.9 

789.4 19398.3 19105.9 984.5 775.4 

1,736.6 2,521.8 2,156.4 1,962.6 197443 

468.8 644.9 590.1 559.9 451.8 

10474.7 99882.5 10,679.4 122123.6 8,679.7 

3,217.1 3 2567.0 3,832.3 3,552.7 3,293.7 

2,467.3 29990.2 2,766.5 2,891.9 2,222.3 

4,073.6 6,948.4 4,886.7 4,842.7 3,817.0 

1,265.3 2,035.6 1,664.2 1,733.1 1,225.3 

1,039.8 1,712.9 1,288.5 1,253.0 952.7 

2,009.7 2,871.6 2,621.3 2,494.0 1,947.2 

43 1 752.8 53,397.4 49,405.1 50 1 008.1 41,003.7 

247.9 274.8 272.7 259.1 246.2 

64.1 71.9 61.9 62.0 61.9 

3.8 7.2 5.5 5.0 3.4 

2.5 8.1 3.6 3.6 2.1 

8.3 20.4 13.7 12.3 8.1 

12.9 31.0 18.6 17.2 11.4 

17.3 34.4 24.4 20.6 16.7 

2.7 5.2 3.9 3.6 2.9 

124.8 113.1 149.6 171.1 109.2 

67.5 78.4 89.2 78.8 74.9 

34.6 49.2 39.2 39.8 29.0 

76.8 157.0 105.8 98.4 75.9 

18.2 31.5 28.3 26.8 17.7 

9.2 18.8 11.3 10.8 7.9 

17.6 32.0 22.5 21.5 17.2 

711.7 937.3 855.8 841.2 690.4 

Trade Group 

No. 

Canada 

1 Sup.rmerkets and grocery stor.s 

2 All o+h.r food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stares 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retell stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men ' s clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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3.1 	 -0.6 	0.5 	-0.1 	 -4.0 Total, enseuble des •agasins 	17 

TAaLEAU 3- Vantas au detail, non-désaisonnalisCas, se]nn la groupe de cma.erae at Ia region 
(esti.ations triaestriellas) 

Change from previous year 

Variation par rapport I l'anni. prócIdenta 

	

Quarter 1 	Quarter 41 Quarter 3 Quarter 2 Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trimestre 1 Trimeafre 4 Trimestre 3 Trimestre 2 Trimestre I 

Groupe de cou1Irce 

. 

Per cent - pourc.ntsg. 

4.8 4.2 5.9 4.5 5.2 

1.9 5.4 11.3 10.9 7.6 

3.6 7.8 10.8 11.4 14.3 

11.9 8.5 9.2 7.7 1.3 

9.6 6.7 3.8 4.9 -0.4 

1.8 1.8 5.5 6.0 3.0 

1.8 6.4 14.7 8.4 8.1 

-0.5 7.6 11.7 11.4 7.4 

3.8 6.1 3.2 2.2 1.6 

16.1 10.8 6.9 7.6 4.3 

-2.3 -0.1 2.2 -0.3 0.3 

11.0 6.5 7.3 4.0 4.8 

6.7 -0.7 -2.3 -2.2 -2.3 

3.3 2.0 1.7 7.0 5.3 

9.1 4.1 5.9 8.0 4.3 

3.2 -1.2 0.9 -1.1 -2.4 

Canada 

Sup.rmerches daliment.fion at opiceries I 

Tous lea autres magasins d.liment.tion 2 

Pharmacies at magasins de medicaments brevefós 3 

Magasins de chaussures 4 

Magasins de vIt.mants pour homa.s S 

Magasins de vItementa pour dames 6 

Autrea meg.ains de vI*em.n+s 7 

Magasins de m.ubl.s at depperaila mInagers 8 

Isgasins d'acc.ssoir.s d'emoublemont 9 

Concessionnaires de véhicules automobiles 10 
at rIcrIaf ifs 

Skations-sarv ice 11 

isgasins da pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises divarses 13 

Autres magasins de produits semi-durables 14 

Autres megasins do produits durablas 15 

Autres .agasins de vent* au dótail 16 

6.7 	4.6 	5.3 	4.9 	4.0 Total, ensemble des sagasins 
	

17 

NO 

. 

0.7 	1.9 	-2.0 	-2,4 	-4.3 

3.7 1.5 8.8 9.0 12.1 

11.8 -2.4 7,9 3.2 -0.1 

17.9 14.3 12.2 18.0 -5.8 

2.3 11.6 16.6 12.6 11.1 

13.1 3.0 7.3 12.1 7.1 

3.4 6.6 17.4 13.6 -2.4 

-9.2 -11.6 -3.3 -23.7 -22.2 

14.2 0.1 4.8 1.5 -3.0 

-9.8 -7.5 -6.6 -7.8 -9.6 

19.4 8.3 7.3 1.2 -3.2 

1.1 -4.3 -1.6 -2.0 -9.5 

2.8 -8.7 -7.3 1.8 -0.1 

15.3 -0.8 -0.6 1.9 -9.1 

2.4 -3.6 -3.0 -7.2 -18.7 

Terre -Neuve 

Suparuarchis dalimenfation at épiceries I 

bus lea autres magasina dalimentation 2 

Pharmacies at magasins do mIdic.ments brevetés 3 

Magasins de chaussures 4 

Magasins de vIt.ments pour homees S 

lagasins de vèteuents pour dames 6 

Autr.s magasins de vIt.m.nts 7 

Magasins da meubles at dappar.ils menagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires de vIhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magesiris de pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres .egasins do produits semi-durables 14 

Aufres magasins do produits durablas 15 

Autres magesins de vents au detail 16 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estisates) 

Sales 

Ventes 

	

Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trjmestre 1 Trimestra 4 Trimestre 3 Trimestra 2 Trimestre I 

millions of dollars - millions de dollars 

	

47.0 	51.5 	57.4 	51.5 	46.0 

	

15.7 	17.8 	16.8 	16.6 	15.3 

	

x 	1.3 	1.1 	0.7 

	

x 	x 

	

2.2 	5.2 	5.2 	2.8 	2.0 

	

5.0 	8.1 	6.2 	5.5 	4.1 

	

1.7 	2.4 	2.1 	2.1 	1.4 

	

33.8 	35.9 	41.1 	47.3 	31.8 

	

21.9 	25.1 	31.9 	24.4 	19.9 

	

10.1 	14.3 	14.0 	13.7 	9.5 

	

16.4 	32.5 	22.5 	20.8 	14.7 

	

6.2 	10.4 	12.9 	9.4 	5.3 

	

2.0 	4.3 	3.2 	2.2 	2.0 

	

8.9 	12.3 	14.2 	11.2 	9.4 

	

176.1 	229.3 	236.1 	214.6 	165.9 

410.5 436.4 456.4 440.2 403.2 

111.6 126.9 108.3 108.4 104.7 

6.7 11,2 8.8 8.0 5.1 

5.4 15.2 7.0 7.8 5.2 

19.1 40.3 27.9 28.0 19.5 

17.9 35.4 23.2 19.8 17.1 

36.6 53.0 40.6 37.4 34.1 

8.7 12.8 12.1 10.7 9.1 

311.0 278.1 342.2 407.6 251.8 

139.5 174.0 180.6 160.4 137.7 

58.3 82.6 75.5 79.0 51.8 

126.7 263.6 171.8 164.1 122.3 

38.4 63.9 50.1 47.8 33.6 

18.8 40.5 26.3 24.6 19.7 

71.6 108.0 106.1 94.0 71.0 

1,396.3 1,759.2 1,656.3 1,655.5 1,300.3 	S 

Trade Group 

No 

Prince Edward Island 

1 Superssrkets and grocery stores 

2 All oTher food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Muns cloThing stores 

6 Homens clothing stores 

7 Other clothing stor.s 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermerkes and grocery stores 

2 All other food stores 

3 Drugs and patenk medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 Womens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, March 1994 
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TABLEAU 3. V.nt.s au detail, non-dêsaisonnalisC.s, s.lon I. groups em c.eu-cp at Ia rêgmi 
(estiations tri..striell.es) 

S Ch.nge from previous year 

Variation par rapport i l'.nnee pric.d.nte 

	

Quarter 1 	Qu.rt.r 4 Quarter 3 Quarter 2 Qu.rt.r 1 

	

1994 	1993 	1993 	1993 	1993 
Trim.str. I Tri.str. 4 Trim.str. 3 Tri.str. 2 Trimestre 1 

Groups de comesree 

H. 

F 

Per cent - pourc.ntag. 

2.1 	7.0 	9.2 	6.5 	1.6 

	

10.0 	9.3 	17.6 	14.2 	12.8 

	

7.1 	3.9 	13.3 	12.7 	12.0 

	

6.1 	4.9 	6.8 	5.8 	6.4 

	

1.8 	-2.8 	3.7 	0.3 	0.5 

tie -du - Prince - tdouard 

SuparmerchIs d.lim.nt.tion at Ipicerj.s 1 

Tous l.s .u+res ui.gasins daliment.tion 2 

Pharuci.. at m.gasins da .,sdicam.nts br.vetás 3 

Igas ins di chaussur.s 4 

Pgasins da vitsmsnts pour haus 5 

lagasins do vet.m.nts pour dames 6 

Autris megasins di vêt.m.rits 7 

Magasins di meubles at dapp.reils managers 8 

Pgasins dacc.ssoirss damaubl.mant 9 

Concessionnaires de váhicul.s automobiles 10 
at recriatifs 

Stations-service it 

gasins d! pièces at d'acc.ssoir.s pour 12 
automobiles at services 

Ilegasins de merchandises diverses 13 

Autras megasins de produits simi-durablas 14 

Autres megasins di produits durablas 15 

Autres magasins de vent. .0 detail 16 

Total, ensemble des magasins 17 

Nouve lie- (cosse 

Supermerches dalimentation at ipicarias 1 

Tous lee autres magasins dalimantation 2 

Pharmacies at u,.gasins di médicaments br.v.t.s 3 

Plagasins de chaussures 4 

P4ag.sins de vèt.ui.nts pour hoimi.s 5 

Pgasins de vêt.ments pour dames 6 

Autres magasins de vit.m.n*s 7 

lagasins da meubles at dappar.ils managers 8 

Piagasins daccessoires dameublement 9 

Concesgionnajras de váhicules automobiles 10 
at rócrsetifs 

Stations-service 11 

Isgasins d. pièces at dacc.ssoir.s pour 12 
automobiles at services 

lagasins de merchandises divers.s 13 

Autrss magasins do produits semi-durables 14 

Autres mag.sins de produits durables 15 

Autris megasins ds vents su detail 16 

2.5 4.3 6.8 9.3 20.0 

x x 19.8 17.4 7.3 

x 

14.4 15.6 25.3 20.2 13.4 

21.2 22.9 -3.1 -10.5 -13.4 

28.8 13.7 9.7 22.5 27.4 

6.3 0.1 -3.1 2.4 10.0 

11.3 3.5 3.6 -2.0 -7.0 

17.1 24.9 33.1 40.3 33.6 

-1.8 -11.5 5.4 -17.3 11.3 

-11.8 -11.1 -4.7 3.4 

6.6 -0.9 4.5 8.2 18.7 

31.1 18.9 9.4 -5.7 -21.6 

4.3 0.5 2.2 5.3 -12.5 

-2.3 3.5 9.9 8.5 3.9 

4.7 4.0 7.8 5.2 10.6 

7.3 5.1 -0.8 0.6 -9.1 

-4.8 -13.3 -2.4 -2.4 -4.9 

23.5 10.5 11.0 8.6 -1.5 

1.3 10.3 3.0 -4.7 -6.3 

12.5 27.4 31.6 24.8 8.8 

3.6 2.9 9.7 6.0 2.6 

14.2 22.5 14.4 16.5 8.0 

-4.6 -9.5 -5.1 -5.4 -5.8 

0.8 0.3 2.3 1.1 -3.3 

S 7.4 	4.1 	7.0 	4.6 	0.9 Total, ensemble des •agasins 	17 
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TA8LE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates ) 

Sales 

Ventes 

Quarter 11 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 1993 1993 1993 

Trimustre 1 Trimestre 4 Trimastre 3 Trimastre 2 Trimestre I 

millions of dollars - millions de dollars 

320.9 357.6 364.8 344.9 320.7 

88.1 91.3 79.2 79.0 74.1 

5.2 9.2 6.9 6.6 4.2 

5.4 15.5 7.7 7.6 5.6 

15.2 32.6 22.9 22.4 15.0 

13.0 27.7 20.6 16.7 14.5 

30.5 48.0 34.2 33.3 31.4 

7.6 11.1 9.9 9.8 7.3 

239.0 246.7 290.3 342.1 220.3 

95.3 107.5 123.4 101.9 87.2 

56.4 76.5 69.8 71.0 52.5 

107.8 196.1 134.1 128.4 93.9 

20.9 40.0 35.4 34.4 22.2 

13.3 27.8 17.1 17.1 13.0 

42.8 66.3 68.9 61.9 45.3 

1,067.7 	1,363.6 	1,295.4 	1,287.1 	1 1 014.6 

3,318.8 33,466.9 3,397.3 3,344.5 3,122.1 

699.3 799.8 747.8 734.0 673.1 

95.1 175,3 139.4 149.9 89.1 

73.8 147.6 92.0 113.6 70.3 

195.3 292.2 255.6 261.0 1723 

224.1 363.7 318.1 309.2 219.1 

381.5 581.3 571.8 539.2 407.1 

95.9 140.1 140.1 149.7 90.3 

2,343.1 2,282.3 2,736.3 3060.0 19973.6 

663.7 720.6 725.6 706.1 654.9 

593.1 776.4 693.3 784.5 547.4 

858.0 1 1 361.8 995.5 1,013.1 761.3 

284.8 419.2 405.5 403.7 278.9 

208.5 299.9 245.8 245.7 185.9 

333.9 489.2 402.1 425.5 312.5 

10,655.2 12,628.6 12,174.6 12,665.2 9,527.4 

Trade Group 

No. 

New Rrunswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 She. ster.s 

5 Mens clothing etores 

6 Homens clothing stores 

7 Other clothing store. 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor v.hicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 She. stores 

5 Hens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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19.0 12.0 16.4 13.6 11.0 

23.5 13.9 13.8 6.3 -1.8 

-3.6 11.3 8.3 15.0 2.7 

1.6 10.4 13.8 13.0 6.9 

-10.3 -17,2 2.1 -8.9 8.4 

-3.0 -2.2 -0.3 8.1 -0.1 

4.6 6.3 14.2 15.0 23.4 

8.5 8.2 -1.6 11.3 0.1 

9.2 15.4 15.1 10.5 1.4 

7.6 -0.6 1.4 1.6 2.2 

14.7 -0.3 0.9 0.8 -2.0 

-6.0 -8.6 -6.0 -10.2 -20.1 

. 7.4 -3.7 -7.7 -4.3 -16.3 

-6.0 6.1 14.2 9.3 4.4 

5.2 3.8 4.7 5.9 1.8 

6.3 2.9 3.3 4.4 7.7 

3.9 13.3 15.8 16.5 12.1 

6.8 7.0 1.8 1.3 -0.7 

5.1 5.6 2.3 0.9 -0.8 

13.2 5.8 7.4 8.5 3.9 

2.3 -6.5 2.2 -3.0 - - 

-6.3 4.0 20.2 16.6 8.5 

6.1 6.0 2.4 -6.1 -14.0 

18.7 8.5 9.6 2.4 0.2 

1.3 0.4 -4.3 -9.0 -8.5 

8.4 5.3 3.8 -0.4 -1.9 

12.7 8.3 7.5 3.7 5.4 

2.1 1.5 10.6 13.2 11.7 

12.2 9.7 14.6 11.9 14.6 

0.2 1.8 -4.4 -7.7 

S
6.8 

8.4 5.1 6.7 4.0 3.8 

TAILEAIJ 3.. Ventes au detail, non-dCsaisonnalisCes, salon In groups de oa...roe at la region 
(estiaations trisestrielles) 

S Change from pr.vioua your 

Variation par rapport I 1.nnI. précId.n. 

	

Qu.rt.r 1 	Quar.r 4 quarter 3 Qu.r.r 2 Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Triin.skrs I Trim.skre 4 ITrim.str. 3 ITrim.stra 2 ITrimostre 1 

Groups di coi.rc. 

N' 

Per c.nI - pourc.ntage 

0.1 	2.5 	6.7 	3.6 	4.8 

Nouv..0 -Brunswick 

Suparm.rchIs dalim.nt.Lion it epic.ri.s I 

Tous los autr.s segasins d'alim.ntation 2 

Pharmsci.s at .gasins do medicu,.n*s brav.tIs 3 

tisgasins di chaussuris 4 

Migasins di vâtiments pour houu.s S 

Pgasins di vik.m.n+i pour dams 6 

Autris magasins di va.mns 7 
P1.g.sins di meubliss at d'app.r.ils mIn.g.rs 8 

g.sins cIacc.ssoir.s dam.ublem.nt 9 

Conc.ssionn.ir.s de vIhjcul.s automobiles 10 
at r.creataf 

StaL ions-.rv ice 11 

lagasins de piIc.s at d.cc.ssoir.s pour 12 
automobiles at s.rvic.s 

lagasins di msrchandis.s div.rs.s 13 

Aufras i.gasins do produits semi-durables 14 

Autrom uI.gaeina de produits dur.bl.e IS 

Autres .gaina de vent* au ditail 16 

Total, enseble des •agasins 17 

Qub.a 

Sup.rm.rches d.limontation at Ipic.rj.s I 

Tous lea au*r.s m.gasins dalimenLation 2 

Pharmeci.s at m.ga.ins du medicam.nts br.v.t.s 3 

Il.gasins do chaus.ur.a 4 

Plagasins do vIt.m.nts pour homees 5 

Pgasins de vIt.m.nts pour dames 6 

Autr.s megaaina do vItemants 7 

M.g.sins do m.ubl.s at d.ppar.ils managers 8 

Magasins dacceasoiras d.m.ubl.mant 9 

Conceuionnaires do vIhicul.s automobiles 10 
at rIcreatifa 

Stations-service 11 

Megasins da pieces at dacc.ssoiras pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autres megesins do produits semi-durables 14 

Autr.s magasins do produits dur.bl.s 15 

Autres magasins da v.nts au detail 16 

Total, ensemble des •agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Esti.at.$) 

Sales 

Ven te s 

Quarter 11 Quarter 4 Quarter 31 Quarter 2 Quarter 1 
1994 1993 19931 1993 1993 

Trimsetre 1 Trimsatre 4 Trimestre SiTrimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

3,653.6 3,865.9 3,860.6 3078.8 3,569.4 

19086.9 1,220.5 1,123.3 1,135.2 1,096.0 

123.5 188.3 152.4 154.9 107.2 

131.7 276.9 155.1 174.0 118.2 

260.1 466.1 362.6 367.9 265.2 

273.2 515.7 398.0 359.3 265.2 

667.9 972.5 806.5 721.0 699.5 

185.6 244.5 217.0 191.1 177.0 

3,960.4 4,024.4 4,029.3 4,621.1 3,347.7 

1,222.1 1,312.9 19393.7 1,333.4 1,277.8 

977.0 1,139.6 1036,4 1076.6 863.3 

1,459.4 2,596.3 1,791.6 19753.4 1,395.5 

475.8 814.9 591.9 619.3 465.3 

393.3 682.7 503.6 510.1 381.4 

872.6 19251.0 1,170.2 111063 856.3 

16,019.6 19,892.6 17,922.7 18,316.5 15,158.3 

456.4 477.6 478.5 476.3 433.1 

61.6 71.3 64.9 66.5 63.5 

8.3 12.4 9.9 10.1 7.6 

9.7 21.6 11.9 13.4 9.2 

23.3 41.2 32.6 33.3 24.0 

26.9 48.8 34.1 32.6 27.8 

0.9 77.4 62.2 52.2 48.9 

9.4 14.7 12.9 11.0 8.2 

310.3 321.4 331.2 358.1 292.6 

133.9 147.5 149.5 141.1 154.6 

73.6 95.1 90.3 92.2 67.4 

187.9 302.3 215.9 215.8 173.2 

37.4 58.8 46.3 55.8 34.0 

33.8 56.5 44.6 45.6 33.3 

62.6 88.9 70.9 70.4 58.3 

1 1 508.6 1 1 861.5 1,676.9 1 1 694.9 1,433.1 

Trade Group 

No. 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stor.s 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stor.s 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

NanAtaba 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehiclu and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stor.s 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Per cant - pourcantag. 

2.4 2.4 5.1 4.8 

-0.8 3.8 8.4 8.5 

15.1 10.5 16.1 15.7 

11.4 4.8 0.9 4.5 

-1.9 -2.8 2.2 1.8 

3.0 14.7 29.5 19.3 

-4.5 5.3 2.9 2.5 

4.8 1.9 -3.5 -0.9 

18.3 14.6 7.2 10.2 

-4.4 -5.8 -0.6 0.3 

13.2 7.0 6.8 3.6 

4.6 -1.1 -2.8 -2.9 

2.3 -0.4 -5.6 -0.7 

3.1 -1.6 2.6 8.3 

1.9 -4.7 -2.8 -3.4 

5.7 3.5 3.7 4.4 

5.4 4,7 9.4 5.1 

-2.9 -7.5 -2.3 -2.0 

8.5 1.7 3.9 -2.7 

5.3 5.6 8.9 10.8 

-3.2 3.6 4.9 4.1 

-3.0 5.5 6.5 1.7 

4.1 13.5 16.0 8.9 

14.5 32.4 11.6 0.8 

6.0 5.6 1,2 4.0 

-0.5 -5.1 -5.4 -2.4 

9.2 6.8 10.8 7.1 

8.5 1.2 4.0 2.9 

9.8 -1.0 2.5 6.6 

1.5 1.4 3.2 12.4 

7.5 3.9 7.1 11.4 

5.3 3.6 5.0 4.4 

OntarIo 

Supermarches dalimentation at .pic.ri.s 1 

Tous las autr.s magasins dalimentetion 2 

Pharu,.cias at ugasins de medicmnents br.vetós 3 

Hagasins d. chaussures 4 

Pgas ins de vêt.u,.nts pour ha.as S 

Pgasins de vst.m.nts pour dames 6 

Autras megasins de vit.m.nts 7 

Plagasins da m.ublas at d'.pp.r.ils managers 8 

Ilagasins d.cc.ssoir.s d.m.ubl.m.nt 9 

Conc.ssionn.irus de vIhiculas automobiles 10 
at recrutifs 

Stations-service 11 

l.g..ins da pièces at deccessoires pour 12 
automobiles at services 

Plegasins do marchandisas divarsas 13 

Autres magasins do produ its s.mi-durabl.s 14 

Autr.s sagasins da produits durmbl.s 15 

Autras magasins de vente au ditail 16 

Total, enseeble des •agasins 17 

Nantoba 

Suparmarchós d.lim.n*akion at ipiceries I 

Tous las autres magasins d'alisiankation 2 

Pharmacies at megasins de módicam.nts brev.tIs 3 

Pg.sins da chaussur.s 4 

Pg.sins de vôtements pour houmies S 

tiagasins da vâtam.nts pour dames 6 

Autres magasins de vitements 7 

Iiag.sins da maubl.s at dappareils mónagars 8 

tiagasins d'accassoir.s dameublament 9 

Concassionnaires da vóhicules automobiles 10 
at récréatifs 

Stations-service 11 

tiegasins de pièces at d.ccassoir.s pour 12 
automobiles at services 

Iiagasjns da m.rchandises divars.s 13 

Autres magasins de produits s.mi-durabl.s 14 

Autras umgasins de produits durablas 15 

Autres magasins da vento au detail 16 

Total, ensemble des aagesAns 	17 

El 

fl 

NO 

. 

1.9 

13.9 

7.6 

-1.8 

1.9 

12.0 

6.5 

1.3 

5.2 

5.1 

7.0 

-3.0 

2.0 

1.1 

-3.3 

3.4 

5.1 

-1.3 

-6.3 

-4. 0 

3.3 

12.5 

5.4 

-3.8 

4.8 

-3.9 

7.5 

4.8 

4.5 

6.3 

8.9 

4.2 

TAILEAU 3. Ventes au dtafl, non -désalsonnalisêas, se1n I.e qrose do co.roe at Ia rqion 
(estãmatnns traestraIIos) 

Change from previous year 

Variation per rapport i P.nnie pr.ced.nta 

	

Quarter 1 	Quarter 4 Quarter 3 Quarter 2 Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trimestre 1 Trim.stre 4 Trimastra 3 Trimastre 2 Trim.str. 1 

Group. da corc. 

Retail Trade, March 1994 
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TALF 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estisates) 

Sales 

Vantes 

Quarter1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 1993 1993 1993 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

333.1 368.6 371.4 355.2 329.6 

97.9 103.6 89.6 89.6 89.6 

6.8 9.5 8.3 8.6 6.5 

8.7 15.9 8.6 9.4 7.5 

17.7 29.3 23,0 27.5 22.6 

20.8 37.2 27.6 26.7 23.9 

41.0 55.1 39.1 34.8 35.6 

13.3 16.8 15.6 15.1 12.5 

286.7 305.1 292.4 320.5 249.3 

1133 124.0 133.7 120.3 107.7 

85.2 93.2 94.5 97.2 70.5 

160.3 245.0 175.4 173.4 144.9 

35.4 62.8 46.6 51.3 38.4 

29.5 56.8 41.7 39.4 30.3 

52.1 83.6 66.2 64.4 50.4 

1,311.0 	11618.0 	1,445.0 	1,446.3 	1 1 230.1 

1,282.5 13,357.6 1,315.0 1,272.3 1,177.9 

279.1 330.8 280.5 267.2 262.8 

23.9 33.2 31.1 28.9 21.7 

35.7 74.3 44.1 45.0 33.7 

69,7 116.0 107.6 101.0 73.7 

87.5 154.7 120.3 102.7 88.4 

226.6 321.3 267.1 253.5 211.2 

53.9 68.5 60.5 57.1 47.2 

1 1 051.5 19001.4 11000.1 1,157.7 882.8 

331.0 382.3 429.5 380.0 337.4 

290.3 332.8 318.6 317.7 249.9 

433.0 738.3 528.5 540.0 441.3 

142.0 229.7 188.0 213.5 146.0 

113.7 196.4 158.7 150.0 113.3 

205.8 288.1 270.9 258.2 205.3 

4 1 658.2 5,672.6 5 1 164.9 5 1 186.8 4,326.2 

Trade Group 

No 

Saskatchevan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, March 1994 
Statisttcs Canada - Cat. No. 63-005 - - 
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. 

	

Chang, 	from previous year 

Variation par rapport a lanne. prócádenta 

	

Quarter I 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trimes*r. I Trim.str. 4 Trim.str. 3 Trim.str. 2 Trim.stre 1 

Per cent - pourcentag. 

	

1.1 	5.7 	9.7 	1.2 	6.2 

	

9.2 	13.2 	15.5 	10.8 	21.0 

	

5,0 	3.4 	7.5 	2.2 	-7.6 

	

15.8 	0.6 	3.3 	0.8 	1.4 

	

-21.4 	-11.9 	-15.0 	-1.9 	3.2 

	

-12.8 	0.4 	1.4 	2.0 	6.3 

	

15.2 	19.4 	7.5 	5.8 	11.2 

	

6.1 	-3.7 	-3.6 	-5.5 	-6.2 

	

15.0 	24.9 	15.3 	13.4 	5.2 

	

5.3 	6.5 	7.3 	-3.0 	-10.8 

	

20.7 	4.7 	10.7 	3.4 	3.4 

10.6 2.7 2.5 -2.9 2.6 

-7.9 -2.0 4.8 2.4 13.5 

-2.7 . 	

3.5 

6.0 15.0 10.2 12.3 

15.4 5.9 9.3 2.2 

TABLEAU 3. Ventes au detail, non-désaisonnalisd.s, se3nn ii gross di amaserce it Ia regan 
(estlatlans trisestrielias) 

Groups d. coumarc. 

Saskatchewan 

Sup.r,rchis d'alim.ntation at Ipic.ri.s 1 

Tous lea •utr.s megasina d.li.ent.kion 2 

Pharmacies at m.g.sins de medicam.nts br.vet.s 3 

Plagasins d. chaussur.s 4 

M.gasins de vet.ments pour honees 5 

Plagasins de vê*.m.nts pour dames 6 

Autres m.gasins di vêtements 7 

PI.g.sina di meubles at d'appar.ils minag.rs 8 

M.gasins deccessoires dameubl.ment 9 

Conc.ssionnair.s d. v.hicul.a .utomobil.s 10 
at rácróatafs 

Stat ions-s.rv ice 11 

Ilagasins de pièces at d.ccessoir.s pour 12 
automobiles at services 

Magasins di merchandises div.rs.s 13 

Autr.s megasins di produits semi-durabl.s 14 

Autr.s megasins de produits durablas 15 

Autres megesins do vents au detail 16 

6.6 	8.7 	8.9 	4.2 	4.6 I Total, ensechle des .aqasiiis 
	

17 

8.9 	13.6 	11.8 	8.0 	12.2 

6.2 8.0 4.8 7.8 14.5 

10.1 6.3 3.1 3.7 -6.4 

5.8 14.6 13.2 10.6 -0.5 

-5.4 4.6 14.2 17.6 -0.3 

-1.1 24.7 23.2 16.6 16.2 

7.3 21.0 22.3 33.0 13.9 

14.1 13.0 11.3 13.7 3.9 

19.1 14.7 5.8 12.8 6.0 

Alberta 

Supermerchés dalimentation at •piceri.s 1 

Tous las autres megasins dalimentation 2 

Pharmacies at megasins de medicaments br.v.t.s 3 

Magasins di chaussures 4 

Magasins de véfaments pour hoew.s S 

Pgasins de vétements pour dames 6 

Autres .mgasins de vèt.ments 7 

Magasins de meubles at d'appar.ils managers 8 

Magasins daccessoires dameublement 9 

Concessionneiras do véhicules automobiles 10 
at rácrea+ifs 

Stations-service 11 

Pgasins d. pièces it daccessoires pour 12 
automobiles at services 

Magasins de merchandises div.rs.s 13 

Autres megasins di produits semi-durables 14 

Autres megasins de produits durablas 15 

Autres magasins di vents au detail 16 

Total, ense.ble des •agasins 	17 

-1.9 8.5 10.3 4.1 -1.1 

16.2 8.0 5.7 4.8 7.1 

-1.9 -17.7 -21.9 -18.4 -20.7 

-2.8 -3.3 -3.4 2.7 2.3 

0.3 -1.5 4.0 7.9 -0.8 

0.2 . -3.7 -2.2 -1.8 -6.7 

7.7 5.6 4.2 5.5 3.1 

RetaIl Trade, March 1994 	 Commerce de détal, mars 1994 
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TABLE 3. RetaIl Sales, Not Seasonally Adjusted, by Trade Group and by RegIon (Quarterly 
EstIoates) 

Sales 

Ventus 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 1993 1993 1993 

Trimestre 1 Trimestr. 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

1,539.4 1,637,1 1,623.5 1,536.9 1,437.3 

361.6 428.7 361.2 341.8 324.8 

41.9 52.2 48.1 45.0 36.8 

42.9 76,8 45.0 43.8 36.4 

93.7 146.4 117.8 110.8 89.6 

108.8 175.6 137.2 115.0 104.2 

276.5 366.7 300.5 262.0 253.5 

89.0 127.3 114.8 108.2 94.6 

1,398.6 12258.1 19448.8 1,520.0 19306.8 

418.8 485.2 562.3 495.1 452.9 

284.0 325.9 329.7 315.1 276.7 

603.9 1,001.6 700.1 688.8 557.3 

202.0 298.3 252.8 265.7 180.2 

215.0 324.5 231.7 203.1 163.0 

334.1 441.0 418.6 370.2 313.9 

	

6,107.6 	7 1 266.0 	6 0810.2 	6,539.5 	5 1 731.9 

	

37.8 	 42.1 	 42.7 	 40.2 	 34.1 

x x 0.5 0.6 0.4 

x x 0.7 0.7 0.5 

0.6 1.2 1.1 1.0 0.8 

2.9 4.2 3.7 3.1 2.4 

1.1 1.5 1.4 1.4 1.3 

15.5 16.0 18.0 18.1 13.7 

43.4 54.0 45.5 46.6 36.5 

4.1 6.2 6.4 5.4 3.6 

2.8 4.7 4.5 4.4 2.8 

7.6 11.2 10.7 10.4 7.5 

140.9 168.7 164.3 158.2 125.5 

Trade Group 

No. 

BrItIsh Columbia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabla goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parks, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, March 1994 
Statistics Canada - Cat. No. 63-005 
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T*LtAU 3. V.ntes au detail, in -désaisonnalisCus, 5.300 1s groupe do cooeroe at Ia region 
(estisations trio.striellas) 

Ch.nge from pr.vious year 

Variation p.r rapport i l'annIs precid.n. 

Quarter if Qu.rt.r 4 Quart.r 3 Quarter,  2 Quarter 1 
1994 	1993 	1993 	1993 	1993 

Trim.strs I Trim.s+r. 4 Triussstr. 3 Triu,.s+re 2 Trimsstr. I 

Groups do cousrc. 

 

  

N o  

Per csnk - pourc.ntag. 
Colu.bie Irtannique 

 

. 

7.1 	6.6 	8.9 	4.4 	6.3 

11.3 15.4 16.6 17.7 22.4 

13.9 9.5 18.1 15.3 1.8 

17.9 10.2 6.7 8.4 8.7 

4.5 7.4 6.7 6.6 6.5 

4.3 7.0 11.1 12.4 8,5 

9.1 7.7 16.6 14.2 8.1 

-5.9 13.3 15.1 18.5 23.7 

7.0 1.6 3.1 7.7 9.7 

-7.5 4.4 12.7 11.3 10.2 

2.6 3.6 13.2 11.6 10.4 

8.4 2.0 -2.2 3.0 4.9 

12.1 15.2 9.8 25.9 9.8 

31.9 21.5 8.4 5.5 7.6 
6•4 4•9 10.1 4.5 6.6 

6.6 6.3 7.9 8.4 9.0 

11.0 	12.7 	5.9 	4.9 	8.9 

18.9 7.5 1.3 3.2 0.1 

14.9 4.6 2.1 0.9 -11.3 

-1.8 4.8 -5.2 -0.5 -3.5 

0.9 11.2 10.9 18.5 13.5 

12.3 	81.2 	3.1 	3.6 	2.1 

Conc.ssionnair.s do vóhiculss auomobi1.s 10 
at ricr.atifs 

S.*ions-s.rvic. ii 

Pgasins d. pièc.s at daccessoir.v pour 12 
suomobi1es at garvices 

M.gasins da march.ndis.s div.rs.s 13 

Aur.s ugasins dv produis semi-durables 14 

Autr.s msgasins du produis durabiss 15 

Aufras mgasins do v.ns vu detail 16 

TotaL, snusble des mag.sins 17 

Yukon at T.rritolr.s du Nord-Ouset 

Supurrarchés dalimsnt.Lion at spiceriss I 

Tous isv autr.s .gasins daiimn.tion 2 

Ph.rm.cies at m.gasins do médicamsnt.s br.vts 3 

Pgasins d. chaussur.s 4 

Pgasins do vék...ns pour hoones S 

Megasins do vi*smens pour dames 6 

Autr.s magasins de vê*.msrvts 7 

Msg.sins d. m.ubi.s at d.pp.r.ils minag.rs 8 

Megasins d.cc.ssoir.s d'amsubl.m.n+ 9 

Concessionnair•s ds vehicules au*omobii.s 10 
at rácrIahfs 

Sations-servic. 11 

M.gasins d. pi.c.s at daccessoires pour 12 
automobiles at services 

lagasins do merchandises diverges 13 

Autres unagasins dv produits semi-durabiss 14 

Autres magasins dv produits durabi.s 15 

Autr.s umgasins de vents au detail 16 

Total, •nseblp des .agasins 	17 

Sup.rm.rchás d'alimsn*stion at ápicsri.s 	I 

Tous us awtrss magasins d'alim.n*ation 	2 

Pfrnrmsci.s it .i.g.sini di médicaments brevetü 3 

lagasins de chaussures 	 4 

lagasins do vitements pour houii.s 	 5 

lagasins do vit.msnts pour dames 	6 

Autru msgasins di vtemsnts 	7 
P$sgasins di meublu it d'.ppar.ils min.gers 	8 

gasins d'acc.ssoirss d'ameubl.ment 	9 

x x -21.2 -14.5 -8.5 

x x -4.8 -12.7 -16.1 

-24.8 5.7 7.7 -11.0 -8.4 

19.3 28.9 29.6 9.7 -7.7 

-11.2 21.8 16.1 46.3 55.4 

13.4 2.7 -2.5 -9.9 -15.9 
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TABLE 3. Retail Sales, It Seasonally Adjusted, by Trade Orcup and by Regwn (auarterly 
Esti.ates) 

Sales 

Ventes 

	

Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trim.stre I Trimestre 4 Trimestre 3 Trimestr. 2 Trimestre I 

millions of dollars - millions de dollars 

	

12.2 	13.8 	16.0 	15.4 	 13.1 

	

x 	 x 	 x 	 x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	X 	 x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

0.7 	1.5 	1.2 	1.0 	0,5 

	

x 	x 	x 	x 

	

5.2 	6.9 	6.5 	8.1 	5.7 

x x x x 

1.4 2.4 3.4 2.2 1.2 

•x x .( 	S 
39.7 51.8 57.9 54.1 40.8 

25.6 28.4 26.7 24.9 21.0 

x x x x x 

x x x ,c x 

x x x 

x x x x x 

x x x X X 

2.2 2.7 2.6 2.1 1.9 

x x x X X 

10.3 9.1 11.5 10.0 8.0 

4.3 3.0 2.6 2.8 2.8 

x x x ,c x 

2.7 3.8 3.0 3.1 2.3 

1.8 2.8 2.3 2.4 1.6 

x X X X X 

101.2 116.9 106.4 104.1 54.7 

Trade Group 

Ho. 

Yukon 

1 Sup.rm.rkats and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stor.s 

£ Mens clothing stor.s 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores  

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stor.s 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 total, all stores 

Retail Trade, March 1994 	 Commerce de detail, mars 1994 
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TAILtAIJ 3. Ventes au detail, non-désaisonnalisécs, se]on 1s grote de oouaerve et Ia region 
(estisations trisestrielles) 

S Change from pr.vioua year 

V.ri•*ion par r.ppor+ i lannee précIdunts 

	

Quar*.r I 	Quartur 4 Qu.rt.r 3 Quarter 2 Quartur 1 

	

1994 	1993 	1993 	1993 	1993 
Triuisskr. I Tri.tr. 4 Tris*r. 3 Trimsstr. 2 Trimsstr. 1 

Groups du coumierce 

 

  

N .  

EU Per cant - pourcentag. 

  

-6.6 	1.1 	4.8 	2.3 	0.2 

>6 >6 >6 >6 >6 

>6 >6 >6 >6 >6 

>6 >6 >6 >6 >6 

>6 >6 >6 >6 >6 

>6 >6 >6 >6 >6 

28.3 61.3 52.5 29.2 -13.6 

>6 >6 >6 >6 X 

-8.0 4.4 1.5 -7.0 -21.0 

21.9 	19.3 	6.5 	6.5 	15.1 

>6 >6 >6 >6 >6 

>6 >6 >6 >6 >6 

x x >6 >6 >6 

>6 >6 >6 X >6 

>6 >6 >6 >6 >6 

16.7 15.8 21.3 2.4 -5.8 

>6 x >6 >6 >6 

28.7 1.4 -4.6 -12.1 -11.9 

56.7 	23.6 	-10.5 	5.0 	-2.9 

Yukon 

Sup.rm.rchás d'.lim.nt.tion at ipic.ri.s 1 

Tous los autrus wingazins dali.en+ation 2 

Pfiar.nscj.s at Igasins do médica.i.nts br.v.tás 3 

g.sins de ch.ussur.s 4 

lagasins do vit.m.nts pour ho..s 5 

Pg.sins do vêt.,n*s pour daas 6 

Autrss uiagasins d. vit.us.nts 7 

PI.gasins d. meubl.s at dapparuils ménugers 8 

lagasins d'acc.ssoir.s d.msubl.munt 9 

Concessjonnajras do vIhicul.s automobiles 10 
at recre.tifs 

St.t ions-s.rv ice II 

Pgasins do pilcos at dacc.ssoir.s pour 12 
automobiles at urvic.s 

Hagasins do merchandises div.rs.s 13 

Autr.s megasins do produits semi-durablas 14 

Autros megasin 	do produits durabl.s 15 

Autres magasins do vents au detail 16 

Total, .nsele des 	agasins 17 

Territoires du Nord-Ouest 

Sup.rmerchás d.lim.nt.Eion at .pic.riss I 

bus los autr.s megasins dalim.ntation 2 

Ph.rmaci.s at magasins do médicaments br.vutIs 3 

Hagasins de chaussures 4 

Pbgasins do vêtements pour houv.s 5 

Ptsgasins do vet.mants pour dames 6 

Autr.s Nagasins do vitements 7 

Hagasins do meubles at dapparuila mén.g.rs 8 

Nagasins d.cc.ssoir.s dam.ubl.munt 9 

Concossionnajr.s do vIhicules automobiles 10 
at récreakifs 

Stations-servic. 11 

Magasins do pi.s at d'acc.ssoir.s pour 
automobil

.c  12 
as at s.rvic.s 

Hagasins du ui.rchsndis.s div.rs.s 13 

Autr.s megasins do produits seai-dur.bl.s 14 

Autr.s magasins do produits durables 15 

AuLr.s magasins de vents au detail 16 

Total, ensmable des •agas±ns 	17 

>6 	 X >6 >6 >6 

13.6 	4.6 6.8 5.7 -17.5 . 	>6 	 . x . x 

-2.7 	1.2 1.8 4.8 2.6 

>6 >6 >6 >6 >6 

15.6 4.7 -2.9 -2.2 -7.6 

8.4 19.0 10.5 14.3 8,9 • 19.5 11.7 3.9 3.0 1.9 
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TARLE 4. Retafi Trade Sple Response Frautlon and Coefficient 04 Variation (Current 
Periods) 

Response fraction 	- - 

Fract ion de répons. 

	

March 	February 	January 	Deceuther 

	

1994 	1994 	1994 	1993 

	

More 	F.vrier 	Janvier 	Dêc.thre 

Per cent - pourcentag. 

No. 

Trade Group Canada 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Man's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts. accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 

95.6 96.3 96,7 96.4 

93.6 94.8 96.4 95.8 

89.2 94.8 95.7 96,2 

97.6 99.0 99.4 99.3 

94.9 95.9 95.6 95.4 

94.7 93.8 95.6 96.6 

95.0 95.8 96.0 97.8 

94.4 95.3 96.5 94.9 

91.5 93.3 95.8 93.5 

94.9 97.5 96.9 97.7 

79.5 95.2 97.2 98.6 

92.5 94.1 95.5 94.3 

99.2 99.7 99.8 99.9 

94.6 96.7 97.8 97.6 

92.2 96.6 96.5 95.0 

96.7 95.2 98.1 98.7 

94.0 96.4 97.0 97.2 

97.3 97.9 97.7 97.8 

94.9 94.7 96.9 95.8 

95.7 97.0 97.3 97.6 

92.6 95.6 95.4 96.5 

95.7 97.5 97.9 97.4 

90.5 94.9 95.8 96.5 

96.0 96.7 97.9 98.4 

96.1 97.1 97.2 97.4 

95.6 96.1 96.6 97.2 

97.2 98.5 98.6 98.5 

91.0 92.4 93.9 94.4 

92.1 93.3 93.4 93.1 
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TAILEAU 4. Coerce di detail, fraction di répons. di 1 'Cohantillon it ccallioiont di variation 
(pCriodes courantes) 

Co.ffici.nt of varia+ion 

Co.ffici.n* d. variation 

	

Prch 	F.bru.ryl 	January 	December 

	

1994 	19941 	1994 	1993 

	

Mars 	FIvri.rl 	Janvior 	0ócsr. 

Per c.n - pourc.nk.g. 

Groups ds oo.rcs - Canada 

2.6 2.4 2.4 2.3 

6.7 6.6 6.9 6.1 

2.6 2.9 2.7 2.8 

5.1 5.1 6.8 6.8 

4.6 4.6 4.7 3.9 

2.7 4.4 2.6 2.1 

3.5 3.6 3.5 3.6 

4.7 4.4 4.3 4.3 

4.6 5.1 4.1 3.6 

5.2 5.1 5.4 5.2 

4.6 4.4 4.4 4.2 

3.3 3.6 3.4 2.8 

0.7 :.7 0.8 0.5 

4.2 .4 4.4 4.3 

4.2 4.9 5.4 4.5 

1.7 1.9 2.0 1.2 

Sup.rarchis d.lim.nIakion at ópic.ri.s I 

Tous i.e .utr.e .gasins daiimsntakion 2 

Phariciss at m.gssins do madicamsn*s br.v.tis 3 

Mogasins do chsussur.s 4 

Mogasins do vitomans pour hoi.s 5 

Msgasins do vetsm.ns pour daus 6 

Aubs magazine do vft.m.n+s 7 

Mogasins do moubles at dspp.r.iis menag.rs 8 

Mog.sin 	dscc.ssoir.s d'amoublament 9 

Concosejonnairse do v.hicuias automobiles 10 
at rácráatifs 

S*siione-s.rvic. 11 

Magasins de picos at dacc.ssoirss pour 12 
automobiles at servicos 

Mogasins do morch.ndii.s div.rass 13 

Aur.s mogesine do produis somi-durabl.s 14 

Autr.s m.gasins do produis durabiss iS 

Au*r.s megasins do vono au d.toil 16 

1.4 	1.4 	1.4 	1.1 Total, ensemble dog sagasins 	17 

Regions 

2.7 2.7 2.9 2.4 

1.9 1.7 1.7 1,4 

4.7 3.4 4.0 2.8 

2.7 3.3 3.5 2.4 

2.9 2.8 2.7 2.2 

3.8 3.1 3.2 2.3 

2.6 2.9 2.6 1.8 

2.4 3.0 3.2 2.8 

4.9 4.3 2.9 2.3 

2.1 2.1 2.0 1.8 

1.2 1.4 1.2 0.8 

1.6 1.5 2.4 1.6 

Tsrr.-Neuvs 18 

fl.-du-Princo-.Edouard 19 

Houv.11.-Ecos.. 20 

Nouveau-Brunswick 21 

Quebec 22 

0nario 23 

Mani*ob. 24 

Saskafch.wen 25 

ATherts 26 

Colouthi.-Brikannique 27 

Yukon 28 

Tsrritoir.s du Nord-Ouest 29 
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4,126.0 49106.9 4,091.6 4,061.3 4,046.2 4,002.0 4,004.9 

289.3 283.2 281.9 274.0 281.9 276.7 284.3 

1,014.2 1,006.1 1014.1 994.4 1 1 001.6 13000.6 1,011.7 

144.6 146.4 143.9 134.9 141.0 138.8 138.3 

154.6 151.7 153.5 148.8 150.4 150.8 145.5 

326.7 321.5 306.3 320.9 314.7 315.2 316.7 

357.2 350,2 349.3 351.8 354.2 359.2 360.5 

694.1 683.5 681.3 706.6 703.7 703.4 701.1 

194.9 194.2 192.1 193.0 189.7 187.2 187.9 

3 2 982.2 3068.8 3,734.0 3,702.1 3,609.2 3,531.9 3,515.6 

1,151.1 1,168.4 12169.4 1,151.2 1,189.9 1,184.9 1099.2 

989.4 976.0 l,008.2 933.8 921.0 920.1 920.3 

1,843.1 1,812.4 1,739.6 1,734.3 1,723.4 1,712.3 1,709.0 

563.7 558.7 563.9 564.3 559.6 554.6 550.6  

477.0 460.4 453.1 438.9 434.6 430.2 432.7 

855.8 854.6 845.7 823.8 818.1 817.3 827.q 

17,164.1 16,942.9 14,728.0 16,533.9 16,439.1 16,285.2 16,304.3 

	

286.1 	282.1 

	

73.2 	72.7 

	

561.9 	546.6 

	

416.7 	426.9 

	

4,169.7 	4,176.6 

	

6,359.8 	6,216.8 

	

580.5 	585.4 

	

500.6 	498.6 

	

1,854.3 	1,775.5 

	

2,305.7 	2,306.8 

	

16.7 	16.7 

	

38.9 	38.3 

284.8 

76.0 

552.2 

424.6 

4,203.1 

6,035.2 

567.1 

496.1 

1,740.0 

2,293.8 

16.7 

38.4 

279.1 

70.4 

528.2 

413.5 

4,033.8 

6,066.1 

557.4 

499.5 

1,767.6 

2,264.6 

16.6 

37.2 

	

278.2 	280.9 	278.2 

	

71.9 	71.7 	71.7 

	

544.1 	53e.8 	546.1 

	

419.3 	421.4 	422.9 

	

4,040.7 	3058.3 	3089.1 

	

6,007.8 	5,982.6 	5,973.0 

	

566.3 	567.7 	562.4 

	

490.5 	486.4 	484.5 

	

1,736.2 	1,701.5 	1,694.6 

	

2,230.4 	2,223.0 	2,231.6 

	

16.9 	17.1 	16.9 

	

36.8 	35.9 	35.2 

TABLE 5.. Retail Sales, Seasonally Adjusted, by Ti-ad. Group and by Reqisn (Historical 
Estiates) 

Morchl February January Deceuther Nov.uther Oc*ob.rISsp*ssóer 
1994 	1994 	1994 	1993 	1993 	19931 	1993 

No. 	 Mars 	FIvrier Janvier Dic.uthr. Noventhre Octobr.ISepteuthre 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homeri's clothing stores 

7 Othur clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive ?arts, •cces.ories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nov. Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 
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S 
TABLEAU S. Vent.s au detail, dé5aiwnnalisdes, sa1n Is qrs di en.erc. et  Ia region 

(astisations historiques) 

	

August July 	Jun. 	Msy 	April 	Prch 
1993 	1993 	1993 	1993 	1993 	1993 

	

AoGt Juill.* 	Juin 	Nei 	 Avril 	Mars 	 N' 
millions of dollar. - millions d. dollars 

S 

4,003.7 3,959.3 33,937.6 3,954.8 3,928.5 3,935.6 

284.0 284.2 284.0 288.4 284.1 292.6 

1 1 001.6 989.7 988.5 980.2 986.8 993.1 

137.0 133.6 133.0 132.9 133.8 131.1 

144.3 145.8 142.6 144.9 144.2 141.3 

321.5 325.0 322.4 320.8 316.2 3133 

366.3 374.3 352.0 353.2 349.6 346.1 

701.6 704.2 697.1 692.7 695.4 690.8 

	

188.9 	187.1 	187.6 	185.1 	182.4 	184.2 

	

39491.2 	3,464.9 	3,404.0 	31,397.7 	3,400.6 	31294.3 

1 9 202.2 1,184.1 1,187.4 1,175.8 1,182.0 1092.6 

908.1 910.4 888.1 895.9 890.5 891.6 

1,703.3 1,701.4 1,697.3 1,703.5 1,705.1 1,708.9 

554.8 553.1 554.4 558.2 559.3 550.1 

435.7 434.6 430.7 433.5 460.3 427.8 

830.3 828.5 828.1 833.0 827.6 839.1 

Groups di ooerca • Canada 

Sup.rm.rchós dalimentation it Ipic.ri.s 	1 

Tous 1.a autr.s mugasins d'alim.n*atjon 	2 

Pharnaci.t it mug.sins di mIdicamsnts br.v.t.s 3 

Msg.sins di chaussur.. 	 4 

Ilag.sins di vkam.nts pour houui.. 	 5 

Pgasins ds vftemsnts pour damu. 	6 

Autres mugasina d. vit.msn*. 	7 

Hagasins di m.ubl.s at d'.ppar.ils ménagars 	8 

Pisgasins d'accsssoir.s d'auu.ubl.msnt 

Concessionnair.s di véhicul.s automobil.& 
it récreatif. 

Stations-urvic. 

Mugasins do piôc.s it d'acc.ssoir.s pour 
au*omobil.s it s.rvicss 

Magasins di merchandis.s div.r..s 

Autro. Pagasins di produits simi-durablas 

Au+r.s mugasins di produits dur.bl.s 

Autr.s megasins di wants au dót.il 

9 

10 

11 

12 

13 

14 

15 

16 

16,274.2 16,180.0 14,034.8 14,050.4 16,046.4 15,932.9 Total, .nse.bla des eagasins 	17 

	

280.6 	279.7 	276.2 	274.4 	277.0 	275.5 

	

71.7 	71.2 	69.4 	70.3 	68.8 	68.5 

	

538.3 	536.4 	538.9 	533.1 	524.2 	513.4 

	

417.2 	415.4 	415.2 	411.6 	416.2 	407.8 

	

32991.8 	39947.3 	3012.1 	3,910.9 	3,903.5 	3,882.5 

	

51956.8 	5,936.0 	5,897.4 	59916.3 	5,959.6 	51909.1 

	

557.0 	552.5 	539.7 	547.0 	556.5 	557.2 

	

483.9 	479.0 	465.8 	471.1 	469.9 	471.9 

	

1,704.6 	1,701.7 	1,685.1 	1,689.8 	1,684.5 	19640.6 

	

2,220.8 	2,209.7 	2,184.1 	2,175.5 	2034.6 	2,156.7 

	

17.0 	17.5 	17.3 	17.0 	17.3 	16.8 

	

54.6 	35.6 	35.5 	33.4 	34.3 	52.7  

Rêgans 

Terra-N.uv. 

±l.-du-Pr inc.-Edouard 

Nouvilli-tcoss. 

Nouviau-Brunui ick 

Québic 

Ontario 

Manitoba 

Sa ska tch.wan 

Alb.rta 

Colo. ii-Britanniqu. 

Yukon 

Tirritoiras du Nord-Ou.st 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 



TABLE 4. Retail Sales, not Seasonal]y Adjusted, by 
Estioates) 

Trade Group and by Region (Historical 

March February January D.c.ither Noveuther Octob.r Septeuther 
1994 1994 1994 1993 1993 1993 1993 

No, Marc F6vrier Janvier Dácu.thre Noveuithr. Octobre Sapt.thre 

million, of dollar. - millions da dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,090.0 39653.9 3,904.1 49414.8 31820.0 4,101.2 3,995.0 

2 All other food stores 280.6 238.7 233.0 336.1 260.3 277.3 277.4 

3 Drugs and patent medicine 1,000.2 912.0 959.9 1,259.5 994.6 1 1 015.8 993.1 
stores - 

4 Shoe stores 118.2 86.5 111.4 184.4 160.2 156.0 152.6 

5 Men, clothing stores 115.5 86.6 114.7 311.4 186.2 156.4 139.3 

6 Homen's clothing stores 282.4 205.6 217.2 521.8 337.7 330.6 341.5 

7 Other clothing stor.s 312.5 224.7 252.2 600.9 407.0 390.3 387.8 

8 Household furniture and 644.4 525.7 566.5 19019.1 780.3 722.4 732.9 
appliance stores 

9 Ilous.hold furnishings stores 176.3 147.8 144.7 241.0 210.7 193.2 192.8 

10 Motor vehicle and recreational 4,227.4 3071.2 2,776.1 39115.9 3,393.4 3,373.2 3,427.9 
vehicle dealers 

11 Gasoline service stations 1,099.9 1,027.3 1,089,9 1047.9 1086.9 1,232.3 1,219.5 

12 Automotive part., accessories 910.6 744.1 812.6 1,040.0 19014.0 936.2 904.1 
and service 

13 General merchandise stores 19593.3 1,248.8 1,231.5 3,020.0 2,121.5 1406.8 1,678.9 

14 Other semi-durable goods stores 459.4 400.8 405.1 914.1 592.0 529.5 546.1 

15 Other durable goods stores 371.8 323.6 344.4 882.9 438.5 391.4 427.6 

16 Other retail stores 754.0 632.3 623.4 1,275.9 783.0 812.7 810.2 

17 Total, all stores 16,436.6 13,529.4 13,786.8 20,285.8 16,686.3 16,425.4 16,226.9 

R.gIons 

18 Newfoundland 269.6 217.9 224.2 358.5 297.2 281.7 271.8 

19 Prince Edward Island 64.1 53.8 58.2 86.2 72.8 70.3 71.7 

20 Nov. Scotia 526.1 422.5 447.6 661.8 559.9 537.5 538.3 

21 New Brunswick 393.9 338.2 335.6 500.3 436.2 427.2 417.8 

22 Quebec 4,028.7 3,284.2 3,342.3 49618.3 3,977.7 4,032.6 3,966.3 

23 Ontario 6,022.1 4,965.1 5,032.4 7,682.3 6090.8 6,019.5 5,968.7 

24 Manitoba 562.8 475.3 470.5 701.4 583.4 576.6 555.2 

25 Saskatchewan 484.2 402.9 423.9 621.9 505.8 490.4 473.2 

26 Alberta 1,777.7 1,417.4 1,463.1 2085.3 1,776.4 1,710.9 1,680.7 

27 British Coluuthia 2,255.5 1,908.2 1,943.8 2,806.7 2,233.4 2,225.9 2,231.2 

28 Yukon 14.4 12.6 12.7 18.5 16.4 16.9 17.1 

29 Northwest Territories 37.3 31.4 32.5 44.6 36.3 35.9 35.0 
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TABLEAU 6. Ventes au detail, non -dCsaisonnalisCes, seløn le qroupe de connorce at la region 
(estioations historiques) 

	

Augus± 	Julyl 	June 	Hay 	April 	March 	Year 

	

1993 	1993 	1993 	1993 	1993 	1993 	1994 

	

AoCit 	Juill.t 	Juin 	Hsi 	Avril 	Mars 	Annie 

million; of dollar; - million; de dollar; 

Groupe de coerce Canada 

N o  

11,647.9 

752.3 

2,872.2 

316.0 

316.9 

705.2 

789.4 

1,736.6 

468.8 

10,074.7 

3,217.1 

2,467.3 

4,073.6 

1,265.3 

1,039.8 

2,009.7 

43,752.8 

	

3,902 	4,340.1 	3,988.2 	4,064.0 	3,947.6 	3,113.7 

	

288.3 	310.5 	302.7 	302.1 	293,0 	260.0 

	

974.7 	972.7 	975.6 	960.6 	970.7 	968.5 

134.2 125.4 136.5 144.8 137.4 101.5 

114.0 123.0 143.5 147.2 128.9 102.7 

304.3 322.4 319.4 337.1 311.5 258.2 

379.6 338.5 327.6 332.7 324.2 289.1 

698.6 725.0 674.6 632.6 655.5 624.3 

197.3 200.0 201.8 182.5 175.6 168.5 

3,474.1 3,777.4 4,059.8 4,067.4 3096.4 3,556.0 

1,301.1 1,311.7 1,237.9 11195.9 11118.9 11138.0 

893.5 968.9 994.4 989.3 908.3 814.9 

1,621.5 1,586.2 1,598.1 19648.2 1,596.4 19417.0 

654.0 564.0 592.9 625.3 514.9 434.4 

427.3 433.6 423.2 423.8 406.0 325.1 

855.4 955.8 859.0 849.7 785.3 696.3 

16,123.1 17,055.1 16,835.1 16,903.2 16,270.5 14,868.2 

Superiarchi; d'slimsnlstion it I 
epicene; 

Tout las autr.s l.ga;in; 2 
d 'alimantation 

Pharmacist at magasins de medicament 3 
br.v.tü 

Ilagasins de ch.ussur.s 4 

I'gasins do vêtsments pour howeiss 5 

M.gasins de vitemants pour dames 6 

Aut ret .sgssin; di vitements 7 

Hegasins de meubi.; at d'appar.ils 8 
m.nag.rs 

Plagasins daccsssoir.s d.m.ubl.m.nt 9 

Concsssionnair.s d. véhicuiss 10 
automobiles at recreatift 

S+.tions-ssrvic. 11 

Msgasins ds pieces at dacc.ssoirss 12 
pour .utomobilss at s.rvic.s 

Hagasins de msrchsndis.s div.rs.s 13 

Au*r.s msgesins de produits semi- 14 
durabl.s 

Autras megasins da produits durable; 15 

Aufres magasins de vents su detail 16 

Total, •nseble des •agasins 17 

RLIgIons 

711.7 

176.1 

1,396.3 

1,067.7 

10,655.2 

16,019.6 

1,508.6 

1,311.0 

4,658.2 

6,107.6 

39.7 

101.2 

	

286.1 	300.9 	286.5 	278.3 	276.4 	251.3 

	

79.4 	85.0 	76.1 	71.6 	66.9 	58.3 

	

543.5 	574.5 	566.2 	555.3 	534.0 	467.7 

	

425.6 	452.1 	635.2 	424.5 	427.4 	369.6 

	

3 1 950.1 	4,258.2 	4096.3 	4,309.3 	4,162.6 	3,606.3 

	

5,799.6 	6,154.4 	69148.2 	6,203.0 	5,965.3 	5,484.6 

	

549.9 	571.8 	563.9 	568.6 	562.4 	513.1 

	

477.7 	494.2 	490.3 	488.0 	667.9 	443.4 

	

1,706.8 	1,777.4 	1,756.0 	1,742.7 	1,688.2 	1,537.9 

	

2,250.8 	2,328.2 	2,260.4 	2,209.5 	22069.6 	2,090.8 

	

19.1 	21.7 	19.9 	18.1 	16.1 	14.9 

	

34.6 	36.9 	36.1 	34.3 	33.7 	30.3 

Tarre-Neuva 18 

1la-du-Prince-douard 19 

Nouv.l1.-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britanniqu. 27 

Yukon 28 

Territoires du Nord-Ouest 29 
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Newfoundland 

Prince Edward Island 

Nova Scotia 

Now Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 

Regions 

81.5 65.5 68.6 161.3 215.6 

19.1 16.0 17.5 38.3 52.7 

145.4 119.5 124.9 284.5 389.8 

115.5 95.1 96.4 209.8 307.0 

1068,8 942.9 19004.9 11859.1 3,116.5 

1 1 889.5 1,563.8 1,603.9 3,491.9 59057,3 

173.3 136.3 139.6 303.4 449.2 

161.4 129,9 140.2 270.2 431.4 

539.7 447.3 477.9 982.7 1,464.9 

756.3 625.5 653.6 1,321.0 2,035.3 

4.2 3.6 3.5 7.1 11.3 

19.6 16.7 16.7 26.1 52.7 

5,074.1 4 1 162.1 4,347.6 6,955.3 13,583,7 

TABLE 7. D.part.nnt Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Yentes 

	

Marc' 	February 	January 	Oece.th.r 	Year-to-date 

	

1994 	1994 	1994 	1993 	1994 

	

Mars 	Février 	Janvier 	Déc.iithre 	Cumulatif 

millions of dollars - millions ds dollars 

TABLE 8. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estimates) 

March February January Deceuâer Novether October Septeuther 
1994 1994 1994 1993 1993 1993 1993 
Mars Fvrier Janvier Décethre Nova.thre Octobre Septeuthre 

millions of dollars - millions d. dollars 

Regions 

New found land 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluia 

Yukon 

Northwest Territories 

Total 

81.5 65.5 68.6 161.3 125.4 98.6 90.9 

19.1 16.0 17.5 38.3 26.4 23.1 23.4 

145.4 119.5 124.9 284.5 206.5 171.8 160.0 

115.5 95.1 96.4 209.8 156.6 133.1 126.1 

1,168.8 942.9 1404.9 1,859.1 1,367.7 1,354.1 1,322.7 

1,889.5 1,563.8 1,603.9 39491.9 2,358.6 2,128.0 29132.3 

173.3 136.3 139.6 303.4 211.6 190.0 181.0 

161.4 129.9 140.2 270.2 191.8 170.1 156.8 

539.7 447.3 477.9 982.7 674.5 606.0 590.9 

756.3 625.5 653.6 11321.0 884.0 793.0 784.5 

4.2 3.6 3.5 7.1 5.4 5.2 5.2 

19.4 16.7 16.7 26.1 20.3 19.5 18.8 

5,074.1 4,162.1 4,347.6 8,955.3 6,228.7 5,692.5 5,592.7 
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TABLEAU 7. Ventes de •archandises genre grand •aqasiii, non-dêsatsannaljsé.s , slon l.a rëgon 
(périodes onurantes) 

Change from pr.vious year 

Variation par rapport i lannó. prcádante 

March F.bruaryl 	January  D.cath.r 	Y..r-+o-dat. 
1994 	19941 	1994 	1993 	1994 
Mars 	Fvrierj Janvi.r Dóc.âre 	Cuuailatif 

Per cant - pourcantag. 

i• 

Rftlons  

	

6.0 
	

1.3 
	

3.2 	-1.6 
	

3.6 Tarra-Nauva 

	

12.1 
	

4.3 
	

14.1 
	

7.3 
	

10.2 
	

l.-du-Pr inc•-Edouard 

	

11.3 
	

3.1 
	

0.8 
	

1.1 
	

5.2 Nouva ila-Ecossa 

	

13.0 
	

9.2 
	

4.9 
	

1.5 
	

9.2 Nouveau-Brunswick 

	

9.2 
	

3.9 
	

3.7 
	

6.2 
	

5.7 Quebac 

	

6.9 
	

2.7 
	

-4.5 
	

3.6 
	

1.7 Ontario 

	

8.1 
	

3.6 
	

1.3 
	

0.5 
	

4.5 Manitoba 

	

6.5 
	

3.5 
	

3.9 
	

5.4 
	

4.8 Saskatchawan 

	

4.7 
	

0.9 	-0.5 	-0.8 
	

1.8 Albarta 

	

11.7 
	

10.8 
	

9.2 
	

9.3 
	

10.6 Co lo,1 ia-Br i tann iqua 

	

3.3 
	

0.1 
	

0.5 
	

0.9 
	

1.4 Yukon 

	

22.3 
	

15.8 
	

13.0 
	

11.1 
	

17.1 TarriLoir.s du P4ord-Ouast 

	

8.2 
	

4.1 
	

0.7 
	

4 . 2 1 	4.5 Total 

TABLEAU B. Ventas de marchandises genre grand .agas, nen-désaisonnalisées, salon la rgion 
(estaations historiques) 

	

August 	July 	June 	May 	April 	March 	Year 

	

1993 	1993 	1993 	1993 	1993 	1993 	1994 

	

Aoüt 	Juillat 	Juin 	Mel 	Avril 	Mars 	Annáa 

millions of dollars - millions da dollars 

RAg ions 

215. 6 

52.7 

389.8 

307.0 

3,116.5 

5,057.3 

449.2 

431.4 

1,464.9 

2,035.3 

11.3 

52.7 

94.8 91.1 87.9 85.8 86.7 76.9 

25.6 25,6 22.9 21.1 20.3 17.1 

159.4 156.7 153.8 151.6 151.3 130.6 

120.7 121.2 121.3 118.9 114.9 102.2 

1.275.0 1 1 313.8 1,302.3 1,339.5 19277.2 1,070.7 

11981.1 1,988.7 2009.5 2,006.9 1,949.7 1,767.3 

181.2 173.1 177.9 182.4 176.0 160.4 

163.2 155.5 160.7 160.4 154.6 151.5 

609.5 585.9 592.4 591.8 574.6 515.6 

771.0 753.8 739.6 751.9 692.6 677.2 

6.2 6.4 5.5 5.1 4.8 4.1 

17.9 18.9 19.2 19.3 18.6 15.8 

Terre-Neuve 

l.-du-Pr inc.-Edouard 

Nouvall.-Ecossa 

Nouveau-Brunswick 

Québac 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Co lath ia-Britanniqu. 

Yukon 

Territojres du Nord-Ouast 

i• 

	
5,405.6 5,390.7 5,393.1 5 1434.7 5 1 221.1 41689.3 13,583.7 I Total 
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TABLE 9. Retail Trade, Canada, Current and Constant (1984) Dollar Estates 

Unadjusted 
Non désaisonnalise 

	

Price index Current dollars 	Year/year 	Constant 1986 	Year/year 

	

par cent 	dollars 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courents 	pourcenta9e 	constants 	pourc.nta9e 

	

pour lannee 	1986 	pour lannee 

millions of dollars 

1992: 

January 113.7 12,903.2 3.7 11,350.6 5.1 
February 113.3 122582.3 4.7 11,109.4 5.5 
March 113.5 13,930.0 -1.3 129272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 
May 113.9 16,268.7 -3.0 14,287.1 -3.2 
June 114.1 16,164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
September 113.7 151365.9 4.9 13,513.7 5.0 

October 113.5 16,156.8 5.7 14,232.3 5.3 
November 114.5 15,711.3 -1.6 13,726.3 -2.4 
Deccuither 114.6 19,181.1 6.7 16,744.2 5.4 

Year 113.9 185,049.2 2.1 162,395.7 2.0 

1993: 

January 116.2 13,454.5 4.3 112581.0 2.0 
February 116.2 129680.9 0.8 102911.9 -1.8 
March 115.7 149868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14013.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 149546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 139937.2 3.4 
Septa.thar 115.6 16,226.9 5.6 14033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
November 116.1 16,686.3 6.2 14,375.3 4.7 
December 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,815.0 4.7 167,389.4 3.1 

1994: 

January 116.5 13,786.8 2.5 112830.6 2.2 
February 116.2 13,529.4 6.7 119643.1 6.7 
March 115.6 16,436.6 10.5 14,216.0 10.6 

April 
May 
June 

July 
August 
September 

October 
November 
December 

Year 

S 
I Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an ir,licit price index, 

the seasonally adjusted current dollar estimate. 	For more details, see the Appendices II and IV. 
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TA3LEAU 9 • co.rce de detail, Canada, •stiaaticns an dollars cou rants at constants (198) 

S.asonally adjuLt.d 
Désaisonnalise 

Price Index Current Dollars 

Indice des prix 	Dollars 
cour.n*s 

Month/month 
per cant 

chang. 

Variation on 
pourc.ntag. 
pour 1. iiois 

millions de dollars 

	

Constant 1986 	MonTh/month 

	

dollars 1 	per cent 
change 

	

Dollars 	Variation an 
constantspourc.n+a9. 

	

1986 1 	pour 1. mois 

1992: 

113.8 15,077.9 -0.4 13,251.6 -0.2 Janvi.r 
113.3 15,141.6 0.4 139359.3 0.8 Fóvri.r 
113.8 15,175.8 0.2 13,329.5 -0.2 Mars 

114.2 15,330.8 1.0 13,427.0 0.7 Avril 
114.3 15,231.6 -0.6 13,330.1 -0.7 Mai 
114.5 15,449.6 1.4 13,497.0 1.3 Juin 

114.6 15,427.2 -0.1 13,467.0 -0.2 Jujilat 
114.7 15,481.8 0.4 13,494.2 0.2 AoGk 
114.8 15,584.6 0.7 15,577.8 0.6 S.p*.uthr. 

114.7 15,689.9 0.7 13,684.2 0.8 Oc+obr. 
115.3 15,678.1 -0.1 13,598.0 -0.6 Nov.uóre 
115.6 15,782.2 0.7 13,647.3 0.4 Decethre 

114.5 185,049.2 ... 161,663.0 •.. Anne. 

1993: 

115.7 15,956.8 1.1 13,791.7 1.1 Janvier 
115.7 15,812.3 -0.9 13,662.8 -0.9 Fóvrj.r 
115.4 

• 
15,923.9 0.8 13,800.9 1.0 Mars 

115.3 16,046.4 0.7 13,913.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 Mai 
115.7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 162180.0 0.9 13,993.0 0.9 Juillet 
115.9 16,274.2 0.6 14,043.1 0.4 AoQ* 
116.3 16,306.3 0.2 14,026.4 -0.1 Septenthre 

116.3 16,285.2 -0.1 13,997.8 -0.2 Oc*obr. 
116.5 16,439.1 0.9 14,116.8 0.9 Nov.nthr. 
116.3 16,533.9 0.6 14,212.8 0.7 Décenthre 

115.9 193,852.4 ..• 167,305.1 ... Anne. 

1994: 

	

115.9 	16,728.0 	1.2 	14,432.0 	1.5 	Janvier 

	

115.8 	16,942.9 	1.3 	142634.7 	1.4 	Février 

	

115.2 	17,164.1 	1.3 	14,897.5 	1.8 	Mars 

Avril 
Mai 

Ju in 

Juillet 
AoG t 

Sapt.i.thre 

Octobre 
Nove.thre 
Déce.th re 

Anne. 

. 	1 La desaisonnalisation d.s •Ltimations on dollars constants (1986) sobtient an dégonflant avec un indice 
implicit., les donná.s dósaasonnalisé.s an dollars courants. Pour plus de ditails, consulter las 
app.ndic.s II at IV. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-
licatior, is d.fin.d as "the aggr.gate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Caned., is a "business location fusually a 
store) in which the principal activity is the 
sale of merchandise arid related servicer to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store bun- 
nurses which have been classified to the 
"general merchandise store" category. In addi- 
tion, 	retail trade excludes retail sales 
through ancillary units, 	e.g., warehouses, 
head offices, etc.), sal.r of contractors 
whoae major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts r.cov.r.d and sales taxes (provin-
cial isles tex and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

C.erce de detail signifie, pour les be-
soins de la present, publication, "lensemble 
des venter faites per des points de vente eu 
detail". 

Un point de yenta au detail, suivant la 
dufinition de Statistique Canada, est un local. 
d'affaires Ihabituellement un magasin) dont 
l'activitá principalie est la v.nte de marchan-
discs at de services connexes au grand public 
pour la consommation mónagèr@ ou personnelle. 
Les estimations r.latives au commerce de 
detail me prennent pas an compte las venter 
directes, c'est-I-dire les venter qui no sont 
pas faites par l'intermédiaire d'un point de 
vente au detail, par exemple las venter direc-
tar per dómarchage, las venter par distribu-
teur automatique, las venter de journaux ou de 
revues faites directement par 1cr imprimeurr 
at ádi+eurs, at len venter faiter per icr cer- 
des du livre at icr clubs de disques. Ii n'y 
a qu'una exception: let venter des grands 
magasins faites per is poste ou par catalogue, 
qui sont classCes dans Is categoric des "maga-
sins de marchandises diverses'. En outre, In 
commerce de detail no comprend pas las ventas 
au detail des unites auxiliaires (par example, 
entrepôts, sieges socjaux, etc.), ni las 
ventes des entrepr.n.urs dont l'activitC prin-
cipale no r.leve par du commerce de detail, ni 
1.; opCr.tions de detail eritre particuliers. 

Let ventes nettes totales comprennent los 
ventes de merchandises neuves at doccasion at 
les recettes provenent de reparations, de 
location do materiel, de Is vents de repas at 
d'autres activitós de services, .o1s Is Va-
ieur des r.ndus (marchandises retournees), les 
ajustements at les rabais. Las ventes totales 
nett.s comprennent Cgalement In valeur des 
reprises, les commissions sur 1s vents do mer-
chandises appartenant i autrui (y compris las 
commissions touchóes pour Is vents de billets 
de loterie) at Is valeur ilau detail) des mer-
chandises prelevCes par Is propri.teire pour 
son usage personnel. On no prend par an compto 
les recettes hors exploitation, les r.couvre-
ments do mauvaises crCances at les taxes do 
vente Itaxe da vent, provinciale at Is taxe 
sur les produits at les services (TPS)) 
percues pour Is compte d'un organisme public. 
Les donnCes sur las venter antirieur.s i jan-
vier 1991 incluent Is taxe do yenta fedCrale 
(TVF). Dü a cc changement dans les taxes in-
directes, las donnees avant 1991 no sont pas 
tout a fait comparables avec cell.a des annóes 
subsequentes. Pour l.s utilisateurs interessés 
a calculer des donnCes comparabl.s, Une esti-
mation du montant de Is TVF inclus dans les 
ventes eu detail pour 1990 est disponible pour 
Is Canada de Is section du commerce de ditail. 
Cetta estimation nest pas suffisammant fiable 
pour p.rmettre des ajust.ments au nivoau 
provincial. 

S 
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Departent store type merchandise (DSTh) i s 
defined as total retail trade minus the fol-
lowing trade groups: sup.rmark.ts and grocery 
stores; all other food s+or.s; recreational 
and motor vshicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail s+or.s, n.e.c.I. 

Las •archandises du genre de celles vendues 
dams las grands •agasins (HGGN) correspondent 
au total du commerce de detail moms les grou-
pas de commerce suivants: lee supermarches 
dalimentation at i.e Cpicaries; tous las .u-
tres m.gasins dalimantation; las concession-
nairee de véhicula. automobiles at rócró.tifs; 
las stations-service; las magasins do pièces 
at daccessoires pour vChicuies automobiles at 
servicas; at les autras magasins de yenta au 
detail (comprend las magasins do spirituaux, 
de yin at de biàre at las magasins de vents 
su detail, n.c.s.P. 

Retail Trade, March 1994 
Statistics Canada - Cat. No. 63-005 

32 	 Commerce de detail, mars 1994 
Statistique Canada - n° 63-005 au catalogue 



APPENDIX II 

Eeascnal Adjustsont 

Economic time series contain the .l.ments 
.ssential to the description, explanation and 
forecasting of the b.haviour of an •conomic 
phenomenon: "They are statistical records of 
the evolution of economic proc.ss.s through 
time(l). In using time s.ri.s to observ, eco-
nomic activity, economists and statisticians 
have id.ntified four characteristic beha-
vioural components: the long-term movement or 
trend, the cycle, the seasonal variations and 
the irregular fluctuations. These movements 
are caused by various .conomic, climatic or 
institutional factors The seasonal variations 
occur pariodically on a more or l.ss r.gular 
basis over the course of the year as a result 
of seasonal changes in weather, setutory 
holidays and o*h.r events which occur at 
fairly regular intervals and thus have a 
significant impact on the rate of economic 
activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of 
superior quality, Statistics Canada uses the 
X1IARIMA/88 seasonal adjustment method(2) to 
seasonally adjust its time series. This method 
minimizes the impact of seasonal variations on 
the series and essentially consists of adding 
one year of estimated raw data to the and of 
the original series before it is seasonally 
adjusted per se. The estimated data 
are derived from 	forecasts 	using 	ARIMA 
(Autoregressive Integrated Moving 	Average) 
models of the Box-Jenkins type. 

The X-11 part of the XI1ARIMA/88 program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and obtain 
a preliminary estimate of the trend-cycle, 
to calculat, the ratios of the original series 
(fitted) to the estimates of the trend-cycle 
and to estimate the seasonal factors from 
these r.tios. The final seasonal factors are 
produced only after these operations have been 
repeated sev.r.l times. These procedures, used 
to determine the seasonal factors necessary to 
calculate the final seasonally adjusted data, 
are executed every month. This approach en- 

1 "A Note on 	the Seasonal Adjustment of 
Economic Time Series, Canada Statistical 
Review, August 1974. 

2 For further information see the X1LARIMA'$8 
Seasonal Adjustnt Method, by Estalla Bee 
Dagum, Statistics Caned.. 

APPENDICE II 

Ddsaisonnalisation 

Les series 6conomiques temporelles ou chro-
nologiques comportent las élêments essentials 
I In description, lmxplication at 1s prévi-
sion du comportement duo phenomena Iconomi-
qua. Ce sont des dossiers statistiques dm 
lCvolution des processus economiques dens 1. 
temps(1). Lobs.rvation par les economistes 
at las statisticiens de lactivitC economique 
I leide des series temporelles a donc permis 
de distinguer quatre composantes principal,s 
du comportement des sines temporelles: 1* 
mouvement a long terme ou fendance, 1s mouve-
ment cyciique, les variations saisonniIres at 
las fluctuations irnigulilre ou accidentelles. 
Ces mouv.m.nts sont causes par differents 
facteurs, soit óconomiques, climatiques ou 
institutionnels. Les variations saisonniires 
sont las fluctuations piriodiques plus ou 
moms riguliIres qui 5• produisent au cours 
dune annie an raison du cycle mitCorologique 
normal, des conges fixes at dautres ivine-
ments qui is répIk.nt a intervalles avec une 
certains regulariti pour influencer de facon 
significetive 1s teux dactivitC. 

Afin de favoniser linterpritation exact* de 
l'ivoiution fondamentale dun phCnomlne icono-
mique at de produire Un, meilleure prediction, 
Statistique Canada rajuste las sines tempo-
relies eu moyen de 1s mithode de desaisonnali-
sation X11ARMMI/88 (2) afin de justement mini-
miser 1 impact des variations saisonniores sur 
les sines. Cette technique consist. essen-
timll.ment I ajouter les estimations dune 
anneo de donnies brutes a iextrimiti de is 
sine initial, avant de procider a Is disai-
sonnalisation propremant dite. 1.s donnies 
estimatives proviennent dextrapolations 
prospactives nialisies par des modIles ARPIMI 
modIles .utorigressifs I moyannes mobiles 
intégrees) du type Box-Jenkins. 

La partie X-11 du programme XIIARMMI/88 feit 
surtout appel a Is méthoda de rapport eux 
utoyennes mobiles pour effectuer Is lissage de 
Is sine modifiie at obtenir une estimation 
provisoire de Is tendance-cycle, calculer las 
rapport. dm In série initial. (ajustée) aux 
estimations de Is tendance-cycle, at estimer 
1.& facteurs saisonniers I partir de ces dits 
rapports. Les facteurs saisonniers difinitifs 
no sont produits que loraque ccs operations 
ont etC exCcutCes a plusieurs reprisms. Ces 
itapes determinant les facteurs seisonniers 
nicessaires au calcul des donnies disaisonne- 

I La dCsaisonnalisation des sines temporelles 
iconomiques: qu.lques remarques; tire de In 
Revue statistique du Canada, aoQt 1974. 

2 Pour de plus amples information. voir 	La 
methode de dCsaisonnaIisaton N 1 IARPRI I'DR, 
par Estella Rae Dagum, Statistique Canada. 

S 
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sures that the estimated seasonal factors are 
derived from an unadjusted series which in-
cludes all the available information about the 
series, i.e., the current months unadjusted 
data as well as the previous months revised 
unadjusted data. 

While seasonal adjustment permits a better 
understanding of the underlying trend-cycle of 
a series, the seasonally-adjusted series still 
contains an irregular component. Slight month-
to-month variations in the seasonally adjusted 
series may be simple irregular movements. To 
get a better idea of the underlying trend, 
users should examine several months of the 
seasonally adjusted series. 

The Canada seasonally adjusted 'total is 
derived •indirectly" by the summation of the 
individually seasonally adjusted kinds of 
business. 

Constant Dollar Seasonally Adjusted Estates 

Seasonally adjusted constant dollar estimates 
are obtained by deflating the current dollar 
seasonally adjusted data by an implicit price 
index supplied by the National Accounts and 
Environment Division. The total constant 
dollar seasonally adjusted estimates are 
derived by employing the indirect seasonal 
adjustment method. 

lisóes finales sont exécutées a cheque mois. 
Cette approche gerantit qua In serie non-
désaisonnalisee, i partir de laquelle sont 
calculées las estimations des facteurs saison-
fliers, inclut toutes las donnóes les plus 
rócen'tes relativement I ladjte sane, c.-I-d., 
les données non-déseisonnalisóes qui portent 
sur Is mois courant at les donnóes non-dósai--
sonnaliséas róvisées du mois précédant. 

Bien qua In déseisonnalisation penmette do 
mieux comprendra In tendanca-cycle fonclamenta-
le d'une sen., In saris desaisonnalisee nen 
contient pas moms une composant. irréguliIre. 
De legeras variations d'un mois I l'autre dens 
Is série dósaisonnaliséa p.uvent nItre quo de 
simples mouvemants irrCguliers. Pour avoir Une 
meilleure idea do la tendance fondamentale, 
les utilisateurs doivant donc examiner les 
series düaisonnalisées d'un certain nombre de 
moi s. 

La total desaisonnalise au niveau du Canada 
act dérivé de façon indirecte an faisant la 
somme des genres de commerce dCsaisonnalises 
siparénent au prCalable. 

Estiatin dCsaasonnal±sées an dollars cons - 
tants 

Les estimations desaisonnalisCcs on dollars 
constants sont obtenues an dégonflant las 
données dCsaisonnalisCes an dollars courants 
au moyen dun indica implicite de prix fourni 
par Is Division des Comptes Nationaux at de 
lEnvironnement. Les estimations totales 
désajsonnalisCes an dollars constants Ctaien+ 
obtenues par lemploi de Is mCthode do 
désaisonnalisation indirect.. 
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APPENDIX III APPENDICE III 

TRADE GROUP COVERAGE COUVERTURE DES GROUPES DR COERCE 

010 Supermarkets and Grocery Stores 010 Super.archës d'alioentation at épioeries 

6011 Sup.rmark.ts 6011 upermarchós dalimentation 
6012 Grocery stores (except supermarkts) 6012 Epiceri.s (sauf lee supermarchás) 

020 All Other Food Stores 020 Tous lee autres magasins d'all.entation 

6013 Bak.ry products stores 6013 Boulang.ri.s-patiss.ri.s 
6014 Candy and nut stores 6014 Confiseries at wmg.sins di noix 
6015 Fruit and vegetable stores 6015 Megasins di fruits it legumes 
6016 Most markets 6016 Marches de viande 
6019 Other specialty food stores, n.e.c. 6019 Autr.s ms9asins d'alimentation 

spécialises, n.c.a. 

030 Drugs and Patent Medicine Stores 030 Pharmacies it •agasins di •édicaients 
brevetés 

6031 Pharmacies 6031 Pharmacies 
6032 Patent medicine and toiletries stores 6032 Magasins de medicaments brev.tis it di 

produits di toilette 

040 Shoe Stores 040 Magasins di ohaussures 

6111 Shoe stores 6111 Magasins d. chaus.ur.s 

050 Men 'a Clothing Stores 050 Magasina do yftesents pour homeec 

6121 Men's clothing stores 6121 Magasins do vêt.m.nts pour hovaias 

040 Woman's Clothing Stor.s 040 	Nagasins do vfte.ents pour dames 

6131 Homen's clothing stores 6131 Megasins do vêt.ments pour dames 

070 Oth.r Clothing Stores 070 	Autres •ag.sins de yCtemonts 

6141 Children's clothing stores 6141 Magasins do vetoments pour enfants 
6142 Fur goods sor.s 6142 Magasins do fourrur.s 

do 6149 Oth.r clothing stores, n...c. 6149 Autro 	magasins 	vêt.mants, nc... 
6151 Fabric and yarn stores 6151 Magasins d. tissus at do file. 

080 Household Furniture and Appliance 080 	Magasins de mub2as at d'.ppareils 
Stores .Enagers 

6211 Household furniture stores (with 6211 Hogasins do m.ubl.s d. .saison - 

applianc.s and furnishing.) (avac •ppar.ils menag.rs at accessoir.s 
d' am.ub lement) 

6212 Household furniture stores (without 6212 Magasins do meubl.s do liaison 
appliances and furnishings) (sans appareals .i.nagers ni accessoires 

6213 
- 	 - 

Furniture refinishing and repair shops 
d'amoublemont) 

6213 Ateliers do raparation do maubles 
6221 Appliance, television, radio and stereo 6221 llagasinsdapparoils managers, do pastes 

stores de television at do radio it dappareils 
stéréophoniqu.s 

6222 Television, radio and st.reo stores 6222 Hog.sins do pos+e 	do tólóvasion at de 
radio at dappar.ah 	iq st.ráophonues 

6223 Appliance, television, radio and stereo 6223 Ateliors do ráparation dappareils 
rapair shops men.gors,do pastes de t6lóvision at do 

radio at dapparail. stérêophoniques 

090 Household Furnishings Stores 090 	Magasins d'acoessoires d'amauble.ent 

6231 Floor covering stores 6231 Magasins do rovetoments do sol 
6232 Drapery stores 6232 Magasins do tenturos 
6239 furnishings Other household 	stores 6239 Autres magasins daccessoire. damoublument 

100 Motor Vehicle and Recreational Vehicle 100 	Concessionnaires do vChioules automobiles 
Dealers at récréatifs 

6311 Automobile (new) d.al.rs 6311 Concessionnairos d'outomobiles neuvus - 

6312 Automobile (used) dealers 6312 Concessionnaires dautomobil.s docc.sion 
6321 Motor home and travel trailer dealers 6321 Marchand& do roulettes mo+orlsóes at de 

roulottes do voyage 
6322 Boats, outboard motors and boating 6322 Marchands do bateaux, do moteurs hors- 

accessorios doalers bord at dacessoires pour bateaux 
6323 Motorcycle and snowmobile dealers 6323 Marchands do motocyclettes at do 

motoneigas 
6329 Other recreational vehicle dealers 6329 Autres marchands do véhicules do loisir 
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