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Toll-free access Is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 

Telecunioations Device for the 
H.arng I.paired 1-800-33-729 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Salem and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

1(613)951-7277 
Facsimile Number 1(613)951-1584 
Toronto Credit card only (973-8018) 

Toll Frae Order Only Line (Canada 
and United States) 	1-ODO-27-677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct on line access to aggregated information 
is possible through CANSIM, Statistics Canadas 
machine-readable data base and retrieval system. 

How to Obtain More Information 
Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 (Telephone: 
951-3551) or to the Statistics Canada reference 
centre In: 

Des données sous plusieurs formes... 

Statistique Canada diffuse les donnes sous formes 
diverses. Outre las publications, des totalisations 
habituelles at spciales mont offertes. Les donnes 
mont dimponibles mur disque compact, disguette, 
iaprims d'ordinateur, microfiches at microfilms at 
bandes magnétiques. Des cartes at d'autres documents 
de rfrence gographiques sont disponibles pour cer-
tames mortem de donnes. Lacc'as direct 'a des 
donnes agrges est possible par le truchement de 
CANSIM, la base de donnes ordmnolingue at le mysteme. 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseig nements 
Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques at services connexes 
doivent itre adressees 'a: 

Section du commerce de detail, 
Division de l'Industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	(tClCphone: 
951-3551) ou au centre de consultation de Statistique 
Canada a: 

Halifax (1-902-426-5331) Regina (1-306-780-5405) Halifax (1-902-426-5331) Regina (1-306-780-5405) 
Montrea (1-514-283-5725) Edmonton (1 -403-495-3027) Montréal (1-514-283-5725) Edmonton (1-403-495-3027) 
Ottawa (1-613-951-8116) Calgary (1-403-292-6717) Ottawa (1-613-951 -8116) Calgary (1-403-292-6717) 
Toronto (1-416-973-6586) Vancouver (1 -604-666-3591) Toronto (1-416-973-6586) Vancouver (1-604-666-3691) 
Winnipeg (1-204-983-4020) Wi nni peg (1-204-983-4020) 

Un service d'appel interurbain mans frais est offert, 
dans toutes les provinces at dans las territoires, 
aux utilisateurs qui habitant A l'extérieur des zones 
de counication locale des centres régionaux de con-
sultation. 

Terre-Neuve at Labrador, 
Nouvelle-Ecosse, Nouveau-Brunswick 
at lle-du-Prince-Edouard 	1-800-565-7192 

Quebec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	 1-800-667-7164 
Manitoba 	 1-800-661-7828 
Alberta at Territoires du )lord-Ouemt 	1-800-563-7828 
Colombie-Britannique at Yukon 	1-800-663-1551 

Appareils da tClëcunications pour 
lea malentandants 	1-800-363-729 

Comment commander los publications 
On peut me procurer cette publication at lea autres 
publications de Statistique Canada auprès des agents 
autorisü at des autres librairies locales, par l'an-
tremise des bureaux locaux de Statistique Canada, ou 
an 6crivant 'a la Division du marketing, Ventes at 
Service, Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 
Numéro du tClécopieur 1(613)951-1584 
Toronto Carte de credit seulement (973-8018) 

Ntéro sans frais pour caander 
saule.ent(Canada at tats-I.kiis) 	1-800-27-677 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes établies on 
mati'are de produits at de services statistiques, de 
diffusion d'information mtatimtique, de services 'a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus pres de chez 
voum. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada at Ia population, les entreprises, 
les administrations canadiennes at les autres 
organismes. Sans cette collaboration at cette bonne 
volonté, ii serait impossible de produire des 
statistiques précises at actuelles. 



SYMBOLS 	 SIGNES CONVEJITIONNELS 

The following symbols are used in this 	Las sign.s suivan+s son+ •mployes uniformómen* 
Statistics Caneda publication: 	dans cutte public.tion de Statistique Canada: 

figures not available. 	 .. nombr.s indisponibles. 

• figures not appropriat, or not applicable. 	... n'ayant pas lieu de figurer. 

- nil or zero. 	 - riian* ou zero. 

-- amount 'too small to be expressed. 	-- nombres infimes. 

x confiden+ial to must s.cr.cy r.quir.msn*s 	x confidsn+iel an v.r+u des disposikions de la Loi 
of the Sta+is+ics Ac+. 	 sur 1a sta+istique relatives au secret. 

NOTE 

Components may not add to +o+als due to 
rounding. 

A NOTE ON CANS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other series are 
available to the public from 	Statistics 
Canada's computerized data bank CANSITI 
(Canadian Socio-Economic Information Manage-
aunt System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, cont.ct The Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A OZB (tuluphone 613-951-8200), or 
'the 	regional 	advisors at 	the Statistics 
Canada offices located across Canada. 

NOTA 

Las chiffr.s ayan+ ste arrondis, les totaux no 
correspond.n+ p.s 'toujours. 

NOTE AU SUJET DE CANSIN 

La banque de donn.es inforuatiseas de Statistique 
Canada CANSIM (systime canadiun d'informa+jon socie-
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actuelles at his+oriqu.s sur 1. Commerce de dtail 
(ma-trice nos 2299, 2398-2417 at 2420), at sur de 
nombr.uses autr.s sóries, per In biais d'un 
terminal, d'iuprimés d'ordina+eur ou de supports 
ordinolingues. Pour plus de r.nseignements, 
s'adresser au personnel de CANSIM de In Division 
d. 1. diffusion, Statistiqu. Canada, Ottawa, 
K1A OZS (telephone 613-951-8200), ou aux conseillers 
rCgionaux des burmaux de Statistique Canada situCs 

travers 1. Canada. 
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Note to users 

Users int.r.sted in acquiring further informa-
tion relating to the methodology and data 
reliability of this survey may consult the 
most recent February issu, 1containing 
revisions to the previous year) of this publi-
cation or contact the Monthly Retail Trade 
Section. 

Notes ale. utilisateurs 

Lea utilisat.urs qui sont int.r.sses dobt.nir 
plus de renseignements concernent Is mthodo-
logic at Is fiabiliti des donnI.s peuvant 
consulter 1s numIro de f.vri.r 1s plus recent 
de cette publication lincluant lea revisions 
de lannes pr.cCdentel ou communiquez avec Is 
secUon mensuelle du commerce de dCtail. 

Retail Trade, April 1994 
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0 	HXGHLIGIfTS 	 FAITS SAILLANTS 

S 

Consumer sp.nding on goods fill in April, 

offsetting most of the particularly strong 
increase in March. Retail sales r.turn.d to a 

level slightly higher than in February. The 
April sales decline followed sustained in- 
creases since November 1993 and coincided with 
a decrease in employment in the trade sector 
in April if tsr 	two 	consecutive monthly 
increases. 

Seasonally •djustad retail sal.s declined 1.7Z 
to $17.0 billion in April. This decline was 
widespread among all provinces except Saskat-
ch.wsn which r.port.d high.r sel.s in April. 
The weakness in April came from five sectors, 
accounting for almost 84Z of total sales, and 
was lid mainly by automotive retailers. 

Autceotiwe sector lad the decline in April. 

Of the five r.tail trade sectors reporting 
lower saiss in April, The largest decrease was 
in the automotive sector l-2.97 to $6.0 bil-
lion, partly offsetting the 3.4Z gain in 
March. Despite April's decline, consumers have 
been increasing their spending on automotive 
products since May 1993 

Two of the three components of the automotive 
sector recorded lower sales in April. Sales by 
motor v.hicle and recreational vehicle dealers 
dropp.d 4.6?., the first decline since June 
1993; the number of new motor vehicles sold 
fell 4.OZ in April. gasoline service stations 
recorded lower sales in April after a 0.8Z 
gain in March. Sales by automotive parts, 
accassori.s and services outlets advanced 
0.8Z, the fifth increase in the lest six 
months. 

Spending in general merchandise stores (re-
tailers, such as department stores, primarily 
•ngaged in sailing a wida range of commodi-
tissli declined 3.3 in April, the first de-
crease since June 1993. Aprils sales almost 
offset the sizable increases reported in 
February (+4.0Z) and March (+1.6?.). 

Despite this decline, 	sales 	by 	general 
merchandise stores have been demonstrating 
strength since the third quarter of 1993 
following decreases from the last half of 1992 
up to mid-1993. 

Las dépenses an buns des consommataurs ont 
chuti an cyril, contrebalançent an presque 
totalitá la hausse particuliIrement forte di 
mars. 	Les vents; 	du commerce di ditail 
retournent I un niveau lógIr.ment supsrieur I 
celui di fvrier. La baisse davril fait 
suite a des augmentation; soutenues depuis 
novembrs 1993 at coincide avec une baisse de 
l'.mploi dans 1e secteur du commerce aprIs 
deux heusses mensuelles consócutiv.s. 

Les ventes dósaisonnalisóes du commerce de 
detail ont baiss. de 1.7Z on evril 1 *17.0 
milliards. Catts baisse gin.r.le est r.fl.t.s 
dans toutas las provinces 1  1 exception de Is 
Saskatchewan qui a connu des ventes plus 
eleváes an avril. La faiblesse des ventes an 
avril provient de cinq secteurs - reprósentant 
environ 84Z des ventes totales du commerce de 
detail - at est principalament attribuable aux 
merchands de produits de leutomobile. 

Influence a Is baissa des •arohands da 
prnduits de l'auto.obile 

Des cinq secteurs du commerce de detail qui 
ont enregistrC une baisse di leurs ventes 
an avril, Is diminution Is plus importants 
provient du secteur de lautomobile 1-2.9Z a 
$6.0 milliards), contrebalençant partiellement 
Is hausse de 3.4Z an mars. MalgrC In 
baisse davril, les consommateurs continuent 
deccroitre leurs dCpenses an produits de 
lautomobile depuis mai 1993. 

Deux des trois composantes du secteur de 
lautomobile ont déclarC uric baisse de leurs 
vantes an avril. Les vent.s des vohicules 
automobiles at rCcrCatifs ont diminuC de 4.6% 
- une premiere baisse depuis juin 1993; les 
ventes de vóhicules neufs, an nombra dunitCs, 
recui.nt da 4.0? an avril. Les ventes das sta-
tions-service ont baissg an cyril epr.a un 
gain de 0.8% an mars. Les ventas des magasins 
de pieces at dacc.ssoires pour vChicules 
automobiles at services ont augm.ntC de 0.8Z 
- uric cinquilme augmentation au cours des six 
derniers mois. 

Las dspenses dens las magasins da merchandi-
ses divarses (magasins dont lactivite est le 
commerce de detail dune vaste gamma da 
marchandises dont las magasins I rayons) ont 
diminuC de 3.3% an avril - Is premlIre baisse 
dapuis juin 1993. Las vantes d'avril ont an-
nulC on presque totaliti las fortes augm.nte-
tions de fevri.r (+4.07.) at mars (+1.6?.). 

MaigrI catte baisse, les ventas des magesjns 
de merchandises diverses ont dCmontrC une 
croissance depuis le troisioute trimestre de 
1993 faisant suite I des baisses da In mi-1992 
jusqul Is mi-1993. 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 
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Lower sales in most provinces 

From 1993 to the first quarter of 1994, all 
provinces registered fluctuating r.tail sales 
around a g.ri.rally upward trend. In April, 
all provinces reported lower sales, except in 
Saskatchewan, ranging from -3.9 in Nova 
Scotia to -0.3Z in British Columbia. In 
Saskatchewan, sales increased 2.2Z, a ninth 
increase in the last 10 months. 

Ventes plus faibles davis Is .ajorité des 
provinces 

D.puis 1993 jusquau premier trim.stre de 
1994, touter las provinces ont enr.gjstre des 
vantes au dótail qui fluctuent •utour dun. 
Landance gónralemant i 1. hausse. En avril, 
toutes lea provinces ont dóc]are Uns baisse 
de leurs verites, I 1oxc.ption do la Saskat-
chewan, s'Ichelonnant de -3.9k on Nouv.11.-
Ecosse a -0.3Z an Colombie-Britannique. En 
Saskatchewan, las venter ont augmenti de 2.2Z 
- une neuvième hausse au cours des 10 derniers 
moi s. 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 vi 	 Commerce de detail, avril 1994 
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Chart I 	 Graphlque 1 

• Prior to 1991, data includes Federal Sales Tax. Its 	 Avant 1991, les données incluent Ia taxe de vente 
successor, the Goods and Services Tax is not included in 	 fédérale. La taxe sur las produits et services gui lul 
the 1991 and later data. 	 a succédé n 'est pas inc/use en 1991 et clans les 

données ultérieures. 

___ 	Chart 2 	 Graphique 2 • 	Retail Sales - Canada 	 Ventes au detaIl - Canada 
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Tendancesi des ventes au detail — Canada, 
par groupe principal 	 0 

Retail Sales Trendsl — Canada, 
By Major Group 
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1 Trends represent smoothed seasonally adjusted data. 	I Los tendances représentent los données désaisonna/isées 
lissées. 
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16,437.0 	-0.6 

1,1293 	-5.3 

4,059.1 	-0.8 
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TASLI 1. Retagi Sales, Seasonally Adjusted, by Trade Oroup and by Region (Current Persods) 

Change from 
Sales 	 pr.vious month 

Year-to- 
Yentes 	date 	Variation p. r. 

e •u mois prcádent 
1994 

	

April 	March February January 	April 	March 

	

1994 	1994 	1994 	1994 Cupula&if 	1994 	1994 

No. 	
Avril 	Mars FIvrier Janvier 	Avril 	Mars 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Sup.rmerk.ts and grocery atores 

2 All other food stores 

3 Drugs and patent medicine s*ores 

4 Shoe stores 

5 Men's clothing stores 

6 Momen's clothing s*ores 

7 Other clothing skores 

8 Household furni*ure and appliance 
skores 

9 Household furnishings s+ores 

10 Ilo+or vehicle and recrertional 
vehicle dealers 

11 Gasoline service strtions 

12 Automoive paris, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods s+ores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colua&i. 

28 Yukon 

29 Northwest Territories 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 

4009.3 4,134.2 4,104.2 4,089.3 

276.5 292.0 280.9 280.1 

19015.4 1,023.3 1,006.2 1,014.2 

144.9 144.9 146.6 144.1 

156.0 156.0 152.3 153.9 

316.9 325.0 320.5 305.8 

362.0 358.3 350.9 349.7 

704.9 6993 685.1 681.3 

	

191.6 	195.4 	193.9 	191.9 

	

3,820.4 	4,005.0 	3,828.1 	3,705.7 

	

1,177.8 	1,1813 	1072.0 	1,172.7 

	

11000.8 	992.7 	977.7 	1,009.0 

	

1,777.0 	1,836.9 	1,808.8 	1,738.5 

	

563.9 	558.2 	558.0 	563.4 

	

468.0 	485.9 	458.8 	452.1 

	

868.2 	854.8 	853.9 	847.9 

16,953.6 17,243.6 16,898.0 16,699.6 

	

282.9 	287.7 	280.4 	283.9 

	

72.3 	73.8 	72.4 	75.7 

	

545.9 	568.0 	544.3 	549.8 

	

408.2 	417.4 	425.9 	423.7 

	

4,073.6 	4,185.3 	4,158.1 	4,192.2 

	

6,291.0 	6,394.6 	6,204.1 	6,028.2 

	

577.1 	587.0 	585.6 	565.6 

	

518.7 	507.3 	500.4 	497.3 

	

1,818.9 	1 1851.2 	1,770.4 	19738.7 

	

2,309.7 	2,315.6 	2,301.6 	22289.6 

	

16.3 	16.7 	16.6 	16.6 

	

39.0 	39.0 	38.2 	38.4 

-2- 	Sta 



TA$LEAU 1 • Ventes au detail, dCsaisonnalisCes, s.lon Is groupe de commerce at la region 
(pCriodes courantes) 

Change from 
previous month Change from previous year 

Variation p. 	r. Variation per rapport i lannés pr.c.dente 
mu mois prIc.d.nt 

Year-to- 
February January April Iiarch February January date 

1994 1994 1994 1994 1994 1994 1994 
Fávrier Jsnvi.r Avril Mars Févri.r Janvier Cumul.*if 

Per cent - pourc.n*.g. 
Groupe de ooerc. - Canada 

0.4 0.7 4.6 5.0 4.5 3.9 4.5 Sup.remrchis dali.ntation at I 
.pic.ra.s 

0.3 2.2 -2.7 -0.2 0.6 2.3 - - Tous las autres .9.sins 2 
d alim.nt.tior, 

-0.8 2.0 2.9 3.0 2.1 6.1 3.5 Ph.rsci.s at .gasins d. 5 
m.dicam.nts br.v.tás 

1.7 6.8 8.3 10.5 13.4 10.5 10.7 Magazins d. chaussur.s 4 

-1.0 3.4 8.2 10.4 7.2 10.8 9.1 M.gasins do v.t.m.nts pour ho.ams 5 

4.8 -4.7 0.2 3.6 1.3 -4.0 0.3 Magasins do vêt.m.nts pour da,.s 6 

0.3 -0.6 3,6 3.5 1.7 -0.7 2.0 Autr.s eagasins d. vitsunts 7 

0.6 -3.6 1.4 1.3 - - -3.3 -0.2 Il.gasins do m.ubl.s at dapparails 8 
manag.rs 

1.1 -0.6 5.1 6.1 5.3 1.1 4.4 Magazins dacc.ssoir.s d'em.ubl.msnt 9 

3.3 0.1 12.3 21.6 18.4 1018 15.7 Concsssionnair.s de vehicules 10 • automobiles at rIcriatifs 

-0.1 1.9 -0.4 -0.9 -2.4 -1.7 -1.3 Stations-service 11 

-3.1 8.1 12.4 11.3 8.4 13.4 11.4 liegasins du pi.ces at dacc.ssoir.s 12 
pour automobiles at servic.e 

4.0 0.2 4.2 7.5 7.6 0.9 5.0 Magasins de irchandisa. div.rs.s 13 

-1.0 -0.2 0.8 1.5 1.5 2.6 1.6 Au+r.s.agasins de produits 14 
semi -durab icc 

1.5 3.0 1.7 13.6 8.1 6.1 7.3 Autres magasins da produits 15 
durabl.s 

0.7 2.9 4.9 1.9 3.2 1.8 2.9 Autr.s magasins ds vents su ditail 16 

1.2 1.0 5.7 5.2 6.9 4.7 6.3 Total, ensemble des wagasins 17 

Regions 

-1.2 1.7 2.1 4.4 3.9 1.9 3.1 Terre-Neuve 18 

-.4.4 7.6 5.1 7.6 0.4 11.3 6.0 fl.-du-Princ.-douard 19 

-1.0 4.1 4.1 10.6 5.4 6.8 6.7 Houvell.-Ecoss. 20 

0.5 2.5 -1.9 2.4 7.8 4.6 3.1 Nouv.au-Brunswjck 21 

-0.8 3.9 4.4 7.8 7.8 8.2 7.0 Quób.c 22 

2.9 -0.6 5.6 8.2 7.0 2.1 5.7 Ontario 23 

3.5 1.5 3.7 5.3 7.1 1.8 4.5 Manitoba 24 

0.6 -0.4 10.4 7.5 7.0 5.8 7.7 Saskatchewan 25 

1.8 -1.6 8.0 12.8 6.9 2.3 7.5 Alberta 26 

S 0.5 1.1 8.2 7.4 5.4 7.3 7.0 Coloiéiie-Britsnniqu. 27 

0.2 - - -5.4 -0.8 -4.5 -2.0 -3.2 Yukon 28 

-0.3 3.1 13.6 19.2 17.2 18.21 17.01 Territoires du Hord-Ouest 29 

Retail Trade, April 1994 Commerce de détalt, avril 1994 
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4063.3 

274.0 

986.8 

153.1 

143.7 

315.3 

337.5 

659.1 

180.3 

4,404.5 

4,107.7 

282.9 

1,013.4 

118.2 

116.4 

281.0 

312.5 

649.1 

177.4 

4,242.2 

3,653.9 

238.7 

912.0 

86.5 

86.6 

205.6 

224.7 

525.7 

147.8 

3,071.2 

3,904.1 

233.0 

959.9 

111.4 

114.7 

217.2 

252.2 

566.5 

144.7 

2,776.1 

15,829.0 

1,028.6 

3,872.1 

469.1 

461.5 

1,019.2 

1,126.9 

2,400.3 

650.1 

14,494.0 

1,104.1 1,136.0 1,027.3 1,089.9 

11013.8 912.5 744.1 812.6 

1,652.0 11590.5 1 7 248.8 1,231.5 

511.1 452.4 400.8 405.1 

421.9 375.5 323.6 344.4 

817,3 752.9 632.3 623.4 

17,137.6 	16,520.7 	13,529.4 	13,76.8 

4,357.3 

3,483.0 

5,722.7 le 
1,769.4 

1,465.4 

2,826.0 

60,974.5 

281.2 

68.8 

544.7 

409.0 

4,352.0 

6,246.8 

573.7 

522.7 

1,823.4 

2,261.8 

15.7 

37.8 

269.6 

64.9 

528.4 

395.4 

4,064.1 

6,052.1 

566.4 

488.6 

1,771.9 

2,267.5 

14.4 

37.4 

217.9 

53.8 

422.5 

338.2 

3,284.2 

4,965.1 

475.3 

402.9 

1,417.4 

1,908.2 

12.6 

31.4 

224.2 

58.2 

447.6 

335.6 

3,342.3 

5,032.4 

470.5 

423.9 

13463.1  

1,943.8 

12.7 

32.5 

992.8 

245.6 

1,943.2 

1,478.2 

15,042.7 

22,296.4 

2,085.8 

1,838.1 

6,475.8 

8 1 381.3 

55.4 

139.2 

No 

TABLE 2. RetaIl Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Vent.s 

	

April 	March 	February 	January 	Year-to-date 

	

1994 	1994 	1994 	1994 	1994 

	

Avril 	Morsi 	Févri.r 	Janvi.r 	Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Superiarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stor.s 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stor.s 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 t'nitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

Retail Trade, April 1994 	 Commerce de detail, avril 1994 
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5.5 10.6 4.8 -0.4 

-6.5 8.8 0.2 -2.8 

1.7 4.6 2.5 5.1 

11.4 16.5 13.5 6.3 

11.5 13.4 7.0 8.7 

1.2 8.9 2.1 -6.9 

4.1 8.1 1.0 -4.4 

0.5 4.0 -0.3 -4.5 

2.7 5.3 5.7 0.8 

10.2 19.3 17.5 10.6 

-1.3 -0.2 -2.0 -1.6 

11.6 12.0 8.6 12.6 

3.5 12.2 7.2 -0.3 

-0.8 4.2 1.5 2.3 

3.9 15.5 8.2 4.8 

4.1 8.1 3.4 -2.5 

Supsrm.rchss dslim.ntation it ipic.ri.s 1 

Iou. 1.. .utran m.ga.ins d'alim.nt.tion 2 

Ph.rin.ci.s at i.ga.ins de módicam.nts br.v.t.s 3 

Isgasins di chaussur.. 4 

Mag.sins di vit.m.n*s pour hors 5 

Magasins di vet.m.n*s pour d..s 6 

Autr.s ug.sins de vit.m.nts 7 

Plagesins do msubl.s at dappar.ils minsg.rs 8 

Magasins daccessoir.. d'am.ubl.men'c 9 

Conc.ssionnair.s do vihicul.. automobiles 10 
at r.cráatifs 

Stat ion.-s.rvic. ii 

Hegasins do pisces at dacc.ssoir.s pour 12 
automobile. at ssrvics. 

Negesins di urchandis.s divers.. 13 

Au+r.s uag.sins do produits s.mi-dur.bl.. 14 

Autr.s lagasins do produits durable. 15 

Autr.s .q.sins do vents eu detail 16 

ii 

5.1 

-0.2 

3.5 

11.7 

10.4 

1.5 

2.5 

3.6 

14.3 

-1.3 

11.3 

5.7 

1.7 

7.9 

3.4 

TABLEAU Z. Ventes au detail, non-désaisonnalisC.s, salon i.e groups do ca•oroo at Is region 
(pCriodes courant.$) 

Ch.nge from previous year 

Variation per rapport i lanne. prIcjd.nt. 

	

April 	March 	F.bruary 	January 	Y..r-to-d.*. 

	

1994 	1994 	1994 	1994 	 1994 

	

Avril 	Mars 	Fóvri.r 	J.nvi.r 	Cunjlatif 

Per cent - pourc.ntag. 

Groups de csrc. - Canada 

N' 

5.3 	11.1 	 6.7 	 2.5 
	

6.5 Total, ense.ble des magasin. 	17 

Régans 

2.7 

5.5 

5.9 

2.5 

7.5 

5.6 

4.5 

8.2 

7.7 

7.4 

-2.5 

17.5 

1.7 7.3 2.9 -1.4 

2.9 11.2 0.4 7.6 

2.0 13.0 4.9 4.2 

-4.3 7.0 8.0 1.1 

4.6 12.7 8.4 4.7 

4.7 10.3 6.4 0.5 

2.0 10.4 7.1 -1.2 

11.7 10.2 6.5 3.8 

8.0 15.2 6.2 0.6 

9.3 8.5 5.6 6.0 

-2.2 -3.0 -3.7 -1.2 

12.2 23.4 17.1 18.1 

T.rrs-Heuve 

t l.-du-Princ.-Edouard 

Nouv.11.-Ecoss. 

Nouveau-Brunswick 

Qu6b.c 

Ontario 

Manitoba 

S.sk.+ch.wen 

Alberta 

Coloth is-Britanniqu. 

Yukon 

T.rritojr.s du Nord-Ou.s* 

. 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TAILE 3. Reta1 Sales, Not Seasonally Ad:justed, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ven te s 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter I 
1994 1993 1993 1993 1993 

Trimestre I Trimestr. 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

11,665.7 12,336.0 129260.3 11099.9 11,119.6 

754.6 873.6 876.2 897.9 738.0 

2,885.4 39269.9 2,940.4 29906.9 2,771.9 

316.1 500.6 412.1 418.6 282.6 

317.8 654.1 376.3 419.5 289.2 

703.9 11190.2 968.3 968.1 692.9 

789.4 1,398.3 1005.9 984.5 775.4 

1,741.3 22521.8 2056.4 1,962.6 19744.5 

469.8 644,9 590.1 559.9 451.8 

10,089.5 9,882.5 10,679.4 129123.6 8,679.7 

3,253.2 32567.0 39832.3 3,552.7 3,293.7 

2,469.2 2 1 990.2 2,766.5 21891.9 2,222.3 

4,070.7 6,948.4 4,886.7 4,842.7 3,817.0 

1,258.3 2,035.6 1,664.2 1,733.1 19225.3 

1,043.5 1,712.9 19288.5 1,253.0 952.7 

2,008.6 2,871.6 29621.3 2,494.0 19947.2 

43,836.8 	53,397.4 	49 1 405.1 	50,008.8 	41,003.7 

247.9 274.8 272.7 259.1 246.2 

63.9 71.9 61.9 62.0 61.9 

3.8 7.2 5.5 5.0 3.4 

2.4 8.1 3.6 3.6 2.1 

8.2 20.4 13.7 12.3 8.1 

10.6 31.0 18.6 17.2 11.4 

17.2 34.4 24.4 20.6 16.7 

2.6 5.2 3.9 3.6 2.9 

125.2 113.1 149.6 171.1 109.2 

67.5 78.4 89.2 78.8 74.9 

34.3 49.2 39.2 39.8 29.0 

79.6 157.0 105.8 98.4 75.9 

18.1 31.5 28.3 26.8 17.7 

9.1 18.8 11.3 10.8 7.9 

17.3 32.0 22.5 21.5 17.2 

711.6 937.3 858.8 841.2 690.4 

Trade Group 

No 

Canada 

1 Supermerk.ts and groc.ry stores 

2 All other food &tores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational v.hjcle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nevfoundland 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1994 
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Charige from pr.vious year 

Variation par rapport I l'anné. prácId.nt. 

Quart.r 1 Quart.r 4 Quart.r 3 Quart.r 2 Qu.rt.r 1 
1994 	1993 	1993 	1993 	1993 

Trim.atr. I ITrimstro 4 Trimea*r. 3 Trim.s*r. 2 Trim.atr. I 

Per cint - pourcintag. 

4.9 4.2 5.9 4.5 5.2 

2.2 5.4 11.3 10.9 7.6 

4.1 7.8 10.8 11.4 14.3 

11.9 83 9.2 7.7 1.3 

9.9 6.7 3.8 4.9 -0.4 

1.6 1.8 5.5 6.0 3.0 

1.8 6.4 14.7 8.4 8.1 

-0.2 7.6 11.7 11.4 7.4 

4.0 6.1 3.2 2.2 1.6 

16.2 10.8 6.9 7.6 4.3 

-1.2 -0.1 2.2 -0.3 0.3 

11.1 6.5 7.3 4.0 4.8 

6.6 -0.7 -2.3 -2.2 -2.3 

2.7 2.0 1.7 7.0 5.3 

4.1 5.9 8.0 4.3 

-1.2 0.9 -1.1 -2.4 

b.9 4.6 5.3 4.9 4.0 

. 

I 

TAILEAIJ J. Ventes au detail, non - dësaisonnalisC.s, se]n 1e groio de one ran at la region 
(nstioations trionstrielles) 

n 
Ian 

. 

Groups di couunsrcs 

N o  

Canada 

Sup.rmarchss d'.limsntation at Ipic.riss I 

bus lii outrea lgasins d'.lim.n+ation 2 

Ph.rm.ci.s at magasins di mádicam.nts br.vatés 3 

Pl.g.sins di chsussur.s 4 

Pisgasins di vItamsns pour hoaiss S 

Pi.gasins di vê+amans pour damas 6 

Autr.s magasins di vet.m.nts 7 

lisgasins do m.ubl.s it d'sppsr.ih managirs 8 

Pgasin, d'acc.aaoirsa d'am.ubl.m.nt 9 

Concsssionnair.s di vihicuiss automobil.s 10 
it récrIat ifs 

Stations-sirvic. 11 

M.gasins d. piec.a at d.cc.ssoir.s pour 12 
automobilsa it sirvicia 

H.g.sins di msrchandis.s div.rs.s 13 

Autris nogasins di produits asmi-durabiss 14 

Autr.a u.gasins di produits dur.bl.s 15 

Autris msgasina di vinti su dótsil 16 

Total, .nsnoble d.s magasins 17 

Torre-Neuve 

Sup.rmarchIs dalim.nt.tion it ápicari.s I 

Tous l.a nutria .g.ains d'slim.nt.tion 2 

Pharmaci.s it nogasins di mldicamints brav.tis 3 

Msgasins di chaussur.s 4 

Hagasina di vet.r,.nts pour hosnos 5 

I'gasina di vit.m.nta pour damis 6 

Autris migasins di vIt.msnta 7 

gasins di .i.ubl.s it d.pp.riils mInag.ra 8 

Magasins d.cc.ssoir.s d.miublim.nt 9 

I  Concaasionn.irss du vihiculis automobilis 10 
it ricriatifs 

Stat ions-airy ici 11 

Magasins di piIc.s at daccissoiris pour 12 
automobilis it urvicis 

M.gaains di mirchandisis divirsas 13 

Autres m.gaains di produits s.mi-dursbl.s 14 

Autris magasins di produits durablas IS 

Autr.a nogasins di v.nts su detail 16 

3.1 	 -0.6 	0.5 	-0.1 	.4.01 Total, ensemble di. •agasins 	17 

Retail Trade, April 1994 	 Commerce de detail, avril 1994 
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0.7 	1.9 	-2.0 	-2.4 	-4.3 

3.3 1.5 8.8 9.0 12.1 

11.8 -2.4 7.9 3.2 -0.1 

16.3 14.3 12.2 18.0 -5.8 

2.2 11.6 16.6 12.6 11.1 

-7.3 3.0 7.3 12.1 7.1 

3.3 6.6 17.4 13.6 -2.4 

-10.1 -11.6 -3.3 -23.7 -22.2 

14.6 0.1 4.8 1.5 -3.0 

-9.8 -7.5 -6.6 -7.8 -9.6 

18.5 8.3 7.3 1.2 -3.2 

4.9 -4.3 -1.6 -2.0 -9.5 

2.4 -8.7 -7.3 1.8 -0.1 

14.4 -0.8 -0.6 1.9 -9.1 

0.5 -3.6 -3.0 -7.2 -18.7 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventas 

	

Quarter I 	Quarter 41 	Quarter 3 	Quarter 2 	Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trimestre 1 Trimestre 4 Trimestre 3 Trim.stre 2 Trimestre 1 

millions of dollars - millions de dollars 

	

46.9 	51.5 	57.4 	513 	46.0 

	

15.7 	17.8 	16.8 	16.6 	15.3 

	

x 	x 	1.3 	1.1 	0.6 

	

x 	x 

	

2.2 	5.2 	5.2 	2.8 	2.0 

	

5.1 	8.1 	6.2 	5.5 	4.1 

	

1.7 	2.4 	2.1 	2.1 	1.4 

	

34.5 	35.9 	41.1 	47.3 	31.8 

21.7 25.1 31.9 24.4 19.9 

10.2 14.3 14.0 13.7 9.5 

16.4 32.5 22.5 20.8 14.7 

6.2 10.4 12.9 9.4 5.3 

2.0 4.3 3.2 2.2 2.0 

8.9 12.3 14.2 11.2 9.4 

176.8 229.3 236.1 21.6 165.9 

410.5 436.4 456.4 440.2 403.2 

112.0 126.9 108.3 108.4 104.7 

6.7 11.2 8.8 8.0 5.1 

5.4 15.2 7.0 7.8 5.2 

19.0 40.3 27.9 28.0 19.5 

17.8 35.4 23.2 19.8 17.1 

36.5 53.0 40.6 37.4 34.1 

8.7 12.8 12.1 10.7 9.1 

312.2 278.1 342.2 407.6 251.8 

139.7 174.0 180.6 160.4 137.7 

57.9 82.6 75.5 79.0 51.8 

126.7 263.6 171.8 164.1 122.3 

37.8 63.9 50.1 47,8 33.6 

18.8 40.5 26.3 24.6 19.7 

73.8 108.0 106.1 94.0 71.0 

1 0395.5 1,759.2 1 1656.3 1 1 655.5 1 1300.3 

Trade Group 

No 

Prina. Edward Island 

1 Supermarkots and groc.ry stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 
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. 

H' 

Groups d. coumiorce 

21. -du-Prinoe-douard 

Change from previous your 

Variation per rapport a lanne. pricód.nt. 

Quarter 11 Quartar 41 Quarter 3 Quert.r 2 Quart.r I 
1994 	1993 	1993 	1993 	1993 

Trim.stro I Trim.str. 4 Trim.str. 3 Trimsstr. 2 Trimsatrs 1 

Per cant - pourc.nt.g. 

Total, ensmebl. des .agasAns 17 7.0 	4.6 	0.9 7.6 	 4.1 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 

Commerce de detail avril 1994 
Statistique Canada - n 63-005 au catalogue 

TABLEAU 3. Vpnts au detail, non-dCsalsonnalisées, 50100 is groups do casrce at Ia regan 
(sstaatons tri..strisl]..$) 

2.0 	7.0 	9.2 	6.5 	1.6 

6.6 	4.9 	 6.8 	5.8 	6.4 

1.8 	-2.8 	3.7 	0.3 	0.5 

Sup.rm.rchás dalimoritatiori at épicsri.s I 

Tous las autrss mogesins dalimontation 2 

Pharmacies at .iogasins do medicam.nts br.v.tis 3 

Hagasins do ch.ussur.s 4 

Pgasins do vitsmsnts pour hoios 5 

'gasins da vi*.m.nts pour dames 6 

Au*r.s .i.g.sins d. v.t.men*o 7 

Msgasins do m.ubl.s at d.pp.r.ils managers 8 

Magasins d'acc.ssoir.s d.inoubl.m.nt 9 

Concessionnairos d. vihjcul.s .utomobil.s 10 
at récré.*ifs 

Stations-service 11 

Magasins de pieces at daccessoirus pour 12 
automobiles at s.rvic.s 

Magains do uiorchandis.s div.rs.s 13 

Au*r.s mag.sins do produits sami-durables 14 

Aufr.s .g.sins da produits dur.blss 15 

Au*r.s magasins do vents au detail 16 

Total, anseabl. dos •agasi.ns 17 

Houv.11e - taos.. 

Superuarchis dalim.ntation at epic.ri.s I 

bus las autros mag.sins dalimentation 2 

Pharmacies at mogasins do módicam.n*s br.v.tes 3 

Mag.sins da chaussur.. 4 

Magasins do vetamunts pour houws S 

Magasins do vst.m.nts pour dam.s 6 

Autres magasins do vêtomants 7 

Magasins do .ioubl.s at dapparails mánag.rs 8 

Magasins dacc.ssoir.s damsubisment 9 

Concossionnaires do vihiculas automobiles 10 
at r.crütafs 

Stations-service 11 

Magasins de pieces at daccossoiras pour 12 
automobiles at sarvic.s 

Magasins do marchandises diversos 13 

Autros magasins do produits semi-durablas 14 

Autrss uiogasins do produits durables 15 

Autros magasins de vents au detail 16 S 

2.5 4.3 6.8 9.3 20.0 

x x 19.8 17.4 0.1 

x 

14.4 15.6 25.3 20.2 13.4 

23.6 22.9 -3.1 -10.5 -13.4 

28.8 13.7 9.7 22.5 27,4 

8.3 0.1 -3.1 2.4 10.0 

9.3 9.3 17.6 14.2 12.8 

8.3 3.9 13.3 12.7 12.0 

11.3 3.5 3.6 -2.0 -7.0 

17.0 24.9 33.1 40.3 33.6 

-1.8 -11.5 5.4 -17.3 11.3 

-.S -11.8 -11.1 -4.7 3.4 

7.0 -0.9 4.5 8.2 18.7 

31.0 18.9 9.4 -5.7 -21.6 

4.3 0.5 2.2 5.3 -12.5 

-2.5 3.5 9.9 8.5 3.9 

4.4 4.0 7.8 5.2 10.6 

7.1 5.1 -0.8 0.6 -9.1 

-4.3 -13.3 -214 -2.4 -4.9 

24.0 10.5 11.0 8.6 -1.5 

1.5 10.3 3.0 -4.7 -6.3 

11.7 27.4 31.6 24.8 8.8 

3.6 2.9 9.7 6.0 2.6 

12.4 22.5 14.4 16.5 8.0 

-4.5 -9.5 -5.1 -5.4 -5.8 

3.8 0.3 2.3 1.1 -3.3 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by RPgDn (Quarterly 
Lsti.ates) 

Sales 

Ventas 

	

Quarter 1 	Quarter 4 	Quarter 3 	Quarter2 	Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trimestre I Trimestre 4 Trimestre 3 Trimestra 2 Trimestre I 

millions of dollars - millions de dollars 

	

321.9 	357.6 	364.8 	344.9 	320.7 

	

88.2 	91.3 	79.2 	79.0 	74.1 

	

5.2 	9.2 	6.9 	6.6 	4.2 

	

5.3 	15.5 	7.7 	7.6 	5.6 

	

15.3 	32.6 	22.9 	22.4 	15.0 

	

13.0 	27.7 	20.6 	16.7 	14. 

	

30.6 	48.0 	34.2 	33.3 	31.4 

	

7.6 	11.1 	9.9 	9.8 	7.3 

	

240.9 	246.7 	2903 	342.1 	220.3 

95.4 107.5 123.4 101.9 87.2 

56.5 76.5 69.8 71.0 52.5 

106.2 196.1 134.1 128.4 93.9 

20.8 40.0 35.4 34.4 22.2 

13.7 27.8 17.1 17.1 13.0 

42.4 66.3 68.9 61.9 45.5 

1,069.2 1,363.6 1,295.4 1,287.1 1,014.6 

3,322.2 3,466.9 39397.3 39344.5 3,122.1 

713.4 799.8 747.8 734.0 673.1 

95.2 175.3 139.4 149.9 89.1 

73.8 147.6 92.0 113.6 70.3 

195.4 292.2 255.6 261.0 172.5 

224.6 363.7 318.1 309.2 219.1 

380.6 581.3 571.8 539.2 407.1 

96.6 140.1 140.1 149.7 90.3 

2,353.2 29282.3 2,736.3 3,160.0 1,973.6 

670.8 720.6 725.6 706.1 654.9 

589.6 776.4 693.3 784.5 547.4 

860.7 1,361.8 995.5 1,013.1 761.3 

285.5 419.2 405.5 403.7 278.9 

207.7 299.9 245.8 245.7 185.9 

333.8 489.2 402.1 425.5 312.5 

10,690.6 12,628.6 12,174.6 12,668.2 9,827.4 

Trade Group 

No 

New irunsuick 

1 Sup.rmrkets and grocery stores 

2 AU other food stores 

3 Drugs and patent medicine storsa 

4 Shoe stores 

5 t'ns clothing stores 

6 Women ' s clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishing. stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

I Supermark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women, clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 
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6.4 	2.9 	3.3 	4.4 	7.7 

6.0 	13.3 15.8 16.5 12.1 

6.8 	7.0 1.8 1.3 -0.7 

5.0 	5.6 2.3 0.9 -0.8 

13.3 	5.8 7.4 8.5 3.9 

2.5 	 -6.5 2.2 -3.0 - - 

-6.5 	4.0 20.2 16.6 8.5 

6.9 	6.0 2.4 -6.1 -14.0 

19.2 	8.5 9.6 2.4 0.2 

2.4 	0.4 -4.3 -9.0 -8.5 

7.7 	5.3 3.8 -0.4 -1.9 

13.1 	8.3 7.5 3.7 5.4 

2.4 	1.5 10.6 13.2 11.7 

11.7 	9.7 14.6 11.9 14.6 

6.8 	0.2 1.8 -4.4 -7.7 

8.5 	 5.1 6.7 4.0 35 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 11 

Sup.ru,archós dalimentation at ópicarias I 

bus las aulr.e .ag.sins dalimentation 2 

Pharmecius at megasins do mIdicam.nts brsvst.s 3 

'lagasins d. chaussuras 4 

Magasins de vit.m.nts pour houmiss S 

Megasins ds vst.mants pour dames 6 

Autrss megasins de vit.m.n+s 7 

Ilagasins de meubles at d.ppar.ils managers 8 

M.gasins daccassoiras d.maubl.msnt 9 

Concessionn.iras da vihicules automobiles 10 
at ricréatifs 

Stations-service 11 

isgasins d. pièces at dacc.ssoiras pour 12 
automobiles it services 

Magazine do merchandises divarus 13 

AuIres uagasins do produits semi-durables 14 

Au*rss mag.sins da produits dur.bl.s 15 

Autras magasins de venis au dát.il 16 

Total, ensemble des •agas,is 	17 

Commerce de detail, avril 1994 
Statlstlque Canada - n 63-005 au catalogue 

TA*LEAU 3. Ventes au detail, non -dêsalsonnalisCss, salon Is qroie de cerce at Is region 
(estaton trionstri.1].es) 

Groups d. coumierca 

. 
Chenge from pr.vious your 

Variition par r.ppor* I lannee prác.denka 

	

Quarur I 	Quarlar 4 	uar+.r 3 Quarkar 2 Quarsr 1 

	

1994 	1993 	1993 	1993 	1993 
Trim.sr. I Trimes+rs 4 Trimss+r. 3 Trimas*r. 2 Trimss*rs I 

Per cent - pourc.ntag. 

	

0.4 	2.5 	6.7 	3.6 	4.8 

	

19.1 	12.0 	16.4 	13.6 	11.0 

	

23.4 	13.9 	13.8 	6.3 	-1.8 

	

-4.2 	11.3 	8.3 	15.0 	2.7 

	

1.9 	10.4 	13.8 	13.0 	6.9 

	

-10.4 	-17.2 	2.1 	-819 	8.4 

	

-2.6 	-2.2 	-0.3 	8.1 	-0.1 

	

4.9 	6.3 	14.2 	15.0 	23.4 

	

9.3 	8.2 	-1.6 	11.3 	0.1 

. 

9.3 15.4 15.1 10.5 1.4 

7.7 -0.6 1.4 1.6 2.2 

13.1 -0.3 0.9 0.8 -2.0 

-6.5 -8.6 -6.0 -10.2 -20.1 

5.0 -3.7 -7.7 -4.3 -16.3 

-6.8 6.1 14.2 9.3 4.4 

Nouveau -lrunsniok 

Supsrmerchás dalimentation at .pic.riss 1 

bus las .utr.a megasins d'alimentatjon 2 

Pharm.ci.s at megasins do módicam.nts br.vetás 3 

Nogesins da chaussur.s 4 

Nogasins da vitements pour homass 5 

g.sins da v.t.umnts pour dames 6 

Autrss lagasins d. vet.m.nts 7 

Pl.gasins do msublas at dapparails mensg.r. 8 

legasins daccessoires damsublament 9 

Concsssionnaires do vihiculas automobjiss 10 
at ricrIa*ifs 

SL.tions-sarvic. 11 

legasins ds piic.s at daccsssoiras pour 12 
automobiles at services 

Megasins de merchandises div.rsss 13 

Autres meg.sins do produits s.mi-durabl.s 14 

Autres megasina da produits durabl.s 15 

Autras megasine ds vents au dótail 16 

5.4 	 3.5 	 4.7 	 5.9 	 1.5 Total, ense.ble des aegasins 	17 

Quebec 



TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter I Quarter 4 Quarter 3 Quarter 1 
1994 1993 1993  

FQu-rtI; qj J 
1993 

Trimestre 1 Trimestre 4 Trimestre 3 stre 2 Trimestre I 

millions of dollars - millions de dollars 

3,665.3 3065.9 3,860.6 3,878.8 3,569.4 

1,085.5 19220.5 1,123.3 1,135.2 1,096.0 

123.3 188.3 152.4 154.9 107,2 

132.8 276.9 155.1 174.0 118.2 

258.6 466.1 362.6 367.9 265.2 

273.8 515.7 398.0 339.3 265.2 

666.0 972.5 806.5 721.0 699.5 

185.7 244.5 217.0 191.1 177.0 

3,958.5 49024.4 4,029.3 4,621.1 3,347.7 

1,243.3 19312.9 1,393.7 1,333.4 1,277.8 

982.1 19139.6 1,036.4 1,076.6 863.3 

1,452.7 29596.3 1,791.6 1,753.4 1,395.5 

470.8 814.9 591.9 619.3 465.3 

397.8 682.7 503.6 510.1 381.4 

876.6 1,251.0 1070.2 1,106.5 856.3 

16,049.6 	19,892.6 	17,922.7 	18,316.5 	15,158.3 

455.1 477.6 478.5 476.3 433.1 

61.6 71.3 64.9 66.5 63.5 

8.3 12.4 9.9 10.1 7.6 

9.7 21.6 11.9 13.4 9.2 

23.3 41.2 32.6 33.3 24.0 

26.9 48.8 34.1 32.6 27.8 

50.6 77.4 62.2 52.2 48.9 

9.6 14.7 12.9 11.0 8.2 

312.9 321.4 331.2 358.1 292.6 

136.1 147.5 149.5 141.1 134.6 

73.8 95.1 90.3 92.2 67.4 

187.9 302.3 215.9 215.8 173.2 

37.1 58.8 46.3 55.8 34.0 

33.9 56.5 44.6 45.6 33.3 

62.8 88.9 70.9 70.4 58.3 

1,512.2 1,861.5 1,676.9 1 1694.9 1 1 433.1 

Trade Group 

No 

Dntaro 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 M.ns clothing storas 

6 Hom.ns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Hous.hold furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 
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Group. de coumierca 

Change from pr.vious year 

Variation par rapport i lanné. précId.nt. 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 	1993 	1993 	1993 	1993 

Trim.str. 1 ITrin.tr. 4 ITrimestre 3 Trim.sIr. 2 ITrimestre I 

-13- 
Retail Trade, April 1994 
Statistics Canada - Cat. No. 63-005 

Conimerce de detail, avrll 1994 
Statistquc Canada - n 63-005 au catalogue 

TAkLEAU 3. Vantss au detail, non-dêsaionnalisC.s, s.lon Is groups de ceroe at In region 
(.stioations trionstrioll.$) 

-1.0 3.8 8.4 8.5 13.9 

15.1 103 16.1 15.7 7.6 

12.3 4.8 0.9 4.5 -1.8 

-2.5 -2.8 2.2 1.8 1,9 

3.2 14.7 29.5 19.3 12.0 

-4.8 5.3 2.9 2.5 6.5 

4.9 1.9 -3.5 -0.9 1.3 

18.2 14.6 7.2 10.2 5.2 

-2.7 -5.8 -0.6 0.3 5.1 

13.8 7.0 6.8 3.6 7.0 

4.1 -1.1 -2.8 -2.9 -3.0 

1.2 -0.4 -5.6 -0.7 2.0 

43 -1.6 2.6 8.3 1.1 

7.4 -4.7 -2.8 -3.4 -3.3 

5.9 3.5 3.7 4 3.4 

5.1 4.7 9.4 5.1 5.1 

-2.9 -7.5 -2.3 -2.0 -1.3 

8.5 1.7 3.9 -2.7 -6.3 

4.8 5.6 8.9 10.8 -4.0 

-2.8 3.6 4.9 4.1 3.3 

-3.0 5.5 6.5 1.7 12.5 

3.6 135 16.0 8.9 5.4 

17.2 32.4 11.6 0.8 -3.8 

6.9 5.6 1.2 4.0 4.8 

1.1 -5.1 -5.4 -2.4 -3.9 

9.4 6.8 10.8 7.1 7.5 

8.5 1.2 4.0 2.9 4.8 

8.9 -1.0 2.5 6.6 4.5 

1.6 1,4 3.2 12.4 6.3 

7.7 3.9 7.1 11.4 8.9 

Ontario 

Sup.r..rch.s d'.lim.n+.tion at Ipic.ri.s I 

Tous i.e autr.s igaeins dalimentition 2 
Ph.rmeci.s at m.gasins do medicaments brev.tIs 3 

Magasins di chaussursi 4 

M.gasine do vêtuients pour hoaii.s 5 

lugasins di vêt.ui.nts pour dames 6 

Autr.s u.gasins di vitements 7 

Magasins d. m.ubl.s of d'sppar.ils minagers 8 

M.gmsins d'.cc.ssoirss d'am.ubl.m.nt 9 
Concessionnairse do véhicuiss .utoubil.s 10 

at recriatife 

Stations-service 11 

lag.sins do piec.s at dacc..soir.s pour 12 
•utomobil.s at services 

.g.sins do merchandis.s div.rs.s 13 

Autres magasins do produits s.mi-dur.bl.s 14 

Autr.s magasins do produits durabl.s 15 

Autres megasins do vent* au detail 16 

Total, ensemble des .agasins 17 

Manitoba 

Sup.rm.rchIs d'alimsntation at ápicsries I 

Tous las autres magesins dalimenIation 2 

Pharmecies at .gasins do msdjc.m.nLs br.v.t.s 3 

Il.gasins do chaussur.s 4 

lagasins do vitem.nts pour hou.i.s 5 

Pg.sins de vCtements pour dames 6 

Autr.s megasins de vCtements 7 

lagasins d. ..ubl.s at dapparuils managers 8 

M.gasins daccessoir.s dam.ublem.nt 9 

Conc.ssionnair.s do vehicul.s automobiles 10 
at rCcrCatifs 

Stations-s.rvic. 11 

tiagasins du piâc.s at daccessoir.s pour 12 
automobiles at services 

Pgasins do merchandises div.rs.s 13 

Autres magasiris do produits s.mi-durables 14 

Autres uiagasins do produits durabl.s 15 

Autres magasins do vent. •u datail 16 

5.5 	3.6 	5.0 	4.4 	4.2 Total, ensemble des •agasins 	17 

Per cent - pourc.nt.g. 

2.7 	2.4 	5.1 	6.8 	1.9 



TASLE 3. tetail Sales, Not Seasonally Adjusted, by Trade Oroup and by begon (Quarterly 
Let i.ates) 

Sales 

Ventes 

	

Quarter I 	Quarter 4 	 uarter 3 	Quarter 2 	Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trim.str. 1 Trim.stre 4 ITriiimestre  3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

	

333.2 	368.6 	371.4 	355.2 	329.6 

	

98.7 	103.6 	89.6 	89.6 	89.6 

	

6.8 	9.5 	8.3 	8.6 	6.5 

	

8.7 	15.9 	8.6 	9.4 	7.5 

	

17.7 	29.3 	23.0 	27.5 	22.6 

	

20.8 	37.2 	27.6 	26.7 	23.9 

	

40.9 	55.1 	39.1 	34.8 	35.6 

	

13.2 	16.8 	15.6 	15.1 	12.5 

	

286.5 	305.1 	292.4 	320.5 	249.3 

113.6 124.0 133.7 120.3 107.7 

87.0 93.2 94.5 97.2 70.5 

160.3 245.0 175.4 173,4 144.9 

35.9 62.8 46.6 51.3 38.4 

29.5 56.8 41.7 39.4 30.3 

53.6 83.6 66.2 64.4 50.4 

1,315.4 1 1 618.0 1 1 445.0 1,446.3 1,230.1 

1,282.2 1,357.6 1,315.0 19272.3 1,177.9 

278.7 330.8 280.5 267.2 262.8 

24.0 33.2 31.1 28.9 21.7 

35.7 74.3 44.1 45.0 33.7 

69.6 116.0 107.6 101.0 73.7 

88.7 154.7 120.3 102.7 88.4 

228.3 321.3 267.1 253.5 211.2 

53.9 68.5 60.5 57.1 47.2 

1,052.0 1,001.4 11000.1 1,157.7 882.8 

333.7 382.3 429.5 380.0 337.4 

290.0 332.8 318.6 317.7 249.9 

433.0 738.3 528.5 540.0 441.3 

139.9 229.7 188.0 213.5 146.0 

113.3 196.4 158.7 150.0 113.3 

197.3 288.1 270.9 258.2 20.3 

4,652.4 5,672.6 5 1 164.9 5 1 186. 4,326.2 

Trade Group 

No 

Saskatchewan 

I Sup.r,ark.ts and grocery storus 

2 All other food stores 

3 Drugs and patent msdicin. stores 

4 Shoe s*orss 

5 Mans clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and .pplianc. stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gesoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 
3 Drugs and patent medicin. stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stor.s 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stor.s 

16 Other retell stores 

17 Total, all stores 

Retail Trade, April 1994 
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TA)LEAU 3. Ventes au detail, nan-dCsaisonnalisCes, scion le groupe de oonaerce at la region 
(estimations triaestrielies) 

6.0 8.0 4.8 7.8 14.5 

10.2 6.3 3.1 3.7 -6.4 

5.8 14.6 13.2 10.6 -0.5 

-5.6 4.6 14.2 17.6 -0.3 

0.3 24.7 23.2 16.6 16.2 

8.1 21.0 22.3 33.0 13.9 

14.1 13.0 11.3 13.7 3.9 

19.2 14.7 5.8 12.8 6.0 

-1.1 8.5 10.3 4.1 -1.1 

16.0 8.0 5.7 4.8 7.1 

-1.9 -17,7 -21.9 -18.4 -20.7 

-4.1 -3.3 -3.4 2.7 2.3 

- - -1.5 4.0 7.9 -0.8 

-3.9 -3.7 -2.2 -1.8 -6.7 

Groups ds coumierce 

N o  

Saskatchewan 

Sup.rumrch.s daliui.ntation at épic.ri.s I 

Tout 1.s sutr.s ug..in. d.lim.n*.tion 2 

Ph.ru.ci.s at ug.sins do midicam.nts br.v.tis 3 

Hagasine d. ch.ussures 4 

H.gasins do vifsmsnts pour hos 5 

Pg.sins do vi+.umntt pour deums 6 

Autr.s ug.sins d. vêt.m.nts 7 

H.g.sins di meublus at d.pp.r.iJ.. mánagsr. 8 

P1.q.sins d'.ccsssoir.s dauisubl...nt 9 

Conc.ssionn.ir .g de vehiculat suto.bi1.s 10 
at recréstift 

Stations-service 11 

Magasiris de pilces at d'.cc.ssoires pour 12 
automobiles at services 

Magasins do umrchandis.. divsrs.s 13 

Autrss mogesins ds produits s.mi-dur.bl.s 14 

Autrss ug.sins do produits dur.bl.s 15 

Autr.s ugssine do v.n'ts su detail 16 

Total, ensemble des .agasSns 17 

Alberta 

Sup.remrch6s delim.nt.*ion at ipicsris. 1 

Tout 1.. .utrss magasins d.limsntation 2 

Pharmacies at magasins ds ui.dicamsnts br.v.tós 3 

Magasins d. chaussures 4 

Msgssins do vit.m.nts pour houvms 5 

Plagasins do vet.msnts pour dames 6 

Autr.s magasins ci. vê*.ments 7 

Ilagasins do u.ublss at dappar.ils minag.r. 8 

Mag.sins daccsssoirss dameubismant 9 

Conc.ssionnair.s de v.hicul.s automobil.s 10 
at rácráatifs 

Stat ions-s.rv ice 11 

Plagasins de pieces at d'accessoires pour 12 
.utomobil.s at services 

Magasins di .mrchandit.s divers.. 13 

Autres magasins di produits s.mi-dur.bl.s 14 

Autr.s magasins do produits durables 15 

Autr.s magasins do vents su ditail 16 

Change from previous year 

Varistion p.r rapport i 1 1 .nnó. prácód.n*. 

	

Quarter 1 	Qusrt.r 4 	Qu.r+.r 3 	Quarter 2 	Qu.rtsr I 

	

1994 	1993 	1993 	1993 	1993 
Trim.str. I Trim.str. 4 Trim.strs 3 Trim.stre 2 Trimsstr. 1 

P.r c.nt - pourcsnt.g. 

	

1.1 	 5.7 	9.7 	1.2 	6.2 

	

10.1 	13.2 	15.5 	10.8 	21.0 

	

5.0 	3.4 	73 	2.2 	-7.6 

	

15.8 	0.6 	3.3 	0.8 	1,4 

	

-21.4 	-11.9 	-15.0 	-1.9 	 3.2 

	

-13.0 	0.4 	1.4 	2.0 	6.3 

	

14.8 	19.4 	7.5 	5.8 	11.2 

	

5.9 	-3.7 	-3.6 	-5.5 	-6.2 

	

14.9 	24.9 	15.3 	13.4 	5.2 

	

5.5 	6.5 	7.3 	-3.0 	-10.8 

	

23.4 	4.7 	10.7 	3.4 	3.4 

	

10.6 	2.7 	2.5 	-2.9 	2.6 

	

-6.7 	-2.0 	4.8 	2.4 	13.5 

	

-2.7 	6.0 	15.0 	10.2 	12.3 

	

bE 	 15.4 	5.9 	9.3 	2.2 

	

6.9 	8.7 	8.9 	4.2 	4.6 

	

8.8 	13.6 	11.8 	8.0 	12.2 

7.5 	5.6 	4.2 	5.5 	3.1 Total, ensemble des •ag.sins 	 17 

Retail Trade, April 1994 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Van te s 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter I 
1994 1993 1993 1993 1993 

Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

1,542.7 1,637.1 1 1 623.5 1,536.9 1,437.3 

361.5 428,7 361.2 341.8 324.8 

41.9 52.2 48.1 45.0 36.8 

42.9 76.8 45.0 43.8 36.4 

93.8 146.4 117.8 110.8 89.6 

109.0 175.6 137.2 115.0 104.2 

282.4 366.7 300.5 262.0 253.5 

89.0 127.3 114.8 108.2 94.6 

1,398.1 1,258.1 1,448.8 1,520.0 1,306.8 

421.2 485.2 562.3 495.1 452.9 

283.4 325.9 329.7 315.1 276.7 

603.9 11001.6 700.1 688.8 557.3 

202.2 298.3 252.8 265.7 180.2 

215.1 324.5 231.7 203.1 163,0 

334.5 441.0 418.6 370.2 313.9 

6,119.5 7,266.0 6 1110.2 6,539.5 5,731.9 

37.9 42.1 42.7 40.2 34.1 

x x 0.5 0.6 0.4 

x x 0.7 0.6 0.5 

0.6 1.2 1.1 1.0 0.8 

3.0 4.2 3.7 3.1 2.4 

1.1 1.5 1.4 1.4 1.3 

15.6 16.0 18.0 18.1 13.7 

43.4 54.0 45.5 46.6 36.5 

4.1 6.2 6.4 5.4 3.6 

2.8 4.7 4.5 4.4 2.8 

7.6 11.2 10.7 10.4 7.5 

141.0 168.7 164.3 155.2 125.5 

Trade Group 

No. 

British Coltbia 

I Supermerkuts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durabl, goods stores 

16 Other retell stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermerk.ts and grocery stores 

2 All ether food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnisMngs stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline s.rvice stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1994 	 Commerce de detail, avril 1994 
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TAILEAU 3. VentesdEtail, non-dEsaisannalisEss, scIon 1a groups de oo..erc. at Is rEgion 
(.stioations tri.estri.11es) 

Groupe de comeerce 

N o  

S Change from previous year 

Variation par rapport a lanné. prócid.nt. 

	

Quarter ,  I 	Quarter 41 Quarter 3 Quarter 2 Quarter I 

	

1994 	19931 	1993 	1993 	1993 
Trim.str. I Trimectre 4ITrimesLre 3 Trimestr. 2 Trimestre 1 

Per cent - pourc.ntag. 

	

7.3 	6.6 	8.9 	4.4 	6.3 

	

11.3 	15.4 	16.6 	17.7 	22.4 

	

13.9 	9.5 	18.1 	15.3 	1.8 

	

17.9 	10.2 	6.7 	8.4 	8.7 

	

4.7 	7.4 	6.7 	6.6 	6.5 

	

4.6 	7.0 	11.1 	12.4 	8.5 

	

11.4 	7.7 	16.6 	14.2 	8.1 

	

-5.9 	13.3 	15.1 	18.5 	23.7 

	

7.0 	1.6 	3.1 	7.7 	9.7 

S 

-7.0 4.4 12.7 11.3 10.2 

2.4 3.6 13.2 11.6 10.4 

8.4 2.0 -2.2 3.0 4.9 

12.2 15.2 9.8 25.9 9.8 

32.0 213 8.4 5.5 7.6 

6.6 4.9 10.1 4.5 6.6 

	

6.8 	6.3 	7.9 	8.4 	9.0 

	

11.1 	12.7 	5.9 	4.9 	8.9 

18.9 7.5 1.3 3.2 0.1 

14.3 4.6 2.1 0.9 -11.3 

-1.0 4.8 -5.2 -0.5 -3.5 

1.4 11.2 10.9 18.5 13.5 

12.4 	8.2 	3.1 	3.6 	2.1 

Colmabii -iritanniqu. 

Sup.r.rchis dalluientation at .pic.ries I 

Tous l.a eutres megasins dalim.ntetion 2 

Pharmacies it magasins do msdicemsnts br.v.tI. 3 

Mag.sins di chaussur.s 4 

Pgesins di vatements pour hous 5 

Nag.sins de vêtem.nts pour dames 6 

Autres magasins di vit.m.nts 7 

lagasins di meubles it d.pp.riils ménagars 8 

Magasins daccessoires dameubl.m.nt 9 

Concsssionnair.s do v'hicules automobil.s 10 
it recráatifs 

S*.tions-s.rvici 11 

II.gasins do pilcas it dscc.ssoir.s pour 12 
automobiles at services 

lagasins di .i.rchandisas diverses 13 

Autris msgssins di produits s.mi-dur.bl.s 14 

Autr.s magasins di produits durables is 

Autres mag.sins di yenta au d.t.il 16 

Total, ensemble des .ag.sins 17 

Yukon at Territoires du Nord-Ouist 

Sup.rmarchés dalimintetion it Ipiceries 1 

Tous lea autres megasins d'alimsntekion 2 

Pharmacies at magesins do midicemints br.v.tss 3 

Pgasins de chaussuris 4 

Ilagasins di vitimints pour houmi.s 5 

Magasins da vitimints pour dames 6 

Autres magasins d. vit.m.nts 7 

Magasins de msubl.s it dappar.ils menagirs 8 

Magasins daccissoires dameubl.m.n* 9 

Concessionnaires di véhicules automobiles 10 
at récréatifs 

Stations-servjci 11 

Magasins de pièces at daccessoires pour 12 
automobilis it services 

Magasins di marchandius divers.s 13 

Autrss magasins di produits s.mi-duriblas 14 

Au*rss m.gssins di produits durables 15 

Autres magasins di v.nta au detail 16 

Total, snse.ble des .agasins 	17 

x x -21.2 -14.5 -8.5 

x x -8.6 -20,0 -24.8 

-24.8 5.7 7.7 -11.0 -8.4 

22.2 28.9 29.6 9.7 -7.7 

-11.2 21.8 16.1 46.3 55.4 

13.8 2.7 -2.5 -9.9 -15.9 

Retail Trade, April 1994 
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TABLE 3. tetail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ven te s 

	

Quarter I 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trimestra 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestr. I 

millions of dollars - millions de dollars 

	

12.2 	13.8 	16.0 	15.4 	13.1 

	

x 	x 	x 	x 	x 

	

x 	X 	 x 	x 	x 

	

H 	 H 	 H 	 H 	 H 

	

H 	 H 	 H 	 x 	H 

	

X 	 H 	 X 	 X 	 X 

	

0.7 	1.5 	1.2 	1.0 	0.5 

	

x 	 x 	 x 	 x 	 x 

	

5.3 	6.9 	6.5 	8.1 	5.7 

x x x x x 

1.4 2.4 3.4 2.2 1.2 

x H H H H 

39.7 51.8 57.9 54.1 40.8 

25.6 28.4 26.7 24.9 21.0 

H H H H H 

H H H H H 

H H H H H 

H H H H H 

x H H X H 

2.3 2.7 2.6 2.1 1.9 

x x x x x 

10.3 9.1 11.5 10.0 8.0 

4.3 3.0 2.6 2.8 2.8 

H H H H H 

2.7 3.8 3.0 3.1 2.3 

1.8 2.8 2.3 2.4 1.6 

H H H H H 

101.3 116.9 106.4 104.1 84.7 

Trade Group 

No. 

Yukon 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 '1omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stares 

17 Total, all stores 

Retail Trade, April 1994 	 Commerce de detail, avril 1994 
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TAILEAU 3. Ventes au détafl, non-dêssisonnaiiséas, selon Is groups do oeroe it is region 
esti.ations trisestriei].es 

S Change from pr.vious your 

Variation par rapport i lannáe prácId.nt. 

	

u.rtsr I 	Qu.rt.r 41 Qu.rt.r 3 Quart.r 2 Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trim.str. I Trim.s+r. 4 Trimes+r. 3 Trim.s+r. 2 Trimsstr. 1 

Per c.nt - pourc.nag. 

Groups di come.rc. 

N' 

-6.6 	 1.1 	 4.8 	 2.3 	 0.2 

x x x x 

x x x x x 

x x x x K 

K K K K K 

K K K K K 

28.3 61.3 52,5 29.2 -13.6 

K K K K K 

-7.2 4.4 1.5 -7.0 -21.0 

22.1 	 19.3 	 6.5 	 6.5 	 15.1 

x x x x x 

x x x K K 

x x K K K 

K K K X X 

x x x x K 

20.5 15.8 21.3 2.4 -5.8 

K K K K K 

28.7 1.4 -4.6 -12.1 -11.9 

56.5 	 23.6 	-10.5 	 5.0 	 -2.9 

Yukon 

Sup.rm.rchês d'a1imsn*s4ion at ópic.ri.s 1 

Tous l.a autres ..gasins d'.lim.ntaUon 2 

Ph.rici.s at magasins di midicam.nts br.v.tis 3 

M.g.sins do chaustur.. 4 

Pgasins do vitu.nts pour hoauws S 

K.g.tint di viL.m.n+t pour dues 6 

Aut.res magasins di vit.msnts 7 

Magasint di m.ubl.s it d'app.reils uisnag.rs 8 

M.gasins d'acc.ssoir.s d'amsubl.m.n+ 9 

Concuiionnair.s di vóhiculu aukouiobilu 10 
at ricrIatift 

S+a+iorit-.arvic. 11 

Magasins du pi.c.s at dacc.ssoir.s pour 12 
automobiles at s.rvicas 

Magasins do marchandis.s div.rs.s 13 

Autr.s magasins de produits semi-durables 14 

Autr.s umg.sins de produits durabl.s 15 

Autres megacins de vents au detail 16 

Total, •ns.eble des •agasins 17 

Territoires du Nord-Ouest 

Supermarchés d'alim.ntation at Ipiceriss 1 

bus las autras megasins d'alimsnta*ion 2 

Pharm.ci.s at megasins de msdicaments bravetis 3 

Magasins de chaussures 4 

Magasins di vitements pour honn.s 5 

Magasins do vit.m.nts pour dames 6 

Autras magasins de vt.ments 7 

Magasins di maubl.s it dappareils inénagera 8 

Magasins daccsssoir.s dameublam.nt 9 

Conc.ssionnajr.s do véhiculas automobiles 10 
it récráa+ifs 

S+ations-sarvjc. 11 

Ptagasins da pieces at daccassoirus pour 12 
automobiles at services 

Migasins di mercharidis.s divars.s 13 

Autras magasins de produits semi-durabiss 14 

Autres magasins di produits durables 15 

Autras megasins di vents au detail 16 

Total, ensemble des •agasins 	17 

x 	x x X X 

11.7 	 4.6 6.8 5.7 -17.5 • 
-2.7 	 1.2 1.8 4.8 2.6 

K X K K K 

15.7 4.7 -2.9 -2.2 -7.6 

8.4 19.0 10.5 14.3 8.9 . K K K K K 

19.7 11.7 3.9 3.0 1.9 
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TABLE 4. Retail Trade Sp1e Response Fraction and Cce44ioient 04 Variation (Current 
Periods) 

Respons, fraction 

Fraction de repons. 

April K.rch February Janu.ry 
1994 1994 1994 1994 

Avril liars F6vrier Janvier 

Per cent - pourcuntag. 

95.3 96.4 96.3 96.7 

90.6 93.1 94.8 96.4 

89.6 89.5 94.8 95.7 

98.1 98.4 99.0 99.4 

95.6 94.6 93.9 93.6 

93.7 96.4 93.8 95.6 

94.8 95.1 95.8 96.0 

90.8 95.0 95.3 96.5 

88.6 94.1 93.3 95.8 

95.5 95.9 97.5 96.9 

92.0 95.2 95.2 97.2 

92.6 94.3 94.1 95.5 

99.2 99.7 99.7 99.8 

93.4 94.7 96.7 97.8 

92.0 94.4 96.6 96.5 

97.9 97.2 95,2 98.1 

94.7 	95.7 	96.4 	97.0 

95.9 98.6 97.9 97.7 

91.2 95.4 94.7 96.9 

94.5 97.4 97.0 97.3 

95.9 94.5 95.6 95.4 

96.3 96.7 91.5 97.9 

91.9 93.2 94.9 95.8 

94.8 97.6 96.7 97.9 

95.0 97.8 97.1 97.2 

96.3 97.3 96.1 96.6 

97.9 98.3 98.5 98.6 

91.9 93.8 92.4 93.9 

89.6 92.3 93.3 93.4 

No. 

Trade Group - Canada 

I Sup.r,rke+.s and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 lianiLob. 

25 Saskatchewan 

26 Alberta 

27 British Colu.thia 

28 Yukon 

29 Northwest Territories 
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2.4 2.5 2.4 2.4 

6.0 6.4 6.6 6.9 

2.6 2.8 2.9 2.7 

5.1 5.1 5.1 6.8 

4.9 4.7 4.6 4.7 

3.8 4.0 4.4 2.6 

4.2 3.4 3.6 3.5 

5.2 4.7 4.4 4.3 

4.1 4.6 5.1 4.1 

5.2 5.1 5.1 5.4 

4.8 4.3 4.4 4.4 

3.1 3.2 3.6 3.4 

0.6 . 	

4.2 

0.7 0.7 0.8 

4.1 4.4 4.4 

4.3 4.3 4.9 5.4 

1.9 2.1 1.9 2.0 

1.6 1.5 1.4 1.4 

2.8 2.7 2.7 2.9 

2.4 1.9 1.7 1.7 

5.1 5,1 3.4 4.0 

2.6 2.6 3.3 3.5 

2.9 2.9 2.8 2.7 

3.2 3.3 3.1 3.2 

2.5 3.0 2.9 2.6 

2.4 2.4 3.0 3.2 

6.3 4.9 4.3 2.9 

1.9 2.1 2.1 2.0 

1.4 1.3 1.4 1.2 

1.7 1.6 1.5 2.4 

Sup.rmarchás dalim.nlation at épic.ri.s 1 

Tous las autr.s emgasins d'aliu.n+ation 2 

Pharmeciss at uagasins do médicam.nts br.v.tü 3 

Magasins d. chaussur.s 4 

Pgasins do vêk.mnts pour houms 5 

Pg.sins de vit.m.nLs pour da,s 6 

Au*r.s ..gasins de vetam.nts 7 

Hagasins ci. .i.ubl.s at dapp.r.ils .,inag.rs 8 

Magasins daccessoires d'ameublsm.nk 9 

Concessjonn.jr.s du vIhjcul.s au*omobil.s 10 
at rócrástifs 

S.tionz-s.rv ice 11 

Magasins de pièces at d.ccessoir.s pour 12 
automobiles at services 

Magasins cia merchandises diverses 13 

Autr.s megasins da produi'Ls sami-durabl.s 14 

Au+r.s .I.gasins da produi'ts durables 15 

Au'tr.s ug.sins de vent. •u detail 16 

Total, ensemble des •aqasins 	17 

Rêgons 

Tsrr.-N.uv. 18 

1ls-du-Princ.-douard 19 

Nouvsll•-Ecoss. 20 

Nouvaau-Brunswick 21 

Quób.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthi.-Brilanniqu. 27 

Yukon 28 

T.rritoires du Nord-Ou.s* 29 

I 
TABLEAU 4. Coerce de detail, fraction de répons. de I'Cchantillon at ooefficient de variation 

(périodes courantes) 

Coefficient of variation 

Coefficient de variation 

	

April 	March 	February 	January 

	

1994 	 1994 	 1994 	 1994 

	

Avril 	Mars 	Fávri.r 	Janvier 

Per cent - pourcentage 

Oroupa de carce - Canada 

N' 

S 
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TARLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

Aprill March F.bruary January Dec.uth.r Noveiâer Oc±ober 
19941 1994 1994 1994 1993 1993 1993 

No. AvrilI Mars Fivri.r Janvier Dic.uthre Novethre Octobre 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supsrmarkets and grocery stores 4,109.3 4,134.2 4,104.2 4089.3 4,061.3 4,046.2 4,002.0 

2 All other food stores 276.5 292.0 280.9 280.1 274.0 281.9 276.7 

3 Drugs and patent medicine stores 1,015.4 1,023.3 1,006.2 1,014.2 994.4 1,001.6 1,000.6 

4 Shoe storus 144.9 144.9 146.6 144.1 134.9 141.0 138.8 

5 Men's clothing stores 156.0 156.0 152.3 153.9 148.8 150.4 150.8 

6 P4omen's clothing stores 316.9 325.0 320.5 305.8 320.9 314.7 315.2 

7 Other clothing stores 362.0 358.3 350,9 349.7 351.8 354.2 359.2 

8 Household furnitur, and 704.9 699.5 685.1 681.3 706.6 703.7 703.4 
appliance stores 

9 Household furnishings stores 191.6 195.4 193.9 191.9 193.0 189.7 187.2 

10 Ptor vehicl, and recreMional 3,820.4 4,005.0 3,828.1 3,705.7 3,702.1 3,609.2 3,531.9 
vehicl, dealers 

11 Gasoline service stations 1,177.8 1,1813 1,172.0 1072.7 1,151.2 1,189.9 1,184.9 

12 Automotive parts 	accessories 12000.8 992.7 977.7 1,009.0 933.8 921.0 920.1 
and service 

13 Ceneral merchandise stores 1,777.0 1,836.9 1,808.8 1,738.5 1,734.3 1,723.4 1,712.3 

14 Other s.mi-durable goods stores 563.9 558.2 558.0 563.4 564.3 559.6 554.6 

15 Other durable goods stores 468.0 485.9 458.8 452.1 438.9 434.6 430.2 

16 Other retail stores 868.2 854.8 853.9 847.9 823.8 818.1 817.3 

17 Tota2, all stores 16,953.6 17,243.6 16,898.0 16,699.6 16 9 533.9 16,439.1 16,285.2 

Regions 

18 Newfoundland 282.9 287.7 280.4 283.9 279.1 278.2 280.9 

19 Prince Edward Island 72.3 73.8 72.4 75.7 70.4 71.9 71.7 

20 Nova Scotia 545.9 568.0 544.3 549.8 528.2 544.1 538.8 

21 New Brunswick 408.2 417.4 425.9 423.7 413.5 419.3 421.4 

22 Quebec 4,073.6 4,185.3 4,158.1 42192.2 4,033.8 4040.7 3,958.3 

23 Ontario 6,291.0 6,394.6 6,204.1 6,028.2 6,066.1 6,007.8 5,932.6 

24 Manilob. 577.1 587.0 585.6 565.6 557.4 566.3 567.7 

25 Saska+ch.wan 518.7 507.3 500.4 497.3 499.5 490.5 486.4 

26 Alberta 1,818.9 1,851.2 19770.4 1,738.7 19767.6 1,736.2 1,701.5 

27 British Colu.thia 2,309.7 2,315.6 2,301.6 2,289.6 2,264.6 2,230.4 2,223.0 

28 Yukon 16.3 16.7 16.6 16.6 16.6 16.9 17.1 

29 Northwest Territories 39.0 39.0 38.2 38.4 37.2 36.8 35.9 
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TABLEAU 5. Ventes au detail, dCsaisonnaliséss, salon Is groups de co.e.roe at Ia region 
(estioations historiques) 

	

S.pt.th.r 	August 	July 	Jun. 	M.y 	April 

	

1993 	1993 	1993 	1993 	1993 	1993 

	

S.pk.irs 	AoCi* 	Juill.t 	Juin 	Mai I 	Avril 	 H' 

millions of dollars - millions d. dollars 

I* 

4,004.9 4,003.7 3,959.3 3,937.6 31954.8 31928.5 

284.3 284.0 284.2 284.0 288.4 284.1 

1,011.7 12001.6 989.7 988.5 980.2 986.8 

138.3 137.0 133.6 133.0 132.9 133.8 

145.5 144.3 145.8 142.6 144.9 144.2 

316.7 321.5 325.0 322.4 320.8 316.2 

360.5 366.3 374.3 352.0 353.2 349.6 

701.1 701.6 704.2 697.1 692.7 695.4 

187.9 188.9 187.1 187.6 185.1 182.4 

3,515.6 3,491.2 3,464.9 3,404.0 3,397.7 3,400.6 

11199.2 1,202.2 19184.1 1,187.4 1,175.8 1,182.0 

920.3 908.1 910.4 888.1 895.9 890.5 

1,709.0 1,703.3 1,701.4 19697.3 19703.5 1,705.1 

550.6 554.8 553.1 554.4 558.2 559.3 

432.7 435.7 434.6 430.7 433.5 460.3 

827.9 830.3 828.3 828.1 833.0 827.6 

Groups de casrc. - Canada 

Sup.rurchIs dalim.ntation at êpic.ri.s I 

Tout las au*r.s ug.sins d.lim.nt.tion 2 

Ph.ruici.s at magasins do medicam.nts br.v.tes 3 

Pg.sins d. chsussur.s 4 

Pga.ins do v.t.nts pour hoes 5 

Pgasins do vit.u,.nts pour d.s 6 

Autr.s magasins d. vil.msnts 7 

Msg.sins do m.ublss at dsppar.ils minag.rs 8 

M.g.sins dacc.ssoir.s d.un.ubl.m.nt 9 

Conc.ssionnair.s do v.hicul.s automob list 10 
at récréatifs 

Skations-s.rvic. 11 

Magasins do pièces at daccsssoirss pour 12 
au*omobilss at s.rvicss 

tgasins do marchandisss div.rus 13 

Au+r.s mag.sins do produits s.mi-durabl.s 14 

Autr.s magasins de produits durables 15 

Autr.s mg.sins da vents su detail 16 

16,306.3 16,274.2 16,180.0 16,034.8 16,050.4 16,046.4 Total, enseuble des .agaslns 	 17 

Regions 

278.2 280.6 279.7 276.2 274.4 277.0 

71.7 71.7 71.2 69.4 70.3 68.8 

546.1 538.3 536.4 538.9 533.1 524.2 

422.9 417.2 415.4 415.2 411.6 416.2 

31989.1 3,991.8 3,947.3 3,912.1 3,910.9 3,903.5 

5,973.0 5056.8 5,936.0 5,897.4 5,916.3 5 7 959.6 

562.4 557.0 552.5 539.7 547.0 556.5 

484.5 483.9 479.0 465.8 471.1 469.9 

1,694.6 1,704.6 1,701.7 1,685.1 1,689.8 1,684.5 

2,231.6 2,220.8 2,209.7 2084.1 2,175.5 2034.6 

16.9 17.0 17.5 17.3 17.0 17.3 

35.2 34.6 33.6 33.5 33.4 34.3 

T.rr.-Nsuv. 18 

fl.-du-Princ.-douard 19 

Nouv.11.-Ecossa 20 

Houv.au-Bruns,,ick 21 

Queh.c 22 

Ontario 23 

Manitoba 24 

S.skatchswan 25 

Alberta 26 

Colouthi.-Britanniqu. 27 

Yukon 28 

T.rrikoirus du Nord-Ouest 29 

I. 
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TARLE 6. Retail Sales, not Seasonally Adjusted, by 
Esti.ates) 

Trade 8raup and by Reon (Historical 

April March F.bruary January Dec.uth.r Nov.uâ.r October 
1994 1994 1994 1994 1993 1993 1993 

No. Avril Mars Fvrier Janviar DIc.uthr. Novethre Octobre 

millions of dollars - millions d. dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,163.3 4,107.7 3,653.9 3,904.1 4,414.8 3,820.0 4,101.2 

2 All other food stores 274.0 282.9 238.7 233.0 336.1 260.3 277.3 

3 Drugs and patent medicine 986.8 1,013.4 912.0 959.9 11259.5 994.6 17015.8 
stores 

4 Shoe stor.s 153.1 118.2 86.5 111.4 184.4 160.2 156.0 

5 Men's clothing stores 143.7 116.4 86.6 114.7 311.4 186.2 156.4 

6 Nomen's clothing stores 315.3 281.0 205.6 217.2 521.8 337.7 330,6 

7 Other clothing stores 337.5 312.5 224.7 252.2 600.9 407.0 390.3 

8 Household furniture and 659.1 649.1 525.7 566.5 19019.1 780.3 722.4 
applianc, stores 

9 Household furnishings stores 180.3 177.4 147.8 144.7 241.0 210.7 193.2 

10 Motor vehicle and recreational 4,404.5 4,242.2 3,071.2 2,776.1 31115.9 3,393.4 3,373.2 
vehicle dealers 

11 Gasoline service stations 1,104.1 1,136.0 1,027.3 12089.9 1,147.9 1,186.9 19232.3 

12 Automotive parts 	accessories 1,013.8 912.5 744.1 812.6 1,040.0 1,014.0 936.2 
and srvace 

13 General merchandise stores 1,652.0 1,590.5 1,248.8 1,231.5 3,020.0 29121.5 1,806.8 

14 Other semi-durable goods stores 511.1 452.4 400.8 405.1 914.1 592.0 529.5 

15 Other durable goods stores 421.9 375.5 323.6 344.4 882.9 438.5 391.4 

16 Other retail stores 817.3 752.9 632.3 623.4 1,275.9 783.0 812.7 

17 Tota2, all stors 17,137.6 16,520.7 13,529.4 13,786.8 20,285.8 16,686.3 16,425.4 

Regions 

18 Newfoundland 281.2 269.6 217.9 224.2 358.5 297.2 281.7 

19 Prince Edward Island 68.8 64.9 53.8 58.2 86.2 72.8 70.3 

20 Nova Scotia 544.7 528.4 422.5 447.6 661.8 559.9 537.5 

21 New Brunswick 409.0 395.4 338.2 335.6 500.3 436.2 427.2 

22 Quebec 4,352.0 4,064.1 3,284.2 3,342.3 4,618.3 3,977.7 4,032.6 

23 Ontario 6,246.8 6,052.1 4,965.1 5,032.4 7,682.3 6,190.8 6,019.5 

24 Manitoba 573.7 566.4 475.3 470.5 701.4 583.4 576.6 

25 Saskatchewan 522.7 488.6 402.9 423.9 621.9 505.8 490.4 

26 Alberta 1,823.4 1,771.9 1,417.4 1,463.1 2,185.3 1,776.4 1,710.9 

27 British Coluaâia 2,261.8 2,267.5 1,908.2 1,943.8 2,806.7 2,233.4 27225.9 

28 Yukon 15.7 14.4 12.6 12.7 18.5 16.4 16.9 

29 Northwest Territories 37.8 37.4 31.4 32.5 44.6 36.3 35.9 
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31995.0 	3,905.2 	4,340.1 	3,988.2 	49064.0 	3,947.6 

	

277.4 	288.3 	310.5 	302.7 	302.1 	293.0 

	

993.1 	974.7 	972.7 	975.6 	960.6 	970.7 

152.6 134.2 125.4 136.5 144.8 137.4 

139.3 114.0 123.0 143.5 147.2 128.9 

341.5 304.3 322.4 319.4 337.1 311.5 

387,8 379.6 338.5 327.6 332.7 324.2 

732.9 6Q86 725.0 674.6 632.6 655.5 

	

192.8 	197.3 	200.0 	201.8 	182.5 	175.6 

	

3,427.9 	3,474.1 	3,777.4 	4,059.8 	4,067.4 	3,996.4 

15,829.0 

1,028.6 

3,872.1 

469.1 

461.5 

1,019,2 

1,126.9 

2,400.3 

650.1 

14,494,0 

1,219.5 1,301.1 1,311.7 1,237.9 1,195.9 1,118.9 

904,1 893.5 968,9 994.4 989.3 908,3 

1,678.9 1,621.5 1,586.2 1,598.1 1,648.2 1,596.4 

546.1 554.0 564.0 592.9 625.3 514.9 

427.6 427.3 433.6 423.2 423.8 406.0 

810.2 855.4 955.8 859.0 849.7 785.3 

10 

4,357.3 

3,483.0 

5,722.7 

1,769.4 

1,465.4 

2,826.0 

I le TAkLEAU 6. Vontes au detail, non-dCsaisonnalisCes, 501Dm I.e groups do cnooerce at la region 
(osti.ations historiques) 

	

Sapt..th.r 	August 	July 	Jun. 	N.y 	April 	Y.ar 

	

1993 	1993 	1993 	1993 	1993 	1993 	1994 

	

S.pt.thr. 	Aoü* 	Juillok 	Juin 	N.j 	Avril 	Annee 

millions of dollars - millions d. dollars 

Group, do cero. - Canada 

Sup.rmarch.s d.lim.ntation at 1 
Ipic.ri.s 

Tous los autras .gasins 2 
d'.lim.nt.'tion 

Ph.rm.ci.s at m.g.sins d. m.dicam.nt 3 
br.vot,es 

H.gasins d. chaussur.s 4 

N.gasins do vêt.mon*s pour houmiss S 

N.gasins do v.f.m.nts pour das 6 

Au'tr.s mag.sins do v.t.mants 7 

Il.gasins do m.ubl.s at d'.pp.r.ils 8 
msnag.rs 

N.gasins d'acc.ssoir.s du,.ubl.uint 9 

Concussionnairas do véhiculus 10 
automobiles at recrs.tifs 

SI.+ions-s.rvic. 11 

N.gasins d. piicos it dacc.ssoir.s 12 
pour automobilas at srvic•s 

N.gasins do umrchandisas div.rsac 13 

Au+r.c nog.sins do produits somi- 14 
dur.bl.s 

Autrus nogasins do produits durabl.s 15 

Autros .ag.sins do vont. .0 dit.il 16 

16,226.9 16,123.1 17,055.1 16,835.1 16,903.2 16,270.51 60 ,Q74 .5 Total, ense.bl. dos .agasins 	17 

RCg Ions 

992.8 

245.6 

1,943.2 

1,478.2 

15,042.7 

22,296.4 

2,085.8 

1 ,838. I 

6,475.8 

8,381.3 

55.4 

139.2 

	

271.8 	286.1 	300.9 	286.5 	278.3 	276.4 

	

71.7 	79.4 	85.0 	76.1 	71.6 	66.9 

	

538.3 	543.5 	574.5 	566.2 	555.3 	534.0 

	

417.8 	425.6 	452.1 	435.2 	424.5 	427.4 

	

3,966.3 	3,950.1 	4,258.2 	4096.3 	4,309.3 	4,162.6 

	

5,968.7 	5,799.6 	6,154.4 	6,148.2 	6,203.0 	5,965.3 

	

555.2 	549.9 	571.8 	563.9 	568.6 	562.4 

	

473.2 	477.7 	494.2 	490.3 	488.0 	467.9 

	

1,680.7 	1,706.8 	1,777.4 	1,756.0 	1,742.7 	1,688.2 

	

2,231.2 	2,250.8 	2,328.2 	2,260.4 	2,209.5 	2,069.6 

	

17.1 	19.1 	21.7 	19.9 	18.1 	16.1 

	

35.0 	34.6 	36.9 	36.1 	34.3 	33.7 

T.rr.-Nauva 18 

Il.-du-Prjnc.-Eclou.rd 19 

Nouvolla-Ecoss. 20 

Nouveau-Brunswick 21 

québ.c 22 

Ontsrio 23 

Munitob. 24 

Saskatch.w.n 25 

Alb.rta 26 

Colouthia-Britanniqu. 27 

Yukon 28 

Terrifoires du Nord-Ouus+ 29 

i• 
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TABLE 7. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

V.n*.s 

	

April 	trch 	F.bruary 	January 	Y.ar-o-dak. 

	

1994 	1994 	1994 	1994 	1994 

	

Avril 	Mars 	Févriar 	Janvier 	Cumula*if 

millions of dollars - millions d. dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Sco*ia 

Now Brunswick 

Queb.c 

Ontario 

Msnioba 

Saska+chewan 

ATh.rta 

British Colunthia 

Yukon 

Northwest Terri*ori.s 

85.6 81.5 65.5 68.6 

20.0 19.3 16.0 17.5 

148.3 145.2 119.5 124.9 

119.3 114.4 95.1 96.4 

1,317.6 19185.6 942.9 19004.9 

1,962.2 1,879.2 1,563.8 1,603.9 

177.3 173.0 136.3 139.6 

171.0 162.4 129.9 140.2 

558.1 539.7 447.3 477.9 

775.6 762.7 625.5 653.6 

5.0 4.2 3.6 3.5 

20.8 19.4 16.7 16.7 

301.2 

72.8 

537.8 

425.2 

4,450.9 

7,009.1 

626.2 

603.4 

2,023.0 

2,817.2 

16.3 

73.6 

Total 	 5 1360.6 	5 1 086.4 	4,162.1 	4,347.61 
	

18,956.7 

TABLE B. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estisates) 

	

April 	March February January Decether Novether October 

	

1994 	1994 	1994 	1994 	1993 	1993 	1993 

	

Avril 	Mars Fávrier Janvi.r Dácethre Nov.thre Ocobre 

millions of dollars - millions di dollars 
Regions 

Newfoundland 

Prince Edward Island 

Nova Sco*ia 

New Brunswick 

Quebec 

Ontario 

Manikoba 

SaskaLchewan 

Alberta 

Bri*ish Coluathia 

Yukon 

Nerhw.sk T.rrftori.s 

Total 

85.6 81.5 65.5 68.6 161.3 125.4 98,6 

20.0 19.3 16.0 17.5 38.3 26.4 23.1 

148.3 145.2 119.5 124.9 284.5 206.5 171.8 

119.3 114.4 95.1 96.4 209.8 156.6 133.1 

1,317.6 1085.6 942.9 1,004.9 1,859.1 1,367.7 1,354.1 

19962.2 1,879.2 1,563.8 1,603.9 3,491.9 2,358.6 2,128.0 

177.3 173.0 136.3 139.6 303.4 211.6 190.0 

171.0 162.4 129.9 140.2 270.2 191.8 170.1 

558.1 539.7 447.3 477.9 982.7 674.5 606.0 

775.6 762.7 625.5 653.6 1,321.0 884.0 793.0 

5.0 4.2 3.6 3.5 7.1 5.4 5.2 

20.8 19.4 16.7 16.7 26.1 20.3 19.5 

5,360.6 5,086.4 4,162.1 4,347.4 8,955.3 6,228.7 5 0 692.5 
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TABLEAU 7. Vnntes de •archandises genre grand .agasa1, non-dêsaisonnalisées, seln l.a rêgn 

S 
	

(périades oourant.$) 

Ed 

Change from previous year 

Variation per rapport i lanni. prIcádanta 

	

April 	March 	February 	January 	Year-k-date 

	

1994 	1994 	1994 	1994 	1994 

	

Avril 	Mars 	FIvrier 	Janviar 	Cumulatif 

Per c.n - pourcentage 

Regions 

2.2 

7.0 

3.1 

7.4 

5.4 

1.3 

3.4 

6.5 

0.5 

11.2 

2.2 

15.7 

4.0 

. 

-1.3 6.0 1.3 3.2 

-1.2 12.7 4.3 14.1 

-2.0 11.2 3.1 0.8 

3.9 11.9 9,2 4.9 

3.2 10.7 3.9 3,7 

0.6 6.3 2.7 -4.5 

0.7 7.9 3.6 1.3 

10.6 7.2 3.5 3.9 

-2.9 4.7 0.9 -0.5 

12.0 12.6 10.8 9.2 

4.1 3.4 0.1 0.5 

11.8 22.7 15.8 13.0 

2.7 8.5 4.1 0.7 

Tarre-Neuve 

fl.-du-Pr incs-Edouard 

Nouvelle-Ecoss. 

Pdouv.au-Brunsw ick 

Quób.c 

Dnsrio 

H.niloba 

S.sk.tch.w.n 

Alb.rk. 

Colothi.-Britanniqu. 

Yukon 

T.rrito ire, du Nord-Ou.,1 

Total 

TABLEAU B. Vantas da marchandIses ganra grand magasin, non-dèsaisonnaljsdes, salon la region 

	

(astaatns historiquas)

FSeptember 	Augus* 	July 	Jun. 	May 	April 	Year 

	

1993 	1993 	1993 	1993 	1993 	1993 	1994 

	

Sspt.ithr. 	Aorit 	 Juill.k 	Juin 	lisi 	Avril 	Annee 

million, of dollar. - millions d. dollar. 

Règtons 

301.2 

72.8 

537.8 

425.2 

4,450.9 

7,009.1 

626.2 

603.4 

2,023.0 

2,817,2 

16.3 

73.6 

90.9 94.8 91.1 87.9 85.8 86.7 

23.4 25.6 25.6 22.9 21.1 20.3 

160.0 159.4 156.7 153.8 151.6 151.3 

126.1 120.7 121.2 121.3 118.9 114.9 

1,322.7 19275.0 19313.8 1,302.3 13,339.5 1,277.2 

2,132.3 1,981.1 1088.7 2,009.5 2,006.9 1,949.7 

181.0 181.2 173.1 177.9 182.4 176.0 

156.8 163.2 155.5 160.7 160.4 154.6 

590.9 609.5 585.9 592.4 591.8 574.6 

7843 771.0 753.8 739.6 751.9 692.6 

5.2 6.2 6.4 5.5 5.1 4.8 

18.8 17.9 18.9 19.2 19.3 18.6 

Terr.-Neuve 

I l.-du-Pr inc.-douard 
Nouv.11.-Eco.a. 

P4ouv.au-Brunuq ick 

QuIb.c 

On&ario 

Mani*oba 

Ssskstch.wsn 

Alb.rta 

Coloithi.-Bri*.nnique 

Yukon 

T.rrjtoir.. du Nord-Ou.,1 

S 	5,592.7 5,405.6 5,390.7 5,393.1 5,434.7 5,221.1 18,956.7 Total 
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TAILE 9. Retail Trade, Canada, Current and Constant (1988) Dollar Estleates 

Price index Currant dollars 

Indice des prix 	Dollars 
courants 

Unad3us+ed 
Non désaisonnalisé 

	

Veer/year 	Constant 1986 

	

per cent 	dollars 
change 

	

Variation an 	Dollars 

	

pourcentage 	constants 

	

pour lannes 	1986 

Year/year 
per cent 

change 

Variation an 
pourcenta9e 
pour lannee 

19-~ 

millions of dollars 

1992: 

January 113.7 12,903.2 3.7 11,350.6 5.1 
February 113.3 12,582.3 4.7 11,109.4 5.5 
March 113.5 13,930.0 -1.3 12,272.9 -0.8 

April 113.6 15,250.2 2.4 133,420.0 1.9 
May 113.9 16,268.7 -3.0 14,287.1 -3.2 
June 114.1 16,164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
Septenthar 113.7 15,365.9 4.9 13,513.7 5.0 

October 113.5 16,156.8 5.7 14,232.3 5,3 
Noventher 114.5 15,711.3 -1.6 13,726.3 -2.4 
Decenther 114.6 19,181.1 6.7 16,744.2 5,4 

Year 113.9 185,049.2 2.1 162495.7 2.0 

1993 :  

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 11,055.1 5.7 14,723.7 4.4 
AuguSt 115.7 16,123.1 4.7 13037.2 3.4 
Septeth.r 115.6 16,226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Noveither 116.1 16,686.3 6.2 14,375.3 4.7 
Decether 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,815.0 4.7 187,389.4 3.1 

1904 

January 116.5 13,786.8 2.5 11,830.6 2,2 
February 116.2 13,529.4 6.7 11,643.1 6.7 
March 115.6 16,520.7 11.1 14,292.8 11.2 

April 115.7 17,137.6 5.3 14,815.3 5.0 
May 
June 

July 
August 
Sep tether 

October 
Novesither 
Deceuther 

Year 

1 Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an i.licit price index, 
the seasonally adjusted current dollar estimate. For more details, see the Appendices II and IV. 
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TAIL.EAU 9. Coarae de detail, Canada, estlaaticns an dollars courants at constants (19I) 

S..con.11y adjus*.d 
Dasaisonnalis. 

Price Index Current Dollars 

Indice dii prix 	Dollars 
courants 

Month/month 
per c.nt 

chang. 

Variation an 
pourc.ntag. 

pour 1. .iols 

millions da dollars 

Constant 1986 
dollars 1  

Dollars 
cons*.nts 

19861 

Month/month 
per c.nt 

change 

Venetian an 
pourc.ntage 

pour 1. mole 

1992: 

113.8 15,077.9 -0.4 13,251.6 -0.2 J.nvi.r 
113.3 15,141.6 0.4 13,359.3 0.8 Fávri.r 
113.8 15,173.8 0.2 13,329.5 -0.2 Mars 

114.2 15,330.8 1.0 13,427.0 0.7 Avrjl 
114.3 15,231.6 -0.6 13,330.1 -0.7 (4.1 
114.5 15,449.6 1.4 13,497.0 1.3 Juin 

114.6 15,427.2 -0.1 13,467.0 -0.2 Juillet 
114.7 15,481.8 0.4 13,494.2 0.2 Aoül 
114.6 15,584.6 0.7 13,577.8 0.6 Sapt.uthr. 

114.7 15,689.9 0.7 13,684.2 0.8 Octobr. 
115.3 15,678.1 -0.1 13,598.0 -0.6 l4ou.thr. 
115.6 15,782.2 0.7 13,647.3 0.4 Dáca.thr. 

114.5 185 1 049.2 ... 161,663.0 ... Anne. 

1993( 

115.7 15,956.8 1.1 13,791.7 1.1 Janvi.r 
115.7 15,812.3 -0.9 139662.8 -0.9 Fóvr:ar 
115.4 

• 
15,932.9 0.8 13,800.9 1.0 More 

115.3 16,046.4 0.7 13,913.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 14.1 
115.7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 13093.0 0.9 Juill.t 
115.9 16,274.3 0.6 149043.1 0.4 Lout 
116.3 16,306.3 0.2 14,026.4 -0.1 S.pt.ur. 

116.3 16,285.2 -0.1 13,997.8 -0.2 Octobra 
116.5 16,439.1 0.9 14,116.8 0.9 Nov..thr. 
116.3 16,533.9 0.6 14,212.8 0.7 Dec.tr. 

115.9 193,6524 ... 167,365.1 ... Anne. 

1994i 

115.9 16,699.6 1.0 14,409.1 1.4 Janvier 
115.8 16,898.0 1.2 14,596.4 1.3 Fivri.r 
115.2 17,243.6 2.0 14,973.5 2.6 Mars 

115.4 16,953.6 -1.7 14,689.6 -1.9 Avril 
M.1 

Juin 

Juillet 
Aoü± 

Sspt.rthr. 

Octobr. 
Noveth ra 
Dóc.ithr. 

AnnC. 

. 	1 Le dIsaisonn.lisation d.c .etim.tions an dollars constants (1986) s'obti.nt an dagonf lent •vac un indica 
implicit., las donne.s dssaisonnalis.as an doll.rs courants. Pour plus di dát.ilc, consult.r las 
.ppandic.e II at IV. 
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APPENDIX I 

Def1nitons 

I.tail Trade, for the purpose of this pub-
lication, is defined as "khe uggr.gate sales 
made through retail locations outlets)". 

A retail 2ocat1n, as defined by Statistics 
Canada, is a business locution lusually a 
stor.l in which the principal activity is the 
sale of m.rchandise and r.lat.d services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or mug.-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi- 
tion, 	retail trade excludes retail sales 
through ancillary units, 	e.g., warehouses, 
head offices, •tc.I, sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowancas, commissions e.rned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad dabts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFST). Due to this change in indirect 
taxes, date prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPEHDICE I 

Dêf:*nitions 

Conoerce de detail signifie, pour las be-
soins de Is present. publication, "l'ensemble 
des vantes fait.s par des points de vente au 
dótail". 

Un poiit de yenta am detail, suivant In 
dfinition de Statistique Canada, est un local 
d'affaires Ihabitu.11sment un magasin) dont 
llactiviti principal. .st 1a vente de marchan-
discs at de servic.s connexes su grand public 
pour Is consommation menagere ou personnelle. 
Les estimations relatives au commerce de 
detail no prennent pas an compte las v.ntes 
diractes, c'est-i-dire las vent.s qui no sont 
pus fait.s per l'intarmedieire d'uri point de 
vents au dátail, par example las ventes direc-
tes per dómarchage, les ventes par distribu-
teur automatique, les varites de journaux ou de 
revues faites directement par les imprimeurs 
at óditeurs, at las ventes faites par las cur-
ds du livre at las clubs de disques. Il n'y 
a qu'une axcaption: les ventes des grands 
magasins fait.s per 1a posta ou per catalogue, 
qui sont classóes dans 1a catigoria des "maga-
sins da marchandises diverses". En outre, 1s 
commerce de detail no comprend pus las ventes 
au dótail des unites auxiliairas (par example, 
entrepâ*s, si.g.s sociaux, etc.), ni las 
ventes des entrepreneurs dont l'activitC prin-
cipal, no relove pus du commerce de detail, ni 
las operations de detail entre particuliers. 

Les ventes nettes totales comprennant les 
ventes de marchandises nauvas at .d'occasion at 
let recettes provenant da róparations, de 
location de materiel, de In yenta de repas at 
d'autres activités de services, .oins 1. V.-
leur des randus (marchandises retournees), lea 
ajustements at las rebels. Les ventes totales 
nettes comprennant Cgalement In valeur des 
repris.s, les commissions sur Is v.nte de mar-
chandises eppartenant . .utrui ly compris lea 
commissions touchCes pour Is vente de billets 
da loterie) at Is valaur au detail) des mar-
chandises prClevees par Is proprietaire pour 
son usage personnel. On no prend pas an compta 
las rec.ttas hors exploitation, les recouvre-
ments de mauvaises crCances at las taxes de 
vents (taxe do vente provincials at Is taxa 
sur les produits at las services UTPSP) 
percues pour 1s compte dun orgenisma public. 
Las donneas sur las venfes ant.rieuras i jan-
vier 1991 incluent Is taxe de vent, fCdCrale 
ITVFP. DQ . ca  changement dans las taxes in-
direct.s, las donnóes avant 1991 no soni pas 
tout • felt comparables avec celles des annCes 
subsequentes. Pour las utilisateurs intCresses 
a calcular dat donnC.s comparables, Une esti-
mation du montant de 1. TVF inclus dans las 
ventes au dótail pour 1990 est disponible pour 
1. Canada de In section du commerce da detail. 
Catte estimation n'.st pas suffisamment fiable 
pour permettre des ajustements su niveau 
provincial. 
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Deparent stare type .erobandise (D$Th) is 
defined as total retail trad, minus the fol-
lowing trade groups: supermarkats and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, acc.ssorias 
and services; and all other retail stores 
(includes liquor, wine and b.sr stores and 
retail stores, n...c.I. 

Lea marchandises du genre de Belles vendues 
dans l.s grands •agasns (MGON) corr.spond.nt 
.0 total du commerce de dótail moms lea grou-
pea de commerce suivants: lea sup.rmarches 
dalimentation at lea epiceries; tous las Cu-
trea magasins dalimentation; las concession-
naires de vóhicul.s automobiles at recréatjfs; 
lea stations-service; lea magasins da pieces 
at dacc.ssoir.s pour vóhicules automobiles at 
services; at lea autr.s magasins de vente au 
detail 1comprand las magasina de apiritu.ux, 
de yin at do bier, at lea mageains do vents 
au dCtail, rica.). 
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APPE$DIX II 

Seasonal Adjust.ent 

Economic time series contain the elements 

essential to the description, explanation and 

forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes 'through 
+ima"(l). In using time series to observe eco-

nomic activity, economists and stetisticians 

have identified four characteristic beha-
vioural components: the long-term movement or 

trend, the cycle, the seasonal variations and 
the irregular fluctuations. These movements 
are caused by various economic, climatic or 
institutional factors. The seasonal variations 
occur periodically on a more or less regular 
basis over the course of the year as a rusult 
of seasonal changes in w.eth.r, statutory 
holidays and other events which occur at 
fairly regular intervals and 'thus have a 
significant impact on the rate of economic 
activity. 

In the int.rest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of 
upurior quality, Statistics Canada uses the 

XIIARIPIA/88 seasonal •djustm.nt method(2) to 
seasonally adjust its time series. This method 
minimizes the impact of seasonal variations on 
the series and essentially consists of adding 
one year of estimated raw data to the and of 
the original series before it is seasonally 
adjustad par se The estimat.d data 
are derived from 	forucasts 	using 	ARIMA 
Autoregressive Intagratad Moving Average) 

models of the Box-J.nkins typ.. 

The X-11 part of the XIIARIMA/88 program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and obtain 
a preliminary estimata of the trand-cyclu, 
to calculate the ratios of the original series 
fitted) to the estimates of the trend-cycle 
and to estimate the seasonal factors from 
these ratios. The final seasonal factors are 
produced only after these operations have been 
repeated several timas. These procedures, used 
to determine the seasonal factors necessary to 
calculate the final seasonally adjusted d.ta, 
are executed every month. This approach en- 

1 "A Note on 	the Seasonal Adjustment of 
Economic Time Series', Canada Statistical 
Review, August 1974. 

2 For further information see the X1IARIMA'U 
Seasonal Adlusteent  Method, by Estella Bee 
Dagum, Statistics Canada. 

APPENDICE II 

D&aisonnalisatlnn 

Les series Iconomiques 'tempore].les ou chro- 
nologiques comportent lii ólemen'ts essentials 
I In description, l'explication at la právi-
sion du comportement dun phInomène économi-
qua. "Ce sont des dossiers statistiquas de 

l'vo1u+ion des processus óconomiques dans le 
temps"(l). L'observation par les économistes 

at las statisticians de llectivitg Aconomique 
I l'aide des series temporell.s a donc permis 
de distinguer quatre composantes principalas 
du comportement des sCries t.mporell.s: le 
mouvement i long terme ou tendance, In mouve-
cent cyclique, les variations saisonnuir.s at 
las fluctuations irréguliere ou accidentellas. 
C.s mouvemen*s sont causós par différants 
facteurs, soit economiques, climatiquas ou 
institutionnels. Las variations saisonniIrss 
sont las fluctuations pCriodiques plus ou 
moms regulières qui se produisent au cours 
dune annóe an raison du cycle mekéorologique 
normal, dan congós fixes at d'eutr.s óváns 
munts qui se rp.t.nt i int.rvallas avec una 
certaino rigularité pour influancar do facon 
significativu Is taux d'activité. 

Afin de favorisar l'intarprótation axacte do 
l'évolution fondamuntulu dun phónomnu ócono-
mique at de produire uric muilleure prediction, 
Statistique Canada rajusto lea serius tempo-
rallus au moyen de Is mCthode d. desaisonnali-
sation X1IARMMI/88 (2) afin do justement mini-
miser 1' impact des v.riations saisonnieres aur 
las series. Cette technique consists essen-
tiallamant I ajouter las estimations dune 
année de donnCes brutes a lextrémité da Is 
sari. initialu •vant de procCder a la d.sai-
sonnalisation propr.munt dUe. L.a donn..s 
.stimatives provi.nnent d'axtr.polatior,s 
prospuctiv.s rCalisees per des modeles ARMMI 
(modIlas autorCgressifs I moyannes mobiles 
intCgrCas) du type Box-Jenkins. 

La parti. X-11 du programme X11ARMMI/88 fait 
surtout appel i Is methode de rapport aux 
moyenn.s mobiles pour effectuer 1s lissaga de 
Is saria modifiie at obtenir una estimation 
provisoira de 1s tendanca-cycle, calculer let 
rapports de 1s sari. initial. (ajust..) aux 
estimations de Is tendance-cycle, at .stim.r 
les factaurs saisonniers a partir de cas dits 
rapports. L.s facteurs saisonniara dCfinitifs 
no sont produits que lorsque ces operations 
ont etC exCcut.es I plusleurs reprises. Cas 
.tap.s diterminant les fact.urs s.iaonniers 
necessaires au calcul des donne.s d6saisorina- 

1 La dCsaisonnalisation d.s sines temporellas 
économiqu.s: quelques r.marquea; tirg de Is 
Revue statistique du Canada, aout 1974. 

2 Pour de plus amplss informations voir La 
methode da dCsaisonnalisatien X 1IARPUII'Sa, 
par Estella Bee Dagum, Statistiqu. Canada. 
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sur.s that the estimated seasonal factors are 
derived from an unadjusted series which in-
cludes all the available information about the 
series, i.e., the current month's unadjusted 
data as well as the previous months revised 
unadjusted data. 

'Ihile seasonal adjustment permits a better 
understanding of the underlying trend-cycl, of 
a series, the seasonally-adjusted series still 
contains an irregular component. Slight month-
to-month variations in the seasonally adjusted 
series may be simple irregular movements. To 
get • better idea of the underlying trend, 
users should examine several months of the 
seasonally adjusted series. 

The Canada seasonally adjusted total is 
derived "indirectly" by the summation of the 
individually seasonally adjusted kinds 	of 
business. 

Constant Dollar Seasonally Adjusted Est]aates 

Seasonally adjusted constant dollar estimates 
are obtained by deflating the current dollar 
seasonally adjusted data by in implicit price 
index supplied by the National Accounts and 
Environment Division. The 	total 	constant 
dollar seasonally adjusted estimates are 
derived by employing the indirect seasonal 
adjustment method. 

lieées finales sont •xécutóes i cheque mois. 
Cette approche garantit qua Is srie non-
désaisonnelisee, i partir da laquelle sont 
calculees las estimations des fac+eurs saison-
niers, inclut toutes les donnees las plus 
récentes relativement a ladita sen., c.-I-d., 
las donnees non-dósaiaonnalisees qui portent 
sur In mois courant at las donnó.s non-dós.i-
sonnalisó.s róvisóas du mois prócCdent. 

Bien qua In dCsaisonnalisation permette de 
mieux compr.ndre In tendanca-cycle fondamenta-
le d'une série, In sonic dCs.isonnalisIe n'en 
contient pea moms une composante irrCgulire. 
0o legeras variations d'un mois a l'autre dana 
Is série dósaiaonnalisóe peuvent n'être qua de 
simpies mouvements irrCguliers. Pour avoir une 
mai].leure idea de Is tendance fondamental., 
las utilisateurs doiv.nt done examiner les 
series desaisonnalisCss d'un certain nombre de 
moi 5. 

Le total disaisonnalisi au niveau du Canada 
ask derive de "facon indirect." an faisant Ia 
somme des genres de commerce dósaisonnalises 
sIparément au préalabl.. 

Estiaation désaisonnalisécs en dollars cons-
tants 

Les estimations désaisonnaljsées an dollars 
constants sont obtenues an dógonf lank las 
données désaisonnalisáes an dollars courants 
au moyen d'un indica implicite de prix fourni 
par ii Division des Compt.s Nafionaux at do 
l'Environnement. Las estimations totales 
desaisonnalisóes an dollars constants Ikaien+ 
obtenues par l'.mploi de 1s móthode de 
dósaisonnalisation indirect.. 
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APPENDIX III 

TRADE GROUP COVERAGE 

010 Sup.r.ark.ts and Grocery Stor.a 

6011 Supermarkets 
6012 Grocary stores (axc.pt superu,ark.ts) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Most m.rkats 
6019 Other sp.cialty food stores, nec. 

030 Drugs and Patent Medicine Stor.s 

6031 Pharici.s  
6032 Pat.nt ocdicina and toiletries ator.s 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Plans clothing stores 

060 Wo.en's Clothing Stores 

6131 Homens clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor horne and travel trailer dealers 

6322 Boats, outboard motors and boating 
eccessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 0+hor recreational vehicle dealers 

APPENDICE III 

COUVERTURE DES GROUPES DE COIIIERCE 

010 SuperoarchAs d'ali.entation at épiceries 

6011 upermarchós dalirnentation 
6012 Epiceries (seuf las superrnarchós) 

020 Tous us autres •agasins d'aliaentation 
6013 Boul.ngsries-pitissaries 
6014 Confiseries at magasins de noix 
6015 Megasins de fruits at lógum.s 
6016 Plarch6s de viende 
6019 Au+r.c sgasins dalarnantation 

spócialisos, n.c.a. 

030 Phar.acies at •agasine de mAdicaments 
brevetés 

6031 Pharmacies 
6032 Megasins do medicamants br.vatis at de 

produits d. toalatta 

060 Magasins de chaussures 

6111 Plagasins da chaussures 

050 Magasins de vtpuents pour hes 

6121 M.gasins de vêtamants pour housias 

060 Nagasins de vCte.ents pour dues 

6131 Megasins do viternonts pour dames 

070 Autres •agas ins de vAte.ents 

6141 Plagasins de vikeu,.nts pour enfants 
6142 Plagasins de fourrures 
6149 Autreg megesins de vetamen*s, n.c.a. 
6151 Plagasins as tissus at da files 

080 Nagasins de .eubles at d'apparefls 
sénug. rs 

6211 Magasins da maublas da maison 
(avac ep

le
pareils rnan.g.rs ut uccessoiras 

dern.ubrnent) 
6212 Plagasins do meublas da maion 	- 

(sans appareils minagars ni accassoares 
darnaublornant) 

6213 Ataliers do reparation de meubles 
6221 Ptagesinsdepparails managers, do postes 

do television at de radio at dappareals 
stIráophon aquas 

6222 Plagasins de postes de télévision at ds 
radio at dapparsils stáriophoniguas 

6223 A+eli.rs de reparation d.ppar.ils 
rnnagars, d. post.s de tól.vision at de 
radio at d.pparails stareophoniquas 

090 Nagasins d'accassoires d'aoeubleent 

6231 Plagasins do raveternants de sol 
6232lagasans da antures 
6239 Autr.s magasins daccessoires damaublarnant 

100 Concessionnairas de vdhicules automobiles 
at rêcrêatifs 

6311 Concessionnairos dautomobiles nouves - 
6312 Concassionnairos dautornobilss doccasion 
6321 Plarchands da roulottas rnotoris.es at de 

roulottes da voyage 
6322 March.nds do batseux, de motaurs hors- 

bord at dacessoires pour beteaux 
6323 M.rchands da motocyclettas at da 

motoneiges 	. 	- - 
6329 Autras narchands do vihiculos da loisir 

. 
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110 Gasoline Service Stations 	 110 Stations-service 

6331 Gasoline service stations 	 6331 Stations-service 	 40 
120 Auto.otive Parts, Accessories and 	 120 Magasins de pièces et d'accessoires pour 

Services 	 véhicules auta.obiles at services 

6341 Home and auto supply stores 6341 Ptagasins do fournitures pour 1s meison at 
pour lautomobile 

6342 Tire, battery, parts and accessories 6342 Hagasins de pneus, daccumulateurs, do 
stores pieces et daccesoir.s 

6351 Garages (general repairs) 6351 Garages (reparations gónárales) 
6352 Paint and body repair shops 6352 Ateliers do pointure at de carossarie 
6353 Moffler raplacemont shops 6353 Ateliers do reuplacem.nt de silencieux 

6354 Motor vehicle glass replacement shops 6354 Ateliors do remplacement de glaces pour 
véhicules automobiles 

6355 Motor vehicle transriission repair and 6355 Ateliers de reparation at de 
replacement shops rulac.ment de boltes de vitessa de 

vChicules automobiles 
6359 Other motor vehicle repair shops 6359 Autres ateliers de reparation de 

vehicules automobiles 
6391 Car washes 6391 Lava-autos  
6399 Other motor vehicle services, n.e.c. 6399 Autres Lervices pour vIhicules 

automobiles, n.c.a. 

130 General Merchandise Stores 	 130 Magasins de •archandises divarses 

6411 Department stores 6411 Magasins a rayons 
6412 General stores 6412 Kagasans génCraux 
6413 Other general merchandise stores 6413 Autres magasins de merchandises div.rses 

(variety and general merchandise stores) (bazars ct magasins de merchandises 
diverses) 

140 Other Seui-Durable Goods Stores 140 Autres .agasins de produits se•i-durables 

6511 Book and stationery stores 6511 Librairies at papeteries 
6521 Florist shops 6521 Fleuristes 
6522 Lawn and garden centres 6522 Centres de jardinage 
6531 Hardware stores 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 Magasins do peinture, do vitre at do 

papierpeint 
6581 Toy and hobby stores 6581 Magesins do pouets at darticl.s do 

loisir - 

6582 Gift, novelty and souvenir stores 6582 Megasina do cadeaux, dartaclos do 
fantaisie at de souvenirs 

150 Other Durable Goods Stores 150 	Autres •agasins do produits durables 

6541 Sporting goods stores 6541 Magasins daricles do sport 
6542 Bicycla shops 6542 Magasins debicyclettes 
6551 Musical instrument stores 6551 Megasins dinatrumonts do pusique 
6552 Record and tape stores 6552 Megasins do disques ct do bandes 

magnetiques 
6561 Jowollery atores 6561 Bijoutories 
6562 Hatch and jewellary repair shops 6562 Ak.liers de reparation do montros at do 

bijoux  
6571 Camera and photographic supply stores 6571 tlagasans dappareils at de founitures 

photographiques 

160 Other Retail Stares 160 	Autres aagasins de yenta au detail 

6021 Liquor stores 6021 PIagasins do spirituoux 
6022 Plane stores 6022 Plagasins do yin 
6023 Boor stores 6023 Plagasins do bièro  
6591 Second-hand merchandise stores, n.e.c. 6591 Magasins do merchandises doccasion, 

n. c a 
6592 Opticians 	shops - 6592 Opticiens 
6593 Art galleries and artists 	supply stores 6593 Galorios d'art at megasins do 

fournitures pour artistes 
694 Luggage and leather goods stores 6594 Magasins do bagagos ct da meroquinerie 
6595 Monument and touthstone dealers 6595 Magasins do monuments funérairas at do 

plorres to,thales  
6596 Pet stores 6596 Magasins danimaux de maison 
6597 Coin and stafla dealers 6597 Marchands do pièces do monnaie at do 

tiuthres 
6598 Mobile home dealers 6598 Marchands de maisons mobiles 
6599 Other rotail stores, n.e.c. 6599 Autres magasins do vente au detail, 

n.c.a. 
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