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How to Order Publications 
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Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0Th. 

1(613)951 -7277 
Facsimile Number 1(613)951-1584 
Toronto Credit card only (973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	 1-800-27-77 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Des données sous plusleurs formes... 

Statistique Canada diffuse las donnees sous formes 
diverses. Outre les publications, des totalisations 
habituelles at spciales sont offertes. Les donnees 
sont disponibles sur disque compact, disquette, 
jmprims d'ordinateur, microfiches at microfilms at 
bandes magntiques. Des cartes at d'autres documents 
de rfrence géographiques sont disponibles pour cer-
tames sortes de donnes. L'accs direct a des 
données agrages est possible par le truchement de 
CANSIPI, la base de données ordinolingue at le systame 
d'extraction de Statistigue Canada. 

Comment obtenir d'autros renseignements 
Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques at services connexes 
dolvent itre adressüs 1: 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct on line access to aggregated information 
is possible through CA}4SIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 
Inquiries about this publication 	and related 
statistics or services should be directed to: 
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Comment commander los publications 
On peut se procurer cette publication at las autres 
publications de Statistique Canada aupr.s des agents 
autorisCs at des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
an écrivant a la Division du marketing, Ventes at 
Service, Statlstlque Canada, Ottawa, K1A 0T6. 

1(613)951-7277 
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Normes do service au public 
Afin de maintenir la qualité du service au publn, 
Statistique Canada observe des normes itablies en 
matlère de produits at de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de servire, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a Iong.standing cooperation Involving Statistics 
Canada, the citizens of Canada, Its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises, 
ics administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté. II serait Impossibie de produire des 
statistiques précises et actuelles. 
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Note to users 	 Notes aum utliisateurs 

Users interested in acquiring further informa-
tion r.l.ting to the methodology, seasonal 
adjustment and dat, reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Lea utilisat.urs qui sont interessés dobtenir 
plus da renseignemants concernant la méthodo-
logic, Is dósaisonnalisation at Is fiabilit 
des donnóes peuvent consulter Is numro de 
fvrier 1s plus rócent de cette publication 
(incluarit lea róvisions de l'ennóe prócódente) 
ou communiquez avec Is section mensualle du 
commerce de detail. 
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FAITS SAILLANT$ 

Consumers resumed their spending on goods in 
May following a pause in April. S.asonally 
adjustad r.tail sales rose i.OX to $17.1 
billion, coinciding with similar movements in 
employment in the trade sector over the 
latest two months. 

The ssl.s increase in May was the sixth 
increase in the last seven months. The 
strength cams from all sectors, but was led 
by the automotive and food retailers. 

Since mid-1993, changes in total retail sales 
have been g.n.rally dominated by the sutomo-
tiv., g.n.ral merchandise and food s.c+ors. 
The tr.nds in th.se sectors have been 
increasing, but they have been increasing at a 
slow.r rate over the lat.st three months. 
In 1994, the trends in all sectors of retail 
trade have been positive; this includes clo-
thing and furniture stores, which reported 
weak Lales in the fourth quarter of 1993. 

Consu..rs resla spending on goods 

All retail sectors grew in May. The largest 
incr..se was in the automotive sector 1+1.2 
to $6.1 billion) after • 2.8k drop in April. 
Despite this increase, consumers h.ve been 
slowing their spending on automotive products 
in the latest three months. 

Two of the three components of the automotive 
sector recorded higher sales in May. The 
largest upward influenc, came from a 2.3Z 
gain in sales by motor vehicle and rec-
reational vehicle dealers after a drop of 4.O 
in April Ithe number of new motor vehicles 
sold increased 1.2Z in May). Gasolina service 
stations recorded higher sales in May after a 
0.9Z declin, in April. Partly offsetting this 
gain in May was a 2.4Z sales decline by auto-
motive parts, accessories and services outlets 
after two consecutiv, monthly increases. 

Las dópanses das consommatsurs an bians 
connaiss.nt un regain an mci i 1a suit. d. 1a 
paus. d'avril. Las vantes dósaisonnaiisó.s 
du commarce de detail augmant.nt de 1.OZ pour 
attaindre $17.1 milliards at coincident avac 
10 mouvamant similaira da i'.mploi dans 1s 
sectaur du comm.rce eu cours des daux darmi.rs 
moi s. 

L'augment.tion des ventes 	an mai sit la 
sixieme i survenir dapuis las sept derni.rs 
mois. La vigueur des verites provient de tous 
les secteurs, mcii alle sit principalem.rit 
attribuabia aux ditaillants daliments at de 
produits da lautomobil.. 

Depuis la mi-1993, las changsm.nts du niveau 
total des v.nt.s du commerce de detail sont 
dominós an genóral par las s.ctaurs de lauto-
mobil., des piagasjns de merchandises divers.s 
at des aliments. Las tendances de ces sscteurs 
continuent do progresser, mais i un taux plus 
lent au cours d.s trois derniers mois. En 
1994, las tendences da tous las secteurs du 
commerce de detail sont positives, incluant 
las magasins da vitamants at de maublas qui 
avai.nt declare des ventes faibias au cours du 
quetriome trim.stra de 1993. 

Regain des dépensas des consoataurs an biens 

Tous lea s.cteurs 	du commerce de d.tajl 
dóclar.nt des vsntes plus 6lovies an mai. 1s 
sectaur de lautomobile anregistre laugmenta-
tion Is plus important. 1+1.2Z I $6.1 mu-
herds) faisant suit. . una beissa da 2.8% an 
cyril. Malgré cetta haussa, has consommateurs 
ont ralenti laur dóp.ns.s an produits do lau-
tomobile eu coura des trois darniers mois. 

Deux des trois composantas du s.cteur de lau-
tomobile dáclarent une augmentation de laurs 
v.ntea an mai. Linflu.nc. 1 1s hausse In plus 
importants provi.nt de laugm.ntation d. 2.3% 
des ventes d.s vihicules automobiles at ró-
cróatifs . 1e suite duns baissa de 4.OZ an a-
vril lies ventas de véhiculeg n.ufs, an nombra 
d'unitós, eugmentent de 1.2Z an mail. L.s sta-
tions-sarvice déclarent des ventas plus .1.-
vóes an mai faisent suite è une baisse da 0.9Z 
an avril. C.s augmentations ont átó partiell.-
ment contrebalancóes par un rephi de 2.4% des 
ventes des magasins de pièces at deccessoires 
pour váhicules au*omobii.a at services aprIs 
deux haussas mensuell,s consécutives. 



Spending in food stores increased 1 .OZ in May, 
the sixth increase in seven months. Sales by 
supermarkets and grocery stores l.d this in-
crease as a 1.OZ gain more than offset the 
0.4X decline reported in April. Despite these 
increases in recent months, sales by food 
retailers have experienced a slower rate of 
growth over the latest two months. 

Mixed provincial patterns 

From 1993 to the first quarter of 1994, all 
provinces registered fluctuating retail sales 
around a generally upward trend. Of the six 
provinces reporting higher sales in May, 
Quebec (+2.9Z) and British Columbia l+2,4i 

recorded the most significant increases. The 
increase in Quebec more than offset a 2.5 
drop in April. 

Year-to-date  

Les depenses dans les magasins daliments 
augmenteni de 1.OZ an mci, une sixiâme hausse 
depuis lea sept derniers mois. Las ventes des 
supermarchós d.limen+ation at ópiceries 
dominent cefte hausse avec un gain de i.0'., 
lequel con*r.balange •mplem.nt 1s baisse d. 
0.4% .nregistráe an cyril. Maigró ces heusses 
rócentes, las vent.s du secteur des ailments 
ont d6montrili un taux de croissance plus lent 
au cours des deux derniars mois. 

Mouvencnts provinciaux différents 

Dc 1993 jusqu'au premier trimestre d. 1994, 
toutes las provinces oni .nregistró des vent.s 
au dótail qui fluctuent autour d'une t.ndance 
gneralement a Is hausse. Des six provinces 
qui ont d6clarili des ventas plus ilevóes an 
mai, Is Quóbec (+2.9Z1 at In Colombie-
Britanniqu. 1+2.4ZI connaissent les h.usses 
lea plus significatives. Le gain au Quebec a 
plus qua compensó In baisse de 2.5Z d'avril. 

Damnées oiaulatives 

Unadjusted cumulative 	retail sales 	for 	The Lea 	ventes 	non 	düaisonnalisées totalisent 
first 	five months 	of 	1994 totalled 	$79.0 $79.0 milliards depuis le 	debut 	de l'annóe, 
billion, up 6.5X from the corresponding period on 	hausse 	de 	6.5Z 	per 	rapport aux 	cinq 
in 1993. 	In April, 	cumulative sales were 6.47 premiers mois 	de l'annóe dernire. En cyril, 
higher than in the same period of 	1993. las ven'ces cumulatives 	etaien+ de 6.4X 	plus 

elevees qu 	pareille date l'arrnóe precedente. 
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Chart 1 	 Graphlque 1 

Retail Sales, Canada 	 Ventes au detail, Canada 
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Prior to 1991, data includes Federal Sales Tax. Its 	 * Avant 1991, les données incluent Ia taxe de vente 
successor, the Goods and Services Tax is not included in 	 fédérale. La taxe sur les produifs et services Qui lui 
the 1991 and later data. 	 a succédé nest pas incluse en 1991 at dans les 

donnèes ultér:eures. 

Chart 2 	 Graphique 2  

Retail Sales - Canada 	 Ventes au detail - Canada 
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Data prior to 1991 have been adjusted to remove the Federal 	Las données avant 1991 ont été ajustées pour supprimer Ia taxe 
Sales Tax to be comparable to January 1991 and subsequent 	de vente fédé tale afin qua/las solent comparables a janvier 1991 
data 	 at aux donnèes subséquentes. 

Trend represents smoothed seasonally adjusted data. 	I La tendance représente los données désaisonnalisées /issées. 
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Retail Sales Trendsl - Canada, 	 Tendancesi des ventes au detail - Canada, 
By Major Group 	 par groupe principal 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to- 
Ventes 	d+e 	Variation p. r. 

cu mois prcden{ 
1994 

May 	April 	March February 	May 	April 
1994 	1994 	1994 	1994 Cuunulatif 	1994 	1994 
Mel 	Avril 	Marc Février 	Mel 	Avril 

No. 

millions of dollars - millions do dollars 

. 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine atores 

4 Shoe atores 

S Men's clokhing atores 

6 I'4omen's cloThing stores 

7 OTher clothing s±ores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

	

4,162.7 	4019.5 	4,137.3 	4006.6 

	

273.6 	273.3 	291.8 	280.6 

	

1,017.4 	1,016.1 	1,0223 	1,005.5 

150.5 143.6 145.2 146.8 

154.4 156.4 155.9 152.2 

3203 316.7 324.8 320.6 

357.0 3583 357.2 350.2 

722.9 706.5 701.8 686.9 

	

193.0 	192.7 	195.5 	193.9 

	

3,937.9 	3,849.7 	4013.8 	3,838.4 

1077.9 1,170.9 1,181.5 1,171.8 

968.4 992.2 988.7 974.9 

1,782.6 1,773.2 1,835.7 12807.8 

578.8 577.5 561.5 560.3 

473.5 464.4 485.7 458.7 

863.3 845.4 854.8 853.1 

17,134.2 16,956.7 17,253.7 16,908.1 

1.0 	-0.4 

0.1 	-6.3 

0.1 	-0.6 

	

4.8 	-1.1 

	

-1.3 	0.3 

	

1.2 	-2.5 

	

-0.4 	0.4 

	

2.3 	0.7 

	

0.2 	-1.5 

	

2.3 	-4.1 

	

0.6 	-0.9 

	

-2.4 	0.4 

	

0,5 	-3.4 

	

0.2 	2.9 

	

2.0 	-4.4 

	

2.1 	-1.1 

	

1.0 	-1.7 

n 

Regions 

18 Newfoundland 

19 Prince Edward island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colunthia 

28 Yukon 

29 Northwest Territories 
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283.5 	282.6 	287.7 	280.3 

	

72.7 	72.0 	73.7 	72.4 

	

536.0 	543.1 	566.5 	543.2 

	

412.7 	408.1 	416.9 	425.9 

	

4,203.8 	4,086.5 	4089.2 	4,166.3 

	

6,305.7 	6,268.1 	6,396.9 	6,203.3 

	

554.4 	574.9 	586.4 	584.9 

	

511.5 	522.5 	506.8 	499.9 

	

1,820.3 	1,821.8 	1,851.9 	1,770.7 

	

2,378.2 	2,321.8 	2,322.1 	2,306.4 

	

16.6 	16.4 	16.7 	16.6 

	

38.6 	38.9 	38.9 	38.2 

-2- 	 Sta 

0.3 -1.7 

1.0 -2.3 

-1.3 -4.1 

1.1 -2.1 

2.9 -2.5 

0.6 -2.0 

-3.6 -2.0 

-2.1 3.1 

-0.1 -1.6 

2.4 - - 

1.2 -1.7 

-0.6 -0.2 

nmerce de detail, mai 1994 
da - n° 63-005 au catalogue 

20,615.4 

1,399.4 

5,075.7 

730.1 

772.8, 

1,588.4 

1,772.7 

3,499.4 

967.0 

19,345,6 

5,874.7 

4,933.1 

8,937.9 

2,841.4 

2,334.4 

4,264.5 

84,952.4 

1,418.0 

366.6 

2,738.7 

2,087.3 

20,838.1 

31 2 202.2 

2,866.2 

2,538.0 

9,003.4 

11,618.1 

82.9 

192.9 

Cci 
tistique Cane 
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TABLEAU 1. Vmntes au detail, dCsaisonnalisCcs, selcn le groupe de oo..erae at la region 
(pCriodes courantes) 

Change from 
previous month Change from previous year 

Variation p. 	r. Variation par rapport a lannis préc6denta 
au uois prc6d.n* 

March February May April March February I 	date 
1994 1994 1996 1994 1994 19941 1994 
Hers Févrisr P1.1 Avril Mars Févri.rICu,nul.tif 

N' 

Per cant - pourcantage 

Oroupe di cerce - Caned. 

0.7 0.4 5.3 4.9 5.1 4.6 4.7 SupermarchIs dalimentation it 1 
6piciries 

4.0 0.2 -5.1 -3.8 -0.3 0.5 -1.3 bus las autr.s magasins 2 
d 'alimintat ion 

1.7 -0.9 3.8 3.0 3.0 2.0 3.6 Pharmacies at Nmgasins di 3 
médicamints brevaLés 

-1.1 1.9 13.2 7.3 10.8 13.5 11.1 Magasins di chaussurse 4 

2.4 -1.1 6.6 83 10.3 7.1 8.6 Magaain; di vi'kiman+s pour houuies 5 

1.3 4.8 -0.1 0.2 3.6 1.3 0.2 Magasins di vitements pour dames 6 

2.0 0.1 1.1 2.6 3.2 1.5 1.5 Autres megasins do vétements 7 

2.2 0.8 4.4 1.6 1.6 0.3 0.9 Magasins di meubles it dappareils 8 
ménagers 

0.8 1.1 4.2 5.6 6.1 5.3 4.5 Mag.sins dacc.ssoir.s dameublement 9 

4.6 3.6 15.9 13.2 21.8 18.7 16.1 Concessionnaires devehicules 10 
automobiles at recreatifs 

0.8 -0.1 0.2 -0.9 -0.9 -2.4 -1.2 Stations-service 11 

1.4 -3.4 8.1 11.4 10.9 8.1 10.4 Magasins de pieces it daccessoiris 12 
pour automobiles it services 

1.5 4.0 4.6 4.0 7.4 7.5 4.9 Magasins de merchandises diverses 13 

0.2 -0.5 3.7 3.2 2.1 1.9 2.7 Aukr.smagesins di produits 14 
semi-durables 

5.9 1.4 9.2 0.9 13.5 8.1 7.5 Autres magasins di produits 15 
durablas 

0.2 0.6 3,6 2.1 1.9 3.1 2.5 Autrus magasins di vanta su detail 16 

2.0 1.2 6.1 5.7 8.3 6.9 6.5 Total, ense.ble dis •agasins 17 

Réganc 

2.6 -1.3 3.3 2.0 4.4 3.8 3.1 Terri-Niuvi 18 

1.8 -4.4 3.4 4.6 7.5 0.4 5.4 il.-du-Prince-douard 19 

4.3 -1.2 0.6 3.6 10.3 5.2 5.3 Nouvelle-Ecosse 20 

-2.1 0.5 0.3 -1.9 2.2 7.8 2.5 Nouveau-Brunswick 21 

0.6 -0.6 7.5 4.7 7.9 8.0 7.3 Quebec 22 

3.1 2.9 6.6 5.2 8.3 7.0 5.8 Ontario 23 

0.3 3.4 1.4 3.3 5.2 7.0 3.7 Manitoba 24 

1.4 0.5 8.6 11.2 7.4 6.9 8.0 Saskatchewan 25 

4.6 1.8 7.7 8.1 12.9 7.0 7.6 Albert. 26 

0.7 0.7 9.3 8.8 7.7 5.6 7.7 Colothi.-BriLanniqu. 27 

0.3 0.3 -2.7 -5.2 -0.7 -4.5 -3.0 Yukon 28 

2.0 -0.5 15.7 13.2 19.0 17.01 16.61 T.rritoir.s du Hord-Ouist 29 
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TABLE Z. Retail Sales, Not Seasonal]y Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventas 

May April March February Year-to-date 
1994 
mail 

1994 1994 1994 1994 
Avril Mars Février Cumulatif 

millions of dollars - millions dv dollars 

Trade Group - Canada 

No. 

17J 

I Supermarkets and grocery stores 

2 All other load stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Womens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,160.7 

286.0 

995.2 

160.0 

150.4 

331.7 

337.8 

662.3 

191.7 

4,829.7 

1,199.2 

1,078.7 

15703.3 

648.7 

456.6 

867.9 

18,059.8 

4,173.5 

270.6 

989.2 

150.1 

144.5 

314.7 

333.3 

657.0 

181.4 

4,414.6 

1,093.8 

1,008.0 

1,648.8 

527.9 

414.6 

792.1 

17,11.2 

4,107.7 

282.9 

1,013.4 

118.2 

116.4 

281.0 

312.5 

649.1 

177.4 

4,242.2 

1,136.0 

912.5 

1,590.5 

452.4 

375.5 

732.9 

16,520.7 

3,653.9 

238.7 

912.0 

86.5 

86.6 

205.6 

224.7 

525.7 

147.8 

3,071.2 

1,027.3 

744.1 

1,248.8 

400.8 

323.6 

632.3 

13,529.4  

19,999.9 

11311.1  

4,869.7 

626.1 

612.7 

1,350.3 

1,460.5 

3,060.6 

842.9 

19,333.8 

5,346.2 

4,556.0 

7,422.8 

2,434.9 • 

1,914.7 

3,668.6 

79,010.8 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colunthia 

28 Yukon 

29 Northwest Territories 

288.2 281.0 269.6 217,9 

75.0 68.5 64.9 53.8 

555.2 543.4 528.4 422.8 

430.7 407.4 395.4 338.2 

49634.1 4,358.7 4,064.1 3,284.2 

6,601.0 6,213.8 6,052.1 4,965.1 

580.9 573.9 566.4 475.3 

526.3 525.2 488.6 402.9 

1,883.8 1,827.3 1,771.9 1,417.4 

2,428.7 2,261.5 29267.5 1,908.2 

16.9 15.8 14.4 12.6 

38.8 37.7 37.4 31.4 

1,280.8 

320.3 

2,497.1 

1,907.4 

19,683.5 

28,864.4 

2,666.9 

2,366.9 

8,363.5 

10,809.8 

72.4 

177.9 
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3.5 1.7 7.3 2.9 

4.7 2.4 11.2 0.4 

- - 1.8 13.0 4.9 

1.5 -4.7 7.0 8.0 

7.5 4.7 12.7 8.4 

6.4 4.2 10.3 6.4 

2.2 2.0 10.4 7.1 

7.8 12.2 10.2 6.5 

8.1 8.2 15.2 6.2 

9.9 9.3 8.5 5.6 

-6.6 -2.0 -3.0 -3.7 

13.2 12.0 23.4 17.1 

Terre-Mauve 18 

jla-du-Princ.-dou.rd 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Quób.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouis-Britanniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ou.gt 29 

2.9 

5.2 

4.5 

2.2 

7.6 

5.6 

4.0 

8.3 

7.8 

8.0 

-3.5 

16.5 

S 
TAkLEAU 2. Ventes au detail, non-dêsaiscnnalisé.s, se]rni in groupe de caerce at la region 

(pCriodes caurantes) 

Change from previous year 

Variation par rapport è l'annü pricádsne 

May 	April 	March 	Fsbruary 	Year-to-date 
1994 	1994 	1994 	1994 	 1994 
phi 	Avril 	Mars 	FIvriar 	Cupsilatif 

Per cent - pourc.ntag. 

N o 

. 

2.4 5.7 10.6 4.8 

-5.4 -7.7 8.8 0.2 

3.6 1.9 4.6 2.5 

10.5 9.3 163 13.5 

2.2 12.1 13.4 7.0 

-1.6 1.0 8.9 2.1 

1.5 2.8 8.1 1.0 

4.7 0.2 4.0 -0.3 

5,1 3.3 5.3 5.7 

18.7 10.5 19.3 17.5 

0.3 -2.2 -0.2 -2.0 

q.o 11.0 12.0 8.6 

3.3 3.3 12.2 7.2 

Groupe de coerce Canada 

Superm.rchás d'alimentstion at ópicaries 	I 

Tous las autr.s m.gasins dalimunfation 	2 

Pharmacies at umgasins de mudicamunts br.v.tós 3 

Magasins de chaussur.s 	 4 

Magasins do va+am.ns pour homu.s 	 5 

Magasins do vet.m.rvts pour damus 	 6 

Aukr.s ,,.gasina d. vê.m.nts 	 7 

Magasins da meublea at dapparails mónag.rs 	8 

Magasins d'acc.ssoirss d'amoublement 	 9 

Conc.ssionnair.s da vehiculas automobiles 	10 
at rIcréat ifs 

Staions-aorvic. 	 11 

gasins d. piIc.s at dacc.ssoir.s pour 	12 
au*omobz1. at services 

Mag.sins de merchandises div.rs.s 	 13 

Autr.s megasins do produits s.mi-durabl.s 	14 

Au+r.s magasins da produits durablss 	 15 

Autrss magasins de vente su ditail 	 16 

4.5 

-1.7 

3.5 

10.9 

8.4 

0.6 

2.0 

0.9 

4.1 

15.5 

-1 . 1 

10.6 

5.1 

2.9 

7.4 

2.4 

6.8 	5.2 	11.1 	6.7 
	

6.5 Tota', ensemble des ..gasins 	 17 

Req ions 

I 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Fsti.ates) 

Sales 

Vontes 
Trade Group 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 19931 1993 1993 

No. Trimestre I Trim.stre 4 Trimestre 31Tr1me1  2 Trim.str. I 

millions of dollars - millions de dollars 
Canada 

I Supermarkets and grocery stores 11,665.7 12,336.0 12,240.3 11099.9 11,119.6 

2 All other food stores 754.6 873.6 876.2 897.9 738.0 

3 Drugs and patent medicine stores 2,885.4 3,269.9 2,940.4 2006.9 2,771.9 

4 Shoe stores 316.1 500.6 412.1 418.6 282.6 

5 Mans clothing stores 317.8 654.1 376.3 419.5 289.2 

6 Homens clothing stores 703.9 11190.2 968.3 968.1 692.9 

7 Other clothing stores 789.4 1,398.3 11105.9 984.5 775.4 

8 Household furniture and appliance stores 1,741,3 2,521.8 2056.4 1,962.6 1,744.5 

9 Household furnishings stores 469.8 644.9 590.1 559.9 451.8 

10 Motor vehicle and recreational vehicle 10,089.5 9,882.5 10,679.4 12,123.6 8,679.7 
dealers 

11 Gasoline service stations 3,253.2 3,567.0 3,832.3 39552.7 3,293.7 

12 Automotive parts, accessories and services 2,469.2 2,990.2 2,766.5 2491.9 21222.3 

13 General merchandise stores 4,070.7 6048.4 4,886.7 4,842.7 3417.0 

14 Other semi-durable goods stores 1,258.3 2035.6 1,664.2 1,733.1 1,225.3 

15 Other durable goods stores 1,043.5 1,712.9 1,288.5 1,253.0 952.7 

16 Other retail stores 2,008.6 2,871.6 2,621.3 2,494.0 1,947.2 

17 Total, all stores 43,836.8 53,397.4 49,405.1 50 1 008.8 41,003.7 

Newfound land 

1 Supermarkets and grocery stores 247.9 274.8 272.7 259.1 246.2 

2 All other food stores  

3 Drugs and patent medicine stores 63.9 71.9 61.9 62.0 61.9 

4 Shoe stores 3.8 7.2 5.5 5.0 3.4 

5 Hens clothing stores 2.4 8.1 3.6 3.6 2.1 

6 lomens clothing stores 8.2 20.4 13.7 12.3 8.1 

7 Other clothing stores 10.6 31.0 18.6 17.2 11.4 

8 Household furniture and appliance stores 17.2 34.4 24.4 20.6 16.7 

9 Household furnishings stores 2.6 5.2 3.9 3.6 2.9 

10 Motor vehicle and recreational vehicle 125.2 113.1 149.6 171.1 109.2 
dealers 

11 Gasoline s.rvice stations 67.5 78.4 89.2 78.8 74.9 

12 Automotive parts, accessories and services 34.3 49.2 39.2 39.8 29.0 

13 General merchandise stores 79.6 157.0 105.8 98.4 75,9 

14 Other semi-durable goods stores 18.1 31.5 28.3 26.8 17.7 

15 Other durable goods stores 9.1 18.8 11.3 10.8 7.9 

16 Other retail stores 17.3 32.0 22.5 21.5 17.2 

17 Total, all stores 711.6 937.3 858.8 841.2 690.4 
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3.3 1.5 8.8 9.0 12.1 

11.8 -2.4 7.9 3.2 -0.1 

16.3 14.3 12.2 18.0 -5.8 

2.2 11.6 16.6 12.6 11.1 

-7.3 3.0 7.3 12.1 7.1 

3.3 6.6 17.4 13.6 -2.4 

-10.1 -11.6 -3.3 -23.7 -22.2 

14.6 0.1 4.8 1.5 -3.0 

-9.8 -7.5 -6.6 -7.8 -9.6 

18.5 8.3 7.3 1.2 -3.2 

4.9 -4.3 -1.6 -2.0 -9.5 

2.4 -8.7 -7.3 1.8 -0.1 

14.4 -0.8 -0.6 1.9 -9.1 

0.5 -3.6 -3.0 -7.2 -18.7 

TABLEAU 3. Ventes au detail, non-dCsaisonnalisCes, se]n I. groups de aouierce at la region 
(estioations trioestrinlles) 

S 

. 

Change from previous year 

Variation per rapport I lannIe pricedent. 

	

Quarter I 	Quarter 4 	Quarter 31 Quarter 2 Quarter I 

	

1994 	1993 	1993! 	1993 	1993 
Trim.str. I Trimes+r. 4 Trimestro 3llrimos+ra  2 Trim.s*re 1 

Per cent - pourcontago 

	

4.9 	4.2 	5.9 	4.5 	5.2 

	

2.2 	5.4 	11.3 	10.9 	7.6 

	

4.1 	7.8 	10.8 	11.4 	14.3 

	

11.9 	8.5 	9.2 	7.7 	1.3 

	

9.9 	6.7 	3.8 	4.9 	-0.4 

	

1.6 	1.8 	5.5 	6.0 	3.0 

	

1.8 	6.4 	14.7 	8.4 	8.1 

	

-0.2 	7.6 	11.7 	11.4 	7.4 

	

4.0 	6.1 	3.2 	2.2 	1.6 

	

16.2 	10.8 	6.9 	7.6 	4.3 

	

-1.2 	-0.1 	2.2 	-0.3 	0.3 

	

11.1 	6.5 	7.3 	4.0 	4.8 

	

6.6 	-0.7 	-2.3 	-2.2 	-2.3 

	

2.7 	2.0 	1.7 	7.0 	5.3 

	

9,5 	4.1 	5.9 	8.0 	4.3 

	

5.2 	-1.2 	0.9 	-1.1 	-2.4  

Groups d. comeerce 

H .  

Canada 

Supermarchus dalimentation at épiceriss 1 

bus lea •utr.s m.g.sins dalimontation 2 

Pharmacies at magasins do mIdicamonts br.vetás 3 

Pgasins do chaussur.s 4 

gasins de vltom.nta pour houun.a S 

Magasins da vItomonts pour dames 6 

Autros magasins do vItements 7 

Magasins do meublos at dappareils managers 8 

Magasins daccassoiros dameublemont 9 

Concossionnaires do vehicules autonobilos 10 
at rIcraatifs 

Stations-service 11 

Magasins do pièces at daccossoiros pour 12 
automobiles at services 

Magasins do merchandises divers.s 13 

Autres megasins do produits umi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do vents su detail 16 

	

6.9 	4.6 	5.3 	4.9 	4.0 

	

0.7 	1.9 	-2.0 	-2.4 	-4.3  

Total, enseable des aagasns 	17 

Tarre-Heuve 

SupormarchCs dalimontation at épicories I 

Tous lea aufr.a mag.sins dalimentation 2 

Pharmacies at magasina da médicaments br.vatas 3 

Magasina do chaussures 4 

lag.ains de vitements pour homoss 5 

tlag.sins do vitements pour dames 6 

Autres magasins do vètemon*s 7 

Magasins do moubles at dappareils managers 8 

Magasins d.ccessoir.s damaublement 9 

Concessionnair.s do vChiculos automobiles 10 
at rIcrIatifs 

Stat ions-serv ice 11 

M.gasins do pièces at daccossoiros pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits somi-durables 14 

Autrea megasins do produits durables 15 

Autres magasins do vento au detail 16 

3.1 	-0.6 	0.5 	-0.1 	-4.0 Total, ense•ble des .agasins 	17 

Retau Trade, May 1994 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, mai 1994 
Statistique Canada - no 63-005 au catalogue 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by RegDn (Quarterly 
Est3ates) 

Sales 

Ventes 

	

Quarter 1Quarter 4 	Quarter 3 	Quarter 21 Quarter 1 

	

1994 	1993 	1993 	19931 	1993 
Trimestre 1 Trimestre 4 Trimestra 3 Trimestre 2llrimes+re  1 

millions of dollars - millions de dollars 

	

46.9 	51.5 	57.4 	51.5 	46.0 

	

15.7 	17.8 	16.8 	16.6 	15.3 

	

X 	X 	1.3 	1.1 	0.6 

	

x 	 x 

	

2.2 	5.2 	5.2 	2.8 	2.0 

	

5.1 	8.1 	6.2 	5.5 	4.1 

	

1,7 	2.4 	2.1 	2.1 	1.4 

	

34.5 	35.9 	41.1 	47.3 	31.8 

	

21.7 	25.1 	31.9 	24.4 	19.9 

	

10.2 	14.3 	14.0 	13.7 	9.5 

	

16.4 	32.5 	22.5 	20.8 	14.7 

	

6.2 	10.4 	12.9 	9.4 	5.3 

	

2.0 	4.3 	3.2 	2.2 	2.0 

	

8.9 	12.3 	14.2 	11.2 

	

176.8 	229.3 	236.1 	1 214.6 

410.5 436.4 456.4 440.2 403.2 

112.0 126.9 108.3 108.4 104.7 

6.7 11.2 8.8 8.0 5.1 

5.4 15.2 7.0 7.8 5.2 

19.0 40.3 27.9 28.0 19.5 

17.8 35.4 23.2 19.8 17.1 

36.5 53.0 40.6 37.4 34.1 

8.7 12.8 12.1 10.7 9.1 

312.2 278.1 342.2 407.6 251.8 

139.7 174.0 180.6 160.4 137.7 

57.9 82.6 75.5 79.0 51.8 

126.7 263.6 171.8 164.1 122.3 

37.8 63.9 50.1 47.8 33.6 

18.8 40.5 26.3 24.6 19.7 

73.8 108.0 106.1 94.0 71.0 

1,398.5 1,759.2 1,656.3 1 1 655.5 1 1300.3 

Trade Group 

No 

Prnoe Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine s*ores 

4 Shoe stores 

5 Hens clothing storas 

6 )4oimen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food etores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 i'lomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retai' Trade, May 1994 
	

Commerce de detail, ma' 1994 
Statistics Canada - Cat. No. 63-005 

	
Statistique Canada - n° 63-005 au catalogue 



TABLEAU 3. V.ntss au detail, non-désaisonnalisCss, se]n 1e qrwe de cnorce at Ia region 
(estimations trim.stri.13s) 

. 

Change from previous year 

Variation par rapport i l.nnáe pricid.nta 

Quarter 11 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trim.tr. I Trim.str. 4 Trim.str. 3 Trim.str. 2 Trim.stra 1 

Per cent - pourcentage 

	

2.0 	7.0 	9.2 	6.5 	1.6 

	

2.5 	4.3 	6.8 	9.3 	20.0 

	

X 	X 	19.8 	17.4 	0.1 

	

x 	x 

14.4 15,6 25.3 20.2 13.4 

23.6 22.9 -3.1 -10.5 -13.4 

28.8 13.7 9.7 22.5 27.4 

8.3 0.1 -3.1 2.4 10.0 

	

9.3 	9.3 	17.6 	14.2 	12.8 

	

8.3 	3.9 	13.3 	12.7 	12,0 

11.3 3.5 3.6 -2.0 -7.0 

17.0 24.9 33.1 40.3 33.6 

-1.8 -11.5 5.4 -17.3 11.3 

-5.5 -11.8 -11.1 -4.7 3.4 

Groupe da cono.rce 

N' 

tie-du -Prnoe-tdouard 

Sup.rmarchis d'alimentation at ópiceri.s 	1 

Tous lee autres .gasins dalim.ntation 	2 

Pharemci.s at .gasins de módicam.nts brevetés 3 

Pgasins de chaussures 	 4 

Magasins de v+.m.nts pour honn.s 	S 

Magasins de vitements pour dames 	6 

Autres megasins Ia vit.m.nts 	7 

Pisgasins de meubles at d'.pparails minegars 	8 

Magasins d'accessoires d'.meubl.m.nt 	9 

Concessionnairas de vóhicules •u+omobilas 	10 
at ricriatifs 

Stations-service 	 11 

Magasins de piacas at d'.ccessoires pour 	12 
automobiles at iervicu 

M.gasins de merchandises diversas 	13 

Autres m.gasins de produits semi-durablas 	14 

Autr.s megmsins de produits durables 	15 

Autr.s emgasins de vents au detail 	16 

6.6 	4.9 	6.8 	5.8 	6.4  Total, ensemble des eagasins 	17 

Nouve lie - oosse 

1.8 	-2.8 	3.7 	0.3 	0.5 Sup.rm.rchis dalim.ntation at ipicerias 1 

Tous las autres emgasins delimentation 2 

Pharm.cies at magasins do msdic.m.nts brevetis 3 

M.gasins de chaussuras 4 

M.gasins de vataments pour home.s 5 

lagasins da vetements pour dames 6 

Autres megasins di v.tem.nts 7 

Magasins de maublas at dappareils ménagers B 

Magasins d.cc.ssoir.s dameublemant 9 

Concessionnairas do vehicules automobiles 10 
at ricrCatifs 

Stations-service 11 

Magasins do pilcas at d'.ccaseoiras pour 12 
au*omobal.s at services 

Magasins do merchandises div.rsas 13 

Autres m.gasins da produits s.mi-durablas 14 

Autras megasine do produits durabiss 15 

Autres nogasins de vents au dCt.il 16 

7.0 -0.9 4.5 8.2 18.7 

31.0 18.9 9.4 -5.7 -21.6 

4.3 0.5 2.2 5.3 -12.5 

-2.5 3.5 9.9 8.5 3.9 

4.4 4.0 7.8 5.2 10.6 

7.1 5.1 -0.8 0.6 -9.1 

-4.3 -13.3 -2.4 -2.4 -4.9 

24.0 10.5 11.0 8.6 -1.5 

1.5 10.3 3.0 -4.7 -6.3 

11.7 27.4 31.6 24.8 8.8 

3.6 2.9 9.7 6.0 2.6 

12.4 22.5 14.4 16.5 8.0 

-4.5 -9.5 -5.1 -5.4 -5.8 

3.8 0.5 2.3 1.1 -3.3 

. 
7.6 	4.1 	7.0 	4.6 	0.9  Total, ensemble des •agasins 	17 

Retaii Trade, May 1994 
Statistics Canada - Cat. No. 63-005 -9- Commerce de detail, mai 1994 

Statistique Canada - n 63-005 au catalogue 



TABLE 3. RetaIl Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estisates) 

S Sales 

Ve tee 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trimestre I Trimestre 4 Trimostre 3 Trimestr. 2 Trimestro 1 

millions of dollars - millions do dollars 

	

321.9 	357.6 	364.8 	344.9 	320.7 

	

88.2 	91.3 	79.2 	79.0 	74.1 

	

5.2 	9.2 	6.9 	6.6 	4.2 

	

5.3 	15.5 	7.7 	7.6 	5.6 

	

15.3 	32.6 	22.9 	22.4 	15.0 

	

13.0 	27.7 	20.6 	16.7 	14.5 

	

30.6 	48.0 	34.2 	33.3 	31.4 

	

7.6 	11.1 	9.9 	9.8 	7.3 

	

240.9 	246.7 	290.3 	342.1 	220.3 

95.4 107.5 123.4 101.9 87.2 

563 763 69.8 71.0 52.5 

106.2 196.1 134.1 128.4 93.9 

20.8 40.0 35.4 34.4 22.2 

13.7 27.8 17.1 17.1 13.0 

42.4 66.3 68.9 61.9 45.5 

1 1 069.2 1,363.6 1 1 295.4 1,287.1 1,014.6 

3,322.2 3,466,9 3,397.3 3 11344.5 3022.1 

713.4 799.8 747.8 734.0 673.1 

95.2 175.3 139.4 149.9 89.1 

73.8 147.6 92.0 113.6 70.3 

195.4 292,2 255.6 261.0 172.5 

224.6 363.7 318.1 309.2 219.1 

380.6 581.3 571.8 539.2 407.1 

96.6 140.1 140.1 149.7 90.3 

2,353.2 2 2 282.3 29736.3 3,160.0 1073.6 

670.8 720.6 725.6 706.1 654.9 

589.6 776.4 693.3 784.5 547.4 

860.7 1,361.8 995.5 1013.1 761.3 

285.5 419.2 405.5 403.7 278.9 

207.7 299.9 245.8 245.7 185.9 

333.8 489.2 402.1 425.5 312.5 

10,690.6 12,623.6 12,174.6 12,668.2 9,827.4 

Trade Group 

No. 

New Brunswick 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and p.tent medicine stores 

4 Shoe stores 

S lien's clothing stores 

6 Nomen's clothing stores 

7 0th.r clothing stor.s 

8 Hous.hold furniture and applianc. stores 

9 Household furnishings stores 

10 Motor vehicle and recre.tional vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise £tores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

C 
RetaI Trade, May 1994 	 Commerce de detail, 
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6.0 13.3 15.8 16.5 12.1 

6.8 7.0 1.8 1.3 -0.7 

5.0 5.6 2.3 0.9 -0.8 

13.3 5.8 7.4 8.5 3,9 

2.5 -6.5 2.2 -3.0 - - 

-6.5 4.0 20.2 16.6 8.5 

6.9 6.0 2.4 -6.1 -14.0 

19.2 8.5 9.6 2.4 0.2 

2.4 0.4 -4.3 -9.0 -8.5 

7.7 5.3 3.8 -0.4 -1.9 

13.1 8.3 7.5 3.7 	. 5.4 

2.4 1.5 10.6 13.2 11.7 

11.7 9.7 14.6 11.9 14.6 

8.8 ' S 5.1 4.7 -;:; 

TARLEAU 3 • Ventos au detail, non-dCsaisonnalisCes, scIon Io graupe de caucerce at la region 
(estiaations trioestrielles) 

Groups di coms.rc. 

N s  

Nouveau -Irunswiak 

Supermsrchü d'olimsn+ation at Ipicsriss 	1 

Ch.ngo from previous year 

Voriaion per rapport I 1'.nnie pricIdon*e 

Qusrt.r I Quar+.r 4 Qu.rtsr 3 Qu.r*.r 2 Quark.r 1 
1994 1993 1993 1993 1993 

Trimestre I Triuustr. 4 Trimsstr. 3 Trimsatre 2 Trimertrs 1 

Per conk - pourc.ntsgs 

0.4 2.5 6.7 3.6 4.8 

19.1 12.0 16.4 13.6 11.0 

23.4 13.9 13.8 6.3 -1.8 

-4.2 11.3 8.3 15.0 2.7 

1.9 10.4 13.8 13.0 6.9 

-10.4 -17.2 2.1 -8.9 8.4 

-2.6 -2.2 -0.3 8.1 -0.1 

4.9 6.3 14.2 15.0 23.4 

9.3 8.2 -1.6 11.3 0.1 

9.3 15.4 15.1 10.5 1.4 

7.7 -0.6 1.4 1.6 2.2 

13.1 -0.3 0.9 0.8 -2.0 

-6.5 -8.6 -6.0 -10.2 -20.1 

5.0 -3.7 -7.7 -4.3 -16.3 

-6.8 6.1 14.2 9.3 4.4 

5.4 3.8 4.7 5.9 1.8 

lous isa eukr.s m.g..in. d.iiu,.nt.kion 2 

Ph.r.ci.c at rgasins do médic.mon*o brsvotis 3 

Pgasins do chaussur.. 4 

Pi.gasins do votom.n*s pour hos 5 

Pgasins do vIk.msnts pour d.mss 6 

Au*r.s m.g.sine do vIt.monks 7 

Magocins do moubl.s at d.pp.roils m.nsg.rs 8 

Magasins daccossoir.s damoubl.mont 9 

Conc.ssionn.ir.s do vóhiculoo sutomobilos 10 
st rácrá.tifs 

Statioris-s.rv ice 11 

Ilogosins do pi.c.s at d.cc.ssoIr.s pour 12 
•utoobi1os st sarvicus 

Magasine do urchsndis.s divargos 13 

Autr.s u.gasins do produi+.s somi-durablos 14 

Au*r.s magasins do produits durabi.s 15 

Autros magasins do vonts su détsil 16 

Total, ons.ble do. magasins 17 

Québec 

Suparmarchés d.liui.ntation at Ipiceri.o 1 

Tous 1.a outr.s msgasins d.iim.n*.tion 2 

Pharmaci.s at magasins do m.dic.m.nts br.v.*Is 3 

Magasins do ch.ussuros 4 

Magasins do vêtom.n'ts pour homass 5 

Magasins do vet.mon*s pour damos 6 

Autros moguins do vit.umnts 7 

Magasins do moubl.s at dappar.ils men.g.rs 8 

Magasins daccessoirss damoubiom.nt 9 

Concsssionnair.s do vhicui.s automobil.. 10 
at ricriatifs 

St. tions-sorvico 11 

Megosins do pièc.s at docc.ssoiroo pour 12 
•u*omobilos at sorvicos 

M.g.sins do morchondioss divsrs.s 13 

Autros .mgosins do produits somi-dur.bio. 14 

Autros magasins do produits durabiss 15 

Autr.s magosins do vonto •u dót.il 16 

I Totul, .nseablo des magasins 	 17 

6.4 	2.9 	3.3 	4.4 	7.7 

Retat Trade, May 1994 	 Commerce de déta, mai 1994 
Statistics Canada - Cat. No. 63-005 	 1 1 - 	 Statlstlque Canada - n 63-005 au catalogue 



TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Yen te s 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 1993 1993 1993 

Trimestre 1 Trim.str. 4 Trimestre 3 Trimestre 2 Trim.s*re 1 

millions of dollars - millions de dollars 

3,665.3 3,865.9 3,860.6 39878.8 39569.4 

1 1 085.5 1,2203 1023.3 1035.2 1,096.0 

123.3 188.3 152.4 154.9 107.2 

132.8 276.9 155.1 174.0 118.2 

258.6 466.1 362.6 367.9 265.2 

273.8 515.7 398.0 339.3 265.2 

666.0 972.5 806.5 721.0 699.5 

185.7 244.5 217.0 191.1 177.0 

3,958.5 4,024.4 49029.3 4 3,621,1 33347.7 

1,243.3 1,312.9 1,393.7 1,333.4 1,277.8 

982.1 1,139.6 1036,4 1076.6 863.3 

1,452.7 2,596.3 12791.6 1,753.4 11395.5 

470.8 814.9 591.9 619.3 465.3 

397.8 682.7 503.6 510.1 381.4 

876.6 11251.0 1,170.2 1,106.5 856.3 

16,049.6 19,892.6 17,922.7 18 1316.5 15,158.3 

455.1 477.6 478.5 476.3 433.1 

61.6 71.3 64.9 66.5 63.5 

8.3 12.4 9.9 10.1 7.6 

9.7 21.6 11.9 13.4 9.2 

23.3 41.2 32.6 33.3 24.0 

26.9 48.8 34.1 32.6 27.8 

50.6 77.4 62.2 52.2 48.9 

9.6 14.7 12.9 11.0 8.2 

312.9 321.4 331.2 358.1 292.6 

136.1 147.5 149.5 141.1 134.6 

73.8 95.1 90.3 92.2 67.4 

187.9 302.5 215.9 215.8 173.2 

37.1 58.8 46.3 55.8 34.0 

33.9 56.5 44.6 45.6 33.3 

62.8 88.9 70.9 70.4 58.3 

1,512.2 1 1861.5 1,676.9 1 1694.9 1,433.1 

Trade Group 

Ho 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Momsn's clothing stores 

7 Other clothing stores 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 I'4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, May 1994 
Statistics Canada - Cat. No. 63-005 
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r Change from pr.vious year - 

V.riation per rapport . lann.. pr.cód.nt. 

Quarter I Qu.rt.r 4 Qusrt.r 3 Quart.r 2 Quarter I 
1994 1993 1993 1993 1993 

Trjmestr. 1 Tri..tr. 4 Trim.s*r. 3 Trimes*r. 2 Trim.str. I 

Per c.n't - pourc.ntag. 

2.7 2.4 5.1 4.8 1.9 

-1.0 3.8 8.4 8.5 13.9 

15.1 10.5 16.1 15.7 7.6 

12.3 4.8 0.9 4.5 -1.8 

-2.5 -2.8 2.2 1.8 1.9 

3.2 14.7 29.5 19.3 12.0 

-4.8 5.3 2.9 2.5 6.5 

4.9 1.9 -3.5 -0.9 1.3 

18.2 14.6 7.2 10.2 5.2 

-2.7 -5.8 -0.6 0.3 5.1 

13.8 7.0 6.8 3.6 7.0 

4.1 -1.1 -2.8 -2.9 -3.0 

1,2 -0.4 -5.6 -0.7 2.0 

4.3 -1.6 2.6 8.3 1.1 

2.4 -4.7 -2.8 -3.4 -3.3 

Groups d. courrc. 

H . 

Ontario 

Sup.rm.rchIs dalim.nt.tion at ópic.ri.s I 

bus las autres megasins dali.,.ntation 2 

Pharmaci.s at megasins de .adic.m.n+s br.v.t.s 3 

Magasins de ch.ussur.s 4 

Magasins do vêteu.nts pour ho..i.s 5 

M.g.sins de vêt.ments pour dames 6 

Autres megasins d. vituments 7 

Plagasins da ,.eubl.s at d.pp.r.Ils .,énag.rs 8 

Magasins dacc.ssoir.s d.uieublaui.nt 9 

Conc.ssionriairag do vehicules automobiles 10 
at récréatifs 

Stations-s.rvjc. 11 

Magasins do piIc.s at daccessoires pour 12 
automobiles at services 

Magasins do merchandis.s div.rs.s 13 

Autres u.gasins do produits semi-durabiss 14 

Aufr.s magasins de produits durables 15 

Autr.s m.gasins de vents au dá*ail 16 

TABLEAU 3. V.nt.s au detail, non-dCsaisonnaljsC.s, s.1n 1s groups de aos..roo at la region 
(.stioations trisestriol]ps) 

5.9 	3.5 	3.7 	44 	3.4 Total, ensemble des .agasins 	 17 

5.1 	4.7 	9.4 	5.1 	5.1 

1.1 -5.1 -5.4 -2.4 -3.9 

9.4 6.8 10.8 7.1 7.5 

8.5 1.2 4.0 2.9 4.8 

8.9 -1.0 2.5 6.6 4.5 

1.6 1.4 3.2 12.4 6.3 

7.7 3.9 7.1 11.4 8.9 

Manitoba 

Sup.rmerchós dalim.ntation at ipicarias 1 

Tous 1.. .utr.s megasins dalim.nLation 2 

Phariici.s at ulagasins do mádicam.nts br.v.t.s 3 

Magesins da chaussur.s 4 

Mugasins do vi'Lements pour houmies S 

Magasins da vet.ments pour damsi 6 

Autr.s megasins do vitemants 7 

Magssins do meubl.s at dapparails managers 8 

M.g.sins d'.ccessojr.s d.m.ubl.mant 9 

Concassjorin.jr.s do vijhjculas automobiLes 10 
at rócri.tafs 

Stat ions-ssrv Ic. 11 

Magasins do pièces at dacc.ssoir.s pour 12 
automobiles at services 

Magasins do merchandius div.rs.s 13 

Autr.s megasins da produits sumi-durabl.s 14 

Autr.s megasins da produits dur.bl.s 15 

Autr.s megesins da vents su detail 16 

-2.9 -7.5 -2.3 -2.0 -1.3 

8.5 1.7 3.9 -2.7 -6.3 

4.8 5.6 8.9 10.8 -4.0 

-2.8 3.6 4.9 4.1 3.3 

-3.0 5.5 6.5 1.7 12.5 

3.6 13.5 16.0 8.9 5.4 

17.2 32.4 11.6 0.8 -3.8 

619 5.6 1.2 4.0 4.8 

0 5.5 	3.6 	5.0 	4.4 	4.2 Total, ensemble des •agasins 	 17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estieates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 1993 1993 1993 

Trjmastre I Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

333.2 368.6 371.4 355.2 329.6 

98.7 103.6 89.6 89.6 89,6 

6.8 9.5 8.3 8.6 6.5 

8.7 15.9 8.6 9.4 7.5 

17.7 29.3 23.0 27.5 22.6 

20.8 37.2 27.6 26.7 23.9 

40.9 55.1 39.1 34.8 35.6 

13.2 16.8 15.6 15.1 12.5 

286.5 305.1 292.4 320.5 249.3 

113.6 124.0 133.7 120.3 107.7 

87.0 93.2 94.5 97.2 70.5 

160.3 245.0 175.4 173.4 144.9 

35.9 62.8 46.6 51.3 38.4 

29.5 56.8 41.7 39.4 30.3 

53.6 83.6 66.2 64.4 50.4 

1,315.4 	1 1 618.0 	1 1 445.0 	1,446.3 	1,230.1 

1,282.2 1,357.6 1 1 315.0 1,272.3 1,177.9 

278.7 330.8 280.5 267.2 262.8 

24.0 33.2 31.1 28.9 21.7 

35.7 74.3 44.1 45.0 33.7 

69.6 116.0 107.6 101.0 73.7 

88.7 154.7 120.3 102.7 88.4 

228.3 321.3 267.1 253.5 211.2 

53.9 68.5 60.5 57.1 47.2 

1,052.0 1,001.4 11000.1 1,157.7 882.8 

333.7 382.3 429.5 380.0 337.4 

290.0 332.8 318.6 317.7 249.9 

433.0 738.3 528.5 540.0 441.3 

139.9 229.7 188.0 213.5 146.0 

113.3 196.4 158.7 150.0 113.3 

197.3 288.1 270.9 258.2 205.3 

4,652.4 5,672.6 5 1 164.9 5,186.8 4 1 326.2 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stor.s 

5 Mens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and servic.s 

13 General merchandise stores 

14 Other semi-durable goods s*or.s 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Plomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

. 

. 
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. 

No 

Groups de cosnorce 

Change from previous year 

Variation par rapport i lannI. pr.c.d.nte 

	

Quarter I 	Quarter 4 Quarter 3 Quarter 2 Quarter I 

	

1994 	1993 	1993 	1993 	1993 
Trimestr. 1 Trimestr. 4 Trimeslre 3 Trimestre 2 Trimestr. 1 

Per cent - pourc.n+.ge 

-is- 
Retail Trade, May 1994 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, mai 1994 
Statistique Canada - n o  63-005 au catalogue 

TA*LLNJ 3. V.nt.s au detail, non -déaisonnalisCss, 3e]n Is groups ds cnomsron at Ia region 
(estimations tris.striall.es ) 

	

5.5 	6.5 	7.3 	-3.0 	-10.8 

	

23.4 	4.7 	10.7 	3.4 	3.4 

10.6 2.7 2.5 -2.9 2.6 

-6.7 -2.0 4.8 2.4 13.5 

-2.7 6.0 15.0 10.2 12.3 

15.4 5.9 9.3 2.2 

8.7 	 8.9 	 4.2 	 4.6 

8.8 	13.6 	11.8 	8.0 	12.2 

6.0 8.0 4.8 7.8 14.5 

10.2 6.3 3.1 3.7 -6.4 

5.8 14.6 13.2 10.6 -0.5 

-5.6 4.6 14.2 17.6 -0.3 

0.3 24.7 23.2 16.6 16.2 

8.1 21.0 22.3 33.0 13.9 

14.1 13.0 11.3 13.7 3.9 

19.2 14.7 5.8 12.8 6.0 

-1.1 8.5 10.3 4.1 -1.1 

16.0 8.0 5.7 4.8 7.1 

-1.9 -17.7 -21.9 -18.4 -20.7 

-4.1 -3.3 -3.4 2.7 2.3 

- - -1.5 4.0 7.9 -0.8 

-3.9 -3.7 -2.2 -1.8 -6.7 

Saskatcheuan 

Sup.ri,.rch.s d.limentation at ápiceri.s I 

bus les autr.s Pagasins dalimentetion 2 

Ph.rm.cies at megasins de midicaments br.vet.s 3 

Pgasins do chaussures 4 

Pgasins di vêtemsnts pour houres S 

gasins di vi+em.nts pour daurs 6 

Au+.res magasins di vetemunts 7 

Magasins do miublis it dh.pp.riils  ménageri 8 

Magasins d'accuioiru d'am.ubl.menf 9 

Concesajonna iris do véhicules automobiles 10 
at rscrIatifs 

Stations-service 11 

Magasins di piices it daccessoires pour 12 
automobiles it srvices 

Ilagasins do merchandises diverses 13 

Autres magasins de produits ssmi-durables 14 

Autres magasins de produits durables 15 

Autres magasins de vents au dót.il 16 

Total, .nse.ble des •agasins 17 

Alberta 

Supermerchs dalimentation at spiceries I 

Tous les autres m.gasins dalimentation 2 

Pharmacies at uagasins do midicaments brev.tis 3 

lagasins d. chaussures 4 

Ptagasins de vit.ments pour houmas S 

Magasins de vit.ments pour dames 6 

Autres uagasins da v.t.mants 7 

Megasins do m.ublas at dappareils msnagers 8 

M.gasins daccussoirea d.meublement 9 

Concessionnajr.s de vihiculus automobiles 10 
at recróakifs 

Stations-service  

Magasins du piices at daccessoires pour 12 
automobiles at services 

Megasins du merchandises divarsas 13 

Autres m.gasins do produits s.mi-dur.bles 14 

Autras sagasins de produits durables 15 

Autres uagasins do vents au dátail 16 

. 

7.5 	 5.6 	 4.2 	 5.5 	 3.1 Total, .nse.ble des •agasins 	17 

1.1 	5.7 	9.7 	1.2 	6.2 

10.1 13.2 15.5 10.8 21.0 

5.0 3.4 7.5 2.2 -7.6 

15.8 0.6 3.3 0.8 1.4 

-21.4 -11.9 -15.0 -1.9 3.2 

-13.0 0.4 1.4 2.0 6.3 

14.8 19.4 7.5 5.8 11.2 

5.9 -3.7 -3.6 -5.5 -6,2 

14.9 24.9 15.3 13.4 5.2 



TAkLE 3. tetail Sales, Not Seasonally Adjusted, by Trade Qroup and by Regicn (Quarterly 
Eat i.ates) 

. 

Sales 

Vantes 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1994 1993 1993 1993 1993 

Trimestra 1 Trimestre 41  Trimestre 3 Triunestre 2 Trimestre I 
millions of dollars - millions de dollars 

1,542.7 1,637.1 1,623.5 1,536.9 1,437.3 

361.5 428.7 361.2 341.8 324.8 

41.9 52.2 48.1 45.0 36.8 

42.9 76.8 45.0 43.8 36.4 

93.8 146.4 117.8 110.8 89.6 

109.0 175.6 137.2 115.0 104.2 

282.4 366.7 300.5 262.0 253.5 

89.0 127.3 114.8 108.2 94.6 

1,398.1 1,258.1 1,448.8 1,520.0 1,306.8 

421.2 485.2 562.3 495.1 452.9 

283.4 325.9 329.7 315.1 276.7 

603.9 1,001.6 700.1 688.8 557.3 

202.2 298.3 252.8 265.7 180.2 

215.1 3243 231,7 203,1 163.0 

334.5 441.0 418,6 370.2 313.9 

	

6 1 119.5 	7,266.0 	6 1810.2 	6,093 	5,731.9 

	

37.9 	42.1 	42.7 	40.2 	34.1 

X x 0.5 0.6 0.4 

X X 0.7 0.6 0.5 

0.6 1.2 1.1 1.0 0.8 

3.0 4.2 3.7 3.1 , 	 2.4 

1.1 1.5 1.4 1.6 1.3 

15.6 16.0 18.0 18.1 13.7 

43.4 54.0 45.5 46.6 36.5 

4.1 6.2 6.4 5.4 3.6 

2.8 4.7 4.5 4.4 2.8 

7.6 11.2 10.7 10.4 7.5 

141.0 18.7 164.3 158.2 125.5 

Trade Group 

No 

gritish Coluabia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patunt medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin. stores 

4 Shoe stores 

5 	ns clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
de.lers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, May 1994 
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X X -21.2 -14.5 -8.5 

X X -8.6 -20.0 -24.8 

-24.8 5.7 7.7 -11.0 -8.4 

22.2 28.9 29.6 9.7 -7.7 

-11.2 21.8 16.1 46.3 55.4 

13.8 2.7 -2.5 -9.9 -15.9 

18.9 7.5 1.3 3.2 0.1 

14.3 4.6 2.1 0.9 -11.3 

-1.0 4.8 -5.2 -0.5 -3.5 

1.4 11.2 10.9 18.5 13.5 

12.4 5.2 3.1 3.8 2.1 

TABLEAU 3. Ventes au detail, non-dCsaisonnalisCms, seon In grom de commerce at la region 
(.sti.ations trioestriel]es) 

Change from pr.vious year 

V.ristion per rapport a 1'.nn.. precádsn+s 

	

Quarter I 	Quartir 4 Quarter,  3 Quarter 2 Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Ti imestre 1 ITrimostre 4 Trim.stre 3 Trimetr. 2 Trimestre I 

Groups di coiomrc. 

N . 

is 

11.3 15.4 16.6 17.7 22.4 

13.9 9.5 18.1 15.3 1.8 

17.9 10.2 6.7 8.4 8.7 

4.7 7.4 6.7 6.6 6.5 

4,6 7.0 11.1 12.4 8.5 

11.4 7.7 16.6 14.2 8.1 

-5.9 13.3 1511 18.; 23.7 

7.0 1.6 3.1 7.7 9.7 

-7.0 4.4 12.7 11.3 10.2 

2.4 3.6 13.2 11.6 10.4 

8.4 2.0 -2.2 3.0 4.9 

12.2 15.2 9.8 25.9 9.8 

32.0 21.5 8.4 5.5 7.6 

6.6 4.9 10.1 4.5 6.6 

	

8.8 	 8.3 	 7.9 	 5.4 	 9.0 

	

11.1 	12.7 	5.9 	4.9 	8.9 

Colomble -Britannigue 

Supermerchés daliment.*ion it ópic.riis 1 

Tous 1.. .u*ris m.g.sins dalint.tion 2 

Ph.rmci.s it meg.sins do mádic.m.nts br.ve*es 3 

Magasins di chaussur.s 4 

Magasins di vitements pour hou.i.s 5 

Magasins di vs'L.ments pour dames 6 

Au+r.s megasins di vitements 7 

Magasins di uieubl.s it dappar.ils ménagirs 8 

gasins d.cc.ssoire. d'.u,.ubl.ui.n't 9 

Conc.ssionnair.s di vihiculus automobiles 10 
it r.cre.tifs 

Stat ior,s-s.rv ice 11 

Magasins do piIc.s it daccessoires pour 12 
automobiles it services 

Magasins de merchandises div.rs.s 13 

Autris megasins di produ its uemi-durablis 14 

Autris megasins di produits dur.blss 15 

Autres megasins di vunts au detail 16 

Total, ensemble des magaslns 17 

Yukon it Terrgtor.s du Nard-Ouest 

Sup.rmarches dalimentation it Cpiceries 1 

bus us iu*r.s megasins dalim.nt.'tion 2 

Pharmecies it megasins di midicaments brevetes 3 

Pl.gasins di ch.ussur.s 4 

M.gasins di vitements pour hoimies 5 

Magisir,s di vitements pour dames 6 

Autres megisins di vCtements 7 

M.g.sins di msubles it dapparuils ménagers 8 

Magasins d.cc.ssojr.s dam.ubl.men* 9 

Concassjonn.jr.s di vihicul.s automobiles 10 
it rCcrIa*ifs 

Stat ions-s.rv ice ii 

Magasins do pisces it daccessoiras pour 12 
automobiles it services 

Magasins di merchandises diversis 13 

Autres magasins do produits semi-duriblis 14 

Autres megasins di produits durables 15 

Autris magasins di vents au ditail 16 

Total, ensemble des •agacins 	17 

Per cent - pourc.n*.ge 

7.3 	6.6 	8.9 	4.4 	6.3 
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TANLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Regirni (Quarterly 
Esti.ates) 

Sales 
	

. 
Ventes 

	

Quarter 1 	Quarter 4 Quarter 3 	Quarter 2 	Quarter 1 

	

1994 	1993 	1993 	1993 	1993 
Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

	

12.2 	13.8 	16.0 	15.4 	13.1 

	

x 	x 

	

x 	x 

	

x 	x 	x 	x 

	

x 	x 	x 	x 

	

X 	X 	X 	X 

	

0.7 	1.5 	1.2 	1,0 	0.5 

	

x 	x 	x 	x 

	

5.3 	6.9 	6.5 	8.1 	5.7 

x x x x 
1.4 2.4 3.4 2.2 1.2 

x x x x x 	• 
39.7 51.8 57.9 54.1 40.8 

25.6 28.4 26.7 24.9 21.0 

x x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

2.3 2.7 2.6 2.1 1.9 

x x x x x 
10.3 9.1 11.5 10.0 8.0 

4.3 3.0 2.6 2.8 2.8 

x x x x x 
2.7 3.8 3.0 3.1 2.3 

1.8 2.8 2.3 2.4 1.6 

101.3 116,9 106.4 104.1 84.7 

Trade Group 

No 

Yukon 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 She. stores 

S Hens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, May 1994 
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TALFAU 3. Ventes au detail, non-dCsaisonnalisC.s, se]w1 In groups di omeniron it la region 
(.stjation trio.strieljes) 

U Chang, from pr.viou. year 

Variation p.r rapport a lannie précád.nt. 

Quart.r I Quarter 4 Quarter S Quarter 2 Quarter 1 

	

1994 	1993 	1995 	1993 	1993 
Trim.str. I Trimsstr. 4 Trim.str. 3 Trime&tr. 2 Trimestra 1 

Per cant - pourcentag. 

	

-6.6 	1.1 	4.8 	2.3 	0.2 

x 	x 	x 	x 	x 
x 	x 	x 	x 

x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 	x 

	

28.3 	61.3 	52.5 	29.2 	-13.6 

x 	x 	x 	x 	x 

	

-7.2 	4.4 	1.5 	-7.0 	-21.0 

x x x x x 
11.7 4.6 6.8 5.7 -17.5 

x X X X 

Groupe de couonrc. 

Yukon 

Sup.rmarchas dalimentation it Ipiceri.. 1 

bus us autr.s m.gasins dalimentation 2 

Ph.rmeci.s it magasins do midicainents br.vet.s 3 

Pgasins di chaussur.s 4 

tgasins di vatem.nts pour home.s S 

Hagasins de vit.m.nts pour dames 6 

Lutres megasins di vit.m.nts 7 

i.gasins do maubl.s at dappar.ils managers 8 

Magasins dacc.ssoir.s d.meubl.m.nt 9 

Conc.ssionnairss di váhiculas automobil.s 10 
it rócriat ifs 

Stations-service 11 

Magasins cio pièces at daccassoires pour 12 
automobiles at services 

Megasins di merchandis.s div.rs.s 13 

Autras mag.sins di produits semi-dur.bl.s 14 

Autres magasins di produits durablas 15 

Autras magasins di yenta au dótail 16 

S 

Total, enseuble des .agasns 	17 

Tarritoires du Nord-Ou.st 

Suparmarchés dalim.nt.tion it epiceries 1 

bus las autres megasins dalimentation 2 

Pharmacies it magasins di midicam.nts br.vetes 3 

Magasins di cheussures 4 

M.g.sins de vêt.m.nts pour houaies S 

Magasins di vètaments pour dames 6 

Autr.s magasins d. vit.mants 7 

lagasins do maubles at dappareils ménagers 8 

Magasins daccessoir.s dameublamint 9 

Conc.ssionnair.s di vihiculas automobiles 10 
at rócria+afs 

Stat ions-srv ice 11 

Magasins do pieces at daccessoir.. pour 12 
automobile, at services 

tagasins di merchandises div.rs.s 13 

Autres magasins di produits ssmi-dur.bl.s 14 

Autres migasins di produits durablas 15 

Aukr.s magasins di vents au dit.il 16 

Total, enseuble des •.gasins 	17 
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-2.7 
	

1.2 
	

2.0 
	

2.6 

	

22.1 
	

19.3 
	

6.5 
	

6.5 
	

15.1 

x 	 x 	 x 	 x 	 'C 

x 	 x 	 x 	 x 	 'C 

x 	 x 	 x 	 x 	 'C 

x 	 x 	 x 	 x 	 'C 

x 	 x 	 x 	 x 	 'C 

	

20.5 
	

15.8 
	

21.3 
	

2,4 	-5.8 

x 	 x 	 x 	x 	'C 

	

28.7 
	

1.4 	-4.6 	-12.1 	-11.9 

	

56.5 
	

23.6 	-10.5 
	

5.0 	-2.9 

x 	 x 	 x 	x 	x 

	

15.7 
	

4.7 	-2.9 	-2.2 	-7.6 

	

8.4 
	

19.0 
	

10.5 
	

14.3 
	

8.9 

x 	 x 	 x 	 x 	 'C 

	

19.7 
	

11.7 
	

3-9 
	

3.0 
	

1.9 



TABLE 4. tetail Trade Sp1e Respanse Fraction and Coeflicient cf Variation (Current 
Periods) 

Respons. fraction 

Fraction de réponse 

May 	April 	March 	February 
1994 	1994 	1994 	1994 

No 
	 M.i 	Avril 	Mars 	Févri.r 

Per cent - pourcentage 

Trade GrOUP - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 'Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluirthia 

28 Yukon 

29 Northwest Territories 

95.6 96.2 96.4 96.3 

92.2 94.3 93.1 94.8 

94.0 94.9 89.5 94.8 

97.0 98.4 98.4 99.0 

94.7 96.0 94.6 95.9 

95.0 96.7 96.4 93.8 

95.7 96.8 95.1 95.8 

93.1 91.5 95.0 95.3 

93.2 93.8 94.1 93.3 

94.2 96.9 95.9 97.5 

92.5 93.1 95.2 95.2 

94.0 95.0 94.3 94.1 

99.2 99.4 99.7 99.7 

94.2 95.3 94.7 96.7 

91.6 94.1 94.4 96.6 

98.1 97.5 97.2 95.2 

95.0 96.1 95.7 96.4 

96.2 97.2 98.6 97.9 

94.6 94.8 95.4 94.7 

95.7 96.6 97.4 97.0 

95.4 97.0 94.5 95.6 

96.1 96.7 96.7 97.5 

93.8 94.7 93.2 94.9 

96.1 97.2 97.6 96.7 

95.3 95.6 97.8 97.1 

91.8 96.9 97.3 96.1 

98.0 98.0 98.3 98.5 

88.5 92.1 93.8 92.4 

90.6 90.5 92.3 93.3 
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4.7 5.1 4.3 4.4 

2.8 3.0 3.2 3.6 

0.7 0.7 0.7 0.7 

4.0 4.1 4.1 4.4 

5.1 4.4 4.3 4.9 

2.3 2.3 2.1 1.9 

1.7 	 1.5 	 1.5 	 1.4 

. 

TAILEAU 4. Co.rce da detail, fraction de répons. de 1 'Cchantill.on at coefficient de variation 
(pCriodes courantes) 

Coefficient of variaion 

Coefficient di variaian 

May 	April 	March 	F.bruary 
1994 	1994 	1994 	1994 
Mai 	Avril 	 Mars 	Février 

Per c.n* - pourc.n*ag. 

S 

2.4 2.4 2.5 2.4 

6.2 6.1 6.4 6.6 

2.5 2.7 2.8 2.9 

4.2 5.2 5.1 5.1 

5.2 5.0 4.7 4.6 

3.6 3.7 4.0 4.4 

7,2 4.2 3.4 3.6 

5.5 5.2 4.7 4.4 

4.1 4.0 4.6 5.1 

5.5 5.1 5.1 5.1 

Groupa di coero. - Canada 

Sup.rm.rchéL dalim.n'tation at Ipic.rius I 

Tous las aufr.s cogasins d.lim.nta*ion 2 

Pharmacies at magasins di médicsman*s brav.tár 3 

Magasins d. chaussuras 4 

Magasins do vi*smsnt.s pour hoimies S 

M.gssins da ve*smen(s pour dames 6 

Autres msgasins di vatomints 7 

'bgaiins do meubles at dappareils ménageri 8 

Magasins d'accessoires dameublament 9 

I  Concessionnaires di vihicuiss automobiles 10 
at rIcrIaifs 

Stahons-s.rvjc. 11 

Magasins do pisces a 	daccessoir.. pour 12 
auomobilas at services 

Magasins do m.rchandis.s div.rus 13 

Autr.z mag.sins di produits s.mi-durabl.s 14 

Au*r.s m.gasins di produi*s durablas IS 

Aur.s .g.sins di v.n*. •u detail 16 

Total, enseuble des .agasins 17 

Req ions 

2.6 2.8 2.7 2.7 

2.2 2.7 1.9 1.7 

4.7 4.8 5.1 3.4 

3.1 2.6 2.6 3.3 

3.1 2.9 2.9 2.8 

3.5 3.1 3.3 3.1 

2.7 2.7 3.0 2.9 

2.3 2.4 2.4 3.0 

6.1 6.3 4.9 4.3 

2.1 1.9 2.1 2.1 

1.6 1.4 1.3 1.4 

2.0 1.7 1.6 1.5 

T.rr.-N.uve 18 

jle-du-Prjnc.-Edouard 19 

Kouv.11.-coss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 25 

Alb.rta 26 

Coloui.-Britanniqu. 27 

Yukon 28 

T.rri*ojr.s du Nord-Ou.s* 29 
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4,162.7 4019.5 4,137.3 4,106.6 4,089.3 4,061.3 49046.2 

273.6 273.3 291.8 280.6 280.1 274.0 281.9 

1,017.4 1016.1 11022.5 11005.5 1,014.2 994.4 1,001.6 

150.5 143.6 145.2 146.8 144.1 134.9 141.0 

154.4 156.4 155.9 152.2 153.9 148.8 150.4 

320.5 316.7 324.8 320.6 305.8 320.9 314.7 

357.0 358.5 357.2 350.2 349.7 351.8 354.2 

722.9 706.5 701.8 686.9 681,3 706.6 703.7 

193.0 192.7 195.5 193.9 191.9 193.0 189.7 

3,937.9 3,849.7 4,013.8 3,838.4 3,705.7 3,702.1 3,609.2 

1,177.9 1070.9 1081.5 1,171.8 1,172.7 1,151.2 11189.9 

968.4 992.2 988.7 974.9 1,009.0 933.8 921.0 

1,782.6 1,773.2 1,835.7 1,807.8 1,738.5 1,734.3 1,723.4 

578.8 577.5 561.5 560.3 563.4 564.3 559.6 

473.5 464.4 485.7 458.7 452.1 438.9 434.6 

863.3 845.4 854.8 853.1 847.9 823.8 818.1 

17,134.2 16,956.7 17,253.7 16,908.1 16,699.6 16,533.9 16,439.1 

	

283.5 	282.6 	287.7 	280.3 	283.9 	279.1 	278.2 

	

72.7 	72.0 	73.7 	72,4 	75.7 	70.4 	71.9 

	

536.0 	543.1 

	

412.7 	408.1 

	

4,203.8 	4,086.5 

	

6,305.7 	6,268.1 

	

554.4 	574.9 

	

511.5 	522.5 

	

1,820.3 	1,821.8 

	

2,378.2 	2,321.8 

	

16.6 	16.4 

	

38.6 	38.9 

566.5 

416.9 

4,189.2 

6,396.9 

586.4 

506.8 

1,851.9 

2,322.1 

16.7 

38.9 

543.2 

425.9 

4,166.3 

6,203.3 

584.9 

499.9 

1,770.7 

2,306.4 

16.6 

38.2 

	

549.8 	528.2 	544.1 

	

423.7 	413.5 	419.3 

	

4,192.2 	4,033.8 	4040.7 

	

6,028.2 	6,066.1 	6,007.8 

	

565.6 	557.4 	566.3 

	

497.3 	499.5 	490.5 

	

1,738.7 	1,767.6 	1,736.2 

	

2,289.6 	2,264.6 	2,230.4 

	

16.6 	16.6 	16.9 

	

38.4 	37.2 	36.8 

TABLE 5. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estiaates) 

Hey 	April 	March Februaryl January Decelitherl Noveitther 
1994 	1994 	1994 	19941 	1994 	19931 	1993 

No. 	 Hea 	Avril 	Mars Fóvri.rJ Janvier Dec.threj Noveuthre 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Superuierk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stor.s 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Oth.r clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive carts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colusthia 

28 Yukon 

29 Northwest Territories 

Retail Trade, May 1994 	 Commerce de detail, mat 1994 
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4002.0 4,004.9 4,003,7 3,959.3 3,937.6 3,954.8 

276.7 284.3 284.0 284.2 284.0 288.4 

1,000.6 1,011.7 19001.6 989.7 988.5 980.2 

138.8 138.3 137.0 133.6 133.0 132.9 

150.8 145.5 144.3 145.8 142.6 144.9 

315.2 316.7 3213 325.0 322.4 320.8 

359.2 360,5 366.3 374.3 352.0 353.2 

703.4 701.1 701.6 704.2 697.1 692.7 

187.2 187.9 188.9 187.1 187.6 165.1 

3,531.9 3,515.6 3,491.2 3,464.9 3,404.0 3,397.7 

1,184.9 1,199.2 1,202.2 1,184.1 1,187.4 19175.8 

920.1 920.3 908.1 910.4 888.1 895.9 

	

1,712.3 	1,709.0 	19703.3 	1,701.4 	1,697.3 	1,703.5 

	

554.6 	550.6 	554.8 	553.1 	554.4 	558.2 

. 	430.2 	432.7 	435.7 	434.6 	430.7 	433.5 

	

817.3 	827.9 	830.3 	828.3 	828.1 	833.0 

16,285.2 16,304.3 14,274.2 16,280.0 2601106.8 16,050.4  

TABLEAU S. Ventes au detail, dCsaisonnalisCes, se]n 2@ qraupe de ooeroe at la region 
(estimations historiques) 

	

October Sspt.uther 	August 	July 	June 	

may 

1993 	19931 	1993 	1993 	1993 	1993 

	

Octobre Sept..thr.1 	Aoüt 	Juillet 	Juin 	Pi 	 N' 

millions of dollars - millions di dollars 

Oroupa de coerce Canada 

Supermsrchis d'alim.nt.tion it ápicsries 1 

Tout let eutris megasins d'.lim.n+.+ion 2 

Pharci.s at magasins di m.dicamsn*s brav.tás 3 

gasins d. chaussur.s 4 

Ilagasins di vitemenis pour hoiris S 

tlsg.sins di veismints pour dames 6 

Autris magasins di vit.min*s 7 

Msg.sini di uiiubl.s at dapp.r.ils infinagers 8 

i.g.sins dacc.iioiris damiubl.m.nt 9 

Concissjonnajris di vehicuiss automobilis 10 
at rscrIatifs 

Staiions-sirvic. 11 

Megasins de piac.s at daccessoir.s pour 12 
automobiles it ssrvicis 

Msgasins di merch.ndisss divirs.s 13 

Autras megasins di produits s.mi-dur.blis 14 

Autris .agasins di produits durables 15 

Au*rss m.gesins di vsn'ti au detail 16 

Total, ensele dis •agasins 	17 

R8gons 

	

280.9 	278.2 	280.6 	279.7 	276.2 	274.4 

	

71.7 	71.7 	71.7 	71.2 	69.4 	70.3 

	

538.8 	546.1 	538.3 	536.4 	538.9 	533.1 

	

421.4 	422.9 	417.2 	415.4 	415.2 	411.6 

	

3058.3 	3,989.1 	3091.8 	32947.3 	3,912.1 	3,910.9 

	

5,982.6 	5,973.0 	5,956.8 	5,936.0 	5,897.4 	5,916.3 

	

567.7 	562.4 	557.0 	552.5 	539.7 	547.0 

	

486.4 	484.5 	483.9 	479.0 	465.8 	471.1 

	

1,701.5 	1,694.6 	12704.6 	12701.7 	1,685.1 	19689.8 

	

2,223.0 	2,231.6 	2,220.8 	2,209.7 	2,184.1 	2,175.5 

	

17.1 	16.9 	17.0 	17.5 	17.3 	17.0 

	

35.9 	35.2 	34.6 	33.6 	33.5 	33.4 

Tsrri-N.uvs 18 

l.-du-Princs-Edouard 19 

Houvslls-Ecossi 20 

Nouv.au-Brunsmick 21 

Qusb.c 22 

Ontario 23 

Manitoba 24 

Sask.lchiwan 25 

Albert. 26 

Coloithis-Britanniqu. 27 

Yukon 28 

Tirritoiras du Nord-Oussi 29 
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TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by teqion (Hisi-ical 
Estimates) 

May Aprill March February January 0acgler1 Noventher 
1994 19941 1994 1994 1994 19931 1993 

No. M.i Avrilf 	Piers 	Févriar 	J.nvi.r 	Décellthrel  

millions of dollars - millions de dollars 

Nove.thre 

Trade Group - Canada 

I Supermarkets and grocery stores 4,160.7 4,173.5 4007.7 3,653.9 3,904.1 4,414.8 3,820.0 

2 All other food stores 286.0 270.6 282.9 238.7 233.0 336.1 260.3 

3 Drugs and patent medicine 995.2 989.2 1,013.4 912.0 959.9 1,259.5 994.6 
stores 

4 Shoe stores 160.0 150.1 118.2 86.5 111.4 184.4 160.2 

S Men's clothing stores 150,4 144.5 116.4 86.6 114.7 311.4 186.2 

6 Women's clothing stores 331.7 314.7 281.0 205.6 217.2 521.8 337.7 

7 Other clothing stores 337.8 333,3 312.5 224.7 252.2 600.9 407.0 

8 Household furniture and 662.3 657,0 649.1 525.7 566.5 1,019.1 780.3 
appliance stores 

9 Household furnishings stores 191.7 181.4 177.4 147.8 144.7 241.0 210.7 

10 Motor vehicle and recreational 4,829.7 4,414.6 4,242.2 3,071.2 2,776.1 3,115.9 3,393.4 
vehicle dealers 

11 Gasoline service stations 19199.2 1493.8 1,136.0 1,027.3 1,089.9 1,147.9 1,186.9 

12 Automotive parts, accessories 1,078.7 1,008.0 912.5 744.1 812.6 1,040.0 12014.0 
and service 

13 General merchandise stores 1,703.3 19648.8 1,590.5 1,248.8 1,231.5 3,020.0 2,121.5 

14 Other semi-durable goods stores 648.7 527.9 452.4 400.8 405.1 914.1 592.0 

15 Other durable goods stores 456.6 414.6 375.5 323.6 344.4 882.9 438.5 

16 Other retail stores 867.9 792.1 752.9 632.3 623.4 1,275.9 783.0 

17 Tota2, all stores 18,059.8 17,114.2 15,520.7 13,529.4 13,786.8 20,285.8 16,686.3 

Regions 

18 Newfoundland 288.2 281.0 269.6 217.9 224.2 358.5 297.2 

19 Prince Edward Island 75.0 68.5 64.9 53.8 58.2 86.2 72.8 

20 Nova Scotia 555.2 543.4 528.4 422.5 447.6 661.8 559.9 

21 New Brunswick 430.7 407.4 395.4 338.2 335.6 500.3 436.2 

22 Quebec 4,634.1 4,358.7 4,064.1 3,284.2 3,342.3 4,618.3 3,977.7 

23 Ontario 6,601.0 6,213.8 69052.1 4,965.1 5,032.4 7,682.3 6,190.8 

24 Manitoba 580.9 573.9 566.4 475.3 470.5 701.4 583.4 

25 Saskatchewan 526.3 525.2 488.6 402.9 423.9 621.9 505.8 

26 Alberta 1,883.8 1,827.3 1,771.9 1,417.4 1,463.1 29185.3 1,776.4 

27 British Coluthia 2,428.7 2,261.5 2,267.5 17908.2 1,943.8 23806.7 22233.4 

28 Yukon 16.9 15.8 14.4 12.6 12.7 18.5 16.4 

29 Northwest Territories 38.8 37.7 37.4 31.4 32.5 44.6 36.3 

Retail Trade, May 1994 Commerce de detail, 	mai 1994 
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TABLEAU 6. Ventes au déta1, non-dsaianna11sêes, salon 1a grwe de osrca at 1. region 
(.stioations historiquas) 

	

Octob.r Sspt.irb.rl 	AugUst 	July 	I 	Jun.I 	 Year 
1993 	19931 	1993 	19931 	19931 	1993 	1994 

	

Octobra Septelarel 	AoG( 	Juillati 	Juinj 	P'i 	Annóa 	 No 

millions of dollars - millions de dollars 

S 
C: 

. 

4001.2 3,995.0 3,905.2 4,340.1 3,988.2 4,064.0 

277.3 277.4 288.3 310.5 302.7 302.1 

1,015.8 993.1 974.7 972.7 975.6 960.6 

156.0 152.6 134.2 125.4 136.5 144.8 

156.4 139.3 114.0 123.0 143.5 147.2 

330.6 341.5 304.3 322.4 319.4 337.1 

390.3 387.8 379.6 338.5 327.6 332.7 

722.4 732.9 698.6 725.0 674.6 632.6 

193.2 192.8 197.3 200.0 201.8 182.5 

3,373.2 3,427.9 39474.1 3,777.4 4059.8 49067.4 

1,232.3 1,219.5 1,301.1 1,311.7 1,237.9 1,195.9 

936.2 904.1 893.5 968.9 994.4 989.3 

1,806.8 1,678.9 19621.5 1,586.2 1,598.1 19648.2 

5?.5 546.1 554.0 564.0 592.9 625.3 

1.4 427.6 427.3 433.6 423.2 423.8 

812.7 810.2 855.4 955.8 859.0 849.7 

Groups de c.rc. Canada 

Sup.rmarches d.lim.nt.tion at 	 1 
áp ice rIce 

lou. ise outres m.g.sins 	 2 
dalimentetion 

Pharmacies at magasins de msdicam.nt 3 
br.v.tes 

Pgasins da chaussures 	 4 

Pgasins do vitements pour home.. 	S 

lisgasins da vatam.nts pour dames 	6 

Autres magasins d. vitam.nts 	7 

tgasins de meubi.s at dappareils 	8 
managers 

lisgasins daccessoires d.meublam.nt 9 

Concessionnair.s d. vUhicul.. 	10 
automobiles at ricr..tifs 

Stations-service 	 11 

l.gasins de piec.s at dscc.ssoir.s 12 
pour automobil.& at services 

gasins de merchandises divers.. 	13 

Autras m.gasins do produits sami- 	14 
durable. 

Autr.s magasins do produit. durable. 15 

Autr.s lagasins do v.nts su detail 16 

19,999.9 

1,311.1 

4,869.7 

626.1 

612.7 

1,350.3 

1,460.5 

3,060.6 

842.9 

19,333.8 

5,546.2 

4,556.0 

7,422.8 

2,434.9 

1,914.7 

3,668.6 

16,425.4 16,226.9 16,123.1 17,055.1 16,835.1 16,903.2 79,010.8 I Total, •nsmeble d.c •agasios 	17 

1,280.8 

320.3 

2,497.1 

1,907.4 

19,683.5 

28,864.4 

2,666.9 

2,366.9 

8,363.5 

10,809.8 

72.4 

177.9 

	

281.7 	271.8 	286.1 	300.9 	286.5 	278.3 

	

70.3 	71.7 	79.4 	85.0 	76.1 	71.6 

	

537.5 	538.3 	543.5 	574.5 	566.2 	555.3 

	

427.2 	417.8 	425.6 	452.1 	435.2 	424.5 

	

4,032.6 	3,966.3 	3,950.1 	4,258.2 	4,196.3 	4,309.3 

	

6419.5 	59968.7 	59799.6 	69154.4 	69148.2 	6,203.0 

	

576.6 	555.2 	549.9 	571.8 	563.9 	568.6 

	

490.4 	473.2 	477.7 	494.2 	490.3 	488.0 

	

19710.9 	1,680.7 	19706.8 	19777.4 	1,756.0 	1,742.7 

	

29225.9 	2,231.2 	2,250.8 	2,328.2 	2,260.4 	2,209.5 

	

16.9 	17.1 	19.1 	21.7 	19.9 	18.1 

	

35.9 	35.0 	34.6 	36.9 	36.1 	34.3  

Rég ions 

T.rr.-N.uv. 	 18 

fl.-du-Princ.-dou.rd 	 19 

Nouv.11.-Ecoss. 	 20 

Nouv.su-Brunswick 	 21 

Quábec 	 22 

Ontario 	 23 

Pnitobe 	 24 

Saskatchewan 	 2 

Alberta 	 26 

Colothis-Britanniqu. 	 27 

Yukon 	 28 

T.rrj+o ire. du Nord-Ou.st 	 29 

S 
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TABLE 7. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventas 

May April 	March February Year-to-date 
1994 1994 	1994 1994 1994 
Mal Avril 	Mars Fóvrier Cumulatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 86.6 85.2 	81.5 65.5 387.5 

Prince Edward Island 22.5 20.3 	19.3 16.0 95.6 

Nova Scotia 150.5 147.9 	145.2 119.5 688.0 

New Brunswick 130.8 119.6 	114.4 95.1 556.3 

Quebuc 1,418.9 1,312.7 	1,185.6 942.9 5,864.9 

Ontario 2,066.4 1,965.5 	1,879.2 1,563.8 9,078.8 

Manitoba 183.9 176.7 	173.0 136.3 809.5 

Saskatchewan 174.8 174.7 	162.4 129.9 781.9 

Alberta 576.0 558.8 	539.7 447.3 2,599.6 

British Colui,,i. 801.3 774.3 	762.7 625.5 3,617.3 

Yukon 4.7 5.0 	4.2 3.6 21.0 

Northwest Territories 21.2 20.8 	19.4 16.7 94.8 

Total 5,637.6 5 1361.5 	5,086.4 4 1 162.1 24 1595.2 

TABLE U. Departoent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estimates) 

May AprilI March 	February 	January Decether Nov.,,ther 
1994 19941 1994 	1994 	1994 1993 1993 
Mai Avrill Mars 	Février 	Janvier Dcathre Noveithre 

millions of dollars - millions do dollars 

Regions 

Newfoundland 86.6 85.2 81.5 	65.5 	68.6 161.3 125.4 

Prince Edward Island 22.5 20.3 19.3 	16.0 	17.5 38.3 26.4 

Nova Scotia 150.5 147.9 145.2 	119.5 	124.9 284.5 206.5 

New Brunswick 13018 119.6 114.4 	95.1 	96.4 209.8 156.6 

Quebec 1,418.9 1,312.7 	1,185.6 942.9 	1,004.9 1,859.1 1,367.7 

Ontario 2,066.4 1,965.5 	13879.2 1,563.8 	1,603.9 3,491.9 2,358.6 

Manitoba 183.9 176.7 173.0 	136.3 	139.6 303.4 211.6 

Saskatchewan 174.8 174.7 162.4 	129.9 	140.2 270.2 191.8 

Alberta 576.0 558.8 539.7 	447.3 	477.9 982.7 674.5 

British Colusthia 801.3 774.3 762.7 	625.5 	653.6 11321.0 884.0 

Yukon 4.7 5.0 4.2 	3.6 	3.5 7.1 5.4 

Northwest Territories 21.2 20.8 19.4 	16.7 	16.7 26.1 20.3 

Total 5,637.6 5,361.5 	5,086.4 	4,162.1 	4,347.6 8,955.3 6,228.7 

Retail Trade, 	May 1994 Commerce de detail, mai 1994 
StatisUcs Canada - Cat. NO. 63005 - 	 - 

26  statistique Canada - n' 63-005 au catalogue 



. 

TALFAU 7. Ventes de aarohandisas genre grand aagasin, non-dêsaisonnalisdes, salon l.a region 
(pCriodes oourantss) 

Change from pr.vious year 

Variation par rspport I lannI. pricid.nt. 

May 	*priil 	H.rch 	Februaryl 	Year-to-date 
1994 	19941 	1994 	19941 	1994 
Hal 	AvrilI 	Mars 	Fivrierl 	Cunjiatif 

Per cani - pourcaniage 

Req ions 

1.0 -1.7 6.0 1.3 

6.7 0.3 12.7 4.3 

-0.7 -2.2 11.2 3.1 

9.9 4.1 11.9 9.2 

5.9 2.8 10.7 3.9 

3.0 0.8 6.3 2.7 

0.8 0.4 7.9 3.6 

9.0 13.0 7.2 3.5 

-2.7 -2.8 4.7 0.9 

6.6 11.8 12.6 10.8 

-6.6 4.3 3.4 0.1 

9.8 11.8 22.7 15.8 

3.7 2.7 8.5 4.1 

~ 0 

1.8 Terre-Neuve 

7.3 1l.-du-Princ.-Edouard 

2.2 Nouvell.-Eco.s. 

8.0 Nouveau-Brunswick 

5.4 Quibec 

1.7 Ontario 

2.7 Manitoba 

7.6 Saskatchewan 

-0.2 Alberta 

10.1 Coloth i.-Britsnniqu. 

0.1 Yukon 

14.3 T.rritoir.s du Nord-Ousst 

4.0 Total 

TAULEAU B. Vents de •archandises genre grand .agasin, non-dCsaisunnalisCes, scion ia region 
(estications hutoriques) 

October S.pt..thsr August July June Hey Year 
1993 1993 1993 1993 1993 1993 1994 

Octobr. S.pt.uthr. AoQt Juill.t Juin Hal Annae 

millions of dollars - millions de dollars 

Regions 

387.5 

95.6 

688.0 

556.3 

5,864.9 

9,078.8 

809.5 

781.9 

2,599.6 

3,617.3 

21.0 

94.8 

98.6 90.9 94.8 91.1 87.9 85.8 

23.1 23.4 25.6 25.6 22.9 21.1 

171.8 160.0 159.4 156.7 153.8 151.6 

133.1 126.1 120.7 121.2 121.3 118.9 

19354.1 1,322.7 1,275,0 1,313.8 1,302.3 1,3393 

22128.0 29132.3 19981.1 1088.7 2,009.5 2,006.9 

190.0 181.0 181.2 173.1 177.9 182.4 

170.1 156.8 163.2 155.5 160.7 160.4 

606.0 590.9 609.5 585.9 592.4 591.8 

793.0 784.5 771.0 753.8 739.6 751.9 

5.2 5.2 6.2 6.4 5.5 5.1 

19.5 18.8 17.9 18.9 19.2 19.3 

Terre-Mauve 

fte-du-Princ.-Edou.rd 

Nouv.11.-Ecosse 

Nouveau-Brunswick 

Quebec 

Ontario 

Han I toba 

Saskatchewan 

Alberta 

Coloth is-Br it.nniqua 

Yukon 

Territojr.s du Nord -Ouest 

. 

	

5,692.5 5,592.7 5,405.6 5,390.7 5,393.1 5,434.7 24,595.2 Total 
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TABLE 9. Retail Trade, Canada, Current and Constant (1986) Dollar Estimates 

Unadjusted  
Non dósaisonnalisé 

	

Price index Current dollars 	Year/year 	Constant 1986 	Year/year 

	

per cent 	dollars 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Vari.tion an 

	

courants 	pourcentage 	constants 	pourc.nta90 

	

pour lannee 	1986 	pour lannea 

millions of dollars 

1992: 

January 113.7 12,903.2 3.7 11 7 350.6 5.1 
February 113.3 12,582.3 4.7 11009.4 5.5 
March 113.5 13,930.0 -1.5 12,272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 
May 113.9 16,268.7 -3.0 14,287.1 -3.2 
June 114.1 16,164.3 1.8 149161.8 2.0 

July 114.5 16,139.1 3.6 14000.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
Ssp*eiithur 113.7 15,365.9 4.9 13,513.7 5.0 

October 113.5 169156.8 5.7 14,232.3 5.3 
Novether 114.5 15,711.3 -1.6 13,726.3 -2.4 
Dacanthar 114,6 19,181.1 6.7 16,744.2 5.4 

Year 113.9 185,049.2 2.1 162,395.7 2.0 

1993: 

January 116.2 13,454,5 4.3 11 1581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 115.7 142868.2 6.7 12,849.0 4.7 

April 115.3 169270.5 6.7 14,113.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115,7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5,7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
Sep±ether 115.6 16,226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Novepther 116.1 16,686.3 6.2 14,375.3 4,7 
Dece,ither 116.0 20,285,8 5.8 17,488.2 4,4 

Year 115.8 193,815.0 4.7 167,389.4 3.1 

1994: 

January 116.5 13,786.8 2,5 11,830,6 2.2 
February 116.2 13,529.4 6.7 11,643.1 6.7 
March 115.6 16,520.7 11.1 149292.8 11.2 

April 115.7 179114.2 5.2 14,798.0 4.8 
May 115.7 189059.8 6.8 15,604.0 6.7 
June 

July 
August 
Septeather 

October 
Nov.uther 
D.c..ther 

Year 

1 Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an 1nlici* price index, 
the seasonally adjusted current dollar estimate. For more details, see the Appendices II and IV in the most 
recent February issue of this publication. 
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TABLEAU 9. Coerce de detail, Canada, •sti.atjans an dollars cou rants at constants (1986) 

Seasonally adjusted 
DIciisonnalisi • 

Pric. Index Current Dollars 	Month/month Constant 1986 Month/month 
per cent dollars' per cent 

change change 

Indic* d.c prix Dollars 	Variation an Dollars Variation an 
courants 	pourcentage constants pourc.ntag. 

pour Is mois 1986 1  pour 1. mois 

millions d. dollars 

1992: 

113.8 15,077.9 	-0.4 13,251.6 -0.2 Janvi.r 
113.3 15,141.6 	0.4 13,359.3 0.8 Fivri.r 
113.8 15,173.8 	0.2 13,329.5 -0.2 PIurs 

114.2 15,330.8 	1.0 13,427.0 0.7 Avril 
114.3 15,231.6 	-0.6 13,330.1 -0.7 Mai 
114.5 15,449.6 	1.4 13,497.0 1.3 Juin 

114.6 15,427.2 	-0.1 13,467.0 -0.2 Juillet 
114.7 15,481.8 	0.4 13,494.2 0.2 AoGt 
114.8 15,584.6 	0.7 13,577.8 0.6 S.pt.ithre 

114.7 15,689.9 	0.7 13,684.2 0.8 Octobre 
115.3 15,678.1 	-0.1 139598.0 -0.6 Noveñr. 
115.6 15,782.2 	0.7 13,647.3 0.4 Dácethru 

114.5 	185,049.2 
	

161,663.0 
	

Annéc 

1993: 

115.7 15,956.8 1.1 13,791.7 1.1 Janvier 
115.7 151812.3 -0.9 13,662.8 -0.9 Fávrier 
115.4 • 	

115.3 

15,932.9 0.8 13,800.9 1.0 Mars 

16,046.4 0.7 13,913.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 Mai 
115.7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 13,993.0 0.9 Juillet 
115.9 162274.3 0.6 14,043.1 0.4 AoOk 
116.3 16,306.3 0.2 14026.4 -0.1 S.pteir. 

116.3 16,285.2 -0.1 13,997.8 -0.2 Octobre 
116.5 162439.1 0.9 14,116.8 0.9 Novautre 
116.3 16,533.9 0.6 14,212.8 0.7 Dácacthr. 

115.9 193,852.4 ... 167,305.1 ... Anne. 

1994: 

115.9 16,699.6 1.0 14,409.1 1.4 Janvi.r 
115.7 16,908.1 1.2 149609.1 1.4 F.vra.r 
115.1 17,253.7 2.0 14,984.5 2.6 Mars 

115.3 16,956.7 -1.7 14,702.1 -1.9 Avril 
115.5 17,134.2 1.0 14,830.3 0.9 Mai 

Ju in 

Juillet 
Aoük 

Sap teuthr. 

Octobr. 
Novanthr. 
Dec.cre 

Anne. 

S 	I La désaisonnalisation des estimotions an dollars constants (1986) s'obtient an dégonflant avec un indice 
i,,,iicjt., icc donnáes dIsaisonnalisóes an dollars courants. Pour plus da dItails, consulter 1cc 
appendic.s II at IV dans 1s numéro d. févri.r 1s plus r6cenk de cett. publication. 
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APPENDIX I 
	

APPENDICE I 

Definitions 

letafl Trade, for (hin purpose of this pub-
lication, is defined as 'the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
storel in which the principal activity is the 
sale of merchandis, and related services to 
the g.n.ral public, for household or personal 
consumption". Ratail trade estimates do not 
include any form of direct selling which 
bypasses the r.*ail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales mede by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of now and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use lot retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)I collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, date prior to 1991 are not strictly 
comparabla with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trada Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

Definitions 

Casnorce de detail signifie, pour les be-
soins de In prIsent. publication, "l'ens.mble 
des ventes faites per des points de vents au 
dótail". 

Un point de vente au detail, suivant In 
dófinition de Statistiqua Canada, eat un local 
d'affaires lhabitualloment un magesin) dont 
I'activitd principals not Is vente de merchan-
dises at de services connaxes mu grand public 
pour 1s consommation ménagere ou personnelle. 
1.s estimations relatives au commerce de 
detail no prennent pas an compte las ventes 
directes, c'est-i-djre les venLes qui ne sont 
pea faites par l'intarm.diaire d'un point de 
vents au detail, par exemple las ventes direc-
Las per dCmarchag., les ventes par distribu-
teur automatique, les ventes de journaux ou do 
revues faites directement par lea imprimeurs 
ct edi+eurs, at les ventes faites par lea cer-
des du livre at lea clubs de disques. Il n'y 
a qu'una exception: les ventes des grands 
magasins faites par Is post, ou par catalogue, 
qui sont classC.s dana In cat.gori. des 'maga-
sins de marchendises diverses". En outre, 1s 
commerce da detail no compr.nd pas lea ventes 
au detail des unitCs auxiliaires (par exemple, 
entrepôts, sieges sociaux, etc.), ni lea 
vantes des entrepreneurs dont l'activits prin-
cipale no rel.ve pas du commerce de detail, ni 
les operations de detail antre particuliers. 

Les ventes nettas tDtales comprennent lea 
ventes de merchandises neuves at d'occasion at 
les recettas provenant de reparations, de 
location de materiel, de Is vents de rapes at 
dautras ackivitis de services, .oins Is ye-
leur des rendus Imarchandises retournees), las 
ajustements at las rabais. Les ventes totales 
nettes comprennent également In valeur des 
reprises, lea commissions sur Is vents de mer-
chandises .ppartenant I •utrui (y compris las 
commissions touchCes pour In vents de billets 
de loterie( at 1. valeur (mu detail) des mer-
chandises prClevees par Is propristaire pour 
son usage personnel. On no prend pas an compte 
las recettes hors exploitation, las recouvre-
ments de mauvaises creances at les taxes de 
yenta (taxe de vent, provincial* at In taxin 
sur les produits at les services (TPS)P 
perçues pour le compte d'un organisme public. 
Les donnóes sur l.s ventes ant.rieures a jan-
vier 1991 incluent Is taxe de yenta f.d.rale 
(TVF). DCi I ca changement dens las taxes in-
directes, las donnóes avant 1991 no sont pas 
tout a fait comparables avec celles des annCes 
subsIquentes. Pour l.a utilisateurs intiressCs 
a calculer des donnies comparables, une ati-
mation du montant de In TVF inclus dans lea 
ventes au detail pour 1990 est disponible pour 
Is Canada de Is section du commerce de detail. 
Cette estimation nest pas suffisamment fiable 
pour permettrs des ajustements au niv.au 
provincial. 
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Deparent store type •erchandice (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: sup.rmark.ts and grocery 
storss; all other food stores; r.cr.ational 
and motor vehicla dealers; gasoline service 
stations; automotiv, parts, accassorias 
and services; and all other retail stores 
(includes liquor, win, and beer stores and 
retail stores, n.e.c.). 

Las .archandises du genre de cells vendues 
dans las grands •aqasins (MGGM) correspondent 
au total du commerce de detail coins las grou-
P.S de commerce suivants: l.a suparmarchés 
dalimentation at las ópicarias; tous las au-
tras magasins dalimentation; lea concession-
nairss do vóhicules automobilas at rócróatifs; 
lea atatiens-sarvice; l.a magasins de pièces 
at daccessoires pour véhicules automobiles at 
services; at las aukres nagasins de vents au 
detail (comprand l.s magasins de spiri+u.ux, 
da vii, at de biôra at lea magasins da yenta 
au detail, n.c.a.). 

. 

S 

. 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery ator.s (except supermerkets) 

020 All Other Food Stores 

6013 Bakery products stor.s 
6014 Candy and nut stores 
6015 Fruit and v.getabla stores 
6016 Most markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Menlo Clothing Stores 

6121 Mans clothing stores 

040 Wo.en's Clothing Stores 

6131 Ploman's clothing stores 

070 Other Clothing Stores 

6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Hous.hold furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covaring stores 
6232 Orapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers  

6323 Motorcycle and snowmobile daal.rs 

6329 Other recreational vehicle dealers 

Reta Trade. May 1994 
Statistics Canada - Cat. No. 63-005  

APPENDICE II 

COUVERTURE DES GROUPES DE C8(ERCE 

010 Super.archs d'eli.entation at 6picarias 

6011 5upormarchis dalimentation 
6012 Epicaries (sauf lee superumrch.$) 

020 Tous lee autras .agasins dalimontation 

6013 Boulangeri.s-pities.rias 
6014 Confiserias at magasins da noix 
6015 Magasins de fruits at legumes 
6016 Marches de viande 
6019 Autres ma.sins dalimantation 

spicialises, n.c.a. 

030 pharmacies at megasins do mildicaments 
brevetés 

6031 Pharmacies 
6032 Megasins de medicamante brevetes at de 

produits de toile++e 

040 Nagas Ins do chaussures 

6111 Magasins de chaussures 

050 Magasins do v8te.ents pour hoes 

6121 Magasins de vC*ements pour homeas 

040 Nagasins de vEtements pour dames 

6131 Magasins de vetements pour dames 

070 Autres .agasins de vêtements 

6141 Magasins de vCtaments pour anfents 
6142 Magasins do fourrures 
6149 Autres megasins de vetements, n.c.a. 
6151 Magasins de tissue at de files 

080 Nagasins do •eubles at d'apparails 
.ênagers 

6211 Magasins do moubles de maison 
(avac appareils managers at accessoires 
d ameubl.ement) 

6212 Magasins da meubles do meison 
(sans appareile managers ni accessoiras 
dameublement) 

6213 Ateliers de reparation do meubles 
6221 Megaeinsdappar.ils minagers, de posfes 

da télévision at do radio at d.ppar.ils 
stCréophoriiques 

6222 Magasins da posi.s de télCvision at de 
radio at dapparsils stereophonaqu:s

t 

 
6223 Ateli.rs de reparation dappareile 

managers, da post.s de tólévision 	de 
radio at dappareils stCrCophoniques 

090 Hagasins d'accessoires d'ameublesent 

6231 Magasins de r.vétemante de col 
6232 Magasine do fantures 
6239 Autree uogasins daccessoires damaublement 

100 Conoeseionnaires do véhicules automobiles 
at rcréatifs 

6311 Conceesionnairas dautomobiles neuves 
6312 Conc.ssionnaires dau*omobil.s doccasion 
6321 Harchands do roulottee motorisuas at da 

roulottes do vyage 
6322 Morchands do ba

o
teaux, da moteurs hors- 

bord at dacassoires pour bateaux 
6323 Merchands da motocyclattas at do 

motone iges 
6329 Autree merchands do vihicules do loisir 

Commerce de detail, mai 1994 
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110 Gasoline Service Stations 110 	Stations-service 

6331 Gasoline service stations 6331 Stations-service 

120 Autcuotive Parts, Accessories and 120 	Magasins de pièces et d'accessoires pour 
Services vèhicules automobiles et services 

6341 Home and auto supply stores 6341 Megasins de fournituros pour is meison at 
pour lautomobile 

6342 Tire, battery, parts and accessories 6342 Megasins de pneus, daccuuslateurs, de 
stores pieces at daccessoires 

6351 Garages (general repairs) 6351 Garages (repar.tions generales) 
6352 Paint and body repair shops 6352 ALeliers do peinture at de carosserie 
6353 Muffler replacement shops 6353 ALeliers do ro,lacemen* de silsncieux 

6354 Motor vehicle glass replacement shops 6354 Ateliers de renlacoment do glacos pour 
vehicules automobiles 

6355 Motor vehicle transmission repair and 6355 Ateliers do reparation at de 
replacement shops reivlaceinent do boites de vitesse do 

vIhicules automobiles  
6359 Other motor vehicl, repair shops 6359 Autres .teliers do reparation de 

vahicuies automobiles 
6391 
6399 

Car washes 
Other motor vehicle services, n.e.c. 

6391 	Lave-.autos - 	 - 

6399 Autres services pour vehicules 
automobiles, n.c.a. 

130 General Merchandise Stores 130 	Magasins de •archandises diverses 

6411 Department stores 6411 Magasins a rayons 
6412 General stores 6412 Magasins generaux 
6413 Other general merchandise stores 6413 Autres megasins do merchandises divorces 

de (variety and general merchandise stores) (bazers ct magasins 	merchandises 
diverses) 

160 Other Se.i-Durable Goods Stores 160 	Autres •agasins de produits se.i-dur.bles 

6511 Book and stationery stores 6511 Librairies at papeteries 
6521 Florist shops 6521 Fleuristes 
6522 Lawn and garden centres 6522 Centres de 	ardinage 
6531 Hardware stores 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 Magasins do peinture, de vitro at de 

papier peint 
6581 Toy and hobby stores 6581 Magasins do jouots at darticles do 

loisir 
6582 Gift, novelty and souvenir stores 6582 Magasins do cadeaux, derticles de 

fantaisie at de souvenirs 

150 Other Durable Goods Stores 150 	Autres •agasins do produits durables 

6541 Sporting goods stores 6541 Magasins darkicles de sport 
6542 Bicycle shops 6542 Magasins dobicyclettes 
6551 Musical instrument stores 6551 Magasins d instruments do eusique 
6552 Record and tape stores 6552 Magasins do disques at do bandos 

IMgne± iquos 
6561 Jowollory stores 6561 Bijouteries 
6562 Watch and jewellery repair shops 6562 At.eliers do reparation de montros at is 

bijoux 
6571 Camera and photographic supply stores 6571 Magasins d'appereils at de founituros 

photographiques 

160 Other Retail Stores 160 	Autres .agasins de vents cu detail 

6021 Liquor stores 6021 Magasins do spiritueux 
6022 Wine stores 6022 Magasins do van 
6023 Beer stores 6023 Magasins do bier. 
6591 Second-hand merchandise stores, n.e.c. 6591 Magasins do merchandises doccasion, 

6592 Opticians 	shops 
n.c.a. 

6592 Opticions 
6593 Art galleries and artists' supply stores 6593 Calories d'art at magasins do 

fournitures pour artistes 
6594 Luggage and leather goods stores 6594 Magasins do bagagos at do maroquinerie 
6595 Monument and Louthstone dealers 6595 Magasins do monuments funCraires at do 

pierros touthalos 
6596 Pet stores 6596 Magasins d'animaux do maison 
6597 Coin and stare, dealers 6597 Marchands do pieces do monnaio at do 

tiuithres 
6598 Mobile home dealers 6598 Ilarchands do maisons mobiles  
6599 Other retail stores, n.e.c. 6599 Autres magasins do vente •u deteil, 

n.c.a. 

. 
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Canada challenges the imagination. Imagine a country 
where Newfoundlanders live closer to Africans than 
they do to fellow Canadians in British Columbia. Or a 
country with an island that has a glacier bigger than 
Ireland. imagine a country with two million lakes, and 
the world's longest coastline - but that shores a border 
with only one notion. 

Statistics Canada has created the 54th edition of 
Canada: A Portrait as a celebration of our great 
nation. Drawn from Statistics Conr"1 -" 
rich palette of national data, it pa 
a picture of where we are socially 
economically, culturally and 
politically. 

Over 60 unique and beautiful 
photographs combined with lively 
text, provide a close-up look at th 
Canada of today.  

Experience this land's remarkable 
natural regions and diverse human 
landscape through six chapters 
entitled: This Land, 
The People, The Sociely, 
Arts and Leisure, 
The Economy, and 
Canada in the World. 

Eminent Canadians such as astronaut Roberta Bondar, 
former hockey star Jean Bélivecu, and writer 
W.O. Mitchell have contributed their personal 
visions of Canada. 

Canada: A Portrait is a beautiful illustration of the 
Canada of today. 

Presented in a 30 cm X 23 cm (12 114" X 9") Format, 
prestige hardcover, with over 200 pages, Canada: 
A Portrait (Catalogue No. 1 1-403E) is available 
in Canada for $38.00 plus GST, US $41 .95 in the 
United States, and US $48.95 in other countries. 

To order write Statistics Canada, Publications 
Sales, Ottawa, Ontario, K1A 0T6 or contact the 
nearest Statistics Canada Regional Reference Centre 
listed in this publication. For Faster ordering call toil- 
free 1-800-267-6677 and use your VISA and 
MasterCard or fax your order to (613) 951-1584. 

Le Canada est un pays qui défie l'imagination. 
lmaginez un pays oü les Terre-Neuviens vivent plus près 
des Africains que de leurs compatriotes de Ia Colombie-
Britannique. Un pays o6 se trouve une lie sur laquelle 
s'étend un glacier plus grand que l'lrlande, lmaginez un 
pays qui compte 2 millions de lacs et le plus long littoral 
du monde, et pourtant un seul voisin. 
Statistique Canada a créé Ia 54e  edition d'Un 
portrait du Canada pour célébrer Ia grandeur de 

notre pays. C'est a partir du riche even- 
toil de données nationales de Statistique 

Canada que i'on a brossé ce 
tableau de notre situation sociale, 
économique, culturelle et politique. 
Plus de 60 magnifiques photos, 
moriées a un texte vivant, offrent 
une vision claire et détaillée de ce 
qu'est le Canada d'auourd'hui. 

• Découvrez les splendides regions 
naturelles de ce pays, de méme que 

son paysoge humoin des plus diversifies, 
a travers six chapitres intitulés 
Le territoire, La population, 
La société, Les arts et les loisirs, 

L'économie et Le Canada dons le monde. 

D'éminents Canadiens, tels Roberto Bondar, astronoute, 
Jean Béliveau, ancienne vedette de hockey, et 
W.O. Mitchell, écrivain, y font part de leur vision 
personnelle du Canada. 

Un portrait du Canada... un magnifique ouvrage 
de collection qui décrit admirablement bien le Canada 
d'aujourd'hui. 
Présenté dons un format de 30 cm sur 23 cm 
(12,25 poX 9 pa), dans une couverture rigide de luxe 
et en plus de 200 pages, Un portrait du Canada 
(N° 11-403 F au catalogue) coUte 38 $ plus TPS Cu 
Canada, 41,95 $ US aux Etats-Unis et 48,95 $ US 
dons les autres pays. 

Pour commander, écrivez a Statislique Canada, Vente 
des publkations, Ottawa (Ontario), K 1 A 0T6 ou 
communiquez ovec le Centre regional de consultation de 
Stafishque Canada le plus proche. La liste figure dans Ia 
pubIicaon. Pour commander plus rapidement, composez 
sans frais le 1-800-267-6677 et utilisez votre carte VISA 
ou MasterCard ou télècopiez votre commande au 
(613) 951-1584. 



THE 1994 CANADA 
YEAR BOOK 

Your indispensable and 
comprehensive reference 
source on Canada 
For essential information on 
Canada, turn to the Canada Year 
Book. An invaluable resource, the 

V L'ANNUAIRE DU 
CANADA 1994 r 

Un ouvrage corn p/ct et 
indispensable sur le Canada 

Pour obtenir des renseignements 
essentiels sur le Canada, consultez 

I'Annuaire du Canada. Inestimable 
source d'information, l'édition de 

1994 edition is beautifully designed in 
an inviting and easy-to-read format. 

The 1994 Canada Year Book examines 
recent events, changes and trends in great 
detail. Organized carefully into 22 chapters, 
it answers questions on virtually every topic 
from geography through health to banking. 

This edition features: 

Over 700 crisply written pages packed with eye-opening 
information on life in Canada - from social, economic, 
cultural and demographic perspectives 

250 concise tables plus 63 charts and graphs that put 
statistical information into focus 

Stunning photographs capturing distinctively Canadian 
scenes by some of this country's finest photographers 

Fascinating short feature articles covering everything from 
archaeology to white collar trends 

Trusted for over 125 years by students, teachers, rese,rchcrs, 
librarians and business people, the Canada Year Book is the  
reference source to consult firt on all aspects of Canada. 

An enduring addition to any home or office library! 

ORDER YOUR COPY OF CANADA YEAR BOOK TODAY. 

Available in separate English and French editions, the 1994 Canada 
Year Book (Catalogue No. 1 1-402E) is $59.95 plus $5.05 shipping 
and handling in Canada, US $72 in the United States, and US $84 in 
other countries. 

To order, write to: Statistics Canada, Marketing Division. Sales and 
Service, Ottawa, Ontario KIA 0Th, or contact the nearest Statistics 
Canada Regional Reference Centre listed in this publication. 

If more convenient, fax vour order to 1-613-951-1584 or call toll-free 
1-800-267-6677 and charge it to your VISA or MasterCard. 

1994 est un ouvrage d'une 
presentation très soignée, 

attrayant et facile a lire. 

WVL'Annua ire dn Canada 1994 étudie en 
profondeur les événements, les tendances et les 

changements récents. Divisé en 22 chapitres, il répond a vos 
questions sur presque tous les sujets, depuis Ia géographie 
jusqu'à la sante et Ia banque. 

Voici ce que vous trouverez dans I'édition de 1994: 
Plus de 700 pages écrites dans un style vif et pleines de 
renseignements intéressants sur les dimensions sociales, 
économiques, culturelles et démographiques de Ia vie 
canadienne 

250 tableaux concis et 63 graphiques et diagrammes qui 
permettent de mettre en perspective l'information statistiju 

Remarquables photographies de paysages typiquement 
canadiens par certains des photographes canadiens les plus 
illustres 

Courts articles fascinants sur des sujets divers, depuis 
l'archeologie jusqu'à l'volution de Ia situation des cols blancs 

Ouvrage de référence de predilection des étudiants, des enseigriants, 
des chercheurs, des bibliothCcaires et des gens d'affaires, et Ce depuis 
plus de 125 ans, l'Annua ire du Canada est celui qu'il faut consulter 
en premier pour en savoir plus long sur tous les aspects du Canada. 

Un volume que vous voudrez conserver longtemps dans votre 
hibliothèque ou au bureau! 

COMMANDEZ DES AWOURD'NUI VOTRE EXEMPLAIRE DE 
L'ANNUAIRE DU CANADA 

Vous pouvez vous procurer Ia version trançaise ou anglaise de 
l'Annuaire du Canada 1994 (no 11402F au catalogue) au coüt de 
59,95 $ (suppkment de 5,05 $ pour les frais d'expddition et de 
manutention) au Canada, 72 $ US aux Etats-Unis et 84 $ US dans k's 
autres pays. 

Pour commander, écrivez a Statistique Canada, Division du 
marketing, Vente et service, Ottawa (Ontario) KIA 0Th, vu 
communiquez avec Ic centre de consultation de Statistiqut (anida 
Ic plus près (voir Ia liste qui figure dans Ia prCsente publication 

Si vous le préférez, tClëcopiez votre commande en signalant Ic 
1-613-951-1584 ou tcléphonez sans frais au 1-800-267-6677 et portez 
les frais a votre compte VISA ou MasterCard. 


