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Des données sous plusieurs formes... 

Statistique Canada diffuse lea données sous forms 
diverses. Outre las publications, des tota1isaticn 
habituelles at spéciales sont offertes. Les donnees 
soot disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms etT 
bandes magnétlgues. Des cartes at d'autres documents 
de référence géographiques mont disponibles pour cer-
tames sortes de donnes. L'acces direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue at le systame 
d'extraction de Statistigue Canada. 

Comment obtenir d'autres renseignements 

Toutes deaandes de renseignesents au sujet de cette 
publication ou de statistiques at services connexes 
dolvent itre adressées : 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	téléphone: 
(1-613-951-3551) Cu au centre de consultation de 
Statistique Canada a: 

HaIltax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1 -604-666-3691) 
WInnipeg 	(1-204-983-4020) 

Un service d'appel interurbain sans frais est offert, 
dana toutas las provinces at dans lam territoires, 
aux utilisateurs gui habitant a l'axtërieur des zones 
de cunication locale des centres rgionaux de con-
sultation. 

Terre-Neuve at Labrador, 
Nouvelle-Ecossa, Nouveau-Brunswick 
at Ile-du-Princ.-Edouard 	1-800-565-7192 

Quebec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	 1 -800-667-7164 
Manitoba 	 1-800-661-7828 
Sud de l'Alberta 	1-800-882-5616 
Alb.rta at Territoires du Nord-Ouest 	1-800-563-7828 
Colombie-Britannique at Yukon 	1-800-663-1551 

Appareils de tlécouniaations pour 

las malentendunts 	1-800-33-7629 

Comment commander les publications 
On peut me procurer cette publication at lea autres 
publications de Statistigue Canada auprès des agents 
autorisés at des autres librairies locales, par len-
tremise des bureaux locaux de Statistique Canada, ou 
an écrivant i Ia Division du marketing, ventes at 
Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Numéro du télécopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Hiéro sans train pour ccander 
seule.ent(Canada at (tats-Unis) 	1-800-247-77 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes Ctablies en 
matière de produits at de services statistiques, e 

diffusion d'information statistigue, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenjr une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus prés de chez 
vous. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canadas 
machine-readable database and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to! 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 	Telephone: 
(1-613-951-3551) or to the Statistics Canada 
reference centre in: 

Hal tax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton 	(1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
WInnipeg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 	1-800-565-7192 

Quebec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	1-800-667-7164 
Manitoba 	 1-800-661-7828 
Southern Alberta 	1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 	1-800-663-1551 

Telecci.unicatians Device for the 
Hearing I.pair.d 	1-800-33-729 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-800-27-77 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 



. 

mrmIV FALA 
Mall 

Ststics Canada 	 Statistique Canada 

Industry Division 	 Division de l'industrle 
Retail Trade Section 	 Section du commerce de detail 

Retail 	 Commerce 
Trade 	 de detail 
June 1994 	 Juin 1994 

C 

Published by authority of the Minister 
responsible for Statistics Canada 

© Minister of Industry, 
Science and Technology, 1994 

All rights reserved. No part of this publication 
may be reproduced, stored in a retrieval system 
or transmitted in any form or by any means, 
electronic, mechanical, photocopying, recording 
or otherwise without prior written permission 
from Licence Services, Marketing Division, 
Statistics Canada, Ottawa, Ontario, Canada 
KIA 0T6. 

S.pI.mb.r 1994 

Price: Canada: $20.00 per issue, 
$200.00 annually 

United States: US$24.00 per issue. 
US$240.00 annually 

Other Countries: US$28.00 per issue, 
US$280.00 annually 

Cutalogu. 63-005, Vol. 66, No. 6 

ISSN 0380-6146 

Ottawa  

Publication autorisée par ie nilnistre 
responsable de Statistique Canada 

©Ministre de Vlndustrie, des Sciences 
at de Ia Technologie, 1994 

bus droits réservés. II est interdit de reproduire 
ou de transmettre is contenu de Ia présente 
publication, sous quelque forme ou par quelque 
moyen que ce soit, enregistrernent sur support 
magnétique, reproduction éiectronique, 
mécanique, photographique, ou autre, ou de 
rernmagaslner dans un système de recouvrement 
saris l'autorisation écrite préalable des 
Services de concession des droits de licence, 
Division du marketing, Statistique Canada, 
Ottawa, Ontario, Canada l<IA 0T8. 

S.pt..br. 1994 

Prix: Canada: 20 $ l'exeniplaire, 
200 $ par année 

Etats-unis: 24 $ US l'exemplaire, 
240 $ US par année 

Autres pays: 28 $ US l'exemplasre, 
280 $ US par année 

Catalogue 63-005, vol. 66, no. 6 

ISSN 0380-6146 

Ottawa 

Note of Appreciation 
	

Note de reconnaissance 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada at la population, las entreprises, 
ls administrations canadiennes at les autres 
organismes. Sans cette collaboration at cette bonne 
volontC, ii serait impossible de produtre des 
statistiques précises at actuelles. 



SYMBOLS 	 S IGNES CONVENT ZONNELS 

The following symbols are used in this 	Les signes suivan*s son+ mmployes uniformément 
Sta*istics Canada publica*ion: 	dans cekte publication d. S*atistiqu. Canada: 

figures not available. 	 .. nombr.s indisponibl.s. 

figures not appropriate or not applicable. 	... nayan* pas lieu de figurer. 

- nil or zero. 	 - nient ou záro. 

-- amount too small to be expressed. 	-- nombres infim.s. 

x confidentiel to most s.cr.cy r.quir.aen*s 	x confidential an vartu des dispositions de In Loi 
of the Statistics Act. 	 sur Is s*a*is*iqu. relatives •u secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All currant and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other series are 
available to the public from 	Statistics 
Canadas computerized data bank CANSIM 
(Canadian Socio-Economic Infor.a*ion Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Smtistics Canada, 
Ottawa, K1A 0Z8 ( -telephone 613-951-8200), or 
the 	regional 	advisors at 	the Statistics 
Canada offices ]oca*.d across Canada. 

NOTA 

Las chiffres ayan* s -to arrondis. lea +o*aux no 
correspondent pea toujours. 

NOTE AU S*JJET BE CANS IN 

La banque de donnóes informa*isées de S*a*is*iqua 
Canada CANSTh (systime c.nadi.n d'informa*jon socio-
ócono.iqua) fourni* au public *ou*.s lea s*atistiques 
actuelles at his*oriques sur 1. Commerce da detail 
(metric. nos 2299, 2398-2417 at 2420), at sur de 
nombreuses au*res series, per 1e biais dun 
*srainal, d'imprimCs dordina*eur ou de supports 
ordinolinguss. Pour plus de renseign.men*s, 
sadresser au personnel de CANSIM de Is Division 
de Is diffusion, Sta*is*iqu. Canada, Ottawa, 
K1A 0Z8 (tClCphone 613-951-8200), ou aux conseillars 
rCgionaux d.s buraaux de S*a*is*ique Canada si*uos 
I travars 1. Canada. 

This publication was 	prepared undar 	the 	Ca**e publication a C+i rIdigI. sous 1e direction da: 
direction of: 

• G.M. Andrusiak, Director, Industry Division 	e G.M. Andrusiak, 	direc*.ur, 	Division 	de 
lindustri. 

• B. Ne..s, Assistant Director, Distributive 	• B. Neacs, 	directeur adjoin*, Sous - division des 
Trades Sub-division, Indus*ry Division 	commarces 	de 	distributions, 	Division 	de 

l'industria 

• I. Thériault, Chief, Retail Trade Section, 	• I. Thëriault, 	chef, Section 	du co..erce de 
Distributive Trades Sub-division, Industry 	detail, Sous-division des commarces de distri- 
Division 	 bu*ions, Division de lindus*rie 

• 	P. Desjardins, 	Senior Economist, Retail 	a 	P. Desard1ns, 	Econo.is*e principele, 	Section 
Trade Section, Distributive Trades Sub , 	du commerce de dó*ail, Sous-division des com- 
division, Indus*ry Division 	 across de dis+ribu*ions, Division de lindustrie 

The paper used in this publication meets the minimum 
	

Le papier utilisé dans Ia présente publication repond aux 
requirements of American National Standard for 	exigences minimales de l"American National Standard for 
Information Sciences - Permanence of Paper for 

	
Information Sciences' - 'Permanence of Paper for Printed 

Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 
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Note to users 

Users interested in acquiring further informa-
tion relating to the methodology, s.asonal 
adjustment and data reliability of this survey 
may consult the most recant February issue 
Icontaining revisions to the previous y..rI of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes auK utilisateurs 

L.s utilisateurs qui sont interessIs d'obtenir 
plus de renseignements concernant In mIthodo-
logic, Is desaisonnalisation at Is fiabililé 
des donness peuv.nt consult.r 1s numéro de 
fóvrier 1s plus recent de cette publication 
incluant les revisions de l'annCe prCcCdente) 

ou communiquez avec In section mensuelle du 
commerce ds ditch. 
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FAITS SAILLANTS 

Li 

Consumer spending on goods increased at a 
robust pace for a second consecutive month. 
S.asonally adjusted retail sal.s rose 1.2Z to 
$17.4 billion. This gain contrasts with a 
decline of 1.OZ in .mployment in the rstail 
trade ssctor after a 1,9Z increase in May. 

The s.l.s incr..s. in Juno was the seventh 
increase in sight months. The strength in June 
came from five sectors, accounting for almost 
70? of total sales, and was led by automotive 
and clothing retailers. This gain was wide-
spread among regions, as only Princ. 1iard 
Island and the territories reported lower 
sales in Jun.. 

From mid-1993 until the first quarter of 1994, 
total retail sales were led by the automotive, 
general merchandise and food sectors. In re-
cent months, the clothing sector has recorded 
strong increases and has also contributed to 
the growth of total retail sales. In contrast, 
after strong and steady growth up to February 
1994, sales by the general merchandise sector 
have levelled off. 

Auta.otive and clothing retailers led the 
strength 

of the five sectors reporting higher sales in 
Jun., the largest increase was in the automo-
tive sector, up 2.4Z to $6.3 billion following 
a 1.2% gain in Hey. All three components of 
the automotive sector recorded higher sales in 
Jun.. Sales by motor vehicle and recreational 
vehicle dealers rose 3.07 after a 2.1 
increase in May. The number of new motor vehi-
cles sold increased 4.37 in June and returned 
to levels not recorded since early in 1992. 
Sales by automotive parts, accessories and 
services outlets advanced 2.07, mostly offset-
ting a 2.3X decline in May. Gasoline service 
stations recorded higher sales in June for a 
second consecutive month. 

Las depenses an biens des consommataurs ont 
continua 	d'augmenter 	fortement 	pour 	un 
deuxiime mois consécutif. Las ventes dásaison-
nalisees du commerce de detail ont augment. de 
1.2Z pour atteindre $17.4 milliards. Ccci fait 
contraste avec une baisse de 1.OZ de lemploi 
dens le secteur du commerce apris une hausse 
de 1.9Z an mai. 

Laugmentation des v.ntes an juin est Is 
septième I survenir depuis las huit derniers 
mois. La vigueur des ventes provierit de cinq 
secteurs - r.pr.sentant environ 707 des ventes 
totales du commerce d. dtail - at cit aktri-
buable aux dótaillants de produits de l'auto-
mobile at du vItement. Ce gain est refl.t6 
dans toutes let regions a lexception de 
lil.-du-Princ.-Edouard at des t.rritoir.s 
enregistrant des ventes plus faibles an juin. 

Les ventes totales du commerce de detail sont 
at+ribuebles aux secteurs de lautomobile, des 
magasins de merchandises diverses at des au-
ments de Is mi-1993 jusqu'au premier trimestra 
de 1994. Au cours des derniers mois, 1s 
secteur du vStam.nt a .nregistró des augmenta-
tions importantes at a aussi contribuó I In 
croissance du commerce de dótail total. 
Faisant contrast., les ventes du secteur des 
marchandises diversas an sont stabilis.es 
après une forte at 	constants 	croissance 
jusquen fóvrier 1994. 

Influence A 22 hausse des détaillants de 
produits de 1 'automobile at du vte.ent 

Des cinq secteurs qui ont enregistre Uns 
hausse do leurs ventes on juin, laugmentation 
Is plus importante provient du secteur de 
lautomobile (an hausse de 2.4Z a $6.3 mil-
herds faisant suite i Une hausse de 1.2Z on 
mail. L.s trois composantes du secteur do 
lautomobile déclarent une augmentation da 
l.urs ventes an juin. Les ventes des vhicules 
automobiles at récróatifs ont augmenté de 3.0Z 
aprIs un gain de 2.1% an mci (les ventes da 
véhicules neufs, an nombre dunités, augmen-
tent de 4.3Z on juin at est comparable aux 
niv.aux declares an dCbut dannCe 19921. Les 
v.ntes des magasins de pièces at daccessoires 
pour vohicules automobiles at services augmen-
tent de 2.OZ at contrebalance presque entière-
ment Is baisse de 2.3Z an mai. Lea stations-
service dCclarent des ventes plus ólevCes an 
juin pour un d.uxiIme mois consécutif. 



Spending in clothing stores increased 3.2Z in 
June, The largest monthly increase in The last 
two years. Sales by clothing stor.s have been 
demonstrating strength since the beginning of 
the year after declining during the last half 
of 1993. 

Three of the four components of the clothing 
sector increased in June: 	other clothing 
stores (+5.4Z}, women's clothing stores 
I+4.2Z1 and men's clothing stores (+1.5X). 
Pertly offsetting these gains was a 2.6Z sales 
decline by shoe stores after • strong S.O'i 
increase in May. 

Sales higher in most provinces 

From 1993 to the second quarter of 1994, 
retail sales in all provinces have been fluc-
tuating around a generally upward trend. In 
June all provinces, except Prince E'iard 
Island, reported higher sales, ranging from 
+0.4Z in British Columbia to +4.4Z in 
Manitoba. In Prince Eth..rd Island, sales 
declined 0.7Z offsetting a 0.7Z gain in May. 

Quarterly sales 

Total 	seasonally 	adjusted 	retail 	sales 
increased 1.5k in the second quarter of 1994. 
This gain was weaker than the 3.2Z increase 
during the first quarter of 1994, mostly due 
to lower sales in April. Of the six sectors 
reporting higher sales in the second quarter 
of 1994, clothing, furniture and automotive 
retailers were the main contributors to the 
growth. Only the general merchandise sector 
reported lower quarterly sales. 

Year-to -date 

Unadjusted cumulative retail sales for the 
first six months of 1994 totalled $97.6 bil-
lion, up 7.3X from the corresponding period 
in 1993. In May, cumulative sales were 6.4Z 
higher than in the same period of 1993. 

Las depenses dens las magasins de vtements 
augmentent de 3.2X an juin at représente 
l'augmenta+ion mensuelle la plus impor+anta 
depuis les deux dernieres annóes. Las ventes 
dec m.gasins de vetem.ntc ont dámontré une 
vigueur depuis 1& debut de l'snnCe apres 
avoir enregistre des baisses depuis In 
troisiôme *rim.stre de l'anne. précidente. 

Trois des quatres composantes 	hoes 	aux 
vetements ont augm.ntO an juiru: les autres 
mag.sins de vtemen+s (5.4Z), las magasins de 
vôtem.nts pour dames 14.2Z1 at las magasins de 
vêtem.nts pour hommss I1.5l. Ccc augment.-
lions ont etc partiellement contr.balancOes 
par un rephi de 2.6Z des v.ntes des magasins 
de chaussures •pres una, forte augmentation de 

an mai. 

Ventes plus fortes dams la .ajcrité des 
provinces 

Depuis 1993 jusqu'au premier trimestre de 
19949 las ventes du commerce de detail dens 
toutes las provinces ont fluctuO autour d'une 
t.ndance genéralement i 1. hausse. En juin, 
toutes les provinces, i l'exception de l'Ile-
du-Prince-Edouard, ont dCclarC des v.ntes plus 
ClevC.s s'Ochslonnant de +0.4Z an Colombie-
Britanniqu. i + 4.4Z •u Manitoba. Dens l'le-
du-Prjnce-Edouard, les ventes ont diminuC de 
0.7X contrebalang.nt 1s hausse de 0.7Z an mci. 

Ventes trinestrielles 

Les ventes 	totales 	desaisonnalise.s 	du 
commerce de dCt.il ao sont accrues d. 1.5X au 
cours du deuxiôme trimestre de 1994. Cette 
hausse .st plus faibie que Is taux do crois-. 
sance de 3.2Z observe au cours du premier tn-
mestr. de 1994, an grands partie an raison de 
la baisse des vent.a an avnil. Las dCteillants 
de vôtem.nts, de maublas at de produits de 
l'.utomobile cont las trois secteurs qui ont 
1s plus contribuC i cette croissence parmi les 
six qui ont dCclarC des v.nt.s plus elevó.s .0 

cours du deuxième trimestre de 1994. Seulement 
1s cecteur des merchandises diverses rappor-
tent des ventes trimestri.11es plus faibles. 

Ciu2ati4 

Lea 	ventes non-dásaisonnaljsees totalisent 
$97.6 milliards depuis Is debut de l'annee, an 
hausse de 7.3Z par rapport aux six premiers 
mois do l'annCe dernira. En mci, lea ventes 
cumulatives étaient do 6.4X plus él.vées qu' 
pareille date 1ann6e précédente. 

etaii Trade, june 1994 
Statistics Canada - Cat. No. 63-005 vi 	 Commerce de dètai;, jun 1994 

Statistique Canada - no 63-005 au catalogue 



Chart 1 	 Graphique 1 
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donnOes ulténeures. 

Chart 2 	 Graphique 2  

Retail Sales - Canada 	 Ventes au detail - Canada 
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Retail Sales Trends' - Canada, 	 Tendancesi des ventes au detail - Canada, 
By Major Group 	 par groupe principal 
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New Motor Vehicle Sales, Monthly, Ventes de vChicuies authoobilas neufs, 3-007 
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TASLE 1. RetaIl Sales, Seasonally Adjusted, by Trade Group and by Reqaon (Current Periods) 

Change from 
Sales previous month 

Year-to- 
Ventes date 

- 

Variation p. 	r. 
cu mois prócdent 

1994 

June May April March June May 
1994 1994 1994 1994 Cumulatif 1994 1994 
Juin Mai Avril Marc Juin N.j 

No. 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 4,153.3 4,163.2 4,118.4 4,136.4 242767.2 -0.2 1.1 

2 All other food stores 278.6 279.2 274.0 292.4 1,684.8 -0.2 1.9 

3 Drugs and patent medicine stores 1,019.3 1,016.6 1,015.1 1,021.6 6,092.4 0.3 0.1 

4 Shoe stores 146.8 150.7 143.6 145.1 877.0 -2.6 5.0 

5 Man's clothing stores 157.2 154,8 156.8 156.2 931.0 1.5 -1.3 

6 Nomens clothing stores 337.0 323.4 318.4 326.2 1,931.5 4.2 1.6 

7 Other clothing stores 380.8 361.3 362.2 359.7 2063.9 5.4 -0.3 

8 Household furniture and appliance 718.4 721.1 706.4 7013 4,215.6 -0.4 2.1 
stores 

9 Household furnishings stores 187.9 192.0 192.3 195.2 12153.2 -2.2 -0.1 

10 Motor vehicle and recreational. 4,080.9 3,961.3 3,879.7 4,020.5 23,486.5 3.0 2.1 
vehicle dealers 

11 Gasoline service stations 1,198,0 1,188.7 1,174.3 1,184.2 7,089.7 0.8 1.2 

12 Automotive carts, accessories 990.3 970.8 9933 989.6 5028.1 2.0 -2.3 
and services 

13 General merchandise stores 1415.0 1,787.0 1,777.4 1,840.7 10,766.4 1.6 0,5 
14 Other semi-durable goods stores 583.7 582.6 579.2 558.2 3,427.3 0.2 0.6 

15 Other durable goods stores 477.8 474.1 465.2 485.9 2,813.8 0.8 1.9 

16 Other retail stores 889.4 873.4 851.4 854.7 5069.9 1.8 2.6 

17 Tota2, .12 stores 17,414.4 17,200.3 17,007.8 17,268.0 102,498.2 1.2 1.1 

RegAans 

18 Newfoundland 287.6 285.2 283.6 287.4 1,708.0 0.8 0.6 

19 Prince Edward Island 71.9 723 72.0 73.6 438.1 -0.7 0.7 

20 Nova Scotia 536.6 532.1 543.1 566.1 3,270.9 0.8 -2.0 

21 New Brunswick 419.2 414.7 408.3 417.0 2,508.8 1.1 1.6 

22 Quebec 4,285.3 4,246.8 4,111.2 4,200.4 25,202.3 0.9 3.3 

23 Ontario 69418.7 6,305.0 6,288.4 67399.4 37,643.1 1.8 0.3 

24 Manitoba 579.9 555.3 577.1 587.0 3,449.8 4.4 -3.8 

25 Saskatchewan 516.3 512.3 523.6 506.2 3,055.6 0.8 -2.2 

26 Alberta 19840.6 1,827.5 1,826.2 1,851.7 10,855.4 0.7 0.1 

27 British Colusthia 2,403.1 2,393.1 2,318.9 2,323.6 14,034.8 0.4 3.2 

28 Yukon 16.8 17.0 16.5 16.7 100.2 -1.0 3.0 

29 Northwest Territories 	1 38.4 38.7 38.8 38.91 231.3 -1.0 -0.2 
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S 
TARLEAU 1. Ventes au detail, dé%aisonnalisCes, sa]cn la groe de caaarca at la region 

(piricides oourantas) 

Change from 
previous month Change from pr.vious year 

Variation p. 	r. Variation per rapport a l'annáe prIcódente 
.0 mois prócód.n* 

Year-to- 
April March June May April March data 
1994 1994 1994 1994 1994 1994 1994 

Avril Mars Juin Mai Avril Mars Cumulatif 

Per cent - pourcentag. 

Groupe de 	 ommi 	- Canada 

-0.4 0.7 5.5 5.3 4.8 5.1 4.9 Sup.r,rchéa d.lim.nt.tion at 1 
Rpic.ri.a 

-6.3 4.2 -1.9 -3.2 -3.6 -0.1 -1.0 Tous les .ukr.s 	g.sins 2 
d.liu,sntation 

-0.6 1.6 3.1 3.7 2.9 2.9 3.4 Pharici.s at ugasins de 3 
médicaments brevetes 

-1.1 -1.1 10.3 13.4 7.3 10.7 11.0 Magasins de chaussur.s 4 

0.4 2.6 10.2 6.9 8.7 10.5 9.0 Magasins de vt.ments pour hour,.. 5 

-2.4 1.7 4.5 0.8 0.7 4.0 1.2 Magasins cio vit.mon±s pour dame. 6 

0.7 2.7 8.2 2.3 3.6 3.9 3.1 Aur.s m.gssins de vitem.nt. 7 

0.7 2.1 3.1 4.1 1.6 1.5 1.2 Magasins de u,eublss at dappareils 8 
ménagere 

-1.5 0.6 0.2 3.7 5.4 6.0 3.6 Magasins daccassoir.. d.msubl.msnt 9 

-3.5 4.7 19.9 16.6 14.1 22.0 17.0 Conc..sionn.jr.s de v.hicules 10 
.utomobal.s at recreatif. 

-0.8 1.1 0.9 1.1 -0.7 -0.7 -0.6 Stations-service 11 

0.4 1.5 11.5 8.4 11.6 11.0 10.6 Magasins da pióc.s at d.cc.ssoir.s 12 
pour automobil.s at service. 

-3.4 1.8 6.9 4.9 4.2 7.7 5.4 Mag.sins da m.rchandis.s divers... 13 

3.8 -0.4 5.3 4.4 3.5 1.5 3.2 Autrea megasins de produits 14 
semi-durable. 

-4.3 5.9 10.9 9.4 1.1 13.6 8.1 Autres .ga.ins de produits 15 
durable. 

-0.4 0.2 7.4 4.8 2.9 1.9 3.6 Autres .,agasins de vento au detail 16 

-1.5 2.1 8.6 7.2 6.0 8.4 7.0 Total, enseuble des •agasins 17 

Rég ions 

-1.3 2.6 4.1 3.9 2.4 4.3 3.4 Terre-Mauve 18 

-2.2 1.6 3.6 3.1 4.6 7.3 5.0 Ils-du-Prince-Edouard 19 

-4.1 4.2 -0.4 -0.2 3.6 10.3 4.1 Nouv.11e-Eco..a 20 

-2.1 -2.1 1.0 0.7 -1.9 2.3 2.4 Nouveau-Brunswick 21 

-2.1 0.8 9.5 8.6 5.3 8.2 8.0 Qu6b.c 22 

-1.7 3.2 8.8 6.6 5.5 8.3 6.4 Ontario 23 

-1.7 0.4 7.5 1.5 3.7 5.3 4.5 Manitoba 24 

3.4 1.3 10.8 8.7 11.4 7.3 8.5 Saskatchewan 25 

-1.4 4.6 9.2 8.1 8.4 1219 8.0 Albert. 26 

-0.2 0.7 10.0 10.0 8.6 7.7 8.2 Colothis-Britenniqu. 27 

-1.5 0.5 -2.7 -0.4 -4.7 -0.5 -2.5 Yukon 28 

-0.1 1.8 14.5 16.1 13.1 18.81 16.21 T.rritoires du Nord-Ouest 29 
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TABLE t. Retail Sales, It Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

June 	May 	April 	March Year-to-date 
1994 	1994 	1994 	1994 	 1994 

No. 	 Juin 	Mai 	Avril 	Mars 	Cumulatif 

millions of dollars - millions da dollars 

C 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General .rchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goads stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluathia 

28 Yukon 

29 Northwest Territories 

4,284.6 4,164.2 4,173.5 4,107.7 24,288.1 

297.3 293.2 270.6 282.9 1,615.6 

11015.1 995.7 989.2 1,013.4 5,885.4 

151.2 160.2 150.1 118.2 777.6 

161.8 150.3 1443 116.4 774.4 

337.2 332.9 314.7 281.0 1,688.7 

365.2 336.9 333.3 312.5 1,824.9 

714.1 659.3 657.0 649.1 3,771.8 

202.4 191.0 181.4 177.4 1,044.5 

4074.8 4,809.4 4,414.6 4,242.2 24,188.3 

1,266.2 1,209.4 1,093.8 1,136.0 6,822.6 

1,109.7 1,080.3 1,008.0 912.5 5,667.3 

1,752.0 19701.2 1,648.8 1 1 590.5 9,172.8 

631.0 653.7 527.9 452.4 3,070.9 

479.0 456.1 414.6 375.5 2,393.2 

955.7 872.3 792.1 752.9 4,628.7 

18,597.5 18466.2 17,114.2 16,520.7 97,614.6 

299.1 289.5 281.0 269.6 1,581.2 

78.6 74.8 68.5 64.9 398.7 

575.9 550.5 543.4 528.4 3,068.3 

444.5 432.3 407.4 395.4 2,353.5 

4,669.3 4,664.4 4,358.7 4,064.1 24,383.0 

6,877.5 6,564.8 6,213.8 6,052.1 35,705.6 

613.7 580.7 573.9 566.4 3,280.4 

547.8 527.1 525.2 488.6 2015.5 

1,940.6 11888.5 1,827.3 1,771.9 10,308.8 

2,488.3 2,436.8 2,261.5 2,267.5 13,306.2 

19.6 17.4 15.8 14.4 92.5 

42.5 39.2 37.7 37.4 220.7 

. 
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7.4 2.5 5.7 10.6 

-1.8 -3.0 -7.7 8.8 

4.1 3.7 1.9 4.6 

10.7 10.7 9.3 16.5 

12.8 2.1 12.1 13.4 

5.6 -1.3 1.0 8.9 

11.5 1.3 2.8 8.1 

5.9 4.2 0,2 4.0 

0.3 4.6 3.3 5.3 

20.1 18.2 10.5 19.3 

2.3 1.1 -2.2 -0.2 

11.6 9.2 11.0 12.0 

3.2 3.3 12.2 

64 	4.5 2.5 4.2 

13.2 	7.6 2.1 15.5 

11.3 	2.7 0.9 8.1 

Supermerch.s dalimentation at spic.ri.s I 

Tous lea sutr.a magasina dalim.ntaIion 2 

Pharmacies at megasins do medicamants br.v.tás 3 

Magasina d. ch.ussurss 4 

M.gasins de vit.mants pour homees 5 

M.gasins do vit.m.nts pour dames 6 

Autr.s m.gasins da vét.m.nts 7 

lisgasins de msubl.s at dapparails mInagers 8 

M.gasins d'scc.ssoir.s dam.ubl.men* 9 

Conc.ssjonnajres do vIhicules automobiles 10 
at récreatifa 

Stations-s.rvic. 11 

Magasins de pieces at dscc.aaoir.s pour 12 
automobil.s at servsc.s 

Magasins de merchandises div.rs.s 13 

Au*rss m.gasins do produits s.mi-dur.bles 14 

Autres .i.gasins do produits durabl.s 15 

Autres megasins de vents au detail 16 

. 

5.1 

-1.2 

3.6 

10.9 

9.3 

1.7 

3.7 

1.7 

3.2 

16.3 

-0.3 

10.8 

5.9 

3.8 

8.5 

4.2 

4.4 4.0 1.7 7.3 

3.3 4.4 2.4 11.2 

1.7 -0.9 1.8 13.0 

2.2 1.8 -4.7 7.0 

11.3 8.2 4.7 12.7 

11.9 5.8 4.2 10.3 

8.8 2.1 2.0 10.4 

11.7 8.0 12.2 10.2 

10.5 8.4 8.2 15.2 

10.1 10.3 9.3 8.5 

-1.5 -3.8 -2.0 -3.0 

17.7 14.2 12.0 23.4 

T.rre-N.uve 18 

Il.-du-Princ.-Edouard 19 

Nouv.11.-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothi.-Britannique 27 

Yukon 28 

T.rritoir.s du Nord-Ou.st 29 

3.2 

4.8 

3.8 

2.3 

8.4 

6.7 

4.9 

8.9 

8.4 

8.4 

-2.5 

16.9 

. 

TAOLiAU 2. V.nt.s au detail, mon -ddsai%onnalisCes, s.]n in groupe de con.erc. at 1. region 
(pCriodes oourantes) 

Change from previous year 

Variation par rapport i lanné. précéd.nt. 

Junel 	May 	AprilI 	March Year-to-dat. 
19941 	1994 	19941 	1994 	1994 
Juin[ 	Mai 	Avri]1 	Mars 	Cumol.tif 

Per cent - pourc.n+aq. 

Groups de ooerce - Canada 

N .  

10.5 	6.9 	5.2 	12.1 
	

7.3 Total, enssabls dci .agasins 	17 

Req ions 

. 
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TABLE 3. Retail Sales, It Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
1994 1994 1993 1993 1993 

Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

12,622.4 11,665.7 12,336.0 12,240.3 11,999.9 

861.1 754.6 873.6 876.2 897.9 

39000.0 2,885.4 39269.9 29940.4 2,906.9 

461.5 316.1 500.6 412.1 418.6 

456.7 317.8 654.1 376.3 419.5 

984.8 703.9 11190.2 968.3 968.1 

19035.5 789.4 1,398.3 1,105.9 984.5 

2,030.5 1,741.3 2,521.8 29156.4 19962.6 

574.7 469.8 644.9 590.1 559.9 

14,098.9 10089.5 99882.5 10,679.4 12,123.6 

39569.4 39253.2 3,567.0 33832.3 3,552.7 

3,198.1 2,469.2 2,990.2 2,766.5 2,891.9 

5 3,102.0 4070.7 6,948.4 4,886.7 4,842.7 

1,812.6 19258.3 2,035.6 1,664.2 1,733.1 

19349.6 1,043.5 1,712.9 19288.5 1,253.0 

2,620.1 2,008.6 2,871.6 2,621.3 2,494.0 

53,777.5 43,836.8 53,397.4 49 1 405.1 50,008.8 

271.7 247.9 274.8 272.7 259.1 

65.5 63.9 71.9 61.9 62.0 

5.2 3.8 7.2 5.5 5.0 

4.1 2.4 8.1 3.6 3.6 

12.2 8,2 20.4 13.7 12.3 

9.3 10.6 31.0 18.6 17.2 

20.3 17.2 34.4 24.4 20.6 

3.6 2.6 5.2 3.9 3.6 

191.8 125.2 113.1 149.6 171.1 

71.2 67.5 78.4 89.2 78.8 

47.5 34.3 49.2 39.2 39.8 

103.2 79.6 157.0 105.8 98.4 

29.0 18.1 31.5 28.3 26.8 

10.8 9.1 18.8 11.3 10.8 

19.4 17.3 32.0 22.5 21.5 

869.6 711.6 937.3 558.8 841.2 

Trade Group 

No. 

Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine £tores 

4 Shoe stores 

S Hens clothing stores 

6 Homans clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods a+or.s 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 P4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vahicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, June 1994 	 Commerce de detail, juin 1994 
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TABLEAU 3. Ventes au detail, non-dCsaisonnalisCss, s.]n 1e groups de oono.roe at la region 
(estioations trioestriell.$) . change from previous year 

Variation par rapport a l'annee prIcd.nt. 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trimss+r. 2 Trim.str. 1 Trimsstr. 4 Trim.stre 3 Trimsstr. 2 

Groupe di coinorce 

N . 

Per c.nt - pourc.ntag. 

5.2 4.9 4.2 5.9 4.5 

-4,1 2.2 5.4 11.3 10.9 

3.2 4.1 7.8 10.8 11.4 

10.2 11.9 8.5 9.2 7.7 

8.9 9.9 6.7 3.8 4.9 

1.7 1.6 1.8 5.5 6.0 

5.2 1.8 6.4 14.7 8.4 

3.5 -0.2 7.6 11.7 11.4 

2.7 4.0 6.1 3.2 2.2 

16.3 16.2 10.8 6.9 7.6 

0.5 -1.2 -0.1 2.2 -0.3 

10.6 11.1 6.5 7.3 4.0 

Canada 

Sup.rm.rchái d'slimsntation at ipiceriss 1 

bus us .utr.s utugasins d'alimsntation 2 

Ph.rm.ci.s at u.g.sins di uiádicamsn*s br.v.*es 3 

Pgasins di chaussur.s 4 

Magasins di vit.m.n'ts pour houiiss S 

Magasins di vêtsmsnts pour damis 6 

Au+res magasins d. ve+sm.nts 7 

Piagasins di msubl.s it d'appar.ils .iinag.rs 8 

Magasins d'acc.ssoir.s d'u,.ublsm.nt 9 

Conc.ssionnairss di véhicules automobil.s 10 
at récréatifs 

Stations-s.rvic. 11 

Plagasins de pilces at dacc.uoir.s pour 12 
.utomobil.s at a.rvlc.s 

Pl.g.sins ci. morchandises divines 13 

Autrea lagasins cia produits sami-durablas 14 

Autres m.gasins cio produits dursbl.s 15 

Autres nogasins d. vents .0 dót.il 16 

Total, enseeble des .agasins 17 

Terre -Neuve 

Sup.reerchss dalimsntation at ópic.ri.s 1 

Tous lea autr.s nogasins dalimentation 2 

Phariacies it uagasins ds médicaments bnevetés 3 

Pgasins d. chsussur.s 4 

Pg.sins do vétemants pour houmies S 

Isgasins di vê*.ments pour dames 6 

Autr.s magasins d. vât.msn+s 7' 

Plagasins do msubl.s at dappareils minagers 8 

Plegasins d.cc.ssoir.s dameubl.m.nt 9 

Concassionnair.s cio vehiculas automobil.s 10 
it rIcrIatifs 

Stations-sarvic. 11 

Pi.gssina do piices at daccessoiras pour 12 
automobiles at servicas 

Magasins di merchandises dlvars.c 	• 13 

Autres nogasins cio produits s.mi-durabl.s 14 

Autras nogasins da produits durables 15 

Autres m.gssins di vents au detail 16 

Total, enseeble des •agasins 	 17 

5.4 6.6 -0.7 -2.3 -2.2 

4.6 2.7 2.0 1.7 7.0 . 7.7 

5.1 

9.5 

3.2 

4.1 

-1.2 

5.9 

0.9 

8.0 

-1.1 

7.5 6.9 4.6 5.3 6.9 

4.9 0.7 1.9 -2.0 -2.4 

5.5 3.3 1.5 8.8 9.0 

3.7 11.8 -2.4 7.9 3.2 

12.5 16.3 14.3 12.2 18.0 

-0.7 2.2 11.6 16.6 12.6 

-46.1 -7.3 3.0 7.3 12.1 

-1.1 3.3 6.6 17.4 13.6 

-2.4 -10.1 -11.6 -3.3 -23.7 

12.1 14.6 0.1 4.8 1.5 

-9.7 -9.8 -7.5 -6.6 -7.8 

19.3 18.5 8.3 7.3 1.2 

5.0 4.9 -4.3 -1.6 -2.0 

8.0 2.4 -8.7 -7.3 1.8 

0.9 14.4 -0.8 -0.6 1.9 

03 • 3.4 ::: 3.1 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Guarterly 
Estioates) 

Sales 

Ventes 

	

Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimestre 2 Trimestro I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

50.3 	46.9 	51.5 	57.4 	51.5 

	

16.7 	15.7 	17.8 	16.8 	16,6 

	

X 	X 	X 	1.3 	1.1 

	

x 	 x 	 x 

	

3.6 	2.2 	5.2 	5.2 	2.8 

	

6.3 	5.1 	8.1 	6.2 	53 

	

2.3 	1.7 	2.4 	2.1 	2.1 

	

53.1 	34.5 	35.9 	41.1 	47.3 

23.0 21.7 25.1 31.9 24.4 

14.4 10.2 14.3 14.0 13.7 

21.7 16.4 32.5 22.5 20.8 

911 6.2 10.4 12.9 9.4 

2.4 2.0 4.3 3.2 2.2 

11.4 8.9 12.3 14.2 11.2 

221.9 176.8 229.3 236.1 214.6 

454.8 4103 436.4 456.4 440.2 

108.4 112.0 126.9 108.3 108.4 

8.9 6.7 11.2 8.8 8.0 

7.8 5.4 15.2 7,0 7.8 

26.0 19.0 40.3 27.9 28.0 

21.4 17.8 35.4 23.2 19.8 

38.5 36.5 53.0 40.6 37.4 

12.6 8.7 12.8 12.1 10.7 

416.6 312.2 278.1 342.2 407.6 

139.2 139.7 174.0 180.6 160.4 

85.9 57.9 82.6 75.5 79.0 

162.5 126.7 263.6 171.8 164.1 

48.6 37.8 63.9 50.1 47.8 

23.6 18.8 40.5 26.3 24.6 

94.5 73.8 108.0 106.1 94.0 

1 1669.8 1,398.5 1,759.2 1 1656.3 1 1655.5 

Trade Group 

No 

Prince Edward Island 

I Sup.rmark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and r.creational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Hawn Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent m.dicin. stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vshicls 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

RetaH Trade, June 1994 
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0,1 7.0 -0.9 4.5 8.2 

10.8 31.0 18.9 9.4 -5.7 - - 4.3 0.5 2.2 5.3 

-7.0 -2.5 3.5 9.9 8.5 

7.9 4.4 4.0 7.8 5.2 

3.0 7.1 5.1 -0.8 0.6 

17.8 -4.3 -13.3 -2.4 -2.4 

2.2 24.0 10.5 11.0 8.6 

-13.2 1.5 10.3 3.0 -4.7 

8.8 11.7 27.4 31.6 24.8 

-1.0 3.6 2.9 9.7 6.0 

1.5 12.4 22.5 14.4 16.5 

-4.0 -4.5 -9.5 -5.1 -5.4 • 

TALFAU 3. Vantas au detail, non -dCsaisonnalisCas, salon I. groupe da onomarca at la region 
(estioations tri..striel]es) 

S Change from previous year 

Variation per r.ppor+ i l'ann.e próc.d.nt. 

	

Qu.rt.r 2 Quartur I 	Quarter 4 Qu.rt.r 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trimestre 2 Trimestre I Trim.str. 4 Trimestre 3 Trimestre 2 

groups de come.rc. 

N o 

. 

Per cent - pourcentag. 

-2.2 	2.0 	7.0 	9.2 	6.5 

	

3.4 	6.6 	4.9 	6.8 	5.8 

	

3.3 	1.8 	-2.8 	3.7 	0.3 

ile-du-Prino. -douard 

Sup.rinarchós daliment.tion at •piceries 1 

Tous les autres magazine d.liu,.nt.(ion 2 

Pharm.ci.s at megasins cio medicam.nts br.v.tás 3 

M.gasins de ch.ussur.s 4 

Pgasins de v.t.m.nts pour hos 5 

gasins de vit.ments pour dames 6 

Autr.s megasins de vitem.nts 7 

liegasins de .,.ubles at dappar.ils mPn.g.rs 8 

Magasins daccessojres dameublement 9 

Concessionn.ir.s de váhicul.s automobiles 10 
at ricréetifs 

Stations-service 11 

Magasins de pièces at daccessoir.s pour 12 
automobil.s at services 

Magasins de inarchandises div.rses 13 

Autres megasins de produits s.mi-durabl.s 14 

Autr.s megasins de produits durabl.s 15 

Autres megasins de vent. .0 ditail 16 

Total, ensmeble des •agaslns 17 

Nouvelle - tcosse 
Sup.rmarchs daliment.tion at spiceries I 

Tous las autr.s magasins dalinontation 2 

Ph.ruu.ci.s at megasins de módicaments br.v.tss 3 

Magasins do chaussures 4 

t'gasins do vetements pour homaiss 5 

Piegasins de vitemants pour dames 6 

Autres nogasins de vétements 7 

liegasins de m.ubl.s at dapparsils managers 8 

Magasins daccessoires dameublement 9 

Concessionnaires do vehicules automobiles 10 
at ricrütifs 

Stations-service 11 

liegasins d. pièces at daccessoires pour 12 
automobiles at services 

Piegasins de msrchandis.s diverses 13 

Autres magasins de produits s.mi-durabl.s 14 

Autr.s megasins do produits durables 15 

Autres magasins do vents au déteil 16 

Total, enceuble des •agasns 	17 

0.8 2.5 4.3 6.8 9.3 

X X X 19.8 17.4 

x x x 

27.5 14.4 15.6 25.3 20.2 

14.6 23.6 22.9 -3.1 -10.5 

6.1 28.8 13.7 9.7 22.5 

12.2 8.3 0.1 -3.1 2.4 

-5.7 9.3 9.3 17.6 14.2 

4.8 8.3 3.9 13.3 12.7 

4.1 11.3 3.5 3.6 -2.0 

-3.3 17.0 24.9 33.1 40.3 

11.2 -1.8 -11.5 5.4 -17.3 

1.4 -5.5 -11.8 -11.1 -4.7 
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TABLE 3. Ret1l Sales, Not Seasonally Adjusted, by Trade Group and by Req1n (QUarterly 
Estaates) 

Sales 

Ventes 

	

Quarter 2 	Quarter 11 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimestre 2 Trjmeskre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

324.3 	321.9 	357.6 	364.8 	344.9 

	

94.7 	88.2 	91.3 	79.2 	79.0 

	

8.2 	5.2 	9.2 	6.9 	6.6 

	

8.4 	5.3 	15.5 	7.7 	7.6 

	

21.6 	15.3 	32.6 	22.9 	22.4 

	

14.9 	13.0 	27.7 	20.6 	16.7 

	

33.8 	30.6 	48.0 	34.2 	33.3 

	

10.1 	7.6 	11.1 	9.9 	9.8 

	

323.5 	240.9 	246.7 	290.3 	342.1 

109.9 95.4 107.5 123.4 101.9 

80.3 56.5 76.5 69.8 71.0 

140.2 106.2 196.1 134.1 128.4 

32.9 20.8 40.0 35.4 34.4 

19.5 13.7 27.8 17.1 17.1 

52.2 42.4 66.3 68.9 61.9 

1,284.3 1 1 069,2 1,363.6 1,295.4 1,287.1 

3,583.3 3,322.2 3,466.9 3,397.3 3,344.5 

775.4 713.4 799.8 747.8 734.0 

155.6 95.2 175.3 139.4 149.9 

119.0 73.8 147.6 92.0 113.6 

280.8 195.4 292.2 255.6 261.0 

318.0 224.6 363.7 318.1 309.2 

528.8 380.6 581.3 571.8 539.2 

144.8 96.6 140.1 140.1 149.7 

39603.8 2,353.2 2,282.3 2,736.3 3060.0 

722.4 670.8 720.6 725.6 706.1 

821.1 589.6 776.4 693.3 784.5 

1,116.4 860.7 1,361.8 995.5 11013.1 

466.0 285.5 419.2 405.5 403.7 

274.9 207,7 299.9 245.8 245.7 

464.7 333.8 489.2 402.1 425.5 

13,692.4 10 0 690.6 12,628.6 12,174.6 12,668.2 

Trade Group 

No 

New Brunswick 

I Supermerk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, June 1994 
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TA8LEAU 3.. Ventas au dtai1, non-d6saiwnna1ises, salon 1s grca do co.aaroa at Is region 
(estioatlons trlaastrielles) 

. 

4 

Groups d. como.rc. 

Change from previous your 

Variation par rapport I lannus précód.nt. 

	

Quarter 2 	Qu.rter I 	Quarter 4 	Quarter 3 Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimeatr. 2 Trims.trs I Trim.skr. 4 Trimestre 3 Trimestre 2 

Per cent - pourc.ntage 

	

-6.0 	0.4 	2.5 	6.7 	3.6 

	

19.9 	19.1 	12.0 	16.4 	13.6 

	

24.9 	23.4 	13.9 	13.8 	6.3 

	

9.5 	-4.2 	11.3 	8.3 	15.0 

	

-3.6 	1.9 	10.4 	13.8 	13.0 

	

-10.9 	-10.4 	-17.2 	2.1 	-8.9 

	

1.6 	-2.6 	-2.2 	-0.3 	8.1 

	

4.0 	4.9 	6.3 	14.2 	15.0 

	

-5.4 	9.3 	8.2 	-1.6 	11.3 

7.9 9.3 15.4 15.1 10.5 

13.1 7.7 -0.6 1.4 1.6 

9.2 13.1 -0.3 0.9 0.8 

-4.4 -6.5 -8.6 -6.0 -10.2 

14.3 5.0 -3.7 -7.7 -4.3 

-15.8 -6.8 6,1 14.2 9.3 

Nouveau -Irunsuiok 

Sup.rm.rch.s dalimentatien at spic.ri.a I 

Tous l.a autr.s magasins delimentation 2 

Pharmacies at magasins do midicaments bravefes 3 

Magasins d. ch.ussur.a 4 

Magasina do vitumsn*s pour homes S 

Magasins de vetements pour d.u*s 6 

Autres iagas ins de vi*.msnts 7 

Magasins di m.ubles it d'appar.ils manag.rs 8 

tiegasins daccessoir.s dam.ubl.m.nt 9 

Concessionnairis di vIhiculas automobiles 10 
it r.crIatafs 

Stations-service 11 

Magasins do piic.s at d'acc.ssoir.s pour 12 
automobiles at services 

Ilagasins di merchandises div.rs.s 13 

Autras magasins di produits ssmi-dur.bles 14 

Autrus magasins di produits durables 15 

Autres megasins di vents au detail 16 

3_a 	4.7 	 5.9 Total, enseubla des magasins 	17 

7.1 	6.4 	2.9 	3.3 	4.4 

5.6 6.0 13.3 15.8 16.5 

3.8 6.8 7.0 1.8 1.3 

4.8 5.0 5.6 2.3 0.9 

7.6 13.3 5.8 7.4 8.5 

2.8 2.5 -6.5 2.2 -3.0 

-1.9 -6.5 4.0 20.2 16.6 

-3.3 6.9 6.0 2.4 -6.1 

14.0 19.2 8.5 9.6 2.4 

2.3 2.4 0.4 -4.3 -9.0 

4.7 7.7 5.3 3.8 -0.4 

10.2 13.1 8.3 7.5 3.7 

15.4 2.4 1.5 10.6 13.2 

119 11,7 9.7 14.6 11.9 

6.8 0.2 1.8 -4.4 

0 	8.1 	 8.8 	5.1 	6.7 	4.0 

Qu8bec 

Supermrch.s dalimentation at epiceries I 

Tous lea autras magasins dalimsn'tation 2 

Pharmacies at magasins di medicaments br.vs+Is 3 

Magasins ds chaussuris 4 

Magasins di vetemants pour homees 5 

Magasins di vet.menta pour dames 6 

Autras magasins di vê'tem.nts 7 

Magasins di m.ubl.s at dapparsila menagars 8 

Magasins daccessoires damsubismint 9 

Concessionnairus di vehicul.s •utomobiluc 10 
it ricrIatifa 

Stations-service ii 

Magasins d. pièces it daccassoires pour 12 
automobiles at ssrvic.s 

Ilagasins di merchandises diversas 13 

Autr.s magasine di produits ssmi-dur.bles 14 

Autrea magasins do produits durables 15 

Autrss msgasins do vente au detail 16 

Total, enseuble des •agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted. by Trade Oroup and by Region (Quarterly 
Estiates) 

Sales 

Ventes 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trimostre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

49013.9 3,665.3 39865.9 3,860.6 39878.8 

11129.6 12085.5 11220.5 1,123.3 1,135.2 

176.3 123.3 188.3 152.4 154.9 

189.9 132.8 276.9 155.1 174.0 

376.6 258.6 466.1 362.6 367.9 

369.3 273.8 515.7 398.0 339.3 

734.4 666.0 972.5 806.5 721.0 

224.6 185.7 244.5 217.0 191.1 

5,411.5 32958.5 4,024.4 4029.3 49621.1 

19338.3 1,243.3 1,312.9 1,393.7 1,333.4 

1,227.8 982.1 1039.6 19036.4 12076.6 

1,826.0 1,452.7 29596.3 1,791.6 1,753.4 

652.2 470.8 814.9 591.9 619.3 

529.5 397.8 682.7 503.6 510.1 

19135.2 876.6 1,251.0 1,170.2 1,106.5 

19,656.0 16,049.6 19,892.6 17,922.7 18,316.5 

472.3 455.1 477.6 478.5 476.3 

65.2 61.6 71.3 64.9 66.5 

10.7 8.3 12.4 9.9 10.1 

13.6 9.7 21.6 11.9 13.4 

31.8 23.3 41.2 32.6 33.3 

33.4 26.9 48.8 34.1 32.6 

55.7 50.6 77.4 62.2 52.2 

13.2 9.6 14.7 12.9 11.0 

407.1 312.9 321.4 331.2 358.1 

146.0 136.1 147.5 149.5 141.1 

95.5 73.8 95.1 90.3 92.2 

228.4 187.9 302.3 215.9 215.8 

50.2 37.1 58.8 46.3 55.8 

46.8 33.9 56.5 44.6 45.6 

74.3 62.8 88.9 70.9 70.4 

1,768.3 1 1512.2 10861.5 1,676.9 1 1694.9 

Trade Group 

No. 

0ntaro 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine £tores 

4 Shoe wtores 

5 Men's clothing stores 

6 Plom.ns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General nerchand iso stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventas su detail, non-dsaisonnalisCas, salon 2e qroupe de cerce at la region 
(estimations trionstriall.$) 

Change from previous year 

Variation per rapport i lanné. précIdente 

	

Quarter2 Quarter 1 	Quarter 4 Quarter 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trimss+r. 2 Trimestr. 1 Tri.mstr. 4 Trimesf.r. 3 Trimetr. 2 

 

Groups do comeerce 

N o  

Ir 

Per cent - pourcan'kage 
Ontari.. 

  

3.5 	2.7 	2.4 	5.1 	 4.8 

-0.5 -1.0 3.8 8.4 8.5 

13.8 15.1 10.5 16.1 15.7 

9.2 12.3 4.8 0.9 4.5 

2,4 -23 -2.8 2.2 1.8 

8.8 3.2 14.7 29.5 19.3 

1.9 -4.8 5.3 2.9 2.5 

173 4.9 1.9 -3,5 -0.9 

17.1 18.2 14.6 7.2 10.2 

0.4 -2.7 -5.8 -0.6 0.3 

14.0 13.8 7.0 6.8 3.6 

-0.8 	5.1 	4.7 	9.4 	5.1 

Autres magasins di vatements 7 

Megasins di meubles at dapparsils ménag.rs 8 

Megasins d'.ccessoires daineublement 9 

Concessionnaires do vihicules automobiles 10 
at recré.tifs 

Stations-service 11 

Megesins de pièces at daccessoires pour 12 
automobiles at services 

M.gasins de merchandises div.rs.s 13 

Autres meq.sins do produits semi-durables 14 

Autres utegesins de produits durables 15 

Autras magasins do vents au detail 16 

Total, ansembla des magasins 17 

Nanitab. 

Sup.rmerchCs dalimentation at Cpiceries I 

Tous las autr.s megasins dalimsn+ation 2 

Pharmacies at ulagasins do módicauisnts br.vetIs 3 

Megasins de chaussures 4 

Nagasins de vitaments pour houmies 5 

Ilagasins do vètaments pour dames 6 

Autres megasins de vCtements 7 

Mugesins do meublos at depparsils minagers 8 

Magasins d.ccossoires damsubisment 9 

Concessiorinajrss de vChicules automobiles 10 
at recrea*ifs 

Stations-service 11 

Magasins d. pièces at daccessoiras pour 12 
automobiles at services 

Magasins de merchandises diversss 13 

Autres magasins da produits somi-durables 14 

Autres umgasins de produits durebles 15 

Autres magasins de vents au detail 16 

I Total, ensemble des •agasins 	 17 

Sup.rmrchIs dalim.nt.tion it Ipic.ries 	I 

Tous us sutr.s ug.sins dalimentation 	2 

Pharm.ci.s it igasins di médicaments br.v.tIs 3 

Ilagesins do chaussuris 	 4 

Plagasins di vêtem.nts pour houi.s 	 5 

Plagasins di vétements pour dames 	 6 

4.1 4.1 -1.1 -2.8 -2.9 

1.2 -0.4 -5.6 -0.7 • ::: _::: 
7.3 5.9 3.5 3.7 4.4 

-2.0 -2.9 -7.5 -2.3 -2.0 

5.5 8.5 1.7 3.9 -2.7 

1.0 4.8 5.6 8.9 10.8 

-4.6 -2.8 3.6 4.9 4.1 

2.6 -3.0 5.5 6.5 1.7 

6.7 3.6 13.5 16.0 8.9 

20.0 17.2 32.4 11.6 0.8 

13.7 6.9 5.6 1.2 4.0 

3.4 1.1 -5.1 -5.4 -2.4 

3.6 9.4 6.8 10.8 7.1 

5.8 8.5 1.2 4.0 2.9 

-10.0 8.9 -1.0 2.5 6.6 

2.5 1.6 1.4 3.2 12.4 

c.6 7.7 3.9 7.1 11.4 

4.3 5.5 3.6 5.0 4.4 
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TASLE 3. RetaIl Sales, Not Seasonally Adjusted, by Trad, Group and by teqIn (Quarterly 
Estisates) 

Sales 

V.nIes 

	

Quarter 2 	Quarter 1 	Quarter 4 	Quarter I 	Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

367.7 	333.2 	368.6 	371.4 	355.2 

	

107.7 	98.7 	103.6 	89.6 	89.6 

	

9.9 	6.8 	9.5 	8.3 	8.6 

	

12.6 	8.7 	15.9 	8.6 	9.4 

	

23.9 	17.7 	29.3 	23.0 	27.5 

	

24.3 	20.8 	37.2 	27.6 	26.7 

	

44.5 	40.9 	55.1 	39.1 	34.8 

	

15.3 	13.2 	16.8 	15.6 	15.1 

	

358.6 	286.5 	305.1 	292.4 	320.5 

129.0 113.6 124.0 133.7 120.3 

131.8 87.0 93.2 94.5 97.2 

199.4 160.3 245.0 175.4 173.4 

49.9 35.9 62.8 46.6 51.3 

413 29.5 56.8 41.7 39.4 

73.2 53.6 83.6 66.2 64.4 

1 1 600.1 1 1 315.4 1 1618.0 1 1 445.0 1,446.3 

1,31.2 1,282.2 1,357.6 19315.0 1,272.3 

268.2 278.7 330.8 280.5 267.2 

32.8 24.0 33.2 31.1 28.9 

44.4 35.7 74.3 44.1 45.0 

89.5 69.6 116.0 107.6 101.0 

109.9 88.7 154.7 120.3 102.7 

252.5 228.3 321.3 267.1 253.5 

56.9 53.9 68.5 60.5 57.1 

1,506.5 1,052.0 1,001.4 19000.1 1,157.7 

388.6 333.7 382.3 429.5 380.0 

381.9 290.0 332.8 318.6 317.7 

523.7 433.0 738.3 528.5 540.0 

184.1 139.9 229.7 188.0 213.5 

149.3 113.3 196.4 158.7 150.0 

280.4 197.3 288.1 270.9 258.? 

5,656.5 4,652.4 5,672.6 5,164.9 5,184.8 

Trade Group 

No 

Saskatchewan 

I Supermerkets and grocery stores 

2 All o*h.r food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stor.s 

8 Household furniture and applianc, stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Superisrkets and grocery stores 

2 All other food stores 

3 flrugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 i4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Reta Trade, June 1994 
Stat'tirs Canada - Cat. Nc. 63-005 

Ccmrrercp de déta!, juin 1994 
14 	 Statstique Canada - n' 63-005 au catalogue 



6.2 	8.8 	13.6 	11.8 	8.0 

0.4 6,0 8.0 4.8 7.8 

13.7 10.2 6.3 3.1 3.7 

-1.3 5.8 14.6 13.2 10.6 

-11.4 -5.6 4.6 14.2 17.6 

7.1 0.3 24.7 23.2 16.6 

-0.4 8.1 21.0 22.3 33.0 

-0.4 14.1 13.0 11.3 13.7 

30.1 19.2 14.7 5.8 12.8 

2.3 -1.1 8.5 10.3 4.1 

20.2 16.0 8.0 5.7 4.8 

-3.0 -1.9 -17.7 -21.9 -18.4 

-13.8 -4.1 -3.3 -3.4 2.7 

-0.5 - - -1.5 4.0 7.9 

8.6 -3.9 -3.7 -2.2 -1.8 

9.1 	7.5 	5.8 	4.2 	5.5 

TABLEAU 3. Ventes au detail, non-dCsaisonnalisCas, se]n Is qroupe de ooerca at la region 
(estioations triaestrialles) 

Change from previous your 

Variation per rapport i lonnIs précidont. 

uar4.r 2 Qu.rt.r ii Qu.r*.r 4 Quarter 3 Quarter 2 
1994 19941 1993 1993 1993 

Trimestro 2 Trimestro 1JTrim.s*r. 4 Trims.*r. 3 Trim.s*r. 2 

Per cent - pourc.n*ag. 

3.5 1.1 5.7 9.7 1.2 

20.2 10.1 13.2 15.5 10.8 

15.2 5.0 3.4 7.5 2.2 

33.5 15.8 0.6 3.3 0.8 

-13.4 -21.4 -11.9 -15.0 -1.9 

-8.8 -13.0 0.4 1.4 2.0 

28.1 14.8 19.4 7.5 5.8 

1.6 5.9 -3.7 -3.6 -5.5 

11.9 14.9 24.9 15.3 13.4 

7.2 5.5 6.5 7.3 -3.0 

35.6 23.4 4.7 10.7 3.4 

15.0 10.6 2.7 2.5 -2.9 

-2.7 -6.7 -2.0 4.8 2.4 

-2.7 6.0 15.0 10.2 

13.8 6.5 15.4 5.9 9.3 

Groups do coumierco 

Saskatchewan 

Sup.rmerchis dalim.nta*ion at épic.ri.s 1 

bus los autres umigasins d.lim.nt.tion 2 

Pharmacies at umigasins do médicamonts br.vte. 3 

tg..ins do chaussur.. 4 

Pbgasins do vet.m.n*s pour homes. S 

Hag..ins do vetomonts pour dame. 6 

Autr.s umigasins d. veteui.n*. 7 

PI.gasins do uioubl.s at d.ppar.ils ménagors 8 

lagasins daccossoiros damoubismont 9 

Conc..sionnairos do véhiculos automobile. 10 
at r.cróatifs 

Stations-sarvico 11 

agasins do puce. at daccossoiros pour 12 
automobilos at services 

Mag.sins do merchandises divors.. 13 

Autr.s .migasins do produits s.mi-durabl.s 14 

Au*r.s magasins da produits durabi.. 15 

Autros m.ga.ins do vent, mu detail 16 

Total, enamoblu doe .agaslns 17 

Alberta 

Supormarchés dalimentation at Ipicerios I 

Tous los autres magasins dalimontat ion 2 

Pharmacies at magasins do medicaments brovoté. 3 

M.gasins do chaussures 4 

Pgasins do vitomonts pour home.. 5 

Magasins do vit.m.nts pour dames 6 

Autres magasins do vamonts 7 

Magasins do meublos at dappar.ils manager. 8 

Mag.sins daccessoiros d'.moubl.umint 9 

Concosijonnairas do vihiculos automobiles 10 
at ricriati'fs 

Stations-sorvico 11 

Magasins de puces at daccossoires pour 12 
automobiles at services 

Fiagasins de merchandises diverse. 13 

Autros magasins do produits semi-durable. 14 

Autr.s umigasins do produits durable. 15 

Autr.s ulagasins do vents au detail 16 

Total, ensemble des .agasins 	17 

. 

10.8 	8.9 	8.7 	8.9 	4.2 
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TABLE 3. 8etal Sales, It Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 2 Quarter I I 	Quarter 4 Quarter 31 Quarter 2 
1994 1994 1993 19931 1993 

Trimestre 2 Trimestre I Trimestre 4 Trimestre 3fTrimestre 2 

millions of dollars - millions de dollars 

1,689.0 1,542.7 1,637.1 1,623.5 1,536.9 

362.0 361.5 428.7 361.2 341.8 

51.7 41.9 52.2 48.1 45.0 

55.3 42,9 76.8 45.0 43.8 

118.2 93.8 146.4 117.8 110.8 

128.5 109.0 175.6 137.2 115.0 

312.2 282.4 366.7 300.5 262.0 

90.1 89.0 127.3 114.8 108.2 

1,805.8 12398.1 19.258.1 1,448.8 1,520.0 

489.3 421.2 485.2 562.3 495.1 

306.8 283.4 325.9 329.7 315.1 

728.3 603.9 1,001.6 700.1 688.8 

284.8 202.2 298.3 252.8 265.7 

246.9 215.1 324.5 231.7 203.1 

405.5 334.5 441.0 418.6 370.2 

7,186.7 6,119.5 7,266.0 6 0810.2 6,539.5 

43.9 37.9 42.1 42.7 40.2 

X X x 0.5 0.6 

X X X 0.7 0.6 

0.9 0.6 1.2 1.1 1.0 

3.3 3.0 4.2 3.7 3.1 

1.3 1.1 1.5 1.4 1.4 

20.6 15.6 16.0 18.0 18.1 

52.2 43.4 54.0 45.5 46.6 

5.8 4.1 6.2 6.4 5.4 

4.4 2.8 4.7 4.5 4.4 

9.2 7.6 11.2 10.7 10.4 

172.2 141.0 168.7 164.3 158.2 

Trade Group 

No 

RrItsh ColuabIa 

1 Sup.rmark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine itores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing s*ores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and servic.s 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

27 Total, all stores 

Yukon and Northuest Territorgus 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
d.c 1. rs 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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Ca lamb is -Britanniqu. 

Sup.rm.rchés d.lim.n+ation at Ipiceries I 

bus i.e .utr.s magasins d.lim.ntation 2 

Pharmacies at magasins do midicau,.nts br.vwtás 3 

gasins de chaussur.s 4 

Pg.sins de vatem.nts pour homa.s 5 

Msg.sins do vetaments pour dames 6 

Autres magasins ds vek.m.n*s 7 

l.gasins de msubi.s at d.ppar.ils minag.ra 8 

M.g.sins d'acc.seoir.s d.m.ubl.m.nk 9 

Concessionnaires do véhicuiss auomobi1.s 10 
at ricrütifs 

Stations-service 11 

Igasins d 	pies at daccessoir.e pour 
.utomobii

ec  12 
as at services 

lagasins do march.ndisas diversas 13 

Aukr.s sagasins de produiks s.mi-durabies 14 

Autrss uiag.sine do produits dur.bi.s 15 

Autres ..g.sins da vent* au ditail 16 

Per cent - pourc.n*.g. 

q.9 	7.3 	6.6 	8.9 	4.4 

5.9 11.3 15.4 16.6 17.7 

15.0 13.9 9.5 18.1 15.3 

26.5 17.9 10.2 6.7 8.4 

4.7 7.4 6.7 6.6 

11.7 4.6 7.0 11.1 12.4 

1q.2 11.4 7.7 16.6 14.2 

-16.7 -5.9 13.3 15.1 18.5 

18.8 7.0 1.6 3.1 7.7 

-1.2 -7.0 4.4 12.7 11.3 

2.4 3.6 13.2 11.6 

5.7 8.4 2.0 -2.2 3.0 

7.2 12.2 15.2 9.8 25.9 

21.5 32.0 21.5 8.4 5.5 

9.6 6.6 4.9 10.1 4,5 10 

TABLEAU 3. Ven*ez au detail, non-dësaiDnna1isCes, se1w 1e groupo do c.rc. at is rëgioii 
(astImatInns tri..stri.1]a) 

I. Change from previous your 

V.ri.ion per rappork a 1.nne. prIcód.nt. 

	

Qur*ur 2 Quartsr I 	Quar+.r 4 Qu.r.r 3 Qu.r+er 2 
1994 	1994 	1993 	1993 	1993 

Trimestre 2 Trimetr. 1 Trimestre 4 Trimestr. 3 Trim.stre 2 

Groups de coumerce 

9.9 	6.8 	6.3 	7.9 	8.4 Total, enseuble des •agasins 	17 

11.1 	12.7 	5.9 	4.9 

X X X -21.2 -14.5 

X X X -8.6 -20.0 

-8.5 -24.8 5.7 7.7 -11.0 

5.0 22.2 28.9 29.6 9.7 

-12.6 -11.2 21.8 16.1 46.3 

14.0 13.8 2.7 -2.5 -9.9 

12.0 18.9 7.5 1.3 3.2 

8.0 14.3 4.6 2.1 0.9 

-0.2 -1.0 4.8 -5.2 -0.5 

-11.5 1.4 11.2 10.9 18.5 

8.8 	12.4 	8.2 	3.1 	3.4  

Yukon at Territoires du Nord-Ouast 

Supermarchis d.iim.nt.tion at ópiceries 	1 

Tous lee .utrss umgasins d'aiim.nta*ion 	2 

Ph.rmaci.s at magasins de midicaments br.vtés 3 

Pg.sins de chaussures 	 4 

Pg.sins do vatements pour homees 	5 

Pl.gasins de vétements pour dames 	6 

Autres m.gasins d. vêt.m.nts 	7 

Mag.sins de meubl.s at dapparsils men.g.rs 	8 

Pgcsins daccessoires dameubiement 	9 

Concessionnaires de véhicuiss automobilas 	10 
at r.crea*ifs 

Stat ions-service 	 11 

Pgasins de pieces at d.cc.ssoir.s pour 	12 
automobiles at services 

PI.gasins do merchandises diverses 	13 

Autres magasins de produits eami-durables 	14 

Autres mugasins de produils durables 	15 

Autres megasins da vente au detail 	16 

Total, ense.ble des •agasins 	17 

a 

L' 
beta 	rar1eHne 1994 
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TARLE 3. Retail Sales, Not Seasonally Adlusted,  by Trade Group and by Region (Quarterly 
Estlatps) 

Sales 

Venice 

	

Quarter 2 	Quarter1 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

14.6 	12.2 	13.8 	16.0 	15.4 

	

x 	x 	x 	x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	x 	x 	x 	x 

	

0.7 	0.7 	1.5 	1.2 	1.0 

	

x 	x 	x 	x 

	

8.7 	5.3 	6.9 	6.5 	8.1 

x x x x x 
2.5 1.4 2.4 3.4 212 

x x x x x 

52.8 39.7 51.8 57.9 54.1 

29.4 25.6 28.4 26.7 24.9 

x x x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

2.6 2.3 2.7 2.6 2.1 

x x x x x 
11.9 10.3 9.1 11.5 10.0 

4.3 4.3 3.0 2.6 2.8 

x x x x x 
3.3 2.7 3.8 3.0 3.1 

2.5 1.8 2.8 2.3 2.4 

x x x x x 

119.4 101.3 116.9 106.4 104.1 

Trade Group 

No 

Yukon 

1 Superirorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 I4om.ns clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail £tores 

17 Total, all stores 

Northwest Territories 

I Supermerkels and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicl. 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 O+h.r retail stores 

17 Total, all stores 
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1A*LEAU 3. Vpntes au detail, non -désaisannalisCes, selon 2e groupe di oa..erce it la region 
(estioations tri.estriell.es ) 

Change from pr.vioul year 

Variation par rapport i l'annI. prIcId.nt. 

	

Qu.r+r 2 9u.rk.r 1 	Quar+.r 4 Qu.rt.r 3 Qu.rt.r 2 
1994 	 1994 	 1993 	 1993 	 1993 

Trim.skr. 2 Trim.r.tre I Trim.&tre 4 Trim.stre 3 Trimswtr. 2 

Groups d. coiai.rc• 

N' 

0 

. 

Per c.nt - pourcenteg. 

-5.3 	-6.6 	1.1 	4.8 	2.3 

x x x x x 
x x x x x 
x x x x x 
x x x x 
x x x x 

-27.0 28,3 61.3 52.5 29.2 

x x x 

7.5 -7.2 4.4 1.5 -7.0 

x x x x x 
11.0 11.7 4.6 6.8 5.7 

x x x x x 

-2.4 -2.7 1.2 1.8 4.8 

18.1 22.1 19.3 6.5 6.5 

x x x x x 
x x x x x 
x X X X X 

x x x x x 

x x x x x 

20.0 20.5 15.8 21.3 2.4 

x x x x x 
19.3 28.7 1.4 -4.6 -12.1 

54.5 56.5 23.6 -10.5 5.0 

x x x x x 
6.0 15.7 4.7 -2.9 -2.2 

8.4 19.0 10.5 14.3 

x x x x x 

14.7 	 19.7 	 11.7 	 3.9 	 3.0 

Yukon 

Sup.rnorchi 	dalinontation at ápic.ri.s 1 

bus las autras m.gasins dalimuntution 2 

Phariici.s it m.g.sins di médicaments br.v.tás 3 

Pgasins di chaussures 4 

Iligasins di vit.munts pour homess 5 

gasins do vitiments pour dames 6 

Autres tagasins di vêtemsnts 7 

Magasins do moubiss at d'appar.ils mnag.rs 8 

Pgasins d'accsssoirss dameubisuient 9 

Concassionnairas di váhicul.s automobiles 10 
at recré.+ifs 

Stationg-sarvics 11 

Pgssins de piôc.s at d.cc.ssoirss pour 12 
automobiles at services 

Pi.gasins do merchandisas div.rsas 13 

Autr.s uiag.sins do produits s.mi-dur.bl.s 14 

Autr.s .gasins cio produi+s durable. 15 

Autrss .gasins de v.nt. .0 detail 16 

Total, .nss.bl. des •agasins 17 

Territoires du Nord-Dust 

Sup.rm.rchIs d.lim.ntation at ápic.ri.s I 

Tout 1.. .utr.s .gasins d.lintation 2 

Ph.r.ci.s at .g.sins d. evidicainents br.v.lá. 3 

Plagasine d. chaussur.s 4 

Pga.ins do vet.m.nts pour hoa.s S 

Pl.g.sins do vêt.m.nts pour dam.. 6 

Autres m.gasins d. vêt.m.nts 7 

t'gasins d. maubi.. at dapp.r.il . mén.g.rs 8 

Magasina daccassoir.. dam.ubl.man+ 9 

Conc.ssionn.ir.s do váhicul.s sutomobil.. 10 
at rócrá.tif. 

S+ations-s.rvic. 11 

Magasins d. pièces of d.cc.ssoir.. pour 12 
automobil.. at services 

Magasins do m.rch.ndia.s div.rs.s 13 

Autr.s mag.sins do produits sami-durabla. 14 

Autres mag.sins cio produits durable. 15 

Autres magasins do vent. Cu detail 16 

TotaL .nse.ble des •agasins 	 17 
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TABLE 4. Retail Trade Sple Response Fraction and Coefficient ol Variation (Current 
Periods) 

No. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food s*ores 

3 Drugs and pat.n+ medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomsn's clothing stores 

7 OTher cloThing s+or.s 

8 Household furniure and appliance stor.s 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Au*omo*ive parts, accessories and services 

13 General merchandise atores 

14 OTher semi-durable goods soras 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Req ions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Sco*ia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colusthia 

28 Yukon 

29 Nor*hwes* Territories 

Response fraction 

Fract ion d. riponse 

Jun. 	May 	April 	March 
1994 	 1994 	 1994 	 1994 
Juin 	Mei 	Avril 	Mars 

Per cent - pourcentage 

94.8 96.1 96.2 96.4 

87.3 91.3 94.3 93.1 

90.9 95.3 94.9 89.5 

94.9 97.5 98.4 98.4 

93.3 94.2 96.0 94.6 

84.1 96.4 96.7 96.4 

93.1 96.8 96.8 95.1 

92.9 95.1 91.5 95.0 

89.5 93.4 93.8 94.1 

95.9 97.0 96.9 95.9 

92.9 93.9 93.1 95.2 

91.7 94.9 95.0 94.3 

99.2 99.3 99.4 99.7 

93.3 94.7 95.3 94.7 

92.8 93.2 94.1 94.4 

94.6 96.5 97.5 97.2 

94.4 96.2 96.1 95.7 

93.8 97.2 97.2 98.6 

95.1 96.2 94.8 95.4 

92.3 96.6 96.6 97,4 

94.2 97.0 97.0 94.5 

94.3 96.4 96.7 96.7 

93.5 94.9 94.7 93.2 

95.1 96.9 97.2 97.6 

94.8 97.1 95.6 97.8 

94.6 96.4 96.9 97.3 

97.3 98.4 98.0 98.3 

90.0 92,0 92.1 93.8 

89.0 91.1 90.5 92.3 
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is 

2.5 

6.7 

2.6 

4.5 

5.0 

4.1 

5.3 

5.2 

4.4 

5.7 

4.9 

2.7 

0.8 

4.1 

4.4 

2.7 

2,4 

6.4 

2.6 

3.9 

5.7 

3.6 

7.3 

5.4 

3.9 

5.4 

4.6 

2.8 

0.7 

4.0 

5.0 

2.4 

2,4 

6.1 

2.7 

5.2 

5.0 

3.7 

4.2 

5.2 

4.0 

5.1 

5.1 

3.0 

0.7 

4.1 

4.4 

2.3 

2.5 

6.4 

2.8 

5.1 

4.7 

4.0 

3.4 

4.7 

4.6 

5.1 

4.3 

3.2 

0.7 

4.1 

4.3 

2.1 

1.7 
	

1.7 
	

1.5 
	

1.5 

TABLEAU 4. Cameros de detail, fraction de réponse de I 'Cchantillon et coefficient de variation 0 	(pCriodes courantes) 

Co.ffici.nt of varistion 

Coefficient de vsri.tion 

Jun. 	May 	April 	March 
1994 	1994 	1994 	1994 
Juin 	Mel 	Avril 	Mars 

	 N 

Per cent - pourc.ntag. 

Groups de oc.roe - Canada 

Sup.renrchás d'alim.n+ation at ápic.ri.s I 

Tous les .utr.s magasins d.lim.ntakion 2 

Pharmacies at magasins da midicaments br.v.tis 3 

M.gasins de ch.ussur.s 4 

M.gasins de vêtsmants pour homams S 

Nagasins de vStamants pour dames 6 

Autr.s megasins d. vet.nmnts 7 

M.gasins do m.ubl.s at d.ppar.ils managers 8 

Magasins dacc.ssoir.s dsm.ubl.ment 9 

Concassionnaires da véhiculas automobiles 10 
at r.créat ifs 

Stations-s.rvic. 11 

M.gasins do piic.s at d'accassoir.s pour 12 
automobiles at servic.s 

Magasins da mrchancli..s div.rs.s 13 

Autres magasins d. produits ..mi-dur.bl.s 14 

Autr.s .mgasins da produits dur.blss 15 

Autr.s megasins da vents au detail 16 

Total, anseeble dss ..gas ins 	17 

Regions 

2.9 2.9 2.8 2.7 

1.7 2.2 2.7 1.9 

4.1 4.6 4.8 

2.7 3.2 2.6 2.6 

2.9 3.0 2.9 2.9 

3.7 3.6 3.1 3.3 

3.5 2.7 2.7 3.0 

2.5 2.4 2.4 2.4 

5.8 5.5 6.3 4.9 

1.9 2.1 1.9 2.1 

1.7 1.5 1.4 1.3 

1.8 1.9 1.7 1.6 

Tarra-N.uve 18 

h.-du-Princ.-Edou.rd 19 

Nouvulla-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Sssk.tch.wan 25 

Alberta 26 

Colothi.-Britanniqu. 27 

Yukon 28 

T.rritoir.s du Nord-Ouest 29 

Retail Trade, June 1994 
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TASLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Reqicn (Iliotorical 
Esti.ates) 

June Play1 April March February January Oecautther 
1994 19941 1994 1994 1994 1994 1993 

No. Juin Mail Avril tiers Février Janvier Déc..thro 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Super.rkets and grocery stores 4,153.3 4,163.2 4,118.4 4,136.4 4,106.6 4,089.3 4,061.3 

2 All other food stores 278.6 279.2 274.0 292.4 280.6 280.1 274.0 

3 Drugs and patent medicine stores 1,019.3 19016.6 19015.1 1,021.6 1,005.5 1,014.2 994.4 

4 Shoe stores 146.8 150.7 143.6 145.1 146.8 144.1 134.9 

5 Men's clothing stores 157.2 154.8 156.8 156.2 152.2 153.9 148.8 

6 I4omen's clothing stores 337.0 323.4 318.4 326.2 320.6 305.8 320.9 

7 Other clothing stores 380.8 361.3 362.2 359.7 350.2 349.7 351.8 

8 Household furniture and 718.4 721.1 706.4 701.5 686.9 681.3 706.6 
appliance stores 

9 Household furnishings stores 187.9 192.0 192.3 195.2 193.9 191.9 193.0 

10 Motor vehicle and recreational 6,080.9 39961.3 3,879.7 4,020.5 3,838.4 3,705.7 3,702.1 
vehicle dealers 

ii Gasoline service stations 11198.0 1,188.7 1,174.3 1,184.2 1,171.8 1,172.7 1051.2 

12 Automotive ?.rts, accessories 990.3 970.8 993.5 989.6 974.9 19009.0 933.8 
and service 

13 General merchandise stores 1,815.0 1,787.0 1,777.4 1,840.7 1,807.8 1,7383 1,734.3 

14 Other semi-durable goods stores 583.7 582.6 579.2 558.2 560.3 563.4 564.3 

IS Other durable goods stores 477.8 474.1 465.2 485.9 458.7 452.1 438.9 

16 Other retail stores 889.4 873.4 851.4 854.7 853.1 847.9 823.8 

17 Total, all stores 17,414.4 17,200.3 17,007.8 17,268.0 16,908.1 16,699.6 16,533.9 

Regions 

18 Newfoundland 287.6 285.2 283.6 287.4 280.3 283.9 279.1 

19 Prince Edward Island 71.9 72.5 72.0 73.6 72.4 75.7 70.4 

20 Nova Scotia 536.6 532.1 543.1 566.1 543.2 549.8 528.2 

21 New Brunswick 419.2 414.7 408.3 417.0 425.9 423.7 413.5 

22 Quebec 4,285.3 4,246.8 4,111.2 4,200.4 4,166.3 4,192.2 49033.8 

23 Ontario 6,418.7 69305.0 62288.4 6,399.4 6 1,203.3 6,028.2 6,066.1 

24 Manitoba 579.9 555.3 577.1 587.0 584.9 565.6 557.4 

25 Saskatchewan 516.3 512.3 523.6 506.2 499.9 497.3 499.5 

26 Alberta 1,840.6 1,827.5 19826,2 1,851.7 1,770.7 1,738.7 1,767.6 

27 British Colurthia 2,403.1 2,393.1 2,318.9 2,323.6 2,306.4 2,289.6 2,264.6 

28 Yukon 16.8 17.0 16.5 16.7 16.6 16.6 16.6 

29 Northwest Territories 38.4 38.7 38.8 38.9 38.2 38.4 37.2 
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16 TA*LEAU S. V.nt.s au detail, dCsalsonnalisdes, solon Is grote do ooerce at Ia region 
(.stioations historiques) 

	

Nov.,â.r Oc*ob.r S.p+.uth.r 	Augus* 	July I 	Jun. 
1993 	1993 	1993 	1993 	19931 	1993 

	

Hov.thr. Octobr. S.p*.ura 	AoGt 	Jui]1.*1 	Juin 	 No 

millions of dollars - millions do dollars 

Group, do conuero. - Canada 

MEME 

I. 

4.046.2 4,002.0 4,004.9 4,003.7 3,959.3 3,937.6 

281.9 276.7 284.3 284.0 284.2 284.0 

1,001.6 1,000.6 1,011.7 1,001.6 989.7 988.5 

141.0 138.8 138.3 137.0 133.6 133.0 

150.4 150.8 145.5 144.3 145.8 142.6 

314.7 315.2 316.7 3215 325.0 322.4 

354.2 359.2 360.5 366.3 374.3 352.0 

703.7 703.4 701.1 701.6 704.2 697.1 

189.7 187.2 187.9 188.9 187.1 187.6 

3,609.2 3,531.9 3,515.6 3,491.2 3,464.9 3,404.0 

1,189.9 1,184.9 1,199.2 1,202.2 1,184.1 1,187.4 

921.0 920.1 920.3 908.1 910.4 888.1 

1,723.4 19712.3 1,709.0 19703.3 1,701.4 1,697.3 

559.6 554.6 550.6 554.8 553.1 554.4 

434.6 430.2 432.7 435.7 434.6 430.7 

818.1 817.3 827,9 830.3 828.3 828.1 

Sup.rm.rchI 	dalim.nta*ion at Ipic.ri.s 1 

Tout iss .u*res magasins d'alim.nka+ion 2 

Ph.rm.ci.s at ui.g•sins de módic.ments br.v.tés 3 

Pgasins do ch.ussurss 4 

M.gasins do vi*.m.n*s pour hoias S 

gasins do vi*.man*s pour damas 6 

Autr.s usgasins do ve*.mants 7 

lisgasins d. m.ubl.s at d'.ppar.ils m.n.g.rs 8 

lisgasins d • accasso ir.s d am.ubl.man* 9 

Concsssionnairss d. vIhicules •u*omobil.s 10 
of récróatifs 

Stafions-sarvic. II 

isgasins do places at d'acc.ssoir.s pour 12 
sukomobll.s of ssrvicss 

Pg.sins d. .rchandis.s div.rs.s 13 

Au*r.s magasins do produi*s .smi-durabl.s 14 

Au+r.s magasins do produiks durabl.s 15 

Au*r.s mogasins do vanfe mu dafail 16 

16,439.1 16,285.2 16,306.3 16,274.2 16,180.0 16,034.8 Total, enseuble des •agasina 	17 

Regions 

	

278.2 	280.9 	278.2 	280.6 	279.7 	276.2 

	

71.9 	71.7 	71.7 	71.7 	71.2 	69.4 

	

544.1 	538.8 	546.1 	538.3 	536.4 	538.9 

	

419.3 	421.4 	422.9 	417.2 	415.4 	415.2 

	

4,040.7 	3,958.3 	3,989.1 	39991.8 	3,947.3 	3,912.1 

	

6,007.8 	59982.6 	59973.0 	5,956.8 	52936.0 	5,897.4 

	

566.3 	567.7 	562.4 	557.0 	552,5 	539.7 

	

490.5 	486.4 	484.5 	483.9 	479.0 	465.8 

	

1,736.2 	19701.5 	12694.6 	1,704.6 	12701.7 	1,685.1 

	

2,230.4 	2,223.0 	22231.6 	29220.8 	2,209.7 	2,184.1 

	

16.9 	17.1 	16.9 	17.0 	17.5 	17.3 

	

36.8 	35.9 	35.2 	34.6 	33.6 	33.5 

T.rr.-N.uv. 18 

Il.-du-Princ.-Edou.rd 19 

Nouv.1le-Ecosse 20 

Houv..u-Brunswick 21 

Quób.c 22 

Ontario 23 

Menifoba 24 

Saskatchewan 25 

Alb.rta 26 

Coloithia-Brifunniqu. 27 

Yukon 28 

T.rrifoir.s du Hord-Ou.s* 29 
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TA8LE 4. Retail Sales, not Seasonally 
Estiaatas) 

Jun. 

AdZusted, by 

May 

Trade Group 

April 

and by 

March 

Region 

February 

(Historical 

1994 1994 1994 1994 1994 199 
Januar~,D-.-,,mb-r 

993 
No. Juin Ma i 	Avril 	Mars 	Fóvrier 	Janvie re 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Sup.rmerk.ts and grocery stores 4,284.6 4,164.2 4,173.5 4007.7 39653.9 3,904.1 4,414.8 

2 All other food stores 297.3 293.2 270.6 282.9 238.7 233.0 336.1 

3 Drugs and patent medicine 1,015.1 995.7 989.2 1 9 013.4 912.0 959.9 1 7 259.5 
stor.s 

4 Shoe stores 151.2 160.2 150.1 118.2 86.5 111.4 184.4 

5 Mens clothing stores 161.8 150.3 144.5 116.4 86.6 114.7 311.4 

6 Homen's clothing stores 337.2 332.9 314.7 281.0 205.6 217.2 521.8 

7 Other clothing stores 365.2 356.9 333.3 312.5 224.7 252.2 600.9 

8 Household furniture and 714.1 659.3 657.0 649.1 525.7 566.5 11019.1 
appliance stores 

9 Household furnishings stores 202.4 191.0 181.4 177.4 147.8 144.7 241.0 

10 Motor vehicle and recreational 4,874.8 4009.4 4,414.6 4,242.2 3471.2 2,776.1 31115.9 
vehicle dealers 

11 Gasoline service stations 1,266.2 1,209.4 1093.8 1036.0 1,027.3 1,089.9 1047,9 

12 Automotive parts 	accessories 1,109.7 1,080.3 1,008.0 912.5 744.1 812.6 1,040.0 
and service 

IS General merchandise stores 1,752.0 11701.2 1,648.8 1,590.5 1,248.8 17231.5 3,020.0 

14 Other semi-durable goods stores 651.0 653.7 527.9 452.4 400.8 405.1 914.1 

IS Other durable goods stores 479.0 456.1 414.6 375.5 323.6 344.4 882.9 

16 Other retail stores 955.7 872.3 792.1 752.9 632.3 623.4 1,275.9 

17 Tota2, all stores 18,597.5 18,066.2 17,114.2 16,520.7 13,529.4 13,786.8 20,285.8 

Regions 

18 Newfoundland 299.1 289.5 281.0 269.6 217.9 224.2 358.5 

19 Prince Edward Island 78.6 74.8 68.5 64.9 53.8 58.2 86.2 

20 Nova Scotia 575.9 550.5 543.4 528.4 422.5 447.6 661.8 

21 New Brunswick 444.5 432.3 407.4 395.4 338.2 335.6 500.3 

22 Quebec 4,669.3 4,664.4 4,358.7 4,064.1 32284.2 3,342.3 4,618.3 

23 Ontario 6,877.5 6,564.8 6,213.8 6,052,1 4,965.1 5,032.4 7,682.3 

24 Manitoba 615.7 580.7 573.9 566.4 475.3 470.5 701.4 

25 Saskatchewan 547.8 527.1 525.2 488.6 402.9 423.9 621.9 

26 Alberta 1,940.6 1,888.5 1,827.3 1,771.9 1,417.4 1,463.1 2085.3 

27 British Colusthia 2,488.3 2,436.8 2,261.5 2,267.5 1,908.2 1,943.8 2,806.7 

28 Yukon 19.6 17.4 15.8 14.4 12.6 12.7 18.5 

29 Northwest Territories 42.5 39.2 37.7 37.4 31.4 323 44.6 
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3,820.0 4,101.2 3,995.0 3,905.2 4,340.1 3,988.2 

260.3 277.3 277.4 288.3 310.5 302.7 

994.6 1015.8 993.1 974.7 972.7 975.6 

160.2 156.0 152.6 134.2 125.4 136.5 

186.2 156,4 139.3 114.0 123,0 143.5 

337.7 330.6 341.5 304.3 322.4 319.4 

407.0 390.3 387.8 379.6 338.5 327.6 

780.3 722.4 732.9 698.6 725.0 674.6 

	

210.7 	193.2 	192.8 	197.3 	200.0 	201.8 

	

3,393,4 	3,373.2 	3,427.9 	3,474.1 	3,777.4 	4,059.8 

	

1,186.9 	1,232.3 	1,219.5 	1,301.1 	1,311.7 	1,237.9 

	

1,014.0 	936.2 	904.1 	893.5 	968.9 	994.4 

	

1.121.5 	1,806.8 	1,678.9 	1,621.5 	1,586.2 	1,598.1 

	

92.0 	529.5 	546.1 	554.0 	564.0 	592.9 

	

438.5 	391.4 	427.6 	427.3 	433.6 	423.2 

	

783.0 	812.7 	810.2 	855.4 	955.8 	859.0 

16,686.3 16,425.4 16,226.9 16,123.1 17,055.1 16,835.1 

24,288.1 

1,615.6 

5,885.4 

777.6 

774.4 

1,688.7  

1,824.9 

3,771.8 

1,044.5 

24,188.3 

6,822.6 

5,667.3 

9,172.8 

3,070.9 

2,393.2 

4,628.7 

97,614.6 

S 
TALEAU 6. Ventes au detail, non-désaisonnalisCes, scion ic groupe do co..erce at 3a region 

(estimations historiques) 

	

Novemer 0cobsrlS.pe.ther 	Augusti 	July 	June 	Year 
1993 	19931 	1993 	19931 	199 	1993 	1994 

	

Novathr. 0cobrejSep.uér. 	AoGkI 	Juillat 	Juin 	Anne. 	 N o  

millions of dollars - millions de dollars 

. 

Oroupe de corce - Canada 

Supermarches d'alimsn*ation at 1 
Cpic.ri.s 

Tous les autrei magasins 2 
d alimentation 

Pharmacies at immigiiii de msdicam.nt 3 
br.v.*es 

lagasins de chaussursa 4 

Mugasins de viLements pour houmies S 

tiagasins ds vifem.nLs pour dames 6 

Autres magasins de viLements 7 

i.gasins de meubles at dappar.ils 8 
minagers 

gasin; d'acc.ssoir.s d'ameublement 9 

Conc.ssionnair.s de vehicules 10 
aufomobalss at r.creatifs 

Stations-service 11 

M.ga.ins de pisces at dacc.ssoir.s 12 
pour automobiles at services 

Magasins de merchandises div.rs.s 13 

Autres magasins de produits semi- 14 
durables 

Aufres megasins de produits durabiss 15 

Autrss m.gasins ds v.nt. Cu detail 16 

Total, ensemble des .agasins 17 

Req ions 

1,581.2 

398.7 

3,068.3 

2,353.5 

24,383.0 

35,705.6 

3,280.4 

2,915.5 

10,308.8 

13,306.2 

92.5 

220.7 

	

297.2 	281.7 	271.8 	286.1 	300.9 	286.5 

	

72.8 	70.3 	71.7 	79.4 	85.0 	76.1 

	

559.9 	537.5 	538.3 	543.5 	574.5 	566.2 

	

436.2 	427.2 	417.8 	425.6 	452.1 	435.2 

	

3,977.7 	4,032.6 	3,966.3 	3,950.1 	4,258.2 	4,196.3 

	

61190.8 	6,019.5 	5,968.7 	5,799.6 	6054.4 	6,148.2 

	

583.4 	576.6 	555.2 	549.9 	571.8 	563.9 

	

505.8 	490.4 	473.2 	477.7 	494.2 	490.3 

	

1,776.4 	1,710.9 	1,680.7 	1,706.8 	1,777.4 	1,756.0 

	

2,233.4 	2,225.9 	2,231.2 	2,250.8 	2,328.2 	2,260.4 

	

16.4 	16.9 	17.1 	19.1 	21.7 	19.9 

	

36.3 	35.9 	35.0 	34.6 	36.9 	36.1 

T.rr.-N.uv. 18 

fle-du-Prince-Edouard 19 

Nouvalla-Ecossa 20 

Nouveau-Brunswick 21 

Québec 22 
Ontario 23 

Manitoba 24 

Sask.tch.p,an 25 

Alb.rt. 26 

Colouèia-Rrit.nniqu. 27 

Yukon 28 

Territoires du Nord-Ouast 29 
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TABLE 7. Depart.ant Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

June 	May 	April 	March 	Year-fo-daie 
1994 	1994 	1994 	1994 	1994 
Juin 	Mai 	Avril 	Mars 	Cuuulatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ortario 

Manitoba 

Saskslchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 

91.6 86.3 85.2 81.5 

24.4 22.4 20.3 19.3 

160.3 150.1 147.9 145.2 

134.7 129.9 119.6 114.4 

1,446.0 19421.0 1,312.7 1,185.6 

2,173.6 21069.3 1,965.5 1,879.2 

188.3 183.8 176.7 173.0 

179.9 174.5 174.7 162.4 

579.4 573.2 558.8 539.7 

803.4 800.4 774.3 762.7 

5.6 4.8 5.0 4.2 

21.9 21.5 20.8 19.4 

5 1809.1 5,637.3 5,361.5 5,086.4 

478.9 

120.0 

847.9 

690.1 

7,312.9 

11,255.3 

997.8 

961.4 

3,176.3 

4,419.8 

26,7 

117.0 

30,404.1 

TABLE S. Department Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estimates) 

Junel 	May 	April 	March February January Decsier 
19941 	1994 	1994 	1994 	1994 	1994 	1993 
Juini 	Ma i 	Avril 	Mars Fóvri.r Janvier Dceithre 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Sco+ia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alba ra 

British Coluithia 

Yukon 

Northwest Territories 

Total 

91.6 86.3 85.2 81.5 65.5 68.6 161.3 

24.4 22.4 20.3 19.3 16.0 17.5 38.3 

160.3 150.1 147.9 145.2 119.5 124.9 284.5 

134.7 129.9 119.6 114.4 95.1 96.4 209.8 

1,446.0 19421.0 19312.7 19185.6 942.9 1004.9 1,859.1 

2,173.6 2,069.3 1,965.5 1,879.2 1,563.8 1,603.9 3,491.9 

188.3 183.8 176.7 173.0 136.3 139.6 303.4 

179.9 174.5 174.7 162.4 129.9 140.2 270.2 

579.4 573.2 558.8 539.7 447.3 477.9 982.7 

803.4 800.4 774.3 762.7 625.5 653.6 1,321.0 

5.6 4.8 5.0 4.2 3.6 3.5 7.1 

21.9 21.5 20.8 19.4 16.7 16.7 26.1 

5,809.1 5,637.3 5,381.5 5,086.4 4,162.1 4,347.6 8,955.3 
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TABLEAU 7. Ventes de •archandlses genre grand •agasln, non-désaisannalisées, salon la région 
(pérodes courantes) 

Change from previous year 

Variation per rappor+ i l'annóe prócsden+. 

Jun. 	May 	April 	March 	Year-o-date 
1994 	1994 	1994 	1994 	1994 
Juin 	Hal 	Avril 	Mars 	Cumulaif 

Per cant - pourc.ntag. 

Peg Ions 

4.3 
	

0.7 	-1.7 
	

6.0 
	

2.2 Tsrr.-N.uv. 

6.6 
	

6.4 
	

0.3 
	

12.7 
	

7.1 I l.-du-Pr inc.-Edou.rd 
4.2 	-0.9 	-2.2 

	
11.2 
	

2.5 P4ouvell.-Ecoss. 

11.0 
	

9.2 
	

4.1 
	

11.9 
	

8.4 Nouv.au-Bruns ick 

11.0 
	

6.1 
	

2.8 
	

10.7 
	

6.5 Québ.c 

8.2 
	

3,1 
	

0.8 
	

6.3 
	

2.9 0nar 10 

5.8 
	

0.8 
	

0.4 
	

7.9 
	

3.3 Manitoba 

11.9 
	

8.8 
	

13.0 
	

7.2 
	

8.3 S.skatch.wan 

-2.2 	-3.2 	-2.8 
	

4.7 	-0.7 Alb.rt. 

8.6 
	

'.4 
	

11.8 
	

12.6 
	

9.8 Colouth is-Britanniqu. 

2.5 	-5.6 
	

4.3 
	

3.4 
	

0.8 Yukon 

14.1 
	

11.5 
	

11.8 
	

22.7 
	

14.6 T.rritoir.s du Nord-Ouas+ 

7.7 
	

3.7 
	

2.7 
	

8.5 
	

4.7 Tot1 

TABLEAU 8. Vantes de •archandises genre grand •agasin, non-désaisonnalisAes, selon la req ion 
(estIoations historiqurs) 

Nov..r October S.p+.ier AUgUst July Jun. Year 
1993 1993 1993 1993 1993 1993 1994 

Novsrèr. Octobra S.pt.ithre AoG+ Juill.t Juin Annea 

millions of dollars - millions de dollars 

Req Ions 

C 

a 

478.9 

120.0 

847.9 

690.1 

7,312.9 

11,255.3 

997.8 

961.4 

3,176.3 

4,419.8 

26.7 

117.0 

125.4 98.6 90.9 94.8 91.1 87.9 

26.4 23.1 23.4 25.6 25.6 22.9 

206.5 171.8 160.0 159.4 156.7 153.8 

156.6 133.1 126.1 120.7 121.2 121.3 

1,367.7 1,354.1 1,322.7 1,275.0 1,313.8 1,302.3 

2,358.6 2,128.0 2032.3 1 1 981.1 1,988.7 2,009.5 

211.6 190.0 181.0 181.2 173.1 177.9 

191.8 170.1 156.8 163.2 155.5 160.7 

674.5 606.0 590.9 609.5 585.9 592.4 

884.0 793.0 784.5 771.0 753.8 739.6 

5.4 5.2 5.2 6.2 6.4 5.5 

20.3 19.5 18.8 17.9 18.9 19.2 

T.rra-N.uv. 

I l.-du-Pr inc.-Edouard 
Nouvalla-Ecoas. 

Nouv.au-Brunsw ick 

Québec 
Ontario 

Manitoba 

Saskatchawan 

Alb.rta 

Coloith 1.-Br it.nniqu. 

Yukon 

Terrikoirss du Nord-Ou.st 

. 

	

6,228.7 	5,692.5 	5,592.7 	5,405.6 	5,390.7 	5,393.1 30,404.11 Total 
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TABLE 9. Retail Trade, Canada • Current and Constant (198) Dollar Estiates 

tJn.djuted 
Non desaisonnalise 

Price index Current dollars Year/year 	Constant 1986 Year/year 
per cent dollars per cent 

change change 

Indice des prix Dollars Variation an Dollars Variation an 
courane pourc.na9a const.ns pourcenta9e 

pour lannes 1986 pour lannee 

millions of dollars 

1992: 

January 113.7 12,903.2 3.7 11,350,6 5.1 February 113.3 12,582.3 4.7 11009.4 5.5 March 113.5 13,930.0 -1.3 129272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 May 113.9 16,268.7 -3.0 14,287.1 -3.2 June 114.1 169164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14000.9 3.3 August 114.2 15,396.4 -1.6 13 9476.6 -1.3 Sepketh.r 113.7 15,365.9 4.9 13,513,7 5.0 

October 113.5 16,156.8 5.7 14,232.3 
Novether 114.5 15,711.3 -1.6 13,726.3 -2.4 Deceuther 114.6 19,181.1 6.7 16,744.2 5.4 

Year 113.9 185 1 049.2 2.1 162,395.7 2.0 

1993: 

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 121680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 5.2 
May 115.6 16,903.2 3.9 149617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
S.p*euthsr 115.6 16,226.9 5.6 14,033.7 3.8 
October 115.6 16,425.4 1.7 14,211.5 -0.1 
Novener 116.1 16,686.3 6.2 14,375.3 4.7 
Deceuther 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,815.0 4.7 167,389.4 3.1 

1994: 

January 116.5 13,786.8 2.5 11,830.6 2.2 
February 116.2 13,529.4 6.7 11,643.1 6.7 
March 115.6 16,520.7 11.1 14,292.8 11.2 

April 115.7 17,114.2 5.2 14,798.0 4.8 
May 115.8 18,066.2 6.9 15,606.5 6.8 
June 116.1 18,597.5 10.5 16,018.7 10.1 

July 
August 
Septenther 

October 
Noveithe r 
Decsither 

Year 

I Seasonally adjusted constant (1986) dollar eskimatas are derived by deflating, with an inlicik price index, 
the seasonally adjusted current dollar estimate. 
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TABLEAU 9. Coerce do detail, Canada, estiaations on dollars courants at constants (19) 

• 	 Seasonally adjusted 
Dasa]soflfl.11ss 

	

Price Index Currant Dollars 	Month/month 	Constant 1986 	Month/month 

	

per cent 	dollars 1 	per cant 

	

chang. 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcentage 	constants 	pourcantags 

	

pour 1. mois 	19861 	pour 1s moas 

millions d. dollars 

1992: 

113.8 159077.9 -0.4 139251.6 -0.2 Janvi.r 
113.3 15,141.6 0.4 139359.3 0.8 Fourier 
113.8 15,173.8 0.2 13,329.5 -0.2 Mars 

114.2 15,330.8 1.0 13,427.0 0.7 Avril 
114.3 15,231.6 -0.6 13 9 330.1 -0.7 Mmi 
114.5 15,449.6 1.4 139497.0 1.3 Juin 

114.6 15,427.2 -0.1 13,467.0 -0.2 Juill.t 
114.7 15,481.8 0.4 13,494.2 0.2 AoG#c 
114.8 15,584.6 0.7 13,577.8 0.6 S.pta.thre 

114.7 159689.9 0.7 13,684.2 0.8 Octobra 
115.3 15,678.1 -0.1 13,598.0 -0.6 Novesr. 
115.6 15,782.2 0.7 13,647.3 0.4 DOcethr. 

114.5 185,049.2 ... 161,6630 ... Anne. 

1993: 

115.7 159956.8 1.1 13,791.7 1.1 .Janvier • 115.7 
115.4 

15,812.3 
15,932.9 

-0.9 
0.8 

13,662.8 
13,800.9 

-0.9 
1.0 

FOurier 
Mars 

115.3 16,046.4 0.7 13013.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 M.i 
115,7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 13,993.0 0.9 Juillat 
115.9 16,274.3 0.6 14,043.1 0.4 AoGt 
116.3 16,306.3 0.2 14,026.4 -0.1 S.pteuthr. 

116.3 16,285.2 -0.1 13097.8 -0.2 Octobra 
116.5 16,439.1 0.9 14,116.8 0.9 Hovethra 
116.3 16,533.9 0.6 143212.8 0.7 DOceuór. 

115.9 193 1852.4 ... 167,305.1 ... Anne. 

1994: 

115.9 16,699.6 1.0 14,409.1 1.4 Janviar 
115.7 16,908.1 1.2 14,609.1 1.4 FOvrier 
115.2 17,268.0 2.1 14,995.9 2.6 More 

115.3 17,007.8 -1.5 14,746.3 -1.7 Avril 
115.5 17,200.3 1.1 149887.7 1.0 M.i 
115.9 17,414.4 1.2 15,027.5 0.9 Jujfl 

Juillet 
Aoüt 

S.ptathrs 

Octobre 
Noventh re 
DeceNre • Anne. 

. 1 	La desaisonnalisation des estintions an doll.rs constants (1986) sobtient an dIgonflant avac un indice 
i,,,licxte, 	los donnOas des.isonnalasO.s on dollars courants. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sal.s 
made through retail locations outlets)". 

A retail location, as dafinad by Statistics 
Canada, is a "business location lusually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offic.s, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales P and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GSTP) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFST), Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparuble with those of subsequent years. For 
users interested in deriving comparable date, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

Canoerce de detail signifie, pour las be-
soins de le present. publication, "l'ensemble 
des ventes feites per des points de vente eu 
detail". 

Un point de vents au detail, suivant Is 
definition de Statistique Canada, est un local 
d'affaires 1habituallement un megasini dont 
l'activitC principale est Is vente do merchan-
dises at de services connexes au grand public 
pour la consommation ménagare ou personnelle. 
Los estimations relatives au commerce do 
detail ne prennent pas an compte les ventos 
diroctes, cast-a-dire los vent.s qui no sont 
pas faites par l'intermédiaire d'un point de 
yenta au dótail, par exemple las ventes direc-
tes par dCmarchage, les ventes par distribu- 
(cur automatiqu., las ventes de journaux ou de 
revues feites directement par las imprimeurs 
at Cditaurs, at los ventes faites par las cer-
des du livre at les clubs de disques. Ii n'y 
a qu'une exception: les ventes des grands 
magasins feites par In poste ou par catalogue, 
qui sont clessees dens 1s categoric des 'mage-
sins de merchandises diversos". En outre, le 
commerce de detail no comprend pas les ventes 
au detail des unitós auxiliaires (par example, 
er.trepâts, siôges soclaux, etc.), ni les 
ventes des entrepreneurs dont lactivitC prin-
cipals no relave pas du commerce do detail, ni 
les opCrations de detail entre particuliers. 

Ins ventes nettes totales comprennent las 
ventes de marchandises neuves at d'occasion at 
les recettes provenent do reparations, de 
location de materiel, de Is vents de repas at 
d'autres activitós do services, .oins In Va-
leur des rendus (merchandises r.tournóes), las 
ejustements at les rabais. Les ventes tot.les 
nettes comprennent ógalement Is valeur des 
reprises, las commissions sur Is vents de mer-
chandises appertenant a eutrui (y compris las 
commissions touchees pour Is yenta de billets 
de loterie) at Is valour au dátaill des mer-
chandises prólevóes par 1s propriétaire pour 
son usage personnel. On no prend p.s on compte 
les recettos hors exploitation, los recouvre-
ments de mauvaises crCances at les taxes de 
vante (taxe de vente provincial. at 1e taxe 
sur las produits at les services (IPS)) 
percues pour 1s compte dun organisme public. 
Las donnees sur les ventes ankCrieures a jan-
viar 1991 ir,clu.nt In taxe do vent. fCdoral. 
ITVFP. Due cc changament dens los texas in-
directes, les donnees event 1991 no sont p.s 
tout I fait comparablos avec celles des ennC.s 
subsóquentes. Pour las utiliseteurs intCresses 
a calculer des donnáes comparables, une esti-
mation du montant do In TVF inclus dens los 
venles eu detail pour 1990 est disponible pour 
Is Canada do 1s section du commerce de detail. 
Cells estimation nest pas suffisamment fiable 
pour permottre des ejustements au niveau 
provincial. 

. 
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flepartnent store type •erchandis. (DSTN) is 
d.fin.d as total r.tail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all oth.r food stores; recreational 
and motor v.hicle dealers; gasoline s.rvice 
stations; automotive parts, •cc.ssories 
and services; and all oth.r retail stores 
(includ.s liquor, wine and beer stores and 
retail stor.s, n.e.c.). 

Les •archandises du genre de celles vendues 
dams les grands •agasins (MOON) correspondent 
.0 total du comm.rce de detail moms l.a grou-
P.S do comm.rce suivants: l.a sup.rmarches 
delimentation at l.s ópic.riss; tous las .u-
tr.s maqasins dalim.ntation; l.s concession-
nairas de vóhiculas automobiles at rócr.atjfs; 
l.a stations-service; l.a magasins d. pieces 
at daccessoires pour vóhicul.s automobiles at 
services; at l.a autr.s magusins de vents mu 
dótail (comprend les magasins do spiritusux, 
de yin at do bire at l.a magasins de vents 
mu detail, n,c.a.). 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Suporsarkets and Grocery Stores 

6011 Sup.ru.rke+s 
6012 Groc.ry stores (.xcsp* supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Most markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Phar.cies 	- 
6032 Patent medicine and toalutri.s atores 

040 Shoe Stores 

6111 Sho. stores 

050 Men's Clothing Stores 

6121 Mona clothing stores 

060 Women's Clothing Stores 

6131 Homena clothing stores 

070 Other Clothing Stores 

6141 Childr.ns clothing stores 
6142 Fur goods stores 
6149 Oth.r clothing stores, n.e.c. 
6151 Fabric and yarn stores 

060 Household Furniture and Appliance 
Stores 

6211 Hous.hold furnitur. stores (with 
•pplianc.s and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio end stereo 

storos 

6222 Television, radio and stone stores 

6223 Appli.nce, television, radio and stereo 
r.pair shops 

090 Household Furnishings Stores 

6231 Floor covering storas 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6?Q Other recreational vehicle dealers 

APPENDICE II 

COUVERTURE DES GROUPES DE CO(IERCE 

010 Super.archés d'alioentation at tploories 

6011 5ue.rmarchIs d'alimsntation 
6012 Epicoriss (sauf las supsrmarch.$) 

020 Tous lee autres •agasins d'aliantaticn 

6013 Boulangariss-pitissariss 
6014 Confas.ri.s it magasins de noix 
6015 Magasini da fruits at ligumes 
6016 MarchIs di viande 

	

6019 Autres uim 	 me gasins dalintation 
specialises, n.c.a. 

030 Pharmacies at aagasins de •èdicaoents 
brevetés 

6031 Pharpci.s 
6032 Magasins da medicamenta brevetás at do 

produits de toalett. 

040 Magasins do chaussures 

6111 Mogasins de chaussur.s 

050 Magasins de vitements pour hes 

6121 Magasins do vetements pour homees 

060 Magasins do vitosents pour da..s 

6131 Magasins de vêtements pour dames 

070 Autres •agasins do vito.onts 

6141 Megasins da vêtements pour .nfants 
6142 Magasins de fourrures 
6149 Autres megasins de vetemenfa, n.c.a. 
6151 Mogasins de tissus at do files 

DaD Nagasins de ooublas at d'apparsils 
oénagers 

6211 Magasins do meublos do meison 
(avec appareils menagers at accessoir.s 
dameubloment)  

6212 Magasins de meubiss do meison 
(sans appareils ménagers ni •ccossoirss 
dameublomont) 

6213 A+eli.rs do repar.tion de meubles 
6221 Magasinsdappareils mnagers, de postes 

do television et de radio et dapparoils 
stóréophoniques 

6222 Magasins de postes do tClévision at d. 
radio at dapparails stCreophonigues 

6223 Ateliers de reparation dapparails 
menagors, de post.s do television at do 
radio at dappareils stéreophoniquss 

090 Nagasins d'accossoires d'aoeuble.ent 

6231 Magasins do r.vetsm.nts do aol 
6232 Magasins da tentures 
6239 Autros megasins daccessoiros dameubloment 

100 Concessionnaires de véhicules auto.oiles 
at récréatifs 

6311 Concessionnaires dautomobiles neuvas - 
6312 Concossionnairos dautomobilos doccasion 
6321 Marchands do roulottes motoris.es at do 

roulottas do voyage 
6322 Morchands do bateaux, do inoteurs hers- 

bord at dacessoires pour bateaux 
6323 Marchands do motocyclettes at de 

	

moloneigos 	- 	- 
Autres inarchands de vehicules do la

.
sjr 

N 

. 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Auto.otive Parts, Accessories and 
Services 

6341 Home and auto supply £tores 

6342 Tire, battery, parts and accessories 
stores 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Moffl.r replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle tranuiission repair and 
replacement shops 

6359 Other motor vehicl, repair shops 

6391 Car washes 
6399 Other motor vahicla services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Sei-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Itisical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores  
6562 Watch and j.wellory repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Nine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops  
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and touthston. dealers 

6596 Pet stores 
6597 Coin and starp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins da pièces at d'accessoires pour 
véhicules automobiles at services 

6341 Mogasins de fournitur.s pour l.a meison at 
pour lautomobil. 

6342 Magasins de pneus, daccumulateurs, de 
pieces et daccessoires 

6351 Garages (reparations generales) 
6352 Ataliers de peinture at do caross.rio 
6353 Ateliers do relac.ment de sil.nci.ux 

6354 Ateliers de remplacomont de gl.ces pour 
vIhiculos automobiles 

6355 Ateliers de reparation at do 
r.iiilacement de boItas de vitesse de 
véhicules automobiles 

6359 Autres ateliers de reparation de 
véhiculos automobiles 

6391 Lava-autos 
6399 Autros services pour vChicul.s 

automobiles, n.c.a. 

130 Magasins de aarchandises diverses 

6411 Magasins a rayons 
6412 Magasins ginéraux 
6413 Autres magasins de marchandisesdiverses 

(bazars at magasins do merchandises 
diverses) 

140 Autres •agasins do produits sooi-durables 

6511 Librairies at papeteries 
6521 Flouristos 
6522 Centres de jardinaga 
6531 Quincaillerios 
6532 P'ogasins de peinture, do vitro at do 

papier paint 
6581 Voasins do jouots at darticles do 

loisir 
6582 Magasins do cadsaux, d'arIicl.s do 

fantaisie at do souvenirs 

150 Autres •agasins de produits durables 

6541 tgasins d'ar+icles do sport 
6542 Magasins debicyclettes 	- 
6551 tgasins d'instrumonts de usisique 
6552 Magasins do disques at de bandes 

magnet iques 
6561 Bijoutories 
6562 A*eliers de reparation de montres at de 

bl)oux 
6571 Magasins dapparails at do founitures 

photographiquas 

160 Autres magasins de yenta au detail 

6021 Magasins do sirituoux 
6022 Magasins do yin 
6023 Magasins de burg  
6591 Magasins do merchandises doccasion, 

n.c.a. 
6592 Opticians 	- 
6593 Galaries d.rt at megasuns do 

fournitures pour artustos 
6594 Magasins do bagages at de maroquanerie 
6595 Magasins de monuments funCrair., at do 

pierres topithales 
6596 Magasins daninmux do umison 
6597 Marchands do pieces de uionnaie at do 

tithres  
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