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Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
habituelles at spéciales sont offertes. Les données 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms et 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de donnees. L'accès direct it des 
données agrégees est possible par le truchement de 
CANSIM, la base de données ordinolingue et le syst'ame 
d'extraction de Statistigue Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIPI, Statistics Canada's 
machine-readable database and retrieval system. 

How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this 	publication and 	related Toutes 	demandes de renseignements au sujet de cette 
statistics or services should be directed to: publication ou 	de statistiques at services connexes 

doivent être adressees 'a: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 	Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 	téléphone: 
(1-613-951-3551) 	or 	to 	the 	Statistics Canada (1-613-951-3551) 	ou 	au 	centre de consultation 	de 
reference centre in: Statistique Canada 'a: 

Hal fax 	(1-902-426-5331) 	Regina (1-306-780-5405) Hal fax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1 .403-49537) Montréal 	(1-514-283-5725) 	Edmonton 	(1 -403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver 	(1-604-666.3691) Toronto 	(1 -416-973-6586) 	Vancouver 	(1-604-666-3691) 
Winnipeg 	(1-204-983-4020) Wi nni peg 	(1-204-983-4020) 

Toll-free 	access is 	provided in all 	provinces Un service d'appel interurbain sans frais est offert, 
and 	territories, 	for users who reside 	outside dans toutes les 	provinces et 	dans les 	territoires, 
the 	local 	dialing 	area of any of the regional aux utilisateurs qui habitent a Pextérieur des zones 
reference centres. de counication locale des centres reginnaux de con- 

sultation. 

Newfoundland, Labrador, Terre-Neuve et Labrador, 
Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-Erunswick 
and Prince Edward Island 1-800-565-7192 et Ile-du-Prince-Edouard 1-800-565-7192 

Quebec 1-800-361-2831 Québec 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 1-800-263-1136 
Saskatchewan 1 -800-667-7164 Saskatchewan 1 -800-667-7164 
Manitoba 1-800-661-7828 Manitoba 1-800-661-7828 
Southern Alberta 1-800-882-5616 Sud de 1'Alberta 1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 Alberta et Territoires du Nord-Ouest 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 Colomble-Britannigue at Yukon 1-500-663-1551 

Tp2ecounicat3Ofls Device for the Appareils de télécunications pour 
Hearing lopaired 1-800-363- 7629 les inalentendants 1-800-363- 7629 

Comment commander les publications 
On peut se procurer cette publication et les autres 
publications de Statistique Canada aupr'es des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locauz de Statistique Canada, ou 
en écrivant 'a la Division du marketing, Ventes at 
Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Numéro du tClCcopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Muuèro sans frais pour coander 
seule.ent(Canada at tats-Unis) 	1-800-267-6677 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes établies en 
matiére de produits at de services statistigues, de 
diffusion d'information statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus pr'as de chez 
vous. 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other cosmunity bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-800-267-6677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises, 
les administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
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SYMBOLS 	 SIGNES IOHVENTI0HNELS 

The following symbols are used in this 	Les signes suivants sont employés uniformémerit 
Statistics Canada publication: 	dana ce+te publication de Statistique Canada: 

figures not available. 	 . . nombres indisponibles. 

figures not appropriate or not applicable. 	... n'ayant pas lieu de figurer. 

- nil or zero 	 - néan± ou zero. 

-- amount too small to be expressed. 	-- nombres infimes. 

x confidential to meek secrecy requirements 	x confideritiel an vertu des dispositions de la Loi 
of the Statistics Act. 	 sur la statistique relatives au secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other series are 
available to the public from 	Statistics 
Canadas computerized 	data bank CANSTh 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was 	prepared under the 
direction of: 

• G.M. Andrusiak, Director, Industry Division 

• B. Ne.es, Assistant Director, Distributive 
Trades Sub - division, Industry Division 

• B. Thêriault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• 	P. Desjardins, 	Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

NOTA 

Les chiffr.s ayan+ été arrondis, lea totaux no 
correspondent pas toujours. 

MOTE AU SUJET DE CANS ZN 

La banque de donnCes informatisCes de Statistique 
Canada CANSIM (système canadian d'information socio-
économique) fournit mu public toutes les statistiques 
actuelles et historiques sur le Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres series, par le biais d'un 
terminal, d'imprimCs d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser mu personnel de CANSTh de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux conseillers 
rCgionaux des bureaux de Statistique Canada situCs 
a travers le Canada. 
Cette publication a etC rCdigCe sous la direction de: 

• G.M. Andrusiak, 	directeur, 	Division de 
l'industrie 

• B. Npues, 	directeur adjoint, Sous-division des 
commerces de 	distributions, 	Division 	de 
].'indus+rie 

• B. Thérlault, 	chef, Section 	du commerce de 
detail, Sous-division des commerces de distri-
butions, Division de lindustrie 

• 	P. Desjardins, 	conomis+e principale, 	Section 
du commerce de detail, Sous-division des com-
merces de distributions, Division de l'indus+rie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia présente publication repond aux 
requirements of American National Standard for 	exigerices minimales de I"American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 0 
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Note to users 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous ycarl of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utilisateurs 

Lea utilisateurs qui sont interesses d'obkenir 
plus de renseignem.nts concernant 1. mthodo-
logic, Ia désaisonnalisa*ion et la fiabjlit 
des données peuvent consulter 1e numro do 
fóvrier le plus recent do cette publication 
(incluant its revisions do lannCc precedente) 
ou communiquez avec In section mensuelle du 
commerc, do detail. 

Retail Trade, July 1994 
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The sales decline in July was only the second 
decrease in nine months and retail sales were 
still 5.7Z higher than July 1993. Despite a 
marginal increase in the non-automotive sec-
tors, results were mixed. Higher sales in the 
food, furniture and other retail stores sec-
tors were partially offset by lower sales in 
the drug, clothing and general merchandise 
sectors. 

FAITS SAILLAJITS 

Ure forts baisse des v.ntes de vhicules auto-
mcbiles neufs a conduit a la chute des v.ntes 
di.. commerce do dótail an juillet. Les ventes 
desaisonnalisóes du commerce de detail dimi-
nt!ent de 1.8? pour atteindre $17.1 milliards. 
Cependant, on exoluant los concessionnaires de 
vchicules automobiles ct rócrCatifs, les 
vent.s du commerce de dCtail ont ougmeniii de 
0.4Z. Depuis janvier 1994, l.a chang.ments 
mensuels dans lea ventes du commerce de dC*ail 
ort dCmontrC une veriabilitC plus grande que 
la moyenne. 

La baisse des ventes on juillet ót.jt Ia 
d.uxiIm* a surv.nir depuis lea neufa d.rniera 
mcis at les ventes du commerce de detail sont 
5.7Z plus Cl.vees que celles de juillet 1993. 
PlalgrC une lógôre augmentation dana lea 
aecteura autres que celui de lautomobile, lea 
resultats sont mixtes. Des ventes plus 
élevIea dans lea seckeurs des aliments, des 
meubles at des autres magasins de vente au 
dátail ont etC parti.11ement contrebalancees 
per des ventes plus faibles dana les aecteurs 
d:s mCdicaments, des vetem.nts at des mag.ains 
da merchandises divers,s. 

Las ventes do vChicules automobiles neufs 
diminuent fortement on juillet 

Des quatres secteurs qui ont enregis*rC une 
beisse de leurs ventes an juillet, la diminu-
tion la plus importanto provient du secteur de 
lautomobile (en baisse do S.SZ C $5.9 mil-
herds). La saule composante du secteur de 
lautomobile enregistrant des ventes plus fai-
blea Ctajt les concessiorinaires de vChicules 
ai.itomobiles at rCcrCa+ifs avec une importante 
baisse do 9.OZ. Ccci a contrebalancé les aug-
mentations de mai I+2.OX) at de juin (+4.4Z). 
icc ventes de vChicules automobiles neufs, an 
nombre dunitCs, recul.nt do 8.1Z an juillet. 
Ctte baisse a etC partiehlement compensIe par 
ds hausses dans les d.ux eutr.s composantes 
dLI secteur. Les ventes des stations-service 
art augmentC do 0.9Z an juillet, une troisiCme 
heusso mensuelle daffilC.. Lea vent.s dos 
magasins de piCces at dacc.ssoir.s pour 
vhicules automobiles at services augmentent 
di liZ aprCs un gain de 2.2Z an juin. 

0 HIGHLIGHTS 

Sharply lower new motor vehicle sales dragged 
down retail sales in July. Seasonally adjusted 
retail sales declined 1.81 to $17.1 billion. 
However, excluding motor vehicle and recrea-
tional vehicle dealers, sales were up 0.4Z. 
Since January 1994, month-to-month changes in 
retail sales have shown greater than average 
variability. 

0 New vehicle sales down sharply in July 

Of the four sectors reporting lower sales in 
July, the largest decrease was in the automo-
tive sector, dawn 5.5Z to $5.9 billion. The 
only component of the automotive sector recor-
ding lower sales in July was motor vehicle and 
and recreational vehicle dealers, with a steep 
decline of 9.0. This offset sizable increases 
reported in May (+2.07) and June (+4.4Z). The 
number of new motor vehicles sold fell 8.1Z in 
July. Partly offsetting this decline were in-
creases reportad by the two other components. 
Gasoline service stations advanced 0.9Z in 
July, a third consecutive monthly increase. 
Sales by automotive parts, accessories and 
services outlets rose liZ following a gain of 
2.2Z in June. 

Spending 	in general 	merchandise 	stores 
(retailers, such as department stores, pri-
marily engaged in selling a wide range of 
commodities) fell i.SZ in July - only the 
second decline in the last year. Sales by 
general merchandise stores have been demon-
strating weakness since the first quarter of 
1994, following increases since the last half 
of 1993. 

Retail Trade, July 1994 
Statistics Canada . Cat. No. 63-005  

Les dIpenses dens les magasins de marchandi-
ses diverses (magasins dont lactivitC est 
he commerce de detail dune veste gamme de 
merchandises dont las magasins I rayonsi ont 
reculé de 1.5Z an juillet; la deuxiIme baisse 
seulement depuis lannCe dernilre. Los ventes 
des magasins de marchandises diverses ont 
demontrC un repli depuis 1e premier trim.stre 
de 1994 aprls des augmentations dopuis 1e fin 
di 1993. 

Commerce de detail, juillet 1994 
Statistique Canada - ri' 63-005 au catalogue 



Lower sales an .cst provinces 	 Ventes plus faibles dana la .ajorité des 
provinces 	 is 

Of the eight provinces and territories report-
ing lower sales in July, Quebec and Ontario 
recorded the most significant decreases. The 
3.4Z decline in Quebec partly offset gains re-
corded in May and Jun.. Sales by retailers in 
Ontario fell, 	also after two consecutive 
monthly increases. 	Sales in Saskatchewan 
(+1.0Z) 	and in the Northwest Territories 
(+1.37( were the largest increases among the 
four provinces and territories reporting 
higher sales in July. 

Year-to -date 

Unadjusted cumulative retail sales for the 
first seven months of 1994 totalled $115.3 
billion, up 6.6Z from the corresponding period 
in 1993. In June, cumulative sales were 7.2Z 
higher than in the same period of 1993. 

Des hui't provinces at +erri'toires qui ant 
dóclare des ventes plus faibles on juillet, le 
Québec at lOntario rapportent les baisses lea 
plus significatives. La baisse de 3.4% au Qué-
bec compense partiellement les hausses enregi-
strées an mai at juin. Les dé+aillants an 
Onterio, ont enregis+ré une baisse de leurs 
ventes après deux hausses mensuelles consécu-
tives. La Saskatchewan (+1.0Z) at lea Tern-
toires du Nord-Ouest (+1.37.) 7  ont enregistré 
les augmentations les plus importanles parmi 
lea quatres provinces at terriloires rappor-
tant des ventes plus élevées an juillet. 

Ventes ciulatives 

Lea ventes non desaisonnalisées 	totalisent 
$115.3 milliards depuis 1e debut de lannCe, 
an hausse de 6.6Z par rapport aux sept pre-
miers mois de lannCe dernière. En juin, les 
veri'tes cumulatives étaient de 7.2Z plus 
élevées qu'â pareille date lannée prócéden±e. 

Retail Trade, July 1994 
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Chart 1 	 Graphique 1 

Retail Sales, Canada 	 Ventes au detail, Canada 

$ milliards 

Pnor to 1991, data includes Federal Sales Tax. Its 	 * Avant 1991, les données incluent Ia taxe de verne 
successor, the Goods and Services Tax is not included in 	 fédérale. La taxe sur !es produ!ts et services qui lui 
The 1991 anu later data 	 a succédA n 'est pas incluse en 1991 et dens les 

dorinées ultérieures. 

Chart 2 	 Graphique 2 
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1,024.8 

1,080.0 

2,265.7 

2,544.0 

4,938.8 

1,348.2  

27,090.3 

8,309.1 

6,930.3 

12,540.4 

4,025.8 

3,289.1 

6,073.5 

119,493.3 

0.4 

-1.4 

-2.5 

-0.9 

0.7 

3.0 

-9.0 

0.9 

1.1 

-1.5 

1.4 

-0.3 

3.3 

-1.8 

TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

	

Year-to- 	- 
Ventes 	date 	Variation p. r. 

au mols précédent 
1994 

	

Julyl 	June 	May 	April 	July 	June 

	

19941 	1994 	1994 	1994 Cumulatif 	1994 	1994 

	

JuilletJ 	Juin 	Pi 	Avral 	Juillet 	Juin 
No. 

 
millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

	

4,186.1 	4062.4 	4064.6 	4,118.1 

	

290.6 	286.7 	280.8 	273.6 

	

19007.9 	1,009.3 	1,013.6 	1,012.9 

28,963.5 0.6 

1,984.7 1.4 

7,085.1 -0.1 

4 Sho. stores 

5 Hens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

147.6 147.0 150.7 143.5 

152.7 154.9 154.0 156.2 

330.8 339.3 324.0 319.0 

378.4 381.9 361.6 362.5 

723.2 717.9 721.3 706.7 

	

193.9 	188.3 	192.5 	192.6 

	

3,711.6 	4,079.0 	3,906.4 	3,828.8 

	

1,211.9 	1,201.1 	11191.2 	1076.1 

	

12002.0 	990.9 	969.5 	994.6 

	

1,783.5 	12809.8 	1,784.4 	1,775.7 

	

594.1 	586.0 	583.9 	580.0 

	

476.0 	477.3 	474.0 	465.1 

	

910.9 	882.1 	873.7 	851.1 

17,101.2 17,413.6 17,146.1 16,956.5 

	

285.6 	289.3 	285.3 	282.4 

	

70.5 	71.9 	72.2 	71.8 

	

544.9 	541.2 	531.3 	543.1 

	

414.5 	422.0 	414.2 	407.9 

	

4,132.5 	4,277.0 	42226.8 	4,089.0 

	

6,261.0 	6,417.5 	6,276.3 	6 2 266.9 

	

573.5 	581.2 	554.8 	576.4 

	

524.5 	519.5 	513.1 	523.2 

	

1,830.4 	1,834.6 	1,824.6 	1,823.4 

	

2,408.6 	2,404.5 	2,391.9 	2,317.2 

	

16.1 	16.5 	16.8 	16.4 

	

39.1 	38.6 	38.8 	38.8 

	

1,994.2 	-1.3 

	

508.1 	-2.0 

	

3,819.6 
	

0.7 

	

2,925.2 	-1.8 

	

29,284.3 	-3.4 

	

43,852.7 	-2.4 

	

4,023.3 	-1.3 

	

3,583.6 
	

1.0 

	

12,674.0 	-0.2 

	

16,441.8 
	

0.2 

	

115.7 	-2.4 

	

270.6 
	

1.3 
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TABLEAU 1. Ventas au detail, désaisonnal.isês, scion le groupe de caemerce et la region 
(pCriades ocurantes) 

Chang, from 

	

pr.vious month 	 Change from pr.vious year 

	

Variation p. r. 	Variation par rapport è lannee précidente 
au unois precedent 

Year-to- 
May 	AprilJuly 	June 	May 	April 	date 
1994 	1994 	1994 	1994 	1994 	1994 	1994 
Mai 	Avril Juillet 	Juin 	Mai 	Avril Cumulatif 

Per cent - pourcentage 

N' 

~ 0 

GrOUP, de cerce - Canada 

1.1 -0.4 5.7 5.7 5.3 4.8 5.0 SupermerchCs dalimentation at 
apicaries 

2.6 -6.4 2.2 0.9 -2.6 -3.7 -0.1 Tous los autres megasins 2 
d 'alimentaEion 

0.1 -0.9 1.8 2.1 3.4 2.6 3.0 Pharmecies at =gazins do 3 
médicaments brev.+es 

5.0 -1.1 10.5 10.5 13.4 7.3 10.9 Kagasins do chaussures 4 

-1.4 - - 4.8 8.6 6.3 8. 1 8.0 Magasins do vt.ments pour homees S 

1.6 -2.2 1.8 5.2 1.0 0.9 1.5 isgasins do vétemunts pour dames 6 

-0.2 0.8 1.1 8.5 2.4 3.7 2.9 Autres magasins de vCtements 7 

2.1 0.7 2.7 3.0 4.1 1.6 1.4 Pisgasins de meubl.s at dappareils 8 
menagers 

-0.1 -1.3 3.6 0.4 3.9 5.6 3.7 Magasins d'accessoir.s dameublement 9 

2.0 -4.8 7.1 19.8 15.0 12.6 15.1 Concessionnaires de vhicul.s 10 
automobiles at rCcrCatifs 

1.3 -0.7 2.3 1.2 1.3 -0.5 -0.1 Stations-service Ii 

-2.5 0.5 10.1 11.6 8.2 11.2 10.6 Plagasins de pièces  at  daccessoires 12 
pour automobiles at services 

0.5 -3.5 4.8 6.6 4.7 4.1 5.2 liagasins do merchandises div.rses 13 

0.7 3.9 7.4 5.7 4.6 3.7 3.9 Autresmagasins d. produits 14 
sema-durabl.s 

1.9 4.5 9.5 10.8 9.3 1.0 8.3 Autres magasins do produits 15 
durables 

2.6 -0.4 10.0 6.5 4.9 2.61 4.4 Autr.s magasins do vent* au detail 16 

1.1 -1.8 57 8.6 6.8 5.? 6.7 Total, ensemble des .agasns 17 

Régons 

1.0 -1.7 2.1 4.7 4.0 2.0 3.2 Terre-Neuve 18 

0.6 -2.4 -1.0 3.6 2.7 4. 4.0 ilo-du-Princ.-douard 19 

-2.2 -4.1 1.6 0.4 -0.3 3.11 3.9 Nouvolle-cosse 20 

1.5 -2.2 -0.2 1.6 0.6 -2.0 2.1 Nouveau-Brunswick 21 

3.4 -2.7 4.7 9.3 8.1 4.11 7.3 QuCb.c 22 

0.2 -2.1 5.5 8.8 6.1 5.2 6.1 Ontario 23 

-3.8 -1.8 3.8 7.7 1.4 3.6 4.4 Manitoba 24 

-1,9 3.3 9.5 11.5 8.9 11.3 8.7 Saskatchewan 25 

0.1 -1.5 7.6 8.9 8.0 8.2 7.8 Alberta 26 

3.2 -0.3 9.0 10.1 9.9 8.6 8.3 Colonthie-Britannique 27 

2.4 -2.0 -7.9 -4.4 -1.5 -5.2 -3.7 Yukon 28 

-0.2 -0.1 16.5 15.2 16.1 
_

13.11 16.41 Torritoires du Nord-Ouest 29 
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Statistics Canada - Cat. No. 63-005 Statistique Canada - n' 63-005 au catalogue 



TA8LE 2. Retail Sales, Hot Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

No 

Sales  

Ventes 

	

July 	June 	May 	April 	Year-to-date 

	

1994 	1994 	1994 	1994 	094 
ill 

	

Juet 	Juin 	Mai 	Avril 	Cumu 	f 

millions of dollars - millions de dollars 

Trade Group Canada 

I Supermarkets and grocery stores 4,446.1 49296.3 4064.2 4,173.5 282 	;.8 

2 All other food stores 321.4 306.8 293.2 270.6 119 	;.5 

3 Drugs and patent medicine stores 964.3 1,005.4 995.7 989.2 628 	1.0 

4 Shoe stores 134.7 151.6 160.2 150.1 9 	.7 

5 Men's clothing stores 125.4 159.2 150.3 144.5 8 	.2 

6 Women's clothing stores 326.3 340.2 332.9 314.7 290' 	.1 

7 Other clothing stores 344.3 364.6 336.9 333.3 2114 	.5 

8 Household furniture and appliance stores 721.8 712.8 659.3 657.0 494C 	3 

9 Household furnishings stores 199.8 202.3 191.0 181.4 1,24 	3 

10 Motor vehicle and recreational vehicle 3 2 951.0 4,873.2 4,809.4 4,414.6 2803 	7 
dealers 

11 Gasoline service stations 1,332.1 1,266.0 1,209.4 1 2 093.8 8115 	5 

12 Automotive parts, accessories and services 1,038.7 1,107.3 1,080.3 1 1 008.0 6970 	6 

13 General merchandise stores 1,645.3 1,747.5 1,701.2 12648.8 10,81 	5 

14 Other semi-durable goods stores 596.7 631.5 653.7 527.9 3966 	I 

15 Other durable goods stores 466.6 478.5 456.1 414.6 

16 Other retail stores 1 1030.5 946,0 872.3 792.1 5,649 

17 Total, all stores 17,645.1 18,589.3 18,066.2 17,114.2 115,251 

Regions 

18 Newfoundland 300.0 302.3 289.5 281.0 12884 

19 Prince Edward Island 81.6 78.9 74.8 68.5 480. 

20 Nova Scotia 567.2 581.6 550.5 543.4 3,641. 

21 New Brunswick 432.0 449.2 432.3 407.4 2,790. 

22 Quebec 4,319.0 4,659.1 4,664.4 4,358.7 28,691. 

23 Ontario 6,380.1 6,870.9 6,564.8 6,213.8 42479. 

24 Manitoba 581.1 615.2 580.7 573.9 35863. 

25 Saskatchewan 531.9 550.5 527.1 525.2 3,450. 

26 Alberta 1,873.7 13932.2 1 1888.5 1,827.3 12,174.1 

27 British Coluthia 2,517.5 2,487.4 2 3.436.8 2,261.5 15,822.7 

28 Yukon 19.4 19.3 17.4 15.8 111.6 

29 Northwest Territories 41.7 42.7 39.2 37.7 262.7 
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2.4 7.7 2.5 5.7 

3.5 1.3 -3.0 -7.7 

-0.9 3.1 3.7 1.9 

7.4 11.0 10.7 9.3 

1.9 11.0 2.1 12.1 

1.2 6.5 -1.3 1.0 

1.7 11.3 1.3 2.8 

-0.4 5.7 4.2 0.2 

-0.1 0.3 4.6 3,3 

4.6 20.0 18.2 10.5 

1.6 2.3 1.1 -2.2 

7.2 11.4 9.2 11.0 

3.7 9.4 3.2 3.3 

5.8 6.5 4.5 2.5 

7.6 13.0 7.6 2.1 

7.8 10.1 2.7 0.9 

3.5 10.4 6.9 5.2 

Supermarch 	d'alimentakion at Ipiceries 1 

bus las autras magasins dalimentaLion 2 

Pharmacies at nogasins de médicaments br.vets 3 

Plagasins de chaussures 4 

Plagasins de vtements pour honnes 5 

Magasins de vêtsmsnts pour dames 6 

Autres .mga;ins de vétements 7 

Magasins de m.ubles at d'appareils menagers 8 

tiagasins d'accessoires d'am.ublemen* 9 

Concessionnaires de vihicules automobiles 10 
at récréa+ifs 

Stations-service 11 

Magasins de pièces at dacc.ssoires pour 12 
automobiles at services 

Magasins de merchandises divursas 13 

Autres magasins de produits s.mi-durables 14 

Autres magasins de produits durables IS 

Autres magasins da yenta au detail 16 

Total, enseable des .agasins 17 

4.7 

2.8 

10.4 

7.9 

1.7 

3.3 

1.4 

2.7 

14.5 

S 
10.2 

5.5 

4.1 

8.3 

4.7 

6.4 

-0.3 5.5 4.0 1.7 

-3.9 3.7 4.4 2.4 

-1.3 2.7 -0.9 1.8 

-4.4 3.2 1.8 -4.7 

1.4 11.0 8.2 4.7 

3.7 11.8 5.8 4.2 

1.6 9.1 2.1 2.0 

7.6 12.3 8.0 12.2 

5.4 10.0 8.4 8.2 

8.1 10.0 10.3 9.3 

-10.5 -3.2 -3.8 -2.0 

13.1 18.4 14.2 12.0 

Terre-Neuve 18 

le-du-Princ.-Edouard 19 

Nouvelle-Ecosse 20 

Nouveau-Brunswick 21 

QuIbec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britanniqu. 27 

Yukon 28 

Territcires du Nord-Ouest 29 

2.8 

3.2 

3.1 

1.3 

7.2 

6.2 

4.4 

8.8 

7.8 

8.4 

-4.3 

16.4 

. 

TABLEAU 2. Ventes au detail, non-désaisennalisCms, salon Ia qroia de Commerce at la region 
(pdrides courantes) 

Change from previous year 

Variation par rapport è l'année prIcóden+e 

	

July 	Junet 	May 	April 	Year-to-date 

	

1994 	19941 	1994 	1994 	1994 

	

Juillet 	Juini 	Mai 	Avril 	Cun.ila*if 

4 Per cent - pourcentage 

Group. de Commerce - Canada 

Rdgons 

Fetail Trade, July 1994 
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TASLE 3. tetail Sales, Not Seasonally Adjusted, by Trade Crosip and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 2 	Quarter 1 	Quarter 4 	Quarter 31 	Quarter 2 

	

1994 	1994 	1993 	19931 	1993 
Trimestre 2 Trimestre 1 Trimestro 4 Trimestre 3lTrimestre 2 

millions of dollars - millions do dollars 

	

12,634.0 	119665.7 	12,336.0 	12,240.3 	11,999.9 

	

870.6 	754.6 	873.6 	876.2 	897.9 

	

2090.3 	2,885.4 	39269.9 	2040.4 	2,906.9 

	

461.9 	316.1 	50016 	412.1 	418.6 

	

454.0 	317.8 	654.1 	376.3 	419.5 

	

987.9 	703.9 	1090.2 	968.3 	968.1 

	

1,034.8 	789.4 	1,398.3 	1,105.9 	984.5 

	

2,029.1 	1,741.3 	2,521.8 	2056.4 	1,962.6 

	

574.6 	469.8 	644.9 	590.1 	559.9 

	

14,097.3 	10,089.5 	93882.5 	101.679.4 	12,123.6 

3,569.2 32253.2 3,567.0 3,832.3 3,552.7 

3,195.6 23469.2 21990.2 2,766.5 2,891.9 

5,097.5 4,070.7 6,948.4 4,886.7 4,842.7 

11813.1 1,258.3 2,035.6 1,664.2 1,733.1 

1,349.1 1,043.5 1,712.9 1,288.5 1,253.0 

2,610.5 2,008.6 2,871.6 2,621.3 2,494.0 

53,769.6 43,836.8 53497.4 49,405.1 50 1 008.8 

274.6 247.9 274.8 272.7 259.1 

65,2 63.9 71.9 61.9 62.0 

5.2 3.8 7.2 5.5 5.0 

4.1 2.4 8.1 3.6 3.6 

12.2 8.2 20.4 13.7 12.3 

9.3 10.6 31.0 18.6 17.2 

20.4 17.2 34.4 24.4 20,6 

3.6 2.6 5.2 3.9 3.6 

192.6 125.2 113.1 149.6 171.1 

70.8 67.5 78.4 89.2 78.8 

47.7 34.3 49.2 39.2 39.8 

103.1 79.6 157.0 105.8 98.4 

29.0 18.1 31.5 28.3 26.8 

10.9 9.1 18.8 11.3 10.8 

19.4 17.3 32.0 22.5 21.5 

872.8 711.6 937.3 858.8 841.2 

Commerce Ic detail, juillet 1994 
-6- 	Statistique Canada - n° 63-005 au catalogue 

Trade Group 

No. 

Canada 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon ' s clothing stores 

6 Homen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nevfound land 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mon's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retaii Trade, July 1994 
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TALEAU 3 • Ventes au detail, non-dCsaiscnnalisées, s1cn Ia groie de cmeaero• at Ia region 
(estiations trioestrielles) 

. 

Change from previous year 

Varia+ion par rapport a l'ann6e préciden+o 

	

Quar±or 2 Quarter 1 	Quarter 4 Quarter 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 

Triines+ro 2 Trimestro I Trimestre 4 Trimsstre 3 Trimestre 2 

Groupe do co.mrc. 

H. 

Per cent - pourcentag. 

53 4.9 4.2 5.9 45 

-3.0 2.2 5.4 11.3 10.9 

2.9 4.1 7.8 10.8 11.4 

10.3 11.9 8.5 9.2 7.7 

8.2 9.9 6.7 3.8 4.9 

2.0 1.6 1.8 58 6.0 

5.1 1.8 6.4 14.7 8.4 

3.4 -0.2 7.6 11.7 11.4 

2.6 4.0 6.1 3.2 2.2 

16.3 16.2 10.8 6.9 76 

0.5 -1.2 -0.1 2.2 -0.3 

10.5 11.1 6.5 7.3 4.0 

5.3 6.6 -0.7 -2.3 -2.2 

4.6 2.7 2.0 1.7 7.0 

7.7 9.5 4.1 5.9 8.0 

4.7 3.2 -1.2 0.9 -1.1 

Canada 

Supormarchés d'alimenta+ion at ipicories 1 

bus lea autres magasins d'alimontation 2 

Pharmacies at magasins do midic.msnLs bravetes 3 

gasins do chaussur.s 4 

Pg.sins do vêtomen+s pour houries 5 

Megasins do vitements pour d.n.a 6 

Au+r.s magasins do vitemonta 7 

M.gasina de moubles of dappar.ils ménagers 8 

Megasins daccessoiros damoublement 9 

Concassionnaires do vhjcul.s automobiles 10 
at rócriatifs 

Stations-service 11 

Megasins de piaces of daccossoires pour 12 
automobiles at services 

Magasins do merchandises div.rsas 13 

Aukr.s u*agasins do produits sumi-durables 14 

Autros magasins do produita durabiss 15 

Au+ras magasins do vents au detail 16 

	

7.5 	6.9 	4.6 	5.3 	4.9 

	

6.0 	 0.7 	 1.9 	-2.0 	-2.4 

0 	3.8 	 3.1 	-0.6 	 0.5 	-0.1 

Total, ansmable des •agasins 	17 

Terre -Neuve 

Supermorches dalimentation at ápicories I 

bus las autres magasins daljmontafjon 2 

Pharmacies at magasins do medicaments brevotés 3 

Magasins do chaussures 4 

Magasins do vtomen*s pour houiries S 

Magasins do vê*ements pour dames 6 

Au+r.s magasins do vê*amsn+o 7 

Magasins do moubles at dapparsils managers 8 

Magasins daccassoires da.oublemenl 9 

Concessionnaires do véhicul.s automobiles 10 
at rIcraatifs 

Stations-service 11 

Magasins de picos at dacc.ssoiros pour 12 
automobiles of services 

Magasins do merchandises div.rus 13 

Autros magasins de produits s.mi-durables 14 

Autros magasins do produits durabl.s 15 

Autros magasins do vents au dótail 16 

Total, ense.ble des •agasins 	17 

5.1 3.3 1.5 8.8 9.0 

3.3 11.8 -2.4 7.9 3.2 

12.0 16.3 14.3 12.2 18.0 

-0.6 2.2 11.6 16.6 12.6 

-46.2 -7.3 3.0 7.3 12.1 

-1.0 3.3 6.6 17.4 13.6 

-2.5 -10.1 -11.6 -3.3 -23.7 

12.5 14.6 0.1 4.8 1.5 

-10.3 -9.8 -7.5 -6.6 -7.8 

19.7 18.5 8.3 7.3 1.2 

4.8 4.9 -4.3 -1.6 -2.0 

8.3 2.4 -8.7 -7.3 1.8 

1.7 14.4 -0.8 -0.6 1.9 

-9.7 0.5 -3.6 -3.0 -7.2 
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TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estaates) 

Sales 	- 

Venles 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter 	Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trimestre 2 Trimestre I Trim.s*ra 4 Trimestre 3 Trimes+re 2 

millions of dollars - millions de dollars 

50.9 46.9 51.5 57.4 51.5 

16.7 15.7 17.8 16.8 16.6 

x X X 1.3 1.1 

x x 

3.6 2.2 5.2 5.2 2.8 

6.3 5.1 8.1 6.2 5. 

2.3 1.7 2.4 2.1 2.1 

53.1 34.5 35.9 41.1 47.3 

22.8 21.7 25.1 31.9 24.4 

14.3 10.2 14.3 14.0 13.7 

21.6 16.4 32.5 22.5 20.8 

9.1 6.2 10.4 12.9 9.4 

2.4 2.0 4.3 3.2 2.2 

11.4 8.9 12.3 14.2 11.2 

222.2 176.8 229.3 236.1 214.6 

460.4 410.5 436.4 456.4 440.2 

108.4 112.0 126.9 108.3 108.4 

8.9 6.7 11.2 8.8 8.0 

7.8 5.4 15.2 7.0 7.8 

26,1 19.0 40.3 27.9 28.0 

21.5 17.8 3.4 23.2 19.8 

38.5 36.5 53.0 40.6 37.4 

12.6 8.7 12.8 12.1 10.7 

417.2 312.2 278.1 342.2 407.6 

139.0 139.7 174.0 180.6 160.4 

85.7 57.9 82.6 75.5 79.0 

162.1 126.7 263.6 171.8 164.1 

48.7 37.8 63.9 50.1 47.8 

23.6 18.8 40.5 26.3 24.6 

94.5 73.8 108.0 106.1 94.0 

1,675.6 1 1 398.5 1,759.2 1,656.3 1 1 655.5 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture end appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3 • Ventes au detail, non -désaisonnalisCss, selcn i.e groupe do conserce at la region 
(ast aatians tris.striel].es) 

. 	 Change from previous year 

Variation par rapport a l'année precedents 

	

Quarter 2 Quarter I 	Quarter 4 Quarter 3  Quarter 2 
1994 	1994 	1993 	19931 	1993 

Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3lirimestre  2 

Croupe do couonrc. 

Per cent - pourcentag. 
2le-du-Prince-dauard 

-1.1 2.0 7.0 9.2 6.5 Super.rchCs dalimentation at Cpic.ri.s 1 

Tous l.a autros megasins dslim.n+ation 2 

0.8 2.5 4.3 6.8 9.3 Pharmacies at magasins de .,edicamsn+s brevetea 3 

X X X 19.8 17.4 Pgasins de chaussures 4 

X X .. .. Igasins do vê+sments pour hoisies 5 

Magasins de vè+ements pour dames 6 

27.4 14.4 15.6 25.3 20.2 Autres .agasins do vetements 7 

14.6 23.6 22.9 -3.1 -10.5 Magasins do meubles at dappar.ils managers 8 

6.1 28.8 13.7 9.7 22.5 Ilagasins daccessoires dameublemont 9 

12.2 8.3 0.1 -3.1 2.4 Concessionnairas de vihicul.s automobiles 10 
at recréa*afs 

-6.5 9.3 9.3 17.6 14.2 Stations-service 11 

4.6 8.3 3.9 13.3 12.7 Magasins de pièces at daccessoires pour 12 
automobiles at services 

3.9 11.3 3.5 3.6 -2.0 Magasins do merchandises divers.s 13 

-3.8 17.0 24.9 33.1 40.3 Autres magasins de produita semi-durables 14 

10.9 -1.8 -11.5 5.4 -17.3 AuLres magasins da produils durablas IS 

1.6 -5.5 -11.8 -11.1 -4.7 Autres magasins do vents au detail 16 

3.5 66 4.9 6.8 5.8 Total, enseable des •agasisis 17 

Nowe22e-fLcosse 

4.6 1.8 -2.8 3.7 0.3 SupermerchCs dalimentation at Cpiceries 1 

Tous los autres megasins dalimentation 2 

0.1 7.0 -0.9 4.5 8.2 Pharmacies at magasins de medicaments bravetCs 3 

10.6 31.0 18.9 9.4 -5.7 Magasins do chaussur.s 4 

- - 4.3 0.5 2.2 5.3 Magasins de vêtsments pour homass 5 

-6.8 -2.5 3.5 9.9 8.5 Magasins do vètsmonts pour dames 6 

8.4 4.4 4.0 7.8 5.2 Autres megasins de vCtements 7 

2.8 7.1 5.1 -0.8 0.6 Magasins de m.ublas at dappar.ils managers 8 

17.8 -4.3 -13.3 -2.4 -2.4 Magasins d'accessoires dameublemen+ 9 

2.4 24.0 10.5 11.0 8.6 Concessjonnaires de véhicules automobiles 10 
at recreatifa 

-13.3 1.5 10.3 3.0 -4.71 Stations-service 11 

8.5 11.7 27.4 31.6 24.8 Magasins de pièces at daccessoires pour 12 
automobiles at sorvices 

-1.2 3.6 2.9 9.7 6.0 Magasins de merchandises diverses 13 

1.8 12.4 22.5 14.4 16.5 Autres magasins do produits s.mi-durablas 14 

-4.1 -4.5 -9.5 -5.1 Autres magasins do produits durables IS 

0.6 3.8 0.3 2.3 1.1 Autres magasins de vents au detail 16 

1.2 7.6 4.1 7.0 4.6 Total, enseeble des .agasios 17 
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TABLE 3. Retail Sales, Not Seasonally Adpusted, by Trade Group and by Region (Quarterly 
Estaates) 

Sales 

Ventos 

Quarter 2 Quarter 1 Quarter 41 Quarter 3 Quarter 2 
1994 1994 19931 1993 1993 

Trimestre 2 Trimestre I Trimestre 4lTrimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

326.3 321.9 357.6 364.8 344.9 

94.2 88.2 91.3 79.2 79.0 

8.1 5.2 9.2 6.9 6.6 

8.4 5.3 15.5 7.7 7.6 

21.8 15.3 32.6 22.9 22.4 

15.2 13.0 27.7 20.6 16.7 

33.8 30.6 48.0 34.2 33.3 

10.1 7.6 11.1 9.9 9.8 

324.9 240.9 246.7 290.3 342.1 

108.9 95.4 107.5 123.4 101.9 

80.4 56.5 76.5 69.8 71.0 

139.8 106.2 196.1 134.1 128.4 

32.9 20.8 40.0 35.4 34.4 

19.5 13.7 27.8 17.1 17.1 

54.5 42.4 66.3 68.9 61.9 

1 1 285.9 1,069.2 1 1363.6 1 1295.4 1,287.1 

3,583.5 3,322.2 3,466.9 3,397.3 3,344.5 

767.4 713.4 799.8 747.8 734.0 

155.8 95.2 175.3 139.4 149.9 

118.7 73.8 147.6 92.0 113.6 

280.0 195.4 292.2 255.6 261.0 

317.8 224.6 363,7 318.1 309.2 

526.8 380.6 581.3 571.8 539.2 

144.1 96.6 140.1 140.1 149.7 

39595.3 2,353.2 21282.3 2,736.3 3,160.0 

728.6 670.8 720.6 725.6 706.1 

818.9 589.6 776.4 693.3 784.5 

19116.0 860.7 1,361.8 995.5 13013.1 

465.5 285.5 419.2 405.5 403.7 

275.6 207.7 299.9 245.8 245.7 

461.6 353.8 489.2 402.1 425.5 

10,690.6 12,628.6 13,652.2 12,174.6 12,668.2 

Trade Group 

No. 

New Brunswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and paen+ medicine stores 

4 Shoe stores 

S MeiYs clothing s+ores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 i4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 
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TABLEAU 3. Ventes au détaU, non -désisonn1jsées, s elon le groupe de cosaerce et la region 
(estlaat ions trimestrielles) 

Croupe do coumnerce 

N o  

S Change from previous year 

Variation par rapport a l'année précIden*e 

	

Quarter 2 Quarter 1 	Quarter ,4 Quarter 3 Quarter 2 
1994 	 1994 	 1993 1993 	 1993 

Trimes{ro 2 Trimoskr. I Trimosre 4 Trimestre 3 Trimestre 2 

Per con+ - pourcontage 

. 

. 

-5.4 0.4 2.5 6.7 

19.2 19.1 12.0 16.4 

24.1 23.4 13.9 13.8 

9.5 -4.2 11.3 8.3 

-3.0 1.9 10.4 13.8 

-8.7 -10.4 -17.2 2.1 

1.7 -2.6 -2.2 -0.3 

3.6 4.9 6.3 14.2 

-5.0 9.3 8.2 -1.6 

6.9 9.3 15.4 15.1 

13.3 7.7 -0.6 1.4 

8.9 13.1 -0.3 0.9 

-4.4 -6.5 -8.6 -6.0 

14.6 5.0 -3.7 -7.7 

-12.0 -6.8 6.1 14.2 

0.1 5.4 3.8 4.7 

7.1 6.4 2.9 3.3 

4.5 6.0 13.3 15.8 

4.0 6.8 7.0 1.8 

4.5 5.0 5.6 2.3 

7.3 13.3 5.8 7.4 

2.8 2.5 -6.5 2.2 

-2.3 -6.5 4.0 20.2 

-3.7 6.9 6.0 2.4 

13.8 19.2 8.5 9.6 

3.2 2.4 0.4 -4.3 

4.4 7.7 5.3 3.8 

10.2 13.1 8.3 7.5 

15,3 2.4 1.5 10.6 

12.2 11.7 9.7 14.6 

8.5 6.8 0.2 1.8 

8.0 8.8 5.2 6.7 

Nouveau -Brunswick 

3.6 Supermarchs d'elimon+ation at ipiceries 1 

bus los autres magasins dalimentation 2 

13.6 Pharmacies at magasins do midicaments brovetIs 3 

6.3 Magasins do chaussures 4 

15.0 Magasins do ve*.men+s pour hou.,es S 

13.0 Pgasins do vi*.ments pour dams 6 

-8.9 Autros magasins do vetoments 7 

8.1 tiagasins do moubl.s at d'appareils m6nagers 8 

15.0 Magasins dacc.ssoir.s d'smsubl.men( 9 

11.3 Concessionnairss de vóhicules automobiles 10 
at rócr6at ifs 

10.5 Stations-service 11 

1.6 Magasins do pièces at daccessoires pour 12 
automobiles at services 

0.8 Magasins do merchandises divarsac 13 

-10.2 Autres magasins do produits semi-durablas 14 

-4.3 Autres mogasins do produi+s durablos IS 

9.3 Autres magasins do vento cu d*ail 16 

5.9 Total, ensemble des •agasjns 17 

auebec 
4.4 Supormarchis dalimontetion at ipiceriea 1 

Tous los autros megasins daliu,.n+ation 2 

16.5 Pharmacies at magasins de medicaments bravetés 3 

1.3 Magasins do chaussuros 4 

0.91 tiagasins do vêk.mon*s pour homees S 

8.S Magasins do vê*.menIs pour dames 6 

-3.0 Autros magasins do vétoments 7 

16.61 Magasins de moublos at dappar.ils ménagors 8 

-6.1 liagasins daccessoires dameubisment 9 

2.4 Concessionriairos do vIhicules automobiles 10 
at recréatafs 

-9.01 Stations-service 11 

-0.4 Magasins de pièces at daccassoiros pour 12 
automobiles at services 

3.7 Magasins do merchandises divsrs.s 13 

13.2 Autros magasins do produits semi-durablos 14 

11.9 Autres megasins do produits durablos 15 

-4.4 Autras magasins do vent. Cu detail 16 

4.01 Total, ensemble des •agasi.ns 	17 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reqion (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 2 Quarter 1 Quarter 4 Quarter 3 Quarter 2 
1994 1994 1993 1993 1993 

Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

4012.7 33665.3 3,865.9 32860.6 3,878.8 

1,128.3 11085.5 1,220.5 1,123.3 1,135.2 

176.8 123.3 188.3 152.4 154.9 

188.5 132.8 276.9 155.1 174.0 

379.9 258.6 466.1 362.6 367.9 

368.8 273.8 515.7 398.0 339.3 

735.0 666.0 972.5 806.5 721.0 

224.2 185.7 244.5 217.0 191.1 

5,415.6 3 1 958.5 4 2 024.4 4,029.3 4,621.1 

1,331.6 1,243.3 1,312.9 1,393.7 1,333.4 

1,227.9 982.1 1,139.6 1,036.4 1,076.6 

1,825.1 1,452.7 2,596.3 1,791.6 1,753.4 

650.7 470.8 814,9 591.9 619.3 

528.1 397.8 682.7 503.6 510.1 

1,135.4 876.6 1,251.0 1,170.2 1006.5 

19,649.5 16 1 049.6 19,892.6 17,922.7 18,316.5 

474.5 455.1 477.6 478.5 476.3 

64.8 61.6 71.3 64.9 66.5 

10.7 8.3 12.4 9.9 10.1 

13.6 9.7 21.6 11.9 13.4 

31.9 23.3 41.2 32.6 33.3 

33.5 26.9 48.8 34.1 32.6 

55,8 50.6 77.4 62.2 52.2 

13.4 9.6 14.7 12.9 11.0 

407.1 312.9 321.4 331.2 358.1 

147.0 136.1 147.5 149.5 141.1 

95.6 73.8 95.1 90.3 92.2 

226.1 187.9 302.3 215.9 215.8 

50.6 37.1 58.8 46.3 55.8 

46.5 33.9 56.5 44.6 45.6 

74.5 62.8 88.9 70.9 70.4 

1,769.8 1 1512.2 1 1861.5 1,676.9 11694.9 

Trade Group 

No 

Ontario 

1 Superrmrkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Naflitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine s+ores 

4 Shoe stores 

5 Men's clothing stores 

6 I'4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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. 	 Change from previous year 

Variation par rapport a lannéa précédonte 

	

Quarter 2 Quarter 1 	Quarter 4 Quarter S Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trjmestr. 2 Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 

Per cent - pourcentage 

3.5 	2.7 	2.4 	5.1 	4.8 

-0.6 -1.0 3.8 8.4 8.5 

14.2 15.1 10.5 16.1 15.7 

8.4 12.3 4.8 0.9 4.5 

3.3 -2.5 -2.8 2.2 1.8 

8.7 3.2 14.7 29.5 19.3 

1.9 -4.8 5.3 2.9 2.5 

17.4 4.9 1.9 -3.5 -0.9 

17.2 18.2 14.6 7.2 10.2 

-0.1 -2.7 -5.8 -0.6 0.3 

14.1 13.8 7.0 6.8 3.6 

4.1 4.1 -1.1 -2.8 -2.9 

5.1 1.2 -0.4 -5.6 -0.7 • 2.6 2.4 :: 

-2.6 -2.9 -7.5 -2.3 -2.0 

5.4 8.5 1.7 3.9 -2.7 

1.3 4.8 5.6 8.9 10.8 

-4.2 -2.8 3.6 4.9 4.1 

2.8 -3.0 5.5 6.5 1.7 

6.9 3.6 13,5 16.0 8.9 

21.2 17.2 32.4 11.6 0.8 

13.7 6.9 5.6 1.2 4.0 

4.1 1.1 -5.1 -5.4 -2.4 

3.7 9.4 6.8 10.8 7.1 

4.8 8.5 1.2 4.0 2.9 

-9.4 8.9 -1.0 2.5 6.6 

1.9 1.6 1.4 3.2 12.4 

59 7.7 3.9 7.1 11.4 

4.4 5.5 3.6 5.0 4.4 

TABLEAU 3. Vantas au detail, non-désaisonnalisé.s, salon la groie de cos..rce at Ia réqion 
(estaatins tri.estrlaIlas) 

Groups do coumlarce 

M. 

0ntario 

Supermarchés dalimentation at Ipiceries I 

Tous los au*res magasins dalimentation 2 

Pharmacies at magasins do midicaments brevetés S 

Magasins do chaussures 4 

Hagasins do vitements pour houmias 5 

Hagasins do vélomants pour douse 6 

Autres usgasins do vetem.nts 7 

Hagasins do moubl.s at dapp.r.ilo ménagors 8 

Magasins daccessoires dam.ublem.nt 9 

Concossionnaires do véhicul.s automobiles 10 
at récreatifs 

Stations-service 11 

lagasins do pièces at dacc.ssoires pour 12 
automobiles at services 

Magasins do merchandises div.rs.s 13 

Autr.s magasins do produits s.mi-durablos 14 

Autras magasins do produits durabl.s 15 

Autros magasins do vent* au detail 16 

Total, ensemble des •agasins 17 

Manitoba 

Sup.rumrchés dalimontation at épiceri.s 1 

Tous las autres magasins dalimentation 2 

Pharmacies at magasins de midicaumn'Ls brove*es 3 

Magasins de chaussures 4 

Magasins do vétements pour houses 5 

lagasins do vétemonts pour dames 6 

Autros magasins do vétements 7 

Magasins do meublos at d'sppsr.ils managers 8 

tiagasins daccessoiros dasisublement 9 

Concessionnaires do véhicul.s automobiles 10 
at récréa*ifs 

Stations-service 11 

Magasins do pièces at daccessoiras pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autras magasins do produits semi-durables 14 

Autres magasins do produits duroblas 15 

Autres magasins do vents au detail 16 

Total, ensemble des •agasins 
	

17 

-0.4 	5.1 	4.7 	9.4 	5.1 
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TABLE 3. Retail Sales Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Est3sates) 

[ - -I Sales 

Vents s 

	

Quarter 2 	Quarter I 	Quarter 4 	Quarter 31 	Quarter 2 

	

1994 	1994 	1993 	19931 	1993 
Trimestre 2 Trimestre 1 Trinestre 4 I Trimostre 3[Trimeskre 2 

millions of dollars - millions de dollars 

	

369.0 	333.2 	368.6 	371.4 	355.2 

	

108.5 	98.7 	103.6 	89.6 	89.6 

	

9.9 	6.8 	9.5 	8.3 	8,6 

	

12.3 	8.7 	15.9 	8.6 	9.4 

	

24.0 	17.7 	29.3 	23.0 	27.5 

	

24.3 	20,8 	37.2 	27.6 	26.7 

	

44.6 	40.9 	55.1 	39.1 	34.8 

	

15.3 	13.2 	16.8 	13.6 	13.1 

	

359.5 	286.3 	305.1 	292.4 	320.3 

	

129.2 	113.6 	124.0 	133,7 	120.3 

	

131.1 	87.0 	93.2 	94.5 	97.2 

199.2 160.3 243.0 175.4 173.4 

50.1 35.9 62.8 46.6 51.3 

41.3 29.5 56.8 41.7 39.4 

73.8 53.6 83.6 66.2 64.4 

1,602.8 1,315.4 1 1618.0 1 1445.0 1,446.3 

19347.7 1,282.2 1,357.6 19315.0 1,272.3 

268.0 278.7 330.8 280.5 267.2 

33.1 24.0 33.2 31.1 28.9 

44.6 35.7 74.3 44.1 45.0 

89.6 69.6 116.0 107.6 101.0 

109.5 88.7 154.7 120.3 102.7 

252.3 228.3 321.3 267.1 253.5 

57.8 53.9 68.5 60.3 57.1 

1,506.2 13052.0 1001.4 12000.1 1057.7 

389.0 333.7 382.3 429.3 380.0 

381.9 290.0 332.8 318.6 317.7 

523.3 433.0 738.3 528.5 540.0 

184.2 139.9 229.7 188.0 213.5 

149.5 113.3 196.4 138.7 150.0 

275.2 197.3 288.1 270.9 258.2 

5 1648.0 4,652.4 5,672.6 51164.9 5 1 186.8 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1994 	 Commerce de detail, juillet 1994 
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TABLEAU 3. Ventms au detail, non-désaisonnalisCms, so1on le qrupe de coaercn nt la region 
(estiaations triostriel1es) 

S 

~ 0 

Change from previous year 

Variation par rapport a lannae prIcédente 

	

Quarter 2 	Quarter 1 	quarter 41 	Quarter 3 	Quarter 2 

	

1994 	1994 	19931 	1993 	1993 
Trimestre 2 Trimestre 1 Trimestra 4Trimes*re 3 Trimes+re 2 

Per cent - pourcantage 

	

3.9 	 1.1 	 5.7 	 9,7 	 1.2 

	

21.2 	 10.1 	 13.2 	 15.5 	 10.8 

	

15.2 	 5.0 	 3.4 	 7.5 	 2.2 

	

31.1 	 15.8 	 0.6 	 3.3 	 0.8 

	

-12.9 	-21.4 	-11.9 	-15.0 	 -1.9 

	

-8.8 	-13.0 	 0.4 	 1.4 	 2.0 

	

28.4 	 14.8 	 19.4 	 7.5 	5.8 

	

1.6 	 5.9 	 -3.7 	 -3.6 	 -5.5 

	

1211 	 14.9 	 24.9 	 15.3 	 13.4 

	

7.4 	 5.5 	 6.5 	 7.3 	 -3.0 

	

34.9 	 23.4 	 4.7 	 10.7 	 3.4 

14.9 10.6 2.7 2.5 -2.9 

-2.5 -6.7 -2.0 4.8 2.4 

-2.7 6.0 15.0 10.2 

14.6 6.5 15.4 5.9 9.3 

Groups de come rce 

N . 

Saskatchewan 

Supermarchés dalimentation at épiceries 1 

bus las autres nngasins dalimentation 2 

Pharmacies at magasins de médicaments brsvet.es 3 

Magasins do chaussures 4 

Magasins de vétements pour homes 5 

Magasins do vétaments pour dames 6 

Autres magasins do vitomenIs 7 

Ilagasins do moubles at d'appareils managers 8 

Magasiris daccessoiros dameublement 9 

Concessionnaires de véhicul.s automobiles 10 
at recréatifs 

Stations-service 11 

Magasins do pièces  at  daccessoires pour 12 
automobiles at services 

Magasins de merchandises divorses 13 

Autres megasins de produits sami-durables 14 

Autros magasins de produits durablos 15 

Autres megasins de yenta au detail 16 

10.8 	6.9 	8.7 	8.9 	4.2 I Total, enseuble des •agasins 
	

17 

. 

5.9 	8.8 	13.6 	 11.8 	 8.0 

8.9 	7.5 	5.6 	4.2 	5.5 

Alberta 

Supermarchés d'aliimen+ation at épiceries 1 

Tous los autres magasins dalimentaLion 2 

Pharmacies at magasins do médicanionts brevetés 3 

tiagasins de chaussures 4 

Magasins do vétements pour homes 

Magasins do véteinenis pour dames 6 

Autres uiogasins de véteinonts 7 

Magasins do meubles at dappareils ménagers 8 

Magasins daccessoires damoublomont 9 

Concessionnaires de véhiculos automobiles 10 
at recreati+s 

Stations-service 11 

itagasins do pièces  at  daccossoiros pour 12 
automobiles at services 

liagasins do merchandises diverses 13 

utres nngasins do produits semi-durables 14 

(utres magasins do produits durablos 15 

,&u+res magasins do vents au detail 16 

Total, ense.ble des •agasns 	 17 

0.3 6.0 8.0 4.8 7.8 

14.5 10.2 6.3 3.1 3.7 

-0.8 5.8 14.6 13.2 10.6 

-11.3 -5.6 4.6 14.2 17.6 

6.7 0.3 24.7 23.2 16.6 

-0.5 8.1 21.0 22.3 33.0 

1.1 14.1 13.0 11.3 13.7 

30.1 19.2 14.7 5.8 12.8 

2.4 -1.1 8.5 10.3 4.1 

20.2 16.0 8.0 5.7 4.8 

-3.1 -1.9 -17.7 -21.9 -18.4 

-13.7 -4.1 -3.3 -3.4 2.7 

-0,3 - - -1.5 4.0 7.9 

6.6 -3.9 -3.7 -2.2 -1.8 
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TABLE 3. RetaIl Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

quarter 2 Quarter 1 Quarter 4 Quarter 31 Quarter 2 
1994 1994 1993 - 1993j 1993 - 

Trimestre 2 Trimestre I Trimestre 4 
- 

Trimestre 3ITrlmestre  2 

millions of dollars - millions de dollars 

1,689.8 1,542.7 1,637.1 1,623.5 1,536.9 

362.0 361.5 428.7 361.2 341.8 

51.8 41.9 52.2 48.1 45.0 

54.4 42.9 76.8 45.0 43.8 

118.3 93.8 146.4 117.8 110.8 

128.4 109.0 175.6 137.2 115.0 

312.3 282.4 366.7 300.5 262.0 

90.1 89.0 127.3 114.8 108.2 

1,805.3 1,398.1 12258.1 1,448.8 1,520.0 

490.1 421.2 485.2 562.3 495.1 

307.1 283.4 325.9 329.7 315.1 

728.9 603.9 11001.6 700.1 688.8 

286.5 202.2 298.3 252.8 265.7 

247.2 215.1 324.5 231.7 203.1 

401.0 334.5 441.0 4186 370.2 

	

7,185.7 	6,119.5 	7,266.0 	6 1810.2 	6,539.5 

	

44.3 	37.9 	42.1 	42.7 	40.2 

X X X 0.5 0.6 

X X X 0.7 0.6 

0.9 0.6 1.2 1.1 1.0 

3.3 3.0 4.2 3.7 3.1 

1.3 1.1 1.5 1.4 1.4 

20.6 15.6 16.0 18.0 18.1 

52.2 43.4 54.0 45.5 46.6 

5.8 4.1 6.2 6.4 5.4 

4.4 2.8 4.7 4.5 4.4 

9.2 7.6 11.2 10.7 10.4 

172.1 141.0 168.7 164.3 158.2 

Commerce de detail, juillet 1994 
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Trade Group 

No. 

Rritsh Colu.bia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northvest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1994 
Statistics Canada - Cat. No. 63-005 

C 



5.9 11.3 15.4 16.6 17.7 

15.1 13.9. 9.5 18.1 15.3 

24.3 17.9 10.2 6.7 8.4 

6.8 4.7 7.4 6.7 6.6 

11.6 4.6 7.0 11.1 12.4 

19.2 11.4 7.7 16.6 14.2 

-16.8 -5.9 13.3 15.1 18.5 

18.8 7.0 1.6 3.1 7.7 

-1.0 -7.0 4.4 12.7 11.3 

-2.5 2.4 3.6 13.2 11.6 

5.8 8.4 2.0 -2.2 3.0 

7.8 12.2 15.2 9.8 25.9 

21.7 32.0 21.5 8.4 5.5 • ::: ::; ::; 

X x X -21.2 -14.5 

X X X -8.6 -20.0 

-8.5 -24.8 5.7 7.7 -11.0 

5.0 22.2 28.9 29.6 9.7 

-12.5 -11.2 21.8 16.1 46.3 

14.0 13.8 2.7 -2.5 -9.9 

12.0 18.9 7.5 1.3 3.2 

8.1 14.3 4.6 2.1 0.9 

-0.6 -1.0 4.8 -5.2 -0.5 

-11.1 1.4 11.2 10.9 18.5 . a_B 12.4 8.2 3.1 3.6 

TABLEAU 3. Ventos au detail, non-désaionna1is6.s, si]on 1e groupe do cceerce et la region 
(estioations trimestriel]e) 

S Change from previous year 

Variation  par rapport a lannóe prècdente 

	

Quarter 2 Quarter I 	Quarter 4 Quarter 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 

Trimestre 2 Trimestre I Trimes*r. 4 Trimestre 3 Trimestre 2 

Per cent - pourcentage 

Groupe do comerco 

Colaubie •Britannigue 

N' 

10.0 	7.3 	6.6 	8.9 	4.4 

10.1 	11.1 	12.7 	5.9 	4.9 

SupermarchIs d'alimentakion of épiceries I 

bus los aufres magasins d'alimenfation 2 

Pharmacies of magasins do irndicamen*s brovetés 3 

Magasins do chaussures 4 

Magasins do vê+ements pour houoios S 

Magasins do vè*ements pour dames 6 

Autras magasins do vètemonts 7 

Magasins do meubles at dappar.ils ménagers B 

Magasins daccesaoir.s dameublemerit 9 

Conceseionnairos ds véhicul.s automobiles 10 
of recreatifs 

Stations-service 11 

Magasins de pièces of daccessoires pour 12 
automobiles of services 

Magasins do merchandises diverses 13 

Aufros megasins do produits s.mi-durablos 14 

Autres magasins do produits durablos 15 

Autres magasins do venfe au detail 16 

Total, ense.blo des •agasns 17 

Yukon et Territoires du Nord-Ouest 

Supermarchs d'alimenfat ion of ipiceries I 

Tous los aufres magasins dalimontation 2 

Pharmacies at magasins do módicamenfs bravotes S 

Magasins do chaussures 4 

Magasins do vôtemonts pour homes 5 

Magasins do vifements pour dames 6 

Aufres megasins do vêtaments 7 

M.gasins do meubles of dappareils ménagers 8 

Magasins daccossoires dameublemont 9 

Concossionnaires do vèhicu]es automobiles 10 
of rócraf ifs 

Stations-service 11 

Magasins do pièces of dacc.ssoires pour 12 
automobiles at services 

Magasins do merchandises diversas 13 

Aufres magasins do produits sau,i-durables 14 

Autres megasins do produits clurabl.s 15 

Autres megasins do vonte au detail 16 

Total, onsmeble des .agasins 
	

17 
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TABLE 3. Retail Sales, Not Seasonally Ad:Justed, by Trade Group and by Region (Quarterly 
Estaates) 

Sales 

Ventes 

	

Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimestre 2 Trjinestre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

14.6 	12.2 	13.8 	16.0 	15.4 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

0.7 	0.7 	1.5 	1.2 	1.0 

	

x 	x 	x 	x 

	

8.7 	5.3 	6.9 	6.5 	8.1 

. 

x x x x x 
2.5 1.4 2.4 3.4 2.2 

X X x X X 

52.5 39.7 51.8 57.9 54.1 

29.7 25.6 28.4 26.7 24.9 

x x x x x 
X X X x X 

x x x x x 
x x x x x 

x x x x x 

2.6 2.3 2.7 2.6 2.1 

x x x x x 
11.9 10.3 9.1 11.5 10.0 

4.3 4.3 3.0 2.6 2.8 

x x x x 
3.3 2.7 3.8 3.0 3.1 

2.5 1.8 2.8 2.3 2.4 

119.7 101.3 116.9 106.4 104.1 

Commerce de detail, juillet 1994 
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Trade Group 

No 

Yukon 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Plomuns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stor.s 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, July 1994 
Statistics Canada - Cat. No. 63-005 



Change from previous year 

Variation par rapport a lannéc précédente 

	

Quarter 21 	Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
TrimeLtr. 2 Trim.stre 1 Tri.,os+re 4 Triuws*re 3 Trimestre 2 

Per cent - pourcen+age 

	

-5.1 	-6.6 	1.1 	4.8 	2.3 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

X 	x 	X 	X 	X 

	

x 	x 	x 	x 	x 

	

-27.0 	28.3 	61.3 	52.5 	29.2 

	

x 	x 	x 	x 	x 

	

7.5 	-7.2 	4.4 	1.5 	-7.0 

. TABLEAU 3. Ventes au detail, non-dCsaisonnalisCes, s.,lon In groupe do oamonrce at Ia region 
(estaations trionstrieI1s) 

. 
x x x x x 

11.1 11.7 4.6 6.8 5.7 

x x x x x 

.30 -2.7 1.2 1.8 4.8 

19.6 	22.1 	19.3 	6.5 	6.5 

x x x x x 
x x x x 

X X X 
x x x x x 
X X X X 

20.0 20.5 15.8 21.3 2.4 

x x x x x 
19.3 28.7 1.4 -4.6 -12.1 

54.7 	56.5 	23.6 	-10.5 	5.0 

Groups de co.onrce 

Yukon 

Supormerchés d'alinenta+ion of épiceries 1 

bus las sutres magasins dalimentation 2 

Pharmacies at magasins do med icaments br.v.tós 3 

1gasins de chaussures 4 

M.gasins do vit.manLs pour homees S 

Plagasins do vétemenis pour dames 6 

Autres megasins de vê*.ments 7 

i.gasins do meubles at dappareils ménagars 8 

Magasins dacc.ssoir.s dameublement 9 

Concessionnajres do véhicules automobiles 10 
at rIcreatifs 

Stations-service 11 

Magasins do pièces at dacc.ssoir.s pour 12 
automobiles at services 

Magasins do merchandises div.rses 13 

Autres magasins de produits semi-durables 14 

Autres megasins do produits durabl.s 15 

Autres megasins de vents au detail 16 

Total, anseable des •agasns 17 

lerritoiras du Nord-Guest 

Supermarchés d'alimanfation at épicurios I 

bus las autres megasins dalimantation 2 

Pharmacies at magasins do médicamonts brevetCs 3 

Magasins do chaussures 4 

Magasins do vétoments pour honees 5 

Magasins do vétemonts pour dames 6 

Autres magasins do vétomonts 7 

Magasins do meubles at dappareils ménagers 8 

Magasins daccessoires damsublomont 9 

Concessionnairos de vChicul.s automobiles 10 
at recreatafs 

Stations-s.rvic. 11 

Ilagasins do pièces at daccassoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autros magasins do produits semi-durables 14 

Autres magasins de produits durables 15 

Autres megas ins do vente au detail 16 

Total, ense•ble des •agasins 	17 

x x x x x 
6.0 15.7 4.7 -2.9 -2.2 

1.3 8.4 19.0 10.5 14.3 

• 15.0 19.7 ii.: 3.9 3.: 
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TABLE 4. Retail Trade Sple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de réponse 

	

July 	June 	May April 

	

1994 	1994 	1994 	1994 
No 
	

Juillet 	Juin 	Hal 	Avril 

Per cent - pourcentage 

Trade Group - Canada 

I Superiw-kets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

94.7 96.3 96.1 96.2 

89.0 90.3 91.3 94.3 

93.4 93.8 95.3 94.9 

97.3 97.3 97.5 98.4 

91.3 95.6 94.2 96.0 

95.5 95.6 96.4 96.7 

91.8 95.6 96.8 96.8 

93.5 94.5 95.1 91.5 

91.3 94.2 93.4 93.8 

97.0 97.2 97.0 96.9 

94.0 94.7 93.9 93.1 

91.5 94.0 94.9 95.0 

98.9 99.2 99.3 99.4 

95.3 94.5 94.7 95.3 

87.1 94.4 93.2 94.1 

95.5 96.0 96.5 97.5 

95.0 96.2 96.2 96.1 

95.1 96.0 97.2 97.2 

94.5 96.2 96.2 94.8 

96.0 96.8 96.6 96.6 

96.1 95.7 97.0 97.0 

95.9 96.6 96.4 96.7 

93.2 95.1 94.9 94.7 

95.8 96.2 96.9 97.2 

94.1 96.5 97.1 95.6 

94.9 96.2 96.4 96.9 

97.4 98.0 98.4 98.0 

90.5 92.5 92.0 92.1 

92.7 90.1 91.1 90.5 

Retail Trade, July 1994 
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TAkLEAU 4. Coerce do detail, fraction do rêpons. do 1 'Cohantilion at coofficiont do variation 
(périodos courantos) 

Co.ffici.nk of variation 

Coefficiunt de variation 

	

July 	Jun. 	May 	April. 

	

1994 	1994 	1994 	1994 

	

Juillet 	Juin 	Mai 	Avri] 

Per cant - pourcsntag. 

Groups do cerce • Canada 

S 

2.4 2.4 2.4 2.4 

7.9 7.1 6.4 6.1 

2.6 2.5 2.6 2.7 

4.4 4.4 3.9 5.2 

7.0 5.5 5.7 5.0 

3.6 3.8 3.6 3.7 

8.5 5.3 7.3 4.2 

5.2 5.2 5.4 5.2 

4.4 4.5 3.9 4.0 

5.2 5.5 5.4 5.1 

Supsrmarchs d'aliu,.ntation at Ipiceries 1 

bus los au+rss magasins d'alimsnta*ion 2 

Pharoncias at ongasins do m6dicaments bravetés 3 

Magasins de chaussures 4 

Magasins do vt.ments pour hoimiss S 

Magasins do v+om.nts pour dames 6 

Au*rss magasins do vêt.msnts 7 

Magasins do moubiss at dapparails managers 8 

Magasins daccossoires damsubismenk 9 

Concessionnaires do vhicules automobiles 10 
at rócréatifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins da merchandises divorsas 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits dur.bl.s 15 

Autras magasins do vents au detail 16 

4.8 4.7 4.6 5.1 
2.9 2.7 2.8 3.0 

0.9 0.8 0.7 0.7 

3.9 4.2 4.0 4.1 

4.1 4.4 5.0 4.4 

1.8 2.7 2.4 2.3 

1.4 	1.7 	1.7 	1.5 Total, enseable des •agasins 	17 

Regions 

3.0 2.9 2.9 2.8 

1.9 1.7 2.2 2.7 

3.9 4.1 4.6 4.8 

2.8 2.6 3.2 2.6 

2.8 2.9 3.0 2.9 

2.9 3.5 3.6 3.1 

2.2 3.3 2.7 2.7 

2.4 2.4 2.4 2.4 

5.9 5.9 5.5 6.3 

2.1 1.9 2.1 1.9 

1.2 1.0 1.5 1.4 

1.5 1.6 1.9 1.7 

Terre-Neuve 18 

tle-du-Prince-douard 19 

Nouvelle-Ecosse 20 

Nouveau-Srunsw bk 21 

Qu6bec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-Britanniquo 27 

Yukon 28 

Torritoir.s du Nord-Ouost 29 

. 
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TABLE 5. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

July June 
May 

April tlarch February January 
1994 1994 1994 1994 1994 1994 1994 

No. Juillet Juin Ma i Avril Mars F6vrisr Janvier 

millions of dollars - millions do dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,186.1 4,162.4 4,164.6 4,118.1 43136.4 4,106.6 4,089.3 

2 All other food stores 290.6 286.7 280.8 273.6 292.4 280.6 280.1 

3 Drugs and pa+en+ medicine skores 1,007.9 1,009.3 1,013.6 1,012.9 1,021.6 1,005.5 1,014.2 

4 Shoe stores 147.6 147.0 150.7 143.5 145.1 146.8 144.1 

5 Hens clothing stores 152.7 154.9 154.0 156.2 156.2 152.2 153.9 

6 Nomens clothing stores 330.8 339.3 324.0 319.0 326.2 320.6 305.8 

7 Other clothing stores 378.4 381.9 361.6 362.5 359.7 350.2 349.7 

8 Household furniture and 723.2 717.9 721.3 706.7 701,5 686.9 681.3 
appliance stores 

9 Household furnishings stores 193.9 188.3 192.5 192.6 195.2 193.9 191.9 

10 Motor vehicle and recreational 3,711.6 4479.0 32906.4 3,828.8 4,020.5 3,838.4 3,705.7 
vehicle dealers 

11 Gasoline service stations 19211.9 15201.1 1,191.2 1076.1 1,184.2 1,171.8 1,172.7 

12 Automotive parts 	accessories 1 1 002.0 990.9 969.5 994.6 989.6 974.9 11009.0 
and service 

13 General merchandise stores 1,783.5 19809.8 1,784.4 1,775.7 1,840.7 1,807.8 1,738.5 

14 Other semi-durable goods stores 594.1 586.0 583.9 580.0 558.2 560.3 563.4 

15 Other durable goods stores 476.0 477.3 474.0 465.1 485.9 458.7 452.1 

16 Other retail stores 910.9 882.1 873.7 851.1 854.7 853.1 847.9 

17 Tota2, all stores 17,101.2 17,413.6 17,146.1 16,956.5 17,268.0 16,908.1 16,699.6 

Regions 

18 Newfoundland 285.6 289.3 285.3 282.4 287.6 280.3 283.9 

19 Prince Edward Island 70.5 71.9 72.2 71.8 73.6 72.4 75.7 

20 Nova Scotia 544.9 541.2 531.3 543.1 566.1 543.2 549,8 

21 New Brunswick 414.5 422.0 414.2 407.9 417.0 425.9 423.7 

22 Quebec 4,132.5 4,277.0 49226.8 4,089.0 4,200.4 4,166.3 4,192.2 

23 Ontario 69261.0 63417.5 6,276.3 6,266.9 6,399.4 6,203.3 6028.2 

24 Manitoba 573.5 581.2 554.8 576.4 587.0 584.9 565.6 

25 Saskatchewan 524.5 519.5 513.1 523.2 506.2 499.9 497.3 

26 Alberta 1,830.4 1,834.6 1,824.6 1,823.4 1,851.7 1,770.7 1,738.7 

27 British Coluthia 23408.6 2,404.5 2,391.9 2,317.2 2,323.6 22306.4 23289.6 

28 Yukon 16.1 16.5 16.8 16.4 16.7 16.6 16.6 

29 Northwest Territories 39.1 38.6 38.8 38.8 38.9 38.2 38.4 
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4,061.3 4,046.2 4,002.0 4404.9 4,003.7 3,959.3 

274,0 281.9 276.7 284.3 284.0 284.2 

994.4 1,001.6 19000.6 1,011.7 1,001.6 989.7 

134.9 141.0 138.8 138.3 137.0 133.6 

148.8 150.4 150.8 145.5 144.3 145.8 

320.9 314.7 315.2 316.7 321.5 325.0 

351.8 354.2 359.2 360.5 366.3 374.3 

706.6 703.7 703.4 701.1 701.6 704.2 

	

193.0 	189.7 	187.2 	187.9 	188.9 	187.1 

	

3,702.1 	3,609.2 	3,531.9 	3,515.6 	3,491.2 	3,464.9 

1,151.2 1 1 189.9 1,184.9 1 3,199.2 19202.2 1,184.1 

933.8 921.0 920.1 920.3 908.1 910.4 

1,734.3 1,723.4 1,712.3 1,709.0 1,703.3 1,701.4 

564.3 559.6 554.6 550.6 554.8 553.1 

438.9 434.6 430.2 432.7 435.7 434.6 

823.8 818.1 817.3 827.9 830.3 828.3 

S 
TABLEAU 5. Ventes au detail, dCsaisonnalisCes, se]n is groups de co...rce et la region 

(estaticns historiques) 

	

Decorther Novether OcLober Sopteither 	AugusL 	July 
1993 	1993 	19931 	1993 	1993 	1993 

	

Déceithre Noveuthre OctobrelSep+enthre 	AoQt JuilloL 	 No 

millions of dollars - millions do dollars 

Groupe do couerce Canada 

Magasins do chaussur.s 4 

Magasins do v6temsn*s pour hoross S 

Pgasins do vélements pour dames 6 

Autres megasins do vôt.msnts 7 

Plagasins do moubles at dapp.rsils ménag.rs 8 

Megasins daccessoiros d'a..ubl.m.nt 9 

Concessionnaires do váhiculos auLosobiles 10 
at récréatifs 

Stalions-sorvico 11 

Ilagasins de pièces at daccessoirso pour 12 
automobiles at services 

I'gasins do marchendises divorcee 13 

Autros megasins cio produils somi-durables 14 

Autres mogasins do produits durables 15 

Au+r.s megasins do vents au detail 16 

Superuarchés d'alimenLation at épicories 	 1 

Tous los auLres magasins d'slimenta*ion 	 2 

Pharrocios at magasins do midicamsnLs brovoLés 3 

16,533.9 16,4391 16,285.2 16,306.3 16,274.2 16,180.0 Total, ensemble des sagasins 	17 

Regions 

	

279.1 	278.2 	280.9 	278.2 	280.6 	279.7 

	

70.4 	71.9 	71.7 	71.7 	71.7 	71.2 

	

528.2 	544.1 	538.8 	546.1 	538.3 	536.4 

	

413.5 	419.3 	421.4 	422.9 	417.2 	415.4 

	

4,033.8 	4,040.7 	3,958.3 	3,989.1 	3,991.8 	3,947.3 

	

6,066.1 	6,007.8 	5,982.6 	5,973.0 	5,956.8 	5,936.0 

	

557.4 	566.3 	567.7 	562.4 	557.0 	552.5 

	

499.5 	490.5 	486.4 	484.5 	483.9 	479.0 

	

1,767.6 	1,736.2 	1,701.5 	1,694.6 	1 9 704.6 	1,701.7 

	

2,264.6 	2,230.4 	22223.0 	2,231.6 	29220.8 	2,209.7 

	

16.6 	16.9 	17.1 	16.9 	17.0 	17.5 

	

37.2 	36.8 	35.9 	35.2 	34.6 	33.6 

Torro-Nouvo 18 

fle-du-Princ.4douarcl 19 

Nouvolle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Pnitoba 24 

Saskatchewan 25 

Alberta 26 

Colonthie-Britanniqu. I  27 

Yukon 28 

Terri*oir.s du Nord-Oussi 29 
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TABLE 4. Rtai1 Sales, not Seasonally Adjusted, by 
EstiRates ) 

Trade Group and by Region (Historical 

July June May April March February January 
1994 1994 1994 1994 1994 1994 1994 

No. Juillet Juin Mai Avril Mars Février Janvier 

millions of dollars - millions d. dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 43446.1 4,296.3 4,164.2 43173.5 4,107.7 3,653.9 3,904.1 

2 All other food stores 321.4 306.8 293.2 270.6 282.9 238.7 233.0 

3 Drugs and patent medicine 964.3 1005.4 995.7 989.2 1,013.4 912.0 959.9 
stores 

4 Shoe stores 134.7 151.6 160.2 150.1 118.2 86.5 111.4 

5 tlens clothing stores 125.4 159.2 150.3 144.5 116.4 86.6 114.7 

6 Homens clothing stores 326.3 340.2 332.9 314.7 281.0 205.6 217.2 

7 Other clothing stores 344.3 364.6 336.9 333.3 3123 224.7 252.2 

8 Household furniture and 721.8 712.8 659.3 657.0 649,1 525.7 566.5 
appliance stores 

9 Household furnishings stores 199.8 202.3 191.0 181.4 177.4 147.8 144.7 

10 Motor vehicle and recreational 3051.0 4,873.2 4,809,4 4,414.6 4,242.2 32071.2 2,776.1 
vehicle dealers 

11 Gasoline service stations 1,332.1 1,266.0 1,209.4 1,093.8 1,136.0 1,027.3 1,089.9 

12 Automotive parts, accessories 1,038.7 1,107.3 1,080.3 1,008,0 912.5 744.1 812.6 
and service 

13 General merchandise stores 1,645.3 1,747.5 1,701.2 1,648.8 1,590.5 1,248.8 1,231.5 

14 Other semi-durable goods stores 596,7 631.5 653.7 527.9 452.4 400.8 405.1 

15 Other durable goods s*ores 466.6 478.5 456.1 414.6 375.5 323.6 344.4 

16 Other retail stores 1,030.5 946.0 872.3 792.1 752.9 632.3 623.4 

17 Tota2, all stores 17,645.1 18,589.3 18,066.2 17,114.2 16,520.7 13,529.4 13,786.8 

Regions 

18 Newfoundland 300.0 302.3 289.5 281.0 269.6 217.9 224.2 

19 Prince Edward Island 81.6 78.9 74.8 683 64.9 53.8 58.2 

20 Nova Scotia 567.2 581.6 550.5 543.4 528.4 422.5 447.6 

21 New Brunswick 432.0 449.2 432.3 407.4 395.4 338.2 335.6 

22 Quebec 4,319.0 4,659.1 4,664.4 4,358.7 4,064.1 3,284.2 3,342.3 

23 Ontario 6,380.1 6,870.9 6,564.8 6,213.8 6,052.1 4065.1 59032.4 

24 Manitoba 581.1 615.2 580.7 573.9 566.4 475.3 470.5 

25 Saska+ch.wan 531.9 550.5 527.1 525.2 488.6 402.9 423.9 

26 Alberta 1,873.7 1,932.2 1,888.5 1,827.3 1,771.9 1,417.4 1,463.1 

27 British Coluthia 23517.5 2,487.4 22436.8 2,261.5 2,267.5 1,908.2 1,943.8 

28 Yukon 19.4 19.3 17.4 15.8 14.4 12.6 12.7 

29 Northwest Territories 41.7 42.7 39.2 37.7 37.4 31.4 32.5 
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S 
TABLEAU 6 . Ventes cu detail, non - désaisonnalisCes, seion 2e groups de conoerce et i.e region 

estiaations hi.storiquesj 

	

Deceier Noveer OctoberSap+euther 	August 	July 	Year 
1993 	1993 	1993 	1993 	1993 	l99; 	1994 

	

Oéc.,thru Nov.uóre Ocfobro1Septmb.re 	Lout Juillel: 	Annee 	 N. 

millions of dollars - millions do dollars 

4,414.8 3,820.0 4,101.2 3,995.0 31905.2 4,340.1 

336.1 260.3 277.3 277.4 288.3 310.!; 

1,259.5 994.6 1 1 015.8 993.1 974.7 972.7 

184.4 160.2 156.0 152.6 134.2 125.4 

311.4 186.2 156.4 139.3 114.0 123.0 

521.8 337.7 330.6 341.5 304.3 322.4 

600.9 407.0 390.3 387.8 379.6 338.1 

1,019.1 780.3 722.4 732.9 698.6 725.CI 

241.0 210.7 193.2 192.8 197.3 200.0 

3,115.9 3,393.4 3,373.2 3,427.9 39474.1 37777.4 

1,147.9 1,186.9 1,232.3 19219.5 1,301.1 12311.7 

1,040.0 1,014.0 936.2 904.1 893.5 968.9 

3,020.0 2,121.5 1,806.8 1,678.9 1,621.5 1,586. 

914.1 592.0 529.5 546.1 554.0 564.0 

8829 438.5 391.4 427.6 427.3 433. 

1,275.9 783.0 812.7 810.2 855.4 955.8 

20,285.8 16,686.3 16,425.4 16,226.9 16,123.1 17,055.3 

28,745.8 

1,946.5 

6,840.0 

912.7 

897.2 

2,018.1 

2,168.5 

4,492.3 

1,244.3 

28,137.7 

8,154.5 

6,703.6 

10,813.5 

3,668.1 

2,859. 2 

5,649.6 

115,251.5 

Groupe de canoerce • Canada 

Supersiarches d'.limsntaion at 1 
epiceriss 

Tous los aukros meg.sins 2 
d alimon*.f ion 

Pharmacies at ulagasins do médicamen+ 3 
breve é a 

lagasins do ch.ussur.s 4 

Piagasins do vêI.uens pour hoimnos 5 

Plagasins do vêt.mants pour damss 6 

Aufres magasins do vétsments 7 

Ilagasins de meubl.s at dapparoils 8 
managers 

Piagasins dacc.ssoirss damsubl.menI 9 

Concessionnaires do véhicules 10 
automobiles at récréa+zfs 

Stations-service 11 

liagasins do pieces at daccessoires 12 
pour au+onobil.s at services 

tiagasins do marchandisos diversos 13 

Autres magasins de pt-adults semi- 14 
durables 

Autres magasins do produits durablos 15 

Autros magasins do vents au dItail 16 

Total, ensmable des .agasins 17 

Regions 

1,884.4 

480.6 

3,641.3 

2,790.1 

28,691.8 

42,079.2 

3,863.0 

3,450.1 

12,174.1 

15,822.7 

111.6 

262.7 

	

358.5 	297.2 	281.7 	271.8 	286.1 	300.9 

	

86.2 	72.8 	70.3 	71.7 	79.4 	85.0 

	

661.8 	559.9 	537.5 	538.3 	543.5 	574.5 

	

500.3 	436.2 	427.2 	417.8 	425.6 	452.1 

	

4,618.3 	3,977.7 	4,032,6 	3,966.3 	3050.1 	4,258.2 

	

7,682.3 	6,190.8 	6019.5 	5,968.7 	5,799.6 	6,154.4 

	

701.4 	583.4 	576.6 	55.2 	549.9 	571.8 

	

621.9 	505.8 	490.4 	473.2 	477.7 	494.2 

	

2,185.3 	1,776.4 	1,710,9 	1,680.7 	1,706.8 	1,777.4 

	

2,806.7 	2,233.4 	2,225.9 	2,231.2 	2,250.8 	2,328.2 

	

18.5 	16.4 	16.9 	17.1 	19.1 	21.7 

	

44.6 	36.3 	35.9 	35.0 	34.6 	36.9 

Terra-Mauve 18 

Ila-du-Pririce-douard 19 

Nouve1le-cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouos* 29 

S 
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TABLE 7. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

July 	June 	May 	April 	Year-to-date 

	

1994 	1994 	1994 	1994 	1994 

	

Juillet 	Juin 	Mel 	Avril 	Cun,ula*if 

millions of dollars - millions de dollars 

Regiøns 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Colu.thia 

Yukon 

Northwest Territories 

Total 

89.8 91.4 86.3 85.2 

25.9 26.3 22.4 20.3 

157.1 160.0 150.1 147.9 

126.0 134.4 129.9 119.6 

1,348.3 17433.9 1,421.0 19312.7 

2,048.9 2070.7 2,069.3 13965.5 

173.2 186.1 183.8 176.7 

169.0 180.4 174.5 174.7 

563.0 580.0 573.2 558.8 

797.2 805.2 800.4 774.3 

5.6 5.4 4.8 5.0 

21.1 21.7 21.5 20.8 

5 1525.1 5,793.6 5,637.3 5 1361.5 

568.3 

145.8 

1,004.7 

815.8 

8,649.2 

13,301.4 

1,168.8 

1,131.0 

3,739.8 

5,218.8 

32.1 

137.9 

35,913.7 

. 

TABLE S. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estivates) 

July Jun. May April March February January 
19941 1994 1994 1994 1994 1994 1994 

JuillatL Jujn Hal Avril Mars Février Janvier 

millions of dollars - millions de dollars 

Regans 

Newfoundland 89.8 91.4 86.3 85.2 81.5 65.5 68.6 

Prince Edward Island 25.9 24.3 22.4 20.3 19.3 16.0 17.5 

Nova Scotia 157.1 160.0 150.1 147.9 145.2 119.5 124.9 

New Brunswick 126.0 134.4 129.9 119.6 114.4 95.1 96.4 

Quebec 1,348.3 1,433.9 1,421.0 1,312.7 1,185.6 942.9 13004.9 

Ontario 2,048.9 23170.7 2,069.3 1,965.5 1,879.2 1,563.8 1,603.9 

Manitoba 173.2 186.1 183.8 176.7 173.0 136.3 139.6 

Saskatchewan 169.0 180.4 174.5 174.7 162.4 129.9 140.2 

Alberta 563.0 580.0 573.2 558.8 539.7 447.3 477.9 

British Colunie 797.2 805.2 800.4 774.3 762.7 625.5 653.6 

Yukon 5.6 5.4 4.8 5.0 4.2 3.6 3.5 

Northwest Territories 21.1 21.7 21.5 20.8 19.4 16.7 16.7 

Total 5,525.1 5,793.6 5,637.3 5 1361.5 5 1 086.4 4 1 162.1 4,347.6 
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TABLEAU 7. Ventes de aarchandices genre grand eagasin, non -désaisonnalisëes, scion Ia region 
(pCriodes courantes) 

Change from previous year 

Variafion par rapport a l'annie precedent. 

July 	June I 	May 	April 	Y.ar-to-da+e 
19941 	19941 	1994 	1994 	1994 

Juille+1 	Juini 	Mai 	Avril 	Cuusilakif 

Per cen+ - pourcenage 

Regions 

-1.5 3.9 0.7 -1.7 

1.2 6.3 6.4 0.3 

0.2 4.0 -0.9 -2.2 

4.0 10.7 9.2 4.1 

2.6 10.1 6.1 2.8 

3.0 8.0 3.1 0.8 

0.1 4.6 0.8 0.4 

8.7 12.3 8.8 13.0 

-3.9 -2.1 -3.2 -2.8 

5,8 8.9 6.4 11.8 

-11.6 -1.0 -5.6 4.3 

11.2 13.3 11.5 11.8 

2.5 7.4 3.7 2.7 

Terre-Neuve 

fl.-du-Prince-Edouard 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloith ie-Britanniqu. 

Yukon 

Terrikoirgs du Nord-0ues 

Total 

1.6 

5.9 

2.1 

7.7 

5.7 

2.9 

2.6 

8.4 

-1.2 

9.2 

-2.2 

13.9 

4.3 

TASLLAU H. Ventes de archandises genre grand .agasiiri, non-dCsaisonnalisCes, salon Ia region 
(estioati.ons histhriques) 

D.cether Noveuther October Sapether August July Year 
1993 1993 1993 1993 1993 1993 1994 

Diceuithre Nove.thre Octobre Sept.uthre Aoüt Juillet AnnIe 

millions of dollars - millions de dollars 

Regions 

161.3 125.4 98.6 90.9 94.8 91.1 568.3 Terra-N.uve 

38.3 26.4 25.1 23.4 25.6 25.6 145.8 Ile-du-Princ.-Edouard 

284.5 206.5 171.8 160.0 159.4 156.7 1,004.7 Nouvell.-gcoss. 

209.8 156.6 133.1 126.1 120.7 121.2 815.8 Nouveau-Brunswick 

1059.1 1,367.7 1,354.1 1,322.7 1,275.0 1,31.8 8,649.2 Québec 

3,491.9 2,358.6 2028.0 29132.3 1,981.1 19988.7 13,301.4 Ontario 

303.4 211.6 190.0 181.0 181.2 173.1 1,168.8 Manitoba 

270.2 191.8 170.1 156.8 163.2 155.5 1,151.0 Saskatchewan 

982.7 674.5 606.0 590.9 609.5 585.9 3,739.8 Alberta 

1,321.0 884.0 793.0 784.5 771.0 753.8 5,218.8 Colothje-Britannique 

7.1 5.4 5.2 5.2 6.2 6.4 32.1 Yukon 

26.1 20.3 19.5 18.8 17.9 18.9 137.9 Terrjtojree du Nord-Ouest 

8,955.3 61228.7 51692.5 5,592.7 5,405.6 5,390.7 35,913.7 Total 
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Price index Current dollars 

Indice des prix Dollars 
couran*s 

TABLE 9. Retail Trade, Canada, current and Constant (1986) Dollar Estiaates 

Un.dus*.d 
Non dsaisonna1ise 

Year/year Consfank 1986 
per c.n+ dollars 

change 

Varia*ion an Dollars 
pourcena9e cOnS+aflS 
pour lannee 1986 

millions of dollars 

-is Year/year 
per canf 

change 

Varia+ion an 
pou rcen ae 
pour lannee 

1992: 

January 
February 
March 

April 
May 
June 

July 
Augus± 
Septeuthar 

October 
Noveuther 
Deceuther 

Year 

1993: 

January 
February 
March 

April 
May 
June 

July 
August 
Septether 

Oc*ober 
Noveuther 
Decerther 

Year 

1994: 

January 
February 
March 

April 
May 
June 

July 
August 
Septeuther 

October 
Noveuther 
Decether 

Year 

113.7 12,903.2 3.7 11,350.6 5.1 
113.3 12,582.3 4.7 11,109.4 5.5 
113.5 13,930.0 -1.3 12,272.9 -0.8 

113.6 15,250.2 2.4 13,420.0 1.9 
113.9 16,268.7 -3.0 14,287.1 -3.2 
114.1 16,164.3 1.8 14,161.8 2.0 

114.5 16,139.1 3.6 14,100.9 3,3 
114.2 15,396.4 -1.6 13,476.6 -1,3 
113.7 15,365.9 4.9 13,513.7 5.0 

113.5 16,156.8 5.7 14,232.3 5.3 
114.5 15,711.3 -1.6 13,726.3 -2.4 
114.6 19,181.1 6.7 16,744.2 5.4 

113.9 185,049.2 2.1 162,395.7 2.0 

116.2 13,454.5 4.3 11,581.0 2.0 
116.2 12,680.9 0,8 109911.9 -1.8 
115.7 14,868.2 6.7 12,849.0 4.7 

115.3 16,270.5 6.7 14,113.9 5,2 
115.6 16,903.2 3.9 14,617.8 2.3 
115.7 16,835.1 4.1 14,546.1 2.7 

115.8 175055.1 5.7 141723.7 4.4 
115.7 16,123.1 4.7 13,937.2 3.4 
115.6 16,226.9 5.6 14,033.7 3.8 

115.6 16,425.4 1.7 14,211.5 -0.1 
116.1 16,686.3 6.2 147375.3 4.7 
116.0 20,285.8 5.8 17,488.2 4.4 

115.8 193 9815.0 4.7 167,389.4 3.1 

116.5 13,786.8 2.5 11,830.6 2.2 
116.2 13,529.4 6.7 11,643.1 6.7 
115.6 16,520.7 11.1 14,292.8 11.2 

115.7 17,114.2 5.2 14,798.0 4.8 
115.8 18,066.2 6.9 151606.5 6.8 
116.1 18,589.3 10.4 16011.7 10.1 

116.2 17,645.1 3.5 15,182.3 3.1 

1 Seasonally adjusted constant (1986) dollar estimates are derived by deflating, wiTh an in,licit price index, 
The seasonally adjusted current dollar estimate. 
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TABLEAU 9. Caerce do detail, Canada, estinatisms en dollars courants et constants (1916) 

Seasonally adjust.d 
O6saisonnalase 

	

Price Index Current Dollars 	Month/month 	Constant 1986 	Month/month 

	

per cent 	dollarsi 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcentage 	constants 	pourcentage 

	

pour 1. mois 	19861 	pour ii mois 

millions di dollars 

1992: 

113.8 15,077.9 -0.4 13,251.6 -0.2 
113.3 15041.6 0.4 132359.3 0.8 
113.8 15,173.8 0.2 13,329.5 -0.2 

114.2 151330.8 1.0 13,427.0 0.7 
114.3 15,231.6 -0.6 13,330.1 -0.7 
114.5 15,449.6 1.4 13,497.0 1.3 

114.6 15,427.2 -0.1 13,467.0 -0.2 
114.7 15,481.8 0.4 13,494.2 0.2 
114.8 15,384.6 0.7 13,577.8 0.6 

114.7 15 1 689.9 0.7 13,684.2 0.8 
115.3 15,678.1 -0.1 13,598.0 -0.6 
115.6 15,782.2 0.7 13,647.3 0.4 

114.5 185,049.2 ... 161,663.0 

115.7 15,956.8 1.1 13,791.7 1.1 
115.7 15,812.3 -0.9 13,662.8 -0.9 
115.6 . 	

115.3 

159932.9 0.8 13,800.9 1.0 

16,046.4 0.7 139913.4 0.8 
115.6 16,050.4 - - 139881.8 -0.2 
115.7 162034.8 -0.1 139864.6 -0.1 

115.6 16,180.0 0.9 13,993.0 0.9 
115.9 169274.3 0.6 14043.1 0.4 
116.3 16,306.3 0.2 14,026.4 -0.1 

116.3 16,285.2 -0.1 13,997.8 -0.2 
116.5 16,439.1 0.9 14,116.8 0.9 
116.3 16,533.9 0.6 149212.8 0.7 

115.9 193,852.4 ... 167,305.1 

115.9 16,699.6 1.0 14,409.1 1.4 
115.7 16,908.1 1.2 14,609.1 1.4 
115.2 17,268.0 2.1 14093.9 2.6 

115.3 169956.5 -1.8 14,700.9 -2.0 
115.6 17,146.1 1.1 14,837.4 0.9 
115.9 17,413.6 1.6 159026.5 1.3 

116.1 179101.2 -1.8 14,732.6 -2.0 

Janvier 
Fvrier 

Mars 

Avri 1 
Mai 

Ju in 

Juillet 
Aoüt 

Sspt.thra 

Octobre 
Noveth re 
Decethre 

Annëe 

1993: 

Jan, br 
Fevrier 

rs 

Avr 11 
Msi 
Juan 

Juillet 
AoGi 

Saptethre 

Octobre 
Novemre 
Déca.re 

Anne. 

1994: 

Janv jar 
Feurier 

Mars 

Avril 
Mai 

Ju in 

Juillet 
AoGt 

S.pte.th  re 

Octobre 
Noveuthrc 
Dóceth re 

ArinCe 

. 1 La dIsaisonnalisation des estimations en dollars constants (1986) sobtient an dégonflant evec un indica 
ii,licjte, les données desaasonnalisees an dollars courants. 
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Del in it ions 

Retail Trade, for the purpose of this pub-
lication, is defined as 'the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
'general merchandise store' category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GSTP) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

Retail Trade, July 1994 
Statistics Canada - Cat. No. 63005  

Dlinitions 

Conoeree de detail signifie, pour las be-
scins de Is prsente publication, "l'ensemble 
des ventes faites par des points de vents au 
detail". 

Un point de vente au detail, suivant Is 
dfinition de Statistique Canada, est un local 
d'affaires (habituollement un magasini dont 
llactivitg principale est la vente do m.rchan-
discs at de services connexes au grand public 
pour 1s consommation mnagère ou personnelle. 
Las estimations relatives au commerce de 
detail me prennent pas an compte las ventes 
directes, cest-a-dira lea ventes qui no sont 
pea faites per lintermediaire dun point de 
vents au detail, par example les vent.s direc-
tea par dCmarchage, les ventes par distribu-
teur automatique, les ventes do journaux ou de 
rovues faites directement per les imprimeurs 
at éditeurs, at les ventes faites par las cer-
des du livre at las clubs do disquas. Xl n'y 
a qu'une exception: lea ventes des grands 
magesina faites par Is posts ou par catalogue, 
qui sont classCes dens la categoric des "maga-
sins de merchandises djverses". En outre, In 
commerce do dCtail ne comprend pas los ventes 
au detail des unites auxiliaires (par .xempla, 
entrepôts, sieges soclaux, etc.), ni les 
ventes des entrepreneurs dont l'activité prin-
cipals no relève pea du commerce do detail, ni 
los opCrations do dCtail entre particuliers. 

Les ventes nettes totales comprennant lea 
vantes de marchandises neuves at doccasion at 
las recettea provenant de rCparations, de 
location de materiel, do Is vente do repas at 
d'autres activités do services, noins Is Va-
leur des rendus (marchandises retournées), les 
ajustements el las rabais. Las ventos totales 
nettes comprennent également la valour des 
reprjses, las commissions sur Is vents do mer-
chandises appartenant i autrui ly compris les 
commissions touchées pour Is vente de billets 
de loteriel at In valeur (au detail) des mer-
chandises prelevees par In proprietaire pour 
son usage personnel. On no prand pas an compta 
los recettes hors exploitation, les recouvre-
ments do mauvaisas cróances at les taxes de 
verrte (taxe da vente provinciale at Is taxe 
sur les produits at las services (TPS)) 
pergues pour Is compte d'uri organisme public. 
Lea donnóes sur les ventes antórieures a Jan-
viar 1991 incluent Is taxe do vents .fCdCrale 
(TV'F). Dü a cc changement dans les taxes in-
directes, les donnóes avant 1991 no sont pea 
+o.it a fait comparables avec celles des annCss 
suséquentes. Pour les utilisateurs interesses 
a =alculer des donnees comparables, une esti-
mation du montant do In TVF inclus dans las 
velites au detail pour 1990 est disponible pour 
Is Canada de Is section du commerce do dCtail. 
Cette estimation nest pas suffisamment fiable 
poJr permettro des ajustements au niveau 
prvincial. 

Commerce de detail, juillet 1994 
Statistique Canada - n' 63-005 au catalogue 



Departhent store type •erchandise (OSTM) i s 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les •archandises du genre de celles vendues 
dans las grands aagasins (NGGN) correspondent 
au total du commerce de detail coins las grou-
pes de commerce suivants: les supermarchés 
d'alimentation at las épiceries; tous las cu-
tres magasins dalimentation; les concession-
naires de vChicules automobiles at rócróa*ifs; 
las stations-service; les magasins de pieces 
at daccessoires pour véhicules automobiles at 
services; et las autres magasins de vente au 

d*ail (comprend las magasins de spiritueux, 
de yin at de biere at las magasins de vente 
au detail, n.c.a.). 

Retail Trade, July 1994 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Suparmerkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products storss 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Men's clothing stores 

060 Women's Clothing Stores 

6131 Women's clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods s*or.s 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

aDO Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobil, dealers 

6329 Other recreational vehicle dealers 

APPENDICt II 

COUVERTUE DES GROUPES DR COPERCE 

010 Supsr.archés d'alimentation at épiceries 

6011 uerumrchés d'alimentation 
6012 Epic.ries (sauf les supermarches) 

020 Tous les autres magasins d'aliaentation 

6013 Bou]angarias-p6tissaries 
6014 Confiseries at megasins de noix 
6015 Hogasins de fruits at legumes 
6016 Marches de viande 
6019 Autres 9asins d'alimentation 

spécial
ma
ises, n.c.a. 

030 Pharmacies at •agasins de •édicauents 
brevetés 

6031 Pharmacies 
6032 Kagasins de médicaments brevetés at da 

produits da toilatte 

040 Magasins de chaussures 

6111 Magasins de chaussures 

050 Nagasins de véte.ents pour hoes 

6121 Magasins de vêtemen*s pour homes 

060 Magasins de véteaents pour dames 

6131 Magasins de vtements pour dames 

070 Autres .agasins de véta.ent 

6141 Magasins de vétemants pour enfants 
6142 Magasins de fourrures 
6149 Autres magasins de vt.menfs, n.c.e. 
6151 Magasins de tissus at de files 

040 Nagasins de meubles at d'apparei].s 
.énagers 

6211 Magasins de meubles de maison 	- 
(avac appareils managers at accessoires 
d'aaeublement) 

6212 Magasins de meubles de meison  
(sans appareils ménagers ni accassoiras 
d'am.ublement)  

6213 Aleliers do réparstion d. meubles 
6221 Magasinsdappareils riénagers, de postes 

de tlévision et de radio at d'apparails 
stCrophoniques  

6222 Magasins do postas de television at da 
radio at d'appareils stéréophoniguas 

6223 Ateliers de reparation d'appareils 
managers, de postes de television at da 
radio at d'appareils stCréophoniques 

090 Magasins d'accessoires d'ameublement 

6231 Magasins do revCtamants de sol 
6232 Magasins de fanturas 
6239 Autrss nagasans dacc.ssoires dameublement 

100 Concassionnaires de véhicules automobiles 
at r 5créatifs 

6311 Conc,ssionnaires d'automobilas neuves 
6312 Concassionnaires d'automobales doccasion 
6321 Marciands de roulottes motoriseas at de 

roulttes do voyage 
6322 MarcI,ands do bateaux, de moleurs hors- 

bord at d'acessoires pour bateaux 
6323 Marcl,ands de motocyclettes at de 

motoiieiges 
6329 Autr,s marchands de véhicules do loisir 



110 Stations-service 

6331 Stations-service 

120 Negasins de pièces at d'accessoires pour 
vëhicules autbilps et services 

6341 Plagasins de fournitures pour Is maison at 
pour l'automobile 

6342 t3asins de pneus, daccumuleteurs, de 
pieces at daccessoires 

6351 Garages (reparations géneral.$) 
6352 Ateliers de peinture at de carossaria 
6353 Ateliers de rerlaceinent de silencieux 

6354 Ateliers do reaçlacement do glaces pour 
vhicules automobiles 

6355 Ateliers de reparation at de 
reatlacaman+ de boltes de vitesse de 
v6hicules automobiles 

6359 Autres ateliers de reparation de 
v6hicules automobiles 

6391 Lava-autos 
6399 Autres services pour vehicules 

automobiles, n.c.a. 

130 Magasins de •archandises diverses 

6411 Magasins C rayons 
6412 Magasans generaux 

de 6413 Autres megasins 	merchandises diverses 
(bazars at .mgasins de merchandises 
diverses) 

140 Autres •agasins de praduits se•i-durables 

6511 Librairies at pape-terias 
6521 Fleuristes 	- 
6522 Centres do ardanage 
6531 Quincailleries 
6532 Magasins de peinture, de vitre at de 

papier paint 
6581 Pthgasins de )ouets at darticles de 

loisir 
6582 Magasins de cadeaux, darticles de 

fantaisie at de souvenirs 

150 Autres .agasins de praduits durables 

6541 Magasins darticles de sport 
6542 Magasins debicyclettes 
6551 tbgasins dinstruments de .iusique 
6552 Magasins da disques at da bandes 

magnet iques 
6561 Bi3outeries 
6562 Ateliers de reparation de montres at de 

bijoux 
6571 Magasins dapparoals at do founitures 

photograph iques 

160 Autres .agasins de vente au detail 

6021 Magasins do spirilusux 
6022 Magasins do van 
6023 Magasins do biCre  
6591 Magasins de merchandises doccasion, 

n.ca. 
6592 opticians  
6593 Galeries d'art at megasins do 

fourniturespour artistes 
6594 Magasins de bagages et de maroquanerle

-

6595 ttigasins do monuments funeraaras at de 
pierres tothales 

6596 Magasins d'animaux de maison 
6597 Marchands do pieces de monnais at de 

tarthres 
6598 Marchands do meisons mobiles  
6599 Autres magasins de yenta au detail, 

n . ca. 

110 Gasoline Service Stations 

6331 Gasoline s.rvice stations 

120 Autcuotive Parts, Accessories and 
Services 

6341 Home and auto supply £tores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Itiffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Se.i-Durable Goods Stores 

6511 Bookend stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 (tisical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Motch and ).wellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Wine stores 
6023 Beer stores  
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tos,thstone dealers 

6596 Pet stores 
6597 Coin and s -ta.i dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

S 
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Cecevez-vous 
d 	vos 
informations sur 
I'économie canadienne? 

II est probable que vous passez des heures a lire 
plusieurs journaux et un paquet de revues pour essayer 
d'avoir une vue complete de Ia situation économique, 
et ensuite passer encore plus de temps a sparer le reel 
de ce qui ne l'est pas. Ne serait-il pas plus pratique 
(et beaucoup plus efficace) de reinonter directement 
a Li source? 
Joignez-vous aux millers de décideurs canadiens 
gagnants qui lisent L'Observateur economique canadlen 
pour leur séance de rapport mensuelle. Rempli de 
rnseignements disponibles nulle part ailleurs, l'OEC 
perrmet d'avoir une vue générale rapide et concise de 
l'éeonomie canadienne. II est inégalé par sa fiabilité 
et son exhaustivité. 

7 J ne seule source 
I. Les consultations que nous avons cues avec nos nombreux lecteurs, des 

stes financiers. des ptanhflcateurs. des économistes ci des chefs d'erttreprise, 
nou ont permis de prCsenter IDEC dans son format actuel en deux parties. qui a ewt 
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réfléthur sur Ia conjoncture économique. lea problemes, les tendances ci les 
d6vt loppements. Lapercu slatisclque contient 'ensemble complet des chiffres reels 
pout les indicateurs économiques essentiels les marches, les prix. le commerce, Ia 
démagraphie. le chômage et bien d'autres encore. 
Plus pratique, plus simple, plus facile a utiliser qu'auparavant. L'Observateur 
Economique canadien vous offre plus de 150 pages de renseignements poussés 
sous uric seule couverture. 

ourquoi acheter l'OEC? 
En tam quabonne a l'OEC. vous Ctesdirectemertt relic aux analvstes 

or ornIques de Sratistique Canada. Le nom et le numEro de téléphone des experts qui 
ocu"ent vous aider a résoudre vos problèmes particuliers de recherche ou trouver des 
données spécialisées soot cites dana les articles et les rubriques de l'OEC. 

Vote, recevrez egalement un exeurplaire gratuit du Supplement statlstiue 
historique annuel. Vous aurez ainsi devant vous soixante années de données 
retrospectives et ce, I titre graCieux. 

Pouiquoi devea-vous donc anendre que d'autres publient les données de Statistique 
Canada quils ont reprises alors que vous pouvez les obtenir directetnent I Ia source? 
Abotiner-vous I L'Observateur Econoreique canadlen des aujourdhui. 

Le pix de l'abonnement annuel I L'Observazeuréconorntque canadien 
(no 10-230 au catalogue) esi tie 220 $ au Canada, tie 260 S US aux Etats-
Unis et de 310 S US darts les autres pays. 

Pout commander, écrtvez I : Statistique Canada 
Division du marketing 
Vente et service 
Ottawa (Ontario) KIA 0T6 

ou airessez-vous au Centre de consultation de Statistique Canada Ic plus 

procie de chez vous et dont Ia liste figure dans cette publication. 

Si vcus le préférez, vous pouvez envoyer votre comniande par télécopieur 
au 1613-951-1584. ou telephoner sans frais au 1-800-267-6677 et utiiser 
i,otrc carte VISA ou MasterCard 

A re you getting your 
information on the It 	Canadian economy 
"first-hand"? 

Chances are, you spend hours reading several 
newspapers and a handful of magazines trying to 
get the whole economic picture - only to spend 
even more time weeding out fiction from fact! 
Wouldn't it be a great deal more convenient (and 
much more effective) to go straight to the source? 

Join the thousands of successful Canadian decision-
makers who turn to Statistics Canada's Canadian 
Economic Observer for their monthly briefing. 
Loaded with first-hand information, collectively 
published nowhere else, CEO is a quick, concise 
and panoramic overview of the Canadian economy. 
Its reliability and completeness are without equal. 

/1 single source 
Consultations with our mans reauers inancial analysts. 
economists and business leaders - have contributed to CEO's 

present, widely acclaimed, two-pan format. The Analysis Section 
•includes thought-provoking commentary on current economic conditions. 

osues. trends and developments. The Statistical Summary contains the 
complete range of hard numbers on critical economic indicators: markets, 
prices, trade, demographics. unemployment and more. 

More practical. straightforward and user-friendly than ever before. the 
Canadian Economk Observer gives you more than 150 pages of in-depth 
jnfinr.ation in one indispensable source. 

`f?fJ hy purchase CEO? 
As a subscriben you'll be directly connected to Statistics Cariadas 

Ci TOIL analysts. Names and phone numbers of the experts who can help 
solve YOUr particular research problem or find specialized data are listed with 
articles and features. 

You'll also receive a otnplimentarv copy of CEO's annual Historical 
Statistical Supplement. SL'av years of historical perspectives nght at your 
fingertirts - at no additional cost. 

So svhv wait for others to publish Statistics Canada's data second-hand when 
you can have it straight from the source? Order your subscriptiiun to the 
canadian Economic Observer today. 

The Canadian Economtc Obserier (catalogue number 10-230) is $22' 
annually in Canada. US260 in the United States and USS3I0 in other 

r 	countnes 

To order. wr:te. Statistius Canada 
ilarketing Division 
Sales and Service 
Ottawa, Ontario, K1A 0T6 

r contact the nearest Statistics Canada Reference Centre listed in this 

S publication. 

P more convenient, fax your order to 1-613-951-1584 or call toll-free 
l-800-26-66 and use your VISA or \lastet'Card 

CANADIAN ECONOMIC OBSERVER 	VCBSERVATEUR ECONOMIQUE CANADIEN 



THE 1994 CANADA 
YEAR BOOK 

Your indispensable and 
comprehensive reference 
source on Canada 
For essential information on 
Canada, turn to the Canada Year 
Book. An invaluable resource, the 
1994 edition is beautifully designed in 
an inviting and easy-to-read format. 

The 1994 Canada Year Book examines 
recent events, changes and trends in great 
detail. Organized carefully into 22 chapters, 
it answers questions on virtually every topic 
from geography through health to banking. 

This edition features: 

Over 700 crisply written pages packed with eye-opening 
information on life in Canada - from social, economic, 
cultural and demographic perspectives 

250 concise tables plus 63 charts and graphs that put 
statistical information into focus 

Stunning photographs capturing distinctively Canadian 
scenes by some of this country's finest photographers 

Fascinating short feature articles covering everything from 
archaeology to white collar trends 

Trusted for over 125 years by students, teachers, researchers, 
librarians and business people, the Canada Year Book is the 
reference source to consult first on all aspects of Canada. 

An enduring addition to any home or office library! 

ORDER YOUR COPY OF CANADA YEAR BOOK TODAY. 

Available in separate English and French editions, the 1994 Canada 
Year Book (Catalogue No. 11-402E) is $59.95 plus $5.05 shipping 
and handling in Canada, US $72 in the United States, and US $84 in 
other countries. 

To order, write to: Statistics Canada, Marketing Division, Sales and 
Service, Ottawa, Ontario K1A 016, or contact the nearest Statistics 
Canada Regional Reference Centre listed in this publication. 

if more convenient, fax your order to 1-613-951-1584 or call toll-free 
1-800-267-6677 and charge it to your VISA or MasterCard. 

L'ANNUAIRE DU 
CANADA 1994 

. 

Un ouvrage corn plet et 
indispensable sur le Canada 

Pour obtenir des renseignements 
'ssentiels sur le Canada, consultez 
14nnuaire du Canada. Inestimable 
source d'information, J'édition de 

1994 est an ouvrage d'une 
presentation très soignée, 

attrayant et facile a lire. 

L'Annuaire du Canada 1994 étudie en 
profondeur les événements, les tendances et les 

changements récents. Divisé en 22 chapitres, II répond a vos 
questions sur presque tous les sujets, depuis la géographie 
jusqu'à la sante et la banque. 

Voici ce que vous trouverez dans l'édition de 1994: 
Plus de 700 pages écrites dans un style vif et pleines de 
renseignements intéressants sur les dimensions sociales, 
économiques, culturelles et démographiques de la vie 
canadienne 

250 tableaux concis et 63 graphiques et diagramnies qui 
permettent de mettre en perspective l'information statisuque 

Remarquables photographies de paysages typiquement 
canadiens par certains des photographes canadiens les plus 
illustres 

Courts artides fascinants sur des sujets divers, depuis 
l'archéológie jusqu'à l'évolution de la situation des cols blancs 

Ouvrage de rdférence de predilection des étudiants, des enseignants, 
des chercheurs, des bibliothécaires et des geris d'affaires, et ce depuis 
plus de 125 ans, l'Annuaire du Canada est celui qu'il faut consulter 
en premier pour en savoir plus long sur tous les aspects du Canada. 

Un volume que vous voudrez conserver longtemps dans votre 
bibliotheque ou au bureau! 

COMMANDEZ DFS AUJOURD'HUI VOTRE EXEMPLAIRE DE 
L'ANNUAIRE DU CANADA 

Vous pouvez vous procurer Ia version française ou anglaise de 
l'Annuaire du Canada 1994 (no 11402F au catalogue) au coüt de 
59,95 $ (supplement de 5,05 $ pour les frais d'expédition et de 
manutention) au Canada, 72$ US aux Etats-Unis et 84$ US dans les 
autres pays. 

Pour commander, écrivez a Statistique Canada, Division du 
marketing, Vente et service, Ottawa (Ontario) K1A 016, ou 
communiquez avec le centre de consultation de Statistique Canada 
le plus près (voir la liste qui figure dans Ia présente publication). 

Si vous le préférez, téldcopiez votre coinmande en signalant le 
1-613-951-1584 ou telephonez sans frais au 1-800-267-6677 et portez 
les frais a votre compte VISA ou MasterCard. 


