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Data in Many Forms.., 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 	Telephone: 
(1-613-951-3551) or to the Statistics Canada 
reference centre in: 

Des données sous plusieurs lormes... 

Statistique Canada diffuse les donnees anus formes 
diverses. Outre lea publications, des totalisations 
habituelles at speciales sont offertes. Les donnees 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms et 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sontdisponibles pour cer-
tames sortes de données. L'acces direct a des 
données agrégées eat possible par le truchement de 
CANSIM, la base de données ordmnolingue at le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent être adressées : 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	téléphone: 
(1-613-951-3551) ou au centre de consultation de 
Statistique Canada : 

Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton 	(1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver 	(1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver 	(1 -604-666-3691) 
WI nni peg 	(1-204-983-4020) Winnipeg 	(1-204-983-4020) 

Toll-free 	access is 	provided in all 	provinces Un service d'appel interurbain sans frais est offert, 
and 	territories, 	for users who reside 	outside dana toutes les 	provinces at 	dana les 	territoires, 
the 	local 	dialing 	area of any of the regional aux utilisateurs qui habitant 8 l'extëriaur dam zones 
reference centres. da caunication locale des centres rèqionaux de con- 

sultation. 

Newfoundland, Labrador, Terre-Neuve at Labrador, 
Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 at 1le-du-Prince-douard 	1-800-565-7192 

Quebec 1-800-361-2831 Québec 	 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 	 1-800-263-1136 
Saskatchewan 1 -800-667-7164 Saskatchewan 	 1 -800-667-7164 
Manitoba 1-800-661-7828 Manitoba 	 1-800-661-7628 
Southern Alberta 1-800-882-5616 Sud de l'Alberta 	1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 Alberta at Territoires du Nord-Ouest 	1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 Colombie-Britannique at Yukon 	1-800-663-1551 

Tel.cou.unications Device for the App.r.ils de tdldcounications pour 
Hearing I.paired 1-800-363- 7629 2es •alentendants 	1-800-363-7629 

How to Order Publications Comment commander los publications 
This 	and 	other 	Statistics Canada publications On peut se procurer cette publication at 	las 	autres 
may 	be purchased 	from 	local authorized agents publications 	de Statistique Canada aupres des agents 
and other community bookstores, through the local autorises at des autres librairies locales, par l'en- 
Statistics Canada 	offices, 	or by mail order to tremise des 	bureaux locaux de Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics an 	ecrivant 	a 	la Division 	du marketing, Ventes at 
Canada, Ottawa, K1A 0T6. Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) (1-613-951-7Z77) 
Facsimile Number (1-613-951-1584) Numéro du tClCcopieur 	(1-613-951-1584) 
Toronto Credit Card only (1-416-973-8018) Toronto Carte de credit seulement (1-416-973-8018) 

loll Free Order On2y Line (Canada Hdro sans frais pour onander 
and United States) 1-800-267-6677 seule.ent(Canada at 	tats-LMis) 	1-800-267-6677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Plormes de service au public 
Afin de maintenir la qualitè du service au public, 
Statistique Canada observe des normes établies an 
matière de produits at de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts at de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 
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Note de reconnaissance 

. 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and  
timely statistical information could not be produced 
without their continued cooperation and goodwil 

Le succès du système statistique du Canada 
repose sur un partenariat bien Ctabli entre 
Statistique Canada et Ia population, les entreprises, 
es administrations canadiennes et les autros 
organismes Sans cette collaboration et cette bonne 
volonté, ii serait Impossible do produire des 
statistiques prCcises et actuelles. 



SYPIBOLS 	 SIGNES CONVENTIDNNFLS 

The following syabols are used in this 	L.s sign.s suivan*s son* .mployss uniform.mervt 
S+a*is*ics Canada publication: 	dane ce*ts publication d. S+a*is*iqus Canada: 	* 

figures not availabls. 	 .. no.br.s indisponib]es. 

• figures not appropriate or not applicable. 	... nayan* pas lieu d. figurer. 

- nil or zero. 	 - nuan* ou zero. 

-- a.ounk too small +0 be .xprssssd. 	-- no.bres infim.s 

x confidential to most secrecy r.quir.aen+s 	x confid.ntiel an vertu d.c dispositions de In Loi 
of the Statistics Act. 	 cur in statistique rela*iv.s au secret. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIN 

All current and historical statistics on 
R.*ail Trade (Matrix Nos. 2299, 2398-2417 and 
2420), as well as aany other series are 
available to the public from 	Statistics 
Canadas computerized 	data bank CANSIM 
(Canadian Socio-Economic Infor.a+ion Manage-
.ent System) via terminal, on computer print-
outs, or in macbin, readable for.. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under 	the 
direction of: 

• G.W. Andrusiak, Director, Industry Division 

• B. Nees, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

• B. Thérlault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Desjardins, 	Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

NOTA 

Las chiffres aysn* iti arrondis, las *o*aux no 
correspondent pas +oujours. 

NOTE AU SUJET BE CANS IN 

Lu banque do donnies informa*isi.s de Sta+is+iqu. 
Canada CANSIN (syst.me canadien d'infor.a*ion socio-
icono.ique) fournit au public +outes las s*atistiques 
.c*u.11es of historiques sur Is Com.erce d. di*ail 
(aatric. nos 2299, 2398-2417 at 24201, at cur du 
nombreuses autres sirius, per 1s biais dun 
terminal, dimpri..s dordinat.ur ou de supports 
ordinolingues. Pour plus de renseignements, 
sadresser au personnel de CANSTh de In Division 
du In diffusion, Sta*is*ique Canada, Ottawa, 
K1A 0Z8 (tiliphone 613-951-8200), ou aux conseillers 
rigionaux des bureaux de Statistique Canada situss 
I travers Is Canada. 

C.t*o publication a iti ridigie sous Is direction de: 

a G.W. Andrusiak, 	direc+eur, 	Division de 
1 'industrie 

e I. Neses, 	directeur adjoint, Sous-division des 
commerces 	de 	distributions, 	Division 	de 
1 • industrie 

• B. Thériault, 	chef, Section du comaerce de 
ditail, Sous-division des commerces de distri-
butions, Division de l'industrie 

e P. Desardins, 	Economist. principal., 	Section 
du commerce de detail, Sous-division des corn-
merces de distributions, Division de lindustrie 

The paper used in this publication meets the minimum 	Le papier utilise dans Ia presente publication repond aux 
requirements of American National Standard for 	exigences minimales de I"Arnerican National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. S 
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Nøte to users 

Users interested in acquiring further inform.- 
tion relating to the methodology, ss.sonal 
adjustm.nt and data reliability of this survey 

7ay consult the most rec.nt F.bruery issue containing revisions to the previous ya.r) of 
this publication or contact the Monthly Rstail 
Trade Section. 

Notes oux ut1isateurs 

Las utilisatsurs qui sont intar.sseg dobt.nir 
plus de rans.ignamen*s concernant 1. inthodo-
logi., 1e di.seisonn.lis.tion at 1a fiabilité 
des donn..s pauvent consulter In numéro d. 
fevrisr 1e plus róc.nt de c.tte publication 
(incluant las revisions de lannóe pr.códante( 
ou communiquez avec 1a section mansuelle du 
commerce de dátail 

Retail Trade, August 1994 
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After • drop in July, consumer spending in 
retail stores picked up again in August. The 
increase was broadly based with all sectors 
reporting higher sales. But the gain was not 
wid.spre.d geographically: only Quebec, 
Ontario and Manitoba reported higher sales in 
August. 

Seasonally adjusted retail sales rose 0.9X to 
$17.3 billion in AUgUst. Retailers recorded 
strong and steady sales growth from November 
1993 until March 1994. Since then, how.v.r, 
total retail sales have been levelling off. 
Despite this recent weakness, Augusta retail 
sales were 6.2Z higher than in August 1993. 

A broadly-based increase in August 

All r.t.il ssctors grew in August. The largest 
increases were in the automotive 1+1.IX to 
$6.0 billion) and clothing (+3.2 to $10 bil-
lion) sectors. 

The sales increase in the automotive sector 
was due to • 1.7X rise in the sales of new mo-
tor vehicl, and recreational vehicl, dealers. 
This advance followed • sharp 8.9% decline in 
July, and came in spite of a 1.i decline in 
the number of new vehicles sold. Sales by gas-
oline service stations and automotive parts, 
accessories and services outlets remained 
unchanged in August after increases in July. 

Spending in clothing stores advanced 3.2X in 
August, which more than offset the 0.3Z 
decline in July. Clothing retailers have been 
experiencing a strong rate of sales growth 
since the beginning of the year. All four com-
ponents of the clothing sector recorded higher 
sales, particularly shoe stores (+10.2X). 

Ins depenses des consommafeurs lines au corn- 
mnrce de dótail ont augmenti encore on aoüt 
apres une b.isse an juillet. L1augrnentacjon  a 
ó:é généralisóe puisque tous les secteurs 
rupportent des ventes plus élevees. Ce gain 
n cit pas reflóté dans toutes les provinces 
cur seulement Is Québec, 1 Ontario at Is Mani- 
tI)ba ont repporté une heusse de leurs vantes 
an aoQt. 

L,s ventes dóseisonnaljs.es du commerce du 
ditail ont augm.ntó de 0.9X pour atteindra 
$17.3 milliards. Les det.illants enregistrent 
urte forte at constants croissance de leurs 
v.ntes depuis novembre 1993 jusqul mars 1994. 
Dapuis, les ventes totales du commerce de 
detail se sont stabilisées. Malgré cc recent 
rapli, les ventes du commerce de detail an 
aDut sont 6.2X plus élevéas que celles deoüt 
1993.   

Ulie hausse gnéra1e •ne les ventes an aoQt 

Tous les secteurs du commerce de detail ant 
dCclarC des hausses an aoCi+. Les augmentations 
lea plus importantes proviennent du secteur de 
lautomobile, on hausse de 1.1Z i $6.0 mil-
liards, at du secteur du vêtem.nt, an hauss. 
de 3.2Z a $1.0 milliard. 

La hausse des ventes d.ns Is secteur de lau-
tomobile eat due a laugmentetion de 1.7X des 
v.rttes des concessiorinaires dautomobiles 
raufs at des marchands de vihicules de loisir. 
Catte hausse fait suite a une baisse marquCe 
cc 8.9Z an juillet malgré une baisse de 15 
clu nombro de véhicules automobiles neufs 
endus. 1.5 ventes des stations-service at des 

•Iagasins de pièces at deccessoires pour véhi-
c:ules automobiles at services demeurent in-
c:hengCes an aout aprás des h.usses an juillet. 

Les dépenses dans les magasins de vôtements 
cint eugmenté de 3.2Z an aout, contr.balançant 
l,n majeure partie 1s baisse de 0.3X an juil-
let. les dCtaillants de vitement ont enregis- 

un taux de croissance important de leurs 
ventes depuis Is debut de lannCe. Toutes les 
cornposan*es liées aux vô+emen+a on+ rapportC 
tine augmentation de leurs v.ntes an aoGt, 
particulirement les megasins de chaussures 
+10.2;'.) 

. 
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IIied provincial patterns 

Only three provinces report.d higher sales in 
August: Quebec (+1.6k), Ontario +1.Z) and 
Manitoba +11.2Xl. Sales fall or r.mainad 
unchang.d in all other provinces and tern-
tories. 

Houve•ents provinciaux différents 

Trois provinces s.ul.m.nt ont rappor'te des 
ventes plus el.vó.s an aoüt: le Quóbec 
(+1.67), lOntario (+1.S) at 1. Manitoba 
1+1.2k). L.a v.nt.s ont b.isse ou sent d.m.u-
ross inchangoes parmi lea autr.s provinces at 
territoires. 

Compared to August 1993, the largest increases 
were reported by British Columbia (+8.5Z) and 
Alb.ra (+8.2Z). 

Comparativement i aoCat 1993, lea augmentations 
l.i plus significativ.s ont oiti rapportees an 
Colombie-Britannique +85) at an Alberta 
(+8.2). 

Reta Trade, August 1994 	 Commerce de detail, aoüt 1994V i 
Statistics Canada - Cat. No. 63-005 	 statlstique Canada - n° 63-005 au catalogue 
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Trend represents srnoothed seasonally adjusted data. 	I La tendance représente las données désaisonnalisées lissées. 
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S.l.ct.d Publications Choisia; parmi las publications 
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Vending Machine Operators, Annual, Exploit ints de distributeurs 63-213 
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TABLE 1.. Ratal $a3as, Seasonally Adjusted, by Trade Group and by Region (Currant Periods) 

Change from 
Sales 	 previous month 

Y..r-to- 
V.ntes 	date Variation p. r. 

au mois prácédant 
1994 

	

August 	July 	June 	May 	August 	July 

	

1994 	1994 	1994 	1994 Cumul.tif 	1994 	1994 

	

AoGt Juillat 	Juan 	M.i 	Aoüt Juillet 
No. 

millions of dollars - millions flu dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nouien's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline s.rvice stations 

12 Automotive parts, accessories 
and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

	

4,195.1 	4,180.0 	4,161.7 	43-164.5 

	

324.7 	316.9 	291.4 	284.1 

1,012.9 1,010.9 11009.1 11013.5 

164.2 149.0 148.1 151.2 

155.5 154.0 155.2 154.2 

338.1 331.7 337.3 325.1 

394.2 384.3 381.9 364.1 

721.2 718.6 717.0 720.6 

193.9 195.0 188.4 192.6 

3,769.0 3,704.3 4,068.3 3,893.5 

	

1,219.0 	1,219.0 	1,202.3 	1,192.2 

	

1,000.8 	1,000.6 	990.8 	969.4 

	

1,800.1 	1,784.4 	1,813.0 	1,785.9 

	

606.3 	597.8 	587.9 	585.0 

	

479.2 	477.1 	477.8 	474.3 

	

905.4 	909.5 	883.1 	874.7 

17,279.5 17,133.4 17,413.4 17,144.8 

33,151.8 

2,343.6 

8,100.8 

1,192.0 

1,237.4 

2,603.8 

2,946.7 

5,653.8 

1,543.5 

30,828.4 

9,537.2 

7,929.7 

14,346.1 

4,638.8 

3,770.2 

6,979.6 

134,803.4 

	

0.4 	0.4 

	

2.4 
	

8.8 

	

0.2 
	

0.2 

	

10.2 
	

0.6 

	

1.0 	-0.8 

	

1.9 	-1.7 

	

2.6 
	

0.6 

	

0.4 
	

0.2 

	

-0. 6 
	

3.5 

	

1.7 
	

-8.9 

; S 

	

0.9 
	

-1.6 

	

1.4 
	

1.7 

	

0.4 	-0.1 

	

-0.4 
	

3.0 

	

0.9 	-1.6 

Regions 

18 Newfoundland 

19 Prince Edward Isl.nd 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu,uthia 

28 Yukon 

29 Northwest Territories 

	

284.8 	286.6 	289.4 	285.1 

	

70.9 	70.9 	71.9 	72.2 

	

535.8 	542.5 	540.4 	530.9 

	

409.8 	414.0 	422.9 	413.2 

	

4,216.0 	4,149.3 	4,286.1 	42223.8 

	

6,350.0 	6,255.9 	6,405.3 	63281.9 

	

581.3 	574.2 	581.9 	554.8 

	

521.6 	525.3 	519.1 	512.6 

	

1,844.1 	1,843.4 	1,836.5 	13824.5 

	

29410.2 	2,416.0 	2,404.9 	2,390.3 

	

15.8 	16.0 	16.4 	16.7 

	

39.2 	39.3 	38.6 	38.7 

2,280.0 

579.3 

4,351.8 

3,334.4 

33,523.1 

502191.0 

4,606.0 

4,105. 1 

14,533.0 

18,858.2 

131.4 

310.0 

-0.6 

-1.2 

-1.0 

1.6 

1.5 

1.2 

-0.7 

-1.2 

-0.3 

-1.0 

-1.5 

0.4 

-2.1 

-3.2 

-2.3 

-1.3 

1.2 

0.4 

0-c 

-2.5 

1.8 
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TABLEAU 1. Ventes au detail, désaionna1ises, selnn In groupe de co.eroe at la region • (pCriodes oourantes) 

Change from 
previous month Change from previous year 

Variation p. 	r. Variation par rapport i l'annIo pricsd.nte 
au mois práced.nt 

Jun. Play AUgUSt July Jun. Play date 
1994 1994 1994 1994 1994 1994 1994 
Juin Plai Aot Juillet Juin Ilai Cumulatif - No 

Per cent - pourc.ntag. 
Groupe de ooroe - Canada 

-0.1 1.1 4.8 5.6 5.7 5.3 5.0 Sup.rmrches dali.nta+ion at I 
spicura.. 

2.6 3.8 14.3 11.5 2.6 -1.5 3.2 bus las autrox .gasins 2 
d alim.nt.tion 

-0.4 0.1 1.1 2.1 2.1 3.4 2.8 Phar.ci.s at ugasins d. 3 
midicamsnts br.v.tós 

-2.0 5.3 19.8 11.5 11.4 13.8 12.3 tlag.sins d. ch.ussur.s 4 

0.6 -1.2 7.8 5.6 8.8 6.! 8.2 N.g.sins do vêt...nts pour houus 5 

3.8 1.9 5.2 2.1 4.6 1.3 1.9 Plsgasins do vet.m.nts pour deems 6 

4.9 0.4 7.6 2.7 8.5 3.1 3.8 Autr.s emgasins d. vêt.emnts 7 

-0.5 2.0 2.8 2.1 2.9 4.(' 1.5 tisgmsins do emubl.s at d.ppar.ils 8 
menag.rs 

-2.2 - - 2.6 4.2 0.4 4.0 3.6 Pgasins d'ecc.ssoires d'.m.ubl.m.nt 9 

4.5 1.7 8.0 6.9 19.5 14. 14.1 Conc.ssionnair.s d. v.hicul.s 10 • 
0.8 1.4 1.4 2.9 1.3 I.0 0.2 

•utouiobil.s at rIcritifs 

S*ations-s.rvjc. 11 

2,2 -2.5 10.2 9.9 11.6 8.2 10.5 Magatins d. piIc.s at d'.cc.ssoir.s 12 
pour automobiles at s.rvac.s 

1.5 0.6 5.7 4.9 6.8 4.11 5.3 Msgasins de morchendises div.rs.s 13 

0.5 0.9 9.3 8.1 6.0 4.11 4.7 Autr.semg.sins d. produits 14 
semi -durab l.s 

0.7 2.0 10.0 9.8 10.9 9.4 8.6 Autr.s emgasins du produits 15 
durabl.s 

1.0 2.8 9.1 9.8 6.6 5.0 5.0 Autres emg.sins do v.nts mu detail 16 

1.6 1.1 6.2 5.9 8.6 6.11 6.4 Total, ensemble des nagaslos 17 

Régans 

1.5 0.9 1.5 2.5 4.8 3.1 3.1 T.rr.-N.uv. 18 

-0.4 0.6 -1.2 -0.4 3.6 2.7 3.4 fl-du-Princ.-Edouerd 19 

1.8 -2.3 -0.5 1.1 0.3 _0.4 3.2 Nouv.1l.-Ecoss. 20 • 2.3 1.3 -1.8 -0.3 1.9 0.4 1.5 Nouveau-Brunswick 21 

1.5 3.3 5.6 5.1 9.6 8.13 7.2 Quibec 22 

2.0 0.2 6.6 5.4 8.6 6.2 6.2 Ontario 23 

6.9 -3.7 4.4 3.9 7.8 1.4 4.4 Initoba 24 

1.3 -2.0 7.8 9.6 11.4 8.13 8.6 Saskatch.w.n 25 • 0.7 0.1 8.2 8.3 9.0 8.0 8.0 Alberta 26 . 0.6 3.2 8.5 9.3 10.1 9.9 8.4 Colothi.-Britanniqu 27 

-1.7 2.0 -6.7 -8.3 -4.7 -1.9 -4.2 Yukon 28 

-0.3 -0.2 13.3 17.1 15.2 16.11 16.11 Territoires du Nord-Ou.st 29 
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4,106.9 

330.1 

999.1 

159.9 

124.5 

322.9 

414.6 

725.2 

208.8 

3,892.1 

4,437.6 

351.7 

969.4 

134.9 

126.7 

324.9 

345.5 

716.2 

201.3 

3,949.3 

4,296.3 

306.8 

1,005.4 

151.6 

159.2 

340.2 

364.6 

712.8 

202.3 

6,873.2 

4 3,164.2 

293.2 

995.7 

160.2 

150.3 

332.9 

336.9 

659.3 

191.0 

4,809.4 

1,334.3 1,341.9 

13,009.2 1,036.7 

1,737.7 1,640.2 

620.8 598.7 

678.3 467.7 

927.2 1,024.6 

17,391.6 	17,667.4 

1,266.0 12209,4 

1,107.3 11080.3 

1,747.5 1,701.2 

631.5 653.7 

478.5 456.1 

946.0 872.3 

18,589.3 	18,066.2 

TASLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Qroup and by Region (Current 
Periods) 

Sales 

Ventes 

	

August 	July 	June 	N.y Year-to-dat. 

	

1994 	1994 	1994 	1994 	1994 

	

AoGt 	Juillet 	Juin 	Mai 	Cuoulatif 

millions of dollars - millions de dollars 

S 
No 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent modicine stores 

4 Shoe stores 

5 	clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings store. 

10 Motor vehicle and recreational vehici. 
deal.rs 

11 Gasoline servic. station. 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other r.tail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nov. Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Monitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluithi. 

28 Yukon 

29 Northwest Territories 

296.4 

79.0 

547.5 

410.5 

4,238.5 

6,276.1 

573.4 

525.7 

1,869.9 

2,516.6 

18.5 

39.5 

301.0 

82.0 

563.4 

431.6 

4,323.7 

6,384.7 

580.3 

532.2 

1,884.8 

2,522.3 

19.4 

41.9 

302.3 

78.9 

581.6 

449.2 

4,659.1 

6,870.9 

615.2 

550.5 

1 ,932. 2 

2,487.4 

19.3 

42.7 

289.5 

74.8 

550.5 

432.3 

4,664.4 

6,564.8 

580.7 

527.1 

1,888.5 

2,436.8 

17.4 

39.2 

32,844.2 

2,307.0 

7,844.1 

1,072.8 

1,023.0 

2,339.6 

2,584.3 

5,211.8 

1,454.5 

32,028.1 

9,498.6 

7,710.8 

12,546.2 

4,290.8 

3,338.6 

6,570.9 

132,665.4 

2,181.9 

560.0 

4,185.0 

3,200.1 

32,935.0 

48,359.9 

4,435.6 

3,976.1 

14,055.1 

18,344.1 

130.0 

302.5 
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• TABLEAU Z. Ventes au detail, rion-désaisonnalisCms, salon 3.. groUpm de oaaerca et Ia region 
IpCriodes oourantes I 

Change from previous year 

V.ri.tion per r.pport i l.nn.. priced.nl. 

	

August) 	July 	Jun.) 	Py Y.ar-to-dst. 

	

19941 	1994 	19941 	1994 	1994 

	

AoQtI 	Juili.t 	Juin1 	Pi 	Cuunuia*if 

Per cent - pourcentags 

Groups d. ccerc. - Canada 

4.7 Sup.r.usrchós daiim.nt.tion at ópic.rias I 

3.2 bus i.e autrss mgmains dalimentation 2 

2.9 Pbarmeciu at megasins do medicaments brevetés 3 

11.7 Pgasins d. chaussur.s 4 

8.2 Mag.sins do vat.ments pour houms 5 

2.3 Msg.sins do vêt.m.nts pour dames 6 

4.3 Autr.s msg.sins d. v.t.m.n+s 7 

1.6 isgasins do meubias at dapparsils ménagers 8 

3.2 Magasine dacc.ssoir.s dameubl...nt 9 

14.2 Conc.ssionnair.s do véhicul.s automobilse 10 
at r.cráatifs 

0.4 Stations-s.rvic. 11 

10.5 g.eine da piêc.s  at  d.ccsesoir.e pour 12 
autoutobilss at urvic.e 

5.7 lagasins do merchandisas div.rs.. 13 

5.3 Autrus m.g.sins da produits e.mi-durabl.. 14 

8.9 Autr.c megasins de produits durabl.s 15 

5.1 Autr.s megasins do vento cu detail 16 

E 

5.2 
	

2.2 
	

7.7 
	

2.5 

14.5 
	

13.3 
	

1.3 	-3.0 

2.5 	-0.3 
	

3.1 
	

3.7 

19.2 
	

7,6 
	

11.0 
	

10.7 

9.2 
	

3.0 
	

11.0 
	

2.1 

6.1 
	

0.8 
	

6.5 	-1.3 

9.2 
	

2.1 
	

11.3 
	

1.3 

3.8 	-1.2 
	

5.7 
	

4.2 

5.8 
	

0.6 
	

0.3 
	

4.6 

12.0 
	

4.6 
	

20.0 
	

18.2 

2.5 
	

2.3 
	

2.3 
	

1.1 

12.9 
	

7.0 
	

11.4 
	

9.2 

7.2 
	

3.4 
	

9.4 
	

3.2 

120 
	

6.1 
	

6.5 
	

4.5 

11,9 
	

7.9 
	

13.0 
	

7.6 

8.4 
	

7.2 
	

10.1 
	

2.7 

7.9 
	

3.6 
	

10.4 
	

6.9 
	

6.11 Total, enseuble des magasins 	 17 

Rég ions 

3.6 0.1 5.5 4.0 

-0.5 -3.4 3.7 4.4 

0.7 -1.9 2.7 -0.9 

-3.6 -4.5 3.2 1.8 

7.3 1.5 11.0 8.2 

8.2 3.7 11.8 5.8 

4.3 1.5 9.1 2.1 

10.0 7.7 12.3 8.0 

9.6 6.0 10.0 8.4 

11.8 8.3 10.0 10.3 

-3.1 -10.8 -3.2 -3.8 

14.4 13.6 18.4 14.2 

3.0 T.rr.-H.uve 

2.8 fi.-du-Pr inc.-Edouard 

2.7 Nouv.11.-Ecoii. 

0.7 Nouveau-Brunswick 

7.3 Quáb.c 

6.5 Ontario 

4.4 1.ni*oba 

9.0 Sc ska tch.wsn 

8.1 Alberta 

8. 	Co io is-Kr i tann iqu. 

-4.2 Yukon 

16.2 T.rritoir.s du Nord-Ousst 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

Ed~ 
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TABLE 3. RetaIl Sales, Not Seasonally Adjusted, by Trade Croup and by RegIon (Quarterly 
Esti.ates) 

Sales 

V.ntes 

Quarter 21 Quarter 1 Quarter 4 Quarter 3 quarter 2 
1994 1994 1993 1993 1995 

Trimestr. 2 Trimastre I Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

12,634.0 11,665.7 12,336.0 129240.5 112999.9 

870.6 754.6 873.6 876.2 897.9 

2 2 990.3 2 2 885.4 3,269.9 2,940.4 2,906.9 

461.9 316.1 500.6 412.1 418.6 

454.0 317.8 654.1 376.3 419.5 

987.9 703.9 1090.2 968.3 968.1 

19034.8 789.4 1,398.3 1 1 105.9 984.5 

2,029.1 12741.3 2,521.8 2056.4 1,962.6 

574.6 469.8 644.9 590.1 559.9 

14,097.3 10,089.5 9,882.5 10,679.4 12,123.6 

3,569.2 3,253.2 5,567.0 3,832.3 3,552.7 

3,195.6 22469.2 2090.2 2,766.5 2,891.9 

5,097.5 49070.7 6,948.4 4,886.7 4,842.7 

19813.1 19258.3 2,035.6 1 1 664.2 1,733.1 

1,349.1 1,043.5 1,712.9 1,288.5 1,253.0 

2,610.5 2,008.6 2,871.6 2,621.3 2,494.0 

53,769.6 43,836.8 53,397.4 49,405.1 50,008.8 

274.6 247.9 274.8 272.7 259.1 

65.2 63.9 71.9 61.9 62.0 

5.2 3.8 7.2 5.5 5.0 

4.1 2.4 8.1 3.6 3.6 

12.2 8.2 20.4 13.7 12.3 

9.3 10.6 31.0 18.6 17.2 

20.4 17.2 34.4 24.4 20.6 

3.6 2.6 5.2 3.9 5.6 

192.6 125.2 113.1 149.6 171.1 

70.8 67.5 78.4 89.2 78.8 

47.7 34.3 49.2 39.2 39.8 

103.1 79.6 157.0 105.8 98.4 

29.0 18.1 31.5 28.3 26.8 

10.9 9.1 18.8 11.3 10.8 

19.4 17.3 32.0 22.5 21.5 

872.8 711.6 937.3 858.8 841.2 

Trade Group 

No 

Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S liens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and r.cr.ational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

15 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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6.0 	0.7 	1.9 	-2.0 	-2.4 

5.1 3.3 1.5 8.8 9.0 

3.3 11.8 -2.4 7.9 3. 

12.0 16.3 14.3 12.2 18.0 

-0.6 2.2 11.6 16.6 12.6 

-46.2 -7.3 3.0 7.3 121 

-1.0 3.3 6.6 17.4 13.6 

-2.5 -10.1 -11.6 -3.3 -23.' 

12.5 14.6 0.1 4.8 

-103 -9.8 -7.5 -6.6 -7.;1 

19.7 18.5 8.3 7.3 1.2 

4.8 4.9 -4.3 -1.6 -2.) 

8.3 2.4 -8.7 -7.3 1.3 

1.7 14.4 -0.8 -0.6 1. • :::: :;:: 

Terra-Mauve 

SupsrmarchIs dalimentation at ipic.ri.s I 

bus las autres magasins dalimantation 2 

Pharmacies at magasins de msdicam.nts br.vetés 3 

Megasins de chaussures 4 

Piagasins da ve*emsnts pour homass 5 

Piagasins cio ve*.ments pour dames 6 

Autr.s umgasins ci. vetements 7 

Megasins de maubl.s at d.ppareil. managers 8 

liagasins daccessoir.s daublemant 9 

Concessionnaires de vIhicules automobiles 10 
at ricr.atifs 

Stations-service 11 

Magasins d. pieces at daccessoires pour 12 
automobiles at services 

Piagasins do marchandiess div.rs.s 13 

Autr.s umgasins de produits s.mi-dur.bles 14 

Autrus magasina cia produits durables 15 

Autres magasins de vents au detail 16 

Total, ensemble des sagasins 	17 

. 

I* 

TAOLEAU 3. Vmntes au detail, ncn-dCsaisonnalisCps, so2on 2e qroupe de c.erce et la region 
(estisatlrnis tri.estriel]es) 

Change from previous year 

Variation par rapport . lannee próced.nt. I Groups de comearce 
Quarter 2 Quart.r 1 Quarter 41  Quarter 3 Quart.r 2 

1994 1994 19931 1993 1993 
Trisnestre 2 Trim.s+r. 1 Trim.str. 4lTrimestra  3 Trimestr. 2 M. 

Per cent - pourcantage 
Canada 

5.3 6.9 4.2 5.9 4.5 Sup.r,mrchis dalim.ntation at Ipic.ries I 

-3.0 2.2 5.4 11.3 10.9 Tous las autras Pagasins dalimentation 2 

2.9 4.1 7.8 10.8 11.4 Pharm.cias at magazine cia .u.dicam.nts brav.tas 3 

10.3 11.9 8.5 9.2 7.7 Piagasins cia chaussures 4 

8.2 9.9 6.7 3.8 4.9 Magasins de vitemants pour ho.c s 

2.0 1.6 1.8 5.5 6.0 Megasins cia vit.mants pour dames 6 

5.1 1.8 6.4 14.7 8.4 Autres magasins de vetaments 7 

3.6 -0.2 7.6 11.7 11.4 Megasins de maubles at dapp.reils managers 8 

2.6 4.0 6.1 3.2 2.2 Magasins daccessoiras dameubl.ment 9 

16.3 16.2 10.8 6.9 7.6 Concessionnaires d. váhicul.s .utomobil.s 10 
at recriatif. 

0.5 -1.2 -0.1 2.2 -0.3 Stations-service 11 

10.5 11.1 6.5 7.3 4.0 M.gasins do piIc.s at daccessoiras pour 12 
automobiles at services 

5.3 6.6 -0.7 -2.3 -2.2 liagasins d. .mrchandis.s divarsas 13 

4.6 2.7 2.0 1.7 7.0 Autr.s .mgasins cio produits s.mi-durables 14 

7.7 9.5 4.1 5.9 8.0 Autras magasins de produits durables 15 

4.7 3.2 -1.2 0.9 -1.1 Autr.s imgasins de yenta au ditail 16 

7.5 	6.9 	4.6 	5.3 	4.9 Total, ensemble des .agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by RegiQn (Quarterly 
Esti.ates) 

Sales 

Ventes 

	

Quarter 2 	Quarter ii 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	19941 	1993 	1993 	1993 
Trimestre 2 Trimestre llTrimestr.  4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

	

50.9 	46.9 	51.5 	57.4 	51.5 

	

16.7 	15.7 	17.8 	16.8 	16.6 

	

X 	X 	X 	1.3 	1.1 

	

x 	 x 

	

3.6 	2.2 	5.2 	5.2 	2.8 

	

6.3 	5.1 	8.1 	6.2 	5.5 

	

2.3 	1.7 	2.4 	2.1 	2.1 

	

53.1 	34.5 	35.9 	41.1 	47.3 

	

22.8 	21.7 	25.1 	31.9 	 24.4 

	

14.3 	10.2 	14.3 	14.0 	13.7 

	

21.6 	16.4 	32.5 	22.5 	20.8 

	

9.1 	6.2 	10.4 	12.9 	9.4 

	

2.4 	2.0 	4.3 	3.2 	2.2 

	

11.4 	8.9 	12.3 	14.2 	11.2 

	

222.2 	176.8 	229.3 	236.1 	214.6 

460.4 410.5 436.4 456.4 440.2 

108.4 112.0 126.9 108.3 108.4 

8.9 6.7 11.2 8.8 8.0 

7.8 5.4 15.2 7.0 7.8 

26.1 19.0 40.3 27.9 28.0 

21.5 17.8 35.4 23.2 19.8 

38.5 36.5 53.0 40.6 37.4 

12.6 8.7 12.8 12.1 10.7 

417.2 312.2 278.1 342.2 407.6 

139.0 139.7 174.0 180.6 160.4 

85.7 57.9 82.6 75.5 79.0 

162.1 126.7 263.6 171.8 164.1 

48.7 37.8 63.9 50.1 47.8 

23.6 18.8 40.5 26.3 24.6 

94.5 73.8 108.0 106.1 94.0 

1,675.6 1 1398.5 1,759.2 1 1 656.3 1 1655.5 

Trade Group 

No 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mons clothing stores 

6 Homens clothing stor.s 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mons clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotive parks, accessories and services 

13 Generel merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stor.s 

17 Total, all stores 

L 
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TAILEMI 3. V.nt.s au détal, non -désaisonnaliséss, solon Is groie do ononeram at la region 
(estimations tri.estriell.es ) 

Change from previous year 

Variation par rapport i lanné. précédantu 
Groups d. copmarc. 

Quarter 2 Quarter fl Quarter 4 Quart.r 3 Quart.r 2 
1994 	19941 	1993 	1993 	1993 

Trim.str. 2 Trim.str. I[Trim.str. 4 Trimostru 3 Trimestr. 2 

Per c.nt - pourc.ntage 	I -- 	- 	- 	- 

-1.1 2.0 7.0 9.2 6. 

• 0.8 2.5 4.3 6.8 9, 

X X 19.8 17. 

x x x 

27.4 14.4 15.6 25.3 20. 

14.6 23.6 22.9 -3.1 -10. 

6.1 28.8 13.7 9.7 22. 

12.2 8.3 0.1 -3.1 2. 

5 

. 

.4 

S 

-6.5 9.3 9.3 17.6 

4.6 8.3 3.9 13.3 

3.9 11.3 3.5 3.6 

-3.8 17.0 24.9 33,1 

10.9 -1.8 -11.5 5.4 

1.6 -5.5 -11.8 -11.1 

3.5 4.4 4.9 4.5 

4.6 	1.8 	-2.8 	3.7 	0. 

0.1 7.0 -0.9 4.5 8. 

10.6 31.0 18.9 9.4 -5. 

- - 4.3 0.5 2.2 S. 

-6.8 -2.5 3.5 9.9 8. 

8.4 4.4 4.0 7.8 S. 

2.8 7.1 5.1 -0.8 0. 

17.8 -4.3 -13.3 -2.4 -2. 

2.4 24.0 10.5 11.0 8. 

-13.3 1.5 10.3 3.0 -4.  

8.5 11.7 27.4 31.6 24. 

-1.2 3.6 2.9 9.7 6. 

1.8 12.4 22.5 16.4 16. 

-4.1 -4.5 -9.5 -5.1 -5.  

0.6 3.8 0.3 2.3 1. 

1.2 	7.4 	4.1 	7.0 	4. 

Ile-du-Pr3.nca-Idouard 

Sup.rmarchés d'alim.ntation at .picori.s 1 

bus los .utr.s m.gasins dalimsnLstion 2 

Pharmacies at mogasins do médicamsnts brov.tós 3 

Hagasins do chaussur.s 4 

Isgasins do vêt.monts pour houmiss S 

Pgasins do vit.monts pour demos 6 

Autres magasins de vit.monts 7 

isgasins do moublos it dapp.r.ils ménsg.rs A 

Magasins d'.cc.ssoir.s d'amoublsmsnt 9 

I  Conc.ssionnair.s do vshicul.s automobiles 10 
at récreatifs 

Stations-servico 11 

Magasins di piicos at daccassoires pour 12 
automobilas at sarvics; 

PI.gasins di murchandisas div.rs.s 13 

Autr.s magasins do produits s.mi-durables 14 

Autr.s mogasins di produits durables 13 

Autres magasins di vents au detail 16 

Total, ensemble des .aqas ins 17 

Nouvelle-oosss 

Supermarches d'slim.ntation at Ipicori.s I 

bus lea au*r.s mogasins dali.ientation 2 

Pharmacies at magasins di midicaments br.v.t.s 3 

Magasins di ch.ussur.s 4 

Pgasins di vatem.nts pour hommes S 

Magasins di votiments pour dames 6 

Autras umgssins do vêtem.nts 7 

Megssins du m.ublos at dapparoils managers 8 

Pgasins daccessoires da.subl.m.nt 9 

Conc.ssjonnair.s di vihjcul.s automobiles 10 
at recr.akafs 

Stations-s.rvic. 11 

Ilagasins d. pi.c.s it daccessoires pour 12 
automobiles it services 

Pgasins do irchandisas div.rs.s 13 

Autr.s .lsgasins de produits semi-durables 14 

Autres magasins do produits durablos 15 

Autr.s .mgesins do vents au detail 16 

Total, ins..bla des sagasins 17 

3 

4 

2 

S 

5 

4 

14.2 

12.7 

-2.0 

40. 

-17.3 

-4.7 

5.11 

tg 

0 

4 

7 

a 

0 

S 

4 

I 

4, 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (quarterly 
Estimates) 

. 

Sales 

Ventes 

Quarter 2 Quarter 11 Quarter 4 Quarter 3 Quarter 2 
1994 1994 1993 1993 1993 

Trimestre 2 Trimestre I Trimestra 4 Trim.s+re 3 Trimestre 2 

millions of dollars - millions de dollars 

326.3 321.9 357.6 364.8 344.9 

94.2 88.2 91.3 79.2 79.0 

8.1 5.2 9.2 6.9 6.6 

8.4 5.3 15.5 7.7 7.6 

21.8 15.3 32.6 22.9 22.4 

15.2 13.0 27.7 20.6 16.7 

33.8 30.6 48.0 34.2 33.3 

10.1 7.6 11.1 9.9 9.8 

324.9 240.9 246.7 290.3 342.1 

108.9 95.4 107.5 123.4 101.9 

80.4 56.5 76.5 69.8 71.0 

139.8 106.2 196.1 134.1 128.4 

32.9 20.8 40.0 35.4 34.4 

19.5 13.7 27.8 17.1 17.1 

54.5 42.4 66.3 68.9 61.9 

10255.9 	1,049.2 	1,363.6 	1 1 295.4 	1,217.1 

3,583.5 3,322.2 3,466.9 3,397.3 . 3,344.5 

767.4 713.4 799.8 747.8 734.0 

155.8 95.2 175.3 139.4 149.9 

118.7 73.8 147.6 92.0 113.6 

280.0 195.4 292.2 255.6 261.0 

311.8 224.6 363.7 318.1 309.2 

526.8 380.6 581.3 571.8 539.2 

144.1 96.6 140.1 140.1 149.7 

3,595.3 2,353.2 2,282.3 2,736.3 3,160.0 

728.6 670.8 720.6 725.6 706.1 

818.9 589.6 776.4 693.3 784.5 

1,116.0 860.7 1,361.8 995.5 1,013.1 

465.5 285.5 419.2 405.5 403.7 

275.6 207.7 299.9 245.8 245.7 

461.6 333.8 489,2 402.1 425.5 

13,652.2 10,490.6 121625.6 12,174.6 12,648.2 

Trad. Group 

No. 

New Brunswick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin. stor.s 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliancs stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hen's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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. 

19.2 

24.1 

9.5 

-3.0 

-8.7 

1.7 

3.6 

-5.0 

6.9 

13.3 

8.9 

-4.4 

14.6 

-12.0 

19.1 

23.4 

-4.2 

1.9 

-10.4 

-2.6 

4.9 

9.3 

9.3 

7.7 

13.1 

-6.5 

5.0 

-6.8 

12.0 

13.9 

11.3 

10.4 

-17.2 

-2.2 

6.3 

8.2 

15.4 

-0.6 

-0.3 

-8.6 

-3.7 

6.1 

16.4 

13.8 

8.3 

13.8 

2.1 

-0.3 

14.2 

-1.6 

15.1 

1.4 

0.9 

-6.0 

-7.7 

14.2 

0.1 
	

5.4 
	

3.8 
	

4.7 

S 

7.1 	6.4 	2.9 	3.3 	4.4 

4.5 6.0 13.3 15.8 16.5 

4.0 6.8 7.0 1.8 1.3 

4.5 5.0 5.6 2.3 0.9 

7.3 13.3 5.8 7.4 8.5 

2.8 2.5 -6.5 2.2 -3.0 

-2.3 -6.5 4.0 20.2 16.6 

-3.7 6.9 6.0 2.4 -6.1 

13.8 19.2 8.5 9.6 2.4 

3.2 2.4 0.4 -4.3 -9.0 

4.4 7.7 5.3 3.8 -0.4 

10.2 13.1 8.3 7.5 3.7 

15.3 2.4 1.5 10.6 13.2 

12.2 11.7 9.7 14.6 11.9 

8.5 6.8 0.2 1.8 -4.4 

QuCb.o 

Sup.rivarch.s dalimentation at ipicuries I 

bus l.s autres megesins delim.ntation 2 

Pharmacies at m.gasins do midicaments br.v.tIs 3 

Magasins d. chaussur.s 4 

Magasins de vitements pour houmies S 

Magasins cio ve+em.nts pour dames 6 

Autres magasins de vitamants 7 

Magasins do m.ubl.s at dapp.r.ils managers 8 

Magasins daccessoires dameublem.nt 9 

Conc.ssionnaires do vihicules automobiles 10 
at rscr.atifs 

Stations-service 11 

M.gasins da pieces at dacc.ssoires pour 12 
automobiles at services 

Magasins do m.rchandis.s diverses 13 

Autr.s umigasins de produits semi-durablas 14 

Autr.s megasins do produits durables 15 

Autres magasins de vento au ditail 16 

8.0 	8.8 	5.1 	6.7 	4.0 Total, ensemble des .agasins 	17 

TAkLEAU 3. Vantes au detail, non-dCsaisonnalisCes, sielen is groups do commerce at is region 
(astiaatlDfls trioestrielies) 

. 

Change from previous year 

Variation par rapport I l'annóe prcádenta 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quart.r 2 
1994 	1994 	1993 	1993 	1993 

Trimastre 2 ITrimsstre I ITrinastre 4 ITrimestre 3 Trimestre 2 

Groups do connerce 

N' 

Nouveau -Brunswick 

3.6 Supermarchls d'alim.nIation at épic.ri.s I 

Tous las autr.s m.gasins dalimentation 2 

13.6 Pharmacies at magasins de midicuients brevet.s 3 

6.3 Magasins ci. ch.ussur.s 4 

15.0 Mogazins do vitamants pour ho.m,.s S 

13.0 Magasins cio vit.mants pour dames 6 

-8.9 Autr.s megasins da vit.m.nts 7 

8.1 Magasins de maubles at d'eppar.ils mónagars 8 

15.0 Magasins d'.cc.ssoir.s d'ameubl.m.nt 9 

11.3 Conc.ssionnair.s do vihiculas automobiles 10 
at racreatifa 

10.5 Stations-service 11 

1.6 M.gasins da piic.s at dacc.ssoir.s pour 12 
automobiles at services 

0.8 l.gasins de merchandises div.rs.s 13 

-10.2 Autr.s magusins do produits sami-dur.bl.s 14 

-4.3 Autres megasins cio produits durabl.s 15 

9.3 Autres magasins de vente au ditail 16 

5.9 Total, ensemble des .agasins 	17 

Per cant - pourcentag. 

-5.4 
	

0.4 
	

2.5 
	

6.7 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regcn (Quarterly 
Estiaates) 

Sales 

Ventus 

Quarter 2 Quarter ii Quarter 4 Quarter 3 Querter 2 
1994 19941 1993 1993 1993 

Trimestre 2 Trimestr. liTrimastre  4 Trim.str. 3 Trimestre 2 

millions of dollars - millions de dollars 

4,012.7 39665.3 31.865.9 3,860.6 3,878.8 

1,128,3 1 1 085.5 1,2203 1,123.3 1035.2 

176.8 123.3 188.3 152.4 154.9 

188.5 132.8 276.9 155.1 174.0 

379.9 258.6 466.1 362.6 367.9 

368,8 273.8 515.7 398.0 339.3 

735.0 666.0 972.5 806.5 721.0 

224.2 185.7 2445 217.0 191.1 

5,415.6 3,958.5 4,024.4 4,029.3 4,621.1 

1,331.6 1,243.3 1,312.9 1,393.7 1,333.4 

1,227.9 982.1 1039.6 1,036.4 1,076.6 

1 9 825.1 1,452.7 2496.3 1,791.6 1,753.4 

650.7 470.8 814.9 591.9 619.3 

528.1 397.8 682.7 503.6 510.1 

1,135.4 876.6 11251.0 1,170.2 11106.5 

19,649.5 16 0 049.6 19,892.6 17,922.7 13,316.5 

474.5 455.1 477.6 478.5 476.3 

64.8 61.6 713 64.9 66.5 

10.7 8.3 12.4 9.9 10.1 

13.6 9.7 21.6 11.9 13.4 

31.9 23.3 41.2 32.6 33.3 

33.5 26.9 48.8 34.1 32.6 

55.8 50.6 77.4 62.2 52.2 

13.4 9.6 14.7 12.9 11.0 

407.1 312.9 321.4 331.2 358.1 

147.0 136.1 147.5 149.5 141.1 

95.6 73.8 95.1 90.3 92.2 

226.1 187.9 302.3 215.9 215.8 

50.6 37.1 58.8 46.3 55.8 

46.5 33.9 56.5 44.6 45.6 

74.5 62.8 88.9 70.9 70.4 

1,769.8 11512.2 1,361.5 1,676.9 1 1 694.9 

Trad. Group 

No 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine itores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and r.cr.ational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods skorus 

16 Othsr retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Orugs and patent medicine stores 

4 Shoe stor.s 

S Hens clothing storss 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stor.s 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stor.s 

16 Other retail stores 

17 Total, all stores 
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Change from previous year 

Variation per rapport i l'anná. prácód.n+s 

Quarter 2 Qu.rt.r 1 Quarter 4 Quarter 3 Qu.rter 2 
1994 1994 1993 1993 - 1993 - 

Trimsstr. 2 Trim.str. I Trimestr. 4 Trimestre 3 Trimsstrs 

Per cent - pourc.nt.g. 
3.5 2.7 2.4 5.1 4.8 

-0.6 -1.0 3.8 8.4 8,5 

14.2 15.1 10.5 16.1 15.7 

8.4 12.3 4.8 0.9 4.5 

3.3 -2.5 -2.8 2.2 1.8 

8.7 3.2 14.7 29.5 19.3 

1.9 -4.8 5.3 2.9 2.5 

17.4 4.9 1.9 -3.5 -0.9 

17.2 18.2 14.6 7.2 10.2 

-0.1 -2.7 -5.8 -0.6 0.3 

14.1 13.8 7.0 6.8 3.6 

4.1 4.1 -1,1 -2.8 -2.9 

5.1 1.2 -0.4 -5.6 -0.7 

2.6 • 2.4 :: -E 
-0.4 5.1 4.7 9.4 5.1 

-2.6 -2.9 -7.5 -2.3 -2.0 

5.4 8.5 1.7 3.9 

1.3 4.8 5.6 8.9 10.E1 

-4.2 -2.8 3.6 4.9 4..' 

2.8 -3.0 5.5 6.5 

6.9 3.6 13.5 16.0 8. 11 

21.2 17.2 32,4 11.6 0.8 

13.7 6.9 5.6 1.2 4.0 

4.1 1.1 -5.1 -5.4 

3.7 9.4 6.8 10.8 7.1 • 4.8 8.5 1.2 4.0 2.9 

-9.4 8.9 -1.0 2.5 

119 1.6 1.4 3.2 12.4 

5.9 7.7 3.9 7.1 11. • 6.6 5.5 3.6 5.0 

Groups de couarc. 

N o 

Ontario 

Sup.rmerch.s d'slimsn+.tion at ipicerias 1 

Tous 1.m autr.s megasins dalim.ntation 2 

Ptiar,ci.s at .gasins d. .uódic.ments brevetes 3 

Pqasins d. chaussures 4 

Magasins de vit.m.n+.s pour homees S 

Plagasins du vêt.msnts pour dames 6 

Autr.s m.gasins d. vêt.m.nts 7 

lagasins do msubl.s at d.ppareils .,énag.rs 8 

M.g.sins d.cc.ssoires dameubisment 9 

Concessionn.ires de váhicul.s automobiles 10 
at rócra.tifs 

S*ations-s.rvic. 11 

M.gasins de piôcSs at d'acc.ssoir.s pour 12 
automobiles at s.rvic.s 

Pgasins de merchsndis.s div.rs.s 13 

Autres megasins da produits semi-durables 14 

Au+rss megasins de produits dur.bl.s 15 

Autrss megasins de vent. Cu detail 16 

Total, enseoble des •ag.siais 17 

Manitoba 

Sup.reerchis d'aliment.tion at spicerius I 

Tous las autres megasins dalimsntakion 2 

Ph.rm.ci.s at uisgasins do u,edicaments br.vst.s 3 

Piagasins d. chaussuras 4 

gasins do vet.nen'ts pour hoimes 5 

Pisgas ins do vCtsmsnts pour dames 6 

Autres megasins da vet.ments 7 

Magasins da ..ubl.s at dapparuils managers 8 

Magasins daccessairas dameublement 9 

Concussionnairss de vChicuiss automobil.s 10 
at ricriatafs 

Stations-service 11 

Magasins d. piices at dacc.ssoir.s pour 12 
automobiles at sarvic.s 

Magasins de merchandises div.rsas 13 

Autros magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres megasins de v.nte au detail 16 

Total, ensemble des .agasins 	17 

TABLEAU 3. Ventes au d6tai2, non-dêsaiscnnali.sê.s, s don le grc.e de co.roe at Ia region 
(.stioatfons tri..stri.lies) 
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TASLE 3. Retail Sales, Not Seasonall3l Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

. 

Sales 

Ven te s 

Quarter 21 Quarter 1 Quart.r 4 quarter 3 Quarter 2 
1994 1994 1993 1993 1993 

Trimestre 2 Trimestr. 1 Trimestre 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

369.0 333.2 368.6 371.4 355.2 

108.5 98.7 103.6 89.6 89.6 

9.9 6.8 9.5 8.3 8.6 

12,3 8.7 15.9 8.6 9.4 

24.0 17.7 29.3 23.0 27.5 

24.3 20.8 37.2 27.6 26.7 

44.6 40.9 55.1 39.1 34.8 

15.3 13.2 16.8 15.6 15.1 

359.5 286.5 305.1 292.4 320.5 

129.2 113.6 124.0 133.7 120.3 

131.1 87.0 93.2 94.5 97.2 

199.2 160.3 245.0 175.4 173.4 

50.1 35.9 62.8 46.6 51.3 

41.3 29.5 56.8 41.7 39.4 

73.8 53.6 83.6 66.2 64.4 

1,402.8 	1 1315.4 	1 1 418.0 	1 1 445.0 	1,446.3 

1,347.7 11282.2 1,357.6 1,315.0 1,272.3 

268.0 278.7 330.8 280.5 267.2 

33.1 24.0 33.2 31.1 28.9 

44.6 35.7 74.3 44.1 45.0 

89.6 69.6 116.0 107.6 101.0 

109.5 88.7 154.7 120.3 102.7 

252.3 228.3 321.3 267.1 253.5 

57.8 53.9 68.5 60.5 57.1 

1,506.2 12052.0 1,001.4 11000.1 1,157.7 

389.0 333.7 382.3 429.5 380.0 

381.9 290.0 332.8 318.6 317.7 

523.3 433.0 738.3 528.5 540.0 

184.2 139.9 229.7 188.0 213.5 

149.5 113.3 196.4 158.7 150.0 

275.2 197.3 288.1 270.9 258.2 

5,448.0 4452.4 5,672.4 5 1 144.9 5,186.8 

Trade Group 

No 

Saskatchewan 

I Supermarkets and grocery stores 

2 All other food storss 

3 Drugs and p.t.nt medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and r.creation.l vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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3.9 1.1 5.7 9.7 1.2 

21.2 10.1 13.2 15.5 10.8 

15.2 5.0 3.4 7.5 2.2 

31.1 15.8 0.6 3.3 0.8 

-12.9 -21.4 -11.9 -15.0 -1.9 

-8.8 -13.0 0.4 1.4 2.0 

28.4 14.8 19.4 7.5 5.8 

1.6 5.9 -3.7 -3.6 -5.5 

12.1 14.9 24.9 15.3 13.4 

7.4 5.5 6.5 7.3 -3.0 

34.9 23.4 4.7 10.7 3.4 

14.9 10.6 2.7 2.5 -2.9 

-2,5 -6.7 -2.0 4.8 2.4 

5.0 -2.7 6.0 15.0 10.2 S 14.6 6.5 15.4 5.9 9.3 

10.8 6.9 8.7 8.9 4.2 

5.9 8.8 13.6 11.8 8.0 

0.3 6.0 8.0 4.8 7. 

14.5 10.2 6.3 3.1 3.7 

-0.8 5.8 14.6 13.2 10.1. 

-11.3 -5.6 4.6 14.2 17.6 

6.7 0.3 24.7 23.2 

-0.5 8.1 21.0 22.3 33.0 

1.1 14.1 13.0 11.3 13.7 

30.1 19.2 14.7 5.8 12.0 

• 2.4 -1.1 8.5 10.3 4.1 

20.2 16.0 8.0 5.7 4.11 

-3.1 -1.9 -17.7 -21.9 _18.4  

-13.7 -4.1 -3.3 -3.4 2.7 

-0.3 - - -1.5 4.0 

. 6.6 -3.9 -3.7 -2.2 

8.9 7.5 5.6 4.2 5.5 

Saskatchewan 

Sup.rm.rchés clalimentetion at ápic.ri.s I 

Tous las autr.s megesins dalimentetion 2 

Pharmeci.s at m.g.sins cio médic.ments br.v.tés 3 

Pgasins ci. ch.ustur.s 4 

Plsgasins do yjisments pour hono.s 5 

Ilegasins de vit.mants pour dames 6 

Autr.s ugssins d. vitemunts 7 

Ilagasins de uteublas at d'appsr.ils ménagers 8 

lagasins dacc.ssoir.s d'.m.ubl.m.n+ 9 

Conc.ssionnair.s cia vIhicul.s automobiles 10 
at ricréatifs 

Stations-s.rvic. 11 

ins 	. pièces at deccessoir.s pour Plagas 	ci 12 
automobiles at srvices 

P1.gasins do m.rch.ndis.s divars.s 13 

Autras megasins de produits semi-durabiss 14 

Autres .agasins do produits durablas 15 

Autr.s megasins do vents cu ditail 16 

Total, anseuble des •agasins 	17 

Alberta 

Supermerches d'.limentation at ipic.ri.s 1 

Tout las autr.s ugasins d'alim.ntation 2 

Pharmeci.s at ug.sins cio medicam.nts br.v.tes 3 

Hagasins ci. chaussur.s 4 

Pgasins cio vâtements pour homoes 5 

Plegasins de vaI.m.nts pour dames 6 

Autr.s megasins ci. vet.mants 7 

Hegasins de m.ubl.s at d'app.r.ils mIn.g.rs 8 

Hegesins dacc.uoiras dameublament 9 

Concessionnaires de vIhicul.s automobiles 10 
at rIcréatifs 

Stations-service 11 

Hegasins de pièces at d.cc.ssoir.s pour 12 
automobiles at services 

legasins da merchandises diversas 13 

Autres megesins de produits sami-durables 14 

Autras megasins do produits durablas 15 

Autr.s mugesins de vent. .0 dáteil 16 

Total, enseuble des •agasns 
	

17 

TASLEAU 3. Vantes nu detail, non -ddsalsannalisCes, salon 1s groupe de oanoraa at in r#gion 
(estatons tri.estrielies) 

Change from previous year 

Variation par rapport a lann.. prIc.d.nt. 
Groups d. come.rc. 

Quarter 2 Quart.r I Quarter 4 Quarter 3 Quarter 2 
1994 	1994 	1993 	1993 	1993 	 N. 

Trimestre 2 Trim.tr. I Tri.str. 4 Trimestru 3 Trimestre 2 

Per cent - pourc.ntag. 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by RegAun (quarterly 
Estiates) 

S Sales 

Ventes 

Quarter 2 Quarter I Quarter 4 Quarter 3 Quarter 2 
1994 1994 1993 1993 1993 

Trimestre 2 Trimestre I Trimestra 4 Trimestre 3 Trimestre 2 

millions of dollars - millions de dollars 

11689.8 1,542.7 1,637.1 19623.5 1,536.9 

362.0 361.5 428.7 361.2 341.8 

51.8 41.9 52.2 48.1 45.0 

54.4 42.9 76.8 45.0 43.8 

118.3 93.8 146.4 117.8 110.8 

128.4 109.0 175.6 137.2 115.0 

312.3 282.4 366.7 300.5 262.0 

90.1 89.0 127.3 114.8 108.2 

19805.3 19398.1 17258.1 1,448.8 1,520.0 

490.1 421.2 485.2 562.3 495.1 

307.1 283.4 325.9 329.7 315.1 

728.9 603.9 1 9 001.6 700.1 688.8 

286.5 202.2 298.3 252.8 265.7 

247.2 215.1 324.5 231.7 203.1 

401.0 334.5 441.0 418.6 370.2 

	

7,185.7 	4 1 119.5 	7,266.0 	4,810.2 	4,539.5 

	

44.3 	37.9 	42.1 	42.7 	40.2 

X X X 0.5 0.6 

X X x 0.7 0,6 

0.9 0.6 1.2 1.1 1.0 

3.3 3.0 4.2 3.7 3.1 

1.3 1.1 1.5 1.4 1.4 

20.6 15.6 16.0 18.0 18.1 

52.2 43.4 54.0 45.5 46.6 

5.8 4.1 6.2 6.4 5.4 

4.4 2.8 4.7 4.5 4.4 

9.2 7.6 11.2 10.7 10.4 

172.1 141.0 146.7 144.3 158.2 

Trade Group 

No 

Iritish CoIu.bia 

1 Sup.rmark.ts and grocery stores 

2 All oLh.r food stores 

3 Drugs and pa+.nt medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appli.nc. stores 

9 Household furnishings stores 

10 Motor vehicl, and recre.tion.l vehicle 
dealers 

11 Gasoline service st.tions 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

I Superiorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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I 	Change from previous year 

Variation par rapport i lanril. prácád.nt. 

Quarter 2 Quarter 1 Qu.rt.r 4 Quarter 3 Quarter 2 
1994 1 	1994 	1993 	1993 	1993 

Tri.str. 2 Trimestra 1 Trim.str. 4 Trim.s*rs 3 Trim.str. 2 

Per cent - pourcentag. 

10.0 	7.3 	6.6 	8.9 	4.4 

5.9 11.3 15.4 16.6 17.7 

15.1 13.9 9.5 18.1 15.3 

24.3 17.9 10.2 6.7 8.4 

6.6 4.7 7.4 6.7 6.6 

11.6 4.6 7.0 11.1 12.4 

19.2 11.4 7.7 16.6 14.2 

-16.8 -5.9 13.3 15.1 18.5 

18.8 7.0 1.6 3.1 7.7 

-1.0 -7.0 4.4 12.7 11.3 

-2.5 2.4 3.6 13.2 11.6 

5.8 8.4 2.0 -2.2 3.0 

7.8 12.2 15.2 9.8 25.9 

21.7 32.0 21.5 8.4 5.5 

8.3 6.6 4.9 10.1 4.5 

9.9 	6.5 	6.3 	7.9 	8.4 

S 

X x X -21.2 -14.5 

X X X -8.6 -20.0 

-8.5 -24.8 5.7 7.7 -11.0 

5.0 22.2 28.9 29.6 9.7 

-12.5 -11.2 21.8 16.1 46.3 

14.0 13.8 2.7 -2.5 -9.9 

.. 

12.0 18.9 7.5 1.3 

8.1 14.3 4.6 2.1 

-0.6 -1.0 4.8 -5.2 

-11.1 1.4 11.2 10.9 

3.2 

0.9 

18,5 

TABLEAU J. Ventes au detail, non-dêsaiscnnalisCes, se]n 1s groIe de COUSFVS at la rég1n 
(esteatns triaestrielles) 

10.1 	11.1 	12.7 	5.9 	4.9 

Groups d. comoerce 

N' 

Coleuble 4ritannique 

Sup.rmrchós d'aliuentakion at ipiceri.s I 

Tous 1.s autr.s magasins dalimenfation 2 

Pharmacies at .agasins do midicaments br.v.tás 3 

Ilagasins d. chaussur.s 4 

Hagasins de vft.ments pour homa.s 5 

Magasins do vet.mants pour dames 6 

Autr.s magasins da vet.m.nts 7 

Ilagasins de m.ubles at dapparsils ménagers 8 

lagasins d'acc.ssoir.s d'am.ubl.m.nt 9 

Conc.ssionnairas do vIhicul.s automobiles 10 
at rIcrIatifs 

Stations-s.rvic. 11 

	

Igasins d 	pi 

	

. 	eces at daccessoir.s pour 12 
automobiles at services 

lag.sins do merchandises div.rses 13 

Autras magasins do produits s.mi-durabl.s 14 

Autres msgasins de produits durables 15 

Autr.s magasins de vants au ditail 16 

Total, ans.le des magasins 17 

YuKon at Territoires du Nerd -Ou.st 

Suparmarchis d.limantation at Ipic.ri.s 1 

Tous las autr.s magasins d.lim.nt.tion 2 

Pharmacies at magasins do medicamants brevetés 3 

Magasins da chaussures 4 

Negasins da vit.msnts pour houes 5 

Hagasins do vitemants pour dames 6 

Autres magasins de vitemants 7 

Magasins de maubles at d'apparails managers 8 

Magasins dacc.ssoiras dam.ubl.m.nt 9 

Concassionnajr.s de vIhicul.s automobilas 10 
at recreatzfs 

Stat ions-urv Ic. 11 

Plagasins de 	eces 	c at dac.ssoiras pour pi
bilas 

12 
automo 	at services 

Ilagasins da marchendisas div.rs.s 13 

Autres magasins de produits sami-durables 14 

Autres magasins de produits durables 15 

Autras megasins de v.nts au detail 16 

• 	8.8 	12.4 	8.2 	3.1 	3.6 Total, ensonbla des magastns 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by legion (Quarter:ly 
Estioates) 

Sales 

Ventes 

	

Quarter 2 	Quarter I 	Quarter 4 	Quarter 3 	Quarter 2 

	

1994 	 1994 	 1993 	 1993 	 1993 
Trimastre 2 Trim,str. 1 Trimastre 4 TrimesEr. 3 Trim.str. 2 

millions of dollars - millions do dollars 

	

14.6 	 12.2 	13.8 	 16.0 	 15.4 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 

	

X 	x 	x 	X 	X 

	

x 	x 	x 	x 	x 

	

0.7 	0.7 	1.5 	1.2 	1.0 

	

X 	x 	X 	X 	X 

	

8.7 	5.3 	6.9 	6.5 	8.1 

x x x x x 
2.5 1.4 2.4 3.4 2.2 

X x X X X 

52.5 39.7 51.8 57.9 54.1 

29.7 25.6 28.4 26.7 24.9 

x x x x K 

K K K K K 

x x x K K 

x x K K K 

x x K K X 

2.6 2.3 2.7 2.6 2.1 

x x x x x 
11.9 10.3 9.1 11.5 10.0 

4.3 4.3 3.0 2.6 2.8 

K K K K K 

3.3 2.7 3.8 3.0 3.1 

2.5 1.8 2.8 2.3 2.4 

x x x x x 

119.7 101.3 118.9 108.4 104.1 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All oth.r food stores 

3 Drugs and patent medicine stores 

4 Shoe stor.s 

5 Men's clothing stores 

6 Hom.n's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
de.lers 

11 Gasolin, service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Moment clothing stor.s 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stor.s 

16 Other retail stores 

17 Total, all stores 
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TAILEAU 3. Ventes au déta±i, non-désaisonnalisées, se]on i.e giwe do c..roe at la region 
(estioations trionstrielies) 

. 

S 

K K IC K 

11.1 11.7 4.6 6.8 

x K X x 

-3.0 -2.7 1.2 1.8 4.1; 

19.6 	 22.1 	 19.3 	 6.5 	 6.1i 

IC IC IC K X 

K IC IC IC It 

IC IC IC K IC 

IC IC IC K I( 
x x x x 

20.0 20.5 15.8 21.3 

x IC IC x 

19.3 28.7 1.4 -4.6 -12.1 

54.7 56.5 23.6 -10.5 5.1) 

K IC IC IC it 

6.0 15.7 4.7 -2.9 

1.3 8.4 19.0 10.5 14. 

K IC K IC IC 

15.0 	 19.7 	 11.7 	 3.9 	 3.0 

Yukon 

Sup.rmsrchis dalimsnt.tion at ápic.ri.s I 

Tous lea autros Igasins dalimentetion 2 

Pharmacies at .mg.sins do m.dicam.nts br.v.tes 3 

Plagasins ds ch.ussur.s 4 

M.g.sins do vetements pour homass 5 

Pgasins do vitsmsnts pour dames 6 

Autres ..gasins do vitomsn*. 7 

Pi.gasins d. .i.ubles at dappar.ils mónagsrs 8 

Pisgasins d'acc.ssoir.s ds..ubls..nt 9 

Concussionnairas do v.hicul.s automobiles 10 
at rIcr.atifs 

Stat ions-sarv ice 11 

Pisgasins do piicss at dacc.ssoir.s pour 12 
•ukonobil.s at services 

lisgasins do merchandises divers.. 13 

Autres ..gasins do produits s.mi-dur.bl.s 14 

Autr.s megasins do produits durabl.s is 
Autras mag.sins do ventm au dá*ail 16 

Total, onsesbie des esgasins 17 

Territoiros du Nord-Duost 

Superi,srchós dalimentation at spicsries I 

Tous los autras .agasins dalimantation 2 

Pharmacies of mag.sins do médicemants br.vstis 3 

M.g..ins do chaussur.. 4 

Plegosins do vitsuients pour ho.... 5 

Ii.gasins do v.tsmants pour dames 6 

AuIr.s u.g.sins do v.t.m.n*s 7 

Pisgasins do meubiss at d.ppar.ils ménag.rs 8 

Magasins daccessoir.s da..ubl.msn+ 9 

Conc.ssionnair.s do véhiculos .utomobil.s 10 
at ricrIatifs 

Stations-service 11 

Magasins do piices at dacc.ssoir.s pour 12 
.utoibil.s at services 

Ilagasins do marchandisos div.rsos 13 

Autr.s m.gasins do produits s.mi-dur.bl.s 14 

Autres magasins do produits durable. 15 

Autres ..g..ins do vento au detail 16 

Total, ensouble des •agasins 	17 

ri 

Change from previous year 

Variation per rapport i lanne. pr6cdsnta 

Quart.r 2 Qu.rt.r 1 Quart.r 4 Quarter 3 Quarter 2 

	

1994 	1994 	1993 	1993 	1993 
Trimostr. 2 Tri..st.rs 1 ITrim.stre 4 Trimestre 3 Trimsstra 2 

Per cent - pourcentag. 

	

-5.1 	-6.6 	 1.1 	 4.8 	 2.3 

x 	x 	x 	x 	IC 

x 	x 	x 	IC 	 IC 

	

IC 	 IC 	 K 	X 	IC 

x 	IC 	 K 	K 	IC 

x 	IC 	 K 	IC 	 IC 

	

-27.0 	28.3 	61.3 	52.5 	29.2 

	

K 	K 	K 	IC 	 IC 

	

7.5 	 -7.2 	 4.4 	 1.5 	 -7.0 

Groups d. coonarce 

N' 
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TABLE 4. Retail Trade Sa.ple Response Fraction and Coefficient n-f Variation (Current 
Periods) 

Response fraction 

Fraction do rópons. 

	

August 	July 	June 	May 

	

1994 	1994 	1994 	1994 

	

AoGt 	Juill.t 	Juin 

Per cent - pourcantage 

No. 

Trade Group - Canada 

I Sup.rm.rks*s and grocery stores 

2 All other food stores 

3 Drugs and paLent medicin. stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stor.s 

7 Other clothing stores 

8 Hous.hold furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

Ii Gasoline service stations 

12 Automotiv, parts, accessories and s.rvic.s 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other dur.ble goods stor.s 

16 Other retail stores 

17 Total, .11 stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

91.7 95.8 96.3 96.1 

90.2 92.8 90.3 91.3 

89.0 94.9 93.8 95.3 

96.1 97.2 97.3 97.5 

95.9 94.0 95.6 94.2 

95.1 96.2 95.6 96.4 

92.2 92.2 95.6 96.8 

93.6 95.7 94.5 95.1 

92.2 92.3 94.2 93.4 

97.5 97.7 97.2 97.0 

93.5 94.7 94.7 93.9 

91.2 92.9 94.0 94.9 

98.5 98.9 99.2 99.3 

92.9 96.8 94.5 94.7 

92.1 94.5 94.4 93.2 

96.7 98.0 96.0 96,5 

94.2 96.2 96.1 96.2 

95.3 96.9 96.0 97.2 

94.7 95.3 96.2 96.2 

96.2 97.3 96.8 96.6 

96.1 96.5 95.7 97.0 

94.1 96.7 96.6 96.4 

91.4 94.8 95.1 94.9 

95.7 96.6 96.2 96.9 

95.2 95.4 96.5 97.1 

96.2 96.5 96.2 96.4 

98.3 98.3 98.0 98.4 

92.8 92.4 92.5 92.0 

91.7 92.2 90.1 91.1 

I 
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TABLEAU 4. Coonerce do detail, fraction do réponse Ce I 'dahantil]on at coofficient do variation 
(pCriodes oourant.$) 

Co.ffici.nt of v.ri.tion 

Co.ffici.nt do v.ri.f ion 

	

AUgUst 	July 	Jun. 	May 

	

1994 	 1994 	 1994 	 19991 

	

AoGt 	Juill.t 	Juan 	M.:L 

Per cent - pourc.ntaq. 

Groups da c.roe - Canada 

. 

2.5 2.4 2.4 2. 

6.6 7.2 7.1 

2.6 2.6 2.5 

4.7 4.3 4.4 3.9 

5.0 6.1 5.5 5.7 

3.3 3.4 3.8 3.6 

7.8 8.5 5.3 7.5 

4.6 5.2 5.2 5.', 

4.8 4.7 4.5 

5.4 5.0 5.5 5.4 

Sup.rmsrches d'alimsntataon at spicaries I 

bus lea •utrss ug.sins d.limsntation 2 

Pharonci.s at .I.g.sins do m.dic.m.nts br.v.t.a 3 

M.g.sins de chaussur.s 4 

Magasins do v.t.m.nta pour homoss S 

Mag.sins de vêt.ants pour daons 6 

Autr.s msgasins de vit.menta 7 

M.g.sina d. m.ubl.s at dapparsils ménsg.ra 8 

Mag.sina d.cc.ssoir.s d'ameublsm.nt 9 

Conceasionnairas da vehicuiss automobiles 10 
at rIcreatifs 

Stations-sorvics 11 

Magasins do piic.s Si daccsosoir.s pour 12 
automobiles at urvic.s 

Magasins de .rchandis.s div.rs.a 13 

Autr.s Pagasins da produits a.mi-dur.blos 14 

Autras .ag.sins ia produits durables 15 

Autr.s magasins de vents au det.il 16 

4.6 4.7 4.7 4. 

3.1 2.9 2.7 2.3 

0.7 0.7 0.8 0.1 

4.3 3.8 4.2 4.) 

4.2 4.2 4.4 5.0 

2.2 1.9 2.7 2.4 

1.5 	1.4 	1.7 	1.7 Total, enseuble des .agasns 	17 

RégAuns 

2.6 3.0 2.9 2.9 

2.1 2.0 1.7 2.2 

3.6 4.0 4.1 4.6 

2.9 2.8 2.6 3.2 

3.0 2.8 2.9 3.0 

3.0 2.8 3.5 3.6 

3.4 2.2 3.3 2.7 

2.3 2.4 2.4 2.4 

4.8 5.8 5.9 5.5 

2.4 2.1 1.9 2.1 

1.6 1.3 1.0 1.5 

1.4 1.5 1.6 1.9 

T.rr.-N.uva 18 

tl.-du-Princ.-Edouard 19 

Nouv.11.-Ecoss. 20 

Nouveau-Brunswick 21 

Qusbac 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Albert. 26 

Colo.thi.-Britanniqua 27 

Yukon 28 

Tsrritoir.s du Nord-Ou.st 29 

. 
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TALF S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estiaates) 

Augus* July June May April March February 
1994 1994 1994 1994 1994 1994 1994 

No. AoOt Juillet Juin M.i Avril Mars Février 

millions of dollars - millions d. dollars 

Trade Group - Canada 

1 Sup.rmerkets and grocery store: 42195.1 4 1 180.0 4 1 161.7 41164.5 4,118.1 49136.4 49106.6 

2 All oth.r food stores 324.7 316.9 291.4 284.1 273.6 292.4 280.6 

3 Drugs and patent medicin. stores 1 1 012.9 11010.9 11009.1 1,013.8 1,012.9 1,021.6 19005.5 

4 Shoe stores 164.2 149.0 148.1 151.2 143.5 145.1 146.8 

5 Hens clothing stores 155.5 154.0 155.2 154.2 156.2 156.2 152.2 

6 Homens clothing stores 338.1 331.7 337.3 325.1 319.0 326.2 320.6 

7 Other clothing stores 394.2 384.3 381.9 364.1 362.5 359.7 350.2 

8 Household furniture and 721.2 718.6 717.0 720.6 706.7 701.5 686.9 
appliance stores 

9 Household furnishings store: 193.9 195.0 188.4 192.6 192.6 195.2 193.9 

10 Motor vehicle and recreational 3,769.0 3,704.3 4,068.3 3,893.5 3,828.8 4020.5 3438.4 
vehicle dealers 

11 Gasoline s.rvice stations 1,219.0 1,219.0 19202.3 19192.2 1076.1 1,184.2 1071.8 

12 Automotive parts 	accessories 1,000.8 1,000.6 990.8 969.4 994.6 989.6 974.9 
and service 

13 General merchandise stores 19800.1 1,784.4 1,813.0 19785.9 1,775.7 1 3,840.7 1,807.8 

14 Other semi-durable goods store: 606.3 597.8 587.9 585.0 580.0 558.2 560.3 

15 Other durable goods stor.s 479.2 477.1 477.8 474.3 465.1 485.9 458.7 

16 Other r.tail stores 905.4 909.5 883.1 874.7 851.1 854.7 853.1 

17 Tota2, all stores 17,279.5 17,133.4 17,413.4 17,144.8 16,956.5 17,268.0 16,908.1 

Regions 

18 Newfoundland 284.8 286.6 289.4 285.1 282.4 287.4 280.3 

19 Prince Edward Island 70.9 70.9 71.9 72.2 71.8 73.6 72.4 

20 Nova Scotia 535.8 542.5 540.4 530.9 543.1 566.1 543.2 

21 New Brunswick 409.8 414.0 422.9 413.2 407.9 417.0 425.9 

22 Quebec 4,216.0 4,149.3 4,286.1 4,223.8 4,089.0 4,200.4 4066.3 

23 Ontario 69350.0 6,255.9 6,405.3 6,281.9 6,266.9 6,399.4 6,203.3 

24 Manitoba 581.3 574.2 581.9 554.8 576.4 587.0 584.9 

25 Saskatchewan 521.6 525.3 519.1 512.6 523.2 506.2 499.9 

26 Alberta 1,844.1 1,843.4 1,836.5 1,824.5 1,823.4 1,851.7 1,770.7 

27 British Coluthi. 2,410.2 2,416.0 2 9404.9 2,390.3 2,317.2 2,323.6 2,306.4 	a 

28 Yukon 15.8 16.0 16.4 16.7 16.4 16.7 16,6 

29 Northwest Territories 39.2 39.3 38.6 38.7 38.8 38.9 38,2 
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Sup.rm.rches dalim.ntsLion at spicorios 	I 

bus l.a aur.s lgosins d.lim.n*.tion 	2 

Phar.cios at mogasins do midic.m.nLs br.v tea 3 

tgasins do chaussuros 	 4 

Magasins do vetomonts pour homoss 	S 

Magasins do vitomonts pour damos 	6 

Autr.s mogasins do v.t.msnks 	7 

M.ga.ins do moubl.s at d'sppar.ils .isnag.rs 	8 

Magasins daccossoiros d'am.ubl.m.n+ 

Conc.ssionnairos do v.hicul.s automobilos 
at rácria+ifs 

Stations-sorvico 

M.g.ains do pi.c.s at d.cc.asoir.s pour 
automobilas at s.rvac.s 

Magasins do morchandisss div.rsss 

Au*r.s mogasins do produits s.mi-durablos 

Autr.s .gasins do produits durabl.s 

Autr.s mogasins do v.nts su dá*ail 

Total, onseoblo dos mogasins 

Rd9 

T.rro-Nouvo 

±l.-du-Pr inc.-Edou.rd 

Nouv.11.-Ecosso 

Nouv.au-Brunsw ick 

Quiboc 

Ontario 

Manitoba 

Saskatchowan 

Alb.rt. 

Coloth io-Britanniqu. 

Yukon 

Torritoirsa du Nord-Ou.st 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

• TAILEAU 5* Vont.s au d6ta1, désaisannalisê.s, selari 2e graie do amemorco at la region 
(estioations historiques) 

	

Januaryl D.c.uor Plovothor Oc*obar Sopk.,ó.r 	Auqus 
19941 	1993 	1993 	1993 	1993 	I995 

• 	Jonvi.rt Oóc..thr. Hov..r. Oc*obr. S.p.uthro 	AoO 

millions of dollars - millions do dollars 

Groups do caerce - Canada 

N o 

4089.3 4061.3 4,046.2 4 3,002.0 49004.9 4,003.7 

280.1 274.0 281.9 276.7 284.3 284.0 

1,014.2 994.4 1,001.6 1,000.6 1011.7 1,001.6 

144.1 134.9 141.0 138.8 138.3 137.0 

153.9 148.8 150.4 150.8 145.5 144.3 

305.8 320.9 314.7 315.2 316.7 321.5 

349.7 351.8 354.2 359.2 360.5 366.3 

681.3 706.6 703.7 703.4 701.1 701.6 

	

191.9 	193.0 	189.7 	187.2 	187.9 	188.9 

	

3,705.7 	3,702.1 	3,609.2 	3,531.9 	3,51.6 	3,491.2 

1,172.7 1,151.2 1,189.9 1,184.9 1,199.2 1,202.2 

1 1 009.0 933.8 921.0 920.1 920.3 908.1 

1,738.5 1,734.3 1,723.4 1,712.3 1,709.0 1,703.3 

563.4 564.3 559.6 554.6 550.6 554.8 

452.1 438.9 434.6 430.2 432.7 435.7 

847.9 823.8 818.1 817.3 827.9 830.3 

16,699.6 16,533.9 16,439.1 16,25.2 16,306.3 16,274.2 

	

283.9 	279.1 	278.2 	280.9 	278.2 	280.6 

	

75.7 	70.4 	71.9 	71.7 	71.7 	71.7 

	

549.8 	528.2 	544.1 	538.8 	546.1 	538.3 

	

423.7 	413.5 	419.3 	421.4 	422.9 	417.2 

	

4,192.2 	4,033.8 	4,040.7 	3,958.3 	3,989.1 	3,991.8 

	

6 1.028.2 	6,066.1 	6,007.8 	5,982.6 	5,973.0 	5,956.8 

	

565.6 	557.4 	566.3 	567.7 	562.4 	557.0 

	

497.3 	499.5 	490.5 	486.4 	484.5 	483.9 

	

1,738.7 	1,767.6 	1,736.2 	1,701.5 	19694.6 	1,704.6 

	

2,289.6 	2,264.6 	2,230.4 	2,223.0 	2,231.6 	2,220.8 

	

16.6 	16.6 	16.9 	17.1 	16.9 	17.0 

	

38.4 	37.2 	36.8 	35.9 	35.2 	34.6 

S 

S 

. 
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TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
£stiaat.$) 

August July June May April March February 
1994 1994 19?4 1994 1994 1994 1994 

No. AoGt Juillet Juin Mai Avril Marc Fávraer 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Superm.rk.ts and grocery stores 4,106.9 4,437.6 4,296.3 4,164.2 42173.5 4,107.7 32653.9 

2 All other food stores 330.1 351.7 306.8 293.2 270.6 282.9 238.7 

3 Drugs and pat.nt medicine 999.1 969.4 1,005.4 995.7 989.2 1,013.4 912.0 
stores 

4 Shoe stores 159.9 134.9 151.6 160.2 10.1 118.2 86.5 

5 Mans clothing stores 124.5 126.7 159.2 150.3 144.5 116.4 86.6 

6 Homen's clothing stor.s 322.9 324.9 340.2 332.9 314.7 281.0 205.6 

7 Other clothing stores 414.6 345.5 364.6 336.9 333.3 312.5 224.7 

8 Household furniture and 725.2 716.2 712.8 659.3 657.0 649.1 525.7 
appliance stores 

9 Household furnishings stores 208.8 201.3 202.3 191.0 181.4 177.4 147.8 

10 Motor vehicle and recreational 3,892.1 3049.3 4,873.2 4,809.4 4,414.6 49242.2 3,071.2 
vehicle dealers 

II Gasolin, service stations 1,334.3 1,341.9 1,266.0 1,209.4 1,093.8 1,136.0 1,027.3 

12 Automotive parts 	accessories 19009.2 1,036.7 1,107.3 1,080.3 1,008.0 912.5 744.1 
and service 

13 General merchandise stores 1,737.7 1,640.2 12747.5 1,701.2 1,648.8 1,590.5 1,248.8 

14 Other semi-durable goods stor.s 620.8 598.7 631.5 653.7 527.9 452.4 400.8 

15 Other durable goods stores 478.3 467.7 478.5 456.1 414.6 375.5 323.6 

16 Oth.r retail stores 927.2 1,024.6 946.0 872.3 792.1 752.9 632.3 

17 Total, all stores 17,391.6 17,667.4 18,559.3 15066.2 17,114.2 16,520.7 13,529.4 

Regions 

18 Newfoundland 296.4 301.0 302.3 289.5 281.0 269.6 217.9 

19 Prince Edward Island 79.0 82.0 78.9 74.8 68.5 64.9 53.8 

20 Nova Scotia 547.5 563.4 581.6 550.5 543.4 528.4 422.5 

21 Now Brunswick 410.5 431.6 449.2 432.3 407.4 395.4 338.2 

22 Quebec 4,238.5 4,323.7 4,659.1 4,664.4 4,358.7 4,064.1 3,284.2 

23 Ontario 6,276.1 61384.7 6,870.9 6,564.8 6,213.8 6,052.1 4,965.1 

24 Manitoba 573.4 580.3 615.2 580.7 573.9 566.4 475.3 

25 Saskatchewan 525.7 532.2 550.5 527.1 525.2 488.6 402.9 	5 

26 Alberta 1,869.9 1,884.8 1,932.2 1,888.5 1,827.3 1,771.9 1,417.4 

27 British Coluthia 2,516.6 2,522.3 2,487.4 2,436.8 2,261.5 2,267.5 1,908.2 

28 Yukon 18.5 19.4 19.3 17.4 15.8 14.4 12.6 

29 Northwest Territories 39.5 41.9 42.7 39.2 37.7 37.4 31.4 
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• TABLEAU 6. Vantes au detail, non-dësaisonnalisCas, se2on 2e qicupa de ca..eroa at Is rdqion 
(estisations historiques) 

	

January D.csuth.r Noveiter oc+ob.rlSeptether 	Auguv: 	Year 
1994 	1993 	1993 	19931 	1993 	199 	1994 

	

Janvier Dscauèr. Nov.mr. 0ctobre1Septe.re 	AoQ 	Annie 

millions of dollars - millions d. dollars 

I Groupe di coerce Canada 

N' 

1. 

	

3,904.1 	4,414.8 	3,820.0 	4001.2 	39995.0 	3 1 905.2 

	

233.0 	336.1 	260.3 	277.3 	277.4 	288.5 

	

959.9 	12259.5 	994.6 	1,015.8 	993.1 	974.7 

111.4 184.4 160.2 156.0 152.6 134.2 

114.7 311.4 186.2 156.4 139.3 114.0 

217.2 521.8 337.7 330.6 3415 304.; 

282.2 600.9 407.0 390.3 387.8 379.6 

566.5 1,019.1 780.3 722.4 732.9 698.6 

144.7 241.0 210.7 193.2 192.8 197.3 

2,776.1 3,115.9 3,393.4 3,373.2 39427.9 3,474.1 

1,089.9 1047.9 12186.9 1,232.3 1,219.5 1,301.1 

812.6 1 3.040.0 1,014.0 936.2 904.1 893.5 

1,231.5 3,020.0 2021.5 1,806.8 1,678.9 1,621.5 

405.1 914.1 592.0 829.8 546.1 554.0 

344.4 882.9 438.5 391.4 427.6 427.3 

623.4 1,275.9 783.0 812.7 810.2 855.4 

13,788.8 20 0 285.8 18 1 688.3 16 1 428.4 16,228.9 18,123.1 

32,844.2 

2,307.0 

7,844.1 

1,072.8 

1,023.0 

2,339.6 

2,584.3 

5,211.8 

1,454.5 

32,028.1 

9,498.6 

7,710.8 

12,546.2 

4,290.8 

3,338.6 

6,570.9 

132,685.4 

Sup.rmarchis d'alimentation it 1 
epacuraes 

bus les .u*re 	magasins 2 
d aliment.t ion 

Pharmacies it megasins di médicament 3 
brevstis 

Pgasins di chaussuras 4 

Pgasins di vitements pour houmn.s S 

Pl.gasins de vitemsnts pour demos 6 

Autrus mogesins de vitements 7 

Igasins di m.ubl.s at dappareils 8 
managers 

Pgasins dacc..soires d'amsubl.ment 9 

Concessionnaires di vIhicul.s 10 
automobiles at ricróatis 

Stations-service 11 

Magasins d. pièces at daccessoires 12 
pour automobiles at services 

Il.g.sins de merchandises div.rs.s 13 

Autres megesins do produits semi- 14 
durab lee 

Autres •iag.ejns de produits durabiss 15 

Autres m.gasins de v.nts au ditail 16 

Total, encel. des .agasins 17 

RCons 

I 

2,181.9 

560.0 

4,185.0 

3,200.1 

32,935.0 

48,359.9 

4,435.6 

3,976.1 

14,055.1 

18,344.1 

130.0 

302.5 

	

224.2 	358.5 	297.2 	281.7 	271.8 	286.1 

	

58.2 	86.2 	72.8 	70.3 	71.7 	79.4 

	

447.6 	661.8 	559.9 	537.5 	538.3 	543.5 

	

335.6 	500.3 	436.2 	427.2 	417.8 	425.6 

	

3,342.3 	4,618.3 	3,977.7 	4432.6 	3,966.3 	3,950.1 

	

5,032.4 	7,682.3 	6,190.8 	6,019.5 	5,968.7 	5,799.6 

	

470.5 	701.4 	583.4 	576.6 	555.2 	549.9 

	

423.9 	621.9 	505.8 	490.4 	473.2 	477.7 

	

1,463.1 	2,185.3 	13776.4 	1,710.9 	1,680.7 	1,706.8 

	

1,943.8 	2,806.7 	2,233.4 	2,225.9 	2,231.2 	2,250.8 

	

12.7 	18.5 	16.4 	16.9 	17.1 	19.1 

	

32.5 	44.6 	36.3 	35.9 	35.0 	34.6 

T.rr.-Neuve 18 

fl.-du-Princ.-Edouard 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Qusbec 22 

Ontario 23 

Manitoba 24 

Sasjc.tchew.n 25 

Alberta 26 

Colo.âie-Britannique 27 

Yukon 28 

Territoires du Nord-Oues+ 29 

S 
Retail Trade, August 1994 
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Regions 

Newfound land 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 

96.5 90.3 91.4 86.3 665.3 

27.0 25.9 24.3 22.4 172.8 

163.8 156.0 160.0 150.1 1 9 167.5 

133.6 126.0 134.4 129.9 949.4 

1 2 390.5 1 9 346.0 1,433.9 1,421.0 10,037.4 

2,127.7 2 3,047.4 2070.7 2,069.3 15,427.5 

190.5 172.4 186.1 183.8 1,358.5 

178.7 168.7 180.4 174.5 1,309.4 

623.6 565.5 580.0 573.2 4,366.0 

833.4 800.4 805.2 800.4 6,055.4 

5.9 5.7 5.4 4.8 38.1 

20.6 21.1 21.7 21,5 158.4 

5,791.8 5 1525.5 5,793.6 5,637.3 41,705.8 

TABLE 7. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Venice 

	

August 	July 	June 	May Year-to-date 

	

1994 	1994 	1994 	1994 	1994 

	

Aout 	Juillel 	Juin 	Hei 	Cumulalif 

millions of dollars - millions de dollars 

TABLE 8. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estisates) 

August July Junel Play April March February 
1994 1994 19941 1994 1994 1994 1994 
Aoüt Juillet Juini Plai Avril Mars Fvriar 

millions of dollars - millions de dollars 

Regions 

Newfoundland 96.5 90.3 91.4 86.3 85.2 81.5 65.5 

Prince Edward Island 27.0 25.9 24.3 22.4 20.3 19.3 16.0 

Nova Sooth. 163.8 156.0 160.0 150.1 147.9 145.2 119.5 

New Brunswick 133.6 126.0 134.4 129.9 119.6 114.4 95.1 

Uuebec 1,390.5 1,346.0 1,433.9 1,421.0 1,312.7 1085.6 942.9 

Ontario 2027.7 2447.4 2,170.7 2,069.3 1,965.5 1,879.2 1,563.8 

Manitoba 190.5 172.4 186.1 183.8 176.7 173.0 136.3 

Saskatchewan 178.7 168.7 180.4 174.5 174.7 162.4 129.9 

Alberta 623.6 565.5 580.0 573.2 558.8 539.7 447.3 

British Coluuóia 833.4 800.4 805.2 800.4 774.3 762.7 625.5 

Yukon 5.9 5.7 5.4 4.8 5.0 4.2 3.6 

Northwest Territories 20.6 21.1 21.7 21.5 20.8 19.4 16.7 

Total 5,791.8 5,525.5 5,793.6 5,637.3 5,361.5 5,086.4 4,162.1 
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• TABLEAU 7. Ventes de .archandises genre grand eagasin, non-désaisonnalisées, s.lan l.a région 
(périodes courantes) 

Change from previous year 

Variation par rapport i 1année précidente 

	

August 	July 	June 	May Year-to-date 

	

1994 	1994 	1994 	1994 	 1994 

	

AoGt 	Juilist 	Juin 	Mai 	Cunilatif 

Per cent - pourc.nkage 

R8gons 
a 

U 

is 

1.8 -1.0 3.9 0.7 

5.6 1.3 6.3 6.4 

2.8 -0.5 4.0 -0.9 

10.7 4.0 10.7 9.2 

9.1 2.4 10.1 6.1 

7.4 3.0 8.0 3.1 

5.2 -0.4 4.6 0.8 

9.5 8.5 12.3 8.8 

2.3 -3.5 -2.1 -3.2 

8.1 6.2 8.9 6.4 

-4.5 -10.9 -1.0 -5.6 

14.6 11.2 13.3 11.5 

7.1 2.5 7.6 3.7 

1.71 Terre-Neuva 

5.9 Ile-du-Prince-Edouard 

2.1 Nouvelle-Ecoss. 

8.1 Nouveau-Brunswick 

6.2 Quebec 

3.5 Ontario 

2.9 Manitoba 

8.6 Saskakch.wan 

-0.6 Albert. 

9.1 Colothie-Britanniqu. 

-2.4 Yukon 

14.0 Territoir.s du Nord-Ou.st 

4.71 Total 

TABLEAU G. Ventes da •archandises genre grand .agasin, non-ddsaisennalisê.s, selDn la rgion 
(estaaations histhr±ques) 

J.nu.ryl :

18fic:Ibre

ar Nov.eèiar 	October Sept.uth.r 	Augusl 	Year 
19941 	 93 	1993 	1993 	1993 	199 	1994 

Janvi.rl 	Nove.thr. Octobre S.pteuthr. 	AoOt 	Annie 

millions of dollars - millions de dollars 

Regions 

I 

a 

665.3 

172.8 

1,167.5 

949.4 

10,037.4 

15,427.5 

1,358.5 

1,309.4 

4,366.0 

6,055.4 

38.1 

158.4 

68.6 161.3 125.4 98.6 90.9 94.8 

17.5 38.3 26.4 23.1 23.4 25.6 

124.9 284.5 206.5 171.8 160.0 159.4 

96.4 209.8 156.6 133.1 126.1 120.7 

1,004.9 1,859.1 1,367.7 1,354.1 1,322.7 1,275.0 

1,603.9 3,491.9 29358.6 21128.0 29132.3 19981.1 

139.6 303.4 211.6 190.0 181.0 181.2 

140.2 270.2 191.8 170.1 156.8 163.2 

477.9 982.7 674.5 606.0 590.9 609.5 

653.6 1,321.0 884.0 793.0 784.5 771.0 

3.5 7.1 5.4 5.2 5.2 6.2 

16.7 26.1 20.3 19.5 18.8 17.9 

Terr.-N.uve 

ile-du-Princ.-douard 

Nouvelle-Ecoss. 

Nouv..u-Brunsw ick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouthie-Britannique 

Yukon 

T.rritoires du Plord-Ouast 

S 	4,347.6 3,955.3 6,223.7 5492.5 5,592.7 5,405.6 41,705.3 Total 
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Price index Current dollars 

Dollars 
courants 

	

Year/year 	Constant 1986 

	

per cant 	dollars 
change 

	

Variation an 	Dollars 

	

pourc.nta9e 	constants 

	

pour lannee 	1986 

Indice des prix 

TABLE 9. Retail Trade, Canada, Current and Constant (1984) Dollar Estlaatss 

Unadjusted  
Non desaisonnalisé  S 

Year/year 
per cent 

change 

Variation an 
pourcenta9e 

pour l'anriee 

millions of dollars 

1992 

January 
February 
March 

April 
May 
June 

July 
Augu at 
S.pt.ther 

Octobe r 
Nov ethe r 
D.c.ier 

Year 

S 

a 

113.7 129903.2 3.7 11,350.6 5.1 
113.3 12,582.3 4.7 119109.4 5.5 
113.5 13,930.0 -1.3 12,272.9 -0.8 

113.6 15,20.2 2.4 13,420.0 1.9 
113.9 16,268.7 -3.0 142287.1 -3.2 
114.1 16,164.3 1.8 149161.8 2.0 

114.5 16,139.1 3.6 14,100.9 3.3 
114.2 15,396.4 -1.6 13,476.6 -1.3 
113.7 15,365.9 4.9 13,513.7 5.0 

113.5 16,156.8 5.7 149232.3 
114.5 15,711.3 -1.6 13,726.3 -2.4 
114.6 19,181.1 6.7 16,744.2 5.4 

113.9 185,049.2 2.1 12,395.7 2.0 

1993: 

January 
February 
Me rch 

April 
May 
June 

July 
August 
S.ptather 

October 
Nov.ther 
D.ce.ther 

Year 

1994: 

January 
February 
March 

April 
May 
June 

July 
August 
S.pt.ath.r 

October 
Novauther 
Deceither 

Year 

116.2 13,454.5 4.3 11,581.0 2.0 
116.2 129680.9 0.8 109911.9 -1.8 
115.7 14,868.2 6.7 12,849.0 4.7 

115.3 16,270.5 6.7 14,113.9 5.2 
115.6 16,903.2 3.9 14,617.8 2.3 
1157 16,835.1 4.1 14,546.1 2.7 

115.8 17,055.1 5.7 14,723.7 4.4 
115.7 16,123.1 4.7 13,937.2 3.4 
115.6 169226.9 5.6 14,033.7 3.8 

115.6 16,425.4 1.7 149211.5 -0.1 
116.1 16,686.3 6.2 14,375.3 4.7 
116.0 20,285.8 5.8 17,488.2 4.4 

115.8 193,815.0 4.7 167,359.4 3.1 

116.5 13,786.8 2.5 11,830.6 2.2 
116.2 13,529.4 6.7 11,643.1 6.7 
115.6 16,520.7 11.1 14,292.8 11.2 

115.7 17,114.2 5.2 149798.0 4.8 
115.8 18,066.2 6.9 15,606.5 6.8 
116.1 18,589.3 10.4 16011.7 10.1 

116.3 179667.4 3.6 15,196.8 3.2 
116.2 17,391.6 7.9 14062.0 7.4 

1 Seasonally adjustMd constant (1986) dollar estimates are derived by deflating, with an ii,licit price index, 
the seasonally ad)us*ed current dollar estimate. 
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113.8 15077.9 -0.4 13,251.6 -0.2 
113.3 15041.6 0.4 13,359.3 0.8 
113.8 15,173.8 0.2 13,329.5 -0.2 

114.2 15,330.8 1.0 137427.0 0.7 
114.3 15,231.6 -0.6 13,330.1 -0.7 
114.5 15,449.6 1.4 13,497.0 1.3 

114.6 15,427.2 -0.1 13,467.0 -0.2 
114.7 15,481.8 0.4 139494.2 0.2 
114.8 15,584.6 0.7 13,577.8 0.6 

114.7 15,689.9 0.7 139684.2 0.8 
115.3 159678.1 -0.1 13,598.0 -0.6 
115.6 159782.2 0.7 13,647.3 0.4 

114.5 185,049.2 ... 161,663.0 

a 

S 

1992: 

Janv i.r 
FIvri.r 

Marc 

Avr il 
Piei 

Juan 

Ju ill. t 
AoQt 

Septe.r. 

Octobr. 
Nov.thr. 
Décethr. 

Anne. 

TABLEAU 9. Co.roe de detail • Canada, astImatlons mm dollars caurants at oanatants (1986) 

Seasonally adjusted 
DIsaisonn.lisó 

L 
Prjc. Ind.x Curr.n+ Dollars 

Indice d.s prix 	Dollars 
courants 

Month/month 
per cent 

change 

Variation an 
pourc.ntage 

pour 1s mois 

millions de dollars 

	

Constant 1986 	Month/month 

	

dollars 1 	per c.nt 
change 

	

Dollars 	V.ri.kion an 
constants pourc.ntay. 

	

1986 	pour 1. mois 

1993z 

115.7 15,956.8 1.1 13,791.7 1.1 
115.7 15,812.3 -0.9 13,662.8 -0.9 
115.4 

. 
15,932.9 0.8 13 2 800.9 1.0 

115.3 16,046.4 0.7 13,913.4 0.8 
115.6 16,050.4 - - 13,881.8 -0.2 
115.7 16,034.8 -0.1 13,864.6 -0.1 

115.6 169180.0 0.9 139093.0 0.9 
115.9 16,274.3 0.6 14,043.1 0.4 
116.3 16,306.3 0.2 14026.4 -0.1 

116.3 16,285.2 -0.1 132997.8 -0.2 
116.5 16,439.1 0.9 14,116.8 0.9 
116.3 16,533.9 0.6 14,212.8 0.7 

115.9 193,852.4 ... 167,3.1 

115.9 16,699.6 1.0 14,409.1 1.4 
115.7 16,908.1 1.2 14,609.1 1.4 
115.2 17,268.0 2.1 14,995.9 2.6 

115.3 16,956.5 -1.8 14,700.9 -2.0 
• 	 115.6 17,144.8 1.1 14,835.8 0.9 

115.9 17,413.4 1.6 152026.9 1.3 

116.1 17,133.4 -1.6 14,755.4 -1.8 
116.5 17,279.5 0.9 14,836.3 0.5 

Junu icr 
Fóvra.r 

Piers 

Avril 
Mai 

Juan 

Juillat 
AoGt 

Septethr. 

Octobr. 
Novethre 
Décepre 

Anne. 

1994 

Jami lar 
Fóvri.r 

Piers 

Avr il 
Mi 

Juan 

Juillet 
AoOt 

SepLamâr. 

Octobr. 
I4ov.pthr. 
Dceuthre 

AnnAa 

. 1 La dós.isonn.lisa+ion des .c+i,tions on dollars cons{ans (1986) sobtien+ an dógonfl.n+ .vsc un indice 
i.licite, las donnIes desaasonnaliséec an dollars couraiyts. 
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AIPENDICE I 

Definitions 

Cerce de detail signifi., pour las be-
soins de 1s présante publication, 'lansemble 
ds ventas faites par des points de v.nte au 
dutail". 

Un point do yenta au detail, suivant In 
dufinition da Statistique Canada, •st un local 
daffairas (habituellement un magasin) dont 
lactivité principals est Is vents de marchan-
discs at do services connexes au grand public 
pour la consommation m.nagirs ou personnelle. 
Liis estimations relatives au commerce do 
d.tail no prennent pas an compto las v.ntas 
dj.ract.s, cast-I-dire los ventes qui no sont 
pas fait.s par l'int.rmódiaire d'un point de 
vonte au dótail, par exemple los ventes direc-
tos par démarchago, los ventes par distribu- 
tour automatiqu., las venlas de journaux ou do 
rovuas faitas diractement par los imprimaurs 

ai óditeurs, at les venlos faites par les cer- 
cLos du livre at las clubs da disques. Ii n'y 
a qu'une exception: las ventes des grands 
magasins faites par Is poste ou par catalogue, 
quii sont classees dens Is categoric des "maga-
s:ns de merchandises diverses". En outro, Is 
commerce de detail no comprend pat los ventes 
su detail des unites auxiliaires (par example, 
eiitrepôts, sieges soci.ux, etc.), ni let 
vintos des entrepreneurs dont lactivitC prin-
c:ipale no relIve pas du commerc• do dótail, ni 
l.s operations do detail ontre particuliers. 

Los ventes nettas tota2mm comprennent let 
v.ntes de marchandis.s nouves at d'occasion at 
los recettes provenant do reparations, do 
lc.tion do materiel, de In yenta de repas at 
d'autr.s activites de services, .oins Is Va-
l.ur des rondus (marchandisas retournees), l.s 
austements at les rabais. Les ventes totales 
nettes comprennent egal.m.nt Is valour des 
reprises, let commissions sur Is vent, do mar-
candises appartenani I eutrui (y  compris l.s 
cDmmissions touchCes pour Is vents de billets 
do lot.rie) at la valour lau detail) dos mar-
c(andis.s prClev..s par 1e proprietaire pour 
son usage personnel. On no prend pas an compte 
las r.cettes hors exploitation, let recouvre-
mants de m.uvaises crCances at las taxes de 
yenta (taxe de vents provinciale at Is taxe 
sur les produits at los s.rvices (TPS)) 
p.r;ues pour 1s compta d'un organism, public. 
Las donnees sur las ventes antCrieures i jan-
vier 1991 incluent Is taxe do vent. federal. 
(TVF). flu i cc chang.m.nt dens let taxes in-
directes, let donnCes avant 1991 no sont pas 
tout a fait comparabl.s evec cellos des annCos 
subsCquentes. Pour los utilisateurs intCresses 
calculer des données comparables, une esti-

mation du mont.nt de Is TVF inclus dons let 
ven'ces au detail pour 1990 est disponibi. pour 
1. Canada de 1s section du commerce da detail. 
Cette estimation nest p.s suffisamment fiable 
pour permattre dot ajuskem.n*s au niveau 
provincial. 

. 

APPENDIX I 

Definitions 

Retail Trade, for the purpo.e of this pub-
ljcation, is d.fin.d as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and relatsd services to 
the general public, for household or personal 
consumption". Retail trade •stimatos do not 
include any form of direct selling which 
bypasses the rotail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishars; 
and sales made by book and racord clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

. 

Total net solos include sales of new and 
used merchandis, and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales and 
proprietor's withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
lOST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (EST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

Retai' Trade, August 1994 
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fleparent store type •eroflandise (DSTPI) is 
defined as total retail trad, minus the fol-
lowing trade groups: supsrmarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
includes liquor, wine and bear stores and 

retail stores, n.e.c.I. 

Las •archandises du genre de Belles vendues 
dans les grands .aqasns (MGOM) correspondent 
au total du commerce de detail coins lea grou-
pea de commerce suivants: les supermarchis 
dalimeritation at lea epiceriss; tous lea au-
tres magasins dalimentation; las concession-
naires de vhicul.s automobiles at récróatifs; 
lea s+atioris-s.rvice; lea magasins de picea 
at daccassoiras pour vihicules automobiles at 
services; at las autras magasins da vents au 
detail (comprend las magesins de apiritu.ux, 
ds yin at d. bier. at lea magasins de yenta 
au dótail, n.c.a.). 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Superuarkets and Grocery Stares 

6011 Sup.r.arkets 
6012 Grocery stores (except supermarkets) 

020 All Dther Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Mns clothing stores 

060 Wo.an's Clothing Stores 

6131 Homens clothing stores 

070 Other Clothing Stores 

6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Meusehold Furniture and Appliance 
Stores 

6211 Household furnitur, stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture ref
te

inishing and repair shops 
6221 Appliance, 	levision, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Meusehold Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 

• 	6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

• 	6311 Automobile (new) dealers 
6312 Automobile (used) dealers 

• 	6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

S 

APPENDICI II 

COUVERTUIIE DES GROUPES DR COPUIERCE 

010 Sup.!ruarohês d'alimentation at &pieeries 

6011 5upurmarch4s d'alimentation 	- 
6012 Epic:eries (sauf las suparmarchas) 

020 Taun lea autres •agasins d'aliuentation 

6013 BouLangaries-pitiss.ries  
6014 ConFiseries at magasinsde noix 
6015 Megitsins de fruits at legumes 
6016 Mori;hás de viande 
6019 Aut,-es pa9asins dalimentation 

spéiialises, n.c.a. 

030 Pharmacies at .agasins de •dica..nts 
breretës 

6031 Pharmacies 
6032 Megasins de medicaments brevetes at de 

prouluits de toilette 

040 Nagusins de chaussures 

6111 Megosins de chaussures 

050 Nagiusins de vRte.ents pour hamees 

6121 Meg2usins de vitements pour homeie 

060 Magilsins de v8te.ants pour dames 

6131 Megiusins de vetements pour dames 

070 Auties •agasins de vEte.ents 

6141 Magiusins do v6tements pour enfants 
6142 Magausins de fourrures 
6149 Autret megasins de vetements, n.c.a. 
6151 Mogiusins as tissus at de files 

080 Naqiisins de ..ubles at d'appar.ils 
•éni;gers 

6211 Mog;asins de meubles de meison 
(avuac appareils managers at accessoires 
darneublement) 

6212 Maguasins de moubles de meison  
(sai's appareils managers ni accessoires 
d'auiieubl.ment) 

6213 AteLiers de reparation de meubles 
6221 Maguasins dappareils managers, de posLes 

do LlCvision at do radio at dappar.ils 
stCiCophoniques  

6222 Moguisins do pos+es do telCvision at de 
radio at dappareils stCréophonigues 

6223 AteLiers de reparation dappareils 
miniagers, de 	stes de television at de 
radio et dappa

po
reils stIréophoniques 

090 Magmsizis d 'accessoires d'ameublesent 

6231 Magissins de revitements de sol 
6232 May usins de tentures 
6239 Auti-es magasins daccessoires dameublement 

100 conuiessionnaires de vhicules automobiles 
at récrèatifs 

6311 Conuessionnairos dautomobiles neuves 
6312 Conuessionneires dautomobiles doccasion 
6321 Merihands de roulottes motoriségs at de 

rouLottes de voyage 
6322 Naru:hands de bateaux, de Inoteurs hors- 

bord at d'acessoires pour bateaux 
6323 Naruhands de motocyclottes at de 

mokunoigos 
6329 Autros marchands do vehicules de loisar 

S 

. 
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THE MARKET LE RECUEIL 
RESEARCH 	STATISTIQUE DES 
HWBOOK El'UDES DE 
1993/1994 	1 NUMCHE-0 1993/1994 
The fastest way to get 

I - 	

-• IL'1II11I'JiI[1I'J']1'II  
Pour partir du bon pied! 

off toa good start! Des seances de rernue-meninges 
Brainstorming with your 	 . jaillisenr d'excellerncs idées de 

colleagues produces some ---. 	 ommercia1isation. Mais lesquelles 
great marketing ideas. But . 	

•.. 	 ('hoisir ? Le Recueil 
which onus 	il1 	ou ue 	IlL . 	 statistique des etudes 
Market Research Handbook de marche vut 
can help you narrow '\' 	 vous faciliter les choix 
our options before you commit V 	 .• 	- 	 avant que vous n'engagiez 

any more time and resoui.i 	I() plus de temps et de ressources 
developing your strateg\. 	

. .. 	 !'Claboration de votre stratCgie. 

This handbook is the most compre- Ce recueil statistique est Ic plus 

hensive statistical compendium on exhustif qui soit sur les consom- 

Canadian consumers and the businesses . 	 mateurs canadiens et les entreprises 

that serve them. It helps you to identify. • 	servent. II vous aide 	dthnir 
define and locate your target markets, ci situr vos marches cibles. 

Looking for 	 Vous cbercbez 
...socio-eCOflOmic and demographic profiles of 	

. des profits socio-conomiques ci dthiographiques de S urban areas? 	
45 regions urbaines? 

... 

• revenue and expenditure data for retailers and small  
husiness& 	 . des données sur les recettes et les depenses de 

dtaii1ants et de petites entreprises ? 
The Market Research Handbook has it all.. 
and more. It provides information On: 	 Lc Recuell contient tout cela... et plus encore 

. 

• 1991 Census information 
• personal expenditures on goods and services 
• size and composition of households and families 
• wages, salaries and employment 
• investment in Canadian industries 
• labour force in various industries 
• industry and consumer prices 

It has been one of our bestsellers since 1977 for the 
simple reason that it offers such a range and dcpth of 
market data. Save time and money when you're 
looking for data or data sources, keep the Market 
Research Handbook close at hand for 
easy reference. 

The Market Research Handbook (Cat. no. 63-224) is $94 
plus 7  % GST) in Canada. IJSS1 13 in the United States and 1SS132 

in other countries. 
To order, write to Statistics Canada, Marketing Division, Publication 
Sales, Ottawa, Ontario. K I A 0Th or contact the nearest Statistics 
Canada Reference Centre listed in this publication. 
If more convenient, fax your order to (613)  91184 Or call toll-
free I-800-20-0 	and use your \'ISA or MasterCard. 

I données sur le recensement de 1991 
• dépnses personnelles en biens ci en services 
• taille et composition des menages ci des familIes 
• traitenients, salaires et emploi 
• inve:;tissernents par secteur d'activite &onornique 
• population acive par secteur d'activit 
• prix de l'industrie ct de La consommaion 

Si c'esi l'un de nos succès depuis 1977, e'est parce qu'il vous 
rcnseigne en long et en large sur Ic marcht. Pour économiser temps 
Ct argent, voits nc sauriez vous en passer. 
Le Recudi statistique des etudes de marchC (n 63-224 au catalogue) cothe 94 $ 
(plus % de TPS) au Canada. 113$ L'S aux Etats-Ijnis eL 132 S US dans les autres pays. 
Pour conmander, veuillez &rirc Statistiquc Canada. Division du marketing, \'enie des 
publications. Ottawa (Ontario). KEA 016 ou communiquer avec Ic Centre de consultation 
de Statist que Canada Ic plus proche (voir.la liste figurant dans Ia prsente publication). 
Vous potvez Cgalement commander par tlëcopicur au (613)951-1584 ou composer sans 
frais Ic I -)00-26-& 	et utiliser votre carte \'ISA ou MasterCard. 



THE 1994 CANADA 
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Your indispensable and 
comprehensive reference 
source on Canada 

V 
CANADA 1994 

Un ouvrage complet et 
indispensable sur le Canada 

L'ANNUAIRE DU 

For essential information on 
Canada, turn to the Canada Year 
Book. An invaluable resource, the 
1994 edition is beautifully designed in 
an inviting and easy-to-read format. 

The 1994 Canada Year Book examines 
recent events, changes and trends in great 
detail. Organized carefully into 22 chapters, 
it answers questions on virtually every topic 
from geography through health to banking. 

This edition features: 

Over 700 crisply written pages packed with eye-opening 
information on life in Canada - from social, economic, 
cultural and demographic perspectives 

250 concise tables plus 63 charts and graphs that put 
statistical information into focus 

Stunning photographs capturing distinctively Canadian 
scenes by some of this country's finest photographers 

Fascinating short feature articles covering everything from 
archaeology to white collar trends 

Trusted for over 125 years by students, teachers, researchers, 
librarians and business people, the Canada Year Book is the  
reference source to consult firt  on all aspects of Canada. 

An enduring addition to any home or office library! 

ORDER YOUR COPY OF CANADA YEAR BOOK TODAY. 

Available in separate English and French editions, the 1994 Canada 
Year Book (Catalogue No. 11-402E) is $59.95 plus $5.05 shipping 
and handling in Canada, US $72 in the United States, and US $84 in 
other countries. 

To order, write to: Statistics Canada, Marketing Division, Sales and 
Service, Ottawa, Ontario K1A 0T6, or contact the nearest Statistics 
Canada Regional Reference Centre listed in this publication. 

If more convenient, fax your order to 1-613-951-1584 or call toll-free 
1-800-267-6677 and charge it to your VISA or MasterCard. 

Pour obtenir des renseignements 
ssentiels sur le Canada, consultez 
!'Annuaire du Canada. Inestimable 
source d'information, l'édition de 

1994 est un ouvrage d'une 
presentation très soignée, 

attrayant et facile a lire. 

L'Annuaire dii Canada 1994 étudie en 
profondeur les événements, les tendances et les 

changements récents. Divisé en 22 chapitres, ii répond a vos 
questions sur presque tous les sujets, depuis la géographie 
jusqu'à la sante et la banque. 
Voici ce que vous trouverez dans l'édition de 1994: 

Plus de 700 pages écrites dans un style vif et pleines de 
renseignements intéressants sur les dimensions sociales, 
économiques, culturelles et demographiques de Ia vie 
canadienne 

250 tableaux concis et 63 graphiques et diagrammes qui 
permettent de mettre en perspective l'information statistique 

Remarquables photographies de paysages typiquement 
canadiens par certains des photographes canadiens les plus 
illustres 

Courts articles fascinants sur des sujets divers, depuis 
l'archéologie jusqu'à l'évolution de la situation des cols blancs 

Ouvrage de référence de predilection des étudiants, des enseignants, 
des chercheurs, des bibliothécaires et des gens d'affaires, et ce depuis 
plus de 125 ans, l'Annuaire du Canada est celui qu'il faut consulter 
en premier pour en savoir plus long sur tous les aspects du Canada, 

Un volume que vous voudrez conserver longtemps dans votre 
bibliothèque ou au bureau! 

COMMANDEZ DtS AUJOURD'HUI YOTRE EXEMPLAIRE DE 
L'ANNUAIRE DU CANADA 

Vous pouve.z vous procurer Ia version française ou anglaise de 
l'Annuaire du Canada 1994 (no 11-402F au catalogue) au coüt de 
59,95 $ (supplement de 5,05 $ pour les frais d'expédition et de 
manutention) au Canada, 72$ US au.x Etats-Unis et 84 $ US dans les 
autres pays. 

Pour commander, écrivez a Statistique Canada, Division du 
marketing, Vente et service, Ottawa (Ontario) KIA 0T6, ou 
communiquez avec le centre de consultation de Statistique Canada 
le plus près (voir Ia liste qui figure dans Ia présente publication). 

Si vous le préférez, télécopiez votre commande en signalant le 
1-613-951-1584 ou téléphonez sans frais au 1-800-267-6677 et portez 
les frais a votre compte VISA ou MasterCard. 


