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Des données sous plusieurs formes... 

Statistique Canada diffuse les donnes sous formes 
diverses. Outre les publications, des totalisations 
habituelles at spéciales sont offertes. Las donnees 
sont disponibles sur disgue compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms at 
bandes magntiques. Des cartes at d'autres documents 
de rfrence géographiques sont disponibles pour cer-
tames sortes de donnees. L'acces direct a des 
donnes agrges est possible par le truchement de 
CANSIM, la base de données ordinolingue at le système 
d'extraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this 	publication and 	related Toutes 	demiandes de renseignements 	au sujet de cette 
statistics or services should be directed to: publication ou 	de statistiques at 	services connexes 

doivent itre adresses a: 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 Telephone! Statistique 	Canada, 	Ottawa, 	K1A 0T6 telephone: 
(1-613-951-3551) 	or 	to 	the 	Statistics Canada (1-613-951-3551) 	ou 	au 	centre de 	consultation 	de 
reference centre in: Statistigue Canada 	: 

Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951 -8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) Winnipeg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 	Un service d'appel interurbain sans frais est offert, 
and territories, for users who reside outside 	dans toutes les provinces at dans les territoires, 
the local dialvig area of any of the regional 	aux utflisateurs qui habitent a l'extérieur des zones 
reference centres. 	 de counicatinn locale des centres régionaux de con- 

sultation. 

Newfoundland, Labrador, Terre-Neuve at Labrador, 
Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-flrunswick 
and Prince Edward Island 1-800-565-7192 at Ile-du-Prince-Edouard 1-800-565-7192 

Quebec 1-800-361-2831 Québec 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 1-800-263-1136 
Saskatchewan 1 -800-667-7164 Saskatchewan 1 -800-667-7164 
Manitoba 1-800-661-7828 Manitoba 1-800-661-7828 
Southern Alberta 1-800-882-5616 Sud de l'Alberta 1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 Alberta et Territoires du Nord-Ouest 1-800-563-7828 
British Coluebia and Yukon 1-800-663-1551 Co1oble-Britannique et Yukon 1-800-663-1551 

TeIacounicat]ons Device for the Appareils de tèlécounications pour 
Hearing lipaired 1-800-363-729 les malentendants 1-BOO-33-7629 

How to Order Publications Comment commander les publications 
This 	and 	other 	Statistics Canada publications On peut se procurer cette publication at 	las 	autres 
may 	be purchased 	from 	local authorized 	agents publications 	de Statistique Canada auprès des agents 
and other community bookstores, through the local autorisü at des autres librairies. locales, par l'en- 
Statistics Canada 	offices, 	or by mail order to tremise des 	bureaux locaux de Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics an 	ecrivant 	a 	la Division 	du marketing, Ventes at 
Canada, Ottawa, K1A 0T6. Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
NumCro du tClécopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 
MCro sans fr.is pour coander 
seule.ent(Canada at ttats-Unis) 	1-800-267-677 

Normes de service au public 
Afin de maintenir la qualite du service au public, 
Statistique Canada observe des normes Ctablies an 
matière de produits at de services statistiques , de 
diffusion d'information statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	2-800-27-677 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of Its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, Its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperatIon and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises, 
es administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, il serait impossible de produire des 
statistiques précises at actuelles. 



SYMBOLS 	 SIGHES CONVENTIONHELS 	 0 
The following symbols are used in this 	L.a signes suivants sont ..ployós unifor.Im.nt 

Statistics Canada publication: 	dana c.kts publication d. Statistique Canada: 

figures not availabl.. 	 .. nombr.s indisponibles. 

figur.s not appropriat, or not applicable. 	... n'ayant pus lieu de figurer. 

- nil or zero. 	 - nIant ou zIro. 

-- amount too small to be expressed. 

x confidential to most secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIN 

All current and historical statistics on 
R.tai]. Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other series are 
available to the public from 	Statistics 
Canada's comput.rized 	data bank CANSTh 
(Canadian Socio-Economic Information Manage-
ment Syst.m) via terminal, on compu*ur print-
outs, or in machine r.adabl. for.. For 
further information, contact the Cansim staff 
of Diss.mination Division, Statistics Canada, 
Ottawa, K1A 0Z8 	(+.lephon. 613-951-8200), or 
the regional 	advisors at the Statistics 
Canada offices located across Canada. 

-- nombr.s infimes. 

x confidentiel an vertu des dispositions de is Loi 
sur Is statistique relatives mu secret. 

NOTA 

Les chilfres ayant 0+1 arrondis, lea totaux no 

correspondent pas +oujours. 

NOTE AU SUJET DE CANSIM 

La banque de donnees informatisles de Statistiqu. 
Canada CANSDI (sys+ime canadiun d'infor.aFion socio-
óconouiqu.) fournit au public toutes lea statistiques 
actuelles .4 historiques sur le Commerce de dltail 
(matrice nos 2299, 2398-2417 at 2420), at sur do 
nombreuses autres series, par 1s biais d'un 
t.rminal, d'impri.ós d'ordina+.ur ou do suppor+c 
ordinolingu.s. Pour plus de rens.ignem.nks, 
s'adr.ss.r au personnel de CANSIM de la Division 
du 1. diffusion, Statistiqu. Canada, O*taw., 
K1A 0Z8 (tIlCphone 613-951-8200), ou aux conseillers 
rigionaux des bur.aux de Statistique Canada situCs 

travers le Canada. 

This publication was prepared under the 	Cette publication • 0+0 r.digIe sous 1s direction di: 
direction of: 

• G.W. Andrusiak, Director, Industry Division 	• G.W. Andrusiak, 	dir.cteur, 	Division da 
1 industri. 

• B. H..as, Assistant Director, Distributive 	• B. Ne.es, 	dirscteur adjoint, Sous-division d.s 
Trades Sub-division, Industry Division 	co..arcas 	ds 	distributions, 	Division 	ds 

1 • industri. 

• B. Thériault, Chief, Retail Trade S.ction, 	a B. Thériault, 	chef, Section 	du commerc. d. 
Distributive Trades Sub-division, Industry 	detail, Sous-division des coamarces de distri- 
Division 	 butions, Division de lindustri. 

• P. Beajardins, 	Senior Economist, Retail 	e P. Desiardlns, 	Economists principale, 	Section 
Trad. Section, Distributivu Tradss Sub- 	du commerce de ditail, Sous-division des co.- 
division, Industry Division 	 merces de distributions, Division de lindus*rie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia presente publication repond aux 
requirements of American National Standard for 	exigences minimales de l"American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48. 1984. 	Library Materials', ANSI Z39.48 - 1984. 
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Nate to users 

Users inter.sf.d in acquiring further inform.-
tion r.lating to the methodology, seasonal 
edjuatmant and data r.liabi]ity of this survey 
may consult the most recent February issue 
contaioing revisions to the previous yesri of 

this publication or contact the Monthly Retail 
Trad. S.ction. 

Notes auK utilisateurs 

Las utilisataurs qui sent int.ressês dobtenir 
plus da r.nseignem.nts concernant In méthodo-
logic, In désaisonnalisation at Is fiabilité 
des données p.uvent consulter Is numéro cM 
fóvri.r 1e plus recent do cotte publication 
lincluent let revisions de lannCs précédente) 
ou communiquez avec In saction m.nsuelle du 
commerce d. detail. 
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HIGHLIGHTS 
	 FA]TS SAILLANTS 

Consumer sp.nding on new motor vehicles 
offset w.akn.ss in all other sectors. As a 
result, seasonally adjusted retail sales were 
virtually unchanged in September, slipping 
0.17 to *17.3 billion. Excluding motor vehicle 
and recreational vehicl, dealers, retail sales 
were down 1.87 in S.pt.mber after four monthly 
increases that ranged from +0.67 to +0.97. 

Sales decline slightly in Septa.ber 

Declines in the non-automotive sectors were 
led by food (-2.27 to $4.4 billion) and 
general merchandise 1-4.07 to *1.8 billion). 
These two sectors account for approximately 
367 of total retail trade. 

Total retail sales have been relatively vola-
tile over the past several months due to the 
influence of motor vehicle and recreational 
vehicle dealers sales. Dealers of motor 
v.hicl.s and recreational vehicles increased 
their sales by 6.27 in September. This 
followed several months where the changes 
ranged from -9.07 to +5.17. 

The only other trade groups with higher sales 
in September were gasoline service stations 
(+0.6Z) and drug and patent medicine stores 
(+0 . 17) 

Third quarter sales 

Total 	seasonally 	adjusted 	retail 	sales 
increased 0.47 in the third quarter of 1994. 
This was the smallest gain since the fourth 
quarter of 1993. Of the fiva sectors reporting 
higher sales in the third quarter, 	the 
clothing (+2.57) and other retail 	stores 
(+3.27) sectors were the main contributors to 
the growth. This quarterly increase was mostly 
offset by lower sales in the automotive sector 
(-1.07), mainly due to the lower salas 
reported in July. 

Las d.pens.s des concommateurs an vehicules 
.uiomobil.s neufs ont contrebalance las bais-
sas enr.gistró.s dens tous las •utr.s sect-
curs du commerce de dtail. En consequence, 
las ventes dCsaisonnalisCes du commerce de 
detail sont d.m.urees pratiquement inchangeas 
an sept.mbr., baissant de 0.7 pour attaindre 
$1.3 milli.rds. En excluant las concession-
nairas de vChicul.s automobiles at rCcrea+ifs, 
las ventas du commerce da dCtail ont baissi de 
1.EZ an sapt.mbre faisant suite I quatra haus-
sal mensuallas sechelonnant ds +0.67 1 +0.97. 

Unhi baisse mddrde des ventes an septa.br. 

En saptambre, las diminutions des ventes dans 
las. sacteurs autras qua celui de lautomobile 
sorit attribuables aux secteurs des aliments, 
an baisse de 2.27 a $4.4 milliards at des 
mapasins do merchandises diversas, an baissa 
do 4.07 1 *1.8 milliard. Cas daux sectaurs 
tol:alisant environ 367 des vantas du commerce 
da dCtail. 

Isi; vantes du commerce de detail no sont p.s 
constantes depuis plusiaurs mois an raison da 
1 influence des ventes des concessionneiras de 
v.hicul.s automobiles at rCcrCatifs. En sap-
tenbr., laugmentation da 6.27 des v.nt.s des 
concassionnaires de vehicules automobiles at 
r.orCatifs poursuit las changaments observes 
dapuis plusieurs mois, changamants do lordr. 
de -9.07 • +5.17. 

La saul autre sactaur oü ion a .nregistrC 
deu augmantations des vant.s a Cte c.lui des 
stations-service, an hausse da 0.67 at calui 
dat; pharmacies at magasins de medicam.nts 
bri.vetCs, an hausse de 0.17. 

Veutes au troisiè.. trinestra 

Le 	ventes 	toteles 	dCsaisonnalisCes 	du 
coismerce da detail so sont accrues de 0.47 au 
cours du troisilme trim.str. da 1994. Catta 
heujssa est 1s plus petite augmentation anragi-
stiCe depuis is quatrilma trimastra de 1993. 
0,; cinq sectaurs rapportant des vantas plus 
elsvCes durent In troisiIme trimestra, las do-
teillants da vItements (+2.57) at das .utr.s 
maasins de dOtail (+3.27) ont 1s plus contri-
bu cette croissanca. Laugmantation trimes-
trielle a etC prasqua contrebalancIe per In 
baissa de 1.07 des ventes du sacteur de 
isutomobile, on grande partia an raison da Is 
faLbiesse des vantes rapportóes an juillat. 
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Chart 1 Graphique 1 

Retail Sales, Canada Vertes au detail, Canada $ billions $ milliards 
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- Prior to 1991, data includes Federal Sales Tax. Its 	 * Avant 1991, les données incluent Ia taxe de vente fédérale. La 
successor, the Goods and Services Taxis not included in 	(3xe sur les procluits et services qui lul a succédé nest pas 
the 1991 and later data. 	 iicluse en 1991 et dans !es données ultérieures. 

Ig 	Chart 2 	 Graphique 2 

Retail Sales - Canada 	 Ventes au detail - Canada 

$ billions 	 $ milliards 
17.5 	 17.5 

17.0 
	

17.0 

16.5 	 16.5 

16.0 	 16.0 

15.5 	 15.5 

15.0 	 15.0 

14,5 	 14.5 
0 	J 	 J 	 J 	 J 	 J 	 S 

1989 	1990 	 1991 	 1992 	 1993 	 1994 
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Sales Tax to be comparable to January 1991 and subsequent 	de ,en(e fOdérale afin queues soient comparables a janvier 1991 
data 	 et sux données subséquentes 

Te'70 represents rnoothe I S a,one1IIy adjusted data 	 I L tendance représente Ies (l000eeS io , •; alsonna/,sees lissees. 
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LECTURES SUGGtREES 

Choisies parmi l.a publications 
d. Statiitiqu. Canada 

Titre 	 Cata]egue 

Ventes at stocks dec grands .agasins, 43-002 
M.nsu.l, Bilingu. 

Ventes das grands •aqasins par region, 43-00 
Rapport provisoira, M.nsual, Biljngua 

Vantes do véhicules autcaobiles neufs, 43-007 
Mansuel, Bjlingua 

Magasins de detail a succursales at 43-210 
las grards •agasins, Annual, Biljngu. 

Exploitaints do distributeurs 43-213 
auto.atiques, Annual, Bilingue 

La venti dir.cte au Canada, Annual, 43-215 
Bilingun 

Librair:L.s de ca.pus, Annual, 3-219 
Bilingu.i 

Commercig de detail annual, Annual, 43-223 
Bi lingua 

Recucil statistique des etudes do 43-22* 
archë, Annual, Bilingue 

Enquéte cur las marchandIses vendues 	 43-5*1 
au detail, Hors s.ria, Bilingu. 

Pour obtanir una publication v.uill.z tlóphonar 
au 1-613-951-7277 ou utilis.r 1e numro du tóló-
copiaur 1-613-951-1584. Pour app.l.r sans frais, 
au Canada, composaz In 1-800-267-6677. Il nest 
pas necassaire, da nous faire parvenir una con-
firmation pour urie commando faifo par klphone 
ou k1copiour. 

FOR FURThER READING 

Solacted Publications 
from Statistics Canada 

Title 

Departoent Store Sales aid Stocks, 
Monthly, Bilingual 

Departoent Store Sales by Reqinn, 
Advance R.l..sa, Monthly, Bilingual 

Hew Motor Vehicle Sales, Monthly, 
1j lingual 

Retail chain and Departoent Stores, 
Air,ual, Bilingual 

'lending Machine Operators, Annual, 
bilingual 

Uirect Selling in Canada, Annual, 
Bilingual 

Caipus Rookstores, Annual, Bilingual 

Annual Retail Trade, Annual, Bilingual 

Market Research Handbook, Annual, 
Bilingual 

Retail C0000dity Survey, Occasional, 
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TASLE 1. Retail Sales, Seasona12 Adjusted, by Trade Group and by Region (Current Periods) 

Chang. from 
Sales 	 previous month 

	

Y.ar-to- 	- 
Venes 	d.*. 	Variation p. r. 

au moss prácádent 
1994 

	

S.p.thar 	August 	July 	June 	Septeuth.r 	August 

	

1994 	1994 	1994 	1994 Cuitulstif 	1994 	1994 

	

Sepeur. 	AOt Juill.t 	Juin 	S.p*athre 	AoGt 
No. 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Sup.rmark.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Housahold furnishings stores 

10 Motor vehicl, and recr..tional 
vehicl, dealers 

11 Gasoline service stations 

12 Automotive .rts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other r.t.il stores 

17 Total, all stores 

	

4083.4 	4,174.1 	4071.5 	4,156.4 

	

324.0 	332.7 	316.4 	290.7 

	

1,014.6 	1,013.2 	1,010.3 	1,008.8 

139.1 160.7 148.0 147.5 

150.1 154.6 153.0 154.5 

327.8 335.5 330.3 338.1 

393.5 396.2 385.2 382,5 

717.4 720.5 718.0 716.7 

194.9 196.0 195.0 188.4 

4,001.5 39769.3 3,727.1 4,093.5 

13226.5 1,2193 1,219.8 1,202.9 

988.1 997.1 998.8 989.4 

	

1,750.9 	1,823.3 	1,779.0 	1,806.7 

	

606.3 	609,2 	598.1 	588.1  

456.6 478.3 475.1 476.4 

909.0 917.0 912.2 881.1 

17,283.6 17,297.1 17,137.9 17,421.7 

37,200.3 

2,674.4 

9,114.7 

1,326.0  

1,384.9  

2,928.4 

3,343.6 

6,369.6 

1,740.5 

34,878.2 

10,765,7 

8,910.8 

16,108.5 

5,248.5 

4,222.5 

7,901.0 

154,117.4 

	

-2.2 	0.1 

	

-2.6 	5.1 

	

0.1 	0.3 

-13.4 	8.6 

-3.0 	1.1 

-2.3 	1.6 

-0.7 	2.9 

-0.4 	0.3 

-0.5 	0.5 

S -  

-4.0 	2.5 

-0.5 	1.9 

-4.5 	0.7 

-0.9 	0.5 

-01 	0.9 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saska*chaw.n 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 
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286.4 	284.9 	286.5 	289.4 

	

71.4 	70.7 	70.8 	72.0 

	

536.5 	534.9 	541.9 	540.3 

	

395.9 	408.7 	412.0 	422.1 

	

4,153.4 	4,212.6 	4,155.2 	4,283.9 

	

6,405.5 	6,359.5 	6,257.1 	6,412.3 

	

568.9 	580.7 	573.3 	581.2 

	

527.1 	520.3 	524.9 	519.1 

	

1,786.5 	1,842.7 	19838.2 	1,834.4 

	

2,497.1 	2,427.0 	2,422.7 	2,411.9 

	

16.1 	16.1 	16.0 	16.5 

	

38.8 	39.1 	39.2 	38.5 

-2- 	Sta  

2,566.4 

650.6 

4,886.7 

3,726.4 

37,676.9 

56,614.1 

5,172.8 

4,630.6 

16,310.8 

21,385.9 

147.7 

348.5 

0.6 	-0.6 

1.0 	-0.2 

0.3 	-1.3 

-3.1 	-0.8 

-1.4 	1.4 

0.7 	1.6 

-2.0 	1.3 

1.3 	-0.9 

-3.1 	0.2 

2.9 	0.2 

0.1 	0.1 

-0.8 	-0.2 

Commerce de detail, septembre 1994 
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H' 

Groupie da cerce • Canada 

Sup.rurchos d.liui.nt.tion at 1 
epicene. 

Tous lam autres igasins 2 
d alim.nt.tion 

Pharmacies at m.gasins d. 3 
med ic.ui.nts br.v.tCs 

Megesins de chaussur.. 4 

Magasins do v.t.msnts pour homa.. 5 

Magasins de vet.m.nts pour dames 6 

Autr.s megasins da vet.m.nts 7 

H.g.sins do m.ubl.s at dappar.ils 8 
m.nag.rs 

Megasins dacc.ssoir.s d'am.ubl.m.nt 9 

Concessionn.ires de véhicul.s 10 
automobiles at rCcrC.tifs 

Stat ions-service Ii 

Magasins do pieces at d.cc.ssoir.s 12 
pour automobiles at services 

Msgasins do merch.ndisos divorces 13 

Autres magasins d. produits 14 
s.mi-durebl.s 

Autr.s megacins d. produits 15 
durable. 

Autr.s megasins de vent. .0 detail 16 

Total, enae.bla des •agasins 17 

Regions 

Terre-Neuve 18 

il.-du-Princ.-Edouard 19 

Nouvelle-Ecos.. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Albert. 26 

Colothie-Britannique 27 

Yukon 28 

T.rritoires du Nord-Ou.st 29 

Commerce de detail, septernbre 1994 
Statistique Canada - n° 63-005 au catalogue 
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TABLEAU 1. Ventas au deti1, dësaisannalisêes, s.]on is grois de ca..eroa at is region 
(pCriod.s oourantes) 

Change from 
pr.vaous month Change from previous year 

Variation p. 	r. Variation par rapport . lannés prIced.nto 
au mOis prIcédent 

Y.ar-*o- 
July June S.pketh.r August July Jun. dat. 
1994 1994 1994 1994 1994 1994 1994 

Juillet Juin S.pteuthra Aoük Juillet Juin Cunilatif 

4.5 

4.7 

2.5 

10.6 

7.4 

2.0 

4.5 

1.5 

3.8 

14.2 

0.5 

10.1 

5.1 

5.4 

8.1 

5.7 

6.6 

3.1 

3.0 

2.6 

0.5 

6.8 

6.3 

4.0 

8.6 

7.6 

8.9 

-4. 1 

15.3 

. 

. 

Per cent - pourc.ntaga 

2.0 4.3 5.4 5.6 0.4 -0.2 

8.9 2.3 14.0 17.1 11.3 2.3 

0.1 -0.5 0.3 1.2 2.1 2.1 

0.3 -2.5 0.6 17.3 10.7 10.8 

-1.0 0.2 3.2 7.2 5.0 8.3 

-2.3 4.0 3.5 4.3 1.6 4.9 

0.7 5.1 9.2 8.2 2.9 8.7 

0.2 -0.6 2.3 2.7 2.0 2.8 

3.5 -2.2 3.7 3.8 4.2 0.4 

-9.0 5.1 13.8 8.0 7.6 20.3 

1.4 0.9 2.3 1.4 3.0 1.3 

1.0 2.1 7.4 9.8 9.7 11.4 

-1.5 1.2 2.5 7.0 4.6 6.4 

1.7 0.5 10.1 9.8 8.1 6.1 

-0.3 0.4 5.5 9.8 9.3 10.6 

3.5 0.7 9.8 10.5 10.1 6.4 

-1.6 1.6 6.0 6.3 5.9 8.6 

-1.0 1.5 3.0 1.5 2.4 4.8 

-1.6 -0.3 -0.4 -1.4 -0.5 3.7 

0.3 1.8 -1.8 -0.6 1.0 0.3 

-2.4 2.2 -6.4 -2.1 -0.8 1.7 

-3.0 1.4 4.1 5.5 5.3 9.5 

-2.4 2.1 7.2 6.8 5.4 8.7 

-1.4 4.8 1.2 4.3 3.8 7.7 

1.1 1.3 8.8 7.5 9.6 11.4 

0.2 0.5 5.4 8.1 8.0 8.9 

0.4 0.9 11.9 9.3 9.6 10.4 

-2.6 -1.5 -4.8 -5.4 -8.2 -4.6 

1.6 -0.5 10.0 13.0 16.7 15.0 

Retail Trade, September 1994 
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4,176.3 4,095.0 4,437.6 4,296.3 

330.0 336.8 351.7 306.8 

1,003.5 1,000,7 969.4 1,005.4 

158.1 157.2 134.9 151.6 

141.0 125.0 126.7 159.2 

356.5 321.1 324.9 340.2 

439.1 417.0 345.5 364.6 

760.9 725.5 716.2 712.8 

203.6 211.8 201.3 202.3 

3,985.6 3,895.7 3,949.3 4,873.2 

	

1,261.3 	1,332.8 	1,341.9 	1,266.0 

	

977.1 	19006.9 	1036.7 	1,107.3 

1,709.2 1,754.6 19640.2 1,747.8 

605.4 626.0 598.7 631.5 

456.5 482.1 467.7 478.5 

931.5 942.9 1,024.6 946.0 

17,495.5 	17,431.1 	17,667.4 	18,589.3 

37,008.6 

2,643.6 

8,849.2 

1,228.2 

1,164.5 

2,694.3 

3,025.8 

5,973.0 

1,661.1 

36,017.3 

10,758.4 

8,685.6 

14,272.3 

4,901.5 

3,798.9 

7,518.1 

150,200.4 

289.4 

73.9 

545.5 

407.7 

4,211.7 

6,491.9 

572.4 

520.9 

1,808.4 

2,519.0 

16.3 

36.3 

296.3 

78.8 

546.5 

412.1 

4,257.6 

6,275.5 

574.8 

523.1 

1,880.4 

2,527.5 

18.8 

39.7 

301.0 

82.0 

563.4 

431.6 

4,323.7 

6,384.7 

580.3 

532.2 

1,884.8 

2,522.3 

19.4 

41.9 

302.3 

78.9 

581.6 

449.2 

4,659.1 

6,870.9 

615.2 

550.5 

1,932.2 

2,487.4 

19.3 

42.7 

2,471.1 

633.7 

4,729.6 

3,609.4 

37,165.8 

54,851.2 

5,009.4 

4,494.4 

15,874.1 

20,874.1 

146.7 

340.9 

No 

TABLE 2. Retail Sales, Hot Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

	

S.pte.óer 	August 	July 	June Year-to-date 

	

1994 	1994 	1994 	1994 	1994 

	

S.pteuère 	AoGt 	Juillet 	Juin 	Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Sup.rm.rkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Hom.ns clothing stor.s 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, •ccessoriss and services 

13 General merchandise stores 

14 Other s.mi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu,âia 

28 Yukon 

29 Northwest Territories 
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6.5 3.6 0.1 5.5 

3.1 -0.8 -3.4 3.7 

1.3 0.5 -1.9 2.7 

-2.4 -3.2 -4.5 3.2 

6.2 7.8 1.5 11.0 

8.8 8.2 3.7 11.8 

3.1 4.5 1.5 9.1 

10.1 9.5 7.7 12.3 

7.6 10.2 6.0 10.0 

12.9 12.3 8.3 10.0 

-4.5 -1.2 -10.8 -3.2 

9.6 14.8 13.6 18.4 

Terre-Mauve 18 

1l.-du-Prince-douard 19 

Houvollo-Ecosso 20 

Nouveau-Brunswick 21 

uCbec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

3.4 

2.8 

2.5 

0.3 

7.2 

6.7 

4.3 

9.1 

8.1 

9.4 

-4. 0 

15.5 

Retail Trade, September 1994 
Statistics Canada - Cat. No. 63-005 
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• TABLEAU Z. Ventes au dëta1, non-désaisonnalisées, salon le grvupe de co.•erce at Ia region 
(pCriodes courantas) 

Change from previous year 

Variation per rapport i lanné. précédante 

S.ptether August July June Year-to-date 
1994 1994 1994 1994 1994 

Sept.thrs AoGt Juillet Juin Cusilatif N °  

. 

Per cent - pourcentage 

4.5 4.9 2.2 7.7 

18.9 16.8 13.3 1.3 

1.0 2.7 -0.3 3.1 

3.6 17.1 7.6 11.0 

1.2 9.7 3.0 11.0 

4.4 55 0.8 6.5 

13.2 9.9 2.1 11.3 

3.8 3.9 -1.2 5.7 

5.6 7.4 0.6 0.3 

16.3 12.1 4.6 20.0 

3.4 2.4 2.3 2.3 

8.1 12.7 7.0 11.4 

1.8 8.2 3.4 9.4 

10.9 13,0 6.1 6.5 

618 12.8 7.9 13.0 

15.0 10.2 7.2 10.1 

4.7 

5.2 

2.7 

10.3 

7.3 

2.5 

5.6 

1.9 

3.7 

14.4 

0.7 

10.2 

5.4 

6.0 

8.7 

6.5 

Groupe de coerce - Canada 

Supermarchés d.limentation at ipicariss 	1 

Taus las autres nagasins dalimentation 	2 

Pharmacies at magasins do m.dicam.nts bravetés 3 

Magasins de chaussuras 	 4 

Magasins do vêtemanLs pour honnas 	S 

Magasins de v*ements pour dames 	6 

Autres magasins do vétaments 	7 

lagasins de meublas at dappar.ils managers 	8 

Magasins daccessoires dameublement 	9 

Concessionnaires do véhicules automabilas 	10 
at récréatifs 

Stations-service 	 11 

Magasins de picos at daccessoiros pour 	12 
automobiles at services 

Ilagasins do marchandisas diverses 	13 

Autres magasins de produits sami-durables 	14 

Autras lagasins do produits clurables 	15 

Autras magasins de vento cu detail 	16 

7.6 	8.1 	3.6 	10.4 
	

7.0 Total, enseable des magasins 	17 

Règion5 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Etioates) 

Sales 

Vente s 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

12,708.9 12,634.0 11,665.7 12,336.0 129240.3 

12018.5 870.6 754.6 873.6 876.2 

2073.6 2,990.3 2,885.4 39269.9 2,940.4 

450.2 461.9 316.1 500.6 412.1 

392.7 454.0 317.8 654.1 376.3 

1,002.5 987.9 703.9 1,190.2 968.3 

19201.6 11034.8 789.4 1,398.3 1 2 105.9 

21202.6 2,029.1 19741.3 22521.8 2,156.4 

616.7 574.6 469.8 644.9 590.1 

11,830.6 14097.3 109089.5 9,882.5 109679.4 

3,936.0 3,569.2 3 1 253.2 3,567.0 3,832.3 

3420.7 3,195.6 2,469.2 21990.2 2,766.5 

5004.0 59097.5 4,070.7 6,948.4 4,886.7 

10830.1 1 1813.1 1 1 258.3 2,035.6 1,664.2 

12406.3 19349.1 1,043.5 1,712.9 1 1 288.5 

20899.0 2,610.5 2,008.6 23871.6 2,621.3 

52,594.0 53,769.6 43,836.8 53,397.4 49,405.1 

297.0 274.6 247.9 274.8 272.7 

64.7 65.2 63.9 71.9 61.9 

5.5 5.2 3.8 7.2 5.5 

3.6 4.1 2.4 8.1 3.6 

13.8 12.2 8.2 20.4 13.7 

10.5 9.3 10.6 31.0 18.6 

2.0 20.4 17.2 54.4 24.4 

4.0 3.6 2.6 5.2 3.9 

157.5 192.6 125.2 113.1 149.6 

79.0 70.8 67.5 78.4 89.2 

43.6 47.7 54.3 49.2 39.2 

113.1 103.1 79.6 157.0 105.8 

31.5 29.0 18.1 31.5 28.3 

10.9 10.9 9.1 18.8 11.3 

21.7 19.4 17.3 32.0 22.6 

886.7 	872.8 	711.6 	937.3 	858.8 0 
Commerce de detail, septembre 1994 
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Trade Group 

Ho. 

Canada 

1 Sup.r.rkets and grocery ,tores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 Hom.ne clothing stor.s 

7 Other clothing stores 

8 Hous.hold furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and srvices 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasolin, service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1994 
Statistics Canada - Cat. No. 63-005 



. 

. 

- Change from previous year 

Variation per rapport i l'année précédents 

Quarter 3 Quarter 21 Quarter I Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trimsstre 3 Trimestre 2 Trimestre I Trimestre 4 Trimastre 3 

Per cant - pourcentage 

3.8 5.3 4.9 4.2 5.9 

16.2 -3.0 2.2 5.4 11.3 

1.1 2.9 4.1 7.8 10.8 

9.2 10.3 11.9 8.5 9.2 

4.4 8.2 9.9 6.7 3.8 

3.5 2.0 1,6 1.8 5.5 

8.6 5.1 1.8 6.4 14.7 

2.1 3.4 -0.2 7.6 11.7 

4.5 2.6 4.0 6.1 3.2 

10.8 16.3 16.2 10.8 6.9 

2.7 0.5 -1.2 -0.1 2.2 

9.2 10.5 11.1 6.5 7.3 

4.4 5.3 6.6 -0.7 -2.3 

10.0 4.6 2.7 2.0 1.7 

9.1 7.7 9.5 4.1 5.9 

10.6 4.7 3.2 -1.2 0.9 

6.5 7.5 6.9 4.6 5.3 

8.9 6.0 0.7 1.9 -2.0 

4.4 5.1 3.3 1.5 8.8 

1.5 3.3 11.8 -2.4 7.9 

2.3 12.0 16.3 14.3 12.2 

0.8 -0.6 2.2 11.6 16.6 

-43.5 -46.2 -7.3 3.0 7.3 

2.2 -1.0 3.3 6.6 17.4 

3.1 -2.5 -10.1 -11.6 -3.3 

5.2 12.5 14.6 0.1 4.8 

-11.5 -10.3 -9.8 -7.5 -6.6 

11.1 19.7 18.5 8.3 7.3 

6.9 4.8 4.9 -4.3 -1.6 

11.5 8.3 2.4 -8.7 -7.3 

-3.5 1.7 14.4 -0.8 -0.6 

-3.5 .7 0.5 -3.6 -3.0 

Groupe do coumsrce 

N o  

anada 

SupermarchIs d'alimenta'tion at Ipiceries I 

rous las eutres magasins d'alimentation 2 

Pharmacies it magasins do midicaments brevatIs 3 

l.gasins d. chaussur.s 4 

lagasins do vItements pour houu,.s 5 

gasins de vit.m.nts pour dames 6 

utr.s umgasins de vetem.nts 7 

Magasins de meubles at dappsr.ils managers 8 

Magasins daccessoira 	dauieubl.ment 9 

Concossionnaires de v.hicul.s .utoinobil.s 10 
at récrIatifs 

Stations-service 11 

M.gasins de places at d'acc.ssoir.s pour 12 
automobiles at services 

Magasins do marchandises div.rs.s 13 

Autres m.gasins do produits s.mi-durables 14 

Autras .Rgasins do produits dur.bles 15 

Autres agasins do vents au detail 16 

Total, ensemble des •agasins 17 

Terre -H.uvo 

Suparmarchés dalimontation at epiceries 1 

Tous las .utres mogasins dalimantation 2 

Pharmacies at magasins de módicmaanks br.votis 3 

Magasins do chaussur.s 4 

Magasins do vet.mants pour homa,as 5 

M.gasins do vItaments pour dames 6 

Autres magasins do vitemonts 7 

Magasine do m.ubl.s at dapparoils managers 8 

Ilagasins d'acc.ssoires d'amsubl.mont 9 

Concassionnair.s do véhiculos automobiles 10 
at rcreatifs 

Stat ions-service 11 

Pisgasins de pieces at dacc.ssoir.s pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres megasins do produits s.mi-durablas 14 

Autres magasins do produits durablas 15 

Autros I.gasins do vents au detail 16 

17 3.3 	 3.8 	 3.1 	-0.6 	 0.5 I Total, ensemble des •agasins 

TAmLEAIJ 3. Ventes au detail, r,on-désaisonnaiisées, sslon 1s grose do co..ercm at is region 
(estimations trimestrielles) 

Retail Trade, September 1994 
	

Commerce do detail, septembre 1994 
StatIstics Canada - Cat. No. 63-005 

	
Statistique Canada - n 63-005 au catalogue 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reqin (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 31 	Quarter 2 	Quarter 1 	Quarter 41 	Quarter 3 

	

19941 	1994 	1994 	19931 	1993 
Trimestre 3JTrimestre 2 Trimestre I Trimestre 4lTrim.stre 3 

millions of dollars - millions de dollars 

	

57.1 	50.9 	46.9 	51.5 	57.4 

	

16.3 	16.7 	15.7 	17.8 	16.8 

	

X 	X 	x 	X 	1.3 

	

x 	x 	x 	x 

	

6.8 	3.6 	2.2 	5.2 	5.2 

	

7.3 	6.3 	5.1 	8.1 	6.2 

	

2.4 	2.3 	1.7 	2.4 	2.1 

	

40.6 	53.1 	34.5 	35.9 	41.1 

28.2 22.8 21.7 25.1 31.9 

13.8 14.3 10.2 14.3 14.0 

23.9 21.6 16.4 32.5 22.5 

10.8 9.1 6.2 10.4 12.9 

3.1 2.4 2.0 4.3 3.2 

15.4 11.4 8.9 12.3 14.2 If 
234.7 222.2 176.8 229.3 236.1 

488.6 460.4 410.5 436.4 456.4 

111.3 108.4 112.0 126.9 108.3 

9.4 8.9 6.7 11.2 8.8 

7.2 7.8 5.4 15.2 7.0 

27.4 26.1 19.0 40.3 27.9 

26.8 21.5 17.8 35.4 23.2 

41.9 38.5 36.5 53.0 40.6 

14.4 12.6 8.7 12.8 12.1 

331.1 417.2 312.2 278.1 342.2 

140.0 139.0 139.7 174.0 180.6 

77.9 85.7 57.9 82.6 75.5 

170.8 162.1 126.7 263.6 171.8 

52.6 48.7 37.8 63.9 50.1 

25.8 23.6 18.8 40.5 26.3 

105.8 94.5 73.8 108.0 106.1 

1,655.5 1,675.4 1,395.5 1,759.2 1 0 654.3 

Trade Group 

No 

Prince Edvard Island 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Homens clothing stores 

7 Oth.r clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durabl, goods stores 

IS Other durable goods stor.s 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stor.s 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessorias and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durabla goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1994 
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-3.2 0.8 2.5 4.3 6.8 

X X X X 19.8 

x x x 

29.0 27.4 14.4 15.6 25.3 

18.8 14.6 23.6 22.9 -3.1 

16.1 6.1 28.8 13.7 9.7 

-1.1 12.2 8.3 0.1 -3.1 

-11.5 -6.5 9.3 9.3 17.6 

-1.2 4.6 8.3 3.9 13.3 

6.0 3.9 11.3 3.5 3.6 

-16.3 -3.8 17.0 24.9 33.1 

-4.0 10.9 -1.8 -11.5 5.4 S 87 1.6 -5.5 -11.8 -11.1 

-06 3.5 66 4.9 6.8 

7.1 4.6 1.8 -2.8 3.7 

2.8 0.1 7.0 -0.9 4.5 

6.5 10.6 31.0 18.9 9.4 

3.1 - - 4.3 0.5 2.2 

-1.7 -6.8 -2.5 3.5 9.9 

15.3 8.4 4.4 4.0 7.8 

3.2 2.8 7.1 5.1 -0.8 

19.1 17.8 -4.3 -13.3 -2.4 

-3.2 2.4 24.0 10.5 11.0 

-22.5 -13.3 1.5 10.3 3.0 

3.1 8.5 11.7 27.4 31.6 

-0.6 -1.2 3.6 2.9 9.7 

4.9 1.8 12.4 22.5 14.4 

-1.9 -4.1 -4.5 -9.5 -5.1 

-0,3 0.6 3.8 0.3 2.3 

S - 1.2 7.6 4.1 7.0 

Per cent - pourcantage 

-0.6 	-1.1 	2.0 	7.0 	9.2 

tie -du-Prince Idouard 

Supermarchés dalimentation at Ipic.ries 1 

bus les autres magasins d'.limentation 2 

Pharmacies at umgasins do msdicamn*s brev.+.s 3 

'gasins de chaussuras 4 

g.sins de vêtements pour homams 5 

l'gasins de vitaments pour dames 6 

Lutres .mgasins de vetements 7 

Magasins do m.ublas at d.ppar.ils managers 8 

Magasins d.ccessoiras dameublement 9 

Concassionnair.s de vIhicules automobiles 10 
at récr6.tifs 

Stations-service 11 

Magasins da pièces at d.ccsssoir.s pour 12 
automobiles at services 

Magasins ds m.rch.ndis.s div.rs.s 13 

Au*r.s magasins de produi'ts s.mi-dursblss 14 

Autres magasins de produits durabl.s 15 

Autres meg.sins de vento au ditail 16 

Total, ens..bi. des .agasns 17 

Nouvell.-(cass. 

SupermerchIs dalimantation at ipiceries I 

Tous Its autr.s magasins d'alim.nIation 2 

Pharmacies at uiagasins de midic.m.nts br.v.'t.s 3 

Magasins de chaussures 4 

Magasins da v&taments pour homeas 5 

M.gasins de vitements pour dames 6 

Autras magasins de vlt.ments 7 

Magasins do meublas at dappar.ils managers 8 

Il.g.sins d.ccessoir.s dameublement 9 

Concessionnaires de vIhicules automobiles 10 
at récr6.tafs 

Stat ions-s.rv ice 11 

M.gasins d. pièces at d'.ccessoirss pour 12 
automobiles at services 

Il.gasins ds merchandises diversus 13 

Autres .agasins de produils sami-durablas 14 

Autr.s .mgasins de produits durables 15 

Autres nagasins dc vents cu detail 16 

Total, ans..blo des nagasIns 	17 

TA$LEAU 3. Ventes au dtafl, non-désaiscnnalisêes, se.In le groe de couerca at Ia rêgcn 
(pstiaations triuestriellas) 

S Change from previous year 

Variation par rapport I l'année prócdente 

Quarter 3 Quartar 2 Quarter I Quarter 4 Quarter 3 
1994 1994 	1994 	1993 	1993 

Trim.sr. 3 Trim.str. 2 T 	1 Trim.str. 4 Trim.Lr. 3 

Groups de comamrc. 

Fl .  
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TABLE 3. Retail Sales, Hot Seasonally Adjusted, by Trade Group and by Regn (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter I 	Quarter 4 	Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Trimestr. 3 

millions of dollars - millions de dollars 

	

340.8 	326.3 	321.9 	357.6 	364.8 

	

97.2 	94.2 	88.2 	91.3 	79.2 

	

8.1 	8.1 	5.2 	9.2 	6.9 

	

7.3 	8.4 	5.3 	15.5 	1.7 

	

23.3 	21.8 	15.3 	32.6 	22.9 

	

18.2 	15.2 	13.0 	27.7 	20.6 

	

36.8 	33.8 	30.6 	48.0 	34.2 

	

11.2 	10.1 	7.6 	11.1 	9.9 

	

239.5 	324.9 	240.9 	246.7 	290.3 

	

122.8 	108.9 	95.4 	107.5 	123.4 

	

83.1 	80.4 	56.5 	76.5 	69.8 

136.1 139.8 106.2 196.1 134.1 

33.6 32.9 20.8 40.0 35,4 

21.5 19.5 13.7 27.8 17.1 

63.9 54.5 42.4 66.3 68.9 

1,251.3 1 1 288.9 1 1 069.2 1,363.6 1,295.4 

3,551.1 3,583.5 3,322.2 39466.9 3,397.3 

737.2 767.4 713.4 799.8 747.8 

148.3 155.8 95.2 175.3 139.4 

99.9 118.7 73.8 147.6 92.0 

278.8 280.0 195.4 292.2 255.6 

339.6 317.8 224.6 363.7 318.1 

563.6 526.8 380.6 581.3 571.8 

145.3 144.1 96.6 140.1 140.1 

2,771.7 3,595.3 2,353.2 2,282.3 2,736.3 

815.4 728.6 670.8 720.6 725.6 

740.0 818.9 589.6 776.4 693.3 

11080.0 1,116.0 860.7 1,361.8 995.5 

473.3 465.5 285.5 419.2 405.5 

278.3 275.6 207.7 299.9 245.8 

437.4 461.6 333.8 489.2 402.1 

12,793.0 	13,682.2 	10,690.6 	12,621.6 	12,174.6 0 

Trade Group 

No 

New Irunsviok 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Plomen's clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational v.hjcl. 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Sup.rmerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Hom.ns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

fl-I  
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Ch.nge from previous year 

Variation p.r rapport i l'anná. prócedsn*e 

Quar*.r 3 Quarter 2 Quarter i Quarter 4 Qu.rk.r 3 

	

1994 	1994 	1994 	1993 	1993 
Trim.str. 3 Trimestr. 2 Trimestre 1 Trimetre 4 Trim.stre 3 

Per cent - pourc.ntag. 

	

-6.6 	-5.4 	0.4 	2.5 	6.7 

	

22.7 	19.2 	19.1 	12.0 	16.4 

	

17.0 	24.1 	23.4 	13.9 	13.8 

	

-4.7 	9.5 	-4.2 	11.3 	8.3 

	

1.4 	-3.0 	1.9 	10.4 	13.8 

	

-11.8 	-8.7 	-10.4 	-17.2 	2.1 

	

7.4 	1.7 	-2.6 	-2.2 	-0.3 

	

14.0 	3.6 	4.9 	6.3 	14.2 

	

-17.5 	 -5.0 	 9,3 	 8.2 	 -1.6 

. 

-3.4 0.1 5.4 3.8 

4.5 7.1 6.4 2.9 

-1.4 4.5 6.0 13.3 

6.4 4.0 6.8 7.0 

8.7 4.5 5.0 5.6 

9.1 7.3 13.3 5.8 

6.8 2.8 2.5 -6.5 

-1.4 -2.3 -6.5 4.0 

3,7 -3.7 6.9 6.0 

1.3 13.8 19.2 8.5 

12.4 3.2 2.4 0.4 

6.7 4.4 7.7 5.3 

8.5 10.2 13.1 8.3 

16.7 15.3 2.4 1.5 

1.2 12.2 11.7 9.7 

8.8 8.5 6.8 0.2 

5.1 8.0 8.8 5.1 

4.7 Total, enseable des =gasins 

Qu8bec 
Supermarches dalimantation at Ipiceries I 

bus l.s autres magasins dalimentation 2 

Pharmacies at ui.g.sins do midic.ments brevetes 3 

Pisgasins de chaussures 4 

Plagasins de vCkements pour housies 5 

Pg.sins de vCt.uients pour dames 6 

Autres uag.sins de vitements 7 

I'tsgasins de meubles at dappareils menagers 8 

Plegasins daccessoires damsublement 9 

Concessionnaires de vihicules au*omobil.s 10 
at recriatifs 

Stations-service 11 

Pg.sins da pièces at decc.ssoir.s pour 12 
automobiles at services 

tgasins de m.rchandis.s diverses 13 

Autres magasins de produits semi-durables 14 

Autres .iegasins de produits dur.bl.s 15 

Autres magasins do vents au detail 16 

Total, .nse.ble des a.gasins 	 17 S 

3.3 

15.8 

1.8 

2.3 

7.4 

2.2 

20.2 

2.4 

9.6 

-4. 3 

3.8 

7.5 

10.6 

14.6 

1.8 

6.7 

TA LEAU 3. Vantes au detail, non -dêsaisonnali5Cea, as In le groups de canosros at la region 
(estjaations tri.estriell.s ) 

S 

-0.5 6.9 9.3 15.4 15.1 

19.0 13.3 7.7 -0.6 1.4 

1.5 8.9 13.1 -0.3 0.9 

-5.1 -4.4 -6.5 -8.6 -6.0 

26.1 14.6 5.0 -3.7 -7.7 

-7.2 -12.0 -6.8 6.1 14.2 

Groups de cousierce 

Nouveau -Irunawiok 

Sup.rsarchIs dalimentation at ópiceries I 

Tous iss autres .iegasins d'ali.entation 2 

Pharm.ci.s at megasins de m.dicaments br.vetis 3 

t'gasins de ch.ussur.s 4 

legasins do vetementa pour housies 5 

Pg.sins de vit.ments pour dames 6 

Autras magasins de vôt.msnts 7 

g.sins do meubles at d'epp.reils mónag.rs 8 

Pisgasins d'accessoir.s dameublement 9 

Concessionnairas de váhicul.s automobiles 10 
at recria+ifs 

Stations-service 11 

isgasins do pièces at d'acc.ssoir.s pour 12 
automobiles at services 

M.gasins do merchandises div.rs.s 13 

Autres mag.eins de produits s.mi-durables 14 

Autr.s magesine do produits durablse 15 

Autres uieg.sins da vents au detail 16 

Retati Trade, September 1994 
	

Commerce de detail, septembre 1994 
Statistics Canada - Cat. No. 63-005 	 - 

	
Statistique Canada - n' 63-005 au catalogue 



TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

3,944.3 	4,012.7 	3,665.3 	3,865.9 	39860.6 

19136.0 1 9 128.3 12085.5 1 1 220.5 1,123.3 

163.6 176.8 123.3 188.3 152.4 

155.7 188.5 132.8 276.9 155.1 

572.9 379.9 258.6 466.1 362.6 

443.1 368.8 273.8 515.7 398.0 

817.6 135.0 666.0 972.5 806.5 

247.5 224.2 185.7 244.5 217.0 

4,535.8 5,415.6 31958.5 4,024.4 49029.3 

1,392.9 1,331.6 1,243.3 1,312.9 1,393.7 

1,161.6 1,227.9 982.1 1,139.6 1,036.4 

1,843.1 1 2 825.1 13452.7 2,596.3 1,791.6 

647.5 650.7 470.8 814.9 591.9 

549.6 

1,303.2 

528.1 

1,135.4 

397.8 

876.6 

682.7 

1,251.0 

503.6 

1,170.2 

19 1 152.1 19,649.5 16,049.6 19,892.6 17,922.7 

478.5 474.5 455.1 477.6 478.5 

63.3 64.8 61.6 71.3 64.9 

10.0 10.7 8.3 12.4 9.9 

11.6 13.6 9.7 21.6 11.9 

29.7 31.9 23.3 41.2 32.6 

37.3 33.5 26.9 48.8 34.1 

58.7 55.8 50.6 77.4 62.2 

13.2 13.4 9.6 14.7 12,9 

345.1 407.1 312.9 321.4 331.2 

169.6 147.0 136.1 147.5 149.5 

86.4 95.6 73.8 95.1 90.3 

225.3 226.1 187.9 302.3 215.9 

44.9 50.6 37.1 58.8 46.3 

50.2 46.5 33.9 563 44.6 

79.0 74.5 62.8 88.9 70.9 

1,727.5 1,769.8 1 1512.2 1 1861.5 1,676.9 

Commerce de detail, septembre 1994 
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Trade Group 

No 

Ontario 

I Supermarkets and grocery stores 

2 All other food stores 

S Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

B Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 G.soline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1994 
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TABLEAU 3. Ventes au detail, non-dCsaisonnaliCes, sLon is groups de ca..erce at la region 
(estlatløns trionstriel]es) 

0 Change from previous year 

Variation par rapport i 1snnee prec.d.nt. 

	

Quarter 3Quarter 2 Quarter 1 	Quarter 4 Quarter 3 
19% 	 1994 	 1994 	 1993 	 1993 

Trim.s*r. 3 Triinss*re 2 Trimestre I Trims.tr. 4 Trimestre 3 

Per cent - pourcanIae 

Groups de comerc. 

N o 

5.1 

8.4 

16.1 

0.9 

2.2 

29,5 

2.9 

-3.5 

7.2 

-0.6 

6.8 

-2.8 

-5.6 

2.6 

-2.8 

3.7 

2.2 3.5 2.7 2.4 

1.1 -0.6 -1.0 3.8 

7.4 14.2 15.1 10.5 

0.4 8.4 12.3 4.8 

2.8 3.3 -2.5 -2.8 

11.3 8.7 3.2 14.7 

1.4 1.9 -4.8 5.3 

14.0 17.4 4.9 1.9 

12.6 17.2 18.2 14.6 

-0.1 -0.1 -2.7 -5.8 

12.1 14.1 13.8 7.0 

2.9 4.1 4.1 -1.1 

9.4 5.1 1.2 -0.4 

. 9.1 3.5 4.3 -1.6 

114 2.6 2.4 -4.7 

6.9 7.3 5.9 3.5 

- - -0.4 5.1 4.7 

-2.5 -2.6 -2.9 -7.5 

0.7 5.4 8.5 1.7 

-2.9 1.3 4.8 5.6 

-8.8 -4.2 -2.8 3.6 

9.3 2.8 -3.0 5.5 

-5.6 6.9 3.6 13.5 

2.4 21.2 17.2 32.4 

4.2 13.7 6.9 5.6 

13.4 4.1 1.1 -5.1 

-4.4 3.7 9.4 6.8 

4.4 4.8 8.5 1.2 

-2.9 -9.4 8.9 -1.0 

12.7 1.9 1.6 1.4 

. 11.5 5.9 7.7 3.9 

3.0 4.4 5.5 3.6 

i3ntario 

Superuorchis d'aliment.tion at ipicerie. I 

bus us autres m.gssins d'.lim.nt.tion 2 

Pharvacies at magasins de médicamens brevetIs 3 

Magasins da chaussures 4 

M.gasins de vatements pour ho.s S 

Ilagasins de vatements pour dams 6 

Autres megasins de vetaments 7 

Magasins da meubles at dapparsils ménagers 8 

Magasins d'accessoir.s daonublemsnL 9 

Concessionnaires de véhicu].. automobiles 10 
at récrIctaft 

Stations-s.rvice 11 

Ilagasins da pieces at d.cc.ssoires pour 12 
automobiles at service. 

Magasins da marchandis.s divers.. 13 

Autres magasins de produits s.mi-durabl.s 14 

Aufres magasins de produits durable. 15 

Autres magasins de vents au detail 16 

Total, ensmabla des •.gasins 17 

Man 1toa 

Suparmarchés d'alim.ntation at Ipiceries 1 

Tout 1.s autr.s u.gasins dalim.ntation 2 

Pharmac lea at magasins do mIdicaments br.v.t.. 3 

Pgasins de chaussur.s 4 

M.gasins de vitemants pour housi.. 5 

V'ga.ins do vCtements pour dames 6 

Autres magasins d. vet.m.nts 7 

Plagasins de u,aublas at d'appar.ils managers 8 

Magasins daccassoires dameublement 9 

Concassionnairss do vihicules sutomobil.. 10 
at r.crCat ifs 

Stat ions-s.rvic. 11 

Magesins de pièces at daccassoir.. pour 12 
automobiles at services 

Magasins de merchandises divers.es 13 

Autres magasins da produits ssmi-dur.blas 14 

Autres magasins do produits durable. 15 

Autres magasins de vante au detail 16 

Total, enseeble des •agaslns 	17 

9.4 

-2.3 

3.9 

8.9 

4.9 

6.5 

16.0 

11.6 

1.2 

-5.4 

10.8 

4.0 

2.5 

3.2 

7.1 

5.0 
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TABLE 3. Retail Sales, It Seasonally Adjusted, by Trade aroup and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 

	

1994 	1994 	1994 	1993 	1993 
Trimestre 3 Trimestre 2 Trim.stre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

371.6 	369.0 	333.2 	368.6 	371.4 

	

105.5 	108.5 	98.7 	103.6 	89.6 

	

9.5 	9.9 	6.8 	9.5 	8.3 

	

10.0 	12.3 	8.7 	18.9 	8.6 

	

23.3 	24.0 	17.7 	29.3 	23.0 

	

28.5 	24.3 	20.8 	37.2 	27.6 

	

48.5 	44.6 	40.9 	55.1 	39.1 

	

16.1 	15.3 	13.2 	16.8 	15.6 

	

324.9 	359.5 	286.5 	305.1 	292.4 

145.4 129.2 113.6 124.0 133.7 

127.8 131.1 87.0 93.2 943 

196.8 199.2 160.3 245.0 175.4 

43.7 50.1 35.9 62.8 46,6 

38.5 41.3 29.5 56.8 41.7 

75.3 73.8 53.6 83.6 66.2 

19576.2 11602.8 1 0 315.4 11618.0 1 1 445.0 

1,369.5 1,347.7 1,282.2 1,357.6 1 1 315.0 

262.8 268.0 278.7 330.8 280.5 

38.8 33.1 24.0 33.2 31.1 

40.3 44.6 35.7 74.3 44.1 

96.8 89.6 69.6 116.0 107.6 

128.5 109.5 88.7 154.7 120.3 

259.3 252.3 228.3 321.3 267.1 

61.9 57.8 53.9 68.5 60.5 

1,219.1 1,506.2 1052.0 1001.4 1,000.1 

462.8 389.0 333.7 382.3 429.5 

368.0 381.9 290.0 332.8 318.6 

525.4 823.3 433.0 738.3 528.5 

189.3 184.2 139.9 229.7 188.0 

173.0 149.8 113.3 196.4 158.7 

340.6 275.2 197.3 288.1 270.9 

5,573.7 5,6B.0 4,652.4 5,672.6 5,164.9 

Trade Group 

No 

Saskatchewan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Womens clothing stores 

7 Oth.r clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle end recr.aIion.1 vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1994 
Statistics Canada - Cat. No. 63-005 
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Groups d. couonrca 

N' 

askatcheafl 

;uperarchás dalimantation at spicariss 1 

ous las autr.s magasins dalim.ntation 2 

Phar,.ciss at uagasins de msdicamsnts brev.tis 3 

Igasins cie chaussuras 4 

Ig.sins de v.t.man*t pour hos 5 

Ig.sins da vitements pour dames 6 

,Iutr.s m.gasins cia vetements 7 

lisgasins de msublas at dsppar.ils ménagars 8 

liagosins dscc.ssoir.s dameubls.,.nt 9 

:oncsssionnairas de váhicul.s automobiles 10 
at recréatifs 

St.t ions-s.rv ice 11 

1.gssins da pièces at daccassoires pour 12 
automobiles at services 

M.g.sins de m.rchandisss div.rses 13 

Autrss magasins cia produits s.mi-durabl.s 14 

Autres magasins da produits durubiss 15 

Autr.s megasins da vents au dutsil 16 

Total, enseuble des uagaslns 17 

Alberta 

Sup.rmsrchés dalimantation at ápicerias I 

Tous las .utr.s m.gasins dalim.ntation 2 

Pb.ricies at magasins ds médicamsn*s brsvatós 3 

Ilagasins da chaussures 4 

Pgasins de vitamants pour homass 5 

Pgasins de vitaments pour dames 6 

Autres magasins da vêt.man+s 7 

gasins da meubles at dapparsils managers 8 

Pgasins daccessoirss dam.ublsment 9 

Concessionnairas da véhiculas automobiles 10 
at racreat ifs 

Stations-service II 

lgasins cio pièces at daccsssoirss pour 12 
automobiles at services 

Pi.gasins cia merchandises div.rs.s 13 

Au*r.s Pugasins do procluifa semi-durablas 14 

Autras magasins de produits durablas 15 

Autrus megasins de vents su dItail 16 

Change from previous year 

Variction par rapport i l'annIa prâcid.nts 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1994 1994 1994 1993 1993 

Trim..+r. 3 Trim.str. 2 Trim.s+r. I Trimsstr. 4 Trimsstre I 

Per c.n* - pourcuntag. 

- - 3.9 1,1 5.7 9.7 

17.7 21.2 10.1 13.2 15.5 

13.9 15.2 5.0 3.4 7.5 

16.9 31.1 15.8 0.6 3.3 

1.3 -12.9 -21.4 -11.9 -15.0 

3.1 -8.8 -13.0 0.4 1.4 

24.0 28.4 14.8 19.4 7.5 

3.4 1.6 5.9 -3.7 -3.6 

11.1 12.1 14.9 24.9 15.3 

8.7 7.4 5.5 6.5 7.3 

35.3 34.9 23.4 4.7 10.7 

12.2 14.9 10.6 2.7 2.5 

-6.3 -2.5 -6.7 -2.0 4.0 

-7.9 5.0 -2.7 6.0 15.0 

13.8 14.6 6.5 15.4 

9.1 	10.8 	6.9 	 8.7 	 5.9 

S 

4.1 	5.9 	8.8 	13.6 	11.8 

-6.3 0.3 6.0 8.0 4.8 

24.6 14.5 10.2 6.3 3.1 

-8.5 -0.8 5.8 14.6 13.2 

-10.0 -11.3 -5.6 4.6 14.2 

6.8 6.7 0.3 24.7 23.2 

-2.9 -0.5 8.1 21.0 22.3 

2.5 1.1 14.1 13.0 11.3 

21.9 30.1 19.2 14.7 5.8 

7.8 2.4 -1.1 8.5 10.3 

15.5 20.2 16.0 8.0 5.7 

-0.6 -3.1 -1.9 -17.7 -21.9 

0.7 -13.7 -4.1 -3.3 -3.4 

9.0 -0.3 - - -1.5 4.0 

25.7 6.6 -3.9 -3.7 -2.2 

TABLEAU 3. Ventes au detail, non-desaisonnaliSCe$, se]on Ia qroe de oeroe at Ia region 
(astiaat:ions tri..strielles) 

7.9 	 8.9 	 7.5 	 5.6 	 4.2 Total, enseuble des .agasns 	 17 

Retail Trade, September 1994 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Etioates) 

Sales 

Vent.s 

Quarter 31 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
19941 1994 1994 1993 1993 

Trimestre 3lTrimestre  2 Trimestre I Trimustre 4 Trimestre 3 

millions of dollars - millions de dollars 

1,765.2 1 1 689.8 1,542.7 1,637.1 1,623.5 

372.2 362.0 361.5 428.7 361.2 

55.5 51.8 41.9 52.2 48.1 

54.7 54.4 42.9 76.8 45.0 

132.2 118.3 93.8 146.4 117.8 

158.9 128.4 109.0 175.6 137.2 

340.5 312.3 282.4 366.7 300.5 

99.3 90.1 89.0 127.3 114.8 

1,847.1 19805.3 1 1 398.1 19258.1 1,448.8 

565.7 490.1 421.2 485.2 562.3 

313.0 307.1 283.4 325.9 329.7 

740.2 728.9 603.9 1,001.6 700.1 

296.0 286.5 202.2 298.3 252.8 

250.8 247.2 215.1 324.5 231.7 

445.9 401.0 334.5 441.0 418.6 

7,568.8 7,185.7 6,119.5 7,266.0 6,810.2 

45.3 44.3 37.9 42.1 42.7 

x x x x 0.5 

x x x X 0.7 

0.8 0.9 0.6 1.2 1.1 

3.4 3.3 3.0 4.2 3.7 

1.3 1.3 1.1 1.5 1.4 

18.2 20.6 15.6 16.0 18.0 

49.3 52.2 43.4 54.0 45.5 

6.9 5.8 4.1 6.2 6.4 

4.6 4.4 2.8 4.7 4.5 

10.7 9.2 7.6 11.2 10.7 

174.4 	172.1 	141.0 	168.7 	164.3 1* 
Commerce de detail, septembre 1994 
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Trade Group 

No 

Iritieh Colibia 

I Supermarkets and grocery stor.s 

2 All other food stores 

3 Drugs and p.t.nt medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
d.al.rs 

11 Gasoline s.rvice st.tions 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods efores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stor.s 

2 All other food stores 

3 Drugs and patent medicine stor.s 

4 Sho. stores 

S Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1994 
Statistics Canada - Cat. No. 63-005 



TAILEAU 3 • Ventes au detail, non-dCsai3onnalisCes, salon le grvse di cOmmerce at la region 
(estimations tri.estriell.es ) 

r 
Changs from pr•viOUs year 

Variation par rapport i lann.. prócád.nt. 

Quarter 3 Quarter 2 Qu.rt.r 1 Quart.r 4 Quart.r 3 
1994 	 1994 	 1994 	 1993 	 1993 

Trim..tr. 3 Trimestre 2 IT
rimastra I Triin.s*r. 4 Trim.str. 3 

Groups di comearce 

N' 

Per cent - pourcentaga 
tolmabie-Iritannique 

8.7 10.0 7.3 6,6 8.9 t;up.rmarch.s dalimentation at Ipic.ri.s I 

'ous las autres magasins d.limentation 2 

3.0 5.9 11.3 15.4 16.6 I'harmacias at magasins de módic.man+s brevet.. 3 

15.3 15.1 13.9 9.5 18.1 Igasins di chaussures 4 

21.6 24.3 17.9 10.2 6.7 Igasins da vet.ments pour homas 5 

12.2 6.8 4.7 7.4 6.7 li.gasins di vtarn.n+s pour dames 6 

15.8 11.6 4.6 7.0 11.1 kutr.s magasins da vétaments 7 

13.3 19.2 11.4 7.7 16.6 ftgazina de meubles it d.pp.ruils ménagars 8 

-13.5 -16.8 -5.9 13.3 15.1 Pi.gasins d'accassoiras dameublement 9 

27.5 18.8 7.0 1.6 3.1 Concassionnairas di vihicules automobiles 10 
at rIcrIatifs 

0.6 -1.0 -7.0 4.4 12.7 Stations-service 11 

-5.0 -2.5 2.4 3.6 13.2 Pgasins di piic.s at dacc.uoiras pour 12 
automobiles at srvices 

5.8 8,4 2.0 -2.2 Pgasins di merchandises div.rs.s 13 

17.1 7.8 12.2 15.2 9.8 Autres magasins de produits s.mi-dur.bl.s 14 

8.2 21.7 32.0 21.5 8.4 Au+r.s meg.sins di produils durablas 15 S 6.5 8.3 6.6 4.9 10.1 Autres magasins di vent. .0 dát.il 16 

11.1 9.9 6.8 6.3 7.9 Total, ensemble des •agasins 17 

Yukon at Territoires du Nord-Ouest 

6.2 10.1 11.1 12.7 5.9 SupermerchIs dalimentation at ápicarias I 

Tous us autres megasins d'aliu,entation 2 

Pharmacies at ui.gasins di medicamenis bravetás 3 

X X X K -21.2 tI.gasins di chaussurss 4 

X K K X -8.6 Pgasins do vetaments pour hosmes S 

-26.0 -8.5 -24.8 5.7 7.7 Pga.ins do vtem.n1s pour dana. 6 

Autres uagasins di vet.m.nts 7 

-9.0 5.0 22.2 28.9 29.6 Pg.sins di meubl.s it dapparails ménagers 8 

-2.8 -12.5 -11.2 21.8 16.1 Pg.sins daccassoires dameub]..m.nt 9 

0.8 14.0 13.8 2.7 -2.5 Concessionnairas di véhicules automobiles 10 
it récreaiifs 

Stations-service ii 

Magasins de piôc.s at dacc.ssoir.s pour 12 
automobiles at services 

8.5 12.0 18.9 7.5 1.3 Magasins di merchandises div.r..s 13 

8.4 8.1 14.3 4.6 2.1 Autres nagasins di produits semi-durable. 14 

2.4 -0.6 -1.0 4.8 -5.2 Autres nagasins de produile durable. 15 

-11.1 1.4 11.2 10.9 Autris megasins di vents au detail 16 

S - 	

- 

6.2 8.8 12.4 8.2 3.1 Total, ensemble des •agasins 17 

Retail Trade, September 1994 	 Commerce de detail, septen,bre 1994 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiaates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	I Quarter 4 	Quarter 3 

	

1994 	1994 	19941 	1993 	1993 
Trjmestre 3 Trimestra 2 Trimestre IlTrimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

14.6 	14.6 	12.2 	13.8 	16.0 

	

X 	- X 	x 	 X 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

K 	K 	K 	 K 	 K 

	

K 	 X 	 K 	K 	K 

	

1.0 	0.7 	0.7 	1.5 	1.2 

	

K 	K 	K 	X 	K 

	

6.4 	8.7 	5.3 	6.9 	6.5 

K X K X K 

3.5 2.5 1.4 2.4 3.4 

K K X K X 

54.5 52.5 39.7 51.8 57.9 

30.7 29.7 25.6 28.4 26.7 

K K X K X 

K K X K K 

K K K x K 

K X X K K 

K K K X K 

2.4 2.6 2.3 2.7 2.6 

K K K K K 

11.8 11.9 10.3 9.1 11.5 

4.8 4.3 4.3 3.0 2.6 

K K K K x 
3.4 3.3 2.7 3.8 3.0 

2.5 2.5 1.8 2.8 2.3 

119.: 119.: 	1 01.: iii.: 106.4 

Trade Group 

Ho. 

Yukon 

1 Sup.ruiarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 M.ns clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Hous.hold furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and r.cr.ational vehicle 
dealers 

11 Gasoline srvice stations 

12 Automotive parts, accessories and servic.s 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northuest Territories 

1 Sup.rmerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Hous.hold furnishings stores 

10 Motor vehicle and recreational vehicle 
d.alers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, September 1994 	 Commerce de detail, septembre 1994 
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Change from previous year 

Varia+ion pur rapport a lannie prácédente 

Quart.r 3 Quarter 2 Quart.r 1 	Quarter 4 Quartur 3 
1994 1994 1994 	1993 1993 

Trimstrs 3 Trim.s*r. 2 Trimss*r. 1 Trimestr. 4 Trimestre 3 

Per c.nt - pourc.ntags 

-8.6 -5.1 -6.6 	1.1 4.8 

x x x 	 x x 
x x x 	 x x 

x x x 	x x 
x x x 	x x 

x x 	x x 

-17.5 -27,0 28.3 	61.3 523 

X X x 	x X 

-2.1 7.5 -7.2 	4.4 1.5 

x x x 	x x 
2.3 11.1 11.7 	 4.6 6.8 

S X.  X.  X.  

Groups d. coe.,srce 

N' 

Yukon 

uperasrchés dalimentation at ópicsri.s 1 

rous lea autr.s .gasins dalim.ntation 2 

'barnacles at magasins de medicaments breustea 3 

lugasins d. chaussur.s 4 

gasins de v6+emenks pour houums 5 

Magasins de viteuRns pour dames 6 

Aufr.s magasins de vIteuints i 

Magasins da meublas at dapparsils mInagers 8 

M.gasins daccessoires d'amoublement 9 

Concessionnairas do vóhicules au+omobil.s 10 
at recreatifi 

Stations-survic. 11 

Pgasins de pic.s at daccesaoir.s pour 12 
sutou,obilsa at s.rvic.s 

Ilagasins da marchandisus div.rs.s 13 

Autr.s magasins do produits sami-durablss 14 

Autres nagasins do produits dursbl.s 15 

Autr.s nagasin. 10 v.nts su detail 16 

-5.8 -3.0 -2.7 

15.0 19.6 22.1 

x x x 
x x x 
x x x 
x x x 
x x x 

-5.1 20.0 20.5 

x x x 
2.3 19.3 28.7 

89.1 54.7 56.5 

x x x 
15.5 6.0 15.7 

10.8 1.3 8.4 

x  x x 

12.7 15. 0 19. 7 

1.81 Total, enseable des .agasins 	 17 

T.rritoires du Hord-Ouast 

6.5 Sup.rmarchIs dslimsnta*ion at Ipic.riss 	I 

Tous lea au*rss msgasins d.liunnta+ion 	2 

'C Pharmacies at ..g.sina de médic.msnta br.v.tCa 	3 

X Pisgasins de chaussur.a 	 4 

'C Pg.sins do v.tsmsn+.a pour houmas 	 S 

'C Plagasins de vit.ments pour d.mas 	 6 

'C Autres msgasins de vCt.msnts 	 7 

21.3 Magazine do maublas at d'sppsruils managers 	8 

X Pgasins daccessoir.s danaubl.msnt 	 9 

-4.6 Conceaajonnajrsa do vChiculsa automobiles 	10 
at rCcreati+s 

-10.5 Stations-sorvice 	 11 

Magusins do pisces at d.cc.asoir.s pour 	12 
•uto,nobil.s at servic.. 

)4 Piagasins de narchandisus div.rsus 	 13 

-2.5 Autres magasins de produits ssmi-durabl.s 	14 

10.1 Autres magasins de produits dur.bl.s 	 15 

) Autres magasins de vent. Cu detail 	 16 

3.111 Total, ensemble des sagasins 	 17 

1.2 

19.3 

x 
x 
x 
'C 

x 

15.8 

'C 

1.4 

23.6 

'C 

4.7 

19.0 

'C 

11.7 

TABLEAU 3. Ventrs au detail, non-dCsaisonnalisCe, salon Ia groIe do oaaerca at la rdqin 
(estjoatjcns trionstrielles) 
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No 

TABLE 4. Retail Trade Sple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de réponse 

	

Sept..ther 	August 	Julyl 	June 

	

1994 	 1994 	 19941 	 1994 

	

Sept.uthre 	AOGk 	Juilletj 	Juin 

Per cent - pourcentage 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans  clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nov. Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatch.wan 

26 Alberta 

27 British Colueia 

28 Yukon 

29 Northwest Territories 

94.9 95.7 95.8 96.3 

90.6 90.4 92.8 90.3 

92.7 90.4 94.9 93.8 

97.6 97.6 97.2 97.3 

94.6 95,8 94.0 95.6 

92.9 96.3 96.2 95.6 

95.9 95.9 92.2 95.6 

95.2 94.9 95.7 94.5 

93.1 92.3 92.3 94.2 

96.6 98.1 97.7 97.2 

90.2 94.5 94.7 94.7 

92.6 93.9 92.9 94.0 

99.0 98.9 98.9 99.2 

94.2 94.0 96.8 94.5 

94.1 94.2 94.5 94.4 

96.8 97.1 98.0 96.0 

95.1 95.9 96.2 96.1 

95.4 97.3 96.9 96.0 

95.4 95.4 95.3 96.2 

96.8 97.3 97.3 96.8 

95.1 96.7 96.5 95.7 

94.9 95.7 96.7 96.6 

93.9 94.4 94.8 95.1 

95.4 96.3 96.6 96.2 

96.5 97.5 95.4 96.5 

94.6 96.6 96.5 96.2 

98.2 98.3 98.3 98.0 

90.3 90.9 92.4 92.5 

88.3 92.1 92.2 90.1 

Retad Trade, September 1994 	 Commerce de detai, septembre 1994 
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H . 

Groups de caerce - Canada 

Suparcorches dalimsnt.tion at •pic.ries I 

bus lea autres mgusins d.limsntation 2 

Pharmacies at magasjna do m.dicam.nta brays tia 3 

Ilagasins de ch.ussur.s 4 

Hagasins de vek.msn*s pour ho.cos 5 

Hagasins do vatem.nts pour dames 6 

Autr.s magasins ds vjt.ments 7 

Hag.sins cia meubiss at dappareils managers 8 

Plagasins daccessoires damsublement 9 

Concassionnair.s do vihiculss automobiles 10 
at r.crBa+sfs 

Stations-service 11 

Hagasins de pieces at dacceasoires pour 12 
automobil.s at services 

Magasina cio merchandises divers.s 13 

Autres megasins do produits semi-durebles 14 

Autres magasins ds produits durables 15 

Autres wmgasins de vents •u detail 16 

Total, ensemble des .agasins 	17 

Rég Ions 

T.rr.-Nsuv. 	 18 

Il.-du-Princ.-douard 
	

19 

Nouvalle-Ecoss. 	 20 

Nouveau-Brunswick 
	

21 

Québec 
	

22 

Ontario 
	

23 

I'mnitoba 
	

24 

Saskatchewan 
	

25 

Alberta 
	

26 

Colouth i.-Bri*anniqu. 
	

27 

Yukon 	 28 

T.rritoires du P4ord-Ousst 
	

29 

0 TALEAIJ 4. Co..arce de detail, fraction de répons. dot I échantilion at coefficient de variation (pCriodes courantes) 

Coeffici.n* of variation 

Couffici.nk de variation 

S.ptsbsr AuguLt 	.iuiy l June 
1994 1994 	 19941 1994 

Sspt.uthr. AoGt 	Juill.tJ Juin 

Par cent - pourc.ntage 

2.4 2.4 	2.4 2.4 

5.9 6.6 	7.2 7.1 

2.2 2.7 	2.6 2.5 

4.1 4.8 	4.3 4.4 

4.2 5.0 	6.1 5.5 

4.0 3.2 	3.4 3.8 

6.3 7.8 	8.5 5.3 

4.6 4.5 	5.2 5.2 

5.2 4.8 	4.7 4.5 

5.0 5.3 	5.0 5.5 

4.4 4.5 	4.7 4.7 

3.0 3.1 	2.9 2.7 

0.6 0,7 	0.7 S 	4.0 4.1 	3.8 4. 

4.5 4.2 	4.2 4.• 

2.9 2.1 	1.9 

1.4 1.4 	1.4 1.' 

2.8 2.6 	3.0 2. 1 1 

2.2 1.9 	2.0 I.' 

3.5 3.5 	4.0 4.1 

2.4 2.9 	2.8 2.6 

2.5 3.0 	2.8 2.9 

3.2 3.0 	2.8 3.5 

2.9 3.4 	2.2 

2.4 2.4 	2.4 2.4 

2.3 4.7 	5.8 

2.1 2.4 	2.1 1. 

1.1 1.2 	1.3 1.) 

1.5 1.3 	1.5 1.6 

S 
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TASLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estimates) 

Sspt.ser Augu.tI July l June hay April llarch 
1994 19941 19941 1994 1994 1994 1994 

No. Septeuthre AoütI Juilleti Juin Mai Avril liars 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 49083.4 49174,1 4,171.5 41156.4 4,164.5 4,118.1 4,136.4 

2 All other food stores 324.0 332.7 316.4 290.7 284.1 273.6 292.4 

3 Drugs and patent medicine stores 1,014.6 1,013.2 1,010.3 1008.8 13013.5 13012.9 1,021.6 

4 Shoe stor.s 139.1 160.7 148.0 147.5 151.2 143.5 145.1 

5 Plans clothing stores 150.1 154.6 153.0 154.5 154.2 156.2 156.2 

6 Homens clothing stores 327.8 335.5 330.3 338.1 325.1 319.0 326.2 

7 Other clothing stores 393.5 396.2 385.2 382.5 364.1 362.5 359.7 

8 Household furnitur, and 717.4 720.5 718.0 716.7 720.6 706.7 701.5 
appliance stores 

9 Household furnishings stores 194.9 196.0 195.0 188.4 192.6 192.6 195.2 

10 Motor vehicle and recreational 4,001.5 3,769.3 3,727.1 4,093.5 3,893.5 3,828.8 4,020.5 
vehicle dealers 

II Gasoline service stations 1,226.5 1,219.5 1,219.8 1,202.9 1092.2 1076.1 1084.2 

12 Automotive parts 	accessories 988.1 997.1 998.8 989.4 969.4 994.6 989.6 
and service 

13 General merchandise stores 1,750.9 1,823.3 1,779.0 1,806.7 19785.9 1,775.7 1,840.7 

14 Other semi-durable goods stores 606.3 609,2 598.1 588.1 585.0 580.0 558.2 

15 Other durable goods stor.s 456.6 478.3 475.1 476.4 474.3 465.1 485.9 

16 Other retail stores 909.0 917.0 912.2 881.1 874.7 851.1 854.7 

17 Total, all stores 17,283.4 17,297.1 17,137.9 17,421.7 171.144.8 14,954,5 17,265.0 

Regions 

18 N.wfoundland 286.4 284.9 286.5 289.4 285.1 282.4 287.4 

19 Prince Edward Island 71.4 70.7 70.8 72.0 72.2 71.8 73.6 

20 Nova Scotia 536.5 534.9 541.9 540.3 530.9 543.1 566.1 

21 New Brunswick 395.9 408.7 412.0 422.1 413.2 407.9 417.0 

22 Quebec 4,153.4 49212.6 4,155.2 4,283.9 4,223.8 4,089.0 4,200.4 

23 Ontario 6,405.5 6,359,5 6,257.1 6,412.3 69281.9 6,266.9 61399.4 

24 Manitoba 568.9 580.7 573.3 581.2 554.8 576.4 587.0 

25 Saskatchewan 527.1 520.3 524.9 519.1 512.6 523.2 506.2 

26 Alberta 1,786.5 1,842.7 1,838.2 1,834.4 1,824.5 1,823.4 1,851.7 

27 British Coluuie 2,497.1 2,427.0 2,422.7 29411.9 27390.3 22317.2 23323.6 

28 Yukon 16.1 16.1 16.0 16.5 16.7 16.4 16.7 

29 Northwest Territories 38.8 39.1 39.2 38.5 38.7 38.8 38.9 
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. TA3LEMJ S. Vantes au detail, désaisonnalisCes, selan 1s groups de oommisros at l.a region 
(estisations kistoriques) 

February January 0.c..ther Novsiâsr Octobar S.pteuósr 
19941 	1994 	1993 	1993 	1993 	1993 

• 	 Fóvri.rI Janvior Décu.thr. Nov.thro Octobra Sapt..thr. 

millions of dollars - millions do dollars 

4006.6 4089.3 4,061.3 4,046.2 4,002.0 47004.9 

280.6 280.1 274.0 281.9 276.7 284.3 

19005.5 19014.2 994.4 1,001.6 1,000.6 1,011.7 

146.8 144.1 134.9 141.0 138.8 138.3 

152.2 153.9 148.8 150.4 150.8 145.5 

320.6 305.8 320.9 314.7 315.2 316.7 

350.2 349.7 351.8 354.2 359.2 360.5 

686.9 681.3 706.6 703.7 703.4 701.1 

193.9 191.9 193.0 189.7 187.2 187.9 

3,838.4 3 7 705.7 3,702.1 3,609.2 3,531.9 3,515.6 

1,171.8 1,172.7 12151.2 19189.9 19184.9 1,199.2 

974.9 1,009.0 933.8 921.0 920.1 920.3 

1,807.8 1,738.5 1,734.3 1,723.4 19712.3 1,709.0 

560.3 563.4 564.3 559.6 554.6 550.6 . 

458.7 452.1 438.9 434.6 430.2 432.7 

853.1 847.9 823.8 818.1 817.3 827.9 

16,908.1 18,699.6 16,533.9 16,439.1 16,285.2 16,306. 

Groups da aina 	- Canada 

Supermsrchós dalim.nt.tion at Ipiceriss 	 I 

Tous las autres magasins dalimentation 	2 

Pbarmeciss at magasins do midicaments bravetés 3 

Isgasins do chaussuras 	 4 

Pgas ins do vétomants pour homass 	 S 

Pgasins do vst.ments pour dames 	 6 

Autras megasins do vet.msnts 	 7 

Magasins do meubles at d'.pp.r.ils managers 	8 

M.gasins d'acc.ssoir.s d'am.ubl.m.nt 

Concessionnaires do véhicules •utomobil.s 
at récreatifa 

Stations-service 

liagasins do places at daccessoir.s pour 
automobiles at urvac.s 

liagasins de merchandises div.rs.s 

Autras uegasins de produits sami-durables 

Autr.s megasins do produits durahl.s 

Autras mogasins do vent* au detail 

Total, •nsmable des magasins 

9 

10 

11 

12 

13 

14 

Is 

16 

17 

	

280.3 	283.9 	279.1 	278.2 	280.9 	278. 

	

72.4 	75.7 	70.4 	71.9 	71.7 	71.7 

	

543.2 	549.8 	528.2 	544.1 	538.8 	546.1 

	

425.9 	423.7 	413.5 	419.3 	421.4 	422." 

	

49166.3 	4,192.2 	4,033.8 	4,040.7 	32958.3 	3,989.1 

	

69203.3 	6,028.2 	6,066.1 	6,007.8 	53982.6 	5,973.(' 

	

584.9 	565.6 	557.4 	566.3 	567.7 	562.4. 

	

499.9 	497.3 	499.5 	490.5 	486.4 	484.1i 

	

1,770.7 	19738.7 	1 3 767.6 	19736.2 	1,701.5 	19694. 

	

2,306.4 	2,289.6 	23264.6 	2,230.4 	2,223.0 	2,231.i 

	

16.6 	16.6 	16.6 	16.9 	17.1 	16.9 

	

38.2 	38.4 	37.2 	36.8 	35.9 	35.  

Req lens 

Torro-Nouvo 

±le-du-Prince-Edouard 

Nouvalls-coss. 

Nouveau-Brunswick 

quebec 

Ontario 

Pianitoba 

Saskatchewan 

Alberta 

Colo. i.-Britannique 

Yukon 

Tarritoires du Nord-Ou.st 

0 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TABLE 4. Retail Sales, not Seasonally Adjusted, by Trade Group and by Regien (Historical 
Estimates) 

Septemberl August July June Hay AprilJ March 
1994 1994 1994 1994 1994 19941 1994 

No. S.pte.ère AoGt Juillet Juin Mai Avrill Mars 

millions of dollars - millions d. dollars 

Trade Group - Canada 

I Sup.rmerk.ts and grocery stores 43176.3 4,095.0 4,437.6 49296.3 4,164.2 4013.5 4,107.7 

2 All other fond stores 330.0 336.8 351.7 306.8 293.2 270.6 282.9 

3 Drugs and patent medicine 1 1 003.5 12000.7 969.4 1,005.4 995.7 989.2 1,013.4 
stores 

4 Shoe stores 158.1 157.2 134.9 151.6 160.2 150.1 118.2 

5 Mans clothing stores 141.0 125.0 126.7 159.2 150.3 144.5 116.4 

6 Homens clothing stores 356.5 321.1 324.9 340.2 332.9 314.7 281.0 

7 Other clothing stores 439.1 417.0 345.5 364.6 336.9 333.3 312.5 

8 Household furnitur. and 760.9 725.5 716.2 712.8 659.3 657.0 649.1 
appliance stores 

9 Household furnishings stores 203.6 211.8 201.3 202.3 191.0 181.4 177.4 

10 Motor vehicle and recreational 3,985.6 3,895.7 3,949.3 4,873.2 4,809.4 49414.6 4,242.2 
vehicle dealers 

II Gasoline service stations 1,261.3 1,332.8 1,341.9 1,266.0 1,209.4 1093.8 1,136.0 

12 Automotive parts 	accessories 977.1 1,006.9 1,036.7 1,107.3 1,080.3 11008.0 912.5 
and service 

13 General merchandise stores 1,709.2 1,754.6 1,640.2 1,747.5 1,701.2 1,648.8 1,590.5 

14 Other semi-durable goods stores 605.4 626.0 598.7 631.5 653.7 527.9 452.4 

15 Other durabie goods s+or.s 456.5 482.1 467.7 478.5 456.1 414.6 375.5 

16 Other retail stores 931.5 942.9 1,024.6 946.0 872.3 792.1 752.9 

17 Total, all stores 17,495.5 17,431.1 17,7.4 1e,589.3 18,066.2 17,114.2 16,520.7 

Regions 

18 Newfoundland 289.4 296.3 301.0 302.3 289.5 281.0 269.6 

19 Prince Edward Island 73.9 78,8 82.0 78.9 74.8 68.5 64.9 

20 Nova Scotia 545.5 546.5 563.4 581.6 550.5 543.4 528.4 

21 New Brunswick 407.7 412.1 431.6 449.2 432.3 407.4 395.4 

22 Qu.b.c 4,211.7 4,257.6 4,323.7 4,659.1 4,664.4 4,358.7 4064.1 

23 Ontario 62491.9 6,275.5 6,384.7 63870.9 6,564.8 6,213.8 6,052.1 

24 Manitoba 572.4 574.8 580.3 615.2 580.7 573.9 566.4 

25 Saskatchewan 520.9 523.1 532.2 550.5 527.1 525.2 488.6 

26 Alberta 1,808.4 1,880.4 1,884.8 1,932.2 1,888.5 1,827.3 1,771.9 

27 British Coluithi. 2,519.0 2,527.5 2,522.3 2,487.4 2,436.8 2,261.5 2,267.5 

28 Yukon 16.3 18.8 19.4 19.3 17.4 15.8 14.4 

29 Northwest Territories 38.3 39.7 41.9 42.7 39.2 37.7 37.4 
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37,008.6 

2,643.6 

8,849.2 

1,228.2 

1,164.5 

2,694.3 

3,025.8 

5,973.0 

1,661.1  

36,017.3 

10,758.4 

8,685.6 

14,272,3 

4,901.5 

3,798.9 

7,518.1 

150,200.4 

S 
TABLEAU 6. Ventes au detail, non -dCsaisonnalisCes, salon 1s groie do OO.OSIOe at la region 

(estioat3ons historiques) 

	

Fubru.ry Janu.ry  D.c.u.r Nov.uerI  Octob.r S.p'.mb.r 1 	Year 
1994 	19941 	1993 	19931 	1993 	1993 	1994 

	

Fivrisr J.nvi.rI  Oóc.uthr.  Nove.r.1  Octobre Sept.ithr. 	Annes 

millions of dollars - millions de dollars 

I Groupe di aoi 	- Canada 

M. 

	

3,653.9 	3,904.1 	4,414.8 	3,820.0 	4,101.2 	3095.0 

	

238.7 	233.0 	336.1 	260.3 	277.3 	277.4 

	

912.0 	959.9 	1,259.5 	994.6 	1,015.8 	993.1 

86.5 111.4 184.4 160.2 156.0 152.6 

86.6 114.7 311.4 186.2 156.4 139.3 

20.6 217.2 521.8 337.7 330.6 341.5, 

224.7 252.2 600.9 407.0 390.3 387.8 

525.7 566.5 1 1 019.1 780.3 722.4 732.9 

	

147.8 	144.7 	241.0 	210.7 	193.2 	192.8 

	

39071.2 	2,776.1 	3,115.9 	3,393.4 	3,373.2 	3,427.9 

	

1,027.3 	1 9 089.9 	1047.9 	1,186.9 	1,232.3 	1,219.5 

	

744.1 	812.6 	1,040.0 	1,014.0 	936.2 	904.1 

. 	1,248.8 	12231.6 	39020.0 	2,121.5 	1,806.8 	1,678.9 

	

400.8 	405.1 	914.1 	592.0 	529.5 	546.1 

	

323.6 	344.4 	882.9 	438.5 	391.4 	427.6 

	

632.3 	623.4 	1,275.9 	783.0 	812.7 	810.2 

13,529.4 13,786.8 20,285.8 16,686.3 16,425.4 16,226.91 

Superi.rch6s d'alimsn'ta+ion at 1 
Ip ice r us 

Tous los autres nogasins 2 
d • alimentat ion 

Phariciss at magasins do médicument 3 
brovelés 

Kagasins do chaussures 4 

Magasins do vêt.ments pour homass S 

I  Magasins do velements pour dames 6 

Autres ulagasins di vitamins 7 

Il.g.sins do meubl.s it dappareils $ 
minagars 

Magasins d'accessoirss d'amuublemsn* 9 

Conc.ssjonn.jr.s du vIhicules 10 
automobiles it ricreati+s 

Stations-service 11 

lagasins do pieces of d'acc.ssoir.s 12 
pour .utomobil.s at sarvices 

Magasins do marchandises diviros 13 

Autres nagasins do produits s.mi- 14 
durables 

Autros magasins de produits dur.blis 15 

Autr.s magasins di vents au detail 16 

Total, ensele des .agasins 	17 

Regions 

2,471.1 

633.7 

4,729.6 

3,609.4 

37,165.8 

54,851.2 

5,0094 

4,494.4 

15,874.1 

20,874.1 

146.7 

340.9 

	

217.9 	224.2 	358.5 	297.2 	281.7 	271.8 

	

53.8 	58.2 	86.2 	72.8 	70.3 	71.7 

	

422.5 	447.6 	661.8 	559.9 	537.5 	538.3 

	

338.2 	335.6 	500.3 	436.2 	427.2 	417.8 

	

3,284.2 	3,342.3 	4,618.3 	32977.7 	4,032.6 	32966.3 

	

49965.1 	5,032.4 	7,682.3 	6,190.8 	6,019.5 	5,968.1 

	

475.3 	470.5 	701.4 	583.4 	576.6 	555.2 

	

402.9 	423.9 	621.9 	505.8 	490.4 	473. 

	

1,417.4 	1,463.1 	2,185.3 	1,776.4 	12710.9 	1,680.1 

	

1,908.2 	1,943.8 	2,806.7 	2,233.4 	2,225.9 	2,231. 

	

12.6 	12.7 	18.5 	16.4 	16.9 	17.1 

	

31.4 	32.5 	44.6 	36.3 	3.9 	35.0 

T.rr.-N.uv. 18 

1l.-du-Princ.4douard 19 

P4ouvelle-Ecoss. 20 

Nouv.au-Brunswick 21 

Qu6b.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-Britannique 27 

Yukon 28 

Torritojr.s du Nord-Duest 29 

Uj 
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TAS LE 7. Departnont Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sc las 

Ventes 

	

Septether 	AUgUSt 	July 	June Year-to-dat. 

	

1994 	1994 	1994 	1994 	 1994 

	

Septere 	Aoük 	Juillet 	Juin 	Cumulatif 

millions of dollars - millions do dollars 

Regions 

N.wfoundl.nd 95.1 97.2 90.3 91.4 761.2 

Princ. Edward Island 23.7 26.7 25.9 24.3 196.2 

Nova Scotia 166.7 164.9 156.0 160.0 1 1 335.3 

New Brunswick 132.1 135.1 126.0 134.4 12083.0 

Quebec 1,397.4 1,400.9 	1,346.0 1,433.9 11,445.1 

Ontario 2,193.9 22135.2 	2,047.4 2,170.7 17,629.0 

Manitoba 182.1 189.7 172.4 186.1 1,539.7 

Saskatchewan 172.5 179.0 168.7 180.4 1,482.2 

Alberta 586.1 624.5 565.5 580.0 4,953.0 

British Coluija 858.4 841.3 800.4 805.2 6,921.7 

Yukon 5.1 5.9 5.7 5.4 43.2 

Northwest Territories 20.6 20.6 21.1 21.7 179.1 

Total 5433.7 5,821.0 	5 1 525.5 5,793.6 47,568.7 

TABLE B. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 

I 
(Historical Esti.ates) 

Septer.r August July June Playl April March 
1994 1994 1994 1994 19941 1994 1994 

Saptembre AoG+ Jui11s Juin Mail Avril Mars 

millions of dollars - millions de dollars 

Regions 

Newfoundland 95.1 97.2 90.3 	91.4 86.3 85.2 81.5 

Prince Edward Island 23.7 26.7 25.9 	24.3 22.4 20.3 19.3 

Nova Scotia 166.7 164.9 156.0 	160.0 150.1 147.9 145.2 

New Brunswick 132.1 135.1 126.0 	134.4 129.9 119.6 114.4 

Quebec 1,397.4 1,400.9 	1,346.0 1,433.9 19421.0 1,312.7 1,185.6 

Ontario 22193.9 29135.2 	2,047.4 	2,170.7 22069.3 1,965.5 1,879.2 

Manitoba 182.1 189.7 172.4 	186.1 183.8 176.7 173.0 

Saskatchewan 172.5 179.0 168.7 	180.4 1743 174.7 162.4 

Alberta 586.1 624.5 565.5 	580.0 513.2 558.8 539.7 

British Coluu,âia 858.4 841.3 800.4 	805.2 800.4 774.3 762.7 

Yukon 5.1 5.9 5.7 	5.4 4.8 5.0 4.2 

Northwest Territories 20.6 20.6 21.1 	21.7 21.5 20.8 19.4 

Total 5,833.7 5,821.0 	5,525.5 	5,793.6 5,637.3 5,361.5 5 1 086.4 
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761.2 

196.2 

1,335.3 

1,083.0 

11,445.1 

17,629.0 

1,539.7  

1,482.2  

4,953.0 

6,921.7 

43.2 

179.1 

47,568.7 

T.rre-Neuve 

fle-du-Pr inc.-Edouard 

Nouv.11s-coss. 

Nouvoau-Brunsw ick 
Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colothio-Britanniqu. 

Yukon 

T.rri+oirea du Nord-Duast 

Total 

TAILFAU 7. Ventes de archandises genre grand .agaslii, nen-désaisannalisées, se]Qn Ia region S  (pCriodes oourantes) 

Change from previous year 

Variation par rapport i l'snnss precedent. 

Sspt.u.r August July Juns Ysar-to-date 
1994 1994 1994 1994 1994 

Sept..thr. AoGt Juilist Juin Cuuuj]..*if 

Per cant - pourcantags 
4.6 2.5 -1.0 3.9 2.1 

1.2 4.3 1.3 6.3 5.1 

4.2 3.4 -0.5 4.0 2.5 

4.8 12.0 4.0 10.7 7.8 

5.6 9.9 2.4 10.1 6.2 

2.9 7.8 3.0 8.0 3.5 

0.6 4.7 -0.4 4.6 2.6 

10.0 9.6 8.5 12.3 8.7 

-0.8 2.5 -3.5 -2.1 -0.6 

9.4 9.1 6.2 8.9 9.3 

-3.2 -4.0 -10.9 -1.0 -2.5 

9.3 15.0 11.2 13.3 13.5 

I Regions 

T.rr.-N.uve 

jle-du-Pr inc.-Edouard 

Nouv.11.4co. a. 

Nouveau-B run an ick 

QuIb.c 

Ontario 

Manitoba 

Saskatchewan 

Alb.r*a 

Colouèi.-Brit.nnique 

Yukon 

T.rritoirss du Nord-Ou.at 

• 	

6.3 	7.7 	2.5 	7.41 	4.7 I Total 

TABLEAU B. Ventes do .archandises genre grand •agas1i, non-dCsaisonnalisCes , solon la region 
(estloations kistoriques) 

Fsbru.ry January I D.c.uth.r Nov..âar Octob.r Sept 	Year 
1994 	19941 	1993 	1993 	1993 	1993! 	1994 

FCvri.r Janviarl Déc.uthr. Nov..re Octobr. S.ptssthr.j 	Annee 

millions of dollars - millions d. dollars 

Regions 

65.5 68.6 161.3 125.4 98.6 90.9 

16.0 17.5 38.3 26.4 23.1 23.4 

119.5 124.9 284.5 206.5 171.8 160.0 

95.1 96.4 209.8 156.6 133.1 126.1 

942.9 1,004.9 1,859.1 19367.7 1,354.1 1,322.7 

1,563.8 1,603.9 3,491.9 2,358.6 29128.0 2,132. 

136.3 139.6 303.4 211.6 190.0 181.0 

129.9 140.2 270.2 191.8 170.1 156.2 

447.3 477.9 982.7 674.5 606.0 590. 

625.5 653.6 1,321.0 884.0 793.0 784.5 

3.6 3.5 7.1 5.4 5.2 

16.7 16,7 26.1 20.3 19.5 18.2 • 4,162.1 4,347.6 8,955.3 6,228.7 5,692.5 5,592. 
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TA9LE 9. Retail Trade, Canada, Current and Constant (1996) Dollar Estisates 

Price index Currant dollars 

Indice d.c prix 	Dollars 
courants 

Unadjusted  
Non des.isonnalise 

	

Year/year 	Constant 1986 

	

par cent 	dollars 
change 

	

Variation an 	Dollars 

	

pourc.nta9e 	constants 

	

pour l'annee 	1986 

S 
Year/year 
per cent 
change 

Variation on 
pourc.nLa9e 
pour lannee 

millions of dollars 

1992: 

January 113.7 12,903.2 3.7 11,350.6 5.1 
February 113.3 12,582.3 4.7 11,109.4 5.5 
March 1133 13,930.0 -1.3 12,272.9 -0.8 

April 113.6 15,250.2 2.4 13,420.0 1.9 
May 113.9 16,268.7 -3.0 14,287.1 -3.2 
June 114.1 162164.3 1.8 14,161.8 2.0 

July 114.5 16,139.1 3.6 14,100.9 3.3 
August 114.2 15,396.4 -1.6 13,476.6 -1.3 
Septeier 113.7 15,365.9 4.9 13,513.7 5.0 

October 113.5 16,156.8 5.7 14,232.3 5.3 
Nova.ar 114.5 15,711.3 -1.6 13,726.3 -2.4 
Dece.â.r 114.6 19,181.1 6.7 16,744.2 8.4 

Year 
	

113.9 	 185,049.2 
	

2.1 	 162,395.7 
	

2.0 

1993: 

January 116.2 13,484.5 4.3 11,581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 118.1 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 8.2 
May 115.6 16,903.2 3.9 142617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
Septeuither 115.6 16,226.9 5.6 14,033.7 3.8 

October 118.6 16,425.4 1.7 14,211.5 -0.1 
Novether 116.1 16,686.3 6.2 14,375.3 4.7 
Dacauther 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.1 193,815.0 4.7 167,399.4 3.1 

1994: 

January 116.5 13,786.8 2.5 11,830.6 2.2 
February 116.2 13,529.4 6.7 11,643.1 6.7 
March 115.6 16,820.7 11.1 149292.8 11.2 

April 115.7 17,114.2 5.2 14,798.0 4.8 
May 115.8 18066.2 6.9 15,606.5 6.8 
June 116.1 18,589.3 10.4 16,011.7 10.1 

July 116.3 17,667.4 3.6 15,196.8 3.2 
August 116.3 17,431.1 8.1 14,992.8 7.8 
Sepkepâer 115.9 17,495.5 7.8 15,093.8 7.6 

October 
Nove. r 
Decaèer 

Year 

I Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an iulicit price index, 
the seasonally adjusted current dollar estimate. 
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Price Index Current Dollars 

Indice d.s prix Dollars 
courants 

TABLEAU 9. Coeroa da detail, Canada, astiations art dollars ecu rants at constants ( 198 I 

. 

Seasonally adjusted 
D.saisonnalisó 

Plonth,'u,onth 
per cent 

change 

Variation an 
pourcen+a9. 
pour 1s uis 

millions d. dollars 

:on+an+ 1986 
dollars 1  

Do liars 
constants 

19861 

Month/month 
per cent 

change 

Variation an 
pourc.nta9. 

pour 1. moas 

1992: 

113.8 15077.9 -0.4 13,251.6 -0.2 Janvier 
113.3 15041.6 0.4 13,359.3 0.8 F.vri.r 
113.8 15,173.8 0.2 13,329.5 -0.2 Marc 

114.2 15,330.8 1.0 13,427.0 0.7 Avril 
114.3 15,231.6 -0.6 13,330.1 -0.7 Mai 
114.5 15,449.6 1.4 13,497.0 1.3 Juin 

114.6 15,427.2 -0.1 13,467.0 -0.2 Juillet 
114.7 157481.8 0.4 13,494.2 0.2 Aoüt 
114.8 152584.6 0.7 13,577.8 0.6 S.ptethr. 

114.7 152689.9 0.7 13,684.2 0.8 Octobre 
115.3 15 2 678.1 -0.1 13,598.0 -0.6 Novepthre 
115.6 153782.2 0.7 13,647.3 0.4 Dec.pthr. 

114.5 185,049.2 ... 161,663.0 ... Anne. 

1993: 

115.7 15,956.8 1.1 13,791.7 1.1 Janvier 
115.7 15,812.3 -0.9 13,662.8 -0.9 FIvraer 
115.4 

. 

15,932.9 0.8 13,800.9 1.0 Mars 

115.3 16,046.4 0.7 13,913.4 0.8 Avrii 
115.6 16050.4 - - 13,881.8 -0.2 Mai 
115.7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 13,993.0 0.9 Juiil.t 
115.9 169274.3 0.6 149043.1 0.4 AoGt 
116.3 16,306.3 0.2 14,026.4 -0.1 Sept.ithr. 

116.3 16,285.2 -0.1 13,997.8 -0.2 Octobra 
116.5 16,439.1 0.9 14,116.8 0.9 Nov.uthr. 
116.3 169533.9 0.6 14,212.8 0.7 Dece.thre 

115.9 193,852.4 ... 167 1P305.1 ... 

1994: 

115.9 16,699.6 1.0 14,409.1 1.4 Janvier 
115.7 16,908.1 1.2 14,609.1 1.4 Fourier 
115.2 17,268.0 2.1 14,995.9 2.6 Mars 

115.3 16,956.5 -1.8 14,700.9 -2.0 Avril 
115.6 17044.8 1.1 14,835.8 0.9 Mai 
115.8 17,421.7 1.6 15,038.5 1.4 Juin 

116.1 17037.9 -1.6 14,760.3 -1.8 Juill.t 
116.5 17,297.1 0.9 14,849.6 0.6 AoGt 
116.5 17,283.6 -0.1 14,833.7 -0.1 Septeuthr. 

Octobre 
Nove.thre 
Deceutre 

Anne. 

. 1 La désaisonnalisation des estimations an dollars constanls (1986) sobti.nt on dOgonflant avec un Indice 
i,licte, las donnies d.saisonnaiasOes an dollars courarts. 
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APPENDIX I 

Da4ioitions 

Retail Trade, for the purpose of this pub-

lication, is d.fin.d as "the aggr.gate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business locution (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 

the general public, for household or personal 
consumption". R.tail trade estimates do not 
include any form of direct sailing which 
bypasses the retail store, e.g., direct door-
to-door sailing; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 

only .xcaption is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
.1 use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GSTI) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxas, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimat, of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Défioltions 

oenerve de detail signif 1., pour lea be-
soins de la présenta publication, "l'ensamble 
des vent•s faites par d.s points do vents au 
detail". 

Un poiot de vent, au detail, suivant Is 
definition de Statistiqu. Canada, eat un loc.l 
d'affaires (habituellement un magasin) dont 
l'activitC principale est Is vents de marchan-
discs at de services connexes au grand public 
pcur Is consomumation mónagèrs ou personnelle. 
Las estimations relatives au commerce de 
detail ne prennent pas an compte lea ventes 
directes, c'es{-I-dire les venter qui no sont 
pus faites par l'intermIdiaira d'un point de 
vinte au detail, par example les vantes direc-
tss par démarchage, las ventes par distribu-
tiur automatique, les ventes de journaux ou do 
rivues faites directement par les impriameurs 
a) Cditaurs, at las venter faites per lea car-
des du livre at lea clubs de disqu.a. Ii n'y 
a qu'une exception: las venter des grands 
mm gaains faites par Is posts ou par catalogue, 
qui sont classees dans Is catégoria des "cage-
sins de umarchandises diverses". En outre, In 
commerce da detail no compr.nd pus las vent.s 
au detail des unitIs auxiliairas (par exemple, 
antrepâts, sjôges socjaux, etc.), ni las 
vuntes des entrepreneurs dorit l'activitó prin-
cLpalm no relays pas du commarcs de detail, ni 
lims operations de detail .ntre particuliers. 

Las ventes nettes tota2es comprennent les 
viintes da marchandises neuves at d'occasion at 
his recettes provenant de reparations, de 
l,catjon de material, de 1s vents de repas at 
dautras activités de services, enins Is vu-
ltur des rendus (marchandis.s r.tournI.$), las 
ajustaments at lea rabais. Las ventes totales 
nattea comprennent Cgalem.nt Is valeur des 
raprises, las commissions sur In yenta de mar-
c,andiaeu appurtenant • autrui (y compria lea 
commissions touchCas pour Is vents de billets 
du loterie) at Is valeur lau détail) des mar-
chandisea prClevIes par 1s propri.taire pour 
son usaga personnel. On no prand pus an compte 
las recettea hors exploitation, lea recouvre-
ments do mauvaisea criancea at lee taxes de 
vanta (taxe da vents provinciale at Is taxe 
sur las produits at lea services (TPS)) 
percuee pour In compte d'un organism. public. 
L.a donnees cur las venter antCrieures 1 jan-
vier 1991 incluent 1a taxe de yenta federal. 
ITYF). Dü a cc changem.nt dans icr taxes in-
directes, lea données avant 1991 no sont p.s 
tout a fait comparablas avac celles des anness 
aubsCquenLes. Pour las utilisateurs intCrassea 
I calculer des donnCes comparables, une asti-
ration du montant de Is TVF inclus dune las 
ventes au detail pour 1990 eat disponible pour 
Is Canada de Is section du commerce de detail. 
Cetta estimation nest par suffisamment fiable 
pour permettra des ajustaments au niv.au 
provincial. 
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Departmnt store type •erchandise (DSTh) is 
defined as total retail trade minus the fol-
lowing trade groups: sup.rmarksts and grocery 
stores; all other food stores; r.cr..tional 
and motor vehicle dealers; gasoline service 
stations; automotive parts, acc.ssori.s 
and services; and all other retail stores 
4 includes liquor, wine and bear stores and 
retail stores, .e.c.4. 

Las .arohandises du genre de cel2es vendues 
dans las grands •agasins (116GM) correspondent 
au total du commerce ds detail moms las grou-
pas de commerce suivants: las sup.rmarchós 
dalimentation at lea ópicsries; tous las au-
tres magasins dalim.ntation; las conc.ssion-
naires de véhicules automobiles at récreatifs; 
las stations-service; lea magasins da pieces 
at daccessoiras pour vehicules automobiles at 
services; at las autras magasins do yenta au 
detail (comprend las magasins de spiritueux, 
de yin at de bier, at las magasins de yenta 
au detail, n.c.a.). 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Superiarltets and Grocery Stares 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 AU Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent .,.dicine and toiletri.s stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Mans clothing stores 

060 Woeanus  Clothing Stores 

6131 Hom.ns clothing storus 

070 Other Clothing Stores 

S 6141 Children's clothing stores 
6142 Fur goods sor.s 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

060 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers  

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers  

APPEIIDICE II 

OINERTURE DES GROUPES DE COIERCE 

010 Superuarchés d'allaentatian at épioeries 

6011 4upormorchis dalimontation 
6012 Epiceriss (sauf las superiarchis) 

020 Taus las autres •agasins d'almontation 

6013 Boulangeries-pitisuries 
6014 Confis.ri.s at magasins di noix 
6015 Magasins di fruits at lágumes 
6016 Marchis de viande 
6019 Autros ma9asins d'alimentation 

spcialises, n.c.a. 

030 Pharuacies at uagasins di mAdIcamenis 
breetés 

6031 Pharmacies 
6032 Magisins de madicamunts brevetsa it di 

procuits di toalette 

040 Nagasins da chaussures 

6111 Magusins di chaussur.s 

050 Nagisins di vëteents pour hes 

6121 Magutsins do vêteuuents pour houmies 

060 Magisins di vêteuents pour daes 

6131 Magilsins di vêtements pour dames 

070 Autres •agasins di vetmuents 

6141 Magiisins di vStements pour infants 
6142 Magisins de fourruros 
6149 Autres .iaqasins de vâtimen+s, n.c.a. 
6151 Magiusins di tissus at de files 

060 Nagiasins di •eubles at d'appar.ils 
.énisgers 

6211 Magiusins do imoubles de liaison 
(aviac eppareils managers at accessoires 
darn.ubliment) 

6212 Magasins do meubles di malson 
(sails appar.ils managers ni .cc.ssoiras 
d aiueublement) 

6213 Atelisra do reparation de miubl.s 
6221 Magasinsdappareals managers, di postas 

di television it di radio at dappareils 
stareophoniquis 

6222 Magasans di posto do tClévision it do 
radio it dappareils stCrCophonzques 

6223 At.liers di reparation dapparails 
managers, di postes di television at do 
radio it dappariils stérCophoniquos 

090 IIag.sins d'accessoires d'aueublement 

6231 Magasins di revetimints di sol 
6232 Magasins di finfuras 
6239 Autres magasins daccessoires dameublomont 

100 Conoessionnaires di vëhicules autbiles 
at récréatifs 

6311 Concessionnaires dautomobilos neuvos 
6312 Concessionnaires d automobiles d occasion 
6321 Marchands di roulottes motorisCes at do 

roulottes do voyage 
6322 Marchands do bateaux, de moteurs hors- 

bord at dacossoires pour batoaux 
6323 M.rchands di motocyclettes it d. 

moioneiges 
6329 Auires n,archands do véhicules di loisir 
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110 Gasoline Service Stations 	110 Stations-service 

6331 Gasoline service stations 	6331 Stations-service 

120 Automotive Parts, Accessories and 	120 Plagasins de pièces at d'accessoires pour 
Services 	 véhicules auto.obiles at services 

6341 Home and auto supply stores 6341 liagasins do fournitures pour is maison at 
pour lautounobile 

6342 Tire, battery, parts and accessories 6342 Me9asins de pneus, daccu.wjl.teurs, de 
stores pieces at dacceseoires 

6351 Garages (general repairs) 6351 Garages (reparations génóral.$) 
6352 Paint and body repair shops 6352 Ateliers do peinture at d. carosseria 
6353 Muffler replacement shops 6353 Ateliers de re.lacement de silencieux 

6354 Motor vehicle glass replacement shops 6354 Ateliers de relacement de giaces pour 
váhicules automobilos 

6355 Motor vehicle transmission repair and 6355 Ateliers de reparation of do 
replacement shops reu,lacemenf de boites de vifesse de 

vahicules automobiles 
6359 Other motor vehicle repair shops 6359 Autres ateliers de reparation de 

vehicules automobiles 
6391 Car washes 6391 Lave-autos 
6399 Other motor vehicle services, n.e.c. 6399 Autres services pour vChacules 

automobiles, n.c.a. 

130 General Merchandise Stores 	130 Magasins de learchandises diverses 

6411 Department stores 6411 tlagasins a rayons 
6412 General stores 6412 Mag 	géneraux 

ma
asins 

6413 Other general merchandise stores 6413 Autres 	gasins de merchandises diverses 
(variety and general merch.ndis. stores) (bazars at m.gasins de merchandises 

diverses) 

140 Other Seui•Durable Goods Stores 140 	Autres magasins de pradults sei•durab1es 

6511 Book and stationary stores 6511 Librairies at papeterias 
6521 Florist shops 6521 Fleurisfes 
6522 Lawn and garden centres 6522 Centres de 	ardanage 
6531 Hardware stores 6531 Quincailleries 
6532 Paint, glass and wallpaper stores 6532 Magarins de peintur., de vitro at de 

papier 	eint p  
6581 Toy and hobby stores 6581 Magasins do )ouefs at d'articles do 
6582 Gift, novelty and souvenir stores 

lo 1 sir 
6582 Magasins do cadeaux, darticles de 

fanfaisie of do souvenirs 

150 Other Durable Goods Stores 	150 Autres .agasins de praduits durables 

6541 Sporting 	stores 
sh
goods 6541 Magasins der+icles do sport 

6542 Bicycle 	ops 6542 Magasins debicyclettes 
6551 Musical instrument stores 6551 Magasins dinstruments de 	Isique 
6552 Record and tape stores 6552 Mogasins de disques at da bandes 

uagnók iques 
6561 Jewellery stores 6561 Bijouteries 
6562 Match and jewellory repair shops 6562 Afaliers de reparation de montres of do 

bi)oux 
6571 Camera and photographic supply stores 6571 Magasins d'appareils of de founifuros 

photographiques 

160 Other Retail Stores 160 	Autres .agasins de vente au detail 

6021 Liquor stores 6021 Igasins de spiritueux 
6022 Mine stores 6022 Magasans de van 
6023 Beer stores 6023 Mogasins de biôre 
6591 Second-hand merchandise stores, n.e.c. 6591 Magaslns de merchandises doccasion, 

n.c.a. 
6592 Opticians 	shops 6592 Opticiens 
6593 Art galleries and artists 	supply stores 6593 Galeries dart at megasins do 

fournitures pour artistes - 

6594 Luggage and leather goods stores 6594 Magasins de bagages at de meroquinerle 
6595 Monument and toths*one dealers 6595 Magasins de monuments funersires at de 

pierr.s to.âales 
6596 Pet stores 6596 Magasins danimaux de imison 
6597 Coin and stamp dealers 6597 Marchands de piaces do monnaie at de 

ti.r.s 
6598 Mobile home dealers 6598 Plarchands de maisons mobiles  
6599 Other retail stores, n.e.c. 6599 Autres magasans de vents au dtail, 

n.c.a. 

. 
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Code postal 	Téléphone 	 Télécopieur  
Veuillez vous assurer de rernplir le boil au complet. Signature de la personne autorisée 

Numéro au 
catalogue 	Titra 

Edition 
demandée 

ou 
Inscrire 

A 	pour lea 
abonnements 

Abonnement annuel ou 
prix de Ia publication 

- 
Canada 	Etats- 	Autres 	Quantlté 

Unus 	pays 
S 	S US 	S US 

Total 

$ 

Veuillez rioter qua les prix au catalogue pour las E.-U. at las autres pays sont 
clonnés an dollars américains. 

TOTAL 

REDUCTION 
(sil y a lieu) 

- TPSN°R121491807 
TPS (7 %) 

(Clients canadiens seulement) 
Le cheque ou mandat-poste dolt ètte établi a lordre du 
Receveur general dv Canada - Publications TOTAL GENERAL 

Les clients canadiens paient en dollars canadiens et ajoutent la TPS de 7 	o 	Les clients a létranger 
paient le montant total en dollars US tires sur une banque américaine, PF 093238 
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Don't let the changing world Ne soyez pas dépassé 
take you by surprkel 	par les événements! 

C. 

An aging population. I.one.parent 
families. A diverse labour force. Do you 
know how today's social changes will 
affect your future ... your organization 
and your family? 
Keep pace with the dramatic shlft.s in Caradas 
evolving social fabric with Statistic Canada's 
best-selling quarterly, Canadian S,claI 
Trends. With vast and varied reports on 
major changes in key social issues and trends, 
this periodical incorporates findings fmnLsly 
50 national surveys. 

Written by some of Canada's leading edge 
social analysts, Canadian Social Trends 
combines painstaking research with dynamic 
prose on topics like ethnic diversity, low-
Income families, time-crunch stress, violent 
crime and much more - all in a colourful, 
easy-to-read, magazine format. 
A lasting record of changing times! 

Join the thousands of business and çolicy 
analysts, social-science professionab, and 
academics who tnist Canadian Social7iends 
to demvstify the causes and consequences of 
change in Canadian society. Don't miss a dngie 
iSSUe - subscribe today. 

Canadian Social Thends (catalogue number 
I l-OO8OXPE) is $3-i annually in Canada, US$41 
in the United States and US$48 in xher 
countries.  

L e vielilissement de In population. 
Len families tnonoparentales. La diversifi-
cation de Ia population active. Savez-vous 
comment len changeinents sodaux 
d'auJourd'hul vont se rêpercuter sur votre 
avenir, votre organisatlon, votre fanillie? 

Suivez l'évolution spectaculaire de la sociétë 
canadienne grace a Tendances sociales 
canadiennes, une publication triinestriellede 
Slatistique Canada. Avec des articles vastes et 
varies sur les principaux changements 
caract&isant les questions et les tendances 
sociales principales, cette publication intègre 
les rIsultats de phis de 50 enquëtes nationales. 

Certains des analystes sociaux les plus 
reconnus do Canada redigent des articles dans 
Tendances soclales canadlennes. lis 
presentent les résultats de recherches 
minutieuses clans un style altrayant pour des 
sujets tels que Ia diversiti ethnique, len 
families I falbie revenu. Ic stress dfl an 
manque tie temps, le crimeet bien dautres 
encore dam une revue haute en couleur et de 
lecture aisee. 

Ux dossier permanent d'nne époque en 
Evolution! 

Des milhiers d'analystes des entreprises et des 
politiques, de professionnels des sciences 
sociales et duniversitaires IiscntTendances 
soclales canadlennes pour identifier les 
causes et les consequences de l'evolution de Ia 
socièté canadienne. Ne ma nquez pas un 
numèro, abonnez.vous des aujounl'hui 

L 'abonnement annuel àTe'gdances soclales 
canadiennes (n' 1 1-OO8OXPF au catalogue) 
coüte 34$ au Canada, 111 $ US aw Etats-Unis 
et 48 S US dam len autres pays. 

00 

To order, write to Statistics Canada, 
Marketing Division. Sales and Service. 
120 Parkdale Ave., Ottawa, Ontario, 
K1A 0Th or contact the nearest Statistics 
Canada Reference Centre listed in this 
ptthhcation. 

If more convenient, fax your order to 
I -613-9511584 or call toll-free 1-800-267-
66 and use your VISA or MasterCard. 

Pour pas 5cr votre commande, êcrivez a Statistique Canada, 
Division du marketing, Vente et service, 120. av. Parkdale, 
Ottawa (.)ntario) KIA 016, ou adressez-vous au centre de 
services- :onseils de Statistique Canada le plus proche de chez 
vous et dnt Ia liste figure dam cette publication. 

Vous pot vez aussi envoyer votre conimande par tétécopieur, 
au 1-613-951- 158-i. on tëlëphoner sans frais au 
1-800-267-6677 et donner votre numéro de carte VISA ou 
MasterCard. 
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For and About Businesses 
Serving the Business 
of Canada... 

Au sujet des entreprises au 
service des affaires du Canada 
et a leur intention... 

At last, current data and expert 
analysis on this VITAL sector in 
one publication! 

T he services sector now dominates the 
industrial economies of the world. 
Telecommunications, banking, 

advertising, computers, real estate, engineering 
and insurance represent an eclectic range of 
services on which all other economic sectors 
rely. 
Despite their critical economic role, however, it 
has been hard to fInd out what's happening in 
these industries. Extensive and time- 
consuming efforts have, at best, provided a 
coUection of diverse bits and pieces of 
information ... an incomplete basis for informed understanding and 
effective action. 
Now, instead of this fragmented picture. Services Indicators 
brings you a cohesive whole. An innovative quarterly from 
Statistics Canada, this publication breaks new ground, providing 
Lbek updates on performance and developments ifl: 
U Communications 
•Finance, Insurance and Real Estate 
• Business Set'vices 

Services hut ica.tors brings together analytical tables, charts, graphs 
and commentary in a stimulating and inviting format. From a wide 
range of key financial indicators including profits, equity, revenues, 
assets and liabilities, to trends and analysis of employment, salaries 
and output - PLUS a probing feature article in every issue, Services 
indicators gives you the complete picture for the first time! 
Finally, anyone with a vested interest in the services economy can go 
to Services Indicators for current information on these industries 

both at-a-glance and in more detail than has ever been available 
before  - all in one unique publication. 
If your business is serving business in Canada, or if you are 
involved in financing, supplying, assessing or actually using these 
services, Services Indicators is a turning point - an opportunity to 
forge into the future armed with the most current insights and 
knowledge. 

Order YOUR subscription to Services indicators today! 

Enfin regroupées en une publication, des 
donnécs courantes et des analyses éclairées 
sur ce secteur ESSEN11EL! 

L e secteur des services domine a l'heure actuelle 
es economies industrielles du monde. Les 

télécommunications, les operations bancaires, Ia 
publicité, linformatique, l'irnmobilier, le genie et !'assurance 
représentent une gamme éclectique de services sur lesquels 
reposent tous les autres secteurs économiques. 
En dépit de leur rOle critique sur le plan économique, ii est 
toutefois difficile de savoir ce qui se passe dans ces branches 
d'activité. Des efforts considérables et fastidieux ont permis, 
au mieux, de rassembler une collection de renseignements 
fragmentaires divers... qui ne favorisent pas Ia comprehension 
avisée et Ia prise de mesures efficaces. 

Remplacez malntenant ce tableau fragmentaire par l'image cohérente que 
vous offre indicaleurs des services. Cette publication trimestrielle innovatrice 
de Statistique Canada pénétre dans un domalne Inexplore, foumissant des 
aperçus opportuns du rendement et des progrés dans les domaines suivants 
• Communications 
• Finance, assurance et immobilier 
• Services aux ent rep rises 
Iizdicateurs des services rassemble des tableaux analytiques, dcc 
diagrammes, des graphiques et des observations en un mode de preentu:.'n 
stimulant et artrayant. En puisant a méme une vaste gamme d'indicateurs 
financiers irnpoilants, allant notamment des profits, des capitaux propres, des 
recettes, de lactif et du passif aux tendances et analyses de l'emploi, des 
salaires et de lextrant - a laquelle sajoute un article de fond exploratif dans 
chaque numéro. Indicateurs des services brosse pour Ia premiere fols un 
tableau complet! 
Enfin, quiconque siritéresse au secteur des services peut consulter 
Indicateurs des services pour trouver des renseignements courants sur ces 
branches d'activité... tant sous une forme sommaire qua un niveau de detail 
navant jamais encore êté offert - et Ce, dans une méme publication. 
Si vous êtes de ceux qui fournissent des services aux entreprises 

canadiennes, ou si vous financez, fournissez ou évaluez ces services ou y 
avez en fait recours, Indicateurs des services représente un tournant - une 
chance de s'aventurer dans l'avenir en étant armé des réflexions et 
connaissances les plus actuelles. 

Commandez des aujourd'hui VOTRE abonnement a indicateurs des services! 

Services Iiiilcators lcatalogue no. 63-016XPB is SI 12 plus 7%  GST) in Canada, US$135 
in the United States and US$157 in other countries. 
To order, write to Statistics Canada, Marketing Disisiort Sales and Service, 120 Parkdale 
Avenue, Ottawa, Ontario KIA (1T6 or contact the nearest Statistics Canada Regional Reference 
Centre listed in this publication. 
If more convenient, fax your order to 1.613.951-1584  or call 1400267-6677 toll.free in 
Canada and the United States 1-613-951-7277 elsetherel and charge to tour 1SA or 
MasterCard 

Is.dkakurs des services (n 63-0160)PB au catalogue) coUte 112$ (plus % de 'FF5' au Canada, 
135 $ US aux Etats-Unis et 15 S USdans les autres pays. 
Pour commander, euivez a Statistique Canada, Division du marketing, Vente ci service, 120. avenue 
Parkdale. Ottawa (Ontario) K1A 016, on comrnuniquez avec le Centre regional de coraludon de 
Stanstique Canada Ic plus prés (voir la liste qui figure dans Ia présente publication). 
Si vons préférez, vous pouvez télécopier vote coomande en composant le 1413.951-1584 on 
tCléphoner sans frais du Canada et des Erats-Unis au 1400-267-6677 lou dadleurs. au  
1413-951-72771 et porter les frais a votre cornpte VISA on MasterCard 
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