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Des données sous plusieurs tormes... 

Statistique Canada diffuse les données sous forir.p 
diverses. Outre les publications, des totalisaticn 
habituelles at spéciales sont offertes. Les donnep 
zont disponibles sur disque compact, disquett 
imprimés d'ordinateur, microfiches at microfilms e 

bandes magnétiques. Des cartes at dautres document's 
de référence géographiques sont disponibles pour cer-
tames sortes de donnees. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de donnees ordinolingue at le système 
d'extractlon de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other g.ographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 

How to Obtain More Information 	 Comment obtenir d'autres renseignemerds 
Toutes demandes de renseignements au su)et de cette 
publication ou de statistiques at services connexes 
doivent itre adressees : 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	téléphone 
(1-613-951-3551) ou au centre de consultation de 
Statistique Canada 1: 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montréal 	(1-514-283-5725) 	Edmonton 	(1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1 -416-973-6586) 	Vancouver (1 -604-666-3691) 
Winnipeg 	(1-204-983-4020) 

lJn service d'appel interurbain sans frais est offert, 
dans toutes les provinces at dans les territoires, 
aux utilisateurs gui habitent A l'extêrieur des zones 
de caunication locale des rentres régiariau de ccn-
sultation. 

Terre-Neuve at Labrador, 
Nouvelle-Ecosse, Nouveau-Brunswick 
at Ile-du-Prince-Edouard 	1-800-565-7192 

Québec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	 1-800-667-7164 
Manitoba 	 1-800-661-7828 
Sud de l'Alberta 	 1-800-882-5636 
Alberta at Territoires du Nord-Ouest 	1-800-563-7828 
Colombie-Britannique at Yukon 	1-800-663-1551 

Appareils de télécounications pour 
2es .alentendants 	1-e00-363-729 

Comment commander les publications 
On peut se procurer cette publication at les autres 
publications de Statistigue Canada auprés des agents 
autorisCs et des autres librairies locales, par len-
tremise des bureaux locaux de Statistique Canada, ou 
an Ccrivant a la Division du marketing, Ventes at 
Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
NumCro du télècopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Nu.éro sans frais pour cander 
seuleaent(Canada at ttats-tMis) 	1-800-27-77 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistique Canada observe des normes établies an 
atière de produits at de services statistiques, de 

diffusion d'informatian statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veulllez communiquer avec le Centre de consultaticn 
regional de Statistique Canada le plus prés de chez 
vous. 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 	Telephone: 
(1-613-951-3551) or to the Statistics Canada 
reference centre in: 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Mo ritreal 	(1-514-283-5725) 	Edmonton 	(1 -403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6566) 	Vancouver (1 -604-666-3691) 
Winnipeg 	(1-204-983-4020) 

Toll-free access is provided In all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 	1-800-565-7192 

Quebec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	 1-800-667-7164 
Manitoba 	 1-800-661-7828 
Southern Alberta 	1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 	1-800-663-1551 

Telecounications Device for the 
Hearing I.paired 	1-$00-33-7629 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

loll Free Order Only Line (Canada 
and United States) 	1-800-27-77 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of Its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenarlat bien établi entre 
Statistique Canada eta population, les entreprises, 
les administrations canadiennes et les autres 
organisnies. Sans cette collaboration et cette bonne 
volontC, il serait impossible de produire des 
statistiques précises et actuelles. 
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$ ZONES CONVENT IONNELS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount *00 small to be expressed. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CAHSIM 

All currant and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
24201, 	as well as 	many other series are 
available to the public from 	Statistics 
Canada's computerized data bank CANSIM 
(Canadian Socio-Ecenomic Information Manage-
ment System) via terminal, on computer print -
outs, or in machine readabl. form. For 
further information, contact the Cansin staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was 	prepared under 	the 
direction of: 

e G.W. Andrusiak, Director, Industry Division 

. 	R. Lussier, Assistant Director, Distribu- 
tive Trades Sub-division, Industry Division 

e g.  Théricult, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

e 	P. Desjardfls, 	Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

Les signes suivants sont e.ployás uniformámmnt 
dens cette publication de Statistique Canada: 

nombres indisponibles. 

• . . neyant pas lieu de figurer. 

- nient o*.i zóro. 

-- nombres infimes. 

x confid.ntiel an vertu des dispositions de in Loi 
sur in sta+istique relatives au secret. 

NOTA 

Les chiffres ayant ótó arrondis, les totaux no 
correspondent pas toujours. 

NOTE AU SUJET NE CANSIN 

La banque de donni.s informatisles de Statistique 
Canada CANSTh (syst.mm canadien dinformetion socio-
óconomiqu.) fournit mu public toutes les statistiques 
actuelles at historiques sur 1. Commerce de detail 
(matrice nos 2299, 2398-2417 at 2420), et sur de 
nombreuses autres series, per le bimis d'un 
terminal, d'imprimss dordinateur ou de supports 
ordinolingues. Pour plus do renseignements, 
sadresser mu personnel de CANSTh de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (tClCphone 613-9518200), ou aux cons.illmrs 
rigionaux des bureaux de Statistique Canada situós 
I travers in Canada. 

Cette publication a Cti rCdigSe sous is direction dm: 

• G.W. Andrusiak, 	directeur, 	Division de 
1 industrie 

• 	R. Lussiar, directeur adjoint, Sous-division des 
commerces 	de 	distributions, 	Division 	de 
1' industrie 

e I. Thérlault, 	chef, Section du commerce de 
diteil, Sous-division des co.merces de distri-
butions, Division de l'industrie 

e P. Desjardins, 	Economist. principele, 	Section 
du commerce de diteil, Sous-division des com- 
merces de distributions, Division de l'industri. 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia presente publication répond aux 
requirements of American National Standard for 	 exigences minimales de l"American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Library Materials', ANSI Z39.48 - 1984. 0 
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Nate to users 
	 Notes aux utilisateurs 

Users interested in acquiring further inform.-
Hon relating to the methodology, seasonal 
adjustm.n* and data reliability of this survey 
may consult the most rec.nt February issue 
(con'c.ining revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade S.c+ion. 

Let utilisa*eurs qui son'c in'cersssés d'obtenir 
plus do r.nseignements concernan'c In móthodo-
logic, 1. desaisonnalisa'cion at la fiabilitó 
des donness peuven+ consulter le numéro de 
fóvri.r le plus rcen'c de cette publication 
(incluan'c let róvisions de lannéo précédenke) 
ou communiquez avec 1a section mensuelle du 
commerce de dótail. 

S 
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FAITS SAILLANTS 

Consum.rs continued to increase their spending 
as r.tail sales increased O.8Z to $17.9 bil-
lion Iseasonally adjusted) in January. This 
followed a 0.6Z gain in December 1994. Since 
early 1992, retail sales have generally been 
increasing. The rate of increase has grown 
faster since mid-1994. 

Januarys largest increase in dollar terms 
was by retailers of department store type 
merchandise (33Z of total retail trade), who 
increased sales 1.6X after a o.SZ rise in 
December. The latest gain was led by other 
durable goods and general merchandise stores. 

Sales of other durable goods jumped 8.4/ in 
January, offsetting the 6.3X drop recorded in 
December. Monthly sales movements of other 
durable goods stores have been volatile over 
the last year. 

The general merchandise sector IIOZ of total 
retail 	trade) 	advanced 1.6Z, 	the third 
increase in four months. 	Sales by general 
merchandise 	stores have slowed in recent 
months after steady growth since mid-1993. 

Auto.otivp sector declined for the first time 
since July 

The 0.2X decline in the automotive sector was 
the first drop since July 1994. Lower sales 
by gasoline service stations more than offset 
increases by motor vehicle dealers and 
retailers of automotive parts, accessories and 
services. 

Gasoline service stations sales fell 2.3Z, a 
fourth consecutive monthly decline. This 
decline coincided with a drop in gasoline 
prices in January. 

Les consommateura ont continuó d'.ugmenter 
l.urs dépenses puisque lea v.ntes désaisonna-
lisées du commerce de detail ont augmentC da 
O.8X a $17.9 milliards an janvier. Ccci fait 
suite I un gain de 0.6Z on décembre 1994. Do-
puis le debut de 1992, les ventes du commerce 
de detail ont ete genóralement I la hausse. La 
taux do croissance sest eccrQ au cours de la 
derniare moitiC do lannóe 1994. 

En janvier, laugmentation Is plus importants 
an terme de dollars provient des dótaillants 
offrant des marchandises que lon trouve 
genéralement dans lea grands magasins 133.0% 
des vantes totales du commerce de detail). 
Ces détaillants déclarent une hausse de l.ÔX 
de laura ventes an )anvi.r aprIs une augmen-
tation d. O.5X an decembre. Ce dernier gain 
eat surtout attribuable aux dépenses dana las 
magasins des autres produits durables at de 
merchandises diverses. 

Las ventes des autres produits durables ont 
grimpé de 8.4% an janvier contrebalancant la 
baisse da 6.3% an decembre. Las mouvementa 
mensuela des ventes des magasins dautrea 
produits durablos no sont pas constants eu 
cours de Is derniIre annóe. 

Le secteur des merchandises diversas repré-
sentant lOX des ventas totalas du commerce de 
detail a augmenté de 1.6Z. Il sagit de la 
troisilme hausse au cours des quatre derniars 
mois. Lea ventes des magasins de marchandisas 
diverses ont ralenti cu cours des derniers 
mois, faisant suite a une croissance constante 
dapuis la moitiC do lannéa 1993. 

Las ventes du secteur de 1 'uto.obile baissent 
pour la pre.ière fois depuis juillet 

La baisse de 0.2X dens 	le 	secteur 	de 
lautomobile est Is premiere baisse depuis 
juillet 1994. Des ventes plus faibles des 
stations-service ont plus que compensé las 
augmentations des ventes des concessionnaires 
dautomobilos neuves at des magasins da 
pilcas, daccessoiras pour véhicules automo-
biles at services. 

Las ventas des stations-service ont baisso de 
2.3Z, une quatrilme baisse mensuella consCcu-
tive. Cette diminution coincide avec una 
baissa des prix de lessence an janvier. 
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Sales by 	motor 	vehicle and recreational 
vehicle dealers increased slightly I+0.3Z1 in 
January, despite a 6.5Z decline in the number 
of new motor vehicles sold. This divergence 
reflects a lOX increase in the average selling 
price of new models this January compared with 
a year earlier. 

Sales In British Coluabia grew strongly 

Sales in 	British Columbia 	grew strongly 
(+2.17.) for a second consecutiv, month to 
stand 12.6Z higher than in January 1994. 
Over the last twelve months, sales increases 
in British Columbia have generally surpassed 
growth at the national level. 

Les vent.s des coricessionnaires de véhicules 
automobiles at rócroatifs ont augmantó lIgè-
remenk (+0.37) on janvier, at cc malgró la 
baisse d. 6.5% des ventes de vóhicul.s auto-
mobil.s n.ufs, an riombre dunité. Cette 
divergence peut être expliquee par le heusse 
de loX du prix de vents moyan des nouveaux 
modeles an janvier compar.tivement i janvier 
1994. 

La Colo.bie -ritannique aug.ente fortent 

En Colombie-Britannique, las ventes ont aug-
ment e fortement I+2.1/.) pour un deuxième mois 
consecutif at sont 12.6X plus ól.voes que 
cellss de janvier 1994. Depuis les douze 
derniers mois, las augmentetions des v.nt.s 
dens cette province ont gnêralement depassó 
celles au niveau national. 

[IJ 

. 
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Chart 1 	 Graphique 1 

Retail Sales, Canada 	 Ventes au detail, Canada 
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* Prior to 1991, data includes Federal Sales Tax. Its 	 * Avant 1991, les données incluent Ia taxe de vente fédérale. La 
successor, the Goods and Services Tax is not included in 	taxe sur les prOdurts et services gui 1w a Succédé nest pas 
the 1991 and later data. 	 inc/use en 1991 et dans /es données ultérieures. 

Chart 2 	 Graphique 2 

Retail Sales - Canada 	 Ventes au detail - Canada 

$ billions 	 $ milliards 
 18.0 

17.5 

17.0 

16.5 

16.0 

15.5 

15.0 

14.5 
F 	 J 	 J 	 J 	 J 	 J 

1990 	 1991 	 1992 	 1993 	 1994 	1995 
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Sales Tax to be comparable to January 1991 and subsequent 	de vente fédérale aim qu 'elles soient corn parables a janvier 1991 
data. 	 et aux dornées subséguentes. 

Trend represents smoothed seasonally adjusted data 	La tendance represente les donnees desa'sonnalisees /,ssees 
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Retail Sales Trendsl - Canada, 
By Major Group 

Tendances 1  des ventes au detail - Canada, 
par groupe principal 	 0 
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FOR FURTHER READING 

Selected Publications 
from Statistics Canada 

LECTURES SUGGREES 

Choisies parmi las publications 
de Statistique Canada 

Title Titre Catalogue 

Department Store Sales and Stocks, Ventes et stocks des grands •agasins, 63-002 
Monthly, Bilingual Mensual, Bilingue 

Department Store Sales by Region, Ventes des grands .agasins par region, 63-00 
Advance Release, Monthly, Bilingual Rapport provisoire, Mensual, Bilingue 

New Motor Vehicle Sales, Monthly, Ventes de vChicules automobiles neufs, 3-007 
Bilingual Mensuel, Bilingue 

Retail Chain and Department Stores, Magasins de detail A succursales at 3-210 
Annual, Bilingual los grands •agasins, Annual, Bilingua 

Vending Machine Operators, Annual, Exploitants de distributeurs 3-213 
Bilingual auto.atiques, Annual, Bilingue 

Direct Selling in Canada, Annual, La vente directe au Canada, Annual, 63-218 
Bilingual Bilingu. 

Campus Dookstores, Annual, Bilingual Librairies de campus, Annual, 3-219 
Ri lingua 

Annual Retail Trade, Annual, Bilingual Co..erce de detail annual, Annual, 3-E23 
Bilingue 

. Market Research Handbook, Annual, Recuei] statistique des etudes de 63-224 
Bilingual marchC, Annual, Bilingue 

Retail Commodity Survey, Occasional, EnquCte cur los •archandises vendues 3-541 
Bilingual au detail, Hors sórie, Bilingu. 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Reqn (Current Perwds) 

Change from 
Sales 	 previous month 

Year-to- 
Ventes 	date 	Variation p. r. 

au mois précédeni 
199 

	

January D.c.rther Noveether October 	January Dec.rther 
1995 	1994 	1994 	1994 Cumulataf 	1995 	1994 

	

Janvier Décembre Nov.thre Octobre 	Janvier Déce.,thrs 
No. 	

J. millions of dollars - millions de dollars 

S 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts accessories 
and services 

13 General merchandis, stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Columbia 

28 Yukon 

	

43173.6 	42181.0 	4,155.0 	4,153.2 

	

358.0 	340.9 	321.3 	342.3 

	

1,005.4 	997.4 	995.3 	1,006.7 

	

145.4 	147.4 	154.0 	149.4 

	

159.6 	157.9 	152.5 	154.3 

	

358.7 	353.8 	347.0 	345.3 

	

408.5 	405.3 	400.6 	392.9 

	

792.7 	787.5 	742.3 	762.5 

	

193.5 	192.1 	196.6 	193.2 

	

4,172.5 	4,161.0 	49115.3 	4,086.3 

	

1,151.3 	1,177.9 	1,181.1 	1,201.4 

	

1,027.3 	1,026.6 	1,023.3 	19004.5 

	

1,850.0 	19821.2 	1,802.1 	1,817.3 

	

605.6 	600.2 	611.7 	609.8 

	

490.1 	452.0 	482.3 	471.6 

	

987.5 	935.7 	947.6 	948.8 

17,879.7 17,737.8 17,628.1 17,639.5 

	

285.6 	285.6 	285.6 	293.3 

	

74.4 	72.8 	72.1 	76.4 

	

547.7 	550.9 	549.3 	550.1 

	

412.8 	416.2 	420.8 	415.8 

	

49300.3 	4,264.7 	4,234.0 	4,229.5 

	

6,650.0 	69582.5 	6,571.7 	6,511.3 

	

588.5 	594.8 	588.9 	594.9 

	

538.8 	532.7 	536.2 	547.8 

	

19845.8 	1,855.7 	1,841.9 	1,847.4 

	

2,577.4 	2,523.9 	2,470.6 	2,516.6 

	

17.7 	17.4 	16.4 	16.4 

	

40.7 	40.5 	40.5 	40.0  

	

4,173.6 	-0.2 

	

358.0 	5.0 

1,005.4 

145.4 

159.6 

358.7 

408.5 

792.7 

193.5 

4,172.5 

1,151.3 

1,027.3 

11850.0  

605.6 

490.1 

987.5 

	

17,879.71 	0.8 

285.6 

	

76.4 
	

2.2 

	

547.7 	-0.6 

	

412.8 	-0.8 

	

6,300.3 
	

0.8 

	

6,650.0 
	

1.0 

588.5 

	

538.8 
	

1.1 

	

1,845.8 	-0.5 

	

2,577.4 
	

2.1 

	

17.7 
	

2.0 

	

40.7 
	

0.5 

0.8 

-1.3 

1.1 

1.4 

0.8 

0.7 

0.7 

0.3 

-2.3 

0.1 

1.6 

0.9 

8.4 

5.5 

0.6 

6.1 

0.2 

-4. 3 

3.5 

2.0 

1.2 

6.1 

-2. 3 

1.1 

-0.3 

0.3 

1.1 

-1.9 

-6.3 

-1.3 

0.6 

. 

0.9 

0.3 

-1 . I 

0.7 

0.2 

1.0 

-0.7 

0.7 

2.2 

5.8 

0.1 
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- - 1.6 2.1 2.9 2.7 3.8 

-6.1 5.6 27.8 24.4 14.0 23.7 

-1.1 -0.3 -0.9 0.3 -0.6 0.6 

3.1 6.1 0.9 9.3 9.3 7.6 

-1.1 2.8 3.7 6.1 1.4 2.3 

0.5 3.0 17.3 10.3 10.3 9.5 

1.9 -0.4 16.8 15.2 13.1 9.4 

-2.6 4.3 16.3 11.5 5.5 8.4 

1.8 - - 0.9 -0.5 3.6 3.2 

0.7 1.6 12.6 12.4 14.0 15.7 

-1.7 -1.4 -1.8 2.3 -0.7 1.4 

1.9 3.7 1.8 9.9 11.1 9.2 

-0.8 3.5 6.4 5.0 4.6 6.1 

0.3 0.6 7.5 6.4 9.3 10.0 

2.3 3.5 8.4 3.0 11.0 9.6, 

-0.1 3.3 16.5 13.6 15.8 16.1 

-0.1 1.9 7.1 7.3 7.2 13.3 

Groups de coerce - Canada 

Supermarchés dalimentation at I 
epic.ri.s 

Tous las autres unagasins 2 
dalimentation 

Pharmacies at magasins de 3 
médicamants bravetis 

Magasins de chaussures 4 

Magasins the vItaments pour honnes 5 

Magasins da vétements pour dames 6 

Autr.s magasins de vétements 7 

Magasins do meubles at dappareils 8 
managers 

Magasins daccessoires dameublement 9 

Concessionnaires da vehiculas 10 
automobiles at récréa*ifs 

Stations-service 11 

Magasins do pièces at dacc.ssoir.s 12 
pour automobiles at services 

Magasins da merchandises divarses 13 

Autres magasins de produits 14 
semi-durables 

Autras magasins the produits 15 
dureb lea 

Autres unegasins de veflta cu detail 16 

Total, ensemble des .agasins 17 

. 

2.1 

27.8 

-0.9 

0.9 

3.7 

17.3 

16.8 

16.3 

0.9 

12.6 

-l.a 

1.8 

6.4 

7.5 

8.4 

16.5 

7.1 

-2.6 2.1 0.6 2.3 2.7 4.4 

-5.5 6.8 -1.7 3.4 0.3 6.5 

-0.1 2.3 -0.4 4.3 1.0 2.1 

1.2 6.2 -2.6 0.7 0.4 -1.3 

0,1 1.7 2.6 5.7 4.8 6.8 

0.9 1.4 10.3 8.5 9.4 8.8 

-1.0 4.8 4.0 6.7 4.0 4.8 

-2.1 3.6 8.3 6.7 9.3 12.6 

-0.3 3.S 6.2 5.0 6.1 8.6 

-1.8 0.2 12.6 11.5 10.8 13.2 

0.2 2.1 6.9 4.7 -2.6 -4.0 

1.1 2.3 6.2 8.8 10.1 11.6 

Terr.-N.uve 18 

jle-du-Prjnc.-Edouard 19 

Nouvell.-Ecoss. 20 

Nouveau-Brunswick 21 

québec 22 

Ontario 23 

Manitoba 24 

Saskatch.wan 25 

Alberta 26 

Colouthie-Britannique 27 

Yukon 28 

Territoiras du Nord-Ouast 29 

S 

0.6 

-1.7 

-0.4 

-2.6 

2.6 

10.3 

4.0 

8.3 

6.2 

12.6 

6.9 

6.2 

S 
TABLEAU 1. Ventes au detail, dCsaisonnalisCes, selDn Im groupe de cemrce at la region 

(pCriodes courantes) 

Change from 
previous month 	Change from previous year 

Variationp. r. 	Variation par rapport I 1annóa prècèdente 
au mois prècèdenk 

Year-to- 

	

November October January December November October 	date 
1994 	1994 	1995 	1994 	1994 	1994 	1995 

Novembre Octobre Janvier Décembre Nove.thre Octobre Cu.*jlatif 

Per cent - pourcentage 

N' 

Regions 
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TABLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Periods) 

No 

Sales 

Ventes 

	

January 	Deceser 	Noveth.r 	October 	Year-to-date 

	

1995 	1994 	1994 	1994 	1995 

	

Janvier 	Décesre 	Noveimthre 	Octobre 	Cu.mjlatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stor.s 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

3,837.2 

300.8 

953.0 

107.2 

116.4 

251.3 

293.1 

660.7 

148.0 

3,184.9 

1,058.5 

844.1 

1,302.7  

426.5 

371.6 

719.1 

14,575.1 

4,705.6 

416.5 

1,244.8 

210.2 

338.1 

599.2 

699.2 

1,153.3 

237.3 

3,400.9 

1,172.3 

1,140.1 

3,166.1 

963.4 

916.1 

1,467.1 

21,830.3 

3,969.9 

304.2 

986.5 

176.9 

187.5 

367.1 

455.6 

806.2 

215.9 

3,851.3 

1,172.9 

1,134.3 

2,249.3 

652.1 

484.2 

899.0 

17,912.9 

4,065.5 

330.3 

1,011.2 

162.3 

157.0 

345.0 

403.0 

772.8 

200.2 

3,938.6 

1,249.3 

1,007.2 

1,879.2  

579.3 

418.9 

902.1 

17,421.7 

3,837.2 

300.8 

953.0 

107.2 

116.4 

251.3 

293.1 

660.7 

148.0 

3,184.9 

1,058.5 

844.1 

1,302.7 

426.5 

371.6 

719.1 

14,575.1 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Hove Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 PIenitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthii 

28 Yukon 

29 Northwest Territories 

221.7 

58. 1 

442.7 

330.4 

3,391.6 

5,466.4 

487.4 

450.4 

1,523.8 

2,156.2 

13.1 

33.4 

368.9 

89.9 

698.2 

522.4 

4,949.3 

8,282.5 

762.3 

660.1 

2,325.5 

3,102.9 

19.7 

48.6 

306.4 

73.2 

562.8 

436.3 

4,179.0 

6,776.8 

609.1 

555.2 

1,865.4 

2,492.8 

15.6 

40.4 

285.8 

73.1 

540.5 

410.5 

4,129.2 

6,467.9 

590.0 

549.1 

1,825.7 

2,493.8 

16.2 

40.1 

221.7 

58.1 

442.7 

330.4 

3,391.6 

5,466.4 

487.4 

450.4 

1,523.8 

2,156.2 

13.1 

33.4 
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Change from previous year 

Variation par rapport i lannée prócádent. 

January Decether Noveuther October Year-to-date 
1995 1994 1994 1994 1995 

Janviar Décenthre Novemre Octobre Culatif 

Per cent - pourcentage 

-1.7 6.6 3.9 -0.9 -1.7 

29.1 23.9 16.9 19.1 29.1 

-0.7 -1.2 -0.8 -0.5 -0.7 

-3.8 14.0 10.5 6.0 -3.8 

1.5 8.6 0.7 0.3 1.5 

15.7 14.8 8.7 4.3 15.7 

16.3 16.4 11.9 3.3 16.3 

16.6 13.2 3.3 7.0 16.6 

2.3 -1.6 2.5 3.7 2.3 

14.7 9.1 13.5 16.8 14.7 

-2.9 2.1 -1.2 1.4 -2.9 

3.9 9.6 11.9 7.6 3.9 

S 	5.8 4.8 6.0 6.0 5.8 

5.3 5.4 10.1 9.4 5.3 

7.9 3.8 10.4 7.0 7.9 

15.3 15.0 14.8 11.0 15.3 

5.7 7.6 7.4 6.1 5.7 

-1.1 2.9 3.1 1.5 -1.1 

-0.1 4.3 0.6 3.9 -0.1 

.5 0.5 0.5 -1.1 

4.4 - - -3.9 -1.5 

1.5 7.2 5.1 2.4 1.5 

8.6 7.8 9.5 7.4 8.6 

3.6 8.7 4.4 2.3 3.6 

6.3 6.1 9.8 12.0 6.3 

4.1 6.4 5.0 6.7 4.1 

10.9 10.6 11.6 12.0 10.9 

3.3 6.6 -5.4 -4.3 3.3 

2.8 8.9 11.1 11.6 2.8 

Group@ de coerce Canada 

Superniarchés dalimentation at épicarias 1 

Ious las autres magasins d.lim.nte+ion 2 

Pharmacies at magasins de medicaments brevetés 3 

Magasins de chaussures 4 

Magasins de vétements pour home.. S 

M.g.sins de vétaments pour dames 6 

Autres magasins d. vétements 7 

Muigasins cia meubl.s at deppereils .aenagers 8 

tI.gasjns daccessoires dauieublement 9 

Concessionnaires de vIhicules automobiles 10 
at récrIatifs 

Stations-service 11 

Magasins du pieces at daccessoirea pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autr.s magasins do produits semi-durable. 14 

Autres magasins cio produits durable. 15 

Autres magasins de vents au detail 16 

Total, enseuble des .agasns 	 17 

Rqions 

Terre-Neuve 18 

ila-du-Prince-douard 19 

Nouvelle-cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britanniqu. 27 

Yukon 28 

Territoires du Nord-Ouest 29 

TABLEAU 2. Ventes au detail, nan-dAsaisonnalisCes, selon le grvupe do ca..erco at la region S  (pCriodes courantes) 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarter] 
Estioates) 

Sales 

Ventes 

Quarter 4 Quarter3 Quarter 2 Quarter i Quarter 4 
1994 1994 1994 19941 1993 

Trimestre 4 Trimestre 3 Trimestre 2 Trim,stre liTrimestre  4 

millions of dollars - millions de dollars 

12,740.9 12,704.2 129634.0 11,665.7 12,336.0 

11051.0 1,016.1 870.6 754.6 873.6 

3,242.5 2,975.2 2,990.3 2,885.4 5,269.9 

549.5 451.8 461.9 316.1 500.6 

682.5 393.7 454.0 317.8 654.1 

1,311.2 1 1 005.9 987.9 703.9 19190.2 

1,557.8 1,197.9 1,034.8 789.4 1,398.5 

27732.3 2,208.2 21029.1 1,741.3 2,521.8 

653.4 616.1 574.6 469.8 644.9 

11,190.8 11,828.1 14,097.3 10,089.5 91882,5 

3,594.5 3,930.6 5,560.2 3,253.2 3,567.0 

3,281.6 3,000.0 3,195.6 2,469.2 2,990.2 

7,294.6 5,100.5 5,097.5 4,070.7 6,948.4 

2,194.8 1,825.8 11813.1 1,258.3 2,035.6 

13819.2 1,406.0 1,349.1 1,043.5 1,712.9 

3,268.2 2,900.1 2,610.5 2,008.6 2,871.6 

57,164.9 	52,560.0 	53,769.6 	43,S36.8 	53,397.4 

280.4 298.0 274.6 247.9 274.8 

75.8 64.8 65.2 63.9 71.9 

7.6 5.5 5.2 3.8 7.2 

8.2 3.6 4.1 2.4 811 

21.5 13.9 12.2 8.2 20.4 

17.6 10.6 9.5 10.6 31.0 

37.8 24.6 20.4 17.2 34.4 

5.0 4.0 3.6 2.6 5.2 

119.0 158.1 192.6 125.2 113.1 

77.7 79.2 70.8 67.5 78.4 

45.4 45.6 47.7 34.3 49.2 

168.2 113.1 103.1 79.6 157.0 

39.6 31.5 29.0 18.1 31.5 

18.8 10.0 10.9 9.1 18.8 

32.5 22.0 10.4 17.3 32.0 

S 961.1 888.8 872.8 711.6 937.3 

Trade Group 

Ho. 

Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Msns clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stor.s 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durabl, goods stores 

15 Othur durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

. 
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Change from previous year 

Variation par rapport it lannée precidonte 

	

Quarter 4 	Quarter 3 Quarter 2 	Quarter ii Quarter 4 

	

1994 	1994 	1994 	19941 	1993 
Trimestre 4 Trimestre 3 Trimetre 2 j Trimestre liTrimestre 4 

Per cent - pourcentage 

	

3.3 	3.8 	5.3 	4.9 	4.2 

	

20.3 	16.0 	-3.0 	2.2 	5.4 

	

-0.8 	1.2 	2.9 	4.1 	7.8 

	

9.8 	9.6 	10.3 	11.9 	8.5 

	

4.4 	4.6 	8.2 	9.9 	6.7 

	

10.2 	3.9 	2.0 	1.6 	1.8 

	

11.4 	 8.3 	5.1 	1.8 	6.4 

	

8.3 	2,4 	3.4 	-0.2 	7.6 

	

1.3 	4.4 	2.6 	4.0 	6.1 

	

13,2 	10.8 	16.3 	16.2 	10.8 

	

0.8 	2.6 	0.5 	-1.2 	-0.1 

	

9.7 	8.4 	10.5 	11.1 	6.5 

	

5.0 	4.4 	5.3 	6.6 	-0.7 

	

7.8 	9.7 	4.6 	2.7 	2.0 

	

6.2 	9.1 	7.7 	9.5 	4.1 

	

13.8 	10.6 	4.7 	3.2 	-1.2 

7.1 6.4 7.5 6.9 4.6 

2.0 
	

9.3 
	

6.0 
	

0.7 
	

1.9 

5.4 

5.7 

1.8 

5.5 

-43.4 

10.0 

-4. 3 

5.3 

-0.8 

-7.8 

7.2 

25.7 

0.2 

1.6 

4.6 

1.3 

2.2 

1.6 

-43.3 

0.8 

3.0 

5.7 

-11.3 

11.2 

7.0 

11.5 

-3.5 

-2.3 

5.1 

3.3 

12.0 

-0.6 

-46.2 

-1.0 

-2.5 

12.5 

-10.3 

19.7 

4.8 

8.3 

1.7 

-9.7 

3.3 

11.8 

16.3 

2.2 

-7.3 

3.3 

-10.1 

14.6 

-9.8 

18.5 

4.9 

2.4 

14.4 

0.5 

1.5 

-2.4 

14.3 

11.6 

3.0 

6.6 

-11.6 

0.1 

-7.5 

8.3 

-4.3 

-8.7 

-0.8 

-3.6 

• 	 2.5 	3.5 
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TABLEAU 3. Ventes au detail, non-dCsaisonnal±sCes, 5.1Dm In groupe de co..erce at la region 
(esti.ations triaestrielles) 

Groupe do co,mnerce 

N . 

Canada 

SupermarchIs dalimentation at ãpiceries I 

Thus les autres nagasins dalimentation 2 

Pharmacies at magasins do módicamenks brovetás 3 

Pgasins do chaussures 4 

lagasins do vitements pour hommus 5 

Ilagasins do vêtemenks pour dames 6 

Autres m.gesins do vetoments 7 

lagasins de meubles at d'appareils managers 8 

Ilagasins daccessoires dameubleunent 9 

Conc.ssionnaires do vhicules automobiles 10 
at rócrIaLifs 

Stations-service ii 

P'gasins do pieces at daccessoires pour 12 
automobiles at services 

Ilagasins do merchandises diverses 13 

Autres m.g.sins do produits semi-durabl.s 14 

Autres sagasins do produits durables 15 

Autras unegasins do vents au detail 16 

Total, enseble des .agasins 	 17 

Terre -Neuve 

Supermerches dalimontation at gpicaries 1 

bus los autres magasins dalimentation 2 

Pharmacies at inagasins do mdicaunen+s breve4s 3 

Magasins do chaussures 4 

Magasins do vâ+ements pour homass 5 

Piagasins de vêtements pour dames 6 

Autras meg.sins do vétements 7 

iagasins do meubles at dappareils managers B 

liagesins daccessoiros dameublement 9 

Concassionnaires de véhicules automobiles 10 
at récréatifs 

Stations-service 11 

liagasins do pieces at d.cc.ssoires pour 12 
automobiles of services 

liagasins do merchandises diversos 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durablos 15 

Autres magasins do vent. •u dMail 16 

Total, enseble des •agasins 	 17 

Commerce do detail, )anvier 1995 
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TASLE 3. Retail Sales, Not Seasonally Adusted, by Trade Group and by Region (Quarterly 
Estimates) 

S Sales 

Ventes 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 	Quarter 4 

	

1994 	1994 	1994 	1994 	1993 
Trimestr. 4 Trim.skra 3 Triunestre 2 Triinestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

55.6 	57.0 	50.9 	46.9 	51.5 

	

16.9 	16.6 	16.7 	15.7 	17.8 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

5.5 	6.8 	3.6 	2.2 	5.2 

	

8.3 	7.3 	6.3 	5.1 	8.1 

	

1.9 	2.4 	2.3 	1.7 	2.4 

	

40.9 	40.6 	53.1 	34.5 	35.9 

	

23.1 	28.3 	22.8 	21.7 	25.1 

	

14.3 	13.8 	14.3 	10.2 	14.3 

32.0 23.7 21.6 16.4 32.5 

11.2 1110 9.1 6.2 10.4 

4.0 3.0 2.4 2.0 4.3 

12.7 15.5 11.4 8.9 12.3 

236.2 234.9 222.2 176.8 229.3 

477.0 488.7 460.4 410.5 436.4 

127.7 111.7 108.4 112.0 126.9 

11.3 9.3 8.9 6.7 11.2 

18.1 7.5 7.8 5.4 1.2 

39.1 27.6 26.1 19.0 40.3 

39.6 26.7 21.5 17.8 35.4 

51.2 42.0 38.5 36.5 53.0 

16.7 14.6 12.6 8.7 12.8 

297.8 331.9 417.2 312.2 278.1 

124.5 140.0 139.0 139.7 174.0 

85.2 77.6 85.7 57.9 82.6 

266.2 170.7 162.1 126.7 263.6 

70.3 52.5 48.7 37.8 63.9 

40.9 25.8 23.6 18.8 40.5 

109.0 106.0 94.5 73.8 108.0 

1 1801.4 1,657.0 1,675.6 1,396.5 1,759.2 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing storas 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 OTher semi-durable goods stor.s 

15 Other durable goods stores 

16 Other retell stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furnitur, and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

. 
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TABLEAU 3. Ventes au detail, non-dCsaisonnalisCes, se].on Xe groupe de co.aerce et Ia region 
(esti.ations triestrielles) 

Change from previous year 

Variation par rapport i 1annó. prIcéd.nte 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 	Quarter 4 

	

1994 	1994 	1994 	1994 	1993 
Trimestre 4 Trimestre 3 Trimastre 2 Trimestre 1 Trimestre 4 

Per cent - pourcentag. 

	

8.0 	-0.8 	-1.1 	2.0 	7.0 

	

-4.9 	-1.2 	0.8 	2.5 	4.3 

x 	x 	x 	x 	x 
x 	x 	x 	x 	x 

	

6.6 	29.6 	27.4 	14.4 	15.6 

	

2.6 	18.8 	14.6 	23.6 	22.9 

	

-20.8 	16.7 	6.1 	28.8 	13.7 

	

13.9 	-1.1 	12.2 	8.3 	0.1 

	

-7.6 	-11.5 	-6.5 	9.3 	9.3 

	

0.4 	-1.3 	4.6 	8.3 	3.9 

	

-1.4 	5.3 	3.9 	11.3 	3.5 

	

7.3 	-14.5 	-3.8 	17.0 	24.9 

	

-6.7 	-7.6 	10.9 	-1.8 	-11.5 

	

2.8 	8.8 	1.6 	-5.5 	-11.8 

. 

	

3.0 	-0.5 	3.5 	6.4 	4.9 

	

9.3 	7.1 	4.6 	1.8 	-2.8 

2.4 	- 	1.2 	7.4 	4.1 

Groupe de cossnerce 

N . 

!le-du-PrInce-tdouard 

Suparmarches dalimentation at Ipiceries 1 

Tous las autres Inegasins dalimentation 2 

Pharmacies at magasins de médicaments brevetés 3 

Kagasins da chaussures 4 

Magasins do vétements pour hoiiinas 5 

lagasins do vétements pour dames 6 

Autr.s megasins de vet.ments 7 

Magasins da meubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Conc.ssjonnajras de vihicules automobiles 10 
at recreatifs 

Stations-service 11 

Magasins do picas at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diversas 13 

Autres m.gasins da produits semi-durables 14 

Autr.s magasins de produits durables 15 

Aufres inegasins de yenta cu detail 16 

Total, enseeble des •agasns 17 

Nouve 11.- cosse 

Supermarches dalimentation at Ipicaries 1 

Tous las autres magasins dalimenkation 2 

Pharmacies at magasins de medicaments brevetés 3 

Magasins do chaussures 4 

Magasins de vétements pour honines 5 

Magasins do vêtemen*s pour dames 6 

Autres megasins de vetements 7 

Magasins do meubles at dappareils managers 8 

Magasins daccessoires dam.ublement 9 

Concessionnaires de véhicules automobiles 10 
at récreatifs 

Stations-service 11 

Magasins do pilces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises divers.s 13 

Autres megasins de produits somi-durables 14 

Autres megasins de produits durables 15 

Autras megasins de vente au detail 16 

Total, enseeble des .egasins 	17 

S 

. 

0.7 3.2 0.1 7.0 -0.9 

1.0 5.7 10.6 31.0 18.9 

19.2 6.5 - - 4.3 0.5 

-3.0 -0.9 -6.8 -2.5 3.5 

11.8 15.2 8.4 4.6 4.0 

-3.3 3.6 2.8 7.1 5.1 

30.9 20.4 17.8 -4.3 -13.3 

7.1 -3.0 2.4 24.0 10.5 

-28.4 -22.5 -13.3 1.5 10.3 

3.2 2.7 8.5 11.7 27.4 

1.0 -0.7 -1.2 3.6 2.9 

10.1 6.7 1.8 12.4 22.5 

0.8 -1.9 -4.1 -4.5 -9.5 

1.0 -0.2 0.6 3.8 0.3 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estiates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1994 1994 1994 1994 1993 

Trimsstrs 4 Trimestre 3 Trimestra 2 Trimestre 1 Trim.str. 4 

millions of dollars - millions de dollars 

324.3 333.9 326.3 321.9 357.6 

113.6 96,5 94.2 88.2 91.3 

10.7 8.0 8.1 5.2 9.2 

12.6 7.3 8.4 5.3 15.5 

33.1 23.3 21.8 15.3 32.6 

25.3 18.2 15.2 13.0 27.7 

51.4 36.8 33.8 30.6 48.0 

13.2 11.2 10.1 7.6 1111 

229.0 239.5 324.9 240.9 246.7 

111.9 122.9 108.9 95.4 107.5 

91.0 83.0 80.4 56.5 76.5 

203.7 135.9 139.8 106.2 196.1 

42.1 33.5 32.9 20.8 40.0 

33.3 21.7 19.5 13.7 27.8 

67.2 63.9 54.5 42.4 66.3 

1,369.2 	1,243.6 	1,218.9 	1,069.2 	1,363.6 

3,504.3 3,552.6 3,583.5 3,322.2 3,466.9 

742.7 735.6 767.4 713.4 799.8 

187.4 149.3 155.8 95.2 175.3 

151.7 99.8 118.7 73.8 147.6 

328.5 279.1 280.0 195.4 292.2 

422.8 335.6 317.8 224.6 363.7 

635.0 564.3 526.8 380.6 581.3 

147.7 145.6 144.1 96.6 140.1 

2,334.4 2,779.0 39595.3 2,353.2 2,282.3 

757.0 818.2 728.6 670.8 720.6 

850.3 729.5 818.9 589.6 776.4 

1,455.9 1,078.9 1,116.0 860.7 19361.8 

488.7 468.7 465.5 285.5 419.2 

346.8 275.6 275.6 207.7 299.9 

541.7 436.5 461.6 333.8 489.2 

13,257.5 12,713.5 13,682.2 10,690.6 12,628.6 

Trade Group 

No 

New Brunswick 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and p.tent medicine s*or•s 

4 Shoe stores 

5 Mans clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessoriss and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Man's clothing stores 

6 Hom.n's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotivs parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

S 

S 
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Change from previous year 

Variation par rapport a lannee prIcéderita 

Quarter 4 Quarter 3 quarter 2 Quarter ii Quarter 4 
1994 1994 1994 19941 1993 

Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 11Trimetro  4 

Per cant - pourcentage 

-9.3 -8.5 -5.4 0.4 2.5 

24.5 21.9 19.2 19.1 12.0 

16.2 16.7 24.1 23.4 13.9 

-19.1 -4.7 9.5 -4.2 11.3 

1.3 1.7 -3.0 1.9 10.4 

-8.6 -11.9 -8.7 -10.4 -17.2 

7.0 7.5 1.7 -2.6 -2.2 

18.6 14.0 3.6 4.9 6.3 

-7.2 -17.5 -5.0 9.3 8.2 

4.1 -0.4 6.9 9.3 15.4 

19.0 18.9 13.3 7.7 -0.6 

3.9 1.3 8.9 13.1 -0.3 

5.3 -5.6 -4.4 -6.5 -8.6 

19.7 26.7 14.6 510 -3.7 

1.3 -7.3 -12.0 -6.8 6.1 

	

0.4 	 -4.0 	 0.1 	 5.4 	 3.5 

	

1.1 	 4.6 	 7.1 	 6.4 	 2.9 

TABLEAU 3. Ventes au detail, non-dCsaisonnalisCes, scion le groupe de co..erce at la r6q2in 
(estiaaticns tri.estrielles) 

-7.1 -1.6 4.5 6.0 13.3 

6.9 7.1 4.0 6.8 7.0 

2.8 8.5 4.5 5.0 5.6 

12.4 9.2 7.3 13.3 5.8 

16.2 5.5 2.8 2.5 -6.5 

9.2 -1.3 -2.3 -6.5 4.0 

5.4 4.0 -3.7 6.9 6.0 

2.3 1.6 13.8 19.2 8.5 

5.1 12.8 3.2 2.4 0.4 

9.5 5.2 4.4 7.7 5.3 

6.9 8.4 10.2 13.1 8.3 

16.6 15.6 15.3 2.4 1.5 

15.6 12.1 12.2 11.7 9.7 

10.7 8.6 8.5 6.8 0.2 

Groupo do couvn.rce 

Nouveau -Brunswick 

Supermarchés dalimentation at épicorios 1 

Tous las autros mogasins dalimentation 2 

Pharmecios at magasins do médicaments brovetés 3 

Ilagasins do chaussures 4 

Ilagasins do vétements pour hoimnes S 

Magasins do vétoments pour demos 6 

Autres m.g.sins do vétoinents 7 

Magasins do moubl.s at dapparoils managers 8 

Magasins daccossoiros damoubloment 9 

Concossionn.Ires do véhicules automobiles 10 
at récréatifs 

Stations-service ii 

Ilagasins do pieces at daccossoiros pour 12 
automobiles at services 

Magasins de marchandises diverses 13 

Autres unegasins do produits semi-durables 14 

Autres magasins do produits durablos 15 

Autres unegasins do vonfe Cu déLail 16 

Total, enseubla des •agasins 17 

Québec 

Supermarchés daliunentation at épicarios 1 

Tous los autres magesins dalimentation 2 

Pharunecios at unegasins do médicaments bravates 3 

Magasins do chaussuros 4 

Magasins do vétomonts pour honines 5 

Magasins do vétoments pour dames 6 

Autros mogasins do vêtomonts 7 

Magasins do meubles at dapparoils ménag.rs 8 

Ilagasins daccossoiros dameublomont 9 

Concessionnairos do véhicules automobiles 10 
at recreatifs 

Stations-service 11 

Magasins de pieces at daccessoiras pour 12 
automobiles at services 

Magasins do merchandises divorsas 13 

Autres magasins de produits semi-durables 14 

Autres megasins do produits durables is 

Autros mogasins do vents cu detail 16 

Total, ensmable des •ag.sins 	 17 

S 

S 

S.D 	 5.0 	 8.0 	 8.8 	 5.1 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estlaates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1994 1994 1994 1994 1993 

Trimestre 4 Trimestre 3 Trimestr. 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

4,005.0 3,946.7 4,012.7 32665.3 3,865.9 

19236.8 1,140.3 1,128.3 11085.5 1 1 220.5 

198.7 164.1 176.8 123.3 188.3 

280.6 156.4 188.5 132.8 276.9 

512.1 375.2 379.9 258.6 466.1 

578.2 443.5 368.8 273.8 515.7 

1,016.7 824.3 735.0 666.0 972.5 

267.4 246.2 224.2 185.7 244.5 

49682.6 4,523.7 5 1415.6 3,958.5 4024.4 

1,304.0 1,388.3 1,331.6 1,243.3 1 1 312.9 

1,265.4 1052.4 1,227.9 982.1 1,139.6 

2,757.1 1,841.4 1,825.1 1,452.7 2,596.3 

836.8 651.7 650.7 470.8 814.9 

738.9 549.4 528.1 397.8 682.7 

1,430.5 11302.0 1,135.4 876.6 1,251.0 

21,527.2 19,10.6 19 069.5 16,049.6 19,592.6 

479.1 476.9 474.5 455.1 477.6 

72.7 63.5 64.8 61.6 71.3 

14.4 10.0 10.7 8.3 12.4 

21.1 11.6 13.6 9.7 21.6 

37.5 29.6 31.9 23.3 41.2 

51.3 37.3 33.5 26.9 48.8 

82.5 58.7 55.8 50.6 77.4 

14.6 13.2 13.4 9.6 14.7 

353.3 344.7 407.1 312.9 321.4 

163.7 169.6 147.0 136.1 147.5 

91.8 86.4 95.6 73.8 95.1 

323.6 225.0 226.1 187.9 302.3 

61.4 45.0 50.6 37.1 58.8 

72.2 50.2 46.5 33.9 

96.8 79.2 74.5 62.8 88.9 

1 1961.3 1,725.5 1,769.8 1 1 512.2 1,861.5 

Trad. Group 

No 

Ontario 

I Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Sho. stores 

S Mans clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline servic. stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

C 

Retail Trade, January 1995 
Statitcs Canada - Cat. No. 63-005 

Comnierce de detail, janvler 1995 
-12- 	Statistique Canada - n' 63-005 au catalogue 



Change from previous year 

Variation par rapport a lannóe prócd.n*. 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1994 1994 1994 1994 1993 

Trim.str. 4 Trimestre 3 Trimestre 2 Trimestr. 1 Trimestr. 4 

Per cent - pourcentage 

3.6 2.2 3.5 2.7 2.4 

1.3 1.5 -0.6 -1.0 3.8 

5.5 7.7 14.2 15.1 10.5 

1.3 0.9 8.4 12.3 4.8 

9.9 3.5 3.3 -2.5 -2.8 

12.1 11.4 8.7 3.2 14.7 

4.6 2.2 - 	 1.9 -4.8 5.3 

9.4 13.4 17.4 4.9 1.9 

16.4 12.3 17.2 18.2 14.6 

-0.7 -0.4 -0.1 -2.7 -5.8 

11.0 11.2 14.1 13.8 7.0 

6.2 2.8 4.1 4.1 -1.1 

2.7 10.1 5.1 1.2 -0.4 

8.2 9.1 3.5 4.3 -1.6 

14.3 11.3 2.6 2.4 -4.7 

	

8.2 	 6.8 	 7.3 	 5.9 	 3.5 

	

0.3 	-0.3 	-0.4 	 5.1 	 4.7 

. 

S 
TABLEAU 3. Ventes au detail, nondésaisonnalisCes, 5P]Dfl 10 groupe do amamerce et la region 

(est3eations tri.estriel].es) 

1.9 -2.1 -2.6 -2.9 -7.5 

16.1 0.9 5.4 8.5 1.7 

-2.2 -2.9 1.3 4.8 5.6 

-9.1 -9.1 -4.2 -2.8 3.6 

5.2 9.3 2.8 -3.0 5.5 

6.7 -5.6 6.9 3.6 13.5 

-0.2 2.4 21.2 17.2 32.4 

9.9 4.1 13.7 6.9 5.6 

11.0 13.4 4.1 1.1 -5.1 

-3.5 -4.3 3.7 9.4 6.8 

7.1 4.2 4.8 8.5 1.2 

4.4 -2.9 -9.4 8.9 -1.0 

27.8 12.7 1.9 1.6 1.4 

9.0 11.7 59 7.7 3.9 

Ontario 

Sup.rmarch6s dalimentation at épiceries 1 

Tous l.s autr.s magasins dalimentation 2 

Pharmacies at m.gasins do nedicaments brsv.tós 3 

Pgasins da ch.ussures 4 

Magasins de vet.m.nIs pour homees 5 

gasins do vit.ments pour dames 6 

Autras magasins da vétaments 7 

lagasins de meubles at dappareils ménagers 8 

Plagasins daccessoires dameublament 9 

Concessionnaires de véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Ilagasins do pieces at daccessoires pour 12 
automobiles at services 

lagasins de merchandises diverses 13 

Autras magasins do produits semi-durables 14 

Autres magasins do produits durables IS 

Autres magasins de vents au detail 16 

Total, ensemble des •agasins 17 

Plan itob. 

SupermarchIs dalim.nt.tion at Ipiceries I 

bus las autras nagasins dalimentation 2 

Pharmacies at magasins de médicaments brevetis 3 

Plagasins da chaussures 4 

Plagasins de vCtements pour homeas 5 

Ilagasins de vétements pour dames 6 

Autres magasins da vCtamants 7 

Pgasins do meubles at dapparuils ménagers 8 

Ilagasins daccassoires dameublement 9 

Concassionnaires de vIhicules automobiles 10 
at rCcriatifs 

Stations-service 11 

Plagasins do pièces at daccossoiros pour 12 
automobiles at services 

Magasins do marchandisos diverses 13 

Autras .,agasins da produits somi-durables 14 

Autres megasins da produits durables 15 

Autres magasins da yenta au detail 16 

Groups de copriorce 

N' 

5.4 	 2.9 	 4.4 	 5.5 	 3.6  Total, ensmable des magasins 	17 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estisates) 

Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1994 1994 19941 1994 1993 

Trimestre 4 Trimestre 3 Trimestre 2lTrimestre  I Trimestre 4 

millions of dollars - millions de dollars 

371.9 371.6 369.0 335.2 368.6 

108.3 105.1 108.5 98.7 103.6 

12.1 9.4 9.9 6.8 9.5 

18.3 10.0 12.3 8.7 15.9 

30.2 23.3 24.0 17.7 29.3 

42.3 28.7 24.3 20.8 37.2 

67.6 48.5 44.6 40.9 55.1 

19.4 16.6 15.3 13.2 16.8 

370.5 324.8 359.5 286.5 305.1 

134.0 145.5 129.2 113.6 124.0 

130.1 127.8 151.1 87.0 93.2 

260.8 196.9 199.2 160.3 245.0 

59.9 43.6 50.1 35.9 62.8 

48.6 58.3 41.3 29.5 56.8 

78.2 75.2 73.8 53.6 83.6 

1,784.4 	1,575.1 	1,602.8 	1,315.4 	1 1 818.0 

1,380.3 1,367.4 1,347.7 1,282.2 1,357.6 

501.5 261.1 268.0 278.7 330.8 

45.1 38.8 33.1 24.0 33.2 

75.6 40.3 44.6 35.7 74.3 

136.5 97.0 89.6 69.6 116.0 

165.9 128.5 109.5 88.7 154.7 

334.2 258.2 252.3 228.3 321.3 

57.8 61.8 57.8 53.9 68.5 

1,106.5 1,219.3 19506.2 1 1 052.0 1,001.4 

389.9 457.9 389.0 333.7 382.3 

388.8 367.1 381.9 290.0 332.8 

750.4 525.0 523.3 433.0 738.3 

223.4 189.4 184.2 139.9 229.7 

209.1 174.4 149.5 113.3 196.4 

407.8 343.4 275.2 197.3 288.1 

6,016.8 5 1565.5 5,648.0 4 1652.4 5,672.6 

Trade Group 

Ho. 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food £tore5 

3 Drugs and patent .,.dicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance store. 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive part., accessories and s.rvices 

13 General merchandis. stores 

14 Other s.mi-durable goods star.. 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery storse 

2 All other food stores 

3 Drugs and pat.nt medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TAHLEAU 3. Vontes au detail, non-dCsa2sonnalisCes, se]n lo groupe do comerce at la region 
(estiations triestrielles) 

Change from previous year 

Variation par rapport i lannee prcódonte 

Quarter 4 Quart.r 3 Quarter 2 Quarter 1 Quarter 4 
1994 1994 1994 1994 1993 

Trimostre 4 Trimostro 3 Tririastr. 2 Trimestra 1 Trimastro 4 

Per cent - pourcantago 

0.9 0.1 3.9 1.1 5.7 

4.6 17.3 21.2 10.1 13.2 

27.0 13.3 15.2 5.0 3.4 

14.9 16.9 31.1 15.8 0.6 

3.0 1.4 -12.9 -21.4 -11.9 

13.5 3.8 -8.8 -13.0 0.4 

22.6 24.0 28.4 14.8 19.4 

15.7 5.3 1.6 5.9 -3.7 

21.4 11.1 12.1 14.9 24.9 

8.1 8.8 7.4 5.5 6.5 

39.6 35.3 34.9 23.4 4.7 

6.5 12.2 14.9 10.6 2.7 

-4.5 -6.5 -2.5 -6.7 -2.0 

-14.5 -8.2 5.0 -2.7 6.0 

-6.4 13.7 14.6 6.5 15.4 

-8.9 -6.9 0.3 6.0 8.0 

35.8 24.7 14.5 10.2 6.3 

1.8 -8.5 -0.8 5.8 14.6 

17.6 -9.9 -11.3 -5.6 4.6 

7.3 6.8 6.7 0.3 24.7 

4.0 -3.3 -0.5 8.1 21.0 

-15.7 2.3 1.1 14.1 13.0 

10.5 21.9 30.1 19.2 14.7 

2.0 6.6 2.4 -1.1 8.5 

16.8 15.2 20.2 16.0 8.0 

1.6 -0.7 -3.1 -1.9 -17.7 

-2.7 0.7 -13.7 -4,1 -3.3 

6.5 9.9 -0.3 - - -1.5 

41.5 26.8 6.6 -3.9 -3.7 

Groups do couei.rc. 

m e 

Saskatchewan 

Supormarchés dalimontation at épiceries I 

Tous lea autros magasins dalimontation 2 

Pharmacios at magasins do médicaments bravates 3 

Pgasins do chaussures 4 

Plagasins do véfomonts pour homes S 

Magasins do vétoments pour dames 6 

Autres magasins do vetements 7 

Magasins do meubles at dappareils sienagors 8 

Magasins daccoasoiros d'amoublomont 9 

Concassionnairos do véhiculos automobiles 10 
at récreatifs 

Stations-service 11 

Magasins do pieces at daccossoiros pour 12 
automobiles at sorvicos 

Ilagasins do merchandises diversos 13 

Autros m.gasins do produits sami-dur.bl.s 14 

Au+r.s megasins do produits durablos 15 

Aukr.s magasins do vents au detail 16 

Total, ense.ble des •ag.sirts 17 

Alberta 

Supermarchés dalimentation at Ipicorios I 

Tous los autres magasins dalimenLation 2 

Pharmacies at magasins do médicamonts brovolCs 3 

Magasins do chaussures 4 

Magasins do vCtomants pour homes 5 

Magasins do vétomonts pour dames 6 

Autros magasins do vitomonts 7 

Magasins do moubles at d.pparoils mmnagers 8 

Magasins daccossoires damoublomont 9 

Concossionnairas do vChiculos automobiles 10 
at recraatifs 

Stations-service 11 

Magasins dg pieces at daccassoires pour 12 
automobiles at ser,icos 

Magasins do merchandises diverses 13 

Autros magasins do produits somi-durablos 14 

Autros magasins do produits durablos 15 

Autros megasins de vents au detail 16 

S 

S 

	

9.0 	9.0 	10.8 	6.9 	8.7 

	

1.7 	4.0 	5.9 	8.8 	13.6 

. 6.1 	7.8 	8.9 	7.5 	5.6 Total, ense•ble des .agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Oroup and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter4 Quarter 3 Quarter 2 Quarter I Quarter 4 
1994 1994 1994 1994 1993 

Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions da dollars 

19817.6 1,766.2 1,689.8 1,542.7 1,637.1 

439.6 372.7 362.0 361.5 428.7 

60.0 55.7 51.8 41.9 52.2 

92.8 54.9 54.4 42.9 76.8 

167.6 132.5 118.3 93.8 146.4 

205.7 158.7 128.4 109.0 175.6 

443.9 340.0 312.3 282.4 366.7 

108.3 99.3 90.1 89.0 127.3 

1,640.0 1,848.2 12805.3 1,398.1 1,258.1 

498.0 566.5 490.1 421.2 485.2 

313.9 313.0 307.1 283.4 325.9 

11019.1 740.3 728.9 603.9 19001,6 

353.8 292.1 286.5 202.2 298.3 

301.3 252.0 247.2 215.1 324.5 

480.6 445.8 401.0 334.5 441.0 

	

8,089.5 	7,570.0 	7,185.7 	6,119.5 	7,266.0 

	

45.5 	45.3 	44.3 	37.9 	42.1 

x x x )C X 

x x x x x 
1.2 0.8 0.9 0.6 1.2 

3.6 3.5 3.3 3.0 4.2 

1.4 1.3 1.3 1.1 1.5 

16.8 18.2 20.6 15.6 16.0 

57.6 49.5 52.2 43.4 54.0 

7.5 6.9 5.8 4.1 6.2 

5.4 4.7 4.4 2.8 4.7 

11.0 10.7 9.2 7.6 11.2 

5 180.5 174.7 172.1 141.0 168.7 

Trade Group 

He 

iritish Colu.bia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods storet 

16 Other retail stores 

17 Total, all stores 

S 

S 
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x x x x 

x x x x x 
-3.8 -25.5 -8.5 -24.8 5.7 

-12.8 -7.5 5.0 22.2 28.9 

-7.7 -2.8 -12.5 -11.2 21.8 

5.3 0.8 14.0 13.8 2.7 

6.6 8.7 	12.0 18.9 7.5 

22.0 7.7 	8.1 14.3 4.6 

16.2 3.5 	-0.6 -1.0 4.8 

-1.5 - 	- 	 -11.1 1.4 11.2 

Groups de corinerce 

. 

S Change from previous year 

Variation par rapport a lannóe prócód.nte 

Quarter 4 Quarter 31 Quarter 2 Quarter 1 Quarter 4 
1994 1994 1994 1994 1993 

Trimestra 4 Triinestr. 3 Trimestr. 2 Trimestre 1 Trimestr. 4 

Per can{ - pourcentago 

11.0 8.8 10.0 7.3 6.6 

2.5 3.2 5.9 11.3 15.4 

14.9 15.8 15.1 13.9 9.5 

20.8 22.0 24.3 17.9 10.2 

14.5 12.4 6.8 4.7 7.4 

17.1 15.6 11.6 4.6 7.0 

21.1 13.1 19.2 11.4 7.7 

-15.0 -13.5 -16.8 -5.9 13.3 

30.4 27.6 18.8 7.0 1.6 

2.6 0.7 -1.0 -7.0 4.4 

-3.7 -5.0 -2.5 2.4 3.6 

1.7 5.7 5.8 8.4 2.0 

18.6 15.5 7.8 12.2 15.2 

-7.2 8.8 21.7 32.0 21.5 

9.0 6.5 8.3 6.6 4.9 

TABLEAU 3. Venta.s au detail, nondCsaisonnalisCcs, selDn le groups de co.erce at la region 
(estiaations triastrielles) 

Co1bie -Britannique 

Supermerchés dalimentation at epicuries I 

Tous l.s autr.s magasins dalimentation 2 

Pharmacies at magasins de indicaments brsv.tés 3 

Magasins de chaussures 4 

Magasins de vet.ments pour hommos 5 

Magasins de vtements pour dames 6 

Autres mag.sins de vitaments 7 

Magasins do meubl.s at dappareils menagers 8 

Magasins dacc.ssoir.s damaublemant 9 

Concessionnair.s do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins de pieces at dacc.ssoir.s pour 12 
automobiles at s.rvices 

Magasins do merchandises div.rses 13 

Autras magasins cio produits semi-durabl.s 14 

Autr.s magasins do produits durabl.s is 

Autres megasins de vents au detail 16 

Total, enseeble des .agasins 17 

Yukon at Terratoires du Hord-Ouest 

Superinerchés dalimentation at épiceries I 

Tous las autres magasins dalimentekion 2 

Pharmacies at magasins de médicaments brevetés 3 

Magasins de ch.ussures 4 

Magasins de vCtements pour hoimnes S 

Magasins de veteinents pour dames 6 

Autres magasins d. vCtem.nts 7 

Magasir,s de meubl.s at dappareils ménagers 8 

Magasins daccessoir.s dameublement 9 

Concessionnairas de vChicules automobiles 10 
at recrCa+ifs 

Stations-service 11 

Magasins cio piCces at dacc.ssoir.s pour 12 
autr.mobil.s at services 

Magasins de marchandis.s div.rs.s 13 

Autres ulagasins de produits semi-durables 14 

Autres magasins de produits durables 15 

Autres magasins cio v.nts au detail 16 

	

11.3 	11.2 	9.9 	6.8 	6.3 

	

7.9 	6.2 	10,1 	11.1 	12.7 

S 7.0 	6.3 	8.8 	12.4 	8.2 Total, enseable des •agasins 	17 
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TAILE 3. Retail Sales, not Seasonally Adjusted, by Trade Group and by Req:ion (Quarterly 
Esti.ates) 

S 

S 

El 

Sales 

Ventes 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 	Quarter 4 

	

1994 	1994 	1994 	1994 	1993 
Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 

millions of dollars - millions de dollars 

	

13.1 	14.6 	14.6 	12.2 	13.8 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 X 	X 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

1.9 	1.0 	0.7 	0.7 	1.5 

	

x 	 x 	 X 	X 	X 

	

6.5 	6.4 	8.7 	5.3 	6.9 

x x X X X 

3.0 3.5 2.5 1.4 2.4 

x x x x x 

51.4 54.5 52.5 39.7 51.8 

32.4 30.7 29.7 25.6 28.4 

x X X X X 

X X x X X 

x x x x x 
x X x x x 
x x x x x 

1.7 2.5 2.6 2.3 2.7 

x x x x x 
10.3 11.8 11.9 10.3 9.1 

4.2 6.0 4.3 4.3 3.0 

x x x x 
4.5 3.4 3.3 2.7 3.8 

2.9 2.6 2.5 1.8 2.8 

x x x x x 

129.0 120.2 119.7 101.3 116.9 

Trade Group 

No 

Yukon 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 P4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appli.nc. stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline s.rvic. stations 

12 Automotive parts, accessories and s.rvices 

13 General merchandise stores 

14 Other semi-durabl, goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventes au detail, non-dCsaisonnalisCes, scion 2e gi-oupe do c.erce et la region 
(estiatons trieestrielles) 

I 

	

	
Change 	from previous year 

Variation par rapport i lannáe pricóden+. 

	

Quarter 4 	Qu.rter 3 	Qu.rter 2 	Quarter 1 	Quarter 4 

	

1994 	1994 	1994 	1994 	1993 
Trimostro 4 Trimostre 3 Trimostre 2 Trimostr. I Trimestre 4 

Per cent - pourcontage 

	

-4.8 	-8.5 	-5.1 	-6.6 	1.1 

x 	x 	x 	x 	x 
x 	x 	x 	X 	X 

x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 	x 

	

25.8 	-16.7 	-27.0 	28.3 	61.3 

x 	x 	x 	x 	x 

	

-5.1 	-2.1 	7.5 	-7.2 	4.4  

x x x x x 
26.9 1.1 11.1 11.7 4.6 

. 
x x x x 

-0.7 -5.8 -3.0 -2.7 12 

14.1 15.0 19.6 22.1 19.3 

x x x x x 
x x x 
x x x 
x x x x 
x x x x 

-34.5 -4.2 20.0 20.5 15.8 

x x x x 
13.2 2.3 19.3 28.7 1.4 

37.0 94.1 54.7 56.5 23.6 

x x x x x 
18.9 15.5 6.0 15.7 4.7 

4.6 12.9 1.3 8.4 19.0 

19.: 10.4 13.0 15.0 11.7 

Groups do comerc. 

Yukon 

Supormarchs dalimentation at 6picaries 1 

Tous los autros magasins dalimentatjori 2 

Pharmacies at megasins do médicaments brevetIs 3 

lagasins do chaussuros 4 

Magasins do vétemonts pour honoes 5 

Magasins do vétements pour dames 6 

AuLres magasins do vétemonts 7 

Magasins do meubles at dappareils ménag.rs 8 

Magasins daccessoiras dameublem.n+ 9 

Concessionnaires do véhicul.s automobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pilces at dacceuoir.s pour 12 
automobiles at services 

lagasins do merchandises diverses 13 

Autres eagasina do produits sumi-durables 14 

Autres magasins do produits durablas 15 

Autres ulagasins do vent. •u detail 16 

Total, ense.ble des •agasins 17 

Territaires du Nord-Ouest 

Supermarchés dalimantation at épic.ries I 

Tous los autres magasins dalim.ntation 2 

Pharmacies at uiagasins do médicaments brovotés 3 

Magasins do chaussuros 4 

Magasins do vCtolnents pour houieios S 

Magasins do vCtements pour dames 6 

Autros magasins do vCtements 7 

liagasins do meubl.s at dapparsils managers 8 

Magosins daccessoires dameublement 9 

Concessionnairos do vChicules automobiles 10 
at rIcriatifs 

Stations-service 11 

Magasins do piCces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises divorses 13 

Autros magasins do produits somi-durables 14 

Autres magasins do produits durablos 15 

Autres magasins do vents au detail 16 

Total, .nse.ble des .agasins 	17 
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S TABLE 4. Retail Trade Sp1e Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de réponse 

	

January 	Decether 	Noveuther 	October 

	

199 	1994 	1994 	1994 

	

Janvier 	Déc.uâr. 	Novethr. 	Octobre 

Per cent - pourc.ntaga 

Trade Group - Canada 

1 Supermarkets and groc.ry stores 

2 All other food stor.s 

3 Drugs and patent m.dicin. stores 

4 Shoe stores 

5 lIens cloThing stores 

6 Homen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, acc.ssoriss and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 PIenitoba 

25 Saskatchewan 

26 Albert. 

27 British Colusi. 

28 Yukon 

29 Northwest Territories 

95.4 96.1 95.8 95.8 

90.1 92.3 92.3 92.7 

92.9 94.6 94.4 94.3 

94.5 97.9 98.5 98.4 

89.6 95.0 95.1 95.2 

92.7 95.3 93.2 92.8 

87.0 94.3 95.4 96.3 

92.1 96.2 93.7 95.8 

92.9 91.0 90.6 93.0 

96.1 97.6 98.0 97.7 

92.4 96.9 96.0 96.8 

90.4 91.6 91.9 91.6 

99.4 99.7 99.4 99.0 

94.7 94.8 94.4 94.5 

93.1 95.1 95.0 94.8 

95.6 97.9 97.0 97.8 

944 98.4 96.2 98.2 

96.3 97.1 97.5 96.5 

95.4 96.0 96.2 96.3 

95.9 96.5 96.8 97.0 

95.8 97.2 96.6 96,1 

94.9 96.7 96.3 96.4 

93.1 95.3 95.2 95.5 

95.2 97.0 97.0 96.3 

95.5 97.1 96.6 96.4 

95.3 96.9 96.3 96.5 

96.7 98.0 97,9 97.5 

91.5 91.7 91.2 91.1 

91.4 93.1 92.0 92.6 

El 
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TABLEAU 4. Comaerce de detail, 4raction de répanse de l'Cchantillon et coefficient de variation S  (pCriodes courantes J 

Coefficion+ of varia+ion 

Coefficient do variation 

January Daceuer 	Hovouther Oc+ob.r 
1995 1994 	 1994 1994 

Janvier Oec.uthre 	Novothro Oc+obro 

Per cent - pourcentago 

2.7 2.6 	 2.5 2.6 

6.2 6.5 	 6.2 5.8 

2.5 2.4 	 2.6 2.6 

4.3 3.7 	 3.7 4.3 

4.8 4.0 	 3.7 3.9 

4.1 3.1 	 3.8 4.2 

7.9 4.4 	 6.8 7.7 

5.0 4.7 	 4.7 5.0 

4.4 4.7 	 4.7 4.6 

4.7 4.5 	 4.6 4.7 

3.9 4.5 	 4.2 4.2 

4.3 3.2 	 3.2 3.1 

0.8 S 	4.5 

0.5 	 0.5 0.6 

3.1 	 3.8 4.4 

5.4 5.0 	 5.1 4.8 

3.9 2.1 	 3.1 2.4 

1.4 1.1 	 1.3 1.3 

2.4 1.9 	 2.3 2.3 

2.1 1.7 	 2.2 2.1 

3.7 2.6 	 4.0 3.7 

2.7 2.0 	 2.4 2.6 

2.4 2.1 	 2.2 2.3 

3.2 2.3 	 2.8 3.1 

2.9 2.5 	 2.8 2.7 

2.4 2.2 	 2.4 2.6 

2.3 1.8 	 2.4 2.4 

119 1.6 	 2.0 2.1 

1.0 1.3 	 1.1 0.9 

2.4 2.5 	 3.2 2.0 

N . 

Groups do cameerce - Canada 

Supsrmarchés dalim.n*a+ion at ópiceries 	 I 

Tous lee au+res megasins daliuionkakion 	2 

Pharmacies at nagasins do módicainen+s brovefes 3 

Pgasins do chaussures 	 4 

tiagasins do vékemon+e pour hoimnes 	 5 

liagasins do vâ+.mon*s pour dames 	 6 

Au+res magasins do vé'tomen+s 	 7 

Piagasins do meublos at dappareils managers 	8 

Magasins dacc.ssoir.a dameubleinent 	 9 

Concessionnair.s do véhicules au+omobil.s 	10 
ot rócreatifs 

S+a+ions-sorvico 	 11 

Magasins do pièces at daccessoires pour 	12 
automobiles at services 

Piagasins do merchandises diverses 	 13 

Autros nag.sins do produits somi-durablos 	14 

Autros magosins do produits durables 	 15 

Aufros magasins do vente cu detail 	 16 

Total, ensemble des •agasns 	 17 

Réqions 

Terro-Nouve 
	

18 

jlo-du-Pr inco-Edouard 
	

19 

Nouv.l1.-cosse 
	

20 

Nouveau-Brunswick 
	

21 

Québec 
	

22 

Ontario 
	

23 

Manitoba 
	

24 

Saskatchewan 
	

25 

Alberta 
	

26 

Colouth i.-Bri+.nniquo 
	

27 

Yukon 	 28 

T.rri+oir.s du Nord-Ou.st 
	

29 

. 
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S TABLE 5. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estioates) 

	

January Deceuer Novether 	October Septe,ither 	August 	July 
1995 	1994 	1994 	1994 	1994 	1994 	1994 

No. 	 Janvier fl6ce.thre Nove.thre 	Octobr. Sept..,thre 	Aoüt 	Juille't 

millions of dollars - millions do dollars 

Trade Group - Canada 

I 	Superuarkets and grocery stores 4,173.6 4,181.0 49155.0 4,153.2 4,089.3 4,170.5 4,169.9 

2 	All other food stores 358.0 340.9 321.3 342.3 324.2 331.5 316.8 

3 	Drugs and patent medicin, stores 1,005.4 997.4 995.3 1,006.7 1009.4 1,010.1 1,009.3 

4 	Shoe stores 145.4 147.4 154.0 149.4 140.8 160.9 147.9 

S 	Pns clothing stores 159.6 157.9 152.5 154.3 150.0 154.5 153.5 

6 	Homens clothing stores 358.7 353.8 347.0 345.3 335.4 336.6 331.5 

7 	Other clothing stores 408.5 405.3 400.6 392.9 394.7 399.9 383.3 

8 	Household furniture and 792.7 787.5 742.3 762.5 730.9 722.0 720.5 
appliance stores 

9 	Household furnishings stores 193.5 192.1 196.6 193.2 193.2 195.8 194.8 

10 	Motor vehicle and recreational 4,172.5 4,161.0 4,115.3 4,086.3 4021.8 3,781.8 33734.9 
vehicle dealers 

11 	Gasoline service stations 1,151.3 1,177.9 1,181.1 1,201.4 1,218.6 1,213.7 12217.4 

12 	Automotive parts, accessories 1,027.3 1,026.6 1,023.3 1,004.5 968.4 999.3 997.3 
and service 

13 	General merchandise stores 1,850.0 1,821.2 1,802.1 1,817.3 1,755.8 13824.4 1,781.5 

14 	Other semi-durable goods stores 605.6 600.2 611.7 609.8 606.1 609.1 598.7 

15 	Other durable goods stores 490.1 452.0 482.3 471.6 455.8 479.6 474.2 

16 	Other retail stores 987.5 935.7 947.6 948.8 918.9 919.4 913.6 

17 	Total, all stores 17,879.7 17,737.8 17,628.1 17,639.5 17,313.2 17,309.2 17,145.0 

Regions 

18 	Newfoundland 285.6 285.6 285.6 293.3 287.2 285.1 287.3 

19 	Prince Edward Island 74.4 72.8 72.1 76.4 71.5 70.9 71.0 

20 	Nova Scotia 547.7 550.9 549.3 550.1 537.8 536.0 542.7 

21 	New Brunswick 412.8 416.2 420.8 415.8 391.5 409.6 412.3 

22 	Quebec 4,300.3 4,264.7 4,234.0 4,229.5 4,157.8 4,211.2 4,156,8 

23 	Ontario 6,650.0 6,582.5 6,571.7 6,511.3 6,418.3 6,370.3 6,259.4 

24 	Manitoba 588.5 594.8 588.9 594.9 567.8 582.4 574.5 

25 	Saskatchewan 538.8 532.7 536.2 547.8 528.8 521.2 526.3 

26 	Albert. 1,845.8 1,855.7 1,841.9 1,847.4 1,784.8 1,844.2 1,838.7 

27 	British Colu.âia 2,577.4 2,523.9 2,470.6 2,516.6 2,512.5 2,422.9 2,420.7 

28 	Yukon 17.7 17.4 16.4 16.4 16.1 16.1 16.0 

29 	Northwest Territories 40.7 40.5 40.5 40.0 39.1 39.2 39.3 

. 

S 
Retail Trade, January 1995 	 Commerce de detail, janvier 1995 
Statistics Canada - Cat. No. 63-005 	 22 	 Statistique Canada - n 63-005 au catalogue 



. 

TABLEAU 5. Ventes au dtai1, désaisonnalisées, se3nn 2a groupe do co..erce et Ia region 
(estisations historiques) 

June 	May 	April 	March February January 
1994 	1994 	1994 	1994 	1994 	1994 
Juin 	Mci 	Avril 	Mars Fvrier Janvier 

millions of dollars - millions ci. dollars 

Groups do coerce - Canada 

171 

	

4,156.4 	4,164.5 	4018.1 	4036.4 	4,106.6 	4,089.3 

	

290.7 	284.1 	273.6 	292.4 	280.6 	280.1 

	

11008.8 	11013.5 	1 1 012.9 	1,021.6 	19005.5 	1,014.2 

	

147.5 	151,2 	143.5 	145.1 	146.8 	144.1 

	

154.5 	154.2 	156.2 	156.2 	152.2 	153.9 

	

338.1 	325.1 	319.0 	326.2 	320.6 	305.8 

	

382.5 	364.1 	362.5 	359.7 	350.2 	349.7 

	

716.7 	720.6 	706.7 	701.5 	686.9 	681.3 

	

188.4 	192.6 	192.6 	195.2 	193.9 	191.9 

	

4,093.5 	39893.5 	3,828.8 	4,020.5 	3,838.4 	3,705.7 

	

1,202.9 	11192.2 	1,176.1 	1084.2 	1,171.8 	19172.7 

	

989.4 	969.4 	994.6 	989.6 	974.9 	1,009.0 

	

1,806.7 	1,785.9 	1,775.7 	1,840.7 	1,807.8 	1,738.5 

	

588.1 	585.0 	580.0 	558.2 	560.3 	563.4 

	

476.4 	474.3 	465.1 	485.9 	458.7 	452.1 

	

881.1 	874.7 	851.1 	854.7 	853.1 	847.9 

Sup.rmarchés dalimenfation at épicarios I 

bus les aufros magasins daliment.tjon 2 

Pharmacies at magasins de mádicamonts brevetés 3 

Magasins do chaussures 4 

Magasins do vtemenfs pour homees 5 

Magasins de véfements pour dames 6 

Aufres magasins du vkemcn*s 7 

Magasins do meublos of dappareils ménagers 8 

Magasins daccessoires dam.ubl.mont 9 

Concessionnaires do vehicules automobiles 10 
of récréafafs 

Sf.tions-service 11 

Magasins de pieces at daccessoiros pour 12 
automobiles of servicos 

M.gasins do merchandises div.rs.s 13 

Au'trss magasins da produits semi-durabl.s 14 

Aufres magasins do produits durables 15 

Aufres magasins do yenta au detail 16 

17,421.7 17,146.8 16,956.5 17,268.0 16,908.1 16,699.6 Total, ensemble des •agasins 	17 

Regions 

	

289.4 	285.1 	282.4 	287.4 	280.3 	283.9 

	

72.0 	72.2 	71.8 	73.6 	72.4 	75.7 

	

540.3 	530.9 	543.1 	566.1 	543.2 	549.8 

	

422.1 	413.2 	407.9 	417.0 	425.9 	423.7 

	

4,283.9 	4,223.8 	4,089.0 	4,200.4 	4,166.3 	4,192.2 

	

69412.3 	69281.9 	6,266.9 	6,399.4 	6,203.3 	6028.2 

	

581.2 	554.8 	576.4 	587.0 	584.9 	565.6 

	

519.1 	512.6 	523.2 	506.2 	499.9 	497.3 

	

12834.4 	1,824.5 	1,823.4 	1,851.7 	1,770.7 	1,738.7 

	

2,411.9 	2,390.3 	2,317.2 	29323.6 	2,306.4 	2,289.6 

	

16.5 	16.7 	16.4 	16.7 	16.6 	16.6 

	

38.5 	38.7 	38.8 	38.9 	38.2 	38.4 

S 

Terre-Mauve 18 

1l.-du-Prince-Edouard 19 

Nouvelle-Ecosse 20 

Nouveau-Brunswick 21 

Qu6b.c 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloutthie-Brifanniquo 27 

Yukon 28 

Terrifoires du Nord-Ouesf 29 

. 

Retad Trade, January 1995 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, janvier 1995 
-23- 	Statistique Canada - n' 63-005 au catalogue 



TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

January Dec..th.r Noveuther October Septeuthar August July 

is 
1995 1994 1994 1994 1994 1994 1994 

No. Janviar Dce.thr. 	P1ove.re 	Octobre Septethre 	Aoüt 

millions of dollars - millions de dollars 

Juill.k 

Trade Group - Canada 

1 Supermarkets and grocery stor.s 3,837.2 4,705.6 3,969.9 4,065.5 4071.6 49095.0 4,437.6 

2 All other food stores 300.8 416.5 304.2 330.3 327.6 336.8 351.7 

3 Drugs and patent medicine 953.0 1,244.8 986.5 1,011.2 13005.1 12000.7 969.4 
stores 

4 Shoe stores 107.2 210.2 176.9 162.3 159.8 157.2 134.9 

S Mans clothing stores 116.4 338.1 187.5 157.0 141.9 125.0 126.7 

6 Homens clothing stores 251.3 599.2 367.1 345.0 359.8 321.1 324.9 

7 Other clothing stores 293.1 699.2 455.6 403.0 435.4 417.0 345.5 

8 Household furniture and 660.7 1,153.3 806.2 772.8 766.5 725.5 716.2 
appliance stores 

9 Household furnishings stores 148.0 237.3 215.9 200.2 203.0 211.8 201.3 

10 Motor vehicle and recreational 3,184.9 39400.9 32851.3 3,938.6 3,983.1 3,895.7 39949.3 
vehicle dealers 

11 Gasoline service stations 1,058.5 1,172.3 1 3,172.9 1,249.3 1,256.0 1,332.8 1,341.9 

12 Automotive parts 	accessories 844.1 1040.1 1,134.3 1,007.2 956.4 1,006.9 19036.7 
and service 

13 General merchandise stores 1,302.7 3 3 166.1 2,249.3 1,879.2 1,705.5 1,754.6 1,640.2 

14 Other semi-durable goods stores 426.5 963.4 652.1 579.3 601.1 626.0 598.7 

15 Other durable goods stores 371.6 916.1 484.2 418.9 456.3 482.1 467.7 

16 Other retail stores 719.1 1,467.1 899.0 902.1 932.6 942.9 1024.6 

17 Total, all stores 14,575.1 21,130.3 17,912.9 17,421.7 17,461.5 17,431.1 17,667.4 

Regions 

18 Newfoundland 221.7 368.9 306.4 285.8 291.5 296.3 301.0 

19 Prince Edward Island 58.1 89.9 73.2 73.1 74.1 78.8 82.0 

20 Nova Scotia 442.7 698.2 562.8 540.5 547.1 546.5 563.4 

21 New Brunswick 330.4 522.4 436.3 410.5 399.9 412.1 431.6 

22 Quebec 39391.6 4,949.3 4079.0 4,129.2 4,202.2 4,257.6 4,323.7 

23 Ontario 5,466.4 8,282.5 6,776.8 6,467.9 6,480.4 6,275.5 6,384.7 

24 Manitoba 487.4 762.3 609.1 590.0 570.4 574.8 580.3 

25 Saskatchewan 450.4 660.1 555.2 549.1 520.4 523.1 532.2 

26 Alberta 1,523.8 2,325.5 1,865.4 1,825.7 1,800.3 1,880.4 1,884.8 

27 British Coluui. 2 1 156.2 3,102.9 2,492.0 2,493.8 2,520.2 2,527.5 2,522.3 

28 Yukon 13.1 19,7 15.6 16.2 16.3 18.8 19.4 

29 Northwest Territories 33.4 48.6 40.4 40.1 38.7 39.7 41.9 

S 
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TABLEAU 4. Vontos au detail, non-dAsaiw 	 .nnalisCes, se]cn lo group. do co.erco ot la region 
(ostimations historiquos) 

Jun01 	May 	April 	March February January 	Year 
19941 	1994 	1994 	1994 	1994 	1994 	1995 
Juini 	Maj 	Avril 	Mars 	Fivrier Janvior 	Annáo 	 N. 

millions of dollars - millions do dollars 

. 

	

4,296.3 	4,164.2 	4,173.5 	4,107.7 	3,653.9 	3,904.1 

	

306.8 	293.2 	270.6 	282.9 	238.7 	233.0 

	

1,005.4 	995.7 	989.2 	1,013.4 	912.0 	959.9 

151.6 160.2 150.1 118.2 86.5 111.4 

159.2 150.3 144.5 116.4 86.6 114.7 

340.2 332.9 314.7 281.0 205.6 217.2 

364.6 336.9 333.3 312.5 224.7 252.2 

712.8 659.3 657.0 649.1 525.7 566.5 

202.3 191.0 181.4 177.4 147.8 144.7 

4,873.2 4,809.4 42414.6 4,242.2 5,071.2 2,776.1 

1,266.0 1,209.4 1,093.8 1,136.0 1,027.3 1,089.9 

1,107.3 1,080.3 11008.0 912.5 744.1 812.6 

1,747.5 1,701.2 1,648.8 1,590.5 1,248.8 1,231.5 

631.5 653.7 527.9 452.4 400.8 405.1 

478.5 456.1 414.6 375.5 323.6 344.4 

946.0 872.3 792.1 752.9 632.3 623.4 

18,589.3 18,066.2 17,114.2 16,520.7 13,529.4 13,786.8 

Groupe do comeerce - Canada 

Supermarches dalimontafion of 1 
épiceries 

Tous los aufres magasins 2 
d alimonfation 

Pharmacies at mogasins do midicament 3 
brevofis 

Magasins do chaussur.s 4 

Magasins do vitoments pour houries 5 

Magasins de vifomonfs pour dames 6 

Autros magasins do vêtom.nfs 7 

Magasins do noubl.s of dapparoils 8 
minagers 

Magasins daccessoir.s dameublemonf 9 

Concossionnairos do véhicules 10 
automobiles at recr.af ifs 

Stat ions-serv ice 11 

Magesins do pieces at daccessoires 12 
pour automobiles of services 

Magasjns de merchandises divors.s 13 

Aufros u,iegasins de produits somi- 14 
durables 

Aufres magasins do produits durablos 15 

Aufros magasins do vente su detail 16 

Total, ense.ble des .agasins 17 

RCg ions 

S 

	

302.3 	289.5 	281.0 	269.6 	217.9 	224,2 

	

78.9 	74.8 	68.5 	64.9 	53.8 	58.2 

	

581.6 	550.5 	543.4 	528.4 	422.5 	447.6 

	

449.2 	432.3 	407.4 	395.4 	338.2 	335.6 

	

6,659.1 	49664.4 	4,358.7 	4,064.1 	3,284.2 	3,342.3 

	

6,870.9 	6,564.8 	69213.8 	6052.1 	4,965.1 	5032.4 

	

615.2 	580.7 	573.9 	566.4 	475.3 	470.5 

	

550.5 	527.1 	525.2 	488.6 	402.9 	423.9 

	

1,932.2 	1,888.5 	19827.3 	1,771.9 	1,417.4 	19463.1 

	

2,487.4 	2,436.8 	2,261.5 	2,267.5 	11908.2 	1,943.8 

	

19.3 	17.4 	15.8 	14.4 	12.6 	12.7 

	

42.7 	39.2 	37.7 	37.4 	31.4 	32.5 

T.rr.-Neuvo lB 

j1.-du-Princo-douard 19 

Nouvolle-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britannique 27 

Yukon 28 

T.rri+ojres du Nord-Ou.sf 29 

3,837.2 

300.8 

953.0 

107.2 

116.4 

251.5 

293.1 

660.7 

148.0 

3,184.9 

1,058.5 

844.1 

1,302.7 

426.5 

371.6 

719.1 

14,575.1 

221.7 

58.1 

442.7 

330.4 

3,391.6 

5,466.4 

487.6 

450.4 

1,523.8 

2,156.2 

13.1 

33.4 
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[I TABLE 7. Depart.ent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventus 

	

January 	D.c..ther 	Noveuther 	October1 	Year-to-date 

	

199 	1994 	1994 	19941 	1995 

	

J.nvier 	Dóceñre 	Nove.ithre 	Octobrej 	Cunsilatif 

millions of dollars - millions de dollars 

Regions 

Newfound land 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territorias 

Total 

66.6 170.1 127.4 102.6 

16.4 38.2 25.9 23.0 

126.4 302.6 206.9 171.8 

102.7 229.2 167.2 142.5 

1,079.1 2053.9 1 3,478.0 1,375.2 

1,737.0 3,681.2 2,506.4 2,235.8 

149.0 328.0 223.3 200.1 

143.7 282.7 200.0 184.8 

487.4 1,014.8 679.7 604.9 

701.5 1 1 391.6 939.4 861.0 

4.1 8,0 5.0 5.1 

16.6 27.5 22.1 22.1 

4 1630.5 9,527.8 6 1581.3 51928.8 

66.6 

16.4 

126.4 

102.7 

1,079.1 

1,737.0 

149.0 

143.7 

487.4 

701.5 

4.1 

16.6 

4,630.5 

TABLE B. Departaent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estiaates) 

January Deceuther Hova.er October Saptetherl August July 
1995 1994 1994 1994 19941 1994 1994 

Janvier O.c.uthr. Novethre Octobre SepteIlra1 AoGt Juillet 

millions of dollars - millions de dollars 

Regions 

Newfoundland 66.6 170.1 127.4 102.6 95.1 97.2 90.3 

Prince Edward Island 16.4 38.2 25.9 23.0 24.0 26.7 25.9 

Nova Scotia 126.4 302.6 206.9 171.8 167.5 164.9 156.0 

New Brunswick 102.7 229.2 167.2 142.5 131.2 135.1 126.0 

Quebec 1,079.1 2,053.9 1,478.0 1,375.2 1,385,6 1,400.9 1,346.0 

Ontario 19737.0 3,681.2 2,506.4 29235.8 2,209.9 2,135.2 29047.4 

Manitoba 149.0 328.0 223.3 200.1 182.0 189.7 172.4 

Saskatchewan 143.7 282.7 200.0 184.8 172.4 179.0 168.7 

Alberta 487.4 1014.8 679.7 604.9 584.4 624.5 565.5 

British Coluu,i. 701.5 1,391.6 939.4 861.0 856.5 841.3 800.4 

Yukon 4.1 8.0 5.0 5.1 5.1 5.9 5.7 

Northwest Territori.s 16.6 27.5 22.1 22.1 20.7 20.6 21.1 

Total 4,630.5 9,527.8 6,581.3 5,928.8 5,834.3 5,821.0 5,525.5 

Retail Trade, 	January 1995 Commerce de detail, janvler 1995 
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66.6 

16.4 

126.4 

102.7 

1,079.1 

1,737.0  

149.0 

143.7 

487.6 

701.5 

4.1 

16.6 

Terre-Mauve 

I l.-du-Pr inc.-douard 
Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchawan 

Ather ta 

Co lath i.-Britannique 

Yukon 

Territoires du Nord-Ouest 

6,630.5 Total 

S 	TABLEAU 7. Vantes de •archandises genre grand •agasln, non-désaisonnalisées, scion la region 
(pCriodes courantes) 

Change from previous year 

Varia±ion par rapport a lannée precedent. 

January Deceiither r October Year-to-date 
1995 1994 

:ov:mb; 
194 1994 1995 

Janvier Déceithr. ovthre Octobre Cumulatif 

Per cent - pourc.n+age 

-2.8 5.5 1.5 4.0 -2.8 

-6.4 -0.4 -1.8 -0.7 -6.4 

1.2 6.4 0.2 - - 1.2 

6.5 9.3 6.8 7.1 6.5 

7.4 10.5 8.1 1.6 7.4 

8.3 5.4 6.3 5.1 8.3 

6.8 8.1 5.5 5.3 6.8 

2.5 4.6 4.3 8.7 2.5 

2.0 3.3 0.8 -0.2 2.0 

7.3 5.3 6.3 8.6 7.3 

18.6 12.1 -6.5 -0.7 18.6 

-0.5 5.3 8.7 13.2 -0.5 

6.5 6.4 5.7 4.2 6.5 

fl 

Regions 

Terre-Mauve 

ile-du-Princ.-Eclouard 

Houvelle-Ecoss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Co lath i.-Britanniqu. 

Yukon 

T.rri*oir.s du Nord-Ouest 

Total 

TABLEAU B. Ventes de .archandises genre grand •agasin, non-dësaisonnalisCes, scion la region 
(estioat ions historiques) 

June 	May 	April 	March February January 	Year 
1994 	1994 	1994 	1994 	1994 	1994 	1995 
Juin 	Mai 	Avril 	Mars Fóvrier J.nvi.r 	Annee 

millions of dollars - millions de dollars 

Regions 

91.4 86.3 85.2 81.5 65.5 68.6 

24.3 22.4 20.3 19.3 16.0 17.5 

160.0 150.1 147.9 145.2 119.5 124.9 

134.4 129.9 119.6 114.4 95.1 96.4 

1,433.9 1,421.0 1,312.7 1,185.6 942.9 1,004.9 

2070.7 2,069.3 11965.5 1,879.2 1,563.8 1,603.9 

186.1 183.8 176.7 173.0 136.3 139.6 

180.4 174.5 174.7 162.4 129.9 140.2 

580.0 573.2 558.8 539.7 447.3 477.9 

805.2 800.4 774.3 762.7 625.5 653.6 

5.4 4.8 5.0 4.2 3.6 3.5 

21.7 21.5 20.8 19.4 16.7 16.7 

5,793.6 5,637.3 5,361.5 5,086.4 4,162.1 4,347.6 
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TABLE 9. Retail Trade, Canada, Current and Constant (196) Dollar EstIaates 

. 

Pric. ind.x Current dollars 

Indice des prix 	Doll.r 
courants 

Unaduted  
Non desaisonnalisá 

Year/year Constant 1986 
per cent dollars 

change 

Variation an Dollars 
pourcenta9e constants 
pour lannee 1986 

Year/year 
per cent 

change 

Variation an 
pourcentage 
pour lannee 

millions of dollars 

1993: 

January 
February 
March 

April 
May 
Jun. 

July 
August 
Sepi:.uth.r 

October 
Nov ere r 
Deceuith. r 

Year 

1994: 

January 
F.bruary 
March 

April 
May 
Jun. 

July 
August 
Sep ke,é.r 

October 
Noventhe r 
Dacene r 

Year 

1995: 

116.2 13,454.5 4.3 11,581.0 2.0 
116.2 12,680.9 0.8 10,911.9 -1.8 
115.7 149868.2 6.7 12,849.0 4.7 

115.3 16,270.5 6.7 14,113.9 5.2 
115.6 16,903.2 3.9 14,617.8 2.3 
115.7 16,835.1 4.1 14,546.1 2.7 

115.8 17,055.1 5.7 14,723.7 4.4 
115.7 169123.1 4.7 13,937.2 3.4 
115.6 16,226.9 5.6 14,033.7 3.8 

115.6 16,425.4 1.7 14,211.5 -0.1 
116.1 16,686.3 6.2 14,375.3 4,7 
116.0 20,285.8 5.8 17,488.2 4.4 

115.8 193,115.0 4.7 167,319.4 3.1 

116.5 13,786.8 2.5 11,830.6 2.2 
116.2 13,529.4 6.7 11,643.1 6.7 
115.6 16,520.7 11.1 14,292.8 11.2 

115.7 17,114.2 5.2 14,798.0 4.8 
115.8 18066.2 6.9 15,606.5 6.8 
116.1 18,589.3 10.4 16,011.7 10.1 

116.3 17,667.4 3.6 151196.8 3,2 
116.3 17,431.1 8.1 14,992.8 7.8 
116.0 17,461.5 7.6 15,055.6 7.3 

115.5 17,421.7 6.1 11081.2 6.1 
116.4 17,912.9 7.4 15,393.0 7.1 
116.0 21,819.6 7.6 18,810.6 7.6 

116.0 207,320.7 7.0 178,712.7 6.8 

January 
February 
March 

April 
May 
Jun. 

July 
August 
Sept.nth.r 

October 
Nov.nth.r 
0. cent. r 

113.7 	12,903.2 3.7 	11,350.6 5.1 

Year 

1 seasonally adjust.d constant (1986) dollar estimates are derived by deflating, with an irlici+ pric, index, 
the seasonally ad)ustsd current dollar estimate. 
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TARLEAU 9. Co..eree de detail, Canada, esti.ations en dollars courants et constants (198) 

S Seasonally •djusked 
DesaisonnalisI 

1 

Price Index Curr.nk Dollars 

Indica des prix 	Dollars 
couran+s 

	

Monthimon*h 	Constant 1986 

	

per cant 	doll.rs 
ch.ng. 

	

Variation an 	Dollars 

	

pourc.n+age 	consLanks 

	

pour 1. mois 	1986 1  

PlonthimonLh 
per cefl* 

change 

Vari.*ion an 
pourcenLage 

pour Is iiois 

millions de dollars 

1993: 

115.7 151956.8 1.1 13,791.7 1.1 Janvier 
115.7 15,812.3 -0.9 13,662.8 -0.9 F6vrier 
115.4 15,932.9 0.8 13,800.9 1.0 t'rs 

115.3 16,046.4 0.7 139913.4 0.8 Avril 
115.6 16,050.4 - - 13,881.8 -0.2 Hal 
115.7 16,034.8 -0.1 13,864.6 -0.1 Juin 

115.6 16,180.0 0.9 13,993.0 0.9 Juillet 
115.9 16,274.3 0.6 14,043.1 0.4 AoAt 
116.3 16,306.3 0.2 14,026.4 -0.1 Sep+ethre 

116.3 16,285.2 -0.1 13,997.8 -0.2 OcLobre 
116.5 16,439.1 0.9 14,116.8 0.9 Novethre 
116.3 16,533.9 0.6 14,212.8 0.7 Décesthre 

115.9 193,552.4 ... 167,305.1 ... AnnCe 

1994: 

. 
115.9 16,699.6 1.0 14,409.1 1.4 Janvier 
115.7 16,908.1 1.2 14,609.1 1.4 Fevrier 
115.2 17,268.0 2.1 14,995.9 2.6 Hars 

115.3 16,956.5 -1.8 14,700.9 -2.0 Avril 
115.6 17,144.8 1.1 14,835.8 0.9 Mai 
115.8 17,421.7 1.6 15,038.5 1.4 Juin 

116.1 17,145.0 -1.6 14,765.8 -1.8 JuilleL 
116.5 17,309.2 1.0 149856.1 0.6 Aoüt 
116.6 17,313.2 - - 14,847.3 -0.1 Sep*ethre 

116.4 17,625.8 1.8 15046.2 2.0 OcLobre 
116.8 17,624.5 - - 15,094.8 -0.3 Novethre 
116.9 17,743.5 0.7 15,179.7 0.6 Dócep,thre 

116.1 207,159.9 ... 178,479.2 ... Année 

1995: 

113.8 15,077.9 -0.4 13,251.6 -0.2 Janvjer 
Fvrier 

Hars 

Avril 
Mai 

Ju in 

JuilleL 
AoüL 

• SepLembre 

OcI:obre 
Novembre 
Deceu,thre 

t 
Anném 

I La désaisonnalisaLion des estinLions on dollars consLants (1986) sobkienL an dgonf1an* avec un indico 
isliciLs, let donnéss dés.isonn.lisees an dollars couranLs. 
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APPENDIX I 

DefInitions 

Retail Trade, for the purpose of this pub-. 
lication, is defined as •'the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do net 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
"general merchandise store category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others ( including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). flue to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

064initions 

Co•erce de dCtail signifie, pour les be-
soins de In presents publication, lensemble 
des ventes faites par des points do vente au 
dCtail. 

Un point de vente au detail, suivant la 
definition do Statistique Canada, est un local 
d'affaires (habituellemont un magasin) dont 
l'activite principale est Is yenta de merchan-
dises at de services connexes au grand public 
pour 1s consommation ménagere ou personnelle. 
Las estimations relatives au commerce de 
dC*ail no prennent pas an compte les ventes 
directes, cest-I-dire les ventes qui no sont 
pas faites par l'in*ermCdi.ire d'un point de 
vents au dCt.il, par exemple les ventes direc-
tos par dCmarchage, les ventes par distribu-
teur .utom.tiquo, las ventes do journaux ou de 
revues faites directement par les imprimeurs 
at Cdi*eurs, at les ventes faites par las car-
des du livre at les clubs de disquas. Il n'y 
a quune exception: les ventes des grands 
magasins faites par 1s paste ou par catalogue, 
qui sont classCes dens In categoric des "maga-
sins da merchandises diverses. En outre, Is 
commerce de detail no comprend p.s les ventes 
au dCtail des unites auxiliaires (par exemple, 
entrepâts, sieges sociaux, etc.), ni les 
ventes d.s entrepreneurs don+ lectivite prin-
cipale no releve pes du commerce de dótail, ni 
les operations de detail entre particuliers. 

Lee ventes nettee tota2es comprennent les 
ventes de marchandis.s neuves et doccasion at 
les recettes provenant de reparations, de 
location de materiel, de Is vente de rapes et 
dautres activites de services, .eins In va-
leur des rendus Imarchandises retournCes), les 
ajustements at les rabais. Los ventes totales 
nettes comprennent Cgalement Is valeur des 
reprises, les commissions sur Is vents de mer-
chandises appartenant a autrui (y compris las 
commissions touchées pour Is yenta de billets 
do loterie) at la valeur Icu dótail) des mar-
chandises prClevC.s par Is propriCtaire pour 
son usage personnel. On no prend pas an compte 
los recettes hors exploitation, las recouvre-
cents de mauvaisos cróances at les taxes de 
vents 11taxe de vents provinciale at 1s taxe 
sur les produits at les services (TPS)) 
pergues pour Is compte dun organisme public. 
Las donnCes sur les vent.s anterieures C jan-
vier 1991 incluent Is taxe de vent. federale 
ITVF). flu a cc changement dens les taxes in-
direc+.s, les donnC.s avant 1991 no sont p.s 
tout a fait comparables avec celles des annees 
subsequentes. Pour les utilisateurs interesses 
I calcular des donnáes comparables, une esti-
mation du content de Is TVF inclus dans los 
ventes au detail pour 1990 est disponible pour 
In C.nada do la section du commerce de detail. 
Cette estimation n'est pas suffisamment fieble 
pour permettre des ajustements au niveau 
provincial. 

S 
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Depar1nnt store type •erchandise (D$Th) is 
defined as total r.tail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other ret.il stores 
(includes liquor, wine and beer stores and 
retail stores, ne.c.). 

Les •archandises du genre de celles vendues 
dams ins grands •agasins INGGN) correspondent 
au total du commerce de detail coins les grou-
pes de commerce suivants: las supermarchCs 
dalimentation at las épiceries; tous les .u-
tres magasins dalimentation; las concession-
naires da véhicules automobiles at récréatifs; 
las stations-service; las magasins de pieces 
at daccessoires pour vChicules automobiles at 
services; at les eutres magasins de vents au 
detail (comprend les magasins de spiritueux, 
de yin at de bière at les magasins de vents 
au detail, n.c.a.}. 

S 

S 

. 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6015 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Men's clothing stores 

060 Women's Clothing Stores 

6131 Hom.ns clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Housghold furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers 

APPENDICE II 

COUVERTURE DES GROUPES DE COIERCE 

010 Superuarchs d'aliaentation et épiceries 

6011 5upormarchis dalimentation 
6012 Epicarlas (sauf lea supermarches) 

020 bus lea autres •agasins d'alioentation 

6013 Boulangeries-pitisseries 
6014 Confiseries at 	gasins de noix 
6015 Magaslns de fruits at legumes 
6016 Marchls de viande  
6019 Au*r.s ma.sins daliumntation 

specialises, nc... 

030 Pharmacies et •agasins de •édicamonts 
brevetés 

6031 Pharmacies 
6032 Hogasins de médicamartts brevetes at de 

produits de toilette 

040 Magasins de chaussures 

6111 Magasins do chaussures 

050 N.gasins de v8te.ents pour hces 

6121 Megasins de vitements pour housnes 

060 Hagasins de vëte.ents pour dames 

6131 Magasins do vitements pour dames 

070 Autres •agasins de vEtements 

6141 Megasins de viteumnts pour enfants 
6142 Magasins de fourrures 
6149 Autras nmgasins de vitements, nc... 
6151 Mogasins de tissus at de files 

080 Plagasins de .eubles et d'appareils 
.énagers 

6211 Magasins de meubles de ineison 
(avec appareils managers at accessoires 
d ameubleinent) 

6212 Magasins de meubles de maison 	- 
(sans appareils ménagers ni accessoires 
damaublement)  

6213 At.liers de reparation de meubles 
6221 Magasins dappareils managers, de postes 

de television .t de radio at dappareils 
stéréophoniquea 

6222 Megasins de postas do tilivision at de 
radio et d'appareils stéréophonigues 

6223 Ateliers de riparation dapparails 
mnagers, de postes do television at de 
radio at dappareils atereophoniques 

090 M.gasins daccessoires d'a.euble.ent 

6231 Magasins de revitainents de aol 
6232 Magasins de tanturas  
6239 Autres unegasins daccessoires dan,eublement 

100 Concessionnaires de véhicules automobiles 
at rëcrèatifs 

6311 Concessionnaires dautomobiles neuves 
6312 Concessionnaires dnutomobil.s doccasion 
6321 Marchands do roulottes motorisies at de 

roulottes do voyage 
6322 Marchands da bateaux, do .lo*eurs hors- 

bord at dacassoirespour bateaux 
6323 Marchands de motocyclettes at de 

motoneiges 	 - 
6329 Autres marchands de vehicules do loasir 

[1 

. 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Autasotive Parts, Accessories and 
Services 

6341 Hosee and auto supply stores 

6342 Tire, battery, parts and accessories 
stores 

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Ptj(fler replacemen+ shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Se.i-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 frlatch and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Hine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops  
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and touthstone dealers 

6596 P.* stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

iio stations-service 

6331 Stations-service 

120 Magasins de pièces et d'accessoires pour 
véhicules auto.obiles at services 

6341 Magasins de fournitures pour la maison at 
pour lautomobile 

6342 Ma9asins de pneus, daccumulateurs, de 
pieces at daccassoires 

6351 Garages (repar.tions genérales) 
6352 Ateliers de peinture at de carosserie 
6353 Ateliers de renlacement de silencisux 

6354 Ateliers de r.alacament de glaces pour 
vhicules automobil.s 

6355 Ateliers de reparation at do 
remplacement de boites de vitesse de 
vehicules automobiles 

6359 Autres ataliers de reparation de 
véhicules automobiles 

6391 Lave-autos  
6399 Autres services pour vehicules 

automobiles, n.c.a. 

130 Magasins de •archandises diverses 

6411 Magasins a rayons 
6412 Magasins genoraux 
6413 Autres magasins de marchandisesdiv.rses 

(bazars at magasins do merchandises 
diverse s) 

140 Autres •agasins de produits semi-durables 

6511 Librairies at p.peteries 
6521 Flauristes 
6522 Centres do jardinage 
6531 Quincaillerias 
6532 Magasins de peinture, de vitre at do 

papier point  
6581 Magasins de jousts at darticles de 

loisir 
6582 Magasins de cadeaux, darticles do 

fantaisie at de souvenirs 

150 Autres •aqasins de produits durables 

6541 Magasins dar±icles de sport 
6542 Magasins debicyclettes  
6551 Magasins dinstruments de .ljslque

- 

6552 Magasins de disques at de bandes 
magnet iques 

6561 Bijouteries 
6562 Ateliers de reparation de montres at de 

bl]oux 
6571 Magasins dappareils at de founitures 

photographiques 

160 Autres •agasins de vente au detail 

6021 Magasins de spiritueux 
6022 Magasins de yin 
6023 Magasins do biére  
6591 Magasins da merchandises doccasion, 

n.c.a. 
6592 Opticiens 	- 
6593 Galeries dart at megesans de 

fournitures pour artistas 
(594 Piagasins de bagages at de maroquinerie 
6595 Magasins de monuments funéraires at de 

pierres tona1es 
6596 Magasins danimaux de meison 
6597 Marchands de pilces de monnaie at da 

ti.res 
6598 Marchands da meisons mobiles 
6599 Autres megasans do vente au ditail, 

n.c.a. 

( 

S 
Retail Trade, January 1995 	 Commerce do detail, janvler 1995 
Statistics Canada - Cat. No. 63-005 	 Statistlque Canada - n° 63-005 au catalogue 



n 

. 

MAIL 	ii 	 :I.]'l 	 ii:a is : 

L11J 

	

1•800•2676671 	(613)951•1584 
Marketing Division 	Charge to VISA or 	 VISA. MasterCard and 
Publication Sales 	MasterCard. Outside 	Purchase Orders only 
Statistics Canada 	Canada and the U S call 	Please do not send confir.  
Ottawa. Ontario 	(613) 951.7277 	Please 	mation 	A tax will be treated 
Canada K1A 0T6 	do not send confirmation 	as an original Order 

(Please print) 

METHODZs1LVl 	i 

(Check only one) 

Please charge my: 	Li VISA 	 MasterCard 

Card Number I 	I 	I 

Signature 	 Expiry Date 

Payment enclosed 	$  

Please make cheque or money order payable to the 
Receiver General for Canada - Publications. 

EPurchaseOrdarNumberI 
(Please enclose) 

Company 

Department 

Attention 	 Title 

Address 

City 	 Province 

I 	 ( 

Postal Code 	 Phone 	 Fax 

Please ensure that all information is completed Authorized Signature 

Catalogue 
Number Title 

Date of 
Issue 

or 
Indicate an 

•• 	for 
subscriptions 

Annual Subscription 
or Book Price 

Quantity Total 

$ 

Canada United 
States 
USS 

Other 
Countries 

USS 

Note: Catalogue prices for U.S. and other countries are shown in US dollars. 
SUBTOTAL 

DISCOUNT 
(if applicable) 

GST Registration # R121491807 
GST (7%) 

(Canadian clients only) 
Cheque or money order should be made payable to the 
Receiver General for Canada - Publications. GRAND TOTAL 

Canadian clients pay in Canadian funds and add 7% GST. Foreign clients pay total amount in US funds
drawn on a US bank Prices for US and foreign clients are shown in US dollars P F 093238 

I 	Statistics 	Statistlque 
Canada 	Canada 

11.1.1 C a-m-actia 

10 



i1i[.]J!J_Ui 

111111 1.800.267.6671 	1f!J (613) 951•1584 
Division du marketing 	Faites débiter votre compte 	VISA, MasterCard et bon de 
Vents des publications 	VISA ou MasterCard. De 	commande seulement 
Statistique Canada 	I exteneur du Canada et des 	Veutiles ne pas envoyer die 
Ottawa (Ontario) 	Etats-UniS. composez le 	contirmation: te bon tele. 
Canada KIA 016 	(613) 951-7277 Veuiitez ne 	cople bent lieu die corn 

pas envoyer de confirmation 	mande originate 

(Veuillez ecnre en caracteres d;mpnmerie ) 

lMe]sL1Ild4.1.]1l'lIi 

(CocheZ tine seuie case) 

VeuIlIez débiter mon compte 	E VISA 	E MasterCard 

N° de carte 	 I 	I 	I 

I 
Signature 	 Date dexpiration 

_____________________________________ Palement inclus _________________________________ $ 
Veuiltez faire parvenir votre cheque ou mandat-poste a lordre du 
Aeceveur generai du Canada — Publications 

NO du bon de commande I 	I 	I 

(VeuilIez joindre Is bon) 

Compagnie 

Service 

A lattention de 	Fonction  

Adresse 

Ville 	 Province 

( 	) 	 I 
Code postal 	 Téléphone 	 TéiCcopieur  

Veu,lIez vous assurer de remplir te bon au complet. Signature de Ia personne autorisée 

Numéro au 
catalogue litre 

Edition 
demandáe 

OU 

Inscrire 
A pour es 

abonnements 

Abonnement annual ou 
prix do Is publication 

Quantit é Total 

$ 

Canada 

$ 

Eta s- 
Unis 

Autres 
pays 

Veuiiiez note, quo los prix au catalogue pour Jos E.-U. at los autres pays soft 
donnés on dollars américeins. 

TOTAL 

REDUCTION 
(st y a lieu) 

TPSN° R121491807 TPS (7 %) 
(Clients canadiens seulement) 

Le cheque ou mandat-poste dolt être établi a l'ordre du 
Receveur general dv Canada — Publications. TOTAL GENERAL 

Les clients canadiens paient en dollars canadiens et ajoutent Ia TPS de 7 % 	Les clients a létranger 
paient le rnontant total en dollars US (trés sur une banque americaine 

P F 093238 

S 

BON 	MANDE PT "AQ 
Statistique C M 	 ~ 10 

-I lel 
Statistique StatistiCs 	 Cai11(Ia Canada 	Canada 


