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Des données sous plusieurs formes... 

Statistique Canada diffuse lea données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales sont offertes. Les données 
sont disponibles sur disgue compact, disquette, 
imprimés d'ordinateur, microfiches et microfilms et 
bandes magnétiques. Des cartes et d'autres documents 
de référence géoqraphiques mont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue et le système 
d'extraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CA}1SIN, Statistics Canada's 
machine-readable database and retrieval system. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries 	about this 	publication 	and 	related Toutes 	demandes de renseignements au sujet de cette 
statistics or services should be directed to: publication ou 	de statistigues et services connexes 

doivent itre adresséms è• 

Retail Trade Section, Section du commerce de detail, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 	Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 	téléphone: 
(1-613-951-3551) 	or 	to 	the 	Statistics 	Canada (1-613-951-3551) 	ou 	au 	centre de consultation 	de 
reference centre in: Statistique Canada a 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton 	(1-403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton 	(1 -403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver 	(1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver 	(1-604-666-3691) 
WI nni peg 	(1-204-983-4020) Winnipeg 	(1-204-983-4020) 

Toll-free access is 	provided for all users 	who Un service d'appel interurbain sans frais 	est offert 
reside outside the local dialing area of 	any 	of a tous 	Icc 	utilisateurs qui habitent A i'extérieur 
the Regional Reference Centres. des zones de cun1cation locale des Centres 	régio- 

naux de consultation. 

National Enquiries Line 	1-800-263-1136 Service national de renseignements 1-800-263-1136 
National Telecommunications Service national d'appareils de 
Device for the Hearing télécommunications pour les 
Impaired 	 1 -800-363-7629 malentendants 1-800-363-7629 

National Toll-free Order-only Service national du numéro sans 
Line (Canada and United frais pour commander seulement 
States) 	 1-800-267-6677 (Canada et Etats-lJnis) 1-800-267-6677 

. 

Comment commander les publications 
On peut se procurer cette publication et les autres 
publications de Statistique Canada auprès des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant I Statistique Canada, Division des opéra 
tions et de l'mntégration, Direction de la circula-
tion, 120, avenue Parkdale, Ottawa (Ontario) K1A 0T6. 

(1-613-951-7277) 
NumCro du tClécopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Normes de service au public 
Afin de maintenir la gualitC du service au public, 
Statistique Canada observe des normes établies en 
matière de produits et de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts et de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec Ic Centre de consultation 
regional de Statistique Canada le plus prés de chez 
vous. 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Statistics Canada, Operations and Integration 
Division, Circulation Management, 120 Parkdale 
Ave., Ottawa, Ontario, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other Institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistlque du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et la population, les entreprises, 
les administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, ii serait impossible de produire des 
statistiques prCcises et actuelles. 



SYNBOLS 	 SIGNES CONVENTIONNELS 	 0 
The following symbols are used in this 	Lee signes suivants sont employés uniformImen* 	a  

Statistics Canada publication: 	 dens cette publication de S*atis*ique Canada: 

figures not available. 	 .. nombres indisponibles. 

figures not appropria±e or not applicable. 	... n'ayan* pas lieu de figurer. 

- nil or zero. 	 - nóarrt ou zóro. 

-- amount too small to be expressed. 	 -- noabres infi.es. 

x confiden*ial *0 e.e* secrecy rsquir..en+s 	x confjden*jel an ver*u des dispositions de Is Loi 
of the S*a*is±ics Ack. 	 sur Is statistique relatives au s.cr.t. 

NOTE 

Components may not add to totals due to 
rounding - 

A NOTE ON CANSIM 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	many other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSIPI 
(Canadian Socio-Economic Information Manage-
aent System) via -terminal, on computer print-
outs, or in machine readable -form. For 
further information, contact the Cansie staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional 	advisors at 	the Statistics 
Canada offices located across Canada. 

NOTA 

Les chiffrec ayan* ó*i arrondis, l.a totaux no 
correspondent pee toujours. 

NOTE AU SUJET BE CANS IN 

La banque de donnies informatisems de Statistique 
Canada CANSIM (systme canadien d'information socio-
óconomique) fournit au public toutes les statistiques 
actumlles ct historiques cur 1. Commerce de detail 
ma*rice nos 2299, 2398-2417 at 2420), et cur de 

noabreuses autres series, par le biais d'un 
terminal, d'impriNs d'ordinat.ur ou do supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIPI de Is Division 
do Is diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (tClCphone 613-951-8200), ou aux conseillers 
rógionaux des bureaux de Statistique Canada si+uss 
I travers Is Canada. 

This publication was prepared under the 	Cette publication a etC rCdigCe sous Is direction de: 
direction of: 

• G.W. Andrusiak, Director, Industry Division 	• G.W. Andrusiak, 	directeur, 	Division d. 
1' industrie 

• P. Lussiar, Assistant Director, Distribu- 	• R. Lussier, directeur adjoin*, Sous-division des 
tive Trades Subdivision, Industry Division 	commerces 	de 	distributions, 	Division 	de 

l'induskrie 

• B. Thériault, Chief, Re-tail Trade Section, 	a N. TPiëri.ault, 	chef, Section 	du commerce de 
Distributive Trades Sub-division, Industry 	dC-tail, Sous-djvjsjon des commerces de djstrj- 
Division 	 butions, Division de l'indus±rie 

• 	P. Oesjardins, 	Senior Economist, Re-tail 	• P. tlesjardins, 	iconomisie principale, 	Section 
Trade Section, Distributive Trades Sub- 	du commerce de dCtail, Sous-division des corn- 
division, Industry Division 	 merces de distributions, Division de l'indus±rie 

The paper used in this publication meets the minimum 	Le papier utilise dans Ia presente publication répond aux 
requirements of American National Standard for 	exigences minimales de "American National Standard for 
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Hate to users 

Monthly 	estimates 	(unadjusted 	data) for 
four metropolitan areas (Montreal, Toronto, 
1innipeg and Vancouver) can be tabulated by 
trade group and are available f or purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further informa-
lion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utillsateurs 

Les estimations mensuelles (non désaisonnalj-
sees) pour les quatre regions mCtropolitaines 
(Montréal, Toronto, (linnipeg et Vancouver) 
par groupe do commerce sont disponibles pour 
achat. Pour plus do renseignements sur les 
regions mCtropolitaines, communiquez avec la 
Section mensuelle du commerce do detail 
(613P 951-3549, 

Les utilisateurs qui sont interessés dobtenir 
plus de renseignements concernant la méthodo-
logie, la désaisonnalisafion et la fiabilité 
des donnüs peuverrt consulter le numro do 
février le plus recent de cette publication 
(incluant les revisions do lannée précédente) 
ou communiquez avec la section mensuelle du 
commerce do detail. 

Retail Trade, October 1995 
Statisbcs Canada - Cat. No. 63-005 

Commerce de detail, octobre 1995 
Statistique Canada - n 63-005 au catalogue 



6 1MIGHLIMM 

Consumers decreased their purchases in 
October, following no change in September. 
Retail sales declined 0.7Z to $17.7 bil-
lion, almost the same level as in July 
1995. A weak employment market, spending 
cuts affecting several provinces, a high 
level of consumer debt relative to dispo-
sable income, and restricted pay increases 
led consumers to be cautious about spen-
ding. Ontario consumers were particularly 
affected, causing sales there to fall more 
sharply than in other provinces. 

FAITS SAILLANTS 

En octobre, les consommateurs ont réduit leur volu-
me dachats aprs qu'aucun changement no soit enre-
gistré an septembre. Les ventes au detail ont bais-
sI de 0.77 a $17.7 milliards an octobre, 1s niveeu 
dameurent presque idontiquo a colui de juillet 
1995. La prudence des cansommateurs sexplique per 
Is morositg du marchó de lemploi, par lea compres-
sions dans les dCpenses do csrteines provinces, par 
1s hauf niveau dendettement des consommateurs par 
rapport a leur ravenu personnel disponible at en-
fin, par Is faible niveau des augmentations salari-
ales. En Ontario, lea consommateura ont MC perU-
culirement touchCs, cc qui a entraine une diminu-
tion significative des veritos mensu.11.s. 

The retail sales trend has been flattening Lea ventes ae sont 	stabilisCes 	an 1995. Avant cc 
in 1995 after generally growing from early recul, Is tendance des ventes seat maintenue 	i Is 
1992 to the and of 1994. 	Cumulative sales hause du debut de 1992 i 1s fin de 1994. Lea von- 
from 	January 	to 	October 	1995 were 3.17 tea 	cumulativas de 	janvier I octobre 1995 ant do- 
higher than the same period of 1994; howe- passO do 3.17 celles do 1s mIme pOriod. an 1994; si 
var, 	removing 	the 	•ffact of 	price 	in- lon 	neutralise 	lea 	augmentations 	des prix, 1s 
creases, the change was closer to +0.87. changement so situs aux alentoura de .0.87. 

Sales :Ln Ontario pliuiged 

Sales in Ontario, which had been an impor-
tant contributor to the general growth in 
Canada, plunged by $153 million or 2.37 in 
October. This followed a slight 0.27 de- 

. dine in Sept.mb.r. October's drop in 
Ontario was larger than the decline at the 
national level. 

The decrease in Ontario was dominated by 
the automotive, clothing and food sectors. 
In fact, nearly half the total decline 
came from lower sales by automotive re-
tailers. Higher sales were only reported 
by general merchandise and drug stores. 

En Ontario,le niveau des ventes sost effrondré 

Lea v.rtes an Ontario, l.qu.l • contribuC larg.ment 
a Is prospCritC globale enr.gistrCs eu pays, ant 
accuse un of frortd.m.nt subit de $153 millions 
(ou -2.3Z) an octobro aprls un dCclin modest. de 
0.27 an septembre . Pour lOntario, In baisse doc-
tobre eat plus importante qua Is diminution obser-
vé. I lCchelle national.. 

La rCgresaion des ventes on Ontario s'.st surtout 
manifeatCe dana lea aecteurs do lautomobile, du 
vItemerit at do lalimentation. En fait, prosque Is 
moitiC do Is baisse totale sexplique par Is dimi-
nution des ventes des comm.rcents du socteur de 
lautomobile. Seuls les magasins de merchandises 
divorses at des mCdicaments ont enregistre une aug-
mentation des ventes. 

Sales were also lower in soven other pro- 	Sept autres provinces at territoires ont enregistrC 
vinces and territories. Gains in Quebec une beisse des ventes an actobre. Lea gains r6ali- 
(+057), Saskatchewan (+2.27.) and Alberta 	sOs au QuObec (+0.57), on Saskatchewan (+2.27) at 
(+1.17.) partly offset the overall decline, 	an Alberta (+1.17.) ont partiellement neutralisO Is 

baiss. gOnOrale. 

Los ventes au detail ant reculé dans l.a pliart des 
secteurs 

Au cours du mois doctobre, lea dOtaillants ant 
rapportO une baisse do leurs ventes dana cinq 5cc-
teurs, roprOsentant 857 des ventes totales. Lea 
plus fortes baisses, an dollars, se sont produites 
dana lea secteurs de lautomobile (-0.77), du vIt.-
ment (-3.17.) at de lalimentetion (-0.77). Lea aug-
mentations enregistrOes dana 1s sectaur des mOdica-
monts (+0.17) at des magasins de merchandises 
diverses (+0.87) ant minimisO Is teridance I la 
bai5se, 

Nationally, retailers ài most sectors 
recorded lower sales 

Retailers recorded lower sales in five 
sectors, accounting for 857 of total 
sales. Declining the most in dollars terms 
were the automotive (-0.77), clothing 
(-3.17.) and food (-0.77) sectors. Increa-
ses in the drug (+0.17) and general mer-
chanddise (+0.87) sectors limited the 
decline in total sales. 

. 
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Sales in the automotive sector dropped 
0.77, after a O.SZ decline in September. 
Sales have been volatile in the sector 
since the beginning of the year. All three 
of the sectors components reported lower 
sales New and used motor vehicule dealers 
saw sales decline 0.8Z, their second con-
secutive monthly decline. Retailers of au-
tomotive parts, accessories and services 
reported lower sales 1-0.87.1, their third 
decline in four months. And sales by gaso-
line service stations decline 0.2, mainly 
due to gasoline price wars that took place 
in most provinces in October. 

The clothing sector was also an important 
contributor to the overall sales decline. 
Clothing store sales have levelled off 
after growing from January 1994 to April 
1995. All of the sector's components re-
corded lower sales in October. The largest 
decreases were shoe (-8.7?.) and women's 
clothing (-3.9Z( stores. For women's clo-
thing stores, it was the fourth consecu-
tive monthly decline. 

Sales by food stores have been generally 
decreasing since February 1995, following 
increases since early 1992. The trend in 
the furniture sector has been dowr.ard 
since February 1995, after strong and 
steady growth since February 1994. Drug 
store sales have been growing steadily 
since June 1995, following a decrease in 
growth since Octob.r 1994. 

Sales remained strong in the general mer-
chandise sector, where a 0.8X advance in 
October mostly offset the 0.9Z decline in 
September. Compared with October 1994, 
sales in general merchandise stores were 
up 4.47.. This gain resulted from generally 
steady growth in the sector since 
mid-i 993. 

Dans le secteur de lautomobile, las vervtes onk 
chut6 de 0.77 après une baisse de o.SZ en sap-
tembre. Las ventes sont rgstées instables dans cc 
secleur a partir du dIbut de l'anne. En octobre, 
elles ont accusó une baisse dans chacune de ses 
trois composantes. Les ventes de véhicules automo-
biles neufs et d'occasion ont baisse de 0.8Z, une 
deuxième baisse mensuelle consecutive. Dana Is 
méme secteur, las dMaillan+s de pièces, d'acces-
soires at de services ont vu leurs ventes decliner 
de 0.8X, cc qui représente la troisième diminution 
an quatre mois. Enfin, les ventes des stations-
service ant ógalement diminuó de 0.2Z an octobre, 
principalement an raison do la guerre des prix do 
l'essence qui a felt rage alors dans la plupart des 
province. 

Les ventes du secteur du vêtement ant également 
largement contribuó cu dCclin gCnéral du volume des 
ventes. Les ventes des magasins de vêtements se 
sent stabilisées i l'issue de la periode de crois-
sance de janvier 1994 a avril 1995. Toutes las corn-
posantes du secteur ont enregistré des baisses. La 
plus forte chute s'.st produite dana las magasins 
de chaussures 1-8.7?) et dana lea magasins de veta 
itients pour dames (-3.9?). Le dCclin des ventes dens 
las magasins de vêtemen+s pour dames eat 1s quatri-
ème an autant de mois. 

Los vantes dans 1e secteur de l'alimentation sont 
an baisse dapuis qua Is tendance è Is hausse enre-
gistrCe dens cc s.cI.ur au dbut de 1992 sest in-
verse, an fóvrier 1995. Dane In secteur de lameu-
blement, la lendance est è Is baisse cI.puis février 
1995, epoque ou seat stabiliséa Is croissance vi-
goureuse at ininterrompue amorcée en fIvrier 1994. 
Lea ventes de mCdicaments sont an hausse conslante 
depuis juin 1995, après 1s fléchissement de Is 
croissanca qui s'est produit an octobre 1994. 

Finalement, lea ventes sent restees élevées dians Is 
secteur des magasins de marchandises diverses. En 
octobre, elles ont augmenlC de 0.8?, cc qui a neu-
tralisé presque complèternent In baisse de 0.9? en-
gistrée an septembre. Camparativement cu mois doc-
tobre 1994, las ventes du s.cteur des marchandises 
diverses ont grimpC de 4.4?. Ce gain coincide avec 
la tandance générale i Is hausse, observes dens cc 
secteur, è partir du second semestre de 1993. 
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Les donndes avant 1991 ont étd ajustdes pour suppnmer Ia tare 
de yenta fdddrale afin qu'elles soient comparables a jan vier 1991 
et aux données subsequentes. 

La fend.ance reprdsente las données désaisonna!isees lissées. 
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Retail Sales Trends 1  — Canada, 	 Tendances' des ventes au detail — Canada, 
By Major Group 	 par groupe principal 

Automotive I V&llcu lee automobiles 
Millions of dollars / Miflions de dollars 
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General Merchandise I Marchandises diverses 
Millions of dollars / Millions de dollars 
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'Trends represent smoothed seasonally austed data 	 'LOS tendances représentent los données désaisonnalLsées lissées. 
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FOR FURTHER READING 

Selected Publications 
from Statistics Canada 

LECTURES %UCGg.R(ES 

Choisies parmi las publications 
de Statistique Canada 

• Title Titre Catalogue 

Daparboent Store Sales and Stocks, Ventes at stocks des grands .agasns, 43-002 
Monthly, Bilingual M.nsu.l, Bilingue 

Departoent Store Sales by Region s. Ventes des grands .agasins par region, 43-004 
Advance Release, Monthly, Bilingual Rapport provisoire, Mensuel, Bilingue 

New Motor Vehicle Sales, Monthly, Ventes de vChicules autouabi]es neufs, 43-007 
Bilingual Mensuel, Bilingue 

Retail Chain and Department Stores, Nagasins de detail A succursales at 43-210 
Annual, Bilingual las grands •agasins, Annual, Bilingue 

Vending Machine Operators, Annual, Exploitants de distributeurs 43-213 
Bilingual automatiques, Annual, Bilingue 

Direct Se3ing in Canada, Annual, La vente dir.cte au Canada, Annual, 43-215 
Bilingual Bilingu. 

Canpus Bookstores, Annual, Bilingual Librairies de canpus, Annual, 43-219 
Bilingu. 

Annual Retail Trade, Annual, Bilingual Co..erce de detail annual, Annual, 43-223 
Bilingue 

Market Research Handbook • Annual, Recucil statistique des etudes de 43-224 
Bilingual .arché, Anriuel, Bilingue 

Retail Ceenodity Survey, Occasional, EnquCte sur las marchandises vendues 43-541 
Bilingual au detail, Hors sen., Bilingue 

. 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not required. 

Pour obtenir une publication veuillez téléphoner 
cu 1-613-951-7277 ou utiliser 1s numro du tló-
copieur 1-613-951-1584. Pour appeler sans frais, 
cu Canada, composez 1. 1-800-267-6677. Ii nest 
pas nCcessaire de nous faire parvenir une con-
firmation pour une commands faite par +ClCphone 
ou LClCcopieur. 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales previous month 

Year-to- 
Ventes date Variation p. 	r. 

1995 
au mois prcádent 

October Sepfether August July October Sepkether 
1995 1995 1995 1995 Cunjiatif 1995 	1995 

Octobre Septe.thre AoOt Juillet Octobro Septenthre 

millions of dollars - millions de dollars 

Trade Group Canada 

1 Supermarkets and grocery stores 
	

4,144.4 	4,170.4 	4,139.2 	4,160.4 41,630.9 
	

C. A 

2 All other food stores 	346.9 	351.6 	346.8 	343.7 
	

3,518.0 

3 Drugs and patent medicine stores 
	

994.8 	993.9 	974.5 	975.5 
	

9,835.8 	0.1 
	

2.0 

4 Shoe stores 

S Man's clothing stores 

6 Momen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive carts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

133.1 145.8 151.2 152.6 

130.3 131.6 135.0 135.5 

329.8 343.0 348.3 354.0 

438.0 443.4 436.9 437.9 

714.8 722.2 728.1 717.3 

187.9 187.7 183.6 184.6 

4087.5 4,221.7 4,243.0 49112.1 

12227.5 1,229.5 1,229.7 1,219.5 

948.0 956.0 967.4 953.5 

1,894.2 1,879.5 1,897.1 1,894.3 

579.2 614.1 609.0 605.5 

451.7 454.2 462.7 469.5 

970.3 964.9 961.2 960.5 

17,678.5 17,809.5 17,813.6 17,676.2 

1,479.0 

1,357.6 

3,521.5 

4,399.5 

7,346.3 

1,891.3  

41,131.0 

12,107.4 

9,616.7 

18,769.4 

5,990.4 

4,689.8 

9,483.0 

176,767.5 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

289.6 	291.1 	291.3 	294.0 

	

78.0 	78.1 	78.0 	75.9 

	

519.8 	525.3 	530.5 	527.3 

	

427.4 	433.5 	428.5 	428.0 

	

4,221.9 	4,201.8 	4,156.0 	4,132.2 

	

6,489.7 	6,642.1 	6,657.5 	6,570.3 

	

617.4 	623.4 	614.8 	624.0 

	

574.2 	561.8 	561.8 	560.5 

	

1,865.0 	1,844.4 	1,862.3 	13841.7 

	

2,534.9 	29547.5 	2,571.7 	2,561.9 

	

18.7 	18.4 	19.0 	18.4 

	

41.9 	42.0 	42.2 	41.8  

2,907.4 

757.5 

5,327.1 

4,203.5 

41,484.0 

65,896.1 

6,101.3 

5,470.3 

18,406.3 

25,614.5 

182.8 

416.8 

	

-0.5 	-0.1 

	

-0.2 
	

0.2 

	

-1.0 	-1.0 

	

-1.4 
	

1.2 

	

0.5 
	

1.1 

	

-2.3 	-0.2 

	

-1.0 
	

1.4 

2.2 

	

1.1 	-1.0 

	

-0.5 	-0.9 

	

1.5 	-3.2 

	

-0.2 	-0.5 
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-0.5 0.5 0.1 1.3 -0.7 -0.8 

0.9 -2.3 3.4 7.3 5.6 6.7 

-0.1 -0.1 -1.0 -1.6 -3.1 -2.7 

-0.9 -3.5 -8.3 1.8 -5.2 2.9 

-0.4 -1.4 -2.8 -2.5 -2.9 -3.5 

-1.6 -7.2 -5.8 0.2 1.7 4.6 

-0.2 0.4 7.5 6.4 3.4 8.6 

1.5 0.4 -5.1 -0.7 0.7 -0.9 

-0.5 -1.0 -2.6 -2.9 -4,5 -4.2 

3.2 -1.0 2.1 4.6 11.5 9.6 

0.8 -0.2 4.8 4.1 3.1 2.2 

1.5 -1.0 -4.8 -2.3 -2.6 -3.8 

0.1 -0.8 4.4 6.8 2.9 6.4 

0.6 0.2 -5.3 2.1 -0.7 -0.2 

-1.4 1.1 -3.0 -0.5 -3.3 -1.1 

0.1 2.0 5.5 6.4 7.4 6.2 

0.8 -0.4 0.8 2.7 3.0 3.0 

Groupe do coerce - Canada 

Supurmarchés dalimon*a'Lion at 1 
éplcerlus 

bus lee autres .lagasins 2 
d 'alimen*at ion 

Pharmacies at magasins do 3 
médicamonts brevetes 

t'gasins do chaussuros 4 

tiagasins do vé*omen+s pour hosunes 5 

tiagasins do vétements pour dames 6 

Autras magasins de vétements 7 

Plagasins dè meubles at d'appareils 8 
menagers 

Magasins d'accessoires d'amoublosient 9 

Concessjonnajres de vhicules 10 
automobiles at récreatife 

Stations-service 11 

tiagasins do pieces at daccessoires 12 
pour automobiles at services 

tiagasins de merchandises divorces 13 

Autresmagasins do produi+s 14 
semi-durables 

Autros magasins do produits 15 
durablos 

Au*ros uagasins do yenta au detail 16 

Total, enseble des 	agasins 17 

. 

0.6 

14.9 

-2. 1 

0.5 

-5. I 

5.9 

13.5 

2.8 

-0.5 

5.8 

2.3 

-2.1 

4.9 

0.5 

0.5 

7.7 

3.1 

-0.9 1.3 0.9 1.9 2.6 3.6 

2.7 -1.5 4.5 8.7 9.1 7.4 

0.6 -0.4 -4.0 -1.9 -0.7 -1.5 

0.1 0.9 4.3 9.9 7.0 5.6 

0.6 1.3 1.2 0.6 -1.4 -0.8 

1.3 -1.0 -0.4 3.5 4.7 4.3 

-1.5 0.8 4.5 8.6 5.7 8.8 

0.2 1.5 5.0 5.9 7.2 7.2 

1.1 -1.1 1.5 3.5 1.8 0.9 

0.4 -1.8 1.1 1.5 5.1 5.3 

3.1 -1.2 6.5 5.1 9.2 4.0 

1.0 -1,2 5.0 7.2 8.7 8.4 

Torro-Nouvo 18 

Ile-du-Prince4douard 19 

l4ouvolle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Ilanitoba 24 

Saskatchewan 25 

Alberta 26 

Colothio-Britanniquo 27 

Yukon 28 

Territoires du Nord-Oues't 29 

El 

. 

2.4 

4.9 

-0.9 

2.5 

-0.9 

4.8 

5.7 

5.2 

1.2 

6.7 

3.9 

7.7 

S 
TABLEAU 1. Ventes au detail, dèsaisonnalisées, se]n le qruupe de co.erce et la réqion 

(pCriodes courantes) 

Change from  
previous month 	Change from previous year 

Varia+ion p. r. 	Variation par rappor* a lannóo prcdun*o 
au mois prêc8den't 

Year-to- 
Augus* 	July Oc*obar Swp*esther 	August 	July 	da*o 

1995 	1995 	1995 	1995 	1995 	1995 	1995 

	

AoG* Juillet Octobre Sep*ethre 	Aoüt Juillot Cumulatif 

Per cent - pourcenlage 

N
o 

Regions 
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TASLE 2. Retail Sales, Not Seasonally Adpusted, by Trade Group and by Region (Current 
Periods) 

. 

Sales 

Ventes 

October Septe.ther August .July Year-to-date 
1995 1995 1995 1995 1995 

Octobre Septeithre Aoüt Juillet Cumolatif 

millions of dollars - millions de dollars 

3029.1 4,287.3 41.222.8 4,273.4 41,143.7 

329.7 352.2 358.4 366.3 3 9 445.1 

1,007.0 985.1 971.4 922.6 9,592.6 

140.8 163.4 156.4 139.4 1,391.8 

125.6 125,3 111.4 115.8 1,175.1 

320.8 366.0 338.0 330.6 39211.0 

445.6 486.9 454.6 378.2 3,924.7 

731.2 743.8 732.9 697.9 6,853.2 

196.9 195.3 193.3 189.7 1,817.1 

4,085.0 4,120.9 4,410.4 4,216.2 421,112.3 

1,266.1 1,247.2 19357.5 1,336.9 12,137.9 

961.0 935.7 981.5 978.7 9,385.4 

1,926.0 1 1810.8 1,855.6 1,698.8 16,829.1 

547.2 612.1 641.2 608.3 5,588.1 

387.6 433.7 476.2 468.6 4,208.8 

907.7 976.0 1,016.4 12034.5 8,937.8 

17,307.4 17,841.6 18,278.1 17,756.0 171,753.7 

282.4 292.5 308.9 303.1 2,802.5 

75.6 79.8 89.2 86.3 742.9 

503.8 526.7 547.7 5393 5,157.5 

423.3 441.6 450.1 441.9 4,093.8 

4001.6 4,210.5 4,297.0 4,165.1 40,706.4 

6,347.5 6,647.0 6,709.8 6,483.6 63,619.7 

611.4 616.0 626.5 616.9 5,907.7 

578.5 553.1 573.5 561.7 5,311.6 

1,828.3 1,835.8 1,932.0 1,858.3 17,891.7 

2,496.8 2,579.1 2,678.0 2,633.0 24,932.2 

17.9 18.5 22.0 22.2 182.0 

40.2 41.1 43.3 44.3 405.7 

No 

Trade Group - Canada 

1 Superworkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I'4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatch.wan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 
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Change from previous year 

Variation par rappor+ I l'annes prcéden+e 

October S.p+sth.r Augus* July Y.ar-+o-da±e 
1995 1995 1995 1995 1995 

Oc+obre Sep+euâr. Aoü* Juillst Cusiula*if 

Per c.n* - pourcen+age 

-3.5 2.1 2.7 -4.0 0.2 

1.1 8.0 7.3 2.3 14.4 

-0.6 -2.3 -2.8 -4.2 -2.1 

-12.1 2.2 -2.2 3.3 0.5 

-8.7 -1.0 -1.1 -2.0 -53 

-9.2 0.8 4.8 2.5 5.0 

5.2 7.4 4.8 5.9 11.8 

-5.2 -2.6 1.9 -1.7 2.0 

-1.2 -2.6 -7.5 -5.7 -0.8 

3.8 3.3 13.1 6.9 5.7 

4.7 3.0 4.3 1.9 2.6 

-4.2 -2.8 -2.0 -4.8 -2.3 

2.7 . 	

-.2 

6.4 4.4 4.9 4.8 

3.1 1.7 -0.4 0.5 

-6.2 -4.2 -1.1 -0.1 - - 

3.2 7.0 10.7 2.6 7.4 

-0.3 2.4 5.0 0.9 2.8 

-0.2 1.8 5.0 1.5 2.5 

4.0 8.2 12.2 5.8 5.3 

-6.0 -2.9 0.2 -3.2 -1.1 

3.7 11.4 9.3 3.6 2.9 

0.1 0.3 0.9 -3.4 -1.2 

-1.7 2.9 7.2 2.1 4.5 

3.9 8.1 9.2 6.7 5.8 

5.3 6.2 9.0 6.0 5.1 

0.9 2.9 3.8 -0.9 1.2 

- - 1.6 5.5 3.9 6.4 

3.4 4.5 7.9 5.4 4.2 

0.1 8.5 10.7 6.8 7.2 

Groupe di cerce - Canada 

Supermarchs d'.limenta*ion at ipicaries 1 

bus las auLr.s n.gasins dalimsntation 2 

Pharnocias et magasins de módicamen+s breve*ós 3 

Pgasins de chaussures 4 

Magasins di vitsumnts pour homess 5 

Pbgasins di vItemsn*s pour dames 6 

Autres magasins di vêkemen+s 7 

Kagasins di meubles et d'appar.ils managers 8 

Kagasins d'accessoires d'ameublement 9 

Concessionnaires di vIhicules automobiles 10 
el récréa+ifs 

Sta*ions-service 11 

Magasins do pilces at d'accessoiros pour 12 
automobiles at services 

Megasins do marchandises diversos 13 

Autres magasins do produits ssmi-durabl.s 14 

Autros mugazins do produits durables 15 

Autres ragasins do vante au detail 16 

Total, ensemble des magasns 17 

Rg Ions 

Terre-Neuve 18 

±le-du-Prince-Edouord 19 

Nouvelle-Ecoss. 20 

Nouveau-Brunswick 21 

Quebec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthi.-Bri*annique 27 

Yukon 28 

Territoires du Nord-Ouos+ 29 

TABLEAU 2 • Ventes au detail, non - dësaisonnalisêes, selcn Ia groupe do coorco et la region S  (pCriodes courantes) 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regien (Quarterly 
Estimates) 

Sales 

Ventes 

quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1995 1995 1995 1994 1994 

Trimestre 3 Trimestre 2 Trimestre I Triinestre 4 Trimestre 3 

millions of dollars - millions do dollars 

123783.4 12,713.5 11,717.6 12,778.9 12,759.4 

1,076.9 12120.5 918.1 1,036.8 1,018.2 

27879.1 2,891.7 2,814.9 3,252.5 2,971.0 

459.2 473.3 318.5 545.1 454.7 

352.6 401.0 295.9 598.0 357.5 

1034.7 1,086.6 769.0 12329.7 1007.8 

1,319.8 1,204.8 954.5 12653.2 12244.4 

2,174.6 2 7 031.6 1 1 915.8 2,722.7 2,192.6 

578.4 567.6 474.2 654.0 610.7 

12,747.5 149457.5 109822.3 11,195.3 11,833.4 

3,941.6 3,693.8 32236.3 3,576.0 3,824.3 

2,895.9 3054.3 2,474.3 3,259.5 2,991.1 

5,365.1 52354.8 49183.1 7,344.0 51098.2 

1,861.6 1,866.4 10312.8 2,194.5 1,834.7 

1,378.6 11350.2 1,092.4 11820.3 1,403.1 

3,026.9 2,833.6 2,169.6 3,206,9 2,838.7 

53,875.7 55,101.2 45,469.4 57,167.5 52,439.8 

297.2 288.1 252.8 269.9 289.5 

66.7 69.1 66.2 75.8 64.9 

5.7 5.4 3.3 7.3 5.7 

3.0 3.7 2.5 7.7 3.5 

12.1 12.0 8.2 21.2 13.4 

11.4 9.1 7.2 17.3 9.9 

24.6 20.9 17.3 37.7 24.3 

3.5 3.7 2.9 5.0 4.0 

165.2 191.0 119.2 119.4 158.3 

99.4 87.2 76.9 85.8 79.5 

41.7 42.8 34.0 44.7 42.4 

1063 100.8 73.2 167.4 114.0 

29.8 30.9 20.0 39.7 31.8 

8.9 8.8 7.2 19.4 11.8 

20.0 18.5 15.7 32.1 22.1 

904.6 901.2 714.3 956.9 880.3 

Trade Group 

No. 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Hens clothing stores 

6 PIomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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2.7 	 2.9 	4.0 	7.1 	 6.1 

	

2.7 	 6.8 	 5.2 	 -1.8 	 6.1 

2.8 5.4 3.8 5.4 4.8 

0.9 2.9 -10.2 1.1 3.6 

-11.8 -5.4 3.9 -4.7 -2.8 

-9.4 -3.1 0.1 4.2 -2.1 

15.2 12.7 14.3 -44.3 -47.0 

1.1 0.1 2.3 9.7 -0.3 

-11.7 4.6 8.8 -3.1 2.8 

4.4 -0.9 -5.2 5.7 5.8 

25.0 21.2 14.6 9.5 -10.9 

-1.5 -7.0 2.2 -9.2 8.1 

-6.6 -2.9 -11.8 6.7 7.8 

-6.5 5.9 9.4 26.1 12.6 

-24.6 -25.4 -27.6 3.3 4.7 

-9.3 -3.1 -8.4 0.4 -2.1 

2.8 	3.7 	 1.7 	 2.1 	2.5 

TABLEAU 3. Ventes 2U detail, non -dCsaisonnalisCes, solon le grote do conoerce at 10 region 
(ti.atins tri.estrie11s) 

S Change from previous year 

Variation par rapport i 1'anno prcdonto 

	

Quarter 3 Quarter 2 Quarter 1 	Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 	1994 

Trimostre 3 ITrimestre 2 ITrimos+re I ITrimostre 4 Trimostre 3 

Groups do comeerce 

. 

. 

Per cent - pourcentage 

0.2 0.9 0.8 3.6 4.2 

5.8 22.1 22.5 18.7 16.2 

-3.1 -2.1 -1.6 -0.5 1.0 

1.0 3.7 1.6 8.9 10.3 

-1.4 -6.5 -6.8 -8.6 -5.0 

2.7 9.7 8.8 11.7 4.1 

6.1 13.5 22.3 18.2 12.5 

-0.8 0.6 10.3 8.0 1.7 

-5.3 0.8 3.3 1.4 3.5 

7.7 3.1 7.8 13.3 10.8 

3.1 4.5 -1.0 0.3 -0.2 

-3.2 -3.9 1.6 9.0 8.1 

5.2 6.3 3.3 5.7 4.3 

1.5 1.4 0.9 7.8 10.2 

-1.8 -0.1 5.1 6.3 8.9 

6.6 9.4 7.6 11.7 8.3 

Canada 

Supormarchás dalimontolion at ápic.ries I 

bus lee autres igasins dalimonlation 2 

Pharmecios at nogasins do médicamenis brevetés 3 

Pgasins do chaussures 4 

Pgasins do vêtomsnts pour honnes 5 

M.gasins do vètomonts pour dames 6 

Autres mogasins do vètosnks 7 

P%agasine do meubles at dappar.ils managers 8 

Magasins daccessoiros damsublement 9 

Concessionnaires do véhicules automobiles 10 
at recréatifs 

Stat ions-s.rv ice 11 

tgasins do pièces at daccassoiros pour 12 
automobiles at services 

Pgasins de marchandisos diversas 13 

Autres magasins do produils somi-durabiss 14 

Autres magasins do produils durab].es 15 

Autros magasine da yenta au detail 16 

Total, ensemble des magasMs 17 

Terre -Neuve 

SupermarchCs dalimsntation at Cpiceries 1 

Tous los autres magasins dalimentat ion 2 

Pharmacies at nogasins do utédicaments brevetes 3 

agasins do chaussures 4 

Pgasins do vClements pour homoes 5 

Ilagasins do vétoments pour deems 6 

Autres magasins do vCteizmnts 7 

Magasins de meubles at dappareils menagers 8 

Magasins daccessoires d'auisublem.nt 9 

Concessjonnajras de véhicules •utomobil.s 10 
at rCcrCatifs 

Stat ions-sarv ice 11 

Megasins de pièces at dacc.ssoires pour 12 
automobiles of ssrvices 

Magasins do marchandisos diversos 13 

Autres ingasins do produits sami-durabl.s 14 

Autres uiagasins do produits durables 15 

Autres magasins do vane au detail 16 

Total, ensemble des .agaslns 	17 
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TABLE 3. Retail Sales, Not Seasonally Ad:Justed,  by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 3 Quarter 2 Quarter 1 	Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 	1994 

Trimestre 3 Trimestre 2 Trimestre I Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

63.4 58.0 50.9 55.2 56.7 

17.1 16.2 15.7 16.9 16.7 

x x x x x 
x x x x x 

6.5 3.5 2.1 5.6 6.8 

5.7 5.5 5.0 7.6 6.7 

1.4 1.3 1.1 1.9 2.4 

47.9 54.9 34.4 40.9 40.7 

37.3 26.4 21.1 23.1 28.6 

11.6 13.2 9.9 14.3 13.8 

23.3 22.2 15.1 32.0 24.0 

13.7 10.8 7.0 11.1 11.5 

3.3 2.8 1.9 4.0 2.9 

13.7 11.0 8.5 12.5 15.3 

255.3 234.2 177.8 235.0 235.1 

463.5 454.3 419.5 458.5 473.4 

112.6 118.7 112.7 127.6 111.8 

10.7 10.2 6.2 11.2 9.5 

6.7 7.0 5.7 12.9 6.3 

24.3 24.5 18.5 39.6 27.7 

31.2 25.0 20.9 44.9 28.2 

37.0 35.8 32.7 53.0 41.7 

15.0 10.9 9.6 16.8 14.8 

321.0 418.2 298.7 298.7 336.2 

124.7 123.0 102.5 124.4 140.1 

74.8 78.0 60.0 85.3 76.2 

173.2 167.0 125.1 266.3 171.3 

53.3 50.2 37.9 70.2 52.4 

30.5 27.9 20.0 40.8 26.2 

108.9 97.1 71.8 109.0 105.7 

1,613.9 1,676.5 1,363.4 1,785.9 1,646.7 

Trade Group 

No 

Prince Edvard Island 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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2.2 0.9 1.9 -4.9 -0.5 

x x x x x 
x x 

-4.5 -4.0 -7.5 7.2 30.2 

-14.2 -9.9 -1.7 -5.9 7.8 

-43.4 -42.1 -38.0 -20.9 16.6 

17.7 3.5 -0.1 13.9 -0.9 

30.6 11.8 -5.4 -7.6 -10.4 

-16.1 -7.7 -4.5 0.4 -1.3 

-2.7 2.6 -8.1 -1.4 6.5 

19.1 22.5 18.4 6.2 -10.5 

12.9 14.5 -6.4 -6.7 -10.5 

-10.5 -2.3 -1.4 1.7 7.8 

0.7 9.7 1.0 0.6 3.2 

12.8 14.7 -7.4 -0.3 7.6 

5.1 1.0 6.4 -14.8 -9.6 

-12.3 -7.0 -3.0 -1.7 -0.4 

10.8 13.2 17.2 26.7 21.4 

-11.2 -6.5 -10.9 - - 2.7 

1.9 -16.9 7.1 31.6 21.7 

-4.5 0.7 -4.6 7.4 -1.8 

-10.9 -11.8 -27.2 -28.5 -22.5 

-1.9 -9.8 3.3 3.4 0.9 

1.1 3.0 -1.7 1.0 -0.3 

1.7 4.4 1.6 9.9 4.6 

16.3 16.0 5.0 0.7 -0.2 

3.0 3.6 -3.8 0.9 

TABLEAU 3. Ventes au détail, non-désaisonnali.sées, scion le groupe de omecerce et la region 
(estimations tri.estrielles) 

0 	Change from previous year 

Variation par rapport a 1anne pr6c6d.nfe 
Groups do comeerco 

M . 
Quarter 3 1 Quarter 2 	Quertwr 1 	Quartor 41 Quarter 3 
- 	19951 	- 	1995 	- 	1995 	- 	19941 	- 	1994 

Trinestro 3lTrimostro  2 Trimestre 1 Trimestre 4JTrimos*ro 3 

Per cent - pourcenfago 

12.0 	14.5 	9.3 	7.3 	-1.3 

Tle-du-Prance-tdouard 

Supvrmerchs dalimentafion at ipicorios I 

bus lea aufros magasins dalim.ntafion 2 

Pharmacies at .mgaeine do mdicaments brovotés S 

Pbgasins do chaussures 4 

Pgasins do véfomonts pour ho.ios 5 

Magasins do véfemonts pour dames 6 

Aufros .mgasins do vêtom.n*s 7 

Magasins do ineublos of dappareila minagors 8 

Magasins daccessoiros dameublemont 9 

Concossionnairos do véhjculos automobils 10 
of ricréatafs 

Stat ions-service 11 

Magasins da picos of daccessoires pour 12 
automobiles of services 

Pbgasins do merchandises divorses 13 

Autres umgasins do produits sami-durablos 14 

Autros magasins do produits durablas 15 

Autres nagasins do vento au detail 16 

S 

	

5.8 	0.9 	2.5 	-0.6 

-2.1 	3.5 	8.5 	5.1 	3.7 

-2.0 	1.4 	-1.1 	1.5 	-0.6 

Total, ensble des sagasins 	17 

Nouvella -tcosse 

SupermarchCs dalimonfation of Cpicerios 1 

bus los aufres magasins dalimontation 2 

Pharmacies of megasins do medicaments brovofIs 3 

Magasins do chaussurus 4 

Magasins do véfomont S pour hoimes S 

Magasins do véfemenis pour dames 6 

Aufres magasins do vé-t.mon*s 7 

Magasins do meublos of dappareils managers 8 

Magasins daccessoires d'ameublomont 9 

Concossionnaires do vChicules automobiles 10 
of récreaf ifs 

Sfations-sarv ice 11 

Pbgasins de pieces of daccessoiros pour 12 
automobiles of services 

Magasins do merchandises divorsus 13 

Au*res magasins do produits seani-durablas 14 

Autres u,agasins do produifs durablos 15 

Aufres magasins do vents au detail 16 

Total, ensemble doe •agasins 	17 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1995 1995 1995 1994 I Trimestre 1994 

Trinestre 3 Trimestre 2 Trimestre I 4 Trimestre 3 

millions of dollars - millions de dollars 

333.1 316.6 282.4 308.0 319.6 

109.4 107.0 101.6 113.6 96.5 

9.6 9.5 5.8 10.8 8.3 

5.2 6.5 4.8 12.5 7.3 

22.6 23.1 15.7 32.7 23.1 

23.2 15.9 11.9 26.0 18.7 

40.4 33.6 31.5 51.7 37.2 

12.5 11.5 8.8 13.2 11.2 

311.3 342.3 223.5 232.3 241.9 

108.0 96.2 94.4 116.1 123.4 

81.2 84.7 65.1 90.6 84.3 

137.8 129.8 97.6 203.8 138.7 

37.2 37.3 23.6 40.9 30.6 

22.4 20.1 15.1 33.5 22.3 

66.2 58.9 44.0 68.0 64.1 

1,333.6 	10305.5 	1 1 031.5 	1 1361.0 	1 1 235.1 

3,391.4 3,397.8 3,165.3 3,550.6 32597.8 

640.7 660.2 663.8 741.8 733.3 

153.6 160.5 95.3 186.5 150.7 

84.1 104.3 66.7 144.8 94.6 

301.3 315.4 211.0 336.1 281.2 

378.2 370.8 264.4 428.2 339.9 

616.8 603.0 460.3 627.9 561,8 

148.3 158.9 106.2 145.8 142.7 

2,750.9 3,228.7 2,258.9 2,331.2 2,783.6 

805.3 753.3 668.4 735.7 755.1 

762.1 815.0 608.3 827.2 731.5 

1,117.6 1,145.0 860.8 1,456.9 11092.1 

4603 471.1 329.5 489.9 465.5 

294.6 295.0 219.7 352.5 273.5 

426.2 465.0 352.5 543.0 429.9 

12,672.6 13,290.5 10,641.6 13,251.7 12,768.3 

Trade Group 

No. 

New Brunswick 

1 Superarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stares 

4 Shoe stores 

5 Mons clothing stores 

6 Homen's clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Momen's clothing s*ores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicl, and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1995 
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TABLEAU 3. Ventes am detail, non-dCsaisonnalisCes, seln ],e groupe de cO..erce Pt la region 
(estiat Ions trisestrielles) 

	

-12.4 	-12.0 	-1.5 	8.0 	- - 

	

-3.6 	3.2 	14.8 	18.5 	20.7 

-0.7 -7.2 -8.5 3.9 3.4 

21.6 20.7 19.6 2.1 -13.6 

0.7 0.8 7.2 20.7 30.2 S 	3.3 9.4 4.2 2.5 -7.0 

8.0 2.3 -2.7 -0.2 -4.7 

-5.7 	-5.9 	-4.1 	2.4 	5.9 

-12.6 -11.4 -4.4 -7.3 -1.9 

1.9 2.7 -0.7 6.4 8.1 

-11.1 -10.1 -9.9 -1.9 2.9 

7.2 12.3 7.2 15.0 10.0 

11.3 16.3 19.1 17.7 6.8 

9.8 14.6 22.7 8.0 -1.7 

3.9 16.6 18.1 4.0 1.9 

-1.2 -10.6 -4.8 2.1 1.7 

6.7 6.6 -5.8 2.1 4,1 

4.2 - - 4.5 6.5 5.5 

2.3 4.0 1.1 7.0 9.7 

-1.1 0.9 12.8 16.9 14.8 

7.7 7.4 6.4 17.6 11.3 

. -0.9 2.2 7.0 11.0 6.9 

-0.7 -2.7 -0.4 4.9 4.9 

Groupe de comerce 

H. 

Nouveau -Irunsvick 

Supermarchls d'alimentsLion at ipiceries 1 

Tous les autres megasins dalimen*a*ion 2 

Pharmacies at magasins de mldicaments brevotIs 3 

Magasins de chaussures 4 

Piagasins de vItements pour hoimnes 5 

liagasins de vItements pour dames 6 

Autres magasins de vItements 7 

Magasins do meubles at dappareils menagers 8 

Magasins daccessoires dameublement 9 

Concessionnairos do véhicules automobiles 10 
at rIcrIa+ifs 

Stat ions-serv ice 11 

Pgasins do pieces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres magasins de produits semi-durables 14 

Autres megasins de produits durables 15 

Autres magasins do yenta au detail 16 

Total, ensemble des •agasins 17 

Québec 

SupermarchIs dalimentation at Ipiceries 1 

bus LOS autres megasins d'alim.nta+ion 2 

Pharmacies at megasins de médicaments brevetis 3 

Magasins do chaussures 4 

Magasins de vitements pour hoimn.s 5 

Magasins do vifements pour dames 6 

Autres magasins de vitements 7 

Magasins de meubles at dappareils ménagers 8 

Magasins daccassoires dameublement 9 

Concessionnaires de véhicules automobiles 10 
at rIcréakjfs 

Stations-service 11 

Ilagasins de pièces at d'accessoirss pour 12 
automobiles at services 

Magasins do merchandises diversas 13 

Autres magasins do produits semi-durables 14 

Autres magasins de produits durables is 
Autres magasins do yente au detail 16 

Total, ensemble des .agasAns 	17 

. 

	

Change 	from previous year 

Variation par rappor* I 1annIe prIcIdente 

	

Quarter 31 	Quarter 21 	Quarter I 	Quarter 4 	Quarter 3 

	

1995 	19951 	1995 	1994 	1994 
Trimestre 3 Trimestre 2lTrimestre  1 Trimestre 4 Trimestre 3 

Per cent - pourcentage 

	

4.2 	1.0 	-9.1 	-13.9 	-12.4 

	

13.4 	13.5 	15.2 	24.5 	21.9 

	

16.8 	18.2 	12.1 	17.3 	19.9 

	

-29.2 	-22.0 	-12.3 	-19.7 	-4.9 

	

-1.9 	6.2 	3.2 	0.2 	0.6 

	

23.9 	2.7 	-7.0 	-6.1 	-9.3 

	

8.6 	-1.4 	2.5 	7.8 	8.7 

	

12.4 	10.4 	15.5 	18.9 	13.2 

	

28.7 	5.7 	-7.9 	-5.8 	-16.7 
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Sales 

Ventes 

- 

Quarter 31 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
19951 1995 - 1995 - 1994 1994 

Trimestre 3llrlmestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

4,007.8 4,031.3 39804.6 49043.4 3,972.9 

11112.1 1,129.6 19077.1 1,247.3 1,130.4 

155.4 162,7 118.8 196.6 164.0 

138.4 162.4 122.7 242.9 141.9 

372.5 406.3 289.2 519.7 375.7 

470.8 426.3 357.7 624.5 462.6 

724.5 689.9 724.5 1 2 015.2 815.2 

212.6 211.3 183.2 264.5 246.3 

52028.7 5,629.0 49381.5 42684.8 4,503.9 

1,468.3 1,381.2 1,213.1 1,303.0 12356.0 

1,067.4 1,163.4 980.0 1,265.1 1,142.8 

11959.3 1 2 963.9 12550.1 2,796.5 1,833.2 

693.5 674.6 478.2 835.8 648.1 

506.8 513.6 433.0 730.9 541.3 

1,445.0 1,304.0 969.2 1,421.7 1,302.9 

19,840.4 	20,360.3 	17,071.4 	21,601.2 	19,066.6 

500.3 492.1 435.6 480.0 478.5 

75.1 71.8 65.4 72.9 63.6 

12.4 13.0 8.2 13.8 9.8 

9.2 11.1 8.3 17.5 10.0 

26.1 28.6 20.8 37.7 29.4 

41.4 37.0 29.5 55.5 38.8 

64.3 57.5 53.3 82.6 58.6 

14.9 14.1 12.1 14.7 13.2 

408.7 465.8 333.8 352.7 342.0 

177.9 176.0 151.9 164.3 170.3 

90.3 91.1 65.5 86.7 85.5 

229.0 231.6 188.1 322.8 224.1 

49.7 47.9 37.3 61.8 45.8 

54.6 56.9 42.3 71.4 50.3 

85.5 80.5 63.5 96.1 76.9 

1 1859.4 	1 1 900.1 	1,536.8 	1 1955.5 1,721.4 

TABLE 3.. Retail Sales, Not Seasonal]y Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Trade Group 

No. 

Ontario 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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4.1 	 4.6 	 1.3 	 8.6 	 6.4 

	

4.5 	 3.6 	-5.3 	0.5 

18.0 12.7 5.9 2.3 -1.9 

26.5 24.5 2.1 11.1 -1.1 

-8.2 -12.7 -13.5 -18.8 -16.2 

-11.4 -10.6 -9.9 -8.5 -9.6 

6.7 7.1 9.7 13.8 14.0 

9.7 3.2 6.3 6.8 -5.7 

13.4 6.2 22.0 0.3 2.3 

19.5 15.4 7.5 9.7 3.2 

4.4 19.8 11.0 11.4 13.9 

5.7 -4.4 -9.0 -8.9 -5.4 

2.2 3.8 0.8 6.8 3.8 

8.5 -7.1 2.6 5.2 -1.2 

8.6 22.0 26.5 26.3 12.9 

11.2 10.2 0.7 8.1 8.5 

8.0 	7.9 	1.7 	5.1 	2.7 

TABLEAU 3. Ventes au detail, non-désaisonnalisCes, sel.on le qraie de cerce et la region 
(estimations trimestrielles) 

. 

Groups do comeerce 

N' 

OntarlD 

Supermerchés dslimon*a*jon at ápiceries 1 

Tous las autr.s magasins dalimenta*ion 2 

Pharmecios at magasins do mdicamonfs brevefis 3 

Pgasins do chaussuros 4 

Magasins do vitomonfe pour bosoms S 

Magasins do vftemsn*s pour dames 6 

Autres umgasins do vê*ements 7 

Magasins do msubles of d'appareils ménagors 8 

Magasins d'accossoires d'ameublemen+ 9 

Concessionnairos do véhiculos aufomobiles 10 
at récréa*ifs 

Stafions-sorvic. 11 

Magasins ds piôcos at daccossoires pour 12 
automobiles at services 

Ilagasins do merchandises divorces 13 

Aufres magasins do produits seni-durablos 14 

Aufros magasins do produi+s durablos 15 

Autros magasins do v.nto au detail 16 

Total, ensemble des magasins 17 

Manitoba 

Supormerchés d'aliuion*a*ion at épic.rias I 

Tous los autros magasins dalimsntation 2 

Pharmacies at umgasins do médicamon*s brevotés 3 

Magasins do chaussures 4 

Plagasins do vê*ements pour houmios S 

Magasins do vê*.monts pour dames 6 

Autres magasins do vtements 7 

Magasins do msublas at d'apparoils uienagors 8 

Magasins daccessoires dauioublement 9 

Concsssiortnairos do véhicuiss au*ouiobil.s 10 
at recrea*afs 

Stations-service 11 

Magasins d 	piôces at daccessoiros pour 12 
automobiles at services 

Plagasins do merchandises divorces 13 

Aufros magasine do produits somi-durablos 14 

Autres magasins do produits durabl.s 15 

Autres magasins do vents au detail 16 

Total, ensemble des megasns 	 17 

S 	Change from previous year 

Variation par rapport a l'année prcéden+o 

	

Quarter 3 	Querfer 2 	Quarter 1 	Quarter 4 Quarfor 3 

	

1995 	1995 	1995 	19941 	1994 
Trimss*re 3 Trimes*r. 2 Trim.tre 1 Trimeefre 4lTrimos+ro 3 

Per csnf - pourcentage 

	

0.9 	1.4 	3.4 	4.6 	2.9 

	

-1.6 	1.3 	0.4 	2.2 	0.6 

	

-5.3 	-5.5 	-1.9 	4.4 	7.6 

	

-2,5 	-8.8 	-7.5 	-12.3 	-8.5 

	

-0.8 	6.9 	11.2 	11.5 	3.6 

	

1.8 	12.7 	32.3 	21.1 	16.2 

	

-11.1 	-4.9 	9.9 	4.4 	1.1 

	

-13.7 	-4.4 	-0.6 	8.2 	13.5 

	

11.7 	5.8 	13.1 	16.4 	11.8 

8.3 5.9 -0.4 -0.8 -2.7 

-6.6 -4.4 1.5 11.0 10.3 

6.9 8.8 6.8 7.7 2.3 

7.0 4.0 -0.4 2.6 9.5 

-6.4 -2.7 9.9 7.1 7.5 

10.9 14.3 10.7 13.6 11.3 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter I Quarter

74 stre

rter 3 

	

1995 	1995 	1995 	19 1994 

	

Trimestre 3 	Trimestre 2 	Trimestre I 	Trimestre 	3 

millions of dollars - millions de dollars 

	

428.3 	409.2 	355.3 	373.7 	388.4 

	

84.9 	86.6 	84.3 	108.3 	105.2 

	

10.4 	12.0 	7.4 	12.1 	9.7 

	

6.9 	8.3 	6.3 	14.3 	8.2 

	

22.6 	24.5 	17.5 	30.3 	23.2 

	

35.2 	33.7 	24.1 	46.1 	31.1 

	

52.0 	47.9 	48.9 	66.8 	48.7 

	

16.0 	15.7 	14.4 	20.1 	16.0 

	

387.6 	407.8 	315.4 	371.5 	327.6 

154.2 139.5 121.7 132.8 146.5 

117.0 128.2 92.1 131.5 126.9 

197.2 202.0 159.3 258.1 181.9 

53.7 45.9 34.9 60.1 45.9 

38.7 36.8 27.3 48.7 38.4 

71.4 65.7 51.5 77.3 69.2 

1 1688.4 1474.6 1,370.1 1,763.4 1,576.9 

1,400.5 19400.5 1 9 258.2 1,378.9 1,369.5 

263.4 252.8 252.9 302.0 262.0 

42.3 42.4 29.4 44.9 39.3 

41.9 39.0 30.7 55.9 31.1 

97.2 103.0 77.6 137.9 96,3 

154.6 129.6 102.2 185.7 140.4 

253.4 226.2 234.0 330.0 254.6 

60.7 52.4 47.0 60.9 59.4 

1,388.4 1,592.2 13,104.2 1,108.0 1,224.2 

374.7 364.4 325.8 387.7 448.9 

308.5 315.9 273.8 392.8 365.9 

557.9 553.7 445.5 758.1 527.4 

171.7 192.7 125.1 220.3 197.1 

164.9 146.3 119.8 209.8 174.3 

310.7 299.4 233.7 357.5 295.6 

5,626.0 5,745.2 4,692.2 5,977.8 5,520.7 

Trade Group 

No 

Saskatchewan 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotiv, parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Ilomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 
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Groupe de coilnerce 

Change from previous year 

Variation par rapport i 1'anne prêcdonte 

Quarter 3 Quarter 2Quarter 1 Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 	1994 

Trimestre 3 Trimestre 2 Triunestre I TriinesIre 4 Trimestre 3 

Retail Trade, October 1995 
Statistics Canada Cat. No. 63-005 

Commerce de detail octobre 1995 
Statistique Canada - n o  63-005 au catalogue 

TABLEAU 3. Ventes au detail, nondCsaisonnalisCps, selon le groupe de ca.•erce et Ia régime 
(estiaatlons tri.estrielles) 

Per cent - pourcervtage 

10,3 	6.6 	2.7 	1.4 	4.6 

Saskatchewan 

Supermarchés d'alimentation at êpiceries 1 

bus les autres eagasins dalimentation 2 

Pharrmcies at Inegasins de médicaments brevetés 3 

tbgasins do chaussures 4 

Magasins do vtements pour hormiss 5 

Magasins do vétenonts pour dames 6 

Aufres magasins de v6tements 7 

Magasins do maublos at dappareils n,6nagers 8 

Magasins d accessoires d ameub lament 9 

Concessionnajres do véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins de pieces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres megasins de produits somi-durahles 14 

Autres magasins do produits durablas 15 

Autres magasins do yenta au d6tail 16 

Total, ensemble des .agasins 17 

Alberta 

Superinarchés dalimontation at épiceries 1 

Tous les autres magasins dalimentat ion 2 

Pharmocias at magasins do inédicaments brovotés 3 

Magas ins do chaussuros 4 

Magasins do vétemants pour homes S 

Magasins do vétaments pour dames 6 

Autres magasins do vétoments 7 

Magasins do maubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récréa+ ifs 

Stations-service 11 

Magasins de piCces at d'accessoires pour 12 
automobiles at services 

Magasins do merchandises diversos 13 

Autras magasins do produits somi-durables 14 

Autres megasins do produits durables 15 

Autres magasins de vente au detail 16 

Total, ensemble des •agasins 	17 

-19.3 -21.1 -20.8 4.5 17.3 

7.7 25.3 8.7 27.0 16.3 

-16.6 -24.6 -27.4 -10.4 -3.9 

-2.4 2.5 -0.6 3.2 0.9 

13.2 26.8 12.8 23.8 12.4 

6.8 7.1 19.9 21.3 24.4 

0.1 3.7 10.3 19.3 2.9 

18.3 12.4 10.1 21.7 12.0 

5.3 6.0 7.8 7.1 9.6 

-7.8 -2.7 1.5 41.0 34.4 

8.4 10.2 7.5 5.4 3.7 

17.0 -12.9 -9.7 -4.2 -1.6 

0.7 -10.5 -7.9 -14.2 -8.1 

3.3 2.8 7.0 -7.6 4.5 

7.1 4.5 3.5 9.0 9.1 

2.3 3.8 -1.2 1.6 4.1 

0.6 -5.1 -9.1 -8.7 -6.6 

7.6 30.1 23.5 35.4 26.5 

34.6 -3.6 -18.7 -24.7 -29.3 

0.9 15.3 12.3 18.9 -10.4 

10.1 11.9 15.8 20.0 16.7 

-0.4 -10.4 1.8 2.7 -4.7 

2.1 -5.7 -10.6 -11.1 -1.7 

13.4 5.4 3.7 10.6 22.4 

-16.5 -9.6 -3.2 1.4 4.5 

-15.7 -16.8 -2.8 18.0 14.9 

5.8 7.0 3.9 2.7 -0.2 

-12.9 -3.1 -18.5 -4.1 4.8 

-5.4 -2.6 5.9 6.9 9.8 

5.1 9.1 6.5 24.1 9.1 

1.9 	1.3 	0.2 	5.4 	6.9 . 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reqinn (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 3 Quarter 2 Quarter 1 Quarter 4 Quarter 3 
1995 1995 19951 1994 1994 

Trimestre 3 Trimestre 2 Trimestre liTrimestre  4 Trimestre 3 

millions of dollars - millions de dollars 

1,848.8 1,817.5 1,652.5 11815.6 1,768.3 

390.9 373.4 369.4 439.4 379.4 

56.5 55.5 42.9 59.5 56.1 

55.0 56.8 46.9 86.4 52.5 

151.2 144.7 107.5 169.0 133.0 

163.6 150.5 132.0 214.9 163.7 

350.7 306.7 304.4 444.9 339.9 

91.9 86.6 87.8 109.7 99.5 

1,915.6 2,103.7 1 3,735.5 1,638.9 19856.9 

77.1 533.9 450.3 492.5 561.4 

333.5 313.8 280.1 315.8 315.9 

810.8 785.2 624.3 1,024.5 743.2 

290.8 298.4 214.8 356.5 298.6 

248.5 237.0 202.7 303.4 255.6 

468.2 423.3 351.8 479.0 446.5 

7,890.0 7,824.4 6,721.0 8,095.9 7,611.3 

49.2 47.9 40.5 45.0 44.9 

x x x x x 
x x x x x 

1.0 1.3 0.9 1.4 1.1 

5.1 4.6 4.0 5.1 4.0 

1.4 1.2 1.1 1.5 1.4 

22.1 23.9 17.2 16.8 18.0 

52.6 53.6 44.0 57.6 48.4 

7.7 6.8 4.5 8.1 7.4 

5.3 5.2 3.3 5.7 6.6 

11.0 10.1 7.6 10.7 10.6 

191.4 188.8 169.3 183.3 177.6 

Trade Group 

No 

British Coluwbia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine sl:ores 

4 Shoe stores 

S Men's clothing stores 

6 i4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stares 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, October 1995 
Statistics Canada - Cat. No. 63-005 -16- 	 Commerce de detail, octobre 1995 

Statistique Canada - n' 63-005 au catalogue 



9.1 7.4 3.1 2.3 6.2 

-2.6 -0.2 -0.3 19.5 18.1 

-2.8 . 	

4.9 

-3.8 -5.6 -6.5 10.3 

7.1 6.4 8.6 6.7 

3.7 8.8 9.6 11.4 11.8 

9.5 	7.8 	6.7 	6.9 	5.3 

TABLEAU 3. Ventes au d6ti1, non-désazsonnalisées, selon le groupe de co..erce et Ia region 
(nstiations triestrie1]es) 

Groupa dv come rca 

M . 

3.0 3.5 2.2 2.5 5.0 

0.8 8.3 3.9 14.1 16.6 

4.7 13.9 15.7 12.5 16.7 

13.7 21.5 13.9 15.5 12.9 

-0.1 11.6 19.8 22.4 19.3 

3.2 -1.7 5.3 21.3 13.1 

-7.6 -2.8 0.7 -13.8 -13.3 

3.2 16.5 24.1 30.3 28.2 

2,8 10.2 7.5 1.5 -0.2 

5.6 2.2 0.3 -3.1 -4.2 

X x x x x 

x x x x 
-7.1 8.6 12.1 12.0 -2.3 

28.2 21.6 10.8 21.7 6.6 

3.0 -4.4 -4.3 -4.9 0.1 

22.7 16.3 10.1 4.9 - - 

Colobie -Iritannique 

Supormarchés dalimentation at épicorios I 

bus los autros magasins dalimentation 2 

Pharmacies at magasins do medicaments brevetés 3 

Pgasins do chaussures 4 

Kagasins do vétements pour homes S 

Magasins do vétements pour dames 6 

Autres megasins do vétaments 7 

Magasins do meublos at d'appareils mnagors 8 

Magasins d'accessoires d'ameublomenE 9 

Concessionnaires do véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pieces 	t d'accossoires pour 12 
automobiles at services 

Magasins do merchandises diversos 13 

Autres magasins do produils somi-durables 14 

Autres magasins do produits durablos 15 

Autres uugasins do vonto au detail 16 

Total, enseeble des •agasns 17 

Yukon et Terr2toires du Hard-Quest 

SuperunarchCs dalimentation at épiceries I 

bus los autros eugasins dalimenta'cion 2 

Pharmacies at magasins do médicaments bravetés 3 

liagasins do chaussures 4 

Magasins do vélomonts pour homes S 

Magasins do valements pour dames 6 

Autras nagasins do vCtaments 7 

Magasins do maubles at dappareils ménagers 8 

liagasins daccessoiros dameublement 9 

Concessionnairas do véhiculos automobiles 10 
at récréatifs 

Stat ions-sorv ice II 

Magasins do pièces at daccossoires pour 12 
automobiles at services 

liagasins do merchandises diversas 13 

Autres magasins de produits semi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do yenta au detail 16 

Total, ensepble des .agasans 	17 

Change from previous year 

Variation par rapport i lannée précédenta 

Quarter 3 Quarter 2 Quarter I Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 	1994 

Trimostre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimes*ra 3 

Per cent - pourcentage 

4.6 	7.4 	6.9 	10.9 	8.9 

8.7 3.8 0.5 6.7 6.4 

4.9 11.4 7.1 32.3 14.9 

-19.6 -16.2 -1.8 22.7 45.7 

. 	 4.2 12.2 0.8 -4.6 -1.3 

7.7 8.0 4.2 8.6 8.1 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 3 	Quarter 2 	Quarter 1 	Quarter 4 	Quarter 3 

	

1995 	1995 	1995 	1994 	1994 
Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

millions of dollars - millions de dollars 

	

14.7 	14.1 	11.9 	13.1 	14.5 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

3.3 	2.1 

	

x 	 x 	 x 	 x 	 x 

	

7.5 	10.3 	6.3 	6.5 	6.4 

x x x x 
4.1 3.0 1.6 3.5 4.2 

x x x x 

62.8 58.4 42.9 54.3 59.2 

34.5 33.8 28.6 32.0 30.4 

x x x x x 
x x x 
x x x x x 
x x x x x 
x x x x x 

1.7 1.8 1.4 1.7 1.9 

x x x x x 
14.6 13.6 10.8 10.2 11.6 

4.1 3.9 4.0 4.1 4.9 

x x x x x 
3.6 3.8 2.8 4.7 3.1 

2.1 2.6 1.8 2.7 2.6 

x x x x 

128.7 130.4 106.4 129.0 118.4 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 I4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Menus clothing stores 

6 I4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retafl Trade, October 1995 
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TABLEAU 3. Ventes au detail, non-désaisonnalisées, seThn in groupe de co..erce at la region 
(estioations triaestrielies) 

Groups de coimierco 

N o  

x x x x x 
x x x x 

x x x x x 
x x x x x 
x x x x x 

121.8 77.2 

X X X X 

17.8 18.2 19.8 -5.1 -2.1 

13.4 	10.9 	11.8 	12.6 	13.9 

Yukon 

Supernierchés dalimentation at épiceries 1 

bus los autros magasins dalimen+ation 2 

Pharmacies at magasins de inédicaments brev.+ós 3 

Magasins do chaussuros 4 

Magasins do vêLoments pour homees 5 

Magasins do vLemonts pour dames 6 

Autres magasins do v*emen1s 7 

Magasins de meubles at d'appareils ménagers 8 

Magasins d'accessoires d'ameublement 9 

Concessionnaires do véhicules automobiles 10 
at rIcréakifs 

Stations-service 11 

tiagasins de pieces at d'accessoires pour 12 
automobiles at services 

Magasins do merchandises divorses 13 

Autres niegasins do produits somi-durables 14 

Autres Igasins do produits durables 15 

Autres magasins do yenta au detail 16 

Total, ense.ble des •agasins 17 

Territoires du Nord-Ouest 

Supermarchés dalimontation at Ipiceries 

Tous los autros magasins dalimentatjon 2 

Pharmacies at magasins do médicaments brevatCs 3 

tiagasins do chaussures 4 

Plagasins do vCtomonts pour honinos S 

tiagasins do vCtoments pour dames 6 

Autros magasins do vétements 7 

Magasins do moublos at depparoils managers 8 

Igasins daccessoiros dameublement 9 

Concesajonnaires do vChiculos automobiles 10 
at récréatifs 

Stations-service ii 

Magasins do pieces at daccossoiros pour 12 
automobiles at services 

Magasins do marchandisos divorses 13 

Autres niegasins do produits semi-durablos 14 

Autros magasins do produits durablos 15 

Autres niagasins do vento au detail 16 

Total, ense.ble des •agasns 	17 

Change from previous year 

Variation par rapport 1 lanne précIdente 

	

Quarter 3 Quarter 2 Quarter 1 	Quarter 4 Quarter 3 
1995 	1995 	1995 	1994 	1994 

Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 Trimestre 3 

Per cent - pourcentage 

1.2 	1.0 	-3.9 	-4.9 	-8.9 

x x x x x 
-3.4 -1.6 -13.9 44.4 23.1 

. 
x x x x 

6.0 5.2 0.6 4.8 2.3 

x x x x x 

x x x x x 
x x x x 
x x x x 

x x x x x 
-12.2 -11.5 -24.1 -34.5 -25.4 

x x x x x 

25.5 14.9 5.1 12.4 1.1 

-16.3 -8.6 -7.8 36.4 92.8 

x x x x x 

16.1 24.3 24.8 24.6 5.3 

-17.9 7.7 1.2 -2.6 11.4 

. x x x x 

8.6 9.3 5.7 10.3 11.3 
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TABLE 4. Retail Trade Sa.ple Response Fraction and Coefficient of Variation (Current 
Periods) 

Response 	fraction 

Fraction de réponse 

October Septether August July 
1995 1995 1995 1995 

Octobre Septeuthre AoOt Juillet 

Per cent - pourcentage 

91.3 94.9 95.0 94.8 

83.6 88.9 87.1 90.8 

87.9 89.1 88.7 90.0 

90.3 84.9 82.2 92.3 

92.2 92.7 91.3 92.7 

85.1 88.8 87.6 88.0 

87.8 92.1 93.7 94.0 

90.4 92.3 92.3 93.4 

88.4 90.7 92.6 89.0 

95.2 97.2 97.1 97.3 

92.9 94.5 94.1 96.0 

89.9 91.6 91.7 91.8 

99.0 99.4 89.0 98.8 

88.5 90.9 91.7 93.7 

87.5 89.0 88.2 90.8 

91.9 96.2 97.0 97.7 

92.4 	94.6 	93.5 	95.1 

95.2 96.6 96.4 96.8 

88.9 94.5 96.7 96.4 

93.2 96.1 95.0 96.0 

92.1 95.9 95.6 96.8 

92.5 94.8 92.1 95.0 

90.3 93.1 91.8 93.6 

93.8 95.5 96.0 95.7 

95.3 96.0 95.2 95.4 

91.7 94.1 95.0 95.6 

96.8 97.3 97.1 97.9 

91.6 93.1 93.3 93,4 

91.5 91.3 92.1 88.4 

No. 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Plomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colunthia 

28 Yukon 

29 Northwest Territories 
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Coefficient of variation 

Coefficient do variation 

October Septouer August July 
1995 1995 1995 1995 

Octobre Sep*omthre AoGt Juillet 

Per cent - pourcentage 

2.1 2.0 2.1 2.1 

10.8 10.9 13.5 15.0 

2.8 2.6 2.5 2.0 

3.5 3.3 3.2 2.8 

3.8 4.4 3.9 4.3 

3.9 4.6 4.4 4.8 

6.4 5.2 5.3 6.3 

3.4 3.2 3.3 3.5 

5.4 5.3 5.3 4.6 

4.5 4.1 5.3 5.5 

3.4 3.7 3.8 3.8 

3.5 3.1 3.2 2.8 

0.7 . 0.7 0.6 0.6 

3.5 6.9 4.6 4.3 

3.2 2.9 2.7 3.8 

4.0 3.7 2.1 2.1 

1.3 1.2 1.5 1.5 

2.1 2.5 2.5 2.6 

2.3 2.2 2.7 2.1 

2.8 2.8 3.1 3.1 

2.4 2.5 2.6 3.1 

2.5 2.4 2.4 2.3 

2.9 2.6 3.1 3.2 

3.2 2.8 2.5 3.9 

2.8 2.8 2.7 2.6 

2.3 2.1 6.2 6.4 

2.1 2.3 2.3 2.0 

1.7 2.6 1.8 1.8 

1.5 2.3 2.1 1.8 

I Groupe de couerce - Canada 

Superinarches dalimantation at Ipiceries I 

bus las autr.s megasins daliu,entation 2 

Pharmacies at magasins do médicaments br.votés 3 

Pgasins do chaussures 4 

Pgasins do vitemonts pour honnes S 

Ilagasins do vét.ments pour dames 6 

Autres mogasjns do vétamonts 7 

tgasins do moubles at dapparails managers 8 

Igasins daccessoiros damsubl.ment 9 

Concessjonnajres do véhicules automobil.s 10 
at recreatifs 

Stations-service 11 

gasins de pièces at daccessoires pour 12 
automobiles at services 

tiagasins do merchandises diverses 13 

Autres magasins do produits sami-durabl.s 14 

Autres magasins do produits durables 15 

Autres magasins do yenta au detail 16 

Total, ensemble des •agas ins 	17 

Regions 

Terre-Neuve 18 

I1e-du-Prince-douard 19 

Nouvollo-cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colouthie-Britanniquo 27 

Yukon 28 

Terrjtojres du Nord-Ou.st 29 

• TABLEAU 4. Coorce de detail, fraction do réponse do l'Cchantillon et coefficient do variation 
(pCriodes courantes) 
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42144.4 4,170.4 4,139.2 4060.4 4,138.4 4,181.6 4,202.8 

346.9 351.6 346.8 343.7 352.0 357.8 359.1 

994.8 993.9 974.5 975.5 976.6 979.8 985.2 

133.1 145.8 151.2 152.6 158.1 153.7 139.7 

130.3 131.6 135.0 135.5 137.4 134.6 132.1 

329.8 343.0 348.3 354.0 381.3 362.7 339.6 

438.0 443.4 436.9 437.9 436.2 438.3 442.0 

714.8 722.2 728.1 717.3 714.6 720.2 747.0 

187.9 187.7 183.6 184.6 186.4 187.9 193.5 

4,187.5 4,221.7 4,243.0 4,112.1 42154.1 4032.3 3097.5 

1,227.5 11229.5 12229.7 1,219.5 1,222.5 1,254.4 11210.1 

948.0 956.0 967.4 953.5 963.4 948.2 925.0 

1,894.2 19879.5 1,897.1 1,894.3 1,909.2 1,881.3 1,849.2 

579.2 614.1 609.0 605.5 604.0 602.4 596.3 

451.7 454.2 462.7 469.5 464.6 467.1 477.6 

970.3 964.9 961.2 960.5 941.8 952.4 947.0 

17,678.5 17,809.5 17,813.6 17,676.2 17,740.5 17,654.5 17,543.7 

	

289.6 	291.1 

	

78.0 	78.1 

	

519.8 	525.3 

	

427.4 	433.5 

	

4,221.9 	4,201.8 

	

6,489.7 	6,642.1 

	

617.4 	623.4 

	

574.2 	561.8 

	

12865.0 	12844.4 

	

2,534.9 	2,547.5 

	

18.7 	18.4 

	

41.9 	42.0 

291.3 

78.0 

530.5 

428.5 

4,156.0 

6,657.5 

614.8 

561.8 

1,862.3 

2,571.7 

19.0 

42.2 

294.0 

75.9 

527.3 

428.0 

4,132.2 

6,570.3 

624.0 

560.5 

1 3,841.7  

2,561.9 

18.4 

41.8 

	

290.3 	292.3 	298.3 

	

77.1 	76.2 	73.1 

	

529.6 	538.2 	546.2 

	

424.3 	418.6 	415.3 

	

4,078.5 	4,090.0 	4,124.3 

	

6,637.0 	6,604.8 	6,455.8 

	

619.2 	617.7 	604.8 

	

552.2 	543.6 	538.0 

	

12861.2 	1,864.9 	1,826.1 

	

2,610.0 	2,548.0 	2,601.7 

	

18.7 	18.3 	18.1 

	

42.3 	42.0 	42.1 

TABLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

	

October Sep±e,ither 	August 	July 	June 	hay 
1995 	1995 	1995 	1995 	1995 	1995 

No 	 Octobre I Septenthre 	AoGt 	Juillet 	Juin 	Mai 

millions of dollars - millions de dollars 

_ . 
April 
1995 

Avril 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Au+oukive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Reg3ans 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluu*iia 

28 Yukon 

29 Northwest Territories 
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• TABLEAU 5. Ventes au detail, désaisonnalisCes, sein 2e groupe de cmeerce at la region 
(estaeatIns historiques) 

	

March February 	January Decether Novo.ither Oc*ober 
1995 	1995 	1995 	1994 	19941 	1994 
Mars Févriur Janvier Décarthre Nove.re1 Oc'tobre 

millions of dollars - millions do dollars 

Groupe do cemeerce - Canada 

N' 

4,137.2 4,190.8 4065.8 4,216.1 4,171.3 4,141.7 

354.7 350.2 355.1 339.7 321.4 335.4 

974.9 985.2 99515 993.3 994.3 1,004.8 

153.8 147.9 143.1 149.0 150.7 145.1 

135.1 146.2 140.0 136.7 132.9 134.0 

353.1 352.8 356.8 359.3 350.3 349.9 

440.2 447.9 438.7 433.5 428.6 407.5 

747.7 763.8 770.8 782.4 745.0 753.2 

	

193.0 	193.2 	193.6 	191.5 	194.6 	192.9 

	

4021.8 	4,050.1 	42111.0 	4,138.8 	4,068.5 	4,102.0 

	

1,190.7 	1,186.4 	1,137.0 	1,184.2 	1,185.9 	1,171.6 

	

967.1 	978.0 	1,010.0 	1017.9 	1,016.1 	995.3  

1,852.8 1,857.5 1,854.4 1,836.6 1,806.2 1,814.3 

594.2 589.2 596.5 598.1 609.8 611.5 

478.7 474.4 489.4 468.4 479.2 465.5 

896.2 932.9 955.8 919,8 921.3 919.6 

Superniarchs d'alimen*a*ion at ipicaries 	1 

Tous las au*res Inagasins dalimon*a*ion 	2 

Pharmacies at nagasins do m6dicamen+s bravo+s 3 

Ilagasins do chaussures 	 4 

Magasins do vètemen*s pour homes 	5 

Magasins do vê*emen*s pour dames 	6 

Au*res Inagasins do vêtemen*s 	7 

Hagasins do meubles at d'appareils ménagors 	8 

Magasins d'accessoires d'ameublemen* 

Concessionnaires do vóhiculus auomobj1ss 
at récrea*ifs 

S*akions-serv ice 

Magasins do pièces at daccessoires pour 
au*omobiles at services 

Magasins do marchandises diversas 

AuIres megasins de produits semi-durables 

AuLres magasins do produi*s durables 

AuLres magasins do ven+e cu d*ai1 

9 

10 

11 

12 

13 

14 

15 

I' 

17,491.1 17446.5 17,713.3 17,765.2 17,576.2 17,544.5 Total, ensebla des •agasins 	17 

	

287.1 	288.0 	285.4 	286.1 	284.0 	287.1 

	

73.5 	74.4 	73.3 	73.0 	72.4 	74.6 

	

526.2 	540.7 	543.2 	545.1 	542.6 	541.6 

	

408.0 	411.1 	408.8 	419.9 	410.9 	409.6 

	

4,112.1 	4,136.2 	4,230.9 	4,261.8 	4,234.6 	4,173.8 

	

6,558.7 	6,640.5 	6,639.6 	6,609.3 	6,550.9 	6,517.0 

	

598.1 	595.5 	586.2 	595.2 	583.8 	590.9 

	

513.5 	532.6 	532.0 	532.3 	531.9 	547.1 

	

1,804.8 	12821.8 	1,814.1 	1,853.7 	1,816.3 	1,836.9 

	

2,550.0 	23547.2 	2,541.6 	2,530.2 	2,491.5 	23.508.4 

	

17.9 	17.8 	17.5 	18.2 	17.5 	17.5 

	

41.2 	40.7 	40.6 	40.4 	39.9 	39.9  

Regions 

Tarre-Nauve 

llo-du-Princ.-Edouard 

Nouvelle-cosso 

Nouveau-Brunswick 

Quebec 

On+ario 

Mani*oba 

Saskatchewan 

Alberta 

Colothie-Brilannique 

Yukon 

Territoires du Nard-Ouest 

. 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TABLE 6. Retail Sales, not Seasona11, Adjusted, by Trade Group and by Region (Historical 
Estiaates) 

October Sepleither August July June may April 
1995 1995 19951 1995 1995 1995 1995 

No. Octobre Sepke.thre AoutJ Juillet Juin Mai Avril 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Superiorkets and grocery stores 3,929.1 4,287.3 4,222.8 4,273.4 42357.3 42233.9 4,122.3 

2 All other food stores 329.7 352.2 358,4 366.3 382.2 369.5 368.8 

3 Drugs and patent medicine 1,007.0 985.1 971.4 922.6 979.6 974.6 937.4 
stores 

4 Shoe stores 140.8 163.4 156.4 139.4 165.6 165.1 142.7 

5 Mens clothing stores 125.6 125.3 111.4 115.8 146.7 131.7 122.5 

6 bomens clothing stores 320.8 366.0 338.0 330.6 393.2 370.7 322.7 

7 Other clothing stores 445.6 486.9 454.6 378.2 417.9 394.6 392.2 

8 Household furniture and 731.2 743.8 732.9 697.9 702.4 654.5 674.7 
appliance stores 

9 Household furnishings stores 196.9 195.3 193.3 189.7 199.7 192.9 175.0 

10 Motor vehicle and recreational 4,085.0 4,120.9 4,410.4 4,216.2 5,111.0 5,067.5 4,279.0 
vehicle dealers 

Ii Gasoline service stations 1,266.1 12247.2 1,357.5 1,336.9 19303.5 1,280.5 13109.7 

12 Automotive parts, accessories 961.0 935.7 981.5 978.7 1,084.0 13068.1 902.2 
and service 

13 General merchandise stores 1,926.0 1,810.8 1,855.6 19698.8 1,853.2 1,815.6 1,686.0 

14 Other semi-durable goods stores 547.2 612.1 641.2 608.3 645.9 682.8 537,8 

IS Other durable goods stores 387.6 433.7 476.2 468.6 471.2 454.8 424.2 

16 Other retail stores 907.7 976.0 1,016.4 1,034.5 1,017.0 955.2 861.4 

17 Total, all stores 17,307.4 17,841.6 18,278.1 17,756.0 19,230.5 18,812.0 17,058.7 

Regions 

18 Newfoundland 282.4 292.5 308.9 303.1 313.8 303.0 284.4 

19 Prince Edward Island 75.6 79.8 89.2 86.3 87.4 79.5 67.3 

20 Nova Scotia 503.8 526.7 547.7 539.5 586.6 564.8 525.1 

21 New Brunswick 423.3 441.6 450.1 441.9 465.6 443.0 396.8 

22 Quebec 4,101.6 4,210.5 4,297.0 4,165.1 4,508.3 4,581.7 4,200.5 

23 Ontario 6,347.5 6,647.0 6,709.8 6,483.6 7,212.3 62982.2 6,165.8 

24 Manitoba 611.4 616.0 626.5 616.9 666.3 643.8 590.0 

25 Saskatchewan 578.5 553.1 573.5 561.7 592.1 565.0 517.5 

26 Alberta 1,828.3 1,835.8 1,932.0 1,858.3 2,012.3 1,951.7 1,781.2 

27 British Coluthia 2,496.8 2,579.1 2,678.0 2,633.0 29717.8 2,634.2 2,472.3 

28 Yukon 17.9 18.5 22.0 22.2 22.2 19.8 16.4 

29 NorThwest Territories 40.2 41.1 43.3 44.3 45.8 43.4 41.2 
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41,143.7 

3,445.1 

9,592.6 

1,391.8 

1,175.1  

3,211.0 

3,924.7 

6,853.2 

1,817.1 

42,112.3 

12,157.9 

9,385.4 

16,829.1 

5,588.1 

4,208.8 

8,937.8 

171,753.7 

2,802.5 

742.9 

5,157.5 

4,093.8 

40,706.4 

63,619.7 

5,907.7 

5,311.6 

17,891.7 

24,932.2 

182.0 

405.7 

• TABLEAU 6. Ventes au detail, non -dësaisonnalisées, se]on Is groups de cnonorce et la region 
(estsations histhriques) 

	

March February January DeceutherI Novouther Oc+oberl 	Year 
1995 	1995 	1995 	19941 	1994 	19941 	1995 

• 	Mars Février Janvier Déceuthrel Noveuthre  0cobre1 	Annee 

millions of dollars - millions do dollars 

Groupe de canoerce Canada 

N
o 

. 

	

4044.2 	3,728.4 	3,845.0 	4,722.2 	3,985.1 	4,071.6 

	

335.3 	291.5 	291.2 	410.9 	299.8 	326.2 

	

976.9 	890.7 	947.3 	1,248.4 	991.3 	12012.8 

123.3 88.0 107.2 209.9 175.0 160.2 

103.5 87.2 105.2 298.3 162.2 137.5 

295.8 223.4 249.8 600.8 375.7 353.3 

368.6 281.5 304.4 742.7 487.1 423.4 

685.2 584.8 645.8 1,145.3 806.4 770.9 

177.9 148.4 148.0 237.0 217.7 199.3 

4,358.2 3,272.0 3,192.1 3,411.5 3,849.0 3,934.8 

1,141.0 1037.6 1,057.8 1,182.5 1,186.2 1,209.4 

893.0 744.6 836.6 1,134.6 19122.0 12002.8 

1,593.9 1,279.8 1 1 509.5 3,211.3 2,256.8 1,875.9 

471.5 416.4 425.0 961.0 650.4 583.1 

386.1 336.9 569.4 924.4 483.0 413.0 

782.2 691.9 695.5 1,445.8 881.5 879.7 

16,836.7 14,102.9 14,529.5 21,556.5 17,927.0 17,354.0 

Superumrchés d'alimsntakion at 1 
pic.raes 

bus los aufres magasins 2 
d 'alimenahon 

Pharmacies e 	magasins do médicamenI 3 
breveIés 

Magasins do chaussur.s 4 

Magasins do vilemonIs pour homoss S 

Magasins do vêt.monts pour dames 6 

Au+ros magasins do vètemonls 7 

Fgosins do meubles at dappar.ils 8 
menag.rs 

Magasins daccessoires d'amoublement 9 

Concessionnairos do véhicules 10 
aulomobiles at recriatifs 

Stations-service 11 

Pg.sins de pièces at daccsssoir.s 12 
pour automobiles at services 

Magasins do merchandises diversas 13 

Autres magasins do produits semi- 14 
durables 

Autrss megasins do produits durabl.s 15 

Autr.s magasins do yenta au detail 16 

Total, ensemble des ..gasins 17 

Rëgans 

	

271.7 	220.5 	222.2 	369.3 	304.7 	282.9 

	

64.3 	55.7 	57.9 	89.3 	72.9 	72.7 

	

504.5 	420.1 	438.8 	692.9 	556.9 	536.1 

	

383.5 	322.3 	325.6 	517.2 	435.5 	408.2 

	

4,014.7 	3,237.2 	3,389.8 	4,960.8 	4095.2 	4,095.7 

	

6,249.0 	5,341.0 	5,481.4 	8,3469 	6,799.1 	6,455.2 

	

571.2 	480.5 	485.1 	760.8 	606.3 	588.4 

	

493.7 	428.6 	447.8 	661.6 	552.3 	549.4 

	

1,735.7 	1 2451.1 	1,505.4 	2,312.9 	1,853.7 	11811.1 

	

27492.1 	2,099.4 	2,129.5 	3,105.8 	2,493.4 	29496.6 

	

16.3 	13.5 	13.1 	20.4 	16.6 	17.3 

	

40.1 	33.1 	33.2 	48.5 	40.3 	40.2 

Terre-N.uve 18 

fls-du-Princo-Edouard 19 

Nouvalls-Ecosse 20 

Nouveau-Brunswick 21 

Quebec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-Bri*annique 27 

Yukon 28 

Territoires du Hord-Ouest 29 
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Total 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Pn itoba 

Saskatchewan 

Alberta 

British Coluiia 

Yukon 

Northwest Territories 

96.8 91.3 93.9 87.1 841.7 

23.0 20.0 27.5 25.8 219.0 

167.5 166.0 170.4 158.1 1,528.4 

146.7 141.7 147.9 130.7 1,277.9 

1,409.7 1,441.3 1,417.9 1,336.5 13,167.3 

2029.6 2,213.7 2,126.2 2,006.1 20,150.8 

198.8 190.6 201.5 184.7 1,810.3 

184.7 172.7 180.3 164.5 1,640.0 

603.1 594.3 633.0 580.8 5,613.5 

841.8 859.1 903.6 847.3 8,079.4 

6.2 6.5 7.4 6.9 58.0 

20.8 21.2 21.5 21.3 205.1 

5,828.7 5,922.4 5,931.2 5 1 549.9 54,591.4 

TABLE 7. fleparteent StDre Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

October Septenther 	August 	July Year-to-date 
1995 	1995 	1995 	1995 	1995 

	

Octobre Soptenthre 	Aoüt 	Juillat 	Cusilatif 

millions of dollars - millions do dollars 

E 

TABLE B. Depart.erit Store Type Merchandise Sales, not Seasonally Ad:)usted, by Region 
(Historical Estisates) 

October 
1995 

Octobre 

Sepkether 
1995 

Septe.thre 

August 
1995 
AoGt 

July 
1995 

Juillet 

June 
1995 
Juiri 

Play 
1995 
Mai 

April 
1995 

Avril 

millions of dollars - millions do dollars 

Regions 

Newfoundland 96.8 91.3 93.9 87.1 92.2 87.9 84.3 

Prince Edward Island 23.0 24.0 27.5 25.8 24.5 22.9 20.1 

Nova Scotia 167.5 166.0 170.4 158.1 165.2 160.5 151.4 

New Brunswick 146.7 141.7 147.9 130.7 140.4 134.7 119.1 

Quebec 13409.7 1,441.3 1,417.9 1,336.8 1,478.0 1,479.0 12327.2 

Ontario 2,129.6 22213.7 2,126.2 2,006.1 2,213.1 2,127.6 19999.9 
tnitoba 198.8 190.6 201.5 104.7 197.6 191.1 180.6 

Seskatchewan 184.7 172.7 180.3 164.5 180.9 171.6 161.0 

Alberta 603.1 594.3 633.0 580.8 603.8 587.3 547.0 

British Colunthia 841.8 859.1 903.6 847.3 850.5 846.5 797.8 

Yukon 6.2 6.5 7.4 6.9 6.7 5.9 5.1 
Northwest Territories 20.8 21.2 21.5 21.3 22.5 22.4 21.6 

Total 5,828.7 5,922.4 5,931.2 5,549.9 5,975.5 5,837.3 5,415.2 
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841.7 

219.0 

1,528.4 

1,277.9 

13,167.3 

20,150.8 

1,810.3 

1,640.0 

5,613.5 

8,079.4 

58.0 

205.1 

54,591.4 

Terre -tl.uve 

i le-du-Prince-Ecjou.rd 

Nouvelle-Ecosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouthis-Britannique 

Yukon 

T.rritoires du Nord-Ouest 

Total 

• TABLEAU 7. Ventes de .archandises genre grand .agasin, non-désaisannalisées, snion l.a régiin 
(per jades courantes) 

Change from previous year 

Variation par rapport a l'anné. précédente 

October Septesther August 	July Year-to-date 
1995 1995 1995 	1995 1995 

Octobre Septuthra AoQt 	Juillet Cueulatif 

Per cent - pourcentaqe 

-4.9 -3.4 -4.0 	-4.3 -2.7 

1.0 0.9 0.7 	0.6 0.6 

-2.7 -1.3 2.5 	1.7 1.2 

2.9 8.9 7.7 	3.6 4.3 

2.4 4.3 0.6 	-0.6 3.4 

-4.6 0.7 -0.4 	-1.0 1.9 

-0.5 5.4 5.6 	7.4 4.5 

0.8 2.8 2.4 	0.3 - - 
-0.4 1.7 0.5 	2.3 0.6 

-2.6 -0.9 6.5 	5.1 3.1 

-0.6 1.5 -0.7 	-4.3 -4.2 

-6.7 6.1 7.2 	3.6 3.5 

-1.7 	1.7 	1.5 	0.81 	 2.3 

to 	 - 

Rdgloins 

T.rre-Neuve 

He-du-Pr irtc.-Edouard 

Nouvelle-Ecoss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colothia-Britannique 

Yukon 

TerrjLojres du Nord-Ou.sL 

Total 

TABLEAU 8. Ventes de .archandises genre grand .agasin, nan-désaisonnalisées, selon Ia region 
(estioations historiques) 

	

Prch 	February I January Dsceu'â.r Nov.ther October 	Year1 

	

1995 	19951 	1995 	1994 	1994 	1994 	19951 

	

t'ors 	Fvrier1 .J.nvi.r Oicethre Novethr. Octobre 	Anne.j 

millions of dollars - millions de dollars 

I Regions 

77.6 64.2 66.4 169.8 127.0 101.8 

18.7 16.1 16.3 37.8 25.8 22.8 

142.8 120.3 126.3 304.1 207.1 172.2 

115.4 99.2 101.8 229.1 167.0 142.7 

1,217.0 986.6 1074.1 2,050.0 1,483.9 1,376.4 

1,948.1 1,649.6 1,736.9 3,720.6 2,520.6 2,232.9 

176.0 141.9 147.5 328.4 222.6 199.9 

150.4 130.9 143.1 283.7 198.0 183.3 

533.9 448.9 481.5 1,019.8 680.6 605.2 

778.1 657.7 696.8 1,399.7 944.6 864.0 

4.9 4.4 6.1 8.6 6.2 6.2 

20.0 17.1 16.7 27.4 22.2 22.2 • 5,182.7 4,336.9 4,611.5 9,579.0 6,605.5 5,9295 
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TABLE 9. Retail Trade, Canada, Current and Constant (1986) Dollar Estaates 

Unadjusted 
Non désazsonnalis 

Price index Current dollars Year/year 	Constant 1986 Year/year 
per cent dollars per cent 

change change 

Indice des prix Dollars Variation an Dollars Variation an 
caurants pourcer,ta9e constants pourcenta9e 

pour lannee 1986 pour lannee 

millions of dollars 

1993: 

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 132937.2 3.4 
SepLether 115.6 16,226.9 5.6 143033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Hovether 116.1 16,686.3 6.2 149375.3 4.7 
Deceuthor 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,81.5.0 4.7 167,389.4 3.1 

1994: 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 139528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14096.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Septeuâer 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Noveither 116.3 17,927.0 7.4 153408.0 7.2 
Decather 116.0 21,886.5 7.9 18,870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 117.4 14,529.8 5.6 12,376.6 4.4 
February 118.1 14,102.9 4.2 11,937.9 2.5 
March 118.6 16,836.7 2.6 14,194.2 - - 

April 119.1 179058.7 0.1 14,318.8 -2.8 
May 119.4 18,812.0 4.6 152751.1 1.4 
June 119.2 19,230.5 3.8 16 3,124.9 1.0 

July 119.0 17,756.0 0.9 14,922.7 -1.5 
August 118.5 183278.1 5.0 153428.9 3.0 
Septenther 118.4 17,841.6 2.4 15,066.8 0.3 

October 118.1 17,307.4 -0.3 14,649.7 -2.5 
Noveuither 
Decenther 

Year 

I Seasonally adjusted constant (1986) dollar estintes are derived by deflating, with an inilicit price index, 
the seasonally adjusted current dollar estinte. 
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TABLEAU 9. Cco.ercp do detail, Canada, estaations an dollars courants at constants (199) 

Seasonally adjusted 
Désassonnalise 

Price Index Current Dollars 

Indice des prix 	Dollars 
courants 

Month/month 
per cent 

change 

Variation an 
pourcentaye 

pour 1. mois 

millions de dollars 

	

Constant 1986 	Month/month 

	

dollars 1 	per cent 
change 

	

Dollars 	Variation an 

	

constants 	pourcantage 

	

19861 	pour le mois 

1993: 

115.4 16,006.6 1.7 13,873.6 1.5 Janvier 
115.3 15,892.3 -0.7 13,778.9 -0.7 Février 
115.1 15,836.2 -0.4 13,752.8 -0.2 Mars 

115.0 16,110.5 1.7 14,012.2 1.9 Avrjl 
115.3 16,037.8 -0.5 13,903.6 -0.8 Maj 
115.4 15,969.2 -0.4 13,835.3 -0.5 Juin 

115.4 16,206.9 1.5 14,047.5 1.5 Juill.'t 
115.6 16,261.5 0.3 14,067.0 0.1 AoGt 
115.9 16,269.4 - - 149033,4 -0.2 S.pt.ithre 

115.9 16,291.2 0.1 14,050.9 0.1 Octobre 
116.1 16,432.1 0.9 14,155.6 0.7 Noveuthre 
116.3 16,501.2 0.4 14,193.5 0.3 Decethre 

115.6 193,914.9 ... 167,704.3 ... Anne. 

1994: 

115.9 169650.6 0.9 14,367.9 1.2 Janvj.r 
115.7 16,968.5 1.9 14,660.7 2.0 Fóvrier S 115.2 17,134.1 1.0 14,877.9 1.5 Mars 

115.3 16,950.5 -1.1 14,696.7 -112 Avril 
115.6 17002.5 0.9 14,798.4 0.7 Mai 
115.8 17,347.7 1.4 14,974.8 1.2 Juin 

116.1 17,167.9 -1.0 14,786.9 -1.3 Juill.t 
116.5 17,301.3 0.8 14,851.7 0.4 AOGt 
116.6 17,334.3 0.2 14,866.1 0.1 S.ptetóre 

116.4 17,544.5 1.2 15,078.6 1.4 Octobre 
116.7 17,576.2 0.2 15,056.1 -0.1 Noveuthr. 
116.9 17,765.2 1.1 15099.3 1.0 11écethr. 

116.1 206,843.3 ... 178,215.1 ... Anne. 

1995: 

117.3 17,713.3 -0.3 15,104.5 -0.6 Janvisr 
117.5 17,646.5 -0.4 15015.4 -0.6 Février 
117.9 17,491.1 -0.9 149835.3 -1.2 Marc 

118.7 179543.7 0.3 14,783.5 -0.3 Avril 
119.1 179654.5 0.6 143828.6 0.3 Mai 
119.0 17,740.5 0.5 14007.7 0.5 Juin 

118.9 17,676.2 -0.4 14,864.0 -0.3 Juillet 
118.8 17,813.6 0.8 14,994.6 0.9 AoGt 
119.1 179809.5 - - 143953.1 -0.3 S.pte.thre 

119.0 17,678.5 -0.7 14,851.8 -0.7 Octobre 
Nov.0 r. 
Dec.ura 

Anné 

1 La désaisonnalisation des estiutions an dollars constants (1986) s'obtient an dégonflant avec un indice 
ipplicite, las donnees desaisonnalisees an dollars courants. 
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APPENDIX I 

Definitions 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggr.gate sales 
made through retail locations (outlets)". 

A retail ]catan, as defined by Statistics 
Canada, is a business location lusually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 

only exception is the mail-order and catalogue 
sales activities of department store busi- 
nesses which have been classified to the 
"general merchandise store" category. In addi-
fion, r,tail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head off icos, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipm.n* rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use lot retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the coods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data jnclud.d the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Dëis,itions 

Cocoerce de detail signifi., pour lee be-
Loins do la présente publication, "l'ens.mble 
des ventes faites par des points do vents au 
dtail". 

Un point de vente au detail, suivant Is 
definition de Statistique Canada, est un local 
d'affaires habituellement Un magesin) dont 
l'activiké principals est la vents do merchan-
dises at do services connexes au grand public 
pour 1a consommation mónagêre ou persorin.11.. 
Les estimations relatives au comenrca de 
diail cc prennent pas an compte lea ventes 
directes, c'est--dire les v.n(es qui no sont 
pas faitas par lintermédiaire d'un point de 
vente au detail, par exemple las ventas dirac-
tea par dómarchage, las ventes par distribu-
teur automatique, las ventes de journaux ou de 
revues faites dir.ctement par las imprimaurs 
ct edjteurs, at las ventes faites par las car-
des du livre at lus clubs de disques. Ii n'y 
a qu'une exception: los vontes des grands 
magasins faites par Is poste ou par catalogue, 
qui sont classees dans Is catógorie des "meg.-
sins do marchandises diverses". En outre, Is 
commerce de detail no comprend pas les ventes 
au detail des unites auxiliair.s (par ex.mple, 
entr.pots, sieges sociaux, etc.), ni lus 
ventes des entrepreneurs dont l'activiti prin-
cipals no relayn p.s du commerce do detail, ni 
lea opCrations de detail entre particuliers. 

Les ventes nettes totales comprennent los 
ventes de merchandises neuves at d'occasion at 
lea recettes provenant de reparations, de 
location de materiel, de Is vents de repas at 
d'autres activitCs de services, coins Is va-
leur des rendus (merchandises retournees), los 
ajustoments at las rabaja. Las ventes totales 
nettes comprennent Cgalement Is valour des 
reprises, les commissions sur Is vents de mar-
chandisos appartenant I autrui ly compris las 
commissions touchees pour Is vent, do billets 
do lotoriel at Is valour au detail) des mar-
chandisos prêlevCes par 1s proprietaire pour 
son usage personnel. On no prend pea an compte 
les recettes hors exploitation, lea recouvre-
monts do mauvais.s cróances at las taxes do 
yenta (taxe de vante provinciale, at Is taxe 
sur los produits at lea services (TPS)) 
perçuas pour Is compte d'un organism, public. 
Lea donnees cur l.s ventes anterieuros 1 jan-
vier 1991 incluent In taxe, de yenta fedCrale 
(TVF). DO a co changement dana los taxes in-
direct.s, lea donnoes avant 1991 ne sont pas 
tout I fait comparablas avec cellos des annC.s 
subsequentos. Pour l.s utilisateurs interessCs 
a calculor des donneas comparables, uno esti-
mation du montant de 1. TVF inclus dans las 
ventes au detail pour 1990 est disponiblo pour 
1. Canada do is section du commerce do detail. 
Cetta estimation nest pas suffisamment fiable 
pour permet*re des ajustements au niveau 
provincial. 

r 
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Deparent store type •erchandise (DSTPI) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and bear stores and 
retail stores, n.e.c.). 

Las .archandises du genre de celles vendues 
dans las grands •agasins (MGGII) correspondant 
au total du commerce de detail moms las grou-
pes de commerce suivants: lea suparmarchCs 
dalimentation at las ópiceries; tous les au-
tres magasins d'alimentation; las concession-
naires de vehicules automobiles at rócrCatifs; 
las stations-service; las magasins da pièces 
at daccessoiras pour vehicules automobiles at 
services; at lea autres magasins de vents au 
detail (comprend las magasins de spiritusux, 
de yin at de biere at lea magasins da vents 
au detail, n.c.a.I. 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Super.arkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Sho, stores 

050 Hen's Clothing Stores 

6121 Hens clothing stores 

060 Vason's Clothing Stores 

6131 Nousns clothing stores 

070 Other Clothing Stores • 6141 Childr.ns clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehc]e 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers  

APPENDICE II 

OUVERTURE DES GROUPES DE COMMERCE 

010 Super.archés d 'alioentation et épiceries 

6011 5uperimarchis d'alimentation 
6012 Epiceries (sauf los supermarchés) 

020 Tous los autres .agasins d'alisentation 

6013 Boulangeries-pItisseries 
6014 Confisaries at magasins de noix 
6015 Ptagasins de fruits at lgumes 
6016 I'tarch6s de viande 
6019 Autras ma9asins dalimentation 

specialises, n.c.a. 

030 Pharmacies et magasins de oddicasents 
brevetés 

6031 Pharmacies 
6032 Hagasins do medicaments brevetés at do 

produits do toilette 

040 Magasins de chaussures 

6111 Itagasins de cheussures 

050 Magas ins do vetaments pour hes 

6121 Ptagasins de vêtements pour homess 

060 Nagasins do vCtesents pour dames 

6131 Hegasins da vêtements pour dames 

070 Autres .agasins de v8teaents 

6141 Magasins de vétamants pour .nfants 
6142 Magasins do fourrur.s 
6149 Autres megasins de vêt.m.nts, n.c.a. 
6151 Megasins de tissus at de files 

000 Magasins do •eubles at d'appareils 
•énagers 

6211 Hagasins de meubles de meison  
(avec appareils ménagers of accessoires 
dameublement) 

6212 Magasins do meublas do saison 
(sans appareils menagars ni accessoires 
damaublemant) 

6213 Ateliers do rIparation de meubles 
6221 Magasinsdappareils menagors, de poste 

detélévision et do radio at dappareils 
sterCophoniquas 

6222 Magssins do postes de television at de 
radio at dappareils stéréophonigues 

6223 Ataliers de reparation dappareils 
menagars, de postes da télévision at de 
radio at dappareils stCréophoniques 

090 Nagas ins d' accessoires d u  eublosent 
6231 Magasins do revétements de sol 
6232 Magasins de kentures 
6239 Autres usgasins daccessoir.s dameublemant 

100 Concessionnaires do véhiculos aut000biles 
et récréatifs 

6311 Concessionnairs dautomobiles neuves 
6312 Concessjonnair.s dautomobiles doccasion 
6321 Marchands de roulottes motorisCes at do 

roulottes de voyage 
6322 Merchands do bateaux, de moteurs hors- 

bord at dacassoires pour bateaux 
6323 Marchands de motocyclettes at do 

motonaigas 
6329 Autres marchands de véhicules de loisir 

. 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Auta.otive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Itiffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
rep lacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Sesi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sportinggoods stores 
6542 Bicycle shops 
6551 Mosical instrument stores 
6552 Record and tepo stores 

6561 Jewellery stores 
6562 Motch and jewollery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Nine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tothstone dealers 

6596 Pet stores 
6597 Coin and stau, dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c.  

110 Stations-service 

6331 Stations-service 

120 Magasins de pièces et d'accessoires pour 
véhicules automobiles at services 

6341 Mogasins de fournitures pour la ulaison at 
pour l'au*omobile 

6342 Mo9asins de pneus, d'accuumj].a -tours, de 
pieces ct daccessoires 

6351 Garages (r6parations gnérales) 
6352 Ateliers do peinture at do carasserie 
6353 Ateliers do ron1acement de siloncioux 

6354 Ateliers do roulacement de glaces pour 
vhicules automobiles 

6355 Ateliers do reparation at de 
re.lacement de boItes do vitesse de 
v4hiculos automobiles 

6359 Autres ateliers do reparation de 
váhicules automobiles 

6391 Lave-autos 
6399 Autres services pour vihicules 

automobiles, n.c.a. 

130 Magasns de marchandises diverses 

6411 Magasins è rayons 
6412 Magasins generaux 
6413 Autres magasins de marchandisesdiverses 

(bazars at uogasins de marchandises 
diversos) 

140 Autres •agasins de produits semidurables 

6511 Librairies at papeteries 
6521 Fleuristos  
6522 Centres do ardinage 
6531 Quincailleries  
6532 Magasins do peinture, do vitro at do 

papier point 
6581 Mogasins do )ouots at d'articles do 

loisir 
6582 Pbgasins do cadeaux, d'orticles de 

fantaisio at do souvenirs 

150 Autres .agasins de produits durables 

6541 Magasins d'articles de sport 
6542 Magasins do bicyclettes 
6551 Magasins d'instruments do usisiquc 
6552 Magasins do disques at do bandes 

niagnetiques 
6561 Bijouteries  
6562 Atoliors do reparation do montres ct do 

bijoux 
6571 Magasins dappareils at do founituras 

photographiquos 

160 Autres magasins de vente au detail 

6021 Magasins do spiritueux 
6022 Magasins do yin 
6023 Magasins do biCre  
6591 Magasins do merchandises doccasion, 

n.c.a. 
6592 Opticiens 
6593 Galeries dart at magasins do 

fournituros pour artistos 
6594 Magasans do bagages at do meroquinerie 
6595 Magasins do monuments funérairos at do 

pierres tarthales 
6596 Magasins danimaux do smison 
6597 Marchands do pièces do monnaie at de 

tirthres 
6598 Marchands do meisons mobiles  
6599 Autres eagasins do vento au detail, 

n.c.a 
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