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Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre lea publications, des totalisations 
habituelles et spéciales sont offertes. Lea données 
sont disponibles sur diaque compact, disguette, 
imprimés d'ordinateur, microfiches et microfilms et 
bandes magnétigues. Des cartes et d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct 'a des 
données agrégées est possible par le truchement de 
CABSIM, la base de données ordinolingue et le système 
d'eztraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries about this publication and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 Telephone: 
(1-613-951-3551) or to the Statistics Canada 
reference centre in: 

HalIfax 	(1 -902-426-5331) 	Regina 	(1-306-780-5405) 
Montreal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1 -604-666-3691) 
Winnipeg 	(1-204-983-4020) 

p 
Toll-free access is provided for all users who 
reside outside the local dialing area of any of 
the Regional Reference Centres. 

National Enquiries Line 	1-800-263-1136 
National Telecommunications 

Device for the Hearing 
Impaired 	 1-800-363-7629 

National Toll-free Order-only 
Line (Canada and United 
States) 	 1-800-267-6677  

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent être adressées 'a: 
Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	téléphone: 
(1-613-951-3551) ou au centre de consultation de 
Statistique Canada a: 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montréal 	(1-514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951 -8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) 

Un service d'appel interurbain sans frais est offert 
a tous las utilisateurs qui habitent a l'extërieur 
des zones de cunication locale des Centres régio-
naux de ccnsultation. 

Service national de renseignements 	1-800-263-1136 
Service national d'appareils de 

télécommunications pour les 
malentendants 	 1 -800-363-7629 

Service national du numCro sans 
frais pour commander seulement 

	

(Canada et Etats-Unis) 	1-800-267-6677 

Comment commander les publications 
On peut Se procurer cette publication et les autres 
publications de Statistique Canada auprès des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant 'a Statistique Canada, Division des opéra-
tions et de l'intCgration, Direction de la circula-
tion, 120, avenue Parkdale, Ottawa (Ontario) K1A 0T6. 

(1-613-951-7277) 
Numéro du télécopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistigue Canada observe des normes établies en 
matière de produits et de services statistiques, de 
diffusion d'information statistique, de services 'a 
recouvrement des coüts et de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus pr'es de che: 
vous - 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Statistics Canada, Operations and Integration 
Division, Circulation Management, 120 Parkdale 
Ave., Ottawa, Ontario, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises, 
les administrations canadiennes et les autres 
orgariismes, Sans cette collaboration et cette bonne 
volonté, ii seralt impossible de produire des 
statistiques précises et actuelles. 



SYNBOLS 	 SIGNES CONVENTIONNELS 	 0 
The following symbols are used in this 	Les signes suivants sont employs uniformóm.nt 

Statistics Canada publication: 	dens cette publication de Statistiqu. Canada: 

figures not available. 	 .. noabres indisponibles. 

figures not appropriate or not applicable. 	... n'ayan+ pas lieu da figurer. 

- nil or zero. 	 - náan* ou zero. 

-, amount too small to be expressed. 	-- no.br.s infimes. 

x confidential to meet secrecy requirements 	x confidentiel an v.rtu des dispositions de la Loi 
of the Statistics Act. 	 sur la statistique relatives au secret. 

NOTE 

Co.ponents may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

Al]. current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
24201, 	as wall as many other series are 
available to the public from 	Statistics 
Canada's co.pu+erized data bank CANSIPI 
(Canadian Socio-Economic Information Manage-
cent System) via terminal, on computer print-
outs, or in machine readable fore. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was 	prepared under the 
direction of: 

• G.W. Andrusiak, Director, Industry Division 

• B. Lussier, Assistant Director, Distribu-
tive Trades Sub-division, Industry Division 

• B. Thèriault, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Besardins, 	Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

NOTA 

Les chiffres ayan+ C*C arrondis, les totaux no 
correspondent pas toujours. 

NOTE AU SUJET BE CANSIN 

La banque de données informatisles de Statistique 
Canada CANSTh (syste.e canadien d'inforeatjon socio-
Cconomique) fournit au public toutms les statistiques 
actuelles at historiques sur 1. Comuerce da dC*ail 
(metric. nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres series, par 1e biais d'un 
terminal, d'imprimCs d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSTh de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (tC1phone 613-951-82001, ou aux conseillers 
rCgionaux des bur.aux de Statistique Canada situis 
I travers le Canada. 

Cette publication a Ité rédigée sous la direction de: 

• G.V. Andrusiak, 	directeur, 	Division de 
1 industrie 

• B. Lussier, direc+eur adjoint, Sous-division des 
coamerces de distributions, Division de 
1' industrie 

• B. Théri.ault, 	chef, Section 	du commerce de 
detail, Sous-division des commerces de distri-
butions, Division de l'industrie 

• P. Desardins, 	Economist. principale, 	Section 
du commerce de detail, Sous-division des corn- 
merces de distributions, Division de l'industrie 

The paper used in this publication meets the minimum 	Le papier utilisE dans Ia présente publication repond aux 
requirements of American National Standard for 	exigences minimales de I"American National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences' - 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	Library Materials', ANSI Z39.48 - 1984 
@ 	 0 	 0 
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Note to users 

Monthly estimates 	(unadjusted 	data) for 
four metropolitan areas (Montr.al, Toronto, 
('linnipeg and Vancouver) can be tabulated by 
trade group and are availabl, for purchase. 
For information on the metropolitan area 
estimates, or to order, contact the Monthly 
Retail Trade Section at (613) 951-3549. 

Users interested in acquiring further informa-
tion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Notes aux utili.sateurs 

Les estimations mensuellas (non désaisonnali-
sees) pour les quatre regions mCtropolitaines 
(Montréal, Toronto, Hinnipeg at Vancouver) 
par groups de commerce sont disponibles pour 
achat. Pour plus de rens.ignements sur las 
regions métropolitaines, communiquez avec Is 
Section mensuelle du commerce de detail 
(613) 951-3549. 

Les utilisateurs qui sont interessCs d'ob+enir 
plus de renseignements concernant Is méthodo-
logic, Is désaisonnalisation at Is fiabilitC 
des donnécs peuvent consulter 1s numro de 
février Is plus rócent do cette publication 
(incluant los revisions de lannee précédan+e) 
ou communiqusz avec la section mensuelle du 
commerce do dCeil. 

Retail Trade, December 1995 
Statistics Canada . Cat. No. 63-005-XPB 

Commerce de detail, décembre 1995 
Statistique Canada- n 63-005-XPB au catalogue 
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H IGHLXQNT$ 

Retail sales in Dsc.mb.r remained virtual-
ly unchanged from October and Novembsr 

•  1995. Consumers spent $17.6 billion in 
retail stores in D.camb.r, a 0.IZ increase 
from November. However, December 1995 
sales were 1.07 lower then in December 

•  1994. Hhils there was no overall chang. in 
December, some sectors grew while others 
declined. The slight monthly growth, in 
dollar terms, cam, mostly from food sector 
(+1.07.), where sales increased following 
two consecutive monthly declines. Sales 
were also higher in the drug (+1.IZ) and 
automotive 11+0.1Z) sectors. These latest 
gains were partly offset by lower sales in 
other sectors, mainly in the other retail 
(-2.07) and clothing (-1.17) sectors. 

Eight provinc.s posted monthly sales in- 
creases. The largest increases in dollar 
terms were recorded in Ontario (+0.37.) and 
Nova Scotia (+2.27). Quebec (-0.47) and 
Alberta (-0.67) posted the largest de-
clines. 

Annual 1995 (baced an unadjusted data) 

Retail sales increased 2.IZ in 1995 to 
$211.2 billion. Sales have risen every 

S year since 1991, with the annual increases 
growing stonger each year until 1995 
(+2.17 in 1992, +4.87 in 1993 and +6.77 in 
19941. As report.d in the media, consumers 
have been cautious about spending in 1995 
because of lower consumer confidence re-
sulting from weak employment growth, high 
debt levels and a squeeze on incomes. 

More than half of 1995's gain came from 
the automotive sector (which includes mo-
tor vehicle and recreational vehicle dea-
lers, gasoline service stations, and 
parts, accessories and services outlets) 
which accounted for 357 of all retail 
sales. Sales in this sector advanced 3.37, 
substantially lower than 1994's solid 
10.07 increase. Motor vehicle and recrea-
tional vehicle dealers lad the sector with 
a gain of 4.97 following a 13.87 gain in 
1994. 

Besides the growth in the automotive sec-
tor, sales were also higher in the general 
merchandise (+4.37), clothing (+3.07.) and 
other retail 1+2.27) sectors. Tha growth 
in the clothing sector followed a strong 
7.17 gain in 1994. Consumers bought more 
of their clothes in unisex and family clo-
thing stores and in department stores. 

FAIT$ $AILLAHTS 

Les venk.s au dótail n'on't presque pas bougó an do-
c.mbr.; .11es son't demeurOes mu mime niveau qua cc-
lui atteint an octobre at novambre 1995. En dacem-
bra, las consommateurs ont dipensé $17.6 milliards 
dana las magasins d. datail, Ce qui constitue une 
hauss. de 0.17 par rapport i novembr.. Toutefois, 
cc chiffre reprOsentait une diminution de 1.07 par 
rapport au niveau de dIcambre 1994. Malgré l'absen-
cc da croissance an dscembra, certains secteurs ont 
enregistré das hausses de leurs vent.s tandis que 
d'autras affichaier,t des diminutjons. La faible 
croissence manaue].].a, an dollars, a touché surtout 
1s secteur de l'alimentatiori (+1.07), qui avait 
connu auparavant daux mois conaOcutifs de déclin. 
En outre, les ventes .taien't plus OlevOes dans las 
secteurs des m.dicamsryts (+1.1?) at de lautomobil. 
(+0.17). Cas derniers gains ont OtO annulOs par des 
ventes plus faibles dans d'autr.s secteurs, surtout 
ceux des autres magasins de ventes cu detail 
(-2.0?.) at des magasins de vitem.nts (-1.17). 

Les ventes m.nsu.11es ont augmentO dans huit pro-
vinces. Las plus fortes hausses an dollars sont 
survenuss an Ontario 1+0.3Z at an Nouvelle-Ecosse 
(+2.27). En docembre, las plus fortes baisses ont 
eu lieu au Québec (-0.47) at an Alberta (-0.67). 

Damnées annuelles nan désaisonnalisées 

Las ventes au detail ont augm.nte de 2.17 an 1995, 
pour afteindre $211.2 milliards. 0. 1991 $ 1994, 
elles avaient augmantC chaque année de facon crois-
sante (+2,17) an 1992, +4.87 on 1993 at +6.77 an 
19941.Comme 11 a OtO rapport6 dans les mOdias, les 
consommateurs ont fait preuve de prudence dans 
leura dépenses; leur confiance avait baissé an rai-
son dune faible croiss.rice do l'emploi, da niveaux 
dand.ttem,nt Clevés at d'un resserrement des rave-
nus. 

En 1995, plus de Is moitiC de la hausse des vantes 
stait due au secteur de lautomobi].e (concession-
naires de vChjculas automobiles at rCcrCatifs, sta-
tions-service at detajllants de pieces, dacces-
soiras at de services) qui sest amparé de 357 da 
toutes les ventas au detail. Ce sectaur a connu une 
progression de 3.37 de sas ventas at damaure an 
baisse marquCe par rapport i Is forte hausse de 
10.07 an 1994. Les concessionnajras de véhicules 
automobiles at rCcróatifs ont enregistre Is plus 
forte hausae du s.cteur, soit 4.97 cette annCe, at 
ce, apres un gain da 13.87 an 1994. 

Outra In croissance du secteur de l'automobile, lea 
ventes ont Cgalemen+ etC i la hausse dans les sec-
teurs des marchandises diverses (+4.37), du vita-
ment (+3.07) at des autras magasins de ventes au 
dItail (+2.27). Dana 1e sect.ur du vetement, c.tte 
croissance suivait un gain important da 7.17 on 
1994. Ceci donne i p.nser qua l.s consommat.urs 
ont ach.tC davantage de vitemants dans lea magasins 
unisexes at familiaux at dana lea magasins i rayons. 

After good performances in 1992 and 1993 	Apra Une bonne performance an  1992 at an 1993 
(+9.57. and +10.97 respectivelyl, 	sales by 	(+9.57. at +10.97.,  respectivemerit), los vervtes des 

Retail Trade, December 1995 	 Commerce de detail, décembre 1995 
Statistics Canada - Cat. No. 63005XP8 	 Statistique Canada - n 63-005-XPB au catalogue 



pharmacies ont rel.nti an 1994 (+1.21 	at dies ont 
baiss. on 1995 (-1.6%). Au cours do ces deux derrii- 
ares ennees, parmi les facteurs qui ont entraine Is 
ral.ntissem.nt du secteur, 	on 	retrouve 	les 	lois 
provincieles qui interdisent aux pharmacies de yen- 
dre des produits du tabac ainsi quune 	concurrence 
feroce de Is part 	des megesins descompte 	at 	des 
supermarchis pour In vente de divers produits phar- 
maceutiques. En outre, les achets de 	ces 	produits 
per Is posts sont devenus plus populeires an 1995. 

Las provinces 	de 110luest 	aflichent la plus 	forte 
croissance 

En 1995, pour Is troisiime annee consicutive, les 
provinces de lOuest ont connu In plus forte hausse 
des ventes au detail. Ces dernières ont augmente de 
3.7%, soit plus que Is moyanne national de 2.1%. En 
1993 at an 1994, respectivement, les provinces dc 
l'Ouest evaient inscrit des h.usses de 6.2% at de 
8.4%. La Colombie-Britannique, 1. Manitoba at la 
Saskatchewan as sent partage la plus grande partie 
do cetfe croissance, tandis que 1'Alberta n'a connu 
qu'une faible hausse dc 1.1% par rapport l'ennIe 
prec.dente. 

Les détaillants de la Colombie-Britannique oni con-
nu la plus forte hausse des ventes (+5.27) notam-
ment dans les secteurs dc lautomobile, des maga-
sins de merchandises diverses at du vêtement. Dens 
le sectaur dc lautomobile, les ventes des conces-
sionnaires de véhicules automobiles at recrCatifs 
ont effiche Is plus forte hauss., soit 10.7% en 
19952 epr.s avoir inscrit uno forte augmentation d 
21.17 an 1994. 

Au Manitoba, la croissance a é±é do 4.9% on 1995; 
las dótaillants 	des 	secteurs de lautomobile 
(+9.1%) at des autres magasins do ventes au detail 
(+6.27) y ont connu una bonne annóe. Seul le sac- 
teur du vêtement a accusó une baisse de 1.17 cette 
annóe. L'Ile-du-Prince-douard at le Manitoba sont 
los deux seules provinces qui ont enregistró an 
1995 un taux de croissance plus ólevó quen 1994. 

Dans les provinces do lAtlantique, los ventes ont 
progress. de 0.9% an 1995, apres un gain dc 1.1% an 
1994. La croissance Is plus forte a last du Québec 
est survenue a l'Ile-du-Prince-Edouard. La Nouveau-
Brunswick at Terra-Neuve ont egalement con*ribu6 
aux gains gCnéraux. Pour In premiere fois depuis 
1991, les detaillants d. Is Nouvelle-Ecosse ont 
connu une mauvaise annee, alors qua les ventes ont 
diminuC de 1.6%. Cette baisse est entiCrement due 
au dCclin des ventes des secteurs do lameublemont 
at dc lautomobile. 

En 1995, las detaillants du Québec ont enr.gistre 
des ventes plus faibles (-1.1%) at cc, aprCs trois 
annees de hausses consecutives.Les secteurs de 1. 
limentation, d.s médicamants at do lautomobile ont 
etC les plus importants facteurs du dCclin. Les 
ventes du secteur de l'aiimentation, qui represen-
tent 1s tiers du total, ont diminuC de 5.1%. Cette 
situation dCcoule dune tendance des consommateurs 
C favoriser davantage des magasins non classes dans 
cc secteur qui vendent ógalement de In nourriture. 
C. deplacement des achats a surtout touché los dC-
taillents indCpendants dont certains ont fermC bou-
tique ou on fait faillite an 1995. 

drug stores slowed in 1994 (+1.2Z) and 
fall in 1995 (-1.6Z). Factors affecting 
the sectors slowdown in these last two 
years includ.d provincial legislation that 
prohibits drug stores from selling tobacco 
products and fierce competition from dis-
count stores and supermerksts for sales of 
various pharmaceutical products. Also, 
mail order purchases of pharmaceutical 
products became more popular in 1995. 

Westero Provinces posted the strongest 
growth 

In 1995, the western provinces posted the 
strongest growth in retail sales for the 
third year in a row. Sales rose 3.77 in 
1995, surpassing the national average of 
2.1%. The advance in 1995 followed increa-
ses in the western provinces of 8.4% and 
6.2% in 1994 and 1993 respectively, The 
strength in the Nest came from British 
Columbia, Manitoba and Saskatchewan. 
Alberta showed only a small increase of 
I.IX over 1994. 

Retailers in British Columbia reported the 
strongest sales growth (+5.2%), as they 
benefitted from higher sales by the auto-
motive, general merchandise, and clothing 
sectors. In, the automotive sector, sales 
by motor vehicles and recreational vehicle 
dealers dominated the gain with an in-
crease of 10.7% in 1995 after a strong 
21.1% gain in 1994. 

Manitoba recorded growth of 4.9% in 1995 
as retailers in the automotive )+9.1X) and 
other retail sectors (+6.2%) had a good 
year. Only the clothing sactor reported a 
decline (-1.1Z). Manitoba and Prince Ed-
ward Island were the only two provinces to 
report a higher rate of growth than in 
1994. 

In the Atlantic provinces, sales advanced 
0.9% in 1995 after a 1.17. gain 1994. 
Prince Edward Island had the strongest 
sales growth east of Quebec. New Brunswick 
and Newfoundland also contributed to the 
overall gem. For the first time since 
1991, retailers in Nova Scotia were hit 
hard as the sales declined 1.6%. The drop 
was due entirely to sales declines in the 
furniture and automotive sectors. 

Quebec retailers 	recorded lower sales 
(-1.1%) in 1995. This followed three years 
of increases in retail sales. The food, 
drug, and automotive sectors were the big-
gest sources of the decline in 1995. Sales 
in food sector, which represented one-
third of total sales, declined 5.1%. This 
reflects a consumer shift towards stores 
classified outside the food sector that 
also sell food. This shift mostly affected 
independent grocerers, some of whom closed 
stores or went bankrupt in 1995. 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to-  
Vantes 	 date 	Variation p. r. 

au mols precedent 
1995 

Deceither Noveéer October Septethar 	 Decenóer Novether 
1995 	1995 	1995 	1995 Cupejlatif 	1995 	1995 

DIcethre Noveuthre Octobre Septere 	 Dcethrs Nove.thre 
No. 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Superiiarke*s and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lien's clothing stores 

6 I4omen ' s clothing stores 

7 Other clothing stores 

8 Housahold furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Aj,tomotjve carts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Req ]Ofls 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluiâia 

28 Yukon 

29 Northwest Territories 

	

4,140.4 	4001.6 	49123.8 	41147.21 

	

344.4 	340.8 	344.4 	348.91 

11013.2 12001.9 993.3 994.8 

135.3 143.0 132.4 143.9 

123.9 123.5 128.2 129.3 

323.4 323.1 326.2 333.9 

427.9 432.5 425.0 432.2 

687.2 684.9 695.1 706.2 

190.1 189.6 186.8 187.1 

4,144.3 4052.7 4072.3 49200.6 

1,268.0 1,227.0 1,229.2 1,234.6 

961.1 985.9 937.5 955.4 

11880.5 1,876.9 1,885.3 1,872.1 

572.4 569.4 574.9 606.6 

441.2 444.6 443.5 445.1 

936.2 975.4 954.2 954.8 

17,589.6 17,572.9 17,552.0 17,692.113 

	

279.9 	285.0 	287.2 	288.9 

	

79.5 	79.9 	77.9 	78.4 

	

531.3 	520.1 	517.5 	524.3 

	

433.9 	433.4 	426.9 	433.8 

	

4,210.6 	4,227.5 	4,197.5 	4,186.0 

	

6,445.9 	6,424.7 	6,422.8 	6,579.9 

	

605.1 	600.4 	612.2 	619.5 

	

556.2 	555.2 	561.5 	556.9 

	

1,848.9 	1,859.2 	1,869.4 	1,839.2 

	

2,537.0 	29528.5 	2,518.2 	21525.5 

	

19.3 	19.0 	19.3 	18.5 

42.0 - 	40.0 	41.6 	41.7  

49,826.6 

4,197.7 

11,849.9 

1,755.0 

1 ,600. 0 

4,154.1 

5,234.9 

8,680.8 

2,269.3 

49,386.0 

14,609.8 

11,555.7 

22,509.3 

7,117.9 

5,557.9 

11,368.8 

211,673.5 

3,467.3 

917.0 

6,374.7 

5,070.3 

49,885.3 

78,620.6 

7,296.4 

6,562.2 

22,114.0 

30,645.7 

221.9 

498.0 

0.9 	-0.5 

1.1 

1.1 

-5.4 

0.3 

0.1 

-1.1 

0.3 

0.2 

-0.2 

3.3 

-2.5 

0.2 

0.5 

-0.8 

-4.0 

0.1 

-1.8 

-0.6 

2.2 

0.1 

-0.4 

0.3 

0.8 

0.2 

-0.6 

0.3 

2.0 

4.9 
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-0.6 0.3 -1.8 -1.7 -0.4 0.8 

-1.3 0.6 1.4 6.0 2.7 6.5 

-0.1 2.1 2.0 0.8 -1.1 -1.5 

-8.0 -4.9 -9.2 -5.1 -8.8 0.5 

-0.8 -3.7 -9.3 -7.1 -4.3 -4.1 

-2.3 -3.8 -10.0 -7.7 -6.8 -2.4 

-1.7 -0.9 -1.3 0.9 4.3 3.7 

-1.6 -2.7 -12.2 -8.1 -7.7 -2.9 

-0.2 2.0 -0.7 -2.5 -3.1 -3.2 

-0.7 -0.9 0.1 2.1 1.7 4.0 

-0.4 0.3 7.1 3.5 4.9 4.5 

-1.9 -1.6 -5.6 -3.0 -5.8 -2.3 

0.7 -1.3 2.4 3.9 3.9 6.4 

-5.2 - - -4.3 -6.6 -6.0 0.8' 

-0.4 -3.7 -5.8 -7.2 -4.7 -2.5 

-0.1 -0.7 1.8 5.9 3.8 5.3 

-0.8 -0. -1.0 - 	 - - 	 - 2.1 

Groupe de ccerce - Canada 

Supermarchés dalim.ntation at 1 
Cpicari.s 

Tous les autres magasins 2 
d 'alim.ntat ion 

Pharmacies at Inagasins de 3 
médicamenis brevetus 

Hagasins de chaussures 4 

Magasins de vétements pour homes S 

Hagasins de vétenients pour dames 6 

Autres magasins de vCtements 7 

Hagasins de meubles at d'appareils 8 
managers 

Megasins daccassoires dameublamant 9 

Concessionnaires de vChiculs 10 
automobiles at recreatafs 

Stations-service 11 

Magasins de piCces at d'accassoires 12 
pour automobiles at services 

Plagasins de merchandises diverses 13 

Autresmagasins de produits 14 
semi-durables 

Autres magasins de produits 15 
durables 

Autres magasins do vento cu detail 16 

Total, ensemble des .agasiiis 17 

0.1 

12.8 

-1.5 

-0.9 

-5.9 

3.0 

10.5 

0.1 

-0.8 

4.9 

2.8 

-2. 6 

4.6 

-0.7 

-1.0 

6.8 

2.3 

-0.6 -0.7 -2.2 0.4 0.1 1.1 

-0.7 0.5 8.8 10.3 4.4 9.1 

-1.3 -1.1 -2.5 -4.1 -4.4 -2.0 

-1.6 1.3 3.3 5.5 4.2 10.0 

0.3 0.6 -1.2 -0.2 0.6 0.3 

-2.4 -0.9 -2.5 -1.9 -1.4 2.5 

-1.2 1.0 1.7 2.8 3.6 7.9 

0.8 -0.5 4.5 4.4 2.6 5.0 

1.6 -1.3 -0.3 2.4 1.8 3.2 

-0.3 -2.0 0.3 1.5 0.4 0.7 

4.4 -2.6 6.0 8.6 10.2 5.7 

-0.3 -0.8 3.9 0.2 4.2 6.5 

Terrs-Neuve 18 

jle-du-Prjnc.-douard 19 

Nouvalla-gcosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-Britannique 27 

Yukon 28 

Tarritoires du Nerd-Quest 29 

S 

1.7 

5.7 

-1.4 

2.8 

-0.9 

3.4 

5.0 

4.7 

1.2 

5.6 

4.8 

6.5 

. 

TABLEAU 1. Verites au dêta1, désaisonnalisées, se]Dn 2e groupe de coemerce at la region 
(pCriodes oeurantes) 

Change from  
previous month 	 Change from previous year 

Variation p. r. 	Variation par rapport a lannée précédente 
e au moas prcedent 

Year-to- 
October S.ptem.r Dacether Novether October Septether 	date 

1995 	1995 	1995 	1995 	1995 	1995 	1995 
Octobre Sapte.re Déceuthre Noveithre Octobre Septeuthre Cuisilatif 

Per cent - pourcentage 

Régans 
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No 

TABLE 2. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
Perods) 

. 

Sales 

Ventes 

	

Decether 	Novether 	October Septeuther Year-to-date 

	

1995 	1995 	19951 	1995 	1995 

	

Déceuthre 	Novethre 	Octobref Septeu,thre 	Cu.ajlatif 

millions of dollars - millions de dollars 

1,253.5 

1,049.3 

3,259.8 

898.9 

859.7 

1,435.3 

19228.5 12259.4 1,247.2 

12102.5 954.0 935.7 

2,366.9 1,929.5 1,810.8 

608.1 546.2 612.1 

461.0 385.3 433.7 

972.7 896.6 976.0' 

Trade Group Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S liens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

4,529.1 4017.0 3,935.7 4,287.3 

420.3 319.0 330.3 352.2 

1,250.2 1,012.3 1,002.1 985.1 

182.7 168.7 141.6 163.4 

264.6 152.0 126.9 125.3 

544.8 349.4 324.0 366.0 

741.4 510.3 439.8 486.9 

989.0 760.5 727.4 743.8 

232.6 212.9 195.7 195.3 

3,346.1 39917.5 4,099.3 4020.9 

49,696.4 

4,185.1 

11,850.3 

1,743.9 

1,592.9 

4,108.4 

5,170.5 

8,598.9 

2,261.5 

49,390.3 

14,613.2 

11,530.2 

22,459.3 

7,094.0 

5,527.2 

11,334.6 

17 Total, all stores 
	

21,257.2 
	

18,159.5 	17,293.8 	17,841.6 
	

211,156.8 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Pbnitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluebia 

26 Yukon 

29 Northwest Territories 

352.1 305.7 283.8 292.5 

94.4 81.8 75.1 79.8 

663.0 544.2 503.3 526.7 

519.7 460.1 423.2 441.6 

4,777.8 4,303.3 4,103.5 4,210.5 

7,991.0 6,772.4 6 2 322.4 6,647.0 

756.7 624.6 611.3 616.0 

677.6 581.0 572.5 553.1 

2,269.4 1004.1 1 1850.2 13,835.8 

3,084.2 2,523.3 22489.3 2,579.1 

21.3 18.2 18.7 18.5 

50.0 40.8 40.4 41.1 

3,461.6 

918,5 

6,364.3 

5,073.6 

49,789.4 

78,358.0 

7,288.9 

6,564.1 

22,087.2 

30,532.2 

222.3 

496.7 
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Ii 
TAELEAU 2. Ventes au detail, non-désaisonnalisCes, se]cn le groupe de cau.erce et la region 

(pCriodes courantes) 

Change from previous year 

Variation par rapport i l'année prcédente 

	

Deceither 	Noveuther 	October Septeer Year-to-date 

	

1995 	1995 	1995 	1995 	1995 

	

Déceuthre 	Noveuthro 	Octobre Septesthre 	Cuuizlatif N o  

Per cent - pourcentage 

Groupe de coerce - Canada 

1.5 

5.9 

-1.5 

2.9 

-1. 1 

3.0 

4.9 

4.7 

1.1 

5.2 

5.0 

6.3 

-4.1 0.8 -3.3 2.1 

2.3 6.4 1.3 8.0 

0.1 2.1 -1.1 -2.3 

-13.0 -3.6 -11.6 2.2 

-11.3 -6.2 -7.8 -1.0 

-9.3 -7.0 -8.3 0.8 

-0.2 4.8 3.9 7.4 

-13.6 -5,7 -5.6 -2.6 

-1.9 -2.2 -1.8 -2.6 

-1.9 1.8 4.2 3.3 

6.0 3.7 4.1 3.O 

-7.5 -1.7 -4,9 -2.8 

4.9 2.9 6.4 

1.5 -6.5 -6.5 -6.3 3.1 

-7.0 -4.5 -6.7 -4.2 

-0.7 10.3 1.9 7.0 

-2.9 1.3 -0.3 2.4 

-4.7 0.3 0.3 1.8 

5.6 12.2 3.3 8.2 

-4.3 -2.3 -6.1 -2.9 

0.5 5.6 3.7 11.4 

-3.7 2.6 0.2 0.3 

-4.3 -0.4 -2.1 2.9 

-0.5 3.0 3.9 8.1 

2.4 5.2 4.2 6.2 

-1.9 2.7 2.2 2.9 

-0.7 1.2 -0.3 1.6 

4.4 9.6 8.1 4.5 

3.1 1.3 0.6 8.5 

Supermarchés d'aliinentation at ipicaries 1 

bus las autres eagasins ds alimen ta Lion  2 

Phariciss at ugasins de mdicamants br.votü 3 

Magasins do chaussures 4 

Magasins do vtements pour hoones S 

Ilagasins de vêtsments pour das 6 

Autres ugasins de vêtements 7 

Magasins de umubles at dappareils mónagers 8 

Plagasins d'accessoires d'ameublament 9 

Concessionnaires de vhicules automobiles 10 
at recréat ifs 

Stations-service 11 

Plagasins de pisces at daccessoires pour 12 
automobiles at services 

Ilagasins de merchandises divers.s 13 

Autres umgasins de procluits semi-durables 14 

Autres magasins de produits durablos 15 

AuLres magasins de vents cu dótail 16 

Total, ense1e des •agasvs 17 

Regions 

Terre-Mauve 18 

fla-du-Princ.-Edouard 19 

Nouvelle-coss. 20 

Nouveau-Brunswick 21 

Quóbec 22 

Ontario 23 

Pnitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-Britannique 27 

Yukon 28 

Territoires du Nord-Ou.st 29 

-0.2 

12.4 

-6.4 

1.8 

9.1 

-0.8 

-1.1 

6.9 

2.9 

-2.8 

4.3 

6.4 

2.1 

S 
Retail Trade, December 1995 
Statistics Canada - Cat. No. 63-005-XPB -5- Commerce de detail, décembre 1995 

Statlstique Canada - no 63-005-XPB au catalogue 



TABLE 3. Retail Sales, It Seasonally Adusted, by Trade Group and by Regwn (Quarterly 
Estisates) 

Sales 
	

. 

Ventes 

	

Quarter 4 Quarter 3 Quarter 2 Quarter 1 	Quarter 4 
1995 	1995 	1995 	1995 	1994 

Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

millions of dollars - millions de dollars 

12,481.8 12,783.4 12,713.5 11,717.6 12,778.9 

1,069.7 1,076.9 1,120.5 918.1 1,036.8 

3,264.6 2,879.1 2,891.7 2,814.9 3,252.5 

492.9 459.2 473.3 318.5 545.1 

543.5 352.6 401.0 295.9 598.0 

1,218.2 1 9 034.7 1,086.6 769.0 1,329.7 

1,691.5 1,319.8 1,204.8 954.5 1 9 653.2 

2,476.9 22174.6 2031.6 11915.8 2,722.7 

641.3 578.4 567.6 474.2 654.0 

113.363.0 12,747.5 14,457.5 10,822.3 11095.3 

3,741.4 3,941.6 3,693.8 3,236.3 3,576.0 

3,105.8 2 3,895.9 3,054.3 2,474.3 3,259.5 

7,556.2 5,365.1 5,354.8 4,183.1 7,344.0 

2,053.2 1,861.6 1 9866.4 1,312.8 2,1943 

1,705.9 1,378.6 1,350.2 1,092.4 1,820.3 

3,304.5 3,026.9 2,833.6 2,169.6 3,206.9 

56,710.5 53,875.7 55 1 101.2 45,469.4 57,167.5 

269.6 297.2 288.1 252.8 269.9 

70.6 66.7 69.1 66.2 75.8 

6.2 5.7 5.4 3.3 7.3 

4.5 3.0 3.7 2.5 7.7 

19.2 12.1 12.0 8.2 21.2 

17.6 11.4 9.1 7.2 17.3 

33.7 24.6 20.9 17.3 37.7 

4.6 3.5 3.7 2.9 5.0 

126.8 165.2 191.0 119.2 119.4 

88.8 99.4 87.2 76.9 85.8 

44.5 41.7 42.8 34.0 44.7 

167.3 106.5 100.8 73.2 167.4 

34.0 29.8 30.9 20.0 39.7 

13.5 8.9 8.8 7.2 19.4 

34.0 20.0 18.5 15.7 32.1 

941.5 904.6 901.2 714.3 956.9 

Trade Group 

No 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, eccessories and services 

13 General merchandis. stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, December 1995 
Statistics Canada - Cat. No. 63-005-XPB 6 	 Commerce de detail, décembre 1995 

- 	 Statistique Canada - n' 63-005-XPB au catalogue 



TABLEAU 3. Ventes au d6ti1, non-dèsaisonnalisées, se].on 2e groupe de coserce et la region 
(estieations triaestrielles) 

S Change from previous year 

Variation par rapport i larinI. précedente 

Quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 

	

1995 	1995 	1995 	1995 	1994 
Trimestre 4 Tramestre 3 Trimestre 2 Trimestre 1 Trimestre 4 

Per cent - pourconiago 

	

-2.3 	0.2 	0.9 	0.8 	3.6 

	

3.2 	5.8 	22.1 	22.5 	18.7 

	

0.4 	-3.1 	-2.1 	-1.6 	-0.5 

	

-9.6 	1.0 	3.7 	1.6 	8.9 

	

-9.1 	-1.4 	-6.5 	-6.8 	-8.6 

	

-8.4 	2.7 	9.7 	8.8 	11.7 

	

2.3 	6.1 	13.5 	22.3 	18.2 

	

-9.0 	-0.8 	0.6 	10.3 	8.0 

	

-1.9 	-5.3 	0.8 	3.3 	1.4 

	

1.5 	7.7 	3.1 	7.8 	13.3 

	

4.6 	3.1 	4.5 	-1.0 	0.3 

	

-4.7 	-3.2 	-3.9 	1.6 	9.0 

	

2.9 	5.2 	6.3 	3.3 	5.7 

	

-6.4 	 1.5 	 1.4 	0.9 	7.8 

	

-6.3 	-1.8 	-0.1 	5.1 	6.3 

	

3.0 	6.6 	9.4 	7.6 	11.7  

Groupe do co.,nerce 

N' 

Canada 

Supermarches daliuneniation at épiceries 1 

bus los autros magasins dalimeniation 2 

Pharmacies at .uagasins de undicajients breveies 3 

gasins do chaussures 4 

tgasins do vitements pour ho.neos 5 

Igasins do vitemenis pour dames 6 

Autres megasins do vitoments 7 

Itagasins do meubles at dappareils minagers 8 

tgasins daccessoires dameublement 9 

Concessionnajres do véhicules automobiles 10 
at récraiifs 

Stations-service 11 

Plagasins de pièces at daccessoires pour 12 
automobiles at services 

Plagasins de merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres megasins do produits durables 15 

Autros magasins de vente au dutail 16 

-0.8 	2.7 	 2.9 	4.0 	 7.1 Total, enseble des •agasins 	17 

. 

-0.1 	2.7 	6.8 	5.2 	-1.8 

-1.6 	 2.8 	3.7 	 1.7 	 2.1 

Terre-Nouve 

Superinarchés dalimentation et épiceries 1 

Thus los autres magasins dalimentation 2 

Pharmacies at magasins do médicamants brovetés 3 

tgasins do chaussures 4 

Kagasins do vèiements pour homees 5 

Igasins do vôtements pour dames 6 

Autres magasins do vètemen+s 7 

Magasins do meubles at dappareils managers 8 

Magasins daccessoires dameublement 9 

Concessionnairos de véhjcules automobiles 10 
at récréatifs 

Stat ions-sarv ice 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres megasins do produits sami-durables 14 

Autres magasins do produits durablos 15 

Autres megasins de vents au detail 16 

Total, ensmeble des .agasns 	17 

-6.8 2.8 5.4 3.8 5.4 

-14.4 0.9 2.9 -10.2 1.1 

-41.6 -11.8 -5.4 3.9 -4.7 

-9.6 -9.4 -3.1 0.1 4.2 

1.9 15.2 12.7 14.3 -44.3 

-10.7 1.1 0.1 2.3 9.7 

-8.2 -11.7 4.6 8.8 -3.1 

6.2 4.4 -0.9 -5.2 5.7 

3.6 25.0 21.2 14.6 9.5 

-0.5 -1.5 -7.0 2.2 -9.2 

-0.1 -6.6 -2.9 -11.8 6.7 

-14.4 -6.5 5.9 9.4 26.1 

-30.3 -24.6 -25.4 -27.6 3.3 

5.9 -9.3 -3.1 -8.4 0.4 
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TABLE 3. Retail Sales, Hot Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

. 

Sales 

Ven+es 

	

Quarter 4 	Quarter 3 	Quarter 2 	Quarter1 	Quarter 4 

	

1995 	1995 	1995 	199 	1994 
Trimestre 4 Trimestre 3 Trimestre 2 Triuiestre 1 Trimestre 4 

millions of dollars - millions de dollars 

	

58.6 	63.4 	58.0 	50.9 	55.2 

	

18.4 	17.1 	16.2 	15.7 	16.9 

	

x 	x 	x 	x 

	

x 	x 	x 	x 

	

6.1 	6.5 	3.5 	2.1 	5.6 

	

6.3 	5.7 	5.5 	5.0 	7.6 

	

1.3 	1.4 	1.3 	1.1 	1.9 

	

43.4 	47.9 	54.9 	34.4 	40.9 

32.9 37.3 26.4 21.1 23.1 

13.6 11.6 13.2 9.9 14.3 

30.4 23.3 22.2 15.1 32.0 

14.3 13.7 10.8 7.0 11.1 

4.4 3.3 2.8 1.9 4.0 

11.3 13.7 11.0 8.5 12.5 

251.2 255.3 234.2 177.8 235.0 

440.7 463.5 454.3 419.5 458.5 

127.6 112.6 118.7 112.7 127.6 

10.9 10.7 10.2 6.2 11.2 

11.2 6.7 7.0 5.7 12.9 

35.7 24.3 24.5 18.5 39.6 

46.4 31.2 25.0 20.9 44.9 

49.6 37.0 35.8 32.7 53.0 

15.1 15.0 10.9 9.6 16.8 

276.6 321.0 418.2 298.7 298.7 

113.7 124.7 123.0 102.5 124.4 

78.4 74.8 78.0 60.0 85.3 

263.6 173.2 167.0 125.1 266.3 

63.9 53.3 50.2 37.9 70.2 

47.5 30.5 27.9 20.0 40.8 

105.9 108.9 97.1 71.8 109.0 

1,710.5 1,613.9 1,676.5 1,363.4 1,785.9 

Trade Group 

No 

Prince Edeard Island 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Man's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, December 1995 
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Per cent - pourcentage 

6.0 	12.0 	14.5 	9.3 	7.3 

9.0 2.2 0.9 1.9 -6.9 

X x X X X 

x x x x x 

8.8 -4.5 -6.0 -7.5 7.2 

-17.0 -14.2 -9.9 -1.7 -5.9 

-29,1 -43.4 -42.1 -38.0 -20.9 

6.1 17.7 3.5 -0.1 13.9 

42.3 30.6 11.8 -5.4 -7.6 

-5.1 -16.1 -7.7 -4.5 0.4 

-5.0 -2.7 2.6 -8.1 -1.4 

29.1 19.1 22.5 18.4 6.2 

8.3 12.9 14.5 -6.4 -6.7 

-9.9 S -10.5 -2.3 -1.4 1.7 

6.9 8.6 5.8 0.9 2.5 

TABLEAU 3. Ventes au detail, non-d6saisonna1iCes, scion le groupe de cm.erce et la region 
(estiaatinns tri.mestrielles) 

Change from previous year 

Variation par rapport è Pannèe précIdente 

	

Quarter 4 Quarter 3 Quarter 2 Quarter I 	Quarter 4 
1995 	1995 	1995 	1995 	1994 

Trimestre 4 Trimestre 3 Trimestre 2 Trim.sEre I Trimestre 4 

Groupe do comerco 

H. 

- - 0.7 9.7 1.0 0.6 

-2.9 12.8 14.7 -7.4 -0.3 

-13.3 5.1 1.0 6.4 -14.8 

-9,8 -12.3 -7.0 -3.0 -1.7 

3.4 10.8 13.2 17.2 26.7 

-6.4 -11.2 -6.5 -10.9 - - 

-10.2 1.9 -16.9 7.1 31.6 

-7.4 -4.5 0.7 -4.6 7.4 

-8.6 -10.9 -11.8 -27.2 -28.5 

-8.1 -1.9 -9.8 3.3 3.4 

-1.0 1.1 3.0 -1.7 1.0 

-9.0 1.7 4.4 1.6 9.9 

1e.5 16.3 16.0 5.0 0.7 

. 	 -2.9 3.0 3.6 -3.8 0.9 

-4.2 -2.0 1.4 -1.1 1.5 

TIe-du- Prince -douard 

Supermarchés d'ali,nenta{ion at épicerias I 

Tous los autres magasins ds alimen +a tion  2 

Pharmacies at magasins do médicaments brevelés 3 

Magasins de chaussures 4 

gasins de vêtements pour houi*es 5 

Magasins de vétements pour dames 6 

Autres vugasins do vétements 7 

Magasins de meubles at dappareils managers 8 

Magasins d'accessoires dameublemenE 9 

Concessionnaires do vhicul.s automobiles 10 
at recreatifs 

Stations-service 11 

Magasins ds pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits sami-durablas 14 

Autres magasins de produits durablas 15 

Autras magasins de vente au detail 16 

Total, ensemble des •agasins 17 

Nouvelle -Ecosse 

SupermerchCs dalimentation at épiceries 1 

Tous los autres magasins d'alimantation 2 

Pharmacies at magasins do médicaments brevetés 3 

Ilagasins do chaussures 4 

Magasins do vétements pour homes S 

Magasins do vétemants pour dames 6 

Autres magasins de vétements 7 

tiagasins do maubles at d'appar.ils unènagers 8 

tiagasins d'accessoires dameublement 9 

Concessionnaires de véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins de pièces at daccossoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres .nagasins do produits durabl.s 15 

Autres magasins do vente au detail 16 

Total, ensemble des •agasins 	 17 

-3.9 	-2.1 	3.5 	8.5 	5.1 
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TABLE 3. Retail Sales, Not Seasonally Adusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

. 

Sales 

Ventes 

Quarter 4 Quarter 31 Quarter 2 Quarter I Quarter 4 
1995 1995! 1995! 1995 1994 

Trimestre 4 Trimestre 3llrimestre 2llrimes+re 1 Trimestre 4 

millions of dollars - millions de dollars 

310.7 333.1 316.6 282.4 308.0 

127.9 109.4 107.0 101.6 113.6 

10.6 9.6 9.5 5.8 10.8 

10.0 5.2 6.5 4.8 12.5 

32.6 22.6 23.1 15.7 32.7 

32.7 23.2 15.9 11.9 26.0 

51.1 40.4 33.6 31.5 51.7 

15.8 12.5 11.5 8.8 13.2 

265.4 311.3 342.3 223.5 232.3 

90.0 108.0 96.2 94.4 116.1 

86.9 81.2 84.7 65.1 90.6 

215.0 137.8 129.8 97.6 203.8 

45.3 37.2 37.3 23.6 40.9 

29.6 22.4 20.1 15.1 33.5 

67.6 66.2 58.9 44.0 68.0 

1 1403.1 1 1333.6 1 1305.5 1,031.5 1,361.0 

3 1 309.5 3,391.4 3,397.8 31165.3 33,550.6 

773.4 640.7 660.2 663.8 741.8 

176.4 153.6 160.5 95.3 186.5 

133.7 84.1 104.3 66.7 144.8 

329.0 301.3 315.4 211.0 336.1 

450.9 378.2 370.8 264.4 428.2 

639.9 616.8 603.0 460.3 627.9 

147.5 148.3 158.9 106.2 145.8 

2,371.6 2,750.9 3,228.7 2,258.9 2,331.2 

876.6 805.3 753.3 668.4 735.7 

827.1 762.1 815.0 608.3 827.2 

1,482.0 13117.6 1,145.0 860.8 1,456.9 

471.0 460.5 471.1 329.5 489.9 

347.0 294.6 295.0 219.7 352.5 

518.6 426.2 465.0 352.5 543.0 

13,184.7 12,672.6 13,290.5 10,641.6 13,251.7 

Trade Group 

No 

New erunswick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventes au detail, non-désaisonnalisCes, selon in groupe de ca..erca at in region 
(est]aatons tri.astrialles) 

S Change from previous year 

Varia*ion par rapport i l'année précéden*o 

	

Quarter 4 Quarter 3 Quarter 2 Quarter 1 	Quarter 4 
1995 	1995 	1995 	1995 	1994 

Trimes*re 4 Trimes*re 3 Triines*re 2 1 Trimest.re 1 Trimostro 4 
Per cent - pourcentage 

Groupo do cowierce 

Nouveau -Brunswick 

N o  

r 

0.9 	4.2 	1.0 	-9.1 	-13.91  

12.6 13.4 13.5 15.2 24.5 

-2.1 16.8 18.2 12.1 17.3 

-19.7 -29.2 -22.0 -12.3 -19.7 

-0.2 -1.9 6.2 3.2 0.2 

25.8 23.9 2.7 -7.0 -6.1 

-1.2 8.6 -1.4 2.5 7.8 

19.8 12.4 10.4 15.5 18.9 

14.2 28.7 5.7 -7.9 -5.8 

-22.4 -12.4 -12.0 -1.5 8.0 

-4.1 -3.6 3.2 14.8 18.5 

5.5 -0.7 -7.2 -8.5 3.9 

10.9 21.6 20.7 19.6 2.1 

-11.8 0.7 0.8 7.2 20.7 

-0.6 3.3 9.4 4.2 2.5 

Supormerchés d'alimen+ation at épiceries 	1 

bus las autres magasins dalimentation 	2 

Pharmeciss at magasins do médicaments brevetés 3 

Magasins do chaussures 4 

Magasins do vétseonts pour homees 5 

Magasins do vétoments pour dames 6 

Autres magasins de vatements 7 

Ilagasins do meublas at dappareils menagsrs 8 

Magasins daccessoires damsubl.mont 9 

Concossionnaires do véhicuiss automobiles 10 
at rIcréatifs 

Stations-sarvice 11 

Pgasins de pieces at daccessoires pour 12 
automobiles at services 

Pgasins de merchandises div.rr.es  13 

Autres megasins do produits sami-durabl.s 14 

Autres megesins da produits durables 15 

Au*rss magasins de venta au dótail 16 

3.1 	 8.0 	 2.3 	-2.7 	-0.2 Total, ense.bln des .ag.sbis 	17 

Québec 

. 

-6.8 	 -5.7 	 -5.9 	 -4.1 	 2.4 

4.3 -12.6 -11.4 -4.4 -7.3 

-5.4 1.9 2.7 -0.7 6.4 

-7.7 -11.1 -10.1 -9.9 -1.9 

-2.1 7.2 12.3 7.2 15.0 

5.3 11.3 16.3 19.1 17.7 

1.9 9.8 14.6 22.7 8.0 

1.2 3.9 14.6 18.1 4.0 

1.7 -1.2 -10.6 -4.8 2.1 

19.2 6.7 6.6 -5.8 2.1 

- - 4.2 - - 4.5 6.5 

1.7 2.3 4.0 1.1 7.0 

-3.8 -1.1 0.9 12.8 16.9 

-1.6 7.7 7.4 6.4 17.6 

-4.5 -0.9 2.2 7.0 11.0 

-0.5 	 -0.7 	 -2.7 	 -0.4 	 4.9 

Supormarchés dalimentation at épicories 1 

Tous los autres magasins dalimentation 2 

Pharmacies at magasins cio médicements brevetes 3 

Magasins de cheussures 4 

Magasins do vétements pour hosuiss S 

Magasins de vitemants pour dauies 6 

Autros magasins cia vétements 7 

Magasins cia msubl.s at dappareils menag.rs B 

Magasins deccessoires dam.ubl.msnt 9 

Concessjonnajr.s cio véhjcul.s automobiles 10 
at récreatifs 

Stations-service 11 

Magasins de pieces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises div.rs.s 13 

Autros magasins do produits semi-durables 14 

Autres megasins do produits durables 15 

Autros magasins do vents au detail 16 

Total, ense.bie des •agasins 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estivates) 

S Sales 

Ventes 

Quarter 4 Quarter 3 Quarter 2 Quarter 1 Quarter 4 
1995 1995 1995 1995 1994 

Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 Triniestre 4 

millions of dollars - millions de dollars 

3,913.0 4,007.8 4031.3 3,804.6 4,043.4 

1,241.2 1,112.1 1,129.6 1,077.1 12247.3 

165.8 155.4 162.7 118.8 196.6 

206.0 138.4 162.4 122.7 242.9 

445.5 372.5 406.3 289.2 519.7 

628.5 470.8 426.3 357.7 624.5 

841.2 724.5 689.9 724.5 1,015.2 

231.4 212.6 211.3 183.2 264.5 

4,489.5 	52028.7 	5,629.0 	4,381.5 	4,684.8 

1,396.7 1,468.3 1,381.2 1,213,1 1,303.0 

1091.3 12067.4 1,163.4 980.0 1,265.1 

2,903.1 1 1 959.3 1,963.9 1 1550.1 2,796.5 

772.8 693.5 674.6 478.2 835.8 

648.3 506.8 513.6 433.0 730.9 

1,539.2 1,445.0 12304.0 969.2 1,421.7 

21,085.8 19,840.4 20,360.3 17,071.4 21,601.2 

505.6 500.3 492.1 435.6 480.0 

88.5 75.1 71.8 6.4 72.9 

18.2 12.4 13.0 8.2 13.8 

14.7 9.2 11.1 8.3 17.5 

30.9 26.1 28.6 20.8 37.7 

59.5 41.4 37.0 29.5 55.5 

75.3 64.3 57.5 53.3 82.6 

16.0 14.9 14.1 12.1 14.7 

362.3 408.7 465.8 333.8 352.7 

155.5 177.9 176.0 151.9 164.3 

102.6 90.3 91.1 65.5 86.7 

314.4 229.0 231.6 188.1 322.8 

66.1 49.7 47.9 37.3 61.8 

65.3 54.6 56.9 42.3 71.4 

100.4 85.5 80.5 63.5 96.1 

1,992.6 1 1859.4 1 1 900.1 1,536.8 1,955.5 

Trade Group 

No 

Ontario 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mon's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Manitoba 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings sLorBs 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TABLEAU 3. Ventes au detail, non-dCsaisonnaliséms, selon le groIe de conoerce et l.a region 
(estimations trimestrielles) 

Change from previous year 

Variation par rapport i l'anne prcden*e 

quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 
1995 	1995 	1995 	1995 	1994 

Trimsstre 4 ITrimstre 3 ITrimestro 2 Trimestre 1 ITrimestre 4 

Groupe di coimarce 

N o 

Per cent - pourcintage 

-3.2 	0.9 	1.4 	3.4 	4.6 

	

7.2 	8.3 	5.9 	-0.4 	-0.8 

	

-5.8 	 -6.6 	-4.4 	1.5 	11.0 

Ontario 

Supirearchs dsaliminkation  it épiceries 1 

bus lea autres ulagasins dalluientation 2 

Pharmacies it magasins di mdicam.nts brevetes 3 

tfagasins de chaussures 4 

Ilagasins de vtemenLs pour hoimnes S 

Pgasins de vtemsnts pour dames 6 

Autres magasins di vtements 7 

Magasins di meubles at d'appar.ils managers 8 

tiagasins d'accessoiras dameublement 9 

Concessionnaires de véhicules automobiles 10 
it recréatifs 

Stations-service II 

Magasins de pieces it daccessoires pour 12 
automobiles it services 

tiagasins di merchandises diverses 13 

Autres magasins da produits semi-durables 14 

Autres magasins di produits durables 15 

Autres magasins di vente cu detail 16 

Total, enseble des .agasins 17 

Manitoba 

Supermarchés dalimentation it epiceries I 

Tous us autres umgasins dalimentation 2 

Pharmacies it magasins di tnédicamsnts brevetés 3 

Magasins di chaussur.s 4 

Magasins de vêtimints pour houmus S 

Magasins di vitements pour dames 6 

Au*r.s umgasins di vét.umnts 7 

Magasins di meubles it dappareils managers 8 

Magasins daccessojres dauieublement 9 

Corsc.ssjonnaires di véhicules automobiles 10 
it recr6atifs 

Stations-service ii 

Magasins do pic.s it daccessoires pour 12 
automobiles it services 

Magasins di merchandises diverses 13 

Autres uiagasins di produits semi-durables 14 

Autres megasins di produits durables IS 

Autr.s magasins di vinte au detail 16 

17 

-0.5 -1.6 1.3 0.4 2.2 

-15.7 -5.3 -5.5 -1.9 4.4 

-15.2 -2.5 -8.8 -7.5 -12.3 

-14.3 -0.8 6.9 11.2 11.5 

0.6 1.8 12.7 32.3 21.1 

-17.1 -11.1 -4.9 9.9 4.4 

-12.5 -13.7 -4.4 -0.6 8.2 

-4.2 11.7 5.8 13.1 16.4 

3.8 6.9 8.8 6.8 7.7 

-7.5 7.0 4.0 -0.4 2.6 

-11.3 . -6.4 -2.7 9.9 7.1 

8.3 10.9 14.3 10.7 13.6 

-2.4 4.1 4.6 7.3 8.6 

	

5.3 
	

4.5 
	

3.6 

	

17.3 
	

18.0 
	

12.7 

	

10.2 
	

26.5 
	

24.5 

	

-16.0 	-8.2 	-12.7 

	

-18.1 	-11.4 	-10.6 

	

7.2 
	

6.7 
	

7.1 

	

-8. 9 
	

9.7 
	

3.2 

	

9.0 
	

13.4 
	

6.2 

	

2.7 
	

19.5 
	

15.4 

	

-5.4 
	

4.4 
	

19.8 

	

18.4 
	

5.7 	-4.4 

	

-2.6 
	

2.2 
	

3.8 

	

7.0 
	

8.5 	-7.1 

	

-8.6 
	

8.6 
	

22.0 

	

4.5 
	

11.2 
	

10.2 

	

1.9 
	

8.0 
	

7.9 

	

-5.3 
	

0.5 

	

5.9 
	

2.3 

	

2.1 
	

11.1 

	

-13.5 	-18.8 

	

-9.9 	-8.5 

	

9.7 
	13.8 

	

6.3 
	

6.8 

	

22.0 
	

0.3 

	

7.5 
	

9.7 

	

11.0 
	

11.4 

	

-9.0 	-8.9 

	

0.8 
	

6.8 

	

2.6 
	

5.2 

	

26.5 
	

26.3 

	

0.7 
	

8.1 

1.7 	5.11 Total, ensemble des magasins 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estioates) 

Sales 

Ventas 

	

Quarter 4 	Quarter 31 	Quarter 2 	Quarter I 	Quarter 4 

	

1995 	19951 	1995 	1995 	1994 
Trimestre 4 Trimestre 3[Trimestre 2 Trimestre I Trisnestre 4 

millions of dollars - millions de dollars 

	

430.5 	428.3 	409.2 	355.3 	373.7 

	

79.8 	84.9 	86.6 	84.3 	108.3 

	

10.1 	10.4 	12.0 	7.4 	12.1 

	

14.9 	6.9 	8.3 	6.3 	14.3 

	

29.0 	22.6 	24.5 	17.5 	30.3 

	

50.0 	35.2 	33.7 	24.1 	46.1 

	

58.4 	52.0 	47.9 	48.9 	66.8 

	

19.8 	16.0 	15.7 	14.4 	20.1 

	

421.4 	387.6 	407.8 	315.4 	371.5 

139.0 154.2 139.5 121.7 132.8 

94.9 117.0 128.2 92.1 131.5 

272.5 197.2 202.0 159.3 258.1 

67.9 53.7 45.9 34.9 60.1 

48.6 38.7 36.8 27.3 48.7 

78.5 71.4 65.7 51.5 77.3 

1,831.1 1 1 688.4 1,674.6 1,370.1 1,763.4 

1,369.0 1,400.5 1,400.5 1,258.2 1,378,9 

299.6 263.4 252.8 252.9 302.0 

41.3 42.3 42.4 29.4 44.9 

64.7 41.9 39.0 30.7 55.9 

121.4 97.2 103.0 77.6 137.9 

195.6 154.6 129.6 102.2 185.7 

303.8 253.4 226.2 234.0 330.0 

76.4 60.7 52.4 47.0 60.9 

1 3.321.5 1,388.4 1,592.2 1,104.2 11108.0 

331.4 374.7 364.4 325.8 387.7 

309.8 308.5 315.9 273.8 392.8 

786.8 557.9 553.7 445.5 758.1 

197.3 171.7 192.7 125.1 220.3 

210.6 164.9 146.3 119.8 209.8 

353.8 310.7 299.4 233.7 357.5 

,O23.7 5,62.0 5,745.2 41692.2 5,977.8 

Trade Group 

No 

Saskatchewan 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Superuiarkets and grocery sores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 I'4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores . 
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S 
N o  

Groups de come rce 

Change from previous year 

Variation par rapport a l'année pricIdente 

	

Quarter 4 Quarter 3 Quarter 2 Quarter 1 	Quarter 4 
1995 	1995 	1995 	1995 	1994 

Trimastra 4 Trimestre 3 Trimestre 2 Trimes*re 1 Trimestre 4 
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TABLEAU 3. Ventes au detail, non -dCsaisonnalisCes, se1n le groupe de coserce at la region 
(estiaatlbns triaestrielles) 

Per cant - pourcentage 

15.2 	10.3 	6.6 	2.7 	1.4 

-0.7 	2.3 	3.8 	-1.2 	1.6 

Saskatchewan 

Supermarch6s d'alimen+a+ion at épicerias I 

Tous las autres Inagasins d'alimentation 2 

Pharmacies at magasins de médicaments brevetés 3 

I'gasins de chaussures 4 

liagasins de vtamants pour homes 5 

Magasins de vê*ements pour dames 6 

Autres magasins de v6taments 7 

Magasins de meubles at dappar.ils managers 8 

Magasins daccessoires damaublement 9 

Concassionnaires de véhicul.s automobiles 10 
at recrsatifs 

Stations-service 11 

Magasins d 	picas at daccessoires pour 12 
automobiles at sat-vices 

Magasins de merchandises diverse5 13 

Autres megasins de produits sami-durabl.s 14 

Autres ITaqasins de produits durables 15 

Autras magasins da vente su detail 16 

Total, ensebla des magasins 17 

Alberta 

Supermarchis dalimentation at Ipicerias I 

bus las autres magasins dalimentation 2 

Pharmacies at megasins de médicamants brevatCs 3 

Magasins de chaussuras 4 

Ilagasins de vétemants pour homees 5 

Magasins de vêtements pour dames 6 

Autres inagasins de vétaments 7 

Magasins de meubles at d'appareils ménagers 8 

Magasins daccessoires damsublament 9 

Concessionnajres de vIhicules automobiles 10 
at recréatifs 

Stations-service 11 

Magasins d. piacas at daccessoires pour 12 
automobiles at services 

Piagasins de merchandises divers.s 13 

Autres megasins de produits semi-durables 14 

Autres magasins du produits durables 15 

Autres magasirts de vento au detail 16 

Total, ensmable des .agasins 	27 

. 

-26.3 -19.3 -21.1 -20.8 4.5 

-17.1 7.7 25.3 8.7 27.0 

4.5 -16.6 -24.6 -27.4 -10.4 

-4.1 -2.4 2.5 -0.6 3.2 

8.5 13.2 26.8 12.8 23.8 

-12.6 6.8 7.1 19.9 21.3 

-1.1 0.1 3.7 10.3 19.3 

13.4 18.3 12.4 10.1 21.7 

4.7 5.3 6.0 7.8 7.1 

-27.8 -7.8 -2.7 1.5 41.0 

5.6 8.4 10.2 7.5 5.4 

12.9 17.0 -12.9 -9.7 -4.2 

-0.3 0.7 -10.5 -7.9 -14.2 

1.8 3.3 2.8 7.0 -7.6 

3.8 	7.1 	4.5 	3.5 	9.0 

-0.8 0.6 -5.1 -9.1 -8.7 

-8.2 7.6 30.1 23.5 35.4 

15.7 34.6 -3.6 -18.7 -24.7 

-12.0 0.9 15.3 12.3 18.9 

5.4 10.1 11.9 15.8 20.0 

-7.9 -0.4 -10.4 1.8 2.7 

25.4 2.1 -5.7 -10.6 -11.1 

19.3 13.4 8.4 3.7 10.6 

-14.5 -16.5 -9.6 -3.2 1.4 

-21.1 -15.7 -16.8 -2.8 18.0 

3.8 5.8 7.0 3.9 2.7 

-10.4 -12.9 -3.1 -18.5 -4.1 

0.4 -5.4 -2.6 5.9 6.9 

-1.0 5.1 9.1 6.5 24.1 

0.8 	1.9 	1.3 	0.2 	5.4 . 



TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regaon (Quarterly 
Estimates) 

Sales 

Venkes 

Quarter 4 Quarter 3 Quarter 2] Quarter 1 Quarter 4 
1995 1995 19951 1995 1994 

Trimestre 4 Trimestre 3 Trimestre 2lTrimestre  1 Trimestre 4 

millions of dollars - millions de dollars 

1,826.0 1,848.8 1,817.5 1,652.5 1,815.6 

434.2 390.9 373.4 369.4 439.4 

54.1 56.5 55.5 42.9 59.5 

80.6 55.0 56.8 46.9 86.4 

169.9 151.2 144.7 107.5 169.0 

199.7 163.6 150.5 132.0 214.9 

411.7 350.7 306.7 304.4 444.9 

112.1 91.9 86.6 87.8 109.7 

1,664.6 1,915.6 2,103.7 127353 1,638.9 

505.0 577.1 533.9 450.3 492.5 

350.8 133.5 313.8 280.1 315.8 

1,065.3 810.8 785.2 624.3 1,024.5 

311.9 290.8 298.4 214.8 356.5 

285.8 248.5 237.0 202.7 303.4 

484.3 468.2 423.3 351.8 479.0 

8,096.8 	7,890.0 	7,824.4 	6,721.0 	8,095.9 

48.7 49.2 47.9 40.5 45.0 

x x x x x 
x x x x x 

1.1 1.0 1.3 0.9 1.4 

6.0 5.1 4.6 4.0 5.1 

1.3 1.4 1.2 1.1 1.5 

19.8 22.1 23.9 17.2 16.8 

55.8 52.6 53.6 44.0 57.6 

8.5 7.7 6.8 4.5 8.1 

5.4 5.3 5.2 3.3 5.7 

10.9 11.0 10.1 7.6 10.7 

189.4 191.4 188.8 149.3 183.3 

Trade Group 

No. 

British CoIu.bia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

I Supermarkets and grocery stores 

2 All other food s+cir•s 

I Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parks, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

fl' 
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S 
Groupe do coumierce 

Change from previous year 

Variation par rapport a l'anne prcdonte 

	

Quarter 4 Quarter 3 Quarter 2 Quarter 1 	Quarter 4 
1995 	1995 	 1995 	 1995 	1994 

Triutestre 4 Trimastre 3 Trimestre 2 Triuuts+ra I Trimestre 4 

3.4 	7.7 	8.0 	4.2 Total, ensemble des .agmsins 	17 
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TAILEAU 3 • Ventas au detail, non -dCsai.sonnalisées, se]on le groupe de conoerce at la region 
(estaations tri.estrielles) 

-1.2 3.0 3.5 2.2 2.5 

-9.1 0.8 8.3 3.9 14.1 

-6.7 4.7 13.9 15.7 12.5 

0.5 13.7 21.5 13.9 15.5 

-7.1 -0.1 11.6 19.8 22.4 

-7.5 3.2 -1.7 5.3 21.3 

2.1 -7.6 -2.8 0.7 -13.8 

1.6 3.2 16.5 24.1 30.3 

2.5 2.8 10.2 7.5 1.5 

11.1 5.6 2.2 0.3 -3.1 

x x x 
x x x x x 

-23.6 -7.1 8.6 12.1 12.0 

18.0 28.2 21.6 10.8 21.7 

-8.2 3.0 -4.4 -4.3 -4.9 

18.2 22.7 16.3 10.1 

-3.1 8.7 3.8 0.5 6.2 

4.7 4.9 11.4 7.1 32.3 

-6.0 -19.6 -16.2 -1.8 22. 

4.2 12.2 0.8 

Colembse-kritannique 

Superunarchés dalimentation at Ipiceries 1 

Tous iss autres .utgasins dalimantation 2 

Pharmacies at megasins do médicaments br.v.tés 3 

Plagasins do chaussures 4 

Magasins do vétements pour ho,ons 5 

Hagasins do vétements pour dames 6 

Autros megasins do vêt.ments 7 

Plagasins do meubles at dappareils ménagers 8 

Ilagasins daccessoires dameublament 9 

Concessionnaires do véhicules automobiles 10 
at récreatifs 

Stations-service 11 

Magasins de pieces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produils sami-durables 14 

Autres megasins do produils durables 15 

Autres magasins do vents au detail 16 

Total, ensemble des megasins 17 

Yukon at Territoires du Nord-Ouest 

Supermerchés dalimentelion at épiceries 1 

Tous les autres magasins dalimentation 2 

Pharmacies at magasins do inédicaments brevslés 3 

Plagasins do chaussuros 4 

Magasins do vétoments pour housnas S 

Magasins do vCtemsnts pour dames 6 

Autres uutgasins do vétemants 7 

Magasins do meublos at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires de vihicules automobiles 10 
at rCcreatifs 

Stations-service 11 

Magasins da pieces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diversas 13 

Autros magasins do produits semi-durables 14 

Autres uutgasins ds produits durables 15 

Autres magasins do vents au detail 16 

S 

. 

Per cent - pourcentage 

0.6 	4.6 	7.4 	6.9 	10.9 

4.0 9.1 7.4 3.1 2.3 

-12.5 -2.6 -0.2 -0.3 19.5 

-5.8 -2.8 -3.8 -5.6 -6.5 

1.1 4.9 7.1 6.4 8.6 

- - 	 3.7 	 8.8 	9.6 	 11.4 

8.0 	9.5 	7.8 	6.7 	6.9 



TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter 4 	Quarter 31 	Quarter 2 	Quarter 1 	Quarter 4 

	

1995 	19951 	1995 	1995 	1994 
Trinestre 4 Trimestre 3lTrimestre 2 I Trimestre 1 Trimestr. 4 

millions of dollars - millions de dollars 

	

14.6 	14.7 	14.1 	11.9 	13.1 

	

x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 	x 	x 

	

x 	x 	x 

	

x 	x 	x 	x 	x 
3.3 

	

x 	x 	x 	x 	x 

	

7.2 	7.5 	10.3 	6.3 	6.5 

x x x x x 
3.0 1.6 3.5 

4:1 
:  

58.2 62.8 58.4 42.9 54.3 

34.1 34.5 33.8 28.6 32.0 

x x x x x 
x x x x x 

x x x x 
x x x x x 
x x x x x 

2.2 1.7 1.8 1.4 1.7 

x x x x x 
12.6 14.6 13.6 10.8 10.2 

4.4 4.1 3.9 4.0 4.1 

x x x x x 
4.9 3.6 3.8 2.8 4.7 

2.3 2.1 2.6 1.8 2.7 

131.2 128.7 130.4 106.4 129.0 

Trade Group 

No 

Yukon 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and pt.nt medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Women's clothing stores 

7 OTher clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northvest Territories 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Men's clothing stores 

6 Women's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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x x x x x 
3.8 -3.4 -1.6 -13.9 44.4 • . 
7.2 6.0 5.2 0.6 4.8 

6.6 	13.4 	10.9 	11.8 	12.6 

x x x x K 

x x x x x 
x x x x x 
x x x x x 

x x x x x 

23.6 -12.2 -11.5 -24.1 -345 

x x x x x 
23.0 25.5 14.9 5.1 12.4 

6.4 -16.3 -8.6 -7.8 36.4 

x x x x x 
5.4 16.1 24.3 24.8 24.6 

-14.7 -17.9 7.7 1.2 -2.6 . x X x x x 

1.7 8.6 9.3 57 10.3 

TABLEAU 3. Ventes au detail, non -désaisonnalisées, se].on le groupe de casmerce at Ia region 
(estimations tri.estriel].es) 

fl Change from previous year 

Variation par rapport s l'annee pr6cdanta 

Quarter 4 Quarter 3 Quarter 2 Quarter I Quarter 4 
1995 	1995 	1995 	1995 	1994 

Trimostrs 4 Trimestra 3 Trimestre 2 Trimestre 1 Trimestre 4 

Groupe da cometerce 

N' 

Per cent - pourcantaga 

11.4 	1.2 	1.0 	-3.9 	-4.9 

x x x x 
x x x x x 
x x x x x 

x x x x 
x x x 

121.8 

K K K K K 

10.6 17.8 18.2 19.8 -5.1 

Yukon 

Supermarch6s d'alimenkation at épiceri.s 1 

Tous las autres imgasins d'alimentation 2 

Pharmacies at magasins de mdicaments brevetés 3 

Magasins de chaussures 4 

Magasins do vêtements pour homees S 

Magasins do vêtemen*s pour dames 6 

Autres uiagasins do vtamsn+s 7 
Magasins do meubles at d'appareils menagers 8 

Magasins d'accessoires d'ameublement 9 

Concessionnaires do vhicules automobiles 10 
at recreatifs 

Stations-service 11 

Magasins do pièces at d'accessoiras pour 12 
automobiles at sarvices 

Ilagasins de merchandises divarses 13 

Autres ,mgasins de produits semi-durables 14 

Autres magasins de produits dur.bl.s 15 

Autres usgasins de yenta au detail 16 

Total, ense.ble des .egasins 17 

Territoires du Nord-Ouest 

Supermarchés dalimentation at Ipiceries 1 

bus las autres magasins dalimentation 2 

Pharmacies at magasins da médicaments brevetés 3 

Magasins de chaussuras 4 

Ifagasins de vêtements pour homees 5 

Ilagasins de vtements pour dames 6 

Autres uagasins de vCt.m.nts 7 

Magasins de meublas at cIappar.ils managers 8 

Magasins daccessoires dameublament 9 

Concessiorinaires de vIhicules automobiles 10 
at recreatifs 

Stat ions-s.rv ice 11 

Magasins de picas at daccessoiras pour 12 
automobiles at services 

Magasins do merchandises divers.s 13 

Autres magasins de produits s.mi-dur.blas 14 

Autres umgasins de produits durables 15 

Autras magasins da yenta au detail 16 

Total, ensemble des sagasins 	17 
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TABLE 4. Retail Trade Sanpie Response Fraction and Coefficient of Variation (Current 
Periods) 

Response fraction 

Fraction de réponse 

	

Decerer 	Noveaer 	October 	Septether 

	

1995 	 1995 	 1995 	 1995 

	

Dêce.thre 	Nov.thre 	Octobre 	Septethre 

Per cent - pourcentage 

92.0 94.6 94.2 94.9 

86.4 88.2 87.3 88.9 

89.7 90.1 89.6 89.1 

87.8 89.7 96.3 84.9 

90.1 92.1 92.3 92.7 

84.1 86.1 86.8 88.8 

87.5 88.6 91.5 92.1 

91.5 93.7 91.7 92.3 

82.8 87.9 89.6 90.7 

95.8 97.0 96.5 97.2 

92.9 95.3 94.9 94.5 

89.5 92.0 90.9 91.6 

99.5 99.5 98.8 99.4 

89.1 90.9 90.3 90.9 

87.5 88.5 89.4 89.0 

96.0 96.5 95.3 96.2 

92.9 94.6 94.2 94.6 

94.8 96.4 95.7 96.6 

91.1 94.2 92.7 94.5 

90.7 96.0 95.7 96.1 

91.2 96.7 95.9 95.9 

93.1 95.1 94.7 94.8 

91.5 92.9 92.3 93.1 

93.2 94.7 94.5 95.5 

96.0 97.1 96.6 96.0 

92.8 94.8 94.1 94.1 

96.1 97.0 97.2 97.3 

89.3 90.0 87.8 93.1 

90.2 91.1 91.6 91.3 

No 

Trade Group - Canada 

1 Supormerkets and grocery stor.s 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 J'lougn's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
deal. rs 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskach.wan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

is 

E 
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TABLEAU 4. Coarce de detail, fraction de réponse de l'Cchantillon et coefficient de variation 
(pCriodes courantes) 

Coefficient of variation 

Coefficient do variation 

	

D.cothor 	Noveuthar 	0ctob.r 	Septeuor 

	

1995 	 1995 	 19951 	 1995 

	

Dác.uthre 	Novethre 	Oc tab ro [ 	Sep teuth re 

Per cent - pourc.ntago 

1.7 2.0 2.0 2.0 

9.2 10.2 10.4 10.9 

2.7 2.7 2.8 2.6 

2.6 3.1 3.3 3•3 

4.3 4.1 3.6 4.4 

3.8 3.4 3.3 4.6 

3.7 5.7 6.0 5.2 

3.1 3.3 3.2 3.2 

6.7 5.8 5.3 5.3 

4.7 4.2 4.6 4.1 

3.2 3.2 3.3 3.7 

2.8 3.7 3.5 3.1 

0.5 0.5 0.7 0.7 

3.1 3.0 3.4 6.9 

3.8 3.2 3.2 2.9 

1.5 4.9 2.2 3.7 

1.0 	 1.2 	 1.3 	 1.2  

Groupe do amin 	- Canada 

Supermarchs dalimontation at ipicaries 	1 

bus les autres magasins dalimentation 	2 

Pharmacies at utagasins do médicamonts brevetés 3 

Igasins do chaussures 	 4 

tgasins do vtements pour hoames 	5 

Ig.sins de vétsments pour demos 	6 

Autres amgasins do vétements 	7 

gasins do umubles at dappar.ils minagers 	a 
Magasins d'accsssoires d'ameubl.ment 	9 

Concessionnairos do véhjcules automobiles 	10 
at récráatifs 

Stations-s.rvice 	 11 

Piagasins de pieces at d'accessoir.s pour 	12 
automobiles at services 

P4agasins do morchandises diversas 	13 

Autres mogasins do produits semi-durables 	14 

Autres logasins do produits durables 	IS 

Autres magasins do yenta au detail 	16 

Total, ensemble des .agasins 	17 

Rqions 

1.9 2.1 2.2 2.5 

2.6 3.8 3.1 2.2 

2.4 2.3 2.8 2.8 

2.2 2.3 2.3 2.5 

1.7 2.3 2.5 2.4 

2.1 2.6 2.9 2.6 

1.9 2.1 3.1 2.8 

2.6 2.5 2.8 2.8 

2.2 2.5 2.9 2.1 

1.4 1.7 2.0 2.3 

1.3 1.1 1.2 2.6 

1.3 1.8 1.5 2.3 

Terre-Mauve 18 

Ile-du-Prince-Edouard 19 

Nouvelle-Ecoss. 20 

Nouvoau-Brunsaick 21 

Quábec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloie-Britannique 27 

Yukon 28 

Territojres du Nord-Ouest 29 
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TABLE 5. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estiaates) 

No 

	

Dpcepthar Nove.ther October S.pt.ther 	August 	July 
1995 	1995 	1995 	1995 	1995 	1995 

	

Dce.thre Noventhre Octobre Septethre 	Aoüt Juillet 

millions of dollars - millions de dollars 

June 
1995 
Juin 

Trade Group - Canada 

I Supormerkets and grocery dores 4040.4 42101.6 4,123.8 4,147.2 4,136.7 4,160.4 4,138.4 

2 All other food sores 344.4 340.8 344.4 348.9 346.7 343.7 352.0 

3 Drugs and patent medicine stores 1,013.2 11001.9 993.3 994.8 974.1 975.5 976.6 

4 Shoe stores 135.3 143.0 132.4 143.9 151.3 152.6 158.1 

S Men's clothing stores 123.9 123.5 128.2 129.3 134.2 135.5 137.4 

6 Nomens clothing stores 323.4 323.1 326.2 333.9 347.1 354.0 381.3 

7 Other clothing stores 427.9 432.5 425.0 432.2 436.1 437.9 436.2 

8 Household furniture and 687.2 684.9 695.1 706.2 726.2 717.3 714.6 
appliance stores 

9 Household furnishings stores 190.1 189.6 186.8 187.1 183.4 184.6 186.4 

10 Motor vehicle and recreational 42144.3 49152.7 4,172.3 42200.6 4,237.4 4,112.1 6,154.1 
vehicle dealers 

11 Gasoline service stations 1,268.0 1,227.0 19229.2 1,234.6 1,230.4 1,219.5 1,222.5 

12 Automotive parts, accessories 961.1 985.9 937.5 955.4 970.6 953.5 963.4 
and service 

13 General merchandise stores 1,880.5 1,876.9 1,885.3 1,872.1 1,895.9 1,894.3 19909.2 

14 Other semi-durable goods stores 572.4 569.4 574.9 606.6 606.5 605.5 604.0 

15 Other durable goods stores 441.2 444.6 663.5 445.1 462.2 469.5 464.6 

16 Other retail stores 936.2 975.4 954.2 954.8 961.6 960.5 941.8 

17 Tota2, all stores 17,589.6 17,572.9 17,552.0 17,692.8 17 9800.2 17,676.2 17,740.5 

Regions 

18 Newfoundland 279,9 285.0 287.2 288.9 290.9 294.0 290.3 

19 Prince Edward Island 79.5 79.9 77.9 78.4 78.0 75.9 77.1 

20 Nova Scotia 531.3 520.1 5173 524.3 530.0 527.3 529.6 

21 New Brunswick 433.9 433,4 426.9 433.8 428.3 428.0 424.3 

22 Quebec 4,210.6 4,227.5 4,197.5 4,186.0 4,159.2 4,132.2 4,078.5 

23 Ontario 6,445.9 6,424.7 6,422.8 6,579.9 6,640.6 69570.3 6,637.0 

24 Menitoba 605.1 600.4 612.2 619.5 613.5 624.0 619.2 

25 Saskatch.wan 556.2 555.2 561.5 556.9 560.0 560.5 552.2 

26 Alberta 1,848.9 1,859.2 1,869.4 1,839.2 1,862.7 1,841.7 1,861.2 

27 British Coluithia 2,537.0 2,528.5 2,518.2 2,525.5 2,576.1 2,561.9 2,610.0 

28 Yukon 19.3 19.0 19.3 18.5 19.0 18.4 18.7 

29 Northwest Territories 42.0 40.0 41.6 41.7 42.1 41.8 42.3 

S 
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I TA.H LEAU 5. Ventes am détal, désaisonnaliséms, scion le groupe de coaerce at la régon 
(estimations historiques) 

May 	April 	Marchl Fobruary January D.c.th.r 
1995 	1995 	1995 	19951 	1995 	1994 
Mai 	Avril 	Prs Fevrierj Janvier Décethre 	 N' 

millions of dollars - millions do dollars 

Groupe de ommi 	Canada 

49181.6 49202.8 4037.2 4,190.8 4,165.8 4,216.1 

357.8 359.1 354.7 350.2 355.1 339.7 

979.8 985.2 974.9 985.2 995.5 993.3 

153.7 139.7 153.8 147.9 143.1 149.0 

134.6 132.1 138.1 146.2 140.0 136.7 

362.7 339.6 353.1 352.8 356.8 359.3 

438.3 442.0 440.2 447.9 438.7 433.5 

720.2 747.0 747.7 763.8 770.8 782.4 

187.9 1935 193.0 193.2 193.6 191.5 

42032.3 3,997.5 4,021.8 4,050.1 4,111.0 4,138.8 

	

1,254.4 	13,210.1 	1090.7 	1,186.4 	1,137.0 	1084.2 

	

948.2 	925.0 	967.1 	978.0 	1,010.0 	1017.9 

	

1,881.3 	1,849.2 	1,852.8 	13857.5 	1,854.4 	1,836.6 

	

602.4 	596.3 	594.2 	589.2 	596.5 	598.1 

	

467.1 	477.6 	478.7 	474.4 	489.4 	468.4 

	

952.4 	947.0 	896.2 	932.9 	955.8 	919.8 

17,654.5 17,543.7 17,491.1 17,646.5 17,713.3 17,765.2 

SuperuorcMs d'alimenLaion of Ipicories 	1 

bus los aures magasins d'alimenakion 	2 

Pharcies at magasins do medicamens breveés 3 

I'gasins do chaussures 	 4 

Megasins do veinen+s pour houunes 	5 

Magasins do vê(.mons pour dames 	6 

Au*ros niagasins do vem.ns 	7 

I.gesins do m.ub1e .1 dapparsils i,énag.rs 	8 

Igasins d.cc.ssoir.s damoubloment 	9 

Concessionnajr.s do véhiculas automobiles 	10 
e* rcráatifs 

Sa*ions-serv ice 	 11 

Megasins de pisces at daccossoir.s pour 	12 
auomobil.s at services 

Igasins de .,arch.ndis.s div.rsos 	13 

Aures .iagasins do produifs somi-durables 	14 

Aures niagasins do produits durables 	15 

Autres magasins de vonke au detail 	16 

Total, ensemble des magasans 	17 

Regions 

	

292.3 	298.3 	287.1 	288.0 	285.4 	286.1 

	

76.2 	73.1 	73.5 	74.4 	73.3 	73.0 

	

538.2 	546.2 	526.2 	540.7 	543.2 	545.1 

	

418.6 	415.3 	408.0 	411.1 	408.8 	419.9 

	

4,090.0 	4,124.3 	4012.1 	47136.2 	4,230.9 	4,261.8 

	

6,604.8 	6,455.8 	6,558.7 	6,640.5 	69639.6 	6,609.3 

	

617.7 	604.8 	598.1 	595.5 	586.2 	595.2 

	

543.6 	538.0 	513.5 	532.6 	532.0 	532.3 

	

1,864.9 	1,826.1 	1,804.8 	1021.8 	12814.1 	1,853.7 

	

2,548.0 	2,601.7 	2,550.0 	22547.2 	2 3,541.6 	29530.2 

	

18.3 	18.1 	17.9 	17.8 	17.5 	18.2 

	

42.0 	42.1 	41.2 	40.7 	40.6 	40.4 

Torre-Nauve 18 

1lo-du-Prince-douard 19 

Nouvelle-Ecosso 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Menitoba 24 

Saskatchewan 25 

Alberta 26 

Coloiithie-Britanniquo 27 

Yukon 28 

Territoires du Nord-Oues* 29 

I 
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TASLE 6 . Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Histerical 
Estimates) 	 0 

	

Decether Noveuther October Septeuther 	August 	July 
19951 	1995 	1995 	1995 	19951 	1995 

No. 	 Dócelithre[ Novethre Octobre I Septed,re 	A0Gtl Juillet 

millions of dollars - millions de dollars 

June 
1995 
Ju in 

Trade Group - Canada 

I Supernorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine 
stores 

4 Shoe stores 

5 Men ' s clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

B Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive carts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,529.1 42017.0 3,935.7 4,287.3 42222.8 4,273.4 4,357.3 

420.3 319.0 330.3 352.2 358.4 366.3 382.2 

1,250.2 1,012.3 1,002.1 985.1 971.4 922.6 979.6 

182.7 168.7 141.6 163.4 156.4 139.4 165.6 

264.6 152.0 126.9 125.3 111.4 115.8 146.7 

544.8 349.4 324.0 366.0 338,0 330.6 393.2 

741.4 510.3 439.8 486.9 454.6 378.2 417.9 

989.0 760.5 727.4 743.8 732.9 697.9 702.4 

	

232.6 	212.9 	195.7 	195.3 	193.3 	189.7 	199.7 

	

3,346.1 	3,917.5 	4,099.3 	4020.9 	4,410.4 	4,216.2 	5,111.0 

	

19253.5 	1,228.5 	1,259.4 	1,247.2 	1,357.5 	1,336.9 	1,303.5 

	

1,049.3 	1002,5 	954.0 	935.7 	981.5 	978.7 	1,084.0 

	

3,259.8 	2,366.9 	1,929.5 	1,810.8 	1,855.6 	1,698.8 	1,853.2 

	

898.9 	608.1 	546.2 	612.1 	641.2 	608.3 	645.9 

	

859.7 	461.0 	385.3 	433.7 	476.2 	468.6 	471.2 

	

1,435.3 	972.7 	896.6 	976.0 	1,016.4 	12034.5 	1,017.0 

21,257.2 18,159.5 17,293.8 17,841.6 18,278.1 17,756.0 19,230.5 

Regions 

18 N.wfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 I'nitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu.ia 

28 Yukon 

29 Northwest Territories 

	

352.1 	305.7 

	

94.4 	81.8 

	

663.0 	544.2 

	

519.7 	460.1 

	

4,777.8 	4,303.3 

	

7,991.0 	6,772.4 

	

756.7 	624.6 

	

677.6 	581.0 

	

2,269.4 	1,904.1 

	

3,084.2 	29523.3 

	

21.3 	18.2 

	

50.0 	40.8  

283.8 

75.1 

503.3 

423.2 

4,103.5 

6,322.4 

611.3 

572.5 

1,850.2 

2,489.3 

18.7 

40.4 

292.5 

79.8 

526.7 

441.6 

4,210.5 

6,647.0 

616.0 

553.1 

1,835.8 

2,579.1 

18.5 

41.1 

	

308.9 	303.1 	313.8 

	

89.2 	86.3 	87.4 

	

547.7 	539.5 	586.6 

	

450.1 	441.9 	465.6 

	

4,297.0 	4,165.1 	4,508.3 

	

6,709.8 	6,483.6 	7,212.3 

	

626.5 	616.9 	666.3 

	

573.5 	561.7 	592.1 

	

12932.0 	1,858.3 	2,012.3 

	

22678.0 	2,633.0 	2,717.8 

	

22.0 	22.2 	22.2 

	

43.3 	44.3 	45.8 

Retail Trade, December 1995 	 Commerce de detail, dCcembre 1995 
Statistics Canada - Cat. No. 63-005-XPB 	 -24- 	Statistique Canada - n o  63-005-XPB au catalogue 



TA8LEAU 6. Vntes au detail, ncn-désaiwnnalisées, se2on 2e groupe de co..erce et la region 
(estioations historiques) 

May 	April1 	March February January Deceuther 	Year 
1995 	19951 	1995 	1995 	1995 	1994 	1995 
Mai 	AvrilI 	Mars Février Janvier Diceuthre 	Annie 

millions of dollars - millions de dollars 

. 

4,233.9 4,122.3 4,144.2 3,728.4 3,845.0 4,722.2 

369.5 368.8 335.3 291.5 291.2 410.9 

974.6 937.4 976.9 890.7 947.3 1,248.4 

165.1 142.7 123.3 88.0 107.2 209.9 

131.7 122.5 103.5 87.2 105.2 298.3 

370.7 322.7 295.8 223.4 249.8 600.8 

394.6 392.2 368.6 281.5 304.4 742.7 

654.5 674.7 685.2 584.8 645.8 1045.3 

192.9 175.0 177.9 148.4 148.0 237.0 

52067.5 4,279.0 4,358.2 3 2 272.0 3,192.1 3,411.5 

12280.5 1009.7 1,141.0 1,037.6 1,057.8 1,182.5 

1,068.1 902.2 893.0 744.6 836.6 1034.6 

1,815.6 1,686.0 19593.9 1,279.8 1,309.5 3,211.3 

682.8 537.8 471.5 416.4 425.0 961.0 

454.8 424.2 386.1 336.9 369.4 924.4 

955.2 861.4 782.2 691.9 695.5 1,445.8 

18,812.0 17,058.7 16 1,836.7 14,102.9 14,529.8 21,886.5 

Groupe de carca - Canada 

Super,rches daliaisntatzon at I 
epicerles 

bus las autres magazine 2 
d alim.ntat ion 

Pharuicies at .gasins da iui6dicamsnt 3 
brevetes 

Magasins de chaussur.s 4 

Magasins de vetements pour ho..ws S 

Magasins de vétements pour dais 6 

Autres uagasins de vêtsments 7 

Magasins de .iuubles at dappareils 8 
amnegers 

Magasins daccessoires dameublement 9 

Concessionnaires da vihicules 10 
automobiles at recréalifs 

S+ations-s.rv ice 11 

Magasins de picas at dacc.ssoiros 12 
pour automobiles at services 

Magasins de merchandises divarses 13 

Autres m.gaeins de produits semi- 14 
durablas 

Autres magasins de produits durables 15 

Autres magasins de yenta au diteil 16 

I Total, ensemble des .agasns 	17 

Rég ions 

	

303.0 	284.4 	271.7 	220.5 	222.2 	369.3 

	

79.5 	67.3 	64.3 	55.7 	57.9 	89.3 

	

564.8 	525.1 	504.5 	420.1 	438.8 	692.9 

	

443.0 	396.8 	383.5 	322.3 	325.6 	517.2 

	

4,581.7 	4,200.5 	4014.7 	3,237.2 	3,389.8 	4,960.8 

	

69982.2 	6065.8 	6,249.0 	5,341.0 	5,481.4 	8,346.9 

	

643.8 	590.0 	571.2 	480.5 	485.1 	760.8 

	

565.0 	517.5 	493.7 	428.6 	447.8 	661.6 

	

1,951.7 	12781.2 	1,735.7 	1,451.1 	1,505.4 	21312.9 

	

2,634.2 	2,472.3 	29492.1 	2,099.4 	2,129.5 	39105.8 

	

19.8 	16.4 	16.3 	13.5 	13.1 	20.4 

	

43.4 	41.2 	40.1 	33.1 	33.2 	48.5 

Terre-Neuve 18 

ile-du-Prince-Edouard 19 

Nouvelle-Ecosse 20 

Nouveau-Brunswick 21 

Quibec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothie-BriLannique 27 

Yukon 28 

Territoires du Nord-Oues* 29 

S 

49,696.4 

4,185.1 

11,850.3 

1,743.9 

1,592.9 

4,108.4 

5,170.5 

8,598.9 

2,261.5 

49,390.3 

14,613.2 

11,530.2 

22,459.3 

7,094.0 

5,527.2 

11,334.6 

211,156.8 

3,461.6 

918.5 

6,364.3 

5,073.6 

49,789.4 

78,358.0 

7,288.9 

6,564.1 

22,087.2 

30,532.2 

222.3 

496.7 
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TABLE 7. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

Decew&ier 	Noverther 	October I Septer.r Year-to-date 

	

1995 	1995 	19951 	1995 	 1995 

	

O6certhre 	Novethre 	Octobrel Septerthra 	Cursilatif 

millions of dollars - millions da dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Pbn itoba 

Saskatchewan 

Alberta 

British Colu.thia 

Yukon 

Northwest Territories 

Total 

153.4 120.5 97.3 91.3 

39.3 26.6 22.7 24.0 

297.1 207.4 167.1 166.0 

240.5 182.9 147.3 141.7 

22023.6 12524.1 17403.1 1,441.3 

3,470.8 22482.3 2,130.6 2,213.7 

320.1 223.9 199.0 190.6 

272.3 197.8 181.0 172.7 

1,005.3 687.9 604.3 594.3 

1,364.4 921.5 839.3 859.1 

9.0 6.2 6.2 6.5 

27.9 21.1 20.7 21.2 

9,223.6 6,602.2 5,818.S 5,922.4 

1,116.1 

284.6 

2,032.5 

1,701.8 

16,708.4 

26,104.8 

2,354.4 

2,106.5 

7,307.9 

10,362.8 

73.2 

254.0 

70,407.0 

TABLE B. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estisates) 

	

Deceuther Novether October Septertherl 	August I 	July 	June 
1995 	1995 	1995 	19951 	19951 	1995 	1995 

	

Dce.thre Noverg,re Octobre Septe.thre[ 	AoQ*1 Juillet 	Juin 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Onio 

Pni*oba 

Saskatchewan 

Alberta 

British Coluithia 

Yukon 

Northwest Territories 

Total 

153.4 120.5 97.3 91.3 93.9 87.1 92.2 

39.3 26.6 22.7 24.0 27.5 25.8 24.5 

297.1 207.4 167.1 166.0 170.4 158.1 165.2 

240.5 182.9 147.3 141.7 147.9 130.7 140.4 

2,023.6 1,524.1 1,403.1 1,441.3 1,417.9 1,336.5 1,478.0 

3,470.8 2,482.3 2,130.6 29213.7 22126.2 2 2 006.1 29213.1 

320.1 223.9 199.0 190.6 201.5 184.7 197.6 

272.3 197.8 181.0 172.7 180.3 164.5 180.9 

1 3.005.3 687.9 604.3 594.3 633.0 580.8 603.8 

1,364.4 921.5 839.3 859.1 903.6 847.3 850.5 

9.0 6.2 6.2 6.5 7.4 6.9 6.7 

27.9 21.1 20.7 21.2 21.5 21.3 22.5 

9,223.6 6,602.2 5,818.5 5,922.4 5,931.2 5,549.9 5,975.5 
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TABLEAU 7.. Ventos do .archandls.s genre grand .aqasizl, non-désaisonnalisécs, scion la region 
(pCriodes courantes) 

. 

Change from previous year 

Varia+ion par rappor1 a lannée precedent. 

	

Decether Novether 	October Sept...r Year-to-date 
1995 	1995 	1995 	1995 	1995 

	

Décethr. Novo.re 	Octobre S.pt.ithre 	Cuwlatif 

Per cent - pourcentage 

-3*9 

1.2 

0.6 

5.0 

2.7 

0.4 

3.1 

-0.7 

0.4 

1.8 

-2.9 

2.5 

1.2 

. 

-9.6 -5.1 -4.4 -3.4 

3.9 3.1 -0.4 0.9 

-2.3 0.1 -3.0 -1.3 

5.0 9.5 3.3 8.9 

-1.3 2.7 1.9 4.3 

-6.7 -1.5 -4.6 0.7 

-2.5 0.6 -0.5 5.4 

-4.0 -0.1 -1.2 2.8 

-1.4 1.1 -0.2 1.7 

-2.5 -2.4 -2.9 -0.9 

4.0 -0.5 -0.5 1.5 

1.7 -5.2 -6.7 6.1 

-3.7 -0.1 -1.9 1.7] 

Regions 

Terre-Neuv. 

ls-du-Prince-Edouard 

Nouv.11o-coss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouth ia-Br itannique 

Yukon 

Torri+oires du Nord-Ouest 

total 

TABLEAU B. Ventes do •archandises genre grand •agasin, non-dCsaisonna].isées, scion l.a region 
(estacat ions historiques) 

Iy 	April 	March February januaryl Decether 	Year 
199 	1995 	1995 	1995 	19951 	1994 	1995 
Mai 	Avril 	Mars Fóvriar Janvierj Décethr. 	Année 

millions of dollars - millions do dollars 

RCg Ions 

1,116.1 

284.6 

2,032.5 

1,701.8 

16,708.4 

26,104.8 

2,354.4 

2,106.5 

7,307.9 

10,362.8 

73.2 

254.0 

87.9 84.3 77.6 64.2 66.4 169.8 

22.9 20.1 18.7 16.1 16.3 37.8 

160.5 151.4 142.8 120.5 126.3 304.1 

134.7 119.1 115.4 99.2 101.8 229.1 

1,479.0 1,327.2 1,217.0 986.6 1,074.1 2050.0 

2027.6 1,999.9 1,948.1 1,649.6 1,736.9 39720.6 

191.1 180.6 176.0 141.9 147.5 328.4 

171.6 161.0 150.4 130.9 143.1 283.7 

587.3 547.0 533.9 448.9 481.5 11019.8 

846.5 797.8 778.1 657.7 696.8 1,399.7 

5.9 5.1 4.9 4.4 4.1 8.6 

22.4 21.6 20.0 17.1 16.7 27.4 

Terre-Nouva 

le-du-Pr ince-Edouard 

Nouv.11e4coss. 

Nouv.au-Brunsw ick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colouth i.-Britannique 

Yukon 

Torri*ojros du Nord-Ou.st 

. 

	

5,837.3 5,435.2 5,112.7 4,338.9 4,611.5 9,579.0 70,407.0 Total 
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TABLE 9. Retail Trade, Canada, Current and Constant (1981) Dollar Estimates 

Unadjus*sd 
Non désaisonnalise 

	

Price ind.x Currenk dollars 	Year/year 	Cons±an 1986 	Year/year 

	

per cent 	dollars 	per cent 

	

change 	 change 

Inclice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcen+59e 	constants 	pourcen+a9e 

	

pour l'annee 	1986 	pour l'annee 

millions of dollars 

1993: 

January 116.2 13,454.5 4.3 112581.0 2.0 
February 116.2 12,680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 125849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115.7 16,835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16,123.1 4.7 13,937.2 3.4 
S.puther 115.6 16,226.9 5.6 14033.7 3.8 

Ockober 115.6 16,425.4 1.7 14,211.5 -0.1 
Nov.uóer 116.1 16,686.3 6.2 14,375.3 4.7 
Decethsr 116.0 20,285.8 5.8 17,488.2 4.4 

Year 115.8 193,815.0 4.7 167,389.4 3.1 

1994: 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 13,528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 172986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 172604.7 3.2 15,142.9 2.8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Seperther 116.0 17,422.3 7.4 15,021.9 7.0 

Ockober 115.5 172354.0 5.7 15,024.3 5.7 
Nov.uóer 116.3 172927.0 7.4 15,408.0 7.2 
Deceuer 116.0 21,886.5 7.9 18,870.0 7.9 

Year 116.0 206,861.5 6.7 178,369.4 6.6 

1995: 

January 117.4 14,529.8 5.6 12,376.6 4.4 
February 118.1 14,102.9 4.2 11,937.9 2.5 
Ilarch 118.6 16,836.7 2.6 14,194.2 - - 

April 119.1 17,058.7 0.1 14,318.8 -2.8 
May 119.4 18,812.0 4.6 15,751.1 1.4 
June 119.2 19,230.5 3.8 16,124.9 1.0 

July 119.0 17,756.0 0.9 14,922.7 -1.5 
August 118.5 18,278.1 5.0 15,428.9 3.0 
SepLe.ther 118.4 17,841.6 2.4 15,066.8 0.3 

October 118.1 17,293.8 -0.3 14,637.4 -2.6 
Novether 118.3 18,159.5 1.3 15,353.6 -0.4 
D.c.uth.r 117.7 21,257.2 -2.9 18,071.2 -4.2 

Year 	 118.5 	211,156.8 	2.1 	178,184.1 	-0.1 

1 Seasonally adjusted cons+an (1986) dollar estimates are derived by deflating, with an ilicit price index, 
the seasonally adjusted current dollar estimate. 
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T*kLEAU 9. Ccerce do détaji, Canada, estiations on dollars courants et constants (198) 

Seasonally adjus+ed 
. 	 Désaisonnalis 

	

Price Index Curren* Dollars 	Month/monTh 	Constant 1986 	Month/month 

	

per cent 	dollars 1 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation on 

	

courants 	pourcentage 	constants 	pourcentage 

	

pour le mois 	 1986 1 	pour le inois 

millions do dollars 

1993: 

115.4 16,006.6 1.7 13473.6 1.5 Janvier 
115.3 15,892.3 -0.7 13,778.9 -0.7 Février 
115.1 15,836.2 -0.4 13,752.8 -0.2 P'rs 

115.0 16,110.5 1.7 14,012.2 1.9 Avril 
115.3 16,037.8 -0.5 13,903.6 -0.8 Mai 
115.4 15,969.2 -0.4 13,835,3 -0.5 Juin 

115.4 16406.9 1.5 14,047.5 1.5 Juillet 
115.6 16,261.5 0.3 14,067.0 0.1 AoOt 
115.9 16,269.4 - - 14,033.4 -0,2 Sep*erthre 

IIS.9 16,291.2 0.1 14,050.9 0.1 Octobre 
116.1 16,432.1 0.9 14,155.6 0.7 t4ov.thra 
116.3 16,501.2 0.4 14,193.5 0.3 Dec.uthru 

115.6 193,814.9 ... 167,704.3 ... Année 

1994: 

115.9 16,650.6 0.9 14,367.9 1.2 Janvier 
115.7 16068.5 1.9 14,660.7 2.0 Fóvrier • 
115.2 17,134.1 1.0 14,877.9 1.5 Mars 

115.3 16050.5 -1.1 14,696.7 -1.2 Avril 
1156 17,102.5 0.9 14,798.4 0.7 Ma: 
115..8 17,347.7 1.4 14,974.8 1.2 Juan 

116.1 17,167.9 -1.0 14,786.9 -1.3 Jujilet 
116.5 17,301.3 0.8 14,851.7 0.4 Aotrt 
116.6 17,334.3 0.2 14,866.1 0.1 Septethre 

116.4 17,544.5 1.2 15,078.6 1.4 Octobre 
116.7 17,576.2 0.2 159056.1 -0.1 Nov.thre 
116.9 17,765.2 1.1 15099.3 1.0 Dcsthre 

116.1 206,843.3 .. 178,215.1 ... Année 

1995: 

117.3 17,713.3 -0.3 15,104.5 -0.6 Janvier 
117.5 17,646.5 -0.4 159015.4 -0.6 Févraer 
117.9 17,491.1 -0.9 14,835.3 -1.2 Mars 

118.7 17,543.7 0.3 14,783.5 -0.3 Avril 
119.1 17,654.5 0.6 14,828.6 0.3 Mai 
119.0 17,740.5 0.5 14,907.7 0.5 Juin 

118.9 17,676.2 -0.4 14,864.0 -0.3 Juillet 
118.8 17,800.2 0.7 14,984.8 0.8 A0Q* 
119.1 17,692.8 -0.6 14,852.8 -0.9 Sep+e.thre 

119.1 172552.0 -0.8 14,740.6 -0.8 Octobre 
118.9 17,572.9 0.1 14,783.3 0.3 Hove.thr. 
119.1 17,589.6 0.1 14,758.5 -0.2 DIc.uthr. 

118.6 211,673.5 ... 178,459.0 ... Annéc 

S 1 La désaisonnalisation des estimations en dollars constants (1986) s'obtient an dgonf]an* avec un indice 
alacite, las donnes désaisonnalisées an dollars courants. 
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APPENDIX I 
	 APPENDICE I 

. 

Definitions 

Retail Trade, for the purpose of this pub-. 
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others lincluding commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFSTI. Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate doss not permit adjustments 
at the provincial level. 

Definitions 

Conoerce do detail signifie, pour los be-
soins do la présente publication, "l'ensemble 
des ventes faites par des points de vente au 
detail". 

Un pcnt de yenta au detail, suivant la 
definition de Statistique Canada, ast un local 
d'affaires (habituellement un magasin) dont 
l'activité principale est la vente do marchan-
discs at de services connexes su grand public 
pour la consommation ménagère ou personnelle. 
Los estimations relatives au commerce de 
detail ne prennent pas an compte los ventes 
directes, c'est-à-dire los ventes qui ne sont 
pas faites par l'intermediaire d'un point de 
vento au detail, par example les ventes direc-
tes par dCmarchage, les vontes par distribu-
teur automatique, las ventes de journaux ou de 
revues faites directement par los imprimeurs 
at óditeurs, at les ventes faites par las car-
des du livre at las clubs de disques. Il ny 
a qu'une exception: les vantes des grands 
magasins faites par Is posts ou par catalogue, 
qui sont ciassees dans is categoric des "maga-
SInS de marchandises diverses". En outre, 1s 
commerce do detail ne comprend pas las ventes 
au detail des unitCs auxillaires (par exemple, 
entrepôts, siges sociaux, etc.), ni les 
ventes des entrepreneurs dont l'activitó prin-
cipale no relve pas du commerce de dCkajl, ni 
les operations de detail entre particuliers. 

Les ventes nettes totales comprennent las 
ventes de marchandises rieuves at d'occasion at 
las recattes provenant do reparations, do 
location de materiel, do la vente de repas at 
d'autres activitCs de services, .oins la va-
lmur des rendus (marchandises retournées), los 
ajustements at les rabais. Las ventas totalas 
nettes comprannent egalement la valour des 
reprises, les commissions sur la vente de mar-
chandisas appartenant a autrui (y compris les 
commissions touchées pour is vente do billets 
do loterie) ct la valour (au detail) des mar-
chandises prélevées par le proprióIaire pour 
son usage personnel. On ne pr.nd pas on compte 
las recettes hors exploitation, les rocouvre-
mants de esuvaisos creances at las taxes da 
vante (taxe do vents provinciale at la taxe 
sur las produits at las services (IPS)) 
percuss pour 1s compte d'un organisms public. 
Las donnCes sur les ventes antóriaures a jan-
vier 1991 incluent Is taxe de vente fCdCrale 
(TVFI. DO a cc changement dans las taxes in-
directes, las donnóes avant 1991 no sont pas 
tout 1 fait comparables avec cellos des annees 
subsCquentes. Pour les utilisateurs intéressCs 
a calculer des donnees comparables, une esti-
mation du montant do la TVF inclus dans las 
vantms au detail pour 1990 esk disponible pour 
1. Canada de is section du commerce de detail. 
Cotta estimation n'est pas suffisamment fiable 
pour permettre des ajustements au niveau 
provincial. 
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Departhent store type .erchandise (DSTI4) is 
defined as total retail lrade minus The fol-
lowing *rade groups: supermarke*s and grocery 
s*ores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
s+ations; auomo{ive parts, accessories 
and services; and all other rekail stores 
lincludes liquor, wine and beer stores and 
retail stores, n.ec.J. 

Les •archandises dii genre de celles vendues 
dams les grands magasins (HGGP) correspondent 
au total du commerce de detail moms les grou-
pes de commerce suivants: les supermarchés 
dalimentation at les épiceries; tous les au-
fres magasins dalimentation; les concession-
naires de véhicules automobiles at rCcréatifs; 
les stations-service; les magasins de pieces 
at d'accessoires pour véhicules automobiles at 
services; at les autres magasins de vente au 
detail Icomprend les magasins de spiritueux, 
de yin at de bière at les magasins de vente 
au detail, n.c.aJ. 
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APPENDIX II 

TRADE GROUP COVERAGE 

010 Supermarkets and Grocery Stores 

6011 Supermorkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies 
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Men ' s Clothing Stores 

6121 Men's clothing stores 

060 Women's Clothing Stores 

6131 Homen's clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) duelers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers  

APPENDICE II 

COIJVERTURE DES GROUPES DE CtERCE 

010 Supermarchés d'ahieentation at épiceries 

6011 upermarchés d'alimenta*ion 
6012 Epiceries (sauf les supermarchIs) 

020 Tous lea autres .agasins d'alimentation 

6013 Boulangeries-p+isseries 
6014 Confiseries ct megasins de noix 
6015 Magasins de fruits at legumes 
6016 Marchós do viande 
6019 Autres maasins d'alimentation 

spécialises, n.c.a. 

030 Pharmacies at .agasins de .édicaments 
brevets 

6031 Pharmacies 	 - 
6032 Magasins do medicaments brevetes at do 

produits de toilette 

040 Nagasins de chaussures 

6111 Magasins de chaussures 

050 Magasins de vëteaents pour hoes 

6121 Magasins de vêtoments pour homems 

060 Nagas ins de vête.ents pour dames 

6131 Ilagasins de vitements pour dames 

070 Autres .agasins de vte.ents 

6141 Magasins do vêtomen+s pour enfants 
6142 Magasans de fourrures 
6149 Autres maqasins do vê*ements, n.c.a. 
6151 Magasins de tissus at do files 

080 Nagasins de meubles et d'appareils 
.énagers 

6211 Magasins de meubles de meison 
(avec appareils ménegers at acc.ssoires 
d'ameublement) 

6212 Magasins de meubles de imison 
(sans appareals ménagers ni accessoires 
dameublement) 

6213 Ateliers do reparation do meubles 
6221 Ptagasinsdapparoils ménagers, do posies 

de television at de radio et dappareils 
stéréophonaques 

6222 Maqasins de postes de tClCvision at du 
radio at d'appareils s+éréophoniquos 

6223 Ateliers de reparation dappareals 
ménagers, de postes do télévision at do 
radio at dappareils s+érCophonaquos 

090 Nagasins d'accessoires d'ameublement 

6231 Magasins de revêtemen+s do sol 
6232 Hogasins do entures 
6239 Autres magasins d'accessoires d'ameublemont 

100 Concessionnaires do véhicules automobiles 
et récréatifs 

6311 Concessjonnaires dautomobiles neuvos 
6312 Concessionnaires dautomobiles d'occasaon 
6321 Marchands de roulottes inotorisees at de 

roulottes do voyage 
6322 Ibrchands do bateaux, de moteurs hors- 

bord at dacessoires pour bateaux 
6323 Marchands do motocyclettes at de 

motoneiqes  
6329 Autres marchands de véhicules de loisir 

. 

4 

. 
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110 Gasoline Service Stations 

6331 Gasoline service stations 

120 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Muffler replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Sooi-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sportinggoods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Hatch and 3ewellary repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Wine stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and +oths+one dealers 

6596 Pet stores 
6597 Coin and stamp dealors 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins de pièces et d'accessoires pour 
véhicules automobiles et services 

6341 Hagasins de fournitures pour Ia maison at 
pour l'automobile 

6342gasins de pneus, d'accurwilateurs, de 
pieces at d'accessoires 

6351 Garages (reparations generales) 	- 
6352 Ateliers de peinture at de carosserae 
6353 Ateliers de r.ilacement de silencieux 

6354 Ateliers de res,1acement de glacos pour 
vehicules automobiles 

6355 Ateliers de reparation at de 
renlacemen+ de boItes de vitesse de 
vehicules automobiles 

6359 Aufres ateliers de reparation do 
véhicules automobiles 

6391 Lave-autos 	 - 
6399 Autres services pour vehacules 

automobiles, n.c.a. 

130 Magasins de •archandises diverses 

6411 Hagasins I rayons 
6412 Hagasins génCraux 
6413 Autres magasins de merchandises diverses 

(bazars at megasins de merchandises 
divers. a) 

140 Autres .agasins de produits sesi-durables 

6511 Librairies at papet.ri.s 
6521 Fleuristes  
6522 Centres de ardanag. 
6531 guincail 	

-

lerios 
6532 Magasins de peinture, do vitre at de 

papier paint 	- 
6581 Plagasins de jouets at d'artaclos de 

lois i r 
6582 Magasins do cadoaux, darticles de 

fantaisie at de souvenirs 

150 Autres •agasins de produits durables 

6541 Magasins d'arLicles do sport 
6542 Magasins debicyclettes 
6551 Magasins d'instruments de essique 
6552 Magasans de disques at do bandes 

megnetiques 
6561 Bijoutories 
6562 A+eliers de reparation de montres at de 

bijoux  
6571 Magasins dapparoils at de founitures 

photograph iques 

160 Autres .agasins de vente au detail 

6021 Magasins de spiritueux 
6022 Magasins de yin 
6023 Ptagasins do bière 
6591 Magasins do merchandises d'occasion, 

n.c.a. 
6592 OpLiciens 
6593 Galeries d'art at mogasins de 

fourniturespour artistes 
6594 Magasins do bagages et de meroquinorie 
6595 Magasins do monuments funCrairos at de 

pierres tou,thales  
6596 Magasins d'animaux de meison 
6597 Marchands do pièces do monnaie at de 

ti.thres 
6598 Marchands de meisons mobiles  
6599 Autres megasans de vente au detail, 

n.c.a. 
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