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Des données sous plusieurs formes... 

Statistique Canada diffuse les données SOUS formes 
diverses. Outre les publications, des totalisations 
habituelles at spéciales sont offertes. Les donnécs 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches at microfilms at 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de donnécs. Laccès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue at le système 
d'extraction de Statistique Canada. 

Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CA}4SIPI, Statistics Canadas 
machine-readable database and retrieval system. 

How to Obtain More Information 	 Comment obtenir d'autres renseignements 
Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 	Telephone: 
(1-613-951-3551) or to the Statistics Canada 
reference centre fl: 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montreal 	(1 -514-283-5725) 	Edmonton (1-403-495-3027) 
Ottawa 	(1-613-951-8116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 	1-800-565-7192 

Quebec 	 1-800-361 -2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	1-800-667-7164 
Manitoba 	 1-800-661-7828 
Southern Alberta 	1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 	1-800-663-1551 

Telecnunications Device for the 
Hearinq Iaired 	1-000-363-7629 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Ln. (Canada 
and United States) 	2-800-267-677  

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques at services connexes 
doivent être adressées : 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	téléphone: 
(1-613-951-3551) ou au centre de consultation de 
Statistique Canada : 

Halifax 	(1-902-426-5331) 	Regina 	(1-306-780-5405) 
Montréal 	(1-514-283-5725) 	Edmonton (1 -403-495-3027) 
Ottawa 	(1-613-951-6116) 	Calgary 	(1-403-292-6717) 
Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg 	(1-204-983-4020) 

Un service d'appel interurbain sans frais eat offert, 
dans toutes lea provinces at dans lea territoires, 
aux utilisateurs qui habitent I Vextérieur des zones 
de couunication locale des centres régionaux de con-
sultation. 

Terre-Neuve at Labrador, 
Nouvelle-Ecosse, Nouveau-Brunswick 
at lle-du-Prince-Edouard 	1-800-565-7192 

Québec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	 1-800-667-7164 
Manitoba 	 1-800-661-7828 
Sud de l'Alberta 	1-800-882-5616 
Alberta at Territoires du Nord-Ouest 	1-800-563-7828 
Colombie-Britannique at Yukon 	1-800-663-1551 

Appareils de télécounicataons pour 
los .alentendants 	1-800-33-7629 

Comment commander les publications 
On peut se procurer cette publication at les autres 
publications de Statistique Canada auprès des agents 
autorisCs at des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant a la Division du marketing, Ventes et 
Service, Statistique Canada, Ottawa, E1A 0T6. 

(1-613-951-7277) 
Numéro du tClCcopieur (1-613-951-1584) 
Toronto Carte de credit seulement (1-416-973-8018) 

Nouéra sans frais pour coander 
seule.ent(Canada at ftats-Uni.$) 	1-BOD-27-677 

S 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Normes de service au public 
Afin de maintenir la qualitC du service au public, 
Statistigue Canada observe des normes établies en 
matière de produits at de services statistiques, de 
diffusion dinformation statistique, de services a 
recouvrement des coüts at de services aux rCpondants. 
Pour obtenir une copie de ces normes de service, 
veuillez communiquer avec le Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et la population, les entreprises, 
les administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, il serait impossible de produire des 
statistiques précises et actuelles. 



SYMBOLS 	 SIGNES cI3NVERTIONNELS 

The following sy.bols are used in this 	Les signes suivants sont employes uniformI.en+ 
Statistics Canada publication: 	dans ce++e publication de Statistique Canada: 

figures not available. 	 .. no.bres indisponibles. 

figures not appropriat, or not applicable. 	... nayan+ pes lieu de figurer.  

- nil or zero. 	 - néant ou zero. 

-- amount too small to be expressed. 	-- nombres infi.es. 

x confidential to meet secrecy require.un+s 	x confidentiel an vartu des dispositions de Is Loi 
of the Statistics Act. 	 sur Is statistique relatives au secret. 

NOTE 

Co.ponents •ay not add to totals due to 
rounding. 

A NOTE ON CANSIN 

All current and historical stahs+ics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as 	•.ny other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSIM 
(Canadian Socio-Economic InFor.ation Manage-
.ent System) via tereinal, on computer print-
outs, or in machine readable form. For 
further information, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

• G.V. Andrusimk, Director, Industry Division 

• R. Luss2er, Assistsn+ Director, Distribu-
tive Trades Sub-division, Industry Division 

• B. Thërieult, Chief, Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• P. Des3ardszis, 	Senior Economist, Retail 
Trade Section, Distributive Trades Sub-
division, Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. 

NOTA 

Les chiffres aymnt etC arrondis, las totaux ne 
correspondent pas toujours. 

NOTE ALP SUJEl BE CANS IN 

La banque do donnóes infor.atisCes d. Statistique 
Canada CANSTh (syst.e canadien d'information socio-
écono.ique) fournit au public toutes las statistiques 
actuelles at historiques sur In Commerce de detail 
(.atrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres series, par 1e biais d'un 
terminal, d'impriaCs d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser mu personnel de CANSIM de Is Division 
de Is diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux conseillers 
rCgionaux des bureaux de Statistique Canada si+ués 
I travers Is Canada. 

Cette publication a etc rédigCm sous Is direction de: 

• G.W. Andrusiak, 	dirac+.ur, 	Division de 
1' industrie 

• R. Lussier, directeur adjoint, Sous-division des 
couerc.s de distributions, Division de 
1' industrie 

• B. Thriau1t, chef, Section du commerce de 
detail, Sous-division des co.merces de distri-
butions, Division de l'industrie 

• P. Des3ardins,  Economist. principals, Section 
du commerce de detail, Sous-division des corn-
merces de distributions, Division de l'industrie 

Le papier utilise dans Ia presente publication repond aux 
exigences minimales de "American National Standard for 
Information Sciences' - 'Permanence of Paper for Printea 
Library Materials', ANSI Z39.48 - 1984. 
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Note to users 
	

Notes aux utilisateurs 

Users interested in acquiring further informa-
+ion relating to the methodology, seasonal 
adjustment and data reliability of this survey 
may consult the most recent February issue 
(containing revisions to the previous year) of 
this publication or contact the Monthly Retail 
Trade Section. 

Les utilisateurs qui sont interesss dob*enir 
plus de renseignements concernant la mthodo-
logie, la désaisonnalisation et la fjabjlit 
des donnóes peuvent consul ter le numro de 
fvrier le plus rcent de cette publication 
(incluant les rvisions de Panne prcódente) 
ou communiquez avec la section mensuelle du 
commerce de dótail. 
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FAITS SAILLANTS 

Cash registers remained quiet in March as 
retail sales declined for a third consecutive 
month. Sales decreased 0.7X to $17.5 billion 
after a 0.3% decline in February. In a context 
of high interest rates and uncertainty in the 
job market, consumers hold back on purchases. 
The weak 1995 trend in retail trade contrasts 
with the general growth observed from early 
1992 to November 1994. 

The March weakness came from all sectors, 
especially the automotive, food and clothing 
sectors. The decline was widespread geograph-
ically. Only the Yukon and Northwest Territo-
ries reported higher sales. Sales in Manitoba 
and British Columbia remained unchanged. 

Autootve, food and clothing retailers 
dooinated the dec1nm 

Las caisses enregisteuses sont demeurees mains 
actives an mars puisque los ventes au detail 
oni baisse pour un Iroisième mois daffiló.. 
Les ventas dti commerce do detail ant baiss 
de 0.7 $17.5 milliards après une diminution 
de 0.3Z an fóvrier. Dans Is coniaxte des faux 
d'intérôt ólevês at de lincertitude sur Is 
marchó du travail, los consommateurs ont re-
straint leurs achats. En 1995, Is faiblesse do 
Is tendance des ventes du commerce do detail 
fait contrasle avec Is croissance gCnórale 
observCe depuis Ic dCbut do 1992 jusquà 
novembre 1994. 

La baisse an mars provient de tous los sec-
teurs, spécialement laufomobile, los ailments 
at Is vêt.ment. Cette baisse est reflC'cée dans 
toutes las provinces. Souls Is Yukon at los 
Territoires du Nord-Ouest rapportent des 
ventes plus elevees. Los ventes au Manitoba at 
on Colombie-Bri tannique demeurent inchangCes. 

I 'autoocbile, 1 'alisantation at Is véte.ent 
ont dooinê Ia baisse 

S Sales in the automotive sector (includes new 
and used car dealers, gasoline service sta-
tions, and parts, accessories and services 
outlets) dropped 0.8Z, the third consecutive 
monthly decline. Low consumer confidence, high 
interest rates and higher new car prices in-
fluenced consumers to reduce their spending on 
motor vehicles. Sales by now and used motor 
vehicle dealers declined 0.9Z in March after a 
1.2Z drop in February; the number of new motor 
vehicles sold fell 1.7X in March. 

Spending in the food sector declined 1.0Z in 
March, offsetting the 0.5 gain in February 
1995. Retail food sales, an important contri-
butor to total retail growth since early 1992, 
have grown at a slower rate since mid-1994. 

Les ventes dons Is sectour do lautomobile 
(incluant les concessionnaires dautomobilos 
neuvos of doccasion, los stations-service of 
les magasins de piôces, daccessoires at 
services) ant baisse do O.BZ - une troisime 
baisse mensuelle consecutive Une conf lance 
des consommafeurs I Is beisse, des faux din-
tórIt I Is hausse at des prix plus Cloves des 
vChicules neufs ant influence les consomma-
teurs I rCduire leurs dCpenses an ce qul a 
trait aux vIhicules automobiles. Los ventes 
dos concessionnaires dautomobiles neuves of 
doccasion ont diminuC do 0.9Z on mars aprIs 
uric baisse de 1.2Z an fCvri.r. Les ventos 
do vChicules automobiles neufs, an nombre 
duniECs, ont chutC de 1.7Z an mars. 

Los depenses dons 1s s.ct.ur des ailments ont 
diminuC do 1.0Z an mars contrebaiancant Is 
gain do O.SZ enregistrC Is mois prCcCdenf. Los 
ventes dos dCtaillants on alimenfation, qul 
ont etC un facteur important do Is croissance 
totale des ventes au dCtail depuis 1s debut do 
1992, ont enregistre un taux de croissarice 
plus lent depuis 1s milieu do 1994. 



Sales in the clothing sector declined 1.5% in 
March, the first decrease in five months. 
Three of the sectors four components de-
creased: women's clothing stores (-0.6%), 
other clothing stores (-1.77) and men's 
clothing stores (-7.87.1. The decline in men's 
clothing stores coincided with recent store 
closures. Partly offsetting these decreases 
was a 3.2% sales gain by shoe stores, after a 
4.0% increase in February. 

Higher interest rates helped stall demand for 
big ticket items in the furniture sector. 
Sales by furniture retailers declined for a 
third consecutive month in March (-0.6%). A 
weak housing market also drove sales down. The 
resale housing market fell to its lowest level 
in 11 years in March, and housing starts 
dropped to their lowest level since 1982. 

Sales were sluggish in most provinces 

Eight of the provinces recorded monthly de-
creases in sales. The largest drops in dollar 
terms were in Ontario (-0.9%) and Alberta 
(-1.3%). Ontario's decline was only the second 
since June 1994 and followed no growth in 
February. 

Despite the decline 	in Ontario and the 
unchanged level in British Columbia, these two 
provinces had the highest year-over-year sales 
increases (+5.4% and +9.27 respectively). 
Manitoba also reported an increase, a 1 .7% 
gain over March 1994. 

First quarter 1995 

En mars, les ventes des detaillarvts 	de 	vte- 
ment ont baissé 	de 1 .5% - une premiere baisse 
au cours des cinq 	derniers 	mois. 	Trois 	des 
quatres composantes hoes 	aux 	vCtements 	ont 
baissO: les magasins do vôtemen*s 	pour dames 
(-0.6%), los 	autres 	magasins 	de 	vetements 
(-1.7%) et 	les 	magasins 	do 	vôtements 	pour 
hommes (-7.8%). La baisse des ventes dens les 
magasins de 	vetements 	pour 	hommes 	coincide 
avec In fermeture rOcervte 	de 	certains 	maga- 
sins. 	Ces baisses sont partielloment 	compen- 
sOes par la hausse do 3.2% des ventes dans las 
magasins do chaussures 	apres 	une 	hausse 	de 
4.0% an fOvrier. 

Des taux d'intOrêt elevOs ont contribuO a 
ralentir In demande d'achats importants dans 
Is secteur de l'ameublemen*. En mars, los 
vontes des dOtaillants de meubles oni baissO 
pour un troisiCme mois consOcutif (-0.6%). On 
plus, In faiblesse rOcente du marchO de 1 ha-
bitation a aussi menO i Is baisse des ventes 
du secteur. Ic marchO de Is revenle de 
l'habitakion a alteirit son plus bas nivecu de-
puis los onze dernieres annees landis que les 
mises an chanlier orvt chute pour atteindre 
leur plus bas niveau depuis 1982. 

Des ventes plus *aibles dams l.a plupart des 
provinces 

Huit provinces 	ont 	déclaré 	des baisses 
mensuelles on mars. Les diminutions les plus 
significatives, on termes de dollars, ont é*é 
signalees an Ontario (-0.9%) at on Alberta 
(-1.37). La baisse on Ontario nest quo In 
deuxième baisse seulement depuis juin 1994 at 
fail suite a aucun changement en fOvrier. 

Malgré cette diminution an Ontario at he 
niveau inchangé an Colombie-Britannique, cos 
deux provinces enregistrent les augmentations 
annuehles los plus elevees par rapport a mars 
1994 (+5.4% at +9.2% respectivement). Vient 
ensuite Is Manitoba avec une hausse do 1 .7% 
par rapport a mars 1994. 

Preier trinestre de 1995 

Retail sales increased a slight 0.1% in the 
first quarter of 1995. The gain was weaker 
than the increases in the second, third and 
fourth quarters of 1994 (+1.3%, +0.8% and 
+2.1% respectively). Of the five sectors 
reporting higher sales in the first quarter of 
1995, the clothing and the general merchandise 
sectors were the main contributors to the 
growth. Partly offsetting the gains were lower 
sales by the automotive and drug sectors. 

Les ventes au detail ont augmentO lOgèrement 
(+0.1%) durant Is premier trimestre de 1995. 
Ce gain est plus faible que los augmentations 
du deuxième, troisième at quatrième trimestres 
do 1994 (+1.3%, +0.8% ci +2.1% respective-
mont). Des cinq secteurs qui ont declare des 
ventes plus elevOes au cours du trimestre, 
les secteurs du vêtement at des eagasins do 
marchandises diverses ant étO los principaux 
facteurs de ha croissance. Ces hausses ont Oté 
partiellement contrebalancOes par des ventes 
plus faibles dens les secteurs de lautomobile 
et des pharmacies. 
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Chart 1 	 Graphique I 

Retail Sales, Canada 	 Ventes au detail, Canada 
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Prior to 1991, data includes Federal Sales Tax. Its 	 Avant 1991, les données incluent Ia tare de vente fédérale. La 
successor, the Goods and Services Tax is not included in 	tare sur les produits et services gui 1w a succédé n 'est pas 
the 1991 and later data. 	 inc/use en 1991 et dans les données ultérleures. 
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Data prior to 1991 have been adjusted to remove the Federal 	Les données avant 1991 ont été ajustees pour supprimer Ia taxe 
Sales Tax to be comparable to January 1991 and subsequent 	de vente fédérale afin queues soient comparables a janvier 1991 
data. 	 et aux données subséquentes. 

fl- end represents smoothed seasonally adjusted data. 	I La tendance represente les donnees dèsaisonnalisees Iissées. 
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Chart 2 	 Graphique 2 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to- 
Ventes 	date Variation p. r. 

au mois prcódent 
1995 

March February January Deceug.r 	March February 
1995 	1995 	1995 	1994 Cuoulatif 	1995 	1995 
Mars Février Janvier Decathre 	Mars Fóvrier 

No. 

millions of dollars - millions do dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomsns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vøhacle dealers 

11 Gasoline servic, stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,142.4 4,189.5 4,164.1 4,216.1 

352.9 349.3 354.3 339.7 

981.6 986.7 995.8 993.3 

153.8 149.0 143.2 149.0 

135.3 146.7 140.2 136.7 

350.8 352.8 357.8 359.3 

442.1 449.5 438.8 433.5 

760.5 767.2 772.4 782.4 

194.6 194.0 193.9 191.5 

4,036.9 4074.3 4025.2 4,138.8 

1,174.8 1079.1 1035.6 1,184.2 

977.7 986.0 1,012.1 1,017.9 

1,851.1 1,855.1 1,855.2 1,836.6 

594.1 588.5 596.1 598.1 

483.0 476.5 488.3 468.4 

915.2 932.0 957.3 919.8 

17,546.8 17,676.3 17,730.4 17,765.2 

12,496.1 

1,056.5 

2,964.1 

446.0 

422.1 

1,061.4 

1,330.5 

2,300.1 

582.5 

12,236.4 

3,489.4 

2,975.8 

5,561.4 

1,778.7  

1,447.9  

2,804.5 

52,953.5 

-1 . I 

1.0 

-0.5 

3.2 

-7.8 

-0.6 

-1.7 

-0.9 

0.3 

-0.9 

-0.4 

-0.8 

-0.2 

0.9 

1.4 

-1.8 

-0.7 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

285.2 	286.9 	284.6 	286.1 

	

73.5 	74.4 	73.5 	73.0 

	

531.7 	540.7 	542.5 	545.1 

	

407.0 	411.1 	409.0 	419.9 

	

4,133.9 	4049.9 	4,234.1 	49261.8 

	

6,600.3 	6,657.5 	6,654.9 	6,609.3 

	

595.3 	595.3 	586.2 	595.2 

	

512.4 	531.6 	532.9 	532.3 

	

1,797.8 	1,820.6 	1416.5 	13853.7 

	

2,550.8 	2,549.8 	2,538.1 	21530.2 

	

18.0 	17.8 	17.5 	18.2 

	

40.9 	40.6 - 	40.6 	40.4  

856.8 

221.4 

1,614.9 

1,227.1 

12,517.9 

19,912.7 

1,776.8 

1,577.0 

,435.0 

7,638.7 

53.3 

122.1 

-0.6 

-1.3 

-1.7 

-1.0 

-0.4 

-0.9 

-3.6 

0.7 

0.8 
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. TABLEAU 1. Ventes au detail, désaisonnalisCes, salon le groupe de couaarce at Ia region (pCrcdes courantes) 

Change from 
previous month 	Change from previous year 

Variation p. r. 	Variation par rapport i lannée pricédanLe 
au mois précédenL 

Y.ar-to- 
January Deceuther 	March February January Deceuther 	date 

1995 	1994 	1995 	1995 	1995 	1994 	1995 
Janviar Déc.ithre 	Mars Fevri.r Janva.r Diceuthr. Cumulatif 

N' 

Per conk - pourcentago 

Groups de ooerce - Canada 
-1.2 1.1 0.1 2.0 1.6 3.9 1.2 Sup.rm.rchés dalintaLion at I 

epiceries 

4.3 5.7 20.1 22.0 27.9 22.8 23.3 bus las autres megasins 2 
d 'alim.ntak ion 

0.2 -0.1 -2.7 -2.1 -1.1 -0.1 -2.0 Pharciss at megasins de 3 
medicaments br.v.tos 

-3.9 -1.1 7.7 -0.7 -11 10.0 1.9 Magasins da chaussur.s 4 

2.6 2.8 -11.8 0.2 -5.7 -7.9 -5.8 Magasins de vétseents pour homees S 

-0.4 2.6 7.6 8.1 16.9 13.2 10.7 Magasins Is vêk.usnts pour dames 6 

1.2 1.1 19.8 27.3 25.1 22.9 24.0 Autres mogasins de vêtemsnts 7 

-1.3 5.0 8.3 11.9 13.8 10.4 11.3 Magasins do msubl.s at dapparsils 8 
minagers 

1.3 -1.6 2.3 2.4 3.4 -1.2 2.7 Magasins daccessoires dameublemenI 9 

-0.3 1.7 3.9 6.0 11.4 12.6 7.0 Concassionnairas de vIhiculos 10 
automobiles at ricr.atifs 

-4.1 

• 
-0.1 -0.5 -1.0 -4.3 4.0 -1.9 Stations-sarvics ii 

-0.6 0.2 - - 1.8 2.5 9.4 1.4 Magasins do pièces at dacc.ssoirss 12 
pour automobiles at services 

1.0 1.7 0.8 2.4 8.5 6.1 3.8 Magasins de merchandises divsrsss 13 

-0.3 -1.9 1.5 1.5 3.1 5.0 2.0 Autresmegasins d. produits 14 
sami-dur.b lee 

4.3 -2.3 2.6 3.1 8.5 5.0 4.7 Autras megasins de produits 15 
durab]as 

4.1 -0.2 4.9 8.5 14.1 11.4 9.1 Autr.s megasins de vents au detail 16 

-0.2 1.1 2.4 4.2 6.5 7.7 4.3 Total, ensele des megasns 17 

Rég ions 

-0.5 0.7 0.5 2.6 1.3 2.6 1.5 T.rr.-Neuv. 18 

0.7 0.8 0.2 3.4 0.4 2.5 1.3 fle-du-Princ.-dou.rd 19 

-0.5 0.5 -3.9 0.2 0.4 4.2 -1.1 Houv.11..-Ecossa 20 

-2.6 2.2 -1.5 -4.8 -1.8 2.4 -2.7 Nouveau-Brunswick 21 

-0.7 0.6 -1.6 -1.2 2.2 6.6 -0.2 Québec 22 

0.7 0.9 5.4 7.7 10.6 8.7 7.9 Ontario 23 

-1.5 2.0 1.7 1.7 3.3 7.4 2.2 Manitoba 24 

0.1 0.1 0.1 4.5 6.8 6.4 3.8 Saskatchewan 25 

-2.0 2.1 -3.3 1.6 3.0 5.2 0.4 Alberta 26 . 	0.3 1.6 9.2 9.8 10.6 11.7 9.9 Colothie-Britanniqu. 27 

-4.2 4.5 1.3 0.3 -0.5 12.5 0.4 Yukon 28 

0.5 1.2 6.7 6.5 6.9 8.21 6.71 T.rrj+ojres du Nord-Ou.st 29 
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TABLE Z. RetaIl Sales, Not Seasonally Adjusted, by Trade Group and by Region (Current 
PerIods) 

. 

Sales 

Vontes 

	

March 	February 	Januaryl 	Decether 	Year-to-date 

	

1995 	1995 	1995 1994 	1995 

	

Mars 	Février 	Janvier 	O6cethre 	Cu,m.ila+if No. 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

4052.1 32728.4 3,845.0 4,722.2 

333.2 291.5 291.2 410.9 

983.7 890.7 947.3 12248.4 

123.7 88.0 107.2 209.9 

102.7 87.2 105.2 298.3 

294.7 223.4 249.8 600.8 

366.0 281.5 304.4 762.7 

693.6 584.8 645.8 1045.3 

178.7 148.4 148.0 237.0 

4 2 378.6 3,272.0 3,192,1 3,411.5 

1,129.9 1,037.6 1,057,8 1082.5 

900.5 744.6 836.6 1,134.6 

1,605.7 1,279.8 1,309.5 3,211.3 

471.3 416.4 425.0 961.0 

386.4 336.9 369.4 924.4 

800.4 691.9 695.5 1,445.8 

11,725.5 

915.9 

2,821.7 

318.9 

295.1 

767.8 

951.9 

1,924.1 

475.0 

10,842.7 

3,225.2 

2,481.8 

4,194.9 

1,312.6 

1,092.7 

2,187.8 

17 Total, all stores 
	

16,901.0 
	

14,102.9 
	

14,529.8 
	

21,886.5 
	

45,533.7 

Reg3ons 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

26 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colueia 

28 Yukon 

29 Northwest Territories 

271.2 

65.0 

507.1 

383.2 

4,019.3 

6,299.6 

571.7 

496.2 

1,733.0 

2,498.1 

16.4 

40.0 

220.5 

55.7 

420.1 

322.3 

3,237.2 

5,341.0 

680.5 

428.6 

1,451.1 

2,099.4 

13.5 

33.1 

222.2 

57.9 

438.8 

325.6 

3,389.8 

5,481.4 

485.1 

447.8 

i ,505.4 

2,129.5 

13.1 

33.2 

369.3 

89.3 

692.9 

517.2 

4,960.8 

8,346.9 

760.8 

661.6 

2,312.9 

3,105.8 

20.4 

48.5 

713.8 

178.6 

1,366.0 

1,031.2 

10,646.3 

17,122.1 

1,537.6 

1,372.5 

4,689.5 

6,727.0 

43.0 

106.3 
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N o  

Groupe de coerce - Canada 

Superonrchés dalim.ritation at épiceries 1 

Tous las autres Igasins dalimantation 2 

Pharcies at ugasins cio médicaments brevatIs 3 

Magasins da chaussures 4 

Ptagasins de vêtemsnts pour houuies 5 

Magasins cio v.m.nts pour dames 6 

Au+res magasins de vtaments 7 

Magasins da meublus at dappareils menagers 8 

Magasins daccessoiras damaublemenk 9 

Concessionnaires cia véhiculas automobiles 10 
at récráatifs 

Stations-sarvce 11 

Magasins de pieces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diversas 13 

Autres magasins da produits semi-durablas 14 

Autres megasins de produits durables 15 

Autres magasins de yenta au detail 16 

Total, ensemble des .agasins 	 17 

I Regions 

Terre-Neuve 	 18 

fle-du-Princ.-douard 
	

19 

NouvelLe-coss. 	 20 

Nouv.au-Brunsi ick 
	

21 

Québec 
	

22 

Ontario 	 23 

Manitoba 	 24 

Saskatchawan 
	

25 

Alberta 
	

26 

Colouthie-Britannique 	 27 

Yukon 	 28 

Territoiras du Nord-Ouest 
	

29 

TABLEAU 2. Ventes au detail, non-désaisonnaliséns, selen in groupe de cnoaerce et l.a region 
(pCriodes courantes) 

w- 	- - 	- 

Change from previous year 

Variahon par rappor+ a l'année précédenie 

March February January Decether Year-to-date 
1995 1995 1995 1994 1995 
Mars Février Janvier Décethre Cuniilatif 

Per cant - pourcan+age 

1.7 2.3 -1.5 7.0 0.8 

19.6 21.7 26.0 22.3 22.2 

-1.6 -1.6 -0.9 -0.9 -1.3 

7.8 0.7 -3.8 13.8 1.7 

-12.3 1.3 -8.0 -4.2 -7.1 

7.7 14.2 15.1 8.7 

18.0 26.7 22.7 23.6 22.0 

7.4 11.6 13.8 12.4 10.8 

3.6 2.5 4.3 -1.7 3.5 

4.3 6.5 15.3 9.5 8.0 

0.5 -0.4 -4.0 3.0 -1.3 

- - 1.7 4.3 9.1 1.9 

1.5 . 2.9 7.0 6.3 3.6 

-).Z 0.5 2.3 5.1 0.8 

4.4 3.1 7.7 4.7 5.1 

5.0 9.2 12.2 13.3 8.5 

3.0 4.2 5.6 7.9 4.2 

2.1 2.4 0.2 3.0 1.6 

0.9 3.6 -0.2 3.6 1.3 

-2.0 0.4 -0.9 4.7 -0.9 

-1.4 -4.5 -2.5 3.4 -2.7 

-0.7 -1.7 1.4 7.4 -0.3 

5.8 8.0 9.5 8.7 7.6 

1.8 1.5 2.1 8.5 1.8 

0.6 5.7 5.3 6.4 3.7 

-3.3 1.7 2.7 5.8 0.1 

10.2 9.7 9.3 10.7 9.7 

5.3 0.5 -3.6 10.4 0.9 

7.9 6.1 2.6 8.7 5.6 

40 
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TABLE 3. Retail Sales, Not Seasonal]y Adjusted, by Trade Group and by Region (Quarter]y 
Estieates) 

ED Sales 

Ventes 

Quarter 1 Quarter 41 Quarter 3 Quarter 2 Quarter 1 
1995 19941 1994 1994 1994 

Trimestre I Tiimestre 4lTrimestre  3 Trjmestre 2 Trimestre 1 

millions of dollars - millions de dollars 

11,725.5 12,778.9 12,759.4 12,605.3 11,629.4 

915.9 1036.8 1 1 018.2 917.7 749.4 

2421.7 3,252.5 2,971.0 2052.5 2,860.1 

318.9 545.1 456.7 456.3 313.6 

295.1 598.0 357.5 428,9 317.5 

767.8 1,329.7 1,007.8 990.2 706.5 

951.9 1,653.2 1,244.4 1,061.8 780.5 

19924.1 2,722.7 2,192.6 2,019.9 1,737.3 

475.0 654.0 610.7 563.2 459.2 

10,842.7 11,195.3 11,833.4 14,020.9 10,040.1 

3,225.2 3 3,576.0 3,824.3 3,533.4 3,268.8 

2,481.8 3,259.5 21991.1 33-179.9 2,434.9 

4,194.9 7,344.0 5,098.2 5 1039.3 4,049.1 

1,312.6 2,194.5 1,834.7 1 2840.5 1,301.6 

1,092.7 12820.3 1,403.1 1,350.9 1039.8 

2,187.8 3,206.9 2038.7 21589.8 22015.6 

45,533.7 57,167.5 52,439.8 53,550.7 43,703.5 

252.7 269.9 289.5 269.8 240.2 

66.1 75.8 64.9 65.6 63.8 

3.3 7.3 5.7 5.2 3.7 

2.5 7.7 3.5 3.9 2.4 

8.1 21.2 13.4 12.3 8.2 

7.2 17.3 9.9 8.1 6.3 

17.3 37.7 24.3 20.9 17.0 

2.9 5.0 4.0 3.6 2.7 

119.1 119.4 158.3 192.8 125.6 

76.6 85.8 79.5 72.0 67.1 

34.0 44.7 42.4 46.0 33.3 

73.6 167.4 114.0 103.8 83.1 

20.1 39.7 31.8 29.2 18.3 

7.4 19.4 11.8 11.8 10.0 

15.6 32.1 22.1 19.1 17.2 

723.8 956.9 880.3 869.0 702.6 

Trade Group 

Ho. 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nevfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 I4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

IS Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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14.1 9.5 -10.9 -8.7 -10.3 

2.1 -9.2 8.1 15.7 15.0 

-11.4 6.7 7.8 5.5 9.4 

9.9 26.1 12.6 8.8 3.2 

-26.4 3.3 4.7 9.5 25.8 

-9.0 0.4 -2.1 -11.5 - - 

1.6 	2.1 	2.5 	3.3 	1.8 

TA8LEMJ 3. Vente au detail, non-dCaisosusalisCes, se]n 2e groe de cs.erce at I.e régime 
(estaataons tri.estrielies) 

S 
3.6 5.7 4.3 4.1 6.1 

0.8 7.8 10.2 6.2 6.2 

5.1 6.3 8.9 7.8 9.1 

8.5 11.7 8.3 3.8 3.5 

Groupe de comearce 

Canada 

Super.rchis dalim.n.tion at ópicsrias 

Tous las autres magazins daliun*atjon 2 

Pharmacies at magasins de medicaments bravatés 3 

tgas ins da chaussurus 4 

t'gasins de vêtaeants pour homaes S 

Pgasins ds vete,wnts pour dames 6 

Autres magasins da vêtements 7 

Magasins cia meubles at dappareils ménagers 8 

Magasins daccessoires d.meublemen+ 9 

Concessionnaires de véhicul.s automobiles 10 
at recreatifs 

Stations-service 11 

Magasins do pieces at daccessoires pour 12 
automobiles at services 

Ilagasins de merchandises divarses 13 

Autres magasins de produits semi-durables 14 

Aufres megasins de produits durables IS 

Autres megasins de venle au dItail 16 

Change from previous year 

Variation par rapport i lann.c prócód.nte 

Quarter i Quarter 4 Quarter 3 Quarter 2 Quarter I 
19951 	 1994 	 1994 	 1994 	 1994 

Trimastre ljlrimes+re 4 Trimestre 3 Trimestre 2 Trimestre I 

Per cent - pourcentaga 

0.8 	 3.6 	 4.2 	 5.0 	 4.6 

22.2 	 18.7 	 16.2 	 2.2 	 1.5 

-1.3 	 -0.5 	 1.0 	 1.6 	 3.2 

1.7 	 8.9 	 10.3 	 9.0 	 11.0 

-7.1 	 -8.6 	 -5.0 	 2.2 	 9.8 

8.7 	 11.7 	 4.1 	 2.3 	 2.0 

22.0 	 18.2 	 12.5 	 7.9 	 0.7 

10.8 	 8.0 	 1.7 	 2.9 	 -0.4 

3.5 	 1.4 	 3.5 	 0.6 	 1.6 

8.0 	 13.3 	 10.8 	 15.6 	 15.7 

-1.3 	 0.3 	 -0.2 	 -0.5 	 -0.8 

1.9 	 9.0 	 8.1 	 10.0 	 9.6 

4.2 	 7.1 	 6.1 	 7.1 	 6.6 Total, enseuble des agasns 	 17 

S 

5.2 	 -118 	 6.1 	 4.1 	 -2.4 

3.5 5.4 4.8 5.7 3.2 

-11.3 1.1 3.6 6.2 9.2 

3.8 -4.7 -2.8 8,4 15.4 

-1.6 4.2 -2.1 0.3 1.3 

14.1 -44.3 -47.0 -53.0 -44.8 

2.2 9.7 -0.3 1.7 1.5 

7.3 -3.1 2.8 -2.6 -9.0 

-5.2 5.7 5.8 12.7 15.0 

Terre-Mauve 

Supermarchés dalimentation at epiceries 1 

Tous las autres magasins dalimentation 2 

Pharmacies at umgasins de medicamants brev.tes 3 

Magasins de chaussures 4 

Magasins cio vet..ants pour homass S 

Magasins cio vétsuanla pour dames 6 

Au*r.s megasins de vétements 7 

Magasins de meublas at dappareils managers 8 

Ilagasins daccessoires dameublamant 9 

Concessionnairas de véhicules automobiles 10 
at recréatifs 

Stations-service 11 

Magasins cia pic.s at daccessoiru pour 12 
automobiles at services 

Magasins da marchandis.s divars.s 13 

Autres megasins de produits sami-clurables 14 

Autras magasins cio produils durablss 15 

Autres magasins de vents au detail 16 

Total, enseubla des .agasins 	 17 

Retail Trade, March 1995 	 Commerce de detail, mars 1995 
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TASLE 3. Retail Sales, Not Seasonally Adusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter I 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 

	

1995 	1994 	1994 	1994 	1994 
Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

	

50.9 	55.2 	56.7 	50.7 	46.6 

	

15.7 	16.9 	16.7 	16.1 	15.4 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 X 	x 

	

2.1 	5.6 	6.8 	3.6 	2.2 

	

5.0 	7.6 	6.7 	6.1 	5.1 

	

1.1 	1.9 	2.4 	2.2 	1.7 

	

34.9 	40.9 	40.7 	53.1 	34.5 

21.1 23.1 28.6 23.6 22.3 

9.8 14.3 13.8 14.3 10.4 

15.2 32.0 24.0 21.6 16.4 

7.0 11.1 11.5 8.8 5.9 

1.9 4.0 2.9 2.4 2.0 

8.8 12.5 15.3 11.3 8.6 

178.6 235.0 235.1 221.3 176.2 

421.7 458.5 473.4 439.0 386.8 

112.7 127.6 111.8 108.2 111.7 

6.1 11.2 9.5 8.9 6.7 

5.7 12.9 6.3 6.9 5.4 

18.5 39.6 27.7 26.4 19.1 

20.8 44.9 28.2 22.1 17.8 

32.6 53.0 41.7 38.3 36.6 

9.8 16.8 14.8 13.1 9.0 

299.5 298.7 336.2 415.3 313.0 

100.2 124.4 140.1 139.4 140.9 

60.2 85.3 76.2 86.5 58.1 

125.5 266.3 171.3 162.1 127.3 

38.3 70.2 52.4 48.1 37.3 

20.0 40.8 26.2 24.0 19.1 

72.8 109.0 105.7 93.7 74.6 

1 1366.0 1,7159 1,646.7 1,652.7 1,378.3 

Trade Group 

No. 

Prince Edward Island 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S tIens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Nova Scotia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Retail Trade, March 1995 	 Commerce de detail, mars 1995 
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-7.5 -1.4 6.5 3.9 11.2 

18.3 6.2 -10.5 -7.0 12.1 

-.9 . 	

2.9 

-6.7 -10.5 10.3 -1.8 

1.7 7.8 0.4 -8.9 

1.3 2.5 -0.4 3.1 6.2 

9.0 	5.1 	3.7 	-0.3 	-4.1 

1.0 0.6 3.2 -0.1 6.7 

-8.9 -0.3 7.6 10.5 31.0 

6.3 -14.8 -9.6 -11.1 4.2 

-3.0 -1.7 -0.4 -5.7 -2.3 

16.9 26.7 21.4 11.2 4.1 

-10.9 - - 2.7 2.4 7.4 

9.0 31.6 21.7 22.6 -1.1 

-4.3 7.4 -1.8 1.9 24.3 

-28.9 -28.5 -22.5 -13.1 2.4 

3.5 3.4 0.9 9.6 12.2 

-1.4 1.0 -0.3 -1.2 4.1 

2.5 9.9 4.6 0.6 11.0 

5.0 0.7 -0.2 -2.3 -3.2 

. -2.4 -0.4 -0.3 5.0 :.9 

-0.9 .5 -0.6 -0.2 6.0 

TALIAU 3 • Ventes au detail, non-désaionna1ises, se1n le graie de caerce et la region 
(tioations trionatriell.es) 

Change from previous year 

Variation par rappor+ a lannie prIcéd.n+. 

	

Quar±er 1 	Quarter 4 Quar*.r 3 Quarter 2 Quarter I 

	

1995 	1994 	1994 	1994 	1994 
Trimestre 1 ITrimestre 4 Trimes*re 3 Trimestre 2 ITrimestre 1 

Groupe d. coiu,erce 

N .  

Per cent - pourcan+ag. 

9.2 7.3 -1.3 -1.6 1.2 

1.9 -4.9 -0.5 -3.0 0.6 

x x x x x 
x x x x x 

-7.5 7.2 30.2 28.3 14.9 

-1.7 -5.9 7.8 10.6 23.6 

-36.7 -20.9 16.6 2.9 27.5 

1.1 13.9 -0.9 12.3 8.3 

	

4.6 	-7.6 	-10.4 	-3.3 	12.1 

	

-5.7 	0.4 	-1.3 	4.3 	9.9 

!le-du-Prince-tdouard 

Supermarchés dalimentation at épiceri.s I 

Tous los autras .iagasins dalim.n*.tion 2 

Pharmeciss at magasirts do médicaments brovotés 3 

Ilagasins do cheussures 4 

Pbgasins do vitaments pour ho..i.s 5 

Pgasins do vit.m.nts pour dames 6 

Autras megasins do vitoments 7 

Pgasins do maublos at dapparsils ménag.rs 8 

liagasins d'accossoir.s d'amoubl.mont 9 

Concossionnaires de véhiculas automobiles 10 
at rcrea+ifs 

Slat ions-service 11 

Ptagasins do pieces at d'accessoir.s pour 12 
automobiles of services 

Hagasins do merchandises diversas 13 

Autres magasins do produits semi-durables 14 

Autros magasins do produits durables 15 

Autr.s magasins do vente au detail 16 

Total, ensemble des .agasans 17 

Houvelle-tcasse 

Supormerches dalimentation at épiceri.s I 

Tous los autras magasins dalimentation 2 

Pharmacies at magasins do medicaments br.v.tés 3 

gasins de chaussures 4 

gasins de vitements pour hoemes S 

Igasins do vet.ments pour dames 6 

Autr.s magasins do viI.u,snts 7 

tgasins do m.ubl.s at dappareils menag.rs 8 

Magasins daccossoiros dameubl.m.n+ 9 

Concesjonnajr.s do véhicules automobiles 10 
at recreat ifs 

Stations-sarv ice 11 

Ptagasins do pieces at dacc.ssoir.s pour 12 
automobil.s at services 

lgasins do urchandis.s diverses 13 

Autres magasins do produits s.mi-durabl.o 14 

Autres ugasins do produits durables 15 

Autres magasins do vento au detail 16 

Total, enSemble des .agasios 	 17 

Retail Trade, March 1995 	 Commerce de detail, mars 1995 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reqzon (Quarterly 
Estimates) 

Sales 
	

. 

Van te s 

	

Quarter 1 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter I 

	

199 	1994 	1994 	1994 	1994 
Trimestre I Trjmestre 4 Trimastra 3 Trimestre 2 Trimestre I 

millions of dollars - millions do dollars 

	

282.4 	308.0 	319.6 	313.5 	310.6 

	

101.9 	113.6 	96.5 	94.3 	88.1 

	

5.7 	10.8 	8.3 	8.1 	5.2 

	

4.8 	12.5 	7.3 	8.3 	5.5 

	

15.7 	32.7 	23.1 	21.8 	15.2 

	

12.0 	26.0 	18.7 	15.5 	12.8 

	

31.5 	51.7 	37.2 	34.0 	30.8 

	

8.7 	13.2 	11.2 	10.4 	7.7 

	

223.4 	232.3 	241.9 	323.9 	242.6 

93.0 116.1 123.4 109.3 95.8 

65.7 90.6 84.3 82.1 56.7 

98.0 203.8 138.7 139.9 106.6 

23.7 40.9 30.6 30.9 19.7 

15.3 33.5 22.3 20.0 14.1 

44.0 68.0 64.1 53.9 42.2 

1 1 031.2 1 1 361.0 1,235.1 1,275.8 1 1 060.2 

3,161.5 3,550.6 3,597.8 3,610.5 3,301.8 

668.2 741.8 733.3 745.4 694.5 

95.3 186.5 150.7 156.3 95.9 

66.4 144.8 94.6 116.0 74.0 

209.6 336.1 281.2 280.9 196.8 

262.7 428.2 339.9 318.8 222.0 

462.2 627.9 561.8 526.2 375.1 

105.9 145.8 142.7 138.6 89.9 

2,262.7 27331.2 2,783.6 3,610.6 2,373.4 

666.5 735.7 755.1 706.6 709.6 

608.8 827.2 731.5 815.2 582.3 

862.6 1,456.9 1,092.1 1,101.0 851.3 

329.9 489.9 465.5 466.9 292.2 

219.4 352.5 273.5 274.7 206.5 

354.1 543.0 429.9 455.2 329.4 

10,646.3 13,251.7 12,768.3 13,661.4 10,682.3 

Trade Group 

No 

New Brunswick 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Moman's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mon's clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, March 1995 
Statistics Canada - Cat. No. 63-005 
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S 
N 

Croupe do connerce 

NouveauIrunswiok 

Change from previous year 

Variation par rapport i l'annóe précIdente 

Quarter I Quarter 4 Quarter 3 Quarter 21 Quarter I 
1995 	1994 	1994 	19941 	1994 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2ITrimestre 1 

Per cent - pourcentag. 

-0.3 	 4.9 	6.9 7.8 	8.7 I Total, ensemble des .agasins 17 

-11- 
Retail Trade, March 1995 
Statistics Canada - Cat. No. 63-005 

Commerce de detail, mars 1995 
Statistique Canada - n 63-005 au catalogue 

TABLEAU 3. Ventes au detail, non-désaisonnal$.sées, selon 2e qroe de eoerce at la region 
(esti.ations tr]iuestrlelles) 

-9.1 	-13.9 	-12.4 	-9.1 	-3.1 

-2.7 	-0.2 	-4.7 	-0.9 	6.5 

-4.3 	2.4 	5.9 	8.0 	5.8 

-6.1 2.1 4.1 0.1 8.4 

4.6 6.5 5.5 3.9 6.4 

1.3 7.0 9.7 8.7 11.8 

12.9 16.9 14.8 15.7 4.8 

6.3 17.6 11.3 11.8 11.1 

7.5 11.0 6.9 7.0 5.4 

Supermarchés d'elimentation at épiceries 1 

Tous las autr.s u.gasins d'alimsn*ation 2 

Pharmacies of magasins do médicaitents brevotés 3 

Pbgasins do chaussuros 4 

Pgasins de vet.msnts pour homems 5 

Pgasins de vit.men+s pour dames 6 

Au+r.s umgasins do vitements 7 

Plogasins do msubLos of d'appareils menag.rs 8 

Hagasins dacc.ssoiros damaublament 9 

Concossionnair.s do véhiculos automobIles 10 
at récreat ifs 

Stations-service 11 

Hagasins de pièces at daccessoires pour 12 
automobiles at services 

tagasins do merchandises divers.s 13 

Autres .sgasins do produits s.mi-durabl.s 14 

Autres magasins de produits durables 15 

AuLras mogasins do venfo au detail 16 

Total, ensemble des magasies 17 

Qu6bec 

Supermarchés dalimontation at épicerios 1 

Tous los autres magasins dalimonfafion 2 

Pharmacies of mogasins do medicaments brovafes 3 

Hagasins do chaussures 4 

Hagasins do vetements pour homeios 5 

Hagasins do vitsumnts pour daauos 6 

Au*res m.gasins do véLements 7 

Magasins do moublos at d'appareils menagors 8 

Pbgasins dacc.ssoires dameubl..snl: 9 

Concessionnaires do vIhicules automobiles 10 
at récreatif; 

Stations-service 11 

Magasins do pièces at daccossoires pour 12 
automobiles of services 

Magasins do merchandises diversos 13 

Aufres magasins do produits s.mi-durabl.s 14 

Aufres uag.sins do produits durables 15 

Autres usagasins do vents au detail 16 

. 

C 

15.6 24.5 21.9 19.4 19.0 

10.6 17.3 19.9 22.8 23.2 

-12.6 -19.7 -4.9 9.0 -1.6 

3.3 0.2 0.6 -3.0 1.5 

-7.0 -6.1 -9.3 -7.4 -11.6 

2.3 7.8 8.7 2.2 -2.0 

13.8 18.9 13.2 6.5 5.5 

-7.9 -5.8 -16.7 -5.3 10.1 

-2.9 8.0 - - 7.3 9.8 

15.9 18.5 20.7 15.6 8.1 

-8.2 3.9 3.4 9.0 13.5 

20.4 2.1 -13.6 -10.3 -11.4 

8.3 20.7 30.2 17.0 8.5 

4.2 2.5 -7.0 -13.0 -7.2 

-3.8 -7.3 -1.9 1.6 3.2 

-0.6 6.4 8.1 4.3 7.7 

-10.3 -1.9 2.9 2.2 5.3 

6.5 15.0 10.0 7.6 14.1 

18.3 17.7 6.8 3.1 1.3 

23.2 8.0 -1.7 -2.4 -7.9 

17.8 4.0 1.9 -7.4 -0.5 

-4.7 2.1 1.7 14.3 20.3 



TAILE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estinates) 

Sales 

Yentes 

Quarter I Quarter 41 Quarter 3 Quarter 21 Quarter I 
1995 19941 1994 19941 1994 

Trimestre 1 Trimestre 4lTrimestre  3 Trimestre 2JTrimestre 1 

millions of dollars - millions de dollars 

3,812.0 4,043.4 3,972.9 3077.6 3,679.4 

1,073.8 1,247.3 1,130.4 1015.4 1,072.4 

119.4 196.6 164.0 172.2 121.0 

123.0 242.9 141.9 178.1 132.7 

289.2 519.7 375.7 380.1 260.0 

355.7 624.5 462.6 378.4 270.4 

731.1 1,015.2 815.2 725.5 659.5 

184.6 264.5 246.3 221.0 184.4 

4,400.6 4,684.8 4,503.9 5,321.9 3,874.9 

1,209.3 1,303.0 1,356.0 1,304.6 1,217.5 

985.1 1 1265.1 1,142.8 1,216.8 965.8 

1 1555.1 2,796.5 1,833.2 1,804.6 1,451.3 

478.6 835.8 648.1 648.4 480.1 

432.6 730.9 541.3 527.6 394.0 

985.2 1,421.7 1,302.9 1,141.1 875.1 

17,122.1 21,601.2 19,066.4 19,466.3 15,910.3 

435.4 480.0 478.5 474.9 459.8 

65.2 72.9 63.6 63.7 61.8 

8.1 13.8 9.8 10.5 8.0 

8.2 17.5 10.0 12.7 9.6 

20.9 37.7 29.4 32.0 23.1 

29.4 55.5 38.8 34.5 26.9 

53.5 82.6 58.6 55.7 50.1 

12.0 14.7 13.2 13.3 9.9 

333.2 352.7 342.0 403.7 310.4 

152.1 164.3 170.3 146.9 136.9 

65.7 86.7 85.5 95.2 71.9 

188.9 322.8 224.1 223.1 186.7 

37.1 61.8 45.8 51.5 36.3 

42.5 71.4 50.3 46.6 33.5 

63.7 96.1 76.9 73.0 63.1 

1,537.4 1 1955.5 1,721.4 1,761.5 1,510.4 

Trade Group 

Ho. 

Ontario 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine s*ores 

4 Shoe stores 

5 Mens clothing skores 

6 Homen's clothing stores 

7 Other clothing stores 

8 Household furni*ure and appliance stores 

9 Household furnishings sor.s 

10 Motor vehicle and recreational vehicle 
dealers 

II Gasoline service sations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nanitaba 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, March 1995 
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TAkLEAU 3- Ventes au detail, non-ds 	sonnalisêes, seln le groa de cerce at la region 
(estioations triastrie11es) 

Change from previous year 

Variation par rapport a lanné. précédente 
Groupe do corca • 

Quarter 1 Quarter 4 Quarter 31 Quarter 2 Quarter 1 
1995 1994 19941 1994 1994 

Trimestre 1 Trimestra 4 Trimestre 3[Trimeskro 2 Trimestre I N °  

Per cent - pourcentage 
Ontario 

3.6 4.6 2.9 2.5 3.1 S.rrchés d.li..nt.+ion at ápic.ri.s 1 

bus 1.& autres megasins dalimenkation 2 

0.1 2.2 0.6 -1.7 -2.2 Pharmecias at megasins da midicauisnts brevates 3 

-1.3 4.4 7.6 11.2 12.9 Magasins de chaussuras 4 

-7.3 -12.3 -8.5 2.4 12.2 Pgasins de vêtam.nts pour homees 5 

11.2 11.5 3.6 3.3 -1.9 Ilagasins de vétements pour dames 6 

31.5 21.1 16.2 11.5 2.0 Autras uegasins ci. vetem.nts 7 

10.9 4.4 1.1 0.6 -5.7 Magazins cio m.ublas at dappareils managers 8 

0.1 8.2 13.5 15.7 4.2 Pgasins dacc.ssoires dameubl.m.nt 9 

13.6 16.4 11.8 15.2 15.7 Concessionnaires do véhicules automobilas 10 
at récreatafs 

-0.7 -0.8 -2.7 -2.2 -4.7 Stations-service 11 

2.0 11.0 10.3 13.0 11.9 Pgasins do pièces at d'accessoir.s pour 12 
automob alas at services 

7.2 7.7 2.3 2.9 4.0 Pgasins cio merchandises diverses 13 

-0.3 2.6 9.5 4.7 3.2 Autras megasins de produits s.mi-durablas 14 

9.8 7.1 7.5 3.4 3.3 Autras magasins de produits durables 15 • 
12.6 13.6 11.3 3.1 2.2 Autr.s megasins de vents au detail 16 

7.6 36 6.4 6.3 5.0 Total, enseable des .agaslns 17 

Nanitoba 

-5,3 0.5 - - -0.3 6.1 Supermarchs d'aliumntation at épic.ries 

Tous las autres megasins daljm.ntatjon 2 

5.5 2.3 -1.9 -4.2 -2.6 Pharmacies at megasins de médic.a.nts br.v.tós 3 

1.8 11.1 -1.1 3.4 4,9 Ilagasins de chaussuras 4 

-14.2 -18.8 -16.2 -5.2 4.0 Pgasins de vêt.m.nts pour homees 5 

-9.7 -8.5 -9.6 -3.9 -3.7 Igasins de vêtam.nts pour dames 6 

9.4 13.8 14.0 6.0 -3.3 Autres magasins de vét.msn'ts 7 

6.8 6.8 -5.7 6.8 2.5 Igasins de moublas at dapparsils ménagars a 
20.8 0.3 2.3 20.2 21.1 Magasins daccassoiras dameublaasnt 9 

7.3 9.7 3.2 12.7 6.1 Conc.ssionnajras cia véhicul.s automobiles 10 
at récréatifs 

11.1 11.4 13.9 4.1 1.7 Stations-service 11 

-8.6 -8.9 -5.4 3.3 6.6 liagasins de piic.s at daccassoirss pour 12 
automobiles at services 

1.2 6.8 3.8 3.4 7.8 liagasins do marchandis.s diverses 13 

2.2 5.2 -1.2 -7.6 6.7 Au+rss uagasins do procluits sami-dur.bl.s 14 

26.9 26.3 12.9 2.1 0.4 Aufras megasins da produits durabl.s 15 

1.0 8.1 8.5 3.8 8.3 Autras megasins de vents au datail 16 

1.8 5.2 2.7 39 5.4 Total, enseuble des .agaslns 17 

RetaI Trade, March 1995 	 Commerce de detail, mars 1995 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

VenLes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1995 	1994 	1994 	1994 	1994 
Trimestre 1 Trimes+re 4 1Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

	

355.3 	373.7 	388.4 	383.8 	345.9 

	

84.3 	108,3 	105.2 	109.7 	106.4 

	

7.4 	12.1 	9.7 	9.6 	6.8 

	

6.4 	14.3 	8.2 	11.0 	8.6 

	

17.5 	30.3 	23.2 	23.9 	17.6 

	

24.2 	46.1 	31.1 	26.6 	21.4 

	

49.0 	66.8 	48.7 	44.7 	40.8 

	

14.3 	20.1 	16.0 	15.1 	13.1 

	

3153 	371.5 	327.6 	362.7 	286.4 

121.9 132.8 146.5 131.6 112.9 

9311 131.5 126.9 131.7 90.7 

159.8 258.1 181.9 183.3 148.3 

35.0 60.1 45.9 52.7 38.6 

27.3 48.7 38.4 41.1 29.6 

52.0 77.3 69.2 63.9 48.1 

1,372.5 1,763.4 1 1576.9 1,602.2 1,324.2 

1,256.8 12378.9 1,369.5 1,348.9 19274.0 

252.6 302.0 262.0 266.3 278.3 

29.4 44.9 39.3 32.5 23.8 

29.9 55.9 31.1 40.5 37.7 

77.6 137.9 96.3 89.4 69.1 

104.1 185.7 140.4 115.9 88.2 

234.6 330.0 254.6 252.5 229.9 

46.9 60.9 59.4 55.6 52.5 

1,104.7 19108.0 1,224.2 19510.8 17065.1 

324.5 387.7 448.9 403.2 336.6 

272.1 392.8 365.9 379.8 281.8 

446.3 758.1 527.4 517.4 428.7 

124.6 220.3 197.1 199.0 153.5 

120.0 209.8 174.3 150.1 113.1 

233.2 357.5 295.6 274.3 219.3 

4,689.5 5,977.8 5,520.7 5,671.9 4,684.3 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIen's clothing stores 

6 Nomen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 llotor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicin, stores 

4 Shoe stores 

S lien's clothing stores 

6 4omen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, Match 1995 
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TABLEAU 3. Ventes au detail, non-désaisannalâsCes, selQn 2e groupe de coerce et Ia region 
(estimations trimestrielles) 

Change from previous year 

Variation par rapport s lannóo prócid.nt. 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

199 	1994 	1994 	1994 	1994 
Trimestre 1 Triu.skr. 4 Trimestra 3 Trimestre 2 Tt-imestr. I 

U 
	 Per c.nk - pourc.ntage 

	

2.7 	1.4 	4.6 	8.0 	4.9 

	

-20.8 	4.5 	17.3 	22.5 	18.7 

	

8.3 	27.0 	16.3 	11.9 	6.0 

	

-25.6 	-10.4 	-3.9 	17.4 	14.8 

	

-0.7 	3.2 	0.9 	-13.1 	-22.1 

	

13.1 	23.8 	12.4 	-0.3 	-10.5 

	

20.1 	21.3 	24.4 	28.7 	14.4 

	

9.8 	19.3 	2.9 	0.3 	4.5 

	

10.1 	21.7 	12.0 	13.2 	14.9 

	

8.0 	7.1 	9.6 	9.4 	4.8 

	

2.7 	41.0 	34.4 	35.5 	28.6  

7.8 5.4 3.7 5.7 2.3 

-9.4 -4.2 -1.6 2.8 0.5 

-8,0 -14.2 -8.1 4.4 -2.3 

8.0 -7.6 4.5 -0.7 -4.5 

3.7 9.0 9.1 10.8 7.6 

-1.3 1.6 4.1 6.0 8.2 

-9.2 -8.7 -6.6 -0.3 5.9 

23.4 35.4 26.5 12.7 9.6 

-20.6 -24.7 -29.3 -10.0 11.8 

12.2 18.9 -10.4 -11.5 -6.2 

18.0 20.0 16.7 12.8 -0.2 

2.0 2.7 -4.7 -0.4 8.9 

-10.8 -11.1 -1.7 -2.7 11.3 

3.7 10.6 22.4 30.5 20.7 

-3.6 1.4 4.5 6.1 -0.2 

-3.4 18.0 14.9 19.5 12.8 

4.1 2.7 -0.2 -4.2 -2.9 

-18.8 -4.1 4.8 -6.8 5.1 

6.1 6.9 9.8 0.1 -0.1 

. 1.3 24.1 9.1 6.3 6.8 

0.1 5.4 6.9 9.4 3.3 

Groupe do coumlerce 

Saskatchewan 

SupermarchIs daliment.tion at Ipic.ri.s 1 

Tous los autres .mgasins d'aliu,snta+ion 2 

Pharmacies at uiagasins do m6dicaments brevetes 3 

Magasins do chaussur.s 4 

Magasins de v6tomen*s pour honmes S 

Magasins do vilemants pour dames 6 

Autres .sgasins do vit.msnts 7 

Magasins de umubles at dappar.ils ménagers 8 

Magasins d'accessoir.s dameubl.ment 9 

Concessionnaires do vhiculas automobiles 10 
at rócrIakifs 

Stations-sarvico 11 

Magasins do pièces at d'accessoires pour 12 
automobiles at services 

Magasins do merchandises divsrs.s 13 

Autres megasins do produiks semi-durables 14 

Autres megasins do produits durabiss 15 

Autres iegasins do vents su detail 16 

Total, ensemble des •agasins 
	

17 

Alberta 

Superuerchés dali.sntation at Ipiceries I 

Tous les autres uagasins d'aliu,en+a+ion 2 

Pharmacies at magasins de medicaments brevetés 3 

Magasins do chaussures 4 

Magasins do vit.ments pour hos S 

Magasins do vêtaments pour dames 6 

Autres magasins do vétoments 7 

Magasins de meubles at dappareils minagers 8 

Magasins d 'acc.ssoir.s dameubl.ment 9 

Concossionnairas do véhicuiss automobiles 10 
at ricraa+ifs 

Stations-service 11 

Magasins de pisces at daccessoir.s pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autras i,agasins do produits s.mi-durables 14 

Autros .mgasins do produits durablss 15 

Autres ugasins do verde mu detail 16 

Total, ensemble des •agasins 	 17 

Retail Trade, March 1995 	 Commerce de détafl, mars 1995 
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TABLE 3. Retail Sales, Not Seasonally Ad3aasted, DY Trade Group and by Region (Quarterly 
Estimates) 

S Sales 

Ventos 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1995 1994 1994 1994 1994 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions do dollars 

1,656.4 19815.6 1,768.3 1,692.3 1,546.4 

375.5 439.4 379.4 360.9 361.5 

42.8 59.5 56.1 51.3 41.3 

46.9 86.4 52.5 49.8 40.5 

108.0 169.0 133.0 119.1 94.4 

131.3 214.9 163.7 134.9 110.2 

303.3 444.9 339.9 312.1 288.9 

87.7 109.7 99.5 89.1 87.1 

1,732.0 1,638.9 11856.9 1,805.5 12398.5 

449.9 492.5 561.4 484.4 419.1 

282.0 315.8 315.9 307.2 279.2 

626.0 1,024.5 743.2 730.9 605.8 

213.8 356.5 298.6 298.8 215.5 

203.3 303.4 255.6 246.4 214.7 

350.5 479.0 446.5 395.2 330.5 

6,727.0 8,095.9 7,611.3 7,193.7 6,131.2 

60.5 45.0 44.9 44.5 38.0 

X X X x X 

x x x x x 
0.9 1.4 1.1 1.2 0.8 

4.0 5.1 4.0 3.8 3.6 
1.1 1.5 1.4 1.3 1.2 

17.2 16.8 18.0 20.5 15.6 

44.0 57.6 48.4 51.6 43.7 

4.5 8.1 7.4 6.1 4.2 

3.3 5.7 6.6 6.2 3.3 

7.8 10.7 10.6 9.0 7.6 

1493 183.3 177.6 174.9 143.3 

Trade Group 

Ho. 

British Columbia 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 lIens clothing stores 

6 Women s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

ii Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 l'kmen ' s clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stares 

Retail Trade, March 1995 	 Commerce de detail, mars 1995 
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Change from previous year 

Variation par rapport i lannea préced.nle 

Quarter ii Quarter 4 Quarter 3 Quarter 2 Quarter 1 
19951 1994 1994 1994 1994 

Trimestre lfTrim.s+r. 4 Trimestre 3 Trimestre 2 Trimeslr. 1 

Per cent - pourcentage 

7.1 10.9 8.9 10.1 7.6 

3.9 2.5 5.0 5.6 11.3 

3.7 14.1 16.6 14.0 12.1 

is.7 12.5 16.7 13.8 11.3 

14.4 15.5 12.9 7.6 5.3 

19.2 22.4 19.3 17.2 5.7 

5.0 21.3 13.1 19.1 14.0 

0.7 -13.8 -13.3 -17.6 -7.9 

23.9 30.3 28.2 18.8 7.0 

7.3 1.5 -0.2 -2.2 -7.5 

1.0 -3.1 -4.2 -2.5 0.9 

3.3 2.3 6.2 6.1 8.7 

-0.8 19.5 18.1 12.5 19.6 

-5.3 -6.5 10.3 21.3 31.7 

6.1 8.6 6.7 6.8 5.3 S 

Groupe de coiemrco 

N o 

Co1ie -Brtannique 

Suparmarchés dalimentation at epic.riss 1 

bus las autres .mgasins dalimantation 2 

Pharmacies at m.gasins do medic.amnts brav.t.s 3 

I'gasins do chaussuras 4 

I'gasins do v.tsemnts pour homees S 

Pgasins do véteman+s pour dajues 6 

Autras .agasins de vetements 7 

Pg.sins do meublas at dapp.rsils managers 8 

Magasins d'accossoires dameubJ.em.n+ 9 

Concessionnair.s cio véhicules automobiles 10 
at récréatifs 

Stations-service 11 

Magasins do pic.s at daccassoires pour 12 
automobiles at services 

Hagasins do merchandises diverses 13 

Autr.s magasins da produits somi-durables 14 

Autr.s imgasins do produits durablss 15 

Autr.s magosins do vente au detail 16 

TABLEAU 3- Ventes au detail, non-désaisonnalisCms, selon I.e groupe de cmarce at la region 
(estaataons trimestrielles) 

9.7 	11.4 	11.8 	10.0 	7.0 Total, ensemble des .agasAns 
	 17 

6.7 	6.9 	5.3 	10.6 	11.4 

x x x x x 

x x x x x 

12.1 12.0 -2.3 13.4 -0.7 

10.8 21.7 6.6 21.3 47.7 

-4.3 -4.9 0.1 -9.9 -8.6 

10.1 4.4 - - 13.7 13.8 

0.6 6.7 6.4 10.7 19.8 

7.6 32.3 14.9 14.3 16.9 

-2.0 22.7 45.7 40.2 17.4 

2.7 -4.6 -1.3 -13.1 0.8 

Yukon el Territaires du Nord-Ouest 

Supermarches dalim.ntation at ipic.ri.s I 

Tous las autres magasins dalimentation 2 

Pharmacies at ungasins do medicam.nts brovetes 3 

Plagasins do ehaussur.s 4 

Plagasins do vt.m.nts pour homoes 5 

Magasins da vêt.m.nts pour dames 6 

Autr.s magasins do vêt.ments 7 

Magasins de umublas at d'appareils ménag.rs 8 

Magasins daccassoires damaubl.m.nt 9 

Concessionnair.s do vehicules automobiles 10 
at ricriatifs 

Stations-service 11 

Magasins cia pieces at d'acc.ssoir.s pour 12 
automobiles at services 

Magasins da m.rchanclisas diversas 13 

Autr.s magasins do produits smai-durabl.s 14 

Autres .iagasins do produits durables 15 

Autras magasins da vente au detail 16 

Total, ensemble des •agasns 	 17 
. 

	

4.2 	 8.4 	 0.1 	 10.5 	 14.2 
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TASLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regwn (Quarterly 
Estimates) 

Sales 

Ventes 

	

Quarter I 	Quarter 4 	Quarter 3 	Quarter 2 	Quarter 1 

	

1995 	 1994 	 1994 	 1994 	 1994 
Triunestre 1 Trimestre 4 Trimestre 3 Trimestre 2 TrimesEre I 

millions of dollars - millions de dollars 

	

11.9 	 13.1 	 14.5 	 14.0 	 12.4 

	

x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

6.3 	6.5 	6.4 	8.7 	5.3 

x x x x 
1.9 

4 : 2  3:1 

43.0 54.3 59.2 55.5 42.6 

28.6 32.0 30.4 30.5 25.6 

x x x 
x x x x x 
x x x x x 
x x x x x 
x x x x x 

1.4 1.7 1.9 2.1 1.8 

X X x X X 

10.8 10.2 11.6 11.8 10.3 

4.0 4.1 4.9 4.3 4.3 

x x x x x 
2.9 4.7 3.1 3.1 2.3 

1.8 2.7 2.6 2.4 1.7 

x x x x x 

104.3 129.0 118.4 119.3 100.6 

Trade Group 

No 

Yukon 

I Supermerk.ts and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Terrãtories 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Hens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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K K X X K 

x x x x x 

K K X K K 

K K X X K 

K K K X K 

-24.2 -34.5 -25.4 -3.0 -3.7 

x x x x x 

5.1 12.4 1.1 18.8 28.7 

-7.8 36.4 92.8 54.7 55.7 

K K X X K 

26.2 24.6 5.3 -2.2 -2.2 

1.2 -2.6 11.4 -2.0 4.9 

. x x x x x 

5.6 10.3 11.3 16.7 186 

bus les autres megasins dalimentation 2 

Pharmacies at lagasins de medicaa.en+s brevutCs 3 

Pgasins do chaussur.s 4 

Pgasins de vt.ints pour houaes 5 

Pgasins de vEomsnts pour dames 6 

Autres magasins do vItements 7 

Ptagasins do meubles at dapparoils managers 8 

Plegasins daccsssoir.s dameub].ament 9 

Concsssionnaires de v6hjculas eutomobiles 10 
at recr.atafs 

S+aEions-ssrvic. 11 

Pgasins do piIcss at daccessoir.s pour 12 
automobiles at s.rvic.s 

Pgasins de merchandises diversas 13 

Autres magasins de produits semi-durabiss 14 

Autros uagasins do produits durables IS 

Autres magasins do vents au detail 16 

Total, ensemble des magasins 	17 

TAILEMJ 3. Ventes au detail, non-désaiscnnalisées, slon i.e groupe de co.merce at la region 
(estimations trimestriellos) 

x 	x 	x 	x 

	

-14.8 	44.4 	23.1 	37.7 	52.3 

	

S x 	•. 

Groups d. comeerce 

H e 

Yukon 

Supermerchés dalimentation at épiceries 1 

Tous us autres .mgasins dalimentation 2 

Pharmeciss at magasins do módicaments brevetis 3 

Hagasins do chaussur.s 4 

Negasins do v6+.ments pour hou.i.s 5 

Pgasins de vêtements pour dames 6 

Autres magasins de vatements 7 

Pisgasins do meubles at d'mppar.ils ménagers 8 

Pgasins d'accossoir.s d'a.euble..nt 9 

Concossionnairus de véhicules automobiles 10 
at rcrIatafs 

Stations-service 11 

Pgasins do piâcos at d'accessoiras pour 12 
automobiles at services 

Pgasins do marchandises divars.s 13 

AuLrss .mgasins do produits semi-durablos 14 

Autres uogasins do produits durables 15 

Autros magasins do vents mu detail 16 

Change from previous year 

Variation par rapport a lanné. prIcéd.nte 

	

Quarter 1 	Quarter 4 	Quarter 51 	Quarter 2 	Quarter I 

	

1995 	1994 	1994 	1994 	1994 
Trimestr. 1 Trjmestre 4 Trim.stre 3 Trimestre 2 Trimestre 1 

Per cent - pourc.n+age 

	

-3.9 	-4.9 	-8.9 	-9.2 	-5.3 

x 	x 	x 	x 	x 
x 	x 	x 	x 	x 
x 	x 	x 	x 

x 	x 	x 	x 
x 	x 	x 	x 	x 

x 	x 	x 	x 	x 

	

19.8 	-5.1 	-2.1 	7.5 	-7.2 

	

0.9 	4.8 	2.3 	2.6 	4.6 Total, ense.bla des .agasns 
	

17 

Territoires du Nord-Ouest 

	

11.8 	12.6 	13.9 	22.8 	21.9 Supermarchés d'aliumn*akion at épicsries 
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TAELE C. Retail Trade Sanpie Response Fraction and Coefficient of Variatian (Current 
Periods) 

Response fraction 

Fraction de réponse 

	

March 	February I 	January 	Decether 

	

1995 	19951 	1995 	1994 
No 
	 Mars 	Fvrierj 	Janvier 	Dóce.ithre 

Per cent - pourc.ntage 

6i 
Trade Group - Canada 

I Supermarkets and qroc.ry stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 P4om.ns clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scolia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluithia 

28 Yukon 

29 Northwest Territories 

90.2 96.3 97.1 96.7 

86.8 89.7 93.1 95.5 

94.8 95.3 94.6 94.9 

86.7 95.8 98.1 97.9 

93.4 95.5 96.7 96.6 

86.7 91.6 93.9 95.3 

86.0 95.9 91.9 96.3 

91.4 95.8 96.1 97.2 

91.3 93.0 96.5 92.4 

94.7 97.3 98.1 97.9 

93.8 94.5 95.0 97.2 

89.1 91.7 92.7 92.6 

99.3 99.6 99.6 99.7 

89.1 93.9 97.0 95.8 

91.8 95.1 96.5 97.3 

95.1 96.5 97.5 98.2 

92.8 96.0 96.7 97.1 

96.3 98.0 96.9 96.9 

94.7 96.1 97.1 97.3 

92.4 95.6 97.2 97.3 

96.2 96.8 97.3 97.8 

94.8 96.3 97.5 97.7 

89.4 94.7 95.4 96.1 

96.3 97.0 96.9 97.8 

96.5 97.6 97.1 97.6 

93.0 96.3 96.8 97.4 

95.5 98.0 98.2 98.1 

92.3 93.9 95.8 94.8 

90.4 91.3 93.4 94.1 

. 
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4.2 4.2 4.0 4.6 

2.9 3.2 4.2 3.2 

0.7 1.2 1.3 0.8 

4.0 3.9 4.3 3.1 

3.9 4.2 5.3 4.9 

2.4 4.1 4.2 2.2 

1.3 	1.4 	1.4 	1.1 
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TABLEAU 11,  coerce de detail, 4racton de réponse de 1 'Cchantillcn et coefficent de variation 
(pCriodes courantes) 

Co.fficient of variation 

Coefficion+ do variation 

	

rch 	February 	January 	Decoather 

	

1995 	1995 	1995 	1994 

	

P'ars 	Fivrior 	Janvior 	Dóco.thre 
	 N

O 

Per con+ - pourcon+age 

. 

2.3 2.7 2.7 2.6 

7.0 8.0 6.1 6.6 

2.2 2.4 2.4 2.4 

4.3 4.3 4.3 3.7 

4.6 4.8 5.6 4.6 

4.4 3.9 4.2 3.1 

6.9 7.0 7.4 4.4 

4.6 5.0 5.1 4.7 

5.4 4.9 4.6 4.7 

4.1 4.6 4.6 4.6 

Groupe do cesce - Canada 

Supermarches dali.n+a+ion at épiceries 1 

Tous los autros IRgasins d'ali.unta*ion 2 

Pharcios at ugasins do médicamsn+s breve+s 3 

Pgasins de chaussures 4 

Ilagasins do vtsments pour hos 5 

Piagasins do ve+.msn+s pour dames 6 

Autres megasins do v+ements 7 

Hagasins do meubles at d'apparails mmnagors 8 

Piagasins daccossoiros d'ameubloment 9 

Concessjorinajros do vmhicul.s automobiles 10 
at recriatifs 

Stations-service 11 

Pgasins do pièc.s at daccossoiros pour 12 
automobiles at services 

I  tiagasins do merchandises diverses 13 

Autres magasins do produits sami-durablos 14 

Autres magasins do produits durables 15 

Autras magasins do vents au detail 16 

Total, ensemble des .agasins 17 

2.3 2.4 3.1 2.4 

2.1 2.1 2.1 1.7 

3.8 3.6 3.6 2.6 

2.3 2.5 2.7 2.0 

2.6 2.6 2.4 2.1 

2.8 3.0 3.2 2.4 

3.7 3.8 2.9 2.4 

2.4 2.5 2.4 2.2 

3.5 4.1 2.4 1.8 

2.2 2.3 1.9 1.5 

1.1 1.1 0.9 1.3 

2.2 2.1 2.4 2.5 

Regions 

Terre-Neuvo 

±ls-du-Prince-Edouard 

Nouvello-Ecossie 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Co louth io-Rritann ique 

Yukon 

Terrjtojr.s du Nord-Ouest 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 



TASLE S. Retail Sales, Seasonally Adjusted, by Trade Group and by RegWn (Histric.1 
Estieates) 

March February, January Decether Noveither October Septeither 
1995 	1995 	l995 	1994 	1994 	1994 	1994 

No. 	 Mars Février Janvier D6ceshre Nova.thre Octobre Septe.thre 

millions of dollars - millions de dollars 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

5 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 HOmenS clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive carts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

43,142.4 4,189.5 43164.1 4,216.1 4,171.3 43141.7 43116.3 

352.9 349.3 554.3 339.7 321.4 335.4 327.8 

981.6 986.7 995.8 993.3 994.3 1004.8 19010.0 

153.8 149.0 143.2 149.0 150.7 145.1 143.2 

135.3 146.7 140.2 136.7 132.9 134.0 134.9 

350.8 352.8 357.8 359.3 350.3 349.9 342.2 

442.1 449.5 438.8 435.5 428.6 407.5 416.9 

760.5 767.2 772.4 782.4 745.0 753.2 727.3 

194.6 194.0 193.9 191.5 194.6 192.9 193.3 

4,036.9 4,074.3 4,125.2 4,138.8 4,068.5 4,102.0 4,037.8 

1,174.8 1,179.1 1,135.6 13184.2 1,185.9 1071.6 1,181.3 

977.7 986.0 1,012.1 1,017.9 1,016.1 995.3 978.1 

1,851.1 1,855.1 1 1 855.2 1,836.6 13806.2 1,814.3 1,760.0 

594.1 588.5 596.1 598.1 609.8 611.5 601.7 

483.0 476.5 488.3 468.4 479.2 465.5 456.6 

915.2 932.0 957.3 919.8 921.3 919.6 907.1 

17,546.8 17,676.3 17,730.4 17,765.2 17,576.2 17,544.5 17,334.3 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluthia 

28 Yukon 

29 Northwest Territories 

	

285.2 	286.9 

	

73.5 	74.4 

	

531.7 	540.7 

	

407.0 	411.1 

	

4,133.9 	42149.9 

	

6,600.3 	6,657.5 

	

595.3 	595.3 

	

512.4 	531.6 

	

1,797.8 	1,820.6 

	

22550.8 	29549.8 

	

18.0 	17.8 

	

40.9 	40.6  

284.6 

73.5 

542.5 

409.0 

4,234.1 

6,654.9 

586.2 

532.9 

1,816.5 

2,558.1 

17.5 

40.6 

286.1 

73.0 

545.1 

419.9 

4,261.8 

6,609.3 

595.2 

532.3 

1,853.7 

2,530.2 

18.2 

40.4 

	

284.0 	287.1 	285.7 

	

72.4 	74.6 	71.9 

	

542.6 	541.6 	535.2 

	

410.9 	409.6 	394.4 

	

4,234.6 	42173.8 	49175.2 

	

69550.9 	63517.0 	6,420.4 

	

583.8 	590.9 	574.1 

	

531.9 	547.1 	530.3 

	

1 3,816.3 	12836.9 	1,781.4 

	

29491.5 	22508.4 	2,509.1 

	

17.5 	17.5 	17.5 

	

39.9 	39.9 	39.2 
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4,166.7 4,19.6 4,142.5 4,158.5 4,117.4 4,140.0 

328.4 322.0 313.8 291.2 285.8 293.8 

19005.6 1,002.1 1,000.3 999.4 1,002.4 1,009.2 

159.5 148.3 145.1 147.2 145.0 142.9 

139.0 140.4 143.0 141.2 150.1 153.3 

342.5 338.3 339.1 328.7 324.4 326.0 

422.4 403.3 399.1 383.8 370.5 369.0 

722.8 723.9 723.6 719.9 708.7 702.3 

192.3 192.7 188.7 188.9 185.5 190.3 

39806.6 3,751.0 4,024.1 3,890.6 39827.9 3,885.6 

1,192.7 1,193.3 1,189.6 12180.2 12169.9 1,180.3 

992.8 991.3 985.8 963.7 986.4 977.8 

19843.4 1,779.5 12799.4 1,773.1 1,760.2 1,835.6 

613.4 607.0 598.6 595.2 592.8 585.3 

478.4 474.8 472.5 469.0 467.2 470.6 

894.8 904.2 882.5 871.9 856.2 872.1 

Superm.rchés d'alimsnfation at 6piceri.s 1 

bus los autres uogasins d'alimon*ation 2 

Pharmeci.s at megasins do u,édica.,.nts br.vetia 3 

l.gasins de chaussures 4 

Magasins do vêtements pour hoaau.s 5 

Magasins do vetements pour dames 6 

Autres magasins do vtemen*s 7 

Magasins do .i.ubl.s at dappareils mónag.rs 8 

Magasins daccessoires dameublement 9 

Conc.ssionnair.s do vIhiculos automobilus 10 
at récréatifs 

Stations-service 11 

Magasins d. pieces at deccessoir.s pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres megasins do produits s.mi-durabl.s 14 

Autres magasins do produits durabl.s 15 

Autres magasins do vents au detail 16 
0 

S 
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TABLEAU 5. Ventes au detail, désaisonnaliséps, selGn le grose do conoerce et la region 

S (estieations historiquos) 

	

August 	July 	Jun. 	May 	April 

	

1994 	1994 	1994 	1994 	1994 

	

Ao+ 	Juillef 	Juin 	Mai 	Avril 

millions of dollars - millions do dollars 

I Groupe de coerce Canada 

March 
1994 
liars N o  

11,301.3 17,167.9 17,347.7 17,102.5 16,950.5 17,134.1 Total, ensemble des magasins 	17 

R8gens 

	

283.9 	283.9 	287.7 	283.4 	282.5 	283.7 

	

71.5 	70.7 	71.6 	71.8 	71.5 	73.3 

	

534.3 	535.3 	535.4 	527.4 	532.6 	553.5 

	

400.4 	405.1 	415.8 	411.7 	402.9 	413.2 

	

49214.0 	4,165.4 	4,247.7 	4,216.4 	4,122.5 	4,200.7 

	

6,358.2 	6,298.0 	6,364.7 	6,246.4 	6,212.1 	6,262.2 

	

581.7 	573.7 	582.3 	556.6 	572.9 	585.6 

	

524.2 	523.1 	520.8 	515.1 	520.9 	512.1 

	

1,829.2 	1,824.4 	1,845.0 	1,823.5 	1,829.1 	19858.4 

	

2,447.5 	2,432.0 	2,420.3 	29393.6 	2,347.4 	23,335.5 

	

17.4 	17.7 	17.4 	17.6 	17.8 	17.7 

	

38.8 	38.6 	38.9 	39.0 	38.4 	38.3 

T.rro-N.uve 18 

ile-du-Princ.-Edouard 19 

Nouvoll.-coss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colothi.-Brit.nniqu. 27 

Yukon 28 

T.rri*oires du Nord-Ou.st 29 



TABLE 6. Rtai1 Sales, not Seasonally Adjusted, by Trade Group and by Region (Historzcal 
Estimates) 

March February January Deceaber Noveutherl October September 
1995 1995 1995 1994 19941 1994 1994 

No. Mars Fvr jar Janvier Dceuâre Nove.threl  Octobre Sep+aithre 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 42152.1 32728.4 3,845.0 42722.2 3085.1 43.071.6 41197.2 

2 All other food stores 333.2 291.5 291.2 410.9 299.8 326.2 326.2 

3 Drugs and patent medicine 983.7 890.7 947.3 1,248.4 991.3 19012.8 1,008.6 
stores 

4 Shoe stores 123.7 88.0 107.2 209.9 175.0 160.2 159.8 

5 Man's clothing stores 102.7 87.2 105.2 298.3 162.2 137.5 126.6 

6 Women's clothing stores 294.7 223.4 249.8 600.8 375.7 353.3 362.9 

7 Other clothing stores 366.0 281.5 304.4 742.7 487.1 423.4 453.3 

8 Household furniture and 693.6 584.8 645.8 1,145.3 806.4 770.9 763.7 
appliance stores 

9 Household furnishings stores 178.7 148.4 148.0 237.0 217.7 199.3 200.5 

10 Motor vehicle and recreational 4,378.6 3,272.0 3,192.1 39411.5 3,849.0 3,934.8 3,989.8 
vehicle dealers 

II Gasoline service stations 1,129.9 19037.6 1,057.8 1,182.5 1,184.2 1,209.4 1,210.8 

12 Automotive parts, accessories 900.5 744.6 836.6 1,134.6 19122.0 1,002.8 9622 
and service 

13 General merchandise stores 1,605.7 1,279.8 1,309.5 39211.3 2,256.8 19875.9 1,701.7 

14 Other semi-durable goods stores 471.3 416.4 425.0 961.0 650.4 583.1 593.6 

15 Other durable goods stores 386.4 336.9 369.4 924.4 483.0 413.0 452.8 

16 Other retail stores 800.4 691.9 695.5 1,445.8 881.5 879.7 912.5 

17 Total, all stares 16,901.0 14,102.9 14,529.8 21,886.5 17,927.0 11,354.0 17,422.3 

Regions 

18 Newfoundland 271.2 220.5 222.2 369.3 304.7 282.9 287.5 

19 Prince Edward Island 65.0 55.7 57.9 89.3 72.9 72.7 73.8 

20 Nova Scotia 507.1 420.1 438.8 692.9 556.9 536.1 542.7 

21 New Brunswick 383.2 322.3 325.6 517.2 435.5 408.2 396.5 

22 Quebec 4,019.3 3,237.2 3,389.8 4,960.8 49195.2 4,095.7 4,196.8 

23 Ontario 6,299.6 5,341.0 5,481.4 8,346.9 6,799.1 6,455.2 6,457.4 

24 Pnitoba 571.7 480.5 485.1 760.8 606.3 588.4 569.8 

25 Saskatchewan 496.2 428.6 447.8 661.6 552.3 549.4 521.0 

26 Alberta 13-733.0 1,451.1 19505.4 2,312.9 1,853.7 1,811.1 12783.6 

27 British Columbia 2,498.1 2,099.4 29129.5 3005.8 2,493.4 2,496.6 2,537.9 

28 Yukon 16.4 13.5 13.1 20.4 16.6 17.3 17.7 

29 Northwest Territories 40.0 33.1 33.2 48.5 40.3 40.2 37.9 
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TAELEMI . Ventes au detail, non-désaisonnalisêms, selmn le groie de cmaerce at la region 

S (.stations historiques) 

	

August 	July 	June 	May I 	Aprill 	March 	Year 

	

1994 	1994 	1994 	1994 	19941 	1994 	1995 

	

AoGt 	Juillet 	Juin 	Mai 	Avrilj 	Mars 	Annóe 

millions of dollars - millions do dollars 

m e 

S 

	

4,112.4 	4 1 449.7 	4,285.7 	4,164.5 	4055.1 	42081.5 

	

334.0 	357.9 	337.7 	300.2 	279.8 	278.7 

	

998.9 	963.5 	999.2 	978.8 	974.4 	999.2 

160.0 134.9 148.1 157.0 151.1 114.8 

112.7 118.2 148.9 136.2 143.8 117.1 

322.4 322.4 340.5 332.7 317.0 280.4 

433.9 351.2 377.5 350.6 333.7 310.2 

719.1 709.8 708.5 656.0 655.3 645.6 

209.1 201.1 201.0 187.9 174.3 172.5 

3,900.4 3,943.1 4,844.1 4,791.6 4,385.2 4,197.3 

1,302.1 1,311.5 19253.9 1,196.1 1,083.4 19124.6 

12001.1 1,027.9 1,103.9 1,073.2 1,002.8 900.4 

1,776.6 1,619.9 1,725.4 1,680.0 1,633.9 12582.3 

630.6 610.5 641.9 663.1 5353 472.2 

481.4 469.0 479.9 455.7 415.4 370.1 

918.2 19008.0 934.3 863.1 792.4 762.4 

17,412.9 17,604.7 18,530.6 17,986.9 17,033.2 16,409.3 

Groupe de cemeere. - Canada 

Supermarchès d'alienIation at 1 
épiceri.s 

bus las autres megasins 2 
d • alimentaf ion 

Pharmacies at magasins de medicament 3 
br.vetés 

Magasins d. chaussuras 4 

Magasins do vêt.ments pour houines 5 

Magasins de vètemen+s pour dames 6 

Au+r.s megasins de vêt.msnts 7 

I'bgasins de meublos at dappareils 8 
mónagurs 

Magasins daccessoires damaublement 9 

Concessionnair.s de véhicules 10 
automobiles at recreatafa 

Stations-service II 

Magasjns de pièces at dacc.ssoires 12 
pour automobiles at services 

Magasins de merchandises diverses 13 

Autres magasins de produits semi- 14 
durables 

Autr.s magasins do produits durables 15 

Autr.s .Iagasins do vento au detail 16 

Total, ensemble des .agasins 17 

11,725.5 

915.9 

2,821.7 

318.9 

295.1 

767.8 

951.9 

1,924.1 

475.0 

10,842.7 

3,225.2 

2,481.8 

4,194.9 

1,312.6 

1,092.7 

2,187.8 

45,533.7 

713.8 

178.6 

1,366.0 

1,031.2 

10,646.3 

17,122.1 

1,537.4 

1,372.5 

4,689.5 

6,727.0 

43.0 

106.3 

	

294.1 	298.7 	301.3 	288.9 	278.8 	265.5 

	

79.5 	81.8 	78.9 	74.4 	68.1 	64.5 

	

546.8 	557.2 	575.3 	544.8 	532.6 	517.5 

	

411.8 	426.8 	444.8 	429.0 	402.0 	388.8 

	

4,260.3 	4,311.2 	4,645.7 	4,660.1 	4,355.6 	4,048.9 

	

6,260.0 	6,349.0 	6,825.3 	6,500.1 	6,140.9 	5,956.8 

	

573.8 	577.9 	611.8 	578.3 	571.4 	561.8 

	

526.0 	529.9 	549.4 	527.4 	525.4 	493.4 

	

12861.9 	1,875.2 	1,944.4 	1,890.6 	1,836.8 	1,791.6 

	

2,539.1 	2,534.4 	2,490.5 	2,436.1 	2,267.1 	2,267.8 

	

20.4 	21.1 	20.4 	18.2 	16.9 	15.6 

	

39.1 	41.5 	42.7 	39.1 	37.5 	37.0  

Regions 

Terr.-Neuvs 

flie-du-Prince-douard 

Nouvelle-cos. 

Nouveau-Brunswick 

QuCbec 

Ontario 

Manitoba 

Saekatch.wen 

Alberta 

Co lothi.-Bri tann iqu. 

Yukon 

T.rrjtoirss du Nord-Ou.st 

S 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 
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TABLE 7. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) S 

Sales 

Ventes 

	

March 	February 	January 	Decev&er 	Year-to-date 

	

1995 	1995 	1995 	1994 	1995 

	

Mars 	Fvrier 	Janvier 	Décarthre 	Cumulatif 

millions of dollars - millions de dollars 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

AlberLa 

British Coluithia 

Yukon 

Northwest Territories 

Total 

77.7 64.2 66.4 169.8 

18.8 16.1 16.3 37.8 

143.6 120.3 126.3 304.1 

116.1 99.2 101.8 229.1 

1,221.6 986.6 1474.1 2,00.0 

1,956.2 1,649.6 1,736.9 3,720.6 

176.5 141.9 147.5 328.4 

151.1 130.9 143.1 283.7 

535.7 448.9 481.5 1,019.8 

784.0 657.7 696.8 1,399.7 

4.9 4.4 4.1 8.6 

20.1 17.1 16.7 27.4 

5,206.4 4,336.9 4,611.5 9,579.0 

208.3 

51.2 

390.1 

317.2 

3,282.3 

5,342.8 

465.9 

425.2 

1,466.0 

2,138.5 

13.4 

53.8 

14,154.8 

. 

TABLE 8. Departeent Store Type Plerchandise Sales, not Seasonally Ad)usted, by Region 
(Historical Estisates) 

March February January Dece.therl Novesher October Septether 
1995 1995 1995 19941 1994 1994 1994 
Mars F6vrier Janvjer Décethre[ Noveuthre Octobre Sepi:ere 

millions of dollars - millions de dollars 

Regions 

77.7 64.2 66.4 169.8 127.0 101.8 94.4 

18.8 16.1 16.3 37.8 25.8 22.8 23.8 

143.6 120.3 126.3 304.1 207.1 172.2 168.2 

116.1 99.2 101.8 229.1 167.0 142.7 130.2 

1,221.6 986.6 1,074.1 2,050.0 1,483.9 1,376.4 1,381.6 

1,956.2 1,649.6 19736.9 32720.6 2,520.6 2,232.9 2099.1 

176.5 141.9 1475 328.4 222.6 199.9 180.9 

151.1 130.9 143.1 283.7 198.0 183.3 168.0 

535.7 448.9 481.5 1,019.8 680.6 605.2 584.1 

784.0 657.7 696.8 13.399.7 944.6 864.0 866.9 

4.9 4.4 4.1 8.6 6.2 6.2 6.4 

20.1 17.1 16.7 27.4 22.2 22.2 20.0 

5,206.4 4,336.9 4,6115 9,579.0 6,605.5 5,9295 51023.6 	5 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 
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TABLEAU 7. Ventes de .archandises genre grand saqasisi, non-désaisonnalisêes, se]n la régiDn 
(pérdes courantes) 

- 	Change from previous your 

Variation par rapport i lannü précédenle 

	

Marchl February 	January Decether Year-to-date 

	

1995 	199 	1995 	1994 	1995 

	

Mars 	Février 	Janvier Dóce.thr. 	Cuj].akif 

Per cent - pourcentag. 

Régaans 

S 

-4.1 -2.0 -3.5 5.3 

-2.1 0.7 -4.0 -1.4 

-1.1 0.3 1.2 6.9 

1.4 4.7 5.6 9.2 

5.1 5.3 7.6 10.3 

4.5 5.8 9.0 6.5 

2.8 4.8 6.3 8.2 

-8.1 1.6 3.8 5.0 

-1.3 -0.4 - - 3.8 

2.4 3.9 5.3 6.0 

-6.5 -1.2 -6.1 21.8 

4.8 3.1 0.3 4.8 

2.8 4.2 6.3 7.0 

Terre-Mauve 

f 1. -du-Pr ince-douard 

Nouvell.-cossa 

Nouveau-Brunswick 

Qub.c 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloithi.-8ritannique 

Yukon 

Tarriloires du Nord-Oues+ 

Total 

-1.9 

0.1 

3.7 

5.9 

6.3 

4.5 

-1.4 

-0.6 

3.8 

-4.7 

2.8 

4.31 

TABLEAU 8 • Ventes de •archandises genre grand .agas]n, ncn-désaisannalisées, se]n la req ion 
(estioaticns hAstoriques) 

	

August 	July 	June 	May 	April 	March 	Year 

	

1994 	1994 	19941994 	1994 	1994 	1995 

	

Aot 	Juill.* 	Juin 	Mai 	Avril 	'tars 	Annós 

millions of dollars - millions de dollars 

Regions 

	

97.8 	91.1 	92.3 	86.5 	85.6 	81.0 

	

27.4 	25.7 	23.9 	22.1 	19.9 	19.2 

	

166.3 	155.4 	159.4 	150.6 	148.1 	145.2 

	

137.4 	126.2 	134.7 	129.4 	119.0 	114.5 

	

12409.2 	1,344.5 	1,425.3 	1,404.0 	1,295.8 	1,162.8 

	

29133.7 	2,025.9 	2,154.3 	2,046.5 	19950.4 	1,872.7 

	

190.7 	172.0 	185.2 	182.5 	175.8 	171.8 

	

176.1 	164.0 	175.3 	170.4 	172.2 	164.5 

	

630.0 	567.7 	583.0 	575.4 	560.7 	542.7 

	

848.5 	806.1 	809.4 	803.5 	780.3 	765.5 

	

7.4 	7.2 	6.9 	6.1 	6.2 	5.3 

	

20.1 	20.6 	21.3 	21.0 	20.5 	19.2 

5,844.6 5,506.6 5,771.0 5,598.1 5,334.5 5,064.4 

T.rre-l4euve 

1].o-du-Princ.-Edouard 

Nouv.11.-coss. 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Colo ie-Britanniqu. 

Yukon 

Territoires du Nord-Ouest 

Total 

208.3 

51.2 

390.1 

317.2 

3,282.3 

5,342.8 

465.9 

425.2 

1,466.0 

2,138.5 

13.4 

53.8 

16,L54.8 
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6.6 

4.4 
2.5 
0.6 

116.0 206,861.5 

117.4 14,529.8 
118.1 14002.9 
118.6 16,901.0 

6.7 178,369.4 

5.6 12,376.6 
4.2 11,937.9 
3.0 14,247.6 

Year 

1995: 

January 
February 
March 

April 
May 
June 

TABLE 9. Retail Trade, Canada, Current and Constant (198) Dollar Estaaates 

Unadusted 

	

Non dsaisonnalise 	 .0 

	

Price index Current dollars 	Year/year 	Constant 1986 	Year/year 

	

per cent 	dollars 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation an 

	

courants 	pourcenta9e 	constants 	pourcent.9e 

	

pour lanne. 	1986 	pour Pannee 

millions of dollars 

1993: 

January 116.2 13,454.5 4.3 11,581.0 2.0 
February 116.2 122680.9 0.8 10,911.9 -1.8 
March 115.7 14,868.2 6.7 12,849.0 4.7 

April 115.3 16,270.5 6.7 14,113.9 5.2 
May 115.6 16,903.2 3.9 14,617.8 2.3 
June 115.7 162835.1 4.1 14,546.1 2.7 

July 115.8 17,055.1 5.7 14,723.7 4.4 
August 115.7 16023.1 4.7 13,937.2 3.4 
S.pLewóer 115.6 16,226.9 5.6 14,033.7 3.8 

October 115.6 16,425.4 1.7 14,211.5 -0.1 
Novepqr 116.1 16,686.3 6.2 143,375.3 4.7 
0ecuer 116.0 202285.8 5.8 17,488.2 4.4 

Year 
	

115.8 	193 1815.0 	4.7 	167,9.4 
	

3.1 

1994: 

January 116.1 13,765.6 2.3 11,853.1 2.3 
February 116.2 139528.6 6.7 11,646.0 6.7 
March 115.9 16,409.3 10.4 14,196.7 10.5 

April 115.6 17,033.2 4.7 14,728.3 4.4 
May 115.7 17,986.9 6.4 15,539.6 6.3 
June 116.1 18,530.6 10.1 15,964.5 9.8 

July 116.3 17,604.7 3.2 15,142.9 2,8 
August 116.3 17,412.9 8.0 14,974.1 7.4 
Septenther 116.0 17,422.3 7.4 15,021.9 7.0 

October 115.5 17,354.0 5.7 15,024.3 5.7 
Noveuther 116.3 17,927,0 7.4 15,408.0 7.2 
Deceiither 116.0 21,886.5 7.9 18,870.0 7.9 

July 
August 
Sspkoiâer 

October 
Novether 
Deceether 

Year 

I Seasonally adjusted constant (1986) dollar estimates are derived by deflating, with an iulicit price index, 
the seasonally adjusted current dollar estimate. 
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TA8LEAIJ 9. Coerce de detail, Canada, estatins an dollars caurants et constants (19B) 

Seasonally adjusted 

S Desaisonnalise 

Price Index 	Current Dollars 	Month/month Constant 1986 Month/month 
per cent dollars' per cent 

change change 

Indice des prix 	 Dollars 	Variation an Dollars Variation an 
courants 	pourc.ntage constants pourc.ntag. 

pour 1. mois 1986 1  pour 16 moas 

millions de dollars 

1993: 

115.4 169006.6 1.7 13473.6 1.5 Janvier 
115.3 15,892.3 -0.7 13,778.9 -0.7 Fêvri.r 
115.1 15,836.2 -0.4 13,752.8 -0.2 Mars 

115.0 16,110.5 1.7 14,012.2 1.9 Avrjl 
115.3 16,037.8 -0.5 13,903.6 -0.8 Hal 
115.4 15,969.2 -0.4 13,835.3 -0.5 Juin 

115.4 16,206.9 1.5 143,047.5 1.5 Juillet 
115.6 16,261.5 0.3 14,067.0 0.1 AoGt 
115.9 16,269.4 - - 14,033.4 -0.2 S.ptethre 

115.9 16,291.2 0.1 14,050.9 0.1 Octobre 
116.1 16,432.1 0.9 14,155.6 0.7 Novethra 
116.3 16,501.2 0.4 14,193.5 0.3 Décethre 

115.6 193,814.9 ... 167,704.3 ... Année 

1994: 

115.9 16,650.6 0.9 14,367.9 1.2 Janvier • 1157 
115..2 

16,968.5 
17,134.1 

1.9 
1.0 

14,660.7 
14 3,877.9 

2.0 
1.5 

Feyrier 
lIars 

115.3 16,950.5 -1.1 142696.7 -1.2 Avril 
115.6 17,102.5 0.9 143798.4 0.7 Mai 
115.8 17,347.7 1.4 14,974.8 1.2 Jujn 

116.1 17,167.9 -1.0 14,786.9 -1.3 Juillet 
116.5 17,301.3 0.8 14,851.7 0.4 Aorit 
116.6 17,334.3 0.2 14,866.1 0.1 Sep+ethro 

116.4 17,544.5 1.2 157078.6 1.4 Octobre 
116.7 17,576.2 0.2 15,056.1 -0.1 Novethr. 
116.9 17,765.2 1.1 15,199.3 1.0 Dec.thre 

116.1 206 1843.3 ... 178,215.1 ... AnnCe 

1995: 

117.3 17,730.4 -0.2 15,117.6 -0.5 Janvier 
117.6 17,676.3 -0.3 15,033.5 -0.6 FIvrjer 
117.9 17,546.8 -0.7 14,885.6 -1.0 Mars 

Avr il 
Ha, 

Ju an 

Juillet 
Aot 

Sspte,re 

Octobre 
Nov.thr. 
D.cethr. 

Anne. 

. 1 La désaisonnalisation des .Ltiautions on dollars constants (1986) s'obti.nt on dógonf lank avac Un indice 
irplicite, los donne.s disaisonnalasees an dollars courunts. 

Retail Trade, March 1995 	 Commerce de detail, mars 1995 
Statistics Canada - Cat. No. 63-006 	 29- 	 Statistique Canada - n 63-005 au catalogue 



. 

S 

0 



APPUDIX I 

Definti.ons 

Retail Trade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail ]ocat]on, as d.fin.d by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
includ, any form of direct s.11ing which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have bean classif.d to the 
"general merchandise store" category. In addi- 
tion, 	retail trade excludes retail sales 
through ancillary units, 	e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vice activities, less returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietor's withdrawals of goods for person-
al use lot retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GSTI) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax IFSTP. Due to this change in indirect 
taxes, data prior to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Définitins 

Commerce de detail signifie, pour les be-
soins de la prsente publication, "l'ensemble 
des ventes faites par des points de yenta au 
d+ail". 

Un point de vente am detail, suivant Is 
definition de Stafistique Canada, eat un local 
daffaires (habituellement un magasin) dont 
l'activite principale est la yenta de marchan-
discs at de services connexes au grand public 
pour In consommation mnagIre nu personnelle. 
Lea estimations relatives au commerce de 
dCtail no prennent pas an compte les ventes 
directes, cast-I-dire lea ventes qui no sont 
pas faites par l'intermódiaire d'un point de 
yenta au detail, par example lea ventes direc-
tes par dCmarchage, las ventes par distribu-
eur automatique, lea ventes de journaux ou de 
revues faites diractement par les imprimeura 
at 6ditsurs, at las ventes faites par lea cer-
cbs du livre at lea cl,.s de disques. Il ny 
a quune exception: lea ventes des grands 
magasins faites per In poste ou par catalogue, 
qui sont classóes dana Is categoric des "maga-
sins de marchandises div.rses". En outre, 1* 
commerce de detail no comprend pas les ventes 
au detail des unites auxiliair.s (par exemple, 
entrepâts, silges sociaux, etc.), ni lea 
ventes des entrepreneurs dont b'activitC prin-
cipale no relève pas du commerce de detail, ni 
lea operations de dCtail entre particuliers. 

Les ventes nettes totales comprennent lea 
ventes de marchandisas neuves at d'occasion at 
les recettes provenant de reparations, de 
location de material, de Is vente de repas at 
dautres activitCs de services, moms Is Va-
leur des rendus (marchandises retournees), lea 
ajustements at lea rabais. Lea vantea totales 
nettes comprennent Cgalement Is valeur des 
reprisas, las commissions sur Is vente da mar-
chandises appartenant I autrui (y compris les 
commissions touchees pour Is yenta de billets 
de loterie) at Is valeur au detail) des mar-
chandises prClevees par 1s propriCtaire pour 
son usage personnel. On ne prand pas on compte 
lea recettes hors exploitation, lea recouvre-
cents de mauvaises créances at lea taxes de 
vente Itaxe de vente provinciale at Is taxe 
sur lea produits at lea services (TPS)) 
percues pour Is compte d'un organisme public. 
Lea donnóes sur lea ventes antCrieurea a jan-
vier 1991 incluent la taxe de vent, fóderale 
(TVF). Dü a cc changement dans las taxes in-
directea, lea donnóes avant 1991 ne sont pas 
tout a fait comparables avec celles des annCes 
subaIquentes. Pour lea utilisateura interasses 
a calculer des donnCea comparablea, une esti-
mation du montant de Is TVF inclua dans lea 
ventes au detail pour 1990 eat disponibla pour 
le Canada de la section du commerce de dCtail. 
Cette estimation nest pas suffisamment fiable 
pour permettre des ajustements au niveau 
provincial. 

E 
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Ueparent store type •erchandise (DSTPI) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stations; automotive parts, accessories 
and services; and all other retail stores 
includes liquor, wine and beer stores and 

retail stores, n.e.c.I. 

Les •archandises du genre de celles vendues 
dans 2es grands •agasins (MCGIl) correspondent 
au total du commerce de dtail moms les grou-
pes de commerce suivants: lea supermarchés 
dalimentation at los ópiceries; tous les au-
tres magasins dalimentation; l.a concession-
najres do véhicules automobiles at récróatifs; 
l.a stations-service; las magasins do pieces 
at daccessoires pour véhicul.s automobiles et 
services; of los autr.s magasins do vente au 
dtail (comprend lea magasins do spiritueux, 
do yin of do biere at las magasins do venfe 
su dótajl, n.c.a.). 

Retail Trade, March 1995 
Statistics Canada - Cat. Nc 63-005 -32- 	 Commerce de detail, mars 1995 

Statistique Canada - n° 63-005 au catalogue 



S 
APPENDIX IT 

TRADE GROUP COVERAGE 

010 Supor.arkets and Grocery Stores 

6011 Supermerkets 
6012 Grocery stores (except superoorkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6016 Fruit and vegetabl, stores 
6016 Most markots 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medic Soc Stores 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shoe Stores 

6111 Shoe stores 

050 Hen's Clothing Stores 

6121 Hens clothing stores 

060 Nouen 's Clothing Stores 

6131 Homens clothing stores 

070 Other Clothing Stores 

.

6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Household Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture ref
te

inishing and repair shops 
6221 Appliance, 	levision, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Hotor Vehicle and Recreational Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers 

6323 Motorcycle and snowmobile dealers 

6329 Other recreational vehicle dealers  

APPENPICE II 

COUVERIURE DES GROUPES ER CCOIERCE 

010 Super.av'cMs d'aliaentation at épiceries 

6011 5uperoerchés dalimentation 
6012 Epiceries (sauf les supermarches) 

020 Tous icc autres .agas$ns d'alicentation 

6013 Boulengeries-ptisseri.s 
6014 Confiseries ct magasins de noix 
6015 Magasins d. fruits of legumes 
6016 Marches do vi.rtd.  
6019 Autres maasins dalim.nta*ion 

spcaalises, n.c.a. 

030 Pharmacies at magasins do .édica.ents 
brevetds 

6031 Pharmacies 
6032 Hogasins de medicaments brevetes at do 

produits de toil.tte 

040 Nagasins do chaussures 

6111 M.gasins do chaussuros 

050 Nagas ins do vete.ents pour hos 

6121 Magasins do v+ements pour houmes 

060 Nagasins de vfteaents pour daes 

6131 Hogasins de vetements pour dames 

070 Autras .agasins do vtemants 

6141 Hogasins de vêt.ments pour enfanks 
6142 Hogasins de fourrures 
6149 Autros magasins do vatements, n.c.a. 
6161 Magasins do tissus at do files 

080 Magasins do •eubies at d'appareils 
ënagers 

6211 Ptagasins do meubles de maisen 

le 
(avec appareils menagors at accessoiros 
d amoubment) 

6212 Hogasins do meublas do meison 
(sans apparezis managers ni accescoires 
dameublament)  

6213 Ateliers do reparation do meublas 
6221 Hogasans dappareils managers, de postos 

de television ct do radio et dapparoils 
st6rophonaques 

6222 Hogaslns de postes de telCvision of de 
radio at dappareils stereophonigues 

6223 Ateliers do reparation dappar.ils 
mnagers, do postos do tClévision at do 
radio at dappareils stCréophoniqus 

090 Magas ins d 'accesso2res d 1 amoublement 

6231 Magasins do rovétoments do sal 
6232 Hogas ins de tontures 
6239 Autres imgacins d'accessoir.s damsubleuient 

100 Concessionrialres de véhiculas auto.obiles 
at récréatifs 

6311 Concessionnaires dautomobilos nouvos 
6312 Concossionnaires dautomobales doccasion 
6321 Horchands de roulottes motorjséos at do 

roulottss do voyage 
6322 Merchands do bateaux, do moteurs hors- 

bord at dacessoires pour bateaux 
6323 Horchands de motocyclottos at do 

motonoiges 
6329 Autres marchands de vehicules de loisir 
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110 Gasoline Service Stations 

6331 GasolIne service stations 

220 Automotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accossories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Ptifflsr replacement shops 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores  
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Se.i-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and gard.n centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

1.50 Other Durable Goods Stores 

6541 Sportinggoods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561Jewollory stores 
6562 Hatch and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 Nine stores 
6023 Beer stores 
691 Second-hand merchandise stores, n.e.c. 

6592 Opticians' shops 
6593 Art galleries and artists' supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tothstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations-service 

6331 Stations-service 

120 Magasins do pièces et d'accessoires pour 
véhicules automobiles at services 

6341 Magasins de fournituros pour l.a meison at 
pour l'automobils 

6342 Hagasins do pneus, daccuuulat.urs, de 
pieces at d'accessoires 

6351 Garages (reparations gCnérales) 
6352 Ateliers de peinture at de carosserie 
6353 Ateijers de remplacement do silencieux 

6354 Ateliers do remplacement do glaces pour 
vehicules automobiles 

6355 Ateliers do reparation it do 
reelacement de boItes de vitesse do 
vChicules automobiles 

6359 Autros ateliers de reparation do 
vIhicules automobiles 

6391 Lave-autos 
6399 Autres services pour vChicules 

automobiles, n.c.a. 

130 Nagasins do .archandises diverses 

6411 Magasins é rayons 
6412 Magasins generaux 
6413 Autres megasins do marchandisasdiv.rses 

(bazars at magasins de merchandises 
diverses) 

140 Autres inagasins do produ2ts sooi-durables 

6511 Librairies at papeteries 
6521 Flauristes  
6522 Cen 	

-
tres do ardinage 

6531 Quincaillorios 
6532 Pbgasins de peinture, de vitro at do 

papier point 
6581 Hagasins do pouets at darticl.s de 

loisir 
6582 Haqasins do cadeaux, darticles de 

fantaisia at do souvenirs 

150 Autres .agasins de produits durables 

6541 Hagasins d'articles de sport 
6542 Ilagasins debicyclettes 
6551 Pbgasins d' instruments do musique 
6552 Magasins do disquos at de band.s 

magnétiques 
6561 Bijoutorios 
6562 Atoliors do reparation do montres it do 

bl)oux 
6571 Magasins d'apparoils at do founitures 

photographiques 

160 Autres .agasins di vente au detail 

6021 Magasins de spiritusux 
6022 Magasins di yin 
6023 Magasins do bun 
6591 Magasuns do merchandises d'occasion, 

n.c.a. 
6592 Opticiens 
6593 Galeries dart it magasins do 

fournatures pour artustes 
6594 Magasins do bagages at do maroquinerie 
6595 P'gasins do monuments funeraires at do 

pierres tothales 
6596 Magasins d'animaux do maison 
6597 Marchands de pieces do monnaue at do 

t ithro s 
6598 Harchands di maisons mobiles  
6599 Autres megasins do vents au detail, 

n.c.a. 
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